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NWS to
‘Humanize’
Perfect Paul

by Lynn Meadows

SILVER SPRING, Md. After 18
months of listening to broadcaster
complaints about the synthesized
voice used for weather warnings, the
National Weather Service has begun
work on two prototypes of a concate-
nated voice that are scheduled 1o be
ready to test in June 2000.

The synthesized voice. known as
“Perfect Paul,” is part of the personal
computer-based broadcasting console
known as the Console Replacement
System that NOAA Weather Radio
started installing at its offices in
January 1998.

The voice of Perfect Paul is com-
puter- generated. By contrast, con-
catenated voices — such as those
used for telephone information — are
made by piecing together words pre-
recorded by a human.

In April 1998, after numerous
broadcaster complaints, an NWS task
force recommended that the NWS
first add a concatenated voice to the
system with a limited vocabulary. But

See EAS, page 10 p

Radio Station Towers
Are for the Birds

by Randy J. Stine

WASHINGTON While still a rare
event, large-scale birdkills at communi-
cation tower sites appear to be increasing
along with the number of new communi-
cation towers being built. That, in turn,
could affect how radio stations light their
towers and where they locate them.

The birds, mostly migrating songbirds.
apparently become contfused in bad
weather while flying at night and seem 1o
be attracted to the lights on towers. The
birds fly into the tower, the tower’s guy
wires and each other and are killed,
according to avian researchers.

THE NAR

f'\,

The largest birdkill ever recorded at a
communication tower was nearly 30,000
birds in a single night in Eau Claire,
Wis.. in 1974. More recently, an estimat-
ed 10,000 birds were killed in 1998 at a
420-foot television tower in Kansas.
Researchers from the U.S. Fish and
Wildlife Service report as many as 3 mil-
lion to 5 million birds a year are Killed in
collisions with towers

Several environmental groups are
doing research on the phenomenon and
now the FCC appears interested.

At a recent workshop at Cornell
University. avian mortality researchers

See BIRDS, page 8 p
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Full service solutions
at pit stop speed.

1-800-622-0022 = www.harris.com/communications

! operation, Harris has the most experienced pit
* crew in broadcast

, next level radio solution

Lead, follow, or get out of the way is not only the
motto in racing, but is quickly becoming the norm
in radio broadcast

Harris is in this race to provide you with the tools
that it takes to cross the finish line first

Whether you just need some lug nuts, more fuel to
keep going, or a comgpilete tire change for your

So, put on your driver suit and helmet, drive fast
and turn left to your phone to make sure Harris is
on your speed dial list tor the times you need a

next level solutions
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LP Deadline
Extended:
IBOC NPRM Set

WASHINGTON The Federal
Communications Commission has
extended the comment deadline in the
low-power proceeding and set an Oct.
21 target date to release a Notice of
Proposed Rule Making for in-band, on-
channel digital audio broadcasting.

The commission granted a third
extension of the comment period for
the low-power proceeding after sever-
al broadcast groups, including the

From

NAB, Greater Media, Big City Radio
and Clear Channel Communications
asked for more time to develop a com-
pete record. Those who opposed
another extension, including the
Ambherst Alliance and Media Access
Project, said that despite their limited
resources, they were prepared to sub-
mit technical analyses of these studies
on time.

_ To permit commenters to relate the
low-power and IBOC comments, the
low-power comments will be due 14
days after the release of the IBOC
DAB rule making. If the IBOC DAB
NPRM is released on Oct. 21, the low-
power replies would be due Nov. 5.

QWUDITRONICS

The Console Pioneers
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Lockhart Seeks
To Buy Back PSI

Prophet Systems Innovations President

and General Manager Kevin Lockhart="

said he has “started conversations™ with
AMFM Inc. to buy back PSI.

Capstar Broadcasting Group pur-
chased PSI, which makes computer-
based audio management systems, in
1998. Capstar completed a merger
with Chancellor Media (now AMFM
Inc.) in July.

Lockhart said the Capstar purchase of
PSI was one of “the single best things
that had happened to Prophet Systems”

Radio’s first digital console to

combine maximum durability

and flexibility in a fully

modular design.

World Radio History

because it had allowed the company to
grow quickly. He said AMFM has been a

. &QQQ’QWM;“DPL that the company wants

to focus on radio. Lockhart said he wants
to pursue_markets beyond broadcasting,
including_entertainment and industrial
venues, for-PSI products.
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Public Radio Eyes New Media

by Leslie Peters

To hear public radio managers talk,
their stations operate just inside the com-
fort zone of financial solvency. At least
that is what they tell listeners during on-
air fundraising drives.

So how can public radio be taken seri-
ously — or take itself seriously — in this
uncertain, expensive new media game
when it claims that it can hardly support
its current radio operations?

