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HEEEERE’S JIMMY!

NEW YORK—On the new Rockefeller Center set of The Tonight Show Starring
Jimmy Fallon, where Fallon was joined by Jerry Seinfeld for the show’s February
18 debut, Fallon’s desk sports an Audio-Technica AT4050/LE multi-pattern
condenser microphone. Fallon’s announcer, Steve Higgins, has an AT5040
cardioid condenser at his announcer’s podium. The AT4050/LE is a special
limited-edition microphone released with a silver-colored metallic finish and
blue accents, issued to commemorate Audio-Technica’s 50th Anniversary. The
AT5040 is Audio-Technica’s flagship studio vocal microphone and features a
four-part rectangular element comprised of matched “ultra-thin” diaphragms.
With the outputs of each element proprietarily summed, the combined surface
area is twice that of a standard, one-inch circular diaphragm.
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www.prosoundnetwork.com

STATE OF THE INDUSTRY:
Measuring Success

BY JOHN STIERNBERG

Little research is gener-
ally available on the pro-
fessional audio market.
Towards bridging that
information gap, Pro
Sound News teamed with
industry consultants, Sti-
ernberg Consulting, to
gather data and postulate
SJorward five years into the
Suture. Within the various
sections of this edition of
PSN, data points from the
survey are discussed with
industry leaders. Here,
John Stiernberg presents
an overview of the re-
search.

'he North American
pro audio industry has
grown gradually and

changed radically over the
past 10 years. From a techni-
cal standpoint, the analog-to-
digital conversion is essential-
ly complete and irrevocable
(die-hards and audiophiles
notwithstanding). There are
more pro audio companies
and people employed in the
industry than ever before.
From the client or end-user
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standpoint, therc¢ are more
product and service choic-
es, higher quality and better
value than ever before as well.
And from the audience stand-
point
do this—audio media usage
and enjoyment are also at all-
time highs.

You may say,

lest we forget why we

“That’s
all great, but what about
my business? It’s tough out
there.” Fair comment. The
industry is highly competi-
tive and the business side is
changing more rapidly than
the technology side. Bottom
line: It all depends on how
you measure success. So how
big is big? And how rapidly is
pro audio growing?

A QUICK LOOK AT THE
NUMBERS
The North American Pro
Audio Industry grows from
$7.9 billion in 2013 to $10.1
billion in 2017. The com-
pound annual growth rate
(CAGR) 1s 4.9
figures here represent sales of
(continued on page 60,
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The CEO’s
Perspective

The chalienges of t
the pro audio industry are not just felt

e business side

o

e le:

udio manu
turers—Avid’s Louis Her n;nd& J
LOUD’s Mark Graham and Sennheiser’s
Andreas Sennheiser—come views

from the top on moving their compa
nies forward
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Participating Premier Dealers:
Massachusetts
California Parsons Audio LLC
Hollywood Sound Systems Vileligstey: M
7814318708
Hollywood, CA .
303.466-2416 www.paudio.com
www.hollywoodsound.com Ohio
RSPE Audio Solutions Eighth Day Sound
Universal City, CA Highland Heights, OH
855@32-1 032 440-995-5900
www.rspeaudio.com www.Bthdaysound.com
Maryland Tennessee
Washington Professional Systems CTS Audio
Wheaton, MD Brentwood, TN
301-942-6800 615-337-8808
www.wpsworld.com www.ctsaudio.com

Yamaha Commercial Audio Systems, Inc. P. 0. Box 6600, Buena Park, CA S0620-6600 » www.yamahaca.com * ©2014 Yamaha Commercial Audio Systems, Inc.

Integration So Seamless,
You'll Forget Where Software Ends
and Hardware Begins
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Texas

Audio DAWTGg, inc.
Irving, TX
972-758-1131
www.audiodawg.com

Utah

Poll Sound

Salt Lake City, UT
800-898-2508
www.pollsound.com

Woashington
LIFT AV
Renton, WA
425-970-3641
www liftav.com

Never before have a DAW software and
interface hardware worked together in
such perfect harmony. Representing the
most innovative audio post-production
environment to date, Yamaha's NUAGE
Advanced Production System is where
Nuendo physically comes to life. Offering
more flexibility and workflow efficiency
than ever, NUAGE brings forth a uper
smooth mixing experience unlike any other.

NUAGE

Yamaha & Steinberg

Wisconsin

Full Compass Systems, Inc.
Madison, Wi
608-831-7330
www.fullcompass.com

Quebec

Solotech Inc.
Montreal, GC
514-526-7721
www.solotech.com

@YAMAHA

CQ

commercial audio
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TRADE IN
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For a limited time, trade in your used M7CL-48* Digital Mixing Console for a $15,000
credit towards the purchase of a brand new CL5 Digital Mixing Console direct from
Yamaha. The MSRP on a CL5 is $27,499 which means your price after trade-in is only

$12,499.** Sound like a deal you can’t pass up? Then read on...

Here’s how it works.

Contact your preferred Authorized Yamaha Commercial Audio Systems, Inc. (YCAS) Dealer.
A complete listing of YCAS Dealers can be found by visiting www.yamahaca.com/cltradeup.

The Dealer will provide you with an application and request photos of your M7CL-48. Once
all the paperwork is submitted, Yamaha will contact you via the information you provide.

Upon YCAS’ review and acceptance of your application, YCAS will send you a flight case to
return your M7CL-48 and cover shipping fees. Once the M7CL-48 is in our possession, our
maintenance team will inspect it to confirm that it is in good working condition. After we
have approved the console inspection, we will contact you to take your CL5 order and ship
your new console with shipping fees also covered. Purchase your Rio I/O Rack Units and any
other accessories you’d like directly from your Authorized YCAS Dealer.

Complete details and Terms and Conditions
can be found by visiting www.yamahaca.com/cltradeup.

*The M7CL-48 submitted for trade-in must have been purchased from an Authorized YCAS Dealer.

** Sales tax on the full Suggested Retail Price of $27,499 will be applied.

DIGITAL MIXING CONSOLES m

The standards stay, but innovation never ends. commercial audio

Yamaha Commercial Audio Systems, Inc. P. O. Box 6600, Buena Park, CA 90620-6600 ¢ www.yamahaca.com ¢ ©2014 Yamaha Commercial Audio Systems, Inc.



Genelec Inc. 7 Tech Circle Natick, MA 01760 508 652 0900

Genelec is proud to present the latest additions to the
SAM Series - the new 1237A and 1238A three-way

Smart Active Monitors.

These monitors feature Genelec’s proven acoustic
design with DSP and AutoCal™ for balanced and proper
system response. The 1237A and 1238A come with
advanced Directivity Control Waveguides for improved
tonal balance, output, and imaging. Highly efficient
class D amplifiers are utilized for the LF and MF drivers
with an ultra-wide bandwidth discrete class AB amplifier
for the tweeter. The integrated active amplifier module
can also be optionally rack-mounted.

All SAM Series active monitors and subwoofers including
the new 1237A and 1238A provide uncompromised sound
quality' and precise imaging, a benefit obtained through the
Smart Active Monitoring concept pioneered by Genelec.

www.genelec.com
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[state of the industry: three corporate perspectives]

Mark Graham

Louis Hernandez, Jr.
AVID EVERYWHERE

BY FRANK WELLS

Though his past pattern has
seen him active in high-poten-
tial growth companies operat-
ing on the front of the technology
curve, Avid, while having “a fan-
tastic heritage” has “been slow to
adapt to the fastest-growing parts
of where the market is, even though
it has a very loyal and very emo-
tional clientele, a very passionate
following,” says Louis Hernandez,
Jr. Visiting with customers during a
consultancy period, before assuming
the positions of CEO and president,
Hernandez came to the conclusion
that there are “significant transition
points occurring in the industry.”
He became convinced that there was
opportunity to build on Avid’s base
and heritage.

Avid Everywhere is the new grand
vision for Avid’s future, first an-
nounced at the NAB Convention in
2013. At its core, Avid Everywhere is
conceived to bring content creators
together “at a lower cost, more pow-
erfully, using technology... we started
at the creative side and now we want
to allow that community to connect
more powerfully with consumers of

Louis Hernandez, Jr., CEO, Avid

that content,” a fusion of creativity
and monetization.

