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Radio Marti Maps a Move

by Lauren Rooney

MIAMI Congress is trimming the sails
of Radio and TV Marti. The duo that
broadcasts news and entertainment to the
people of Cuba is packing its bags and
heading out of Washington to new digs in
Miami.

Herminio San Roman, director of the
Office of Cuba for Radio and TV Marti,
said Congress is moving the operation to
Miami to serve the population of Cuba
better and to save money.

“We have more scholars in Miami,
more people who really understand
Cuban issues. That will help us a lot.”

“The rent is cheaper in Miami than in
Washington, D.C. We will save about
$500,000 a year,” he said.

The new home of Radio and TV Marti
will be a warehouse. M.C. Harry &
Associates, a Miami architect firm, is
helping build the studios, newsroom and
offices.

“We’re making lemonade out of
lemons,” San Roman said with a chuckle.
The facility is a large building with three
levels; much work must be done to make
it broadcast friendly.

For example, San Roman said, “The
acoustics are very poor, so we have to
lower the ceiling.” The renovations will
cost $4 million. San Roman hopes to have

the facility completed by spring.

While Radio Marti is getting a new
home, it will not be getting new equip-
ment. San Roman said the current
equipment remains in pretty good
shape.

A typical Radio Marti studio includes
two or three reel-to-reel machines for
recording and playing long-form pro-
gramming. The machines are an assort-
ment of 12-year-old Studer A810s,
three-year-old Otari MTR-15s, and year-
old Otari MX-55s. Fidelipac Dynamax
DCR 1000 digital recorders handle
short-term work, like music, news sto-
ries, commentaries. and opens and clos-
es. The machines use both high-density

and triple-density computer diskettes as
the audio medium.

Two Radio Marti production studios
have digital audio workstations; in
Miami it’s an Orban DSE7000, in
Washington a Pacific Research &
Engineering ADX system.

The newsroom is equipped with comput-
ers, which will be upgraded to
Windows95. They receive several news
services, including Associated Press,
Reuters and Spanish services. WireView is
a software program that sorts the service
material and puts it into categories.
Reporters write their newscasts in the
word processor program NewsView,

See MARTI, page 19 P

WTOP-FM: National
Trend for News Formats?

by S. D. Yana Davis

WASHINGTON When all-news
WTOP(AM) in Washington, D.C.,
began simulcasting on a leased FM sig-
nal in nearby suburban Virginia on
Sept. 1, radio news people and other
observers wondered if it represented the
start of a trend.

The immediate speculation in The
Washington Post was that the all-news
AM station aimed to reach a younger
audience, as well as fill in blanks in its
coverage area. But a format consultant
and a programmer at a pioneer ‘‘spoken
word” station, as well as the principals in
the lease deal, expressed strong doubts to
RW that FM is the wave of the future for
news and news/talk. They said listeners
to these formats are selective, and that
news appeals mostly to older listeners,
who grew up listening to AM.

Does the WTOP move hold lessons
for programmers elsewhere? Even if it’s

not a way to shore up younger demo-
graphics, simulcasting on suburban FMs
may be a solution for coverage gaps that
afflict other AM spoken word stations.

Market specific

WTOP’s move is “probably what is
most prudent in their particular situa-
tion. And that is, to go for the biggest
possible audience in that market,” said
Rob Balon, president and CEO of The
Benchmark Company, a radio format
consulting firm based in Austin. Texas.

Steve Swenson, vice president and
general manager at WTOP, said the
move onto FM may be a first. “We
don’t know of another station that’s
simulcasting an all-news format (as
opposed to news/talk.) There was an
Infinity-owned station in Dallas that did
it for about a year a while back,” but
abandoned the format when it failed to
attract significant audience.

See WTOP, page 14 P
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First AM
Expanded
Band CPs

by Lynn Meadows

WASHINGTONM Despite two
unsettled Petitions for Reconsid-
eration, the Federal Communications
Commission issued the first two con-
struction permits for the expanded
band late last month.

KQXI(AM), Arvada. Colo., and
KKSL(AM), formerly KPHP(AM),
Lake Oswego, Ore.. received con-
struction permits that day. They were
among the 88 AM stations listed as
eligible to move to the expanded
band in the third allotment plan
released in March. Theirs were the
first two applications filed when the
window for filing opened. All told,
67 of the 88 stations aligible chose to
file applications {0 m:grate.

Both Kovas Cemmunications Inc.
and Press Broadcasting Company
filed Petitions tfor Feconsideration
following the release of the March
allotment plan. Those petitions have
not been resolved. The first two

See AM, page 8 p
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NEWSWATCH

Nationwide Stations
On the Block

COLUMBUS, Ohio Nationwide
Mutual Insurance is getting out of
radio. The company put its entire 17
radio station group up for sale on QOct.
8 and retained broker Gary Stevens to
handle the spinoff. Stevens told RW
that radio “was not a core business for
Nationwide ... and now is an attrac-
tive time to sell if it’s not your main
business.”

Nationwide stations up for sale are:
WPOC(FM), Baltimore; WGAR-FM,
WMII(FM) and WMMS(FM),
Cleveland; WCOL-FM, WFII(AM)

and WNCI(FM), Columbus;
KDMX(FM) and KEGL(FM), Dallas;
KHMX(FM) and KTBZ(FM),

Houston; KMJZ(FM) and KSGS-AM,
Minneapolis; KZZP(FM) and KGLQ-
FM, Phoenix; and KXGL-FM and
KMCG-FM, San Diego.

Nationwide’s broadcast unit, called
Nationwide Communications Inc.,
originally was known as People’s
Broadcasting Corp. when it was
founded in 1946 by the Ohio Farm
Bureau Federation to provide radio
services tailored for the rural commu-
nity. Control was turned over to the
Farm Bureau’s former insurance affil-
iate, Farm Bureau Mutual Automobile

Insurance Company (now Nationwide
Mutual) in 1949.

FCC Closer to
DARS Licenses

WASHINGTON The two winning
bidders in the FCC’s license auction
for satellite DAB are closer to getting
their actual authorizations to begin the
service. The FCC was prepared to
grant satellite DARS authorizations to
American Mobile Radio Corp. and
Satellite CD Radio, Inc. in October
once the companies finish paying for
their licenses. The balances were due
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on Oct. 16.

AMRC bid approximately $90 mil-
lion and CD Radio $83 million for
their licenses. CD Radio paid its bal-
ance on Oct. 8.

It’s uncertain exactly when the FCC
would issue the licenses, but a
spokesman said the agency is trying
to do it as soon as possible. The com-
mission would issue an order explain-
ing why the licensees are qualified
and also settling outstanding petitions
to deny the licenses.
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our discretion and as space permits.

Stations need dealers

Dear RW,

Regarding the cover-page article about
the decision by Stephen McNamara of
SFX to bypass distributors and negotiate
factory-direct (Sept. 17): Mr. McNamara
and SFX typify everything that is wrong
with radio: Greed!

While for a short time a few big pur-
chasers may realize a small cost benefit, in
the long run prices will rise to meet the
manufacturers’ costs to sell directly to
broadcasters. With the exception of trans-
mitters and antennas, most equipment
manufacturers selling to broadcasters do
the majority of business in non-broadcast
markets, and rely heavily on distribution
chains tfor their bottom line.

SFX may think they’re doing right by
saving a few percentage points. In fact, this
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mentality is killing radio. What about the
price-to-performance ratio? When do you
draw the line between saving a few bucks
and spending wisely to gain superior ser-
vice and quality products?

Engineers are leaving radio for the
greener fields of PCS and other wireless
technologies at an alarming rate. How do
you justify saving a few dollars for a prod-
uct when the installer or operator may not
know how to adequately deal with it after
the sale? Sure, the manufacturers’ cus-
tomer service department may be helpful,
but for how long, with increasing numbers
of calls due to lack of outside support?

While a manufacturer has a narrow
product range to deliver to market, the dis-
tributor chooses a wide variety of praducts
to maximize the choices for his clients and
provide complementary product lines. The
cost of researching, manufacturing, adver-
tising and delivering one product is much
higher per unit than for a large array of
products.

Our firm has not historically used dis-
tributors and has recently reevaluated their
pros and cons. We came to the conclusion
that both our bottom line and our cus-
tomers can profit by utilizing distribution
firms.

One such way is simply the reduction
in telephone calls. If we limit the amount
of time spent per product in sales and sup-
port, while not compromising those fig-
ures, we can spend more energy and
resources in other areas such as research-
ing new products and improvements to our
current line.

Distributors earn their living by selling
our products. We support them while they
support us and their customers.

I'd like someone to tell me how to
calculate quality, service and personal
attention when examining bottom-line eco-
nomics.

James S. Kaplan KG7FU
Sales Engineer

EDX Engineering Inc.
Eugene, Ore.

Dear RW,

I hope Steve McNamara hasn’t forgot-
ten that these same dealers kept stock on
things he used to need, at no cost to him,
other than a reasonable mark-up, and were
usually available to him at all hours of the
day and night in case he “got blowed up.”
They were also there with fairly decent
technical advice, both pre- and post-pur-
chase. They were also there to put pressure
on the manufacturer to “kick the mule”
with tech support or other services when
needed, and to offer alternatives to him
when it really hit the fan.

