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iHeartMedia . gt
Emerges From '
Chapter 11

The big media company
and radio industry employer
completes its reorganization

ORI TR IR

BY RANDY J. STINE

The journey of iHeartMedia through protection
from its creditors came with the usual lumps: but
row that the company has emerged from the process,
financial observers say the big firm will be in a much
better financial position.

Bankruptcy experts also say the company’s suc-
cessful reorganization indicates that the radio indus-
try still has financial boosters who believe in the
medium.

The company, which will now be controlled
by a group of hedge and mutual fund companies,
survived reorganization with its top management
team intact, observers said. Chairman/CEO Bob
Pittman and President/COO/CFO Rich Bressler will

(continued on page 6)
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Veteran trade journalist
Tom Taylor was honored
with the NAB Spirit of
Broadcasting Award. In
covering the business
for three decades, he
said, he constantly kept
in mind the mantra that
journalists exist to serve
the public. “Successful
stations are those that
serve their local markets.”

NAB




Mundschenk is shown with his wife
Becky and their sons David and Eric.

Russ Mundschenk is the 15th person to receive the Radio World
Excellence in Engineering Award. He’s shown (center) with past honorees
Jeff Littlejohn, John Lyons, Glynn Walden and Wayne Pecena, all on the
left side, and David Layer and Mike Cooney at right. Radio World's
Paul McLane stands next to Mundschenk, who is wearing a pin
remembering the late Barry Thomas, another recipient.
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In 2017, the Elenos Group acquired
Broadcast Electronics as its face in

Chapter 11 . 1 ' . R a'l B0  the Americas. Three recent hires are
Radio Keeps Dying But Someone 4 e shown at NAB: John Lackness, left,

Forgot to Tell the Listeners! .8 US-West regional sales; Chuck Kelly,

second from left, VP of TV market

development; and Frank Grundstein,
right, US-East regional sales, with
“friend of the family” Dan Braverman
of Radio Systems. Not shown from BE
is Peter Conlon, serving as an advi-
sor to Elenos CEO Leonardo Busi, and
new VP of Sales for Latin America
Ricardo Jimenez.
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IHEARTMEDIA

(continued from page 1)

stay on. A new board of directors has
been appointed, including Pittman and
Bressler and the following members:
Jay Rasulo, Gary Barber, Brad Gerstner,
Sean Mahoney and Kamakshi Sivara-
makrishnan, according to a press release
on May .

“iHeartMedia enters this next phase
of growth as a multi-platform audio com-
pany with a vastly improved financial
profile,” Pittman stated in the release.

The company also owns Premiere
Networks, Katz Media Group, RCS,
Inside Radio, Total Traffic & Weather
Network and Critical Mass Media. It
spun off Clear Channel Outdoor Hold-
ings Inc. as part of the reorganization;
that billboard subsidiary has become its
own independent publicly traded com-
pany.

At the time of its Chapter 11 filing in
March of 2018 the San Antonio-based
company listed $12.3 billion in assets
and $20.3 billion in debt, according to
paperwork filed with the Securities and
Exchange Commission.

iHeartMedia indicated prior to com-
pleting its reorganization it could soon
launch an initial public offering or IPO.
The broadcaster says it plans to use
the cash raised by any IPO to reduce
debt and fuel growth, according to SEC
paperwork, similar to what Cumulus did
when it emerged from bankruptcy in
2018, according to observers.

DIGITAL PLAYS

Benjamin Lambiotte, principal in the
Washington office of Garvey Schubert
Barer, whose practice includes bankrupt-
cy, said iHeartMedia’s SEC filings just
prior to leaving bankruptcy indicated the
broadcaster will emphasize digital plays,
such as podcasting and streaming in the
future.

“The strategic vision expressed in the
SEC filing is that of a fully-integrated
multi-platform audio media company,”
Lambiotte said.

TORPEY TIME

Benjamin Lambiotte of Garvey
Schubert Barer said iHeartMedia’s
SEC filings indicate it will emphasize
digital plays, such as podcasting and
streaming.

The company did not disclose the
size of the proposed share offering or
estimate what the net proceeds from the
sale of Class A commion stock would be,
nor did it set a price range in its filing
with the SEC. A spokesperson declined
to comment further on iHeartMedia’s
plans.

LLambiotte, cemmenting about
iHeart’s outlook shortly before the
announcement, said an IPO would not be
“a for-sure thing” since SEC paperwork
filed earlier showed iHeartMedia was
considering several strategies, including
a rare “direct offering,” which would
offer for sale to the public only existing
shares, similar to what Spotify has done.