Hernandez says a more direct
connection between two people—a
content creator and a consumer—has
been in place in music for ten years,
“And now it’s happening in every rich
media category,” with lessons adapted
from what’s happened with music.
“The good news is that humans have
decided it’s something that brings joy
to their lives and it’s proliferating un-
believably, exponentially...good news

(continued on page 22)

Andreas Sennheiser

MAINTAINING THE

BY FRANK WELLS
develop the company

W in the future,” says

Andreas Sennheiser. Building on “a
very strong heritage with very strong
history,” he says that Sennheiser
Electronic Corporation (SEC) is
“exploring not only new niches,” but
new ways to tell the unique company
story, which in part means helping
customers understand “that there is
a difference between a start-up that
was founded maybe just a couple of
years ago and a company that knows
the business for 70 years.”

In July of 2013, brothers Daniel
and Andreas Sennheiser were named
joint CEOs, and they’ve also joint-
ly shared the role of speaker of the
Executive Management Board, of

e have lots of ideas to

[ March 2014 ]

FAMILY BUSINESS

Sennheiser Electronic Corporation,
the storied family business begun by
their grandfather. Andreas Sennheiser
worked with the Hilti power tool
company after finishing Ph.D. studies
in engineering in Zurich, joining the
family business four years ago. He re-
fers to his brother as the “marketing
and brand expert.” Daniel Sennheiser
worked in those areas for Proctor and
Gamble and other companies before
he brought his skills to SEC.

The Sennheiser and Neumann
brands represent longevity, both as
a company and in their products’
long-term viability, as evidenced by
the number of legacy Neumann mics
commanding high resale prices. “Our
experience is that if it works for the
first three months, it almost works
forever, Sennheiser explains.

The workflow of SES clients is

LOUD AND PROUD

BY FRANK WELLS

ark Graham has led

LOUD Technologies as

CEQ, president and chair-

man for three years now. In 2011,
Graham told Pro Sound News that he
was busy decentralizing the operation
and management of LOUD’s various
brands, putting the staff in more
autonomous work groups, building
up the resources for each and mak-
ing the brands more independent
while not isolated. “The transition’s
done,” Graham proclaims. “Now
we’re ready for the next phase and
taking on the next layer of challenges.
“2013 was a big year for LOUD.
QOur goal is, obviously, to build
strong, good brands. We organize
ourselves to have brands that are
connected to our customers, making
decisions at that level and quickly.
We’ve done all that, but the other
goal is to build strong leaders and
leadership teams. To have an effec-
tive, decentralized organization, you
have to do that.” Graham cites a se-
nior staff member as calling LOUD
the “proud parent of high-achieving
children,” and as with children, “you
live vicariously through them and
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WE ARE FASCINATEL

Andreas Sennheiser, co-CEO, SEC

changing, and will change further, says
Sennheiser. He offers the example of
ENG production. “They used to have
a huge news crew and an OB van.
Now you have an iPad and a Go Pro

Mark Graham, CEO, LOUD Technologies

really start to feel the results and
enjoy the chance to celebrate with
them on their successes. In 2013, we
saw the teams really hit their stride;
they executed their plans to cross a
bunch of fronts very well and their
businesses ran extremely well be-
cause of it.”

He offers the example of EAW,
which started 2013 with a thinner
top-level leadership team, “but we
added in a VP of Operations Manu-
facturing, a VP of Sales. We transi-

(continued on page 24)

[camera].” The weak point, he elabo-
rates, is the sound, and Sennheiser says
a clip-on mic for an iPhone “won’t do
the trick.” Professing his love for en-
gineering, Sennheiser says that it’s “a
passion of mine to really try to under-
stand how can we use that technologi-
cal excellence that we have from the
past [and carry] that into the future to

ease the life of our customers.”
Expanding Neumann’s speaker
line is something Sennheiser is look-
ing forward to being a part of, with a
new model late this year expected to
enhance the current steady growth
in sales. As Sennheiser has expanded
into studio monitors with its K&H
purchase, and into install loudspeak-
ers with K-Array, the company might
be presumed to be in an acquisition
phase. “We’re looking at lots of oppor-
tunities. We try to develop a culture of
‘let’s look into this, let’s look into this,’
without the expectation of actually do-
ing all that. In the past, we would’ve
looked only at something if we were
(continued on page 24)
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SurroundToGo............... .. 26 Sound Business 5
N, ] Music production and distribution company media
HYPERIUM is dedicating itself to introducing mul- Classitieds 63
tichannel surround music to mobile listeners, and Sound People 62
its first release, Opus One, was recently nominated
for a Grammy in the Best Surround Sound Album Advertiser Index 63
category. Company Index 65
Beginning With The Jam, Down And
[PA{0) 0,5 NUEESRE S JSRSRRROISS W N SRpapy o 28
Medusa Recording Institute is a newly opened facil "Tracks 2
ity and school, offering a six-week intensive course Centerstage 54
that is priced at a “realistic rate,” says founder Will
Soundcheck 56

Ferraro—and which sends students out into the

world with “realistic expectations.”

SOUNDPOST/BROADCAST SPECIAL REPORT

State of the Indusiry

Starting From Scratch In Formosa. . . 35 1.5 2 38 35. 42
Launched barely nine months ago, post production This comprehensive look at the
sound company Formosa Group has been expand State of the Industry, stemming

from the report Pro Audio North
America 2014—industry Size,
Scope. Trends and Forecasts,
around the globe. examines where recording, post

ing rapidly, recently announcing the addition of

multiple award-winning sound editing pros from

production and broadcast, and

SOUND sound reinforcement stand today

as well as where they're headed

Studio Products ... .. .. 40 tomorrow. Additionafly, CEO
f S

SR Products ‘ 41 rom Avid LOUQ and Sennheiser
weigh in, providing their unique

SOUND perspectives

Supporting Amnesty International . . . 42

SON3I NI

Some of music’s most popular acts graced the J\/" R[A\/\F\’JS

stage at the Barclays Center in Brooklyn, NY for )
softwaretech . ... ... .. 30

“Amnesty International Bringing Human Rights )
Craig Anderton ponders how

Home,” the latest instaliment in the grassroots Wi dows 9 willlcross the

organization’s decades-long international series of Threshold.
concerts promoting the protection of human rights .

e AR ” viewfromihctop. . . . . . 64
around the world. RSA Audio Services fielded the Perry Goldstein, director of
audio team and gear for the marathon event. Sales and Marketing, MXL

Microphones, recounts how the

Live Sound Showcase: company’s new MXL Mobile

Can’t Beat This Winter 44 Media line came to be.

Last year, Brad Paisley hit the road with his Beat

music.etc. ...........66
This Summer tour, named after his recent single Jaques Sonyieux talks with
fO| |OV\/ us ON LlNE of the same title, so it only made sense that his Timber Timbre about record
L . ing its latest album in the
subscriptions: " online: January/February East Coast run would be called s -
Www.mypsnmag.com www.prosoundnews.com Beat This Winter. Prob'em was, winter didn’t feel . i
facebook twitt Rocky Mountains, Montreal’s
a ] witter: i - i , .
ﬂ facebiook comy/ t swittercom) like getting beaten, slamming much of the coun Hotel2Tango studio, and Calgary’s
pages/pro-sound-news- ) ) ProSoundNews try—and the tour—with the infamous Polar Vortex. National Music Centre Museum

magazine/71616690976
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Where We Are, Where We Are Going