Jim Sorensen

VP and Sr. Engineer
Cottrill & Holland Inc.
Ft. Lauderdale, Fla.

Editor’s Note: Stephen McNamara is no
longer employed by SFX. He told RW that
SFX bought out his contract
effective Oct. 1. He said he did not believe
his departure was related to the story in
RW.

Tim Klahs, director of investor relations
at SFX, said he could not comment on the
reasons for McNamara's departure. Asked
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Springs
Ahead

for this year.

IBOC DAB research.

F ' ' s h A year ago in this space, RW complained that
d OW 1 oid World Media Expo had developed a mulsi-
ple personality. We said that floor traffic was
underwhelming, some attendees were confused,
and exhibitors had grumbled privately that the
business did not justify the trip. The return to a
radio-only show, we said, was an opportunity for
the NAB to recharge the event by presenting a
strong, focused radio show.
So how did the 1997 radio show do? Pretty well, it turns out.

Attendance was solid, with NAB reporting a record 7,246 people. This seems

to answer the concern that consolidation would pull down the numbers, at least

The sessions were vibrant, including headliners such as the group head sum-
mit, now a favorite event. NAB spokesman Dennis Wharton said, “It is really
amazing the positive feedback we’ve gotten from the show.”

Mel Karmazin helped out, too. The announcement of the acquisition of
American Radio Systems by Westinghouse/CBS was timed to his appearance at
the show’s Radio Luncheon. Karmazin also made it to the exhibit floor. He vis-
ited, among other booths, the USADR exhibit, to check on the progress of

Exhibitors, always a tough group to impress, acknowledged the efforts that
NAB made to increase foot traffic. These efforts included floor entertainment
and prizes, and hours for exhibits only. It was “the single best show event from a
radio perspective that the NAB has ever been involved with,” said one exhibitor.
Another said, ‘““The NAB did a great job of reinvigorating a radio-only show.”

Exhibitors also now have an advisory committee for the fall show, to give
their input to the NAB. This should help make the experience more profitable
for them. This, in tumn, helps increase the size and quality of the booths for atten-
dees. Exhibitors sounded cautiously optimistic about the future of the show.

Now, after several round trips between Los Angeles and New Orleans, The
NAB Radio Show takes to the road. The choice of Seattle next year, and other
cities around the country after that, will give more people a chance to attend.
This year’s experience should give the show new momentum as it moves to
those other locations. We suggest that the NAB look east for future venues.

We’re excited about Seattle, a city with much to offer. Business leaders in
that city already are looking forward to the arrival of this show. Radio groups
and stations should do the same, and put it into their travel budgets for 1998.

—RW

if SFX would pursue a policy of buying
direct, Klahs said, “It's a moot point,”
because SFX is being purchased by
Capstar, and that Capstar would have to
make that decision.
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A radio mentor

Dear RW,

This is in response to your editorial
“Alphabet Soup” in the Oct. | issue,
regarding the careers of radio engineers and
the importance of mentoring.

[ am the assistant engineer at
WUSY(FM), US-101 in Chattanooga,
Tenn. I've been lucky enough to get my
foot into the door of the radio business
thanks to a man named Andra Johnson,
the chief engineer at the station. This gen-
tleman has taken me under his wing and
is teaching me everything I need to know
about radio engineering. Mr. Johnson is
always available to answer my questions,
no matter how insignificant they may
seem. He takes the time to make sure that
I fully understand every detail. At the
same time, our station is in the process of
relocating.

I believe I really lucked out in
having such a great engineer as a role model.

I just wanted to have an opportunity to
thank Mr. Johnson for his efforts and sup-

port, and thought this would be an ideal
chance to do so.

Reggie Elliott

Assistant Engineer

WUSY(FM)

Chattanooga, Tenn.

A radio Virgil
Dear RW,

I think that I shall never see

Aboard as lovely as a BMX 111

Some switch gears and hope to go faster
My favorite gear knob is on a Tapecaster

Though carts are almost extinct, it’s true
They've all been replaced

By machines from Big Blue

A reel-to-reel is a thing of the past

They also said the Yardboard

Wouldn't last

Sonex in the soundbooth,

Electro-Voice on the air

Marantz on my shoulder

As I cover the State Fair

Host public affairs and shoot
the bull hockey

Then wince in pain when I'm called
adisc jockey

The shack in the fields
The station with the cat
The modern high-rise
The station with DAT.
They’ll all be operated
From home on the phone
But I know I'll just die
When they take my Wheatstone.
Tim Kimble
Operations Director
Radio Kansas
Hutchinson, Kan.



6

Radio World

October 29, 1997

€829 ) COMMENTARY

FCC ‘Harassment’ Won’t Quit

by Tom Taggart

ATHENS, Ohio I’'m baaack! We final-
ly received our EAS unit and installed it in
June. As 1 thought, it is a complete waste
of money, good for little else than to pro-
duce endless hard copies of severe thun-
derstorm warnings.

We’ve collected a bunch of McMartin
TR-55 SCA receivers, which clean up

The coding
system does not
screen out irrelevant
alerts; every alert
triggers EAS, whether
or not our group of
counties is involved.

nicely and prove sensitive enough to use
for monitoring purposes. A TLO-72 pro-
vides adequate level for the EAS box.
Biggest problem is that we are supposed
to monitor WXIL, Parkersburg, on 95.1,
which is a little close to the 93.9 signal
200 feet away. However, everyone else in
town goes on the bird and walks out at 7
p-m., leaving us and WXIL the only sta-
tions in town manned 24 hours. For our
second monitoring assignment we use
WOUB-FM, Athens, which is not in the
West Virginia plan, but is west of us.
Down the road we will add WOVK(FM)
in Wheeling.

West Virginia

As 1 mentioned nine months ago, the
West Virginia plan is worthless. More than
20 years ago I remember meeting with
other engineers and managers to create an
EBS plan that covered our two-state
region more effectively. We don’t even
monitor the NWS station they propose but
instead monitor NWS’s High Hill relay
because the forecasts out of Pittsburgh are
much more accurate than Charleston pro-
vides for our part of the state.

We’ve heard that one group in the mar-
ket pulled NWS off the EAS system since
it would generate alerts for every minor
storm that came rolling through, driving
their staff to distraction (10 alerts on one
afternoon). And the coding system does
not screen out irrelevant alerts; every alert
triggers EAS, whether or not our group of
counties is involved. And we paid $1,600
for this stupid thing.

Now the fees

Now that the 1996 election is over and
the EAS bonanza is out of the way, here
comes another way for the FCC to harass
small-market stations: “regulatory fees.”
Our AM fee has doubled, from $400 to
$800, a significant portion of our monthly
revenue on our religious-formatted station.
What is even more galling is that
WABC(AM) has a whopping fee of
$2,000 (probably eamed in 15 minutes of
drive-time). Our fee is even higher than
the rest of our market because it is based
on our .5 mV/m contour on 630 kHz. Note
that the FCC used 5 mV/m for most other
purposes such as studio location and
cross-ownership. They know darn well
that RFI generated by computers, light
dimmers and arcing disconnects obliterate
weaker signals.

With the increase in this regulatory tax,
we will be paying close to $3,000 for our
AM-FM, translator and auxiliary service
licenses each year. A tax it is, of course.
What does the FCC do for us for this
money? Protect us from pirates? At the
recent West Virginia Broadcaster
Association summer meeting, an FCC
spokesman admitted that they don’t have
the staff to go after all the pirates.

Every time we file any sort of applica-
tion with the commission we must pay a
separate fee. Of course, if we apply for a
new station, we will have to bid for it and
pay off the commission, in addition to
paying an application fee.

Not all pirates operate out of Berkeley.

Whats next?
As you know now, Capstar is buying
SFX. Jacor is buying much of Ohio —

the Columbus Dispatch reports their
company motto is “Ja-Borg: You will be
assimilated.” Apparently the FCC plans
to keep ratcheting up the fees until most
of the stations in this country are owned
by 15 to 20 group owners (or off the air).
Now they are talking about free radio
time for the leeches, that is, politicians. (I
have always believed that all political
announcements should be tape recorded

without any bias.

We broke even in October 1996; polit-
ical revenue just equaled what we lost in
regular business.

Of course, with all this money flow-
ing to Washington, we will have the best
government that money can buy.
Unfortunately, the only Chinese business
owner we know owes us money.

EEn

Tom Taggart is an attorney in Athens,
Ohio, and part-owner of WWVW(AM) and
WRRR-FM in St. Marys, W. Va. His com-
mentary, “EAS Is Little More Than Excuse
for Fine,” appeared in RW Jan. 22.

RDS Book: In-Depth Tour,

An Expert Guide

Critics say RDS is a failure in the
United States, a technology looking for a
reason to exist. Fans say RDS has only
begun to make inroads, and that con-
sumer awareness and available car
receivers will put the data system over
the top.

