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STORER PROGRAMS INTRODUCES

A NEW HALF-HOUR
ADULT-ADVENTURE SERIES
AVAILABLE FOR FALL

SEE PAGES 76 and 77
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CONSISTENTLY ON TOP

WDAU A
*7 P.M. NEWS WITH JOHN PERRY { 20.6 | 14.9 173
*11 P.M. NEWS WITH TOM POWELL | 17.1 | 124 13.5

** 7 P.M. NEWS WITH JOHN PERRY | 17.0 { 13.0 11.0
**11 P.M. NEWS WITH TOM POWELL | 15.0 | 13.0 | 10.0

People in Scranton and Wilkes Barre look to
news-dominant WDAU-TV early and late,
where they know news is good news. Every
other aspect of WDAU-TV programming re-
flects the same know-how. For more informa-

tion, call H-R Television. uml
Find out what else is new. @

*NIELSEN—NOV. 1962 *ARB— NOV.-DEC. 1962




The hand that rocks mows the lawn...

the cradle...

buys the hats... and pays the bills...

Responsible adults demand informative radio. Each week WCBM reaches them with 17
hours of local and regional coverage, gathered by Baltimore’s largest radio news team,
plus 15 hours of CBS news. Qur responsible programming is geared to maintain WCBM'S
extensive adult reach. REPRESENTED NATIONALLY BY METRO RADIO SALES

tunes to WCBM RADIO, Baltimore :

. - - S

WCBM,BALTIMORE,MD.10,000 WATTS ON 680 KC AND 106.5 FM, A CBS RADIO AFFILIATE
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MULTI-CITY TV MARKET
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Only single medium assuring full sales
powerrthe entire region . . . a multi-city
market including the metropolitan areas of
Lancaster, Harrisburg, York, and many other
communities. And, area-wide, the Channel 8
viewing audience is unequaled by all other
stations combined. This is full sales power.
Use it to build sales and increase profits.

W GAL-TV

Channel 8
Lancaster, Pa.

STEINMAN STATION . Clair McCollough, Pres.

Representative: The MEEKER Company, Inc.» New York « Chicago - Los Angeles » San Francisco

4
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The thing to do

Newton N. Minow is still publicly
refusing to confirm (or deny) BroaD-
CASTING’s Feb. 1! report that he will
resign soon as FCC chairman, but he’s
done some research that chairman who
intended to stay on would not be apt
to do. In private conversation last
week he said he had looked up tenures
of former FCC chairmen and found
they had served average of about two
years. Mr. Minow passed his second
anniversary in office March 2.

Schroeder-Quarton-Strouse

It's odds-on bet that Willard
Schroeder, vice president-general man-
ager of WOOD-AM-FM-TV Grand
Rapids, will be elected chairman of
NAB joint board to succeed Clair R.
McCollough, president of Steinman
stations. And pre-NAB convention
grapevine has Ben Strouse, president,
WWDC-AM-FM  Washington, slated
to succeed Mr. Schroeder as chairman
of radio board. William B. Quarton,
president, WMT-AM-TV Cedar Rap-
ids, Iowa, incumbent chairman of tele-
vision board, is expected to be re-
clected.

Mr. McCollough has siiff-armed
draft (o retain joint board chairman-
ship since he's taken on added respon-
sibilities of supervision of recent Stein-
man acquisilions (KOAT-TV Albu-
querque and KVOA-AM-TV Tucson).
He'll serve until June board meeting,
but election of radio and tv board
heads will come during next week's
NAB convention in Chicago.

Treyz to Schick

Ollie Treyz. ex-ABC-TV president
who resigned last week as vice presi-
dent of Warner Bros., will join Schick
Inc. as executive in charge of sales
promotion and merchandising. Com-
pany plans immediate expansion of its
electric and safety razor business to
encompass full line of men’s toiletries
and related masculine product items.
Mr. Treyz is expected to visit Schick
manufacturing headquarters in Lan-
caster, Pa., this week, returning from
Florida vacation.

Schulke to Fm Assn.

National Assn. of FM Broadcasters
has found its man. James A. Schulke,
director of advertising and sales pro-
motion of Magnavox Co., is slated to
become chief executive officer of
NAFMB, with headquarters in New
York, following NAB convention in
Chicago next week. NAFMB meets
March 30 in Chicago and is expected
to ratify appointment cleared last week
by 12-man board of directors. MTr.
Schulke, former vice president of
Paramount Television Productions and

Published every Monday, 53rd issue
W., Washington 6, D. C.

1735 DeSales St.,, N.

CLOSED CIRCUIT

in charge of KTLA (TV) Los Angeles,
has had extensive agency background
(Y&R) and has been in talent field with
James Saphier. His assignment: To
do for fm what RAB and TvB are
doing for am radio and tv.

As advertising-sales promotion head
of Magnavox, Mr. Schulke was active-
ly engaged in development of plan for
fm promotion underwritten by that
company to extent of $150,000 ap-
propriated for block time purchases
on NAFMB member stations. Plan
was developed by Frank Freimann,
Magnavox president and Sstrong pro-
ponent of commercial fm as quality
aural service.

Fee bite revived

Proposal that FCC charge fees for
all applications is being revived and
showdown vote is expected soon. Fee
idea was bombed when released for
comments last spring (BROADCASTING,
May 21, 1962). But some commis-
sioners, notably Chairman Minow, still
favor it. So does Bureau of Budget,
which would like all regulatory agen-
cies to pay their way. Proposed fee
schedule has been revised, but fees
that would be charged broadcasters
are same as those included in original
plan released last year.

Specials on spec

David Susskind, head of Talent
Assoc.-Paramount Ltd.,, has bought
script for 90-minute dramatic special
written by actor-writer Peter Ustinov
and has signed Mr. Ustinov and An-
thony Quinn to star in it. Story is
called “The Velvet Knife” and is set in
Italy in period immediately follow-
ing Mussolini’s death. No sponsor or
network has been set. Mr. Susskind
also has deal with L.awrence Olivier to
star in second 90-minute special. Mr.
Olivier's first appearance on U.S. tv
was in another Susskind special, “The
Power and the Glory,” last season.

Renewal relief?

Relief may be in sight for harried
radio broadcasters on license renewal
forms. Oral motion, made at last
Wednesday’s FCC meeting by Com-
missioner Fred W, Ford, that en banc
hearing be held to procure updated
information on how am radio operates
these days (as distinguished from pre-
television era when present forms were
adopted) was unanimously approved.
Staff was instructed to prepare docu-
ment on role of modern radio in re-
lation to tv and fm broadcasting. FCC
previously had decided to separate am
and tv renewal forms.

By procuring from broadcasters in-
formed judgment on modern radio op-
erations, FCC would be in position to
revise Part 1V of renewal forin relat-
ing to program Service, recognizing
differences and possibly eliminating
category breakdown so that supple-
mental statement would suffice.

Little left to sell

ABC-TV is close to SRO on its
Arrest and Trial programs for next
season. Ford division of Ford Motor
Co., through J. Walter Thompson Co.,
has affirmed order for all of 45-minute
Arrest and two other advertisers—one
is Liggett & Myers Tobacco, also
through JWT, and other unidentified
are signing for Trial, other 45-
minute show in back-to-back schedul-
ing on Sunday evenings. Sales will
leave two minutes open in Trial.
Shows are part of new concept wherein
they can be scen as “package” but one
is not dependent on viewing of other.

Shirt sleevers

Warm-up for FCC’s shirt-sleeve
panel at NAB convention in Chicago
next Wednesday (April 3) is scheduled
for today (March 25) at Mayflower
Hotel in Washington. In addition to
seven members of FCC, NAB Jcint
Board Chairman Clair R. McCollough,
who will be moderator, and NAB
President LeRoy Collins, will be on
hand. Last year charges of “rigged”
panel developed because NAB per-
mitted FCC to screen questions sub-
mitted in advance and to throw out
those considered too “controversial.”
Moreover, questions were assigned in
advance to individual commissioners,
and audience was not told that session
had been “rehearsed.”

About face

It will be another two or possibly
three weeks before FCC opinion deny-
ing seven vhf drop-ins is released.
That’s because Broadcast Bureau had
written decision other way, i.e., to
authorize drop-ins. Upshot is staff
had to jettison half-inch-thick docu-
ment and sfart over to write opinion
justifying 4-3 opinion against drop-ins.

Although ABC has already petition-
ed FCC to reconsider denial, formal
request for reconsideration can’t be
filed until official decision is pub-
lished. Two-station vhf markets in
which third v at less than standard
separations would have been dropped
in are Johnstown, Pa. (ch. 8); Baton
Rouge, La. (ch. 11); Dayton (ch. 11);
Jacksonville, Fla. (ch. 10); Birming-
ham, Ala. (ch. 3); Knoxville, Tenn.
(ch. 8) amd Charlotte, N. C. (ch. 6).

(Yearbook Number) published in November, by Broabcasting PusricaTions Inc..

Second-class postage paild at Washington, D.

C., and additional offices.
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What to Do with Six Straws in a Dry State

WMAL’s redoubtable VP and general manager, Fred Houwink, is
also a keen puzzle buff. He and a band of WMAL cohorts,
heading to Chicago for the NAB convention, took to the rails after
being grounded by weather. The group had just settled down to the
long haul in the club car of the Capitol Limited when the train
entered a dry state.

Finding himself with six straws and no glass in one hand and time*
on the other, Fred suggested a problem to while away the thirsty
stretch.

He cut two of the six straws in half. Then he asked his cohorts**
to use the eight pieces (four long and four short) to comstruct
three squares of equal size.

If you're not a straw man, check with us for a solution. If you are,
send us your answer (use one color to designate short straws,
another for long)—for a suitable reward.

*Harrington, Righter & Parsons, Inc. dispense another kind
of Fred’s time—the number-one-in-its-time-slot type (according
to latest NSI for Washington) on Monday, Tuesday and
Wednesday at 11:30 PM with Thriller, as SurfSide 6 and
Checkmate. Check HR&P for availabilities.

**Since you asked, they were, reading from left to right:

Neal Edwards, Harold Green, Ted McDowell, Dick Stakes, Al
Powley, Stan Hamilton and Herb Victor

Puzzle adaptation courtesy Dover Publications, New York 14, N. Y.
Address answers to: Puzzle §76, WMAL-TV, Washington 8, D, C.

wmal-tv $

Evening Star Broadcasting Company WASHINGTON, D. C.
Represented by: HARRINGTON, RIGHTER & PARSONS, Inc.
Affiliated with WMAL and WMAL-FM, Washington, D. C.; WSVA-TV and WSVA, Harrisonburg, Va.
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WEEK IN BRIEF

Heaviest number of broadcasters ever expected to flood
Chicago for NAB's 41st annual convention. More than
40 organizations plan separate meetings, film producers
are staging own show, and 71 manufacturers are exhibit-
ing in largest exhibition in association history. See. ..

OFFICIAL AGENDA, EVENTS... 82
WHERE TO FIND IT...122
TECHNICAL PAPERS, AGENDA ... 88
MAJOR DISPLAYS AT EXHIBITS ... 96

Heavy trend toward ‘“on-network” tv shows in overseas
market reported, with more than half of exported produc-
tions being run in foreign countries at the same time they
are being shown on U. S. networks. See . ..

NEW SHOWS SEEN OVERSEAS ... 27

Congressional committee opens up with big guns on
Pulse and Nielsen. Investigators rake Pulse activities
and imply that Nielsen devices can be rigged. Research-
ers fight but committee hints worst is to come. See...

‘CON' LABEL PUT BY HARRIS... 34

Under Newton Minow's leadership the FCC has moved
hard and fast into tougher regulation—approaching in
minds of many broadcasters the forbidden area of censor-
ship. Expected is chairman's swan song. See...

TWO BUSY YEARS WITH MINOW...53

All channel tv receivers are on the market and have
been for months. All major set makers have vhf-uhf sets,
with price differences running $20-330. Come April 30,
1964, all-band receivers only. See . ..

VHF-UHF OUTPUT PERKING .. .136

NAB charges FCC with attempted censorship in hear-
ings in Chicago and Omaha. Association labels city-wide
proceedings “irresponsible’ attempt to impose “illusive”
views on programming. See . ..

LOCAL HEARINGS CENSORSHIP .. .128

Commissioner Lee has resignedly given up in his cam-
paign to move all tv into uhf band. He tells EIA meeting
that change in multiple ownership rules, permitting own-
ership of five v's and five u's may help uhf. See . ..

LEE CONCEDES ALL-UHF TV...136

SPECIAL REPORT: TFE-'63

The boom in syndicated and feature film product for
tv lies in a single result: successful selling for the adver-
tiser. Selling patterns have changed, but film producers
continue on top of market. See...

SUCCESSES BUILD MARKET ... 59

There's a big demand for more and better syndicated
film programs by television stations. Survey shows that
three out of four stations would like to have more shows
from syndicators for use in prime time. See. ..

STATIONS LOOK AT FILM...72

DEPARTMENTS
AT DEADLINE ....ivrrnirnerisirsanns 9 THE MEDIA ...
BROADCAST ADVERTISING .......... 30
BUSINESS BRIEFLY ..ot 30
CLOSED CIRCUIT oo 5 OUR RESPECTS
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WHAT IS THE MEASURE OF A BROADCASTING STATION?

The pleasant folks* pictured here are part of a local Connecticut television show . . . a show
which, consistently, has bested nighttime network competition. Titled “What in the World,”
the program is basically a quiz . . . which insults neither intelligence nor credibility . . . on the
geography, history and architecture of the world’s interesting places .. . and the habits, cus-
toms and accomplishments of people. The prizes are modest . . . and they don’t go to people
but to institutions which have need.

Funny thing about the show! It has only one commercial, three minutes long, smack dab in
the middle of the program, . .. and, usually, it is so interesting, it draws fan mail!

- We'd like to take full credit for “What in the World” but must hasten to assert that
it is the brainchild and production of Baker Advertising of Hartford. We do take credit, how-
ever, for recognizing its merit and charm a long time ago. In fact, “What in the World” has
been on WTIC-TV as long as the station has been telecasting.

Sorry — but “What in the World” is not for sale. It is sponsored by the Electric Companies
of Connecticut, as it has been since its very first broadcast.

*Left to right: John F. Schereschewsky, Director of the Rumsey Hall School: Aline Searinen. art critic; Charles C. Cunningham. Director of the
Wadsworth Atheneuni: James N. Egan. allorney; Ben Hawthorne. a er: and Qui. ter John Dando, Associale Professor of English at
Trinity College,

WTIC(})TV3

Broadcast House, 3 Constitution Plaza, Hartford 15, Connecticut

WTIC-TV is represented by Harrington, Righter & Parsons, Inc.

%—
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 27

DEADLINE

NIELSEN CO. ASKS FCC/NAB RATINGS AID -

Company witnesses coming back to House probe tomorrow

A. C. Nielsen Co. witnesses suggested
to House subcommittee investigating
broadcast measurement business Friday
(March 22) that FCC and NAB become
involved in straightening out some of
problems in ratings.

With three weeks of ratings investi-
gation behind them, members of Special
Subcommittee on Investigations con-
centrated fully on Nielsen, giant of rat-
ings industry, whose witnesses will re-
turn to stand tomorrow (Tuesday) after-
noon as congressmen try to wind up
hearings this week.

In Nielsen’s nine-point suggestions on
ratings problems, firm recommends
asking “FCC and/or NAB to take
strong stand” to discourage outside
interference in sampling, and to develop
standards for deciding when ‘“‘hypoing”
occurs during rating surveys. Other
suggestions: government credentials for
ratings firms, technical committee on
radio research, complaint bureau on
ratings abuses, uniform definition for
metro areas.

Returning to question whether Niel-
sen firm recommended that MBS and

ABC Radio add more 50 kw stations
(sece page 35), counsel Robert E. L.
Richardson revealed Nielsen presenta-
tions to networks which showed about
50% of NBC and CBS Radio audiences
accounted for by “powerhouse” stations.
After showing standard error in
Nielsen Cumulative Audience reports
ranges between 50,000 and 100,000,
subcommittee pointed out Nielsen vice
presidents advised MBS on interpreta-
tions of WOR, WINS, both New York,
audience shares of between .5 and .8.
Such precise figuring was “perfectly
ridiculous,” said Dr. Herbert Arkin,
subcommittee statistical consultant.
Other evidence showed Nielsen, which
in 1952 presented strongly worded at-
tack on mail ballot system used by
competitor Broadcast Measurement
Bureau, adopted method as its own in
next NCA report after BMB died.
Nielsen witnesses said 100 of [,150
tv homes used in national sample will be
changed by fall of 1963, based on 1960
census. Firm admitted that homes now
are based on modified sample con-
structed in 1947 with 1940 census data.

Cox to take FCC oath
Tuesday from Douglas

Kenneth A. Cox is scheduled to be
sworn in as FCC commissioner tomor-
row (March 26) by Associate Justice
William O. Douglas of Supreme Court.

Mr. Cox, now Broadcast Bureau chief,
had planned to assume office last week,
but President Kennedy left for Central
American trip without signing official
commission. Signature still was lacking
late Friday, but White House said com-
mission would be signed in time for
ceremony in FCC meeting room.

FTC hits St. Joseph ads
based on medical study

False advertising charges were leveled
against Plough Inc.’s St. Joseph aspirin
by Federal Trade Commission Friday.
FTC charged that St. Joseph newspaper,
magazine and tv advertising incorrectly
stated results of analgesic study reported
in Dec. 29, 1962, Journal of American
Medical Assn.

Also charged in complaint is Plough’s
advertising agency, Lake-Spiro-Shur-
man, Memphis. Tv spots claimed
“America’s leading medical journal re-
ports St. Joseph aspirin is your ‘best

buy’ in pain relief,” FTC said.

Opinions expressed in Journal article
are those of clinical investigators, not
AMA, according to complaint. Similar
charge of false advertising in use of
same study has been made by FTC
against Bayer aspirin (BROADCASTING,
March 18).

Plough owns WMPS-AM-FM Mem-
phis, WIJD-AM-FM Chicago, WCOP-
AM-FM Boston, WCAO-AM-FM Balti-
more and WPLO-AM-FM Atlanta.

Bailey, Miller limit
equal time exemptions

Chairmen of Democratic and Repub-
lican National Committees urged Con-
gress Friday to suspend equal-time sec-
tion of Communications Act for 1964
presidential and vice presidential races.

But Democrat John M. Bailey and
Republican William E. Miller opposed
extending suspension to candidates for
lesser offices.

Party leaders gave views to House
Communications Subcommittee, which
is considering administration-backed
measure (H Res 247) to waive equal-
time requirement as it applies to presi-
dential and vice presidential candidates
(BROADCASTING, March 11).

Rep. Oren Harris (D-Ark.), chair-

man of parent Commerce Committee

and sponsor of resolution, said “mote
experience” with manner in which
broadcasters handle political broadcasts
would be desirable before extending
suspension to lesser candidates.

Party chairmen said suspension of
law in 1960 to permit debates between
presidential candidates John F. Kennedy
and Richard M. Nixon contributed
greatly to education of electorate on
campaign issues.

But they said present law must be
retained for protection of candidates
for local and state office.

Mr. Bailey said that “until we have
conclusive, concrete evidence there will
be no abuses,” state and local candi-
dates should have protection of present
law.

Salinger counterattacks;
asks study of news media

Pierre Salinger, White House news
secretary, flung charges of news manage-
ment by Kennedy Administration back
at “city editors and managing editors”
of newspapers and radio and tv “news
directors.”

Responding to mounting criticism of
administration’s news activities (see page
130), Mr. Salinger told Women’s Na-
tional Press Club in Washington Fri-
day that study should be undertaken to
determine whether newspapers, maga-
zines and radio-tv are being operated
in public interest.

Hosts take note!

With NAB convention activities
to be closed down Tuseday after-
noon (April 2) in Chicago, dele-
gates will have no choice but to
go to hospitality suites if they
want liquid refreshments.

And, note to hosts—stock up
early because all public liquor
sales will be prohibited in Chi-
cago that day until after 6 p.m.
Even host hotel will not be able
to replenish stocks because Chi-
cago municipal elections fall on
same day. ILocal law requires all
bars and liquor stores to close
while polls are open.

Old ‘friend’ of broadcasters,
Lar (America First) Daly, is
write-in candidate for mayor, run-
ning against Democratic incum-
bent Richard Daley and Repub-
lican challenger Benjamin Adam-
owski.

e e e T e e e e e e e more AT DEADLINE page 10
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Albert A. Klatt,
vp-creative direc-
tor of Needham,
Louis & Brorby,
Chicago, named
vp in charge of
creative services.
In his new posi-

tion, Mr. Klatt

' will be respon-
].\L sible for all of

Mr. Klatt agency’s  broad-
cast and print

creative work. Harold Kaufman, crea-
tive group head, appointed director of
radio-tv production. Mr. Kaufman has
been with NL&B for nearly four years
and previously had been with Leo Bur-
nett Co., Chicago.

Thomas D. .
Tannenbaum, ex-
ecutive assistant
to Ray Stark, vp
of Seven Arts
Productions,
named to post of
vp in charge of
newly created tv
production de-
partment, Mr.
Tannenbaum will
head new tv pro-
duction effort for Seven Arts (see story,
page 143). He has served as associate
producer on Seven Arts’ motion picture
“Rampage” for Warner Bros. release

Mr. Tannenbaum

WEEK'S HEADLINERS

and served as head of Famous Artists
Television before joining Seven Arts.
He will divide his time between New
York and Los Angeles.

Mr. Koren Mr. Snyder

Kenneth C. T. Snyder, senior vp of
Needham, Louis & Brorby and man-
ager of agency’s Hollywood office, re-
signs as of April | to become president
and executive producer of The Funny
Co., which will produce 260 five-min-
ute color animated programs of same
name, which Mattel Inc. (toymaker)
will use as advertising vehicle in major
markets in 1964 (BROADCASTING, Feb.
11). Mr. Snyder and Charles B. Koren,
former MCA vp, have formed Snyder-
Koren Productions, radio-tv commer-
cial and programming consultancy, to
create and produce advertising for both
advertisers and agencies. Mr. Koren
is vp of The Funny Co.

Theodore F. Shaker assumes respon-

sibility as acting general manager of
WABC-TV New York, replacing Joseph
Stamler, vp and general manager, who
has resigned over policy difference. Mr.
Shaker also is president of ABC-owned
tv stations and of ABC Television Spot
Sales. Also resigned is Arthur Gross,
WABC-TV program manager. Richard
Beesemyer, sales manager of Los An-
geles office of ABC Television Spot
Sales, replaces James E. Szabo as
WABC-TV general sales manager. Mr.
Szabo may move into another sales area
at ABC. Mr. Beesemyer served in sta-
tion sales posts in Los Angeles, Chicago
and New York.

Edward A.
Warren, program
director of
WNBC-TV New
York, appointed
program director
for ABC-owned
tv stations. Prior
to joining WNBC-
TV in May 1962,
Mr. Warren was
director of pro-
gramming for
WGN-TV Chicago. In his new posi-
tion, he will report to Theodore F.
Shaker, president of division. ABC-TV
Stations are WABC-TV New York;
WBKB (TV} Chicago; KGO-TV San
Francisco; KABC-TV Los Angeles; and
WXYZ-TV Detroit. a®

Mr. Warren

For other personnel changes of the week see FATES & FORTUNES
e N T S e ey e S| T T

Ford, Marlboro take
CBS-TV pro football

Ford Div., Ford Motor Co., through
J. Walter Thompson Co., both Detroit,
and Philip Morris Co. (Marlboro cigar-
ettes), New York, have each signed for
quarter share sponsorship of 94-game
regular season schedule of National
Football League over CBS-TV, starting
Sept. 15 and running through Dec. 15,
CBS-TV announced Friday (March 22).
Remaining half-sponsorship will be on
regional basis.

Three games will be presented na-
tionally, according to William C. Mac-
Phail, vice president of CBS Sports.
Twelve regional networks will carry re-
maining games, presenting seven con-
tests simultaneously on Sundays.

Couric warns against
public service laws

“Paste public service [broadcasting]
on the statute books in the form of
‘thou shalt devote so much time to
public service programming’ and you

10

will have killed charity,” John Couric,
NAB pr manager, said last Friday.

In Philadelphia speech before Good-
will  Industries luncheon honoring
broadcasters, Mr. Couric warned against
any attempts to “fence in” radio-tv’s
freedoms to act in public service. Broad-
casters, he said, do not need “a marked
map” to guide them in meeting needs
of public. He criticized “the blackball-
ers of broadcasters . . . automatic re-
actors at the mention of . . . radio, tv or
broadcasting” and “kneejerk critics who
kick the electronics media without
knowing why.”

Alcoa drops ‘Premiere’
for Huntley-Brinkley

Aluminum Co. of America next fall
drops 10-year formwula of identifying
itself with particular tv entertainment
programs. It will turn to “‘greater reach
and frequency” of new half-hour Huni-
ley-Brinkley Report on NBC-TV (Mon.-
Fri. 7-7:30 p.m. EST).

Alcoa, currently sponsor of ABC-
TV’s Alcoa Premiere, has bought 78

quarter-hours (in 52-week schedule) of
Huniley-Brinkley, according to Alcoa’s
agency, Fuller & Smith & Ross, New
York. Budget for new show is about $4
million; budget for Premiere, $4.1 mil-
lion. Premiere’s last play will be Sept.
12, and sponsorship in half-hour news
show starts Sept. 9.

EIA pushes for repeal
of tax on all-channel tv

Electronic Industries Assn. is going
to try to get excise tax removed from
all-channel tv sets. Board of directors
Friday authorized staff to work for re-
moval of 10% impost after hearing
Robert W. Galvin, Motorola president,
report that elimination of fee would per-
mit all-band receivers to be sold at
near same price as present vhf-only sets.

EIA board of director’s action came
after consumer products division urged
move and legislative committee opposed
on ground industry is better served by
working for administration’s tax reduc-
tion) program (see earlier story, page
136).
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In Detroit...

WWJ NEWS is all

[ 75 "'llqmluKArlo.
US. CllST()MsI NSPecTing

: e — -
T Wewe

- — ; ! T Don Perrie, hot after a story
WWJ Newsman Dick Westerkamp i e ——— : Al el
interviews U. S. Immigration officer. 3 climbs into WWJ Newsmobile.

Ven Marshall covers salvage of
British motorship “Montrose”.

.‘\n‘.:lll '
Dwayne Riley investigates
recent medical advances.

2w LY ’ -l Britton Temby interviews one of
the city's leading businessmen.

Fran Harris chats
with popular cir-
cus performer
visiting Detroit.

William Fyffe | Kirk Knight
reports status B is at scene
of U. S. Air 8% of a major
Defense team. Detroit fire.

No schedule-shackles. No clock-straitjackets. Whatever it takes to get the story and get it
across, WWdJ News does. Result — spontaneous, accurate news coverage from the word GO!

WW]J (news) WWI-TV

Owned and Operated by The Detroit News ¢ National Representatives: Peters, Griffin, Woodward, Inc.
BROADCASTING, March 25, 1963 "




our clients’ products to 325,600 TV homes.
With 10 years experience - we're the best
selling bees in Virginia’s number one market,

Buzz your nearest Katz representative—he
will tell you what busy bees we are!

Q1. 8=TV 10

ROANOKE , VIRGINIA

THE KATZ AGENCY, inc.
National Representatives

“THERE IS NO SUBSTITUTE FOR INTEGRITY"

— DATEBOOK____

A calendar of important meetings and
events in the field of communications

*Indicates first or revised lsting

MARCH

*March 25—Hollywood Ad Club Shirtsleeves
session on ‘Creative Media Selling,” 12
noon to 2:30 p.m., Hollywood Roosevelt.
Emil Reisman, advertising manager, Gallen-
kamp Shoe Stores, chairman. Rick Clark,
Relaxacizor; David Blair, Bullock's depart-
ment store; Robert Forestal of McNaugh-
ton, Laub, Forestal and Jeff Rogers of
Honig-Cooper & Harrington will report on
successful advertising ideas contributed by
media salesmen. Jack O’'Mara, TvB western
manager, will preside.

March 25-28—Institute of Electrical & Elec-
ironics Engineers, international convention,
New York Coliseum and Waldorf-Astoria
Hotel.

*March 26—Federal Communications Bar
Assn. Iuncheon meeting in the grand ball-
room of the Willard Hotel, Washington,
D. C. Kenneth A. Cox, new FCC commis-
sioner and former chief of the commis-
sion’s Broadcast Bureau, will speak.

March 26—Final date for the flling of ap-
plications for ch. 5 in Boston. Applications
will compete comparatively with present
occupant WHDH-TV,

Mareh 26—Board of Broadcast Governors
hearing, Ottawa.

Mareh 27—Eleventh annual Management
Conference of U. of Chicago, MeCormick
Place, Chicago. The one-day conference is
sponsored by the Graduate Schoeol of Busi-
ness and the university’s Executive Program
Club. Charles G. Mortimer, chairman of
General Foods Corp., White Plains, N. Y.,
will speak at the evening conference ban-
quet on “Developing a Climate Conducive
to a Growing Economy.”

*March 28—Merchandising Executives Club
of Los Angeles, dinner meeting at the Cove
Restaurant. Ray Edwards, Glendale Federal
Savings & Loan Assn.; James P. Felton,
Seaboard Finance Co., and Willard Adams,
Bank of Ameriea, will discuss ‘“Money Mer-
chandising.” Carroll Sugar, BRDO, is chair-
man of the day.

March 29—The Chicago chapter of Sigma
Delta Chi (The Headline Club) dinner meet-
ing, 6:30 p.m. (cocktails 5:30), Sheraton-
Blackstone Hotel. Pierre Salinger, White
House news secretary, will speak on man-
aged news and other press-government
friction.

March 29—Advertising Women of New
York Foundation, World’s Fair Ball, Grand
Ballroom, Waldorf-Astoria Hotel, New York
City. Cocktail service, 6:30 p.m.; dinner,
8:00 p.m.; dancing to Lester Lanin's or-
chestra from 8:00 p.m. to 2:00 a.m.

March 29—Twenty-fourth annual conven-
tion of the Assn. of Background Music Op-
erators, Conrad Hilton Hotel, Chicago.

March 29-30—Spring conference of Sixth
District (Illineis, Indiana and Michigan) of
Advertising Federation of America, Shera-
ton-Chicago Hotel. Host organization, Chi-
tago Federate Advertising Club, extends wel-
come to broadcasters. Speakers include AFA
Board Chairman George Head, National
Cash Register Co. and AFA’s new presi-
dent, Mark F. Cooper. Celebrity reception
is scheduled March 29, 6-8 p.m. at Mid-~
America Club.

March 29-30—National Assn. of Educational
Broadcasters Region II conference, Tampa,
Fla. WEDU (TV) Tampa-St. Petersburg
(educational ch. 3) is host station for con-
ference and its general manager, LeRoy
Lastinger, is conference chairman. Among
the speakers are Willilam Harley, NAEB
president, and Richard Hull, of Ohio State
U.. NAEB board chairman.

*Marech 30—Annual meeting, National Assn.

BROADCASTING, March 25, 1953



educational television :

" g : "h

help for busy teachers
hope for crowded classrooms

Today, education in America
faces a severe challenge. An accel-
erating world requires new and
broader curriculums. An expand-
ing population begs for more teach-
ers, more classrooms.

Many communities have turned
to Educational Television as an
imaginative way to expand course
subjects, to bring more effective
teaching techniques into the class-
rooms without sacrificing person-
alized instruction.

Because of our long experience
in the research and development
of telephone, television, and de-
fense communications networks, it
was natural that the Bell System
was called on to develop facilities
for one of the first ETV networks
in the country, in Hagerstown,
Maryland.

We have since helped pioneer

the first state-wide, closed circuit
Educational Television system, in
South Carolina.

In doing this, we have developed a
transmission service that provides
several channels of tnstruction. It is
low in cost and makes use of the service
and maintenance facilires of local
Bell Telephone Companies in com-
munilies of any size.

Helping communities like yours
find the answer to better learning
through Educational Television is
just one more way of putting Bell
System research and skills to work
serving you and your family.

BELL TELEPHONE SYSTEM

Owned by more than two million Americans



UNDUPLICATED

ALL
THE
GREAT
ABC
SHOWS

Unduplicated coverage
makes WSUN your most
efficient buy in the Tampa
Bay market.

14 (DATEBOOK)

of Fm Broadcasters, Conrad Hilton Hotel,
Chicago.

March 31-—Board of directors meeting, In-
stitute of Broadcasting Financial Manage-
ment, 9 am., Blackstone Hotel, Chicago.

March 31—Assn. of Maximum Service Tele-
casters annual membership meeting, Conrad
Hilton Hotel, Chicago.

March 31—Annual meeting of the Assn. of
Professional Broadcasting Education, Chic-
ago. Dick Mendenhall, editorial director of
WSB-AM-FM-TV Atlanta, Ga, and Worth
McDougald, head of radio-tv sequence at
the University of Georgia's School of
Journalism, will speak.

March 3l1-April 3—Annual NAB conven-
tion, Conrad Hilton Hotel, Chicago.

APRIL

*April 1—Annual stockholders meeting,
Wometco Enterprises Inc. 400 North Miami
Ave., Miami, Fla.

April 1—Deadline for petitions to FCC for
reconsideration of its new rates for leased,
private telegraphic services and establish-
ment of speclal press rates for wire serv-
ices.

April 1—Deadline for comments on FCC
proposed rulemaking to reserve ch. 39 in
Allentown for etv use, assign ch., 36 to
Altoona, ch. 3 to Clearfield, ch. 65 to Harris-
burg, and ch. 68 to Scranton, all Penn-
sylvania, for etv use.

April 1—Deadline for comments on FCC
proposed rulemaking to add ch. 18 to
Gaithersburg, Md.

*April 1—Eighth annual membership break-
fast meeting of Tv Stations Inc.,, Mayfair
Room, Sheraton-Blackstone Hotel, Chicago.
Sylvester L. (Pat) Weaver, board chairman
of McCann-Erickson International, will be
guest of honor and principal speaker. Other
speakers will be W. D. (Dub) Rogers, Tv
Inc.'s chairman, who will also preside, and
the organization's president, Herb Jacobs.

April 2—Premium Advertising Conference,
conducted by Premium Advertising Assn.
of America, McCormick Place, Chicago.
The theme of the conference, which is held
in conjunction with the National Premium
Buyers' Exposition is "Operation Greater
Economic Growth Through More Produc-
tive Advertising and Sales Promotion.”
Featured speakers are Dr. Arno Johnson,
vice president and senior economist at
J. Walter Thompson Co.; Stanley Goodman,
president of Sales Promotion Executives
Assn.: Richard F. Tomlinson, president of
Food Field Reporter and Food Topics; Daniel
L. Goldy, U. S. Dept. of Commerce; and
William Dunham, president of Premium Ad-
vertising Assn., of America.

April 3-5—Assn. of National Advertisers
West Coast meeting, Santa Barbara Biltmore
Hotel, Santa Barbara, Calif.

April 4-5—Assn. of National Advertisers
annual West Coast meeting, Biltmore Hotel,
Santa Barbara, Calif. Speakers: Alan
Stoneman, Purex Corp.; Fairfax Cone,
Foote, Cone & Belding; Gilbert H. Well,
ANA general counsel; John B. Hunter Jr.,
B, F. Goodrich Co,; E. J. Beam, Hughes
Afreraft; Ralph Carson, Carson/Roberts
Adv.; Courtenay Moon, Grey Adv.; Harry
F. Schroeter, National Biscuit Co.; Don
Connell, Market Research Corp.; Peter
Langhoff, Young & Rubicam, and Donald
Kanter, Tatham-Laird.

April B8—American Women in Radio &
Television, Projection 63 workshop, 10 a.m.-
12:30 p.m., tv wing, McCann-Erickson Inc.,
485 Lexington Ave, New York.

April 8—Georgia AP Broadcasters Assn.
meeting, Atlanta., News clinic featuring
specialists In various phases of broadcast
news coverage. Awards banquet at night,
with AP Assistant General Manager Louis
Kramp speaking.

April 11—Seminar on radio broadcasting
and community leadership under joint
auspices of Southern California Broad-
casters Assn. and U. of Southern California
Dept. of Telecommunications. USC campus,
Los Angeles,

BROADCASTING PUBLICATIONS 1Nc.

BN BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO

Executive and publication headquarters:
BroapcasTiNG-TELEcAsTING Bldg., 1735 DeSales
St., N.W.,, Washington 6, D. C. Telephone
Metropolitan 8-1022.

Eprror AND PUBLISHER
Sol Taishof¥

Editorial

Vice PrReSmENT AND Exrcurive EbpITor
Edwin H. James

EprToRIAL DimEcToR (New York)
Rufus Crater

MAaNAGING EprroR
Art King

Senior Eorrors; J. Frank Beatty, Bruce
Robertson (Hollywood), Frederick M. Fitz-
gerald, Earl B. Abrams, Lawrence Christo-
her (Chicago), Dawson Nail; AsSsoCiaTE

ITORS : George Darlington, Leonard Zeiden-
berg; Starr WriTERs: Sid Booth, Sherm
Brodey, Gary Campbell, Jim deBettencourt,
Larry Michie; EbitoRraL AsSISTANTS: Chuck
Shaffer, Nancy K. Yane; SECRETARY TO THE
PusLisHER: Gladys Hall.

Vice PRESIDENT AND GENERAL MANAGER
Maury Long

Vice PRESIDENT AND SALES MANAGER
Winfield R. Levi (New York)

ASSISTANT PUBLISHER
Lawrence B, Taishoft

SOUTHERN SALEs MaNAGER: Ed Sellers; Pro-
DUCTION MANAGER: George L. Dant; Trarric
MaANAcER Harry Stevens, CrassiFiEp ADVER-
TISING: Dave Lambert; ADVERTISING AssisT-
ANTS: Robert Sandor, Carol Ann Jenkins,
Ken Albright; Skcrerany To THX CENFRAL
MANAGER: Doris Kelly

ComrrROLLER: Irving C. Miller,
Auprror: Funice Weston,

ABSSISTANT

Publications and Circulation

DIRECTOR OF PUBLICATIONS
John P. Cosgrove
CmcuLaTION MANAGER: Frank N. Gentile;
CIRCULATION AssistaNT: David Cusick, Edith
Is,:lu,sk?urgess Hess, German Rojas, Eugene
eskin.

Bureaus

New York: 444 Madison Ave., Zone 22, Plaza
5-8354.

EnrroRiaL Dimecror: Rufus Crater; Burzav
NEws ManNacer: David W. Berlyn; ASsOCIATE
Eprror: Rocco Famighettl; Starr Whrrrens:
John Gardiner, Diane Hafbert, Larry Litt-
man, Assistant: Frances Bonovitch.

VicE PRESIDENT AND SALES MANAGER: Winfield
R. Levi; INSTITUTIONAL SALES MaNacER; Elea-
hor R. Manning; AbDVERTISING REPRESENTATIVES:
Don Kuyk, Syd Abel; ADVERTISING ASSISTANT:
Ellen Reilly.

Chicago: 360 N. Michigan Ave.,
Central 6-4115.

SeN1oR Eprror: Lawrence Christopher; Mip-
WEST SALES MANAGER: Warren W, Middleton;
AssisTaNT: Barbara Kolar.

Hollywood: 6253 Hollywood Blvd., Zone 28,
Hollywood 3-3148.

Sentor EpIToR: Bruce Robertson;
SALES MANAGER: Bill Merritt.
Toronto: 11 Burton Road, Zone 10, Hudson
9-2694. CorrespoNDENT: James Montagnes.

Zone 1.

WESTERN

BROADCASTING® Magazine was founded in 1831
by Broadcasting Publications In¢., using the
title, BroaDcaSTING®*—The News Magazine of
the Fifth Estate. Broadcast Advertising®
was acquired in 1832, Broadcast Reporter in
1933 and Telecast* in 1853. BROADCASTING-
TELECASTING®™ Wwas introduced in 1946,

*Reg. U. S. Patent Office
Copyright 1963: Broadcasting Publications In¢
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Another important plus. .. documented research tells the story!

They like us

WGN Radio has the most highly respected programming in Chicago.
Chicago area aduit listeners rate* WGN first in these categories...

® Good program variety
* Well-rounded news coverage
* Good sports coverage
* Good taste
® Advertising of high quality products
* Broad family appeal
* Appeal to intelligent people

That’s why we
reach more

WGN Radio reaches the largest audience of any broadcasting station west
of the Hudson River. (NCS, 1961—1,677,600 homes reached weekly.)

WGN Radio reaches more homes and more cars than any other Chicago radio
station. (NCS, 1961; The Chicagoland Auto Radio Audience Survey, 1961.)

For ten consecutive months, WGN Radio has reached more homes per
average quarter hour (6 a.m. to midnight) than any other Chicago radio
station. (NSI Bi-Monthly Radio Reports, April, 1962 — January, 1963.)

That’s why we sa

WGN IS CHICAGO

The most respected call letters in broadcasting
*Market Facts Chicago Radio **Image’’ Study, 1960

BROADCASTING, March 25, 1963
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Big-as-all-outdoors!

“THEY CAME TO CORDURA”. .. Gary Cooper, Rita Hayworth and Van
Heflin lead a brilliant array of top Hollywood and Broadway performers
in one of the most exciting adventures ever brought to the screen. Robert
Rossen’s taut direction makes it a memorable outdoor film. It's another of
the 73 great box-office hits, newly released for television, that have been
added to the roster of the COLUMBIA POST-48's,




' ne COLUMBIA POST-48’s

'SCREEN }

Already sold to: WCBS-TV New York, KGO-TV
San Francisco, WTPA Harrisburg-Lancaster,
WGAN-TV Portiand, Maine, WCAU-TV Philadelphia,
WBBM-TV Chicago, WOOD-TV Grand Raplds-
Kalamazoo, KENS-TV San Antonio, WJHG-TV_
Pensacola-Panama City, WAPI-TV Birmingham,
WALB-TV Albany, Ga., WSYR-TV Syracuse, WBAY-
TV Green Bay, KHSL-TV Chico-Redding, KGMB-TV
Honolulu, KLAS-TV Las Vegas, KPHO-TV. Phoenlx,
KGW-TV Portiand, Oregon, WRGB Albany--
Schenectady, KMOX-TV St. Louis, KTVT Ft. Worth- :
Dallas, WOKR Rochester, N. Y., WEEK-TV Peoria,
KARD-TV Wichita, WLOS-TV Asheville, WHO-TV |
Des Moines, WWL-TV New Orleans, WKBN-TV
Youngstown, WLBW-TV Mlaml, KOVR Stockton el
sacramenta, KMBC-TV Kansas City, Mo, KMI-TV
Fresno, WDAU-TV Scranton- -Wilkes-Barre,
KLYD-TV Bakersfield, WJAR-TV Providence,
KOGO-TV San Diego, KTNT-TV Seattie-Tacoma.



EXPERIENCE

AT YOUR
COMMAND!
RCA SERVICE...

L g

FROM REPAIRS TO
COMPLETEOVERHAUL
= Video tape recorder service

* TV camera overhaul

= Antenna inspection measurements

* Microphone & pick-up repairs

* Transmitter performance measurements
* Custom fabrication

* Installation supervision

* Consale repairs

* TV projector service

* Microwave service

Broadecasters have selected RCA
for dependable service over the
past 30 years.

To guard performance of all
your equipment . . , simply tele-
phone one of the following field
offices: Atlanta (phone 799-
7291), Chicago (WE 9-6117),
Camden (GL 6-7984), Holly-
wood (OL 4-0880). Or contact
Technical Products Service,
RCA Service Company, A Divi-
sion of Radio Corporation of
America, Bldg. 203-1, Camden
8 N.J.

The Most Trusted Name
in Electronics

18
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Properly assayed

EDITOR: CONGRATULATIONS ON AN AC-
CURATE, HONEST APPRAISAL OF THE
WEST VIRGINIA ECONOMY., WaNT 1,000
REPRINTS OF YOUR MARCH 18 Owuio
VALLEY SPECIAL REPORT.—Tom Gar-
ten, WSAZ-TV Huntington, W. Va.

EpiTor: THE WEST VIRGINIA CENTEN-
NIAL COMMISSION DEEPLY APPRECIATES
YOUR PRESENTING THE POSITIVE SIDE
OF THE WEST VIRGINIA STORY IN OUR
CENTENNIAL YEAR.—Carl R. Sullivan,
executive director, West Virginia Cen-
tennial Commission, Charleston.

Fm trouble at the top

EpiTor: An acute problem exists for
many fm broadcasters.

Most, if not all, small market fm
stations are hard-pressed to sell adver-
tising. Fm service is supported by am
income in the hope that the increasing
popularity of fm will one day make it
a saleable medium.

To illustrate the point of this letter,
our WRFL (FM), after 17 years of
operation made possible because of the
remote control provision of the FCC
rules, is faced today with the necessity
of discontinuing this service because of
the new FCC automatic logging pro-
vision. As of April 8 a first class license
holder must personally inspect all trans-
mitting equipment DAILY and log his
visit, stating need for remedial action
and what steps were taken to perform
it.

The WRFL transmitter is in the Blue
Ridge Mountains, virtually inaccessible
for days at a time during winter months
and during spring thaws. It is six miles
from the nearest passable road...

It boils down to the addition of two
extra engineers and a road crew for an
fm facility which can give no income
for some years.

You can help by getting the word to
those involved. It is remotely possible
that if enough broadcasters petition the
FCC for a stay, one might be granted.
At best these fm stations with remote
mountaintop installations should im-
plore the FCC to carefully consider the
consequences.—Philip Whitney, general
manager & chief engineer, WRFL
(FM) Winchester, Va.

Carried to the extreme

Epitor: FCC Chairman Newton Mi-
now, in his testimony before the House
judiciary antitrust subcommittee last
week, expressed a view that seems to
me to be interesting in its implications.
He defined the public interest as set
out in the Communications Act as in-
cluding the well-being of newspapers.

. . . Since Mr. Minow is not con-
sidering licensing newspapers as well as

MIKE ¢

protecting them by a kind of indirect
subsidy, it would seem he is stretching
the concept of the public interest.

If newspapers are to get a boost by
the granting of valuable licenses over
other equally worthy applicants, why
not also insure that these publications
are in fact operating in the public
interest? How about an examination of
the readership firms so that newspapers
can experience the ‘‘tar brush” of con-
gressional investigation?

1 hope that if the commission does
begin to award broadcasting licenses to
newspapers as a boost to their eco-
nomic misfortunes that it will also en-
courage the other benefits that go along
with operating in the public interest.—
M. C. Topping, assistant professor,
Oklahoma State U., Stillwater, Okla.

Mr. Martin’s remarks

Epitor: In reporting my remarks at the
state presidents’ conference (BROAD-
CASTING, March 4), your man has
placed quotation marks around a state-
ment I didn’t make. Since it relates to
the sentiments of the membership of
the Colorado Broadcasters Assn., I
would appreciate a correction.

I did not say that the membership of
CBA was “not interested in anything
the NAB has to say.” What I said was
that our membership had requested that
our convention program this year omit
an appearance by an NAB staff mem-
ber paraphrasing Mr. Collins. . .—Bob
Martin, president, Colorado Broadcast-

ers Assn.

[ An experienced BROADCASTING reporter made
notes when Mr. Martin delivered his re-
marks. The story has been described as ac-
curate by NAB executives.]

Old diaries not used

Epitor: This . . . concerns page 46,
March 18 BROADCASTING: *. . . com-
pany obtains multiple-market data by
using its old sample by referring to
diaries stored in warehouse . . .”

Any multiple market composite un-
dertaken by us concerns the problem of
sample design and distribution. We do
not refer to old diaries for current in-
formation on viewing. We do observe
the geographic distribution of past sam-
ples from tables we have; study Census
of Housing data; current set ownership
patterns; and then design multiple-
market subsamples. Current diaries are
then sent such a sample when multiple-
market composites are studied. All of
this is separate and distinct {rom local
market sample work.

The foregoing is quite different from
the statement in BROADCASTING and I
believe the confusion comes from the
terms of the subsample and past sample
distribution in the leter I left with [your
reporter] at the hearings. . . —Allan V.
Jay, Videodex Inc., New York City.

BROADCASTING, March 25, 1963




South Florida's Largest Daily Circulation

WTVJ [:‘#;:N;C;f

A WOMETCO ENTERPRISES, INC. Station ".

Represented Nationally by Peters, Griffin, Woodward, Inc.




*
LOOK IN AT THE LION’S DEN when visiting TFE '63 in

Chicago, March 30-April 3. That’s where you'll find the usual
MGDM hospitality —and a full complement of TV programs for sta-
tions. * MGM Television, Washington Room, Pick Congress Hotel.

! _"-'I-_ru‘h-‘_\_

20
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b
LOOK WHO'’S BACK America’s favorite light-hearted

sleuths are now available for the first time on a market-by-mar-
ket basis. Get full details about The Thin Man series at the
MGM suite at TFE ’63. *“Phylits Kirk, Asta, Peter Lawford.

1540 BROADWAY, NEW YORK 19 « CHICAGO » CULVER CITY » TORONTO TELEV'SION
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MONDAY MEMO from EDWARD H. MAHONEY, vp, Fuller & Smith & Ross, New York
e i s et et |

Are tv commercial production costs really up?

If a good one-minute tv spot cost
$5,000 to produce in 1958, how much
would it cost today—$5,000? $10,000?
$15,000?

If you estimated $10,000 or more,
you're probably a client. If you esti-
mated $5,000 or less, you probably
run a production house—and, inci-
dentally, you're probably right!

Of course, total tv advertising costs
are rising. Talent re-use payments have
skyrocketed as a result of recent con-
tracts negotiated by the Screen Actors’
Guild and American Federation of
Television & Radio Artists. Talent and
air-time costs have gone up, too, along
with the cost of living. On the produc-
tion side some costs are up but others
have come down.

Result: It need ¢ost no more to pro-
duce good commercials today than it
did five years ago.

Why Higher Estimates? = If this is
true, why are production estimates sub-
mitted by agencies so much higher?
Because many agencies do not separate
true production costs from non-produc-
tion items. Their production estimates
include charges for such non-production
things as talent re-use payments, prop
items that do not rightfully belong in a
commercial production budget. The
latter ijtems seem to be increasing in
scope and number.

Actual film production costs include
only non-recurring items—net to the
production house, costs of special serv-
ices or props, talent session fee, agency
commission and local taxes.

This total should be shown separately
from the residual costs which are com-
pletely dependent on the media buy.
For example, if the gross commercial
production cost was $8,000 and the
spot was to be used in a one-city test
market and had two on-camera per-
formers, the session cost would be
$199.50, including pension and welfare.
However, if the same commercial were
to be shown for 13 weeks on a prime
network show, the session cost would
be $1,092, including pension-welfare.

Agency failure to make clear that
residual payments are dependent on the
media buy has resulted in the wide-
spread wrong impression that commer-
cial production costs have risen.

Which costs have gone down? Chiefly
production house profits. First, as a
result of rising overall tv costs, clients
are tending to produce fewer commer-
cial spots and run them more often.
Second, there has been a rapid increase
in the number of companies producing
tv commercials. Over 80% of the 236
New York City film producers are less

22

than two years old.

Buyer’s Market = The resultant in-
crease in the availability of talent has
tended to create a buyer’s market.
That’'s why production houses some-
times charge less today for comparable
services than they did five years ago
despite a 20% increase in hourly rates
of production unions.

To meet the competitive situation,
they are turning to ingenious production
methods, many of which are not only
more effective for the product but more
economical as well,

There are two good reasons why they
can do this: 1) personnel and 2) me-
chanical. Greater experience, inven-
tiveness and skill on the part of produc-
tion personnel save time and costly
mistakes. And improved equipment,
which required a large capital invest-
ment, has resulted in reduced studio
logistics costs.

For example, magnetic tape has revo-
lutionized sound recording. Now, in-
stead of having to record sound on film,
then send it to the lab for developing
and printing, which used to take a day
or two and often resulted in errors that
required costly re-recording, you can
record directly on magnetic tape during
shooting. Magnetic tape is to sound
what video tape is to film.

Miniaturization and new light-weight
cameras, lighting and sound equipment
have greatly reduced studio and location
shooting costs.

And finally the film itself, both black
and white and color, has been improvad
radically. This allows more fiexibility
in shooting and cuts down on time pre-
viously required for critical lighting.

Jet Age Commercials = Furthermore,
contrary to popular belief, location-
shooting costs have actually decreased
in many cases. Before the days of jet
travel, a crew sent to Florida or the
Caribbean during the winter months

sometimes sat around for ten days or
more waiting for good shooting weather.
Today you can jet crew and talent
directly to a guaranteed good-weather
location, shoot the footage in one or
two days and lower both talent and
production costs.

For example, you can transport cam-
era crew, agency producer and one
actor from New York to Rio, where
seasons are reversed, shoot your footage
and bring them all back for approxi-
mately $2,000 (via jet economy flight).

Production houses, in cooperation
with the unions, are doing more than
their share to hold down tv commercial
production costs. Here are several ways
the agency production supervisor can
save money in large chunks:

1. Schedule shooting during the Oc-
tober-March period and try to
avoid the peak production months.

2. Do not insist on using a certain
producer when he’s already up to
his ears. “There’s only one man
who can do this”. . . is a lot of
nonsense . . . and can cost a lot
of money.

3. Avoid crash-production schedules,
Overtime in shooting, editing or
lab work doubles the cost.

4. Urge creative staff——writers, art-
ists and producers—to develop
inventive new ways of reducing
talent re-use payments which may
even increase the effectiveness of
the commercial.

5. Make multiple use of sets and
props whenever possible.

It’s true that tv commercial produc-
tion costs are not higher today than
they were five years ago. Prove it to
yourself. Pull out a storyboard shot in
1958. Select the right production com-
pany and cost it out, applying some of
the economy tricks you’ve learned since
then. You may even find you can do
it better for less!

Edward H. Mahoney has been in the ad-
vertising agency broadcast field for 16
years. Prior to joining Fuller & Smith &
Rass Inc. in 1960 as vice president and
manager of broadcast, he was vice presi-
dent in charge of television for Cunning-

ham & Walsh in New York for three years,
Eefore that, he was vice president of
commercial tv for Benton & Bowles for
eight years. Mr. Mahoney was graduated
from Harvard College where he also did
graduate study in architecture.
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It Takes RPM To Move The Goods!

Ratings . ..

Programming . ..

Merchandising . . .

you get more with WELI’'s RPM
Radio! Depend on BIG-Buy WELI
for IMPACT in the rich New Haven-

centered market! Ten strike!

National Sales: H-R Representatives,
Inc.; Boston: Eckels & Co.

WELI/960 THE SOUND OF NEW HAVEN/5000 WATTS

BROADCASTING, March 25, 1963
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They told Police Chiefs
5 . of a plan to televise their

‘ Departments in action, in
. a case that (1) dramatizes
the forces that lead to
crime and (2) adds a
chapter to the record of
heroic police service.

...and the Police came running...

More than a score of metro-
politan PD’s responded
enthusiastically. They are
bringing before the camera
the REAL culprits, the
“Innocent bystanders”,

- the victims and the officers
involved in A REAL AND

ry IMPORTANT CASE IN
ITS FILE. Result:

POLICE CHIEF F. C. RAMON, Seattle, states:
“This television series illustrates the desperately danger
ous risks the Policeman faces on the job . . . and he [aces
them for the Community. The citizens should know abou!
this and, above all, should know how they can help.”

POLICE CHIEF C. L. SHUPTRINE, Houston, asserts:
“The modern criminal accentuates the demand for up-
to-the-minute law enforcement agencies . . . flexible.
dynamic and effective. This television program accu-
rately portrays today's Police Departmenls in action.

. S WFBG-TV Altoona—Johnstown WGN-TV Chicago
earn details a WSB-TV Atlanta K inci i
UA-TV’s Hospitality Room HB SN T @ WMAR-TV Baltimore g'll‘(\l;tg 'I(;Zlu?:ll)g: nel
TELEVISION FILM EXHIBIT / / E WHBF-TV Binghamton WFAA-TV Dallas
Pick-Congress Hotel WHDH-TV Boston WLW.-D Dayton

Chicago, Mar. 30-Apr. 5 WSAZ-TV Charleston—Huntington KLZ-TV Denver
WLYH-TV Harrisburg-Lebanon-York WJBK-TV Detroit

WZZM-TV Grand Raplds—Ka]amazoo WJIXT. TV Jacksonvnlle

."
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Documented Drama
of THE LAWLESS
AND THE LAW ..

Available in COLOR

or black and white

In city after city,
LEE MARVIN talks
to real lawbreakers,
their victims,
witnesses,

arresting oﬂicqu.
Before your viewers’
very eyes, he
reconstructs the crime
—the “why?” of it
—the “wrap up”

by The Law.

filmed WHERE THE LAW
IS BROKEN
at “the scene of the crime”

—WHERE THE LAW
GOES INTO ACTIOfN
at headquarters, on patrol

|
—WHERE THE LAW
EXACTS ITS PRICE
in police court, prison

KFRE-TV Fresno WNHC-TV New Haven WSLS-TV Roanoke TELEVISION
KPRC-TV Houston WDSU-TV New Orleans KGW-TV Portland, Ore.

WLW-I Indianapolis WABC-TV New York KSD-TV Saint Louis

KABC-TV Los Angeles WETV Orlando, Fla. KOGO-TV San Diego :

WMCT-TV Memphis  WFIL-TV Philadelphia ~ KRON-TV San Francisco 200 Madison Avenue, New York
WTVJ Miami WIIC-TV Pittsburgh KING-TV Seattle

WTMJ-TV Milwaukee WCSH-TV Portland, Me. WTVT Tampa
WLOS-TV Asheville KXTV Sacramento WRGB-TV Albany—Schenectady—Troy



THE COMMUNICANA GROUP

THE COMMUNICANA GROUP
THE COMMUNICANA GROUP

THE COMMUNICANA GROUP

Two leading communications systems in Indiana

CALL »

(ATs

T

TODAY!

26

IN TV: WSJV-TV (28), South Bend-Elkhart; WKJG-TV (33), Ft. Wayne
RADIO: WTRC-AM and FM, Elkhart; WKJG-AM, Ft. Wayne
NEWSPAPERS: The Elkhart Truth (Eve.); The Mishawaka Times (Morn.)

John F. Dille, Jr., President ':- i !
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NEW TV SHOWS SEEN OVERSEAS TOO

U.S. distributors get $36 million a year from programs now
on networks here; second run sales add another $24 million

A steadily increasing trend to sales of
“on-network” tv series overseas by U.S.
distributors is looming as a greater fac-
tor in the evaluation of the global mar-
ket.

This pattern of “on-network” sale is
different from “off-network” in that it
covers the U.S. distributor sale in
foreign markets of tv programs—such
as a Perry Mason or a Bonanza—cur-
rently being run on the networks in this
country.

Television program distribution in-
ternationally already is a near-$60 mil-
lion business this year, and it’s esti-
mated conservatively that approximately
60% of this amount, or $36 million,
will accrue from the “on-network” area
alone.

A check last week of several leading
distributors in the U. S. reveals that for
many of these top firms, the “on-net-
work” sales practice has supplanted the
so-called “off-network” release of pro-
grams overseas as the principal revenue
source in these markets.

The trend to “on-network,” however,
is not a new development, and is known
to have been started as far back as
1953, and for certain programs the
pattern has grown over the years. Dur-
ing the 1962-63 season, in fact, ap-
proximately 75% of the three networks’
prime-time programs were being sold
abroad concurrent to their - showing
here.

Of the $60 million base projected by
the television division of the Motion Pic-
ture Export Assn. for international dis-
tribution, the $36 million in “on-net-
work” distribution is actually considered
a conservative estimate. Here are some
of the reasons:

» The largest and best-paying inter-
national markets, including the United
Kingdom, Japan, Australia, Canada and
Latin America—are demanding and
purchasing the new shows while buying
proportionately fewer of the older syn-
dicated and off-network shows—that is,
programs which have completed their
cycles on CBS-TV, ABC-TV and NBC-
TV.

» The most active international mar-
keters—Screen Gems, MCA, NBC
Films, CBS Films, and to a lesser
extent, the William Morris Agency—
are deriving in the neighborhood of
80% of their overseas gross from on-
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network sales, because they hold the
rights to the programs.

Off-network programs still find a
market; but more and more, these pro-
ductions will find exposure only on
stations that cannot afford the newer,
more expensive shows and then will
face stern competition for time slots
with the contemporaneous product.

Prices Low » Even the active dis-
tributors of on-network programs ac-
knowledge, however, that this growing
sales pattern does not necessarily mean
that overseas markets will pay more for
these new shows. They agree unani-
mously that prices in virtually all over-

seas air are “unreasonably low” (story,
p. 28) and such conditions as quotas,
lack of inter-station competition, gov-
ernment monopolies and the availability
of U. S. programs in abundance, creat-
ing a “buyer’s market,” have tended to
perpetuate prices that U. 8. distributors
consider inadequate.

Willard Block, international sales
manager of CBS Films, pointed out
that this emerging pattern has had a
subtle but unmistakable influence on
depressing prices on occasions, especial-
ly for the only moderately successful
show. He explained that if a network
program is offered one year and not

A House Commerce subcommittee
had a big day last Thursday taking
pot shots, in the name of public
service, at the biggest of the televi-
sion-radio research organizations, A.
C. Nielsen Co.

For more than six hours the in-
vestigation group headed by Oren
Harris (D-Ark.) pried into the
methodology of the various A. C.
Nielsen Co. broadcast reports (story
page 34).

Main targets of the probers were
Warren Cordell (left), Nielsen vice

Investigators snipe at Nielsen researchers

president and chief statistical officer
in charge of the services, and Henry
Rahmel, manager of the media re-
search division and executive vice
president. Others who appeared for
the Nielsen firm were George
Blechta, client relations vice presi-
dent for station services, New York,
and John Boesel, client relations vice
president for national services.

The Nielsen witnesses were
roughed up as they gave technical
answers to lay queries and backed
them up with sheafs of charts.
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NEW TV SHOWS SEEN OVERSEAS TOOQO continued

bought internationally, the buyer will
insist upon a reduction in price if the
same show is placed on the market the
following year. The rationale: the pro-
gram is old; it’s been around.

BROADCASTING'S study last week indi-
cated more than 70 programs carried
in prime network time have been sold
to foreign countries during the current
season. The outlook is for a widening
of this sales concept in 1963-64. An
independent study by one of the lead-
ing international distributors, who asked
to remain anonymous, reveals that con-
current programming to be offered
abroad for next season will amount to
a weekly minimum of 12%2 hours of
comedy, 31%4 hours of drama, 14 hours
of music variety, four hours of panel
shows and 414 hours of news and public
affairs.

Though the “newness” factor men-
tioned by Mr. Block has been a prime
one in accelerating the growth of on-
network programs abroad, overseas dis-
tributors mentioned other considera-
tions:

s The opening up of stations in key
markets has stiffened competition to
some extent, and stations and adver-
tisers have insisted on programs they
consider “the best,” which becomes
translated into “the latest.”

® There is a psychological dimension
in that overseas operators want the
programs that are being played in the

number one tv market—the United
States—and are unwilling to play “sec-
ond fiddle.” They also want the feeling
of decision-making, acting out the role
of a programming executive, by picking
the shows they predict will be “hits.”