Another observer familiar with the
iHeartMedia IPO plans said in April,
“When a company announces intentions
to file fan IPO] so quickly after emerg-
ing from bankruptcy, it’s possible the
new debt holders do not have a long-term
view of the company and prefer to sell
their equity. It’s not a common approach
to do an IPO so quickly, but Cumulus did
the same thing and it was successful.”

iHeartMedia has 848 broadcast radio

Dixon

NEWS

Debtwire’s Josh Friedman said of
iHeart: “Clearly they have a number of
investors who still believe in iHeartMe-
dia and its long-term success.”

stations in 160 U.S. markets and is now
the top commercial podeast publisher in
the United States, according to recent
data from Podtrac, with 148 million
monthly downloads and streams.

The company also reports 128 mil-
lion registered users of its iHeartRadio
service and app, which is available on an
expansive range of platforms and devices
including digital auto dashes, tablets,
wearables, smartphones, virtual assis-
tants, televisions and gaming consoles.

“Additionally, we believe we are well-
positioned to leverage our iconic brand
and enormous reach to benefit from
incremental listening growth,” it has told
the SEC. “As smart speakers are creat-
ing an in-home audio hub that enhances
radio’s reach, developing a leadership
position in this category has become
a key element of our growth strategy.
Smart speaker adoption has seen rapid
acceleration, with a 26% penetration rate
among U.S. adults in 2018”

EFFICIENT PROCESS

Jash Friedman, global head of restruc-
turing data for Debtwire, a distressed-
debt research firm, said in April that

May 8, 2019

iHeartMedia had executed its reorgani-
zation efficiently.

“I figured it would be a more drawn-
out and complex process, but in the end
all of the work they did in the lead-up to
the bankruptcy created a positive out-
come for the company to move forward,”
Friedman said. “Clearly, they have a
number of investors who still believe in
iHeartMedia and its long-term success.”

The company will still have a large
chunk of debt, Friedman said, which
leads to the question of whether it cut
enough. The balance-sheet restructuring
allowed the firm to shed almost $10.4
billion in debt, leaving it with about $5.75
billion on its books.

“We’ve seen a lot of companies come
back to bankruptcy, but in order for the
bankruptcy judge to OK iHeartMedia’s
reorganization plan, the company had
to prove that it had a feasible path going
forward,” he said.

Friedman, who provides data and
analysis on debt markets to clients, said
iHeartMedia’s return to financial stabil-
ity is a “positive for the radio industry”
and a clear indication “there are lots
of people who still believe in the radio
industry.”

Jeff Tarkenton, an attorney in the
bankruptcy and restructuring group at
Womble Bond Dickinson (US) LLP, said
iHeartMedia’s financial struggles can be
traced to its leveraged buyout in 2008,
when Bain Capital and Thomas H. Lee
Partners purchased Clear Channel Com-
munications for $24 billion.

“That’s mostly been washed away
with the reorganization. iHeartMedia’s
best practices now will be focused on
how to compete successfully in the mar-
ket. The proposed IPO suggests that the
best way to compete is to further shed
debt,” Tarkenton said.

The new owners include various
mutual and hedge fund companies so
“selling stations off™ to help reduce debt
is another possibility, Tarkenton said.

“Hedge funds, like Franklin Advisors
Inc. and Benefit Street Partners, are gen-
erally known for emphasizing short-term
returns and focusing on extracting short
term value from their investments, which
may include selling assets and focusing
on cost-cutting measures,” he said.

Tarkenton said it is significant that
iHeartMedia passed through bankruptcy
without having to sell off any radio sta-
tion properties.
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Radio Keeps Dying But Someone
Forgot to Tell the Listeners!

A look back at 10 years of radio on the anniversary of Radiodays Europe

D COMMENTARY

BY ROSIE SMITH

The author is communications man-
ager and executive committee member
of Radiodays Europe, an annual con-
ference for radio professionals that
turned 10 this year.

LAUSANNE, SWITZERLAND — Over
the past 10 years, radio has been killed
off so often that it’s starting to look like
we work in an industry that is part of
a modern day murder mystery or true
crime drama. TV, social media, the
internet, aging listeners and video etc.
— the list of suspects is long, with more
added year on year.

