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BROUGHT TO YOU BY: 137th AES Convention
Committee members assemble after a September
planning session. Back {L-R}—Timothy Shuttleworth,
Networked Audio chair; Jonathan Novick, training coordinator;
Neil Shaw, Facilities vice chair; Mike Wells, Workshops chair.
Middle (L-R)—Paul Chavez, Live Sound chair; Roger Futrness,
program coordinator; David Scheirman, Facilities chair; Bob
Lee, Tutorials & Master Classes chair; Chris Plunkett, AES chief
operating officer. Fronz {L-R)—Michael MacDonald, convention

www.prosoundnetwork.com

co-chair; Valerie Tyler, convention co-chair; Linda Gedemer, :
volunteers co-chair; Bob Moses, AES executive director. See 1'_ - p
page 14 for more. | _

STATE OF THE INDUSTRY

RECORDING

BY KELLEIGH WELCH

espite the continuous rise of

the home recording studio-—an

" effect of more affordable record-

ing gear within the market——the larger
studios across the United States are
echoing the same statement, that “busi-
ness is good.” Of course, this basic
continied on page 24)

BY CLIVE YOUNG

) evolutions are about disrup-

tive change—an instantaneous,

& obvious shift in the way things
are—but evolutions, slow and often due
to widespread factors, are far harder
to spot. Things seem to be keeping on
keeping on, but

only in hindsight

are the gradual

shifts visible. The

current state of

the live sound

industry

to be in a similar

situation, where

things are mov-

ing forward and

(continuedonpage 53
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BY STEVE HARVEY

f there has been a single, overriding
trend to emerge from PSN’s State
! of the Industry surveys over the past
several years, it is the steady erosion of
client budgets. This year is no different;
budgets continue their downward trend.
But for one company, at least, business is
up, and for the industry at large, digital
audio networking promises to introduce
workflow efficiencies that will surely help
facilities increase throughput and, conse-
quently, profitability.

“I"ve had the busiest summer I’ve
ever had,’ savs Tom Seufert, Califor-
nia-based founder and creative director
of Visual Music. The boutique music
house, established 16 years ago, offers
custom and library music, music super-
vision and sound design. “I lost at least

(continued on page 35
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NUAGE

Yamaha & Steinberg

& YAMAHA

CQ

commercial audio

(1t BEal 0G [ PONY SHOW N TOWN

Dog’'& Pony Studios out of Las Vegas, NV recently upgraded their sound system to

feature Yamaha's NUAGE Advanced Production Syszem. As the premier recording studio in
the entertainment capital of the world, Dog & Pony's resume features everything from
MGM Resorts MLife TV to the recently released Elliot Smith documentary, “Heaven Adores
You.” With all that goes on in this studio, :¢'s obvious that what happens here definitely
doesn't stay here. We sat down with studioc Owner/Producer John McClain to get his
thoughts on the new system.

My fmn’t& t‘/b(l(ﬁ about Nuendo is how “you can ﬁmé mu[tapl& ways to solve the
same problem. The competition hands you their DAW and says “Work within

these predgﬁmd/pamwwters. ” In contrast, fteénberﬁ hands you Nuendo MwLm}/:,
"Work how you want and define the parameters for yourself.”

“"With Nuage, Yamaha has taken the next logical step to this approach and
buclt a stellar control surface that adds to the ergonomics of Nuendo. Now every-
thing is at your fingertips and you spend, less time with a mouse and, keyboard.
I'm spending time mixing like I would on an analog console but with all the
modern conveniences of a top flight DAW and, control surface that interact
seamlessly. Audio is more fun than ever!”

— John mcClain

Yamaha Commercial Audio Systems, Inc. P. 0. Box 6600, Buena Park, CA 830620-8600 * www.yamahaca.com * €2014 Yamaha Commercial Audio Systems, Inc.
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Morris Light and Sound out of Nashville, TN has been mighty busyf these days. The team recently

deployed a NEXO STM System for the Bayou Country Superfest in Baton Rouge, LA and the Florida
Country Superfest in Jacksonville, FL. These star-studded events featured country's finest heard

through NEXO's finest. Moving on, they then deployed the same system in 5 different
|
configurations at the legendary CMA Music Festival back home in Nashville.

