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DARS Hits the FCC Auction Block

by Lynn Meadows

WASHINGTON If you knew five
years ago what you now know, would
you change any of your decisions?
Would you have popped the question,
bought that house or invested that money
in the stock market?

“The answer is yes,” said a philosoph-
ic David Margolese when asked it CD
Radio would have gotten involved with
satellite digital audio radio services
(DARS) seven years ago if he knew then
what he knows today. “Nothing is casy in
this world.”

The other three DARS applicants
agreed. When they applied for DARS
licenses in 1992, no one could have pre-
dicted that the Federal Communications
Commission would soon turn to spec-
trum auctions as a way to help swell

federal cofters. And no one could have
known that in January 1995, when the
FCC approved 50 MHz (2310-2360
MHz) of spectrum
for DARS and the
applicants agreed
they could share it,
that the spectrum
allocation for DARS
would eventually be
whittled down to 25
MHz.

auctions.

No regrets

Still. despite the
fact that the auction
scheduled for April | involves only two
licenses, none of the applicants sounded
deteated. After all. cach 12.5 MHz spec-
trum license will allow its licensee the
chance to offer between 19 and 44 CD-

From a business
perspective, the order
is great, except for the

ITC Product Lines Find
New Owners, New Life

by Lynn Meadows

BLOOMINGTON, M. ~Our products
are legendary.” boasted the website for
International Tapetronics Corp. Sadly.
legendary products are no guarantee
against insolvency.

That lesson forced the 28-year-old ITC
to sell its product lines and close up shop.
On Feb. 22 virtually everything that
remained of the well-known cart and tape
manutacturer, from waste baskets to
water fountains. was sold at auction.

The good news is that no one with an
ITC product is without support. David
Hirschfield of the Stonegate Group in
Chicago took on the task of selling the
ITC product lines in carly 1996.

“The parts were worth more than the
whole.™ Hirschficld said in explaining
why the company was not simply sold
outright. Three companies became the
new owners of the various 1TC product
lines.

Audiopak bought the cart tape line last
summer. In December. DRS Ahcead
Technology Ine. purchased four I'TC cart
machine lines. including the Delta Series.
the Series 1. Series 2 and Series Y98 cart
machines, the ESL V Eraser/Splice
Locator and I'TC’s DPR-012 Digital
Program Repeater.

Finally. Audio Pro Technologies was
scheduled to acquire the ITC Audio
Switcher in March. The DigiCenter. anoth-
er well-known I'TC product. had been
developed and manufactured by APT's pur-

ent company. which retained the rights to it.
International Tapetronics Corp. was
founded in 1969 by Jack Jenkins., Elmo
See ITC, page 11 p

quality audio channels.
“From a business perspective, the
order is great except for the auctions,”
satd Lon Levin,

American Mobile
Radio Corp.
(AMRC). He said
he was pleased the
FCC will allow ter-
restrial repeaters
and advertiser-sup-

Lon Levin ported DARS.
AMRC — “We really believe
in this business.”
said William
Caldwell  of  Digital  Satellite

Broadcasting Corp. (DSBC). He said his
group is just excited about the fact that
they can move forward now a senti-
ment echoed by the other proponents.
DSBC originally applied for its DARS
license in December 1992,
“I think it's worthwhile still being in

the game.” said Clifford Burnstein of

Primosphere. (This company also sub-
mitted its DARS application in
December 1992))

“At the end of the day. the effort is
worthwhile.” agreed Margolese. CD
Radio jumped into the fray in May 1990,
when it petitioned the FCC to move
forward with DARS.

president of

Going Digital?

We Have Everything It Takes
To Get You From Here To There!

Radio Moves To The South Hall at NAB!
Catch The Digital Bus in Booth 5909.

o HARRIS

To the outsider, it appears the compa-
ny has experienced several setbacks. Its
efforts to land a pioneer preference were
thwarted, as were those by Primosphere
and DSBC.

Last year the FCC set up a panel of
four experts to evaluate who was cligible
for such a preference. The panel reported

See DARS, page 12 p

eet Senate
Communications
Subcommittee
Chairman Conrad Burns.

