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JUST WHAT THE ROCKSTAR ORDERED—Sum 41 frontman Deryck Whibley
recently recorded and mixed the band’s latest album, Order in Decline,
at his well-appointed personal studio in Los Angeles. A gearhead’s

gearhead, he excitedly divulges all the equipment and cool tricks brought
to bear on the project on page 18.

BY CLIVE YOUNG tend the annual convocation,
they might say it’s a digital
signage show, a networking
show, an installation show or

something else. One thing

ORLANDO, FL—InfoComm is
many things to many people.

Depending on why they at-
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PRO AUDIO VIDEO LIGHTING

MUSICAL INSTRUMENTS

ers,

retailers, trade associa-

tions, labor organizations and
other interested parties went
before the Office of the U.S.

InfoComm most certainly is,
however, is a magnet for AV
industry movers and shakers
across a variety of industries,
all looking for solutions, op-
portunities, education and
connections. This year’s edi-
tion, held in June in Orlan-
do, provided all of that for
attendees and more.

Filling the aisles of the ex-
hibit floor and seats in the
educational and networking
sessions were 44,129 reg-
istered attendees. Breaking
down that number, 37 per-
cent of InfoComm visitors

I’'m equipped. Are you?

At Full Compass, being Equipped means getting the very

best gear at the very best prices. Let us help you get equipped -
visit our website at fullcompass.com or call 800-356-5844.

Pro Audio Weighs the
Troubles with Tariffs

BY STEVE HARVEY

Trade Representative (USTR)
at the end of June to plead
for relief. Meanwhile, as the
three previous rounds of tariffs
start to bite, U.S. pro audio
product manufacturers are eye-
ing potential price increases as
they see their already slim profit
margins being eroded.
“Our metalwork is all made
in Texas,” says Josh Thomas,
(continued on page 49)

InfoComm Draws Crowds, Loudspeakers

were attending for the first
time, and 18 percent traveled
to Florida from one of 117
represented countries.

“I think one of the as-
pects that’s most exciting to
me every year is the number
of new attendees we have at
the show,” said David La-
buskes, CEO of AVIXA, the
organization behind the Info-
Comm conference. “There’s
always going to be new tech-
nologies, new protocols, new
alliances and new exhibitors,
but one of the greatest as-

(continued on page 48)
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$835M Drugd

Bust in Fake
Loudspeakers

Australian boraer police recently dis-
covered 1.8 tons of methamphetamine
and heroin smuggled inside a cargo
shipment of counterfeit loudspeakers
from Thailand.

Eavesdropping
on the Cold
War

How do you get a theater audience to
experience the paranoia and suspicion
of East Berlin in 19682 For the sold-out
London run of Anna, it meant putting
headphones on every spectator and

using a binaural live mix to direct atten-

tion throughout the play’s overlapping
scenes.
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Versatile, Flexible, Powerful Performance

Built on 4 decades of legendary performance,

the new ULTRA-X40 incorporates Meyer Sound’s

latest advancements in driver, distortion and

phase response perfection into the form factor
R . of the UPA.

5 With 11 integrated rigging points, an abundance
of mounting accessories and a horn that can be
rotated without removal, the ULTRA-X40 is highly
configurable for a wide variety of applications.

Put the ULTRA-X40 at the top of your must have
list. It is a bold revolution of an industry standard.
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Police Seize 1.8 Tons of Meth, Heroin
smuggled in Counterfeit Loudspeakers

BY CLIVE YOUNG

MELBOURNE, AUSTRALIA—The Austra-
lian Border Force has seized a cargo

Yamaha,
Audinate Team
on IP Apps

BUENA PARK, CA—Yamaha Corp. (www.
yamahaCA.com) is adopting Audinate’s
Dante AV Product Design suite for its
upcoming series of products targeted
for audio/video over IP (AVolP) appli-
cations. Yamaha and Audinate began
collaborating nearly 10 years ago; the
first Yamaha product to support Dante
audio network technology was the
Mini-YGDAI card, DANTE-MY16-AUD,
released in 2010. “Taking advantage of
Audinate’s expertise in digital network-
ing has transformed networked audio,
and we anticipate Dante AV will deliver
the same benefits for networked video
in the pro AV industry,” said Yoshi
Tsugawa, senior general manager,
Yamaha Audio Business division.

