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Radio Mega-Deals Heat Up Summer Market

by Lynn Meadows

NEW YORK It was a week that will go
aown in ragio history.

First. the Walt Disney Co. announced it
was buyinge Capital Cities/ABC Inc. for
.9 billion. The next day Westinghouse
Electric Corp. said it would acquire CBS
Inc. for $5.4 billion.

And. after less than two days of discus-
sinn, the 118, House of Representatives
passed the elecommunications bill of
1095 and voted to remove all limits on
radio ownership.

For Disney. the acquisition off ABC
Radio is a venture into a previously unex-
plored industry. Bill Steding. managing
director of Star Media Group. said Disney
will probubly just hold on to a good thing.
“Michael Eisner’s philosophy has typical-
Iy been Cit it ain’t broke don’t fix it.” They
1 ABC) are really making a lot of money.”

In market after market, however. the
combination of Group W and CBS brings
two long-time competitors together on
the same team.

Strategic plan

Steding. whose Star Media Group was
instrumental in previous Group W acquisi-
tions and who continues to advise the orga-
nization, said the purchase of CBS was
part of Westinghouse's strategic plan for
the radio division to have the best four
facilities in the top 10 markets. allowed
under current taw. It takes them that way”
Steding suggested the genesis of the final
transaction had its beginning in September
1993 when initial discussions started on
Group W acquiring CBS Radin. The com-
pany’s last major broadcasting purchase
was in 1989 when it bought Legacy and
Metropolitan Broadcasting radio stations
tfor $360 million.

Hundt: Radio Is Strong

EDITOR'S NOTE: Reed . Hundt was
acamed chairman of the Federal Com-
munications Commission by President
Clinton on Nov. 19, 1993, His term will
expire Jure 30, 1998,

Hundr agreed 1o talk with Radio World

tditor in Chief Lucia Cobo and Staff

Writer Lyan Meadows about issues fac-
ing radio and the future of the medium.

Before assuming his current post,
Hundt was a parmer in the Washington
{uw offices of Latham & Watkins, where
s work cluded legal and regulatory
issues in emerging technologies such as
cetlular relephones, wireless cable,
direct broadcast satellite and interactive
television

Hundr ¢raduated Magna Cum Laude
from Yale College and graduated from
Yale Law School.

RW"' The radio industry would
e like 1o know a bit better, who
vou are ond what vour ideas are regard-
ing certcin areas of concern digital
audio radio satellite, digital audio broad-
cast terrestrial and from a regulatory
standpoint also.
H.l think we have essentially two
ejobs here at the FCC. First. it
eught to be our job to write fair rules on
competiton in all markets. and second. it
ought to be our job to advocate the public
interest.

Public interest is whatever the country
needs for communications that markets
are going to give it. The normal workings
of the market are going to give you many
benefits, economic growth, job growth,
Jiversity of programming, lots of different

entertainment. a certain amount of news,
but markets are not perfect — they leave
things out.

Public interest is whatever the markets
do not give us but which as @ society we
deserve.

continued on page 14 P
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All of the 21 CBS radio stations being
acquired by Group W are in the top 20
markets. The purchase brings the group
its first stations in St. Louis.
Minncapolis. and Dallas. Tt is a good
start. WCCO(AM) in Minneapolis and
KMOX(AM) in St. Louis are both histor-
ical 50.000 W clear channels that brought

CBS $20 million and $19 million respec
tuvely in 1994, according to Broadeast
Investment Analysts (BIA).

Bottom line
In New York City. BIA figures show
WINS(AM billed $30 nullion in 1994
continued on page 6 P
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Eureka-147 to Test
in San Francisco

WASHINGTON Eurcha-147
may still be tested in San
Franeisco in the digital audio
radio (DAR) field tests this fall.

Sources at the Department of
Commerce say the National
Telecommunications Information
Admunistration (NTIA) is work-
ing with the Electronic Industries
Association (EIA) and the teleme-
ry industry ta develop an accept-
able test plan for Eurcka- 147.

In order for ficld tests to be
consistent with the recently
completed lab tests. the Eureka
system must be tested on the
[.-Band. In the United States.
that space is reserved for acro-
nautical telemetry.

The NTIA has resisted granti-
ng temporary use of the L.-Band
for testing because the L-Band
has fittle chance of ever being

continued on page 2 p
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p continued from page |
used tor digital radio in the United States.
Those who support testing Eurcka-147
in the field say that U.S. manufacuurers
need to see how Eureka performs in order
to be competitive. 11 a plan is agreed
upon. proponents of both in-band. on-
channel (IBOC) systems and Eurcka-147
will cach have a chance to prove once and
for all that their sound is superior.

Disney Buys Cap Cities/
ABC Inc. for $19 Billion

BURBANK, Calif. Walt Disncy
Company will be spending approximate
ly $19 billion to purchase Capital

Cities/ABC Inc. In addition to radio.
Capital Cities/ABC also owns 80 percent
of ESPN. 50 percent of Lifctime
Television, 37.5 percent of A&E, a large
publishing group. and a multimedia
group which develops and manages busi-
ness opportunities in new and emerging
media technologics.

Capital Cities/ABC owns 21 radio sta-
tions and the ABC Radio Networks that
serve more than 3,400 stations. While the
industry speculated whether Disney will
hold onto the radio assets. Bob Callahan.
President of ABC Radio Networks. said
in a statement, “This appears to be a ter-
rific deal tor both sides with complemen
tary assets that can yield creative and

powerful programming for the radio
industry. ABC Radio Networks has
worked closely with the Disney folks for
vears developing holiday specials. theme
park promotions and remotes.”

Chancelilor
Buys Shamrock

DALLAS Chancellor Broadcasting Co.
signed an agrecment carly this month to
acquire 19 radio stations owned by
Shamrock Broadcasting for $395 million.
The transaction will bring the number of
stations owned by Chancellor to 21 FM
stations and 12 AMs.

After the expected completion of the
deal in early 1996. Chancellor will have
market duopolies in San Francisco,
Minncapolis. Denver. Cincinnati. and

continued on next page P
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Is Talk Radio too Prurient for America?

Broadcasters Balk at
Government Regulation

by Lynn Meadows

WASHINGTON “I don’t ever want to
see us in this country in a position where
radio’s audience finds radio content to be
repugnant,” Federal Communications
Commission Chairman Reed Hundt said
in an interview with RW. While no sane
broadcaster would disagree with Hundt's
statement, the talk segment of the indus-
try may be wary of the regulator’s inten-
tions.

If the president approves the telecom-
munications legislation. television manu-
facturers will have to install a V-Chip in

NEwWsSWATCH

P continued from previous page

Sacramento. It will also gain regional
duopolies in New York and Los
Angeles.

Chancellor was formed in 1993 by
Hicks, Muse, Tate & Furst Inc. of
Dallas. a private investment firm.
Thomas Hicks. chairman, said. “our
goal was to build Chancellor from the
ground up into a major radio compa-
ny. With this acquisition, we have
accomplished that objective.”

Advertising Increases
Soften

NEW YORK The Radio industry
posted its 34th consecutive month of
revenue growth in June. According
to the Radio Advertising Bureau
(RAB). June brought a 6 percent
increase over June of 1994 in local
and national spot advertising rev-
enue.

Although national spot revenue by
itself only showed a 1 percent
increase in June, local revenue
gained 7 percent over the previous
year. While the increase was less
than increases in earlier months of
this year, RAB President and CEO
Gary Fries said, it still appears that
we have a strong third and fourth
quarter developing.”