See page 20.
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Gulfstar: Price, Not
DOJ Investigation,
Nixed Demaree Deal

Justice Also Settles in
Cox and ARS Deals

by Matt Spangler

WASHINGTON The Department of
Justice is now doing a different kind of
financial review — tuking credit where it
isn’t due.

A Justice Department press release last
month  claimed  that  Gulfstar
Communications gave up on its attempts
1o acquire three northwest Arkansas radio
stations after the department expressed
antitrust concerns about the deal.

Gulfstar spokeswoman Lisa Dollinger
said that simply isn’t true. “Gulfstar nev-
er had a contract with Demaree. We
couldn’t agree on a price to be paid. so it
never got to contract,” she said.

The farthest the deal ever got was a let-
ter of intent, released by Gulfstar months
ago. Demarce announced the letter of
intent, followed by an announcement

See GULFSTAR, page 14 p
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NEWSWATCH

NAB Defends Broadcasters’
Community Service
Commitment

WASHINGTON Federal Commun-
ications Commission Chairman Reed E.
Hundt said last month that broadcasters
aren’t doing enough Public Service
Announcements, and the National
Association of Broadcasters is steamed.
At the CTIA Wireless Convention and
Expo in San Francisco. Hundt said that
“competition for advertiser revenue had
led to a dramatic increase in self-promo-
tional ads on TV in prime time ... This
has come at the expense of PSAs, which
have dried up and disappeared like rain
in the desert.” His remarks came in the

context of a speech partially about
whether the airwaves should be consid-
ered a public utility.

NAB President Edward O. Fritts
lashed out at Hundt in a written response.
“1 find it ironic that your comments were
made the same week that local television
and radio stations from Arkadelphia,
Arkansas, to the Ohio River Valley are
being praised for their outstanding ser-
vice to the public during the tragic torna-
does and flash flooding that struck the
Midwest last weekend,” he wrote.

Fritts went on to point out other means
by which broadcasters reach out to their
communities, such as fundraising, AIDS
education efforts and literacy campaigns.
He also cited surveys that demonstrated

the effectiveness of anti-alcohol PSAs.
At press time Hundt’s office could not
be reached for comment on the letter.

VOA Developer Wins NAB
Engineering Award

LAS VEGAS The 1997 Radio
Engineering Achievement Award will go
to George Jacobs, who was instrumental
in developing and launching Voice of
America and modernizing the facilities of
Radio Free Europe and Radio Liberty. He
will receive the award on April 9, during
the NAB ’97 Technology Luncheon.
Jacobs, president of the radio consult-
ing engineering firm George Jacobs &
Associates Inc., is recognized worldwide

It Fits Nicely in the Wallet,
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Flawlessly in the Signal Chain

R-5 Console
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in shortwave broadcasting, having repre-
sented the United States at a number of
international telecommunications confer-
ences and having been instrumental in
establishing several FCC-licensed short-
wave broadcast stations.

CBS OKs LMA in Los Angeles

NEW YORK CBS Radio had to give
up stations in Boston, but it upped the
ante in Los Angeles.

The radio division of the newly named
CBS Corp. agreed to swap WBOS(FM)
and WOAZ-FM in Boston and
WMMR(FM) in Philadelphia for two
Greater Media stations in Los Angeles,

See NEWSWATCH, page 3 p
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What’s up With Public Interest?

by Matt Spangier

WASHINGTON In February. state
broadcasting associations came to
Washington to share their concerns with
federal lawmakers as part of the NAB
State Leadership Conference. The ques-
tion of how broadcasters can fulfill their
public interest obligations dominated
much of the talk.

FCC Chairman Reed E. Hundt offered
a definition: “The core purpose of the
public interest requirement is o encour-
age broadcasters to do something other
than what they would normally do to be
commercially successtul.”™ His chief of
staff, Blair Levin. said the FCC probably
will issue a report and order soon. defin-
ing the public interest obligation more
clearly. Hundt also said Vice President Al
Gore has set up a commission to tackle a
number of broadcast issues. among them
the public interest requirement for new
digital broadcasters.

Rep. Billy Tauzin criticized the presi-
dent’s budget proposal that calls for
$36.1 billion to be collected in spectrum
auctions over five years. Tauzin said
making broadcasters pay for fulfilling
public interest requirements is inconsis-
tent. Rep. Edward Markey suggested that
public interest obligations should be a
component of spectrum auctions, so that
money is not the sole determinant of who
gets licenses.