We caught up to David Haskell - Owner of Morris .;Light and Sound,
to get his thoughts on the STM systém.
f
“Having the flexibility and abiity to configure and quickly deploy
the STM for every option ranging ﬁom/ a small ﬂromwé stack system to a full stalivm rig
with the same sonic results is both amazing and cost effective. STM is truly THE system
for ALL aundio applications.”
— Dawtd Haskell

|

STME . | NEXO | ®YAMAHA &

!
Yamaha Commercial Audio Systems, Inc. P 0. Box 6600, Buena Park, CA 80620-6600 ©2014 Yamaha [Commercial Audio Systems, Inc. ¢ www.yamahaca.com
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Smart Active Monitoring SAM™

Designed
to adapt

- Next Exit -
Demo Room 301A
Genelec SAM

Introducing Genelec’s new Compact SAM Systems

They provide all the building blocks to easlly assemble professional audio monitoring systems in challenging acoustic
environments - automatically and properly with Genelec's proven AutoCal™ technology.

The new Compact SAM systems consists of two new two-way monitors: the 8320, the 8330 and a new subwoofer,
the 7350. These systems are driven with an entirely new and highly intuitive Genelec Loudspeaker Manager (GLM™)
Version 2 software and User Kit providing new network flexibility and user control.

When no-compromise results are required, the new Compact SAM systems are the perfect high-resolution solutionl

Genelec SAM - The most advanced and flexible monitoring solutions for today’s most professional users.

GENELEC

Genelec Inc. 7 Tech Circle Natick, MA 01760 508 652 0900 (tel) 508 652 0909 (fax)



Olive Caps AES Presid

BY STROTHER BULLINS

LOS ANGELES, cA—With experi-
ence as a musician, academic
(at McGill University), and
pro audio manufacturer (di-
rector of Acoustic Research at
Harman International), Audio
Engineering Society president
Sean Olive’s history well pre-
pared him to lead the society
of audio technology profes-
sionals into this year’s 137th
Convention in Los Angeles.
Educated in piano perfor-
mance then sound sciences at
McGill University, Olive cultivated
his career by first learning the art
and science of the audio recording
process. “Over the past 25 years, I’ve
made music, recorded music, and
am now focused on reproducing au-
dio,” he explains. “In recent years, I
focused on the perception and mea-
surement of audio—a more scientific,
rigorous approach to how we record,
evaluate and reproduce sound—with
the goal of making the process more

briefs

OBEDIA
Relaunches
PCAudiol.abs.
Com

NASHVILLE, TN—Music industry soft-
ware training and technical support
provider OBEDIA has relaunched
PCAudiolabs.com, which it purchased
in February 2013. The site offers
audio and video system configura-
tions which it says are customizable,
supported and backed by its training
and support services. The company
will offer free shipping on all systems
purchased through the end of this
month.

Stardraw
Expands
Product
Requests Service

UNITED KINGDOM—Stardraw.com’s
Product Request service, which lets
users request certain products and
symbols be available for use in the
system design software, has taken

on a new transparency initiative,
informing users when their requests
have been published, as well as keep-
ing them up-to-date on a request’s
pProgress.

[ October 2014 ]

AES President Dr. Sean Olive is nearing the end of his term.

consistent. I think my experience has
given me good insight into all the
many facets of AES, as we are known.
AES involves musicians, engineers
and scientists—those making, record-
ing and reproducing music.”

Olive illustrates how an AES Con-
vention is not merely a show. “As an
organization, we compete with groups
like NAMM,” he explains. “[At the
NAMM Show,] there is a focus on
audio, especially home and studio

Rock Lititz Opens with a Bang

BY KELLEIGH WELCH

LiTiTZ, PA—When Clair Global and
Tait Towers partnered to build a
96-acre campus in the countryside
of Lititz, PA, just down the way from
both companies’ headquarters, they
envisioned a home for some of the
touring and live event industries’ top
vendors and resources. The result was
Rock Lititz, and on September 20,
co-owners Troy Clair—Clair Global’s
president and chief executive offi-
cer—and Adam Davis and Michael
Tait of staging and automation ven-
dor Tait Towers, officially opened the
facility with a symbolic ceremony,
joined by more than 500 profession-
als, friends and family.

“I couldn’t be more excited about
this,” Tait Towers and Rock Lititz
partner Adam Davis told Pro Sound
News at the event. “This really is
the beginning of creating a world-
class facility for innovation.” Tait was
equally effusive, adding, “This cannot
fail—the design, the location, every-
thing about it is what clients are look-
ing for.”

Key to their vision for the site is
the first completed building, Rock
Lititz Studio—a custom-designed,
$7 million facility that will pro-
vide touring professionals with a
52,000-square-foot location to de-

I | | cound BUSIN
en'ti_al Year With LA Retu

recording, but there isn’t an
academic, educational or stan-
dards-making process going
on. So there’s really no other
place than AES to talk to those
involved in design, manufac-
turing and end-use; all in the
same room, they can discuss
each of their needs.”
Manufacturers, notes Ol-
ive, are often key in inform-
ing the AES of the recording
public’s educational needs.
“Manufacturers come to us,
saying, ‘Our biggest problem
is that customers don’t know
how to use the products.” They want
us to help train them. Pretty much
anyone can record sound today, and
more and more people have access to
these tools. Yet the process—acous-
tics, choosing the right loudspeaker,
monitoring environment, etc.— is
still largely misunderstood. Users
must understand what they’re hear-
ing. Is it representative of a standard
or are they mixing in an uncalibrated
environment? A lot of people who

EO0
M

record don’t have a basic understand-

ing of perception of sound, acoustics
and psychoacoustics. Those are things
that they can learn about at an AES
convention.”