Scott Wright, a proponent of the
technology, has written an introduction
aimed at educating anyone with an
interest in RDS. “The Broadcaster’s
Guide to RDS” is an informational
guide to what RDS is and how it can
improve upon the state of radio in
North America. Wright developed the
first Delco Electronics RDS receiver.
You don’t have to be a fan
of RDS to appreciate this overview.

His detailed account focuses on the
Radio Broadcast Data System (RBDS)
Standard, the U.S. term for the
European Radio Data System (RDS)
standard, and why it’s useful to the FM
broadcaster. It’s meant to clarify what
RDS can do. Wright feels this is a fac-
tor keeping many broadcasters from
adopting this service.

The book begins with a description on
how RDS works, why it should be imple-
mented and its many features. It answers
a series of questions aimed at clearing up
uncertainties in the minds of skeptics,

THE BROADCASTER'S
el RDS
and touts its rela- N
tively low price ¥
range, capabilities
and possibilities.

Wright does a
thorough job of
explaining the
services an FM
broadcaster can offer with RDS. He goes
through each subject in detail, in a way
that is easy to comprehend for broadcast
personnel of all levels of expertise. The
chapters are organized so that those read-
ing to learn the basics can drop off, while
those in higher areas can get a deeper
explanation.

Each chapter is accompanied by
charts, graphs and illustrations that com-
plement the writings. A brief glossary
and list of abbreviations following the
text are helpful tools to the reader who
finds difficulties in understanding some
of the more complex terms.

Just over 200 pages, “The
Broadcasters Guide To RDS” by Scott
Wright is published by Focal Press in
Boston. Its retail price is $36.95; the
book is available by phone at (800) 446-
6520. The ISDN number for this book is
0-240-80278-0.

— Brian Galante
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AM

by James Careless

OTTOWA Secking better sound and more
consistent coverage, many Canadian AM
radio stations are moving to the FM band.

In Toronto, for instance, the publicly-
funded Canadian Broadcasting Corp. recent-
ly won its bid to move its Radio One service
from 740 kHz to 99.1 MHz. In Montreal, the
CBC is moving Radio One from 940 kHz to
88.5 MHz as well. Meanwhile, in Ottawa,
two frequencies already have been aban-
doned: 540 kHz, after privately-owned The
Bear moved to 106.9 MHz, and 920 kHz,
when CBC Radio One moved to 91.5 MHz.

These are not the only Canadian AMs
that have or are planning to leave the band,
according to Bryan Smeathers, president of
the 197-member American Community
AM Broadcasters Association, which
formed this year. In fact, “There’s at least a
dozen frequencies that our association is
aware of that have been abandoned by
Canada,” he told RW.

However, despite the fact that these AM
slots are or are about to be left empty by
Canada, U.S. AM broadcasters can’t get
their hands on them. Under an agreement
between the two governments, Canada can
hold onto this spectrum as long as it wants.

Under this agreement, some AM broad-
casters on both sides of the border must
reduce power at night, to keep from inter-
fering with stations in the other country.
For instance, Smeathers’ own station,
WMTA(AM) at 1380 kHz in Central City,
Ky., has to drop from 500 W daytime to
just 23 W at night. He does this to protect
CKPC of Brantford, Ontario, which also
operates on 1380.

“Unfortunately, reducing power signifi-
cantly reduces my local coverage,” said
Smeathers. “That’s why our association is
advocating the use of FM translators for AM
stations to provide continuous coverage at
night, because we’re not covering the same
area at night that we do during the day.”

In the case of WMTA, “we would like to
carry the high school sports at night, y’know,
basketball and football. Well, with 23 watts,
there’s no need to even try, because we’re not
getting the signal out far enough for everyone
in our listening area to hear the ball game.”

This power reduction is bad enough, but
it’s something AM broadcasters around the
world have to stomach to keep AM func-
tioning. However, “We here in the states,
according to the treaty, are having to pro-
vide protection for spectrum that Canada
evidently doesn’t have an interest in, or a
desire to use,” said Smeathers.

Stung by the bureaucratic absurdity of
sacrificing themselves to protect non-exis-
tent Canadian stations, ACAMBA is
lobbying the FCC to change the rules.

“Our association is advocating if
Canada’s not going to use it, then why
should we have to protect it?” said
Smeathers. “So we’re recommending that
Canada be given a time period of about a
year to either use it or lose it.”

If, after a year, Canada doesn’t reallocate
the unused AM slot — as is the case with
540 AM in Ottawa — ‘“then we wouldn’t
have to protect those frequencies.”

Despite these lobbying efforts, however,
it seems unlikely that anything will change.
Silent AM frequencies such as Ottawa’s 540
and 920 still belong to Canada. Industry
Canada, the ministry that assigns radio
spectrum, shows no sign of giving them up.

Asked about the future of Toronto’s 740

kHz slot, Ralph Zeitoun, Industry Canada’s
director of Broadcast Planning and
Technical Policy for Industry Canada, said
his ministry can’t relinquish the frequency.
“We don’t know if it will not be used”
by another Canadian broadcaster, he said.

Spectrum is valuable

“Maybe we will have an application (the)
next day,” he said. “Don’t forget many times
small stations in certain places would love to
have a good frequency, but they were pre-
vented because there were none available.
They might be the first one to apply for it.”

A check with the Canada Radio-
television and Telecommunications

sSlots Remain Out of Reach

Commission, Canada’s broadcast regula-
tor, showed no applications for 740 in
Toronto on file.

Would Canada be willing to reopen the
treaty with the United States covering AM
frequency allocations? Zeitoun did not
commit to an answer. He said that, should
the FCC bring up the subject, “Our doors
are always open between us and them to
discuss anything in the agreement.”

On the U.S. side of the border, the FCC
has made no commitment to reopen the
issue either. Jim Ballis, chief of the
Notifications Branch of the FCC
International Bureau’s Planning and
Negotiations Division, said only about

Now, let’s check in
with Pete, the Party
Animal at the Fl1JI
Block Party in sunny
Ft. Lauderdale. Tell
me Pete, are the
beauties bathing?

..Uh, Yeah, | just

asked how the

+.Ohl uh...the party’s
awesome... Huh? Did

The low-delay 15kHz codec for ISDN

It's easy to use. It weighs less than 3 pounds. Everything
you need for ISDN is in it. And the delay is only

6 milliseconds. Compare that to as much as half

a second in other codecs. So if you have ISDN

feeds that require spontaneous, interactive
communication and you want full bandwidth,

the Nexus is the only choice!

All of this for just $2300!

We make great connections

800-237-1776

www.comrex.com

740 kHz, “If the Canadians give it up,
then it’s going to be open to the public.”

That Canada seems determined to hold
on to silent AM spectrum, especially when
it’s about to launch commercial digital
radio, may seem bizarre. However, given
the recent development of new technolo-
gies for previously unusable spectrum —
PCS digital telephones being a prime
example — it’s probably understandable.
After all, who knows what uses the
Canadian AM band might be put to, once
Canadian broadcasters complete their move
to L-band (1452 to 1492 MHz) for digital
radio?

In the interim, however, it appears that
Canadian AM allocations, active or not,
will be protected at night by U.S. broad-
casters. In this case, when it comes to the
cost of international diplomacy, these sta-
tions foot the bill.

"Hi there studio!

This party's amaz...
What? Did you say
something?

| can’t work |
like this! You |

COMREX Corporation, 65 Nonset Path, Acton, MA 01720 USA Tel: 508-263-1800 Fax: 508-635-0401
E-mail: info@comrex.com Fax-on-Demand: 508-264-9973 Toll-free: 800-237-1776 in N.A. or 0-800-96-2093 in the U.K
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New Top Radio Dogs

CHANTILLY, Va. CBS is now the
largest radio group, with a nearly 42
percent lead over the new number-two
group, Chancellor Media, according
to BIA Research. The rankings are
based on 1996 gross estimated rev-
enues. BIA reranked the top 50 radio
groups after Westinghouse/CBS
announced its plans to purchase
American Radio- Systems for
$2.6 billion (RW Oct. 15).

Including the ARS purchase, CBS
would have had nearly $1.4 billion in
gross estimated revenues for 1996,
followed by Chancellor Broadcasting,
owned by Hicks, Muse, Tate & Furst,
at $816 million. Capstar would be in

third place at $586 million.

However, if Capstar and Chancellor
were listed as combined Hicks, Muse
holdings, their revenues would be
slightly higher than those of CBS —
less than 1 percent, according to BIA.

Top 10

The rest of the top 10 radio groups
as ranked by revenue: Jacor
Communications, Clear Channel
Communications, ABC Radio,
Cox Radio, Emmis Broadcasting,
Heftel Broadcasting and Sinclair
Communications.

A record $13.8 billion was spent on
radio station transactions in

Arbitron-rated markets in the first
eight months of this year, 19
percent above the value of transactions

for the same period a year
ago, even before the CBS/ARS
announcement.

Steven Dinetz was appointed COO
of Capstar, a new position. and as
president and COO of Capstar
Broadcasting Partners, its wholly
owned operating subsidiary. Dinetz
will report to Capstar co-founder and
CEO R. Steven Hicks, who formed
Capstar with Hicks. Muse, Tate &
Furst Inc. about a year ago.