Changes at EIA

ARLINGTON, Va. The Electronic
Industries Association (EIA) is
expanding its show line-up and its
management team. Jonathan
Thompson was named Consumer
Electronics Shows (CES) statt vice
president. Wayne Crawford became
the new group show director. Daniel
Cole joined as the director of sales
and Karen Chupka was promoted to
staff director of marketing for CES.
With the changes. CES is rcady to
add new shows in addition to its
International Winter Consumer
Electronics Show and Mobile
Electronics Show. The EIA predicts
national sales of consumer electron-
ic products in 1995 will reach $61
billion. That is an increase of 8.8
percent over last year. ®

every television over 13 inches. An unde-
termined rating system will help TV
owners screen out up to four levels of
violent programming using the chip.
Legislation mandating the chip flew
through the Senate and passed the House
on August 4th.

In a speech before the National Press
Club at the end of July, Hundt called for
broadcasters to develop a “contract for
kids and community.” He has spoken in
favor of the V-Chip to help parents
“select from the avalanche of programs
pouring uninvited over the air into their
homes.”

The H-Chip

Although Hundt seems primarily con-
cerned with television shows, in a recent
RW interview, he said “I don’t think
radio should let this dialogue go on to the
point that people have to start tatking
about an 'H-Chip’ that cuts off hearing of
certain kinds of shows.”

At present, the primary restriction on
radio content is the safe harbor which
limits indecent material to late night
hours between 10 p.m. and 6 a.m. This
time period was upheld by the D.C.
Circuit Court of Appeals in June.

After that decision Hundt said “parents
and the public are the winners™ in the
lower court’s decision, while the National
Association of Broadcasters (NAB)
announced it was “deeply disappointed”
in the court’s ruling. The NAB in coali-
tion with the American Civil Liberties
Union, National Public Radio and others
has requested the Supreme Court review
the case.

The coalition wants the Supreme Court
to decide on the constitutionality of a
“safe harbor™ and review the indecency
definition which they believe to be vague.

In its Notice of Apparent Liability to
Infinity Broadcasting in May 1994, the
commission said it had “defined indecen-
¢y as language or material that, in context.
depicts or describes, in terms patently
offensive as measured by contemporary
community standards for the broadcast
medium, sexual or excretory activities or
organs.”

Infinity holds the dubious honor of hav-
ing the biggest bill for indecency. For the
most part, the company has been fined
because of discussions on “The Howard
Stern Show.” A Buftalo listener reported
Stern to the FCC last year for separate
discussions of masturbation and oral sex.
The FCC used its definition to fine four
stations broadcasting the show $50.000
apiece.

To date. Infinity has refused to pay
those and other fines and broadcasters
seem to support that decision. Mel
Karmazin, CEO of Infinity. was not
available for comment.

Even those who find Stern’s show dis-
tasteful support him professionally. *I
see a lot of criticism of Howard Stern
personally in the industry,” said Mike
Harrison, editor and publisher of Talkers
magazine. But Harrison adds. profes-
sionally there is “tremendous resistance
to government regulation of program-
ming.”

Alan Colmes, host of “The Alan Colimes
Show,” said, “I don"t feel government
should be involved with regulating con-
tent. Period.”

He says the free marketplace should

decide how much is too much.

Before going national, Colmes hosted a
show on WMCA(AM) in New York
where the guests ranged from congress-
men to a woman “who had been lactating
for 19 years.” He said had he been a
“shock jock.” he would not have been
able to get the range of guests he did.
Colmes also pointed out advertisers stay
away from some shows that are too
harsh.

Levels of concern

Analyst Harrison said there are no easy
answers. “There has always been that
level of concern for tastefulness just for
self-preservation.” he said. At the same
time, he added talk radio is supposed to
provide an outlet for the disenfranchised
and the creative. He says too much
restriction could render the medium
“impotent.”

“It is not a question of porn or perish,”
said Barry Farber, who hosts “The Barry
Farber Show.” Farber said he has every-
thing against government censorship, but
nothing against listeners saying what
they want. He thinks the religious right is
part of “"a gathering storm™ and will even-
tually become a force of influence for
shows it wants to hear.

Tom Leykis, who broadcasts “The Tom
Leykis Show.” agrees that government
should not regulate content. “Shows that

Tom Leykis

Leykis pomted out how conservatives are
opposed to big government until it comes
to content. As in the case of Howard
Stern’s comment on the Latino singer,
Selena. Leykis says the audience will indi-

are good have an audience.” he said. cate when & program goes too far. ®
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Debating Pros, Cons of Laissez-faire Radio

WASHINGTON Aah ... It is World
Media Expo time again. And once again,
your hard-working gang at IMAS
Publishing will publish the World Media
Expo News. I can't wait. New Orleans,
the Marconi Awards. good food — we
will have booth on the exhibit floor. so
please come by and say hello. We'll be
looking for you.

As our lead story suggests. the real news
this fall and for the foresceable future is
the relaxation of the ownership rules gov-
crning all facets of telecommunications.

I must confess that all this merger mad-
ness and congressional legerdemain has
raised more questions in my mind than [
have answers. I'll throw them out at you

-and if you would like to weigh in with an

opinion, write me letter.

What impact will this move have on
radio? And how doces one reconcile the
desire for a thriving marketplace busy
with entreprencurs with the desire for
a marketplace unhampered by regula
tion that ends up divvied into the
hands of a few powerful and well-
funded entities? (Also part, parcel and
ultimately the goal of any laisscz-faire
cconomy?)

It is hard to foretell what might hap-
pen. And as much as I admire the
Group W Broadcasting Co., I cannot
help but be saddened by the thought
that CBS will cease to exist as a sepa-
rate entity. This Group W/CBS merger
can be parlayed into many different

scenarios — some more benign than
others.

The top radio news facilities in the top
markets, once ernest rivals that pushed
cach other to the edge. will now be
owned and sold by the same company.
Will their programming be as good as
before without the ever-present threat
of losing a ratings battle to the cross-
town competition? Selling them in con-
cert will make the parent company
more money — but will the market be

as well-served? And what if one of

cach of those two news outlets per mar-
ket (the weaker one) is changed to a
different format leaving only one news
voice? How would the market be
served then?

In any case. CBS and Group W
are both groups that date back from
the inception of radio in this coun-
try. Recently | wrote about how

the leading-edge companies in the
business with their involvement in
the development of IBOC digital
radio. Now two-thirds of the USA
Digital Radio project will be owned
by onc entity.

Another scenario that bothers me a
bit is the idea that the top markets,
where the bulk of the money is spent
in radio. will be the ones divvied up
by the few mega-groups that will be cre-
ated — thus leaving the small markets,

where the bulk of the stations are, out of

the loop. as it were, in the political and
¢Cconomic arena.

I believe that National Association of

Broadcasters. the Federal Com-
munications Commission and just about
any national advertiser that deals with
radio will have to make a super-human
effort to service these latter stations,
which may number in the majority. but
which will lack the clout to control the
industry. And let’s face it — how realis-
tic is that expectation? Who is prepared
to speak for them?