That is a question that public radio
programmers discussed at the annual
Public Radio Program Directors
Conference which ran Sept. 22-25.
According to PRPD President Marcia
Alvar, this year’s meeting devoted more
sessions than ever to new media and
technology. More than 400 programmers
and other public radio professionals were
expected to attend.

Over three days in Memphis. conferces
were looking for the big picture on new
media from MSNBC's Internet correspon-
dent Lisa Napoli the keynote speaker

and heard [rom panelists who have
launched public radio’s three major new
media initiatives. Programmers debated
new media’s risks and opportunities.

“The biggest risk is doing nothing.”
said Jon Schwartz, general manager of
Wyoming Public Radio, and a National
Public Radio board member. Many of his
colleagues concur.

“Very large corporations are spending
very large amounts of money on emerg-
ing technology™ to attract public radio’s
upscale, educated listeners — most of
whom already use the Internet or other
online services.

“So public radio has to play.” said
Schwartz, who also chairs the NPR
board’s strategic planning committee.
“But who are the new media targets?
What is the economic model? What
does CPB have to say? Those are the
key questions.”

Creating content

The Corporation for Public
Broadcasting had a lot to say on the sub-
ject this spring. when it announced that at
least halt of its FY 2000 competitive
radio grant funds would be used to seed
new media projects. According to
Richard Madden, CPB’s vice president
for rudio. the estimated $3.5 million will
be invested “primarily in creating con-
tent” for new media distribution.

While the tunding like all CPB
money is subject to annual congres-
sional approval, it is CPB’s intention
“to make it an ongoing clement in the
budget.”

Whether this pocket is deep enough to
get public radio solidly into the new
media game depends on the definition of
the game. said Madden.

“While we don’t want revenue-pro-

ducing opportunities to be ignored. e-
commerce is not our focus.” He also
emphasized that CPB is less interested in
setting up a capital fund than “setting an
agenda for public radio.”

As in the past. Madden expects that
the CPB money “will have a leveraging
effect. 1t will help us try new things,
some successful, we hope. We will not be
full funders of anything.”

Capitalization is also not a big concern
in other public radio quarters.

I disagree with the notion that no one
in public radio has money to invest.” said
conference panelist Bruce Therriault,
senior vice president for operations at
Public Radio International, one of the
industry’s major program suppliers.
“Some stations — maybe those in the
top-50 markets now have working
capital. which is somewhat new for pub-
lic radio.”

PRI, a private. non-profit company. is
a partner in Public Interactive, a for-prof-
it Internet venture with a Boston-based
Web developer and 15 station investors.
1t also is developing programming for the
pending satellite-delivered digital audio
radio service with CD Radio Inc.

“Public Interactive gives stations a
way to get started on the Internet.”
Therriault said. “The risk is low. A share
is $25.000 for tools. content and technol-
ogy. Pooling their money gives stations
something of substance while they're

Eric Nuzum

developing their own Web content.”

Therriault said the non-commercial
programming on CD Radio’s for-pay-ser-
vice satellite radio service. slated to
debuat in fall 2000, would not compete for
listeners with public radio stations
hecause it would not carry public radio’s
most popular programming.

“Besides.” said Therriault. “when peo-
ple turn to the Internet, it's television
not tadio — that’s the big toser.”

eXploreRadio. a joint Internet venture
of National Public Radio and Minnesota
Public Radio, the industry’s two most
prolific program producers, was another
major initiative discussed at the PRPD
conference.

Together., NPR and MPR plan to
bankroll Web services based on public
radio’s signature shows. including the

See PRPD. page 6 P

We Sell At Least One ECO FM Transmitter Per Day!!

ENERGY-ONIX ECO Transmitters are
the most popular FM Transmitters ever
built. There are at least 1000 of these
transmitters operating world wide.
They utilize one zero bias triode oper-
ating in a grounded grid mode and in-
corporate a solid state driver and fre-
quency agile exciter. Their reliability
is unprecedented and their prices are

[ ERN EEEX]
.

HERE ARE SOME OF THE REASONS

4 Honest Prices
4 Understandable Control System
* Single, Long Life, Tricde in
Grounded Grid Configuration
No Neutralization Required
Minimum Plate Voltage
(7500 Volts for 25KW Output)
Solid State IPA with Loads of
Reserve
Automatic Power Output Control

realistic. Do you want to know more
details? Contact our office or your
neighbor - he must have an ECO trans-
mitter. Or, better yet -- visit our mod-
ern 35,000 sq. ft. factory in beautiful
“Upstate” New York and “Kick the
Tires”.