» The leading tv film distributors—
Screen Gems, CBS Films, NBC Films
and MCA particularly—have been ac-
tive in the global market for years and
have “used up” their older properties
to a considerable extent. Their pre-
eminence in network programming has
enabled them to consolidate their lead-
ership by selling their concurrent shows.

Growing Market ® The practice of
buying concurrent programs dates back
at least to 1953 when several U. S.
shows were bought for Great Britain.
Canada and Australia have been on-
network purchasers for at least eight
years but have stepped up their number
in recent years. U. S. distributors ob-
served that in the last three years the
United Kingdom, Japan and Latin
America particularly have expanded
their concurrent programming purchases
and this practice has spread, on a more
limited basis, to other countries.

In some instances, an overseas broad-
caster may purchase a popular U. S.
series that has been running on a net-
work for several years, and may either
begin to program from the first year’s
cycle or from the latest year’s output.
In many instances, an overseas station

The Television Program Export
Assn., which represents some of the
distributors of U. §. tv shows abroad,
is planning to undertake a campaign
to increase the prices paid for U. S.
programs in overseas markets.

John G. McCarthy, president of
the TPEA, announced the project
at a news conference in New York
last week after returning from. a six-
week business trip to markets in the
Far East, Middle East and Europe.
Mr. McCarthy said he would call a
meeting of the organization’s board
of directors shortly to set up a com-
mittee of foreign sales managers to
work with him on a market-by-mar-
ket analysis of pricing throughout
the world.

Mr. McCarthy said that in many
markets of the world prices were
“inadequate.” He attributed this cir-
cumstance largely to quotas and to
price-fixing arrangements among
buyers of U. S. programs. He was
asked by a newsman what steps
could be taken to raise prices if
overseas buyers continued to resist

Better prices for U.S. programs campaign

Mr. McCarthy

increases. He replied TPEA members
were prepared to take *“defensive
counter measures,” but said that only
in an extreme circumstance would
distributors withhold product from
a particular market.

28 (LEAD STORY)

will buy the initial output, schedule it
52 weeks a year and eventually “catch
up” with the latest episodes.

Lloyd Burns, international vice presi-
dent of Screen Gems, voiced the view
that concurrent programs are demanded
particularly in the UK, Australia, Can-
ada and Japan, but said that in Latin
America the main consideration is
“whether it's a good action-adventure
show.” He added that it is SG's policy
to sell its new, network programs even
in smaller markets, irrespective of the
low price tag that it may accrue. There
is no attempt, he said, to foist a rerun
instead of a current SG production on
a small-market overseas operator.

Programs for ’63-64 ®» From the
buyer’s point of view, Charles Michel-
son, president of Charles Michelson
Inc., New York, which serves as pur-
chasing agent in the U. 8. for Television
Corp. Ltd., Sydney, reported that ne-
gotiations now are in progress for pro-
grams to be carried during 1963-64.
Mr. Michelson noted that Television
Corp. generally negotiates for the entire
Australian rights to a series and often
carries U. S. programs on from four
to six stations.

During the spring Ken G. Hall,
chief executive of Television Corp.
visits the U. 8. and screens pilots of
upcoming shows and reviews scripts.
Starting next month Mr. Michelson and
Mr. Hall will evaluate the new pro-
grams and by early or late summer will
have decided on the purchases they
will make of concurrent programs. Mr.
Michelson reported that the vast ma-
jority of shows bought for Australia
are those shown currently in the U. S.
but he added that “we do fill in with
some other older product and feature
films.”

One of the unusual aspects of con-
current sales was pointed out by Alvin
Ferleger, international sales manager of
NBC. He stressed that in Canada, the
buyer insists upon pre-release of new
products, which means that stations
there invariably present U. S. network
programs in advance of their showing
here. Canadian broadcasters have in-
sisted on this prerogative, because in
some areas of the country, particularly
those adjacent to Detroit, viewers are
able to pick up U. S. programs.

Exfra Servicing ® Another sidelight
was noted by Harold Klein, vice presi-
dent and worldwide sales manager of
ABC Films, who pointed out that con-
current programming entails extra serv-
icing, including the distribution of prints
and the need for dubbing. The latter
consideration is highly significant in
Latin America, necessitating a backlog
of 13 or more concurrent shows before
the dubbing process is started.

Though the major markets for con-
current shows are the big five of the
United Kingdom, Latin America, Japan,
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At left the principal negotiater for Screen Gems in pro-
gram sales abroad, Lloyd Burns (I} stands beside S. W.
Caldwell, president of the CTV Television Network in
Canada, as Ray Junkin (seated), general manager of
Screen Gems (Canada) signs a programming contract
with CTV. At right on the Hollywood set of the new Clif-

Australia and Canada, sales have been
made in other markets, including Ger-
many, Italy, Sweden and the Philip-
pines.

Richard A. Harper, director of fea-
tures and syndicated sales for MGM-
TV, reports that the company’s The
Eleventh Hour has been sold in Fin-
land, Manila, Nigeria and Italy as well
as Canada and Latin America while
Sam Benedict has been sold in Manila
and Italy as well as in Great Britain
and various Latin American nations.
Mr. Harper noted that sale of concur-
rent programs poses certain problems
because of dubbing and shipping, and
adds to already-heavy print costs. But
he acknowledged it’s a growing practice
and one under which the distributor
must operate in the future.

Tom Sechof, eastern sales manager
of Desilu Sales Inc., reported the com-
pany has had “excellent results” with
The Untouchables and The Lucy Show.
Thirteen countries in Latin America
have bought The Untouchables and
other sales were in the Philippines,
Australia, Japan, New Zealand, Leba-
non, Sweden, Germany and Canada, he
said. Sales on Lucy have becen made in
Australia, the Philippines, Japan, Great
Britain, Germany, Malta, Nigeria,
France and Canada.

In general, distributors agree that the
emerging pattern is for the older, off-
network and syndicated properties to
find acceptance in new and/or less de-
veloped markets of the world, while the
newer, on-network shows are sought
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national staff.

and bought in the older, established
and flourishing television operations.
But officials can point to deviations
from the norm in certain countries for
certain shows.

A representative list of prime-time,
concurrent programming with the name
of the international distributor follows
(based on available information):

ABC Films: Ben Casey, I'm Dickens-
He's Fenster, Ozzie and Harriet, and

o i o b
Perry Mason's voice in Japan is sup-
plied by actor Hideo Sato, whose
voice has been dubbed into the series
for the four years it has been playing

in that country, which stresses con-
current network shows.

ford Odets-Richard Boone anthology series scheduled for
NBC-TV next seascn, Alvin Ferleger (2d from right), NBC
International sales manager, discusses overseas sales
plans now being made for the series with (I to r} Mr.
Boone, Mr. Qdets and Marvin Goodman of the NBC Inter-

Combat.

CBS Films: Rawhide, The Defenders,
Have Gun—Will Travel, Beverly Hill-
billies, Perry Mason, The Nurses, G. E.
True; Gunsmoke, Eyewiiness, 20th Cen-
tury, Twilight Zone and CBS Reports.

Desilu: The Lucy Show, Fair Ex-
change and The Untouchables.

MCA: Jack Benny Show, Alfred
Hitchcock Hour, Mr. Ed, Wagon Train,
Leave It to Beaver, My Three Sons,
Wide Country and International Show-
tune.

MGM-TV: The Eleventii Hour and
Sam Benedict.

William Morris Agency: The Rifle-
man, Saints and Sinners, Lloyd Bridges
Show, Danny Thomas Show, Andy
Griffith Show, Dick Van Dyke Show,
New Loretta Young Show, Ensign
O'Toole, Mc Keever and the Colonel,
The Real McCoys, Sing Along with
Mitch and Joey Bishop Show.

NBC Films: Bonanza, I's A Man's
World, Don’t Call Me Charlie, Dr.
Kildare, Dick Powell Theater, Laramie,
Jack Paar Show, Andy Williams Show,
NBC White Papers, The World Of—,
David Brinkley’'s Journal and Chei
Huntley Reporting.

Screen Gems: The Jetsons, Dennis
The Menace, Empire, Route 66, The
Flintstones, Our Man Higgins, Naked
City and Donna Reed Show.

20th Century Fox TV: Dobie Gillis

United Artists Television: Stoney
Burke.

Warner Bros, TV: Cheyenne, Ha-
waiian Eye and 77 Sunset Strip.
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BROADCAST ADVERTISING

Of the 54,901,900 homes in the
United States, 90% are television
homes according to estimates re-
leased last week by the American
Research Bureau.

The state and county breakdown
shows 49,581,000 tv homes as of
July 1962, based on ARB’s updating

ARB updates its television homes figures

procedures using May 1962 regional
census data for each county and
state. The figures are for use in
ARB reports Jan.-Aug. 1963,

On Dec. 17, 1962, BROADCASTING
printed the A. C. Nielsen Co. com-
plete county-by-county radio and
television ownership estimates as of

UNITED STATES TELEVISION HOMES*

September 1962. Nielsen listed
50,003,300 television homes, 91%
of an estimated 55,092,400 homes.

(The Nielsen figures include
Alaska; the ARB figures do not.)

The state-by-state figures, which
are available in county form in the
ARB booklet, follow:

TOTAL v v TOTAL v v
STATE HOMES HOMES %  STATE HOMES HOMES %
Alabama 900,800 730,700 81  Nevada 99,400 87,300 88
Arizona 409,800 352,900 86  New Hampshire 187,600 174,500 93
Arkansas 530,800 436,700 82  New lersey 1,900,400 1,816,400 96
California 5,369,600 4,920,800 92 New Mexico 266,300 224,300 84
Colorado 546,400 488,700 83 New York 5,383,100 4,961,200 92
Connecticut 795,000 748,700 94 North Carolina 1,232,500 1,040,100 84
Delaware 135,000 124,300 92  North Dakota 177,300 160,300 90
District of Columbia 250,400 216,000 87  Ohio 2,938,900 2,759,300 94
Florida 1,704,200 1,478,000 87  Oklahoma 754,600 672,700 89
Georgia 1,094,300 21,900 84 Oregon 575,400 509,800 89
Hawaii 162,400 136,500 84  Pennsylvania 3,426,400 3,190,000 93
ldaho 202,800 182,400 90  Rhode Island ,200 250,400 95
Wlinois 3,179,100 2,930,400 92  South Carolina 613,100 500,800 82
Indiana 1,417,200 1,307,500 92  South Dakota 199,700 179,300 90
lowa 853,000 787,600 92 Tennessee 1,027,300 873,500 85
Kansas 687,900 622,500 90  Texas 2,885,400 2,542,700 28
Kentucky 870,500 723,900 83 Utah 53,700 232,100 91
Louisiana 922,600 800,800 87  Vermont 113,100 103,700 92
Maine 292,000 270,400 93  Virginia 1,119,200 963,100 86
Maryland 906,300 844,200 93 Washington 921,400 836,200 91
Massachusetts 1,582,600 1,493,900 94 West Virginid 515,400 446,500 87
Michigan 2,303,000 2,168,300 94  Wisconsin 1,182,200 1,101,800 X ]
Minnesotd 1,020,000 925,700 91  Wyoming 103,400 86,600 84
Mississippi 586,500 430,000 73 TOTALHOMES. . . . . . . . . . .. . 54,901,900
Missouri 1,391,600 1,243,700 89  TOTAL TELEVISION HOMES . 49,581,000
Montana 205,600 174,100 85  TELEVISION PERCENTAGE . . . .. 90%
Nebraska 444,500 406,700 91  *Excluding Alaska

Business briefly ... York City and Newark, N. I, stations Chesebrough-Pond’s
) . for its Passover campaign, commencing it t
The Institute .of Life Insurance, today (March 25). The spots will run groups Its accounts

through J. Walter Thompson, New
York, will sponsor American Land-
mark: Lexington-Concord, an NBC-
TV news special to be telecast Sun.,
April 21 (8:30-9 p.m. EST).

Scholl Mfg. Co., Chicago, through
Donahue & Coe, New York, will par-
ticipate in ABC-TV daytime shows:
Jane Wyman Presents, Who Do You
Trust?, Father Knows Best, Day in
Court, General Hospital, Seven Keys
and Queen for a Day. A two-month
flight of five announcements a week is
planned, beginning April 29.

Foremost Dairies, San Francisco, will
begin a 13-week tv-radio campaign on
April 1 to promote its new milk car-
tons carrying comic strips on the sides.
The company declined comment on de-
tails of broadcast campaign. Agency:
Guild, Bascom & Bonfigli, San Fran-
cisco.

I. Rokeach & Sons, Carlstadt, N. I.,
has purchased 250 radio spots on New

during a two-week period on WOR,
WHN, WEVD, WQXR and WINS, all
New York, and WVNJ Newark. Agen-
cy: Co-ordinated Marketing Agency,
New York.

Reynolds Metals Co., Richmond, Va.,
has signed for an alternate weekly hour
of the new The Richard Boone Show
on NBC-TV next season. The show
goes into the Tuesday, 9-10 p.m. period.
Lennen & Newell is the agency.

Philadelphia agencies merge

Gresh & Kramer Adv. and Harold
S. Gilbert Adv., two Philadelphia ad-
vertising and public relations agencies,
have completed arrangements for a
merger, it has been announced by Ber-
nard J. Kramer, president of the for-
mer company, and Mr. Gilbert.

The new organization will retain the
name of Gresh & Kramer and will re-
main at 1717 Sansom St. Mr. Gilbert
will assume the title of vice-president.

Chesebrough-Pond’s Inc., New York,
has completed consolidation of jts ad-
vertising activities with the appointment
of William Esty Co. to handle its Q-
Tips cotton swabs and cotton balls and
J. Walter Thompson as agency for its
Cutex line of cosmetics.

The new appointments now place all
of the firm’s cosmetics with JWT and
its proprietaries with Esty. Lawrence C.
Gumbinner previously handled the Q-
Tips account while Doherty, Clifford,
Steers & Shenfield the Cutex products.

The move was tailored to cenform
to Chesebrough-Pond’s domestic realign-
ment during 1962, when the company
divided its marketing operation into two
segments, the cosmetic division and the
proprietaries and specialities division.

Rep appointments...

» Dixie Network: Grant Webb & Co.,
West Coast regional representative.

= KAPR Douglas, Ariz.: Elisabeth M.
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“PUBLIC SERVICE
AT ITS BEST"... ZARIETY

The power of television was never more dramatically
demonstrated than when WBNS-TV took 100,000
Central Ohioans into already overcrowded Ohio
Penitentiary. The shocking conditions, accentuated
by too many people, too few opportunities for
rehabilitation, need attention from the Ohio
Legislature. To date, mail received at WBNS-TV
indicates the Legislature will hear plenty. This kind
of editorial impact is what makes television the
medium that gets things done, and WBNS-TV

the prime mover in the community.

WBNSZSTV

Born and raised in COLUMBUS, OHIO

*Telementary No. 66"

| i . | I

STEEL JUNGLE

Narrator: Bill Pepper
Producer-Writer: Tom Dorsey
Director: Jack Hunter

30 mins. Wed. 8:30 p.m.
PARTICIPATING

WEBNS-TV, Columbus

Overcrowded conditions and in-
adequate facilities for rehabilita-
tion of the 4.000 prisoners in the
Ohio Penitentiary at Columbus
were highlighted in this one-shot
telementary. Despite the violence
indicated by its title, *“Steel
Jungle' was a non-sensational
look at the chronic bad environ-
ment 1n which convicts exist be-
hind the grim walls of the state’s
maximum security prison.

Well-written by producer Tom
Dorsey. ably directed by Jack
Hunter and narrated with inter-
est by Bill Pepper, the filmed
half-hour show gave viewers a
new insight into prison life. Stan
Vingle's lensing, done under ad-
verse conditions, was noteworthy
His caniera poked into cell blocks.
the chapel. gym, workshops and
dining halls. .

An unidentified prisoner, off-
screen. keynoted the effect that
the big house has on its inmates
when he said "It scared hell out
of me when I first came here.”
The Dorsey sc¢ript said changes
for the better must come {rom
public demand. revision of parole
regulations is needed, he indi-
cated. “Pnson without hope is a
failure,'” he said.

"‘Steel Jungle'* was filmed with
the cooperation of Warden E. L.
Maxwell and Maury Koblentz, di-
rector of the state's Division of
Mental Hygiene and Correction,
It is an example of public service
at its best Fopo.




Beckjorden, New York, as national rep-
resentative.

s WHLD Niagara Falls: Mort Bassett
& Co. as representative.

s WNEG Toccoa, Ga., WLYB Albany,
Ga., WVNA Tuscumbia, Ala., and
WINI Murphysboro, Ill., appoint Hal
Walton & Co. as representative.

NBC-TV easing back
on product protection

A new modification on product pre-
tection has been made by NBC-TV.
Advertising agencies were told of the
two changes which went into effect
earlier this month.

An advertiser that has a minute par-
ticipation in a program no longer re-
ceives product protection in an adjacent
network show, and opening and clos-
ing billboards placed both in the day-
time schedule or in participation shows
no longer have product protection.

The changes are seen as a continuing
trend narrowing the spacing, or protec-
tion of advertised products from com-
peting or related products on network
tv, particularly the minute advertiser.

In fact, NBC noted the policy revi-
sion was necessary because of the con-
tinued increase in the number of minute
advertisers in network television.

What complicates product protection
is the practice of rotating minutes with-
in such program blocks as motion pic-
tures in prime time (next season, as this,
NBC-TV will have two such movies,
Mondays and Saturdays).

Also in advertising ...

Expansion planned » Ralph Bing Adv.
Co., Cleveland, has moved to the top
floor of that city’s Park Bldg., Public
Square. The Bing agency had been lo-
cated in the Frederick Bldg., East
Fourth St., for the past 17 years. Its
present move reportedly is to accommo-
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Harms gets half-sole

The mounted half-sole of shoe
leather pictured above was pre-
sented last week to Marvin W.
Harms Jr., assistant tv sales man-
ager of Avery-Knodel Inc.’s Chi-
cago office, in recognition of his
service on behalf of A-K clients.

J. W. (Bill} Knodel, president
of the company, conceived the
Shoeleather Award because, he
said, *You can look at the bottom
of a salesman’s shoes and it will
tell you as much as you want to
know.”

The plaque will be displayed
at A-K’s Blackstone Hotel suite
during the NAB convention.

date recently acquired business and will
entai] the hiring of additional personnel.
Ralph S. Bing is agency’s president.

New agency » Gradle & Briggs, new
advertising and pr firm, has been

Dale Moudy’s
spreading the word:

“WING, the colossus of Dayton
Radic and an Air Trails station, is
an a la Carte subscriber. This is radio
programming at its very best ... a
great sound.” Hear it with Milt
Herson and Marv Kempner in Suite
1119A, Conrad Hilton Hotel.

Mark Century Corporation

6 West 57th St, N. Y. 19,N. Y, C) 5-3741
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formed by Michael W. Gradle and Carl
Briggs, with executive offices at 17100
Ventura Blvd., Encino, Calif. Tele-
phone is 789-5441. Mr. Gradle, for-
merly manager of advertising and pro-
motion for KNBC (TV) Los Angeles,
and previously with Foote, Cone &
Belding; Crowell-Collier and Needham,
Louis & Brorby, is president of the new
firm. Carl Briggs, veteran advertising
and pr man whose background includes
service with the Richard Prosser Agen-
cy, Arnoux Corp., Security Title In-
surance Co., Grove Mortgage Corp.
and Pacific Public Relations, will be vice
president. Leonard Murphy, with finan-
cial industrial experience, will be secre-
tary-treasurer.

New Walton offices = Representation
firm Hal Walton & Co. with headquar-
ters in New York has announced the
opening of new sales offices in Los An-
geles at 1540 N. Highland Ave.; in San
Francisco at 681 Market St. and in
Atlanta in the William Oliver Bldg.

A new VPI = VPI of California has been
established by VPI of New York, tv
commercial production company. Peck
Prior, formerly vice president and gen-
eral manager of Don Fedderson Com-
mercial Productions, is president of
VPI of California, which has opened
offices at 1515 N. Western Ave., Holly-
wood 28. Telephone is Hollywood
6-8691. The eastern and western or-
ganizations are operating in close alli-
ance, with directors interchanged as the
work demands.

Harper describes changes
in marketing concepts

The concept of marketing has changed
from the “we make it, you sell it”
theory to one of “consumer preference
built into a producer’s design.” This is
how Interpublic Inc. President Marion
Harper Jr. described the impact of auto-
mation in marketing to the Sales-Mar-
keting Executives of Chicago last week.

“The essence of marketing is com-
munications,” said Mr. Harper, who is
alsc chairman of the board of the
American Assn. of Advertising Agen-
cies. “The operation of business today
has become, more and more, the man-
agement of information . . . we are
dealing far more with data than with
things,” he said.

Harper foresaw the day when “pro-
grammed effort will drive out non-
programmed effort,” or the era of the
“punch card.”

He stated that the principle of feed-
back—relaying information from vari-
ous stages of a process to a central con-
trol—has already been applied in mar-
keting, in inventory and warehousing;
and increasingly it would come to play
a role in product development, ad-
vertising, sales promotion and selling.
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[
and she just turned 21!
Atlanta has just jumped to 21st position as a television market in Sales
Management’s* “Survey of Television Markets''. The rank is based on Nielsen's
average nighttime circulation, which shows a high achievement of potential wsn-Tv
by WSB-TV—the dominant station in the Atlanta market.
Channel 2 Atlanta

*Gopyright Sales Management Feb. 1, 1963 Survey of Television Markets, further reproduction is forbidden.

Represented by

Affiliated with The Atlanta Journal and Constitution. NBC affiliate. Associated with WSOC/WSOC-TV, Charlotte; WHIO/WHIO-TV, Dayton.
33

Edward Petry & Co., Inc.
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GOVERNMENT

Is Pulse running a ‘con game”?

REP. HARRIS ASKS THAT QUESTION, THEN PUTS NIELSEN ON HOT SEAT

The accuracy of audience ratings on
which $900 million dollars worth of
tv and radio timebuying depends was
challenged last week by a House Com-
merce subcommittee.

Chairman Oren Harris (D-Ark.) and
his colleagues spent a busy week prob-
ing the methodology of A. C. Nielsen
Co. and the Pulse Inc. ratings. The
questioning was rough at times in the
manner of congressional investigations
—so rough that The Pulse Inc. was in-
ferentially termed “a con game” by
Chairman Harris.

Last Thursday the Special Subcom-
mittee on Investigations turned giant
killer, subjecting Nielsen executives to
questioning that challenged the authen-
ticity of that company’s methods and

» David J. Mahoney, executive vice
president of Colgate-Palmolive, reiter-
ated his suggestion that networks should
give guaranteed circulation (BROAD-
CASTING, March 11) but voiced willing-
ness to stay with the present ratings
system.

» Mrs. Dorothy Rabell, KITT (FM)
San Diego, Calif., complained that Pulse
ratings don’t adequately report fm cov-
erage.

» Ross Baker, KCCO Lawton, Okla.,
said an isolated Pulse report hurt his
ratings and cut sharply into local and
national business.

After hearing the parade of witnesses,
the subcommittee kept indicating it
wants answers to a single question,
“Are broadcasters, advertisers and pub-

David Mahoney

hinting that it’s possible to rig Nielsen's
mechanical devices (Audimeter and
Recordimeter-Audilog diaries).

And the Thursday probe wound up
with open hints that the Nielsen execu-
tives hadn't seen anything yet. Although
no definite information was supplied on
what was still to come, it was obvious
that nearly two years of investigating
by subcommittee staff investigators have
unearthed material from former Niel-
sen field men and meter-equipped homes
that will maintain interest in the hearing,

Nielsen and Pulse were the main
targets last week. Several witnesses
testified as to their personal views on
ratings in general:

H

Johnny Carson

lic defrauded by faulty or inadequate
ratings.”

Rep. John E. Moss (D-Calif.), ob-
viously seething with indignation, said
at the end of a long Nielsen probe
Thursday evening that Nielsen had ad-
vertised that it had “complete compati-
bility” among its station, radio and tv
data; yet subcommittee testimony
showed they are sharply at variance and
unreliable. He said it's the use these
ratings are put to that counts, claiming
Nielsen induced advertisers, stations,
networks, agencies and others to rely
on its reports in buying time. He
added a dark threat promising revela-
tions to be made later on about the

Nielsen reports.

His comments were so fiery that
Chairman Harris pointed out the sub-
committee really wasn’t attacking Niel-
sen witnesses or the company but mere-
ly felt it had a duty, after five years
of study, to raise questions about Niel-
sen and other survey firms.

“Insofar as the networks are con-
cerned,” he said, “90% of the infor-
mation they rely on comes from your
[Nielsen] company. If this is true, and
if networks produce $800 or $900 mil-
lion of advertising per year, your work
is very important. We are entitled to
raise questions about the methodology
and use of statistics. 'We are not
attacking you ‘as such.” We have de-

veloped some interesting things—most-

Dr. Sidney Roslow

ly interesting things about other people.
We can be helpful to the public and
the country. We hear talk of censor-
ship. When you realize that program-
ming companies and stations and in-
dividuals rely on what they get from
you, you can see how far-reaching it
is.”

Bog of Statistics » The Thursday
hearing bogged down in statistics cen-
tering around suggestions by subcom-
mittee members that Nielsen has used
the coverage of 50 kw stations as re-
ported by its mechanical recorders as a
sales device. The apparent inference
was that the nature of the radio band’s
variable tuning across a dial could be
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used to influence the inner mechanical
devices of recorders and thus give a
break to 50 kw stations.

The probe took an unusual turn when
a key Nielsen witness, Henry Rahmel,
executive vice president and media re-
search manager, asked a spectator if his
network had been so approached. The
witness, Harper Carraine, CBS Radio
research director, denied he had ever
been given any advice or suggestions
along this line.

Another long exchange at the Thurs-
day hearing was based on purported
discrepancies in Nielsen local and na-
tional radio data on two programs,
Speaking of Sports and Alex Dreier on
ABC Radio. Earlier testimony by Robert
R. Pauley, ABC Radio president, was
recalled by the subcommittee to show
discrepancies between Nielsen's local
and national surveys (BROADCASTING,
March 11)., Mr. Pauley had cited a
1961 Nielsen station index that showed
a Dreier program with 371,000 homes
on 218 ABC stations whereas Nielsen’s
local reports covering 17 ABC stations

Henry Rahmel

showed the same program reached
368,206 homes.

Nielsen Tolerance = Nielsen witnesses
contended the figure, and another pur-
ported discrepancy involving Speaking
of Sporss, were well within the sample
tolerance.

All day Thursday subcommittee mem-
bers sniped at Nielsen’s witnesses on the
ground they were giving long, technical
explanations dealing with stacks of
charts. In turn the witnesses said they
were merely stating the methodology
behind development of samples used for
local and nationwide reports. At one
point Chairman Harris said Nielsen wit-
nesses were filibusteting.

BROADCASTING, March 25, 1963

Main Nieisen witnesses were Mr.
Rahmel; Warren Cordell, vice president
and chief statistical officer in technical
charge; George Blechta, client relations
vice president for station services, and
John Boesel, client relations vice presi-
dent for national services.

Mr. Rahmel emphasized that Nielsen,
in serving advertisers, agencies, broad-
casters and program producers, pro-
vides a breadth of information that ex-
tends beyond simple audience-size or
ratings information. He urged the com-
mittee to make a clear distinction be-
tween questions concerning commercial
broadcasting programming policy and
questions dealing with the validity of
broadcast audience measurements. His
detailed explanation of U. S. Census
Bureau 400-home samples brought
broad questioning from the subcom-
mittee. He said relatively small samples,
properly selected, can provide precise
estimates. And he stressed the word

estimate is “‘a term of art in the lexicon
of statisticians,” subject to recognized
sample tolerances that are included in
Nielsen reports.

John Boesél

Different ways of obtaining research
data were explained by Mr. Rahmel—
face-to-face  questioning, telephone,
telephone or face-to-face recall, diary
records and meters. After reviewing
the history of the three-decades-old
Audimeter, he explained Nielsen’s newer
Recordimeter-Audilog technique. This
is based on a machine that registers
when the set is turned on (without
specifying stations) augmented by de-
tailed diaries of the home’s tuning.

‘Conditioned’ Homes? = The subcom-
mittee was irked by the technical ex-
planations of charts given by Mr. Cor-
dell, who dealt with methodology. He
contended there is no evidence that

homes with Nielsen meters are “condi-
tioned” by presence of the devices. In-
vestigating congressmen became in-
volved in the use of don’t-answer and
busy-signal homes in the base of tele-
phone coincidental surveys conducted
by Nielsen for checking purposes. Niel-
sen’s own figures showed extremely
close similarities for its own station in-
dex and its checkups via telephone
coincidentals.

Members of the subcommittee were
violently critical of Nielsen witnesses’
presentation of a series of charts show-
ing viewing and listening habits during
special events and comparisons of audi-
ence habits by a series of breakdowns.
They said they weren’t interested in
what Nielsen was selling but rather in
the way the material was gathered and
processed. “You have showed us many
documented uses without determining
if the tools of measurement are valid,”
Rep. Moss said.

Getting down to Audimeter film re-
ports, the subcommittee asked about
operation of the Nielsen field staff.
Field men make eight calls per year

George Blechta

in Audimeter homes, the subcommittee
was told, and ways of calibrating me-
ters and trouble-shooting were out-
lined. Field supervisors do their own
checking, too, it was stated.

About 10% of Audimeters don’t
work or present unusable data, Mr.
Rahmel said. When Mr. Cordell sub-
mitted a 300-page report on a Nielsen
checking study with the observation,
“This is an unusual report for us in
that it gives everything,” Chairman
Harris scolded the audience for its
laughter.

Robert E. L. Richardson, special sub-
committee counsel, entered the ques-
tioning late Thursday, asking about bias
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Ross Baker

and operation of the field men. He
and subcommittee members wondered
if a few Audimeter homes could be in-
fluenced by outsiders and sharply af-
fect Nielsen data.

Asked about pay for field men, Mr.
Rahmel said the average was $600 a
month, plus expenses and an auto. Mr.
Richardson asked if pay started at
$1.25 an hour but Mr. Rahmel said
the figure applied to a former contract.
Then Mr. Richardson asked if field
men were paid according to the amount
of usable film received at the Nielsen
main office. Mr. Rahmel said this was
the case, describing it as based on
efficiency.

Could Reports Be Faked? » A long
colioquy followed on the possibility field
men could run test checks and fake an
Audimeter report by conducting a fake
run in their own homes. Mr. Rahmel
conceded the chance of dishonesty but
emphasized that checkups are careful.
He said 88% to 92% of home tapes
are usable.

Other questions deal with the length
of time the 1,100-plus meters have been
in homes, Mr. Richardson hinting some
have been in the same homes since
1947. Mr. Rahmel said there is a 12%
turnover in homes having meters.
Counsel followed with the hint some
people might be willing to pay up to
$10,000 to know where meters are
located, saying he could show 30 ex-
amples where homes have been located.

Rep. Moss confessed he was baffled
at the type of people who would allow
a Recordimeter in their homes, “buzzing
and blinking, all for $1 a week.” He
asked “Is this home typical?” Mr.
Rahmel said Nielsen has data showing
the metered audience is a good cross-
section.

Mr. Blechta said Nielsen has matched
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Warren Cordell

Audimeter and Recordimeter-Audilog
(diary) panels of around 1,100 homes
each, plus a national panel and local
measurements adding up to 44,000
homes recording reception in over 200
tv and 32 radio markets.

A. C. Nielsen, founder of the firm,
and A. C. Nielsen JIr., president, were
not present at the hearing.

Criticism Hits Pulse = The testimony
of Dr. Sydney Roslow, president of
The Pulse Inc., concluded Wednesday
with a barrage of sharply critical state-
ments by subcommittee members and
a professional statistical consultant.

Chairman Harris told Dr. Roslow
that while he didn't want to be unfair,

Parker in the Washington Post

“That does it . . . Who's going to tell
the subcommittee chairman his tv ap-
pearance scored the lowest rating ever?”

John Box

Pulse’s rating service “appears to me
to be a con game.”

Rep. Paul G. Rogers (D-Fla.) said
the measurement firm’s record had
shown him one of “the most shocking
examples that I have seen of supposedly
a legitimate business.”

Rep. J. Arthur Younger (R-Calif.)
said he was “hopeful” Dr. Roslow
would refund money to subscribers for
receiving payment “under false pre-
tenses.”

Dr. Herbert Arkin, professor of busi-
ness statistics at the City College of
New York and special consultant to the
subcommittee, testified that Pulse uses
“highly questionable techniques” and
recommended an auditing system be
established to provide some control over
reliability of rating survey information.

In an opening statement Tuesday,
Dr. Roslow said his firm attempts to
do a conscientious job. “We do not be-
lieve that unfounded charges should be
spread on the public record before the
business involved is given an oppor-
tunity to submit its point of view,” he
said.

At the conclusion of his testimony
Wednesday, and after he had listened
to the subcommittee’s strong criticism,
Dr. Roslow was asked by a reporter if
he had any comment to refute charges
raised about his company. The Pulse
president said he had no statement to
make.

When Dr. Roslow admitted that
Pulse formerly used a weighting process
(described as a ‘“‘trade secret”) which
it applied to audience share figures that
changed more than 50% from one re-
port to the next, Mr. Richardson
charged that the “secret” was merely an
arbitrary method which allowed Pulse
to adjust figures any way it wanted.

Dr. Roslow said neither the FTC nor
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Have you ever heard
of our “Party Line”?

don’t want to spoil it by trying to com-

press the whole story of our “Party Line”
program into this brief space.

Suffice it to say here that “Party Line” is a
participating program on the most popular TV
station anywhere near the great Red River

Valley. It is producing big results for some big
advertisers. For example, we recently offered a
Party Line Pattern Book, at $1 a throw. Result:
14,928 copies!

Ask PGW, will you? They have the whole story
of this spectacular program.

WDAY-TV

AFFILIATED WITH NBC ® CHANNEL 6
FARGO, N. D.

&FPETERS, GRIFFIN, WOODWARD, INC,

Exclusive National Represeniatives
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“Our confemplation of our own
accomplishments during the
past twenty years must be tem-
pered by a realization of the
importance of the contribution
of the stations we represent to
our success — not just that they
have paid us our commissions,
but that they have worked with
us, suggested, advised, re-
sponded to suggestions and ad-
vice. Perhaps our happiest
accomplishment is that we have
been able to work in effective
partnership with able broad-
cast station managements, fo
the mutual profit of stations
and ourselves, And perhaps
our happiest augury for the fu.
ture is the continuation of this
teamwork toward the benefit of
the national spot industry.”

N, John Blair — April, 1953 Ve

_ These are the words we used to
describe our 20th Anniversary in
April, 1953. Now on our 30th Anni-
versary, it is interesting to me to see
that they have just as much meaning
today as they did ten years ago.

Ours is a personal service com-
pany. We have no factories, no ware-
houses, no inventories. What we do
have are people, capable people, and
our success as a Company depends
entirely on them.

In looking back over our 30 years
of radio and television representa-
tion, I feel that we have been excep-
tionally rewarded by our association
with outstanding broadcasting man-
agement people. They have worked
with us very closely; they have advised
us, consulted with us, responded to
suggestions and recommendations. In
short we have been able to form a
working partnership of the greatest
effectiveness with each of the stations
we represent. As I stated in 1953,
this is perhaps our happiest accom-
plishment.

We have been more than fortunate
in the caliber of the people we have
attracted to our organization. They
are able, dedicated people whose
primary interest is to do the best
possible job for the stations with
which they work.

By far the largest part of the com-
pensation of the Blair salesmen
.comes from an incentive commission
plan which Blair initiated when the
Company was formed and which is
well known to the industry. To put it

plainly, the salesmen earn more as
they sell more. Furthermore, each of
the salesmen and department heads
is a stock holder in the Company. All
of the stock is owned by active
employees of the Company. It is this
type of compensation plan along with
Company ownership which creates
the enthusiasm and the drive which
inevitably result in increased sales
and a faster rate of growth and
progress for the stations.

It should be noted here that the
closeness of the relationship between
John Blair and Company and station
management is probably greater than
that of any other similar business. We
take an intense personal interest in
the operation of the stations repre-
sented and have been instrumental in
the development of their businesses.
By the same token, the operators take
an intense personal interest in the
development of our Company.

Many years ago we began to build
our service departments and they
have now, after 30 years, evolved
into a very important function in our
total operation. These departments
work with stations in research, pro-
gramming, promotion, public rela+
tions and advertising.

However, the service departments
have another function — that is, to
help the salesmen sell. Every project
undertaken by any of the service
departments must have a direct effect
on sales.

We have always felt that a major
effort on the part of this Company
should be the creation of new busi-
ness on an industry-wide basis. To
this end, five years ago we created
the Blair Group Plan; an entirely
new method of selling spot radio,
principally to advertisers who had
not been users of the medium. The
plan has been outstandingly success-
ful and has brought many new adver-
tisers into profitable use of the
medium. The details of the Plan are
by now well known to the industry.
We have implemented it with a com-
plete department, with specialized
salesmen, estimators and coordi-
nators to make it an efficient and
hard-hitting sales device. In addition,

the entire radio organization is inti-.

mately concerned with the promotion
of the Blair Group Plan. In our opin-
ion this Plan is making a very impor-
tant contribution to the growth of the
spot radio industry, through its expo-
sure of the powerful influence of radio
to all key advertisers.

In television, we have developed
an important creative sales device in
the Test Market Plan, which enables
an advertiser to assess accurately the
results of a spot television campaign.
Literally hundreds of advertisers and
agencies have employed this plan
with outstanding results and have
been encouraged in their use of spot
television through it.

As we move into our 31st year,
already three major projects which
will benefit the entire industry have
been announced and are in motion,
The first is Radio '63; a compelling
demonstration of the effectiveness of
spot radio, particularly the Blair
Group Plan. The second is a national
research study which demonstrates
the continuing strength of radio.

Similarly, Blair Television is
redoubling its efforts in the special
projects department. This depart-
ment, hew to the representative field
was created in 1962 to encourage the
sale of local programs especially in
the field of live public affairs broad-
casts on the local level, civic events,
of high local interest, sports and other
local activities of this general nature,
Already considerable interest has
been created among important
national advertisers because of the
strong local interest which is gene-
rated in their products. As this
interest expands through the efforts
of the special projects department,
the revenue potential for stations will
obviously grow.

In our fourth decade, we are confi-
dent that continuing vigorous activity
of this nature in the interests of our
Company, our represented stations
and the industry will be a major fac-
tor in keeping broadcasting strong
and prosperous. We know that our
work in this area will continue to
receive the enthusiastic support of the
stations we represent as it has in the
past, and the mutuality of endeavor
among the stations and ourselves will
continue at a very high level. #77

4
John Blair, President ‘s’

—

W

ARTHUR H. MccOY
PRESIDENT BLAIR RADIO

DAVID LUNDY
PRESIDENT BLAIR YELEVISION



Dr. Sydney Roslow, president of
The Pulse Inc., last week told a
House subcommittee investigating
broadcast measurement firms (see
page 34) that his company has made
“rather significant” changes in its
methodology since signing a consent
order with the Federal Trade Com-
misston in December (BROADCAST-
ING, Jan. 7).

Some of the changes Dr. Roslow
described:

= Sample size is reported in de-
tail.

= Control of supervisors by Pulse
has been strengthened from a con-
tractual to an employer-employe re-
lationship.

a All interviewing is performed
after 6 p.m. This reduces not-at-
home experiences and ends heresay
reports because more people are at
home during evening hours and can
describe their own listening habits.

Pulse method changes detailed by Roslow

v Interviewers are required to
make one revisit to question persons
absent on initial visits.

= Questionnaires now list all re-
spondents by sex and age, and all
listeners in visited households are
included.

= Interviewers are required to
check each aided-recall questionnaire
to indicate that station program
rosters have been shown to inter-
viewees.

= All questionnaires
initialed by respondents.

= Postcards sent to listed inter-
viewees (as a check on interviewer
performance claims) request more
information about interviews than
in the past.

= Interviewers now are evaluated
by their field supervisors.

» The rating firm furnishes super-
visors composites of each interview-
er's raw data.

must be

the Madow committee had criticized
his firm for weighting. Chairman Harris
said, “I don’t care. I don’t like you to
tell me that this is a trade secret when
you can’t even define it.”

A comparison of staff tabulations of

Pulse interviews in Louisville for No-
vember 1961 with published Pulse re-
sults for that period showed wide vari-
ances in many cases. “It just goes every-
which-way,” Mr. Richardson said.
WLOU Louisville, which features Ne-

gives you

LOUISVILLE, Channel 3

-
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28.8% more WOMEN

Since Nov.-Dec., 1957, NSI Reports have never given
WAYVE-TV less than 28.8%, more viewers than Station
B in the average quarter-hour of any average week!

And the superiority during those years has gone
as high as 63.6% more viewers!

More viewers = more impressions = more sales!
Ask Katz for the complete story.

WFIE-TY, Evansville * WFRV{TV), Green Bay * WAVE Radio, Louisville
All NBC, All Represented By THE KATZ AGENCY

gro programming, was given half its
actual share of audience by Pulse, he
said.

Dr. Roslow said the weighting was an
*unfortunate policy” and was discarded
in June 1962 because it wasn’t sophisti-
cated enough for automation.

“You rather amaze me that after 21
years [Pulse was founded in 1941] you
had not gained sophistication,” Rep.
Moss commented.

The subcommittee revealed a failure
of Pulse to supervise effectively its
sample execution and field work when
Mr. Richardson showed that some inter-
views were being conducted repeatedly
in counties in the wrong state.

Clark and Floyd are Indiana coun-
ties which, with Jefferson County, Ky.,
comprise metropolitan Louisville. But
investigation disclosed that Pulse has
been regularly interviewing people in
two Kentucky counties: Winchester
(Clark County), located 85 miles from
Louisville, and Prestonburg (Fulton
County), about 165 miles from Louis-
ville.

Not only was the interviewing being
done in the wrong places, Mr. Richard-
son said, but Mrs. Hazel Newkirk,
Pulse’s supervisor in Louisville, has
sworn to the subcommittee that she has
repeatedly pointed out the apparent
error to Pulse headquarters in New
York, and furnished maps to illustrate
the problem.

“What bothers me is,” Dr. Roslow
said, “that we're probably doing this
in the present survey right now.” Later
he said the error had been rectified in
subsequent reports.

Mr. Richardson charged that Pulse
had tried to hire back on Monday night
a San Diego supervisor whom Dr. Ros-
low testified had been fired in Septem-
ber 1961 for being ‘“derelict in the
performance of her duties.”

Dr. Roslow had revealed the dismis-
sal of Mrs. Mae Dutelle Tuesday in an
effort to discredit statements regarding
performance of Pulse interviewers dis-
closed on Monday by Mrs. Fred Rabell,
a San Diego fm station owner (see page
44).

When Mr. Richardson said Dr. Ros-
low’s statement about Mrs. Dutelle was
not in keeping with efforts by his com-
pany to re-employ her, Dr. Roslow said
he did not know of any recruiting
activity by his associates.

Mr. Richardson also charged that
Pulse had fired its entire field staff in
San Diego after it learned subcommittee
investigators had talked to them. The
timing of these dismissals was a coinci-
dence, Dr. Roslow said. Besides, he
said, the then-current supervisor, Mrs.
Florence Hovland, “had a heart condi-
tion.”

Pulse efforts to contact other persons
who had talked to the subcommittee
set off a verbal row during a mid-day

BROADCASTING, March 25, 1963



SEE THEM ALL! THE MIGHTY HERCULES, GUEST SHOT,
ZOORAMA, ENCYCLOPAEDIA BRITANNICA FILMS, AMERICAN
CIVIL WAR, ANIMAL PARADE, FRONTIERS OF KNOWLEDGE,
JUNIOR SCIENCE, FEATURE FILMS, IT'S A WONDERFUL WORLD,
FELIX THE CAT, and introducing THE MAGIC ROOM. l@

Visit us at the Carter Room, Pick Congress Hotel 5-8 P.M. for champagne, caviar and a surprise souvenir.

TRANS-LUX TELEVISION CORPORATION NEW YORK, CHICAGO, LOS ANGELES and MIAMI BEACH ~ MEMBER

(Contents on View—March 30-April 3)
at the Television Film Exhihit 1963




DOMINANCE
in the AUGUSTA market

THE AUGUSTA TELEVISION AUDIENCE ESTIMATES NOV/DEC 1962

STATION AUDIENCE SUMMARY

NETWORK | TOTAL HOMES

AND LOCAL TIME
DAY PARTS

MONDAY THRU FRIDAY

5:00 PM to 7:30 PM

MONDAY THRU SUNDAY:

5:00 PM to 7:30 PM |
7:30 PM to 11:00 PM |
11:00 PM to Midnight '

31,500
36,000
7,300

 OWIBF

BROAD DAY-PARTS __(NIEE-A_BC_) B

|
MONDAY THRU FRIDAY |

9:00 AM to 12:00 Noon |
12:00 Noon to 6:00 PM |

SATURDAY & SUNDAY '

9:00 AM to 12:00 Noon |
12:00 Noon to 6:00 PM |

MONDAY THRU SUNDAY |

!
6:00 PM to 10:00 PM
10:00 PM to Midnight J

6:00 PM TO MIDNIGHT |

9:00 AM TO MIDNIGHT |
]

12,300
16,500

12,900

14,300
31,200

21,600

CHANNEL

AUGUSTA, GEORGIA

call GEO. P. HOLLINGBERY COMPANY, notional representatives
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recess in the hearing. Harry M. Plot-
kin, a Washington communications
lawyer and former assistant FCC gen-
eral counsel, who had been retained as
special Pulse counsel, charged staff in-
vestigators had “sealed up” subcom-
mittee witnesses. Pulse’s constitutional
rights had been violated, Mr. Plotkin
told investigators Richardson and Spar-
ger.

Both men hotly denied the charges
and warned Mr. Plotkin that the sub-
commitee would be quite deeply upset
if any efforts were made to influence
witnesses.

Mr. Plotkin said he would try to con-
tact any witness the subcommittee had
talked to in an effort to acquaint him-
self and his client about what the sub-
committee had been told.

Since Pulse does not publish informa-
tion showing margins of statistical vari-
ance, Mr. Richardson asked, how can
broadcasters and time buyers determine
the reliability of Pulse reports?

This would come only in terms of the
judgment which a person using a Pulse
report might have of a particular mar-
ket, Dr. Roslow said. Pulse figures can
fluctuate as much as 20 to 30% in a
stable market, the witness said, but
knowledge of station history and pro-
gramming structures must be consid-
ered along with survey statistics.

BBDO is feeding rating figures into
computers, Mr. Richardson said. Can
computers exercise the kind of personal
judgment the witness said was necessary
to evaluate ratings? he asked.

Dr. Roslow said he understood the
agency uses the computers only as
guides for its time buyers.

Identifying Interviewers = Careful
questioning of Dr. Roslow showed that
while his firm tries to keep the identities
of its interviewers secret, it is public
knowledge that the company is cleared
by the National Better Business Bureau
and its local offices. Mr. Richardson
said that in two of three markets in-
vestigated it was learned who the in-
terviewers were because a broadcaster’s
telephone call elicited the names from
local BBB offices.

This is not good, Dr. Roslow said.
After admitting that any station follow-
ing this detective procedure could learn
interviewer identities, Dr. Roslow was
asked if his interviewers could be in-
fluenced.

“People are people,” he said.

‘Hypoing’ = Since the subcommittee
had brought admissions from other rat-
ing services that audiences could be
artificially inflated (“hypoed”) through
giveaway and stunt promotion pro-
gramming, Dr. Roslow was asked
whether all stations get the same ad-
vance notice on when rating surveys are
scheduled. Syndicated reports are is-
sued on a regular basis, Dr. Roslow said,
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FROM THE FILES OF OUR
TRAFFIC DEPARTMENT

August 4, 1947, lowa-lllinois Gas
& Electric Company began its
sponsorship of the 8:00 A.M.
News. For more than 15 years,
this partnership has remained

unchanged.
Sunday | Mcondoy Toesdey | Wednekdoay | Thursday | Friday | El:ttn.l.'l:ldl:iI
R oo anone fe R BRels . o L
_ Lol dl RO A S
| Broduct_. T “lecs e ’Eﬁ@fgﬁ

| Charge 1o AP <ty Aive et

Confract Staris ﬂ'lﬂ'l? R L b R O
il ST NI 00 T S s L e R
REMARES | A . CHARGES FOR DAY 7
! » TIME GHARGES OTHER CHARGES: 7
| Aﬂéf_ APFROX. TIME EMOUNRT : DESCRIETION AMOUNRT
Wiy Betilson) Rl
= L UL i
1 5 - =-.r : ]
Lo el S s BTUDIC
LE HEMOTE
i WOC—RADIO : : ' st el Ve e e S

WOC Radio caters to people who
buy utility services, appliances,
homes, autos, food and clothing.
For the most part, our listeners
spend paychecks . . . not allow-

ances.

Exclusive Notional Representotives — Peters, Griffin, Weodward, Ine.

DAVENPORT, IOWA

THE QUINT CITIES / DAVENPORT ¢ BETTENDORF * ROCK ISLAND * MOLINE ¢ EAST MOLINE
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GOING UP!
Daytona Beach
Orlando

NOW
FLORIDA'S
THIRD
MARKET

AND

SPACE AGE
GENTER

OF THE WORLD

FLORIDA'S |
CHANNEL |

S for Orlando
Daytona Beach
Cape Canaveral
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Thomas Wright

so stations would know about them
equally.

Special reports, however, are set up
at the request and convenience of cli-
ents, he said. Other stations are solic-
ited, but the first client has a generous
head start if he intends any “hypoing,”
it was shown.

Dr. Arkin said Pulse’s weighting
scheme served as a method for doctor-
ing its figures. He said the company
made “casual, if any, checks” on tabula-
tions for its card punch system, and
addcd that statisticians have an old
cautioning phrase, “garbage in, garbage
out.” Referring to variations in figures
Pulse produced for its Negro survey in
Louisville, the statistician said such
data could not be relied on.

It is *“very strongly my opinion,” Dr.
Arkin concluded, that the ratings serv-
ices should get together and ‘“‘police
their own business,” investigate all of
their methods and services, publish
what they do and how they do it, and
provide an audit to give integrity to
their figures. There will invariably be
sampling errors, Dr. Arkin said, and
he advised the measurement firms not
to “mess with fractions.” Small sam-
ples are not better than nothing, he
warned; no survey is better than one
built around an insufficient sample.

New Rating in Town » What happens
when a rating report hits a two-station
radio market which hasn’t been rated
for several years was detailed by Ross
B. Baker, general manager of KCCO
Lawton, Okla.

The Pulse Inc. surveyed Lawton for
KSWO, that city, in September 1962,
Mr, Baker said. Since publication of
the report in November, showing
KSWO had better than 50% of the
audience, and that KCCO ranked

fourth behind KSWO and two out-of-
town stations, his business has fallen
off drastically, he said.

National business was hit first, but
now the report has been circulated to
local merchants, some of whom have
been “questioning their own judgment,”
he said,

The result has reversed KCCO’s bill-
ings picture: sales in 1962 were improv-
ing over corresponding months in 1961
by better than $1,500, Mr. Baker testi-
fied, but have slumped so badly since
November that in the first two weeks of
this month the station is more than
$1,500 dollars behind all of March
1962 sales.

Asked how much audience he
thought he really had, the manager said
“three times what Pulse shows,” and
he should be ranked number two, about
5 or 10% behind KSWO.

Mr. Baker told the subcommittee of
telephone surveys his own staff has
made, and of parking lot checks of
auto radio dial settings. These aren’t
professional surveys, and he wouldn’t
try to sell time on them, Mr. Baker said,
but they have given him a general idea
of his station’s popularity.

Paints Dark Fm Picture * Broadcast-
ers “live and die by the numbers” [rat-
ing points], but trying to exist without
them “is a matter of Russian roulette.”
testified Mrs. Fred Rabell, who with her
husband owns KITT (FM) San Diego,
Calif.

Mrs. Rabell said KITT’s experience
with the rating firm ‘“is a rather un-
fortunate story,” but indicative of treat-
ment given most fm stations.

Pulse formerly purported to measure
all radio listening, but has admitted,
since signing a consent order with the
Federal Trade Commission in December
(BROADCASTING, Jan. 7), that it lists
only subscribers, Mrs. Rabell said.

Fm stations are “locked out” of the
big advertising agencies because Pulse
refuses to detail fm listening in its syn-
dicated reports, subscribed to by most
major agencies, she said. Hooper, which
does measure and report fm listening, is
frequently ignored by time buyers, she
said.

Pinchhitter » Mrs. Rabell testified for
her husband, confined to a San Diego
hospital with diabetes. He is a former
president of the National Assn. of Fm
Broadcasters and is currently fm di-
rector-at-large of the NAB.

KITT appeared in Pulse reports only
in 1960 when it was a subscriber to
two consecutive reports, Mrs. Rabell
said. After that “we disappeared.”
The station dropped $10,000 in bil-
lings when it was omiited in sub-
sequent Pulse reports, she said, even
though Hooper reports indicated the sta-
tion had a measureable audience. So
much unspecified fm audience existed in
Pulse reports, according to Mrs. Rabell,
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...but
not for the
radio and television
audience. We know you
agree because we're talk-
ing about “'bait” advertising. ..
of all kinds ... sweet-sounding,
pretty copy with a not-so-pretty hook.
Representing 22,000 of America’s
franchised new-car and truck dealers,
NADA has pledged itself to fight false
and misleading automobile advertising.
We invite the co-operation of every
station owner, manager, news editor
and advertising man. Together we
can lick this dishonest minority that
gives our business a black eye,
hurts your business by destroy-
ing believability in advertising,
undermines the sales power of
ethical advertising, and
cheats the public. 1f
your station has
not as yet estab-
lished its own high
standards of accepta-
bility for automotive
advertising, may we help you?

Please write for a free copy of “Recommended Standards of Practice for Adverfising
and Selling Automohiles,” prepared by NADA and the Association of Befter Business Bureaus, Inc.

THE NATIONAL AUTOMOBILE DEALERS ASSOCIATION

Official Organization of America’s Franchised New-Car and Truck Dealers
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2000 “K" Street N.W., Washington &, D.C.
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“THERE IS MORE
CONFLICT WITHIN A
SINGLE TROUBLED MIND,
THAN IN ALLTHE
FICTION EVER WRITTEN.”

—McKINLEY THOMPSON, M.D., STAFF PSYCHIATRIST, YORK HOSPITAL, LOS ANGELES.
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A man with a clarinet and a stam-EE
mer, goes into fits of violent rage.

A striking blond movie star is .
loved by everyone—except herself.f

These are some of the patients
who find their way to the office of
Dr. McKinley Thompson, psychi-
atrist. And these are some of the
stories you will see on Breaking
Point. ¢

Breaking Point is 2 new hour-}§
Jong television drama about the
unconscious, uncontrollable, often
illogical, self-destructive drives of
troubled minds. i

And of the help that comes to
them through psychiatry.

There are no cliches, no couches,
no Viennese accents. Problems are
recognized, and the promise given
of a brighter future with self-under-
standing.

Breaking Point, like the Ben
Casey show, is produced by Bing
Crosby Productions. i

With great stars that build audi-
ences. (Paul Richards plays Dr.
Thompson, One show stars Oscar
Homolka, Scott Marlowe, Sheree [
North and Millie Perkins.) J

And with integrity.

Breaking Point premieres this
fall —on ABC Television — along
with more than a dozen other new
shows.

One’s a spectacular series based
on a spectacular film (Greatest
Show on Earth).

One is 120 minutes of unpredict-
ability (Jerry Lewis Show).

And one show is actually two
shows—Arrest & Trial. 45 minutes [
of chase. (The Arrest). 45 minutes £
of courtroom action (The Trial).

New shows, new formats and
faces, new ideas—all with one thing
in common.

Entertainment.

Exciting programming to attract
the younger, larger families that we, ;
and you, want to reach. o

‘BREAKING POINT’
ONE OF THE BIG NEW
SHOWS COMING THIS FALLS
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that there were times when the miscel-
laneous listening category exceeded the
audience share of the highest-rated
popular music station in the San Diego
market.

Mrs. Rabell told the subcommittee
that a Mrs. Maye Dutelle who identi-
fied herself (in a sworn statement) as
Pulse’s former field supervisor for San
Diego, told her she had many doubts
about the accuracy of reports compiled
from interviews she and her workers
submitted to the firm.

Mrs. Dutelle told her, Mrs. Rabell
testified, that many interviews were con-
ducted in remote rural San Diego com-
munities in report after report. Mrs.
Dutelle notified Pulse that it seemed
odd to be sending interviewers back
into places so often that respondents
became irritated, but she said she was
instructed to continue the practice.

Mrs. Rabell said she thought some
federal intervention was necessary when
fm stations faced a “your money or
your life” situation.

Balaban’s John Box » Subcommittee
investigators tried to show that a broad-
caster and his assistant had represented
to two ratings firms that they had dis-
cussed their stations’ ratings problems
with subcommittee investigators in St.
Louis during a February 1962 visit—

a month before the investigators
reached that city.

John F. Box Jr., executive vice pres-
ident and managing director of Bala-
ban stations WIL-AM-FM St. Louis
and KBOX-AM-FM Dallas, denied
that he and his assistant, William T.
McKibbin, had made such representa-
tions. There must have been some con-
fusion with Federal Trade Commission

investigators, Mr. Box suggested.

Mr. Richardson told Mr. Box that
this testimony seemed peculiar in light
of what the witness had told him and
Mr., Sparger March 22, 1962—their
first visit to St. Louis. Mr. Box told
the subcommittee staff then, Mr. Rich-
ardson said, that the FTC investigators
had not discussed ratings with Balaban
employes.

Mr. Richardson had been referring
to letters, phone calls and memoranda
from Mr. McKibbin and Mr. Box to
W. R. Wyatt of Nielsen and the latter’s
memoranda to J. K. Churchill, Nielsen
vice president in Chicago.

According to a memo, Feb. 19, 1962:
“Mr, McKibbin’s whole attitude [com-
plaints about Nielsen reports, which the
stations had discontinued] centered
around the fact that WIL has been in-
volved during the past week with Mr.

sales message for

Call Western Union!

sales
message for

1671000

IN SIOUXLAND'S

$939,273,000

MARKET?*

*Sales Management,
“Survey of Buying
Power,” June 1962

**First in 9 Straight
ARB reports, all days,
9 am. to midnight

CAL

NBC « ABC

NNELE ™

SIOUX CITY, IOWA
NATIONAL REPRESENTATIVES
George P, Hollingbery
REGIONAL REPRESENTATIVFS
Harry S. Hyett Co., Minneapolis
The Soderlund Co., Omaha
Eugene Gray, Kansas City, Mo.
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Sparger and Mr. Richardson of the
Harris Committee,”” Mr. Wyatt wrote
his boss.

An Agency View = Given their turn
to testify, an advertising agency media
executive and a timebuyer insisted that
ratings are only a factor among several
considered in purchasing time,

But subsequent questioning showed
that some of these other factors were
based on audience composition and
market definition, information which
also is supplied by broadcast measure-
ment services.

Miss Mary Lou Ruxton, buyer for
Leo Burnett Co., Chicago, said her
agency uses Nielsen data “when we can
get it,” but also accepts Pulse informa-
tion.

Thomas R. Wright, Burnett media
vice president, explained that his agen-
cy trains its buyers not to rely on rat-
ings, but to use other factors: station
programming, power, audience demo-
graphic information, costs and commer-
cial policy.

When buying television time, Mr.
Wright said, Burnett gives ratings a
“minor” consideration, less than audi-
ence share.

Rating reliability, a subject thrown
at every media witness, was put to Mr.
Wright, who said Burnett left that prob-
lem to the agency’s vice president for
program analysis, Dr. Seymour Banks.
Asked if Burnett had ever studied Niel-
sen’s methodology, Mr. Wright said
he understood Dr. Banks had and that
Nielsen had been ‘‘very open” with
Dr. Banks.

Determination of which measurement
services Burnett uses is up to Dr. Banks,
Mr. Wright said.

Mr, Richardson asked the agency ex-
ecutive about statements alluded to him
at a conference of advertising execu-
tives arranged by Minnesota Mining &
Manufacturing Co., MBS and Outdoor
Advertising at Wonewoc, Canada in
1961, Mr. Wright said he had prob-
ably made statements like the follow-
ing, which an investigator read from
what was described as a transcript of
the conference.

On the weight his agency gives to
Nielsen radio ratings: “We get it free;
it is so valuable. But that is not the
only reason for disbelief, believe me, I
will tell you the truth, the guys who
were taking the Nielsen pocketpiece
numbered over 100 in our company.
We now have 11 copies. Nobody looks
at them. I don’t think anybody believes
in them.”

About the inadequacy of radio rat-
ings: “We know Nielsen can’t do the
job; Pulse can’t do the job. In fact,
nobody is doing the job.”

Who uses ratings: “It is the super-
visor, the associate supervisor, the as-
sistant, the timebuyer, down the line,
who is growing in business, who is
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learning his lesson. He leans upon this
thing. It is the only crutch that he has.”

Programming » The subcommittee
was curious how the agency was able
to keep a check on the programming
of 450 television and between 2,500
and 3,000 radio stations with which
Burnett deals. Miss Ruxton said the
agency maintains information on sta-
tion programming which is reviewed
before each buy.

Since Burnett does not monitor sta-
tions but relies on either presentation
tapes prepared by the station or pro-
gramming information provided by the
stations, the subcommittee wondered
whether it would not be possible that
stations furnish samples of their best
programming.

Rep. Rogers suggested that if as Mr.
Wright had said Burnett time buyers
are not required to listen to stations
on which they purchase time, then pro-
gramming “must not be very impor-
tant.”

He requested program sheets of 10
Florida stations from which Burnett
had bought time in the past two
months.

Guaranteed Circulation Challenged =
The chief advocate of a magazine ap-
proach to television—guaranteed circu-
lation—was accused of trying to make
the ratings problem worse by requir-
ing more reliance on numbers.

David J. Mahoney, executive vice
president of Colgate-Palmolive Co., ap-
peared Monday to recite for the sub-
committee a speech outlining his cir-
culation proposals which he had de-
livered two weeks earlier before a tv
workshop of the Assn. of National Ad-
vertisers in New York (BROADCASTING,
March 11).

Chief critic of Mr, Mahoney’s pro-
posal was Rep. Moss. There is no
chance to test tv audiences to the exact-
ness guaranteed circulation would re-
quire, he told Mr. Mahoney. Instead,
the congressman suggested, perhaps net-
works should tell advertisers candidly
that they cannot test, and that “we are
charging you this because this is what
the traffic will bear.”

Mr. Mahoney maintained that adver-
tisers are entitled to guaranteed circula-
tion because such a system would make
the tv networks stand behind ratings.

The Mahoney Plan = Mr. Mahoney
explained that his proposal would:

“Guarantee audiences so that risks
may be more equally shared by net-
works and advertisers.”

Provide “unbiased research of new
shows,” again to balance advertiser risk
with the networks.

“Afford greater availability of good
regional shows for test-market pur-
poses.”