I would urge every broadcaster out there
to make his or her feelings known on the

neat it was that they were two of

subject. Think about what the lfong-term
consequences could be of a total deregu-
lation of radio — up to and including
allowing unlimited foreign ownership of
U.S. spectrum. If you think this is good
for the business. then by all means sup-
port Congress. If. however, you want

sweeping changes. Get in on the dis-
cussion. Now.
* *x *

Roger Thanhouser of Fidelipac had some
sad news to report. Everyone here at RW
offers condolences to the family and friends
of Bob McNeill. After a long and painful
struggle with cancer. Bob

exchange for Robert Horry's awtograph.

Morning Show DJ, Johnathan Doll.

Helping Kids with KKRW-FM

HOUSTON Arrow 93.7°s morning team welcomed
World Champion Houston Rocket, Robert Horry 1o
the radio station on Thursday, Julv 28. Arrow invited
listeners to drop off can goods for Kid Care Inc. in

Pictured left to right: Morning Drive News and
Public Service Director, Jacket Robbins, World
Champion Houston Rocket, Robert Horry, and

died on Sunday. July 23.

In a letter to company
dealers, Roger wrote:
“With deep sadness and
regret. we announce that
Bob McNeill passed
away ... As most of you
know. Bob endured a
long and painful strug-
gle with cancer over the
past year or more.
Throughout it all he
consistently displayed
remarkable courage.
humility and humor. We
all will miss Bob.

“Bob is survived by
his wife Joan and two
grown children. We will
forward your expres-
sions of sympathy to
Joan at her home.”

You can write to
Fidelipac at P.O. Box
808. Moorestown, N.J.
08057.

Bob had spent the last
six months or so training
Dave Strode to succeed
him as sales manager of
the company. Dave has
been with Fidelipac for
more than 10 years,
serving at various times
as a technician and man-
ufacturing supervisor.

radio to be treated like the finite resource
that it is. perhaps you should urge the
president to veto this sweeping deregula-
tion.

I don’t know what the answer is. I do
know that I feel that not enough dis-
cussion has happened to merit such
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If you have comments for Radio World, call us at 800-336-3045 or send a letter to Readers Forum
(Radio World, Box 1214, Falls Church, VA 22041 or MCl Mailbox #302-7776). All letters received
become the property of Radio World, to be used at our discretion and as space permits.

IBOC questions

Dear RW,

I was one of the many broadcasters who
took the (USA Digital Radio) DAB bus
tour at the show and was impressed by the
demonstration. However, 1 did some “off
bus™ listening to the signal on a portable
receiver and heard noticeable “multipath-
like™ noise on the regular FM signal. And
on both the AM and FM. the signals were
being splattered two channels on cither
side of the broadcast signals.

I ask my consulting engineer’s opinion
and he thought the FM “multipath-like™
noise was the AM component of the digi-
tal modulation. And he thought that the
splatter was due to large bandwidth of the
digital modulation.

I cannot think of a single FM that would
add DAB if it caused the current signal to
sound noisy. scratchy or inferior. And
channel splatter of the magnitude that
was present at the show would cause
chaos in those markets where there are a
lot of stations,

I hoped USA Digital is also aware of
these problems and has some plans to
address them.

Mark F. McNeil, president
Guardian Communications Inc..
Cincinnati

Dear RW,

I read with interest and some amuse-
ment the headline article regarding the
IBOC demonstrations in Las Vegas this
past NAB. A new phenomena was dis-
cussed regarding the selective reception
characteristics of the AM version of the
IBOC system.

This so called “new™ phenomena is
something that has been known since
the 1920s. It is called selective fading.
Double sideband AM waves are prone to
distortion due to this phenomena due to
improper phase alignment of the side-
band energy and carrier. The sidebands
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and carrier do not arrive at the receiver
at the same time. Well, in a digital world
all the data does not get there at the
proper time. Same problem different
manifestation.

I find it difficult to understand that we
as an industry seem to be charging off
down the digital path without having a
fundamental understanding of the prob-
lems we are trying to solve. Selective
fading and multipath reception are two
fundamental problems inherent in any
wideband communications system.

Much more rescarch needs to be done
on the physics of wave propagation and
reception characteristics before a selec-
tion is made for a modulation and detec-
tion technique. Another statement made
in the article was that no etfort was going
to be made to study the effects of distant
skywave reception for the AM system.
Did I miss something? Are we planning
to make the AM service daytime only?

Bandwidth and modulation technique of
the signal play an important role in
reception difficulties when multipath is
encountered. A narrow vs. wideband FM
system, for instance. have different
reception characteristics when subjected
to multipath reception. A wideband FM
system sufters worse distortion than does
a narrowband signal under identical time
delay characteristics.

When AM and narrowband FM are sub-

jected to the same multipath characteris-

tics AM comes out the clear winner
because of a simpler sideband compo-
nent. A simple analysis of one modulation
scheme vs. another such as the AM/FM
example just described points up the pos-
sibility that one may be better than the
other under certain circumstances.

I have read much material that has been
prepared on the mechanics of multipath
reception. Unfortunately, not a lot of it
has dealt with what effects multipath
reception have on various types of modu-
lation and detection,

I would suggest that before we figure
out how much digital compression we
can stand that we take a look at propaga-
tion and reception characteristics of
many different forms of modulation. We
will also have to come to grips with
whether analog AM and FM can really
coexist with this additional RF Signal. At
the risk of ridicule 1 will pull a concept
from the ashes that will truly drive the
point home. The marketplace will ulti-
mately decide.

If in band. on channel, digital broadcast-
ing impairs its analog counterpart
enough. no broadcaster in his or her right
mind will destroy his or her existing busi-
ness in the hope that digital will catch on.
Remember, in the beginning 99.999 per-
cent of the public will still be listening to
conventional AM and FM receivers. |
speak from first hand experience in this
regard.

In carly experiments with CBS's FMX
system it turned out that it produced more
multi-path distortion on conventional
receivers! Sadly. the system worked great
as long as you had an FMX equipped
radio. The trouble was nobody did.

From history. Major Armstrong devel-
oped wideband frequency modulation in
an attempt to solve the static problem that
stitl hampers AM reception. It was touted
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investment.

be left behind.

business.

If the meek will indecd inherit the earth. then
the bulk of radio broadcasters have nothing to
worry about from the three recently announced
media mega-mergers.

Conversations around the water coolers at the
New Orleans Convention Center during the
upcoming World Media Expo will be buzzing
with details of the Disney purchase of ABC/Cap
Cities, the union of Group W and CBS, and
Chancellor’s acquisition of Shamrock — all within a few days.

Rather than suggest a dark, monopolistic future for radio, impor-
tant deals by these huge corporations actually reinforce the truth:
radio remains a strong, robust industry capable of healthy returns on

Radio has not merely survived; it has thrived for 75 years, shaking
off challenges from television, cable and digital satellite TV... even
MTV's threat that video would “Kill the Radio Star.”” Radio has
consistently ridden the waves of change and today enjoys the lion’s
share of media consumption; this kind of long-term success natural-
ly attracts those looking for a piece of the action.

Does this mean your fortune will come from giant broadcast cor-
porations looking to acquire your station? Most likely not. Radio’s
greatest success stories have been written by entrepreneurs; those
who take the risks. stay on the edge of the business. brace for com-
ing changes and make adjustments to profit from those changes.

It is for this reason the World Media Expo, including the NAB
Radio Show and the SBE Engineering Conference should be on
your itinerary. Broadcasters that accept and embrace new technolo-
gies see the opportunities they present and are better prepared for
those changes. Those who scorn digital audio technology, satellite
DAB delivery, duopoly issues and the Internet are the ones who will

Go to the show. Participate in workshops. Ask the questions, test
out the products and put your two cents in with the groups gathered
around the water coolers. The more prepared you are for the future,
the more successful and profitable your operation will be.