BY FRANK WELLS

embers of the professional
audio community frequent-
ly query me about the avail-
ability of industry research. Sadly,
I have to tell them there’s not too
much to find. Some data is out there
on some aspects of the industry, con-
centrated where they crossover into
market segments represented by trade
organizations, such as the installation
market and broadcast. But in other
major market areas, there’s little avail-
able. Gut-based instinct and informed
guesses based on personal experience
drive much of the professional audio
industry’s decision making.
Though the practice ended before
I joined the Pro Sound News team, in
the past, reader survey information
was annually gathered on careers,
salaries, planned expenditures and
other relevant data points. In later is-
sues this year, we’ll be reviving those
queries of the readership. But in a
major first step, the PSN publishing
team reached out to noted indus-
try researchers and advisors, Stiern-
berg Consultants, to develop a report
spanning live sound, recording and
post production. The concept was to
not only take the pulse of the indus-
try, but to diagnose the pro audio
business, looking out five years and
prognosticating what the industry
will become, where it will be healthy,
where it may not. And any good diag-

nosis should come with recommen-
dations on maximizing future health.
You may have already read John
Stiernberg’s cover story in this is-
sue—his executive summary, if you
will, sharing the results of months
of labor. Additional vertical mar-
ket—specific aspects of the report,
Pro Audio North America 2014—In-
dustry Size, Scope, Trends and Fore-
casts, were used by the PSN editorial
staff as the basis for discussions with
audio industry leaders and luminar-
ies, seeking their feedback for articles
throughout this State Of The Indus-
try issue. This type of reporting is
meat and potatoes for PSN, as our
readership well knows. But in this
case, the dialog was based on specific
elements of the Stiernberg analysis.
The full 35-page report is not repro-
duced here; readers can learn more
about obtaining the full report at pro-
soundnetwork.com/mar2014.
Gathering such data is a daunting
task. The results of Stiernberg Con-
sultants’ investigation frequently jibed
with our staff’s preconceptions from
our perspective as perennial industry
observers. Sometimes the conclusions
surprised us. As we shared with our
industry contacts some of the forward-
looking conclusions from the report,
further detail and perspectives were
gained, that we share with you here.
Additionally, I had the opportu-
nity at this winter’s NAMM show to
sit down with executives from three

major manufacturers to discuss their
visions of the future for their com-
panies—one family/privately owned,
one owned by equity investors, one
publicly traded. In developing this is-
sue, it seemed a natural fit to include
the insights gained in those discus-
sions here, beginning on page 5, with
longer versions of each available on-
line.

The result of all of this research
and analysis will hopefully stimulate
your own evaluation of where you fit
into the big picture, and where you’ll
be standing five years hence.

While speaking of prognostication,
an aside: If all the business talk is too
much for you, and you want to get
back to your inner geek, I’ll recom-
mend taking a look at the “Studio
of the Future: 2020—2050.” That’s
the title given to a presentation re-
searched and developed by John La
Grou, founder and CEO of Millen-
nia Media, makers of top-shelf audio
electronics. After researching tech-
nologies under development and
analyzing industry trends, La Grou
developed a fascinating series of hy-
potheses on how music will be pro-
duced and consumed in decades to
come. There’s a link to a video of
his Stanford University presentation
of the program also at prosoundnet-
work.com/mar2014. His vision is
reasoned and developed on a solid
foundation. It’s also fascinating and
entertaining.
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AVICTSB

Mixing redefined

The all-new Avid" S6 leverages the best of the industry-leading ICON and System 5 families in a revolutionary
new modular design. From extensive visual feedback to the integrated touchscreen, S6 provides a truly
immersive experience for the modern sound engineer.

» Customize and scale the surface to match your workflow

= Experience superior ergonomics that feel like a true physical extension of Pro Tools®
» Take intelligent control of Pro Tools and other EUCON™-enabled applications

« Tackle the most demanding productions with proven and trusted technology

Get the performance you need to complete projects faster
and deliver the best sounding mixes possible.

© 2014 Avid Technol%rights reserved. Prot’eatures, specifications, systéM#equirements, and availability are subject to change without notice.
Avid, the Avid logo, EUCGINESEAE Pro Tools are trademarks or registered trademarks of Avid Technology, Inc. or its subsidiaries in the United States and/or

other countries. All other trademarks contained herein are the property of their respective owners.
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NEW YORK, NY—NewBay Media has
appointed Charlie Weiss as publisher
for the AV/Pro Audio Group, where
he will be responsible for the publica-
tions Pro Sound News, Mix, Pro Audio
Review, Music Festival Bustness, Sound
& Video Contractor and the AES Daily.

In his new position, Weiss will help
to deliver these publications while
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also expanding the digital, event and
marketing services within the AV/
Pro Audio Group. He has also been
charged with increasing the editorial
and sales coordination between New-
Bay U.S. and European AV/Pro Au-
dio brands, including PSN Europe,
Installation and Audio Media.

Weiss comes to NewBay Media

NewBay Names Weiss for Pro Audio

from Group FMG, where he was vice
president, Publishing. There he suc-
cessfully managed its business de-
velopment, client media solutions
and digital transition. Prior to FMG,
Weiss held executive-level positions
at Backstage, Intellisphere, Nielsen
Business Media, and Reed Business
Information.
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“Charles has great, relevant expe-
rience behind him,” said Adam Gold-
stein, EVP/group publishing director,
NewBay Media. “He also has a his-
tory of pushing the envelope and suc-
cessfully expanding existing brands
into new areas. I am excited to work
with him to take our fantastic titles to
the next level.”

Weiss will report directly to Gold-
stein and will be working at New-
Bay’s New York City headquarters.
He can be reached at cweiss@nbme-
dia.com or 212-378-0478.

Gravity
Sweeps
Sound
Oscars

BY CLIVE YOUNG

NEW YORK, Ny—Critical and com-
mercial favorite Gravity swept
the Sound Editing and Sound
Mixing categories at the Acad-
emy Awards, marking two of the
seven Oscars the science fiction
epic took home.

The Sound Editing award
was won by Glenn Freeman-
tle, marking his second Acad-
emy Award nomination having
been previously nominated for
Slumdog Millionaire in 2008. The
Sound Mixing award was won by
Skip Lievsay, Niv Adiri, Christo-
pher Benstead and Chris Munro.

Gravity was the sixth nomina-
tion for Lievsay, whose nomina-
tions include Inside Llewyn Da-
vis (also this year) as well as two
nominations for True Grit (2010)
and two as well for No Counirv
For Old Men (2007). Niv Adiri
and Christopher Benstead were
nominated for the first time with
Gravity this year, while Chris
Munro was on his fourth nomi-
nation, having been nominated
for Captain Phillips (also this
year), The Mummy (1999) and
Black Hawk Down (2001), which
he won.

In other sound-related cate-
gories, “Let It Go” from Frozen
took Best Original Song (Kristen
Anderson-Lopez and Robert Lo-
pez), while Best Original Score
went to Gravity (Steven Price).

A amy Aw e
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ATC

AEA
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Antares
Antelope Audio
Aphex

AP}

Apogee

Apple

Audient
Auralex

Avalon Design
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Behringer
Benchmark
BIAS

Blue Microphones
Bock Audio
Bose

Burl Audio
Bricasti Design
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Chameleon Labs
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Creation Station
Crown

Daking
Dangerous Music
Dave Hills Designs
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Eventide
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Furman
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GML

Grace Design
Great River
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Joemeek

KRK

Kush Audio
LaChapell Audio
Lauten Audio
Lexicon

Lucid

Lynx

Maag Audio
McDSP
Malone Design Works
Manley
Martinsound
Miktek
Millennia
Monster Power
MOTU
Neumann
Peavey
Pelonis
PreSonus
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Radial

RME

Roland

Royer
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Sennheiser
Shure
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Sonodyne
Sony
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Summit Audio
TC Electronic
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The Pros’ Ghoice for Music Gear

e Convenient central location ensures fast, FREE Shipping to both coasts

¢ FREE 2-year Warranty* included with nearly every purchase
e Service-oriented audio professionals here to personally care for your order
¢ FREE Technical Support team available to keep you up and running

* Flexible Payment Options make it easy to get what you need, when you need it

Call (800) 222-4700 or
visit Sweetwater.com today.

FREE™ A TOTAL| |
7" SHIPPING ) | EomEies SweetCare -

NO S S Wi 80)” COVERAGE www.sweetwater.com/support
FREE Shipping FREE 2-year Warranty’ FREE Tech Support

Have questions about your gear after
you've received it? Qur Tech Support
team is here to help. We also offer a
wealth of online resources you can
access anytime.