Arista Nets New
AV Website

FREMONT, CA—Arista Corp. has

unveiled a new website, www.aris-
taproav.com, to better address the
AV market and reflect the company’s
commitment to it. “Our goal is two-
fold: to expand our presence in this
market segment while at the same
time helping AV pros identify the best
solution for their requirements,” said
Paul Shu, president. The comput-

ers area of the site includes Arista’s
Stealth Silent Audio Workstation,
while in the Dante area, visitors will
find the Apollo Duo, Duo+ and Apollo
Myriad product lines.

Hooke Hooked
on Live Sessions

CHICAGO, IL—Hooke Audio (www.
hookeaudio.com) has announced the
Hooke Live Session Chicago Series, a
run of concert video releases record-
ed in 30/360-degree audio using the
Hooke Verse wireless, dual-channel,
3D audio microphone system, which
is capable of recording lossless bin-
aural, 360-degree audio (reviewed in
PSN back in October 2017). The series
will feature new artists and songs in
a variety of genres. Episodes will be
released weekly.

[ July 2019 ]

shipment of counterfeit Nexo loud-
speakers used to smuggle nearly 1.8
U.S. tons of methamphetamine and
an additional 82 pounds of heroin
into Australia. The shipment, worth
an estimated $835 million U.S., “is
the largest meth bust we’ve ever seen
in this country,” said Craig Palmer,
ABF regional commander, Victoria.

The drugs were shipped in pal-
lets that appeared to contain Nexo
loudspeakers, and ABF investiga-
tion photos show the drugs packed
inside fake PS15-R2 loudspeakers.
The shipment, which originated
from Bangkok, Thailand, was pulled
aside for additional inspection at
the Melbourne Container Examina-
tion Facility; when it was x-rayed,
“anomalies within the speakers”
were detected, according to authori-
ties. Once the shipment was taken
apart, investigators discovered vacu-
um-packed bags of heroin and crys-
tal meth, commonly referred to in
Australia as “ice.”

Jean Mullor, CEO of Nexo, told
Pro Sound News, “Nexo would like
to point out these are not our prod-
ucts. The enclosures are clearly iden-

tifiable as Chinese copies of our fa-
mous PS design, cheaply available in
Asia despite our ongoing attempts to
combat counterfeiting. Without the
audio components inside, these fakes
can be regarded as nothing more
than wooden boxes.”

Many pro audio manufacturers
have been fighting a rising tide of
phony product in recent times, as
evidenced by a factory raid in En-
ping City, China, in October 2018
that uncovered fake Yamaha, Shure,
Sennheiser and Harman gear being
produced.

For the ABF, the seizure repre-
sents a major win in Australia’s war
on meth, as the shipment would
have been broken down into roughly
16 million drug deals. According to
Palmer, the drug bust “demonstrates
not only the brazen nature of those
involved in this criminal activity, but
the resolve of the ABF in Victoria and
around the country to stop these im-
ports.” Last year, the ABF captured
more than 13.2 U.S. tons of drugs
across 43,000 detections, so the sei-
zure is equal to more than 13 percent
of the total drugs seized last year.

E;JRO(H FORCE

Australian police discovered nearly $835
million worth of meth and heroin inside
a cargo shipment of counterfeit Nexo
loudspeakers.

It’s not the first time smugglers
have tried to use loudspeakers to
get meth into Australia. In Janu-
ary 2019, customs officials at the
Port of Long Beach in California
intercepted the United States’ larg-
est meth shipment ever when they
seized nearly 1.9 U.S. tons of the
drug—worth an estimated $892 mil-
lion U.S.—being exported to Aus-
tralia, reportedly inside Audiobahn
and Alphasonik enclosures.

According to the Australian Crime
Commission, the country is in the
midst of an epidemic of ice usage, fu-
eled by organized crime. In 2015, the
ACC reported that more than 60 per-
cent of Australia’s highest risk crimi-
nal targets on the National Criminal
Target List were involved in the illicit
ice market.

Can Music Row Be Saved?