After all, earning a living doing radio entails making some money
while super-serving your community. And whether or not you arc a
small broadcaster or a media giant, that remains the first order of

—RW

as a great idea and a brilliant break-
through. Because mobile radios were not
really a factor in carly FM development
Armstrong was not able to fully compre-
hend the problems with multipath recep-
tion that would later plague FM.
Remember, the problems with FM mul-
tipath are a modulation related. During
the 1940s RCA did quite a bit of rescarch
into the multipath reception characteristic
of FM and they addressed the modulation
issue. While this was largely an effort to
discredit Armstrong it did come to some
damning conclusions about multipath and
how it affected wideband FM reception.
Unfortunately. much of this work was
ignored for decades long after FM

became a commercial success in spite of

its problems.

So that I am not misunderstood let me
say that 1 have always had a tremendous
amount of respect for Major Armstrong
and his contributions to modern commu-
nications: virtually all of which are still in
widespread use. He was among a handful
of true gentuses of the 20th century.

One final point. 1 object strongly to the
USA Digital system being described as
having CD quality. Compact disc quality
is based on a 16 bit linear transtormation
of analog to digital conversion. No com-
pression is used in the production of com-
mercial compact discs. Distortion does
occur when data is compressed. This has
been amply demonstrated. While I admit
that many of the compression systems
work well and sound very good. they
should not be described as “CD quality.”

In science, an iterative approach to
problem solving is generally the path to a
truly elegant solution. Digital broadcast-
ing appears to so far be an eftort to throw
out the baby with the bath water. Let's try

and understand more fully why what we
have does not work before we wipe the
slate clean and start over. If we do not,
perhaps the same laws of physics will
plague a digital system as well. Trading
one set of problems for another may not

prove to be beneficial.
Robert C. Tarsio, chief engincer
WLTW-FM. New York

Kudos to all

Dear RW.

In response to Tom McCarthy’s letter
concerning music on the AM band. 1 say
“kudos upon kudos.” Having worked
many years in the AM market prior to
switching to TV, | have been disappoint-
cd to watch the AMers tuck their tails
between their legs and bend over to the
FM market as far as music is concerned.

Granted. the frequency response and
readily available stereo signal makes it
ideal for music. However, as I listen to the
radio now as a consumer. 1 quickly
become bored with, not to mention insult-
ed by, the “liner radio™ on the FM band. It
is especially boring as I travel and listen
to it in my office. I am well aware of the
easy numbers to be pulled by talk radio
and the cost advantages of not staffing.

But all talk is equally as boring as 48
hits in a row” is. 1 find myselt quite fre-
quently cruising the AM band in search
of some balance. Fortunately, some sta-
tions still broadcast variety. A good talk
show. mixed with some good tunes, local
and national news will keep me tuned in
all day. AM is best with live formatted
programming. It always was. FM is not.
To those who dare, I say thanks!

Mike Seaver. chief engineer
KHQA-TV. Quincy. 11.
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Radio Deals of Summer

P continued from page !

while WCBS(AM) billed $23 million. In
Chicago. CBS news station WBBM
(AM), another one of the original clear
channels. billed $16 million in 1994, A
primary competitor of WBBM(AM) is
WMAQ(AM) that Group W purchased in
1988 and turned into a news/sports for-
mat. WMAQ(AM) billed $18.5 million
last year. After the acquisition, Group W
will own both.

Andrew Schwartzman. executive diree-
tor of Media Access Project. said it does
not make sense o him to merge the CBS
and Group W all-news operations. He
used the soon-to-be sister stations in New
York City as an example. WINS(AM)

Question:

Ever wonder
why transmitter
manufacturers operate
Altronic dummy loads
at NAB and other
trade shows?

'

Answer:
The best performance
and the most dependable
dummy loads built.

N N 2
ALTRONIC
RESEARCH
INC.

WATER AND AIR COOLED
MODELS FROM
1000 WATTS TO 1,500,000 WATTS

PO. Box 249
Yellville, AR 72687

(501) 449-4093

and WCBS(AM) have been competitors
with all-news formats.

Schwartzman said from a business point
of view. it makes sense to scll the CBS
chain to someone else and be competi-
tive. Although Group W might save a lit-
tle money if it merges the news opera-
tions, Schwartzman suaid he does not
believe it will significantly increase mar-
ket share. He added that from the public’s
point of view, having two thriving sta-
tions to choose from is also preferable.

As for what's ahead for CBS Radio under
Group W, Steding said there will be a
“substantially improved™ profit margin and
the focus will be on individual markets
rather than the group as a whole. “*They
{CBS) thought like a network group.”
Steding said. “Now. they're going to have
to think like a local marketing company.”

Rather than repeating a format just
because it is successful in one market as
CBS Radio has done. Steding said. the
Group W philosophy ts to evaluate cach
market individually.

A look at BIA Publications” figures for
the Los Angeles market reveals that the
Group W phitosophy is successful. In
that city. Group W's 5 KW news station
KEWB(AM) billed $25 miltion last year.
The clear channel CBS news station
KNX(AM) brought in $3.6 million less.

Ownership limit

After acquiring CBS. Westinghouse will
own 39 radio stations (see chart). It the
legisiation lifting the ownership caps had
not passed. Westinghouse would have
been over the 20 AM/20 FM limit by
only one extra FM station,

Even it Congress had not passed the
legislation. the possibility of an FCC
waiver allowing Westinghouse/CBS to
exceed the himits was likely. Given the
deregulatory climate, Schwartzman said
“the FCC is not going to be contronta-
tional even if Congress docs not pass this
legistation.”

For the radio industry as a whole.
Steding maintained the new group creates

a new definition for targe group owner
that will be hard — if not impossible — to
match.

Data Courtesy of BIA Publications

Radio’s First Mega Group at a Glance:
Group W plus CBS Radio holdings

Date 1994
Cali sign  Purchased Format Revenue  Power
{000
New York;
WCBS(AM) 1924 News $23000  S0kW-U
WINS(AM) 1962 News $30,000  S0kW-U
WCBS-FM 1941 Oldies $27.000 68kW
WNEW-FM 1989  Altemative  $16500  6kW
KFWB(AM) 1966  News 25,000 5kW-U
KNX(AM) 1936 News $21,400  S0KW-U
KCBS-FM 1948 70sOldies  $19,000 285KkW
KTWV-FM 1989 New Age $12,200  58kW
l .
WBBM(AM) 1931 News $16,000  S0kW-U
WMAQ(AM) 1988  News/Sports $18,500 50 kW-U
WSCR(AM) 1995  Sports/Tatk  $3,500 5KkW-D, 1.2 kW-N
WBBM-FM 1941  CHRMDance $12000  42kW
WXRT(FM) 1995 Progressive  $11,000  6.7kW
KCBS(AM) 1949  News $17000  S0kW-U
KPIX(AM) 1994 Newsfinfo  $600 10 kWU
KPIX-FM 1994  News/info  $1,000 6.9 kW
KROR(FM) 1948  Classic Rock $6.500 82 kW
i .
KYW(AM) 1921 News $22500  S0kW-U
WGMP(AM) 1958  Sports $2.500 50 kW-U
WMMR(FM) 1989 AOR $14500  18KkW
WOGL(FM) 1944  Oldies $12.000  125kW
Detroit:
WWJAM) 1989  News $12,200  SkW-U
WLLZ(FM) 1989 AOR $4,500 50 kW
WYST(FM) 1983  70s Oldies 5,500 15 kW
Dallas-Fort Worth;
KRRW(FM) 1993 70s Oldies  $4,000 100 kW
KTXQ(FM) 1985 AOR $6.700 100 kW
Washington:
WARW(FM) 1985  Classic Rock $5,000 205 kW
Houston:
KIKK(AM) 1993 Country $1,000 650 W-D, 250 W-N
KILT(AM) 1989 Sports $1,000 5KW-U
KIKK-FM 1993 Country §11,000 100 kW
KILT-FM 1989 Country $16,800 100 kW
KKRW(FM) 1985 70sOldies  $8.500 100 kW
Bostom:
WBZ(AM) 1921 NewsfMalk  $16,800 50 kW-U
WODS(FM) 1948  Qidies $11,000 16 kW
Minneapolis:
WCCO(AM) 1992  Full Service  $20,000 S0 KW-U
WLTE(FM) 1992  Soft AC $7,500 100 kW
Pittsburgh:
KDKA(AM) 1920 News/Talk ~ $11,000 50 kW-U
KMOX(AM) 1932 News/Talk ~ $19.000 50 kW
KLOU(FM) 1962  Oldies $3,000 100 kW