Spectrum auctions

Markey suggested that licenses should
g0 1o whoever passes on the most savings
to consumers. (The idea of charging the
public for using the new digital media
has been bandied about in Washington.)

Clearly. a lot of work remains to be
done on this issue. Like his GOP col-
league Tauzin, Sen. Trent Lot criticized
the spectrum auction component of the

president’s budget. saying Clinton had
asked for S1L.1 billion more than
Congress had original-
ly agreed to. He said
the source of this
money  was sl
unclear. Tauzin said
auctions would be a
better alternative to
the competitive hear-
ings process. but that
they should not be
used as a solution to
budgetary difticulties.

FCC Mass Media
Burcau Chief Roy
Stewart expressed con-
cern over the possibili-
ty of congressional res-
olution of the debate
Sen. John McCain recently sent aletter to
Hundt advising him that the current sys-
tem be replaced with an auctions-based
one,

Hundt also said he would like to open
the DARS auctions to applicants beyond
the four major providers of the digital
satellite service already proposed. “The
auction should be open to anvone who
thinks they can make a business out of
DARS.” he said. This. as we know. did
not come Lo pass.

Campaign finance reform

McCain has also co-sponsored a bipar-
tisan campaign finance reform bill that
would give free airtime to politicians as a
means of reducing campaign expenses.
Lott questioned who would ultimately
pay for such a measure: he assured the
audience that it would not be the
American public. that the budget would
not be used to finance elections.

Tauzin was more vocal, calling
McCain-leingold “outrageous™ and “a
First Amendment violation.”™ He suggested

A Roundup of News and
Comment From the Nation’s Antitrust Division. Klein

Capital Affecting Radio

NEwsSwWATCH

p NEWSWATCH, continued from page 2

KESX(IFM) and KRLA(AM)., CBS said
that this arrangement satisfies the
Department of Justice mandate that CBS
spin off WBOS and WOAZ in order to
receive the department approval of the
CBS merger with Infinity Broadcasting,
which created the world’s Targest radio
group. CBS now has cight stations in Los
Angeles, the maximum allowed by the
Telecommunications Act.

The deal is still subject to Federal
Communications Commission review.,

CBS will operate the Los Angeles sta-
tions under a local marketing agreement.
and Greater Media will do the same with
the Boston and Philly stations. This
arrangement is pending review by DOJL

Mel Karmazin. CBS Radio chairman
and CEO. said of the deal: “This combi-
nation will offer advertisers a strong
alternative to advertising in the Loy
Angeles Times.” The radio industry has
criticized the DOJ insistence that radio be
considered a separate medium when
determining market share created by
mergers and acquisitions.

Meanwhile Scott Herman was named
senior vice president, news. of CBS
Radio. He is responsible for CBS News’
radio operations, including newsgather-
ing and programming. as well as its rela-
tionship with its affiliates. He will remain

vice president and general manager of

WINS(AM) in New York.

Talk's Oscars Awarded

BOSTON A prominent industry associ-
ation bestowed upon veteran talk show
hosts David Brudnoy and Michael
Jackson its own version of Academy
Awards.

The National Association of Radio
Talk Show Hosts voted to give Brudnoy
The FFreedom of Speech Award and
Jackson The Talk Show Host of the Year
Award.

NARTSH President Blanquita Cullum
said Brudnoy. libertarian/conservative
host of “The David Brudnoy Show.”
heard on WBZ(AM) in Boston. was cho-
sen for having “the talent and courage to
address controversial. often unpopular.
issues.”

Jackson. host of “The Michael Jackson
Show.”™ heard on KABC(AM) in Los
Angeles, has built a reputation as a liber-
al talk show host in a field populated by
conservatives. He was cited for. among
other things. “his personal enlightenment
of the public on international. national
and local issues ..."

The awards will be presented at
NARTSH's annual convention, June 19 -
21 in Los Angeles.

World

that public broadeasting. subsidized by the
government. could be used as a forum for
politicians during elec-
tions.

Hundt said the new dig-
ital media might help
reform the political
process. and that the
Gore commission will
address the issue as well.