Dinetz formed Chancellor
Broadcasting with Hicks, Muse in the
fall of 1993 and was president and
CEO of that firm. Before joining

Capstar, Dinetz served as Co-COO of

Chancellor Media Corp.

Incredible.

Affordable.

Event 20/20 Monitors from BSW

BSW Offers a Better Value!

* Lower prices on all professional audio equipment

Event truly has made accurate monitoring affordable. The 20/20 series

monitors feature superior components in a front ported enclosure.

They offer very smooth extended range response with virtually no

listener fatigue. Now with BSW special pricing,
they’re an even better value. Incredible!

20/20 Non-amplified

Mfr, List $399.00/pair
20/20p

* The most comprehensive inventory representing over
200 manufacturers

* Knowledgeable sales representatives with broadcast

and studio engineering experience

« Fast, customized delivery to meet your needs

* Integrity, support and lasting commitment to you

Amplified - 2 full-range 100 watt amps within the

master unit (one drives the powered cabinet, the
other the satellite monitor)

Mfr. List $599.00/pair

Bi-amplified - each with a 130 watt amp (woofer)

and 70 watt amp (tweeter)

Mfr. List $999.00/pair

Eguipment Solutions 7o Keep You Nunber One
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®

BROADCAST SUPPLY WORLDWIDK

7012 27th Street West Tacoma, WA 98466 USA
Fax: 800:231:7055

www.bswusa.com

Call for Our Lowest Price 1-800:426-84314
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Expanded
Band CPs

» AM, continued from page 1

allotment plans were scrapped
thanks to issues raised in other
Petitions for Reconsideration.

Kovas and Press both filed a
Petition to Deny or to Defer Action
against all 67 applications.

Peter Doyle, assistant chief,
Audio Services Division, Mass
Media Bureau, wrote that the
Petition to Deny was denied in a
letter to counsel for Radio Property
Ventures, owners of KQXI(AM).

“Certainly, it is beyond dispute
that they (the petitioners) cannot
satisfy the threshold requirement
of demonstrating that they would
suffer irreparable harm absent a
stay ... (G)rant of the subject appli-
cations will not defeat the power of
the Commission or the Court to
grant Petitioners the relief they
seek on reconsideration,” Doyle
wrote.

Despite the looming petitions
and the possibility of having to
return their CPs, both stations say
they are moving forward with
plans to go on the air in the
expanded band.

KQXI was on the first allot-
ment plan and bumped from the
second. On the day he first held
the CP in his hand, Operations
Manager Frank Trueblood antici-
pated it would take 90 days to put
the station on its new frequency
at 1690 kHz. The station, which
broadcasts Christian program-
ming at 1550 kHz, recently
rebuilt its transmitter facility.
Trueblood said they planned for
the expanded band when that
work was done.

KQXI likely will simulcast until
any bumps are worked out, said
Trueblood. He said he thinks the
closest co-channel is 900 miles
away and expects the new signal to
go quite a long way.

A spokeswoman for KKSL(AM),
which also broadcasts religious
programming, said management
was uncertain what it would pro-
gram in the new band. The target
date to get 1640 kHz on the air is
January or February, she said. By
that time, perhaps the petitions
will be resolved. Doyle said his
office plans to keep working
through the remaining applica-
tions. Those stations that choose
not to begin construction right
away in light of the pending peti-
tions likely will have their con-
struction period extended if neces-
sary until the petitions are
resolved.

These stations getting permits are
not the first ones to operate on the
expanded AM band. AM stations
KXBT. Vallejo, Calif. and WIDM,
Elizabeth, N.J. have been operating
on the expanded AM band since
May and August of 1996, with spe-
cial temporary authorizations,
through a special provision of the
Communications Act.

<




In live-remote broadcasting, as in
foothall, the ability to maneuver
around obstacles in the field cllows
you to reach your performance goals.
With its easy setup and reliable opera-
tion, Zephyr proves to be your most
valuable player, offering exceptional
performance and speed on any
playing field.

Zephyr is the best sounding, lowest cost way to
send high-quality audio over ISDN. Once it's
programmed, anyone can Auto Dial ISDN calls.

Not sure what NOW WITH 2=
d 12 ‘ ¢
to do nex 30__ J/f

Press the help

ANALOG-TO-DIGITAL
CONVERTOR

button for simple
instructions.

Zephyr is fullduplex for two-way transmission.
And you don't have to worry about what codec
is on the other side—with Layer lll, Layer II,
and G.722, Zephyr can handle whatever is
thrown at it. Better get a Zephyr before the
season’s over . . . it's fough to score when the

penalty flags keep flying.
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¢ The ideal solution for remote broadcasts, ad hoc
networks, voiceovers, distribution of commer-
cials, backup to satellite and microwave links,
and many other applications.

» Designed by Telos System for audio applications
over ISDN.

* Optional AES/EBU digital audio input/output

module with sample rate conversion.

e Clean, uncluttered front panel for simple opera-
tion. Full metering, call duration timer, head-
phone jack, and mic/line inputs.

e Builtin input protection limiter. When your talent
screams, your audio doesn't distort.

e Zephyr has an integrated ISDN terminal adapter
designed for the non-technical operator. You can
even place a standard voice-grade cdll to a
Plain Old Telephone Service (POTS) telephone.

2101 Superior Avenue, Cleveland, Ohio 44114 e Telephone: 216.241.7225 Fax: 216.241.4103 » hitp:/ /www.zephyr.com ¢ e-mail: info@zephyr.com

Telos Systems, the Telos logo, Zephyr, and The Best Way To Hear From There are trademarks of TLS Corp. Other trademarks are the property of their respective holders.
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The Short/cut Editor is your
next tape recorder, edit block
and digital delivery system.
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It’s Un-Reel.

So is our free test drive offer.

Discover for yourself why for production, yet easy enough " Attention call
the Shortcut Personal Audio  for fast on-air editing. All this letter stations**
Editor is the perfect replace- in one compact, Dwive ir / You're only a
ment for generations of portable and sexy unit. © phone call away
reel-to-reel tape recorders If you’ | d : LD EVES

_ P . - PIRBIAS (folc C_)t to do, / 10-day Test Drive

It delivers massive hard disk ~ and not enough time to So try it out.
storage, provides true cut and  do it in, it’s time for a Shortcut. We'll understand if
paste waveform editing, and So here’s our offer. Take it out ol Gl TS [ekteis
makes low-cost Copies to the for a test drive on our nickel. (818) 991-0360

®
popular ZIP drive* It even has  We're that sure that after you , 1
built-in speakers. test drive it, you'll want to 5 )
Shortcut is powerful enough ~ park it at your place.

PROFESSIONAL DIGITAL AUDIO

For more information call (818) 991- 0360 / Fax (818) 991-1360 / www.360systems.com

*Optional accessory.
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Cochran on Ethics, Tapes, Jobs

News ethics, getting tape recorders and
cameras in the courts and the evolution of
electronic newsrooms and what that means
for job opportunities are top of mind for
Radio-Television News Directors
Association President Barbara Cochran.
She recently discussed her priorities for the
association with RW News Editor/
Washington Bureau Chief Leslie Stimson.

Tapes, cameras in court

The O.J. Simpson trial was a setback.
... We have had cameras and micro-
phones in courtrooms all across the coun-
try on a state and local level. We have
had experiments on a federal level. There
is no instance where it can be said that
the presence of a camera has affected the
outcome of a trial. Now this is really
more iffy because of the way Judge
(Lance) Ito handled the trial inside the
court room, and even more because of
what went on outside the court room.

Sometimes it works out well, and
sometimes not so well, and that is what
journalism in this country is all about —
giving the public the right to know what
is happening in their major institutions.
...We continue to join suits when possible
and we support the bill that has been
introduced in Congress to expand cover-
age to the federal level, the Sunshine in
the Courtroom Act, sponsored by Reps.
Steve Chavot (R-Ohio) and Charles
Schumer (D-N.Y.) of the House Judiciary
Committee.

Free time

(Many free time advocates) do not
understand the full message of news cov-
erage, because if a candidate has access
to unmediated full time, he may agree to
a debate or an interview.

Anybody who has been in radio and
TV news knows that when election sea-
son rolls around, how many times you
would like the candidates in a debate, and
would like them to come in and face
some questioning from professional jour-
nalists and how many times they refuse
because they aren’t in control. It (free
time) is about candidate control, not nec-
essarily serving the public interest.

Radio news future

There is a lot of uncertainty with con-
solidation. There is concern for news-
rooms with a couple of street reporters.
Each would be consolidated down to one
newsroom with fewer reporters who are
so busy turning around newscasts that
they don’t even have time to report.

But I've talked to some of our mem-
bers who are working in situations like
that, and they say that they are actually
doing more news now. If a group owns
several stations, and has news on some,
they may decide to expand news to the
whole group.

Radio, cable and the Web

Radio news’ great advantage is that it
is so easily accessible. You don’t have to
carry your personal computer around in
your car in order to tune in at the top of
the hour to find out what’s going on. We
have been through many technological
revolutions in our business, and each new
technology that comes along gets a lot of
attention and a lot of enthusiasm, but it
doesn’t displace the technology that
existed previously.