How many conferences have you
been to where someone stands up and
says “Radio Is Dead”? Radio has prob-
lems, but so do all traditional media;
and even more recent entrants to the
market such as Facebook are now facing
problems. When will Facebook be pro-
claimed dead? Fashion is fickle, and the
next big thing is always on the horizon.
But radio has proven it isn’t a fashion,
it’s a mainstay.

That’s not to say radio doesn’t have its
problems. Young people, the must-haves
for all stations, are elusive, t0o busy play-

Rosie Smith

ing Fortnite to be tuning to the top 40
these days. No magic pill has been found
for young people, but initiatives under-
taken by the BBC, Radio France and
Danish Radio, to name a few, are taking
on this challenge — with podcasts and
podcasters helping and giving a voice to
the young in a different way.

LISTENING PLATFORMS

And how do people listen? Via DAB
or FM or AM or IP? For some countries
the debate rumbles on or, like Norway,
just go digital because the listener
shouldn’t be choosing the technology

AcousticsFirst:

The first name in state-of-the-art sound control.™

s

Toll-Free Number:

=

SOUND BETTER.-

888-765-2900. [

platform — they should be
listening to radio.

In Europe, the European
Commission feels the same,
and has stepped in with the
EECC Directive mandating
digital radio into all new

May 8, 2019

recent times. Radio is not Twitter. It
has had longer to come to terms with
its power, and it’s regulated. The radio
industry has had to put stronger controls
in place and make more of an effort to
police content. It’s not right all of the
time, but radio is still one of the most
trusted media.

No article on 10 years of radio can
gloss over the rise of the podcast; who's
listening and for how long after down-
load still seems to be one of the dark arts
of measurement. Searchability and the
iron grip of certain aggregators are still
to be solved but podcasting has produced
some remarkable content, stars and is

A session at Radiodays Europe, viewed through a fisheye lens.

cars by 2020, a bold move which may
change the debate about platforms, as
one of the key places to listen will now
also have a digital option as standard.

At Christmas, smart speakers were
popular. “Smart Speakers increase 78%
year over year,” according to the Smart
Audio Report by NPR and Edison
Research at CES 2019 — apparently,
out goes the kitchen radio!

But radio broadcasters are doing
some fantastic work to ensure smart
speakers can search for radio stations in
a clever and comprehensive way; see the
work of Commercial Radio Australia.
And at the end of the day these smart
speakers are all about audio, the beating
heart of radio.

Fake news of fluff (boring meaning-
less fluff churned out by the 24/7 news
channels) has also caused problems in

3.5 kW - 40 kW
Outstanding Efficiency _
at Exceptional Value

e o e =
vier

nautel.com/NVIt

a breath of fresh air for new, different,
alternative formats and so much more.
It has given access to many who would
never have been given a voice on tradi-
tional stations, and it has allowed these
same traditional broadcasters to release
long-forgotten content in new ways.
There are too many podcasts to mention
but they offer a new world of radio.

Audiences still come back to radio.
You could say radio is evolving, whether
it wants to or not. At Radiodays Europe
10 years on from when the curtain came
up, we have seen the evolution of radio,
its death, resurrection, death, revival
and more.

We’ve tried to predict the future, had
the next big thing, the megastars and the
newest talent on the stage giving their
views on radio and even some predic-
tions of the death of radio. This year
looked at why “Sound Matters” because
radio is all about sound in the home and
in the car.

After 10 years of being the “meeting
point for the world of radio and audio,”
the one thing we do know is that radio
isn’t taking its last gasp and it’s not dead.

Radiodays Europe took place this
year in Lausanne, Switzerland. In 2020
it will be held in Lisbon, Portugal, in
March.
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Tips tor Speedy Soldering of XLRs

Also, build your own pocket-sized white noise generator

WORKBENCH
by John Bisset

Email Workbench tips 10 johnEbiuéOgmaﬁ.cmn

here are a lot of instances in which
large bulky XLR connectors just
won’t do — when working in tight spac-
es or trying to minimize the “footprint”

I’m quick to remind you not to forget
to put the wires through the outer shell
before soldering. None of us has ever
done that before (yeah, right).

Some of my best soldering jobs were
completed with the connector shell
lying on the workbench. Talk about
frustrating.

Tommy Holmes is market chief
engineer for Cumulus Media in
Columbia/Jefferson City, Mo. He writes
with a suggestion he calls the “back-
woods engineer’s third hand.”

of the connector, especially in our age
of video in the studio. Fig. 1: The new low-profile

Switchcraft has designed a series of Switchcraft XLR male Fig. 2: Female XLR connector
low-profile male and female XLR con-
nectors, part numbers AAA3F-BLP for
the female and AAA3M-BLP for male
connectors.