NASHVILLE, TN—Once
home to dozens of studios
and music industry busi-
nesses, Nashville’s Music
Row put the city on the
map, and now it’s in dan-
ger of being wiped off the
Earth. As a result, the Na-
tional Trust for Historic
Preservation has named
Nashville’s Music Row to
its 2019 list of America’s
11 Most Endangered His-
toric Places.

The annual list spot-
lights what the organiza-
tion considers to be im-
portant examples of the
nation’s architectural and
cultural heritage that are at risk of
destruction or irreparable damage.
More than 300 places have been list-
ed in the 32-year history of the Na-
tional Trust for Historic Preservation.
In that time, fewer than 5 percent of
listed sites have been lost.

In a written statement accompa-
nying the list, the organization ob-
serves that despite Music Row’s criti-
cal role in the identity, economy and
culture of the city, and Nashville’s in-
ternational reputation as Music City

Seen here, the National Trust for Historic Preservation announced in
February 2015 that it had narrowly saved the famed RCA Studio A on
Music Row from demolition. Now it has named all of Music Row as one
of America’s Most Endangered Historic Places.

for more than 60 years, vital pieces
of its historic fabric are being lost
to growing pressure from Nashville’s
rapid pace of development. That
trend is most famously—but certainly
not only—evidenced by the narrowly
avoided demolition of RCA Studio A.

Studies and surveys by the Na-
tional Trust and Metro Nashville’s
Planning Department have repeatedly
affirmed the community’s strong de-
sire to preserve the historic character
of Music Row. Yet demolition activity

has continued unabated,
the statement continues.
Since 2013, there have
been 50 demolitions on
Music Row. Many of these
have pushed out small, in-
dependently owned music
businesses within low-rise
historic buildings to make
room for new high-rise lux-
ury apartments and offices
that have no provisions or
set-asides to serve the mu-
sic industry. Most of these
demolitions—64 percent—
were for new development
permitted by Specific Plan
(SP) re-zonings.

The Metro Planning
Department recently released its draft
Music Row Vision Plan. Metro Nash-
ville will hold elections Aug. 1 for
mayor and members of Metro Coun-
cil, making this a critical opportunity
for citizens and fans of Music Row
nationwide to voice their support for
ensuring the community and char-
acter that make Music Row a one-
of-a-kind cultural district endure for
generations, says the statement.
National Trust for Historic Preservation
www.savingplaces.org
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Yeasayer Takes a New Approach to

Recording . ..................... 18
The acclaimed experimental rock band returns
with Erotic Reruns, its latest seif-produced album,
which was almost entirely tracked, overdubbed
and mixed at the home studios of its three core
band members.

Las Vegas’ Studio DMI Reinvents

(T L 0] g &) B J1) L ————————————— 20
The electronic dance music scene has exploded in
Las Vegas over the past decade in the city’s resorts
and clubs. No newcomer to the genre, Studio DMI
has long specialized in EDM, and now has moved
to a new multiroom complex specially designed
to meet the needs of the field’s most prominent
practitioners.

SOUNDPOST/BROADCAST

Hoboonthe Move . .............. 25
Having long provided audio post for reality TV
staples like Gold Rush, Manhattan-based audio stu-
dio Hobo has launched a long-form original content
development company, Hobo Films, that’s finishing
work on the pilot for its first dramatic series, The
System.

Sony Posts MiB: International. . . . . .. 25
Audio for the recent Columbia Pictures action
adventure Men in Black: international was com-
pleted by Sony Pictures Post Production Services
on the studio lot in Culver City.

SOUND

The METAlliance Report:

METABollocks. . ................ 28
This month, the METAlliance Report is taking a
different tack. They call it “METABollocks,” as they
sound off on all the studio aggravations that get
under their collective skin.

Sound Innovations: d&b audiotechnik

KSL System .. .................. 30
When d&b audiotechnik began previewing its flag-
ship GSL large line array system for customers, it
began dscussing the possibility of scaling down the
technology. That effort has resulted in the new KSL
System.

Sound Innovations: Lectrosonics

D Squared Digital Wireless

Microphone System . ......... ran S
Digital microphone systems are expected to meet
three performance criteria—high channel counts,
decent battery life and long range—but achiev-
ing any two of those goals generally comes at the
expense of a third. Lectrosonics aims to change
that expectation.