The advent of radio didn’t do away

with print, television didn’t do away with
radio, Internet news hasn’t done away
with any of those things. One of the
interesting things is that of the home for
radio on the Internet. I'm fascinated by
what C-Net and some of the other ser-
vices are doing, and the idea that you can
dial up audio on demand.

Favorite radio

Since 1 oversaw the creation of
(NPR’s) “Morning Edition,” I have a soft
spot for “Morning Edition.” I listen to
CBS, ABC, a news station in
Washington. When I was growing up (in
Ohio), I was into elementary school years
before my family bought a TV, so I had

the joy of listening to Arthur Godfrey and
Jack Benney and all those great broad-
casts before seeing any television. ... I
was more an adult when [ became a regu-
lar listener to radio for news. I still tend
to look for news or talk more than
(music). ... I like jazz and there is an
oldies station that I listen to.

RTNDA ethics code

We are reevaluating our code of ethics,
which will bring attention to the fact that
we have a code, and that we take it seri-
ously. And maybe there are some prac-
tices that are not all that popular with the
public that we will continue. I'm thinking
of the use of hidden cameras, where the

RTNDA President Barbara Cochran

public is very skeptical right now. But it
is a necessary tool

While broadcast and video production environments have changed
over the years, your need for a Shure mixer has remained.
First the Shure M67 and then the Shure M267 became industry
standards, taking their place in the most demanding broadcast applications

and setting new levels of ruggedness, reliability, and versatility.

Now there’s the Shure M367. Since its recent introduction, the M367
has found its way into the hands — and hearts — of audio professionals.

Just as versatile and reliable as its predecessors, the M367 includes a
list of impressive new features — like low-noise circuitry making it quiet
enough for digital formats, input peak LEDs, 12- and 48-volt phantom
power to handle a wide variety of condenser microphones, two XLR
outputs, an easy-access side battery compartment, a headphone monitor

circuit with monitor in function, and a detachable power cord.

Your audio needs may continue to change, but there is one product
you can always count on: your Shure mixer.

For the Shure M367 Dealer Nearest You, Call 1-800-25-SHURE.

Shure M367 Professional Mixer

L4
The Sound of Professionals... Worldwide,* sn uﬁ

Circle (9) On Reader Service Card



Harris

DIGI

T®

CD Digital FM Exciter

DIGIT® CD, our second generation
digital FM exciter, continues the proud
tradition started in 1993. There are
now over 1200 DIGITS on the air
throughout the world. Others may
offer digital exciters but DIGIT® CD
remains the broadcaster’s choice with
the world’s best performance and a
long history of on air service with tens
of millions of broadcast hours. No one
else even comes close.

DIGIT® CD converts studio standard
digital audio (AES/EBU) directly to FM
stereo with no analog steps. Direct
Digital Synthesis is important for true
digital generation. Itis accomplished
with a numerically controlled oscillator
(NCO). With NCO digital generation of
FM you are assured of the highest
quality sound that your station is
capable of producing.

DIGIT® CD has an analog input module
for those who haven't converted to
digital yet or a digital input module.
For those thinking of a complete digital
upgrade, Harris can supply our

CD LINK™, 950 MHz uncompressed
digital STL, to complete a 100% digital
path.

DIGIT® CD’s digital input module uses a
DSP based digital stereo generator
which provides transparent audio and

World’s Best Digital Fchi.

maximum separation. Also, included is
a digital composite limiter (DCL) which
is an implementation of the WAVES L1
Ultra-Maximizer™, used by digital
recording studios. Harris exclusive DCL
allows DIGIT® CD to sound louder than
competing FM exciters without
overmodulation. The DCL uses “look
ahead” circuitry to predict and correct
overmodulation peaks before they can
occur.

DIGIT® CD Features:

« New Benchmark for digital exciter
sound quality

» New GPS Lock Option for FM
synchronous broadcasting

» New Synchronous AM noise
reduction circuitry

- Proven Reliability backed by a
3-Year Warranty

- DDS NCO FM Generation for
Maximum Sound Quality

« Immunity to Subsonic Transients

- Compatible with all RDS/SCA
requirements

» Frequency Agile with N+1
capability

e Manufactured under I1ISO 9001
Quality System ‘

DIGIT® CD is capable of N+1 operation
because it is frequency agile with
modulation level and linearity indepen-

Cirde (212) On Ressler Service Card
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dent of carrier frequency. This is an
especially important feature today with
consolidation of FM sites. N+1 installa-
tions would allow one spare transmitter
to be substituted for any other FM
transmitter at the same site.

Besides the DIGIT® CD, Harris has a
wide range of "Clearly Digital®”
products for all your broadcast needs
whether AM, FM or TV.

l'ﬂ EEPS——r—w
Harris Platinum Z
transmitters feature

DIGIT® CD exciters, a
great combination!
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Harris Corporation Broadcast Division
U.S. and Canada
TEL: +1 217 222-8200
FAX: +1 217 224-1439
Elsewhere
TEL: +1 217 222-8290
FAX: +1 217 224-2764

http://www.broadcast.harris.com

A new world of broadcast solutions
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UNCOMPROMISED UNCOMPRESSED DI

GITAL SOLUTION

The Clearly Digital Air Chain.

The introduction of the compact disc
proviced oroadcasters with a level of
quality and performance that literally
startad the digital broadcast revolution.
Broadcaster’s goal to maintain CD qual-
ity sound throughout the broadcast
chain s now a reality with equipment
from Harris.

Harris is the leader ir digital research
and development for radio stations.
Harris was the first to introduce CD
series digital AM and FM radio transmit-
ters. Harris also introduced the first
digita' Fm exciter and sold more Orban
8200 digital audio processors than
anybcdy. Then, we introduced the first
digita audio console, the DRC1000
provides broadcasters with a way to
maintain the dig tal integrity of all their
digital studio source materials. How-
ever, there was one MISSING LINK.
Actua v, it wasn't missing, it just wasn't
introduced yet. Of course, the missing
link is =he Clearly Digital CD LINK, the
world's first uncompressed 950 MHz
studio-to-transmitter link. CD LINK is
your cnly real choice for an
uncompressed digital STL with nearly
100 im service.

With CD LINK your radio broadcast
chain can be 100% uncompressed digital
quality. Broadcasters can deliver 100% of
the audio content to their audience ver-
sus compressed STL systems where as
many as 7 out of 3 bits are not even sent.
Other benefits of CD LINK are freedom
from cascading compression schemes

and freedom to lccate your audio proces- |

sor anywhere in the broadcast chain.
Whether your station is an AM or FM
let Harris show you the way to radio’s
digital future. Call us to find out how you
can get the upper hand on your competi-
tion. The best sounding stations are built
with the best digital equipment and
Harris has what you need. Find out more
about our digital products at our Virtual
Store website, www.harris.broadcast.com.

Harris achieved a broadcast industry
first when it introduced the CD LINK™
uncompressed digital 950 MHz

studio transmitter link at NAB ‘97.

Harris Corporation Broadcast Division

u.s.:
1-800-622-0022
FAX: 765-966-0623

Canada:
1-800-269-6817

http://www.broadcast.harris.com
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Coverage Enhancement
Or Daring Format?

P AM, continued from page |

Swenson hopes WTOP’s experience will
be a different one. While WTOP hasn’t
increased the rates advertisers pay for com-
mercials, Swenson said the fall ratings peri-
od will show “how many additional listeners
we have, and then, of course, it’s a question
of supply-and-demand. We certainly hope to
see listenership go up. The move to simul-
cast on FM allows us to go where listeners
are, or we wouldn’t be doing it.”

The station was acquired recently by
Bonneville International Corp. in Utah, the
broadcasting company owned by the Church
of Jesus Christ of Latter Day Saints.

WTOP’s location in a media-aware city
like Washington means the move has
received more than its share of industry
attention. But Balon said other AM sta-
tions have tried simulcasting news and
news/talk formats on FM. He said they
failed to appeal to younger listeners.

“They never made any attempt to be
Top 40 talk. ... They just put their AM
product, which appeals to older listeners,
on FM, without any changes. I think it’s
been shown, pretty clearly, that this doesn’t
guarantee success.”

He pointed to a case several years ago in
Philadelphia, where the FM in question has

COMTECH -

A SOLID SOLUTION
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Tel:(B0O) 368-5754
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The Comtech 3.8 Meter
Antenna is the most popular
antenna among C-band radio
networks.

THE REASON- it’s reliable!
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Those closest to the WTOP deal also
cited circumstantial considerations.

“From our standpoint, we felt it impor-
tant for two reasons,” said Swenson. “With
our AM signal in a restricted pattern at
night, we have had difficulty reaching part
of the metro area.” he said. “The population
has been moving over the years into north-
ern Virginia and Montgomery County,
Maryland. That’s 20 to 40 miles outside

D.C. We looked at other AM signals before
making the current arrangement, but none
seemed to ‘fill in the blanks.’

“We looked at FM signals, too,”
Swenson said, “but we couldn’t get an FM
that covers the entire market. So, we
looked at suburban FMs that filled in
where our AM signal has holes. Two were
family-owned and weren’t interested in
selling. Others were just priced out of our

See AM, page 15 P
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range. (The leased FM) covered everywhere
we wanted to cover.”