His plan would depend on a ratings
system, Mr. Mahoney said. Colgate-
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Palmolive relies on Nielsen, he added.

Questioned closely on the importance
of ratings to networks and sponsors,
Mr. Mahoney acknowledged that net-
works base their time charges on rat-
ings.

NBC told the subcommittee ratings
are only a guide, Mr. Mahoney was told
(BroADCASTING, March 11). The Col-
gate vice president said he would think
they are more than that. He said they
were the principal guide. Pushed a lit-
tle further on the subject, Mr. Mahoney
said he would think ratings are the net-
works' “basic sales tool.”

Seeking from television's ability to
deliver mass audiences the same special-
ization and circulation control obtained
from magazines can’t work, Rep. Moss
said. “You are demanding a standard
which at no point has any one been able
to come forward and show is attain-
able,” he added.

Mr. Mahoney also said he thought
their ownership of all but 12 current
programs gave the networks a distinct
advantage. “The only advertisers who
can sleep well are those few who own
controlling interests in  successful
shows,” he said. “They can exert pres-
sure on the networks for choice time
periods and other advantages.”

The ‘Lifeblood’ Theme » The first
subcommittee witness to speak from the

tv performer’s viewpoint said Monday
(March 18) that the tv networks lean
heavily on ratings in making program-
ming decisions.

“Your whole life really is based on
what happens with these ratings,” said
Johnny Carson, whose exact same re-
mark made on his program Feb. 11
(The Tonight Show, NBC-TV) in-
terested the subcommittee enough to
call him to testify.

“Some performers have lost their
shows on the basis of ratings,” Mr. Car-
son said. Drawing on his own experience,
he blamed the demise of two separate
programs he did for CBS-TV in the
mid-1950’s (both titled the Johnny Car-
son Show) for lack of sufficient rating
points to meet competition.

The effect of ratings “is acknowledged
now as tremendous,” observed Chair-
man Harris.

Congressmen Rated Too = Told by
one congressman that they, too, are
rated—"on our votes”—MTr. Carson
replied quickly, “Congressmen get a
two-year run. Most performers get 39
weeks."”

Mr. Carson said he objected to the
influence of ratings because, “Ratings
as far as I know have no correlation
with the quality of a show.”

Despite their shortcomings, Mr. Car-
son admitted, there will have to be some

TO THE TOP CREATIVE SALESMEN
IN RADIO

WICC, one of the hottest local sales operations in radio,
($500,000 in local billings last year), is moving toward
expansion. We have just bought one major market sta-
tion and are negotiating for others.

A lifetime chance to get into a mature, stable organiza-
tion of radio professionals. You will start at WICC, serv-
ing nearly 3,000,000 people, (latest share-of-audience
64%) and move up at your own pace.

Write details of yourself and background, no calls, please, to:

Kenneth M. Cooper
WICC Radio

2190 Post Road
Fairfield, Connecticut
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kind of rating system as long as tele-
vision in the U.S. is commercial and
its job is to sell goods.

But, he added, “I don't think loyalty
of viewers to a particular commercial
message” is shown by ratings.

WARD-TV says solution
is dual operation

WARD-TV (ch. 56) Johnstown, Pa.,
told the FCC last week that for the
sake of continued uhf tv in Johnstown
the commission should reconsider and
grant a ch. 8 drop-in to that city.

The Johnstown uhf operation urged
that the commission allow the station
to operate ch. 8 along with ch. 56.
WARD-TV said that the surrounding
terrain, with its mountains and deep
recesses, is an obstacle to uhf propaga-
tion and does not let it compete with
the area’s two vhf stations.

WARD-TV has been in operation
since the fall of 1953, the station point-
ed out, as a CBS-ABC affiliate. It com-
petes with WIAC-TV (ch. 6) Johns-
town, an NBC-ABC affiliate, owned by
Johnstown’s only daily newspaper
(Johnstown Tribune); and WFBG-TV
(ch. 10) Altoona, an ABC-CBS affiliate
owned by the Philadelphia Inquirer.

As a result of this competition and
WARD-TV’s propagation problems the
station said it has suffered a very low
income. WARD-TV told the commis-
sion that a dual vhf-uhf operation
would allow the vhf to carry the finan-
cial load of the uhf, and is the only
solution for continued uhf operation.

ABC last week told the FCC that it
supported petitions by Springfield Tv
Broadcasting Corp. and Taft Broad-
casting Co. for allocation of a uhf
channel to Dayton, however, only so
that it could be used as a ch. 11 drop-
in there. This would allow a dual vhf-
uhf operation, such as ABC proposed
two weeks ago (BROADCASTING, March
18) in asking reconsideration of the
FCC’s drop-in decision. ABC said it
opposed the allocation of the uhf chan-
nel only, such as Springfield and Taft
requested.

The FCC last week...

= Received application from KTVB
(TV) Boise, Idaho, for ch. 13 at La
Grande, Ore. The proposed station
would have a power of 12.9 kw and
be operated as a satellite of KTVB.

= Received application from Integrated
Communications Systems Inc. of Massa-
chusetts for uhf ch. 44 in Boston. The
station will have a power of 512.9 kw.

= Granted a new noncommercial edu-
cational tv station on uhf ch. 42 in
Charlotte to The Charlotte-Mecklen-
burg Bd. of Education. The station
will have a power of 233 kw.
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BUSINESS OPPORTUNITIES

BROADCASTING, March 25, 1963

RATE YOUR PERSONALITY
Make the deejay rating test. Call fen
(20 or 30 efc.) local Phone numbers at
random. Ask respondents If they can
recognize names of any air personali-
ties on the staff of vour competitor.
Prompt them with names. Then try
your own air names. THEN TRY DICK
CLARK! We tried it in three markets
and got 12% average recognition among
all locat radio personaiities. DICK
CLARK—S87%. That means RATINGS!
Find out about Dick Clark's phenome-
nal RADIO ratings, Find out about
fabulous sales tisures. Hear the local
sound of the DICK CLARK radio show.
It's big, star-studded, tight, happy—
and local. It's you at your very best.
Don't buy ''syndicated.’' HIRE DICK
CLARK. He's available and reasonable.
Write, wire, call MARS BROADCAST-
ING, INC., 575 Hope Street, Stamford,
Conn., {(203) 327-2700. See Mars and
Clark at the NAB Convention. Suite
1518A. Conrad Hilten.
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Two busy years with Newton N. Minow

MOST POLICIES HE USED WERE THERE BEFORE HIM, BUT HE GETS CREDIT

There will be no broadcaster in Chi-
cago for the NAB convention beginning
next week who will not recognize
Newton N. Minow on sight.

He is the same Newton N. Minow
who after two months as chairman of
the FCC called tv programming a
“vast wasteland” at the 1961 NAB
convention in Washington.

He is the same man who, at the
1962 NAB convention in Chicago, said
that radio too often is “a bazaar, a
clamorous casbah of pitchmen and com-

mercials which plead, bleat, pressure,
whistle, groan and shout” with “in-
credibly bad” programming.

Under the New Frontier’s two years
of leadership at the FCC, broadcasting
has been threatened, harassed, cajoled,
ridiculed and many, many, believe cen-
sored in violation of the U. S. Consti-
tution and the Communications Act.

Next week, Mr. Minow will probably
address his last NAB convention as
chairman of the FCC. He has not
denied the Feb. 11, 1963, BROADCAST-

ING report that he has informed the
President of his intentions to resign this
spring.

The Record = A close study of the
FCC’s record over the past two years
discloses that practically all of the stric-
ter FCC policies of regulation—except
in the areas many believe approach
censorship—were instituted before
Newton N. Minow.

Mr. Minow, however, quickly em-
braced the toughened FCC policies
adopted prior to his arrival (see below)

Collins, Minow: togetherness on tv

NAB'S PRESIDENT THINKS MAGAZINE CONCEPT HAS ‘GREAT APPEAL’

LeRoy Collins, NAB president,
came out last week for the magazine
concept in television and said the
idea of clustering commercials to
avoid program breaks “has great
appeal to me.”

Gov. Collins’s latest recommenda-
tions for revisions in industry prac-
tices were made during a television
appearance with Newton N. Minow,
FCC chairman. The two engaged in
an informal conversation on 4 Mo-
ment With . . ., a half-hour program
taped last Tuesday for later broad-
cast on WRC-TV Washington and
perhaps on other NBC owned and
operated stations if they decide to
clear time. The program was done
without script, although Messrs.
Minow and Collins conferred before-
hand.

The magazine concept was one of
several subjects that were amiably
discussed.

Both Messrs. Minow and Collins
spoke warmly, and at some length,
about the late Eleanor Roosevelt
(Mr. Minow had brought along a
picture of his three children and
Mrs. Roosevelt; Gov. Collins re-
called her as “a wonderful friend”
and, at Mr. Minow’s prompting, re-
lated some of his experiences as
chairman of the 1960 Democratic
national convention at which Mrs.
Roosevelt’s appearance set up ex-
uberant demonstrations).

Both reflected (each at the prompt-
ing of the other) on achievements
during the two years that Mr. Minow
has been chairman of the FCC and
Gov. Collins head of the NAB, and

both agreed that although each job
has presented some frustrations,
progress has definitely been made.

Mr. Minow complimented Gov.
Collins’ on his efforts to gain access
for broadcasters to cover House
committee hearings. The House
Rules Committee buried the pro-
posal the day after the program was
taped.

Clustered Spots = The magazine
concept for television came up when
Gov. Collins asked Mr. Minow to
tell about his recent trip to Geneva,
for international conferences, and to
London to inspect the BBC and the
British commercial television system.
Mr. Minow explained that the com-
mercial system in England prohibits
sponsorship of programs. It sells
spot commercials that are “run to-
gether, perhaps six at a time, at the
beginning or at the end of a pro-
gram.”

As Mr. Minow explained it: “In
the middle of a serious thing you
don’t get an anti-acid commercial. . .
Many people think that this system
ought to be adopted here.”

Gov. Collins joined in: “In other
words, that will improve the art, so
to speak, because you won’t have a
mood that is developed by serious
drama interrupted by a commercial,
say, dealing with rat poison or dog
food or something that would be a
clash with the mood created by the
drama, and so it would be improve-
ment for art’s sake.”

Mr. Minow pointed out that there
were arguments for and against the
adoption of the magazine concept in

American tv. To eliminate sponsor
identification with programs might
discourage programs like the specials
sponsored by Hallmark cards.

“I know Mr. Hall [Joyce Hall,
head of Hallmark],” said Gov.
Collins, “and I think he makes a
great contribution to television . . .
but it would seem to me that some
type of arrangement could be worked
out that would still allow for that
but still would provide so-called
magazine concept at the same time.”

Gov. Collins added: “The big ad-
vantage, aside from the art, is the
fact that it would relieve the broad-
caster from the pressure of sponsors
and their fears and concerns about
people who don’t like the particular
program taking it out on their prod-
uct, and that sort of thing.”

To Each Its Own = Mr. Minow
pointed out that the British televi-
sion system differed in several re-
spects from American tv. He added:
“I, as you know, have occasionally
been critical of American broadcast-
ing, but I'd say that certainly our
system need not be ashamed when
it's stacked up with what else is
going on around the world.”

In answer to a cue from Gov.
Collins, Mr. Minow said he was “en-
couraged” by progress made during
his administration. Three develop-
ments he mentioned were space com-
munications, educational television
and congressional enactment of the
law that will require all tv sets to re-
ceive both vhf and uhf signals.

In answer to a cue from Mr.
Minow, Gov. Collins said of his
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and is generally given the credit for
much that has transpired. The chair-
man has been highly effective in spot-
ting key people throughout the commis-
sion staff who think like him. In some
instances where the FCC has rejected
a Minow viewpoint, individual staffers
have nevertheless acted as if it were
policy.

A case in point is an FCC letter to
a midwestern tv station asking why it
had dropped CBS Reports and what it
programmed in the same time period.
Chairman Minow had wanted such
questions included in the program re-
porting form; the commission had re-
jected this idea but the letter went out
anyway.

The lead story in the April 10, 1961,
issue of BROADCASTING (nearly a month

before the wvast wasteland speech)
pointed out that a “new regulatory wind
is reaching tornadic proportions in
Washington and it could be an ili wind
for many broadcast licensees.”

A reappraisal of performance stand-
ards to be required of licensees at re-
newal time was then taking place on
the staff level, the article pointed out.
This was one month after the now
Commissioner Kenneth Cox became
chief of the Broadcast Bureau.

Chairman Minow termed the new
attitude a *‘vigorous application of the
law.” Freedom of speech, he has said,
should not be confused with freedom
to break promises to exploit a public
trust—a broadcast license. But the
staff did not stop with holding a station
to its promises.

experience as president of the NAB:
“I feel in this job a rather close
association with the public interest.
I feel the challenge of serving the
broad needs of the people here. My
difficulty here is that when I want to
do something, I can’t just go do it;
because I can only advocate and
urge . . . and that sort of thing.
“But I think the broadcasters are
doing a much better job, and they’re
getting a greater consciousness of
the need and the close relationship
with the public welfare. 1 feel real
proud of the development of our
new research programs, strengthen-
ing our codes, and many other things
that we've done that I think give
the broadcasters a higher position of
integrity and responsibility.”
Friendly Difference » On only two

Getting ready to go on camera are
FCC Chairman Newton Minow (I)
and LeRoy Collins, NAB president.
The program, part of a regular

points did Messrs. Minow and
Collins disagree. Gov. Collins criti-
cized the type of local program hear-
ing that was held in Omaha (for
story on NAB’s official objections to
the Omaha hearing see page 128),
and he raised questions about the
FCC’s policy on subscription tv.

Mr. Minow explained that the
commission had approved tests of
subscription television “to let the
market place be the judge.”

Gov. Collins said he was con-
cerned that subscription television
might get “to a point where the
whole general public is denied a
particular good program because it’s
channeled into pay television.”

“Well,” said Mr. Minow, “the
commission would be very, very
loathe to permit that to happen.”

series on NBC’s WRC-TV Washing-
ton, was taped last Tuesday. At
week's end an air date had not
been set.
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Ill-fated Drive » In a campaign begun
last spring, the FCC’s Broadcast Bureau
started, on its own, to defer renewal
applications of tv stations which did
not promise regularly scheduled, local,
live, public service programs in prime
time. This situation was first brought
to the attention of a majority of the
FCC members in a Dec. 3, 1962,
BROADCASTING article. The story high-
lighted the experiences of WKY-TV
Oklahoma City in (1) its bid for a
renewal and (2) its application for
approval of the purchase of KTVT
(TV) Ft. Worth-Dallas,

The same article disclosed that the
staff had asked the FCC to defer the
licenses of some 100 California stations
for alleged programming deficiencies.

As a result, the full FCC reviewed the
authority it had delegated to the staff
and took these actions: (1) Ordered
WKY-TV renewed and (2) two weeks
ago, ordered renewed the licenses of tv
stations, which had been deferred by
the staff, without regard for prime
time, local public service programming
(BROADCASTING, March 18).

This latter action was taken on a 5-2
vote, with dissents by Chairman Minow
and Commissioner E. William Henry.
Since that action, a third Kennedy ap-
pointee—Mr. Cox—has replaced Com-
missioner T. A. M. Craven.

But even with Commissioner Cox
now having a vote, the New Frontier
still needs one more to make its position
stick that the FCC can force tv stations
to schedule certain programs during
given time periods. And, with Mr.
Minow scheduled to leave the FCC
soon, the minority position will be
weakened rather than strengthened.

Barring unexpected circumstances,
four Kennedy appointees will not serve
at one time on the FCC until June 30,
1964—when Commissioner Frederick
W. Ford’s term expires. There now are
three—Messrs. Minow, Henry and Cox
—with a fourth New Frontier appoint-
ment to succeed Chairman Minow.

Dark Days = The FCC’s more leisure-
ly attitude toward license renewals ac-
tually began in 1959 with the rigged
quiz show and payola disclosures by
Congress and subsequent legislation.
Then, late that year, the FCC adopted
anti-payola rules and quizzed all broad-
cast licensees on payola practices.

In March 1960, Commissioner Ford
succeeded John Doerfer as chairman
and (1) established the FCC’s Office
on Complaints & Compliance and (2)
started working on what Commissioner
Ford terms the “magna carta” of broad-
casting—The July 29, 1960, program
policy statement. Commissioner Rosel
Hyde dissented to this statement, main-
taining that under it the FCC restricts
competition and discourages program-
ming changes and innovations.

Congress, in September 1960, passed
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legislation permitting the FCC to fine
stations for rules violations and to issue
licenses for less than three years. The
commission also had asked for authority
to order a violator off the air tempo-
rarily but the Senate removed this pro-
vision from a House passed bill.

The FCC then adopted its own rules
covering short term renewals (effective
in December 1960) and fines (effective
the following Feb, 13). The agency
wasted no time in using the new power
—five stations owned by Richard Eaton
received short term renewals the same
month and KDWB Minneapolis-St.
Paul was fined in March 1961, two
weeks after Chairman Minow joined
the FCC.

Then KORD » Although the chair-
man was not around when the FCC
began moving toward its promise vs.
performance policy statement, he cast
the deciding vote in ordering a renewal
hearing for KORD Pasco, Wash., on
programming representations. This ac-
tion, on a 4-3 vote, came at the FCC’s
March 23, 1961, meeting, three weeks
after the New Frontier took over at
the commission.

Four months later, the FCC granted
KORD a one-year license and at the
same time wrote all licensees that they
would be expected to live up to pro-
gram representations. In program sanc-
tions since then, the FCC nearly always

quotes either the 1960 policy statement
or the KORD decision, or both.

In adopting the 1960 statement, the
FCC expressly rejected the contention
that it has the authority to require li-
censees to broadcast specific types of
programs within specific time periods—
the very action the staff was attempting
in the tv renewal cases above. “With
respect to this proposition, we are con-
strained to point out that the First
Amendment forbids governmental in-
terference,” the FCC said in its pro-
gram policy statement.

One of the FCC members who ap-
proved the policy statement had this
in mind when he said of the disclosure
on staff letters to tv stations because
they were not regularly scheduling pub-
lic service in prime time: “You caught
us in outright censorship.”

Fear with Club » When Mr. Minow
became chairman of the FCC in March
1961, an administration source who
refused to be identified said that “qual-
ity” programming in ever-increasing
doses will be given the public through
“fear, the moral persuasion technique
and with an obvious club over the
broadcaster’s head.” And, just three
three weeks ago, Rep. Oren Harris (D-
Ark.), chairman of the House Com-
merce Committee, criticized Chairman
Minow for the “real hammer” the FCC
is wielding over the heads of broad-
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casters in renewal matters (BROADCAST-
ING, March 11).

The NAB has been strangely silent
over the efforts of the FCC staff to
force tv stations to alter their prime
time program schedules to include local,
live public service. No public statement
on the subject has been made by the
NAB or its president, LeRoy Collins,
even though five of the seven commis-
sioners themselves have publicly re-
buked the commission staff.

In his confirmation hearing before
the Senate, Mr. Minow promised that
as FCC chairman he would improve
programming. He said that he would
do this through the power the FCC has
in withholding or granting a station’s
license renewal.

In another move toward a closer
check of licensee’s programming, the
FCC has been trying to adopt new pro-
gram reporting forms since Feburary
1961. Two separate proposals have
been released for industry comment
and a third is on the way.

Again, Commissioner Ford was the
primer mover in this tightening move
—started before his successor as chair-
man joined the commission.

The Headliners » Many FCC sanc-
tions have been taken against stations
for programming matters which have
received wide publicity—and a large
portion of these actions were begun
under the chairmanship of Mr. Ford.
He agreed with the majority that the
staff had gone too far in trying to with-
hold tv remewals. Mr. Minow was
sworn in as a member and chairman of
the FCC March 2, 1961, succeeding
then Chairman Ford.

The present chairman has been in on
the “kill” in many instances but played
no role in original actions which placed
licenses in jeopardy. For instance, the
ex parte cases, which had either been
decided or set for rehearing before
Minow.

The KRLA Los Angeles license re-
newal hearing for programming and
other violations was ordered in 1960,
as was the KWK St. Louis revocation
proceeding, again on programming. The
KWK case is still pending while the
FCC refused to renew KRLA, which
has appealed to the court.

WDKD Kingstree, S. C., was placed
on the carpet in March 1961, at the
second FCC meeting presided over by
Chairman Minow. A WDKD disc
jockey was charged with making
“coarse, vulgar, suggestive” remarks
over the air and the licensee with lack
of candor and misrepresentations to the
FCC. This case, too, now is in the
courts. The first FCC fine came a week
later—the chairman’s third meeting—
levied against KDWB Minneapolis-St.
Paul for non-programming violations.
Mr. Minow was not around when the
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first short-term licenses were issued al-
though it must be admitted that he has
pursued with vigor both types of sanc-
tions—short-term licenses and fines.

Many fines, short-term licenses, re-
newal hearings and revocations have
followed—many of which now are out-
standing before the FCC. In these and
other actions, the chairman has played
a leading role.

For example, there is the FCC’s
Suburban decision under which broad-
casters are required to survey local pro-
gram needs in submitting an original
application. This case was decided in
July 1961 and has since been upheld
by the U. S. Supreme Court. It in-
volved an application by Suburban
Broadcasters for a new fm station in
Elizabeth, N. J., which was denied on
a 4-2 vote because no effort had been
made to determine local programming
needs.

One of the chairman’s first actions, in
April 1961, was to instigate an inquiry
to determine how a vhf channel in New
York and Los Angeles could be as-
signed to educational tv, At that time,
all seven vhf channels in each city were
occupied by commercial stations and it
came at a time when WNTA-TV New
York was trying to sell. As a result,
and with the active participation of the
chairman’s office, WNTA-TV (ch. 13)
was sold to educators at a lower price
than commercial interests offered.

There are many things the chairman
has publicly advocated—mostly repug-
nant to broadcasters—which he has not
been able to accomplish. Among these
are license fees, the magazine concept
of advertising, required free time for
political candidates, network regulation,
restriction of newspaper ownership in
non-competitive situations, FCC adopt-
ing of the NAB codes on commercial
time standards and relaxation of the
rules to permit educational tv stations
to collect revenues for the sale of time.

Powers Denied # Two attempts have
been made to secure additional powers
for the FCC chairman, who has often

expressed frustration at his inability to
get things done because of (1) due
process and (2) the equal status of all
seven commissioners. In May 1961,
the week of the vast wasteland speech,
President Kennedy sent to Congress a
reorganization plan for the FCC which
critics maintained would have made the
chairman a “czar.” It was vetoed by
Congress without much delay.

A year later, a private management
study financed by the government rec-
ommended that the FCC “take the cru-
cial step of making its chairman chief
executive officer in fact as well as name.”
While the FCC has approved many of
the recommendations in this report, it
has stoutly refused to relinquish powers
from the seven to the one.

One Accomplishment = The well-pub-
licized statements of Chairman Minow
have been directly responsible for a
huge increase in the number of com-
plaints filed with the FCC. For the
fiscal year ending last June 30, the com-
mission received over 12,000 Iletters
complaining about radio and tv, “a sub-
stantial increase over the previous year.”

As might be expected, dislike of
specific programs brought by far the
largest number of complaints—35%.
The chairman has repeatedly urged the
public to make such complaints to the
FCC. This, over the silent objections
of other members who say such letters
just clog the FCC’s overburdened staff
since the agency is expressly forbidden

from reviewing individual programs.

Eight months after his vast wasteland
speech, Chairman Minow outlined his
philosophy in a speech before the San
Francisco Commonwealth Club. “Those
of us at the FCC have a right to free-
dom of expression,” he said. “I will
continue to speak out, to nudge, to ex-
hort, to urge . . .” better programming.

Cries of censorship, he charged, are
false cries. “If there are not examples
of censorship, I suggest that broadcast-
ers stop defending against an enemy
who is not there,” he challenged.

Five of his colleagues on the FCC,
members of Congress and most Wash-
ington attorneys in communications
practice now are pointing to the WKY-
TV renewal as a clear example of at-
tempted censorship—not by the com-
mission itself but by the FCC staff with
the endorsement of the Kennedy-ap-
pointed members.

As the chief regulator of the radio-tv
industry, Chairman Minow has been in
the public spotlight as no FCC chair-
man in history. He has far outshone
many much higher ranking government
officials in commanding press coverage.

He has traveled from coast to coast
making speeches—often about how tv
programming must be improved and
how he proposes to do it. The 37-year-
old Chicago attorney has been given
credit for all that is good on television.
And, for all that is bad, he asks the
public to come to him for salvation.

Most comments oppose FCC’s fm allocations
CRITICIZE OMISSION OF MANY COMMUNITIES FROM PLAN

The FCC last week was warned that
its proposed table of fm allocations may
leave some communities without an fm
service, while facilities in others may
lie unused.

This was the tone of comments by
the Assn. of Federal Communications
Consulting Engineers, Fm Unlimited
Inc. and more than 150 others in com-

|

Collis Young, on hearing
Radio 2 la Carte, said:

“It’s great. The sound, the service,
everything. I’ll take it for WCOL.
Right,. Steve?”

Steve Joos, said: “I agree, It’s
great.”

That WCOL, Dayton, is another fine
Air Trails station, See why?

Mark Century Corporation

6West 57th St., N.Y. 19, N. Y. CI 5-3741
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ments received at the commission last
week.

The allocations table for the 80 com-
mercial fm channels in the U. S. pro-
poses to make 2,730 fm assignments to
specific cities within the continental
limits of the U. S., and was the final
step in the FCC’s plans to revamp fm
(BROADCASTING, Dec. 24, 1962).

The AFCCE told the commission
that it opposes a table of assignments
based on a minimum mileage separa-
tion, which assumes that all stations
will operate with maximum power and
antenna height. The engineers did
agree, however, with the establishment
of new classes of stations, zones and
maximum power limitations. Fm Un-
limited asked the commission why the
agency felt that the presently proposed
table would work in view of the failure
of the 1946 tentative table of assign-
ments, which was dropped in 1958.

The AFCCE recommended that the
FCC adopt a “go-no-go system” for
making allocations. The association
suggested that the 1 mv/m contour be
protected; and that all contours be de-
termined by the use of propagation
curves. This go-no-go plan had pre-
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viously been urged by NAB (BRoAD-
CASTING, Feb. 18) which felt that the
proposed table is too rigid.

Protected Contour » AFCCE said
that “both day and night [fm] is com-
parable to am daytime service.” The
association reminded the commission
of the achievements in am service in
reducing areas not having their own
primary service, from 29.8% in 1940,
to 0.3% in 1960, when the protected
contour concept was used for making
assignments. AFCCE credited the
NAB’s study of am growth problems
with the above information which was
presented to the FCC last Jan. 7
(BROADCASTING, Jan. 14).

“This is substantial evidence that by

use of a protected contour concept of

allocation, the objectives of providing
service to the people of the U. S. can
well be achieved. It permitted the
growth of the [am] service as the popu-
lation and demand for service in-
creased,” AFCCE said.

The objectives of the commission in
providing fm service to the country will
not be achieved by the proposed table
of allocations “simply because the mile-
age separation system and the table of
assignments precludes more than one
service to many communities, and
thereby seriously limits the possible ex-
pansion of multiple fm service,”
AFCCE said.

Fm On The March » AFCCE added
that fm provides a greater potential for
a nationwide nighttime radio service
than does am, due to the physical na-
ture of the service. Fm Unlimited said
“Fm is destined to replace am as the
basic radio service,” and is the means
of local community expression.

AFCCE said that the addition of a
new fm channel to the table of assign-
ments indicates that the commission
has determined where the population
growth will occur, and where the need
for a facility will develop. AFCCE
said that it was unaware that such a
study of population had been made.
“The actual fact,” the association said,
is that the assignments were made
where they would “fit” separation re-
quirements set forth in the rulemaking.

Five Year Plan » AFCCE told the
FCC that one way the commission
could limit concentration of fm chan-
nels in larger cities would be to place
a limit on the number of assignments,
basing that number on the city’s popu-
lation. This limit could be effective for
a five year period with the FCC having
the option to extend it for an addi-
tional five years. AFCCE added that
this type of limitation could be applic-
able “to a protected contour system of
allocation.”

AFCCE said that the faults in the
distribution of all types of broadcast
facilities are twofold. First is the prob-

lem of meeting the necessary co-chan-
nel separation, and secondly that new
assignments are based on locations of
the existing stations as a nucleus.

The commission’s objective of having
nighttime fm supplement the daytime
am service has not been met by the
proposed allocations table, according to
AFCCE. The association noted that in
Georgia there are 52 communities with
daytime only am stations that have not
been given any fm channel. “The need
for nighttime primary aural service
cannot be met with am frequencies.”

Fm Unlimited agreed and told the
commission that the table proposed
much misallocation of channels. It told
the commission that fm is not a supple-
mental service for am, and feels that
4,000 to 5,000 fm outlets should be
established across the country. Fm Un-
limited said don’t “force fm to go
through the same torturous muddle”
that vhf television has gone through.

AFCCE told the FCC that as much
of the population of the U, S. as is
possible should be allocated two fm
facilities. Yet, AFCCE said, under the
proposed table it would seem that some
communities are without hope for even
one fm service.

This was also the view held by the
majority of the mass of comments filed
last week—that their particular com-
munities would not be given fm chan-
nel assignments, or that their one chan-
nel did not provide for future needs.

Advisory Committee ® Fm Unlimited
urged that an Fm Standards Commit-
tee be formed. The committee could
be recruited from fm broadcasters,
technical people and others well ac-
quainted with the fm industry.

The committee could re-evaluate
fm’s state of being, and formulate a
“realistic set of standards that relate
existing conditions with future develop-
ments, based on practical rather than
theoretical ideals.” Such a committee
could arrive at a workable solution
within three months, Fm Unlimited
said, adding, people working in the fm
industry know the industry best and can
best serve the public in its development.

Fm Unlimited also suggested that
the classes of fm services be expanded
from three to six classes, which would
provide for better future development.

CBS and NBC filed comments sup-
porting the commission’s proposed
table. CBS upheld the mileage separa-
tion theory, but on a go-no-go basis.
NBC said the table “should diminish
considerably the difficulties and delays
inherent in many alternative methods
of assignment.”

GOVERNMENT SECTION
CONTINUES ON PAGE 126
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Sale’s successes build film’s market

PATTERNS CHANGE BUT SPONSOR DEMAND FOR PRODUCT CONTINUES

It’s the sales success enjoyed by
advertisers that is building present de-
mand for syndicated and feature film
product.

This is certain whether properties are
first-run motion pictures, off-network
programs, cartoons or one of the many
other program categories which are
offered in abundance by syndicators.

For the advertiser, the syndicated
program, if selected and scheduled with
care, can be an effective vehicle. This
applies to all sponsors no matter wheth-
er their distribution patterns are nation-
al, regional or local in character.

As syndication business has changed
and become more flexible in what it
offers the advertiser, he in his turn has
had to learn how to employ the syndi-
cated product in different ways.

Changing Patterns = The pattern of
advertiser purchases has changed over
the past five or six years. Where buy-
ers were once predominantly big re-
gional distributors who bought a series
of programs for use throughout their
territories, today the majority of sales
are on a one-minute participation basis.
But this system has its advantages in
added flexibility and syndicated proper-
ties are continuing to prove their advan-
tages as spot carriers.

Although big regional sponsorships
have diminished there are still many of
them. Some of their success stories
have been outlined below.

Advertiser experience with syndica-
tion provides additional sales successes
for the already stuffed portfolio of the
television medium.

An off-network western drama boosts
chain-saw sales for one advertiser who
now looks to it to perform equally
well for its outboard motor company.

A cartoon series sells potato chips at
a better clip, and in a special promotion
moves more loaves of bread from com-
pany to consumer.

Symphony concerts not only appeal
to audiences but to advertisers. Banks,
savings and loan firms and utilities like
them as image builders.

Food product advertisers are among
those tasting success with syndicated
programs—a canned beef advertiser
and a national canned tuna company,
for example, find them to be natural
aids to distribution demands.

The following stories of advertiser
success are typical.

‘Ripcord’ Wins Renewal = The proof
of the value of syndicated series to an
advertiser, particularly a regional ad-
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vertiser, lies in the all-important re-
newal. Recently, the United Artists
Television half-hour series, Ripcord,
completed its first-year run for Cali-
fornia Oil Co., Western Division, in
eight southwestern markets—and the
client promptly renewed!

California Oil’s satisfaction with Rip-
cord is especially heartwarming to UA
TV in these days when regional adver-
tisers, once the backbone of the syndi-
cation business, have virtually disap-
peared from the scene. Full sponsorship
of Ripcord by California Oil is on
KBRC-TV Abilene, KVII (TV) Am-
arillo, KROD-TV El Paso, KCBD-TV
Lubbock, KOSA-TV Midland-Odessa,
and KSYD-TV Wichita Falls, all Texas,
and KOB-TV Albuquerque and KSWS-
TV Roswell, both New Mexico.

Jack W. Snapp, media director of
White & Shuford, Denver, which placed
the order for California Oil, reported
that the first-year Ripcord was bought
because it was felt that the series would
have audience appeal and would lend
itself to effective merchandising. He
said the results were satisfactory on
both counts.

He noted that the series, centering
around the exploits of skydivers, lent
itself to such promotional efforts as
skydiving contests and exhibits, local
contests and unique displays. He added
that audience appeal proved high, and,

California Oil Co. finds cartoon com-
mercials effective with its sponsor-
ship of “Ripcord” in eight markets.

in many instances, Ripcord out-rated
network programs. He said ratings have
been ranging from mid-20’s to the 30’s.

The decision to renew the series, Mr.
Snapp said, was prompted by the sub-
stantial ratings, station approval and mer-
chandising-promotional opportunities.

Bridge Sells Van Lines » “We feel
that Championship Bridge has definitely
accomplished its objective for North
American Van Lines in its first two
years.”

This summation of a syndicated
show’s effectiveness comes from a com-
pany which five years ago could not
find a tv program which would, in its
opinion, reach the specialized audience
it needed to sell its service.

North American’s sales have in-
creased 11.7% from 1961 to 1962, ac-
cording to a company spokesman, who
added that “since the major portion of
our advertising dollar goes into Cham-
pionship Bridge, it deserves a lot of
credit.”

And in 1963, after only two months,
sales had risen 14.5% during the period
as compared to a year ago, he added.

In the past, North American’s prob-
lems in finding a tv show stemmed from
the fact that it had to reach a highly
specialized audience—the moving Amer-
ican. “We just couldn’t find such a
concentrated audience in any one tv
program.”

Then Walter Schwimmer Inc., Chi-
cago, began syndicating Championship
Bridge. North American did some re-
search and found that bridge players
had much in common with mobile
groups—age between 25 and 44 years;
occupation salesman or executive type;
and a family man having one or more
children.

Hoping to reach an estimated four
million viewers, North American bought
the show, and after two years on the
air found that its original estimate had
in actuality more than doubled.

Additional research of a sampling of
3,000 people from 10 metropolitan areas
revealed that of those holding down
“prestige jobs,” 34.2% watched Cham-
pionship Bridge and of this group,
77.2% had been moved by a van line
during the past ten years. A connection
was also seen between salaries and
viewers, with the higher income brack-
ets holding the greatest percentage of
viewers.

When asked if they would consider
North American in their next move,
41.3% in the viewer group answered
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affirmatively, as compared to 15.7% in
the non-viewer group.

Rinks Buys ‘Maverick’ = The trend in
film syndication these days is one of
selling films directly to stations, rather
than to regional or national advertisers.

Among the notable exceptions to this
trend has occurred in Ohio, where Rinks
Bargain City has purchased the Maver-
ick series from Warner Bros. for pres-
entation on three Ohio stations.

Rinks Bargain City, through its Cin-
cinnati agency, Cye Landy Advertising,
is currently beaming the Maverick show
over WCPO-TV Cincinnati, WIMA-TV
Lima and WHIZ-TV Zanesville. Re-
ports from Warner’'s midwestern sales
manager indicate that both client and
agency are doing quite well, and are
happy with the unique arrangement.

In fact, according to a Cye Landy
official, one out of every four people
who come into Rinks Bargain City in
Cincinnati comments on having seen
the company’s commercials on the Mav-
erick show.

Savings & Loan Symphony = A syn-
dicated program need not be of mass-
appeal in order to attract audiences
and sponsors. Seven Arts Assoc. points
to its series of 13 Boston Symphony
Specials (one-hour programs}, now sold
in 32 markets and attracting substantial
advertiser support, to prove the thesis
there is a substantial minority audience
for television,

The specials are regarded as a “pres-
tige” vehicle, suited particularly to the
needs of institutional advertisers and
banks have been highly active. The
series has garnered 10 banks and sav-
ings and loan associations as sponsors.

An unusual commercial success story
revelves around the Home Federal
Savings & Loan Assn., Columbia, S. C.,
which is sponsoring the Boston Sym-
phony series on WIS-TV in that city.
Company officials recounted that a
tourist couple, on a weekend visit to
their son who is attending a Columbia,
S. C., school, saw a recent symphony
telecast on a set in their motel room.
They were so impressed with the pro-
gram and had such a warm feeling for
the advertiser that they opened a $10,-
000 savings account with Home Federal
Savings & Loan Assn. the following
morning.

Bunker Hill Likes ‘Shannon’ = Beef-
ing up the sales of Bunker Hill Canned
Beef products in 1962 was a task given
to television. The vehicle: Screen Gems’
Shannon action adventure series. The
result: a big increase in beef-eaters in
12 Southern markets.

Sales manager of the Bedford, Va.,
firm, Joseph Valiant, had this to say
about the tv venture: “A 19% sales
increase of Bunker Hill Canned Beef
products during the first quarter of
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1962 resulted solely from sponsorship
of a half-hour, first-run syndicated ad-
venture series. . . .” [Shannon].

Mr. Valiant points out that all of the
company’s advertising in other media
remained unchanged before, during and
after the sponsorship of Shannon so
that the first-quarter sales jump *“must
logically be attributed to [that] series.”

Bunker Hill had been in television
before, explains Mr. Valiant. “We’ve

The Maverick brothers continue to at-
tract good audiences. In Ohio Rinks
Bargain City buys the series for pres-
entation in three markets.

been spending most of our advertising
budget in television for the past 10
years, telecasting everything from hill-
billy bands to The Cisco Kid.” The
company began carrying Shannon on
WSB-TV Atlanta and within three
months was using the vehicle in 11
other markets: WFMY-TV Greensboro,
N. C.; WXEX-TV Richmond; WRAL-
TV Raleigh, N. C.; WDBIJ-TV Roanoke,
Va.; WSOC-TV Charlotte, N, C.;
WTAR-TV Norfolk, Va.; WIS-TV Co-
lumbia, S, C.; WCYB-TV Bristol, Va.;
WHIS-TV Bluefield, W. Va.; WFBC-
TV Greenville, S. C.; and WITN (TV)
Washington, N. C.

McCulloch Goes With ‘Deputy’ =
McCulloch Motors Inc., Los Angeles,
whose chain-saw division is currently
sponsoring NBC Films’ The Deputy in
130 markets around the country, has
picked up the option on the show and
will advertise its Scott Outboard Motors
in about 75 markets for another 13
weeks. The campaign for Scott will
begin in mid-April.

According to a spokesman from Mc-
Culloch’s agency, Fuller & Smith & Ross
Inc., Los Angeles, sponsorship of The
Deputy “is doing everything we ex-

pected it to and much more.” The
spokesman added that chain-saw sales
are up over the industry’s rate of sale.

McCulloch is a second-year customer
of NBC Films: The advertiser spon-
sored the syndicator’s Royal Canadian
Mounted Police for 26 weeks last year,
in approximately 100 markets.

McCulloch went into tv because its
chain saws “should be demonstrated”
to the potential buyer. A spokesman
said McCulloch wants to reach, among
others, the *“casual user”—the home-
owner that wants to cut down a tree
in his yard; the overnight camper.

The spokesman noted that tv adver-
tising for McCulloch’s chain saws “has
done something for the industry.” Not
many people, he said, are familiar with
the product, and McCulloch’s tv usage
may have helped to acquaint the public.

In addition to its tv usage, McCulloch
advertises in radio and in print.

Bread and ‘Boze’ » In September,
1962, WAST-TV Albany, N. Y., in-
augurated a live Bozo the Clown pro-
gram, syndicated by Jayark Films Inc.,
with Betty Lou bread as sponsor.

According to a report from Jayark,
the station combined a program pro-
motion with a promotion for the ad-
vertiser, by using specially imprinted
“Bozo” balloons as a give-a-way to the
children in the studio audience. WAST-
TV has, up to now, ordered 6,000
balloons with the imprint “It tastes
better with Betty Lou Bread.”

In addition, the station has ordered
about 100 gross of the “Bozo” walking
doll as a premium item for the sponsor.

The animated Bozo the Clown li-
brary, which has been on the air for
four years, has been sold in over 200
markets.

‘Biography’ for Utility = Pacific Gas &
Electric Co., San Francisco, seeking
entertainment and prestige values in a
television program, is cooking with gas
and electricity in its sponsorship of
Official Films Inc.’s half-hour actuality
series, Biography, in seven California
markets. The stations are KXKRON-TV
San Francisco, KERO-TV Bakersfield,
KHSL-TV Chico-Redding, KIEM-TV
Eureka, KFRE-TV Fresno, KSBW-TV
Salinas-Monterey-San Jose and KSBY-
TV San Luis Obispo-Santa Barbara.

“For an institution like ours, which
is more interested in image than prod-
uct, we find it refreshing to discover
that viewers write in and say they like
the show for its entertainment and
educational values plus the quality of
the production,” comments A. James
McCollum, PG&E advertising and pub-
licity manager.

Mr. McCollum calls Biography an
all-family show, with children and their
parents viewing the program together.
As a result, Biography has garnered
consistently high ratings, which, Mr.
McCollum says, means a substantial
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and responsive audience for. the com-
pany’s commercials, which are both
institutional and sales messages. The
institutional announcerfnents are themed
to dramatic evidences of PG&E’s engi-
neering enterprises, such as atomic elec-
tricity development and the stringing
of lines by helicopter. Sales messages
are directed toward expanding the use
of gas and electrical appliances. The
agency for PG&E is BBDO, San Fran-
cisco.

PG&E makes available prints of the
series to schools and considers this
service of value both to the advertiser
and the children and teachers.

Popeye Promotion = Advertisers often
use syndicated cartoon shows for special
local promotions.

A “toy sweepstakes” by Millbrook
Bread is one current example of such
a promotion, which is drawing success-
ful results on “The Good Ship Popeye,”
over WTEN (TV) Albany, N. Y., a
children’s show built around King Fea-
tures Syndicate’s Popeye cartoons.

To enter the sweepstakes, listeners
of the program were asked to visit the
Millbrook shelf display at the super-
market and pick up entry blanks. Al-
though they were not required to do so,
the young Popeye fans were also asked
to send an end wrapper from a Mill-
brook loaf along with the entry blank.

Over 3,000 entries were reported sent
during the first five weeks of the eight-
week promotion. And 99% of the
entires were accompanied by the Mill-
brook end wrapper.

WTEN (TV) reported that the Mill-
brook promotion drew more mail than
any previous promotion tied in with a
visit to the sponsor’s point of purchase.

Lay’s Likes Cartoons = Frito-Lay
Inc.’s Lay’s potato chips sales in South-
eastern markets have climbed 15% an-
nually over the last two years, a growth
directly correlated to the company’s use
of television. Frito Lay picked up CBS
Films’ cartoon series, Deputy Dawg, as
the vehicle to carry its Lay chips mes-
sage in 1961, got unexpected mileage

b

In Albany Popeye cartoons are proving
a successful spot carrier for Milbrook
Bread.
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out of it, and continued sponsorship
of the show through 1962.

Paul Patterson, account executive for
Lay’s potato chips at Liller, Neal, Battle
& Lindsey, Atlanta, explains that the
cartoon series is especially suited to the
promotion of premium offers. Lay con-
ducted 11 “special-offer” marketing
schemes in 1961 and ’62.

Mr. Patterson reports that sales of
Lay’s Twins package (two for one)
quadrupled over the two-year period.
The whole Lay chips budget, with the
exception of some bus-carding, was put
into sponsorship of Deputy Dawg on
some 45 stations in the company’s
southern marketing district. The show
was carried on an alternate week basis
at an expense of about $425,000 an-
nually.

Effectiveness of the cartoon series in
delivering the Lay message can be read
in terms of numbers reached. Nielsen
figures for March-April 1962 indicate
that Lay’s sales messages were attract-
ing about 3,777,500 viewers in 1,717,-
050 television homes.

In 35 Lay markets rated by Nielsen
(remaining markets were projected)
Deputy Dawg had an average rating
of 23.4. The commercial minute cost-
per-thousand was an attractive $2.09.

CBS Films has begun the third year
of Deputy Dawg production. The new
series will be available in color.

Science Fiction Success = Earl Hol-
lenbeck of Blackman-Hollenbeck Ford,
Fresno, Calif., said his company is
considered “a shrewd timebuyer.”

And, Mr. Hollenbeck said, “we knew
a good thing when we saw it.”

The “good thing” Mr. Hollenbeck
saw was sponsorship of Alilied Artists’
Science Fiction Features over KJEO-
TV Fresno. And his reaction after
watching the show overwhelmingly out-
score three competitors in the 6-7:30
p.m. time slot is summed up briefly:

“The audience exceeded our expec-
tations, and the sales results were tre-
mendous.”

Blackman-Hollenbeck originally
bought the show on a 13-week basis,
but it took the company only five weeks
to note the impact of its advertising,

“and t& Buy the show for a vear. The
company uses nine commercial minutes
per show, divided up among 4-5 spot
announcements.

Mr. Hollenbeck said that his com-
pany buys nothing but tv advertising,
and in regard to the Science Fiction
Features in particular, he said: “The
show speaks for itself.”

Here is what the show has done for
Blackman-Hollenbeck in cold facts.
Reaching 48% of the viewers in a four-
station area, the advertising has prompt-
ed a sales increase of 30%, according to

The Science Fiction features spon-
sored by Blackman-Hollenbeck Ford
in Fresno have brought “tremendous"
sales results, says Mr. Hollenbeck.

Mr. Hollenbeck, directly traceable to
the tv advertising on the show.

Paradise Participations = Sponsor sat-
isfaction with 20th Century-Fox Tv’s
Adventures in Paradise series is no
secret at KSLA-TV Shreveport, La. At
that station all five participants stuck
with the show when it changed time
periods recently.

The 91 hour-long episodes of South
Sea adventure, with Gardner McKay
and guest stars, “has been sold out
almost from the day it went on the
air last September,” according to KSLA-
TV program director John Renshaw.

Advertisers in the program are Proc-
ter & Gamble, Breast O’ Chicken tuna,
Jack's Beer, Sprite (soft drink) and
O’J’s Beauty Lotion.

Ratings of the program attest to its
popularity in the Shreveport market and
give an explanation of high sponsor
interest. ARB’s November-December
report gave the show an average of
54,000 homes and a metropolitan share
of 47%.

Optical Firm Pleased = Eyeglass sales
through television?

Why not?

That’s the report from Texas State
Optical, a huge 94-office optometric
firm in the state of Texas, which reports
it is “completely delighted” with results
of its tv advertising in 15 Texas mar-
kets.

Thanks to an impetus started by the
sponsorship of ABC Films’ One Step
Beyond series in the Rio Grande Valley
area, Texas State Optical now allots
60% of its total advertising budget to
television, and according to TSO direc-
tor of public relations W. Ed Allen, the
tv advertising outpulls the other media
by far.

The One Step Beyond series, a half-
hour excursion into the realm of extra-
sensory perception released several years
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ago as Alcoa Presents, was first spon-
sored by Texas State Optical over
Weslaco-Harlingen station KGBT-TV,
and was greeted by what Mr. Allen
termed “fantastic ratings.” As a result,
TSO expanded the series into three
more areas—KMID-TV Midland-Odes-
sa, KXII-TV Sherman-Denison, and
KTSM-TV El Paso.

And the general results?

In each situation where the One Step
Beyond series is running, Mr. Allen re-
ports, the show is doing an outstanding
job in the ratings, and in the organiza-
tion’s sales curve.

Classical Example » A bank in Ari-

zona, by advertising on a classical music
program syndicated from Chicago, has
found television a happy medium for
reaching a particular segment of view-
ers.

Thanks to its sponsorship of Great
Music from Chicago on KXTVK (TV)
Phoenix (Sundays, 10-11 p.m.), Great-
er Arizona Savings and Loan Assn.
“‘reaches an audience that we are par-
ticularly interested in,” according to
bank president Maxwell E. Greenberg.

Mr. Greenberg said sponsorship of
the program “has resulted in a sub-
stantial increase in new savings ac-
counts.”

Great Music from Chicago, which
Mr. Maxwell said “has made an out-
standing contribution to the cultural
life of Phoenix through television,” is
made available through WGN Syndica-
tion, Chicago, and is currently appear-
ing in 45 markets within the continen-
tal U. 8., plus markets in Argentina,
Uruguay, Canada and the Virgin Is-
lands.

Winner of a George Foster Pea-
body award in 1959 for television en-
tertainment, Great Music from Chicago
features the Chicago Symphony Or-
chestra with guest soloists and conduc-
tors.

Film distributors and their Chicago locations

Television Film Exhibit ’63 has at-
tracted the majority of the major syn-
dicators and film distributors, Located
in the Pick-Congress Hotel, just north
of the Conrad Hilton on Michigan
Ave., the exhibits will be open from
March 30th through April 3, Major
exhibitors and other film distributors
are listed here with their locations. For
film distributors not listed here check
NAB Convention listings, page 116.

ABC FILMS INC.

Conrad Hilton, Suite 2300
Headquarters: 1501 Broadway, WNew
York 36.
Branches: 360 N. Michigan Ave.,
Chicago 11.
190 N. Canon Dr., Beverly
Hills, Calif.
P. O. Box 653, Covington,
La.
Carlion Tower, Suite 1315,
2 Carlton St., Toronto.
— Personnel: Henry
| G. Plitt, president;
| Harold J. Klein,
| senior vice presi-
| dent and director
| of world - wide
| sales; John F. To-
| bin, vice president
in charge of do-
| mestic syndication;
| Irving Paley, direc-
tor of advertising

A0 and promotion;
Mr. Plitt Phillip  Conway,
Eastern Div. manager; Michael G.

Gould, Central Div, manager; William
Seiler, Southern Div. manager; Howard
M. Lloyd, Western Div. manager.

Films avaiiable:

Wyatt Earp.

The Rebel.

Casper the Friendly Ghost & Co.

One Step Beyond.

Adventures of Jim Bowie.

Man With a Camera.

Congressional Investigator.

Douglas Fairbanks Ir. Presents.

Consult Dr. Brothers.
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Sheena, Queen of the Jungle.
Court of Last Resort.
The Three Musketeers.
The New Breed.
Exclusive!

Meet McGraw.

26 Men.

Expedition!

The People’s Choice.
Straightaway!

The Playhouse.

High Road.
Counterthrust.

Girl Talk.

The Herald Playhouse.
The Cheaters.

ALLIED ARTISTS TELEVISION CORP.

Pick-Congress, Shelby Room
Headquarters: 165 W. 46th Street, New

York.

1232 S. Michigan Ave., Chicago.

4376 Sunset Dr., Hollywood.

2204 Commerce St., Dallas.

186 Luckie St., Atlanta.

a o - - Personnel: Robert
i B. Morin, vice
| president and gen-

eral sales manager,

C. P. Jaeger, na-

tional program

manager; Barry

Lawrence, director

of promotion, ad-

vertising and pub-

licity; James C.

Stern, Central Div.
: , sales manager; Roy
Mr. Morin George, Southwest-
ern Div. sales manager; Sidney Cohen,
Western Div. sales manager; Elliot A.
Benner, Central Div. account execu-
tive.

Films available (number of episodes
in parentheses) :

Cavalcade of the ’'60’s—Group I
(40).

Cavalcade of the ’60’s—Group II
(32).

Science Fiction (22).
Bowery Boys (48).
Bomba, the Jungle Boy (13).

CBS FILMS INC.

Conrad Hilton, Suite 2319

Headquarters: 485 Madison Ave., New
York 22.

Branches: 1317 Peachtree St., Atlanta

9.
630 N. McClurg Court, Chi-
cago 11,
622 Fidelity Union Life
Bldg., Dallas 1.
Sheraton-Palace Hotel, 140
Jessie St., San Francisco.
Personnel: Sam
Cook Digges, ad-
ministrative  vice
president;  James
T. Victory, domes-
tic sales vice presi-

dent; Ralph M.
Baruch, interna-
tional sales vice

president; Fred J.
Mahlstedt, manag-
ing director, opera-
tions, domestic and
international; Jo-
director of business

Mr. Digges

seph B.
affairs; Henry T. Gillespie, midwestern

Irwin,

division manager; Carter Ringlep,
southwestern division manager; Edward
Hewitt, western division manager; Jack
Waldrep, Atlanta office manager; Eu-
gene Moss, sales promotion manager;
William Weiss, vice president and gen-
eral manager of Terrytoons division.

Films available (number of episodes
in parentheses):

Air Power (26).

Amos 'n’ Andy (77).

Annie Qakley (81).

Assignment Foreign Legion (26).

U. S. Border Patrol (39).

The Brothers Brannagan (39).

Call Mr. ‘D’ (51).

Colonel Flack (39).

December Bride (154).

Deputy Dawg (208). '

The Cases of Eddie Drake (13).

The Eve Arden Show (26).

The Gene Autry Show (91).

The Gray Ghost (39).

Heckle & Jeckle (104).
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The Honeymooners (39).

The Files of Jeffrey Jones (39).

The Kukla & Ollie Show (195).

Life With Father (26).

Mama (26).

Mr. Adams and Eve (66).

Navy Log (102).

Our Miss Brooks (128).

The Phil Silvers Show (38).

Range Rider (78).

Rendezvous (39).

Robert Herridge Theatre (26).

San Francisco Beat (183).

Eugene Ormandy’s Sound of Amer-
ica (1).

Tom Terrific (26).

Trackdown (71).

Wanted—Dead or Alive (94).

Whirlybirds (111).

The Whistler (39).

The World of Giants (13).

You Are There (65).

DESILU SALES INC.

Pick-Congress, Suite 311
Headquarters: 780 N. Gower
Hollywood 38.
Branches: 39 W. 55th St., New York
19.
670 N. Michigan Ave., Chi-
cago 11.
1734 Candler Bldg., Atlanta
3.
528 Interurban Bldg., Dal-
las 1.

— ~—— Personnel: Richard
Dinsmore, vice
president and gen-
eral manager; Pe-
ter Cary, Western
sales manager;
Ivan Genit, South-
western sales man-
ager; Tom Seehof,
Eastern sales man-
ager; Jack Stuart,
' Southeastern sales
manager; Chuck
Whipple, Midwest-
ern sales manager; Jerry Franken,
press-promotion.

Films available (number of episodes
in parentheses):

Fractured Flickers (26).

Desilu Playhouse (47).

Guestward Ho (38).

The Texan (78).

Harrigan & Son (34).

Junior All-Stars (50).

Desilu's Little People.

Journey of a Lifetime (39).

Jazz Scene, U. S. A. (26).

Rod Rocket (130).

Window on the World (12).

Doctors At Work (52).

Travel Time (65).

Universe (1).

EMBASSY PICTURES CORP.

Pick-Congress, Suite 327
Headquarters: 1271 Sixth Ave., New
York.

64 (SPECIAL REPORT: TFE '63)

St.,

Mr. Dinsmore

{ .

. Personnel: E. Jon-
ny Graff, vice pres-
ident for tv; Leon-
ard Lightstone, ex-
ecutive vice presi-
dent; Arnold Fried-
man, advertising
department.

Films available
(number in paren-
theses):

Feature
(33).

o

Mr. Graff

films

FOUR STAR DISTRIBUTION CORP.
Pick-Congress, Victorian Room

Headquarters: 600 Fifth Ave.,, New
York.
Branches: 430 Radford Ave., Holly-
wood.
Personnel: Len
Firestone, vice

president and gen-
eral manager; Burt
Rosen, executive
administrative as-
sistant; Leo Gut-
man, advertising
director; Bud
Brooks, sales rep-
resentative;  Dick
Feiner, sales repre-
B, [ sentative; Bill

Mr. Firestone Hooper, sales rep-
resentative; Al Shore, sales representa-
tive; Jerry Weisfeldt, sales representa-
tive.

Films available (number of episodes
in parentheses):

Dick Powell’'s Zane Grey
(145).

The Detectives (67).

Stagecoach West (38).

Target: The Corruptors (35).

The Law and Mr. Jones (45).

Theatre

HOLLYWOOD TELEVISION SERVICE

Pick-Congress, Suite 319
Headquarters: 4024 Radford Ave., N.
Hollywood.

— Personnel: David
.*}.y- Bloom, general
i eSS sales manager; Da-

“=%  vid Bader, Eastern
. Div. manager; Mal
W. Sherman, West-
ern Div. manager;
Ken Weldon, Cen-
tral Div. manager;
Elvin Feltner IJr.,

Southern Div.
manager; Vonn
Neubaur, South-

Mr. Bloom ern Trepresentative;
Bryan D. Stoner, Midwest Div. man-
ager.

Films available (number of episodes
in parentheses):

Science Fiction Cliff Hangers (191).

Jungle Adventure CLff Hangers
(104).

Republic’s
(16).

Post-'48 Constellation Features (140).

Post-'50 Saturn Features (29).

The Mighty Forty (40).

Shock (5).

Mystery Features (33).

Comedy Features (26).

Special Features (137).

One-Hour Features (65).

Roy Rogers Features of the ’50's
(14).

Roy Rogers-Gene Autry Library
(123).

Action Theatre (60).

Red Ryder and Little Beaver (23).

John Wayne Westerns (15).

QOutdoor Action Westerns (150).

Stories of the Century (39).

Frontier Doctor (39).

Stryker of Scotland Yard (12).

Commando Cody (12).

INDEPENDENT TELEVISION CORP.

Pick-Congress, Suite 325

Headquarters: 555 Madison Ave., New
York.

Branches: 612 N. Michigan Ave., Chi-

Famous Cliff Hangers

cago.
100 University Ave., Toron-
to.
Personnel: Abe
Mandell, executive
vice president;

Harold L. Danson,
general sales man-
ager, syndication;
Irving Klein, direc-
tor of advertising.

Films available:

Jo Stafford.
Man of the
World.
The Saint.
Mr. Mandell Fireball XL5.
Mr. Piper.
Supercar.

Broadway Goes Latin.

Sir Francis Drake.

South America:
Giant.

JAYARK FILMS CORP.

The Awakening

Pick-Congress, Lakeshore Room
Headquarters:
York.

733 Third Ave., New

Personnel: Harvey
L. Victor, vice
president and gen-
eral sales manager.

Films available
(number of epi-
sodes in paren-
theses) :

Bozo the Clown,
 Groups 1 and 2
(156).

Bozo's Cartoon
a Storybook (52).
Mr. Vietor Hollywood Hist-
0O-Rama.

Post-'50 Blockbuster Features (56).
BROADGASTING, March 25, 1963



we've gone around
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Our new selection of critically acclaimed
feature motton pictures is assembled in Volume 6,

“THE INTERNATIONAL VOLUME”—

Seven Arts new release of “Films of the 50’s.”

See them at Seven Arts’ TFE suite in the S » | SEVEN ARTS
Pick-Congress Hotel, Chicago, March 30—April 3 | ;0 2 ASS&C;QTED

or call your nearest Seven Arts’ representative.

A SuBsIDIARY OF SEVEN ARTs PrRobpucTIONS, LTD.

NEw Yorxk: 270 Park Avenue * YUkon 6-1717

CHicAGO: 4630 Estes, Lincolnwood, I1L. « ORchard 4-5108

DaLLas: 5641 Charleston Drive - ADams 9-2858

Los ANGELES: 3562 Royal Woods Drive, Sherman Oaks, Calif. » STatc 8-8276,
ToroNTO, ONTARIO: 11 Adelaide St. West » EMpire 4-7193

For list of TV stations programming Seven Arts’ “Films of the 50's”
see Third Cover SRDS (Spot TV Rates and Data)
Individual feature prices upon request.



KING FEATURES SYNDICATE

Pick-Congress, Tally-Ho Room

Headquarters: 235 E. 45th St., New
York.

Branches: 4741 Laurel Canyon Blvd.,
N. Hollywood.

Personnel: Al
Brodax, director of
tv; Ted Rosenberg,
director of tv sales,
East; Maurie
Gresham, director
of tv sales, West;
¢ Gene Plotnik, di-
rector of creative
services.
Films
(number
: sides in
Mr. Brodax theses) :
Beetle Bailey, Barney Google &
Snuffy Smith, Krazy Kat (150).
Popeye (220).

available
of epi-
paren-

MCA-TV

Conrad Hilton, Suite 2300
Headquarters: 598 Madison Ave., New

York.

1371 Peachtree St., N.E., Atlanta.

519 E. Trade St., P. O. Box 1503,

Charlotte.

425 N. Michigan Ave., Chicago.

426 Transportation Bldg., Cincinnati.

1172 Union Commerce Bldg., Cleve-

land.

2311 Cedar Springs, Dallas.

1415 Northwestern Bank Bldg., Min-

neapolis.

504 Delta Bldg., New Orleans.

101 Jones Bldg., Seattle.

Chemical Bldg., Rm. 1110, St. Louis.

Revue Studios, 3900 Tankdershim

Blvd., Universal City.

180 University Ave., Toronto,

1434 W, Ste. Catherine St., Montreal.
~= Personnel: D. A.
+ Werblin, president;

David V. Sutton,

vice president in

charge of film syn-

"~ dication; Louis
- Friedland, vice
president; Hal

Golden, vice presi-
dent; Frank Brill,
vice president;
- Keith Godfrey,

vice president; Ed

Aaronoff, advertis-
ing and publicity; James Stirton; Raoul
Kant; DeArv Barton; Bob Greenberg.

Film available (number of episodes
in parentheses):

Checkmate (70).

Thrilier (67).

Frontier Circus (26).

Cimarron City (26).

Suspicion (21),

Overland Trail (17).

Riverboat (44).

Bachelor Father (157).

66 (SPECIAL REPORT: TFE '63)

Mr. Sutton

Dragnet (276).

Love That Bob (173).
M-Squad (117).

Restless Gun (77).

D. A’s Man (26).
Staccato (27).

Shotgun Slade (78).
Coronado 9 (39).

Johnny Midnight (39).
State Trooper (104).
Mike Hammer (78).

SA4 7 (26).

Crusader (52).

Kit Carson (104).

Ray Milland (76).
Soldiers of Fortune (52).
Man Behind the Badge (39).
Biff Baker USA (26).
Federal Men (39).

City Detective (65).
Follow That Man (82).
Pride of the Family (40).
Guy Lombardo (78).
Rosemary Clooney (39).
Playhouse 15 (78).
Revue Anthology (314).

METRO-GOLDWYN-MAYER
TELEVISION

Pick-Congress, Washington Room
Headquarters: 1540 Broadway, New
York.
Branches: Prudential Plaza, Rm. 2408,
Chicago.
MGM Studios, Culver City,
Calif.