Beyond the art and science, Olive
attests that AES activities, from the
conventions to local section activi-
ties, provide the opportunities to net-
work and trade ideas in better busi-
ness practices: needs that are more
pressing today than ever before. “The
democratization of audio is prob-
ably the biggest challenge in doing
business for the average user,” he ex-
plains. “That means that everyone
is essentially a small business owner.
They aren’t going to sign contracts
with record labels, so they must fig-
ure out how to better distribute and
sell their products.”

Thus, the return of AES to Los
Angeles provides a well-balanced ser-
vice to both the creative and business
sides of the audio production craft.
“L.A. remains the entertainment
capital of the world,” Olive contin-

(continued on page 18)

Confetti falls upon a crowd of 500-plus at the opening ceremony to the new $7 million,
52,000-square-foot Rock Lititz Studio.

sign, assemble, program and test
large-scale tour set ups without hav-
ing to rent out a more expensive,
similar-sized commercial venue. Re-
portedly the tallest purpose-built re-
hearsal facility in the world, Rock
Lititz Studio also provides a rigging
load capacity of 1 million pounds,
to give clients a realistic test site for
their tours.

Other aspects of note include the
grid 80 feet above the floor; eight 400
amp, 3 phase show-power hookups
at 120/208 volts; parking for 90 cars
and a staging area for 30 trucks; and
production vehicle access to campus-
wide WiFi and 20 amp plug-ins. The
Studio offers a variety of addition-

al amenities, from a large catering
kitchen and both indoor and outdoor
dining areas, to dressing rooms, a
separate production office and an ad-
ditional rehearsal room. Besides the
enormous studio space (enough to fit
two IMAX theaters), Rock Lititz Stu-
dio also has breakout rooms for press

conferences and meetings.
Collectively, the three Rock Lititz
founders hope to offer innovative ser-
vices from the live industry’s manu-
facturers and designers by housing
a variety of industry vendors on the
campus. Bringing the companies to
the site will also benefit the commu-
nity, Davis pointed out, with an esti-
(continued on page 18)
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Petty Reaches #1 in Just 37 Years. . . . 24

Ryan Ulyate, longtime engineer, producer and Sound Business 5
mixer fo.r Tom Petty, brgaks down the um.xsual Classifieds 63
production process behind—and the choice to
create a Blu-ray edition of —Hypnotic Eye, the Sound People 62
aritst’s first number-one album ever.

Advertiser Index 65

Mix This! Upgrades
Solar, Adds Atomic. . ............. 26 Company Index 65
Legendary producer/engineer/mixer Bob
Clearmountain has owned Mix This! for years, but
despite it being a treasure trove of vintage gear,
the facility has up-to-the-minute power resources CHARTS
in the form of 72 solar panels on the roof and an

efficient Atomic Instrument power supply. Tracks 32
SOUNDPOST/BROADCAST Cenwrshige i

PMA Conference Debuts Soundcheck 56
with Insights, Advice. . . ... ........ 35

The Production Music Association, originally

founded in 1997 by a group of about 10 composers p——

and publishers to advocate against the proposed (C‘} = \,[, REPORT

peﬁqrmance royalty cap on music used in cqm- . State Of The Indus[ry 1.8,

mercials, promos and announcements, held its first 24.35.53

annual conference in mid-September. The organiza-
tion, which has grown to encompass more than
550 production music libraries, presented a two-
track program—one creative, one business—during
the day-long, sold-out event in Century City, CA.

SOUND COLUMNS/REVIEWS

Sound Innovations: 3-Way

Performance, 2-Way footprint . ... .. 38
Having developed an innovative co-axial mid-range
speaker/tweeter for its 8260 three-way monitor,
Genelec set its sights on developing a smaller
footprint three-way monitor. The result of its
labors is the 8351, incorporating co-ax MF/HF ala

The PSN staff assesses the cur-
rent business and technological
climate of professional audio.

softwaretech . ... .. ... 30
Craig Anderton wonders what’s
next for DAWS?

viewfromthetop. .. .. .. 64
As a 40-plus-year veteran of the

the 8260, and the size of the 8050, maintaining the audio industry, Coleman Audio’s
co-axial nature through the LF by using a pair of founder and, until this year, the
oval woofers. sole employee, Glenn Coleman

used his experiences as a console
SOUNDPR . o -

manufacturer and studio engi
AESProducts............... 39 neer as the basis for expanding

into his own innovative company.
SOUND

Getting The .o Down ... ... .42
When Jennifer Lopez held a massive free concert
on the beach in her hometown of the Bronx
section of New York City, the event was taped for
future broadcast. Plagued by bad weather, the
event still came off, as FOH engineer Rick Camp
recounts.