VSWR Foldback and Trip Control
Extremely Long Tube Life
Personalized Technical Support
from Competent Engineers who
Designed these Transmitters
Models Available at 4, 6, 8, 10,
15, 22, 25, 30, 40 & 50KW
Manufactured in our U.S.A.
Factory

“The Transmitter People”
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ENERGY-ONIX

BROADCAST EQUIPMENT CO., INC.
P.O. Box 801, 1306 River St., Valatie, NY 12184
VOICE: 518-758-1690/888-324-6649 FAX: 518-758-1476
E-Mail: energy-onix@energy-onix.com
Web Page: www.energy-onix.com
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Dan’s Mom Hits the Show Floor

Yes. there is a Mrs. Braverman.

You may be familiar with the woman
in the Radio Systems ads. Many readers
believe she is a model playing the part of
Dan Braverman’s “typical Jewish mom.”

Nope. Ann Braverman is the real deal.
And to prove it. Dan. the president of the
company (and my former employer)
brought her to The NAB Radio Show.
where | asked her about her modeling.
her son’s company and his start with a
carrier-current station at summer camp.

McLane: How did yvou end up the star of a
long-running series of radio hardware ads?
Braverman: That was Daniel’s original
idea. five vears ago. He felt that some-
times the advertisements in the trade

magazines are a little dry and uninterest-
ing. and he wanted to put a little more of
the human element into it.

Since I always brag about Daniel and tell
everybody what a wonderful job he has
done building up his business, he felt he
could count on that and use it as an adver-
tisement. He interviewed me. used many of
the expressions that I used. and brought into
the advertisement my personality. Which |
thought was very nice of him to do.

McLane: What does it feel like 10 be a
celebrity in the radio supply business?

Braverman: When | was much younger,
I wanted to go into the theatrical world.
However, time and raising tour children
precluded it. and as time went on I just

felt that my chances of doing anything
like this were possibly fading away.

So when Daniel suggested that 1 pose
for him for an advertisement. 1 thought.

equipment and put a station together. A
limited radio station, just for the camp
itself. And the directors thought. oh take
your 350 or so and get out. (But) Daniel

Ann Braverman poses with son Dan in the Radio Systems booth.

“Gee. what a wonderful opportunity to
do santething that 've always wanted to
do. even if it is on a lesser scale and also
for my son.” Frankly. I didn’t really think
it was going to take oft. I mean, what
kind of model am 17

McLane: You're a super model.
Braverman: Well. it's nice to be called
that. ... It's been tun. and apparently
Daniel kas ftelt it worthwhile to keep
repeating it in years tollowing. It there’s
been even one ounce of good that 've
been able to do tor him. well. what more
can a mother ask for?

Mclane: Whar was Dau’s first experi-
ence in radio?

Braverman: We sent our children to a
Hebrew-speaking camp called Camp
Rarmah in the Poconos. | worked there
during the summer.

Dariel had always been involved in
mechanical and electrical things in my
home. He would put equipment together
and he would experiment. At a young aze.
whatever toys we got him had to do with
radio. electricity. mechanical things.

In camp. he convinced the director ta
spend $50 and buy second-hand radio

FOR WINDOWS

told my husband exactly what he wanted.

He put it together, set up a radio station,
programmed it. with the campers setting
up what the menu of the day was and what
the program of the day was. It had to be

From the Editor

Paul J. McLane

all in Hebrew, which wasn’t easy.

He set up a radio club. he got young
people involved. which was a wonderful
learning experience for the camp as well.
As the years went on and Daniel went
from camper to counselor. he became the
counsclor of the radio station and it
became a club. [t became so good that oth-
er camps borrowed from our idea.

Daniel used to go out and help them
set up their own stations as well. and now
it’s been about 25 or 20 years. Daniel
eventually donated state-of-the-art

See MCLANE, page 12 P

The King of Sales

Tim Schwieger is a ballerina of his
word.
When the BSW sales staff respond-

numbers in August, the president of
the broadcast equipment dealer in
Tacoma, Wash., did as he had

ed to a challenge and posted record °

promised. He took hose and bucket in
hand and spent a day washing 36
employees’ cars.

In a tutu.

Broadcast Supply Worldwide has
been a leading distributor for more than
26 years. But this is a first.

Next time you visit RW, Tim, bring
that rig along. We’ll have our cars waiting.

Relax...

i AutoPilot”
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Burk’s AutoPilot provides the
SOLUTION to your transmitter
remote control needs.

“It’s almost like standing
in front of the transmitter!”

URK

TECHNOLOGY
1-800-255-8090 = Web Site: www.burk.com



October 13, 1999

Radio World

Cumulus Acquires Software Firm

by Alan R. Peterson

The acquisition of Broadcast Software
International by Cumulus Media last
month will not result in major manage-
ment changes. nor cause Cumulus pro-
gramming to become centralized. accord-
ing to the head of the broadcast group.

Cumulus Executive Chairman
Richard Weening indicated that the
company would not turn to chain-wide
digital automation.

“We're radio people and our whole pro-
jectstrategy is live and local.”™ he said.