Competition reviews
Just after the confer-
ence. the president nomi-
nated Joel Klein as assis-
tant attorney general of
the Department of Justice

has been acting in that role
since October 1996. This
news should please the NAB: the associ-
ation may not agree with DOJ that radio
should be defined as a separate market in
competition reviews. but NAB does seem
o tind Klein a reasonable man to deal
with.

As a side note. Klein will speak at
NAB™97 on April 7. as part of the
Broadcasters™ Law & Regulation
Conference. He is expected to relay
much of the same message he delivered
at NAB's Group Head Fly-in (RW,
March 19).

NAB is not so pleased with the FCC.
Is the commission duplicating the com-
petition analyses of the DOJ in its review

Rep. Edward J. Markey

of license transfers that result from merg-
ers and acquisitions? The commission
and the Republicans disagree. and NAB
has made no secret of its concern that the
FCC may be holding up its reviews until
the DOJ comes back with its own results.

Perhaps at the behest of the NAB. Sen.
Conrad Burns drafted a letter to the com-
missioners accusing them of enforcing “a
policy which adds unnecessary regulato-
ry hurdles. and therefore circumvents
congressional intent.” meaning the
Telecom Act.

Burns® fellow Republicans joined in at
the conference: Lott expressed concern
that the FCC may be misinterpreting the
law, Tauzin warned the commission
against regulating where it shouldn’t. The
next day. Tauzin sent his own memo

almost a carbon copy of Burns™ — to the
commission.
Two days later. the Senate

Appropriations Committee got into the
act. Commerce, Justice. State and
See BELTWAY, page 7 p
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Country Radio: Telling It Like It Is

WASHINGTON Living “inside the
beltway™ makes for some interesting
moments. And while some feel that residents
of that political sphere tend to take them-
selves too seriously. the truth is that some of
what they do can have a direct impact on the
daily life of the radio business.

With that in mind. RW News Ace (and
Associate Editor/News) Matt Spangler
will proffer a regular roundup of news
and commentary from the nation’s capital
aftecting radio. Look for his inside scoop
in the news section on a regular basis.
Hey. and if’ you have a scoop to share
with him. by all means give him a call or
drop him an e-mail.

Country show report

Tuned In Editor Whitney Pinion just
returned from the Country Radio
Seminar in Nashville. Always a great
show, CRS ranks up there with some of
the best times 1've had covering radio
trade shows.

I asked her to fill us in on what the
Country side of the business is doing and
thinking these days, and what she had to
say was pretty interesting.

More than 2.200 attendees were trying
to make some sense of recent research
and negative press that suggests the glory
days of country music are over.
Particularly interesting, reports Whitney,
was a standout session, "The State of
Country: A Trend Report.™ At CRS-27,
rescarchers Roger Wimmer and Mau
Hudson of The Eagle Group presented
the results of a detailed survey of country
radio listeners’ lifestyles and media usage
habits. This year, Wimmer and Hudson
tfollowed up with an updated trend report
of their 1996 National Country Radio
Audience research study.

Wimmer and Hudson acknowledged
that people are saying that country radio
is dying. and their goal was to find out
what’s really happening. One of the key
findings of the study is that time spent
listening (TSL) is up. while cume
appears to have stabilized. The number of
respondents who reported listening
“often™ to country radio jumped from last

year's figure of 55 percent to 66 percent
— a leap that was beyond the survey's
margin of error. Those who reported lis-
tening “sometimes™ dropped from 45
percent to 34 percent.

Numbers can be massaged to mean
different things. But the underlying fact
is that radio’s core audience is stable and
huge. It's the fringe listeners that are
going back to their first format choices.

Panclists like Bob Moody. a consultant
for McVay Media, and Jaye Albright with
Radio Q. were tougher on the business.
They suggested that the industry should
stop comparing its numbers to 1993 and
1994 boom years. In fact, Moody sug-
gested that it is the media’s attention to
Country music that is c¢yclical and not the

loyalty of the audience or the growth of

the format.

Albright added: “This (study) certainly
indicates that we're building on
bedrock.™ he said.

“l mean, we're the 900-pound gorilla
among music formats.”™

Independent Programming Consuttant
Rusty Walker asked country radio folks
10 step outside their bubble of day-to-day
operations for better perspective. I think
there is information here and clsewhere
that shows that the scary thing is. right
now, people who consume our product

have a higher opinion of it than those of

us who create it.” he said. "We've got to
be very, very careful.”