You won't find this kind of protection
anywhere else! We automatically cover

We offer the best shipping deal in the
industry — most items ship FREE! What’s
more, we work hard to turn around orders your gear for the first two years after
as quickly as possible, so you'll get your the purchase, giving you added peace
gear as quickly as possible. of mind.

* Please nofe: Apple products are excluded from this warranty, and other restrictions may apply. Please visit Sweetwater.com/warranty for complete details.

(800) 222-4700 » Sweetwater.com
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ClearOne
Acquires
Sabine

SALT LAKE cITY, UT—ClearOne,
Inc. has acquired Sabine, Inc. for
$7.5 million in cash and $1.5
million in ClearOne shares. Sa-
bine began supplying wireless
mic systems sold as ClearOne-
branded products in late 2012;
now with the acquisition,
ClearOne will have exclusive ac-
cess to the systems.

ClearOne expects to maintain
Sabine operations at its current
headquarters in Alachua, Flor-
ida. As part of the acquisition,
ClearOne will also assume and
pay off Sabine debt of $1.25 mil-
lion and make earn-out payments
over the next three years, based
on achievement of certain perfor-
mance criteria.

“The wireless microphone
product has performed well and
has driven sales across our Pro
portfolio since its introduction
more than a year ago,” said Zee
Hakimoglu, Chairman and CEO
of ClearOne. “This strategic ac-
quisition is critical to solidifying
our leadership position in this
high-growth market and posi-
tions us for accelerated develop-
ment of installed audio and vi-
sual collaboration solutions.”
ClearOne
clearone.com

AES Int’l Convention Registration Opens

NEW YORK, Ny—The Audio Engineer-
ing Society has opened registration
for the 136th AES International Con-
vention, to be held in Berlin, Germa-
ny, on April 26-29, 2014, at the Estrel
Hotel and Convention Center.

Headed by the AES 136th Con-
vention co-chairs Sascha Spors and
Umberto Zanghieri, the convention
will offer more than 100 Tutorials,
Workshops, Engineering Briefs and
Paper Sessions, covering topics rel-
evant to the professional audio indus-
try, with further detailed session and
event information coming soon.

Attendees are encouraged to
visit the AES136 Registration Page
to pre-register for a free “Exhibits-
Plus” Badge, or opt for the premium
“All Access” Badge, as well as to find
further details on hotels and special
events.

Following the success of the Proj-
ect Studio Expo (PSE) at recent

previous conventions, the PSE will
be making its European debut at
AES136, and a special Technology
Showcase will also provide partici-
pating companies with a chance to
interface directly with interested end
usérs and customers at this year’s ex-
hibition.

Additionally, the Technical Pro-
gram for the 136th Berlin Conven-
tion is expected to be quite diverse.
Paper Sessions will include subjects
such as acoustics, networked audio,
multi-channel systems, mobile audio,
and in-depth studies into aspects of
microphone and loudspeaker design.
Other Workshop and Tutorial Ses-
sions will bring panels of experts to-
gether to discuss a range of practical
applicadon topics, such as Audio Fo-
rensics, Film Soundtrack Loudness,
microphone technique and 3-D audio
in automotive applications.

The convention will also host a

AudioMasters Golf
Tourney Reg Open

NASHVILLE, TN—Registration is open for the 16th Annual AudioMasters
Benefit Golf Tournament, produced by the Nashville AES Section to ben-
efit the Nashville Engineer Relief Fund. Play is May 15th and the Sweetwater
sponsored May 16th. theaudiomasters.org
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series of student-related events and
opportunities, as well as a meeting
of the AES Standards Committee,
Awards, Special Events, and offsite
Technical Tours to audio facilities of
interest in the area.

AES136 home page
www.aes.org/events/136

AES136 Technical Program
www.aes.org/events/136/program

Online Registration
www.aes.org/events/136/registration

MixerFace
Makes More

CHICAGO, IL—CEntrance recently
held a crowd-funding effort on
indiegogo.com to speed up the pro-
duction of its new Mixerface (mixer-
face.com) mobile recording interface
for smartphones and tablets. Aiming
to raise $52,000, the project gar-
nered nearly $60,000 in funding.

Competition
Fetes Focusrite’s
25th Year

LONDON, UK—Focusrite is marking
its 25th anniversary on its web-
site (focusrite.com) with a new
online documentary and its Dream
Recording Competition, where

the winner will record a track with
Grammy award-winning producer,
Guy Massey, at AIR Studios in
London, UK. The contest ends May
22, 2014.

Yamaha CLs
Win IF Award

BUENA PARK, CA—The Yamaha (yama-
haca.com) CL Series was recently
awarded an IF Product Design Award
at the IF Design Awards 2014 in
Hanover, Germany. More than 4,615
products from 55 countries around
the world were entered for this
year’s IF Design Awards.

CORRECTION

The February 2014 issue of Pro
Sound News omitted the second
winner of the tie for this year's Best
Historical Album Grammy award.
The album was Bill Withers: The
Complete Sussex and Columbia Al-
bums, compiled and produced by
Leo Sacks. The project's mastering
engineers were Joseph M. Palmac-
cio, Tom Ruff and Mark Wilder.

[ March 2014 ]
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every kind offenvironr nent.

GC Pro carries the
gear you want from
the world’s most
respected brands

AUDIO SOLUTIONS

AKG ¢ Allen & Heath ® Ashly
Audio ® Avid ® Aviom
Behringer ® Bosch * Bose
Professional ® BSS @ Clearcom
Countryman ¢ Crown ¢ DAS
Audio ® dbx ® DPA
Microphones  Earthworks
EAW e Electro-Voice
Focusrite ® JBL ® PreSonus
QSC » Radial * Sennheiser
Shure ® Slate RAVEN
Soundcraft Digital » Telex

.. and more!

LIGHTING SOLUTIONS
Altman ¢ American DJ
Chauvet * Elation » ETC
Jands Vista e Leviton/NSI
Lightronics ® Martin Pro
Strand ¢ Ultratech

.. and more!

VIDEO SOLUTIONS

AJA o Apple * Arkaos

Barco * Benq ¢ Black Magic
Broadcast Pix ¢ Christie Digital
Dalite ® DNP Supernova
Draper ¢ Digital Projection
Eiki ®* Epson * Gefen ¢ Hitachi
in Focus ® Kramer Electronics
LED Go ¢ LG ¢ Mitsubishi
Optoma © Panasonic ® Sharp
Aquos ® TV One

.. and more!
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GC Pro is a nationwide one-stop resource for every variety of live sound or recording environment.
From studios to post houses, clubs to churches, restaurants to boardrooms, we help you achieve
your goals in lighting, video display, broadcast, acoustical treatments, live sound, audio recording,
and more. Our experienced local staff provides everything you need from consultation through the
entire installation process.

Contact your GC Pro representative today, and let us help you create
the ultimate recording or live sound envircnment!

TRADE Restaurant

trade-boston.com

Noisematch Studios
noisematchstudios.com

Grace Family Church

GFConline.com

Iglesia Pentecostal Tampa Bay
iglesiatampabay.org

® Over 40 GC Pro locations across the USA p)

¢ Projection, Cameras, HD Video, IMAG, ‘
LED Walls, Distributed Video, Broadcast
Video, Digital Signage, Content Delivery

Value Added
Reseller ‘ %

Professional Audio eed to get working from d

e Special financing options for commercial
installations, worship facilities and more

e Technical training made simple for everyone

WwWw.gcpro.com
877-70-GCPRO

L PRO

Featured GC Pro Installation: theChapel (theChapel.cc
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Soundcraft Debuts Vi3000 with

BY MURRAY STASSEN, PSNEUROPE

LONDON, UK—Soundcraft has an-
nounced the release of the Vi3000,
the company’s first digital live sound
console to feature a 64x64 channel
Dante networking protocol interface
built-in as standard. An additional
MADI interface enables the console
to be hooked up to Soundcraft’s Re-
altime Rack, the high-spec outboard

Blackbird
Sits In With
Luke Bryan

NASHVILLE, TN—The Blackbird
Academy’s inaugural Live Sound
Engineering program recently
joined the crew for the Luke
Bryan tour, assisting in the load-
in, soundcheck and load-out for
the show.