340 Victoria St., Toronto.
Personnel: John B.
Burns, vice presi-
dent for sales;
Richard A. Har-
per, director, syn-
dication and fea-
ture film sales;
Edward Montanus,
Central sales man-
ager; Charles Al-
sup, Western sales
manager; Louis Is-
rael, Southern sales
manager; Richard
G. Yates, account executive; Pau! B.
Mowrey, account executive; Karl Von

Mr. Burns

Schallern, account executive; Alex
Horwitz, account executive; William
Robinson, Canadian sales manager;

Alister Banks, Canadian account exec-
utive; Herman Keld, sales coordinator;
Alfred Ordover, research director;
Keith Culverhouse, director, advertis-
ing and promotion.

Films available (number of episodes
in parentheses):

61 Features (30).

'62 Features (30).

63 Features (30).

Pre-’48 Feature Film Library (700).

Cain's Hundred (30).

Asphalt Jungle (13).

The Isianders (24).

Northwest Passage (26).

The Thin Man (72).

MGM Cartoons (135).

Our Gang Comedies (52).
Pete Smith Specialties (101).
The Passing Parade (69).
Crime Does Not Pay (48).
Billy Bang Bang Movies (150).

NBC FILMS INC.

Drake Hotel
Headquarters: 30
New York.

Rockefeller Plaza,
Personnel: George
% A. Graham Ir,
| board chairman,
NBC Enterprises;
Morris Rittenberg,
president; William
Breen, vice presi-

dent, sales; Bob
Blackmore, Mid-
west sales man-
ager.
Films available
" (number of epi-
Mr, Rittenberg sodes in paren-

theses) :
Funny Manns (130).
Crazy Legs (1).
Blue Angels (104).
R.C. M, P (117).
Jim Backus Show (104),
Pony Express (78).
Not for Hire (78).
Flight (117).
Danger is My Business (39).
Union Pacific (117).
Boots & Saddles (169).
Silent Service I (143).
Silent Service II (130).
Great Gildersleeve (170).
Steve Donovan (179).
Crunch & Des (156}
Captured (26).
Hopalong Cassidy (34).
Watch the World (26).
Victory At Sea (26).
Lawless Years (71).
Philip Marlowe (26).
Homer Bell (78).
Bob Hope Features (2).
Californians (207).
Hiram Holiday (52).
Cameo Theatre (104),
Panic (93).
It's A Great Life (234).
Medic (413).
Frontier (156).
Life of Riley (376).
People Are Funny (450).
Celebrity Golf (52).
Best of Groucho (750).
The Deputy (152).
Hennesey (96).
Michael Shayne (32).
87th Precinct (30).
Astro-Boy (52).
Qutlaws (50),

OFFICIAL FILMS INC.

Pick-Congress, Columbian Room
Headquarters:

724 Fifth Ave., New
York.

BROADCASTING, March 25, 1963
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In over 30 markets to date, Seven Arts’ series of 13 one-

hour TV Concert Specials featuring the Boston Symphony
Orchestra has registered an impressive commercial suc
cess story for a variety of sponsors.

In 10 of these markets for example, the series is/was spon-
sored by a local bank or savings and loan association as
follows:

Bangor, Me. (WABI-TV)  Merchants National Bank of Bangor
Columbia, S.C.  (WIS-TV)  HomeFederal Savings & Loan Association
Des Moines, lowa {WHO-TV}  Valley City National Bank

Fargo, N. D. (WDAY-TV) Gate City Savings & Loan Association
fFresno, Calif. (KMJTV)  Sequoia Savings & Loan Association
Lexington, Ky.  (WKYT) Bank of Commerce

Louisville, Ky.  (WAVE-TV) Citizens Fidelity Bank

New York, N. Y. {WNEW-TV) Manufacturers Hanover Trust Co.
Omaha, Neb. (WOW-TV)  Nebraska Savings & Loan Association

Wheeling, W. Va. (WTRF-TV) Security National Bank

In addition to banks and/or savings and loan associations,
other sponsors of the Boston Symphony Orchestra series
include Scott-Stewart Volkswagen in Erie, Pa.; The Stewart
Dry Goods Co., which is co-sponsoring the series with the
Citizens Fidelity Bank in Louisville, Ky.; Music Manor in

interesting notes

Reno, Nev.; Miller Piano in Jacksonvilie, Fla. and the Manu-
facturers Light and Heat Co. which is co-sponsoring the
series with the Security National Bank in Wheeling, W. Va.

Of particuiar significance to these sponsars is the public
and critical acclaim received for these 13 brilliant con-
certs conducted by Erich Leinsdorf, Charles Munch, Aaron
Copland, William Steinberg and Richard Burgin.

For further information and to arrange a screening of our
15-minute Boston Symphony Story and/or a complete con-
cert, please contact your nearest Seven Arts salesman.

weMBER
SEVEN ARTS

ASSOCIATED
CORP.

SEVEN ARTS ' A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
and TFE-'63 | NEW YORK: 270 Park Avenue YUkon 6-1717
Buckingham Suite ' CHICAGO: 4630 Estes, Lincol.nwood. . ORchard 4-5105
Pick-Congress Hotel DALLAS: 5641 Chatleston Drive ) AQams 9-285.5
Sat. March 30— | LOS ANGELES: 3562 Royal Woods Orive, Sherman Oaks, Calif,

. STate 8-8276
Wed. April 3 l TORONTO, ONTARIO: 11 Adelaide St. West EMpire 4-7193

(€ oo w @ Lhilusustiuats



¥ ".;:_l-, Personnel: Sey-
4 .. mour Reed, presi-
dent; Howard B.
.1 Koerner, vice pres-
48 ident; Robert A.
¢ Behrens, vice pres-
ident, sales; John-
ny Johnston, direc-
tor of national
sales; S. Allen Ash;
Ken Byrnes; Stan
Byrnes; Al Lan-
ken; John Lewis.

Films available
(number of episcdes in parentheses):

Biography 1.

Biography 11,

Little Rascals (90).

Decoy.

Cartoons (41).

Almanac (377).

Greatest Headlines of the Century

Sportfolio (260).

Peter Gunn (114).

Mr. Lucky.

Yancy Derringer (34).

Wire Service (39).

My Little Margie (126).

Trouble With Father (130).

Adventures of Robin Hood (143).

Star Performance (156).

Invisible Man.

WALTER READE-STERLING INC.

Pick-Congress, Suite 315
Headquarters: 6 East 39th St., New
York.
Branches: 100 W. Monroe St., Chi-
cago.
1680 N. Vine St., Holly-
wood.
Personnel: Saul J.
Turell, president;
Elliott Abrams,
sales; Bernice Coe,
sales; Alan Gleits-
man, sales; Ken-
neth Jaffe, sales;
Robert  Schlessel,
sales.

Films available
(number of epi-
sodes in paren-
theses) :

Cinema 70 (84).

Golden Age of Hollywood: Silents
Please (39).

The Special of the Week (26).

The Golden World of Opera (26
feature length, 39 hours).

Adventure Theatre (78).

Abbott & Costello (52).

Chatter's World (150).

The Big Moment in Sports (150).

Time Qut for Sports (52).

Bowling Stars (52).

Capt’'n Sailorbird Cartoons (184).

Crusade in the Pacific (26).

WALTER SCHWIMMER INC.

Headquarters: 75 E. Wacker Dr., Chi-
cago 1.

68 (SPECIAL REPORT: TFE '63)

K
Mr. Reed

Mr. Turell

Personnel: Walter
Schwimmer, presi-
dent.
Films available:
Let’s Go To The
Races.
The
tonian.
World Series of
Golf.
Championship
Bridge.
Championship
Bowling.

Hambel-

Mr. Schwimmer

SCREEN GEMS INC.
Pick-Congress, Roosevelt Room

Headquarters: 711 Fifth Ave., New
York.
Branches: 1112 Peachtree St., N.E.,
Atlanta.

318 N. Pearl St., Dallas.
230 N. Michigan Ave., Chi-

cago.

1334 N. Beachwood Dr.,
Hollywood.

Personnel: Jerome

| Hyams, executive

* vice president and

general manager;

Robert Seidelman,
vice president in
charge of syndica-
tion; Dan Good-
man, Eastern sales
manager; Don
Bryan, Southern
sales manager; Wil-

liam Hart, Mid-
Mr. Hyams western sales man-
ager; Frank Parton, Southwestern sales
manager; Marvin Korman, advertising
and promoticn manager.

Films available (number of episodes
in parentheses):

Columbia and Universal-Internation-
al Features (300).

Hanna-Barbera Cartoons (156).

Festival of Performing Arts (10).

Shannon (36).

Medicine of the Sixties (24).

Manhunt (78).

Tightrope (37).

Two Faces West (39).

Award Theatre (78).

Pick A Leiter.

SEVEN ARTS ASSOCIATED CORP.

Pick-Congress, Buckingham Room
Headquarters: 270 Park Ave., New
York.
Branches: 8922-D N. La Crosse (P.O.
Box 613) Skokie, 1.

5641 Charlestown Drive,
Dallas.

3562 Royal Woods Drive,
Los Angeles.

11 Adelaide St. West, To-
ronto.

Mr. Rich Mr. Klauber
Personnel: W. Robert Rich, vice presi-
dent and general sales manager; Don-
ald Klauber, vice president and national
sales manager; Lloyd Krause, Eastern
Div. sales manager; Jack Heim, Eastern
Div. account executive; Robert Hoff-
man, Midwest Div. sales manager; J. W,
McGough, Midwest Div. account exec-
utive; George Mitchell, Western Div.
sales manager; Alden Adolph, Western
Div. account executive; Dave Hunt,
Southwest Div. sales manager; Carl
Miller, Southwest account executive;
Lecnard Hammer, director, station rep-
resentatives and national sales; Herbert
Richek, director of operations; Harvey
Chertok, director of advertising, pro-
motion and publicity; Norman B. Katz,
vice president, foreign operations.

Films available (number of episodes
in parentheses):

Films of the ’50’s—Vol. 1 (36).

Films of the ’50’s—Vol. 2 (41).

Films of the ’50’s—Vol. 3 (41).

Films of the *50°s—Vol. 4 (40).

Films of the '50’s—Vol. 5 (53).

Films of the ’50’s—Vol. 6.

Special Features (27).

Boston Symphony Orchestra (13).

Emmett Kelly Show (39).

En France (26).

Mahalia Jackson Sings (82).

Laffs (65).

STORER PROGRAMS INC.
Executive House, Suite 3511
Headquarters: 500 Park Ave.,
York.
Branches: 333 Michigan Ave., Chicago.
1018 W. Peachtree St., At-
lanta.
4971 Dumfries St., Houston.
1717 N. Highland Ave.,
Hollywood.
Personnel: Terry
H. Lee, vice presi-
dent for business
planning and de-
velopment; Buddy

New

Ray, operations
manager; Jacques
Liebenguth, sales
manager.
Films available
(number of epi-
sodes in paren-
theses) :

Mr. Lee Divorce Court

(130).

BROADCASTING, March 25, 1963



B-wana Don in Jungle-la (130).
Communism R. M. E. (13).
The Littlest Hobo (34)

TRANS-LUX TELEVISION CORP.

Pick-Congress, Carter Room
Headquarters: 625 Madison Ave., New
York.
Branches: 6253 Hollywood Blvd., Hol-

lywood.
520 N. Michigan

Chicago.
Personnel: Richard
Brandt, president,
Trans-Lux Corp.,
Richard Carlton,
| vicepresident,
Trans - Lux Tv
Corp.; Roslyn
Karan, coordinator,
Encyclopaedia Bri-
tannica Film Li-
brary; Barbara Wil-
kens, director of
publicity; M. E.
Ormond, Midwest
Div. manager; Arthur Manheimer,
Western Div. manager; Murray Oken,
Eastern Div. manager.

Films available (number of episodes
in parentheses):

Encyclopaedia Britannica Film Li-
brary (800).

The American Civil War (13).

Animal Parade (39).

Frontiers of Knowledge (26).

Junior Science (39).

Feature Pictures.

It's A Wonderful World (39).

Zoorama (78).

The Mighty Hercules (30).

Guest Shot (26).

Felix The Cat (260).

Magic Room (39).

TWENTIETH CENTURY-FOX
TELEVISION INC.

Pick-Congress, Music Room

Ave.,

Mr. Calton

Headquarters: 444 W. 56th St., New
York.
Branches: 197 Walton Ave, N, W,
Atlanta.
Fox Studios, Beverly Hills,
Calif.
1260 S. Wabash Ave., Chic-
ago.
Personnel: George
T. Shupert, vice

president; Alan M.
Silverbach, director
t  of syndication; Wil-
liam L. Clark, East-
ern Div. sales man-
. ager; Crenshaw
" Bonner, Southern
. Div. sales manager;
~ John P. Rohrs,
Central Div. sales
manager; Donal
Joannes, Western

Mr. Sfrupert

Div. sales manager.
Films available (number of episodes

BROADCASTING, March 25, 1963

in parentheses):
Century I (30).
Adventures in Paradise (91).
Hong Kong (26).
Five Fingers (16).
Follow the Sun (30).
Bus Stop (25).

UNITED ARTISTS CORP. INC.

Pick-Congress, Lincoln Room
Headquarters: 555 Madison Ave., New
York.

UNITED ARTISTS TELEVISION CORP.
Headquarters: 555 Madison Ave., N. Y.

Branches: 520 N. Michigan Ave., Chi-
cago.
7324 Santa Monica Blvd.,
Hollywood.
Personnel: M. J.
= Rifkin, executive

' vice president in
charge of sales; H.
Ray McGuire, sales
manager, Eastern
Div.; Ed Broman,
vice president in
charge of Central
Div.; Jack Martin,
sales manager,
Western Div.

Mr. Rifkin

Films available:

The Lee Marvin Show.
The Story Of—
Ripcord.

Leave It to the Girls.
Everglades.

ECONOMEE TELEVIS!ON PROGRAMS

Headquarters 555 Madison Ave.,, N.Y.
== Personnel: Pierre

Weis, vice presi-
d dent and general
manager; Ken
Joseph, division
| sales manager;
| Dick Lawrence, di-
| vision sales man-
ager; Jim Weathers,
division sales man-
ager; Leon Bern-
ard, account execu-

L L tive; James Ricks,
Mr. Weis account executive.

Films available:

Economee Package (35 series, 2164
episodes, including:

Ann Sothern Show.

Lockup.

Bat Masterson.

Tombstone Territory.

Sea Hunt.

Highway Patrol.

The Aquanauts.)

UNITED ARTISTS ASSOCIATED INC.

Headquarters: 555 Madison Ave., N.Y,
Branches: 520 N. Michigan, Chicago.
1041 N. Formosa Ave., Hol-

lywood.

1905 Southland Center, Dal-
las, Tex.
. Personnel: John
| Mc Cormick, as-
. sistant general sales
Li | manager; Paul Kal-
 vin, Eastern Div.
sales manager;
Jerry Wechsler,
d | Midwestern Div.
sales manager;
Bruce Collier,
Southwestern Div.
* sales manager;
X k' Amos Baron, West-
Mr. McCormick ern sales manager.
Films available (number of episodes
in parentheses):
Showcase for the Sixties (33).
A-Okays (32).
Box Office Group (26).
Popeye Cartoons (234).
Warner Bros. Cartoons (337).
RKO Feature Library (400).
Warner Bros. Feature Library (761).

VIDEO HOUSE INC.
Pick-Congress, Suite 323
Headquarters: 48 W. 48th St.,
Personnel: Albert
G. Hartigan, vice
president, general
sales manager;
Johanna Masucci,
secretary.
Films
(number
sodes in
theses) :
Out-of -the-Ink-
well (100).

available
of epi-
paren-

Mr. Hértigan

WARNER BROS. PICTURES INC.,
TELEVISiON DIV.
Pick-Congress, Park View Room
Headquarters: 666 Fifth Ave., N. Y.
- oy Personnel: Joseph
Kotler, vice presi-
dent; Willlam P.
Andrews, Western
Dist. sales man-
ager; John W.
° Davidson, South-
eastern Dist. sales
manager; Michael
S. Kievman, Cen-
tral Dist. sales man-
ager; Jack E.
Rhodes, Northeast-
ern Dist. sales rep-
resentative; Gordon A. Hellmann, sales
promotion manager.

Films available (number of episodes
in parentheses):

Maverick (124).

Sugarfoot (69).

Bronco (68).

Surfside 6 (74).

The Roaring 20's (45).

Bourbon Street Beat (39).

Lawman (156).

Mr. Kotler




Leslie Charteris’

hour adventu

t-run, one-

Irs

..the only {




starring

DGER MOORE

star of “"Maverick”

Naint

ries for market-by-market sale.. ..

T

From stories written by Leslie Charteris,
world-famed creator of The Saint...filmed in the
glamor centers of the world where Charteris
went for his material and backgrounds—

New York, London, Paris, Rome, Nassau, Geneva,
Southern Spain and more...with production

that is polished and professional, meticulous down
to the smallest detail...and in every episode,
beautiful women who are attracted to

Simon Templar—The Saint—as he is to them...
comes felevision’s only series of its kind

39 first-run full-hours

of adventure, mystery and suspense

THE SAINT

a series identified only with success...
novels—35 titles with more than 60 million copies
sold, translated into virtually every written
language

radio—from 1945 to 1951, giant shares of
audience coast-to-coast on NBC, CBS and

Mutual networks

movies—10 box office hits produced by RKO with
such stars as George Sanders

and Louis Hayward

mystery magazine—five separate editions
printed every month in the United States, England,
france, Netherlands and Brazil.

newspaper strip—a regular feature in more

than 75 papers with a total circulation

in the millions

...success that insures for the series an avid,
pre-sold audience in every market it plays.

Immediately available...call or wire collect
for details and screening.

INDEPENDENT
TELEVISION
CORPORATION

555 Madison Avenue * New York 22, N.Y. * Ploza 5-2100
17 Gt. Cumberland Place * London W1 * Ambassador 8040
100 University Avenue ¢ Toronto 1, Ontario * EMpire 2-1166

Mexico City * Paris + Rome * Buenos Aires * Sydney
and offices in principal cities in 45 countries around the world

T

Meet The Saint in Chicago,
March 30-April 3, 4
Pick-Congress Hotel, Suite 325.




Stations look at film programming

THREE OUT OF FOUR WOULD LIKE TO HAVE MORE PRIME-TIME PRODUCT

A wide demand for more and better
syndicated film programs is shown
among television stations in the United
Stations, with three-out-of-four stations
reporting they would like more prime-
time programming from syndicators.

This finding, along with many others
that probe deeply into the major aspects
of tv station programming and the films
made available to them, are shown in
an industrywide tv survey conducted
by BROADCASTING.

The results bring to light many facts
and trends that heretofore have been
suspected but not scientifically docu-
mented. The survey findings are based
on a 30% response to a lengthy ques-
tionnaire sent to all 569 tv stations,
with 169 questionnaires processed in an
analysis of the replies.

Clearer Picture = Purpose of the sur-
vey was to obtain a better picture of
the exact programming requirements of
the industry along with station reaction
to the films currently available.

An analysis of replies yields basic
information that will serve as a guide
to syndicators and other program sup-
pliers. They show what types of pro-
grams are in short or adequate supply,
in the opinion of tv stations. They re-
veal, also, the types of syndicated films
stations desire.

Besides the tabulated data (see be-
low), the responding stations supplied
illuminating suggestions to syndicators.
These include both favorable and un-
favorable comments on the product
presently available. They include, too,
detailed suggestions dealing with the
types of films they want to buy. The
30% sample is believed to represent a
fair cross-section of operating tv sta-
tions.

The first industrywide insight into
the amount of network programming
dropped by stations to make way for
feature films or syndicated programs is
provided by the survey.

Half of operating tv stations have
dropped one or more network programs
this season in prime time to make way
for feature films, it was revealed.

An interesting finding came from the
question, “Have you done more of this
substitution of feature films for network
programs in prime time this season as
compared with previous seasons?”’

The finding: 83.6% of replying sta-
tions have not substituted feature films
for prime-time network programs this
season in comparison with their operat-
ing practice in previous seasons; 16.4%
have done more substituting than in the
past.

A question that went right to the

72 (SPECIAL REPORT: TFE '63)

1. Size of markets from which re-
plies were received.

No. % of No. % of
stations replies  stations replies
1 12.0 5 30
2 246 6 138
3 40.1 7 1.8
4 156 8 12

heart of the syndication situation dealt
with the current need for prime-time,
first-run syndicated shows. It showed
that 73.5% of station answers said
“Yes,” indicating a definite need and
desire for such shows; 26.5% answered
5lN°'”

In the 169-station sample which an-
swered two-out-of-five stations are lo-
cated in three-station markets; one of
four in two-station markets; one of six
in four-station markets; one of eight in
single-station markets. Minor segments
were located in markets having five or
more stations; several are in eight-sta-
tion markets.

Here are some high spots brought out
by the survey:
= Three reruns are about the limit for
films of all types, in the opinion of a
majority of stations.
= A majority consider the present sup-
ply of good feature films adequate.
= Of all film programs (by length), 30-
minute films are in largest supply.

2. Number of hours per week de-
voted to local live programming.

No. % of No. % of
hours replies hours replies
0-5 9.0 31-40 49
6-10 217 41-80 .6

11-30

639 Over 80 —

s A third of the stations have 100 to
500 feature films in reserve; one out of
five has over 1,000 in reserve; many
have over 2,000; several have 3,000; a
few have over 4,000 feature films in
reserve; and one of eight has 500-1,000.
= Nearly two-thirds of responding sta-
tions devote 11 to 30 hours a week to
live programming; one of five devote
10 hours a week to live material, one
of 20 devote 31-40 hours a week.

= Two out of five stations devote 11 to

28 hours a week to film or tape pro-
grams; one of five devotes 29 to 40
hours a week to such programming.

An interesting response from stations
was produced by a question asking
which types of programs they desired
most. Adventure films led in the three
categories of programs—features, one-
hour and 30-minute programs.

Next in demand are dramatic pro-
grams, particularly in the feature and
one hour types (see table, page 78). On
the other hand comedies rank second
among types of 30-minute programs de-
sired. Comedies rank third in feature
and one-hour programs.

Westerns rate a poor fourth among
types of programs most desired, analy-
sis of the survey shows. Detective stor-
ies run a shade below westerns.

Three Reruns Common » The analysis
of rerun practices brings to light re-
vealing data on the number of times
stations run their films. In the case of
feature films, for example, three reruns
is the most popular practice, closely fol-
lowed by two and then a single rerun.
Occasionally stations rerun a feature
as often as five or even 10 times. The
largest number of feature film most re-
run was found to be three.

As to 30-minute films, the returns
show that over 43% of stations follow
an average practice of two reruns com-
pared to nearly 33% for a single re-
run. Only one of eight stations follows
a practice of three reruns for 30-minute
films. Reruns beyond three are negli-
gible.

The most reruns for 30-minute films,
the questionnaires revealed, average
three at 25.7% of stations. About tied
around the 20% mark are two and four
reruns of 30-minute films; one rerun is
the most allowed at about 13% of sta-
tions.

It’s interesting to note that about 7%
of tv stations will permit no reruns for
either feature films or 30-minute pro-
grams.

The most popular type of non-net-
work programming is the 30-minute
segment, the figures show, with half of
responding stations scheduling between
11 and 30 hours a week with programs
of that length.

Programs two hours long consume a
relatively small amount of the week’s
nonnetwork material. About one out
of five stations devotes 0-5 hours a week
to two-hour segments, mostly feature
films. Only three stations in the sam-
ple program two-hour features more
than 30 hours a week.

One out of three stations programs
90-minute nonnetwork segments 0-5
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View it on a tv tube and you'll

see why today’s best-selling pictures
are on SCOTCH® BRAND Video Tape

Don’t fall into the ““April Fool” trap of viewing filmed tv com-
mercials on a movie screen in your conference room! The only
sensible screening is by closed circuit that reproduces the film
on a tv monitor. Then you know for sure how your message is
coming through to the home audience.

When you put your commercial on “ScoTcH” Video Tape
and view it on a tv monitor, you view things as they really
appear. No rose-colored glasses make the picture seem better

BROADCASTING, March 25, 1963

than it will actually be. No optical-te-electronic translation
takes the bloom from your commercial or show. Every single
image on the tape is completely compatible with the tv tube
in the viewer’s home.

You’ve just completed a commercial you think is a winner?
Then ask your tv producer to show it on a tv monitor, side-
by-side with a video tape. Compare the live-action impact and
compatibility that “ScoTcH” Video Tape offers agencies, ad-
vertisers, producers, syndicators. Not to mention the push-
button ease in creating special effects, immediate playback, for
either black and white or color. Write for a free brochure
“Techniques of Editing Video Tape™, 3M Magnetic Products
Division, Dept. MBX-33, St. Paul 19, Minn,

See us at the NAB Show Booth 19W

""SCOTCH™ IS A REGISTERED YM OF SH CO.. SY. PAUL 19, MINN.

[Magnetic Products Division

COMPANY
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STATIONS LOOK AT FILM PROGRAMMING continued

hours a week compared to one out of
four that uses such programs 11-30
hours a week and one out of five that
devotes 6-10 hours to 90-minute pro-
grams, Obviously one-hour programs
are important in station schedules. Two
out of five stations devote 0-5 hours
weekly to one-hour segments; one out
of four, 6-10 hours; one out of five,
11-30 hours a week.

Programs 20 minutes long are not
important in the nonnetwork schedul-
ing of most stations. On the other hand
nearly two out of three stations devote
0-5 hours a week to quarter-hour pro-
grams and one out of three devote 0-5
hours to 10-minute programs. Several
stations listed substantial time devoted
to five-minute programs.

Views of Stations = Perhaps the best
picture of the way the consumer (tv
station) feels about syndicated product
can be obtained by a review of the
individual comments that came with
questionnaires. About half of the re-
spondents took advantage of the chance
to voice views on the type of service
supplied and the particular needs of the
station.

Commenting generally on syndicated
programming, several respondents sub-
mitted views on types of films desired.
They said:

“Let’s have lots of color.”

“We need more quality, first-run syn-
dication. There is still a market for it.”

“Need new first-run product, not off-
network.”

ﬂh:""

"!

[ |

Executive committeemen for “TFE—
63" examine floor plan of TFE mem-
bers’ exhibit space in Pick-Congress
Hotel, Chicago: (I to r) Harvey Victor,
Jayark Films; Richard Carlton, Trans-
Lux; Bob Rich, Seven Arts; Bob
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They suggested, too, specific types of
programs; a number calling for films
tailored for children. They want worth-
while and entertaining programs; onc
asked for “fresh material.” Also de-
sired for children are good-quality car-
toons, features and half-hour films.

As to feature films, comments on the
present supply ranged from “barely
adequate” and ‘reasonably adequate”
to “not adequate in quality,” “not ade-
uate for children” and “adequate for
short-term but not for long term.”
Among specific types desired are science
fiction and action-adventure along with
many requests for a “good balance” of
variety features.

In the one-hour category, respondents
asked for documentary, biographical
and war films; sports; science-fiction;
variety, both balanced and unusual,
and special features.

The largest number of comments
dealt with 30-minute programs. Re-
spondents were eloquent in stating their
complaints as well as their desires. First
there were a number who discussed the
present supply of 30-minute films. Most
said there was an adequate supply of
reruns, non first-run, poor and old
films. They saw a scarcity of top-
quality 30-minute syndicated shows,
one respondent noting the available
shows don’t match network quality,
primarily because of cost factors. One
station respondent said “the supply of
30-minute, first-run syndicates has
dwindled to almost nothing.” A short-

4 i “{ .- r

Seidetman, Screen Gems, and Alan
Silverbach, 20th Century-Fox. Promo-
tion committee for event consisted
of Keith Culverhouse, MGM Tele-
vision, and Gene Plotnik, King Fea-
tures.

3. How is your supply of various
lengths of film?

Not
Adequate adequate
Full length
feature film 98.7% 10.3%
One-hour features 80.6 154
30-minute film 75.4 24.6

4. How many feature films do you
have in reserve?

No. % of No. % of
films replies films replies
7.5 31-50 4.1
15 6.8 51-100 8.2
6-10 2.7 100-500 35.6
11-15 g 500-1,000 123
16-30 14 Over1,000 205

age of 30-minute agricultural programs
of the public service type was noted,
along with a need for family-type ma-
terial suitable for the 7-7:30 p.m. slot
and country-music programs.

A central time zone station explained
there is “a large pool of unsold half-
hours available” in the area.

More 30-minute programs of this
type were desired: suspense, biography,
sports, musical, unusual variety and
travel.

Distinction Wanted = Finally one re-
spondent asked for “singularly distinc-
tive syndication such as Steve Allen,
Jerry Lester and public service types.”
No special time segment was mentioned.

The matter of program supply
brought a number of observations. One
large station said it had 3,750 feature
film titles under contract and found
little else available, aside from first-run
movies, that doesn’t appear “low-budget
and lacking good direction and pro-
duction.” Another said it has over
2,300 feature film titles, many still first-
run. Here are several other comments,
somewhat diverse in content: “Feature
film is rapidly diminishing”; “supply
generally adequate”; “we’re short of syn-
dication, regardless of time periods”;
“in largest supply are poor half-hour
syndicated”; “short of first-run, off-net.”

Of course the price problem bothers
stations when they’re in the market for
new products. Here’s one proposal,
“Distributors should work on a station
classification price; overall costs are
too high especially if the film is run in
low-cost time periods.”

Prices of syndicated films “are way
out of line,” a station suggested. An-
other added, “Please, syndicators, keep
the cost down.” More comments, “mar-
ket too small to sell prime-time, first-
run syndicated programs”; “syndicated
film is practically extinct and if avail-
able the price is way out of line.”

Criticism = Many stations responding
to the questionnaire commented on the
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Every 2’z minutes an Air France airliner
arrives or departs somewhere in the world

And that “somewhere in the world” can be
practically anywhere. For Air France is the
world’s largest airline, covering 201,000
route miles. Linking 126 cities in 71 coun-
tries...the world's largest network of un-
duplicated air routes. w Air France Boeing
707 Intercontinentals and Caravelles alone
service 90 destinations. In North America
there are seven Air France jet gateways to

THE WORLD'S LARGEST ALl R

BROADCASTING, March 25, 1963

Europe: New York, Chicago, Los Angeles,
Houston, Mexico City, Montreal, Anchor-
age. In Europe, our jets fly to more desti-
nations than any other airline. m The resuit:
in 1962 Air France flew 3% million passen-
gers to all parts of the world. In 1963 even
more will fly Air France. And an even larger
jet fleet will be there to serve them. m And
wherever they go, the familiar Air France

office is there to smooth the way. In North
America more than 40 Air France offices
serve the traveler. And every office is
staffed by people who speak the interna-
tional language of friendliness and service.
w Small wonder that the airline that is first
in international commercial passenger
experience is first choice of experienced
air travelers all over the world.

LI NE
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WORLD ROAMING, WIDE RANGING TV FORMAT APPEAL

The star of THE LITTLEST HOBOQO television series, the magnificent German
Shepherd, London, literally roams the world over seeking adventure. London
ranges widely in his exciting travels—from the nocturnal jungles of the major
cities to the vast reaches of the majestic Rockies. He wanders anywhere

—by train, plane, ship; throughout America and foreign countries. His friends

include the flying soldier of fortune in Hong Kong and the French Poodle from ( h "‘ - ‘-
torer

his Paris adventures. In each episode he meets new people in new locales.

Each adventure’s changing co-stars and supporting players are drawn from the j - r@g)r H: ]
industry's finest actors. The story policy is straight drama but the situations INICIORIPIOIRIATHEDS ég
vary from Hitchcock suspense to Lucy-type humor. : = 1) (i

Offices in: CHICAGO, LOS ANGELES, HOUSTON, ATLANTA / 500 PARK AVE., NEW YORK



STATIONS LOOK AT FILM PROGRAMMING continued

quality of syndicated product. “The
syndicators have hurt themselves by
turning out programs way behind net-
work standards, and all say it's for bud-
get reasoms,” a station commented.
“Now most have no budget at all. Some
syndicated programs are so poor, many

free films are better to program.” In
agreemeént was another respondent,
“First-run syndication films for local
nonnetwork affiliates are extremely
poor. The price structure on off-net-
work syndication-is unrealistically high.”

A respondent said, on the other hand,

5. How station programming is scheduled.
% of stations responding

Nonnetwork

Nonnetwork hours de-

No. hours on  Hours not fed hours devoted to  voted to

No. hours air average week by network film or tape jocal live
12-28* 6 18.2 53.7 94.6
29-40 — 29.7 20.7 4.9
41-60 2.4 35.2 103 .6
61-80 1.2 9.1 9.8 _
81-120 49.1 6.7 49 —
Over 120 46.7 1.2 6 e

* FCC regulations require minimum of 28 operating hours per week.

6. Number of times films are shown (average number and most reruns):

Most
% of stations responding reruns
Average feature Most reruns Average reruns 30-minute

No. times  films reruns feature films 30-minute films films
None 6.9 7.1 34
1 17.8 6.3 329 12.8

2 19.5 13.2 43.2 209

3 245 19.5 129 25.7

4 17.0 176 13 20.3

5 6.9 132 6 41

6 5.7 14.5 .6 2.7
7-10 1.9 9.4 — 6.8
Over 10 ¥ 4.4 13 34

7. Of the following types of programs, of which would you like more?
% of responding stations

Type of Feature One-hour 30-minute
program films programs programs
‘Western 11.8 8.2 7.5
Comedy 144 154 20.8
Drama 203 19.1 15.3
Adventure 36.1 30.3 26.3
Detective 9.5 7.5 9.0
Other 15 4.1 2.4
None — 15.4 18.8

8. How many prime-time network programs, if any, have you dropped this
season to make way for a feature film or syndicated program?

No. programs % of stations

No. programs % of stations

1 205 5 6
2 14.9 6 1.2
3 43 7 .6
4 8.1 None 49.7

Asked if more of this kind of substitution this season, was done this year as
compared with previous seasons 16.4% of stations replying said “yes.”

“
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that the supply of programs for nonnet-
work programs “is excellent.” This was
offset by another comment, “We never
get good ratings with syndicated shows.”
Aside from documentaries, the supply
is “generally undistinguished,” in the
opinion of a respondent, and another
noted, “there seems to be less fresh
product coming forth.”

The off-network situation inspired
many respondents to offer thoughts.
Where one station said off-network re-
runs are “‘excellent and rate extremely
high,” another said there were “too
many of them and not enough new
material.” The latter added, the off-
network packages “are too big in num-
ber of runs and episodes.” Adverse re-
action from prime-time network re-
runs was pointed out by a respondent
and another said “too much accent on
reruns is detrimental to the long-range
interests of the industry.”

A Los Angeles station stressed the
special problem of multi-station mart-
kets, contending the supply of syndi-
cated films is inadequate aside from
network reruns. “First off-net series
are disappointing, at least in Los Ange-
les, in ability to pull audiences,” this
respondent said. “Every Los Angeles
station that bought off-network shows
is obtaining ratings 40% or more below
pre-season estimates.”

These replies must be accepted as a
series of individual observations, sup-
plementing the tabulated findings in the
tables. While some are critical of syn-
dicators, the other side of the picture is
presented in this observation, “Although
reasonably high-budget, first-run action-
adventure series are practically non-
existent, I feel there will be a resurg-
ence in the syndicated business result-
ing in better product although in less
number than five years ago.”

It was suggested in one case that net-
work shows are being syndicated too
soon after being dropped by the net-
works, leading to flooding of markets
with shows too recently viewed. And
complaint was made that “distributors
seem to think reruns from network are
worth as much as first-run programs.”

Finally a frank station operator con-
ceded, “There’s a lack of station sched-
ule time to provide an incentive to syn-
dicators.” And another respondent,
agreeing with this view, added, “The
networks approach more and more on
station time, all with the blessing of the
station sales department. Sales could
function well with 100% net program-
ming, simply selling participations and
adjacencies, but this isn't good program-
ming. Now the nets are stepping into
our early evening news time.”

BROADCASTING, March 25, 1963
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BUDNICK/MAGNUM

He’s patrolling
the city limits...

Ours!

Main Street doesn't end with the side-
waiks. Not any more.

Ask the Gl patrolling the Brandenburg
Gate. His Main Street ends at the East
in Berlin. His western terminus may be
Korea or Okinawa.

To protect and maintain an enduring
freedom for those city limits, 2,750,-
000 Americans are now in uniform . . .
with more being enlisted daily. But it's
our obligation to see that our GI's hold
the spirit of their cause . . . the convic-
tion of their courage.

We can help them do it . . . by helping
the USO. Because the USO reaches
Gl's across America and in 32 military
areas around the world. Those Gl's
can’t be on the streets where they live,
but the USO brings Main Street, U.S.A,
to them . . . with companionship, re-
laxation . . . spiritual help.

But more USO's are needed. Your
money is needed. So that no Gl will
ever have to wonder—even for a min-
ute ...

“Does anyhody know I'm here?”

Support the USO through United Fund
or your Community Chest

W5ING EEECEE
S
3% s U S U
< -
7,
045.198" i |

Published as a public service in cooperation
with The Advertising Council.
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HANAIIAN

134 HOURS OF SPELLBINDING MYSTERY-ADVENTURE

Using HAWAIIAN EYE as their firm name, a team of private investigators—Robert
Conrad, Anthony Eisley and Grant Williams—find excitement and romance in the
never-ending variety of characters who rendezvous in exotic Hawaii. With their
friends—Troy Donahue as the handsome Special Events Director at a resort
hotel, Connie Stevens as the lovely singer-photographer, and Poncie Ponce as
the fun-loving taxi driver~the bachelor investigators are constantly involved in
spine-tingling suspense and action.

Now in its fourth season on the network, HAWAIIAN EYE against strong compe-
tition compiled an average 20.4 rating and a 31.2 share of audience® during ifs
first three full seasons. Available on an individual market basis—for fall start.

*fNeefsen Multi-network (Ger-Apraverages)

WARNER BROS.TELEVISION DIVISION 666 Fifth Avenue, New York 19, N.VY,, Circle 6-1000 \\{B

ALSO: MAVERICK « SURFSIDE 6 - SUGARFOOT - THE ROARING 20'S - BRONCO - BOURBON STREET BEAT - LAWMAN « CHEYENNE



707 HOURS OF ACTION-PACKED WESTERN DRAMA

Starring Clint Walker, CHEYENNE is the first of the great Warner Bros. western
hours—and one of the greatest in television history. Standing six-feet-six-inches
in height, Walker as Cheyenne Bodie presents a towering figure of strength.
A figure that inspires warm thoughts among the beautiful...admiration among
the lawful .. . and cold fear among the lawless. To a man like Cheyenne Bodie,
no obstacle is 100 big to tackie, no danger too big to risk, in his efforts to break
the lawless spirit of the west to the halter of peace.

' .|

In its six full seasons on the network, CHEYENNE won an average Nielsen National
rating of 24.8,qo0d for @ 38.8 share of audience” Now avatlable on an individual
market basis—for fall start.

* Jet:Apr. averages

..7. k \ ‘ # : 1 ‘-L i ,. - :.'."':?' -

@ WARNER BROS.TELEVISION DIVISION 666 Fiith Avenue, New York 19, N.Y,, Circle 6-1000

ALSO: MAVERICK - SURFSIDE 6 - SUGARFOOT - THE ROARING 20'S - BRONCO - BOURBON STREET BEAT - LAWMAN . HAWANAN EYE



ON TAP AT THE CONVENTION

Official agenda for the 41st annual NAB Convention in
Chicago’s Conrad Hilton Hotel, March 31-April 3, is listed
below. Also listed are unofficial and related meetings and
activities. The Engineering Conference agenda begins on
page 88 and engineering exhibitors on page 96. Al rooms
are in the Conrad Hilton unless indicated otherwise.

Registration = Saturday, March 30—9 a.m.-5 p.m.; Sunday,
March 31—8 a.m.-6 p.m.; Monday, April 1—8 a.m.-6 p.m.;
Tuesday—9 a.m.-5 p.m.; Wednesday—9 a.m.-5 p.m. Lower
Lobby.

Exhibits = Sunday, March 31—12 noon-9 p.m.; Monday,
April 1-——9 a.m.-9 p.m.; Tuesday—9 a.m.-7 p.m.; Wednes-
day—9 a.m.-6 p.m. East and West Exhibit Halls.

SUNDAY, March 31

NAB Fm Day Program = 2:30-5 p.m., Continental Room.

Report of the NAB Fm Radio Committee: Ben Strouse,
chairman, WWDC-FM Washington.

Enhancing the Station Profile: Lynn Christian, KODA-
FM Houston; John D. Kennedy, WDRK (FM) Greenville,
Ohio; Jack Kiefer, KMLA (FM) Los Angeles; James
Sondheim, QXR Network, New York.

Stereo—One Year Later: Everett Dillard, WASH (FM)
Washington; James Gabbert, KPEN (FM) San Francisco;

82

Broadcasters—over 3,000 strong—will converge on the
Conrad Hilton Hotel in Chicago this weekend for the 4]st
Annual Convention of the National Assn. of Broadcasters,
March 31-April 3.

A record attendance is all but assured with 2,473 pre-
registered as of noon last Thursday (March 21). “This is
far above anything we have ever had before,” an NAB
spokesman said. Highest official registered attendance at
any NAB convention was 3,101 in Washington in 1961.
Last year's attendance in Chicago reached 3,009.

The record number of delegates next week also will view
the largest exhibit of broadcasting equipment ever gathered.
Floor space in the Conrad Hilton’s huge exhibition halls is
a premium commodity as 71 manufacturers have reserved
approximately 28,000 sq. ft. Scores of hospitality suites in
the headquarters hotel and others spread throughout the
convention city also will vie for the attention of delegates.

Film producers will stage their own show on several floors
of the Pick Congress Hotel and will provide special shuttle
service for delegates from the Conrad Hilton. As in past
years, some 40 broadcaster organizations will take advantage
of the NAB convention to hold meetings of their own,
beginning this Friday.

The convention itself officially opens Sunday (March 31)
with a television session slated to discuss the problems of tv
stations in small markets. This is the first time a regular
convention session has been scheduled on Sunday although
the NAB-sponsored Fm Day will be the same day.

Fun With Hope = Bob Hope, radio-tv personality, prom-
ises to get the convention off on a note of laughter at the
opening general assembly Monday morning. NAB President
LeRoy Collins will present the NAB's Distinguished Service

David Polinger, WTFM (FM) New York; L. M. Sandwick,
Electronic Industries Assn.,, Washington; Harold Tanner,
WDLM (FM) Detroit.

FM Forum: Messrs. Strouse; Dillard; Tanner; N. L.
Bentson, WLOL-FM Minneapolis; Merrill Lindsay, WSOY-
TV Decatur, Ill.; Fred Rabell, KITT (FM) San Diego;
Henry Slavick, WMC-FM Memphis (all members of NAB
Fm Committee).

[NOTE: Delegates to the NAB Convention are invited to
attend the program of the National Assn. of Fm Broad-
casters in the Waldorf Room beginning at 10:30 a.m.
Sunday, March 31.]

Television Assembly = 3:30-5 p.m., Waldorf Room.

Secondary Market Tv Session: Thomas C. Bostic, KIMA-
TV Yakima, Wash., moderator. Warren L. Braun, WSVA-
TV Harrisonburg, Va.; Raymond E. Carow, WALB-TV
Albany, Ga.; Richard D. Dudley, WSAU-TV Wausau, Wis.;
Rex Howell, KREX-TV Grand Junction, Colo.; J. Allen
Jensen, KID-TV Idaho Falls, Idaho, panelists.

MONDAY, April 1

Grand Assembly (Management and Engineering Confer-
ences) = 10:30 a.m.-12 noon, Grand Ballroom.

Presiding, James D. Russell, KKTV (TV) Colorado
Springs, 1963 convention co-chairman.
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Award to Mr. Hope, with the comedian then slated to address
the delegates. On the platform also will be Iilinois Gov.
Otto Kerner who will welcome the broadcasters to Chicago.

The three traditional management conference luncheons
are expected to draw a lion’s share of attention because of
the three major speeches to be delivered. Gov. Collins will
speak Monday, FCC Chairman Newton N. Minow Tuesday
and Michigan Gov. George Romney on closing day.

After attending the joint meeting Monday morning, the
engineers will open their annual conference that afternoon
and sessions will run concurrently with the management
meetings. The technical delegates will join the managers
again for the closing Wednesday afternoon panel of FCC
members, an established major feature of the convention.

The engineers also will hold their own luncheons each day
with the following speakers: Dr. Edward E. David, Bell
Telephone Labs, Monday; Sidney Metzger, manager of
Project Relay, RCA, Tuesday, and Dr. Simon Ramo,
Thompson Ramo Wooldridge Co., Wednesday.

Everett E. Revercomb, NAB secretary-treasurer, will
again serve as convention manager as he has done for the
past several years. Howard H. Bell, vice president for plan-
ning and development, heads the convention program ar-
rangements, and William L. Walker, assistant treasurer, is in
charge of registrations. Mr. Walker has been in Chicago
the past several days making final arrangements.

NAB executive offices for the convention will be on the
third floor of the Conrad Hilton. John M. Couric, manager
of public relations, will man a complete newsroom for the
use of all accredited representatives of news media. The
NAB also will set-up a recording studio for the use of sta-
tions wishing to provide on-the-spot coverage.

Invocation, The Venerable Canon J, Ralph Deppen, Arch-
deacon of the Episcopal Diocese of Chicago. Welcome,
the Honorable Otto Kerner, Governor of Illinois. Special
message from President John F. Kennedy.

Presentation of NAB Distinguished Service Award to
television personality Bob Hope by NAB President LeRoy
Collins. Address, Mr, Hope.

Management Conference Luncheon = 12:30-2 p.m., Inter-
national Baillroom.

Presiding, Ben Strouse, WWDC-AM-FM Washington,
1963 convention co-chairman. Invocation, the Reverend
John S. Banaham, director, Radio-Tv Office, Catholic Arch-
diocese of Chicago.

Introduction of the Speaker, Clair R. McCollough, Stein-
man Stations, Lancaster, Pa., chairman, NAB Board of
Directors. Address, The Honorable LeRoy Collins, presi-
dent, NAB.

Management Conference Assembly = 2:30-5 p.m., Grand
Ballroom.

Presiding, James D. Russell, KKTV (TV) Colorado
Springs, 1963 convention co-chairman.

Broadcasting in a Free Society, moderator Erwin D. Can-
ham, editor, Christian Science Monitor, Boston. Presenta-
tions by Roscoe L, Barrow, dean, College of Law, U. of
Cincinnati; W. Theodore Pierson, Pierson, Ball & Dowd,
Washington.
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Tv Election * A major order of business will come
Wednesday morning with the election of four direc-
tors to the NAB Tv Board. Among those whose terms ex-
pire, and who are pot eligible for re-election, is Clair R.
McCollough of the Steinman Stations, chairman of the
NAB combined boards. Others whose terms expire include
James D. Russell, KKTV (TV) Colorado Springs and co-
chairman of the 1963 convention; Otto P. Brandt, KING-
TV Seattle; Robert F, Wright, WTOK-TV Meridian, Miss.,
and the three network directors—Mortimer Weinbach, ABC-
TV, William B. Lodge, CBS-TV, and David C. Adams,
NBC-TV, who are appointed.

Ben Strouse, WWDC-AM-FM Washington, is co-chair-
man of the convention along with Mr. Russell. They are vice
chairmen of the NAB radio and tv boards, respectively.
Other convention committee members include:

John S. Booth, WCHA Chambersburg, Pa.; George T.
Frechette, WFHR Wisconsin Rapids, Wis.; Gordon Gray,
WKTV (TV) Utica, N. Y.; Willard Schroeder, WOOD
Grand Rapids, Mich.; Mike Shapiro, WFAA-TV Dallas;
Lester G. Spencer, WKBV Richmond, Ind.; Eugene 8.
Thomas, KETV (TV) Omaha, Neb., and Robert F. Wright,
WTOK-TV Meridian, Miss,

Official agenda, other events . . page 82
‘Where to find it’ directory ... page 122

Technical papers, agenda . . ... page 88
Major displays at exhibits . ... page 96

Respondents, Philip M. Hauser, chairman, Dept. of
Sociology, U. of Chicago; Charles H. King, dean, Detroit
College of Law, and former member of FCC; Laurence
Laurent, radio-tv editor, The Washington Post, Washington;
Donald H. McGannon, president, Westinghouse Broadcast-
ing Co., New York,

TUESDAY, April 2

Radio Assembly = 10 a.m.-12 noon, Grand Ballroom.

Report of the Chairman of the Radio Board, Williard
Schroeder, WOOD Grand Rapids, Mich. Radio Month
Roundup, John Meagher, NAB vice president for radio;
John Couric, NAB manager of public relations.

The New RAB Presents a Blueprint for a Second Growth
in Radio, Edmund C. Bunker, RAB president; Miles David,
administrative vice president; Robert H. Alter, vice presi-
dent-national sales. ‘“Radio: The Lively Corpse,” Mitch
Leigh, creative director, Music Makers Inc., New York.

Television Assembly » 8:15 a.m.-12 noon, Waldorf Room.

Continental Breakfast.

Presiding and Opening Remarks, James D. Russell,
KKTV (TV) Colorado Springs, vice chairman, NAB Tv
Board. Computers—Friend or Foe?, TvB presentation by
Norman E. (Pete) Cash, TvB president; Warren A. Bahr

and Joseph F. St. Georges, both Young & Rubicam, New
York.

The Station Image—Local Prograrmming and Public
CONTINUED ON PAGE 86
83



Cameras to

For Each Program Requirement, an RCA

For the Best Forthe best 3” 1. O. Picture—TK-14

47,” [ O. Picture—TK-60

Designed to get the most out of the 414" tube, the
TK-60 camera produces the ultimate in fine pictures.
You can control contrast and mood as never before.
Super stabilized circuits assure unvarying picture
quality, and eliminate adjustment delays. Its; striking
appearance and built-in production features make it
every inch the “Camera of the Sixties™".

The TK-14 is designed to take full advantage of the
3 inch 1.0. tube. It's the standard of the broadcast
industry. With its new improved circuitry, it affords
higher resolution and shorter set-up time. It's a
camera you will commend for its excellent pictures,
high reliability, and conservative cost,

The popularity of RCA Television Cameras is proved by their use in more U.S. Stations than all other makes
combined! Find out why most TV shows start with RCA cameras. See your RCA Regional Representative. Or
write RCA Broadcast and Television Products, Building 15-5, Camden, N.]J.

SEE ALL FOUR RCA TV CAMERAS IN OPERATION AT THE NAB!

84
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Choose from!

'V Camera—without Compromise in Design

For the Finest Vidicon Quality—TK-15

The TK-15 is a proven, professional-type  vidicon
camera from RCA. Now with Automatic Picture Con-
trol, this famous camera adjusts itself for lighting
variations to assure the best vidicon picture. Simpli-
tied low-cost operation and maintenance. Excellent

for many studio situations and for closed circuit.

BROADGASTING, March 25, 1963

For Living COLOR TV—TK-41

]
]

i “‘“.. Y 3 i
R L AT e

»

You naturally go to RCA for color because the TK-41
is the Premier Color Camera—standard of the wozld.
Now includes all the latest design features: super
stabilized circuits, precision yoke, and prism optiﬁs.
It assures simplified operation, pinpoint registratrbn,
living-color pictures.

The Most Trusted Name in Television
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NEXT WEEK

i ..I
CONTINUED FROM PAGE 83

Service, moderator, Mike Shapiro, WFAA-TV Dallas; pan-
elists, John F. Dille Jr., WSIV (TV) Elkhart-South Bend
and WKIG-TV Fort Wayne, all Indiana; Harold Essex,
WSIS-TV Winston-Salem, N. C.; A. Louis Read, WDSU-
TV New Orleans; W. C. Swartley, WBZ-TV Boston.

Here’s How, presentation of Tv Information Office by
Roy Danish, TIO president. Introduction by Clair R.
McCollough, Steinman Stations.

Management Conference Luncheon = 12:30-2 p.m., Inter-
national Ballroom.

Presiding, Ben Strouse, WWDC-AM-FM Washington,
1963 convention co-chairman. Invocation, The Reverend
Robert M. Pierce, pastor, The First Methodist Church of
Chicago.

Introduction of Speaker, LeRoy Collins, president, NAB.
Address, The Honorable Newton N. Minow, chairman, FCC.

2-5 p.m. No sessions scheduled (This period is not pro-
grammed to permit delegates to visit exhibits and hospitality
suites.)

WEDNESDAY, April 3

Labor Clinic (closed session) = 9-10:15 a.m., Grand Ball-
room,

Moderator, James H. Hulbert, manager broadcast man-
agement, NAB. Participants, Abiah A. Church, Storer
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Broadcasting Co.; Louis P. Gratz, Time Inc.; Joseph O.
Schertler, Westinghouse Broadcasting Co., David L.
Doughty, NAB.

Radio Assembly = 10:30 a.m.-12 noon, Grand Ballroom.

The linportance of Radio’s Dollar Volume Figures, a
presentation of the Station Representatives Assn. by Edward
Codel, president, and featuring spokesmen from advertisers,
agencies and radio stations. NAB Radio Research, Melvin
A. Goldberg, vice president for research, NAB.

The Next Time Around, Robert T. Mason, WMRN
Marion, Ohio, chairman of the All-Industry Radic Music
License Committee.

Television Assembly = 10:30 a.m.-12 noon, Waldorf Room.

NAB Tv Board Elections, presiding, William B. Quarton,
WMT-TV Cedar Rapids, Iowa, and chairman, NAB Tv
Board of Directors.

Special Feature, Informal Discussion of Proposal to
Adopt NAB Code Time Standards into FCC Rules. Partici-
pants, The Honorable Robert E. Lee, member, FCC, and
William D. Pabst, KTVU (TV) Oakland-San Francisco,
chairman, NAB Tv Code Review Board.

Management Conference Luncheon = 12:30-2 p.m., Inter-
national Ballroom.

Presiding, James D. Russell, KKTV (TV) Colorado
Springs, 1963 convention co-chairman. Invocation, Rabbi
Ernst Lorge, president, The Chicago Board of Rabbis.

Introduction of Speaker, LeRoy Collins, NAB president.
Address, The Honorable George Romney, Governor of
Michigan.

General Assembly (Management and Engineering Confer-
ences) = 2:30-5 p.m., Grand Ballroom.

Presiding, Ben Strouse, WWDC-AM-FM Washington,
1963 convention co-chairman.

FCC Panel, Newton N. Minow, chairman, Rosel H.
Hyde, Robert T, Bartley, Robert E. Lee, Frederick W. Ford,
E. William Henry, Kenneth A. Cox. Moderator, Clair R.
McCollough, Steinman Stations, Lancaster, Pa., chairman,
NAB Board of Directors.

Annual Convention Bangquet = 7:30 p.m., International
Balilroom.
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iecial Convention Features

3t a part of the official convention program)

FRIDAY, March 29

2:30 p.m. Assn. for Professional Broadcasting Education,
committee meeting. Room 9.

SATURDAY, March 30

9 am.-5 p.m. Assn. for Professional Broadcasting Edu-
cation, board meeting. Room 9,

9:30 p.m. National Assn. of Fm Broadcasters, business
meeting. Waldorf Room.

10 am. QXR Network, meeting and luncheon. Rooms 18
and 19.

2 p.m. Assn. of Maximum Service Telecasters, technical
committee meeting. Sheraton-Blackstone.

2 p.m. National Assn. of Fm Broadcasters, fm session.
Waldorf Room.

3 p.m. ABC-TV affiliates, meeting and presentation. Inter-
national Ballroom.

5:30 p.m. ABC Reception. International Ballroom.

6:30 p.m. Assn. of Maximum Service Telecasters, board
meeting. Sheraton-Blackstone.

7:30 p.m. ABC-TV affiliates banquet. Grand Ballroom.

SUNDAY, March 31 .

8:30 a.m. Assn. of Maximum Service Telecasters, break-
fast. Bel Air Room.

9 a.m. Institute for Broadcast Financial Management,
board meeting, Sheraton-Blackstone.

9:30 a.m. National Assn. of Fm Broadcasters, fm session.
Waldorf Room.

9:30 a.m. Assn. of Maximum Service Telecasters, mem-
bership meeting. Beverly Room.

9:30 a.m. Assn. for Professional Broadcasting Educa-
tion, membership meeting. Upper Tower.

10 a.m. Daytime Broadcasters Assn., membership meet-
ing. Williford C Room.

10:30 a.m. Broadcast Music Inc., board meeting and
luncheon. Parlors 25, 26,

11 am.-5 p.m. ABC Radio Network affiliates meeting and
luncheon. Williford A and B Rooms.
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12:30 p.m. CBS-TV affiliates board luncheon. Room 12,
1 p.m. Assn. of Maximum Service Telecasters, board
meeting, Bel Air Room.

2:30 p.m. NAB Radio Code Review Board, meeting. Room
19.

2:30 p.m. National Assn. of Tv Program Directors, mem-
bership meeting. Williford C Room.

4 p.m. Assn. for Competitive Tv, membership meeting.
Room 14.

4 p.m. Clear Channel Broadcasting Service, membership
meeting. Room 18,

4-6 p.m. Tour of WGN Mid-America Broadcast Center.
Buses leave 8th Street entrance of Conrad Hilton at 4 p.m.

5 p.m. Assn. for Professional Broadcasting Education,
reception. Beverly Room.

6 p.m. CBS-TV affiliates reception and banquet. Ambassa-
dor West Hotel.

6:30 p.m. NBC Radio and Tv affiliates reception and ban-
quet. International Ballroom.

MONDAY, April 1

7:30 a.m. Assn. on Broadcasting Standards Inc., break-
fast. Room 14.

8 a.m. Tv Stations Inc., breakfast. Mayfair Room, Shera-
ton-Blackstone.

8:30 a.m. NAB Broadcast Engineering Conference Com-
mittee breakfast. Room 10,

TUESDAY, April 2

2:30 pm. NAB Tv Code Review Board, board meeting.
Room 18.

2:30 p.m. Ali-industry Tv Music Licensing Committee,
business meeting. Room 14,

7:30 p.m. Broadcast Pioneers banquet. Grand Ballroom.

WEDNESDAY, April 3

8 a.m. Society of Tv Pioneers, breakfast. Lower Tower.
5 p.m. NAB Radio Board of Directors, Room 18,

5 p.m. NAB Tv Board of Directors, Room 19.
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TECHNICAL PAPERS

The 17th annual Broadcast Engineer-
ing Conference, running concurrently
with the NAB convention April 1-3 in
Chicago’s Conrad Hilton Hotel, will
feature 22 technical papers on the latest
technical developments in broadcasting.

As in past conventions, the technical
delegates will join management for the
opening general assembly Monday
morning (April 1) and for the closing
FCC panel Wednesday afternoon. The
engineers will hold their own luncheons
each day and will hear speeches by
Dr. Edward E. David, Bell Telephone
Labs (Monday); Sidney Metzger, man-
ager for Project Relay, RCA (Tues-
day), and Dr. Simon Ramo of the
Thompson Ramo Wooldridge Co.
{(Wednesday).

NAB President LeRoy Collins will

Mr. Collins

Mr. Towner

greet the engineering delegates during
their opening technical session Monday

BROADCASTING at NAB

A full staff of editors, reporters
and advertising representatives of
Broadcasting Publications Inc.
will attend the NAB convention
March 31-April 3, to be held in
Chicago. Headquarters and open
house will be in Suite 706A of
the Conrad Hilton. A separate
newsroom Wwill be opened Satur-
day, March 30, with staff men as-
signed to cover every convention
event and meetings not on the
NAB'’s official agenda.

Representing BROADCASTING
Magazine will be Sol Taishoff,
Maury Long, Lawrence B. Tais-
hoff, Edwin H. James, Art King,
Win Levi, Don Kuyk, Ed Sellers,
Rufus Crater, J. Frank Beatty,
Dawson (Tack) Nail, Warren
Middleton, Lawrence Christopher
and Barbara Kolar.

Representing Television Maga-
zine will be Ken Cowan, Don
West and Frank Chizzini.
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afternoon. Technical papers that after-
noon will be devoted to both radio and
tv topics. On Tuesday morning, the
radio and tv engineers will split up for
separate sessions and will meet together
again Wednesday morning for subjects
of common interest.

Like the management delegates, no
engineering sessions are scheduled for
Tuesday afternoon so that convention
attendees may visit the engineering ex-
hibits and hospitality suites. Many of
the engineers also are expected to at-
tend sessions at the NAB Fm Day pro-
gram Sunday, March 31.

Highlight of the Wednesday lunch-
eon will be the presentation of the an-
nual NAB Engineering Achievement
Award to Dr. George R. Town, dean of
engineering, lowa State U., Ames, lowa.
The presentation will be made by
George Bartlett, manager of engineer-
ing for the NAB,

Chairman of the Engineering Con-
ference Committee is Orrin W. Towner,
director of engineering, WHAS-AM-TV
Louisville. Other committee members
include Mr. Bartlett; William S. Dut-
tera, NBC; J. B. Epperson, Scripps-
Howard Broadcasting Co., Cleveland;
James E. Gray, WYDE Birmingham;
Albin R. Hillstrom, KOOL-AM-FM-
TV Phoenix; Clyde C. Hunt, Post-
Newsweek Stations, Washington; Les-
lie S. Learned, Mutual; Frank Marx,
ABC; James D. Parker, CBS-TV, and
Jack Petrik, KETV (TV) Omaha.

Following is the full program for the
Broadcast Engineering Conference, with
summaries of technical papers:

\

Monday, April 1

10:30 a.m.—General Assembly, Grand
Ballroom, Conrad Hilton.

12:30 p.m.—Engineering Luncheon,
Williford Room.

Presiding: WiLLiAM S. DUTTERA, direc-
tor allocations engineering, NBC.
Speaker: DrR. EpwarDp E. Davip, direc-
tor, Computing & Information Re-
search Center, Bell Telephone Labs,

Mr. Duttera

Dr. David

2:30 p.m.—Technical Session, Conti-
nental Room.

Presiding: J. B. EPPERSON, engineering
vice president, Scripps - Howard
Broadcasting Co.

Session  Coordinator:  LEsLIE S.
LEaRNED, director of engineering,
MBS.

Opening of 17th Annual Broadcast En-
gineering Conference—LERoOY CoL-
LINS, president, NAB.

Mr. Epperson Mr. Learned

2:40-3:05 p.m.

“The Use of Spectrum Display in
Broadcast Monitoring.” by GRAN-
viLLE KLINK, chief engineer, WTOP
Washington, D. C.

During the last
few years, the FCC
has used spectrum
display equipment
in its monitoring
stations to provide
increased capabil-
ity for detecting
the effects of im-
proper operation.
This paper relates
several experiences
in which citations
and advisory no-
tices were issued as a result of this type
of surveillance, and describes a new
kind of monitor that was developed to
assist broadcast stations in locating and
correcting the source of trouble.

The monitor consists basically of a
receiver and a spectrum display unit
on one chassis. It covers the fm and
vhf television channels and displays the
spectrum in segments of from 50 ke to
2 mc on a 5-inch screen calibrated
horizontally in frequency deviation and
vertically in decibels.

3:10-3:25 p.m.