In RW we write about consolidation
all the time. And consolidation was a big
topic of discussion at the CRS. Albright
suggested that the reason the recent ebb
in country radio is even scarier now than
at other points in the format’s history is
that it never happened when the radio
industry was simultancously being shak-
en up by consolidation.

Of course. consolidation is an issue for
all radio stations, regardless of format.
But one of the CRS-28 sessions dealt
specifically with the effect of the 1996
Telecom Act on country radio. During
“The New Telecom World: How 1o
Survive and Prosper.” managers offered
suggestions for handling change and pro-
vided insight on how consolidation is

COLMTRY
WESTER
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By Lucia Cobo

uniquely affecting country radio stations.
Becky Brenner. general PD of
American Radio Systems stations KMPS-
AM-FM. KZOK-FM and KBKS(FM),
detailed all the economic benefits her sta-
tions are reaping as a result of consolida-
tion. She suggested that clusters of sta-
tions re-negotiate their contracts with
news and traffic providers as well as digi-
tal equipment and software vendors,
Brenner also noted the positive and

negative effects of sharing employees
between stations. While working for more
than one station can make an individual
employee more valuable to the company,
it may unfortunately spell termination for
someone else.

Conversely. she pointed out, some
times, positions have been created that
never existed in the past.

Bob Neil. exccutive VP of Radio for
Cox Broadcasting, was less interested in
being positive and more interested in
being direct, said Whitney. He compared
the radio industry in 1987 to the industry
today and made several targeted points.
Today. stations are businesses, he said.
and programmers and other personnel
cannot live in a vacuum.

So what’s in store for the format? That
was the topic at the session “The Future
of Country Music.”™ Again. perspective is
important when considering country’s
future. It is still the most popular format
in the United States.

Though country does face its share of
challenges. the future looks bright for
radio’s strongest format.

Country Radio Seminar Showcases New Faces

Pictured in the bottom row (seated) are Asylum’s Kevin Sharp, Capitol
Nashvilles Deana Carter; front row: Roger Sovine (BMI}, Atlantics Mila
Mason; Curbs Jo Dee Messina; Epics James Bonamy; Harry Warner (BMI);
CRB President Ed Salamon; MCG/Curb’s LeAnn Rimes; Patsy Bradiey (BMI)
and Curb’s David Kersh. Pictured in the back row I to r: Charlie Monk
(Monk Family Music/CRB); Bill Mayne (Warner/Reprise] Warner/Reprise’s
Paul Brandt; Joyce Rice (BMI); David Preston (BMI); Warner Bros.’ Bill
Engvall; Capitol Nashvilles Trace Adkins and Columbia’s Darryl Dodd.
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Lessons of FM

Dear RW,

I was interested in the column by Ed
Montgomery (“Lessons From the History
of FM.™ Feb. 5y

[ went to work at WGY-WGEM-
WRGB General Electrie. in Schenectady.
N.Y.. in August 1945 after leaving the
service. [ was assigned to WGEM. which
was the second full-time FM station in
the country. WBCA in Schenectady was
the first. [t was owned by Dr. Edwin
Armstrong, built by GE and managed by
Leonard Asch. Both were on the 42-50
spectrum.

At the time. GE was bringing in
prospective FN buyers to the Hotel Ten
Evek in Albany. to woo them with their
products. Every Saturday morning.
WGEFM would broadeast a live halt=hour
of music. which was received at the hotel
where the buyers could hear the superiority
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of the signal. Ed Rice conducted the small
symphony group: Frankie 1" Armand led a
siv-picee jizz band: Rutus Wheeler con-
ducted the Sweet Sinteen. a fine choral
group. There were other musicians as well.
I did all the announcing for this series in
the Talt ot 1945, Wondering why 1 did all
of 1?7 The production director contessed
that 1 was the only announcer they could
not hear breathing at the microphone.

M in those days carried a tull range
of frequencies up to 20,000, and any
extruncous noise was amplified —— most
announcers sounded Tike they were gasp-
ing for breath. I was told by the engineers
that the frequency range of the mies was
lowered by 7.500 cycles. the same as
AM. to do away with the problem. |
would expect this holds today. The music
ways always transmitted at its full range.