Live Sound Showcase:

Dierks Bendey .. ................ 44 music,etC. . .......... 66
Country music star Dierks Bentley notched up Jaques Sonvieux talks with Midee
follow us ONLINE . Ben , ques Sony 3
b | ?:DS twilfth nl;:nbec:qneth|t rt‘hlszzl;r:r;'er W1'_th Ure, the industrious singer/
subscriptions: #. online: runk on a Plane,” just as his iser Tour was ) y )
e Www.mypsnmag.com www.prosoundnews.com getting into high gear. Building on the momentum, s?ngvsfruter bfh'nd Ultravox, L"Ve
facebook: twitter: the tour was immediately extended into mid- Aid, Visage, “Do They Know It’s
ﬁ www.facet.)ook.com/ t www.tv;itter.com/ December—which was probably good news for his Christmas” and his latest solo
pages/pro-sound-news- ProSoundNews audio supplier, relative newcomer, VER Tour Sound. album, Fragile.

magazine/71616690976
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UNCOMPROMISING AUDIO CLARITY

Introducing Shure ULX-D® Digital Wireless. With unmatched RF spectrum efficiency, transparent 24-bit digital audio,

and inteltigent, scalable hardware, ULX-D is the clear breakthrough in wireless performance Learn more about the

next generation of digital wireless audio at www.shure.com

AUDIO
o 24-bit/48 kHz transparent digital audio
® 20 Hz — 20 kHz frequency range

e > 120 dB dynamic range
e Wide selection of trusted Shure Microphones

RF

o Up to 64 MHz overall tuning range (region dependent)

e Up to 17 active transmitters in one 6 MHz TV channel

» High Density mode greatly increases number of channels
 Rock-solid signal stability over the antire range

* Optimized scanning selects the cleanest frequencies available

www.shure.com/americas

© 2014 Shure Incorporated

HARDWARE

* Single, Dual and Quad receiver form factors

» AES 256-bit encryption for secure wireless transmission
o Ethernet networking for streamlined setup

* Wireless Workbench® 6 Software

o AMX/Crestron control

* Rugged metal housing on both transmitters and receiver
¢ Dante™ digital networked audio

e Advanced Shure rechargeability options

RECHARGEABLE BATTERY

e Advanced, intelligent Lithium-lon chemistry
e Up to 11 hours of use on a single charge

o Battery life meter accurate to 15 minutes

e Full charge in 3 hours

.
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Transparent
24-Bit Digital Audio

T

Spectral Efficiency
Auaius & Signal Stability
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L Rechargeability

Advanced
Encryption

Networked
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Hardware
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fromthekEDITOR

It Is The Best Of Times,
It Is The Worst Of Times

Sometimes a good line is worth rip-
ping off, and for the slightly abused
title here, now seems an appropriate
time (with appropriate apologies to
Mr. Dickens). The audio industry to-
day is a study in extremes.

In live sound, record profits
are being made. Ticket prices have
reached new heights. Top-end sound
companies are busy, very busy.
Concert production companies are
branching out ever more into not just
installed sound, but into full A/V sys-
tems contracting. Live music is ex-
periencing resurgence in popularity
down to the local level. Gear is light-
er, less expensive and more capable.
On the other hand, who is going to
replace the legacy artists? Superstar-
dom isn’t what it used to be. Local
and regional sound company compe-
tition is heating up.

The recording infrastructure is
more affordable than ever—every-
one can play. The capabilities of to-
day’s gear is staggering. High-end
studios report that business is good.
But there are fewer of those high-end
commercial studios than ever, many
legacy facilities have been scooped
up by production companies for pri-
vate use or hybrid in-house/commer-
cial work, others are—or soon will
be—condos. Many independent stu-
dio owners are owners by necessity;
there’s far less money in the system

FRANK WELLS

than there was two decades ago, and
the business model means that to
make a living, they provide the room,
the gear and themselves for less than
what was once the engineering bud-
get alone. It’s a plus that anyone can
play, and a minus. There’s always
someone willing to undercut rates.
There is great quality production to
be found, but there’s also more medi-
ocrity in which it can get lost.

Audio education is a booming
business. The number of individu-
als eager to learn the audio arts is
burgeoning. Job availability in high-
paying, high-profile audio careers is
not meeting demand. Many skilled,
veteran engineers now teach as their
primary occupation, but not by first
choice.