Pro Audw Review in PSN . ... 32,33, 34
Eventide H3000 Multi-Effects Processor; Zylia
Recording System; Royer Labs R-DB20 dBooster
In-Line Signal Booster

SOUNDPRODUCTS
InfoComm Best of Show
AwardWinners. . ................ 35

Studio Products . . ..
SR Products . ... ...

SOUND

Eclectic Kensington Presents

Series Goes PPA. .. ......... PRS-}
Kensington Presents has been promoting pop-up
music shows at a variety of non-traditional Los
Angeles area venues for years, relying on powered
portable P.A.s to cover intimate crowds.

follow us ONLINE
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W www.mypsnmag.com www.prosoundnews.com Live Sound Showcase: Suzanne Ciani . 40
. Nobody said “shhhh” when electronic music pio-
n S@?&gtbook o fn/“\:\llsnltet\r/\.littercom/ neer Suzanne Ciani played a live quadrophonic per-
ProSoundNews/ ProSoundNews formance at the Los Angeles Public Library’s Mark

Taper Auditorium.
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InfoComm 2019 Wrap-Up
........ 1,12, 14, 15,35
The annual infoComm trade
show is a magnet that attracts
AV industry movers and shakers
from across a variety of indus-
tries, all looking for sotutions,
opportunities, education and
connections. This year’s edition,
held in mid-June, was no differ-
ent. Get all the info and insights
here!

COLUMNS

softwaretech . . ... .. .. 21
Craig Anderton ponders if
podcasts will elevate the small
studio.

viewfromthetop. . . . . .. 45
In 2017, Equi=Tech faced a per-
fect storm of challenges, includ-
ing the death of founder Martin
Glasband. Now with his sister
Jan leading a determined team
of pros, the company is moving
forward in new directions.

theahamoment .. ..... 47
Peter Janis delves deeper into
controlling your pro audio com-
pany’s destiny.

music,etc. .. ......... 50
Whether you know him as Miami
Steve from Bruce Springsteen’s
E Street Band, Silvio Dante from
The Sopranos or as the leader of
Little Steven and the Disciples o
Soul, you'll find Steven Van Zandt
has a lot to say about working
in analog, respecting musical
roots and finding that “intangible
element.”
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Life, Liberty and the Pursuit of Audio

ummer kicks into high gear

this month with the Fourth

of July weekend, which likely
means four days off for a lot of
folks—and to those live sound pros
who have to work, providing audio
for parades, ceremonies, concerts and
other festivities celebrating America’s
independence, thank you.

Here in New York City, July 4 cul-
minates with a fireworks spectacular
set over the Statue of Liberty, the
famed 305-foot-tall statue (proper-
ly named “Liberty Enlightening the
World”) that stands on Liberty Is-
land. A gift from France to the Unit-
ed States celebrating the end of slav-
ery here, Lady Liberty was erected
in 1886 and has hosted visitors from
around the world ever since to the
tune of 4.5 million people a year, hit-
ting 25,000 visitors a day during peak
tourist season.

While the statue has graced New
York Harbor for nearly 134 years, it
now has a brand new neighbor: the
Statue of Liberty Museum. The stat-
ue’s pedestal previously housed a mu-
seum, but security procedures since
9/11 have made getting inside the
statue something that requires buying
tickets months in advance. An analysis
revealed that only 15 percent of Lib-
erty Island’s visitors ever got to see the
museum, which made it clear that a
new, separate facility was needed.

“If you said in 1986 [during the
statue’s restoration] that we would

build a freestanding building on Lib-
erty Island, people would have said
you were crazy,” says Stephen Brigan-
ti, president and CEO of the Statue
of Liberty-Ellis Island Foundation.
“We had 9/11, things changed, atten-
dance grew. Hurricane Sandy came
along in 2012 and we were already
planning the museum when some old
buildings behind the statue got blown
down. There was nothing left; we
could just take off from there.”

The result is a brand new mu-
seum—15,000 square feet hous-
ing eight exhibits and 150 artifacts
spread across three galleries. The ex-
hibits feature the original torch (pre-
served after being replaced in 1986),
and touchable re-creations of Lady
Liberty’s face and foot, suitable for
Instagramming. The museum fea-
tures several interactive AV exhibits,
most notably “Becoming Liberty,” a
small forest of double-sided, vertical
kiosks with touchscreens. Each one
places a photo of yourself alongside
images you choose to represent what
liberty means to you; once the collec-
tion is complete, you forward them
all to a massive, ever-growing col-
lage of visitors on a nearby Unilumin
1.5mm LED wall.