Georee Michael
Merrimack. N.H.

EAS: Complete farce

Dear RW.

Tom Taggart's Guest Commentary was
right on the money (CEAS Is Little More
Than Excuse for Fine.” Jan. 22y EAS.
like its predecessors EBS and CONEL-
RAD. 15 a complete faree thrust upon
broadeasters and the public by the idiotic
burcaucracy he describes.

Here in Mississippt our stations rou-
tinely air watches and warnings for torna-
does. severe thunderstorms, fToods, ete.
We've been doing it for vears and will
continue (o do so. We don't need an
eypensive and complicated “magic boy”
thrust upon us by the government. That's
money that could be better spent serving
our community.

Perhaps EAS iy the government's way
of sending a message to the 10-in-a-row
jukceboxes that won't stop their music
sweeps just because o tornado is heading
towards a nearby community.

Yes. i hook up the new EAS unit
and do the silly tests. but I dammn sure
won't have my station automaticaltly
rebroadeast alerts originated by our local
primary or from the NOAA weather radio
announcers who can’t even pronounce
the names of the counties involved. As
far as local alerts are concerned. we'll
just keep doing it like we always have:
the right way!

Larey G Fuss

President and General Manager
Delia Radio Inc.

Cleveland. Miss.

Amen, Tom

Deuar RW,

Amen to Tom Taggart's commentary.
He has mastertully put down on paper
what thousands of us have felt for years.,
[ applaud his spirit in speaking out on
this politically incorrect topic.

My evperience in 20-plus years of sta-
tion ownership is that even in local emer-
gencies. local authorities have no idea
when or how 1o declare an “actual emer-
geney.” and all broadeasters are better
equipped to handle this in their own way.
During a recent flood situation in our
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No
Small
Matter

ditferent now.

Conference at NAB ’97.

Center.

role in the radio {andscape today.

His last name means “small” in German, but
Joel Klein is looming as a big player in the post-
Telecom world of radio. Anyone who cares about
their future in this business should make a special
effort to hear him speak at NAB "97,

President Clinton nominated him to the post of
assistant attorney general of the U.S. Department
of Justice Antitrust Division, a position in which
Klein had been acting since last fall. He is the point man for DOJ’s review of
radio and TV mergers. LMAs and other ownership deals that fall under the
rubric of consolidation. Until 1996, antitrust just wasn’t a big concern for
broadcasters, whose holdings in a given market were limited. The world is

Klein's opinions matter. Justice has taken the position that radio mergers
can be anti-competitive in certain situations. even when the ownership limits
of the Telecom Act are complied with. Radio managers must understand the
implications of antitrust regulation. How does Justice define a “market,” and
should radio be defined as a market unto itselt? How does the Hart-Scott-
Rodino review process work? At what point does a proposed radio grouping
in one market cross the antitrust threshold? What about format monopolies?

Klein is willing to talk to broadcasters. He came to the Group Head Fly-In
in February. spoke at length about his department’s methods of looking at
radio and other industries, and now has agreed to offer remarks and take part
in an “open, informal dialogue™ during the Broadcasters’ Law and Regulation

“Station Consolidation and the Departiment of Justice — A Dialogue’™ will
be held Monday, April 7 at 2 p.m. in Room 242 of the Las Vegas Convention

We commend Klein for coming to the table. and salute NAB for arranging
these meetings. Radio people would do well to attend. Bring your questions,
get there early and expect a crowd. Few regulators have such an important

—RW

county. | had to call the Civil Defense

director and tell him to declare the emer-

geney his law enforcement people

requested. When we felt it was over. we

cotficially™ ended it That was several

vears ago and the director still has never

called back to proclaim the emergency

ended.

This is just another example of gov-
crnment control ... because they can!

Gary L. Hawke

Willicon Allen White School

of lowrnalism and Mass

Comnumicarions

University of Kansas

Lawrence, Kan.

Write us at:
Radio World Readers Forum
PO Box 1214

Falls Church, VA 22041
E-mail:
74103.2435@compuserve.com

Stretched thin

(The following letrer was sent 10 1he
National Association of Broadcasters, It
is reprinted with permission of the
writer)

Dear NAB.