Television broadcast and produc-
tion experienced a boom in quality
and investment with the advent of
HDTYV. Quality is better than ever.
That’s leveled off, though 4K video
accompanied by immersive sound
might start another round. That’s
TV. There’s not much of a ‘best of
times’ story to tell for radio, aside
from less expensive, more powerful
production tools. Radio is not dead,
but completely ubiquitous WiFi could
be its silver bullet. Radio, as one can
experience at NAB conventions, is
becoming increasingly IP-based (as
are live sound and recording, to lesser

extremes). Mass group ownership,
regional and national programing,
and automation have crimped local
employment opportunities. The com-
petition for broadcasting continues
to grow, with some production pro
opportunities increasing from that
competition, a la Netflix.

Movies are still drawing big bucks
and the in-house production facilities
are busy-busy. New immersive for-
mats mean infrastructure investment
and another differentiation for the
theater experience as opposed to typi-
cal home viewing. Films carry over
into portable distribution, increasing
opportunity. The looming shadow is
the closing of a good number of high-
profile post production houses. Small-
er crews are often being hired when
new production teams are assembled.

Vinyl sales are up and it’s a nice
story, but the numbers and market
penetration are relatively insignifi-
cant. Digital downloads are up, but
not as much as CDs are down. Phys-
ical media is largely over, the fade
has irrevacably started. New digital
formats, for audio in particular, are
as much niche formats as vinyl (and
before the vinyl true-believers go all
postal on me, I’'m talking business
models, not ethereal emotional im-
pact, so keep your headphones on).
Digital single sales are up; album
sales are in rapid decline. Streaming
is up; revenues to the music distri-
bution chain are small, and the flow
down to the production community
is but a trickle or maybe a drip.

It’s the time we have. Make the
best of it.
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Introducing

The all new 2014 Whirlwind Super Tour™

Available with Mass, and Amphenol
connectors, Fiber optic, Data options,
and even Lundahl transformers

to perfectly fit your Analog or

Digital console!

B12MNRW1CM

Analog or Digital, we have the right
connection for your Super Tour!

>
[

-~

REAR VIEW STSDI251

STSDI2F1 Data Panel STSCSE2

INSIDE VIEW

We've thought of everything!

The Whirlwind Super Tour is an entire 58-ch Concert
Series snake system, neatly packed into a single road
case. Super Tour packages are ideal for hotels, casinos,
convention centers and touring sound companies and
include all of the cabling you need for FOH, monitors,
and broadcast (optional). Also included is our legendary
Patchmaster system, complete with sub snakes. The 2014
Super Tour is available with Mass or Amphenol connectors,
data options, Fiber optic, and even Lundahl transformers
to perfectly fit your Analog or Digital console! Now more
than ever, there's a perfect Super Tour to fit your every
application. Log onto our website and see which Super
The 2014 Super Tour is an ideal,
Tour best fits your needs, and see how Whirlwind is changing and convenient place to hold

your monitor console!

i |
an industry! (console not included)

Custom Wiring | Metal Fabrication | Laser Etching | Laminate Overlays | Fiber Optics | Power Distribution

MADE IN USA ==,
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Peavey Begins Global Restructuring

BY CLIVE YOUNG

NEW YORK, NY—Peavey Electronics has begun an
extensive global reorganization. The MI and Pro
Audio manufacturer, marking its 50th anniversary
next year, is now reassessing-—and in some cases,
downsizing—its assets, from manufacturing to dis-
tribution to service. Among the first changes, the
company announced it will layoff upwards of 100
factory employees at one of its hometown facilities
in Meridian, MS on November 25. Changes will
also be seen overseas, as the company is shuttering
its UK distribution center as well.

The company released a statement in late Sep-
tember noting “The reorganization includes focus-
ing US-based manufacturing on Peavey’s premium
products, and moving other manufacturing assets
closer to its critical and emerging markets.” Com-
pany founder and CEO Hartley Peavey clarified that
position to local newspaper The Meridian Star, stat-
ing, “We operate in 136 countries. Qur product mix
has changed; instead of building great big speaker
boxes, people are wanting little compact things. We
just can’t ship big boxes around the world and be
competitive. So we are downsizing our production
of those kinds of things. Basically, most of the lower
end of the product line has gone off-shore, and the
big stuff-—the expensive stuff—we’re keeping in the
United Sates.”

To that extent, the company will be making

LECTROSONICS

“~uil”

changes at its headquarters. The manufacturing
that remains in Meridian will focus on products
like Peavey’s best-known pro audio offering, Media-
Matrix digital audio distribution systems, and MI
efforts like Composite Acoustics guitars. Meridian
will also retain non-manufacturing functions at its
headquarters, like product development, engineer-
ing, sales, marketing, accounting, tech support and
service.