The museum’s high point is its
immersive theater, which presents a
10-minute film split into three parts
that cover the conception of the stat-
ue, its construction and what it has
come to symbolize around the world.

Broken into three pod-like rooms,
the theater is meant to be walked
through, ensuring steady traffic flow.

Steve Haas Acoustics designed the
theater’s audio system. Each room
sports a pair of JBL. Control 25AVs
and a Bag End IPS10E-SHV2 sub-
woofer behind the screen to local-
ize sound, supported by a half-doz-
en Innovox SHA-90Cs in the floor.
There are no doors between the three
rooms, so much of the sound absorp-
tion is provided by the audience it-
self.

While the sound feels immersive,
Donna Lawrence, who directed the
film, noted, “It’s actually stereo be-
cause you want to have more points
of distribution and lower dBs in order
to control it. That expansive feeling
you get with surround won’t work in
a space where you’re trying to keep
the audio within the room boundar-
All of this technology is brought to
bear not merely to celebrate the stat-
ue or evoke what it represented to the
world in 1886, but to make you think
about what liberty means right now,
reminding you that it is a flexible, ev-
er-changing and often fragile concept
just as easily lost as it is gained. This
might sound moderately interesting
in the abstract, but it is a humbling,
overwhelming thing to experience in
person at the museum—and that re-
sulting lump in the throat is a sure
sign of effective AV.
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ITU Report Explores the
Future of Al in Broadcast

GENEVA, SWITZERLAND—With the an-
nual Al for Good Global Summit
currently underway in Geneva, the
ITU has published a report that lays
out how artificial intelligence (AI)
could be used in the process of creat-
ing and distributing television and
radio content.

The report, Artificial Intelligence
Systems for Program Production and
Exchange, discusses how Al is be-
ing used to optimize workflows for
broadcast program creation, to im-
prove audio and visual quality evalua-
tion, to efficiently utilize the frequen-
cy spectrum in television and radio
distribution, and recently even to cre-
ate new programs by mining archives
and automatically targeting content
to specific audiences or individuals.

For example, Al is being used to
extract content from vast archives;
automatically localize content for in-
ternational distribution; and generate
access services such as captioning,
audio description, text to speech and
signing—and is doing it much faster
and more accurately than was pos-
sible in the past.

“ITU is collaborating with stake-
holders to harness the power of Al
to improve lives worldwide and seek
solutions to the world’s greatest chal-

1]

lenges,” said ITU secretary-general
Houlin Zhao. “This helps us to iden-
tify practical applications of Al that
can accelerate progress toward the
UN Sustainable Development Goals,
which is what we are doing this week
at the Al for Good Global Summit.”

The Al for Good Global Summit
is a leading United Nations platform
for global and inclusive dialogue on
Al The summit is hosted each year
in Geneva by the ITU in partnership
with UN sister agencies XPRIZE
Foundation and ACM.

The recent Al report is in re-
sponse to Study Group 6 (Broadcast-
ing Service) Question ITU-R 144/6
on Use of Artificial Intelligence for
broadcasting, which was approved
in January 2019. ITU study groups
are venues for [TU members to work
collaboratively in responding to the
priorities of the ITU membership.
The groups develop the technical ba-
sis for ITU agreements and associ-
ated activities.

Study groups of the ITU Radio-
communication Sector (ITU-R) ad-
dress issues including the efficient
management and use of the radio fre-
quency spectrum and orbit resourc-
es, radio systems’ characteristics and
performance, spectrum monitoring,

UMG to Remix Thousands
of Songs in Atmos

New Dolby Atmos material was created for an immersive format event at Capitol Studios.

BY STEVE HARVEY

LOS ANGELES, cA—Dolby Laboratories
and Universal Music Group (UMG)
are working together to bring an im-
mersive music experience to artists
and fans around the world, creating
thousands of songs transformed in
Dolby Atmos from a diverse list of
artists across a range of genres.