According to RW ("NAB Hikes Booth
FFees.” Jan. 2210 the NAB did not receive
any letters of complaint regarding the
increase of exhibition fees in 1996, 1
want to enter a letter of complaint for the
NAB "97 und subscquent shows.

As a small manufacturer. Autogram’s
budget tor the NAB show space has been
stretehed almost beyond its elastic imit.
Sales have leveled off. leaving us to con-
sider the alternative — decreasing our
booth size. The NAB is privileged to
have customers fined up to pay any price
for show space. We do not have that priv-
ilege.

'World Radio Histo

As reported in the article. the NAB
sold 648965 square feet at S25 per
square toot for the "96 show, which com
putes 10 $16.223.125. For the "97 show.,
as of late December. 709862 square fecet
has been sold for $27 per square foat. tor
atotal of $19.166.274 — the ditference
heing $2.942. 149 1t is difficult to belicve
that the addition of a few more exhibitor
personnel riding shuttle buses and
increased security would cost almost 53
million.

Remember we. as exlubitors, pay extra
for carpet, sets, power. drayage. hot dogs
and other unknown costs. The NAB pro
vides only "X amount of bare concrete
tloor.

The 97 show marks 36 years of my
participation in an NAB show (the first
was in the basement of the Conrad Hilton
Hotel in Chicago in 1961). The NAB of
today aims to be the biggest electronic
show but torgets that the "B™in NAB s
for broadcasting.

Bigger is not always better.

Thank vou tor hearing my complaint

Ernest T. Ankele.
President. Awtogram Corp.
Plano, Teaas

Correction

The 1997 Industry Sourcebook. a
supplement to the March 19 issue of
RW, incorrectly identified the divi-
sions for the contact persons listed
at Westwood One.

The correct divisions are:

Bob  Dunn, EVP/Affiliate
Relations. Westwood One Radio
Networks, Gordon Peil, Sr.
VP/Affiliate Relations (Talk &
Sports Programming), Liz Laud,
VP/Affiliate Relations (Music &
Event Programming)
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Power Lines Deserve Great Care

by Cliff Woodman

BRUNSWICK, Ga. On Dec. 27, 1996,
we had an accident with the telescope
mast on our remote vehicle. 1 thought
RW readers should know how severe
electrical damages can be.

WXMK had a remote scheduled at a
local car dealer from 3 to 7 p.m. The
remote vehicle was a "91 Ford Aerostar
van, equipped with a 34-foot Will-Burt
pneumatic mast. dual Scala yagi antennas
and a Marti RPT-30.

The jock on location was setting up
the remote as she normally did. She
parked the van on the side of the road in
front of the dealership and began unload-
ing and setting up equipment.

She plugged in the mast while she was
setting up. She completed setting up
about the time that the mast reached the
top. That's when she began to hear sparks

The Damaged Remote Van

tflying. When she walked back over to the
van, sparks were popping out of the
speaker and mic cables. She didn’t real-
ize the mast had extended into a 12 kV
power line.

The van was not parked directly under
the lines but just to the side of them. The
van was not exactly level. and as the
mast extended it began leaning more and
more. What was only a few inches on the
ground turned into a few feet at the top.
She thought that the Marti was causing
the problem. and reached in and switched
the transmitter oft. When it didn’t stop.

she realized what had happened.

By this time, the van was becoming
engulfed in flames. Sparks were even
jumping from the rims to the ground.
Once the tlames began roaring. the alu-
minum mast literally blew apart and then
it fell out of the power lines.

The firefighters were unable to control
the flames until the mast was removed
from the power lines. The van and all its
equipment were destroyed (approximate-
ly $30.000 in damage). Fortunately, no
one was injured in the incident. Georgia
Power Co. said that no one in the area
lost power during the episode.

This accident has created heightened
awareness in setting up remotes now. We
have replaced all of the equipment,
including the mast (we did get one that
was 6 feet shorter). This could be a great

opportunity to let your readers know how
serious the damage can be. Fortunately |
had enough redundancy in equipment
that we didn’t miss our next remote at 7
p-m. And we also made up the remote the
following day. although we did joke with
the car dealership that we had never been
able to draw that kind of a crowd with
any other remote before. We even dis-
cussed the idea of having a fire sale.