Broadcast supplier Pro Audio, for-
merly Crouse-Kimzey, has been featur-
ing these connectors and has them in
stock. Shown in Figs. I, 2 and 3, the
connectors sell for $5.99 each.

If you’re not on the ProAudio email
list, learn about new products like this
by calling them at (800) 979-3311 or
visit www.proaudio.com.

Fig. 4: The backwoods engineer’s third
hand

ow, with your new low-profile
XLRs in hand, you can get ready
to solder them up.

At my Workbench presentations, I've
shown pictures of a “third hand” using a
spring-clip office clipboard. You use the
spring clip to secure the connector body.
The clip holds the connector secure as
you solder the wires.

YOUR ULTIMATE

SUPPLY &

Fig. 3: The low-profile connectors are sold bagged, keeping the parts
together until you need to assemble.

e =l
Fig. 5: Freshly-soldered connectors
using the “third hand”

He says his former co-worker Lloyd
Collins, CPBE, now retired, came up
with the gadget pictured in Fig. 4 about
15 years ago. The block of scrap wood
holds the connector ends of a male and
female XLR. Cost: about 25 cents —
not including the connector cores.

Drill a couple of holes, add some
epoxy to hold the connectors in place
and simply slip the connector to be
soldered onto the appropriate plug as
Repairs & On-Site Service Calls shown in Fig. 5. It’s not very pretty, but
it works like a charm.

rank Hertel, principal engineer with
SR Newman-Kees RF Measurements

. . and Engineering, comes up with some
LIGHTNER ELECTRONICS www lightnerelectronics.com amazing finds. His most recent tip is a
Toll Fre: 46-239-3888 Shop online www.broadcastavsales.com case in point.

SAE ) <\
TolopVae ¥

(continued on page 12)
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Inside the “Best Community College Station”
A chat with Shawn Novatt, director of WHPC(FM) in Garden City, N.Y.

DCOLLEGE
RADIO

Shawn Novart is director of
WHPC(FM) “The Voice of Nassau Com-
munity College” in New York. In 2019,
it was nominated for 12 awards from
the Intercollegiate Broadcasting System
(IBSradio.org). We asked Novatt to tell
us about this community college non-
commercial educational station.

Radio World: What should we know
about the station?

Shawn Novatt: Well, the biggest news of
all is that WHPC just won five IBS 2019
Awards at the 79th Annual Intercollegiate
Broadcasting System Conference on
March 2 in New York City.

The awards were for Best Public
Affairs Program (for “Your Family’s
Health™), Best On-Air Schedule (for the
second year in a row), Best Celebrity/
Artist Interview (Herb Alpert, inter-
viewed by Michael Anthony), Best
Morning Show (“The Nassau Morning
Madhouse”) and, drum roll please ...
Best Community College Radio Station
in the Nation!

I could not be more proud of the
work my staff, students and commu-
nity volunteers have done in the past 12
months — and this industry recognition
makes all of the work worth it.

This is WHPC’s 47th year on the
air, and this summer marks the start of
my fourth year as the station’s direc-
tor. Over the past three years, we have
worked very hard to create and follow a
new station mission: providing profes-
sional broadcast training to qualified
Nassau Community College students.

Three years ago, the station had
about three students volunteering and
over 60 community volunteers. In the
years since, we have worked diligently
to raise brand recognition in the com-
munity, including participating at new
student orientations, club fairs, welcome
back parties, spring BBQs and other
on-campus events. As a result of these
efforts, our team roster boasts about 70
students and 55 community volunteers.

NEVER
DISCONTINUED
SUPPORT

n3autel

nautel.com

WHPC's Director Shawn Novatt (blue shirt on right) is surrounded by NCC
President Dr. W Hubert Keen, Dr. Janet Caruso, AVP Workforce Development and
Lifelong Learning, Dr. Valerie Collins, VP Academic Affairs, and WHPC'’s student
and volunteer personnel, celebrating its 2018 Intercollegiate Broadcasting System
award wins.

The peer interactions between students
and the community volunteers fosters
a collegial and learning community
all within the radio station itself, truly
enriching our students’ experiences.