“Status Report Concerning NAB Re-
cording and Reproducing Standards.”
by WARREN L. BRAUN, assistant gen-
eral manager and director of engi-
neering, WSV A Harrisonburg, Va.
Over the past 21 years the NAB has

been instrumental in the development

of audio recording and reproducing
standards which are applicable to disc
and tape. The first standards were
adoted by the association’s board of

BROADCASTING, March 25, 1963
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Well behaved transmitters

—
o |

DON'T WHISPER!

DON'T
SHOUT

Amrman TTH muleemaibs beees ekl

R LN T
. s b b e

Stay listenable with Audimax!

Undulating audio is not listenable!
When it shouts—unpleasantness!
When it whispers—strain! Every time
your listener touches his volume con-

trol, you stand a chance of lesing him!

Audimax—the monitor with a memory
—rides your output gain control with
super-human speed. When levels are
correct, gain remains constant--this

is the Audimax Gain Platform. Audio
output remains on a natural listening
keel at maximum modulation. There's
no distortion, compression, thumping
or pumping. No audio “holes.” Audi-
max is not a Compressor, Limiter or
AGC. Audimax is a control computer,
complete with memoryand judgement.
You merely set the Gated Gain Stabi-

lizer to recognize noise and back-
ground effects, and electronics takes
over. Proper levels are maintained;
gain is held constant during pauses or
returned to normal at standby—auto-
matically. To get listener loyalty—and
keep it—you need Audimax! [t pays!

LABORATORIES

High Ridge Road, Stamford, Connecticut
A Division of Columbia Broadcasting System, Inc.

SEE US AT NAB, CHICAGO, MARCH 31—APRIL 3, BOOTH 72w FOR AUDIMAX IN ACTION, OR WRITE FOR FURTHER INFORMATION.
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TECHNICAL PAPERS CONTINUED

directors in 1942,
with subsequent re-
vision in 1949,
1950 and 1953.
Since the last revi-
sion, countless new
developments have
taken place in this
field which make
many of the exist-
ing standards obso-
lete and outdated.
Areas such as
multi-track, stereo,
cartridge tape are but a few recent de-
velopments which are not now included.

The NAB recording and reproducing
standards committee along with its va-
rious working groups, is diligently pur-
suing this effort not only to bring the
present standards in step with today’s
techniques but to insure interchange-
ability between users. This talk will
review the status of the present record-
ing and reproducing standards activi-
ties.

3:30-3:55 p.m.

“Sound Reinforcement in Television
Theaters.” by A. PIERCE Evms
pro1ect engmeer CBS-TV.

Mr. Braun

2 'w{ An  important
| element of many
television  broad-

' casts, the reaction
of the studio audi-
ence to the per-
formance, is de-
pendent upon good
sound  reinforce-
ment. In both the
design and opera-
tion of the sound
reinforcement sys-
tem, problems are
encountered which are unique to tele-
vision studios. New approaches to these
problems, utilizing recent advances in
the state of the art, are presented.

4-4:25 p.m.

“Broadcast Engineering Activities in
Canada,” by M. LEvy, consultant,
Canadian Assn. of Broadcasters.
This paper de-

scribes briefly the

various organiza-
tions dealing with
broadcasting mat-
ters such as the

Canadian Dept. of

Transport, the Ca-

nadian Radio

Technical Planning

Board and its va-

rious technical

Committees, the

Canadian Assn. of

Mr. Evans

Mr.Levy
80 (NAB CONVENTION PREVIEW)

Broadcasters, and the way they collab-
orate to study problems connected with
broadcasting, analyze proposed regula-
tions and plan future expansion and
activities.

A review of some technical activities
of the CAB, particularly in the fields
of frequency allocations, tv receiver
interference to am radio receivers,
space broadcasting will be discussed.

4:30-5 p.m.

A Method of VLF Television Scan
Synchronizing,” by RoBERT M. Mor-
RIS, Staff engineering consuliant,
ABC.

It has been the
~ desire of television
broadcasters  for
many years to be
able to switch,
. montage, and cre-
ate visual effects
. with pictures from
. remote cameras
and sources with
the facility normai
; with cameras all
Mr Morris under the same

: roof. The gen-
lock or sync-lock has been the only
answer to this need and it unfortunately
is only a partial and not too satisfactory
answer where more than one remote
source is involved. In such cases it has
been necessary to lease separate video
lines for purposes of synchronizing the
separate remote sources which, when
it is possible, is expensive.

This paper describes a new tech-
nique applicable to the scan synchro-
nizing of multiple picture sources at dif-
ferent locations based upon develop-
ments for satellite and missile tracking.
Equipment which will provide a co-
herent lock with vIf radio signals for
the control of sync generators is de-
scribed together with its method of use
and some of the problems associated
with this new application of precision
control.

Mr. Petrik Mr. Hunt
Tuesday, April 2
9 a.m. Technical Session, Radio,

Continental Room,

Presiding: Jack PETRIK, chief engineer,
KETV (TV) Omaha, Neb.

Session Coordinator: CLYDE M. HuUNT,
vice president for engineering, Post-
Newsweek Stations, Washington.

9-9:25 a.m.

“Logs-Logs-Logs,” by HaroLDp L. Kas-
SENS, chief, aural existing facilities
branch, Broadcast Bureau, FCC,

Washington

On Feb. 20,
1963, the commis-
sion adopted a re-
port and order
amending its rules
to permit the use
of automatic log-
ging devices for
recording informa-
tion normally re-
quired to be en-
tered manually in
the operating logs
of broadcast sta-
tions. The rules, as amended, also
make other changes in logging pro-
cedures. The new rules concerning
program, operating and maintenance,
and their effects on the operation of
broadcast stations, as well as the spe-
cific requirements relating to automatic
logging equipment, will be discussed in
detail.

Mr. Kassens

9:30-9:55 a.m.

“Practical Considerations for Fm Multi-
plex Monitoring,” by CHarLEs E.
DixoN, development div., Collins
Radio Co.

Every fm broad-
caster who has
made the switch to
stereo multiplex
has been faced
with a perplexing
monitor problem.
The electronics
manufacturing in-
dustry has been
concerned primar-
ily with building
stereo multiplex
transmitting equip-
ment and has not provided the stereo
broadcaster with a monitor tailored
specifically to fit his needs. Transmitter
manufacturers have had to build spe-
cialized test equipment in order to
prove the quality of their stereo trans-
mitter to the FCC for type acceptance
purposes, but generally this equipment
has not been made available to the
broadcasters. This paper will discuss
the fm sterec multiplex monitor re-
quirements and how the application of
such a monitor will benefit the stereo
broadcaster.
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10-10:25 a.m.

“Broadcast Transmitter Harmonic Con-
siderations,” by C. V. CLARKE IR,
project engineer, Gates Radio Co.

With our ever-
increasing use of
the spectrum and
the over-crowded
conditions  which
exist today in all
bands, it is now
more important
than ever that
spurious emissions
must be kept to a
e, minimum.  Har-
Mr._.alarke monic radiation

not only creates in-
terference to other services, but may
disrupt vital communications which are
instrumental to public safety. The com-
mission has recognized this fact by
placing stringent rules on the radiation
of harmonics by users of broadcast
equipment. This paper will discuss the
effects of loads, whose impedance varies
with frequency, upon the harmonic
emission from a broadcast transmitter.
A method for measuring harmonic
radiation will also be discussed.

10:30-10:55 a.m.

“On the Go with Radio,” by VINCENT
P. MARLIN, chief engineer, WFBL
Syracuse, N. Y.

With ever-chang-
ing programming
formulas in radio,
the station engi-
neer’s ingenuity is
constantly  being
called upon to de-
velop equipment
| which will satisfy
y these demands
which call for
speed and porta-
bility. This paper
deals with the de-

Mr. Marlin
sign, construction, and operation of a

remote ftrailer . . . a complete station
on wheels. Such matters as remote
pickup equipment, cue circuits, control
of programs, and layout of equipment
will be discussed in detail. Summariz-
ing the paper will be a recap of all
problems encountered in over [40 re-
mote broadcasts of 4,504 actual “on-
air” hours and how these problems
were solved.

11-11:25 a.m.

“A New Digital Phase Monitor,” by
Joun K. BircH, Vitro Electronics,
Silver Spring, Md.

Phase monitors used presently with
directional arrays are limited in ac-
curacy, or resolution, and are not
adaptable to remote control. This
paper describes a new monitor which
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has been developed
to measure with
great accuracy, and
which, in addition,
may be program-
med and read over
telephone lines.

The phase meter
section of the mon-
itor utilizes the time
interval method of
measuring  phase,
displaying the angle
in degrees on a
digital counter. Tower current is indi-
cated as a deviation from the assigned
current ratio, on a differential type of
voltmeter. Variations in the system are
available, depending upon the amount
of accuracy required. The digital tech-
niques employed make possible future
refinements of the system, such as tape
printers or chart recorders as readout
devices.

Mr. Birch

11:30 a.m.-12 noon

“A New Method of Broadcasting Three
Dimensional Stereophonic Sound,”
by KEeENNETH R. HAMANN, chief
audio engineer, WDOK Cleveland.
A (i The true repro-
duction of sound
source localization
frequently de-
mands more than
two distinct chan-
nels for transmis-
ston from the stu-
dio or concert hall

to the listener.
Two-channel ster-
eophonic  systems

all too often leave
a “hole in the mid-
dle” which detracts from the feeling
of realism that the sound reproduction
system should provide. Stereophonic
recording systems involving from 3 to
10 discrete channels have been in exist-
ence for some time. Various techniques
have been employed in their transmis-
sion but all have had their shortcom-
ings. This paper will describe the
adaptation of a unique three-channel
system for broadcast use which is cur-
rently in operation at WDOK in Cleve-
land.

Mr. Hamann

Mr. Parker

fi
Mr. Hillstrom

9 a.m.—Technical Session, Television,
Upper Tower

Presiding: ALBIN R. HILLSTROM, direc-
tor of engineering, KOOL-AM-FM-
TV Phoenix.

Session Coordinator: JAMEs D. PARKER,
director, tv R-F engineering, CBS-
TV.

9-9:25 a.m.

“Design and Installation of a Tv An-
tenna for Simultaneous Operation on
Two Vhf Channels,” by RICHARD K.
BLACKBURN, technical director, Gan-
nett radio and tv stations, Rochester,
N. Y.

WHEC-TV and
WROC-TV, both
" Rochester, N. Y.,
are now operating
on chs. 10 and 8
using a common
antenna. Both sta-
tions operate at a
power of 316 kw
and use the only
such television an-
tenna system in op-
eration in the U.S.
The antenna is fed
by four transmission lines in order that
the upper or lower half may be fed
separately and, thus, constitute a spare
antenna system for use in case of feed
line or transmission line failure. This
paper will describe the design param-
eters of this system including vertical
and horizontal performance. System
response compared to design goals will
be discussed.

e

Mr. Blackburn

9:30-9:55 a.m.

“Simplified Operating Practices for
Studio Image Orthicon Cameras”
(Film), by JosePH A. FLAHERTY,
director of technical facilities plan-
ning, operations department, CBS-
TV, New York.

This film por-
trays simplified op-
erating  practices
for 414" image
orthicon cameras
which are em-
ployed by CBS-
TV to obtain con-
sistently high qual-
ity results in nor-
mal day-to-day op-
erations.  Special
emphasis is given
to demonstrating
the inter-relationship of lighting, scene
contrast, camera exposure, and object-
to-image transfer characteristics, and
to relating these variables to final image
quality. Practical methods are illus-
trated which standardize some of these
variables to permit simpler operation

91

Mr. Flaherty
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with more predictable and consistently
higher quality results.

10-10:55 a.m.

“Remote Conitrol of Tv Transmitters,”
by GEORGE W. BARTLETT, NAB
manager of engineering.

Over the past 10 years the broad-
casting industry has been attempting to
modernize its operating techniques
in order to bring them into step with
those of other services. The adoption
of remote control operation for am
and fm transmitters was a move in
this direction and is now an accom-
plished fact at over 2,500 am/fm sta-
tions. This symposium will discuss the
NAB field testing program which is
currently underway at 5 stations. A
program designed to test the depend-
ability, accuracy and reliability of tv
remote control equipment.

Symposium participants include Mr.
Bartlett, R. B. MARYE, manager, low
power transmitter engineering, RCA,
B. T. NEwMAaN, broadcast sales, Gen-
eral Electronic Labs; F, J. Bias, tech-
nical products operation, General Elec-
tric Co., WiLLiam P. KRrusg, Gates

Radio Co., and JoHN A. MOSELEY,
president, Moseley Assoc. Inc.

Mr. Moseley

Mr. Kruse .

11-11:25 a.m.

“System Considerations in Color Equip-
ment Installations,” by James L.
WILSON, director of engineering,
NBC.

With the growing interest in color
television throughout the country, it
was felt that the experience gained
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NAB engineering award

Dr. George R. Town, dean of
engineering at Iowa State U,
Ames, will
be presented
the 1963
NAB Engi-
(i neering
* Achievement
Award dur-
1 ing the clos-
| ing luncheon
April 3 of
the engineer-
ing confer-
ence in Chi-
cago (see
Our RESPECTS, page 169).

George Bartlett, NAB manager
of engineering, will make the
presentation.

The 1962 engineering award
went to Ralph Harmon, vice
president for engineering of West-
inghouse Broadcasting Co.

Dr. Town

by NBC in con-
struction of several
color facilities over
the last 10 years
would be of inter-
est to other broad-
casters just enter-
ing this new medi-
um. The several |
system factors that
have to be taken in-
to consideration in [§
the installation of ™
monochrome equip-
ment take on added importance in color
and must be executed and checked to
far greater accuracy. In addition, sev-
eral new problems are introduced which
are of little or no significance in black-
and-white broadcasting,

The paper describes some of the pre-
cautions taken by NBC in laying out
and constructing color facilities, and
outlines some of the procedures used
in alignment and proof of performance
tests.

Mr. Wilson

11:30-11:45 a.m.

“Intercity Television Network Service
Today,” by SHELDON C. JENKINS,
transmission  engineer, American
Telephone & Telegraph Co.

The Bell System provides thousands
of miles of intercity television
channels. While a few channels are
used for educational systems and
others are wused occasionally for
closed circuit applications, nearly
all of the channel mileage is used for
network transmission. This paper will
describe the various systems of inter-

city television net-
1 work service both
. past and present. Tt
will concern itself
with such matters
. as the role played
by the switch or
operating centers,
| describing equip-
ment now in use
and the techniques
used by AT&T in
the transmission of
video information.

Mr. Jenkins

12:30 p.m.—Engineering Luncheon,
Williford Room

Presiding: LeEsLiE S. LEARNED, director
of engineering, Mutual.

Speaker:  SIDNEY
METZGER, man-
ager communi-
cations systems,
project  Relay,
RCA Astro-Elec-
tronics Div.

TuesdayAfternoon,
April 2—No ses-
sions scheduled
after luncheon.
This period s
not programmed
1o permit delegates to visit exhibits
and hospitality quarters.

Mr. Metzger .

Wednesday, April 3

9:00 a.m.—Technical Session, Conti-
nental Room.

Presiding: FRANK MARX,
ABC Engineers, ABC.
Session Coordinator: JaMEs E. GRay,
c}';ief engineer, WYDE Birmingham,

Ala.

president,

Mr. Marx

9-9:25 a.m.

“Recent Developments in Videotape
Recording,” by GRANT M. SMITH,
senior electrical engineer, Ampex
Corp.

Since the introduction of the Vid-
eotape recorder, the number of tape
machines in use continues to .in-
crease. Approximately 1,300 machines

BROADCASTING, March 25, 1963



RCA Field Mesh Image Orthicons 7293A and 8093A
Sharper and Quieter Picture Reflects Tube Improvements

You can see the difference. It shows in the upgraded
picture quality when you use the improved RCA-
7293A in your black-and-white camera chains. Look
for the red base. It’s your cue to confidence that you
have the RCA-7293A with high signal-to-noise ratio,
improved sharpness, and a high signal output. Its op-
erational flexibility and iife expectancy are equivalent
to those of RCA-5820A.

In addition, RCA-7293A produces all the RCA Fieid
Mesh design features: better camera focus, less
“‘edginess’’, and better geometry. It embodies RCA’s
quality assurances on uniformity for highlight re-
sponse, background shading, high effective sensitiv-
ity and anti-ghost benefits.

RCA.8093A is the Field Mesh Image Orthicon rec-
ommended for high quality tape recording. When par-
ticular attention is paid to light-level control and light-
ing uniformity, this tube produces even higher signal-
to-noise ratio and longer gray scale reproduction.

You can choose from a complete line of RCA Field
Mesh Image Orthicons, including: RCA-7513 and the
matched set RCA-4415 & 4416 for color; and for
black-and-white: RCA-7293A, 7295B, -7389A, and
8093A. Ask for them at your AUTHORIZED DISTRIBUTOR
OF RCA BROADCAST TUBES.

RCA ELECTRON TUBE DIVISION, HARRISON, N.J.

The Most Trusted Name in Television
®

For name and address of your local distributor write or call your nearest RCA Distributor Products Salas Office~Naw York, N. Y.: 36 W. 49th St., MUrray Hill 9-7200° Nesdham
Heights 94, Mass.: 80 “A'' St., Hlllcrast 4-8480; Washington 7, D. C.: 1725 K" St., S.W., FEderal 7-8500; Atlanta, Ga.: 134 Peachtree St., N.W., JAckson 4-7703; Cleveland,
Ohio: 1621 Euclid Ave., CHerry 1-3450; Chicago, (ll.: Merchandise Mart, 467-5000; Dallas 7, Texas: 7901 Carpenter Freeway, MElrose 1-3050; Kansas City 14, Mo.:
7711 State Line, EMerson 1-6462; Los Angeles 22, Cal.: 6801 E. Washington Blvd.,, RAymond 3-8361. geE THE RCA IMAGE ORTHICON DISPLAY AT NAS.
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| were in operation
- as of January 1962,
* and undoubtedly
| this number has in-
. creased well above
this figure. Recent
noteworthy events
| have been the in-
troduction of tran-
sistorized circuitry,
simplified means
: for color recol:'ding,
. improved eads,
M. Smith editing techniques
and miniaturization. This paper will
describe the recent developments which
have been incorporated in the new Am-
pex single console four-head Videotape
recorder.

9:30-9:55 a.m.

“What to Look for in New Designs
Using Transistors,” by R. N, HURsT,
broadcast studio engineer, RCA.
; g Broadcast  engi-

h\ neers who make no

L attempt to become

! .
acquainted with

'.E_ transistors will very
rapidly find them-
selves unable to
| participate in some
| of the liveliest tech-
' nical conversations
in the industry.
The transistor,
scarcely more than
10 years old, has
been refined and developed to the point
where it is a fast-rising contender for
many of the circuit functions required
in broadcast equipment, both audio and
video. With the passing of each day
more and more equipment is being re-
designed to use transistors. The present
trend toward miniaturization also re-
quires the application of these new de-
vices.

This paper will discuss in detail, sev-
eral areas where the characteristics of
transistors require a different design
philosophy than tube circuity, and how
this philosophy may be applied.

Mr. Hurst

10-10:25 a.m.

“An Automated Audio Console,” by
Eowarp M. MULLIN, project engi-
neer, ITA Electronics Corp.

Today’s emphasis on a tight pro-
gram format often taxes the profi-
ciency of even the best audio opera-
tors. Many stations have realized the
difficulty of maintaining their high
standards of station operation in
programming and have been search-
ing for a method of simplifying the
console operator’s task. Top 40 type
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of programming,
the multiplicity of
~ duties, and the con-
solidation of nu-
merous functions
formerly carried
out by several peo-
ple have added
measurably to the
'& tasks confronting
control room per-
sonnel.

This paper will
discuss the prob-

Mr. Mullin

lems involved in the development of an
antomatic audio console designed to
alleviate many of the problems now con-
fronting the control room operator.

10:30-10:55 a.m.

“The ABC Color Operating Standards,”
by A. W. MaLANG, chief video facili-
ties engineer, ABC-TV.
; : B After ABC-TV
reached the deci-
sion to commence
color broadcasting,
it became rapidly
apparent that color
operating practices
were far from
standardized, and
were in fact con-
sidered by some to
be incapable of be-
ing standardized.
In order to accom-
plish network broadcasting on a clock
time basis ABC-TV finds it advantage-
ous to play back each show a number
of times in different places. Hence, if
the color shows (as of this date film
only) were to be of consistent and
comparable quality, standardization was
mandatory.

The measure of success of this pro-
gram has been exemplified by the com-
ments of viewers and affiliates, in which
consistent high quality of the color pro-
grams has been expressed.

11-11:25 a.m.

“A New Approach to a Color Film
Channel,” by I. C. ABRAHAMS, con-
sultant, advance engineering, General
Electric Co.

This paper describes a new sys-
tem, which makes use of a fourth
tube, whose exclusive function is to
pick up the luminance information from
the slide or film. The use of this tube
for such a purpose permits obtaining
improved sharpness of the luminance
signal, since its output is independent
of register. On the other hand, the
registration of the three images of the
other three channels is not nearly so
critical, since they contribute only to
the chromaticity of the picture.

Superior sharpness is therefore ob-

T tained for both the
color picture and
the monochrome
picture. Although
there are color
errors which theo-
| retically arise in
| a system of this

type, it will be
shown that these
| are not of prac-
£88 tical consequence
tn the final anal-
Mr. Abrahams ysis.
11:30 a.m.-12 noon
“Rf Interference Reduction in Tele-

vision Pickups,” by J. L. HATHAWAY,
staff engineer, NBC.

This paper de-
scribes the nature
of radio frequency
interference which
4 has degraded and
8| even ruined a few
NBC-TV field pro-
grams over the
past years. It out-
lines some =fforts
to eliminate inter-
ference by cut-and-
try brute force
methods. Further,
it points out twc practical methods of
definitely reducing the deleterious
effects of radio interference;, one of
these utilizing the newly developed filter
which is described in detail.

Mr. Hathaway

12:30 p.m.—Engineering Luncheon,
Williford Room.

Presiding: ORRIN W. TOWNER, chair-
man, Broadcast Engineering Confer-
ence Committee,
director of engi-
neering, WHAS-
AM-TV Louis-
ville.
Presentation of En-
gineering
Achievement
Award: by
GEORGE W.
BARTLETT, man-
ager of engineer-
ing, NAB.
Acceptance of
Award: Dr. GEORGE R. TowN, dean
of engineering, Towa State U., Ames,
Iowa.

Speaker: Dr. SiMmoN RaMo, vice chair-
Thompson Ramo Wooldridge Co.

Dr. Ramo

2:30-5 p.m.—General Assembly, Grand
Ballroom: Featuring the annual FCC
panel discussion.

7:30 p.m.—Annual Convention Ban-
quet, International Ballroom.
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Improved RCA Image Orthicon RCA-5820A
Has No Match for Tube-to-Tube Uniformity

This RCA Image Orthicon is recognized as an ex-
ceptional all-purpose type for studio or remote use.
It features microscopic gun alignment, goid-plated
grids, and pre-tested mesh to assure reduced micro-
phonics.

A leader in TV Camera Tube development since the
early days of television, RCA today offers a complete
line of Image Orthicons for black-and-white and color.
SEE YOUR AUTHORIZED DISTRIBUTOR OF RCA BROADCAST TUBES.

The key to telecasting’s highest performance uni-
formity from tube-to-tube is RCA.5820A, the Image
Orthicon respected as ‘‘standard’’ of the industry.

On every major characteristic by which TV pictures
are measured, RCA-5820A is quality assured. If you
use RCA-5820A, you can get another like it with com-
plete confidence. How can you be sure? Each and
every RCA-5820A is tested and rated in three differ-
ent cameras and given a final, thorough operational
check prior to shipment!

The excellence you buy in today's RCA-5820A
includes: High signal-to-noise ratio, uniformity of
signal output and background, high sensitivity and
improvements in resolution capability.

RCA ELECTRON TUBE DIVISION, HARRISON, N.J.

C&i /‘i /The Most Trusted Name in Television

For name and address of your local distributor write or cell your. neerest RCA Distributor Products Sales Office—New York, N. Y.: 36 W. 49th St., MUrray Hill 9-7200; Needham
Heights 84, Mass.: 80 “A’ St., Hillcrest 4-8430; Washington 7, D. C.: 1725 “K" St., S.W., FEderal 7-8500; Attante, Ga.: 134 Peachtres St., N.W., JAckson 4-7703; Cleveland,
Ohio: 1621 Euclid Ave., CHerry 1.3450; Chicago, Hll.: Merchandise Mar, 467.5900; Daflas 7, Texas: 7901 Carpenter Froeway, MElross 1-3050; Kansas City 14, Mo.:
7711 State Line, EMerson 1-6462; Los Angales 22, Cal.: 6801 E. Washington Blvd., RAymond 3-8361.

SEE THE RCA IMAGE ORTHICON DISPLAY AT NAB.

O



MEXT WEEK
N CHICAGD

Exhibitors

ADVERTISING COUNCIL
Exhibit Hall Foyer

Contributions to public service cam-
paigns by broadcasters and creative
work of volunteer agencies will be on
display.

Personnel: Allan Wilson,
Kinney, Duffy Schwartz.

Gordon

AITKEN COMMUNICATIONS INC.
Space 64W

A new system of spot storage and se-
lection will be shown. The system, with
a MaCarTa Carousel at the heart,
comes in two versions: one provides
complete automatic selection via re-
corded dial pulses; the other is operator
push button controlled.

Each Carousel holds 24 [0-minute
magazines and the system to be shown
uses four units to provide a 96-maga-
zine system.

Personnel: Kenneth Aitken, Dexter
Haymond.

CONVENTION EXHIBITS

Manufacturers of broadcast equipment will show their newest
products along with established lines in the lower lobbies of the

Conrad Hilton Hotel in Chicago.

Foliowing are descriptions of the

principal products to be on display in the two separate exhibit halls.
The exhibit space designated is in the Conrad Hilton unless otherwise

indicated. :

Station representatives, networks, syndicators and miscellaneous
industry service firms are listed on following pages, including personnel

attending the convention.
as BROADCASTING went to press.

These are based on information available

A list of manufacturers of equipment who will maintain hospi-
tality suites will be found in the “Where to Find It” directory (page

122),

ALFORD MANUFACTURING CO.
Space 21W

Alford this year will show tv and fm
antennas, diplexers, coaxial switches,
vestigial sideband filters, RF measuring
instruments.

Personnel: Harold H. Leach, Gerald
Cohen.

ALTO FONIC TAPE SERVICE INC.
Space 32W

AMPEX CORP.
Space 28W

Four new products will be intro-
duced: the VR-1100, low-cost, all tran-
sistor Videotape recorder; Editec time
element control system for precise auto-
matic editing and full animation on tv
tape; Mark IV heads, new design long-
life video heads for VR-1000 and VR-
1100 recorders; 602 Audic Recorder,
an improved field recorder/playback
for broadcast, industrial and education-
al uses.

Also to be shown are the VR-1000C
Videotape recorder equipped with In-
tersync tv signal synchronizer, Amtec
time element compensator, electronic
editor, Editec and Colortec, direct color
recovery system; VR-1500 portable
closed circuit Videotape recorder; 744"
conversion kit for VR-1000 recorders;
Marconi Mark IV monochrome camera

What’s going on
in Suite 111947

Dick Lawrence knows. That’s where
you'll hear Radio 4 la Carte. He's
heard it with John Alexander and
they bought it for WFLA in the
Tampa, St.Pete markets. Dick says:
“I'm happy to endorse Radio a la
Carte.”

Corner Marv Kempner at Suite
1119A, Conrad Hilton Hotel. Hear it
yourself.

Mark Century Corporation

6West 57th St, N. Y. 19, N.Y. CI 5-3741
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chain; Marconi eight-event store and
switching unit; PR-10 professional audio
recorder; SA-10 speaker/amplifiers and
MX-10 mixer; 354 broadcast recorder
with new four-position head and full
line of audio tape and UST prerecorded
tapes.

Personnel: C. Gus Grant, Tom Davis,
Tom Merson, Bob Day, George Shoaf,
Jack Miller, Tom Washburn, Gregg

Perry.

ANDREW CORP.
Space 70W

Andrew will feature its Multi-V
antenna, providing full performance
data, its accessories and Andrew pattern
services. The Multi-V is now cataloged
in standard sizes up to 16 bays. A new
Heliax display will be made, featuring
a large selection of flexible coaxial
cable. Coaxial transfer switches for
rapid switching of pairs of transmis-
sions will also be displayed. The
switches will be shown in operation and
with construction details.

Personnel: John Gyurko, Douglas
Proctor, C. Robert Laine, Robert Bickel,
Henry Miller, John Lenehan, Edward
Dwyer, Dr. Victor Andrew.

AUTOMATIC TAPE CONTROL INC.
Space 22W

Complete station automation will be
on display, including the new SP-10-1
systems Programmer. The Programmer
is said to be capable of handling up
to 10 audio sources in any random pat-
tern desired. Program planning is dial-
ed into the unit in the sequence desired.
The modular concept of ATC automa-
tion and the ease of designing and as-
sembling complete systems exactly
matched to format requirements will be
stressed.

Personnel: Vernon A. Nolte, Robert
S. Johnson, N. Elmo Franklin, Ted
Bailey, Jack Jenkins, George Stephen-
son Jr., T. R. Ives.

BALL BROTHERS RESEARCH CORP.
Space 23W

Equipment for converting standard
black & white or color tv signals into

BROADCASTING, March 25, 1963



Sponsor Preferred
Choose RCA-4415 & 4416 for Your Big Year in Color

Colorcast schedules are growing heavier. And
heavier. And heavier. Get set now to deliver the
sharp, true, bright pictures sponsors demand for
their programs and commercials. Replace with
RCA Image Orthicons 4415 & 4416. For RCA in-
sists on highest quality performance in its color
image orthicons. And has invested more to get it.

The RCA 3-tube factory-matched set in your
camera produces exceptional pictures in color re-
ceivers, as well as high resolution pictures with
normal tone rendition in black-and-white sets...at
lighting levels available in black-and-white studios!
There's no problem of high scene-lighting temper-
atures.,,no need for extra air-conditioning. And

many lighting costs usually associated with high-
est quality indoor color pickup are avoided.

RCA precision construction, Field Mesh, plus
finely matched tube characteristics assure you ex-
cellent picture registration and uniform color bal-
ance.over the entire scanned area.

Also available is RCA-7513, an Image Orthicon
for highest quality color pickup using conventional
color TV lighting. Ask about RCA Image Orthicons
locally. SEE YOUR AUTHORIZED DISTRIBUTOR OF RCA
BROADCAST TUBES.

= RCA ELECTRON TUBE DIVISION, HARRISON, N.J,

@I_The Most Trusted Name in Television

For neme and address of your focal distributor write or call your t RCA Distributor Products Sales Office—New York, N. Y.: 36 W. 49th 5t., MUrray Hill 9.7200; Needham
Heights 94, Mass.: 80 ""A" St., Hillcrest 4.8480; Washington 7, D. C.: 1725 "'K" St., S.W., FEderal 7-8500; Atlants, Ga.: 134 Peachtree St., N.W., JAckson 4-7703; Clevelsnd,
Ohio: 1621 Euclid Ave., CHerry )-3450; Chicago, Ili.: Merchandise Mart, 467-5000; Dallas 7, Texes: 7901 Carpenter Freeway, MElrose 1-3050; Kanses City 14, Mo.:
7711 State Line, EMerson 1-6462; Los Angeles 22, Cal.: 6801 E. Washington Bivd., RAymond 3-8361. SEE THE RCA IMAGE ORTHICON DISPLAY AT NASB.
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digital form for ease of transmission,
switching and regeneration will be on
display.

Personnel: Jack Rickel, Ken Hackett,
John Ringstad, George W. Baker, R. C.
Mercure, Don Sprague.

BAUER ELECTRONICS CORP.
Space 56W

Bauer Electronics this year will dis-
play the Model 707 1 kw transmitter,
the Model FB-5000J 5000 w transmitter
and the Model 440 “Log Alarm” auto-
matic logging device. It will be the first
NAB Convention display for the latter
two items.

Personnel: Paul Gregg, Fritz Bauer,
Bob Ferrell, Gus Lynch, John Felt-
house, Ben Greenhaw, John Win-
chester, John Brooks, Jess Swicegood,
Chester Faison, George Wilson, Gordon
Keyworth, Richard Fenstermacher, Bill
Overhauser, Jack Lawson, Dave Evans.

BOSTON INSULATED WIRE &
CABLE CO.

Space 71 W
Tv camera cables, special application

tv cameras, microwave equipment, and
cable assemblies will be among this

year's display.
Personnel: Alden C. Davis, Hubert
Goodwin, Jack E. Ferrer.

BROADCAST ELECTRONICS INC.
Space 14E

Broadcast Electronics this year will
show four new products—a recorder-
playback cartridge unit, a phase monitor
and two variations of existing models—
in addition to regular items in their
line.

The new cartridge unit, Spotmaster
Model 500 DL, is capable of delaying
broadcast of programs from 6 seconds
to 30 minutes and was specially de-
signed to help the broadcaster eliminate
objectionable language, for instance,
on telephone interview type programs.

The new phase monitor, Model
28V-2, will handle up to 6 element ar-
rays, with additional inputs supplied on
request, and occupies less than 9 inches
of rack space. It measures phase angle,
current ratios and amplitude on a single
meter with 7 scale length. Measure-
ment accuracy is 1° with repeatability
to ¥4 °.

Spotmaster Models 500A and 505A,
the other mew products being shown,
are variations of Spotmaster Models
500 and 505. In addition to these new
items, 7 products from the regular
Broadcast Electronics line will be
shown, including recorder, playback,

Commercial Producers, Incorporated
BOSTON, MASSACHUSETTS

Coralia//y invites W_/é/.? meméerd
o
ﬂod,oifa/ify Suife 9/8./4

Conrad Hiiton Hotel |

open from 10:00 Am ..... unﬁ/ W
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recorder-playback combination unit,
equalized turntable preamplifier and
cartridge racks.

Personnel: Ross Beville, Jack Neff,
Don Smith, Dave Durst, Jim Wood-
worth, Ben Strouse.

CHARLES BRUNING CO.
Space 41X

The Copyflex diazo machine line for
simplified program logging and a newly
developed system for sales contracts
and billing will highlight the firm’s
exhibit. Bruning will also exhibit its
new Copytron electrostatic dry copier
machine.

Personnel: Eugene Bonk, Garwin
Dawley, Don Sanders.

CBS LABORATORIES
Space 72W

CBS Labs this year will exhibit Audi-
max automatic level controls, test rec-
ords, VA-1 transistorized video dis-
tribution amplifiers, digital display de-
vices for statistical reporting, and other
products in their line.

Personnel: Elliot R. Kurtz, Marvin
Kronenberg, Emil L. Torick.

CENTURY LIGHTING CO.
Space 19E, 14E

Century will be lighting the General
Electric and Visual Electronics demon-
strations areas.

Personnel: Edward F. Kook, George
Gill, Rollo Gillespie Williams,

CHRONO-LOG CORP.
Space 47W

Sequential Television Equipment Pro-
grammer (STEP) is an automation sys-
tem for tv switching, designed to switch
video and audio, start and stop film
projectors and tape units and operate
slide projectors. STEP permits pro-
gramming an entire day’s switching
sequences in advance. The sequence
can be checked out through a preview
mode. Provision for last minute changes
and operator override is provided in the
programmer.

Chrono-Log Digital Clocks have been
used to provide digital outputs of time
for network coverage of astronaut
flights. They can be used for coverage
of sporting events and other events
where viewer interest is centered on the
importance of time.

Personnel: Arthur Freilich, Saul
Meyer, Bill Nobles, Ed Nemec, R. A.
Mayes, John Brooks, Ken Gregson,
Butler Sanchez.

COLLINS RADIO CO.
Space 27W

The transistorized 900C-1 Fm Stereo
Modulation Monitor will be among the
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RCA-7295B
Now RCA Brings High Fidelity to Image Orthicons

Now! An RCA Image Orthicon with picture pickup
fidelity so high, it's like bringing your audience right
into the studio.

That's RCA-7295B...2 new 41%” type unilaterally
interchangeable with the 7295 and 7295A. Tighter
performance limits and additional tests and inspec-
tions at RCA have refined processes and materials
to such an extent that performance of this TV Camera
Tube rivals that of any Image Orthicon on the market.

With this 414" Image Orthicon, you get the ultimate
in flexibility for high fidelity pickup in black-and-white
TV. Because you get: improved background uniform-

BT el e

ity, higher signal output levels, better signai uniform-
ity, higher signal-to-noise ratio, improved detail re-
sponse, reduced microphonics, and stable sensitivity.
All these improvements had to come in a tube from
RCA—a leader in TV Camera Tube development since
the early days of television. Ask locally about a com-
plete line of RCA Orthicons for color and black-and-
white telecasting. SEE YOUR AUTHORIZED DISTRIBUTOR OF
RCA BROADCAST TUBES.

RCA ELECTRON TUBE DIVISION, HARRISON, N.J,

@' The Most Trusted Name in Television
o

For name and address of your Jocal distributor write or call your nearest RCA Distributor Products Sales Office—New York, N. Y.: 36 W. 49th St., MUrray Hill 9-7200; Needham
Haights 94, Mass.: 80 "A"" St., Hlllcrest 4-8480; Washington 7, D. C.: 1725 ""K" St., §.W., FEderal 7-8500; Atlanta, Ga.: 134 Peach St., N.W., JAckson 4-7703; Cleveland,
Ohio: 1621 Euclid Ave., CHerry 1.3450; Chicago, Ill.; Merchandize Mart, 467-5900; Dallas 7, Tezas: 7901 Carpenter Freeway, MElroge 1-3050: Kansas City 14, Me.:
7711 State Line, EMerson 1-6462; Los Angeles 22, Cal.: 6801 E. Washington Blvd., RAymond 3.8351, SEE THE RCA IMAGE ORTHICON DISPLAY AT NAB.
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new equipment at the Collins display.
The 900C-1 measures main channel,
sub channel, pilot carrier and SCA car-
rier insertion; it will measure stereo
separation, crosstalk and pilot phase;
provides stereo and monaural output for
proof of performance measurements,
plus output connections for measure-
ment of am noise and distortion.

Also new is the 26U-2 Stereo Peak
Limiting Amplifier, featuring ganged
limiting action for maximum stereo
separation, compatible with complete
limiting capabilities.

New Marti equipment, sold by Col-
lins, will be the M30B/TPS higher
powered remote broadcast transmitter,
and the 11RS-2R new improved match-
ing receiver.

The company will also display the
830D-1A 1 kw fm transmitter, the
830F-1A 10 kw fm transmitter, A830-
2 direct fm exciter, 786M-1 stereo multi-
plex generator, 808A-1 remote console
and other am and fm stereo equipment.

The display will show a Collins 300F
250 w transmitter installed in 1938 at
WGAU Athens, Ga. It was the winner
of the company's recent oldest transmit-
ter contest and was in continuous daily
service from 1938 until it was replaced
with a 20V-3, supplied by the company,
earlier this month. A 20V-3 will also
be on display.

Personnel: J. A. Chenoweth, L. B.
Davis, C. E. Dixon, B. E. Dobbins, R.
D. Essig, R, C. Evans, E. J. Gilbert, J.
E. Goslin, D. K. Haahr, J. M. Haetle,
Jerrell Henry, H. W. Hepler, B. V.
Hite, T. L. Huebsch, L. H. Leggett, J.
L. Littlejohn, W. J. McKnight, S. M.
Murchison, H. O. Olson, H. L. Peters,
E. G. Randolph, R. E. Richards, C. R.
Rollert, G. R. Schneider, J. H. Speck,
J. F. Stanbery, B. W. Stearns, J. L,
Taylor, K. E. Vaughn, J. E. Wahrer,
A. P, Walker, F. P. Wallace, C. W.
Walters, G, €. Wetmore, P, R. Whar-
ton. R. M. Winston, R. H. Wunder.

COMMERCIAL RECORDING CORP.
Space A-East

A complete line of station ID and
promotional jingles, plus commercial
jingles will be exhibited.

Personnel: John J. Coyle, Buddy Har-
ris, Walter Wienecke, Bud Curry.

CONRAC DIV. OF GIANNINI
CONTROLS CORP,

Space 7E

Conrac will offer four new products
for view at the convention, a color
master monitor, a transistorized moni-
tor, a kinescope recording chassis and
an audience and studio monitor.

The master ‘monitor utilizes 95 tran-
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sistors and 21 tubes and has a precision
decoder. The color monitor’s only op-
erating controls are contrast and bright-
ness. The transistorized monitor, 8
inches and fully regulated, features a
DC coupled video amplifier with keyed
backporch clamp. It has a two channel
video input and diode switcher, light
weight, size adjustment and a horizon-
tal displacement switch.

The new kinescope recording chas-
sis is designed to fill the gap between
the studio monitor and the elaborate
professional kinescope recording moni-
tor. It features internal blanking, video
phase reversal, sweep reversal, aperture
correction and regulated high and low
voltage. The new audience and studio
monitor, the CVA23, is a voltage regu-
lated utility monitor offering full 10 mc
bandwidth, but uses a 23-inch rectangu-
lar tube.

Personnel: W. J. Moreland, J. G.
Jones, R. M. Alston, R. N. Vendeland,
Al Slater, Parker Wickman and Wil-
liam A. Ems.

CONTINENTAL ELECTRONICS
Space 25W

Continental Electronics, a subsidiary
of Ling-Temco-Vought Inc., this year
will exhibit its 5/10 kw transmitter, re-
mote control and fault alarm equip-
ment, monitor receiver and magniphase.
In way of new products it will show a
new vidicon camera chain.

Personnel: James O. Weldon, Mark
W. Bullock, Thomas B. Mosley, Vernon
Collins, Richard P. Buckner, James
Hamilton, Richard Edwards, Bill Wald-
rup, J. C. Nickens, Stan Ponte, Joe
Sainton, Jim Anderson, Charley Rey-
nolds, W. Q. Crusinberry.

CUMMINS ENGINE CO.
Space 36W, 37W

This will be the first year of Cum-
mins’ exhibit of its line of standby diesel
generator systems which range from 60
kw to 400 kw. The exhibit will be
newly designed by Elliot-Noyes, featur-
ing cutaway model in action, lighting
up display when regular power cuts off.

Personnel: W. S. Gripman, R. B.
Sonntag, G, W. Paine, V. R. Hill, J. W.
Fritz.

DRESSER-IDECO CO.

Space 61W

A display of the firm’s tv, fm, micro-
wave towers; their design, construction
and inspection will be shown.

Personnel: Dan Byrd, J. Roger Hay-
den, Tom Singell, John Groseclose,
Robert Sload, Orville Pelkey, Robert A.
Vaughn.

DYNAIR ELECTRONICS INC.
Space 49W
Two completely new lines of solid-

state modular amplifier units, a new
solid-state switching equipment, broad-
cast transmitters, closed circuit tv trans-
mitters and other signal processing ac-
cessories will make up the Dynair ex-
hibit.

The new amplifiers are the Series
1000 Equipment, & complete line of
video and pulse modular amplifiers
which plug into a 134 inch-high frame;
and the Series 3000 Equipment, similar
except the modules mount in a 3%4 inch
frame and 12 modules may be mounted
in a 19 inch width. The advanced de-
sign parameters include 20 mc band-
widths, minimum power and space re-
quirements, meantime between failure
ratings of approximately 5,000 hours,
differential phase and gain of nominal
amounts and minimal crosstalk.

The Series 5100 Switching Equip-
ment is a remote controlled, solid-state,
expandable modular system providing
switching of transient free 20 mc infor-
mation from any number of inputs to
any number of outputs.

The TX-1B closed circuit tv trans-
mitter and the TX-600H broadcast
transmitter will also be shown. The TX-
600-H produces 600 w peak visual and
90 w aural.

Personnel: E. G. Gramman, Omar E.
LaHue, Joseph Petit, George W. Bates,
Dwain A. Keller.

ELECTRA MEGADYNE INC.
(successor to EMI/US)

Space 4E

New equipment this year includes: a
dial-operated monitor system, designed
for greater simplicity in selecting vari-
ous video/audio program sources from
remote [ocations; a solid-state four out-
put distribution amplifier; a solid-state
four output pulse distribution ampli-
fier; a custom designed switehing sys-
tem; a completely automated tv studio
with advanced design vidicon cameras
mounted on remote control pan and
tilt heads.

Other equipment to be shown are
the 4% inch image orthicon cameras,
a vidicon color camera, a new 2-1 vidi-
con and a display in EMI’s design and
construction of custom audio and video
control equipment.

Personnel: P. 8. Nicolaysen, A. B.
Rozet, M. Ellison, J. Tucker, F. J. Dud-
lipp, J. Neitlich, P. Macfarlane, A.
Lane, G. Krutilek, R. Striker, M. Mc-
Keon, P. Weisel, T. Baker, P. Welcome.

ELECTRONIC APPLICATIONS INC.
Space 20W

Several new microphones, the C-12A,
CKS4 and C-60 capacitor microphones
will be shown. Also to be introduced is
the new model D19C microphone for
use where very, very high quality is
needed, according to the manufacturer.
The microphone was designed with a
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shock-lock stand.
Personnel: V. J, Skee, T. M. Skee,
J. B. Anthony, Chet Mylin, Ted Pappas.

ELECTRONICS, MISSILES &
COMMUNICATIONS INC.

Space 53W

EM&C this year will show vhf and
uhf translators, translator accessories
and uhf transmitters.

Personnel: Dr. B. W. St. Clair, Robert
F. Romero, Henry Shapiro, Melvyn
Lieberman, H. C. McKenzie.

GATES RADIO CO.
Space 44W

Several new products will be fea-
tured, including the new BC-1G 1 kw
am transmitter which is completely re-
styled externally and improved intern-
ally. It will be displayed along with a
compatibly styled BC-5P-2 5§ kw am
transmitter.

Two Gates fm transmitters also will
be shown: the 1000 w and 5000 w
models for stereo programming. The
M-6095 Cascade exciter and M-6146
stereo generator, two stereo consoles,
a stereo limiter and new turntable pre-
amplifier will be on display.

An operating exhibit of the new
Cartritape II, three-cue tone cartridge
tape system will be featured. The sys-
tem offers a choice of one, two or three
cue tones in a system that can be in-
creased as needed by adding plug-in
amplifiers.

Three new Gates microphones will
be introduced and 10 audio consoles,
including the three transistor models
introduced at last year’s NAB, will be
on display.

Also featured will be a model of a
50 kw helicopter transportable system,
which the company will soon deliver to
the U. S. Army Signal Corp.

Personnel: N. L, Jochem, George
Yazell, Ed Gagnon, Dick Spruill, Urlin
Whitman, L. J. Cervone, Eugene Ed-
wards, Frank Parrish, Franz Cherny,
Reck Morgan, Bill Moats, Joe Engle,
Stan Whitman, Ed Wilder, Paul Timpe,
and Ed Shuey, London England.

GENERAL ELECTRIC CO.
Space 19E

A new line of uhf transmitters and
uhf zig-zag panel directional antennas
will be introduced by GE. According
to the company the frequency drift in
the new antenna is no more than five
parts in 10 million and is inherent in
the transmitter design. Heart of the
series is TT-55-A 100 w transmitter
with transistorized crystal oscillator cir-
cuits for visual and aural carrier fre-
quencies.

It can be used for certain low-power
applications, but in most cases will serve
as the driver for the TT-56-A, a new
12.5 kw transmitter, or the TT-57-A,
a new 25 kw transmitter., The new
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transmitters require 35% less floor
space than other models in the same
frequency range.

The new antenna is the first non-
resonant panel type available for uhf,
according to GE. It makes available
an almost limitless variety of directional
radiating patterns. Made up of zig-zag
panels, specific antenna designs are de-
veloped from a computer program
which interpolates between closest val-
ues for more than 150 previously cal-
culated patterns.

Other new products to be shown are
3” image orthicon-color camera, profes-
sional live vidicon camera, color film
camera, black and white continuous mo-
tion picture film projector, transistorized
sync generator, 3” image orthicon black
and white camera and educational tv
studio package.

GE describes its four-camera film
unit with four camera pickup tubes in-
stead of the usual three as an advanced
concept, based on a new transistorized
vidicon camera to be introduced at the
NAB show.

Three vidicons produce only chromi-
nance information, the fourth serving as
a monochrome camera carrying all the
picture detail and brightness. H. E.
Smith, technical products marketing
manager, said the new color film sys-
tem (PE-24-A) provides operating sta-
bility and reliability.

The system works on the coloring
book principle in which a complete
black-and-white picture is drawn and
the color filled in. A single broadband
vidicon channel produces the black and
white image and three other vidicons fill
in electronically with color.

Other items on exhibit will include
1 kw vhf high channel transmitter,
2,000 mc microwave antenna, helical
antenna, portable and rack-mounted
2,000 mc relay, 4%2” image orthicon
vidicon channel produces the black and
white film vidicon camera, film center
multiplexer, black and white calibra-

The where & when

Exhibit space in the Conrad
Hilton is situated in the lower
lobbies.

As in past years, the regular
convention program on Tuesday
afternoon is being left open to
permit delegates to visit the ex-
hibits as well as the hospitality
suites.

Exhibits will be open Sunday,
March 31, from 12 noon to 9
p.m.; Monday, April 1, 9 a.m. to
9 p.m.; Tuesday, April 2, 9 am.
to 5 p.m., and Wednesday, April
3,9 am. to 5§ p.m.

George E. Gayou is exhibit
director. Edward L. Gayou is
assistant exhibit director.

tion monitor, complete line of tv utility
monitors, relay switching system, trans-
istorized remote audio amplifier, line
of audio equipment.

Personnel: R. L. Shetler, R, L. Cas-
selberry, H. E. Smith, H. B. Towlson,
J. Wall, C. J. Simon, G. H. Metcalf,
M. R. Duncan, W. V. Ferris, J. H.
Douglas, W. G. Broughton, R. W. Coch-
ran, R. L. Renaud, H. R. Owen, L. F.
Page, E. H. Platt, J. M. Comer Jr., T.
F. Bost Jr., V. H. Russeil, R. E. Lauter-
bach, H. W. Granberry, J. F. Watter,
J. P. Stack.

GENERAL ELECTRONICS LABS INC.
Space 41W

The line of fm transmitters—1, 15
and 30 kw will be shown. Other prod-
ucts on display include stereo gen-
erators; SCA generators; stereo control
consoles; fm relay receivers; GEL, Rust
remote control equipment and GEL'’s
new Autolog.

Personnel: Sal Fulchino, Arthur
Cestaro, Ben Newman, Bill Dunbar,
Jack Langford, Milan Leggett, Howard
Dempsey, Bob Leedham, Ralph Owens,
Revis Hobbs, Harold Taylor, Al
Fulchino, Gordon Swan, Richard Bur-
den.

GPL DIV., GENERAL PRECISION INC.
Space 12E

GPL will introduce for the first time
its new Precision 800 vidicon viewfinder
camera chain and its Precision 580 vidi-
con film chain.

On display also will be GPL’s high
resolution vidicon film chain, Model
PA-550; 35 mm telecast projector,
Model PA-200 and its tv projection sys-
tem, Model PB-615.

Personnel: N. M. Marshal, L. L.
Pourciau, A. G. Balletta, A. F. Brun-
dage and R. G. Farrell.

HARWALD CO.
Space 68W

The Mark 1V auto-load inspect-o-film
machine with electronic graph record-
ing scratch detection, will be featured.
The Model U Mark II inspect-o-film,
Junior Deluxe inspect-o-film, Splice-o-
film automatic splicer, Sonomatic and
Admatic continuous rear projection
slide projectors will also be shown.

Personnel: Ray L. Short Jr., Robert
Grunwald, Richard Wallace, Sam Cald-
well, George Casanave, Phil Baron,
Howard Bowen, Richard Samojla.

INTERNATIONAL GOOD MUSIC INC.
Space 65W

The Simplimation, IGM’s automation
equipment will be featured at the dis-
play. Also to be shown are the Heri-
tage, Premier and Sovereign program-
ming.

Personnel: Charles
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Sprague, Gene Wagner, Homer Grif-
fith.

INTERNATIONAL NUCLEAR CORP.
Space 3E

Transistorized equipment will make
up INC’s exhibit. Included are the
TDA-2 video/pulse distribution ampli-
fier; TDA-26 high gain video amplifier
and TCA-3 camera amplifier.

Personnel: Raymond L. Weiland,
Sondra Darlene Ewing.

ITA ELECTRONICS CORP.
Space ISE

ITA this year will show their line of
am and fm transmitters, fm and tv an-
tennas, consoles, documentors and ac-
cessories.

Personnel: Henry E. Rhea, A, S.
Timms, Juan Chiabrando, Ignacio Her-
nandez, C. A, Siegrist, P. A. Tyrrell,
Joseph Novik, G. P. Wilkinson, Robert
Jordan, Phillip Sam, Paul Sam.

JAMPRO ANTENNA CQ.
Space 39W

On display will be a new single bay
ch. 13 tv batwing antenna, Jampro type
JAT 1/13H. A full scale antenna, cap-
able of 10 kw input, it is designed for
standby use.

Also to be shown is the Jampro fm
radiating element featuring digital tun-
ing, which permits simple end cap ad-
justment on the tower. This new meth-
od will permit extremely low VSWR
ratios to be easily obtained, the com-
pany says.

Personnel: Peter Onnigian,
Seese, Taro Yodokawa.

Larry

JOHNSON ELECTRONICS INC.
Space 52W

Johnson Electronics will exhibit its
transitorized equipment for background
music. The display will feature tuners,
amplifiers, demonstrators, and the com-
pany’s Portasound Johnsonaire equip-
ment. The tuner will have a new type
chassis that will be introduced at the
exhibit.

Personnel: E. C. Johnson and Clyde
Redwine, R. L. Weber, Jean Cauchois
Jr.

KLIEGL BROS.
Space 1E

A new SCR semi-conductor dimmer,
which uses a silicon controlled rectifier,
and a new line of quartz lighting fix-
tures will be shown. Also on display
will be Kliegl’s regular products—a
complete line of tv lighting fixtures,
accessories, wiring devices and control
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equipment for monochrome and color
telecasting,

Personnel: Herbert R. More, Robert
Bullock, James Byrne, Alwin Lassiter.

KRS ELECTRONICS
Space 38W

On display will be the KRS Stact
Broadcaster, a six-deck cartridge tape
recorder, featuring a reversible cartridge
and complete remote control. The unit
fits in 14 inches of rack space. The
KRS three-deck recorder, which pro-
vides a complete tape cartridge system
in one cubic foot area, will also be
shown.

Personnel: K. Rey Smith II, C. Rob-
ert Paulson, D. M. Patterson, Walter
Rees.

LOGOS LTD.
Space F-East

Color tape to film transfer systems
will be exhibited along with black and
white film techniques and complete
video color facilities production.

Personnel: Charles F. Riley, Frank
Thompson, Richard P. Sullivan.

MACARTA INC.
Space 42w

The West Des Moines company this
year will display automatic magnetic
tape cartridge recording and playback
equipment and automatic tape maga-
zine reconditioning and reloading prod-
ucts.

Test instruments designed for tape
machinery and new dual-channel re-
corders and playbacks will also be
shown.

Personnel: G. D. Andrews, Gren
Andrews, Del Blomstrom, William E.
Moulic, Robert J. Moulic, Edison
Moulic, John Burmeister, Roy Grubel,
Carl Martin.

MAGNETIC PRODUCTS DIV, 3M CO.
Space 19W

Displayed for the first time will be
3M’s new Storette cabinet with audible
range. The exhibit also will include
the line of Scotch brand sound and
video recording tapes. Mincom, a 3M
subsidiary, will show its drop-out dis-
criminator in the same space.

Mincom personnel: Ed Walsh.

3M personnel: W. H. Madden, P. B.
Van Deventer, Forrest Watson, Tom
Madden, William Herriot, Bob Ferd-
erer, Don Rushin.

MAGNE-TRONICS INC.
Space 46W

The Programmer, a completely au-
tomatic tape playback system, featuring
four tape units together with control sys-
tem and clock, will be shown. The Pro-
grammer is manufactured by Tape-athon

for use with the Magne-Tronics Motiva-
tional Music program service. A new
tape rewinding system will also be dis-
played.

Personnel: Thomas L. Clarke Jr.,
Joseph F. Hards, Thomas Aye, George
Anthony.

McMARTIN INDUSTRIES INC.
Space 43W

A transistor SCA multiplex receiver
is being introduced at this year’s dis-
play. Tube models will also be shown.

The complete line of fm and SCA
multiplex, frequency and modulation
monitors, including the new RF ampli-
fier, TBM-2500, will be displayed. The
RF amplifier enables remote operation
of any McMartin monitor and may also
be used with other presently owned
monitors where an established fm sta-
tion is planning a new remote operation.
Other monitors include the TBM-4000
and the TBM-3000/3500 combination.

Another new product is the TBM-
1500 fm stereo rebroadcast receiver,
with extremely high sensitivity—Iluv
for 30db of quieting. The receiver’s
output is capable of directly modulating
certain fm stereo and/or SCA multiplex
transmitters without going through sig-
nal demodulation and regeneration. The
frequency response of the receiver is 20
to 100,000 cps + ¥5db with extremely
low phase shift.

On display again this year will be
the TBM-1000 and TBM-2000 fm and
SCA multiplex relay receivers. A 32-
watt transistor audio amplifier, new to
the line, will be shown also.

Personnel: Ray B. McMartin, Leon-
ard E. Hedlund, Ray M. Unrath, Dick
Cleary, Tom Ellis, Duane Haverty, Rod
Maddison, A. B. Clapp, Bill Keene,
A. W. Greeson, Joel Joseph, Ken Wy-
borny, Jack Carter, Lyle O. Keys, Pete
Ewing, Pete Seay, Phil Flora, Neal
Hunter, Pat Quinn, Art Cohen, Bob
Fissell, Jack Mandabach, Mort Lieb-
man, John Govereau, P, D. Thompson,
Al Schwartz, J. Howard.

MIRATEL ELECTRONICS INC.
Space 34W, 35W

Featured will be Miratel’s complete
new line of all transistor monitors, the
first of which this company introduced
last year. Included will be 8-inch
through 21-inch sized monitors in rack
and cabinet models in Miratel's “T”
series, and the new “I” instrumentation
series which features high and low vol-
tage regulation and overscan and under-
scan.

Audio operated relays for program
failure alarm and the Conelrad receiver
line will also be displayed.

Personnel: W. S. Sadler, R. B. Hac-
kenberger, N. C. Ritter, B. J. Klind-
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1961: PE-20-A 3” 1.O. Studio Camera B PE-21-A Transistorized Vidicon Film
Camera Channel B PE-22-A Transistorized Remote Vidicon Studio Camera
Channel B PF-11-A Pneumatic Multiplexer B BA-26-A Transistorized Portable
Amplifier ® TV-100-A Four-Camera Adapter B TH-25, TH-26, TH-27 14”7, 17”7, 21”
Utility Video Monitors B TL-3-E 2000 MC Microwave STL TV Relay System
TT-49-B 1 KW VHF High Channel Transmitter @ TT-50-B 5 KW VHF High Channel
Transmitter W TF-14-A 35 KW High Channel Amplifier @ TT-51-B 35 KW VHF
High Channel Transmitter B TY-52, TY-53 High Channel VHF Helical Antennas

1962: PE-20-B 42" Image Orthicon TV Studio Cam-
era B TE-16 Educational TV Console B TC-59 Video
Switcher B Custom Transistorized Audio Console B
BA-30-A Transistorized Microphone Preamplifier B
BA-23-A Transistorized Monaural/Stereo Transcription

Preamplifier B BA-34-A Transistorized Monitor Ampli-

fier B BA-25-B Transistorized Plug-in Preamplifier

These are the products G.E. introduced at the last two NAB shows

Not only did we introduce them, but we sold them,
shipped them, installed them—and now they are

operating successfully all over the country.
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1963: PE-23-A Studio Vidicon Camera Channel |
m PE-24-A 4 Vidicon Color Film Channel m PE-
25-A Color Live Channel m BC-31-B Transis-
torized MonauraI/Steréb Console m BA-32-A
Transistorized Program Amplifier m BA-29
Transistorized 'Gated Unilevel Amplifier m TV-
102 Transistorized Video D; A.m PG-5-A Transis-
torized Sync Generator m TT-55-A,56,57 UHF

Transmitters B TY-96-B Zig Zag Panel Antenna

These are new products you can expect to see at this year’'s show

They are ten more reasons why you can continue to
look to General Electric for the newest and best in

broadcasting equipment. See them at Booth 19-E.

Progress Is Our Most Important Prodluct

GENERAL @B ELECTRIC

Technical Products Operation, Syracuse, N.Y.
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worth, D. Schulte, and P. Vogelgesang,
H. T. McAdams.

MITCHELL VINTEN INC.
Space 62W

Mitchell Vinten will exhibit its Heron
crab crane, a new hydraulic powered
crab crane designed for use in large
studios for the production of musical
and dramatic shows, and features new
control and drive systems. A heavy
duty pedestal that provides a 50%
greater range of vertical camera move-
ment and a lower center of gravity. A
lightweight pedestal for use with vidi-
con cameras. A remote broadcast dolly
for use with mobile cameras used in the
field, but portable enough for two men
to carry it. Pan and tilt heads, called
the Mark 3 Head, that have been
adapted for color use as well as mono-
chrome; the Mark 3 will be shown in
action at the exhibit and is designed to
be used with vidicon equipment and
the lightweight pedestal described
above.

Personnel: W. R. Vinton, A. R.
Macmath, W. B, Hakes.

MOBILCOLOR INC.
Space 60W

Developers of synchronized sound
and color presentations for major radic
promotions, the Mobilcolor spring and
Christmas radio promotions will be dis-
played.

Personnel: Bernard Block, Richard
Thies, Fred Way, Tom Tiffany.

MOSELEY ASSOC. INC.
Space 48W

Moseley will exhibit a dual 950 mc
aural STL, a radio remote control sys-
tem, a wire remote control system, a 10
w fm exciter, an fm stereo generator,
and an SCA subcarrier generator. The
fm exciter is new this year, as is the
dual 950 mc aural STL. Moseley says

the exciter is designed as a replacement
exciter for fm transmitters and low
power educational service. The dual
STL is designed for fm stereo service as
planned in the FCC’s new rule-
making to allow fm stations to make
two simultaneous broadcasts on one
aural STL channel for stereo broadcast-
ing from the studio to the station’s
transmitter.

Personnel: John A. Moseley, Howard
M. Ham Jr., and George L. Kladnik.

OZALID PRODUCTS
Space 63W

Duplicating equipment and materials
for copy systems will be shown.
Personnel: Richard Lyman.

PEPPER SOUND STUDIOS INC.
Space D-East

Custom musical productions for ra-
dioc and tv and radio station library
service will be on display.

Perscnnel: William B. Tanner,
Rodger May, Mike Alger, Mike Eisler,
Ralph Stacheon, Wilson Northcross,
Russ Starner, Jack Rumrill, Norman

"Azocn, Frank Ragsdale.