After finishing their first six
weeks of instruction, the stu-
dents headed to Lexington, KY
for Luke Bryan’s sold-out That’s
My Kind of Night Tour. The
tour, supported by the Nashville
arm of Clair, used an extensive
gear list that included a Midas
XIL.-4 console at FOH, a Yamaha
SPX 90II, an Eventide Eclipse,
multiple Aphex 622s, an Avid
Pro Tools rig, a DiGiCo SD7
with Waves Soundgrid server at
monitorworld, a TC Electronic
M3000, and a plethora of Clair
i-5, i-5B and BT-218 cabinets.

“It was an amazing experience
for the students, from load-in to
load-out and all of the education
in-between. Students had All Ac-
cess Passes, a first-class ride on
a brand-new tour bus, great en-
gineering/music and topped the
weekend off with meeting the star
of the show,” said director of Live
Sound, Tony Cottrill.

Blackbird Academy
theblackbirdacademy.com

Students of The Blackbird Academy'’s
Live Sound Engineering program
recently joined the crew of Luke Bryan’s
tour for a day of hands-on training.

plug-in engine showcased at
the NAMM show in Janu-
ary.

The Vi3000 is aimed
at the market space be-
tween the Si Expression
mixers and the Vi6 large
format mixing system.
“The [Vi3000] sort of
fits into the Vi range,” said Sound-
craft’s senior product manager Andy
Brown at a UK pre-launch showcase
of the desk, “but at the same time, it’s
stepping into the future.”

Soundcraft has approached the
Vi3000 with a new industrial de-
sign, and applied updated cosmet-
ics and graphics to its look. Opera-
tion is based around ‘SpiderCore’, a
DSP engine created from technology
developed by sibling brand Studer.
Brown explained: “We’ve taken [Spi-
derCore], and we’ve adapted it and

puilt-in

.......

Soundcraft’s new Vi3000 console features a 64x64 Dante networking protocol
interface built-in as standard.

transplanted into this surface. So, this
is an integral broadcast console if it
has to be, or it can also connect up to
stage boxes as well as be used with a
remote /O system.”

Brown added: “The key difference
to the existing products like the [VI6]
is that all the DSP and I/O is built
into the surface.”

The Vi3000 incorporates the
same, patented Faderglow and the
Vistonics-based control surface
found on the preceding Soundcraft
consoles. Other features include mic

Dante

preamps first developed for
the Studer Vista 1 but not
yet used in another Sound-
craft product. “We have
packaged this in an ap-
propriate way for the
market and given you
the right kind of I/O for
the jobs that need to be
done,” said Brown.

“If you’re a sound engineer, you
want to know that you can go out
and get a great sound every night
on the desk, that you’re not going
to be fighting against the desk, that
the sound quality is good and the
user interface is good; the Vi does all
that. If you’re a rental company, you
need to know that your investment is
good and you’re going to keep mak-
ing money out of the product.”
Soundcraft
soundcraft.com

Studio V Opens In Herndon, VA

HERNDON, vA—Studio V, a 2,100
square foot studio features seven
rooms with varying acoustical envi-
ronments, has opened in Herndon,
VA, outside Washington, D.C. The
facility, a partnership between Jeff
Levin, producer, and Ben Green, en-
gineer and a founding member of
the band Fairweather, will be both a
teaching environment and a commer-
cial facility.

Services offered at Studio V include
audio recording, mixing and master-
ing, production development and ar-
ranging, mixing for television and ra-
dio, songwriting and scoring, mobile
recording, voiceover and ADR services
and duplication. Studio V also offers

several different educational programs,
internships and also offers studio rent-
als to freelance engineers. Educational
programs offered at Studio V include
audio engineering, songcraft and com-
position, and amplifier building.

Jeff Levin has a Masters in Mu-
sic Education from the University of
Delaware, and in 2004, founded the
East Coast Music Production Camp
which later became a national music
chain. Ben Green designed the func-
tionality of the studio, and founded
the band Fairweather in the late '90s,
whose “Alaska” record charted on
the Billboard Hot 100 Singles chart in
2002. He’'s played and toured inter-
nationally with groups like Jimmy Eat

Entrepreneurs Jeff Levin and Ben Green have
founded Studio V in Herndon, VA.

World, My Chemical Romance, and
Dashboard Confessional.

Studio V

studiovrecording.com

CALABASAS, cCA—A neurological re-
search study commissioned by DTS
and released at the Mobile World
Congress in Barcelona claims mo-
bile users prefer to “watch” video
with their ears.

By measuring the brain activ-
ity and impulses of viewers watch-
ing mobile video, researchers at
New York-based neuro-marketing
firm Neuro-Insight were able to
show that audio delivered in DTS
Headphone:X generated a bigger
“pleasure reaction” than video.

“Headphone:X audio was the
clear winner in this study,” said
Pranav Yadav, CEO of Neuro-In-

Audio Key To Mobile Video

sight. “When we switched to en-
hanced audio, the patterns of brain
activity seen were similar to those
seen when we eat something we
find enjoyable, hear a funny joke
or, for that matter, anticipating the
‘high’ associated with an addictive
drug. Increasing the video quality
did not achieve the same results or
reactions.”

Yadav continued, “Audio is a
key component of an audio-visual
experience-—mobile users simply
liked the content a lot more with
Headphone:X audio, even when the
video quality was not as high, as
compared to seeing the same visual

stimulus with higher quality video
but ordinary audio.”

Geir Skaaden, senior VP, DTS,
Inc., said that the “Sound Mat-
ters” study contains a major les-
son for the mobile operator and
online video communities that
could impact the way they man-
age and maximize precious band-
width. “Operators who re-balance
their use of bandwidth to offer en-
hanced audio will not only save
money, but they will also deliver
an immediate improvement in the
customer experience.”

DTS, Inc.
dts.com
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Safety For Live Events

BY DAVID KEENE

NEW YORK, NY—Last November’s
NewBay Media-produced Take 1/ESA
webinar on live event safety opened a
lot of eyes to the importance of stan-
dardized safety precautions for live
event production. Key to the webi-
nar was Jim Digby, executive director
of the Event Safety Alliance, which
he founded in 2011. Digby current-
ly serves as director of touring and
production for Linkin Park, and has
previously worked with artists as di-
verse as Backstreet Boys, Bon Jovi and
Marilyn Manson. After the webinar,
we sat down with Digby to get an
update on the ESA activities, and the
new ESA Event Safery Guide.

HOW ARE ESA’S INITIATIVES
RELATED TO WHAT ORGANIZA-
TIONS LIKE OSHA, NFPA, ICC AND
PLASA ARE DOING?

PLASA and the ESA publicly an-

nounced their mutual support for each
other’s efforts. PLLASA’s central focus
is the creation of extremely necessary
equipment technical standards and
protocols. The ESA is central to the
human side and smart decision-mak-
ing. By encapsulating and aiding in the
proliferation of the work of PLASA,
OSHA, NFPA, ICC, and other stan-
dards writing bodies, the Event Safety
Guide consolidates the majority of the
references necessary to make intelli-
gent decisions in one document.

WE HEAR MORE ABOUT SAFETY
ISSUES FOR ENTERTAINMENT
EVENTS SUCH AS LIVE CONCERTS,
BUT WHAT ABOUT CORPORATE
EVENTS?

The best practices contained with-
in the Event Safety Guide are scal-
able regardless of venue or type of
event. Additional specific guidance is
in process to target theater, conven-
tion, circus, and specialty event types.

» STAND
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Scott Carroll, executive vice president and
program director, Takel Insurance.

HAS THERE BEEN ANY TALK OF
TRAINING EFFORTS?

We are currently constructing the
first-of-its-kind Summit for Safety
Event Leadership Training that we
intend to deliver by year’s end 2014.
Additionally, we will be test piloting
a handful of new procedures within
the framework of music tours, which
we will be documenting and making
available to the membership body as
training material.

NOVEMBER’S WEBINAR ON LIVE
EVENT SAFETY WAS EXTREMELY
WELL RECEIVED BY THE INDUSTRY.
WILL THERE BE MORE WEBINARS?