Even while the station has grown, we
have maintained, if not improved, the
overall sound of the station. We have
updated the programming by replacing
most of our “oldies™ programs with 40
hours weekly of “The Nassau Mix.”
This particular program plays “The
’90s, 2K and Today” with the goal to
play new hit songs before the “big guys”
like Z100 and KTU play them.

However, we still have long-running
fan-favorite programs including “Amer-
ican Hit Radio,” a documentary show
that discusses the biggest albums of the
past 50 years; “Beatlesongs,” where we
play anything written or performed by
The Beatles or any of their members
solo, and ethnic shows like “Profumi
D’lItalia,” our Italian show that has been
with us for 23 years.

We also have about 60 other types of
programming — you can find our com-
plete schedule at NCCradio.org; thus
we appeal to a wide variety of musical
tastes and interests.

RW: How did the station come to be?

Novatt: When the station started in
1972, Nassau Community College and
Adelphi University shared the 90.3 FM
frequency. When Adelphi decided to no
longer offer radio at their school in 1995,
Nassau Community College purchased
the signal and began 24-hour program-
ming; since then, we never looked back.

RW: What is its licensing situation,
management structure and program-
ming philosophy?
Novatt: The station is licensed to 90.3
FM at 500 watts from Garden City, N.Y.
We are also the only ccllege station on
Long Island to broadcast in HD Radio.
I 'am the only full-time employee, and
I have six part-time staff members who
assist in the radio station operations,
mostly on the nights and weekends.
The station is not student-run; how-
ever, student learning and development
are our priorities. Every decision is made
with student needs in mind. A live,

WORKBENCH

(continued from page 10)

student-produced show will always take
precedence over any other program.

While final programming decisions
are made by me, all personnel are able
to suggest new programs. Over the past
three years, we have created many new
student-hosted and student-produced
shows, including “Electric Air,” our
EDM show; “Ritmo Latino,” a Hispanic
mix show; and “The Rock Binge,” a
show that plays rock and alternative
music from 2000 to today — binge on!
There are many more examples, too
many to mention.

We want to make sure we are prepar-
ing students for working in the radio/
media industry, and that’s where our
morning show, “The Nassau Morning
Madhouse,” and ‘The Nassau Mix”
come in. But at the same time, we want
to make sure we are offering program-
ming you simply cannot find anywhere
else on the dial in Market #20 Nassau-
Suffolk, N.Y. That’s where shows like
“Revelations,” our rock-rarities show;
“FM Punk,” our punk-rock and heavy
metal show; and ethnic shows like “The
German Hit Parade,” come in. Our pro-
gramming is quite eclectic and unique,
for sure.

For about seven hours each night, we
are in automation. However, we do not
voice-track any of our shows — they
are recorded live-to-tape, affording our
newer students the chance to experience
being “on the air” as they record. Voice
tracking is a skill that should be taught
to students, and our future plans include
potentially broadcasting a portion of
voice tracked programming in the over-
night hours so as to educate our students
in emerging industry practices.

(continued on page 14)

Frank subscribes to the free Analog Devices Analog Dialog newsletter,
which has been published monthly since 1967, the second year after the found-
ing of the company. It exists as a forum for exchanging ideas on real-world

circuit design.

In the June 2018 issue (www.analog.com/en/analog-dialogue/raqs/raq-
issue-154.html), Frank writes that readers will find details on building a pocket-
sized “white noise” generator, used for checking equipment frequency response.

Aaron Shultz is an applications engineering manager with Analog Devices; he
co-authored the article with independent instrumentation consultant Peter Haak.
In addition to the generator project, the article covers a number of “why™ ques-
tions regarding white noise in audio circuit measurement.

You can obtain your free weekly copy of Analog Dialog by clicking the “sub-

scribe” tab at the link above.
Contribute to Workbench.

‘ou’ll help fellow engineers and qualify for SBE

recertification credit. Send Workbench tips and high-resolution photos to

johnpbisset@gmail.com.

Author John Bisset has spent over 50 years in the broadcasting industry and
is still learning. He handles Western U.S. Radio Sales for the Telos Alliance. He
is SBE certified and is a past recipient of the SBE’s Educator of the Year Award.
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(continued from page 12)

RW: Is career preparation for brouad-
casting part of the mission? What do
current students think abhout radio as a
career path and why?

Novatt: [ like to tell the students that,
while my job description says that I
direct the radio station, I believe that my
true calling is to educate our students
and prepare them for careers in the
broadcast and media industries.