Market watchers wondered if the recent
sale of public radio station WDCU(FM) in
Washington to C-SPAN figured into the
lease agreement, but Swenson said it did not.

“They are not competing with us. We did-
n’t consider that sale in making our own
plans.”

Another market-specific aspect of the
deal, according to Swenson, is that, while
Washington is the eighth-largest U.S. radio
market, it is ranked only 18th in AM listen-
ing. Swenson attributed this to station alloca-
tions in the early days of radio, when
Washington, then relatively small, was given
less attractive licenses than nearby cities
such as Baltimore and Richmond.
Washington’s AM signals still are restricted
at night to protect stations in Maryland and
Virginia.

The licensing of FMs was more favorable
to Washington, and area listeners have
become more accustomed to listening to FM
for all formats, including news and
news/information. Swenson cited the suc-
cess of public radio WAMU(FM) in
Washington as an example. It airs NPR
news magazines and talk programming for
much of its day.

But Swenson agreed that news and
news/talk formats have not been successful
on FM in many markets.

Parris in the news

On the other end of the deal is a broad-
caster who has already been in the news this
year for a different reason. Bill Parris, presi-
dent of WINX-AM-FM, leased the FM sig-
nal to WTOP for a “nine-month trial.”” He
did it, he said, for two reasons, one of them
financial. Earlier this year, as reported in
RW on June 25, Parris watched a deal to sell
his AM signal to Montgomery County, Md.,
for use as a regional traffic information
source fall through.

The lease and potential sale of his FM
signal now allows Parris to concentrate on
his music-format AM. The AM has been
successful, Parris said, with that program-
ming.

“We entered into the arrangement for
improved community service and to make
money,” said Parris. He said his situation is
unique because WINX, broadcasting an
oldies-rock format, had been profitable for
many years as a stand-alone AM music sta-
tion. But, since he began to simulcast on FM
several years ago, the AM’s profitability was
compromised by the FM, which failed to
attract significant audience. Parris said this is
unusual, in that FM has dominated music
formats since the 1970s nationally. He
joined Swenson in attributing this pattem to
the radio habits of Washington listeners.

Early indications from listeners, Parris
said, is that the “pure news format” on his
leased FM signal, now renamed
WTOP(FM), is being well-received. He said
Bonneville has an option to buy the FM sta-
tion outright if WTOP management is satis-
fied with ratings performance during the
nine-month trial lease.

The view from KMOX

A leader in all-talk radio also said the
WTOP move had more to do with the D.C.
market than with heralding a national trend.
Tom Langmyer, program director at
KMOX(AM), a CBS news/talk station in St.
Louis, said different markets have developed
different “conditioning” for listeners.
KMOX is considered one of the pioneers in
news/talk radio, which it has aired since
1960.

“It really is a question of whether the

station has a signal that covers the entire
market,” said Langmyer, referring to the
WTOP simulcast. “Simulcasting is not in
itself revolutionary. In the case of WTOP,
it’s an opportunity for them to get into
areas they don’t reach. The D.C. market
has spread out well beyond what it was
when the stations were licensed there.”

The St. Louis market has undergone
similar growth in recent decades, with pop-
ulation moving outside the primary cover-
age areas of AMs that were powerhouses
in the 1960s and *70s. But he said his own
station, KMOX, benefits both from a non-
directional, non-restricted .50 kW signal,
and from listener conditioning.

“KMOX covers our metro market
extremely well,” Langmyer said, “and
most listeners (in St. Louis) are condi-
tioned to getting spoken word radio on the
AM b

significant, since we’re not talking about
music programming.”

Langmyer said coverage of a major pro-
fessional sport team is simulcast in St.
Louis on another AM and FM signal, but,
“It’s amazing how many listeners go to the
AM station instead of FM to hear the
games,” even though the FM has a “far
larger” coverage area.

He doubted that KMOX would consider
moving its product to FM soon and said,
ultimately, digital broadcasting will obvi-
ate differences in audience appeal between
AM and FM.

Although he didn’t expect a “massive
migration” of AM news and news/talk
product to FM, he said there are other mar-
kets where AM news and news/talk sta-
tions simulcast on FM stations to fill in
nulls in signal coverage.

“WBT(AM) in Charlotte, N.C., has

TF

been on an FM signal a while for that rea-
son, as has WGST(AM) in Atlanta. WGST
has a 50 kW signal during the day, and
their FM signal, in one of the suburbs,
especially helps at night when the AM has
to cut back power.”

Even though WTOP’s move to simul-
cast news on a suburban FM may not rep-
resent a national trend to gain younger lis-
teners, managers and programmers at tatk
stations in other markets will most likely
be watching to see if FM simulcasting
offers a potential solution to coverage
problems. And although NPR-based
news/talk stations appeal to different audi-
ences than most commercial news stations,
the relative success of such non-commer-
cial formats in a few large markets ulti-
mately may force a re-evaluation of spo-
ken word programmers’ preference for AM
delivery.
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Talks and Topics at 25th SBE

by Alan R. Peterson

SYRACUSE, N.Y. While a number of
technical papers offered at the Chapter
22/National SBE conference primarily were
about digital TV, radio engineers found
enough to keep their plates full.

Caught on tape

A compelling talk on ENG Safety was
given by Mark Bell of “Battle For Safety.”
The session was anything but conventional;
Bell brought many overhead transparencies
of police and hospital reports, each one an
account of a broadcaster injured on the job at
ENG locations. Most were caused by RPU
masts contacting overhead power lines.

One piece of videotape spoke volumes.
In 1994, a technician in suburban
Washington was preparing a remote van
feed for CNN. The raised microwave mast
contacted a high-voltage power line, sending
thousands of volts into the vehicle. When
other reporters on the scene heard the arcing,
they swung their cameras around in time to
capture what appeared to be the interior of
the van becoming vaporized in a large white
smoky flash.

An audible gasp came from the darkened
room when Bell declared, “You just wit-
nessed the explosion of the technician.”

The engineer, in an effort to exit the van,
touched the ground with his feet while still
in contact with the chassis. Bell said the

charge created a 14-inch crater in the ground
where his feet had been.

Cable on the table

Stephen Lampen of Belden Wire and
Cable spoke about the future of cable in
broadcasting’s digital age.

“In the data world, coaxial cable is long
dead,” Lampen said. “Everybody is going
with unshielded twisted pair for data com-
munication. But try to use the same stuff for
analog and you get crosstalk.”

Lampen spoke of Belden’s MediaTwist
cable, a patented new twisted pair that, elec-
trically, reads like a coaxial cable. This new
product is in use in San Francisco at televi-
sion station KDTV.
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“They’re using it for analog and digital
audio and video, for telephone, for fax and
for broad-band cable TV,” he said.

Mark Viglione, resident FCC agent for
the Buffalo, N.Y. area, gave an update on the
commission’s monitoring methods (all U.S.
listening posts are now routed and controlled
through Columbia, Md.) and related FCC
efforts in keeping up on inspections, pirates
and EAS.

For broadcasters who believe that inspec-
tions are a thing of the past, Viglione said his
office “coordinated 65 inspections or
requests for inspections in Pennsylvania and
another 35 in New York state. We are still
doing them.”

An easier way to be in compliance,
Viglione stated, is to take advantage of an
agreement between state broadcasters and
the FCC, allowing inspection by peers. (See
related story, page 72.)

Viglione also took a moment to
announce, “Fines are back!” He wamed the
room that fines will be levied against sta-
tions that do not maintain EAS compliance
or public files, have inadequate tower light-
ing and painting where appropriate, and
have not registered their towers, complete
with registration number on the tower base.

Viglione fielded a question on pirate
operators, specifically one in Hartford,
Conn., who had been interfering with a
local commercial FM station. While the
Boston field office likely is aware of this
broadcaster, he responded, the commission
must have cooperation from the state attor-
ney general and U.S. marshals in order to
take a pirate off the air and confiscate
equipment.

Viglione also announced a new bul-
letin on the FCC website, Bulletin 65,
that addresses new RFR exposure limits.
It is an 85-page documment; Viglione sug-
gested putting aside a few hours for the
download.

Tom Ray of WOR(AM) New York
chaired a discussion and demonstration of
POTS codecs, with a two-way conference
call back to Comrex Corp. in Acton, Mass.
Ray outlined the pros and cons of POTS
codecs, including the fact these devices can-
not work on cellular phones due to inade-
quate data rates.

Using a Comrex HotLine, Ray achieved
a 28.8 connection between Syracuse and
Massachusetts, yielding better than 8 kHz
response.

Chapter Milestone

Radio and television engineers
endured a cool and drizzly early autumn
weekend in the Syracuse suburb of
Liverpool, N.Y,, at the combined region-
al and national conferences of the
Society of Broadcast Engineers.

For Central New York Chapter 22, it
was a milestone, their chapter’s 25th
annual regional convention and a chance
to host the SBE national conference, the
Board of Directors meeting and annual
SBE Awards dinner.