Underlining the fact that the reorganization is
worldwide, Peavey noted in its statement that “glob-
al product training, service and support is expand-
ing,” pointing to recent service and training center
additions in Brazil and Singapore.

Elsewhere overseas, Pcavey will close its UK
distribution facility in an effort to reduce costs and
restructure its overseas operations. Originally cre-
ated to help minimize international shipping costs
by creating a European base for the company, the
gradual shift to manufacturing in Asia made the UK
facility largely redundant. A total of 32 employees
work at the distribution facility; no word was given if
they will be reassigned.

Peavey’s European marketing manager Andy
Rust told Pro Sound News Europe that the Peavey
digital R&D hub in Oxford, UK, which develops
Commercial Audio lines such as MediaMatrix, will
remain open, and that the Peavey Italia manufactur-
ing and design center is “untouched at present.”
Peavey
www.peavey.com
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V3 Acquires
Chameleon Labs

WOODINVILLE, Wa—V3 LLC has purchased
analog studio product specialist Chameleon
Labs. Founded in 2002, the boutique man-
ufacturer produces a range of microphones,
mic preamps and compressors.

V3 LLC is headed by Marcelo Vercelli, an
industry veteran who has worked as director
of Engineering for Event Electronics/Rede
Microphones; founder/president of KV2 Au-
dio; director of transducer development at
Mackie; vice president of Marketing at RCF
North America; and more. Chameleon Labs
aims to deliver new products next year from
its new location in Woodinville, WA.

“I feel so lucky to have been given the
opportunity to make this acquisition”, says
Vercelli. “V3 LLC has a couple of decades
experience in optimizing analog audio de-
signs for performance and manufactur-
ability. We are focusing this knowledge on
improving an already impressive line of
products. In addition, we will engage pro-
duction, delivery and distribution partners
with whom we’ve worked for many years to
deliver a superior product.”

Chameleon Labs
chameleonlabs.com

Headquarters,

this is outpost 34 on

ation... just another
day on the job.
Over and out!
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FREE Shipping

We offer the best shipping deal in the
industry — most items ship FREE! What's
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Barco Buys IOSONO

KORTRIJK, BELGIUM—Digital cine-
ma company Barco has purchased
Erfurt, Germany-based IOSONO,
which designs and develops profes-
sional audio processing and ren-
dering hard- and software for a va-
riety of pro audio markets.

Founded in 2004, IOSONO
specializes in object-based sound
rendering in various professional
applications, including cinema, by
incorporating distance data. “We
are honored to now be part of a
company like Barco which has a
vision and passion for creating the
ultimate cinematic experience,”
states Olaf Stepputat, former CEO
of IOSONO and now Director of
Barco Audio Technologies. “We
have been involved with making
immersive sound for motion pic-
tures before any other company in
the market. Adding our capabilities
to Barco’s will create a compelling
system which will create a listening
experience unparalleled in the in-
dustry. We look forward to a bright
future with Barco bringing IOSO-
NO’s experience in the accurate
processing and display of acoustical
information to Barco’s portfolio of
market leading visualization prod-
ucts.”

IOSONO’s 3D audio team
and assets will further develop
Barco’s object-based immersive
sound technology; Barco has al-
ready partnered with Auro Tech-

nologies on cinema immersive
sound systems, resulting in 500
planned Auro 11.1 installations to
date. Recent films like Lucy, Into
the Storm, Teenage Mutant Ninja
Turtles, The Amazing Spiderman 2,
How to Train Your Dragon 2, Ex-
pendables 3 and Transformers: Age of
Extinction were all mixed in Auro
11.1 by Barco.

In recent times, Barco, togeth-
er with Auro Technologies, has
been pushing for an open stan-
dard for immersive sound. “Cre-
ating a standardized format for
immersive sound is critical as it
helps to control costs for content
to be produced and distributed and
will ultimately speed the adoption
of immersive sound worldwide,”
states Brian Claypool, senior di-
rector of strategic business devel-
opment at Barco. “As this stan-
dardization effort continues, Barco
remains committed to providing
immersive sound solutions with its
partners Auro Technologies and
IOSONO that are designed to ful-
fill the needs of the exhibition in-
dustry and give content creators
the flexibility and tools to produce
the best work imaginable.”

IOSONO will be renamed Bar-
co Audio Technologies and will
become part of Barco’s Entertain-
ment division.