Having worked in the New York City
and Long Island markets, I have cultivat-
ed many contacts who assist our students
in sccuring positions in the broadcast
industry upon graduation from NCC.
Through those contacts, our students can
see up close and personally, the largest
and most state-of-the-art radio stations
in the country, and make contacts of their
own with those radio stations. In addi-
tion, it allows them to compare favorably
our college radio equipment with those
of commercial broadcasters.

Our mission is to provide professional
broadcast training, and tuning in to our
programming will prove that WHPC is
not your typical college radio station:
our students are expected to perform as
professionals, thereby preparing them
for smooth transitions to the commercial
broadcasting world.

Recent graduates and current stu-
dents are interning and working at
stations owned by Cox Media Group,
JVC Broadcasting, Connoisseur Media,
iHeartMedia, Cumulus, Entercom and
more. WHPC has alumni working at
radio stations; we pride ourselves on
being the first step in our students’
career paths. As a community college
station, my hope is those who participate
at the station in hopes of establishing a
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WHPC students Nick Ohrnberger and Sarah Albertson work together on a live

broadcast from a local supermarket.

career in the radio/media industry, take
what they have lcarned at WHPC and
apply that knowledge to their next col
lege staion and beyond.

RW: What platform(s) is the station heard
on, if any, in addition to over the air?
Novatt: We have increased our world-
wide footprint over the past three years.
Besides being available on our school
website (www.NCCradio.org), we have
partnered with the iHeartRadio app, as
well as the Tuneln Radio app — just
search for WHPC. We are also heard on
smart speakers simply by asking them
to “Play WHPC.”

We know that smart speakers are
now readily available in about 25%
of homes in our area (and growing),
so we are reminding our listeners that
we are available on those devices by
advertising running imaging promoting
it, and reminding our jocks to mention
it in their mic breaks. The best thing
that could happen to our industry was
the smart speaker ... now we just need
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1o be smart about making sure people
know that the speakers can do more
than tell you the time and the weather,
but it can bring local radio from the car
back inside the home where it began. Go
ahead — try it. “Alexa, play WHPC!”

RW: What are the biggest challenges
facing most college radio stations? How
has WHPC navigated them?

Novatt: The biggest problem college
stations face. especially two-year col-
leges like ours, is turnover. As soon as
someone gets really good at their job,
they graduate.

I have to constantly train new staff
members in order to maintain the quan-
tity of shows — and more importantly,
the guality of the programming — and
due to the two-year limit in most cases, |
have to do it fast. The average student is
ready 10 go on the air after six lessons/
weeks of training.

But the training does not stop once a
student is cleared to go on the air — we
are constantly listening to air checks
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and finding ways to improve the pro-
gramming of the station.

RW: Describe the station fucilities.
Novatt: Our station includes two large
studios, one for on-air use, and the other
for pre-recording programs as well as
training.

Over the past three years, we have
added and renovated two edit rooms,
equipped with computers that have the
latest version of Adobe Audition on
them. as well as mixers and mics so
students can create liners, promos and
other pre-produced materials. We sub-
scribe to a production music and sound
effects library. allowing all of our imag-
ing to sound super professional.

The two large studios use Wheat-
stone digital consoles. and in the last 18
months, we upgraded our automation
software to BE AudioVault Flex. We
keep most of our music in the “vault™
along with all imaging and other pro-
duction elements, as well as pre-pro-
duced shows. Each studio still has three
updated Denon CD players, and Technic
turntables for our classic-based program-
ming to use (although they are getting
less used every day).

Each studio has four to five micro-
phones, and our production room has a
second “announce booth” for talk show
hosts and their guests 10 use while the
person producing the show can sit at the
console without worrying about making
additional noise. Finally, both studios
also have access to a computer with
Adobe Audition installed to be able to
record shows and playback or edit addi-
tional audio if needed.

RW: Who is the chief engineer or per-
son in charge of the technical aspects of
the fucilities?

Novatt: We work with Bud Williamson

Available in stock from
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Station personnel interviewed former
New York Giants player Rodney
Hampton live at a local restaurant.

and Digital Radio Engineering. I also
want to give a shout-out te our colleague
Andy Gladding. who works at neighbor
Hofstra University’s radio station. Andy
Gladding also works with DRE, and has
been awesome 10 work with. Together,
they have helped us grow our radio
station by assisting us in upgrading our
RDS software and our new Telos VolP
phone system, among other updates.

RW: Any major initiatives we should
know about?