“It creates the first real mega radio
group in the world.” he said. The only
way to counter such magnitude. Steding

speculated. would be a three-way
merger of such groups as Evergreen.
Viacom. Intinity or ABC. With ABC
having just been acquired by Disney.
that would leave only three groups
with the potential to do battle as one
with the new Group W.

Future of radio

The CBS and ABC deals could rep-
resent what will happen when owner-
ship deregulation becomes law. which
still hinges on Congress overriding the
president’s expected veto. As the
industry is consolidated into fewer und
fewer hands. opinions of deregulation
run hot and cold.

The formation of such a super group
was inevitable in the radio industry.
Steding said. for economies of scale
and to give local terrestrial radio the
power to compete in focal markets
with new competition from satellite
and cable digital radio services.

Jim Wesley, CEO of the new
Patterson Broadcasting whose com-
pany has purchased 16 stations this
year suid. 1 don’t think that this
consolidation that is taking place
will change the basic nature of the
radio business. [t is a very local
business.” He added that there will
always be a market for good local
programming.

Others see the tradition of the one-sta-
tion radio owner going the way of the
dinosaurs. Schwartzman said “the tradi-
tion of “small” family-owned radio
groups” is an cra that “is rapidly com-
ing to anend.”

Pluria Marshall with the National
Association of Black Owned Broad-
casters (NABOB) said deregulation
and the trend toward consolidation s
going to shut out approximately 60
percent of broadcast owners of the
future.”

Radio World International Editor
Alan Carter contributed to this
report.
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Radio Responds Slowly to DARS

NAB Poised to Battle DARS, Stations Across the Nation
Not Really Ready to Comment, FCC Looking for Input

by Angela Novack

WASHINGTON The
National  Association  of
Broadcasters continues o lead
the radio industry in opposition
to satellite digital broadcasting.

Meanwhile, individual broad-
casters and groups remain quiet
in responding to an FCC Notice
of Proposed Rule Making
(NPRM) for satellite digital
audio radio services (DARS).

The FCC issued the NPRM on
digital satellite radio in June
stating that opponents bear the
responsibility to prove that digi-
tal audio radio is not in the pub-
lic interest.

The commission is asking for
comments. due Sept. 15, on pub-
lic interest issues as well as
licensing procedures and overall
regulation. Reply comments then
will be accepted until Oct. 13.

The main concern of the NAB
is the impact DARS will have
on local radio.

“Radio is truly a local medi-
um and has served the commu-
nity well.” said Lynn Mc-
Reynolds. NAB spokesperson.

Harm in
potentially
destroying the
local radio
industry
outweighs the
potential good
in providing

a few more
national
channels.

—Lynn McReynolds

Harm in potentially destroy
ing the local radio industry out-
weighs the potential good in
providing a few more national
channels”

The NAB is asking local
broadcasters to send letters to
the FCC in response to the
NPRM. she said.

Response from individual
broadcasters was less forth
coming in an informal survey
of major and mid-market
groups.

While some seem uncertain of
their plans for filing comments,
others voiced their confidence in
the ability of the NAB to repre-
sent the industry.

“That’s their role.” said Paul
Fiddick. president of the radio
group at Heritage Media Corp in
Dallas. “We are supportive of
the NAB position.”

One representative of a major
group was unsure of his compa-

ny’s position and suggested it
may not respond to the notice.

NAB President Edward O.
Fritts indicated in a written
statement that the NAB oppos-
¢s DARS but is “pleased™ by
the range of issues addressed
in the notice.

“We look forward to respond-
ing to these questions and intend

to provide the commission with
compelling evidence of the dev-
astating impact such a service
would have on locul radio sta-
tions and listeners across
America.” Fritts stated.

In scparate statements.
Commissioner James H. Quello
and Commissioner Susan Ness
expressed their particular sensi-

tivity to the potential impact of

DARS on local broadcasting.
Industry comments will be a
valuable resource to the com-
mission as it hammers out the
rules governing DARS. they
noted.

Specific issues raised in the

NPRM include: the number of

licenses to be granted. the
amount of spectrum per license.
selection of licenses when mutu-
ally exclusive applications are

filed and the classification of
licenses.

Discussion concerning the
potential impact on local brouad-
casting centers on the reaction
of consumers and advertisers.

The commission is asking for
comments regarding the possi
ble change in audience listening
patterns, forced changes in pro-
gramming and the impact on
advertising revenues.

Four applications have been
filed at the commission for per-
mission to launch digital satel-
lite radio services. but action is
pending on the NPRM. ®
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Vermont Public Radio
Sam Sanders, a happy Foundation 2000
user since January, estimates that he has cut

his production time in half.
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Audio Mixers, New York
Fred Venitsky (pictured) and Jimmy Regan have
the distinction of owning and operating the

most used Foundation 2000 on the planet.

Foundation 2000 is fast and easy to use. Audio scrubbing is

so clean, you'll swear you're rocking reels. Edits are seamless.

Fades are smooth and glitch-free. Plus, you can specify the

“Light Pipe” for direct interface with the popular ADAT

and RD-8" digital recorders.
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uncompromising audio quality of Foundation 2000—tor less

than $15,000! It’s the same dedicated user interface with
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or 212-529-2069 today to schedule a demo.
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RAB Sets Up Web Site
For Radio Members

by Alan Haber

DALLAS RAB on the WWW? It is
fast becoming a three-letter world out
there on the information superhighway
(broadcast-wise. that is). First the
Federal Communications Commission
(FCC) and National Association of
Broadcasters (NAB) hit the Web, and
now the Radio Advertising Bureau, on
behalf of its more than 3.700 members,
is about to lay claim to some cyber-
space real estate.

The move to the Internet’s World Wide
Web. which includes the RAB’s entire
on-line marketing system and database. is
expected to take place by Sept. |
(although the site is not operational at the
present time, its address will be
http://www.rab.com).

On-line access

Why the move? “The RAB has had on-
line access to a varicty of the data that
we provide our member stations for
about 10 years.” said Mike Mahone.
executive vice president for services.
Until now. he said, this data “was provid-
ed for our members through a bulletin

board service (Sales Plus).”