Absolutely. The date for the next
Take 1/ESA webinar has been set
for March 19, 2014. The webinar
will be titled “Ready for Summer?
A 60-Minute primer on Producing
Safer Outdoor Events.” [Register at
bit.ly/1kIMVau]

The co-presenter at last Novem-
ber’s Live Event Safety Webinar was
Scott Carroll, executive vice president
and program director at Takel Insur-
ance. Carroll provided the insurance
perspective and addressed not only
the importance of having the right
coverage, but also the likely pressures
to be brought on live event producers
to have certain event safety programs
and training in place as a condition of
coverage.

IF A STAGING COMPANY DOES NOT
HAVE AN EVENT SAFETY PLAN IN
PLACE, IS IT AT RISK TO HAVE ITS
INSURANCE COMPANY DENY A
CLAIM?

It’s more likely that the insurance
companies will simply cancel an in-
sured’s coverage for not complying
with an underwriting requirement,
such as having an event safety plan.

IF I’'M A STAGER, HOW DO | KNOW
IF MY CURRENT INSURANCE THAT |
CARRY IS ADEQUATE FOR ALL CON-
TINGENCIES?

No insurance policy is a guarantee
of protection against all contingen-
cies. However, to be as certain as you

Jim Digby, executive director of the Event
Safety Alliance.

can be, the first step is to connect
yourself with an experienced insur-
ance agent who truly understands
your business and the business of en-
tertainment. The next best thing is to
make sure your insurance company
is familiar with entertainment. Final-
ly, have your insurance agent review
your current coverage against what’s
available in the industry.

SOME LOCAL UNIONS DON'T
CARRY LIABILITY INSURANCE,
BUT VENDORS ARE FORCED BY
THE VENUE TO USE THEM; HOW
SHOULD THAT VENDOR BEST
MAKE SURE IT IS PROTECTED?

This is a great question. It’s in-
cumbent upon venues to demand
that all vendors be properly insured
or they should not be allowed to work
within the venue. As a vendor, you
should have a conversation with the
venue about the insurance require-
ments of all of its vendors. Ask the
venue if they have ever considered
purchasing a Tenants User Liabili-
ty Insurance Program (TULIP) for
providing coverage to such vendors
working within their venue.

IS THE FINDING OF AN INSUR-
ANCE COMPANY GEOGRAPHICALLY
DRIVEN?

No, it’s industry-driven. Our in-
dustry is entertainment-centric;
therefore, you want to work with a
market (carrier) who is familiar with
and comfortable with the needs of
the entertainment industry.

WHAT’S THE MOST IMPORTANT
TREND NOW IN LIVE EVENT SAFE-
TY, FROM AN INSURANCE PER-
SPECTIVE?

There is a focus now on having an
event safety mindset. Insurance com-
panies are starting to pay more at-
tention to best practices, and reward
those companies that follow them.
Event Safety Alliance
eventsafetyalliance.org

Take 1 Insurance
takelinsurance.com
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Getting Grand in Quebec’s Theatre Granada

SHERBROOKE, QUEBEC, CANADA—Built
in 1928, the Théatre Granada in Sher-
brooke, Quebec was an impressive
movie palace created in the Spanish
Revival architectural style popular at
the time. Like many large theaters in
North America, however, it fell into
disuse starting in the 1970s with the
rise of multiplexes. The venue was
listed as a National Historic Site of
Canada in 1996, however, and the
city of Sherbrooke itself purchased
the theater in order to protect the
building two years later. Today the re-
vitalized venue hosts a variety of acts,
concerts and events, but until recent-
ly, it had considerable audio issues.
“Théatre Granada Sherbrooke,
Quebec had a lot of problems, main-
ly sound getting lost in such a large
space. The materials of the walls are
very hard, like parget, and it’s an old
heritage building, making it a little
bit complicated to do acoustical treat-
ment,” explains Michel Payeur, tech-
nical director at the theater.
“Everyone knew that production
there was a challenge. High ceilings,
a deep balcony, and every show had
to load in their own system. It was
a sound nightmare,” confirms d&b
regional manager Francois Corbin.
“When Patrick Clerc started as Head
of Sound for the theatre, he knew
that a new sound system was a must.
d&b audiotechnik is still building a
reputation in Canada, but has been
popular in Europe for years. Origi-
nally from France, Clerc knew d&b
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The 1,000-seat Theatre Granada in Sherbrooke, Quebec, hosts a wide variety of events and concerts, all of which are heard through a new d&b

audiotechnik Qi system with J-Subs.

was his first choice; he even called
our office in France to find a contact.
Qur offices around the world strive to
work together to provide a consistent
service, no matter where the project
is located.”

Regional system integrator Au-
diobec won the public bid for the
project. Providing various aspects of
production, including lighting and
video, Audiobec has been been in-
volved in sound for more than forty
years. “The final design was based

[S

on the d&b Qi system with J-Subs
on the sides,” explains Corbin. “The
cardioid nature of the J-Subs, com-
bined with the flown Qi-Subs in CSA
mode, help control the resonance in
the thousand-seat auditorium. With
careful planning and testing from the
ArrayCalc software, the team was
able te direct the sound around the
theatre, avoiding walls and concen-
trating sound energy at the audience.

“While we still did the official
multi-company audition, with our
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building, the best was d&b audio-
technik,” continues Payeur. “They are
listed on a lot of riders, and everyone
on our team has had positive experi-
ences with the systems. It was the
clear choice.”

Nicolas O’Malley, the director at
Audiobec, and all involved with the
project, remarked, “The difference is
amazing. Granada Sherbrooke used
to be a theatre people would dread,
and now everyone looks forward to
their shows. Not only does it sound
great, but there is no need to load
in any other system, the new d&b
system works for all the theatre’s
needs. Just recently, we went back to
install new delays in and under the
balcony, to offer the most consistent
balanced sound for each person in
the ever expanding audience. Having
already used the d&b 5S loudspeak-
er from the White installation range
as front fills on the lip of the stage,
we matched this in and under the
balcony using 5S and 8S loudspeak-
ers. Now, every seat is a great seat. It
was fun to be a part of the team that
helped create Théatre Granada Sher-
brooke’s new reputation as one of the
best venues in town.”

Payeur and the theatre’s techni-
cal team might well agree with that
assessment—and the public, too; re-
portedly Granada is currently selling
more tickets than ever.

Theatre Granada
theatregranada.com

Audiobec
audiobecsonovideo.ca

d&b audiotechnik
dbaudio.com
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Can't See the Studio for the Trees

Recently, a reality TV show created a recording studio in a custom-built tree-
house—an event worth posting about not once but twice on the PSN blog:

Animal Planet’s popular show, Treehouse Masters, has created a new room
for Woodinville, WA-based Bear Creek Studio: a facility in a treehouse, 18
feet off the ground. The episode, which aired February 21, showed the
studio’s building process,
and owner Joe Hadlock’s
first impressions of the
space, which included a
composting toilet as part
of its many sustainable fea-
tures. The episode also fea-
tured a guest appearance
by Ceelo Green (pictured),
who became the first artist
to record there; gear inside
the treehouse included SM57, SM7B, KSM44A and KSM137 mics from
Shure, and MR6mk3 Studio Monitors, a MR10Smk3 subwoofer and a Big
Knob Studio Command System from fellow Woodinville company, Mackie.

Get the complete story and catch clips from the show, including a time-lapse
video of the construction, at prosoundnetwork.com/mar2014.

sweet tweset links

Pro Sound News shares links to interesting audio articles
every month via @prosoundnews on Twitter; here’s just a
sampling. Get the links at prosoundnetwork.com/mar2014

» Get a peek inside Genesis/Mike Rutherford’s studio.
» Boston Herald discovers a resurgence in the region’s studios.

» Profile of Gloria Chikepe, one of the few female sound engineers in
Zimbabwe.

» Spin Doctors drummer puts 13th St., NYC home/studio (used by Phil
Ramone, Joan Osborne) on market for $4 mil.