Novatt: We are always looking for new
ways to promote the station and have
introduced station swag, including pens,
phone wallets, bumper stickers and more.
Our staff helps brand tke station by
wearing coordinating radio T-shirts and
sweatshirts at the many outreach events
we now participate in, and even continue
the radio promotion by wearing the cloth-
ing proudly in their everyday lives.

We recently created social media
accounts (90.3 WHPC on Facebook,
@903whpc on Twitter and Instagram),
and we have students helping to create
content.

We work with local chambers of
commerce to have a table and presence
at major fairs and festivals across Nas-
sau County to pramote our station.

We work with amazing local radio
stations like WBLI and WBAB to part-
ner with them on major events they pro-
duce in our area. We aggressively find
and take advantage of every chance to
promote the station, at little to no cost.

We hope to expand our physical
footprint an campus so that broadcast-
ing opportunities mcrease for both our
NCC students and community members,
which in turn will expand the breadth of
programming available to our listeners.

RW: What else should we know?
Novatt: We love to do remote broad-

FEATURES

casts, and we have partnered with Lee
Harris and Harris Media by utilizing
their QGoLive system. This allows us
to broadcast live from anywhere WIFI
or a strong cell signal is available,
which provides the in-studio sound We
have used this program to broadcast
Nassau Lions Football and Basketball,
broadcast live from local restaurants
like Miller’s Ale House, supermarkets
like Stew Leonard’s. and more. We
were actually featured in a blog post
by QGolLive (http://qgolive.com/whpc-
goes-minimalist-still-sounds-great-
qgolive/) about how awesome our live

uses the waorld standard DA

products.

IP protocal with more than 300
manufacturers and 1,000 compatible

From only $2.400.

broadcast from the IBS conference
this month sounded — using only an
iPhone!

I regularly bring my connections in
the industry to the Nassau Community
College campus to hold “Meet the DJ”
sessions for my students. I welcome any-
one interested in joining us to contact
me at Shawn.novatt@ncc.edi.

We have hosted a few virtual sessions
via Skype already. and I'd love to offer
more. | know how important strong con-
nections are to landing that first job — I
believe that my industry connections
and contacts will assist our students to

radioworld.com | RADIOWORLD

maintain an edge over other job seekers,
by exposing them to the industry insid-
ers with whom I have worked.

Finally. we would not be where we
are today without our fantastic listeners.
We hold fundraising marathons annually
for most of our shows, and the financial
support they have provided, along with a
handful of underwriting sponsors, have
helped the station grow in many ways.
We hope the support never ends.

Radio World wanis to know about
your college radio operation. Email us
at radioworld@futurenet.com and we
may feature you in an upcoming article.

ARRAKIS SYSTEMS INC.

ALWAYS THE

LEADER

For more than 33 years,

Arrakis Systems has led the way

with ground breaking innovations in cost effec-

tive, reliable Radio consoles... including USB,
Bluetooth, world standard DANTE IP connectivity
for ALL consoles and ‘New for 20I8' the DARC

www.arrakis-systems.caom

series AolP consoles.

operate from
anywhere that you
have wideband internet !

’0-461-0730
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Their work is important
and usually unheralded. Local-

market frequency coordinators
met with colleagues and SBE
officials and heard from the
society’s national Frequency
Coordination Committee. From
left: Unidentified, Chris Imlay,
Bill Ruck, Jerry Massey, Dan
Wilson, Gibson Pritchard, Wayne
Pecena, RJ Russell, Scott Hewitt,
Lynna McGrath (foreground),
Mike Tosch (rear), Gary Stigall,
Mark Bishop (rear), Johnny
Stigler (foreground), Jim Henkel,
Buddy Brown, Ted Hand, John
Poray, Shahzad Bashier, Craig
Strom, Ralph Beaver, Ryan
Stotts, Roger Bishop, Joseph
Kamenick

Mike Uhi wore his trademark Hawaiian shirt to
draw attention to products from Angry Audio, a new
manufacturer recently founded by Mike Dosch to
make "gadgets and gizmos that solve difficult studio
problems for broadcasters and podcasters.”
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A receiver at the In-Vehicle
Experience pavilion highlights alert-
ing via HD Radio. The promise of
what could lie ahead for connected
cars was on tantalizing display.
Several manufacturers showcased
existing and possible Ul configura-
tions. Model offerings ranged from