Dolby Atmos capabilities are inte-

grated at UMG studios including Cap-
itol Records Studios in Hollywood,
Abbey Road Studios in London and
Berry Hill Studios in Nashville. UMG
labels around the world are reportedly
all working on creating immersive mu-
sic content in Dolby Atmos.

“This is a completely new way to
create and experience music, free-
ing artists to be more expressive and
experimental with their recordings,”

ITU-R

Report ITU-R BT.2447-0

Artificial intelligence systems for
programme production and exchange

Artificial Intelligence Systems for Program
Production and Exchange discusses how Al is
being used to optimize broadcast workflows.

emergency radiocommunications for
public protection and disaster relief,
interference-free radiocommunica-
tions, radio and TV broadcasting, and
new radio technologies.

“There is still an incredible amount
of work needed to ensure that the use
of Al in program making and content
distribution is for the benefit of the
audiences,” said Mario Maniewicz,
director of ITU’s Radiocommunica-
tion Bureau. “We also need to make
sure that the systems employed inter-
act with each other. This and other
reports and recommendations from
ITU help to achieve that.”

ITU
www.itu.int

said Todd Pendleton, chief market-
ing officer and senior vice president,
Dolby Laboratories. “Dolby Atmos
Music envelops the listener, bringing
you inside the music and creating a
visceral ‘wow.””

Executives from Dolby Labs and
UMG demonstrated old songs re-
mixed for Dolby Atmos and new
material custom-created for the im-
mersive format in an event at Capi-
tol Studios prior to the official an-
nouncement. As reported in USA
Today and Billboard, tracks played
back in Capitol’s Studio C included
Marvin Gaye’s 1971 classic “What’s
Going On,” R.E.M.’s “Drive” and
songs by Wu-Tang Clan, Public En-
emy and Snoh Aalegra.

Billboard notes that the rollout at
Capitol was just the latest in a string
of Dolby Atmos music demonstra-
tions that have included an after-par-
ty at last year’s Academy Awards and
a Wu-Tang Clan interactive exhibi-
tion at Dolby SoHo in New York City.
Dolby Laboratories
www.dolby.com

Universal Music Group
www.universalmusic.com

AT INFOCOMM:
Retailers
to Power
Pro AV Biz

Boom

BY ANTHONY SAVONA

ORLANDO, FL—Retailers have fig-
ured out that employing experi-
ential AV is a good way to entice
customers back to their physical
stores and away from the conve-
nience of shopping online. As a
result, this is a booming vertical
for the AV industry. According
to AVIXA’s Industry Outlook and
Trends Analysis (I0TA) report,
the global market for pro AV
products and services in retail is
forecast to reach $20.3 billion in
2019 and grow at a compound
annual growth rate (CAGR) of
5.5 percent through 2023.

To support
integrators in
taking advantage
of this growth,
AVIXA has part-
nered with retail
customer expe-
rience research
firm PSFK and
media platform perch
VMSD (Visual Interactive CEO
Merchandis- Trevor Sumner
ing and Store
Design) to provide a number of
educational tracks and sessions
devoted to retail.

At the “Interactive Content
and Experiences in Retail” pre-
sentation at InfoComm in June,
Perch Interactive CEO Trevor
Sumner described the need to
find what engages shoppers
and what creates sales growth.
“There is a real sea change in
retail,” he said, that is being
powered by forces including the
move to the experience economy
to appeal to the preferences of
millennial and Gen Z shoppers.

Sumner’s discussion, which
covered the ROI for brands de-
ploying responsive displays that
engage customers and enhance
the shopping experience, offered
examples including Jo Malone,
Johnson & Johnson and Macy’s.
AVIXA IOTA Report
www.avixa.org/insight/marketintel/
10TA
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Sound
Designer
Paz Makes
Tony History

BY CLIVE YOUNG

NEW YORK, NY—This year’s 73rd an-
nual Antoinette Perry “Tony” Awards
were announced Sunday, June 9, in-
cluding a Best Sound Design win that
made Tony history. The annual cer-
emony highhghting the best of the
year’s Broadway season was hosted
by James Corden and broadcast live
from Radio City Music Hall in New
York City.

The Tonys for Best Sound De-
sign of a Musical were awarded to
Nevin Steinberg and Jessica Paz for
Hadestown. With the win, Paz<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>