» HC&F Recording Studio owner/producer Philip Smart {Shaggy, Lee
“Scratch” Perry) has died of pancreatic cancer

FORMIDABLE NEW ADDITION O\G“AL L|~E A
T0 THE DVA FAMILY AND 6‘\“ e(w‘.mance with-,
WORLD FAMOUS T4 RS
¢
S

5,
Digital Vertical Array

-
&
%%,
Find out more at % /,\'9
RCF-USA.COM G

dBTechnologies

[oro network.com

HEADING DOWNTOWN

While New York City’s fashion-

able SoHo neighborhood in lower

Manhaitan is predominantly

knowon for its designer boutiques,

the recording industry still plays

a strong role there through the

recently-updated Dozntown

Music Studios. Pro Sound

News recently stopped by the studic to meet with the studio’s

engineer, Zach Hancock, and got a rour of the facility.

SMART STUDIOS

DOCUMENTARY HITS

KICKSTARTER

Smart Studios, the funky Madi-

son, W1 recording facility co-

founded by producer Butch Vig,

may hawve closed its doors in 2010,

but its legend seems to have only

grown i the time since then. Engineer-turned-documentarian
Wendy Schneider has spent the last four vears interviewing
many of the acts that recorded there (Nirvana, Smashing
Pumpkins, Garbage, L.7, Killdozer, Die Kreuzen, Against Me!
and Death Cab For Cutie among them), and is now runming
a Kickstarter campaign through March 30, raising funds to
finish the film. See the trailer and learn more about the project

at prosoundnetwork. com/mar2014.

See these blog posts and more at
pro network.com/mar2014

vault

Looking at LFO

Sound has always affected the
human psyche. Music raises our
spirits, significant others yelling
at us makes us agitated, and of

Cy S C

pro: Inetwork.com/mar2014.
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Avid

(continued from page 5)

for those people who know how to do
that well. The bad news is there’s more
pressure than ever to create [content]
at a much lower cost, to get more value
out of each asset.”

The “value chain” of media pro-
duction and monetization was tradi-
tionally a linear process. Avid’s model
of the media asset and information
flow in the digital file-based “new me-
dia value chain” is a significantly more
complex infinite loop of interactive ele-
ments. “More complexity, more in-
teractivity, but much more powerful,”
says Hernandez, which “allows you to
do much more with the file record.”

Whether the creators using Avid
solutions are working in Media Com-
poser, Pro Tools, iNews or other Avid
content creation platforms, the Avid
Everywhere concept begins with uni-
fication of collaboration, connection

An Avid view of the
traditional and new

-

Pre-Production

Create

Workflow
Planning

Collaboration
Enablement

Traditional Value Chain__

Distribution
and Delivery

- v

New Media Value Chain

o=
media value chain ¢ : \‘ Y4
- pnccdd .
~ ) ST .

-

Multiplatform
Distribution

Media Lifecycle
Management

Metadata
Analytics

. Distribution
aCh 'r‘de‘lng
| |

Experience

Integration

Consumption

Monetize

Measurement and
Interaction

Customization/
Personalization

to distribution, asset protection, re-
purposing content, conversion, stor-
age and more, all available by tog-
gling channels and devices from a
single platform. “This is a pretty dra-
matic change that will expand the
feature and function capability of Pro

8 ADAM

ATTX

“Of particular note was the outstanding stereo
imaging and enormous sound stage the A77Xs
present. The ADAM A77Xs are an outstanding
monitoring SOIULION.” ey arison Auso echnoicey wagaze

Tools [for example] because anybody
will more easily be able to connect to
it. And we’ll ensure [third-party apps
are] certified so it doesn’t break.”

Application suites sit atop the
model; The Artist Suite is com-
prised of familiar content creation
platforms, but also new things like
cloud-based offerings for Pro Tools
and Media Composer (core function-
ality applications available from any-
where there’s web access). The Media
Suite allows automated and manual
metatagging of content for content
repurposing. The process includes
distribution and analytics. Searchable
storage capabilities will sit on a com-
mon repository, with protective file
sharing of encrypted assets.

Hernandez says Avid’s vision is to
“recapture the imagination of the in-
dustry to solve the biggest problems in
the industry...every product we cur-
rently have is included in this vision,”
including live sound products, for di-
rect commoditization of live perfor-
mance audio and video production. He
elaborates: “No matter what file type it
is or format—audio, video, whatever—
we want to allow you to modify it to
tell your story, protect it, repurpose it,
optimize it and distribute it without
leaving the platform, so it’s much more
efficient. We think we can take 35 to 40
percent of the cost out if you do it this
way. Everything becomes very simple.”

Alongside Avid Anywhere is the
formation of the Avid Customer As-
sociation, which includes a board
of directors with players from the
world’s largest media companies. Av-
id Connect, the inaugural Customer
Association event, is slated for Las Ve-
gas, just prior to the 2014 NAB Con-
vention. The Association will be in-
volved in directing Avid’s course from
broad strategic direction to product
level end-user feedback.

While NAMM-time news of Av-
id’s NASDAQ delisting has been a
hot topic online, Hernandez calls it
a judgment-based restatement is-
sue. From his CPA background, he

explains, “There are judgments you
make in the accounting process and it
was determined that we had to review
one that’s equaled almost eight years
worth of data...It had to do with soft-
ware that when you include improve-
ments to that software, you have to
determine how significant it is and
if it’s significant or insignificant, it
changes the way you account for it.”

A review for one product for one
year led to a review of all products for
that year, and then all products in all
years—from a simple question to a re-
view of millions of lines of accounting
entries, a review of how every client’s
updates and upgrades were accounted
for. A decision was made to change
auditors, believing the process would
be better served by having analysis be-
ing made by individuals without ties
to conclusions made in the past. NAS-
DAQ exchange delisting followed the
inability to conclude the process by
the extended deadlines. Hernandez
states: “We’re confident we will resolve
it and get back to where we need to be
from a trading perspective. Interest-
ingly, we’ll still be a publically traded
company; you just trade on a different
exchange and we’ll continue to oper-
ate. We’re a strong company, we’re a
large company, we generate cash and
we have no debt. Viability is not an is-
sue for us.”

Hernandez sums up Avid’s current
initiatives thusly: “We really reimagined
the creative space at the beginning and
we’re now reimagining with the latest
technologies. It’s a good example of a
market leader taking the latest tech-
nologies and integrating them in a way,
and in a phased approach, that makes
sense for its clients.”

THERE’'S MORE » A whitepaper
titled Avid Everywhere: A Vision
for the Future of the Media

Industry, as well as a longer

version of this article, can be
downloaded at prosoundnetwork.
com/mar2014
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LOUD

(continued from page S)

tioned the marketing completely into
an outsource model, but a very strong
one with a big investment behind it,
and we completely retooled the R&D
team. Now you have EAW with a hot
product [Anya], actually several of
them, a really strong leadership team
and they’re off and running strong.
And in the Martin [Audio] team,
they’ve been on a run for a while and
we’re just thrilled with them.”

When Graham began his tenure
at LOUD, he says he sat down and
talked to the team, saying, “l know
this model that you’re in; I've been
in it, | hate it.” The team agreed, he
recalls, and now the value of a de-
centralized, brand-focused model is
being realized. “Innovative product,
reliable supply, high quality, service
and support as you expect, is all just
there and humming.”