RADIO CORP. OF AMERICA
Space 5E, 6E, 10E

Studio demonstrations of fm stereo
broadcasts will be among the features
of the RCA exhibit. The latest trans-
sistorized equipment for radio stations,
as well as new am remote automatic
logging and control equipment designed
to scan transmitter meter readings and
to record permanently all operating
parameters required by FCC regula-
tions, will be introduced.

The exhibit will have the first public
showing of new tv film equipment and
a preset switcher for controlling up to
10 tv program segments.

A “live” tv studio will be set up to
demonstrate four cameras—three for
black-and-white and one for color. Ex-
hibit visitors will be able to compare,
side-by-side, the detail, shading and

What’s cooking, CHUM?

Plenty, says Al Slaight of Toronto’s
CHUM: “Radio & la Carte is a great
programming service. I heard it, I

liked it, I bought it.”

Visit Marv Kempner. He’ll be holed
up in Suite 1119A, Conrad Hilton

Hotel.

Mark Century Corporation

6 West 57th St, N.Y. 19, N.Y. C15-3741
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other features of pictures produced by
the cameras on the same scene.

In tv tape recorders, RCA will show
its TR-22, an all solid-plate machine,
operating in color. The TR-2, a uni-
versal type recorder capable of being
used with a wide range of accessories,
will demonstrate “pixlock, half-speed
operation” and other features.

RCA’s exhibit space has been en-
larged to accommodate a bigger dis-
play of broadcast equipment. It will be
in the same location as last year’s ex-
hibit and will include developmental
models of future tv broadcast equip-
ment.

The electron tube division’s display
in Space 10-E will include image orthi-
con, vidicon, large power tubes, elec-
tronic instruments, microphones, nu-
vistors, intercoms, batteries, dark heater
tubes, novar tubes, citizen band ra-
dio, minireeds, transistors and high-
fidelity components.

Personnel: C. H. Colledge, A. F.
Inglis, J. P. Taylor, E. C. Tracy, M. A.
Trainer, V. E. Trouant, P. Bergquist,
J. C. Cassidy, E. J. Dudley, P. A

"Greenmeyer, E. T. Griffith, J. E, Hill:

E. N. Luddy, A. M. Miller, R. J. New-
man, D. Pratt, W. B. Varnum, W. K.
Charles, N. Vander Dussen, D. Allen, J.
N. Barclay, M. Corbett, D. Crawford,
W. G. Eberhart, B. E. Fincher, E. J.
Frost, W. Giles, J. A. Gimbel, E. E.
Gloystein, R. Goodspeed, E. Herlihy,
E. H. Hoff, A. B. Jester, J. V. Leahy,
W. I. McCord, O. J. McReynolds, T.
Mullowney, A. W. Power, C. E. Raasch,
L. Radford, G. Sebastian, J. P. Shipley,
J. R. Sims, R. E. Smith, C. F. Tarver,
R. F. Varda, O. E. Wagner, P. G.
Walters Jr., R. M. Williams, W. Wise-
man. Tube division: H. C. Vance, W.
W. Winters, J. J. Kelley, G. A. Lucian,
G. E. Ryan, D. B. Beattie.

RAYTHEON CO.
Space 11E

Raytheon, equipment division, will
exhibit its tv microwave relay equip-
ment, a dual-link hot-standby studio to
transmitter link and a portable micro-
wave system for remote pick-up ap-
plications. The two systems corsist of
new KTR-1000K microwave equip-
ment featuring wideband transmitter
monitor regulated DC filaments on vid-
eo modulators and transmitter klystron,
and temperature compensated klyston
anode voltage supply.

Personnel: Don Smith, Robert Kel-
ler, George Hinckley, Gene Love, Hugh
Bannon, Henry Geist, Jack Banister,
Phil Cass.

RIKER INDUSTRIES iINC.
Space 58W

Riker Industries will display its ex-
panded line of video modules which
may be used in studio and master con-
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STONEY BURKE

Music by

DOMINIC FRONTIERE

DOMINIC FRONTIERE, vice-president
and musical director of Daystar Pro-
ductions, was a violin prodigy at two
and an accordion virtuose at age six.
As a young concert soloist and pop
artist he gained acclaim all over the
world, As composer-arranger-conduc.
tor, he has distinguished himself in
recordings, the theatre, motion pic-
tures and in TV. He has just completed
the music of eight pilot shows for new
series.

BROADCASTING, March 25, 1963
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and there are 104 other
regular network programs
which use BMI music.

BROADCAST MUSIC, INC.

589 FIFTH AVENUE,
NEW YORK 17, N.Y.

CHICAGO * LOS ANGELES « NASHVILLE + TORONTO + MONTREAL




Now

|
Microphones*

SPECIAL INTRODUCTORY
OFFER

Clip this ad and attach
to your order—take 59% dis-
count! 10% discount applies
on orders for six or more mi-
crophones! Offer expires April
30, 1963.

G-100

A rugged dynamic
microphone with
smooth frequency
response and low
wind noise. |deal for
remotes — excellent
for control room and
studio. Has omnidi-
rectional pattern
when held upright—
cardiod when hori-
zontal, Finished in
Gates TV gray (non-
glare), 150 ohm im-
pedance. 20 ft. cord
supplied.

$37.50

G-200

A slim, trim dynamic
micrephone— incon-
spicuous on camera.
Has extended fre-
quency range for
excellent music re-
production. Adapt-
able to any broad-
cast or professional
use. Gates TV gray
finish; 150 chm im-
pedance; 20 ft. cord
supplied. {h
$51.50 G-300
, Our finest micro-
phone. True hi-fidel-
ity reproduction of
the entire audible
range. Don't let the
price foo!l you—
compare the G-300
with the best avail-
able. Recommended
for FM—or anﬁ ap-
plication where
faithful reproduc-
tion of voice and
music is important.
Gates TV gray fin-
ish; 150 ohm imped-
ance; 20 ft. cord
supplied.

$60.50

GATES RADIO COMPANY
Subsidiary of Harris-Intertype Corporation
QUINCY, ILLINOIS
Offices in: HOUSTON, NEW YORK,

LOS ANGELES, WASHINGTON, D.C.

In Canada: CANADIAN MARCON! COMPANY

Export Sales: ROCKE INTERNATIONAL CORP.
13 EAST 40th ST. * NEW YORK CITY

HERRIS
.
INTCRTYFED

.............
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EXHIBITS CONTINUED

trol facilities. New products to be dis-
played will be all-transistor modules
for:

Sync generator with deluxe sync lock,
expandable special effects generator
with joy stick positioner, versatile video
switching system, automatic vertical
interval test signals, sync comparator,
stabilizing amplifier, a “revolutionary”
power pulse distribution system and a
VIT bilack and white reference gen-
erator.

Other new Riker transistorized mod-
ules are for: color bar generator, burst
flag generator, color standard, video
d.a., bar and dot generator and for a
complete line of video test signal gen-
erators.

Personnel: H. Charles Riker, James
Leitch, G. Kurt Butenhoff.

ROHN SYSTEMS INC.
Space 50W

Display will include am, fm and
microwave towers, reflectors and as-
sociated equipment.

Personnel: R. A. Kleine, G. Rooker,
D. Rohn.

SARKES TARZIAN INC,
Space 17E

Sarkes Tarzian, broadcast equipment
division, will exhibit a complete and
integrated tv station complex. It will
feature: studio camera equipment, film
camera and projection equipment;
heterodyne repeater, high and low
power terminal microwave; simple mo-
bile switching system through produc-
tion studio switch equipment, with two
variations of special effects systems. The
exhibit will also feature the first show-
ing of the completely transistorized
studio equipment product line, cameras,
film systems, synchronizing generators,
switching and special effects equipment,
and terminal distribution gear. This
equipment will feature a new concept
in industrial design.

Personnel: Biagio Presti, Neff Cox Jr.,
Russ Ide, Dick Swan, Morrell Beavers,
Nubar Donoyan, Dale Matheny, Jack
Roden, Joe Ryan, Robert McCoy, Joe
Phillippi, Merle Gater, Nelson Alquist,
John Guthrie, Jack Dunn, Eldon Stal-
cup, William Eitelman, R. Petermichael,
Dale Buzan, David Link, James Bord-
ner, Charles Moor, William Tarr, Roy
Hackemeyer, Ted Rhodes, Miles Blazek,
George Morel, David Shelley, and
Lyman Abbott.

SCHAFER ELECTRONICS
Space 73W

Schafer products shown will include
automation equipment, program auto-

mation systems, spotters, transmitter
remote control and automatic logging
equipment.

Personnel: Paul C. Schafer, James
W. Harford, Dallas Barnard.

SESAC ING.
Space E-East

A new lp package will be introduced
by SESAC. The Just a Minute! pack-
age consists of 10 lp’s for themes and
program features. Each cut is 60 sec-
onds and is performed by a combo,
orchestra or symphonic pops orchestra.

Personnel: W. F. Myers, Sidney
Guber, Charles Scully, Glenn Ramsey,
Frank Watkins, Vic Vickery, Hal Fitz-
gerald, Ray VanHooser, Earl Pollock,

Earl Brewer, Alice H. Prager, Ed
Cooney.

SONY CORP. OF AMERICA

Space 51W

A newly developed portable video
tape recorder (TV 100) will be shown
for the first time by Sony. It is tran-
sistorized and has push-button opera-
tion. The units are the first production
models, flown in from Japan last week.
Prototypes have been in use in Japan.

Sony’s vtr portable is roughly the
size¢ of a suitcase—17v2x25x16%
inches. It weighs 145 pounds and op-
erates on AC current. Besides broad-
cast applications, Sony says the portable
is suitable for closed-circuit, industry,
school and hospital applications. A
slowdown procedure cuts the move-
ment to 1/60th of regular speed to
permit analysis of action. It is said to
use about a third the tape required
normally.

Personnel: Bruce Birchard, Hugh
Young, M. Morozano, K. Tsunoda.

SOUNDSCRIBER CORP.
Space 54W

Ben Mochan will exhibit its Sound-
scriber S-124 monitor. The $-124 is a
single-channel recorder that maintains
an automatic, unattended watch over
daily transmissions. Only one tape
change a day is needed with the S-124,
saving the trouble of short-time record-
ings by the station staff.

Personnel: Gerald Northern, Charles
Stancik, Robert Cooksy, Donald Fox.

SPARTA ELECTRONICS
Space 56W

Two models of Spartamatic cartridge
systems, including stereo cartridge tape
system and portable cartridge playback
unit will be shown. An A-50 portable
studio; an A-10 audio console and a
Timecaster, which automatically gives
the correct time with a jingle or other
cued material by pushing a button will
also be on display.

A new Sparta reel-to-reel tape record-
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NNOUNCER ENGINEER DIRECTOR CAMERAMAN NO. 1 NEWSCASTER CAMERAMAN NO. {

HERE'S YOUR ENTIRE STUDIO CREW...

WHEN Y0U USE A GENCOM
REMOTE CONTROL CAMERA SYSTEM

manual button Pre set shots repeat mdefmltely, change easn,ly;;-_You mus
system yourself to fuIIy appreaate |t Try it out at NAB Booth 4E B2

THE SYSTEM

Remote-Control Camera — Fully Automatic Automatic Pre-Set Shot Box Joystick Contro) for Automatic Operation

Jmage Orthicon & Vidicon Camera Chains - Video & Audio Switching & Distribution Systems - Monitors » Recording Tape « Complete Custom Studie Equipment
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Take a
D
~Aarnd

look

at Collins....

find the ‘surprise’!

You’ll find plenty of surprises in store for you
as you examine the Collins equipment on display
at this year’s NAB Show.

When you visit our booth, we hope you’ll poke
around in our complete line of AM, FM and stereco.
We want you to take a really good look at every-
thing . . . inside and out. Try out the demonstra-
tors. Ask a few questions. You’'ll be pleasantly
surprised to find out the many new things Collins
has to offer you.

Also, were introducing 2 new products in our
expanding line of stereo equipment — the 26U-2
stereo peak limiting amplifier and the 900C-1
stereo modulation monitor.

See everything that’s new with Collins at Booth
27W in the West Exhibition Hall of the Conrad
Hilton. Come by and get the full story of quality
in depth from Collins.

Georgia Station

Wins Transmitter

jal) —
Athens, Ga- (S\gch‘:U el

722\
COLLINS
NS/

Company.
station's PT i
trgr?:mitter was a Collin

W CO been install€
ter, which B0 cervice at COLLINS RADIO
and ! i
] Stﬂr?ﬁ:“old transmittel'Cw}ll}lgir COMPANY
: - inathelit0 ey 0
on dlSP:atﬂelg;tiona\ Asso- Cedar Rapids, Iowa
'b9gi};0?1 of Broadcaszgﬁg Dallas, Texas
ci jon © S
_nationaleﬁgggeﬁl%‘mcggo_h Los Angeles, California
next ‘(’)"e,,‘ny apprecte fr 2 New York, New York
i he tr7 ) International Division, Dallas
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ing and playback unit will be intro-
duced at the display.

Personnel: Bill Overhauser,
Lawson, Jess Swicegood.

SURROUNDING SOUND INC.
Space 76 W

The Broadcaster sound equipment
will be demonstrated. It is a self-con-
tained sound laboratory for am and fm
radio.

Personnel: M. Brucker, S. R. Brogna,
A. Victor, R. Hansen.

TEKTRONIX INC.
Space 29W

On display will be video-waveform
monitors, vectorscope for color tv phase
measurements, oscilloscope trace-re-
cording camera, tv and bc test equip-
ment—generators, amplifiers, scope-
mobiles and auxiliary test equipment.

Personnel: Charles Rhodes, Ron
Olson, Keith Williams, Ralph Ebert,
Cliff Briesenick, Frank Elardo, Terrell
Jamison, Joe Gardner, Paul Whitlock,
Jerry Coomber, Bob Siegert, Ed.
Vaughn.

TELEMET CO.
Space 2E

Telemet Co. will show its latest equip-
ment for use in, and testing of, black-
and-white and color television broad-
cast systems. The new equipment to be
shown will include: a completely tran-
sistorized special effects generator that
features individual plug-in switching
amplifiers, waveform generator and
power supply; and a transistorized por-
table video transmission test using only
ac power to supply signals for studio or
transmission facility check out and
alignment.

Also to be demonstrated is a transis-
torized EIA sync generator that sup-
plies sync, blanking and drive signals

Jack

in accordance with EIA standard
RS170. This unit requires only seven
watts of power.

Other Telmet transistorized equip-
ment to be exhibitied: video distribu-
tion amplifiers; a mid-frequency phase
corrector; a pulse distribution amplifier;
a multiburst generator; a stairstep gen-
erator; and a Sin 2 pulse and window
generator,

Color equipment on display will in-
clude: a tv utility monitor, a color bar
generator and an encoder.

Personnel: Jack Horowitz, Don J.
Dudley, S. S. Krinsky, Eric King, Sid-
ney C. Gunston, Dave E. Chapman and
Alex Kwartiroff.

TELEPROMPTER CORP.
Space 31W

Focal point of the exhibit will be a
three-part screen automated slide pres-
entation telling the story of the com-
pany and its products and demonstra-
ting the TelePro and RA-100 Random
Access projectors in actual use. Tele-
PrompTer also will display for the first
time the products of its recently ac-
quired subsidiary, Conley Electronics.

The Conley division is the manufac-
turer of Fidelipac endless Joop tape
cartridges. Also shown will be the
Amphicon 190 large screen tv projector
and prompters.

Personnel: Irving B. Kahn, Peter C.
rfunk, George Andros, Joseph Munis-
teri and Bradford Macy.

TELEQUIP CORP.
Space 3E

Telequip will show the new line of
PYE tv equipment, including the PYE
414" image orthican camera, for which
the New York company has recently
been named distributor. Also new this
year will be a demonstration of the
Maurer-matic 13, 35mm film processor
and studio and remote lighting equip-
ment employing sealed reflector lamps.
Features of the light fixtures include
lightweight, small size and lower re-
placement costs.

George did it
and he’s glad.

He signed up Radio & la Carte,
George P. Mooney did, for WKGN,
Knoxville. Listen to him: “Radio 4 la
Carte is just what radio needs. Dave
Diamond and I are happy to be an
a4 la Carte station.” You can do it,
too. See Marv Kempner and Milt
Herson in Suite 1119A, Conrad
Hilton Hotel.

Mark Century Corporation

6 West 57th St., N.Y. 19, N, Y, C15-3741
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Personnel: John Schlageter, Howard
L. Ryder, John J. Camarda, Derek
Clowes, Robert Hair, William Jones.

TELEVISION ZOOMAR CO.
Space S9W

The new Angenieux-Zoomar lens,
named the 10-2-1, will be shown. It op-
erates with a minimum of three feet
working space and permits coverage of
an area of 40 inches down to 4 inches
with a 10 to 1 zoom ratio. Zoomar will
also offer a remote servo control for
its lenses which was developed by
Evershed & Vignoels, London, and for
which Zoomar is the American distri-
butor.

Personnel: Jack A. Pegler, Bill Peg-
ler, Dr. Frank G. Back.

TOWER COMMUNICATIONS CO.
Space 24W

Towers—microwave, am, fm, tv, spe-
cial (both guyed and self-supporting);
microwave passive reflectors, portable
pre-built buildings, and paradomes will
be on display.

Personnel: W. H. Miller, J. E. Skarda,
G. S. Chesen, L. J. Tokarczyk, E. H.
Moore, K. R, Arch.

U. S. ARMY
Space 66W, 67W

U. S. NAVY RECRUITING SERVICE
Space 69W

UTILITY TOWER CO.
Space 40W

Utility will display a complete line ot
towers and accessories for and broad-
casting services. Accessories include
insulators, ground systems and pre-
fabricated steel transmitter buildings.
The Oklahoma City company offers a
complete package including installation
and maintenance services.

Personnel: C. E. Nelson, V. G. Du-
vall, Jim D. Nelson, D. D. Giroux and
M. N. Sholar.

VISUAL ELECTRONICS CORP.
Space 14F

A complete solid-state television
broadcast equipment line will be in-
troduced by Visual Electronics. Includ-
ed are: fully transistorized Visual zoom
cameras in both 3” and 434" image
orthicon models; a transistorized video
switching system with modular unitized
construction; a transistorized vir “mod
de-mod”; transistorized audio tape car-
tridge equipment, with a reversible, con-
tinuous-loop cartridge; transistorized
audio consoles and a modular audio
amplifier series.

A diversified line of radio-tv equip-
ment and program automation equip-
ment will also be shown, with the entire
exhibit designed to indicate the com-
pleteness of the new transistorized
lines, according to Visual. Included in
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SEE DEMONSTRATION NAB SHOW, BOOTH 14E

snap-in cartridge loading—foolproof, split-second, one-hand operation

INTRODUCING THE

Spotmaster 500A

Cartridge Tape System

Now SPOTMASTER brings you the new 500A cartridge
tape system, featuring split-second, snap-in cartridge
loading and one-hand operation.

e With sleek new eye-appeal to match its new ease of
operation, the 500A joins the SPOTMASTER family of
equipment from Broadcast Electronics — pioneer and
leader in tape cartridge broadcasting. On five continents,
more stations use more SPOTMASTERS than any other
cartridge tape units . . . because only SPOTMASTERS com-
bine these advantages:

o RUGGEP QUALITY. Designed by broadcast engineers
for the broadcast industry, SPOTMASTERS give you out-
standing dependability in action, combined with maxi-
mum durability and minimum maintenance require-
ments.

o MOST COMPLETE LINE. sPOTMASTER products include
recorder/playback and playback-only units . . . compact
and rack mount models . . . stereo and mono . . . remote
controls, sound sensors, and cue-trips . . . accessories
for field use . . . cartridges and cartridge winders and
timers . .. desk-top, wall-mount, and lazy susan eartridge
racks . . . right down to color-coded cartridge tags.

BROADCAST ELECTRONICS, INC.

8800 Brookville Road
Telephone: JUniper 8-4983

BROADCASTING, March 25, 1963

Silver Spring, Maryland
Area Code 301

o LEASE OR PURCHASE—THE CHOICE IS YOURS. In
addition to attractive ‘“package” plans for purchase of
SPOTMASTER systems. Broadcast Electronics offers an
outstanding leasing arrangement with renewal and
purchase options.

e TOP SPECS. 50-12,000 cps + 2 db @ 7% ips ... har-
monic distortion below 2% . .. less than 0.2% wow and
flutter . . . S/N ratio, 50 db below 2% distortion . . .
automatic electronic pulse cueing, with cue trip available
on all playback models for automatic sequential switch-
ing . .. transistorized for dependable long life . .. hys-
teresis synchronous motors in all models . . . standard
continuous loop cartridges, 20 sec. to 31 min. duration
(or wound to your specifications).

o FULL-YEAR GUARANTEE. Broadcast engineering stands
behind all SPOTMASTER systems with an iron-clad guar-
antee for your protection.

Join the hundreds of stations that enjoy pushbutton
broadcasting by SPOTMASTER . . . and have said good-
bye to scratchy transecriptions, missed cues, wrong speeds,
jumped grooves, and other production headaches. Learn
the whole story of SPOTMASTER versatility and quality.

Call or write for full information . . . today!
Sold nationally by: In Canada:
Northern Electric

VISUAL ELECTRONICS

356 W. 40th Street,
New York. N.Y.

Company Limited
Branches from
coast-to-coast in Canada.
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Who can deliver a fully transistoized broadcast VTR for less than $35,0007




Now: the Videotape* Recorder is practical for any sized
station. And low-cost mobile tape applications are a real-
ity. It's all because of the VR-1100—another Ampex tape
recording innovation for television. The VR-1100 is a
transistorized broadcast recorder that costs less than
$35,000. It has two speeds— 15 ips and 7% ips. Provides
three hours of recording at 7%ips. Is compatible with
all 4-head recorders. Takes less than half the floor
space of previous VTRs. Weighs haif as much. And can
be equipped for single camera production— by add- —

power requirements and a new convection cocling
system eliminate the need for blowers or special air
conditioning in the station. Controls are minimized for
simple operation. Maintenance costs are low. Reliability
and performance characteristics are superb—all in the
Ampex tradition. Order now for Fall programming. For
complete details call your Ampex representative or write
the only company providing recorders, tapes and core
memory devices for every application: Ampex Corpo-

ration, 934 Charter Street, Redwood City, Cali-

ing the Vertical Lock Accessory that allows use of [AM[PIEE fornia. Term financing and leasing are available.
the Ampex Electronic Editor. What's more, low T™——— 1 Sales and service engineers throughout the world.

*TM Ampex Corp.



schafer
AUTOMATION

10 Years 0f Service
To The Broadcaster

Booth 73W at Chicago
N.A.B. Convention

) NEW Model 800 Automation
o NEW Model 700 Automation

o NEW Ssystem for Program
Service

® NEW Automatic Network
Switching

o NEW Automatic Logging
o NEW Remote Control

o NEW Audio Clock
o NEW s-200 Spotter

New Automation
Prices begin at $4990.

Available through

COLLINS
GATES
RCA

write for latest brochure

schafer electronics
235 South Third
Burbank, California

Phone 845-3561 {Area Code 213}
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the line will be a multi-deck broadcast
cartridge tape unit featuring a reversi-
ble, continuous loop cartridge. Each
cartridge of the new tape unit, the KRS
Stact Broadcaster 6B-6VE, will hold up
to 32 minutes of recorded material.

Personnel: Hendrik J. Antonisse,
Robert Bollen, Felix Bonvouloir, Shirley
Bonvouloir, Harry Bowmaster, Lynn
Christenson, Leo L. Darrigo, John P.
Gallagher, F. Cecil Grace, A. W. Gree-
son, Charles Halle, Linton D. Har-
greaves, Duane Hoisington, A. R. Hop-
kins, Jim Howard, Alfred M. Kallman,
Lyle O. Keys, Richard Koplitz, Wayne
E. Marcy, Morris A. Mayers, Donald
Quinlan, Jess Rafsky, Jim Sims, Charles
E. Spicer,. James B. Tharpe, P. D.
Thompson, George H. Wagner, Louis
A. Whitson, Richard Witkovski.

VITAL INDUSTRIES
Space 30W

The VI-1000 solid state stabilizing
amplifier, custom engineered for every
application and the VI-10 solid state
video distribution amplifier, with a plug-
in module having four isolated outputs

will be features of the firm’s display.

A solid state pulse distribution am-
plifier, VI-20, which regenerates EIA
tv pulses and distributes them through
four isolated outputs also will be on ex-
hibit. It is a self-powered, plug-in
module.

Personnel: William Boehme, Marvin
J. Moss, Robert Beville.

VITRO ELECTRONICS
Space 46W

A new kind of station monitor, the
Nems-Clarke spectrum display unit,
Type SDU-520, will be displayed. It is
designed to give the broadcaster a com-
plete audio and visual picture of his
assigned frequency. Operating in a tun-
ing range from 54 to 260 mc, the SDU-
520 is capable of measuring frequency
deviations, determining sideband or
subcarrier attenuation and can be used
to locate spurious radiation and sources
of interference.

Vitro will also show the complete
line of Nems-Clarke broadcast equip-
ment, including rebroadcasting receivers
for fm and tv, precision measuring de-
vices and video jacks and plugs.

Personnel: K. B. Redding, K. B.
Boothe, J. K. Birch, J. Andre, J. W.
Smith.

Program producers & syndicators

ABC FILMS INC.
Suite 23054

(see page 63)
ALLIED ARTISTS TELEVISION CORP.
Pick-Congress, Shelby Room

(see page 63)
BONDED FILM DISTRIBUTORS
Suite 1218

Personnel: James Sondheim, Chester
Ross.
CBS FILMS INC.
Suite 2319

(see page 63)
DESILU SALES INC.
Pick-Congress, Suite 311

(see page 64)
EMBASSY PICTURES CORP,
Pick-Congress, Suite 327

(see page 64)
FOUR STAR DISTRIBUTION CORP.
Pick-Congress, Victorian Room

(see page 64)
HOLLYWOOD TELEVISION SERVICE
Pick-Congress, Suite 319

(see page 64)
INDEPENDENT TELEVISION CORP.

Pick-Congress, Suite 325
(see page 64)

JAYARK FILMS CORP.

Pick-Congress, Lakeshore Room
(see page 64)

KING FEATURES SYNDICATE
Pick-Congress, Tally-Ho Room

(see page 66)
LANG-WORTH FEATURE PROGRAMS
Suite 1324

Personnel: John D. Langlois, C. Q.
Langlois Jr., Robert O. Boehmer, Her-
bert Rossin, Robert Bechir.

M&A ALEXANDER
PRODUCTIONS INC.
Suite unassigned

Personnel: Stan Dudelson, Burton

Alexander.
MARK CENTURY

Suite 11194

Personnel: Milton Herson, Marvin
Kempner, F. C. Beck, Ev Wren, June
Griffin, Fred First.
MARS BROADCASTING
Suite 15184

Personnel: John G. Johnson, James
W. Coan, Stanley Kaplan, Robert
Whitney, Dick Clark, Philip Nolan,
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ee this equipment at the
NAB Convention

WHBF_FM e TR WHBF Chief Engineer, Robert J.
y ’

Sinnett, is shown checking out the
Wl selects ATC automated system  Aq( gystem that will put WHBE-
FM on a fully automated program-
ming basis. The components selected
will provide music, news, commer-
cials, production aids, and program
logging automatically. The system
was selected by WHBF because the
flexibility enables them to change
programming structure as easily as
dialing a phone. Broadcast personnel
may be released from control opera-
tion for more profitable activities.

See it in operation

NAB Booth 22-W
Conrad Hilton, Chicago

Made by broadcasters for broadcasters

AUTOMATIC TAPE CONTROL, INC.

209 E., Washington St. Bloomington, llinois

AUTHORIZED DISTRIBUTORS

Dixie Radio Supply Co., Columbia, S. C.; Southeast Audio
Co., Jacksonville, Fla.; General Electronics Labs., Cam-
bridge, Mass.; Electronic Equipment Co., Atlanta, Ga.;
Lang Electronics, New York, N. Y.; Audio Industries Corp.,
Hollywood, Calif.; Guarantee Radio Supply Co., Laredo,
Texas; Audio Acoustic Equipment Co., Arlington, Texas:
Electricraft, Inc., Seattle, wash.

Overseas sales (exceptCanada) CBS International,
46 E. 52nd St., New York 22, N.Y. Marketed in
Canada by Canadian General Electric, Toronto 4,
Ontario.
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SYNDICATORS CONTINUED

Don Bruce, Charles James, James Mc-
Donald, George Landy, Robert Oakes.
MCA TV
Suite 2300
(see page 66)
MEDALLION
Executive House, Suite unassigned
John Wayne, Batjac feature package;
Frankie Carle Show; Adventure West.
Personnel: John Ettlinger, Ben Barry,
Bob DeVinny.
MGM TELEVISION
Pick-Congress, Washington Room
(see page 66)
NBC FILMS INC.
Drake Hotel
(see page 66)
FRED A. NILES COMMUNICATIONS
CENTERS INC.

Suite unassigned

OFFICIAL FILMS INC.

Pick-Congress, Columbian Room
(see page 66)

PROGRAMATIC {MUZAK)
Suite 1206

Personnel: Charles C. Cowley, J. W.
Roberts, Dave Bain, John Esau.

WALTER READE-STERLING INC.
Pick-Congress, Suite 315
(see page 68}

WALTER SCHWIMMER INC.
Suite unassigned
(see page 68)

SCREEN GEMS INC.
Pick-Congress, Roosevelt Room
(see page 68)

SESAC INC.
Suite 906A4

Personnel: Alice Heinecke, W. F.
Myers, Sidney Guber, Glenn Ramsey,
Harold Fitzgerald, Frank Watkins, Ray
Van Hooser, Edward Cooney, Charles
Scully, George Jellinek, Jack Francis,
Joe Quinn, Albert Ciancimino, Earl
Brewer, Earl Pollock, Mary McDon-
nell.

SEVEN ARTS ASSOC.
Pick-Congress, Buckingham Room
(see page 68)

SPORTS NETWORK INC.

Conrad Hilton, Suite unassigned
Personnel: Richard Bailey, Roylance

Sharp, William Hyland, Charles Voso,

Richard Bailey Jr.

STOP AUDIO-LOGGING
PROBLEMS PERMANENTLY!

The SoundScriber S-124 MONITOR
does it unattended...twice around the clock

TESTED and PROVED hy

NETWORKS and STATIONS
Metworks like CBS, MBC, Cana-
dian Broadcasting and hundreds
of stations: WNEQ, WOR, WMGM,
WCALL, WEBM, WIBHK, WILB, WUW.
KFWEB, KLAC and KMPC . . . to
name just a few, are now using
the SoundSoriber 5-124 MONITOR.
Meets FCC licensing  reguire-
ments, Magnatic tapes can be
arased and re-used, bul they can’t
be edited, For more details write
for Sodnd3erniber or . . .

VISIT US AT THE NAB
CONVENTION—BOOTH 54

The MONITOR records magneti-
cally on special time-scale Dupont
Mylar tape ... allows you to trace
any broadcast to the very second
it occurred.

Exclusive transverse recording
process compacts 24 hours of re-
cording onto a single 334" spool.
Makes recordings tamper-proof.

ey

SOUND‘@SCRIBER’

MAGNETIC RECCROING EQUIPMENT

6 Middletown Ave. ® North Haven, Conn.
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STORER PROGRAMS INC.

Executive House, Suite 3511
(see page 68)

TELEDYNAMICS CORP.

Pick-Congress, Suite unassigned
True Adventure.

Personnel: Jack Flax, Jack Garrison.

TELEVISION AFFILIATES CORP.
Suite 700

Personnel: Richard Brandt, Richard
Carlton, Robert Weisberg, Leo Brody.

TRANS-LUX TELEVISION CORP.
Pick-Congress, Carter Room

(see page 69)
20TH CENTURY FOX TELEVISION
Pick-Congress, Music Room

(see page 69)
RICHARD H. ULLMAN DIv.
Suite 2000

Personnel: Peter Frank, Morton
Wagner, Herbert Eiseman, Joey Levin,
Bob Hanna, Gene Daniels, Bernie
Edelman, Fred Winton,

UNITED ARTISTS CORP.
Pick-Congress, Lincoln Room
. (see page 69)
VIDEO HOUSE INC.
Pick-Congress, Suite 323

(see page 69)
WALT DISNEY-BUENA VISTA

Conrad Hilton and Executive House,
Suites unassigned

Personnel: Irving Ludwig, E. Brad-
ley Marks, Barr Sheets, Phil Sammeth,
Card Walker, Donn Tatum, Vince
Jefferds, Vic Victoria, Bruce Butler.

WARNER BROS. TELEVISION

Pick-Congress, Park View Room
(see page 69)

WILJON CORP.

Pick-Congress, Suite unassigned
Personnel: Will Thomas.

Networks

ABC RADIO
Suite 23064, 23114

Personnel: Robert R. Pauley, James
Duffy, William Rafael, Earl Mullin,
Tom O’Brien, Jack Mann, Frank Atkin-
son, William Cochran, Robert Holm-
gren, Robert Chambers, Edward
Bishoff, William MacCallum, Donald
Schlosser, Leonard H. Goldenson, Si-
mon B. Siegel.

ABC-TV

Personnel: Lecnard H. Goldenson,
Thomas W. Moore, Robert L. Coe,
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Tubes designed from the user’s viewpoint

...use them wherever reliability is essential

When reliability really counts —as it does in
broadcasting —be sure with tubes custom-
designed and tested for the job.

Sylvania engineers traveled the country —
met with engineers and maintenance groups in
broadcasting, public service radio, industry,
the airlines —listened to their problems and
studied them. From this came GB Gold Brand,
a superior line of new and upgraded tubes,

each tailor-made to a specific job. A given tube
may have, for example, low noise, exceptional
stability or vibration resistance. Or a critical
parameter may be as much as three times
the usual value. In each case, performance and
reliability have been verified by actual user ex-
perience as well as laboratory testing.

This extra effort has paid off. “Excelient
results,” says an airline official. ""No failures,"

repotts a highway patrol department. ‘“Hun-
dreds of dollars saved in program interrup-
tions,"” reports a TV station. '‘Less costly in the
long run,” discovered a county government.
Similar results can be yours with a truly reli-
able, genuinely interchangeable GB Gold Brand
Tube.

Electronic Tubes Division, Sylvania Electric
Products Inc., 1100 Main St., Buffalo 9,"N. Y.

AVAILABLE FROM YOUR SYLVANIA INDUSTRIAL TUBE DISTRIBUTOR

SYLVANIA

Sv8sIDIARY OF

GENERAL TELEPHONE

BROADCASTING, March 25, 1963
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Tarzican stays
aheae in

SOLID STATE
SWITCHERS
-@;’—

Tarzian's new ''C'" model, fully
solid state Vertical Interval
Switcher, incorporates all the
desirable features of the highly
successful VIS-88 plus recent
engineering refinements adding
even greater performance.

This switcher does more—in
less space—than any otheravail-
able. All the advantages of tran-
sistorized switching are yours

in a compact, low-cost package.

See the new
Tarzian Solid State Switcher
at NAB—Space 17E

Broadcast Equipment Division
SARKES TARZIAN, INC.

Bloomington, Indiana
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NETWORKS CONTINUED

James C. Hagerty, Chester Simmons,
Simon B. Siegel, Everett H. Erlick,
Herbert Hahn, Alfred Schneider, Julius
Barnathan, Edward Bleier, Slocum
Chapin, Theodore Fetter, Donald
Foley, Michael J. Foster, Vincent Fran-
cis, William C. Gillogly, Edgar J.
Scherick, Elliott Ames, David App,
Charles Atkins, Jerry Bredouw, Thomas
Cancilla, Nat Cavalluzzi, Joel Cohen,
George Corrin, Joseph Cox, Douglas
Cramer, Mario Cucinotta, Hal Geary,
Andre Gebstaedt, Elliott Henry Jr.,
Charles Leasure, Henry Levinson, Rich-
ard Loeb, Courtney McLeod, Joseph
Merkle, Carmine Patti, Fred Schumann,
Jerry Zucker.

CBS RADIO
Suite 1804-06

Personnel: Arthur Hull Hayes, James
M. Seward, George Arkedis, W. Thom-
as Dawson, Fred Ruegg, William A.
Schudt Jr., Davidson Vorhes, Alvin
Balkin, Sidney Garfield, Alfred N.
Greenberg, Richard Hess, Gerald
Maulsby, Arthur G. Peck, Ogden
Prestholdt, Eric H. Salline, Thomas Y.
Gorman, Robert Sinnett, E. H. Shomo,
John Burke, Robert P. Sutton, James
Ingraham, Sam ). Siate, Ralph Goshen,
John O. Downey, Eugene Litt, Robert
F. Hyland, William Dean, Jules
Dundes.

CBS-TV NETWORK
Suite 2325-26

Personnel: James T. Aubrey Jr.,
Frank Shakespeare Jr., William Lodge,
Carl Ward, Joseph Ream, John Cow-
den, Charles Steinberg, Edward Saxe,
Robert Jamieson, Donald Clancy,
David Williams, Edward Scovill, Rob-
ert Wood, Edward E. Hall, Edwin W.
Davis, Leonard DeNooyer, Gordon
Hayes, Charles Cadley, James Kane,
Harry Feeney, James Aberle, George
Zurich, Robert Pike, Paul Levinson,
Christopher Parker, James Page, Rich-
ard Morgan, Warren Ahneman, Rich-
ard S, O’Brien, Kenneth B. Benson,
O. M. Arnold, Anderson P. Evans,
F. L. Flemming, James D. Parker, J. L.
Stern, Richard G. Streeter, S. Yusem,
Robert B. Monroe.

CBS-TV STATIONS
Drake Hotel

Personnel: Merle S. Jones, Craig
Lawrence, Harvey Struthers, Hal
Hough, Bruce Bryant, Norman E. Walt
Jr., Gerald Danford, Robert Wood,
Ray Beindorf, Clark B. George, Ed-
ward Kenefick, John A. Schneider,
Frank Beazley, Gene Wilkey, Charles
McAbee, Richard Loftus, Ted O’Con-
nell.

KEYSTONE BROADCASTING SYSTEM
Suite 804-6

Personnel: Sidney J. Wolf, Edwin R.

Peterson, Charlotte Tucker, George
Wharton, Arthur Wolf.
MBS
Suite 1604-06A
Personnel: Robert F. Hurleigh,

Frank Miller, Charles Godwin, Herbert
Cutting, Richard Brescia, Harold Wag-
ner, Chuck King, Les Learned, Joseph
Keating, Frank Zuzulo.

NBC-TV, NBC-RADIO
Sheraton-Blackstone, Presidential Suite

Personnel: David C. Adams, Joseph
J. Berhalter, Hugh M., Beville Jr., Wil-
liam P, Breen, Chester M, Campbell Jr.,
Anthony A. Cervini, Richard H. Close,
Charles E. Corcoran, George S. Diet-
rich, Don Durgin, Sydney H. Eiges,
Thomas E. Ervin, William F. Fair-
banks, Stephen A. Flynn, George H.
Fuchs, Joseph W. Goodfellow, Julian
Goodman, George Graham Jr., Law-
rence Grossman, Louis Hausman, Shel-
don B. Hickox Jr., Robert Hitchens,
Felix Jackson, Ernest Lee Jahncke Jr.,
Arthur Johnson, William M. Kelley,
Peter B. Kenney, John M, Keys, Rob-
ert E. Kintner, Malcolm B. Laing,
Robert Lemon, Car! Lindemann Jr.,
William McAndrew, Robert McAuliffe,
Thomas C. McCray, William McDan-
iel, Donald J. Mercer, Ellis O. Moore,
Raymond O’Connell, Thomas Phelan,
Theodore Reinhard, Morris Rittenberg,
Paul Rittenhouse, Angus Robinson,
Aaron Rubin, Alexander S. Rylander,
Robert W, Sarnoff, Thomas W. Sarnoff,
Marion Stephenson, Robert L. Stone,
David W. Tebet, William Trevarthen,
Theodore Walworth, Raymond W.
Welpott, Mort Werner, James Wilson,
Lloyd Yoder.

GXR NETWORK
Suite 1218
Personnel: Chester Ross, James

Sondheim, Charles Reeves.

Station reps

ABC-TV NATIONAL SALES
Executive House, Suite unassigned

Personnel: Theodore F. Shaker,
James Conley, Fred Nettere, James
Osborn, Dick Beesemyer, Robert J.
Sullivan, D. Thomas Miller, John Mc-
Elfresh, Grant Norlin, Arthur Decoster,
John McMahon, Jud Cassidy, Lee Carl-
son, Robert T. Goldman, Symon B.
Cowles, Walter M. Stein, Charles A.
Debare.

ADVERTISING TIME SALES INC.

Essex Inn, Aristocrat Room, 301
Thomas B. Campbell,
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John A. Thompson, William N. David-
son, Alan J. Bell, George Harding.
AM RADIO SALES

Suite 2643-45

Personnel: Wilmot Losse, Jerry
Glynn, plus entire Chicago office.

AVERY-KNODEL
Sheraton-Blackstone, Suite 1109
Personnel: J. W, Knodel, John S.
Stewart, Robert J. Kizer, Elizabeth Ann
Barrett, Arthur O’Connor, William D,
McKinstry, Roger O’Sullivan, Gale
Blockie Jr., S. Robert Kalthoff, Marvin
W. Harms, James McGreezy, Marian
Nemec,

MORT BASSETT & CO.
Essex Inn, Suite unassigned

Personnel: Mort Bassett.

CHARLES BERNARD CO.
(Country Music Net)

Pick-Congress, Suite unassigned
Personnel: Charles Bernard.
JOHN BLAIR & CO.

BLAIR-TV
BLAIR TELEVISION ASSOC.

Sheraton-Blackstone, Suite 608

Personnel: John Blair, David Lundy,
Arthur H. McCoy, Frank Martin,
James Theis, Louis Faust, Harry Smart,
Tom Harrison, Art Stringer.

THE BOLLING CO.
Executive House, Suites 2011-2012

Personnel: George W, Bolling, G.
Richard Swift, Richard Koenig, Ralph
Kelley.

BROADCAST TIME SALES
Executive House, Suite 3211

Personnel: Carl Schuele.

cBS TELEVISION STATIONS
NATIONAL SALES

Drake Hotel, Suite unassigned
Personnel: Bruce Bryant, Richard
Loftus, Ted O'Connell.

HENRY |. CHRISTAL CO.
Suite 1306

Personnel: Henry 1. Christal, Irvin
Gross, Philbin Flanagan, John Fouts,
Richard Charlton.

ROBERT E. EASTMAN & CO.
Executive House, Suite unassigned

Personnel: Robert E. Eastman, Rich-
ard Arbuckle, Joseph Cuff, George
Dubinetz, Dale Stevens, Tom Cosgrove.

FM GROUP SALES
Suite unassigned

Personnel: Arthur Sakelson, James
Morrow, Lester Vihon.

BROABCASTING, March 25, 1963

STAGT BROADCASTER

Reversible Continuous -Loop Cartridge Tape Unit

Professional reel-to-reel quality with tape cartridge convenience.
Now . ..

M A BROADCAST CARTRIDGE — provides reversible continuous-loop
operation. Eliminates reel-to-reel production and transfer to cartridge.

B QUALITY — the first cartridge tape unit with the superior quality
of professional reel-to-reel. Full-length program capability.

n MUL:I'I-DECK — holds six tape cartridges in less space than normally
required for one reel-to-reel unit. Five playback decks plus one com-
bination record-playback deck.

B AUTOMATIC CUEING — provision for separate, automatic (1) stop
cue, (2) end of message cue, and (3) random cue, can be used as auto-
mation building block.

Sold Nationally By

Visual... the first to offer a complete
solid-state broadcast facility.

| VISUAL ELECTRONICS CORPORATION
Keeps You in View! 356 west 40th street s new york 18, n. y. e pennsylvania 6-5840
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REPRESENTATIVES CONTINUED

FORJOE & CO.
Suite unassigned

Personnel: Joseph Bloom.

GILL-PERNA INC.

Suite 2400

Personnel: Helen Gill, John J. Perna
Jr., Walter Beadell, Marshall Black,
Dan Bowen.

HARRINGTON, RIGHTER & PARSONS
Sheraton-Blackstone, Suite 808

Personnel: John E. Harrington Jr.,
Volney F. Righter, James O, Parsons
Jr., Arthur C. Elliot, John F. Dickin-
son, Cris Rashbaum, Robert Gilbert-
son, Richard Gardner.

GEORGE P. HOLLINGBERY
Suite 1600

Personnel: Phil Corper, Fred Hague,
Harry Wise, Ed Spencer, Dick Hunter,
Roy Edwards, George Hemmerle, War-
ren Nelson, Bob Pierce.

HAL HOLMAN cCo.
Suite 21224

Personnel: Hal Holman.

BERNARD HOWARD & CO.
Suite unassigned

Personnel:
Davis.

Bernard Howard, Jack

H-R REPRESENTATIVES
Executive House, Suite unassigned

Personnel: Frank Headley, Dwight
Reed, Frank Pellegrin, Jack White, Ed-
ward Shurick, Avery Gibson, James
Alspaugh, Bill MacRae.

THE KATZ AGENCY INC.
Executive House, Suite 3803

Personnel: Charles Abbott, Martin
Beck, Ollie Blackwell, Edward Codel,
Daniel Denenholz, Scott Donahue, H. J.
Grenthot, Eugene Katz, M. S. Kellner,
Frank McCann, Michael Membrado,
Walter Nilson, Alan Axtell, Joseph
Hogan, William Lee, Robert Rohde,
Jock Bolton, John Brennan, Gerald
Jones, William Joyce, Jack King, James
Muse, Arne Ramberg, David Rutledge,
Frank Wheeler.

JACK MASLA & CO.
Park East, Suite 33-34A4

Personnel: Jack Masla, Allan S,
Klamer, Bud Pearse, Bob Wencel.

McGAVREN-GUILD CO.
Executive House, Suite unassigned
Personnel: Daren McGavren, Ralph

Guild, Edward Argow, Robert Mahl-
man, Ted Chambon.

THE MEEKER CO.
Suite 1700

Personnel: Robert Meeker, Chuck

Standard, Robert Dudley, Jack Hard-
ingham, Martin Mills, Herb Hahn, Ed
Filion, Donald Palmer, Carl Jewett.

WHERE TO FIND IT

NEXT.- WEEK
IN CHICAGD
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Exhibits of equipment manufacturers
will be located in the lower lobbies of
the Conrad Hilton Hotel during the
NAB convention. Exhibit space and for
the hospitality suites assigned as of
March 20 are shown. All room and
space designations are Conrad Hilton
Hotel unless otherwise indicated. Sym-
bol Sh-B neans Sheraton-Blackstone.

Large directory boards will be posted
in the lobbies of the Conrad Hilton,

with special directories on each floor.
EXHIBITORS
Advertising Council ................ Exhibit Hall Foyer

Aitken Communications
Alford Manufacturing Co. ...
Alto Fonic Tape Service

Space 64W
..opace 21W
Space 32w

Ampex Corp. Space 28W
Andrew Corp. Space 70W
Automatic Tape Control ...................... Space 22W

Ball Brothers ............... ....5pace 23W
Bauer E'ectronics Corp ...pace 56W
Boston Insulated Wire & Cable ...... Space 71W

NBC SPOT SALES
Ambassador Eas!t

Personnel: Richard Close.

JOHN E. PEARSON CO.
Ascot Motel, Suite unassigned

Personnel: Joseph Savelli, Russ Wal-
ker, Bob Flanagan.

PETERS, GRIFFIN, WOODWARD
Sheraton-Blackstone, Suite 705

Personnel: H. Preston Peters, Lloyd
Griffin, Jones Scovern, Charles Kinney,
William Walters, Bob Muth, Ray Stan-
field, Tom Taylor, William Bryan, Paul
Wischmeyer, John Butler.

EDWARD PETRY & CO.
Suite 1400

Personnel: Edward Petry, Edward
Voynow, Martin Nierman, Lou Smith,
Roger LaReau, Ben Holmes, Bill Rohn,
Joe Sierer, Bill Larimer, Bill Cartwright.

RADIO-TV REPS INC.
Suite 800

Personnel: Peggy Stone, Saul Frisch-
ling, Sy Thomas.

PAUL H. RAYMER CO.
Executive House, Suite unassigned

Personnel: Paul H. Raymer, Fred
Brokaw, Stuart M. Kelly, John Wrath,
Powell Ensign.

SELECT STATION
REPRESENTATIVES INC.

Sheraton-Chicago Suite unassigned

Personnel: Al Shepard, Irv Unger,

Ed Shea.

Broadcast Electronics ............ccoee.... Space 14E
Charles Bruning 0. woeeceevrceenmeenccrenans Space 41X
CBS Laboratories .......
Century Lighting .....
Chrono-Log Corp. ...

Collins Radio Co. ... Space 27TW
Commercial Recordin, e — Space AE
Conrac Division ... Space 7E

Continental Electronics .........c..e. Space 25W
Cummins Engine Co. .......
Dresser-Ideco Co. ........
Dynair Electronics .....
Electra Megadyne Inc. ...
Electronic Applications [ Space 20W
Electronics, Missiles & Communications

....Space 49W

INC.  oertcrrcecnacrssnsss s sserarisns s sins Space 53W
Gates Radio Co. .... Space 44W
General Electric Co. i Space 19E
General Electronic Labs ........... ..opace 41W
GPL Division-General Precision ............ pace 12E
Harwald Co. ..coovereervenserirnrnnsnns ...5pace 68W
International Good Music .. ....3pace 65W
International Nuclear Corp ....... Space 3E
ITA Electronics Corp .................... Space 15E
Jampro Antenna Co. . ....opace 39W
Johnson Electronics ...........ocueeeeerrncas Space 52W
Kliegl Bros. Space 1E
KRS Electronics Space 38W
Logos Limited ...... Space F-E
MaCarTa Inc. Space 42w
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SPOT TIME SALES
Executive House, Suite unassigned

Personnel: Carl Loucks, John Erick-
son, Howard Shulman.

STORER TELEVISION SALES

Executive House, Suite 3812
Personnel: Frank Barron, Peter

Storer, Julian Kanter, Dick Helleday,

Chuck Lieber, Joseph Mortens, Sam
Eadie.

TELEVISION ADVERTISING
REPRESENTATIVES

Drake Hotel, Suite unassigned

Personnel: Larry H. Israel, Robert
M. McGredy, Ben Margolis.

VENARD, TORBET &
McCONNELL INC.
Suite 2100

Personnel: Lloyd Venard, James V.
McConnell, Alan Torbet, Steven Rin-
toul, Howard Meyers, John Dragomier,
James Fox, Jon Ruby.

WEED RADIO & TELEVISION CORP.
Town House, Suite Unassigned
Personnel: J. J. Weed, C. C. Weed,

E. J. Fitzsimmons, Bud Pearse, John
McGuire.

ADAM YOUNG CO.
Suite 1100

Personnel: Adam Young, James F.
O’Grady Jr.,, Clifford J. Barborka,

Roger H. Sheldon, Richard L. Free-
man, R. John Stella.

Magne-Tronics InC. ....ceeeer
McMartin Industries InC. ...ceeceveeriveneen Space 43W
Magnetic Products Div. 3M Co. ........ Space 19W

renernnemennenOPAce 46W

Miratel Electronics ... Space 34-35W

Mitchell Vinten INC. .ovvivereeeererinrerennnns Space 62W
Mobilcolor Inc. Space 60W
Moseley ASSOCIates .....ccecoeeererruennncs Space 48W
0zalid Products, General Aniline & Film

Corp. Soace 63W
Pepper Sound Studios ..c.c.eccceeesssnenne Space D-E
Radio Corp. of America . ..Spaces 5-6E
RCA Electron Tube Div. ccvvricrenennsnns Space 10E
Raytheon Co. ... Space 11E
Riker Industries INC. ..veeevervevereecen Space 58W
Rohn Systems Inc. ...... ....5pace S50W
Sarkes Tarzian INC. ..ceveserinonssnses Space 17E
Schafer Electronics ... ....5pace 73W
SESAC INC. wverrverrermsnsencsnmmvenmmansssssonsssnes Space EE

....5pace SIW
...opace S4W

Sony Corp. of America ...
The Soundscriber Corp. ..
Sparta Electronic Corp. ....Space 56W
Surrounding Sound Inc. ... ...Space 76W
Tektronix 1NC. .vererrerreviereerermererenssnnns Space 29W
Telemet Corp. Space 2€
TelePrompTer Corp. ... ..opace 31W
The Telequip Corp. ... ..Space 3E

Tv Zoomar Co. Space S9W
Tower Communications Co. ...t Space 24W
U. S. Army Tele-Radio Branch, Office,

Chief of Information ..........o.eseeeeee Space 66-67W
U. 8. Navy Space 69W
Utility Tower Co. Space 40W
Visual Electronics COrp. ....cceeennnee Space 14E
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Other exhibitors

ASSOCIATED PRESS
Sheraton-Blackstone, Sheraton Room

Personnel: Louis J. Kramp, Oliver
Gramling, Tom Coleman, Burl Ely,
Fred Strozier, Douglas Lovelace, Ralph
Allgood, Andy Anderson, Henry
Blount, Tom Bratter, Jim Firmin, Jerry
Gill, Bob Hull, Bill McFarland, Bob
Shipley, Dave Shuirman, Jim Smith,
Frank Stearns, Roy Steinfort, Bob
Sundy, Tom Stuetzer.

AT&T
Suite 25394
Personnel: Walter B. Kelley, W. R.

Kellogg, W, B. Snell, W. W. Betteridge,
R. L. Hake.

BROADCAST CLEARING HOUSE
Pick-Congress, Suite unassigned

Personnel: Lee Mehling, Jock Fluor-
noy.

LEO BURNETT CO.
Suite 1500

Personnel: Tom Wright, Hal Tillson.

A. C. NIELSEN CO.
Suite 1000

Personnel: E. P. H. James, Henry
Rahmel, George Baille, Erwin Ephron,
Bill MacDonald, Don Waterbury,
George Blechta, Bill Ryan, Joe Mat-
thews, Bill Miller, John Churchill, Gene
Woolpert, Ben Wilson, Gene McClure,
Bill Wyatt, Jim Shoemaker.

.................................. Space 30W
oo Opace 46W

Vital Industries
Vitro Electronics ..................

NAB CONVENTION OFFICES
(All NAB convention and staff offices are on the
third floor of the Conrad Hilton unless otherwise

designated)

Convention Manager ......o.eseeeeresmeseses Room 1
Everett E. Revercomb, secretary-treasurer

Convention Program ........ceeeseeeesreerersesses Room 4

Howard H. Bell, vice president for planning
and development

Engineering Conference .............

George Bartlett, manager
Convention Exhibits....East and West Exhibit Halls

George E. Gayou, exhibit director

Edward L. Gayou, assistant exhibit director
Registration Desk ........cceeerververenee Lower Lobby

William L. Walker, assistant treasurer
Convention News Room 3

John M. Couric, manager of public relations
Newsroom Astoria Room
NAB STAFF OFFICES

wreerreeneennROOM 1

Executive vice president ............ocoememeee Room 4
Vincent T. Wasilewski
Radio Room 2

John F. Meagher, vice president

Station services
William Carlisle, vice president

Station relations ...........ccooeeeerevvemsennd Lower Lobby
Alvin M. King, field director

Broadcast management
James Hulbert, manager

Room 2

THE PULSE INC.
Suite 2200
Personnel: George Sternberg, Allen
Klein, Kenneth Gross, Clay Forker.
STANDARD RATE & DATA SERVICE
Suite 17064
Personnel: Dr. Howard Alspaugh,
Harvey Harkaway, Len Schultz, John
Chamberlin, Marvin Melnikoff,
TELESCRIPT-CSP INC.
Palmer House, Suite unassigned
Personnel: Bob Swanson, Peter Jack-
son.
TELEVISION AFFILIATES CORP.
Suite 700

Personnel: Richard Brandt, Richard
Carlton, Robert Weisberg, Leo Brody.

TELEVISION INFORMATION OFFICE
Suite 1124
Personnel: Roy Danish, Lawrence

Creshkoff, Ben Wickham, Carl Burk-
land.

TV STATIONS INC.
Suite 20244

Personnel: Herb Facobs, Don Men-
chel, Grace Jacobs, Ron Kruger, Ilona
Koch.

UPI
Suite 600

Personnel: Leroy Keller, R. T.
Eskew, Thomas E. Cunningham, Dale
M. Johns, Richard Litfin, Dean C. Mil-
ler, Bill Middlebrooks, Jack Limpert,
Leroy Hamann, Arthur Reynolds, Willis
Evans,

Government affairs .....co.ecvverseessserseesenssens Room 2
Paul Comstock, vice president

egal ... Room 2
Douglas Anello, general counsel

Research Room 2
Melvin Goldberg, vice president

Code Authorit Room 4

Robert D. Swezey, director
Edward H. Bronson, manager for television
Charles M. Stone, manager for radio

EQUIPMENT HOSPITALITY SUITES
(See also Equipment Exhibitors)

Alto Fonic Tape Service InC. ....ccoevvnennne 1835A
Albion Optical Co. ..uieruerrveirsesssneenes Unassigned
Amcerican Telephone & Telegraph

0. 2539A
Ampex Corp. 505A
Automated Electronics Inc. ....Unassigned
Automatic Tape CONtrol ...eeceecrmseenerssnssens 1724
Bell & Howell Unassigned

Bogen-Presto Div. of Siegler Corp. ....Unassigned

Clark-Root Inc. 1835A
Collins Radio Co. 2224A
Commercial Producers InC. .....oeeveeenrrreerens 918A
Continental Eiectronics ..........ccoervenieenae 2539

Dage Div.—Thompson Ramo

ooldridge INC. weviiresnssesinsinens Unassigned
Dresser—ldeco Co. 1618
Eastman Kodak Co. .......... ...Unassigned
Electra Megadyne InC. ....cccooevverrverrenene Essex Inn
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WHERE TO FIND IT  CONTINUED

Federal Manufacturing & Engineering

Corp.—Tv Specialty Co. Div. ..........Unassigned
Gates Radio 1924
General Electric 605

General Electronic Labs. .ecccoserenerreeceeens 1900
Gotham Audio Corp. 24224
International Business Machines ...... Unassigned
International Good MUSIC ..eevevvreruveescsencreenand 5A
ITA Etectronics Corp. 2339
Johnson Electronics Inc. ......ccewmeneeveeen. 1734A
Kline Iron & Steel C0. .eeeeersivuvanserrrernans 2339A
Lighting & Electronics Inc ...Unassigned
McMartin Industries ........... ...ESSeX  |nn
M & H Engineering Co. .......coeeeusnnecene.Unassigned
MaCarTa Inc. 935A
Modern Broadcast Sound Co. ............Unassigned
Moulic Specialties Co. ............. ...Unassigned
Pepper Sounds Studios InC. ....cececicesene. 1335A
RCA 605A
Recorded Publications Labs. ... Unassigned
Sarkes Tarzian INC. ..cerreerererrsnssnsnreerensassens 1319A

Scully Recording Instruments Corp.....Unassigned

Shure Brothers ......cccemecensnnniiiceres Unassigned
Spectron Inc. Unassigned
Stainless. Inc. 1506
Standard Electronics Div.—Radio

Engineering Labs. INC. .oceeemmereensene Unassrgned
Surrounding Sound Inc.
Tape-Athon COrp. .....cccceeeeivenserssseeenns Unassmned
Telescript-CSP Inc. .......... ..Palmer House
Television Affiliates COIP. .oeeerveeeonersnnnrsennns 700
Utility Tower Co., 2419A
Visual Electronics COIpP. .....ccvicmiemcrnceneer 1200
Vitro Electronics 1023

L |

otk THE
ALL NEW
GONTINENTAL
ELEGTRIGS

EN

BOOTH 25W
NAB SHOW

PRODUCTS COMPANY

BOX 5024 o DALLAS 22, TEXAS » TELEX CEPCO
L7V Subsidiary of Ling-Temco-Vought, Inc.

I
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STATION BROKERS

Blackburn & 0. wecereverersenesennens Essex Inn 801-02
Wilt C. Gunzendorfer & ASSOC. w..owceeee. Unassigned
Hamilton-Landis & Assoc. ........ ....Unassigned
Jack N. Stofl & ASSOC. w.covvrrenrenncne Unassngned
Howard Stark 3536A
Edwin Tornberg & Co. .covenverciennnnnnnee..... 1218A

STATION REPRESENTATIVES

ABC-TV National Sales .....ceeeveuced Executive House
Advertising Time Sales .. Essex Inn 301

Am Radio Sales 0. ..cecevrvrrervmmmerierernnen 264345
Avery-Knodel Sh-8 1109
Mort Bassett & CO. w.occcormerenrerrcnssnerenens Essex Inn
Elisabeth Beckjorden ..............ccccu...... Unassigned

Charles Bernard Co. (Country Music

Network) Pick Congress
John Blair & Co,, BIarr-Tv, and Blair

Television Assoc. Sh-B 608
The Bolling Co. ............ Executive House 2011-12
Broadcast Time Sales ........Executive House 3211
CBS TV Stations National

Sales Drake
Henry 1. Christal CO. wvvvvieenecerverseienesensenas 1306
Robert E. Eastman Co. Executive House

FM Group Sales ........cooemeenmerivnnes Unassigned
Forjoe & Co., Unassigned
Gill-Perna 2400
Harrington, Righter & Parsons ................Sh-B 808
George P. Hollingbery Co. .ceiermmmeeesrruenues 1600
Hal Holman Co. 21224
Bernard Howard & Co. ..evrvecnrionennnicn Unassigned

H-R Representatives ...................Executive House
The Katz Agency ............... Executive House 3803
Robert Kerr Organization 1235A
Jack Masla Co
McGavren-Guild Co.
The Meeker Co.
NBC Spot Sales ........
John E. Pearson Co.
Peters, Griffin, Woodward .
Edward Petry & Co,
Radio T.V. Representatives
Paul H. Raymer Co. ............
Select Stations Representative

Inc. Sheraton-Chicago
Spot Time Sales ....ccceeverreeneens Executive House
Storer Television Sales ......Executive House 3812
Television Advertising Representatives ...... Drake
Venard, Torbet & McConnell .......cccou.cevurenecs 2100
Weed Radio & Television Corp. .......Town House
Adam YOUung C0. .ueeeoccvrrvvemrnceccirersnssarasnes 1100

................ -..Executive House

NETWORKS, GROUPS

ABC Radio 2306A-11A
ABC-TV 2306
CBS Radio 1806-06
CBS-Tv .2320-2325
Keystone Broadcasting System ... 804-06
Mutual Broadcasting System ................1606A-04A
NBC Radio Sh-B
NBC-TV Sh-B
QXR Network 1218
RESEARCH ORGANIZATIONS
American Research Bureau .................... 900
A. C. Nielsen Co. 1000
The Pulse Inc. 2200
PROGRAM SERVICES
ABC Films ...cveveerrvrrvnverenrenr 2305A
Allied Artists

Television ............ Pick Congress, Shelby Room

B.C.G. FilMS INC. ..oivmeremerrrrreneererrnees Unassigned
Bonded Film Distributors .......ccoovvivmmuneee... 1218
Buena Vista Distribution Co. (Walt Disney)....1224

CBS Films
Desilu Sales
Embassy Pictures Cor
Four Star Distribution

COMP. wereeruceasanes Pick Congress, Victorian Room
Hollywood Tv Service .............. Pick Congress 319
Jayark Films

Corp. wooreennee. Pick Congress Lakeshore Room
King Features

Syndicate Pick Congress Tally-Ho Room
Lang-Worth Feature Programs 1324

2319-16
..... Pick Congress, 311
Bpp— Pick Congress, 327

M & A Alexander Productions ............ Unassigned
Mark Century Corp. 1119A
Mars Broadcasting 1518A
MCA-TV 2300
Medallion Executive House
Media Tempo Unassigned

MGM-TV ............ Pick Congress, Washington Room
Musical COncepts INC. .....cvewvrrersvanes Unassigned
NBC Films INC. oeceerrverreereenececnsnensanne Drake Hotel
Fred. A. Niles Communications

Centers Inc. ..... ..Unassigned
Official Films ....Pick Congress, Cofumbian Room
Pams Productions 1033A
Programatic (Muzak) ........ccoocverveseenruneennns 1206
Radio Concepts ...........ceeverenusenncnes Unassigned
RCA Recorded Program Services .. -
Record Source ........cceeevnninnee ...Unasslgned

Recorded Publications Labs. ............Unassigned
Walter Reade-Sterling inc. ....Pick Congress 315
Screen Gems, Cellomatic

117, Pick Congress, Roosevelt Room
SESAC 906A
Seven Arts Associated

COrp. wuvveceennes Pick Congress, Buckingham Room
Sports  Network ..........ccciivenercnnnnas Unassigned
Storer Programs Inc. .Executive House 3511
Teledynamics COrp. ......ceermerveenenne Pick Congress
Trans-Lux Corp. ........ Pick Congress, Carter Room
20th Century Fox

Television ............ Pick Congress, Music Room

Richard H. Ullman
United Artists

2000

..Pick Congress, Lincoln Room
.......... Pick Congress, 323

Video House
Wa_lrner Bros.