We can joke about it now. but 1 cannot
stress how important it is to take caution
when setting up remotes. We are so very
lucky that there was no loss of life in this
incident. This also proves that redundan-
cy pays off.

amn

Cliff Woodman is chief engineer of

WXMK(FMYWSEG(FM) in Brunswick,
Ga. Reach him at (912) 261-1000.

Report business news to: Radio World
PO. Box 1214, Falls Church, VA 22041
or FAX: (703} 998-2966

Radio broadcasters who use
ENG equipment may also wish
to visit the Internet website of
WAGA-TV Atlanta. Andrew
Funk, assistant news operations
manager, has compiled
“Guidelines for Microwave
Electronic News Gathering.”
The many useful topics include
what to do before raising masts,
how to deal with thunderstorms,
and what to know about light-
ning from the National Lightning
Safety Institute. One topic says it
all: “Look Up and Live.”

Visit http://www.wagatv.com
/ENG or send Andy e-mail at
kb7uv@wagatv.com

BUSINESS DIGEST S ie s e

Strategic alliance for WENN
and Radio Ventures: World
Entertainment News Network and
Radio Ventures Inc., of New York. will
jJointly produce an audio entertainment
news product to be provided on CD to
radio stations internationally.

The specially designed bi-weekly
service includes a minimum of 40 sto-
ries with background information on
the stars featured and a script.

Don Eberle. CEO of Radio
Ventures says, “Using WENN's global
news gathering resources comple-
ments our existing network of music
reporters throughout the world and we
have developed a new entertainment
news service which will provide our
affiliate stations with everything they
need to produce their own. up-to-the-
minute music and movie magazine
program.”

Your Problem Solvers

. '

‘{‘ « Matching » Monitoring
¢ Processing ¢ Distribution

» Mike ¢ Line ¢« Phono ¢ Mixing « Metering * Rack Mounting

AUDIO TECHNOLOGIES, INC.

328 Maple Avenue, Horsham, PA, 19044 « (215) 443-0330
FAX (215) 443-0394 » 800-959-0307

AT}

http://www.ATIguys.com
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1996 radio market revenues:
Raleigh. N.C.. experienced the biggest
growth rate in estimated revenue gains
for all Arbitron markets in 1996.

Raleigh experienced a 18.2 percent
growth according to BIA's Investing in
Radio 1997 Market Report.

Four FM stations owned by SFX
Broadcasting accounted for more than
4() percent of the revenue in Raleigh.

Charlotte-Gastonia-Rock Hill. N.C..
ranked second at 17.6 percent growth
and Portland. Ore.. ranked third with a
growth rate of 16.5 percent.

Greenville-New Bern-Jacksonville,
N.C.. New Orleans. San Francisco. Akron.
Ohio, Orlando, Fla.. Miami-Ft.
Lauderdale-Hollywood, Fla.. Salt Lake
City-Ogden, Utah. and Cincinatti, Ohio
rounded out the list of top growth markets.

Capstar to acquire 20 stations:
Hicks. Muse. Tate & Furst Inc.. a pri-
vate investment firm. and Capstar
Broadcasting Partners. a radio invest-
ment group, formed by Hicks Muse and
Capstar chairman and CEO. R. Steven
Hicks. signed agreements totaling $60
million. through which Capstar will
acquire 20 mid-sized radio stations.
Capstar will acquire assets of four
separate radio groups: The Madison
Radio Group. of Madison. Wis..
Commonwealth  Broadcasting  of
Arizona. L.L.C.. Cavalier Communic-
ations. L.P., with stations in the Roanoke
and Lynchburg. Va.. markets and Comco
Broadcasting Inc.. with stations in
Anchorage and Fairbanks. Alaska.
Financial terms of the individual
transactions were not disclosed.

Record quarterly revenue for
Evergreen Media: In addition to
record quarterly revenue. Evergreen
Media announced record broadcast
cash tlow for the fourth quarter.

They were the highest quarterly results
in company history. For the three months
ended Dec. 31. 1996. consolidated net
revenues increased 85.8 percent to $88.7
million from $47.8 million last year.

Broadcast cash flow (defined as station
operating income excluding depreciation,

amortization, and corporate. general and
administrative expenses) was <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>