SiriusXM AM

99.7 FgA«LBAT-HD
Bt A8 HDI Title - Ain't That Love
EA#8 HD1 Artist - Patricia Reynolds

e the Audi eTron and Revero KARMA D) Radior
~ nautel . .
erl S = sport hybrid to Buick and Mercedes.
E o F;V'\I—%Rk ‘”~ : .The latter has a "keep warm” func- 11027 wp'2 10L7- AM 3 913  FM 4 107.7 HD 5 70son7 SXM
Digi tion, whereby emergency alerts sent
- . 0, . o R L Station
~ . =T = while the car is “off” can be stored :
HY)Radio" and displayed; this could give you
X Smaler Fooprint guidance to avoiding storm damage,
el et ay [ Cv3tim locating shelters or deciding what is

likely to happen in your area.
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Smart VoIP meets smart AolP in a
very intelligent new phone system
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Drones, all the
rage a couple of
years ago, are
no longer omni-
present on the
show floor, which
doesn’t mean
they‘re not being
used for serious
work. SixArms
from Australia
makes an eight-
rotor drone, preci-
: sion GPS guided RF
inspection package with antennas for multiple bands that can execute Actor Alan Alda
complex RF sample paths. The $70K package comes with a spectrum received a standing
analyzer and on-site training, but not your drone pilot certification. ovation as he was pre-
Yep, you need a driver’s license. sented with the NAB
Distinguished Sesvice
Award. Alda told the
audience that listening
to comedian Steve Allen
on the radio at the age
of 10 “changed my life.”

MEASURING RF
WENE TO TSRO

No trip to Las Vegas is complete for any tech geek without a visit
to the promised land of electronics and even components like pots,
resistor and capacitors, Fry’s Electronics. It has more space taken up

by parts alone than a typical Radio Shack had in the entire store.

JBL Professional highlighted
its new One Series 104
compact powered reference
monitor.

Winners of the Crystal Radio Awards for
community service are honored. Stations
saluted were KBHP(FM) Bemidji, Minn.;
KNDE(FM) College Station, Texas; WMBX(FM)
West Palm Beach, Fla.; WRLT(FM) Nashville,
Tenn.; WWPR(FM) New York; KCVM(FM)
Cedar Falls, lowa; KWBG(AM) Boone, lowa;
WMGK(FM), Philadelphia; WTAM(AM)
Cleveland; and WYCT(FM) Pensacola, Fla.
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Cindy Hutter Cavell is the first
woman to receive the NAB
Engineering Achievement Award;
she was honored for her work in

Garrison Cavell listens intently as Cindy
Hutter Cavell receives the NAB Television

Gary Cavell, accepts the NAB Radio Engineering Achievement Engineering Achievement Award. He called television. “There are far more

Aweard from the association’s Gordon Smith and Sam Matheny.  her "my longtime buddy, friend and bride eI bro_ads’ast technology

Cavell challenged the audience consciously to make a differ- Cindy, whose unwavering faith, simple today,” she said, "than there were

ence in the lives of others. “Be more of a deliberate mentorin  honesty, and quiet confidence, reminded in 1971 when | did my f’lrSt board

your world. It doesn’t matter what your place is in life, your me that that anything is possible, if you just Sl Bl e a0 . S0
education, your background, your job function — every one of  believe in yourself.” Son Andrew is in the noted tl:e obstacles facing the com-

us can teach, influence and support others. ... Because no one background. munity “to find, attract and keep

does it alone.” bright new talent in this age of |

vast technical opportunity.” |

It’s a Neumann, but you don‘t
talk into it. The company
released its first headphones,
the NDH 20 dosed-back
model with memory foam
earpads, retailing for $499.95S.
Trying them out is Charles
Henson, creative services
director for SHSU Online at
Sam Houston State University.

"Where will the next generation of engineers and
tech managers come from?” Perhaps from among
this group of participants in the NAB Leadership
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Maverick and Lola get a little
attention outside the LVCC.

~ o
s

On the road to HD Radio broadcasting?

Nautel has you COVERED.
nautel
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Foundation’s Technology Apprenticeship Program
or PILOT’s Technology Internship Grant pro-
gram. Front, from left: Himanshu Pated, Virginia
Western Community College; Rachel Haggerty,
Seton Hall University; Rachael Stapholz,
Arizona State University; Zachary Neace,
Western Kentucky University; Grace Singletary,
American University/Prince George’s Community
College. Rear: William Staffan, Ohio University;
Markel Hawkins, American University; Connor
Crookshank, Bates Technical College. Not shown:
Dylan Stewart, <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>