The new service is seen by the RAB as
providing “a greatly enhanced version of
the valuable sales and marketing infor-
mation currently available on Sales Plus,
including access to RAB’s extensive co-
op database, Instant Backgrounds, pro-
motion and copywriting files. and local
and national success stories.”

Forging role

Gary Fries. RAB president and chief
executive officer. said that “By relo-
cating Sales Plus and other informa-
tion systems onto the Internet, RAB
continues to forge a lcadership role as
the radio industry moves into the 21st
century.

“With this new on-line system, RAB not
only will offer a valuable service to
member radio stations in the United
States. but also will help to define today
the parameters of how the Internet will be
used in the future.”

The RAB has more in mind for the Web
than simply providing access to data.
Beginning around September I. the
bureau will be offering Web sites to its
member radio stations (see Huber Space,

Now Paging You...
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today!
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Inc.

elsewhere in this issue). The RAB will
demonstrate its Web site program at its
booth at the NAB Radio Show in New
Orleans.

Mahone pointed to some key reasons
for the RAB setting up shop on the Web.
“We wanted to be able to make our infor-
mation available to our stations on a
more cost-cfficient basis,” he said, adding
that RAB members will be able to access
the data on the site for around $25 a
month.

The world’s largest cooperative adver-
tising database is in the RAB system,
said Mahone, along with information
on new business development and non-
traditional revenues. Graphic images,
proprietary client information. and
industry-wide e-mail will also be
accessible.

In other words. the RAB site will con-
tain a host of information “to help our
stations get up to speed with all the vari-
ous business categories they are trying to
deal with on a day-to-day basis,” said
Mahone.

Being on the Web will allow a graphical
presentation of the data now available to
RAB members in a text-only format on
Sales Plus.

Growth on the horizon

But wait — there is growth on the hori-
zon. After about 60 days of operation, the
site will offer access to the RAB’s data-
base of around 7,000 radio commercials.
collected from all over the country.
Members will be able to go into the data-
base and search for particular types of
spots, and for spots produced for certain
size markets.

There are more benefits to the RAB's
move to the Internet-Mahone noted that
one is making it easier for the bureau’s
international members to access data.

Fries's vision is fixed squarely on the
future. “With over 10.000 radio stations
on the air in the United States alone.” he
said. “this new service will provide the
critical sales and marketing information
that will help radio move swiftly and cer-
tainly into the passing lane on the infor-
mation superhighway.” ®
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Radio Most
Listened
10 in
Workplace

by Alan R. Peterson

BALTIMORE More people listen
to the radio in their cars than any
other location of listening, but more
of the listening occurs at the work-
place.

These are the findings of
Baltimore-based Research Director
Inc., using raw Arbitron data from
among the most successful stations
in America. More than 500 individ-
ual station reports and 183,000
diaries were included in the analy-
sis.

Using data from Winter 1992
through Winter 1995, Research
Director Inc. determined nearly 73
percent of a radio station’s total
weekly audience listens to that sta-
tion in the car.

According to Marc Greenspan, a
partner with Research Director,
“This estimate varies by format,
by market and by station.” The
survey includes highly successful
stations in markets ranked one
through 253.

In-car listening accounts for only
30 percent of a typical station’s
total quarter hours of listening.
Workplace listening took a narrow
lead with 35.5 percent of total quar-
ter hours.

The study indicates occasions of
listening may have a more impor-
tant role than previously thought in
improving time spent listening
(TSL). These occasions, along with
the average duration of listening,
are the two components of TSL.

Findings from the study also
reflect the importance of the first
preference listener to the ratings
success of the station. According to
partner Rhody Bosley, “It is the
first preference listeners that con-
tribute most of the listening to the
station.”

A first preference listener is one
that spends more of his or her radio
listening time with that one station
than any other. Research shows 36
percent of diaries to a typical sta-
tion included in the analysis con-
tributed 72 percent of the quarter
hours.

Research Director partner Julie
Heath states “The first preference
listener spends two-thirds of his
or her radio listening time with
his first preference station. com-
pared to the second preference
listener who typically spends just
22 percent of his or her time lis-
tening to his second preference
station.”

Research Director Inc., was
formed in January 1993. It con-
ducts diary reviews and produces
media buying guides and custom
sales presentations for client sta-

tions. ®
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tion by Computer Concepts
changes everything.

Your radio station will never be
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sound quality. But that’s where
the similarity ceases.
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where. From the very first day our
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from your staff.

Want to turn your good station
into a great one? Pump up your
ratings with digital integration by
Computer Concepts. We'll make

you one tough broadcaster.
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Ancillary Services Key
To DAB’s Future Growth

MONTREUX, Switzerland As
multimedia becomes less a “buzz-
word™ and more a reality, the line
between the audio domain and the
video domain becomes more blusred.

Nowhere is this more in evidence
than with DAB.

Many of those involved in DAB.
such as Sveriges Radio and Swedish
Teracom. believe that the extra multi-
media broadcast services DAB can
provide will be the force that drives
the success of DAB.

Ancillary services

Teracom announced a year ago its
desire to explore ancillary DAB ser-
vices. and now, this goal became a
rcality with a public demonstration in
Montreux, Switzerland.

Swedish Teracom is currently work-
ing on three DAB and FM multimedia
services: Image Radio, Portable
Information Terminal, and Data Radio
Channel (DARC).

The features these services will even-
tually contain, according to Pierre
Karlsson at Teracom, are limited only
by invention and creative ability, not
by technology. Both the Image Radio
and Portable Information Terminal
will make use of DAB receivers.

Karlsson said they envision the DAB
recciver of the future as including a
radio recciver, a graphic screen. a
loudspeaker. processor. large memory
and. of course, a very user friendly
interface.

Most of the services being discussed
for multimedia transmission include
traffic and travel services, as well as
advertisements. Teracom wants the
thinking on this to be broadened con-
siderably.

The Teracom idea is a portable infor-
mation point acting as an information
channe! for the general public.
Information on the channel could
come trom various sources and would
be updated continuously via a DAB
channel.

Publicly available information could
include: news. weather. sports scores,
gambling information. hotel informa-
tion. timetables and stock market
information, as well as. film, music.
theatre and museum offerings.

Official unveiling

Teracom ofticially unveiled its ideas
for this transmission service at the
1995 Montreux Television sympo-
sium. The first pilot system, according
to Karlsson, will be ready by autumn,
allowing the focus to then turn to
developing the services.

Teracom wants to then test various
sound, image. text and data services
under real-world conditions.

Teracom plans for the system make it
possible tfor information to be encrypt-
ed or left open, with the system per-
mitting synchronism information to be
returned during the transmission.
Control signals also can be transmit-
ted, telling the receiver how to process
information sent and how timely the

information is,

The greatest potential, Karlsson said.
lies in the interactive abilities of the
system, which wiil allow the “listener™
to exercise greater control over the
information.

“Interactivity is achieved cither by
transmitting farge amounts of informa-
tion and storing it where the user can
select what 1o see or hear, or by incor-
porating return channels that are used
to call up information on-line.”
Karlsson said.

With mobile multimedia, Karlsson
believes. people will be able *to read
the morning paper in clectronic form
on receivers whether they are riding a
bus. sailing a boat or lying in & ham-
mock. They can reccive up-to-the-
minute share pricings or the latest
news from text displays. While watch-
ing a hockey game, they can press a
button for instant replay of a cunning-
ly scored goal.”