Milwaukee-based Cumulus Media is
the parent company of Cumulus
Broadcasting. and the nation’s third-
largest owner and operator of radio sta-
tions. with 246 radio stations in 45 mar-
kets. mostly mid-sized and smaller cities.

BSI specializes in cost-effective digital
audio applications for broadcast. based on
readily available PC hardware of the
user’s choice. The product line includes
the WaveCart cart machine emulator and
WaveStation, the company’s core automa-
tion product. in use by more than 1.500
radio stations and Internet broadcasters.

The deal was finalized Sept. 15. The
purchase price was not disclosed.

BSI will operate as a subsidiary of

Cumulus. and its operations will remain
in Oregon.

Cumulus Media. Weening said.
eschews satelhite-delivered or automated
programming. opting for live, local per-
sonalities in each of its markets. He said
the digital model Cumulus intends to use
will be unlike the one pursued by
Capstar. now AMFM Inc.. in its acquisi-
tion of Prophet Systems last year.

decks. We had o make a distinction.”
According to Weening. Cumulus
Media stations will use BSI products
strictly for storage of music and commer-
cials, “and perhaps some automation dur-
ing parts of late night.”
Weening called BSI a dynamic

young company with a track record of

positive revenues. cash flow and con-
sistent growth.

Cumulus Media stations wiil use
BSI products strictly for storage of music

and commercials.

“That would be leveraging a single
jock into several markets.” said
Weening. “That’s not an approach we
would like to take.”

Weening told RW that digital audio
systems today should not be compared to
automation systems of the past.

“This is not like the old days.” he said.
“The old automation systems used to
replace jocks. Today’s digital systems
replace cart machines. turntables and tape

by Marguerite Clark

BRUSSELS, Belgium The radio
industry will come together in
Brussels tfor the NAB European Radio
Conference. Oct. 24-26.

The annual event. which features a
host of interesting sessions. gives
radio professionals from a wide vari-
ety of stations and nations the opportu-
nity to discuss key industry issues.
exchange concerns and share experi-
ences.

Programming and more

Held at the Sheraton Brussels Hotel
& Towers. the three-day conference
will host sessions in six main subject
matters — management. day-to-day
operations. Internet, programming.
radio sales and marketing and promo-
tions. A number of keynotes and feature
presentations are also on the agenda.

The overall theme for the confer-
ence this year is “Where the Future
and Radio Come Together.”

Areas to be highlighted during the
sessions include consolidation,
European investment opportunities.
digital radio applications and how
technology affects radio station
expenses. staff issues. surviving tough
economic situations. Internet copy-
right issues, audience measurement.
trends in music research, production
and editing gear. selecting suitable
traffic systems and successtully using
live music events.

Of special interest will be the
“European Radio in the New
Millennium™ session. which will take
a look at what is in store for the future
and the factors affecting the radio

NAB European Radio
Event Is in Brussels

EUROPEAN
RADIO

CONFERENCE

industry in the new millennium.

Another featured session will high-
light current ownership regulations
and how these are likely to change in
the coming years.

Among the scheduled speakers are
Ralph Bernard. chairman of the
GWR Group: Paul Brown. chairman
of the Commercial Radio Companies
Association and president of the
Association Européenne des Radio:
Jean-Michel Kerdraon. executive
vice president radio tor CLT-UFA:
and Alain Weill. vice president and
chiet operating officer for NRJ.

For more information, contact
NAB’s Mark Rebholz at (202) 429-
3191 or e-mail mrebholz@nab.org

Information is also available via the
World Wide Web at lip://wwwnab.
orgliag/international/

Oregon-based BSI was founded in
1989 by Ron Burley. Customers down-
loaded 2.000 copies of an early share-
ware product, “Cart Machine.” in its first
month on CompuServe.

Later. during his tenure as general
manager of a news radio station in
Hawaii. Burley became disappointed
with the performance of existing digital
radio automation systems and set out (o
build a better one. The end result was
WaveStation.

“As we learned more about them. it
became clear that their non-proprietary
approach to audio management could
revolutionize broadcast station operations

and automation.”™ he said.

Cumulus Media examined numerous
storage and automation systems. and in
July. announced it would standardize its
radio operations with BSI software.

“We have all of the major radio sys-
tems in operation in one or more mar-
kets.” said Weening.

“We concluded BST WaveStation is the
casiest to use, the most versatile and reli-
able. and. because of their open standards
architecture, is the most compatible with
our other plans.”™ Weening intends to
phase BSI storage systems into all stattons
in the chain over the next few quarters.

Burley said Cumulus Media is a great
organization and that everyone at BSt is
excited about joining the Cumulus team.™
Burley said the new relationship infuses
his company with the resources needed to
move forward with projects that previ-
ously were beyond reach.