MISCELLANEOUS

Advertising Age 1306A
Advertising News of New York ............ Unassigned
Associated Press ............. Sh-B Sheraton Room
Billboard Unassigned

Broadcast Advertisers Reports Inc....Unassigned
Broadcast Clearing

House P:ck Congress, Unassigned
Broadcast Service Co. . ...Pick Congress

Broadcast Engineering . ....Unassigned
Broadcasting agazme .................................. 06A
Leo Burnett Co. 1500
Federal Communications

Commission Unassigned
Film Daily Unassigned
Georgia Assn of Broadcasters ..........e.. 11347
Media/Scope 1106
Printer’s Ink 1106A
Radio Advertising Bureau ..............eert Unassigned
Radio-Television Daily 906
Sales Management .........c..ccceueerrencenne. Unassigned

Sponsor
Standard Rate & Data Service
Telefilm Magazine ..........cceuee.
Telescreen Advertising Inc. ........
Television Bureau of Advertising....
Television Information Office

Television Digest ........eereevermeuerersaeens Unassigned
Television Magazine 706A
TV Guide Unassigned
Tv Stations Inc. 2024A
United Press International .......c..eceeeemeresrens 600
Variety 806A
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TOMORROW

. WITH TELEVISION,
~ BY TARZIAN

e

See it at
NAB—Space 17E

A complete line of Solid State television broadcast equipment will be unveiled
by Sarkes Tarzian, Inc. at the National Association of Broadcasters Show in

Chicago, March 31.

Reflecting an outstanding capability in the engineering and manufacturing of
sophisticated broadcast equipment, the entire Tarzian line will introduce a new
concept in the design of television equipment. From the exciting, functional
exteriors by Schory-Steinbach Associates—Industrial Designers—to the in-
comparable transistorized engineering, the new Tarzian look is a look of quality

—quality in performance matched by quality in appearance.

These solid state electronic products come to you in the longtime Tarzian

tradition of uncompromising quality at reasonable cost.

Broadcast Equipment Division

SARKES TARZIAN, INC.

Bloomington, Indiana
BROADCASTING, March 25, 1963
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FORD STILL SKEPTICAL OF COMMITTEE

Fears uhf development group -may encourage bad risks

While one FCC commissioner was
involved last week in plans for the
commission-sponsored uhf-development
committee, one of his colleagues con-
tinued to express concern that the com-
mission might be inviting investors to
“lose their shirts” in uhf,

Commissioner Frederick W. Ford,
who had opposed creation of the com-
mittee, said last week he fears the com-
mittee might encourage investment in
uhf stations before there are enough
all-channel sets in circulation to give
those operations “a fighting chance.”

But Commissioner Robert E. Lee,
chairman of the Committee for the Full
Development of Uhf Broadcasting, said
stimulation of investment won’t be one
of the group’s functions. He said the
committee, which had its organizational
meeting two weeks ago (BRoADCAsT-
ING, March 18), will be concerned pri-
marily with technical problems.

Commissioner Lee, meanwhile, ap-
pointed an eXecutive committee of 20
members and scheduled a closed meet-
ing for the group in Chicago on April
4, following the NAB convention. With
the aid of commission staff members
he has also been developing subjects
for discussion at the Chicago meeting.

Original Proposal = Commissioner
Ford’s concern stems from the original
proposal for the committee, which was
advanced by L. M. Sandwick, of Elec-
tronic Industries Assn. In a letter to
Sen. John O. Pastore (D-R.1.), chair-
man of the Senate Communications
Subcommittee, Commissioner Ford
noted that Mr. Sandwick had suggested
that the committee might educate broad-
casters, dealers and distributors on “how
uhf can be made to succeed.” MTr,
Sandwick went on to say it’s essential
that venture capital be attracted to uhf.

This idea, Commissioner Ford said,
was included in the commission’s notice
proposing the committee. He referred
to a passage which said that the com-
mittee “could perform the very useful
function of collecting and disseminating
information concerning the practical
problemns confronting the uhf broad-
caster in differing market circumstances,
the methods used by broadcasters to
meet those problems, and whether a
particular method was successful or
effective.”

Commissioner Ford said such promo-
tional activities would be “contrary to
the philosophy of the all-channel receiv-
er legislation.” The committee, he
said, might “ ‘oversell’ uhf broadcasting

. . rather than allow natural forces to
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operate gradually . . . as the legislation
contemplates.” He added that the com-
mittee might precipitate “a tragic set-
back similar to that which occurred in
the early 1950's when inferior equip-
ment, public indifference and the apathy
of advertisers combined to drive so
many uhf stations off the air.”

Trade Association Work = The com-
missioner also feels that if the commit-
tee engages in promotional activities,
the commission will, in effect, be spon-
soring a trade association.

Commissioner Ford said the FCC’s
association with the committee “gives
the appearance the commission is un-
duly encouraging investment of private
funds in uhf.” He said this “will tend to
obscure” the hazards involved. He added
that although the commission is respon-
sible for encouraging the use of radio
and tv and developing a nationwide
broadcasting service, “public attitudes
and competitive forces will determine to
a la_rge extent whether a broadcasting
service is to remain viable.” Commis-
sioner Lee, however, indicated he had
no basic disagreement with Commis-
sioner Ford, who approves the idea of
a committee devoted exclusively to so-
lution of uhf’s technical problems.

“We're not going to recommend in-
vestment in uhf,” he said. He added
that the only “education” programs the
committee conducts will be devoted to
the technical problems. He is hopeful
that seminars, in which experts would
discuss these matters, can be held in
new uhf markets for the benefit of tv
set dealers and servicemen.

The executive committee members
named by Commissioner Lee are Edwin
M. Marshall, vice president, American
Assn. of Advertising Agencies: Dr.
Wayne Masters, Melpar Inc.; Seymour
N. Siegal, director, Municipal Broad-
casting Co., N.Y.; Mr. Sandwick; Adam
Young, president, Adam Young, Inc.,
New York; Lawrence Webb, managing
director, Station Representatives Assn.,
New York; Harvey Struthers, vice
president, CBS; Ben Adler, president,
Adler Electronics, Inc., New Rochelle,
N.Y.; William L. Putnam WWLP (TV)
Springfield, Mass.; Thad H. Brown Jr.,
vice president and executive director,
Assn. for Competitive Television; Vin-
cent T. Wasilewski, executive vice presi-
dent, NAB; Percy H. Russell, attorney,
Washington, D.C.; W. T. Hamilton,
WNDU-TV South Bend, Ind.; Lester
Lindow, executive director, Assn. of
Maximum Service Telecasters; Edgar

W. Holtz, attorney, Washington, D.C.;
Dr. Frank G. Kear, engineer, Wash-
ington, D.C.; Frank Marx, president,
ABC Engineering, American Broadcast-
ing-Paramount Theatres; Sarkes Tar-
zian, president, Sarkes Tarzian Inc,;
Mort Farr, chairman, National Appli-
ance & Radio Tv Dealers Assn.; and
Peter B. Kenny, vice president, NBC,
Washington.

Robert G. Weston, Commissioner
Lee’s engineering assistant, is serving as
executive secretary to the full commit-
tee, and George S. Smith, the com-
missioner’s legal assistant, is legal coun-
sel. Arthur H. Gladstone, an FCC
hearing examiner, is special counsel.

Commissioner Lee said the executive
committee, at its meeting in Chicago
next month, will decide on areas of
study and set up subcommittees to
handle them. The next meeting of the
full committee will be scheduled for
late April or early May, he said.

FCC wants change in

Communications Act

The FCC has approved a request
for legislation to eliminate the so-
called “anti-Avco” amendment that
prohibits the commission from consid-
ering, in station transfers, whether any-
one but the proposed purchaser should
be granted the license.

The legislative proposal is awaiting
clearance by the Bureau of the Budget,
which must pass on all legislative re-
quests by agencies, before being sent to
Congress.

The proposed bill, reportedly, would
not add new language, but merely strike
the Communications Act provision ban-
ning the FCC from considering trans-
fer of a property “to a person other
than the proposed transferee or as-
signee.”

Commission officials regard this lan-
guage, added in 1952, as “unduly re-
strictive.”” They feel the commission
should have more discretion in deciding
how to proceed in station transfers.

Other FCC legislative proposals and
their status:

Catv regulation—A bill has been
drafted but not yet approved by the
commission. It was worked out by
commission staff members with repre-
sentatives of the National Community
Television Antenna Assn.

Network regulation—Draft legisla-
tion is not yet prepared on this. The
commission wants to act first on the
report its Network Study Staff sub-
mitted on the lengthy investigation of
networks.

Petitions for interventions — Ready
BROADCASTING, March 25, 1963



The appearance of spring last week
coincided with indications that the
end of two FCC freezes—on am and
fm grants and applications—may be
in sight.

The warming trend in am matters
was heralded by the staff’s submis-
sion of a recommendation for a pro-
posed rulemaking to revise the na-
tional allocation policy.

The commission hasn't discussed
the proposal in detail yet, but it’s
understood that, among other things,
it provides for new engineering
standards that would make am grants
more difficult to obtain in markets
already heavily served by standard
radio, but easier in underserved
areas.

The commission imposed the am

Will spring bring a thaw in FCC ‘freezes’?

freeze which, with some exceptions,
applies to new or changed facilities,
on May 10, 1962, to provide a
breathing space in which it could
consider ways of dealing with the
so-called population explosion in am
stations. The commission noted that
current am rules are essentially the
same ones that were in force 20
years ago.

How soon the freeze can be lifted
is anyone’s guess. It depends on how
fast the commission—now that it has
a proposal before it—can operate its
rulemaking machinery. But there is
some hope within the agency that the
job can be completed by early fall.

An end to the fm freeze seems a
more immediate prospect. It was im-
posed Dec. 21, 1962, at the time the

commission requested industry com-
ments on a proposed table of alloca-
tions for the 80 commercial fm chan-
nels in the U.S. The deadline for
comments passed Monday and reply
comments are due April 17. The pro-
posal will then be ripe for action, and
some officials feel the commission
could act in this matter and lift the
freeze before the August hiatus.

Another “freeze” imposed by the
commission involves the 13 clear
channels it broke down 18 months
ago (BROADCASTING, Sept. 18, 1961).
It is deferring action on grants be-
cause of a resolution adopted by the
House of Representatives last July,
asking the commission to delay for
at least a year.

for introduction in Congress, this pro-
posal would require anyone interested
in intervening in a hearing to signify
his intention of doing so within 30
days of the publishing of the hearing
issues. Petitions for intervention can
now be filed up to 10 days before the
start of a hearing. i

Executive reserve — This measure,
awaiting clearance by the Budget Bu-
reau, would waive conflict-of-interest
legislation for individuals who have
been tapped for replacement of FCC
officials in time of emergency.

Hearings on suspension
of Sec. 315 to resume

Hearings on a proposal to suspend
equal time requirements for the presi-
dential and vice presidential elections in
1964 were to resume in the House Fri-
day (March 22) with presentations by
congressmen and the Democratic and
Republican national committees.

The Communications Subcommittee
of the House Commerce Committee
heard broadcasters and other witnesses
when hearings began earlier this month
(BROADCASTING, March 11).

Witnesses expected to favor suspen-
pension of equal time were Rep. Willi-
am E. Miller (R-N. Y.), chairman of
the Republican National Committe, and
John M. Bailey, his Democratic count-
erpart.

Rep. Robert W. Hemphill (D-S. C.)
said Thursday (March 21) he would
support the proposal before the sub-
committee, but also would recommend
that the Congress try temporary repeal
of the entire political broadcasting pro-
vision of the Communications Act in
1964. A trial repeal of Sec. 315 would
“give us time to evaluate the good and
the bad,” he said.

BROADCASTING, March 25, 1963

WKRG replies to unfair trade charges
FCC TOLD NO MONOPOLISTIC PRACTICES TAKE PLACE

The FCC last week reported it had
received complaints that WKRG-AM-
TV Mobile, Ala., uses unfair trade prac-
tices in combination with the Mobile
Press Register Inc. which owns 50% of
the stations and Mobile’s only daily
newspapers.

On March 6 the commission sent
WKRG-AM-TV a letter requesting that
the station reply within 15 days to
charges that it had used its connection
with the Press Register to foster mono-
polistic trade practices. The deadline
was met by WKRG-AM-TV last Thurs-
day (March 21).

WKRG-AM-TV told the FCC that
when the Press Register bought its 50%
of the stations the licensee promised it
would operate the tv and radio stations
separately from the newspapers. WKRG-
AM-TV said that it believes it has up-
held this promise.

The FCC said that its investigations
did not uncover sufficient information
“to justify institution of hearing pro-
ceedings” but what information it does
have indicates that the charges against
WKRG-AM-TV “were neither frivolous
nor completely unfounded.”

The commission told the Mobile am-
tv to answer the allegation that “execu-
tives or employees of the Mobile Press
Register have used the threat, express
or implied, that favorable publicity will
be piven those who advertise on
WKRG-AM-TV and that unfavorable
publicity, or no publicity, will be ac-
corded those who advertise on rival sta-
tions or refuse to advertise on WKRG.”

Separation Policy » WKRG said that
it believes that its operating policy is

adequate to safeguard against mono-
polistic practices. The station said that
only Kenneth R. Giddens, president of
WKRG-AM-TV, controls the station’s
operations, both the programming and
business practices. The only Press
Register executive active in station busi-
ness is William J. Hearin Jr. who has to
countersign checks, as representative of
the newspapers’ interest. WKRG ad-
mitted that at times Mr. Hearin promo-
ted time sales, but that the licensee’s
board of directors stopped this practice.

WKRG said that advertising columns
in the newspapers are open to rival ra-
dio and tv stations, just as WKRG sells
time to competing newspapers. How-
ever, WKRG did not specify any par-
ticular newspaper.

The station told the commission that
there are no combination rates for those
who buy both space in the Press Regis-
ter and time on WKRG. Neither is
any preferred rate given for time on
WKRG if advertising is purchased in
the papers and vice versa, the station
said. WKRG also disclaimed any dis-
crimination against any party who ad-
vertises with other papers or stations.

News For All » WKRG said that the
Press Register makes the news it gath-
ers available to the radio and tv sta-
tions which decide how that news shall
be used. The station said that some of
its newscasts originate from the Press
Register newsroom, but that credit in
these cases is given to the paper.

The station pointed out that this same
news is released to the AP and UPL

WKRG said that the Press Register
carries the program schedules of all
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stations in the area, as well as its own.
The station also uses other newspapers
and assorted media for promotions,
WKRG said.

In summing up, WKRG said that it is
fully aware of its responsibilities not to
create monopolistic practices because
of its association with the Press Register.

Government Concern » The FCC said
that it “has many times expressed con-
cern over the possible concentration of
control of media” and that it will take
“cognizance of anti-competitive prac-
tices” in its elvaluation of a licensee’s
operation.

The commission said the Mobile dail-
ies’ partial ownership of WKRG-AM-
TV “creates a tendency toward concen-
tration of control of media” in Mobile.
It warned that WKRG should main-
tain “a degree of vigilance. .. which
may have been lacking in the past.”

FCC Chairman Newton N. Minow
expressed the commission’s concern
over this matter at hearings by the
House antitrust committee two weeks
ago (BROADCASTING, March 18).

Dodd seeks more funds
for ‘violence’ probe

Sen. Thomas J. Dodd (D-Conn.), who
still has not shown to his colleagues a
staff report written from 1961-62 Juve-
nile Delinquency Subcommittee hear-
ings on the effects of tv’s violence on
youth behavior, says that findings in
this so-far secret report justify a simi-
lar probe of motion pictures directed
at youngsters.

Indications were that the tv hearings
—not the report and its legislative rec-
ommendations—would be published
this week.

“Competition and the drive to obtain
high ratings” in television is responsible
for the use of “unwholesome, harmful,
or at best only inferior shows,” Sen.
Dodd said in a letter justifying sub-

committee budget requests to Senate
Judiciary Committee Chairman James
Q. Eastland.

A clear warning to movie people is
in the Connecticut senator’s justifica-
tion for a $188,000 appropriation to
keep his Delinquency Subcommittee
going: “Certain low-grade films particu-
larly prevalent on the screens of drive-
in theatres have led subcommittee in-
vestigators to question whether industry
leaders exercise sufficient responsibility
toward viewers of their productions,”
the senator wrote.

The Senate approved the request.

NAB wants delay in
FCC's new logging rule

The NAB last week asked the FCC
to delay the effective date of its new
rule which, in addition to permitting
automatic operating logs, requires sta-
tions to keep a maintenance log and
have transmitting equipment checked
every day by a first-class engineer. The
NAB requested that the rule (Broap-
cASTING, Feb. 25), now scheduled to
take effect April 8, be postponed until
June 8.

The association’s request contended
that keeping the maintenance log will
force stations to adopt new operating
practices and that more time is needed
to allow broadcasters to fully under-
stand the rule and adapt to it.

At least one individual broadcaster
has voiced discontent with the new rule.
Phillip Whitney, general manager and
chief engineer of WRFL (FM) Win-
chester, Va., says that the station’s
transmitter is high in the Blue Ridge
Mts. and cannot be serviced every day
(see OPEN MIXE, page 18).

The NAB’s petition noted that the
new rules are to be discussed at the
association’s convention in Chicago
April 1-3, and the proposed time ex-
tension will allow broadcasters to take
“full advantage of this counselling. . . .”

Commission imposes censorship, NAB says
MEMO TO FCC REQUESTS NO MORE LOCAL HEARINGS

The NAB last week accused the
FCC of having imposed “a very real,
although somewhat illusive censorship”
on broadcasting.

The charge was contained in a mem-
orandum filled with the commission on
the FCC’s Omaha hearing on local live
programming. The memorandum called
that hearing—and the one held in Chi-
cago last year—an irresponsible attempt
“to exert a form of government control
over programming.”

KETV (TV), KMTV (TV) and
WOW-TV—the three stations involved
in the hearing—did not file comments.

The memorandum, submitted by
Douglas Anello, NAB general counsel,

renewed NAB President LeRoy Col-
lins’ request that no more such hear-
ings be held. The commission, it said,
“should halt its efforts to govern by
harrassment, by needling, by nibbling
in a proceeding directed indiscriminately
against all broadcasters.”

But the memorandum didn't limit it-
self to these activities, It said that, des-
pite the no-censorship provision of the
Communications Act, a whole range of
commission actions over the years has
resulted in a deterioration of broadcast-
ers’ freedom.

Real Censorship = Judged by the
standard applied to the printed press,
the memorandum said, “broadcasting is
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Been seeing any white flashes lately? Those are
dropouts in your tape. They cost you money. They
spoil your picture.
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This is a money-saving first. And, of course, the Dropout

The new Mincom Dropout Compensator helps you put

Compensator for TV tape. a superior picture on the air

_ from any tape, old or new.
The Compensator kills per-

ceptible dropout effect in
video tape playback.

A compact module, com-

patible with all existing VTR
Reduces station overhead
by eliminating costly en-
gineering evaluation time

and unproductive wear on Mincom Division 3cumwn{ Write or call for Comp|e‘te
+ | i 2049 So. Barringtan Ave., Los Angeles 25 e
recording equipment. (Area Code 213) BR 2.9971 specifications.
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Everybody keeps getting into the act

NAB'S BELL TELLS MOSS HEARING THE HOUSE MANAGES NEWS, TOO

Congressmen investigating charges of
news management by the Kennedy ad-
ministration were reminded last week
about “news management” on the Hill.

The prodding came from Howard
H. Bell, NAB vice president who
called their attention to the fact that
radio and tv are still denied access
to cover House committee hearings
with microphone and camera. His re-
marks were addressed to Rep. John E.
Moss (D-Calif.) and his House Sub-
committee on Government Information.

Departing from his prepared re-
marks, Mr. Bell interjected a reminder
that House rules still prohibit broad-
casters from covering House meetings.

“I hope you’lll forgive me for this
commercial,” he added.

In his statement, Mr. Bell empha-
sized what other panelists appearing
before the committee maintained:

“The American people at all times
are entitled to be fully informed on the
actions of government, excepting mat-
ters directly and specifically imperiling
the national security.”

Mr. Bell also called for a meeting be-
tween Pierre Salinger, White House
news secretary, and representatives of
all media, to discuss allegations of news
management. Such a meeting had been
scheduled by Mr. Salinger for April
5-6 at Airlie House, near Warrenton,
Va., but was postponed because of a
“conflict” with the hearings of the Moss
committee.

Affirmation of the people’s right to
know what the government is doing ex-
cept where military security is involved
was stressed by all other spokesmen for
news media at the hearing. They rep-
resented American Newspaper Publish-
er's Assn., American Society of News-
paper Editors, Sigma Delta Chi, Na-
tional Editorial Assn. and representa-
tives of various newspapers and peri-
odicals.

A strong indictment of Arthur Syl-
vester, Dept. of Defense press chief,
was made by Clark Mollenhoff of the
Cowles Publications. He called for Mr.
Sylvester’s resignation because it was
Mr. Sylvester’s remarks shortly after the

Cuban crisis that sparked the contro-
versy.

Mr. Sylvester is alleged to have said
that news management is a function of
war weaponry as is “the right to lie”
when there is a possibility of nuclear
war. He also ordered Pentagon per-
sonnel to report meetings with news-
men, a directive still in effect but not
now being implemented.

A defense of sorts was made by
James Reston, Washington bureau chief
of the New York Times.

Mr. Reston said things weren’t as
black as they have been painted, and
that there is more news available to re-
porters in Washington today than 20
years ago.

He also added; in discussing the Syl-
vester “right to lie” principle, “It is the
basic responsibility of the President to
defend the people of this country. In
the ultimate extremity it may be justi-
fied to deceive the people for the pur-
pose of deceiving the enemy. . .”

Mr. Sylvester is to be heard by the
committee today (March 25).

in fact burdened with a very real al-
though somewhat illusive censorship.”

It added that, over the years, the com-
mission “has acted in a manner that
does, in fact, repress broadcast com-
munications. This repression exists
where deliberate actions and activities
operate to change the format of a sta-
tion’s programming through the use of
power over, and leverage against the
broadcast licensee.”

“Repressions” cited in the memoran-
dum include:

» “The request for a detailed break-
down by percentages for program in-
formation.

= “The questioning of certain aspects
of the breakdown with the implication
that sustaining is better than commer-
cial; local better than remote.

= “The pronouncements by those in
authority that there should be more ed-
ucation and discussion and less enter-
tainment.

= “The format of inquiries directed to
licensees who wish to change program
proposals.”

The memorandum said “all of these
exercise a leverage that tend to induce
conformity with certain government
preconceived program ideas.”

The NAB said it doesn’t dispute the
commission’s authority to review an ap-
plicant’s determination of audience
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wants and community needs. But, it
added, .the commission must accept the
licensee’s “honest and prudent evalua-
tion of these needs and how he can
best meet them.” Otherwise, the mem-
orandum said, the commission would be
substituting its judgment for that of
the broadcaster—and “the ascertain-
ment of matter to be broadcast remains
solely, not primarily that of the licensee.”
The memorandum said there was *no
logical or legitimate rationale” for the
hearing on the programming of the
three television stations in Omaha. The
NAB said no complaints about the pro-
gramming had been received and that
the commission had renewed the sta-
tions’ licenses six months previously.

No Fishing Party » The memoran-
dum also said the section of the Com-
munications Act authorizing the com-
mission to institute hearings on its own
motion “was not intended to cover any
exploratory operation or fishing expedi-
tion.” It said “there must be an affirm-
ative finding that the public interest
would be served by such an inquiry.”

The NAB recalled that the commis-
sion had ‘invited one and all to come
and publicly air their grievances”
against the Omaha stations, and added:

“They came, approximately 125 of
them, not to bury, however, but to
praise. Only two revealed any com-

plaint, and these, as representatives of
performing unions, expressed the com-
pletely understandable desire that the
stations employ more of their numbers.”

The memorandum also indicated
criticism of the manner in which the
hearing was conducted. It said that al-
though the testimony reflected satisfac-
tion with the Omaha stations, “the
questioning indicated that the question-
ers were not overly impressed. . . .”

The memorandum described quest-
ioners’ interest in local live program-
ming “as almost obsessive,” and said
that while witnesses ‘“‘were slow to
blame stations if their organizations
had not been the subject of a full-blown
documentary . . . the implication of the
questioning . . . was that perhaps the
stations should have been more aggres-
sive in seeking the participation of or-
ganizations in the preparation of such
programs.”

The hearing was conducted by Com-
missioner E. William Henry with the
aid of four commission staff members.

FCC Must Decide ®* The memoran-
dum said that the commission, “by
rashly initiating a novel and crude
form of inquiry,” now faces a “dilem-
ma’’—it must either concede “the Oma-
ha stations have successfully determined
the needs and interests of the public, or
it must substitute its own methods for
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A panel of representatives of all media tells the Moss
subcommittee that any attempt to distort news, no matter
for what high purpose, can only end in undermining the
creditability of the government. Seated are {l to r): Stan-
ford Smith, American Newspaper Assn.; W. S. Coughlan,
“Missiles and Rockets Magazine,” Aviation Space Writers
Assn.; Charles Rowe, “Fredericksburg (va.) Free Lance-

A

Star,” Freedom of Information Committee, AP managing
editors; Walter Potter, “Culpepper (va.) Star-Exponent,”
director, Naticnal Editorial Assn.; Gene Robb, “Albany
(N.Y.) Times-Union," vice president, ANPA; Howard H.
Bell, NAB vice president; Clark Mollenhoff, Cowles news-
papers, Sigma Delta Chi. Arthur Sylvester, Dept. of De-
fense is to testify today (March 25).

those of the stations.”

In urging the commission to forego
such hearings in the future, the NAB
disputed the contention of FCC Chair-
man Newton N. Minow that it promote
mutual understanding between the
broadcasters and the community.

The memorandum said this kind of
understanding  “best comes about
through the avenues developed by
broadcasters” over the last 40 years.
These include, the memorandum said,
the broadcaster’s participation in com-
munity affairs, his speeches to local
groups, his meetings with community
leaders, his special audience research
studies and his preparation of editorials
on community problems.

FCC rulemaking finalized

The FCC last week finalized a rule-
making which allows fm stations to op-
erate two transmitters over a single
STL channel to send stereophonic pro-
grams from the studio to a transmitter.

The commission also decided to per-
mit the same technique to be used by
fm stations on intercity relay circuits,
admitting the possible need for the
transmission of stereo programs be-
tween stations. The FCC in addition
extended similar authority to am and
tv stations which need two transmit-
ters on a “backup” aural channel. The
rulemaking is effective May 1.
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Philco keeps its hat in the ring
WILL STAY IN FIGHT FOR NBC’S PHILADELPHIA OUTLET

Philco Broadcasting Co. says it is
back in the fight for Philadelphia’s ch.
3—this time to stay.

This was the company’s prompt re-
action to the FCC decision disapprov-
ing the agreement under which Philco
would have withdrawn from its contest
with NBC, which is now operating on
ch. 3. Under the agreement, NBC
would have paid Philco up to $550,000
as reimbursement for its expenses in
prosecuting its application for a new
station.

In rejecting the proposal, the com-
mission said it did not want to deny
itself the opportunity of deciding be-
tween two qualified applicants for the
channel. At the same time, it asked
Philco to decide, “without undue de-
lay,” whether it would continue to press
its application {BROADCASTING, March
18).

On Monday—Iess than 72 hours after
the order was issued—the commission
had its answer. “We will proceed with
our application,” Philco’s counsel,
Henry Weaver, told FCC Hearing Ex-
aminer Cunningham, when the hearing
resumed after a two-month lay-off.

Surprise Announcement = This re-
sponse was in accord with earlier Philco
statements that, if the agreement were
disapproved, the company would re-
sume its fight for the channel. But it
came as a surprise. Most observers, in-
cluding FCC officials, expected Philco
to withdraw, regardless of whether the
agreement was approved. Some officials
think Philco might still pull out before
the contest goes much further.

The agreement was one of a series
reached between NBC-RCA and Philco
Corp. and its parent corporation, Ford
Motor Co. The other agreements end-
ed long-standing patent-rights litigation,
and provided for payment by RCA of
$9 million to Philco Corp. for patent
rights owned by the latter (BROADCAST-
ING, Jan. 7). In requesting FCC ap-
proval of the withdrawal agreement,
Philco said it wanted to free its execu-
tives for the task of ‘re-establishing
Philco Corp. as a major competitive
force.”

The complex FCC hearing is now
scheduled to resume April 22, At that
time, it will pick up where it was sus-
pended in January, when the commis-
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A
POSITIVE
APPROACH

Lang-Worth has taken the POSI-
TIVE APPROACH in regard to the
Radio Industry's needs for com-
mercial selling tools.

“Radio Hucksters and Airlifts” is
now combined with “IMAGES.”
A POSITIVE revenue builder.

“Radie Hucksters and Airlifts” is a
service of over 2,000 selections
keyed to calendar events and added
to monthly.

“Images” are custom-made — all
new — 60-second spots for specific
_accounts,

You tell us who and “THE LANG-
WORTH MAN" will sell him for
you,

See “THE LANG-WORTH MAN"
at NAB Headquarters in Chicago
and learn more about the POSI-
TIVE APPROACH.

LANG-WORTH

FEATURE PROGRAMS, INC.
151 N. Franklin St.
Hempstead, N. Y.
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sion was asked to approve the agree-
ment.

Pending then was a consideration of
the comparative issues involved in
NBC's application for renewal of its
WRCV-TV license and Philco’s appli-
cation for a new station on ch. 3.
Already on the record are Philco’s
charges that the network was guilty of
antitrust activities in allegedly forcing
Westinghouse Broadcasting Co. to trade

its Philadelphia properties for NBC
stations in Cleveland.

The hearing also involves applica-
tions providing for a swap of NBC's
Philadelphia properties, WRCV-AM-
TV, for RKO General stations in Bos-
ton, WNAC-AM-TV and WRKO
(FM). The network is required by a
Justice Dept. consent decree to dispose
of its Philadelphia stations,

L. B. Wilson Inc.’s finances questioned
APPLICANTS ASK IT BE ISSUE IN MIAMI CH. 10 HEARING

L. B. Wilson Inc.’s financial qualifi-
cations to build and operate a station
on Miami’s ch. 10 were questioned last
week by two of that company's three
competitors for the channel.

A petition to enlarge the issues in the
comparative hearing which began two
months ago was filed jointly by South
Florida Tv Inc. and Civic Tv Inc. The
financial qualifications of both compan-
ies are already among the issues to be
settled in the hearing. The fourth ap-
plicant is Miami Tv Corp.

L. B. Wilson owns WLBW-TV,
which has been operating on the chan-
nel on a four-month authorization since
November 1962. (It also owns WCKY
Cincinnati.) The company won the
grant in July 1960, after the three other
original applicants for the channel werz
disqualified for ex parfe contacts with
then Commissioner Richard Mack.

In their joint petition, South Florida
and Civic said that while L. B. Wilson
originally appeared to be financially
qualified, that firm’s most recent balance
sheet shows “substantial deterioration.”

They said as of Sept. 30, 1962, the
company has assets of $610,295.77 and
liabilities of $655,723.44, or a deficit
of $45,427.67. They also said the com-
pany has a further obligation of $298,-
000 to RCA, and a possible tax liability
of $132,000, claimed by the Internal
Revenue Service. They said that L. B.
Wilson Inc. operated at a loss of
$67,000 in the fiscal year ending Sept.
30, 1962,

In a separate petition, affecting its
own financial qualifications, South Flori-
da requested permission to amend its
application to provide for a firm loan
commitment of $1.9 million from the
First National Bank of Boston to the
William B. MacDonald Jr. Corp., prin-
cipal source of South Florida’s financial
strength. The corporation is controlled
by William B. MacDonald Jr., who is
president, director and 80% owner of
South Florida,

The petition says the amendment
would eliminate any question as to the
ability of the corporation to meet its
financial commitment to the applicant.
It added that the bank loan would not

be used’ unless other resources of the
corporation proved inadequate.

The Miami ch. 10 hearing is sched-
uled to resume April 22, but Civic
asked last week to have the recess con-
tinued until May 15. Civic said that
its attorney is one of the Philco attor-
neys in the NBC-Philco hearings (see
story page 131) which may go on for
three to four more weeks, Civic said.

Senate groups okay
Comsat board

The 14 incorporators of the Comrmu-
nications Satellite Corp. had been ap-
proved unanimously by two Senate
committees at the end of last week, but
a vote on their confirmation faced a
fight on the Senate floor this week.

That warning came from Sen. Albert
Gore (D-Tenn.) who said Tuesday
(March 19) that he had serious doubts
about the Senate “‘permitting itself to
become entangled and enmeshed in the
operation” of the private company.

Action in the Aecronautical & Space
Sciences Committee on the same day
indicated no question there about
the qualifications of the incorporators.
They were approved unanimously by
the Commerce Committee two weeks
ago (BROADCASTING, March 18), and
by the space committee on Tuesday.

What the space committee was con-
cerned about, said Sen. Clinton B.
Anderson (D-N.M.), chairman, was
that the company’s by-laws would al-
low communications firms to buy less
stock than the public, but legally they
would be entitled to elect half the di-
rectors. Legal briefs are to be drawn
on this point, the committee was told
by Bruce G. Sundlun, an incorporator.

How Much Public Money? = Other
space committee members asked how
the company might share development
of a space communications system with
the government, which already has
asked Congress for $55 million in this
area for fiscal 1964,

Mr. Sundlun said the government has
helped other industries. The corpora-
tion is not prepared to pay for costly
research, he added.

Sen. John O. Pastore (D-R.1.), chair-
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KLAS-TV TO 7,000 MORE VIEWERS

Says Bob McKenzie, Chief Engineer, KLAS-TV, Las Vegas, Nevada.

in Las Vegas and throughout the U.S., more and more knowledge-
able people are turning to EMCEE Translators as the logical means

Write for information on. ..
* VHF and UHF Translators « Multiple

of ‘extending TV coverage . . . efficiently and economically. These Output Amplifiers « Legalizing Equipment

unattended, rebroadcast transmitters reach more people at lower « Low Noise Pre-Amplifiers » Filters

installation cost and maintenance than any other system. Com-: * Power Splitters » Transmitting Antennas

munity service organizations seeking to improve TV or bring TV to * UHF Transmitters

their area and broadcasters wanting to fill in shadow areas . . . all .o cmccm e ccccmccmcccmmmcmm————————
should investigate the EMCEE Translator System. These systems i Electronics, Missiles & Communications, Inc.

are available for VHF or UHF . .. from 1 watt to 100 watts . . . from | 262 East Third Street sMount Vernon, New York « Dept. B
individual area service to multi-hop regional systems . . . as an E Gentlemen: Please rush

equipment package or installed by one of EMCEE’s many franchised [0 Free planning package including data sheet, complete

installation check list, coverage calculation form,
[0 Detailed Specifications of UHF Translatars.
[ Detaited Specifications of VHF Translators.

dealers. Whatever is needed, the logical choice is EMCEE . . . the
world’s largest manufacturer of VHF and UHF translators and

accessories, i
1
r

NAME
ELECTRONlCS.mISSILES ANDEOMMUNICATlONS. INC.} appress
262 East Third Street * Mount Vernon, New York * 914 MO 8-3012 'cmv_ STATE
See us at the NAB Convention, Booth #53 West ™7~ - -
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Broadcasters in Michigan are fac-
ing a knotty fairness-doctrine ques-
tion as a result of the debate now
going on in that state over the pro-
posed adoption of a new state con-
stitution.

The question: Is a broadcaster
obligated to honor a demand for
time to express one side of a con-
troversial issue when the demand is
made in a form letter that is signed
by someone unknown to the broad-
caster?

Many radio and tv stations in the
state have been playing tapes of
broadcasts by Gov. George Romney
urging adoption of the proposed con-
stitution. The governor had been a
vice president of the State Constitu-
tional Convention, and the tapes
were played as a public service.

Then, last week, stations all over
the state received a form letter con-
taining a demand for “equal and

How fair is fair in Michigan?

fair play time to give the reasons
for voting against the proposed con-
stitution.” It was signed “Tom
Downs, vice president, State Con-
stitutional Convention.”

Tom Downs was listed as one of
the vice chairmen of the conven-
tion. But many broadcasters never
heard of him. As a result, some
wondered whether any individual
could send them a form letter de-
manding they contact him and re-
ceive a demand for equal time.

One broadcaster who decided in
the negative was Richard Gillespie,
president of WGHN Grand Haven,
Mich. “T'll give time to anyone I
know, but I don’t know who Downs
is and I don’t intend to accomodate
him.”

Mr. Gillespie feels his position is
sound, legally. But he thinks the
Downs demand shows up a “quirk”
in the fairness doctrine.

man of the Senate Communications
Subcommittee, has raised the question
of public spending which would benefit
a private corporation several times this

year, and has indicated he thinks there
is need for a high-level conference on
it to involve the administration, the
FCC, the National Aeronautics & Space

can I automate

. and still be creative?

WITH O-VATION MUSIC AND

PROGRAMATIC* AUTOMATION

Others are doing it. Nashville’s
WSIX (AM-FM), for exam-
ple, since 1959. Operating in
the black, WSIX-FM, uses
Programatic automation seven
days a week, a minimum of
seven hours a day. Remaining
w hours are spent in
-# creative program-

Telesynd

Name.

ming—local live and 16% hours
a week in stereo, WSIX-FM
has combined the time-saving,
money-saving features of
Programatic with imaginative
programming to build audi-
ence ratings which often com-
pare favorably with AM. You
can do it too!

Phone, write or wire Telesynd today.

0 e 8

136 East 57 Street, New York 22, N.Y.

Address.

City.

Statu

Telesynd and Programaticlnternational Services of Wrather Corporation
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Administration and the space corpora-
tion (BROADCASTING, Feb. 25).

Sen. Gore is understood to think the
Senate has no constitutional authority
to confirm incorporators of a private
corporation.

One point he probably will raise is a
provision of the Communications Sat-
ellite Act which authorizes the corpo-
ration but states specifically it “will not
be an agency or establishment of the
U. S. government.” The senator wants
to know how the President can appoint
directors of a private firm, as he would
do for both the incorporators and for
three directors when the company is in
its permanent stage.

He also is concerned that confirma-
tion might establish a precedent for
federal involvement in other private
businesses.

A provision of the act worrying the
senator gives the President authority
to interest himself in company affairs
with foreign governments or bodies.

Celler ill; hearing delayed

Illness of Rep. Emanuel Celler (D-
N.Y.), chairman of the House Judiciary
Committee, last week forced postpone-
ment of hearings on the concentration
of ownership of news media until some-
time next month,

Rep. Celler was reported by his con-
gressional office to be suffering from
influenza at his home in Brooklyn.

His Antitrust and Monopoly Subcom-
mittee conducted three days of hearings
earlier this month, and had planned at
least three more weeks of sessions
(BROADCASTING, March 18),

Five more renewals given

The FCC last week renewed the li-
censes of five more tv stations whose
renewals had been deferred while the
commission’s staff explored their prime-
time local live programming. Two
weeks ago, the FCC renewed 64 tv li-
censes which had been under the same
scrutiny (AT DEADLINE, March 18).

The stations granted repnewals last
week were KCRA-TV Sacramento,
Calif.; KNDO (TV) Yakima and
KNDU-TV Richland, both Washington;
KHVH-TV Honolulu and its satellite,
KHIK (TV) Hilo, both Hawaii.

Storer requests extension

Storer Broadcasting Co. has asked
and been granted an extension to May
24 for comments on FCC proposal that
broadcasters owning the maximum al-
lowable number of stations would have
to dispose of one interest before apply-
ing to buy or construct another.
(BROADCASTING, Feb. 18).

The commission has set the date for
comments at March 25, and the dead-
line for replies at April 10. Storer asked
until June 10 to make reply comments.
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' Roebling

_ provides lhe
lough guys for

oo lall towers

As broadcasting towers grow taller and
taller the demand for tough, strong guys
made of Roebling prestretched galvan-
ized bridge strand grows apace.

New giant on the horizon is WITV’s
tower in Jackson, Mississippi, at 1615
ft. one of the tallest structures anywhere
in the world.

Designed and built by Kline Iron & Steel
Company, Columbia, S. C., this tower,
whichincludes anelevator, isheld securely
erect by cighteen Roebling galvanized
bridge strands.

All over America, broadcasters are get-
ting the message: Roebling is the source
for dependable strand to assure tower
security. It stands to reason. Roebling
has the experience, the facilities and the
engineering knowhow to handle the most
complex suspension problems—whether
it involves the massive bulk of a bridge ...
or the delicately poised needle of a TV
tower. For information on any aspect of
a guying problem, write The Colorado
Fuel and Iron Corporation, Roebling’s
Bridge Division, Trenton 2, N. J.

Roebling guys for WJTV's tower at
Jackson, Mississippi:
No. Length Diameter
3 800 ft. 1%¢ in.
3 910 ft. 1%¢in.
3 2 1105 ft. 1% in.
3 1528 ft. 1% in,
3 1700 ft. 1% in,
3 1910 ft. 1% in.

ROEBLING
GUVED
sTeEL] STRUGCTURIES
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Output of all-channel sets perking up

TO ACCOUNT FOR 20-25% OF '63 PRODUCTION, SAY SOME MAKERS

Viewers who have been waiting to
buy a new television receiver until they
can get one with both uhf and vhf
need wait no longer. The all-channel
set is here; in fact, has been here for the
last nine months.

Virtually every major manufacturer
of television receivers has already
placed on the market a complete line of
vhf-uhf receivers.

And tv manufacturers are producing
more and more receivers capable of
tuning in to the 12 vhf channels and
the 70 uhf channels.

Production figures for the month of
January show that 12% of the 484,-
415 tv sets made—58,032—are capable
of receiving all channels.

For all of 1962, tv receivers capable
of receiving both vhf and uhf numbered
only 8% of total production—598,446
all-band sets out of a total of almost 6.5
million. In 1961, the all-channel share
was 6%—370,977 out of a total of
more than 6 million.

In the early enthusiasm for uhf v
manufacturers put 20% of their produc-
tion into vhf-uhf sets. This was in
1953 when over 7 million receivers were
made. This ratio steadily declined; to
18% in 1954, 15% in 1955, 14% in

1956, 12% in 1957, 8.6% in 1958, and
a low of 6.86% in 1959.

Once uhf stations go on the air,
manufacturers believe, they will have
sets available. Some makers estimate
that tv receivers capable of receiving
all 82 channels will account for 20%-
25% of 1963 production.

Sales Spotty = Sales of all channel
receivers have been running well, manu-
facturers say, in those markets that are
all or mostly uhf.

They point to the high rate of sales
of vhf-uhf receivers in such markets
as South Bend-Elkhart, Ind., and Scran-
ton-Wilkes Barre, Pa. where uhf is the
established method of tv broadcasting.

Uhf sales, however, have picked up
markedly (although still modest in
comparison with national sales) in
other cities with new uhf outlets, such as
Washington, D.C., where year-old edu-
cational WETA-TV has been joined by
commercial WOOK-TV; in Los Angeles,
where KMEX-TV is on the air, and to
San Antonio, where KWEX-TV is oper-
ating. The last two stations specialize
in Spanish language programs.

Benjamin Abrams, president of Em-
erson Radio & Phonograph Corp., said
that 20%-25% of his sales in the Los

Angeles area are now all-channel.

Edward R. Taylor, executive vice
president of Motorola’s consumer prod-
ucts division, said that his sales of vhf-
uhf receivers are up from 3%-5% to
14% in selected areas.

At the moment, all major manufac-
turers are offering both vhf-only or all-
band receivers. The all-channel sets
can be bought as “factory converted”
or with “field kits” which enable the
purchaser to change a vhf-only model
into an all-band receiver.

The new 1964 lines, which will be
introduced to distributors in May and
June of this year, will continue along
these lines, manufacturers said.

By April 30, 1964, all television re-
ceivers manufactured for interstate
shipment must be all-channel. This is
the deadline formulated by the FCC, in
cooperation with manufacturers, and is
in keeping with the law which the 87th
Congress enacted last year.

Congress passed the all-channel re-
ceiver act at the request of the FCC
which sees this move as a significant
boost for uhf broadcasting. Although
manufacturers opposed the legislation
on principle, all have cooperated with
the commission in drawing up regula-

FCC Commissioner Robert E. Lee
waved the uhf banner before televi-
sion set manufacturers last week, but
he also admitted that he has revised
some of his pet campaigns:

“I'm abandoning my hope for all-
uhf tv and deintermixture,” the com-
missioner told members of the Con-
sumer Products Division’s executive
committee last week in Washington
at the spring conference of the Elec-
tronic Industries Assn.

But still a ubf stalwart, and still
eager to do all he can for those com-
ing into the uhf fold, Mr. Lee pro-
posed a revision of the multiple own-
ership rules to permit a single per-
son or company to own five vhf and
five uhf television stations.

Under present regulations, a sin-
gle owner is prohibited from owning
or controlling more than five v’s and
two u’s.

If the FCC were to change the
ownership rules, Mr. Lee com-

Lee wants new ownership rule:

mented, this might make uhf owner-
ship attractive to multiple station
owners. It also might make uhf in-
teresting to investment capital cap-
able of financing groups of uhf sta-
tions.

Mr. Lee expressed the hope that
uhf won’t fall into the hands of what
he called ‘“shoestring” operators.
They usually do a “lousy” job and
fail anyway, he observed.

But, Mr. Lee was not able to
promise government financial sup-
port for an “educational” campaign
to explain uhf to dealers and the
public.

This campaign, voted by the Con-
sumer Products group (provided
three-fourths of the tv manufacturers
in EIA approve), would spend $100,-
000 on a public relations promotion
to explain and sell uhf to dealers pri-
marily, but to the public also. A
presentation on the proposed cam-
paign was submitted by Sumner

5 vhf, 5 uhf

Rider & Assoc., New York.

Uhf Test = Jules Deitz, FCC engi-
neer, told a panel of service repre-
sentatives, that “if New York City is
any criterion, fine uhf reception is
available in most metropolitan areas,
especially with outdoor antennas.”

He emphasized that the quality of
reception depends on the quality of
the receiver and installation. He
warned, also, that the results in New
York were based on optimum re-
ceivers and installations and must
not be confused as average.

Commissioner Lee made one
other suggestion at the EIA meet-
ing. Speaking to the land mobile
group, he told them their request
to have the FCC move chs. 14 and
15 from tv to land mobile use won’t
be pgranted. There might be a
chance, he suggested, that the land
mobile services (taxicab dispatching,
truck dispatching, etc.) might be
able to use unused uhf channels on
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able from many component makers.

is Standard Kollsman’s low-silhouette cigarette-carton-
shaped converter which sits on top of an existing receiver
and permits the viewer to receive the additional 70 uhf
channels. All tv set manufacturers have field conversion

tions, the most important of which was
the cutoff date for the manufacture of
tv receivers without uhf tuners.
Inventory Push ® There is a feeling
that some of the smaller manuacturers
may increase their production of vhf-
only receivers during the pre-April 30,
1964 date in order to build up inven-
tories of vhf-only receivers. These sets
can be shipped to dealers and distribu-

So that tv viewers may change their present vhf-only
receivers to uhf, a converter is needed. These are avai-

The latest (left)

models: for full

tors even after the cutoff date, but
must be marked to indicate that they
were made before U-Day. Dealers, of
course, can sell vhf-only sets as long
as they have them in stock.

And, as long as there is a $20-$30
differential in price between a vhf-only
receiver and an all-band receiver, there
are markets where this will appeal to
consumers—particularly in areas with-

kits permitting a vhf-only set
all-channel set. Here (right photo) is Admiral's special
kit recently introduced for that company's 23-in. models.
It comes complete with built-in antenna and is in two

to be converted into an

range fine tuning and for automatic

preset fine tuning. Plug-in connectors eliminate the
need for soldering.

out uhf stations.

Even after the April 1964 deadline
there may still be special dispensation
to make vhf-only receivers for sale to
hospitals, schools, apartment houses,
hotels and other public or private insti-
tutions which use master antenna sys-
tems. There is no need for an all-chan-
nel receiver in these circumstances
since the systems are engineered to

a “non-interfering, shared basis.” He
also wondered why land mobile
services couldn’t use chs. 5 and 6
which, he pointed out, were used
mostly for converted uhf signals.

Most mobile users showed a de-
cided lack of interest in sharing on
a non-interfering basis and it was
thought too many other services
would apply for this privilege.

Other highlights of the EIA meet-
ing:

EIA will soon begin publishing
color tv production and sales fig-
ures. They will begin with Jan. 1
of this year.

A broadcast equipment group rec-
ommended that the FCC be asked to
put out a rule-making notice to
establish standards for stereo moni-
toring equipment. This follows a
request made last year by stereo set
makers that a monitoring system be
instituted to check stereo broad-
casts. This initial move was taken,
it was said then, because many set
makers felt stereo stations were not
hewing to the technical standards

for stereo broadcasting, bringing
complaints from set buyers.

The circle is completed, it was
pointed out, by broadcasters blaming
transmitting manufacturers for fail-
ing to produce equipment capable
of meeting the FCC standards.

The major problem, it was stres-
sed, is the lack of monitoring equip-
ment to check stereo transmissions.

Radio set manufacturers threshed
over the question of high fidelity
definition with Martin Shepherd Jr.,
an attorney for the Federal Trade
Commission. The FTC two years
ago began attempting to draw up a
definition of high fidelity in order
to protect consumers from being
bilked when they buy receivers and
phonographs advertised as high fi-
delity. Last January, EIA submitted
a proposed definition on hi fi for
packaged radic and phonograph
equipment. Still to come, it is un-
derstood, is a similar proposal from
the Institute of High Fidelity Man-
ufacturers, a group of quality com-
ponent makers.

Further attempts to evolve a sys-
tem of rating sound equipment will
be made at a meeting of EIA’s loud-
speaker section scheduled for June
27 in Chicago. Last June, the group
heard a proposed “acoustical sound”
rating system submitted by elec-
tronics consultant Lincoln Walsh,
Millington, N. J.

Thomas P. Collier, GE Interna-
tional Division, called for electronics
manufacturers to begin thinking
worldwide. He urged American tv
set makers to begin producing re-
ceivers for the world market, even
though there are differing standards
in some countries. An international
standard of 625 lines has been rec-
ommended, he noted, and American
tv manufacturers should begin pre-
paring to move into this market. He
warned that U. S. industry has about
five years to establish itself in Eur-
ope before the European Common
Market erects tariff walls which will
prevent Americans from exporting
many of their manufactured prod-
ucts to the ECM.
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proven Tarzian's multi-hop microwave
delivers exceptional quality color trans-
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And, Tarzian's renowned microwave
systems engineering department is at
your disposal for assistance with pian-
ning and installation.

Broadcast Equipment Division

SARKES TARZIIAN, INC.

Bloomington, Indiana
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convert uhf signals to an unoccupied
vhf channel at the antenna. Receivers
are linked to the master antenna via
wire lines and all programs appear on
an individual receiver in ohe of the 12
vhf channels. The industry has asked
the FCC to permit this and is optimistic
that it will be granted.

Uhf Tuners = Tuner makers are
going full steam ahead with production
and so far have had no difficulty in
filling orders. One of the specific prob-
lems that earlier had hurt uhf, the
6AF4 oscillator tube for 470-890 mc
band, has been overcome. New de-
velopments, including RCA’s Nuvistor
and GE’s germanium diode tubes, also
have helped improve tuner perform-
ance.

Aside from the regular tuner makers
(General Instrument, Oak Manufactur-
ing, Sarkes Tarzian, Standard Kollsman
and Blonder Tongue) other component
makers are expected to enter the field.

The situation at some of the major
manufacturers is as follows:

RCA—AIl sets can be had now in
either vhf-only or all-channel. The ali-
channel receivers can be bought fac-
tory converted or field convertible. This
same practice will be carried out in the
é964 receiver line. Differential: about

30.

GE—AII but one receiver in the pres-
ent line is available all-band. All are
factory installed. The one exception, a
portable sales leader, can, however, be
changed to receive uhf by changing
strips. GE declined to reveal its pro-
%l;)m for 1964. Differential: roughly

Admiral—All present sets are field
convertible now, with two types of con-
version: preset tuning or continuous
tuning. The new 1964 line will be
completely 100% convertible, either at
the factory or via dealer-distributor or-
ganizations. Differential: $30 for both
factory conversion or field kit.

Emerson—Between 20 and 25 mod-
els are available now for all-band re-
ception. In the 1964 line this percent-
age will be increased substantially, to
the extent that 50% of Emerson’s pro-
duction is expected to be in 82-channel
sets. A new 16-in. portable model will
cost $130 in vhf-only; $150 for all-
channel.

Warwick—All present sets are adap-
table for all-channel reception, either
at the factory or in the field. Warwick’s
production goes 100% to Sears, Roe-
buck & Co. Differential: $20.

Motorola—Offers all models either
vhf-only or all-channel in present line,

with both factory conversion or through |

the use of field kits. The 1964 line will
continue this practice, with the addi-
tion of all-channel potential for color
receivers. Differential: $20-$30.

Collins finds oldest

Winner of Collins Radio Co.’s
national “oldest transmitter” con-
test is WGAU Athens, Ga., Col-
lins announced last week.
WGAU’s winning entry will be
exhibited by Collins at the NAB
convention in Chicago.

WGAU's successful entry is its
Collins 300F 250-w transmitter
which has been in daily service
since May 1, 1938, and has logged
more than 165,000 hours with
only 87 minutes of down time.
Collins has awarded WGAU its
new 20v-3 1-kw transmitter as
prize.

Runner-up in the contest was
KRYS Corpus Christi, Tex., with
a Collins 20H transmitter in serv-
ice since Dec. 19, 1940. Third
was KWPC Muscatine, Iowa,
with a Collins 300G transmitter
running since February 1946,
Fourth was WMON Montgomery,
W. Va,, with a 300G in service
since July 1946. Each also re-
ceived a prize, Collins said.

Telstar I, Echo |i
to go in orbit in spring

Within the next three months two
new space relay links are scheduled to
be placed in orbit.

Telstar II will be launched this
spring, and it will be placed in an orbit
higher than Telstar I so that it will
suffer less from radiation “sickness.”
AT&T's Chairman Frederick Kappel
said last week Telstar IT will be rede-
signed to insure more protection from
radiation effects which have twice
forced the flying radio relay to cease
operating. AT&T sent Telstar I into
space, via government facilities, last
spring.

Echo II, a passive reflector balloon,
will be set aloft this spring also, the
National Aeronautics & Space Admin-
istration announced last week following
conclusion of an agreement with the
U.S.S.R. to cooperate in space pro-
grams. In the communications field,
both the U. S. and Russia will use the
140-ft. diameter aluminized balloon for
test purposes. The U. S.-U.S.S.R. agree-
ment also provides for a cooperative
venture in metereological satellites, in-
cluding exchanges of weather informa-
tion surveyed by the satellites. Echo I
is still orbiting.

And next fall, an improved Relay
will be sent into orbit by NASA to
continue and expand the activities of
the first Relay made for NASA by RCA
and put into orbit last December.

Relay was used for the first time last
BROADCASTING, March 25, 1963



week for a color tv program. The pro-
gram was transmitted to Relay, 4,000
miles above earth, and returned to
earth, all from the AT&T Andover,
Maine, ground station. It originated in
the NBC technical center in New York.
The program is a 15-minute segment
of Robert Louis Stevenson’s “Kid-
napped,” shown Sunday on NBC in the
Walt Disney Wonderful World of Color
series (7:30-8:30 p.m. EST).

Late in the week, Mr. Kappel told
an audience at the Philadelphia Cham-
ber of Commerce that transoceanic
cables in the future will equal the capa-
bilities of space satellites, including the
relaying of tv. This will come about
through the addition of amplifiers per-
mitting the use of wide band circuits
underwater, he said.

Technical topics...

India buys audio tape = Largest export
shipment of audio tape recorders in
Ampex history left the company’s
Sunnyvale, Calif., plant for New Delhi,
India. The $100,000 order included

five master tape recorders and 36 high-
speed tape duplicator slaves, which will
be delivered to All India Radio to estab-
lish a nationwide radio tape system,
with programs taped and duplicated be-
ing flown to member stations through-
out India.

New silicon transistor = RCA has re-
ported development of a new uhf silicon
transistor which will increase the maxi-
mum frequency limit of silicon devices
to more than 1,000 mcs. The new tran-
sistors with improved noise and gain
ratios will reportedly “substantially” en-
large the broadcast area of a usual vhf
communications system.

UAR signs Melpar subsidiary = Tele-
vision Assoc. of Indiana Inc., Michigan
City, Ind., a subsidiary of Melpar Inc.,
Falls Church, Va., has signed a contract
to assist the United Arab Republic on
a communications project that will re-
portedly permit Western Europe to be
linked by microwave with Khartoum
in the Sudan. The Indiana company
will serve as engineering consultant, ac-
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cording to TAI President W, C. Eddy.
The project is expected to be com-
pleted by the end of August.

Audio buys Olympic » Audio Devices
Inc., New York, a producer of coated
aluminum recording discs and magnetic
tapes, has purchased the assets of Olym-
pic Record Co., Santa Monica, Calif.,
manufacturer of master and instan-
taneous recording discs. Audio Devices
plans to incorporate a proprietary man-
ufacturing process of Olympic into its
present facilities at Stamford, Conn.

Tube measurements a American Mi-
crowave & Television Corp., San Carlos,
Calif., has developed a variable param-
eter television system for testing and
evaluating vidicon and image orthicon
tubes. The unit is rack cabinet mount-
ed and includes power supply and syn-
chronizing signal generator. The sys-
tem makes precise exposure and resolu-
tion measurements under varying light
level conditions as well as at varying
scan and frame rates and bandwidths.

Radio-tv gets into the Missouri house

BUT NEIGHBORING KANSAS BALKS AT IDEA AT LAST MINUTE

Legislative debate was broadcast live
from the Missouri House of Representa-
tives for the first time last week. KWOS
Jefferson City fed four stations, KTTS
and KGBX both Springfield, KXEO
Mexico and KCMO Kansas City.
KMOX St. Louis originated its own
feed from the House chamber.

The debate last Tuesday and Wednes-
day (March 19-20) centered on a con-
troversial administration bill to raise
the state’s sales tax from 2% to
3%. (Another bill due to reach the
House floor next week would amend
the present sales tax to include a 2%
tax on all advertising sold in the state,
see page 140).

KWOS carried four hours of debate
both days and made open line feeds
to the other stations, allowing them to
cut in and out as they wished. KMOX
made intermittent feeds totaling 3 hours
and 45 minutes for the two days.

The Missouri representatives voted
100-52 on Tuesday to allow the broad-
casts, after learning that permission had
already been granted by House Speaker
Thomas D. Graham (D).

Token Protests » Some legislators
protested and a Republican caucus took
place before the final vote. During an
11-minute debate the live broadcasts
were halted pending the vote.

The stations said they hope to be able
BROADCASTING, March 25, 1963

resume broadcasts of the sales tax de-
bate in the House this week.

Bob Tibbetts, news director of KWOS,
and Robert Hyland, CBS Radio vice
president and KMOX general manager,
had been negotiating separately to gain
the broadcast access.

The Missouri legislature's action was
applauded by LeRoy Collins, president
of the NAB. He wired Speaker Graham
that the House has “opened a new ave-
nue of broadcast service to the people
of your state . . . broadcasters every-
where deeply appreciate the recognition
by you and your colleagues of this role

in advancing the people’s right to
know.”

In a wire to KMOX, KTTS and
KWOS, Gov. Collins offered congratula-
tions “‘on the victory for broadcasting
journalism in the Missouri House.”

Kansas Says ‘No’ = Meanwhile in
Kansas Wednesday night, members of
that state legislature protested live radio
and television coverage of a Thursday
debate on making Wichita U. part of
the state’s college system.

Speaker Charles Arthur (R), who
had originally given approval to the
broadcasters, withdrew it the evening

Dick Nason found
Radio 4 la Carte

Let him tell you in his own words:
“I've been looking for a fine radio
programming service. I found it in
Radio 4 la Carte. Mark Edwards and
I are glad WSAI is an ala Carte
station.” See Marv Kempner in Suite
1119A, Conrad Hilton Hotel.

Mark Century Corporation

6 West 57th St, N.Y. 19, N. Y. C| 5-3741
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Taxation of all advertising “sold or
purchased” in the state of Missouri
loomed suddenly last week during
legislative debate on a bill by Gov.
John Dalton to raise the state’s gen-
eral sales tax from two to three cents.
That advertising also might be subj-
ect to the sales tax was part of the
debate covered on radio (see story,
page 139).

John English, counsel for the Mis-
souri Broadcasters Assn., said the
state senate passed the governor’s bill
with minor changes and it had gone
to the house where one amendment
to also tax advertising was voted
down. On Wednesday, however, he
said, an amendment to subject ad-
vertising to the full two cent taX was

An old goblin turns up again

introduced by Rep. Harry Raiffe (D-
St. Louis) and it was passed 120 to
27. The amendment now goes back
to the senate.

Rep. Raiffie said adoption would
produce upwards of $20 million in
additional revenues in two years.