FM network project

Although working on several DAB
projects. Teracom has not aban-
doned work on projects with FM
networks. The DARC system is a
digital subcarrier system used for
transmitting data services via FM
networks. The system has been in
place since 1986, but until recently
the services were geared towards the
visually impaired.

Teracom now wants to cxpand the
system to include newspapers. Via the
DARC system, radio *“newspapers”
will be transmitted complete with full
text, images and graphics. The sub-
scriber then can decide how much of
the stored information to usc.

In addition to expanding the audi-
ence lor DARC. it would increasc the
benefits tor the core audience of the
visually impaired by giving them
more choice in how to receive the
information.

Visually impaired people could chose
synthetic speech. view an enlarged
text presentation on a VDU screen. or
print out the information. It will also
be possible for DARC to transmit still
images and sequences of still images.

This channel will be opened next
year. Teracom hopes that because
DARC has a fairly high transmission
capacity. other services can be trans-
mitted via the FM network simultane-
ously, including stereo sound, mono
sound and an RDS system. The DARC
system was based on system develop-
ment carried out by Nippon Hoso
Kyokai (NHK). the Japanese national
broadcaster.

For the Montreux display. Teracom
showed a model DAB receiver
designed by students: however,
Teracom is planning to get into the
receiver business.

Said Karlsson, Teracom is in the
same position as other broadcasters
involved with DAB. the receivers are
what is delaying their plans. As soon
as receivers arc available. then it is
“full steam ahead.” ®

ABC Networks Offer MPEG

by T. Carter Ross

WASHINGTON By year's end. ABC
Rudio Networks affiliates will use new
technologies to receive programming
from the syndicator’s satellites

MPEG T Layer H-based audio compres
sion technology. which is widely vsed in
program delivery via ISDN and as an
audio storage medium. is being incorpo-
rated into Scientfic-Atanta digital audio
receiver systems. ABC Radio Networks
uses Scientific-Atlanta products to dis-
tribute programming to its affiliates.

Currently. ABC Radio uses Scientific-
Atanta SEDAT compression to distribute
its music- and speech-based programs, as
well as news programming.

According to Bob Donnelly. vice presi
dent of engineering for ABC Radio
Networks. the new receivers are being beta
tested this month. and by vear-end 1.000
stitions will be outfitted with the new com:
binution MPEG/SEDAT reccivers.

Three hundred stations that received
new SEDAT-only receivers prior to the
beta test will be retrofitted once the other
affiliates receive the new MPEG/SEDAT
units.

“It brings greater flexibility.” Donncelly
suid of the new receivers. “The signifi-
cance for affiliates is that (incorporating
MPEG compression) enables our
receiver to work with storage and
automation technologies that use MPEG
technology.”

Theretore a station that uses. tor example.

an MPEG-based antomation system or an
MPEG-bused digital studio-to-transmutter
link (STL) can incorporate MPEG-encod-
ed ABC Radio programming without hav-
mg to pass the audio through multiple
compression algorithms,

ABC Radio Networks dlso sees value in
MPEG compression for its future plans.

“We are undertaking a store-and-for-
ward project that would enable us to
downlouad audio as files into affiliate
servers (from which) atfiliates access
information.” Donnelly suid.

Once affiliate stations downlink these
files. they could be eusily integrated into
a station automation system.

According to Donnelly. ABC Radio
Networks will dectde which algorithm is
used on a case-by-case basis. “This does
not preclude us from using other algo-
rithms such as SEDAT or Dolby.” he
said.

Currentlv. ABC Radio plans 1o distrib-
ute its music-format programs. which
originate from Dallas. using the MPEG
Layer [l compression format. while
SEDAT will be used with speech-based
programs and news.

“Over time that may change.” Donnelly
said.

Scienufic-Atlanta licensed the MPEG
technology from the Vancouver. British
Columbia-based MPR Teltech. which
incorporates MPEG Layer II in its ISDN

products.
For Scientific- Atlanta. the move expands
the versatility of its product line. ®
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NPR Funding to Continue, for Now

by Lynn Meadows

WASHINGTON Funding for National
Public Radio will continue at least
through 1998 — but the coming budget
pinch was a recurring theme at the board
of directors meeting in late July and a
possible catalyst behind reorganization
plans announced earlier
this month.

In their meeting. board
members agreed that mov-
ing the Public Radio
Conference from San
Diego to Washington dur-
ing the height of the
Congressional budget dis-
cussions helped save the
organization’s federal
funding.

As of mid-July. NPR had
raised $6.775 million
towards the base budget
coal of $7.8 million. The
Development Committee
announced the donation of
two large grants. The Ford
Foundation gave $500.000

and  Archer Daniels
k f‘ Midland Corporation gave
$650.000.

The lightning rod issue
during the board meeting came when
the Membership Committee recom-
mended giving Alaskan stations a 65
percent discount on Full Service
Membership. NPR President Delano
Lewis said not giving the stations a dis-
count will put the Alaskan stations “in
jeopardy.” Without the new policy, the
membership committee expected sever-
al Alaskan stations to be forced to drop

MOVING?...

Don’t leave us behind!

Mail or fax
your current label
and new address

(with effective date) to:
Circulation, RW,
PO Box 1214
Falls Church, VA
22041
or
FAX 703-9986-2966.

Address changes
will be processed
within four weeks of receipt.

Thanks!

ACME /@

MOVING

NPR membership.

Several members grudgingly agreed to
vote for the Alaskan discount, but added
they would only do so for one year.
Board member Patricia Wente said that
Alaska needs to “look within™ to find a
solution. Although the measure granting
a discount for one year passed. both the
chairman of the board and the chairman
of the Finance Committee voted no to
send a message to the state to plan ahead
better.

More discussion ensued when
members grappled with increasing
fees to cover the budget for the Distri-
bution/Interconnection (D/l) committee.

Tell most station staffs that
you're bringing in an efficiency
expert, and you can count
on elevating heart rates
faster than an IRS audit or
the word “downsize.” But,
not to worry, because the
Continental 814J 3.8 kW FM
broadcast transmitter provides
exceptional performance
and efficiency without all the
turbulence.

Recently, we've incorporated
some improvements into an

already clean design, enabling

the 814J to operate at a
power consumption level

nearly half its previous rating*

Over the long haul, those
savings will make the utility
bills considerably easier on
your budget. Couple the
increased efficiency with

Last year, the board lowered the D/I fee
by $500 to $5,700. The D/I budget has
been stretched as NPR prepares for the
switch to its new satellite in January
and the conversion to digital by spring
1996.

Members agreed to increase the D/1 fee
to $6,000 per station. Given the future
funding challenges, they preferred to
keep the committee’s $8 million dollar
working capital fund untouched for later
use. With the fund in place, the board
also escapes fees for insurance.

In a final measure. the board passed a
resolution expressing its “opposition to
any action which would authorize public
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814J 3.8 kW FM Transmifter

radio stations to accept advertising.”
Members agreed that accepting advertis-
ers would result in a net revenue loss
caused by corporate underwriters back-
ing away and taking their grants with
them.

In early August, NPR announced
restructuring plans that will save $2.2
million. The plan will eliminate 40 posi-
tions and create 20 new ones by October
1. The organization plans to create a cen-
tralized operations and administration
desk.