One such project. WebStation, was
rolled out following The NAB Radio
Show. WebStation is a close cousin to
WaveStation, but is designed for stream-
ing audio. video and graphics over the
Web. A free time-limited download is
available atwwiwbsiusa.com

Correction

An article in GM Journal in the
Sept. 15 issue incorrectly reported that
winning bidders in the FCC auctions
must pay 80 percent of the amount bid
10 days after the agency issues a Public
Notice announcing the close of the auc-
tion. The correct total is 20 percent.

In an industry of continual change,
some things never change.

* Everything from Mics to

Transmitters

» “One On One” personalized

sales & service

e 39 years of equipping radio
facilities nationwide

The single source solution
for all your Broadcast equipment needs.

Q Audio Broadcast Group Inc.

CORPORATE OFFICE MIDWEST OFFICE NORTH CENTRAL OFFICE
Grand Rapids, Michigan Richmond, IN 47330 Duluth, Minnesota
Voice:  800-999-9281 Voice: 888-820-6271 Voice: 800-788-8759
Fax: 616-452-1652 Fax: 765-939-6644 Fax: 218-525-0455
E-mail: support@abg.com E-mall: sellison@abg.com E-mail: cgrace@abg.com
csteele@abg.com
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www.abg.com
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1999 PRPD
Conference
Exhibitor’s List

1480 East Radio/WEBR

Allegiance

American Indian Radio on Satellite

Bayer/Everyday Science

British Broadcasting Corp.

CD Syndications

Current Newspaper

Digital Chips

Lichtenstein Creative Media

Maine Public Radio/AMPPR

Modern Language Association

Nashville Public Radio

National Public Radio

Putumayo World Music

Radio Netherlands, N. America

Rock 'N Roots

StoryLines America

Sunday Rounds

“Tech Nation”

The Blues Foundation

The Children’s Group

The Cultivated Gardener

The Loose Leaf Book Co.

The People’s Pharmacy

The Weather Notebook

Time for the Earth

University of Pennsylvania —
Annenberg, Public Policy Center

WAMC(FM), Albany, N.Y.

WBUR-FM, Boston

WFIU(FM), Bloomington, Ind.

WFMT Radio Networks

WGBH(FM), Boston

WGUC(FM), Cincinnati

Pubcasters Flirt With New Media

P PRPD, continued from page 3

NPR newsmagazines and Garrison
Keillor’s  “A  Prairie Home
Companion.” They also plan to split
any revenue from those Web services
— a fact that has caused considerable
controversy in public radio. (See side-
bar. below.)

Conference speaker Jon McTaggart.
MPR’s vice president tfor new media,
scoffs at any suggestion that public radio
1s not a serious new media contender.

“Public radio can compete with any
company. We have built up 30 years of
trust with 22 million listeners who so
value what we do that they write us
checks.”

But what might happen to that trust,
and those checks, when eXploreRadio
and Public Interactive step up online
sales of products and services? What
does public radio’s current audience
have to say about public radio’s new
media ventures?

Programmer and panelist Eric Nuzum
of WKSU-FM. Kent, Ohio. which serves
the Cleveland and Akron markets. dis-
cussed findings from listener focus

suspicious of flashy stuff, of non-related
lifestyle” type items for sale. of anything
that’s too commercial or doesn’t reflect
their image of public radio’s values.”

Public radio’s values and image may
turn out to be bigger issues for the indus-
try than a lack of capitalization.

There are overarching concerns at

CPB where grants guidelines and “dis-
cussion papers” suggest that public
radio’s longevity depends on its ability
to “deepen and extend its public ser-

\Xhen people turn to the Internet, it
television — not radio — that’s the big loser.

groups conducted in July.

“1Cs apparent that listeners have very
strong feelings about what's appropriate
or inappropriate for public radio on the
Web.™ said Nuzum.

“They think of our resources as finite.
and they don’t want the uniqueness of the
broadcast service to diminish because
we're investing in new media. They're

— Bruce Therriault

vice™ with a distinctive new media ver-
sion of its non-profit broadcast service.
With its concern about image. public
radio may have a hard time attracting
private capital to new media ventures.
Bruce Therriault said his Public
Interactive partners are not worried
because “we won’t take money from

just anybody. We know that the wrong

AES/EBU DIGITAL

AUDIO DISTRIBUTION AMPLIFIERS

DDA106-XLR (1X6)
DDA112-XLR (1X12)
DDA206-XLR (Dual 1X6)

» Accepts sample rates from 27 to 96kHz

+ Data reclocking and regeneration

» Loop-thru inputs with switchable terminations
* Up to 12 XLR or 24 BNC outputs

AT! « 328 W. Maple Avenue ¢ Horsham, PA 19044
800-959-0307 ¢ 215-443-0330 o Fax: 215-443-0394

- AUDIO
P TECHNOLOGIES
- INCORPORATED

Free Brochure Available Upon Request

DDA112-BNC (1X12)
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association risks Killing the golden
goose.” he said. alluding to public
radio’s reputation with the listeners
who support it.