Three years ago, perception of the

LOUD brand Mackie had changed
from that of a market leader to more
of a perennial brand of affordable,
commodity level gear. “The quality is
outstanding,” asserts Graham. “The
[DL1608] digital mixer has been a
huge hit and then the series of inno-
vative powered loudspeakers that are
coming in have all been extremely suc-
cessful. We’ve built, I hope, some cred-
ibility and [proved| we can consistent-
ly deliver innovation and that we can
be a reliable partner. If you’re a dealer
or a contractor, you have to have a re-
liable partner because you make your
living by selling the products. We’re
actually at the point now where the
momentum is naturally picking up.”
While hesitant to share details
of what’s in Mackie’s pipeline, Gra-
ham says that in the categories where
Mackie previously drove the market,
“you can expect more of that and
soon...we have to lead and we want
to. We like it.” In crowded market
categories, Graham says “innovation
and creativity” will be the basis for
Mackie’s initiatives, mentioning adap-

LOUDSPEAKERS * COMPRESSION DRIVERS ' CROSSOVERS ' HORN FLARES ~ ENCLOSURE DESIGN SOFTWARE ' LOUDSPEAKER PROTECTION

LIVE ORIN THE STUDIO
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From dialing a sound In, to rocking it out, for over 4S years
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eamencecon (3 o Yool

tive loudspeaker technology, network-
ing, digital mixing and digital pro-
cessing as elements that “will come
together in interesting, awesomely tun

«“r

products.” He continues, “There’s no
amount of whizzy marketing or any
type of pricing strategy or whatever
you think that’s going to drive us to
success. It’s product. And so we need
to invest, we need to invest more. In
the three years I’ve been here, we have
gained momentum and 1 continue to
push. We are laying the bets down.”
Graham says that LOUD came
out of 2013 better than 2012 and
“with a head of steam that gave me
some confidence that we’re getting
greater economic stability” in spite
of the lack of confident consumers in
the retail markets. LOUD brand re-
tail sales were up, but “didn’t set the
world on fire.” On the higher end of
the food chain, the number of capital
expenditure projects “on the books”

Sennheiser

(continued from page S)

95 percent certain that we would do
it. Now we’re much more open and
looking at acquisition targets, looking
at new product segments.”

Technical perfection is a goal of
SEC’s, but not in and of itself. “For us,
it’s about ulumately creating emotion
and the kind of emotions when listen-
ing to a recorder that is played back
are completely different than emotons
you have being in a live situation,” says
Sennheiser. “If we’re not close to or
even right at the point where we’re

for LOUD family product purchases
gives him “a lot of confidence.”

Looking at geographically seg-
mented markets, Graham says, “China
is a big driver.” After a regime change,
Graham says you could just tell “it’s
not what it used to be” and LLOUD’s
brands are “adjusting strategy to re-
spond to the changed Chinese econo-
my,” though “every one of our brands
was materially up in China last year...
It speaks well to the strength of our
partners. We have very strong partners
in China. So, while the overall activity
in the market was down, we are taking
share and that feels good. [The US
market] feels stronger than it’s felt in
a long time. It’s not back, but it’s a lot
better than it was. Europe is finally
feeling more stable...”

Overall, Graham concludes, “I’'m
more optimistic right now than I have
been in a long time. It builds and
builds.”

have been] the first to have a digital
microphone. It took us a little bit lon-
ger. Now we’re not the first, but it is
the best. The Sennheiser approach
means that sometimes a product may
be slower to market, but not always.
“History shows that sometimes we
have been too early. We have issued
fashionable headphones like 15 years
ago; no one wanted to have fashion-
able headphones at that time.”

SEC has product lines that are
still ahead of their time, Sennheiser
declares, such as the development of
high-end digital microphones. “We
truly believe this is the future...once
every digital console has digital inputs
and once the entire workload really is

“It's a passion of mine to really try
to understand how can we use that
technological excellence that we have
from the past [and carry] that into the
future to ease the life of our customers.”

Andreas Sennheiser

capable to create exactly the same type
of emotional experience for you in a
private situation, we’re not satisfied.”
As a family-owned company, SEC
can take calculated risks, and take
time to develop concepts. Sennheiser
offers the digital 9000 wireless system
as an example. “If you look at where
we started off the project, develop-
ing a digital flagship microphone, it
dates back 12 years. If we had suc-
ceeded in the first place, we [would

digital, then these will take off.” While
the market penetration of Neumann
digital microphones is small, they are
typically found in use only on top-
notch, superlative productions.

“A lot of what we’re doing is just
because we love it. We’re doing it also
for fun,” says Sennheiser, adding that
it’s not always a commercial-based
decision to pursue a particular path,
but sometimes because “we see the
eves of the customer go big.”

THERE’S MORE » Longer versions of these articles can be found online at

prosoundnetwork.com/mar2014.
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STATE OF THE INDUSTRY

The Fight For Higher Quality Audio

BY KELLEIGH WELCH

hen it comes to the record-
ing industry, the MP3 is
still considered the domi-

nant format for end users. Thanks to
its small bit rate, users can download
and store a large amount of music to
a portable device, creating a conve-
nient way to listen to music on the
go. Unfortunately, these MP3 files
have lower quality than what the art-
ist intended, as parts of the original
recording are lost during the data
compression.

According to a recent study con-
ducted by Steinberg Consulting on
the Pro Audio Industry in North
America at the behest of PSN, “there
is a widespread belief that end-users
care more about convenience and cost
than they do audio quality,” meaning
they are willing to deal with this less-
than-perfect format as long as they
can carry their music with them.

Affordability of studio products is
another factor affecting the industry,
according to the study, with new prod-
ucts popping up regularly that allow
the amateur enthusiast to record from
their home with just a few key pieces
of gear. The study argues that in turn,
with so many amateurs doing their
own recording now versus hiring a
professional at a high-end studio, the
industry is at risk of becoming com-
placent with lower production quality.

Pro Sound News spoke with a num-
ber of leaders in the recording indus-

Surround To Go

BY STEVE HARVEY

LOS ANGELES, cA—With music down-
loading and streaming via handheld
devices now commonplace world-
wide, music production and distri-
bution company mediaHYPERIUM
(mH) is dedicating itself to intro-
ducing multichannel surround mu-
sic to mobile listeners. In order to
make 5.1 music mixes available to
as broad an audience as possible, the
company has adopted Fraunhofer’s
AAC codec, which is available in
over six billion mobile devices.
“Now that we have AAC multi-
channel, I think we have something
to introduce mass audiences to sur-
round productions,” says Herbert
Waltl, mH founder and the com-
pany’s senior producer and CEO.
Waltl, a pioneer of surround music

try to address these trends, explor-
ing the importance of high-resolution
audio and where it stands in a world
driven by convenience.

While he agrees that convenience
is a major factor, Marc Finer, techni-
cal director, DEG: The Digital Enter-
tainment Group, points to a recent
study by the Consumer Electronics
Association which states that con-
sumers cite sound quality as the most

Recording engineer and co-own-
er of Five-Four Production, Michael
Bishop, said that while MP3 was the
standard 10 years ago, much of the
equipment available now is capable
of playing higher formats of music. As
an engineer, Bishop said he has always
stayed ahead of the curve, constantly
recording at higher resolutions.

“Consumer audio is ready and
willing to play what we’re recording,”

“Consumer audio is ready and willing

to play what we’re recording. MP3s fit
very nicely in the technology of the late
20th century, but we've gone so far past
MP3 in terms of what's available, and we

need to take full advantage of that.”
Michael Bishop

important aspect of music entertain-
ment. They’re also willing to pay
more to obtain higher quality sound,
but “most would never sacrifice con-
venience for quality.”

Additionally, Finer said that until
recently, there weren’t enough de-
vices to play hi-res files on. But today
they are a variety of different prod-
ucts to choose from, including por-
tables. “Most people listen to music
on the go, so the products they need
to experience better quality also need
to be mobile,” he said.

mixing, established a re-
cord label last year, media-
HYPERIUM3 (mH3). The
first—and so far only—re-
lease was nominated for a
2014 Grammy Award in
the Best Surround Sound
Album category. Waltl has
been mixing in 5.1 since the
mid-1990s and has seen a
variety of physical distri-
bution platforms wax and
wane in popularity over en- |
suing years. Now, he says, E
mobile devices offer quick
and easy access to music:
“A download doesn’t take
too long and it’s not compli-
cated anymore.”

According to Jan Nordmann,
director of marketing and business
development for Fraunhofer USA,
AAC was initially developed as a

Bishop said. “MP3s fit very nicely in
the technology of the late 20th cen-
tury, but we’ve gone so far past MP3
in terms of what’s available, and we
need to take full advantage of that.”

While portable devices capable of
playing high res audio files are still in
the early stages, Bishop said he sees
a lot of potential in audio streaming
services.

“Technology is moving now to get
high res into a streaming mode. One
company, Oarstream.com, is a service
that makes high-res audio available on

The only release so far by new music label mediaHYPERIUM,
Opus One, was nominated for a 2014 Grammy Award in the<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>