The conference brought in engineers
from New York, Pennsylvania, Ohio
and New England. Broadcast manufac-
turers based in the Central New York
area — including Wheatstone Corp. and
Armstrong Transmitters — were well-
represented in the exhibit halls.

With the demise of the World Media
Expo, the SBE national meetings now
will be incorporated into regional shows
around the country. The Syracuse tie-in
is the first; next year the SBE national
conference will be affiliated with

Chapter 16 in Seattle.
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Taking Care of SBE Business

by Alan R. Peterson

SYRACUSE, N.Y. Topics before the
SBE Board of Directors at last month’s
national conference involved several items
of interest to radio engineers, including cer-
tification, the Internet, frequency coordina-
tion, EAS and the touchy subject of what
exactly is an “engineer.”

What is an engineer?

The SBE General Counsel report noted
the revival of the 15-year-old controversy
over the use of the term “engineer.”

The National Society of Professional
Engineers (NSPE) has long objected to this
use by anyone other than a registered

professional engineer (PE). Last year, the
Ohio NSPE chapter created a regulatory
push legally to restrict the title of “engi-
neer” to certified PEs. This effort ended
without resolution in Ohio, but administra-
tive proceedings are underway in Vermont,
Oregon and Michigan.

The new push from NSPE reportedly is
towards computer software company
Novell. The company offers training to
become a “Certified Novell Engineer,”
while NSPE considers such participants to
be simply computer technicians.

SBE counsel Chris Imlay moved that
the society offer assistance to Novell in the
filing of a “friend of the court” brief. The
board approved the motion.

One of the high points of the SBE
convention was to have been the presenta-
tion of a Lifetime Achievement Award to the
widow of Philo T. Famsworth, one of the
developers of television technology.
However, she was unable to make the trip.
The SBE said it would make the presenta-
tion at the upcoming Ft. Wayne, Ind. chapter
regional show.

The Certification Committee reported
that buyers and users of SBE educational
preparation guides expected more than what
was provided. The preparation guides gener-
ally are in the form of sample tests. Some
users asked for more of a course of study to
pass the test, rather than sample questions. A
suggestion was made to include questions
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on RF exposure in the test. The matter went
back to committee.

The Electronic Communications
Committee reported the forced retirement of
the society’s text-only electronic bulletin
board service, or BBS.

The BBS had been receiving only about
five calls per week, compared to several
hundred page views on the SBE home page.
The coincidental failure of the BBS server
computer contributed to the decision to dis-
continue the service.

On the other hand, the SBE website is
popular. The committee reported an approxi-
mate 74,000 hits on the home page as of
Sept. 25, with the jobline contact list picking
up some 750 page views per week.

The issue of “spamming,” or the recep-
tion of unwanted mass e-mailings to Internet
users, was addressed. Because of the config-
uration of the SBE home page (sbe.org) via
the host service broadcast.net, “spammers”
cannot link to anyone, nor obtain listings of
broadcasters using sbe.org

The EAS Committee reported on its peti-
tion to the FCC to improve the EAS system
through a rules change. The new concept of
including text transmissions was discussed
at length.

One method considered by the commit-
tee to be the better choice involves trans-
mitting text after the end-of-message
(EOM) tag on the EAS data stream. This
method would avoid disrupting existing
EAS equipment, including consumer
receivers. Current EAS boxes would
ignore any message following EOM, but
the new boxes would be able to read it.

Lining up the frequencies

The Frequency Coordination Committee
expressed concern over the loss of portions
of the 2, 6.5 and 13 GHz (Part 74) bands,
now used as ENG and SRL frequencies for
television. The board approved the forma-
tion of an ad-hoc committee to develop a
proposal to the FCC on Part 74.

On the membership front, an effort to
create interest in young people for broad-
cast engineering careers has prompted a
potential new membership category. The
SBE is considering a youth membership
category to high school students involved
in school-run radio and television stations.
The proposal will be issued to all SBE
members over a five-month period via the
official SBE publication Signal.

Membership news also included a
change in by-laws for Sustaining Members,
such as equipment manufacturers. In the
past, sustaining members did not have the
right to vote; they may now enjoy this
privilege.

Awards

Even though Mrs. Farnsworth was
unable to attend Friday night’s awards
dinner in Central New York, the event
focused on the contributions of her late
husband to the broadcast industry. A
five-minute clip of the PBS television
show “American Experiences” showcas-
ing the life of Farnsworth was shown to
the crowd.

Outgoing President Terry Baun told RW
that the SBE is publishing a book on the
technology of digital television, based on
the need by broadcast engineers for such a
text. This publication is a first for the SBE
and the industry in general and will be
available through the SBE by year’s end.

Baun also said the SBE “rotate” its fall
national conferences. The 1998 SBE
National Conference will affiliate itself
with the Seattle chapter’s annual confer-
ence, which will take place two weeks after
The NAB Radio Show in the same city.
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Radio Marti Moves

» MARTI, continued from page 1

which allows them to access WireView,
create and number newscasts and create
news scripts.

All 210 Marti employees have been
invited to make the move to Miami. By
early fall, some staffers were there
already, and about half of the Radio Marti
broadcast day was coming out of Miami.
From 11:30 p.m. to | p.m., Marti Miami
took charge of the airwaves. From 1 to
5:30 p.m. it was a joint operation between
Miami and Washington. The D.C. staff
took over from 5:30 to 11:30 p.m.

Washington and Miami exchange pro-
gramming using two dedicated 56 kbit
circuits, with a third Switched 56 circuit
used for emergencies and overflows. The
codecs are by MUSICAM USA. A
Comrex HotLine POTS codec was added

Craig Heist on duty in

Master Control in Washington

can do more for less,” he said. “I
brought in BDO Seidman LLP consul-
tants, to look at the operation, to see
how we can become leaner and mean-
er.” BDO Seidman is headquartered in
Chicago.

“They’re looking at the structure of
TV and Radio Marti, how efficient it is.
I'm not looking for massive lay-offs,
but if that’s what (the consultants) call
for, I will consider it. It is my responsi-
bility to be fiscally responsible, to show
taxpayers of the U.S. that I'm safe
guarding their money.” San Roman
hoped to have BDO Seidman’s report
this fall.

Radio Marti continues to have its crit-
ics, many of whom ask whether the ser-
vice should have a role in the post-Cold
War era or consider it a political tool for
cultivating votes with
the Cuban community
in the United States.
Radio and TV Marti
are federally funded.
Every year debate
swirls through
Congress whether to
continue putting mon-
ey into Marti.

This year a little less
money came through:
The budget for 1996-
97 was $25 million.
Congress cut $3 mil-
lion from the 1997-98
spending plan.
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Fund dies
In addition, Congress

recently to give broadcast-quality audio to
programs sent via phone lines between
the two cities. (See sidebar for more
about Radio Marti’s equipment.)

San Roman doesn’t know if all the cur-
rent employees will move to Miami. “We
will not replace those who do not come,”
he said, “unless they are essential to get-
ting the broadcasts on the air.”

Faced with a budget cut for 1998-99,
San Roman wants to streamline the Marti
operations. “I always take the position we

also did a little house-
cleaning of a fund that was set up to
help radio stations in this country han-
dle any retaliation from Cuban
President Fidel Castro.

Radio Marti went on the air in May of
1985. TV Marti started broadcasting
about five years later. Fidel Castro
threatened to jam American radio sig-
nals in retaliation. To protect American
radio, Congress adopted Section 7 of
the Radio Broadcasting to Cuba Act,
which made funds available to help

ALTRONIC RESEARCH INC.
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radio stations jammed by Castro raise
their antennas or take other steps to
overpower the interference.

Rockie Patterson, electronics engineer
for the Federal Communications
Commission, said the money was allo-
cated for only five years, and not too
many stations dipped into the fund.

Even though there hasn’t been any
money in the fund for years, the rules
remained on the books. This year
Congress removed the rule allowing the
funds for the Radio Marti compensation
program.

Herminio San Roman said Castro does
what he can to stop Radio Marti from
filtering into Cuban homes. He has
placed a high-powered AM station on
the frequency used by Radio Marti,
1180 kHz. Castro’s station is called

Equipment List

Here’s further information about the
Radio Marti technical plant, provided by
Chief Engineer Ted R. Tate.

Radio Marti is responsible for AM trans-
mission using a four-tower antenna array
in Sister Creek Island in Marathon, Fla,, a
facility staffed by two technicians. It uses
two 50-kW transmitters that can be used
in combined mode for 100-kW operation.
The 10-year-old transmitters are
Continental model 317-C2. The system
has a tight directional pattern pointed
south. Much of the monitoring and con-
trol is handled by the Miami and
Washington studio locations using
Gentner GSC3000 hardware and software.

The D.C. location has on-air and produc-
tion studios; a third audio room is used by
TV Marti. All three studios have Pacific
Research & Engineering consoles. The
fourth staffed location is Central Control,
for routing signals and programs using a
custom PR&E switcher. All four rooms
are in Wenger booths.

The Miami studio location has on-air
and production rooms with PR&E con-
soles, in shells created by Industrial
Acoustics. The Recording Central room
handles program fees and duplication
work.