He said that he expects most outside
money will come from “affinity
investors™ that “have the same values
as public radio.”

“It’s all a big experiment.” said
Arthur Cohen, vice president for radio
at WETA(FM). Washington, D.C.

“The jury is out on capitalization.
No one knows what “public service’
will mean. I came back from The NAB
Radio Show convinced that. as far as
new media are concerned. commercial
radio doesn’t have more of a clue than
we do.”

EEE

Leslie Peters is a writer and
researcher specializing in issues con-
cerning the public radio audience. Reach
her through RW.

Public Stations
Miffed at NPR/
MPR Deal

by Leslie Peters

When NPR and MPR announced
their private Internet deal. reaction
in the industry was swift and strong.

“Why should they profit exclu-
sively from programming that we
already pay for?” said Arthur
Cohen. vice president for radio at
WETA(FM). Washington. D.C.

Cohen’s was not the only com-

Arthur Cohen

plaint heard when NPR and MPR
informed public radio stations of
their joint venture to create Web
services based on public radio’s
most popular programming and
split the revenue between them.

Shortly after the deal was dis-
closed. Cohen and other major-mar-
Ket station managers formed the
Major Market Partnership to oppose
the deal. The group released a state-
ment to the press in July that
accused NPR of “acting indepen-
dently of its members (and) some-
times working against them.”

At issue is a plan to use the
Internet to capitalize on what MPR

See PRPDSIDE, page 7 P
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¢ NEWSWATCH ¢

Harris Corp.
Closes
PR&E Purchase

MELBOURNE, Fla. Harris Corp.
has closed on its purchase of Pacific
Research & Engineering. Harris has
completed its cash tender offer at
$2.35 per share. The total value of the

P PRPDSIDE, continued from page 6

Vice President Jon McTaggart calls
“public radio’s most powerful
brands,” in a revenue-sharing
arrangement that excludes all but
one of NPR’s affiliates —
Minnesota Public Radio.

The Major Market Partnership
has called on NPR to restructure the
Internet deal so that “all members
have the opportunity to participate
as partners.” According to M.J.
Bear, NPR’s director of new media,
“NPR is discussing the issues with
the partnership.

“We're trying to work something
out. It’s a work in progress.”

Such restructuring would not be
easy because all stations do not
bring equivalent resources to the
bargaining table.

Between them, NPR and MPR
produce the shows that draw more
than half the audience to public
radio nationwide, according to Fall
1998 Arbitron numbers supplied by
NPR and MPR. The NPR daily
newsmagazines alone attract about
12.5 million of public radio’s 22
million weekly listeners. Garrison
Keillor’s “A Prairie Home
Companion” accounts for another
2.5 million.

Managers counter that 600 sta-
tions — not NPR or MPR —
deliver the shows’ vast majority of
listeners, which is what makes
them such value properties. These
same stations are expected to steer
their listeners to the eXploreRadio
Web site in return for compensa-
tion that Jon McTaggart said “is
still being worked out.”

What makes the situation more
than simply sour grapes is the
unusual relationship between NPR
and its stations. Affiliates not only
buy programming from NPR, they
also pay annual dues. Though
NPR’s dual role of program suppli-
er and membership organization is
governed by policies and by-laws,
business opportunities have some-
times put NPR at odds with its
members.

Friction has increased lately as it
has become apparent to stations that
new media offer NPR ways to reach
listeners other than through its
members’ radio signals.

Caught between the various
interests of NPR and its member
stations is a board of directors large-
ly composed of station managers
elected by the membership.

They are called upon not only to
represent members’ issues to NPR
management, but also manage-
ment’s issues to the stations.

deal was estimated at $9.5 million,
including Harris’ assumption of PR&E
debt.

“PR&E is a recognized industry
leader in the design, development and
integration of analog and digital radio
studio solutions,” said Jim Woods, vice
president, radio systems business unit,
Harris Broadcast Communications
Division.

“Coupled with Harris’ extensive sales
and distribution channels as well as our
systems design and integration capabili-
ties, this acquisition brings together two
companies with proven custom engineer-
ing, integration and customer service that
will ultimately provide radio broadcasters

a comprehensive range of analog and
digital broadcast equipment and sys-
tems,” said Woods.

Station Fined
For Fake
Programming

OXFORD, U.K. Oxygen (FM), a
commercial student-run station in
Oxford, England, has been fined
$32,000 and had its eight-year license
cut two years because it fabricated pro-
gramming in an attempt to deceive its
regulator.