Barco
barco.com

Anders Fauerskov, CEO of TC Group

TC Group Goes On The
Market, May Net 1B Kr.

impetus for the sale came from a de-

BY CLIVE YOUNG

NEW YORK, Ny—TC Group, the in-
ternational collection of sound and
audio technology brands, has qui-
etly gone up for sale. Speaking in re-
sponse to various reports surfacing
around the Internet, CEO Anders
Fauerskov confirmed to Pro Sound
News Europe, “It is correct that
we have put all of the shares of TC
Group up for sale.”

Danish financial newspaper Bers-
en estimates TC Group in total could
command a price as high as 1 bil-
lion Krone, or roughly $171 million
US. The company, headquartered in
Risskov, Denmark, owns a variety of
brands around the world, including
Tannoy, TC Electronic, TC Heli-
con, Lab.gruppen, Lake, TC Applied
Technologies and White Acoustics.

Fauerskov said that much of the
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sire to expand the company’s reach,
referring to “...a recent analysis we
did, showing that we can grow the
company even faster and to an even
stronger position, with a different,
and financially stronger, ownership.”

“We have put all
of the shares of TC

Group up for sale.”
Anders Fauerskov, CEQ, TC Group

Those findings dovetailed with some
financial intents as well, as he noted
“some shareholders have declared
their interest in selling.”

The announcement that TC
Group is for sale casts a different
light on the company’s recent history,
most notably a major restructuring
in 2010 and a new collective brand-
ing initiative in 2013. While the vari-
ous TC Group companies had been
linked by the same parent organiza-
tion for years, the 2010 restructur-
ing specifically created the umbrella
parent company TC Group Interna-
tional and created a sales and support
structure based on vertical markets
across all TCGI-owned brands, using
the creation of TC Group Americas
in 2009 as a business model. More
recently, the 2013 branding effort
aimed to bring the various companies
under a new and more visible TC
Group brand identity, aligning the
varied companies together and create
more synergies between them.

Fauerskov indicated that the move
to put TC Group on the market was
not a casual decision or a “toe in the
water” exercise. “...We do not intend
this process to go on for a prolonged
time period,” he said, adding, “The
process is being handled by an M&A
firm we have retained, and we expect
that a sale will complete some time in
the spring.”

TC Group
tcgroup.tc
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AES 137th
Convention—
Volunteer Built

LOS ANGELES, CA— The annual Au-
dio Engineering Society Conven-
tion is always a highpoint of the
pro sound industry’s year—the
end result of countless hours of
hard work and dedication pro-
vided by dozens on the behalf of
thousands. The AES Conventions
rely not only on the AES profes-
sional staff, but also on the legion
of volunteers whose leadership
was recruited by Convention co-
chairs Valerie Tyler and Michael
MacDonald. Aside from the group
of LA Convention Committee
members shown on the cover,
this year’s members include: Brett
Leonard, Rob Maher, Papers
co-chairs; Steve Martz, Michael
Kelly, Game Audio co-chairs; Da-
vid Bialik, Broadcast & Streaming
Media chair; Scott Leslie, Prod-
uct Design chair; Brian McCarty,
Sound for Picture chair; Mark
Gander, Historical Events chair;
Jim Kaiser, Andres Mayo, Record-
ing & Production co-chairs; Jes-
sica Livingston, Technical Tours
chair; Magdalena Plewa, John
Krivit, Student & Career Events
co-chairs; Stephen O’Hara, volun-
teers co-chair, Lia Enkelis, Garry
Margolis, transportation advisors.
AES

Aes.org

Aphex Moves HQ to Salt Lake City

SALT LAKE CITY, UT—Aphex has an-
nounced that it has moved its com-
pany headquarters to Salt Lake
City to be closer to its parent com-
pany, DWV Entertainment, as well
as increase operational services. The
move, completed this month, in-
cludes opening a new Aphex ware-
house in Utah to complement ex-
isting manufacturing and shipping
facilities in California.

“Bringing Aphex HQ to Utah
allows Aphex to take advantage of
DWYV Entertainment’s facilities and
creative resources,” Wiener contin-
ued. “Aphex is already creating new
sales opportunities, generating more
effective marketing and promotional
collateral to better support our re-

seller and distribution network.”
In addition to the move and added
facilities, Aphex has created an en-
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READY FOR SOME BOOM?—VUE Audiotechnik (vueaudio.com) has been traveling across
the USA as part of an ongoing series of product demos. Shown here at a stop in Nashville,
Jeff Taylor, who recently joined VUE as head of North American sales, discusses attributes
of the system with attendees before working through the product line with music. While
the al-4 Subcompact Line Array was being demoed with a pair of compact subs, one
attendee commented, “Man, those two little subs move that much air?” Its big brother
systems had engineers nodding their heads in satisfaction as they came from the hill

at the back end of the parking lot. The Nashville event was arranged by veteran sound
engineer Eric Elwell, now with systems integrator Technical innovation.
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hanced customer support program
combining its certified repair cen-
ter in California with a product loan
offering to keep customers running
during repairs, and other services.
As part of its long-term strategic
growth plan, Aphex is in the midst
of expanding into critical markets
with technology geared to Assistive
Listening; Speech Recognition; and
Prosumer Recording, Podcasting,
Telecommunication and Automotive
Infotainment.