The D.C. location also has two combo
studios; Miami has five. These Wenger
booths are used for news work and simple

“Tour Radio.” San Roman said the sta-
tion counter-programs what Marti is
doing.

“When you’re in the waters between
the Florida Keys and Cuba, and turn on
the frequency, you get both signals
being mixed.” San Roman said most
people in Cuba pick up Radio Marti on
shortwave radios.

While the Cuban government seems
none too pleased with Radio Marti, San
Roman said it is welcomed by the peo-
ple of Cuba. Marti interviews Cuban
immigrants and visitors to the United
States. Most of the interviews are done
at the Miami airport, where most
Cubans enter the United States. Based
on those interviews, San Roman esti-
mates 30 percent of the Cuban popula-
tion gets its news from Radio Marti.

production. Consoles here are Dynamax
MX series.

Studio furniture in both Miami and D.C.
was produced by PR&E.

A typical Radio Marti studio includes the
reel-to-reel decks and digital recorders
mentioned in the story, plus the following
gear:

* Auditronics DA

¢ Crown D75 amp

¢ (2) Denon DN-961FA CDs

* Tascam 122MKIII cassette

* Sony PCM-2700A DAT

* Gentner digital phone hybrids
* UREI 1176 peak limiting

* dbx 166A comp/limiters

» UREI 537 graphic EQ

* Shure SM7 mics

Several offices have MCI JH110 reel
editing units, used for editing long-form
programming.

Reporters tend to use Marantz PMD222
cassette recorders with Shure DO56 and
Electro-Voice 635A microphones for field
work. Remote gear includes Sony TCD-
D10 Pro H portable DAT recorders, and
what Tate called “an old faithful”” Nagra
reel recorder. He also can draw on a Shure
M267 and a larger Mackie mixer. For out-
of-the-way locations, Radio Marti has two
Inmarsat A portable terminals, the TCS
Lite and TCS Ultra Lite.

MANUFACTURER

OF RF COAXIAL LOAD RESISTORS.

DUMMY LOADS FROM 1 KW TO 1500KW,

AVAILABLE IN AIR, WATER OR SELF
CONTAINED HEAT EXCHANGERS.

HIGH POWER NON-REACTIVE CERMET

RESISTORS FROM 1 OHM TO 20 MEGOHMS.

ALTRONIC RESEARCH INC.

P.O. Box 249 « Yellville, Arkansas 72687 870-449-4093 « Fax: 870-449-6000
E -mail: altronic@mtnhome.com Web Site:http://www.altronic.com
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Tall Signal Sprouts From Nursery

Barry Mishkind

Very early, radio became an indis-
pensable link for information, news
and weather. This was especially true
in the Midwest, where towns and
farms were small and distances great.
Weather reports could save lives and

pHIND THE

with Earl May
{ =

Photos courtesy KMA/Don Hansen

The story of a broodcasting pioneer

By Nuners Basver and Rall Tombrmk

crops. Informational programs provid-
ed valuable education for farmers
without time to leave the farm.

Many early stations were built by
companies seeking better ways to
reach out to their customers. Retailer
Sears (the “World’s Largest Store™)
built WLS; Banker’s Life used WHO
to meet the needs of its farming
clients; and other stations, large and
small, ensured that rural communities
were as informed as major cities.

Tucked away in the southwest cor-
ner of Iowa is Shenandoah, a smallish
town not far from Omaha, Nebraska.
Today only about 6,000 people live
there. But from little seeds can come
great results.

Shenandoah was in fact “The Seed
Capital of the World.” From a dozen
or more nurseries located in and
around Shenandoah, seeds were
shipped to farmers wide and far. It
was big business. But when the Age of

Broadcasting began, radio helped
modernize the business of marketing
to farmers all over the United States.

The new-fangled “radio™ first start-
ed to be heard in Shenandoah when
amateur Harlan Gass started station
WGAJ in 1922. At first, more listeners
heard the station via speakers set up at
the local theater than owned crystal
sets.

Soon, WOAW became the regional
station from Omaha, and citizens from
all over the area went there to perform
on the station. Henry Field, owner of
the Henry Field Seed Company, was
among those who quickly saw the
potential for reaching rural customers
on a regular basis.

66 miles of dirt

After an initial appearance in
September 1923, Field had a regular
show on WOAW, braving some 66
miles of dirt roads to get to the studio.
The first programs featured matters of
interest to farmers, and lauded the
benefits of living in Shenandoah
(helping to recruit staff for the
nursery).

YW OAW became

the regional station
from Omaha, and
citizens from all over
the area went there
to perform.

However, Field wasn’t alone in see-
ing the potential. The head of another
seed company, Earl May, noticed the
interest in the radio broadcasts from
WOAW, and four months later he too
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was a regular on the road to Omaha.
May grew up on his parents’ ranch
in western Nebraska around the turn of
the century. After college, he taught
school for a while, entered law school,

May began thinking about setting up
stations in Shenandoah. Field achieved
it first in 1924, setting up KFNF with
500 W, enough power to reach farms
all over the Midwesa.

May was only able to make it to
WOAW once a month, so he decided
to install a telephone line and studio in
Shenandoah and increase his exposure
to once a week. He felt he had the best

Built in 1927, the Mayfair
building housed KMA and seed company operations. It was
demolished in the early ‘60s.

and over the summers began working
for the D.M. Ferry Seed Company in
Shenandoah.

Marrying the daughter of the owner
of the E.S. Welch Seed Company, May
received a “college course” on nurs-
eries and seed sales. In 1919, with the
blessing of his father-in-law, he
opened the Earl May Seed and
Nursery Company.

Growth was steady but slow.
Eventually, May realized he could
build his seed business using radio. He
ran promotions to augment his mailing
lists. Iris roots were sent to the first
10,000 listeners who wrote; another
time he offered $15 to the listener far-
thest from Omaha. This brought 1,000
telegrams during the two-hour pro-
gram, a stunning result in those days.
Eventually 17,840 entries arrived!

During wet weather, muddy roads
made it difficult to get to Omaha. To
maintain continuity, both Field and

of both worlds, because he didn't have
the expense of building and maintain-
ing a station. Although he could not
match Field’s daily brozdcasts, the
May Seed Company flower and garden
talk programs did their job, and May
doubled his business in the firsi year.
Among his avid listeners were Henry
Ford and Teddy Roosevelt.

KMA comes on

This success led May to commit to
his own station, receiving a license for
KMA radio in the spring of 1925.
Debuting on Sept. 1, KMA began its
career of service to the farming com-
munity. One of its slogans was “Doing
the Most for Farmers.”

At first, competitors Field and May
largely cooperated, because thev usu-
ally shared the frequency. Sometimes
they even shared ball games, each
broadcasting part of the game. The

See KMA, page 2i P
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P KMA, continued from page 20
heavy schedule of talks on gardens
and domestic science made the
Shenandoah seed companies world
famous, with reception reports coming
from as far as Australia.

Although the level of talent was not
the same in the farmland as in the big
coastal cities. there was no lack of

couldn’t afford the gas to drive to
Shenandoah for seeds. The nurseries
tried to cope, but some, like Field’s,
suffered severe financial damage.

Earl May attacked the problem with
marketing. If farmers couldn’t get to
him, he’d go to the farmers. The May
Seed Company set up 56 “branch”
stores in five states; KMA linked with

Inside Mayfairs Auditorium. Live
performances originated here.

performers. And KMA and WOAW
would exchange programs. All sorts of
folks came and spoke, played, and
sang, becoming famous in the process.
KMA had poetry readers, and the
“How-Do-You-Do-Boys.” Because of
their location in mid-America. Henry
Field and Earl May were able to reach
both coasts.
And they did.

The amazing reach of these stations
in “little” Shenandoah was demon-
strated by Radio Digest’s 1926
“World’s Most Popular Radio
Announcer” contest. The first award,
in 1925, had gone to Graham
McNamee from “big city” WEAF in
New York. Henry Field nearly won.

After Field withdrew from the 1926
contest, Earl May ran away with the
award with 452.901 votes. To cele-
brate, KMA began a tradition of

other stations to ensure that May’s
message got out; and his customers
continued to come in.

As the Depression deepened, KMA
invited farmers to come and discuss
their problems and possible solutions.
Ten thousund attended and formed the
Central West Livestock Feeders
Association. Their voice was heard
repeatedly in Washington.

Another important result from lis-
tening to farmers was the establish-
ment in 1934 of a United States
Cooperative Weather Station and, lat-
er, a house weatherman. Vital warn-
ings were provided to farmers many
times over the years. In 1937, a staff
member was designated Farm Service
Director.

As KMA sought to fulfill its mis-
sion to serve its listeners, more pro-
gramming was devised. RFD 960, the

The young Everly Brothers lived in Shenandoah from 1947 to 1954. Left to
right: Phil Everly, Eddie Comer, Don Everly, father lke, and Jerry Fronek.

“KMA Jubilees,” inviting listeners to
Shenandoah for a pancake meal.
Twenty-five thousand people came
over three days, eating 52,800 pan-
cakes. KMA made it a regular affair.

It had some sponsorships, but the
station