“We’ve never shortened a license
before, but this is seen as a serious
offense,” said Julie McCatty, press offi-
cer for U.K. regulatory and licensing
body the Radio Authority. The Authority
requires commercial stations record all
programming aired.

A complaint was filed with the
Authority that the station was ignoring
its commitment to science and arts pro-
gramming. The Authority demanded
the station hand over the March 1 tapes
for review.

The station said it could not find the
original tapes, so, while tapes rolled, on-
air staff fabricated programming on
March 8 by claiming it was March 1.

The broadcast included a tribute to
Stanley Kubrick, who died March 7,
and a report on Joe DiMaggio’s death
March 8.
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Birds Die in Tower Collisions

P BIRDS, continued from page |

met with members of the U.S. Fish and
Wildlife Service to discuss the birdkill
problem. which dates back to the 1940s
and the construction of tall television
towers. The workshop was sponsored by
the American Bird Conservancy. a non-
profit organization dedicated to the
preservation of wild birds.

Explaining the phenomenon

“A typical situation develops as the
birds migrate at night and are caught in
bad weather with a low ceiling and poor
visibility.” said Bill Evans. a consulting
ornithologist and former researcher at
Cornell.

Evans is one of a handful of scientists

who study the nighttime migration of

birds. Most bird migration in North
America occurs at night. Birds often fly
around at 2,000 feet.

According to Evans, birds migrating at
night use the stars and moon as naviga-
tional points. They also use the outline of
the horizon to help guide them.

“As the birds hit a frontal boundary or
other disturbance, it forces them down
below the cloud deck and they typically
lose contact with their points of refer-
ence,” Evans said. “Birds don’t migrate
in the clouds, so they are bunched up
under the clouds.”
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include hundreds of thousands of birds in
a group.

His theory is that slow blinking red
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miles per hour whipping around this area,
striking guy wires and other birds,”

These songbirds were found dead under a communications tower
in New York state last year.

incandescent tower lights draw the birds.
Evans said as light is refracted off water
particles and forms a illuminated area,
the birds hone in.

“It appears the lights become the
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Evans said.

Because radio towers are often located
at remote sites, and the evidence can dis-
appear quickly. engineers often are not
aware of the problem, said Evans.

“You could have a relatively large
bird-kill one night and by the next night,
all of the dead birds would have been
scavenged by cats and wild animals. So,
many times the evidence is lost quickly.”

Government involvement

The FCC is depending on the U.S.
Fish and Wildlife Service to collect data
on birdkills at tower sites. The commis-
sion hopes to have significant statistical

al legislation,” she said.

Berland said the FCC will need to see
justification from the U.S. Fish and
Wildlife Service to act further.

While waterfowl can fall prey to a guy
wire, the largest numbers of birds being
taken by this phenomenon are from the
songbird family. Warblers, thrushes and
vireos have been killed in large numbers.

“We feel that tower collisions are a
contributing factor in overall declining
numbers of songbirds,” said Gerald
Winegrad, vice president for policy at
the American Bird Conservancy. Other
factors include pesticides, loss of habi-
tat and cats.

Winegrad said his group does not want
to block construction of towers, but
rather find solutions to the problem.

Winegrad said the number of commu-
nication towers being built is increasing.
By 2003, he predicts there will be anoth-
er 1,000 towers built in the U.S. measur-
ing at least 1,000 feet.

“The growing cellular (telephone)
industry along with the digitization of
television means the tower building
boom will not slow down anytime soon,”
he said.

Currently, there are an estimated
45.000 communications towers in the
United States.

Fixing the problem

Evans said most research has shown
that tower lighting appears to be the
triggering mechanism of birdkills at
tower sites.

“In bad weather, if you turn out the tow-
er lamps, the birds leave. That leads us to
believe that the lights hold birds in these
areas,” he said. “It could be something as
simple as changing the blinking rates of
the lights. They usually blink very slowly,
so maybe white strobe lights would be less
of an attractant for the birds.”

In his perfect world, Evans sees lights
on towers becoming a thing of the past.

You have birds flying along at 50 miles
per hour whipping around this area, striking
guy wires and other birds.

date within five years.

“We were brought into this in 1998
when there was a large kill of 10,000
Lapland Longspurs at a tower site in
Kansas.” said Al Manville, a bird-strike
specialist in the Office of Migratory Bird
Management.

Manville said if something is not done
soon, eventually some of the songbirds
being killed could be listed as endan-
gered species.

Manville is urging the FCC to examine
the evidence at least once it is completed.

*Once we complete the research on
birdkills, we will need to form a partner-
ship with the communication industry,”
Manville said.

Holly Berland, staff attorney, FCC
office of general counsel, said it was “too
premature for her agency to do more than

just listen at this point.”