The Member Services division for the
538 member stations will also be rcorga-
nized. Designated customer service rep-
resentatives will provide program mar-

keting, fundraising support and
promotion services tailored to individual
NPR member stations” needs. ®

performance features like
100% solid-state components,
self-protecting ampiifier
modules, automatic power
output control, automatic
power interrupt recycling,
and the “Soft-Start"™ SCR
circuit. Plus, the 814Jis a
single cabinet, completely
self-contained unit, so
required floor space is kept
to a minimum.

If you've been looking for
an efficiency expert that
even the most nervous staft
member can live with, call
Continental and ask about
putting an 814J to work for
your station today.

Call 800-733-5011

‘6.8 kW nominal at 3 8 kW power output
5.95.105

For nearly 50 years, Continental Electronics has pravided excellence in broadcast
transmission products worldwide. Refuse to compromise... call Continental first!

PO. BOX 270879 ¢ DALLAS, TEXAS 752270879 » 214-381-7161
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Technology Marketplace Must Thrive

P continued from page 1
When it comes to radio. we need to fig-
ure out what are the fair rules of competi-
tion in the changing world and also what
is the public interest stake in radio land.
o The biggest fear in radio

R e right now is that the advent
of so much new technology could mean
radio gets left behind. You are in the
middle of « comment period right now
Sfor digital audio radio satellite. Is there
anything vou would encourage radio
broadcasters to do in preparation for
DARS?

o Yes. I think right now radio is a

e very strong industry, doing very
well economically. Radio operators are
-holding a lot of high cards in the high
stakes game of the communications rev-
olution, but there is a lot to worry
about.

But, we also can try to be sensitive to
the competitive impact of this new tech-
nology. I personally think there is a very
good chance that a national satellite
radio service will intensify the inherent
advantages of local markets that radio
stations have. I hope that is true. We
need to talk about that candidly with
radio operators and that is onc of the
things I want to do at the World Media

Expo.
R o And what about the progress
eof digital audio broadcast-
ing? If. when all is said and done, all the
data gathered and collected, vou find that
none of the in-band systems are that good,
quite franklv, are yvou prepared to start
again, look elsewhere, pusi for out-of-

band?
o Well. we certainly could do that,
ebut I have heard only positive
things about the technological progress.
People are giving me constantly opti-
mistic reports and the commission has,
quite intentionally. tried to structure the
introduction of DARS with progress of

in-band digital because it makes sense for

those two events to be unfolding at more

or less the same time.

R o Recently,
egest that

news reports sug-
some of our

FCC Chairman Reed Hundt

works. Someone has to figure out how to
get children’s educational TV delivered
free over the air so that even the one-
quarter of our children who live in pover-
ty could have access to it

And someone has to figure out how to
preserve competition in the
local radio markets. I think
it is silly to say "Let the
Department of Justice han-
dle it" because that means,
first let the competition be
killed, and then let some-
body who is the president of
a dead business hire a
lawyer to file a lawsuit in
order to collect damages.
How about if we just have a
blueprint for competition so
that it never gets extin-
guished?

That is the kind of job that
the FCC should be doing —
making sure that there is a
blueprint that keeps compe-
tition alive even as technolo-
gies arc constantly evolving
and the businesses are con-
stantly changing.

That is why our main con-
cern right now with respect
to radio competition is not
only the satellite. but — very
immediately — is Con-
gressmen who go too far in
precluding sensible rules
with respect to radio owner-

Congressmen have been talking about
doing away with the FCC or restructur-
ing it. What vou think the FCC's role is
in our world today and in the future?
H o If the FCC did not exist. the pub-
elic would want to invent it right
away because someone has to advocate
the public interest in the communications
revolution. Someone nceds to figure out
how to get every classroom in the coun-
try connected to communications net-
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ship. I hope not. because
everybody in the radio business would
suffer if the vigorous competition of
today is replaced by over-concentration
and domination by a few.

There are not many people who will
deny that radio is a robustly competi-
tive business right now. This is in part
because of our rules. Our rules, like
rules of a football game, let the play-
ers play. and they know what the rules
are, they follow them and it is a fair
fight.

It is not a fair fight if you drop all regu-
lation, and you let the person who hap-
pens to have the most money on that day
buy out all the systems and go too far and
stop the competition, and replace it with
a monopoly.

RW.AM({ what is the FCC able 1o
edo?

o We are still the watchdog with

erespect to national ownership
caps and with respect to local competi-
tion. We will have to wait and sce what
Congress comes up with on both of these
subjects.

But on a whole different topic. one that
I think radio ought to be talking about
among itself and expressing its own
views about is this: How can radio deal
with the degrading of our political dis-
course system?

There is an incredible volume of misin-
formation that is spread across this coun-
try. People in this country who are decent
intelligent people are possessed of all
kinds of utterly false fantastical concepts,
and they are hearing this stuft in large
part from the mass media. Now what can
radio. which 1s a tremendous distributor
of news, do about this?

And. how can radio reconcile this kind
of responsibility to a certain public
interest with such scenes as giving an

award to Gordon Liddy? How can you,
if you are in the radio industry. deal with
your own obvious desire to serve the
public interest and your industry’s truly
bizarre commendation of this particular
individual for statements that if your
teenager were o make you would repri-
mand?

R

Doctrine?
H o No. I am saying, when is some-
e body from radio going to talk
publicly about this? When is somebody
from radio going to come in and tell me
that they are a little sorry that this state
of affairs is occurring and they have
some ideas for dealing with it? And am
I going to hear at this convention that
there are people in the radio business
who have some awareness of the dis-
connect between their capability to
inform the country accurately and fair-
ly. and the country’s wild. fictitious,
fantastical. conspiratorial suspicions
that are promoted in significant part by
radio?

I am not in the mode of saying it is my
job to be the national nanny. I am in the
mode of coming in as a supplicant say-
ing: Do you all have any ideas?

o OK. It is a verv interesting

R eparallel 1o the V-Chip and

what they are doing on TV ..

H o Il is a very accurate parallel, but |
e do not think that radio should let

this dialogue go on to the point that peo-

ple have to start talking about a H-chip

that cuts off hearing of radio.

What we need is to hear from radio
some evidence of self-awareness about
this particular problem. Now, to give you
an example, (Commissioner) Jim Quello
has talked about editorial boards and
ombudsman and self-correction tech-
niques.

Does the radio industry have a basis for
saying that it does those kinds of things?
Does the radio industry have any thought
about creating self-generated codes of
cthics or accuracy in the media? I do not
know the answers to these questions but |
am saying to you that I am interested in
hearing whether there are answers. or
whether there are people seriously raising

the questions.
R o /1 is un interesting question.
e Back in the earlier davs of

radio it seemed that there was more self-
policing, like when a Westinghouse would
deliberately walk away from cigarette
advertising long before yvou could not
advertise cigarettes on the air. Mavbe
you will get some e-mail on it.

o That would be great! You know. |

eam a confirmed fan of radio. |
remember putting it under the blankets
and listening to it late at night so my par-
ents did not realize that I was still awake;
having it on in the car for the last 30
years and listening to pretty much every
kind of station there is.

What is also true is that radio is a
tremendous source of energy and it is a
hugely important source of information,
more now than ever before. except that
a lot of this information is disinforma-
tion. I do not ever want to see us in this
country be in a position where radio’s
audience finds radio content to be
repugnant: where radio’s audience feels
that radio has become a fringe media
because it is not expressing mainstream

continued on page 16 p

e Are you talking about rein-
estating the Fairness
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