Aphex

aphex.com

OCA, AES
Team for
Standard

LOS ANGELES, cA— The Audio En-
gineering Society and OCA Alli-
ance are partnering for the 137th
AES Convention in Los Ange-
les to ratify the alliance’s pro-
posed Open Control Architec-
ture as an AES public standard.
At the same time, the alliance
is exhibiting on the exhibition
floor, explaining and demon-
strating OCA standards-based
control and monitoring architec-
ture, with a live demonstration
of control and monitoring across
networked audio devices from
different manufacturers.

OCA defines communica-
tions protocols for control and
monitoring of AV device net-
works of 2 to 10,000 nodes. AES
project “AES-X210” is currently
working to render OCA into a
ratified AES standard. At the
convention, alliance members
are participating in panel discus-
sions to increase the understand-
ing of the benefits and impact of
the upcoming AES standard for
manufacturers, designers, speci-
fiers and end-users.

“The equipment is interoper-
ating as expected. I am pleased
to report that, both in demon-
stration and also in the field,
Open Control Architecture is
proving to be a major success.
The next step is for the AES to
complete its process of ratifica-
tion of OCA 1.3 as a public stan-
dard,” said Jeff Berryman, the
OCA Alliance’s technical work-
group chair.

OCA Alliance
oca-alliance.com
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The Scovill Tour Is On The Road With Petty and More

BY FRANK WELLS

Veteran live sound engineer Robert
Scovill is on the road with Tom Petty
till mid October, playing a dual role
as FOH engineer and product evan-
gelist. At stops along the tour, Scovill
has welcomed local sound profession-
als for an afternoon spent observing
the set-up, experiencing the gear and
learning about Scovill’s live sound
philosophy and techniques. Scovill’s
extracurricular activities were spon-
sored by Avid (he’s long been an
Avid product endorsee and educa-
tor), and by EAW (Scovill was carry-
ing a sizable Anya array on the tour).
Pro Sound News caught up with the
tour during its Nashville stop at the
Bridgestone Arena.

Scovill recounted that when he
spent a day evaluating Anya before
adopting it for the Petty tour, Anya
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was a system that was “new
from the get go—‘hmmm,
this is something special.””
The Sound Image pro-
vided Petty system used
three Anya clusters, ar-
rayed in an LCR configu-
ration (Scovill’s preference
since the nineties). While
consoles, particularly digi-
tal consoles, are not config-
ured to do LCR panning as
Scovill would prefer (with
divergence insuring what-
ever is panned center is also
present in left and right),
he’s developed a method-
ology with his Icon desk to accom-
modate his preferences, and to sim-
ply bring a soloing musician front
and center in the mix as they take
the front and center of the stage. His
panning approach does not incor-
porate matrixing elements panned

connollymusic.com

Robert Scovill makes a point on technique to the Nashville area live
sound pros who visited with him during setup for the Tom Petty
concert stop in Nashville.

right back left—he doesn’t buy in to
the concept that he’s going to create
stereo everywhere in the room. While
the concept looks good on paper, he
said, “Acoustically, it’s less than mo-
no.”

With Anya, said Scovill, you start
every day with a blank slate, “build-
ing a polar every day” to provide
even frequency response and rela-
tively equal level to all points in a
stack’s vertical plane. “There is no
directivity” until you tell it what to
do, he continues. “We’re not going to
work very hard to do it; the computer
is going to do all the calculations.”
He emphasized that the math is not
new, it was just not feasible without
the computer to crunch the numbers
and without the 22 independent DSP
channels and amplifiers feeding the
22 components in each Anya cabinet.

Having good information to feed
the computer on the room dimen-
sions is key, he said. “Your response
is only going to be as good as the
data you put into it.” The results from
the ten to fifteen minutes the com-

puter spent calculating were
verified by measurement, at
seven points in the C verti-
cal plane in the case of the
Bridgestone Arena.

If changes are need-
ed with an electronically
shaped array as opposed to
a mechanically articulated
array, shared Scovill, the
system doesn’t have to be
lowered for reangling. Al-
so unlike typical arrays, all
cabinets in the array need
to be on all the time, as the
performance is a combina-
tion of all the elements and
their processing. If an element fails,
the system can “self heal” to accom-
modate a missing component. “If you
lose a cabinet in the middle of a me-
chanically articulated array, <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>