“There is really a dearth of informa-
tion on the impact of towers upon the
populations of migratory songbirds. As of
right now, we believe the communication
industry has been complying with the
National Environmental Policy Act, the
Endangered Species Act and other feder-

— Bill Evans

He hopes some day the Global
Positioning System could be used to steer
pilots away from towers.

“With technology like GPS you
wouldn’t necessarily have to use visible
light on towers. You could use a radio
beacon of sorts to accomplish the same
thing,” Evans said.

Evans acknowledged the implementa-
tion of such a drastic change could be
cost-prohibitive.

Dave Wilson. manager, technical regu-
latory affairs, NAB Science and
Technology, said he is not sure GPS is
the solution.

“The fact that pilots would have to
rely on computers as a warning system as
opposed to a seeing a flashing light
makes me question the move,” he said.

Wilson said the birdkill issue could
give communities another piece of
ammunition when trying to halt tower
projects in their area.

“Is it an issue? Yes. It seems that it
happens only along certain migratory
paths of these songbirds. I don’t consider
it a major concern for the tower industry
right now.”
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NWS to Update Perfect Paul

P> EAS, continued from page 1

at that time, officials at the NWS said
funding would not be available in the
budget for a concatenated voice until at
least 2001.

The quickened pace for testing pro-
totypes will please many broadcasters.
In scattered areas throughout the coun-
try, broadcasters are proclaiming a vic-
tory of sorts because some offices of

According to the

When there are multiple transmitters to
feed, he said, it is nearly impossible for a
human to broadcast all warnings accu-
rately and quickly.

The Console Replacement System can

" maintain simultaneous and independent

broadcast programs for up to 13 transmit-
ters. According to CRS Program Manager
Jerry Stephens, the NWS will eventually
have 121 offices. To date, he said, those

information sheet on the

CRS, the synthesized voice can increase the lead
time by five minutes or more per warning

the National Weather Service have
stopped using “‘Perfect Paul” to issue
weather warnings that go over the
Emergency Alert System.

The original concept for doing the
Console Replacement System was to
automate more of the weather radio
functions and free NWS meteorologists
to track the weather. But many broad-
casters who use the NWS as one of the
inputs on their EAS decoders refused to
put the automated voice on their sta-
tions. Some broadcasters questioned
whether a robot giving warnings about
life-threatening situations would be
credible for the public. Others com-
plained about poor audio quality.

As a result, many NWS offices
throughout the country, such as the one in
Oxnard, Calif., have retired the voice of
Perfect Paul — at least for EAS warnings.
“We have never mandated that the auto-
mated voice must be used,” said Rod
Becker, dissemination services meteo-
rologist for the National Weather
Service. Still, he said, the weather ser-
vice highly encourages the use of the
automated voice.

“This is especially so for offices with
multiple transmitters,” said Becker.

offices program more than 500 transmit-
ters with more soon to be added.

Using or not using the automated
voice is a tradeoff. Broadcasters
expressed concern that the automated
voice, with its slight Germanic accent
and stilted sound, is a turnoft for their lis-
teners who will discount the voice and
any warning it tries to relay. On the other
hand, the use of the voice makes it possi-
ble to get warnings out instantaneously,
which remains a priority of the NWS.

Typically, one person cannot broadcast
multiple warnings in a timely manner, said
Joe Sullivan, regional warning coordina-
tion meteorologist in the central region.

According to the information sheet on
the CRS, the synthesized voice can
increase the lead time by five minutes or
more per warning because the message is
generated directly from the text created
by the forecaster.

In the central region, Sullivan said,
some NWS stations use the voice for
weather warnings but others do not.
Sullivan said one office in Milwaukee
uses a human voice for everything except
the weather warnings.

He said 29 of the 38 offices in the
region are using human voices for their
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warnings. In Jackson, Ky., meteorolo-
gist-in-charge Shawn Harley said his
office will begin testing the automated
voice for hourly roundups this month.
The Jackson weather office has three
separate radio programs that are broad-
cast on 19 transmitters.

Harley said the Jackson office will
likely not test the automated voice for
warnings for several months. When
Jackson does test the automated voice in
warnings, he said, the office will solicit
input from the radio and television broad-
casters in the area.

several smaller counties.

Richard Rudman, California EAS state
emergency committee southern region
vice chair and Los Angeles County local
emergency committee chair, said he is
not concerned about delays in issuing
warnings using the human voice. He said
the Oxnard staff is “committed to using a
streamlined process to get warnings out.”

The National Weather Service con-
tinues to promote its automated voice.
At the NWS booth at The NAB Radio
Show in Orlando, Fla., Stephens and
others gave out tapes with two 15-sec-
ond public service announcements in
which the voice of Perfect Paul
explained his function.

It may be a hard sell. Rudman said

The new concatenated voice
prototypes will be used to broadcast

watches and warnings.

“You have to look at how the public
can best be served,” said Harley. Some of
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