The tax on advertising is a threat
that periodically raises its head
around the country. The last such
epidemic loomed six years ago when
the City of Baltimore sought such a
levy (BROADCASTING, Nov. 11, 1957).
This, in turn, generated like attempts
in Norfolk, St. Louis and Providence.
However, all such proposals were
defeated with a large share of the
credit going to local broadcasters and
Advertising Federation of America.

before the session began because of
some legislators’ objections. Admittedly
against the live coverage were Assistant
Speaker Edward Boyd and Rep. Ross
Doyen (both Republicians).

WIBW-AM-TV Topeka, had already
moved its cameras and microphones
into the chamber and had arranged to
feed a four station tv network: KTVH
(TV) Wichita-Hutchinson, KLOE-TV
Goodland, KAYS-TV Hays, and KTVC
(TV) Ensign, and KVOE-AM Em-
poria.

Speaker Arthur affirmed he favored
broadcasting the debate, but said if
even one member felt his ability to
speak freely on the bill would be
abridged by radio-tv presence, then he
would be obliged to cancel the plans.

Thursday Thad Sandstrom, general
manager WIBW-AM-TV editorialized
on the ban. KTVH, which reported it-
self swamped with phone calls expres-
sing disappointment over the ban, also
editorialized against it and KVOE an-
nounced it planned to express an edi-
_torial opinion opposing the legislature’s
move.

LAB adds to requests
for ‘experience’ on FCC

The Louisiana Assn. of Broadcasters
has joined the presidents of state broad-
casting associations in asking President
Kennedy to appoint an experienced
broadcaster to the next vacancy on the
FCC.

In a resolution adopted March 15,
the LAB noted that a vacancy “will
develop in the near future” on the FCC
and that prior radio-tv experience
would be an “ideal prerequisite” for the
job. Also, LAB said, there has been a
“great dearth of such experience” on
the FCC in the past.

Late in February, the conference of
state broadcaster presidents adopted a
similar resolution introduced by Mel
Burka, president of the West Virginia
Broadcasters Assn. from WTIP Charles-
ton (BROADCASTING, March 4),

The Louisiana broadcasters also
asked the All-Industry Music License
Committee to give top priority to the
SESAC *“problem” of not being able
to identify music licensed by that or-
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ganization. “SESAC refuses to ade-
quately and properly identify the copy-
righted selections contained in its rep-
ertoire and imposes arbitrary and un-
reasonable license fees and condi-
tions . . .” upon stations, LAB said in
a resolution sent to the license commit-
tee and all other state associations.

TIO membership up,
new activity planned

Television Information Office last
week reported a spurt in new members
since last October, plans of new projects
and current distribution of materials to
Sponsors.

The review of activities was released
at a semi-annual meeting by Clair Mc-
Collough, of the Steinman Stations and
Television Information Committee’s
chairman.

Mr. McCollough announced a TIO
study of work and leisure activities of
tv broadcasters throughout the U. S.
TIO is compiling responses from more
than 700 commercial broadcasters on
questions ranging from the composition
of their families to the amount of time
spent by management on community
activities.

Roy Danish, TIO’s director, noted
that as part of the organization’s in-
crease in advisory services to stations,
Carl Burkland, general manager, and
Ben Wickham, manager of station serv-
ices, have held staff meetings at 107
stations in 27 states since Oct. 17.

TIO listed the following activities:

v Distribution to TIO sponsors of
its first two bibliographies in a projected
series listing books, articles and other
primary sources of information about
tv. The first two: (1) “Television and
Education” listing publications dealing
with the relationship of the medium and
education, (2) “Television: Freedom,
Responsibility, Regulation,” describing
material dealing with these areas.

= The sending to stations of a com-
prehensive index and guide to all TIO
informational material supplied stations
since September 1959,

® Addition of seven tv stations as
sponsors. Stations are KTVH (TV)
Wichita; WNEM-TV Saginaw; WTRE
(TV) Lufkin, Tex.; KSL-TV Salt Lake
City; WHEC-TV Rochester, and KFYR-
TV Bismarck, N. D., and educational
WMUB (TV) Oxford, Ohio.

Also attending the meeting were
Henry B. Clay, KTHV (TV) Little
Rock; John P. Cowden, CBS-TV; Syd-
ney H. Eiges, NBC, a new Television
Information Committee member;
Michael J. Foster, ABC; Joseph X. S.
Sinclair, WIAR-TV Providence; Robert
F. Wright, WTOK (TV) Meridian,
Miss.; Lawrence Creshkoff, TIO’s exe-
cutive editor.
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Special citations for their joint tv
and radio broadcasts were awarded
March 20 to the two Pennsylvania
senators by Pennsylvania Assn. of
Broadcasters, Recipients were Sen
Joseph S. Clark (D) at left and
Hugh Scott (R) at right. The pre-
sentation was made by Clair R. Mc-
Collough (center), NAB board
chairman, of the Steinman Stations.
PAB members held a dinner meeting
in Washington with the state’s con-
gressional delegation.

Mr. McCollough said in presenting
the award that the program, broad-

Pennsylvania senators cited by PAB

cast jointly by the two senators from
opposite parties, is the only one of
its kind on Capitol Hill. He said it
greatly stimulates the interest of
viewers and listeners in public affairs.
The program is broadcast every fort-
night on 14 tv and 39 radio stations.
Other senators appear as guests.

Robert Williams, WHLM Blooms-
burg, presided as PAB president.
PAB was the first state organization
of broadcasters in the nation. George
Koehler, WFIL Philadelphia and a
past president, spoke on the purpose
and achievements of PAB.

Zenith paints rosy Hartford pay tv picture
MORE THAN 2,000 SUBSCRIBERS ‘APPEAR SATISFIED’

A six-month initial report citing
“gratifiying” results from the experi-
mental pay-tv operations of WHCT
(TV) Hartford, Conn., is contained in
the 1962 annual report of Zenith Ra-
dio Corp. distributed last week.

Zenith's sales and earnings continued
to establish new record highs with col-
or television set sales said to be one of
the important factors (BROADCASTING,
March 4).

WHCT is licensed to RKO Phone-
vision Inc., a subsidiary of RKO Gen-
eral Inc.,, and inaugurated service in
late June 1962. Zenith’s Phonevision
pay-tv system is being used in the test
with Zenith providing the decoding
units attached to home tv receivers and
the encoding equipment at WHCT
(BROADCASTING, Jan. 21).

Zenith said the six-month report of
the Hartford experiment contained in
the annual report is the first time some
of the initial results have been revealed.
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(Many years ago Zenith conducted a
Phonevision test in Chicago (BRoaD-
CASTING, May 28, 1951).

More than 2,000 = Zenith said the
number of Hartford subscribers “has
passed the 2,000 mark” and that “the
subscriber expenditures for the service
are exceeding the anticipated rate.” No
dollar figures were given but it was re-
ported that 1,800 subscribers each were
paying about $8 to $10 monthly.

Zenith’s report said “most of the en-
tertainment” offered in the Hartford
test “proved to be very effective.” The
report said the ‘“Zenith-developed
Phonevision equipment is performing
efficiently and reliably” and that “sub-
scribers appear to be well satisfied with
the service.”

Zenith explained that at the outset
it was very difficult to obtain “suitable”
motion pictures for use in Hartford
but now most distributors are furnish-
ing their product, including recent
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A $150,000 underground fallout
shelter, which could be built for
about $65,000 without the frills, has
been put up by Hoyt Wooten of
Whitehaven, Tenn. Mr. Wooten,
owner of WREC-AM-TV Memphis,
is shown seated in his communica-
tions room. Equipment was chosen
to provide local and extended recep-
tion and transmission on the low

Mr. Wooten’s super fallout shelter

band through the uhf band. Nine
antennas are mounted on an 82-foot
tower. An emergency antenna is
buried in the edge of concrete form-
ing the shelter’s entrance cover.
The communications room con-
tains am, shortwave and fm stereo re-
ceivers, telephones, Conelrad equip-
ment, patch panel and hi-fi set.
The shelter, designed by Mr.

Wooten, has 5,600 square feet of
living space, will keep 56 people
alive for 31 days and took more
than two years of planning. Lt. Col.
John Somers, Memphis Civil Defense
chief, has called it “the best in the
world.” John F. Meagher, NAB vice
president, said after touring the
shelter, “I never saw anything like
this.”

films such as “The Interns” and “The
Music Man.” Zenith said, however,
that “even more difficult has been the
problem of assuring an adequate sup-
ply of non-movie programming, such
as legitimate theatre plays, musicals,
variety shows, etc.”

The Zenith report indicated that
mass entertainment programs and films
captured the highest percentage of the
Phonevision subscribers.

NAB schedules
fall conferences

The annual NAB trips to the field
will begin this fall in Hartford, Conn.,
at the Statler-Hilton Hotel. As in the
past, the conferences will last a day and
a half, with the Connecticut opener
scheduled Oct. 14-15.
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NAB President LeRoy Collins and
key association executives will partici-
pate in each of the eight conferences.
In addition to Hartford, the NAB road
show will visit the following cities:

Minneapolis Oct. 17-18, Leamington
Hotel; Pittsburgh Oct. 21-22, Pitts-
burgh-Hilton Hotel; Miami Beach Oct.
24-25, Americana Hotel, Nashville
Nov. 14-15, Dinkler-Andrew Jackson
Hotel; Fort Worth Nov. 18-19, Texas
Hotel; Denver Nov. 21-22, Denver-
Hilton Hotel, and San Francisco Nov.
25-26, Fairmont Hotel.

NBC-TV improves its
color tv facilities

NBC-TV says it'll complete a $1,-
250,000 color tv project this spring
(CrLosED CIrcurt, March 11).

NBC has further perfected its live,
tape and film color equipment as a
result of new technological advances
over the past few months,

The network last week noted that all
of its color cameras now include latest
precision color components giving a
greater degree of stability. It also is
equipping each of 40 color tape ma-
chines at its two centers in New York
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and Burbank, Calif., with new technical
equipment for stabilization (includes
locking devices for such effects as syn-
chronized dissolves), and color film
chains are being modified in keeping
with the advances.

NBC Radio dedicates
new studio complex

NBC Radio and WNBC New York
began operations last week in newly
modernized facilities in the RCA Bldg.
in New York.

The new $500,000 “Radio Central”
provides NBC with three integrated
studios and a fourth control point for
program assembly during heavy traffic,
William K. McDaniel, executive vice
president, said at dedication ceremonies
last Wednesday (March 20).

McCOLLOUGH MAY SERVE UNTIL JUNE

Radio, Tv Boards to elect during Chicago convention

Election of four Tv Board directors
and a chairman and vice chairman for
both the Radio and Tv Boards is slated
to take place at the NAB convention in
Chicago next week.

Clair R. McCollough of the Stein-
man Stations, chairman of the NAB
combined Boards, will go off the Tv
Board at the end of the convention but
he is expected to continue as chairman
of the combined directors until the NAB
board meetings in June. The Radio
Board elected new directors in odd-
numbered districts in February (BROAD-
CASTING, March 4).

William B. Quarton, WMT-TV Cedar
Rapids, Iowa, is the present chairman of
the Tv Board and James D. Russell,
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KKTV (TV) Colorado Springs, is vice
chairman. Chairman of the Radio
Board is Willard Schroeder, WOOD
Grand Rapids, and Ben Strouse,
WWDC-AM-FM Washington, is vice
chairman. This will be the first con-
vention at which the Radio Board heads
have been selected. In the past, they
have been picked at the June board
meetings following the convention.

Tv Board members whose terms ex-
pire with the close of the convention are
Messrs. McCollough and Russell, Otto
P. Brandt, KING-TV Seattle; Robert
F. Wright, WTOK-TV Meridian, Miss.,
and the three network directors—Mort
Weinbach, ABC-TV, William B. Lodge,
CBS-TV, and David Adams, NBC-TV.

‘TARGET PROGRAMMING’ OFFERED

Snyder-Koren unites marketing sense, program design

A new concept in broadcast adver-
tising, “target programming,” is being
offered to advertisers and agencies by
a new company, Snyder-Koren Produc-
tions, which will begin operations April
1 at 6335 Homewood Ave., Hollywood.
Principals are Ken Snyder, formerly
senior vice president and Hollywood
office manager for Needham, Louis &
Brorby, and Charles B. Koren, vice
president of MCA until that organiza-
tions retirement from the talent repre-
sentation field, and recently head of his
own talent agency (see WEEK’S HEAD-
LINERS, page 10).

As defined by Mr. Snyder, “target
programming” is the application of “an
advertising orientation to the business
and art of audience attraction. Program
design and marketing sense need not be
mutually exclusive and a well-balanced
combination of the two can still make
for an efficiency in mass selling that is
very attractive in today’s atmosphere
of rising costs and squeezed profits.”

Snyder-Koren already has specific
program properties and syndication
plans for advertisers in the drug, cos-
metic, cereal, financial and food fields.
Among them are: Giselle's Small Fry,
starring Giselle MacKenzie; The Law-
yer Answers and Your Medical Advis-
or, both in association with Jackson
Hill, creator of Divorce Court; Lance
Crossfire, 30-minute comedy animation
series, and Joey Jingle, five-minute car-
toon, to be made in association with
Pantomime Films; a half-hour family
situation comedy, Hector's Pups; Ameri-
ca Unlimited, a tv and theatrical film
series 'in association with Monarch
Films; -another five-minute animation
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series aimed at the juvenile audience
and a half-hour adventure series,
Charlie Bakers’ World.

The Funny Company = The new
organization will also create and pro-
duce advertising in all media for se-
lected clients among both agencies and
advertisers. It shares offices with The
Funny Company, producer of the five-
minute color animation program series
of that title. This series of 260 pro-
grams was created by Mr. Snyder and
a group of associates for Mattel Inc.,
toy manufacturer, which had been look-
ing for a children’s tv programming
that would be entertaining enough to
please children and yet contain enough
information to satisfy parents and teach-
ers (Monpay MeEmo, Dec. 24, 1962).

Although The Funny Company is
an independent organization, the pro-
gram production costs are being under.
written by Mattel, which will use them

TvB editorial report

A survey among Television
Bureau of Advertising affiliates
shows 66% of members carry
editorial comment on a regular
basis. Reporting this figure last
week, Norman Cash, TvB presi-
dent, noted a significant increase
in editorializing among the bu-
reau’s members over the last two
years. Editorial comment via tv
is also catching the interest of an
increasing number of advertisers,
Mr. Cash noted.

to advertise its toys in a major market
spot campaign to start in January 1964,
through Carson Roberts, Los Angeles
(BroapcasTING, Feb. 11). Mr. Snyder,
president of The Funny Company, and
Mr. Koren, vice president, say that this
program series is a prototype of the
“target programming” technique.

FHETE BY BACHRAAZH

If you see Harold Krelstein,

of Plough Broadcasting, ask him to
repeat what he told our Marv Kemp-
ner: “I heard Radio 4 la Carte and
I think it’s a fine radio production
service. Larry Monroe, Bernie Mil-
lenson and Herb Golombeck agree.
You will, too. Hear it in Suite 11194,
Conrad Hilton Hotel.

Mark Century Corporation

6 West 57th St,, N, Y. 19, N. Y. CI 5-3741
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WGA 4% ROYALTY PLAN TO BE TRIED

However, old rerun scale kept by 3 networks, 11 companies

Most of the major producers of
filmed programs for television are going
to give the new 4% royalty plan of
rerun payments for writers a trial.

Following the March 17 deadline for
members of the Motion Picture Pro-
ducers Assn. (the major motion pic-
ture studios) and of the Alliance of
Television Film Producers, Paul Stager
of WGA said that the three networks
and 11 other companies had notified the
guild that they were rejecting the flat
royalty plan. They will continue to
make rerun payments to writers on the
old plan of specified percentages of
minimum scale amounting to 140% of
the original payment at minimum scale.
Companies not notifying WGA auto-
matically go on the 4% plan of rerun
payments, Mr. Stager said.

Companies not belonging to either
MPPA or ATFP were given a few addi-
tional days in which to choose between
the two plans of rerun payment. It is
believed, however, that they will follow
the general example and accept the new
plan.

The new plan calls for the producer
to pay the writer of a filmed tv pro-
gram a flat 4% of the gross revenue
from rebroadcasts on a worldwide basis
and in perpetuity. The old system of
rerun payments, which applies to actors
and directors as well as to writers, calls
for a payment of 35% of minimum
scale for the first rerun (second run),
then 30%, 25% and another 25% for
the third, fourth and fifth runs and a
final 25% for the sixth and all addi-
tional runs.

The list of producing companies
turning down the flat 4% of gross plan
of rerun payments for writers includes:
ABC-TV, CBS-TV, NBC-TV, Arness
(Gunsmoke), Cayuga (Twilight Zone),
Disney (Wonderful World of Color),
Fedderson (My Three Sons), Filmaster
(Death Valley Days), Filmways (Mr.
Ed, Beverly Hillbillies), Heydey (I'm

Dickens, He’s Fenster), Paisano (Perry
Mason), Selmur (Combat), Stage Five
(Ozzie and Harriet), Warner Bros.
(Hawaiian Eye, Dakotas, 77 Sunset
Strip).

Revue, Desilu and the other major
producers of filmed programs which
have adopted the new plan will begin
paying the 4% of gross for all pro-
grams starting on the air last fall. After
two years, all producers will make re-
run payments by the 4% of gross
method for the 1964-65 and 65-66
seasons. Following that the WGA con-
tracts expire and the rerun payments
will again become a matter of negotia-
tion.

Four Star Television
to syndicate ‘Rifleman’

The acquisition by Four Star Tele-
vision of the Levy-Gardner-Laven in-
terest in The Rifleman and The Detec-
tives for a sum in excess of $1.5 million
was announced last week by Tom Mc-
Dermott, Four Star president. These
film series were created and produced
by Levy-Gardner-Laven in association
with Four Star Tv.

Plans are being formulated to place
165 half-hour episodes of The Rifleman
into syndication via the Four Star Dis-
tribution Corp. for a fall start. The
series is concluding its run on ABC-TV
this summer. The Detectives is current-
ly in syndication.

Seven Arts releases
new shows to television

Seven Arts Assoc. Corp., New York,
is placing into syndication a package
of 30 additional “Films of the 50’,”
to be designated Volume 6. The new
group includes features from England,
France, Italy, Germany and Japan.
Among the titles are “The Cow and 1,”
“Rashomon,” “Maedchen in Uniform,”

MODEL 600-P TAPE CARTRIDGE
PLAYBACK UNIT

BOX 662

HYSTERSIS SYNCHRONOUS MOTOR

TAPECASTER ELECTRONICS

ROCKVILLE, MARYLAND

DESIGNED FOR BROADCAST USE
TRANSISTORIZED
ELECTRONIC TONE CUEING
SHIELDED ALL METAL CASE
STAINLESS STEEL TOP PANEL

$300.00
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“Umberto D’,” “Raising a Riot,” “Con-
cert of Intrigue,” “Girl with a Suitcase”
and “The Island.”

Seven Arts has also announced tv
syndication of the following series:
Mahalia Jackson Sings (82 five-minute
segments); Laffs (65 one-minute comedy
vignettes); The Emmett Kelly Show
(39 half-hours) and En France (French
lessons, 26 half-hours).

Associated Press
honors three stations

The Associated Press awards to mem-
ber stations for cooperation in news
coverage this year go to WCAU Phil-
adelphia, KYNQO Fresno, Calif., and
KYSS Missoula, Mont.

Announced by Dwight Martin, presi-
dent of the AP Radio & Television
Assn., the awards were based on the
stations’ performance in protecting the
AP on news stories breaking in their
respective coverage areas.

Honorable mention certificates will
be presented to eight other stations:
WIL St. Louis; WKZO Kalamazoo,
Mich.; WCYB Bristol, Va.; KGLO
Mason City, Iowa; KFOR Lincoln,
Neb.; KPOI Honolulu; WONE Dayton,
Ohio, and WGIR Manchester, N, H.

CBS-owned tv stations
plan third program swap

The five CBS-owned tv stations will
participate for a third straight year in
the International Program Exchange, a
series of shows in which a station from
each of several participating countries
supplies a show reflective of that coun-
try’s particular culture.

The U. S. contribution, The Inter-
national Hour: American Jazz, will
open the series on May 21 (7:30-8:30)
and will be carried by the five CBS sta-
tions—WCBS-TV New York, WBBM-
TV Chicago, WCAU-TV Philadelphia,
KMOX-TV St. Louis and KNXT (TV)
Los Angeles. The show will be pro-
duced by WBBM-TV and taped from
the Chicago Lyric Opera.

Following the U. S. telecasts, the
tapes will be made available for pres-
entation in the participating foreign
countries. In the last two years, tv
stations in Canada, Australia, Japan,
England, Denmark, Sweden, Mexico,
Argentina, Italy, Ireland and Yugo-
slavia have participated.

Miller Brewing Co. will sponsor the
show, through its agency Mathisson &
Associates, Milwaukee.

Trans-Lux opens new office

Trans-Lux Television Corp., in an
expansion move, has opened a new
southeast division office in Miami Beach
to be headed by Marshall (Bud) Or-

BROADCASTING, March 25, 1963



mond, who has transferred from the
company’s midwest division in Chicago.
The new office is located at 1119 16th
St.,, Miami Beach. Named to replace
Mr. Ormond as midwest manager is
Marvin Lowe, formerly with Screen
Gems in that city.

Four Star Distribution
exceeds goal by 30%

Four Star Distribution Corp. com-
pleted sales in excess of $2 million
during its first six months of operation,
exceeding its projected goal by 30%,
Len Firestone, vice president and gen-
eral manager, reported.

Mr. Firestone pointed out that Four
Star began to sell off-network in Sep-
tember when most of the major syndi-
cated program buys already had been
made and the market was saturated
with an “overabundance” of available
product. He attributed the initial suc-
cess to program quality, flexibility of
use of available film and Four Star’s
experienced sales organization.

Four Star Distributing Corp. pres-
ently is offering five off-network series
for syndication: The Detectives, Zane
Grey Theatre, Target: The Corruptors,
Stagecoach West and The Law and
Mr. Jones. Mr. Firestone indicated that
additional off-network properties will
be released shortly.

Government attitudes
influence tv programs

The government’s attitude toward tv
programming is recognized by tv pro-
ducers and it’s having an effect in the
product they turn out.

That’s the conclusion of Venet Adv.
Agency, Union, N. J., for whom Tren-
dex Inc. conducted a survey that cov-
ered 43 leading producers of network
and syndicated film programming. Ve-
net emphasized last week that the gov-
ernment role from the survey’s point
of view is made up mainly of the FCC

and its chairman, Newton N. Minow.
Left unsaid, however, are similar view-
points expressed by congressional com-
mittees. Among the findings:

There’s ample assent to the call for
more balanced and diverse program
fare; an awareness of softening scenes
of violence in tv; a feeling that Chair-
man Minow has the right to discuss
programming; a belief that the FCC's
program ‘values,” as expressed, have
merit.

But the stand on all these issues is
far from unanimous. The surveyors
found many who, though in the minor-
ity, believe little or no influence on
programming has come from the FCC,

Mark Century to hold
programming seminar

A radio programming seminar will
be held by Mark Century Corp. at
pre-NAB convention proceedings in
Chicago. The session is slated for
March 30 at 1 p.m. Mark Century, ac-
cording to the radio programming serv-
ice’s president, Milton Herson, plans to
cover nearly every phase of station op-
eration from programming to manage-
ment.

Panel members already designated
are Harold Krelstein, Plough Broadcast-
ing, Memphis; Ben Strouse, WWDC-

AM-FM Washington, D. C.; Dale
Moudy, Great Trails Broadcasting,
Dayton.

Invited to take part in the seminar:
Irv Lichenstein, WWDC; George Moon-
ey and David Diamond, WKGN Knox-
ville; Smokey Walker, WKDA Nash-
ville; Ken Grant, KNUZ Houston; Herb
Mendelson and Doug China, WKBW
Buffalo; Bill McKibben, WIL St. Louis;
Dick Lawrence and John Alexander,
WFLA Tampa; Al Slaight and Al
Waters, CHUM Toronto; Marie Wil-
liams, WEZE Boston; Collis Young and
Steve Joos, WCOL Columbus, Ohio;
Mark Edwards, WSAI Cincinnati, and
J. P. Williams, WING Dayton, Ohio.

SEVEN ARTS TO MAKE NETWORK SHOWS

Thomas Tannenbaum to head television production

Seven Arts Productions Ltd. will en-
ter television production of programs
for network sale, the company an-
nounced last week. Seven Arts, it was
noted, will go into “all phases” by
packaging half-hour, hour and special
presentations.

Thomas D. Tannenbaum, a former
executive for Famous Artists Television
and for the past year executive assistant
to Ray Stark, who with Eliot Hyman,
runs Seven Arts, will be vice president
in charge of tv production (see WEEK’S
HEADLINER, page 10).

Seven Arts has. been involved in
BROADCASTING, March 25, 1963

motion picture production and Broad-
way stage plays, and through its Seven
Arts Associated Corp. is a leading dis-
tributor of feature films to tv (more
than 200 Warner Bros. and 20th Cen-
tury-Fox features) and also distributes
domestically 13 one-hour concert spe-
cials. Within two weeks, Seven Arts
also will release for tv The Emmett
Kelly Show, En France and Mahalia
Jackson Sings.

As a motion picture firm, Seven Arts
has been placing under contract young
stars, producers, directors and writers,
and, it’s indicated, will draw upon these
people in its tv production.

TRENDEX
ASKED:"

Which station do you FIRST
tune to for the news?

WASHINGTON
ANSWERED:

WWDC.....20.7%
Station A.....17.7%
Station B.....17.4%
Station C.....12.2%
Station D......9.3%
Station E......5.0%

*Based on completed interviews In 2,598
homes, Sept. 9 to 20, 1962. Additional
demographic material available. Contact
WWDC or your John Blair man.

WWDC-

WASHINGTON, D.C.

represented nationally by John Biair Co.
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EXTRA PAY PROPOSAL

SAG seeking cut of pictures
released to pay television

A request that actors working on
theatrical motion pictures which are
released to pay television receive extra
payment based on the worldwide gross
receipts, will be the principal proposal
of Screen Actors Guild in negotiations
for a new contract with the Assn. of
Motion Picture Producers (AT Deab-
LINE, March 18).

SAG will not ask for any increase in
the present minimum wage scale for
theatrical pictures, in accordance with
action taken at the last annual member-
ship meeting (BROADCASTING, Nov. 19,
1962). The talent union will ask for
a non-discrimination clause in the hiring
of actors. The new two-year contract,
when signed, will be retroactive to Feb.
1, 1963, when the present three-year
contract expired.

The pay tv proposal separates pay tv
rights from those of theatrical exhibi-
tion, of which pay tv has heretofore
been considered an extension by the
union.

Specifically, SAG is asking that when
any motion picture produced after Jan.
31, 1963, is released to pay tv, either
before or following its theatrical show-
ing, the producer shall pay the actors
6% of the worldwide total gross re-
ceipts from pay tv, after deduction of
actual distribution expenses, not to ex-
ceed 40% of those gross receipts. This
pay tv percentage payment would be in
addition to what the actors get paid for
making the picture in the first place.

SAG also asks that when the picture
is first released to pay tv, the producer
shall pay to each actor an amount not
less than 75% of the applicable mini-
mum compensation as a “non-returnable
advance” against the actor’s share in
the worldwide gross.

The present SAG contract with the
major movie makers comprising AMPP
membership calls for 6% of worldwide
gross receipts from use of the theatrical

Sales hit $1.2 million

A total of $1.2 million in pre-
release sales for Cheyenne and
Hawaiian Eye, both hour pro-
grams, was announced last week
by Joseph Kotler, vice president
of Warner Bros. Television Di-
vision.

The two shows are the latest
series to be made available by the
firm on an individual market basis
and for a fall start. Mr. Kotler
announced the series release in
a prediction that the division’s
off-network program sales would
top $10 mullion by May 1, the
date of the distribution firm’s first
anniversary.

He said that in the first 10
months, Warner Bros. tv distribu-
tion had more than $7 million
in sales, added the $1.2 million
with the new series, and expected
to pass the $10 million mark by
the end of the division’s first year
in business. Mr. Kotler said that
not only are stations selling the
shows to advertisers “but they are
increasing their rates for partici-
pating spots within these shows.”

film on free tv for all motion pictures
on which production started after Jan.
31, 1960, less a flat amount of 40% of
the gross to cover distribution costs,
but without any advance payment. In
the negotiations commencing today,
SAG will ask that all money due actors
under this clause shall be paid by checks
payable directly to the individual actors,
with these checks being delivered to
SAG for forwarding to the actors semi-
annually.

The decision of the union not to ask
for an increase in the present minimum
wage scale for performers in theatrical
films was based on a desire of SAG to
encourage more production in Holly-
wood and to avoid adding to the tend-
ency of many producers to make pic-

United Press International news produces!

146 (PROGRAMMING)

tures abroad. Regarding production
abroad, in its new contract proposals,
SAG is asking that when producers
employ SAG members for work out-
side the U. S., the terms of the basic
SAG contract shall apply, “unless the
producer has a contract with the actors’
union having jurisdiction in such coun-
try and such contract covers the em-
ployment of such member.”

Program notes ...

New Banner series = Bob Banner Assoc.
is preparing a new hour-long dramatic
tv series, Adam’s Children. Paul Stan-
ley will produce/direct and Steven
Gathers will write the pilot. Banner
currently produces Candid Camera, The
Garry Moore Show and the Carol Bur-
nett specials, all on CBS-TV.

Tv gospel series = Seven Arts Assoc.
Corp. reports it has obtained from Tele-
vision Enterprises Corp. the tv distribu-
tion rights to Mahalia Jackson Sings,
a series of 82 five-minute programs
starring the well-known gospel singer.
It will be released during the Television
Film Exhibit—1963, opening in Chi-
cago on March 30.

Clark gains markets = The Dick Clark
Radio Show has added WFLA Tampa,
Fla., and WKWK Wheeling, W. Va.,
to its list of stations. The show, dis-
tributed by Mars Broadcasting, has now
been purchased in 23 markets.

Space reports via NET = The Nation-
al Aeronautics & Space Administration
will produce a series of monthly tv
programs reviewing space science de-
velopments. Titled Space Science '63,
the series will be produced by NASA’s
Office of Educational Programs and
Services and carried by the 71 affiliates
of the National Educational Television
network. Premiere program is sched-
uled for March 28.

‘Defenders’ get award = Screen Pro-
ducers Guild chose The Defenders as
the best produced tv series of 1962.
Robert Markell is the producer and
Herbert Brodkin the executive producer
for Plautus Productions and Defenders
Productions. Series is broadcast Sat.,
8:30-9:30 p.m. on CBS-TV.

Film sales ...

Bomba, The Jungle Boy (Allied Art-
ists Tv): Sold to WISN-TV Milwau-
kee; KTVK (TV) Phoenix; WFTV
(TV) Orlando; KFMB-TV San Diego;
WIIC (TV) Pittshurgh; WKRC-TV
Cincinnati; WSOC-TV Charlotte and
WDAF-TV Kansas City. Now sold in
70 markets.

Broadway Goes Latin (ITC): Sold
to WKRC-TV Cincinnati and KICU-
TV Visalia, Calif. Now in 50 markets.

Ramar of the Jungle (ITC): Sold to
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WPIX (TV) New York; KICU-TV
Visalia, Calif.; KGMB-TV Honolulu
and WSLA (TV) Selma, Ala. Now in
81 markets.

Jeff’s Collie (ITC): Sold to XCTO-
TV Denver; WSB-TV Atlanta; WSM-
TV Nashville; WSLA (TV) Selma,
Ala. and WTV] (TV) Miami. Now
in 123 markets.

Edward Smail Features (ITC): Sold
to WPIX (TV) New York; KCTO-TV
Denver; KUTV (TV) Salt Lake City

and KPLR-TV St. Louis. Now in 73
markets.
Action Theater (ITC): Sold to

KCTO-TV Denver. Now in 53 mar-

kets.

Chiller-Science Fiction Package (M
& A Alexander Productions Inc.): Sold
to WKBW-TV Buffalo, WPRO-TV
Providence; WTEN (TV) Vail Mills,
N. Y.; KTRK-TV Houston; KVOO-TV
Tulsa; KCPX-TV Salt Lake City;
WOOD-TV Grand Rapids; WALA-TV
Mobile; KIEO (TV) Fresno; KBAK-
TV Bakersfield, Calif.; WTCN-TV Min-
neapolis; WKBN-TV  Youngstown,
Ohio; KTAL-TV Shreveport; KATC
(TV) Lafayette, La.; and WAPA-TV
San Juan, P. R.

Maverick (Warner Bros. Tv): Sold

FINANCIAL REPORTS

to KSD-TV St. Louis and WLWD
(TV) Dayton. Now in 49 markets.

Sugarfoor (Warner Bros. Tv): Sold
to KSD-TV St. Louis and WTVN (TV)
Columbus. Now in 37 markets.

Bronco (Warner Bros. Tv): Sold to
KSD-TV St. Louis; WLWD (TV) Day-
ton and WTVN-TV Dayton. Now in
24 markets.

The Roaring 2(0's (Warner Bros.
Tv): Sold to KTVU (TV) Oakland-
San Francisco, Now in 25 markets.

Lawman (Warner Bros. Tv): Sold
to KOLO-TV Reno. Now in 15 mar-
kets.

BROADCASTING UP, THEATERS DOWN

AB-PT reports record income and profit for 1962

The broadcasting business was good
in 1962, the theater business not so
good, according to financial reports re-
leased last week by American Broad-
casting-Paramount Theatres Inc.

The ABC Div. disclosed record in-
come and profit for one year, with in-
come rising from $254,280,000 in 1961
to $274,523,000 in 1962. At the same
time, theater revenues dropped from
$83,328,000 in 1961 to $75,956,000, a
decline AB-PT attributed to “a fewer
number of quality pictures,” and ad-
verse weather conditions early in the
year.

Sales increases were reported by the
firm’s merchandising interests, chiefly
record and publishing subsidiaries,
whose incomes rose from $25,477,000
in 1961 to $29,262,000 in 1962.

Gross overall income for AB-PT rose

Gross Telecasting's
earnings up 14% in '62

A 14% increase in earnings for 1962
was reported last week by Gross Tele-
casting Inc. (WJIM-AM-FM-TV Lans-
ing, Mich.). The company earned $622,-
648 ($1.66 a share) after taxes on total
revenues of $2,610,095. In 1961, Gross
Telecasting’s net income was $582,592
($1.46 a share) on revenues of $2,492,.
554. Retained earnings at the beginning
of 1963 totaled $4,686,632.

Local television sales led with an in-
crease of 23% ; network income was up
8% ; radio national spot sales up 5%,
and national spot television sales were
about equal to last year, Harold F.
Gross, president, reported.

The annual stockholders meeting will
take place March 26 at the company's
office in Lansing. Only shareholders of
record at the close of business Feb. 28
will be entitled to vote.
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from $363,085,000 to $379,741,000,
also a company record, as was the
operating income figure, which climbed
from $9,906,000 in 1961 ($2.29 a
share) to $10,757,000 in 1962 ($2.46
a share).

CBS reveals salaries
of its top executives

CBS Inc. will hold its annual share-
holders meeting on April 17 at 10 a.m.
at CBS television studio 50, 1697
Broadway, New York.

The annual meeting notice provided
information on remuneration of highest
paid officers and directors of the com-
pany during 1962. Topping the list
were William S. Paley, CBS board
chairman, and Frank Stanton, president,
each of whom received $100,000 in
salary; $138,758 in additional com-
pensation and $11,250 in deferred com-
pensation.

Other officers and directors received
the following amounts in 1962: James
T. Aubrey Jr., CBS-TV president, $100,-

000 in salary and $60,000 in additional
compensation; Merle S, Jones, president,
CBS Television Stations Div., $100,000
in salary, $25,000 in additional com-
pensation and $25,000 deferred; God-
dard Lieberson, president, Columbia
Records, $60,000 in salary, $12,500 in
additional compensation and $37,500
deferred.

Arthur Hull Hayes, president, CBS
Radio, $65,000 in salary, $20,000 in
additional compensation and $10,000
deferred, and Richard S. Salant, presi-
dent, CBS News $60,000 in salary,
$22,500 in additional compensation,
and $7,500 deferred.

Crowell-Collier radio
revenue is 4% of total

Total revenues of Crowell-Collier’s
three radio stations rose from $3,305,-
000 in 1961 to $3,588,000 in 1962,
4% of total revenues, the company re-
ported in its annual report for 1962
issued last week. Operating profits for
the broadcasting subsidiary were about
the same for both years, the report
states.

Overall, C-C reported net income of
$3,086,667 (95 cents a share) on total

more than a decade
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sales and revenues of $96,671,581. In
addition there was a special credit of
$731,522 (22 cents a share) from the
sale of real estate. In 1961, C-C’s net
income was $4,117,643 ($1.29 a share)
on sales and revenues of $71,208,699.

The consolidated balance sheet as of
Dec. 31, 1962, shows unamortized bal-
ance for the radio stations of $1,628,-
908. In 1961 this was $1,800,300.

A proxy statement issued with a call
to the annual stockholders meeting
April 4 in New York, shows that Rob-
ert M. Purcell, former president of
Crowell-Collier Broadcasting Corp. and
still a vice president of the parent com-
pany, is employed on a year to year
basis at a salary of $40,000 annually
plus deferred compensation of $20,000

for each year employed. He also re-
ceives five yearly deferred payments of
$10,000 each accrued before 1960.
KDWB Minneapolis-St. Paul.

C-C stations are KFWB Los Angeles,
KEWB Oakland-San Francisco and
KDWB Minneapolis-St. Paul. Joseph
C. Drilling is president of the stations.

Avco's record earnings

Avco Corp. reported last Friday
(March 22) that consolidated net earn-
ings for the first quarter ended Feb.
28, 1963, amounted to a record $4,-
988,349 on net sales of $113,656,405,
These compared with net earnings of
$3,321,459 on net sales of $83,179,565
for the corresponding quarter of 1962.
Crosley Broadcasting Corp., a subsidiary

INTERNATIONAL

of Avco, operates WLW and WLWT
(TV) Cincinnati, WLWD (TV) Day-
ton, WLWC (TV) Columbus, all Ohio,
and WLWI (TV) Indianapolis.

Eitel-McCullough net up 55%

Eitel-McCullough Inc., San Carlos,
Calif., tube manufacturer, reported a
55% increase in net earnings for 1962
and an 8% jump in sales for 1962.
Net income after taxes amounted to
$757,392 (41 cents a share) on net
sales of $29,451,669. This compares
with net earnings of $486,671 (26 cents
a share) on net sales of $27,109,945 in
1961. Backlog of unfilled orders as of
Dec. 31, 1962 was $7.7 million, the
company reported, compared with $6.7
million in 1961.

TRANS-LUX TV ADDING WORLD SECTION

Carlton says division to handle its own, other programs

Trans-Lux Television Corp. is com-
pleting plans to establish its own inter-
national division to distribute its pro-
grams throughout the world, Richard
Carlton, vice president of Trans-Lux
Tv, reported upon returning from a
two-week business trip to Europe.

Mr. Carlton, who went to the first
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International Program & Equipment
Fair in Lyon, France, which was at-
tended by more than 1,000 radio-tv
executives from foreign countries, said
Trans-Lux Tv will distribute its own
product abroad and serve as sales rep-
resentative for foreign-produced pro-
grams on a global basis. At present, he
added, Trans-Lux Tv has relied upon
subcontractors in various countries but
he believes the overseas market now is
sufficiently large to warrant a company-
directed operation.

He also reported that Television Affil-
iates Corp., a subsidiary of Trans-Lux,
is holding talks with 11 regional com-
mercial networks in the United King-
dom with a view toward enrolling the
networks as TAC subscribers and re-
ceiving their programs for inclusion in
the TAC library. Robert Weisberg,
TAC vice president, is in London con-
ducting negotiations with the regional
networks. If an agreement is reached,
Mr. Carlton noted, it will mark TAC’s
expansion into the overseas area with
the eventual goal of enrolling sub-
scribers and obtaining programs from
other foreign countries.

K&E to expand through
South American merger

Kenyon & Eckhardt Inc. and a Vene-
zuelian agency, Novas-Criswell, have
joined forces in Latin America. A new
company, to be known as Kenyon &
Eckhardt-Novas Interamericana, will
begin a systematic expansion in Latin
American countries.

Giancarlo Rossini, K&E international
vice president; William S. Miller, vice
president and general manager of K&E
de Mexico, and Messrs. Novas and

Canadian ad agencies

There were 146 Canadian ad-
vertising agencies in business last
year, with billings of about $660
million, according to the Domin-
ion Bureau of Advertising. Sev-
enty-seven of them had their
headquarters at Toronto, 44 in
Montreal, 15 in Vancouver, and
10 in Winnipeg. The top ten did
$176 million in total billings.

There is no breakdown avail-
able as to how much in radio, tv
or print media.

The top ten were MacLaren
Adv. Ltd., $33.8 million; Cock-
field Brown & Co., $25.1 million;
James Lovick Ltd., $20 million;
McKim Adv. Ltd., $17.6 million;
Vickers & Benson Ltd., $17.1 mil-
lion; H. E. Foster Ltd., $14.4
million; J. Walter Thompson Co.,
$13.8 million; F. H. Hayhurst
& Co., $11.9 million; Young &
Rubicam Ltd., $11.5 million, and
McConnell Eastman & Co., $10.8.

Criswell, are directors of the new com-
pany, of which David C. Stewart, presi-
dent of K&E, is board chairman. No-
vas-Criswell will now be known as
Novas-Criswell-Kenyon & Eckhardt,
and the name Novas has been added
to that of K&E de Mexico.

In addition to its Mexican operation,
K&E also maintains a Brazilian com-
pany, K&E do Brasil.

New music license fees

okayed in Canada
The Canadian Copyright Appeal
Board at Ottawa, Ont.,, on March 15

approved the new broadcast tariff of
the Canadian ASCAP, the Composers,
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Authors & Publishers Assn. of Canada
(CAPAC). The new tariff calls for a
monthly payment equal to 1.85% of
gross amount paid to the station by all
persons or entities using its facilities.
Last year the rate had been 2% of a
station’s gross revenue, less agency and
production payments. The new tariff
was arranged between the Canadian
Assn. of Broadcasters and CAPAC.

A new CAPAC fee also covers the
CTV Television Network, amounting
to 14 % of gross amount paid to the
network, less network payments to its
affiliated stations. CAPAC is also au-
thorized this year to charge a fee of
$30 to broadcasting stations which sup-
ply music to commercial subscribers
and $50 to shopping centers of 10
stores or less, with an added $2.50 for
each store over that number.

Bristol-Myers has
trouble in Africa

Bristol-Myers Co. has found itself
embroiled in a controversy with the
government of South Africa over the
country’s racial situation as presented
by a CBS Reports television broadcast
on which Bristol-Myers was a participat-
ing sponsor.

The company, one of four sponsors
of the Dec. 19, 1962, telecast, con-
firmed that it had received protests from
the South African government in regard
to the show, and said it planned to dis-
patch company representatives to Jo-
hannesburg to talk with government
officials.

The purpose of the talks, presum-
ably, would be to point out the limited
knowledge and control a sponsor has
over such a program. Bristol-Myers
purchased a specified amount of time
for the entire series, and reportedly

$]:11 an hour STAFFS YOUR
STATION with IGM SIMPLIMATION

Get the details! Find the way to bigger
audiences, lower costs, higher profits
with unparalleled flexibility and consist-
ently better sound. Write for free folder.
“The Sound of Money.” 1GM siMpLIMATION,
P. O. Box 943, Bellingham, Washington.
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WEFIL in Israel

Kol Yisrael, the national broad-
casting service of Israel, is now
adapting WFIL Philadelphia’s
children’s educational programs
for broadcast in that country.

The program exchange arose
from a pen-pal correspondence
between WFIL engineer Joe Stot-
land and Ashar Tarmon, an Is-
raeli school principal. In 1961
Mr. Tarmon was asked to suggest
a program series for his school
district. He passed the request to
Mr. Stotland, who responded with
16 scripts from WFIL's Studio
Schoolhouse series.

Israel Radio liked the ideas so
Mr. Tarmon developed a series
of English language programs
called English is Easy. According
to Mr. Tarmon, the series has
given Israeli young people “an
appreciation of good children’s
literature in the English lan-

guage.”

knew only that the Dec. 19 show was
to be generally about South Africa. In
New York, a spokesman for the parent
company said that Bristol-Myers’ fu-
ture status as advertiser on the show
would probably not be discussed until
the representatives returned from South
Africa.

The program, produced by David
Lowe, was entitled “Sabotage in South
Africa,” and dealt with the political,
economic and sociclogical situation.
Government officials claim that the
show presented a distorted view of the
racial situation there.

It was through Bristol-Myers’ subsid-
iary plant in South Africa that the
protests were lodged, and a company
official credited the plant’s location
there as being the probable reason for
the company’s involvement in the
controversy. Neither CBS nor any of
the other three sponsors have reported
receiving protests in regard to the show.

Radio-tv billings
on rise in Canada

Radio and television national adver-
tising in Canada was up considerably
in the first 11 months of 1962 as com-
pared with the 1961 period. The com-
pilation is from a continuing survey
made by Elliott-Haynes Ltd., Toronto,
and published in the Toronto advertis-
ing weekly Marketing.

Radio advertising totalled $18,466,-
388 in the January-November 1962
period against $16,349,597 in the same
period in 1961. Television advertising
was $49,973,122 for this period against

$40,252,969 in the 1961 period.

Foods and food products were largest
group advertisers in both media, with
$5,195,530 spent in radio last year
($5,086,935 in 1961), and $12,447,449
on television ($10,016,588 in 1961).
Drugs and toilet goods came second in
both media with $2,532,878 in 1962
($2,326,948 in 1961) on radio, and
$10,827,519 in 1962 ($8,787,503 in
1961) on television.

Bonn buys station for
space communications

A transportable space communica-
tions station capable of making use of
both the Relay and Telstar communi-
cations satellites has been sold to the
Post Office Dept. (Bundespost) of
West Germany by International Tele-
phone & Telegraph Co.

The station has dual transmitters, one
to operate with Relay and the other
with Telstar. It can handle 12 two-way
voice channels as well as facsimile,
multi-channel teleprinter circuits and
high-speed data transmission.

The use of these units could permit
“many more nations to establish long
distance communications via satellite
without great financial investment,” ac-
cording to Dr. Arnold M. Levine, vice
president, communications, ITT Fed-
eral Labs, Nutley, N. J., where the
equipment was designed.
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FATES & FORTUNES

BROADCAST ADVERTISING

Edward A. Gum-
pert, vp and account
supervisor at Geyer,
Morey, Ballard, New
York, elected senior
vp-plans. Mr, Gum-
pert will be in charge
of integrating agency
plans and services.
He will also continue

Mr. Gumpert
to supervise Lehn & Fink Products

Corp. account. Prior to joining agency
in 1958, Mr. Gumpert was general
product manager for toilet goods divi-
sion of Colgate-Palmolive Co., New
York.

Frank K. Mayers, Arthur W. Schultz
and Robert M. Trump, all vps and man-
agement account representatives at
Foote, Cone & Belding, elected direc-
tors. Mr. Mayers, headquartered in
New York, is on Clairol account. Mr.
Schultz and Mr. Trump, of Chicago
office, work on Kimberly-Clark and
Kraft Foods accounts, respectively.

Charles A. Brandon, executive vp of
Winius-Brandon Co., St. Louis and
Kansas City advertising agency, elected
board chairman, replacing Enno D.
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Winius, who died last December. J, D.
Nevins and J. H. Barickman elected
executive vps, with Mr. Nevins remain-
ing as creative director for company
and Mr. Barickman as general man-
ager of Kansas City office. Curtis P.
Crady and Richard A. Lane, vps, elect-
ed to agency’s board of directors. Mr.
Brandon joined Winius-Brandon (then
Louis E. Anfenger Co.) in 1944 after
having previously worked in sales, ad-
vertising and promotion for Ralston-
Purina Co. He was elected vp in 1947.

A. G. McDaniel, account executive in
Fort Worth office of Glenn Adv., Dal-
las-based agency, elected vp.

G. Douglas Morris,
former president of
I.P.I. Corp. (product
development  firm),
joins Morse Interna-
tional, New York, as
executive vp. Mr.
Morris has also served
as senior vp of Lam-
bert & Feasley. Prior
to joining that firm, he held positions
with Ted Bates and Pedlar & Ryan.

Mr. Morris

Fletcher Coleman, formerly with
CBS-TV network, joins tv production
department of Street & Finney, New
York, as network program supervisor.
Thomas Chastain, Young & Rubicam,
and Margaret Holt, N. W. Ayer & Son,
join S&F’s creative department to work
on Colgate-Palmolive account.

Dave Fulmer, tv creative director at
Guild, Bascom & Bonfigli, San Fran-
cisco, elected vp. Mr. Fulmer headed
agency's Hollywood office from 1956
to 1960 as program director and tv
production supervisor. Prior to joining
GB&B, he was tv producer-director,
actor and musician.

Glen
who

Bammann,
joined Knox
Reeves Adv., Min-
neapolis, in 1961 as
associate director of
broadcast services,
promoted to execu-
tive director of broad-
cast services. Russell
Neff, with agency
since 1939 exclusively in radio-tv, has
retired as vp and executive director of
broadcast services, but will continue in
advisory capacity through end of year.
Earlier Mr. Bammann had been with
McCann-Marschalk , New York, and
McCann-Erickson, Cleveland.

Mr. Bammann

Weslie Booman, former research di-
rector in Minneapolis office of Camp-
bell-Mithun and for past year director
of market research for Johnson Wax
Co., Racine, Wis., rejoins C-M as vp

and research director. Allan Aalgaard,
who has directed C-M’s research de-
partment for past year, assumes new
account management responsibilities
with agency's Allis-Chalmers account.

Ade Schumacher,
former president of
Firth Carpet Co.,
joins Hazel Bishop
International, Union,
N. J., as president.
Mr. Schumacher was
president of Liggett
Rexall Drug Co. from
1949 to 1957 and of

Mr. -Schumacher
Owl Rexall Drug from 1944 to 1949.

William P. Stiritz, former brand
manager for Pillsbury Co., Minneap-
olis, joins Gardner Adv., St. Louis, as
account executive, Richard J. Tucker,
also formerly of Pillsbury, joins Gard-
ner as senior research analyst.

Alexander S. Peabody Jr., vp and
associate creative director at Young &
Rubicam, New York, appointed asso-
ciate copy director with special respon-
sibilities in tv copy area. Alvin Hampel,
copy supervisor, succeeds Mr. Peabody
as associate creative director.

Larry Pickard, di-
rector of news and
special projects for
WBZ-TV Boston and
former managing edi-
tor of NBC-TV’s To-
day program, resigns
to form his own pub-
lic relations firm,
Pickard Assoc., with
offices at One State St.,

Mr. Pickard
Boston. Mr.
Pickard started in broadcasting in 1946
with WOR New York. In April 1953
he joined CBS-TV, with subsequent
overall responsibility for network's syn-

dicated newsfilm service, Mr. Pickard
left to join NBC-TV’s Today show in
December 1955 and joined Westing-
house Broadcasting Co. in Boston in
May 1961.

Ed Sturgeon, agricultural editor of
KMI-TV Fresno, joins J. J. Jackson
Advertising & Public Relations, Visalia,
Calif., as partner. Agency will now be
known as Jackson-Sturgeon Advertising
& Public Relations.

Curtis H. Judge, sales manager for
Household Products Division of Colgate-
Palmolive Co., New York, appointed
sales promotion manager. Mr. Judge
joined Colgate-Palmolive in 1948.
Thomas F. Desmond, eastern regional
manager, succeeds Mr. Judge as sales
manager for household products.

Thomas G. McKenna, Chase Man-
hattan Bank, joins Pittsburgh office of
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Fuller & Smith & Ross as account ex-
ecutive.

Fred Maeding, former timebuyer su-
pervisor for Kellogg account at Leo
Burnett, joins Alberto-Culver Co.
(toiletries and proprietary drugs), Mel-
rose Park, Ill., as assistant international
advertising manager,

Joseph Hall, former executive on
Kellogg and media supervisor on Philip
Morris and Allstate Insurance Co. ac-
counts at Leo Burnett Co., Chicago, ap-
pointed branch manager for Whitehall
Laboratories Div. of American Home
Products Corp., New York.

David M. Platt, media group super-
visor at Kudner Agency, New York,
appointed associate media director.

Frank Picard promoted to adminis-
trative assistant in radio-tv department
of D. P. Brother & Co., Detroit. He
joined agency in 1960 as business man-
ager for radio-television department
and before that had been with WW]J-
AM-TV Detroit.

Howard E. McDonald, formerly with
media and research divisions of Mec-
Cann-Erickson, appointed to newly
created post of marketing research di-
rector for Waste King Corp. (gas and
electric ovens and ranges), Los An-
geles. Thomas B. Harrison named ad-
vertising and sales promotion manager.

Mary Grosvenor, formerly with W. B.
Doner & Co., Philadelphia, joins copy
staff of Wermen & Schorr, that city.

James B. Strenski, former president
of Attitudes Inc., Chicago, forms his
own firm, Public Communications Inc.,
at 35 East Wacker Drive, Chicago.
Telephone: 726-9766. John Normoyle,
public relations director of Alberto-
Culver Co., joins PCI as account exec-
utive. Attitudes Inc., formerly subsid-
iary of Robertson Adv., has been dis-
solved.

Jackie Pond named assistant radio-
tv timebuyer at Gourfain, Loeff & Ad-
ler, Chicago advertising agency.

Saxon Rumwell joins media depart-
ment of Earle Ludgin & Co., Chicago.

Spencer W. Franc, formerly with
Frank C. Nahser Inc., Chicago, and
Klau-Van Pietersom-Dunlap, Milwau-
kee, joins creative staff of Waldie &
Briggs, Chicago.

Ralph L. Gemberling, former ac-
count executive at Norm Advertising,
New York, joins National Council of
Churches, that city, as director of pro-
gram and station relations, broadcasting
and film commission. He succeeds Carl
Cannon, who resigned to join Lincoln
Center for Performing Arts.
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George Mahon, sales manager of
WFBG-AM-FM Altoona, Pa., named
general sales manager of WFBG-TV,
replacing John S. Brubaker, who re-
signed to enter advertising agency busi-
ness for himself in Connecticut. An-
gelo Montrella, WFBG account execu-
tive, replaces Mr. Mahon as radio sales
manager. Before joining WFBG-TV as
account executive in 1956, Mr. Mahon
was employed in same capacity at
WTVP (TV) Decatur, Ill.

Kelly Atherton, account executive at
WFIE-TV Evansville, Ind., promoted
to sales manager, effective April 5, re-
placing Jack Berning, who resigned to
accept similar post with KTVT (TV)
Dallas, Tex.

Sam Ewing, manager of KAPY Port
Angeles, Wash., joins KMBY Monte-
rey, Calif., as sales manager.

John C. Dailey and Dale G. Larson
named local sales manager and produc-
tion manager, respectively, at WOW-
TV Omaha, Neb.

Paul Plunkett, assistant general
manager; Bernie Perlin, general sales
manager and sports director, and Mrs.
Arthur M. Schwarz, business manager
of KOLD-AM-TV Tucson, Ariz., elect-
ed vps of Old Pueblo Broadcasting Co.,
licensee of stations.

DAB officers for 1963

Gordon K. Maclntosh, presi-
dent and general manager of
WTUX Wilmington, elected pres-
ident of Delaware Assn. of Broad-
casters, succeeding Wayne Rol-
lins, president of WAMS, that
city. Ewing B. Hawkins, presi-
dent and general manager of
WILM Wilmington, and John B.
Reynolds, general and sales man-
ager of WIBR (FM) Wilming-
ton, were elected vp and secre-
tary-treasurer, respectively.

THE MEDIA
TSN Tom Loeb, former

| general executive with
Ashley - Steiner Inc.,
New York talent rep-
resentatives, joins
CBS-TV, New York,
in newly created posi-
tion of supervisor of
live  programming.
Prior to joining Ash-

Mr. Loeb
ley-Steiner, Mr. Loeb was president of

Roncom Tv Productions, and also
served with NBC for nine years.
Allen Hedgecock, vp-general man-
ager of WARK-AM-FM Hagerstown,
Md., named vp-general manager of
WDOV-AM-FM Dover, Del., effective

William P, Gaspar,
sales manager of Met-
ro-WBOF Inc. (WYFI

April 1, replacing William S. Cook, %f,l‘nf(l)FN“f{’}.k .and
who resigned. Mr. Cook has been vp- e ”Igm':
general manager of WDOV since 1956. each, Va.), electe

vice president and

Mr. Hedgecock is former commercial
manager of WDOV. C. Howard Mc-
Farland named sales manager of
WNAV-AM-FM Annapolis, Md. Hen-

general manager.

Peter G. Crawford,
sales manager of

ry Rau Stations are WOL-AM-FM
Washington, D. C.; WNAV-AM-FM,
WDOV-AM-FM, and WARK-AM-FM.

Lee Bickford, regional sales man-

WAII-TV Atlanta, appointed general
manager of Merchants Broadcasting
System of Atlanta, division of Cart-
wright & Bean, replacing Joseph
Porter, who resigned.

ager of WPRO-AM-FM Providence,
R. 1., named general manager of

. 0. B. Snow, special assistant to vps
WHIM-AM-FM, that city.

in charge of marketing and trade rela-

Straight from our nation's
capital . . . BEN STROUSE . . .
WWDC . . , Washington's leading
broadecaster . . . purchased
Radio & la Carte . . . he and
IRV LICHTENSTEIN think it's
great . . . see Marv Kempner
and hear for yourself in. . .
Suite 1119A . . . Conrad Hilton
Hotel . . .

Mark Century Corporation
6 West 57th St, N.Y. 19, N. Y. Cl 5-3741
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tions of Scott Paper Co., Philadelphia,
joins WZZM-TV Grand Rapids, Mich.,
as account executive.

Frank Bennett appointed account ex-
ecutive at WLEE Richmond, Va.

Kenneth R. Croes,
program director of
KERO - TV  Bakers-
field, Calif., promoted
to general sales man-
ager, replacing Ro-
land T. Kay, who re-
signed.

Richard A. Bailey,
merchandising direc-
tor-account executive at WEEI-AM-FM
Boston, joins WBZ-TV, that city, as
national sales coordinator, replacing
Lawrence E. Feeney, who has been
promoted to account executive.

Mr. Croes

Ted Y. Prevatte, general manager of
WZKY Albemarle, N. C., and former
manager of WPCC Clinton, S. C., joins
WSOC-AM-FM Charlotte, N. C., as
account executive,

William E. Moore,
manager of Pacific
Coast radio for Avery-
Knodel Inc., national
radio-tv sales repre-
sentatives, is transfer-
ring from Los An-
geles A-K office to
San Francisco, effec-
tive April 1. Mr.
Moore, a seven-year veteran with A-K,
will continue to direct radio sales activi-
ties on West Coast. Douglas Mac-
Latchie, tv sales manager in Los Anp-
geles, will succeed Mr. Moore as Los
Angeles manager. David Meblin, tv
sales manager in San Francisco, will
continue as manager of that office.

Mr. Moore

Ken Stratton, for past four years
account executive with CBS Radio Spot
Sales in Chicago, appointed sales man-
ager of CBS-owned KCBS-AM-FM San
Francisco.

Thomas L. Tiernan,
assistant sales manag-
er of KYW-AM-FM
Cleveland, promoted
to sales manager, suc-
ceeding Fred E. Wal-
ker, recently pnamed
general manager of
KDKA-AM-FM Pitts-
burgh. Mr. Tiernan,
former commercial manager of WKEE-
AM-FM Huntington, W. Va., joined
KYW in July 1961. 1. P. (Jeff) Scott
named KYW’s pr director, replacing
Michael Ruppe Jr, who resigned.

Mr. Tiernan

Charles C. Bowdoin appointed pro-
gram director of WWRI West War-
wick, R. L., succeeding Pat Fallen, who
has been named account executive.

Scholarship winners

Three winners were announced
last week by Corinthian Broad-
casting Corp. for the second an-
nual Corinthian Summer Scholar-
ship program.

James Alfred Joyella, Ford-
ham U.; Donald William Kinney,
Montana State U., and Arthur
Murray Robison, U. of Okla-
homa, were chosen from appli-
cants from 50 colleges and uni-
versities to undergo an intensive
six-week on-the-job internship at
one of the Corinthian tv stations
beginning in mid-summer.

Corinthian tv stations are
KOTV (TV) Tulsa, Okla.;
WISH - TV~ Minneapolis and
WANE-TV Fort Wayne, both In-
diana; KHOU-TV Houston, Tex.,
and KXTV (TV) Sacramento,
Calif,

Peter C. Kouris, formerly with
KMBC-TV Kansas City and WTVP
(TV) Decatur, Ill., appointed sales
manager of Display-O-Matic, subsidiary
of Chamberlain Ent., Kansas City.

Earil Levy joins sales staff of WTMIJ-
TV Milwaukee.

Heber Smith, man-
ager of San Francisco
office of Blair Radio,
named manager of
rep firm’s Los An-
geles office, replacing
Carleton Coveny, who
retired last week after
26 vyears with John
Blair & Co. George B.
Hagar, account exe-
cutive in Blair Ra-
dio’s San Francisco
office, succeeds Mr.
Smith as manager in
that city. Mr. Smith
joined Blair in San
Francisco in 1953
after having previous-
ly headed NBC Spot
Sales office in that city. Mr. Hagar
joined Blair in 1957 also in San Fran-
cisco. He previously had been member
of sales staff of American Can Co.’s
Pacific Div.

Van L. Rubenstein, account execu-
tive with CBS-TV Stations National
Sales, Chicago, moves to New York
office in similar post, effective April 1.

-t

Mr. Smith

" Mr. Hagar"

Chuck Berry named film supervisor
of WJZ-TV Baltimore, replacing Jim
Miller, who was promoted to account
executive. Director John Baker ap-
pointed to newly created post of pro-
duction supervisor. Art Fisher, opera-
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tions manager of WEAT-TV Palm
Beach, Fla., joins WIZ-TV as director,
succeeding Mr. Baker. Ed Albaugh
and Ernie Boston join WJZ-TV as news
editors. Pat Pollilo transfers to news
staff of Westinghouse Broadcasting
Co., Pittsburgh outlet, KDKA-TV.

Carter C. Hardwick
Jr., managing director
of WSFA-TV Mont-
gomery, Ala., elected
vp of Broadcasting
Co. of the South,
owner and operator
1 of WSFA-.-TV and

- WIS-AM-TV Colum-
Mr. Hardwick  pip 'S, C. Mr. Hard-
wick joined WSFA-TV in 1957 as as-
sistant manager and was promoted to
manager following year. He was elect-
ed to company’s board of directors in
March 1961.

Dick Harris, sales manager of KOA-
TV Denver, assumes added duties as
station manager. Gene Grubb, sales
manager of KOA-AM-FM, also as-
sumes added duties as station manager
of radio outlets.

Edgar P. Smith, vp of Time-Life
Broadcast Inc., named to board of di-
rectors of Project Hope.

Arthur Sulzburgh, formerly with
SRDS Data Inc., New York, joins CBS
Television Stations Div. as assistant re-
search director.

Ted Eiland, man-
ager of sales develop-
ment for Rust Craft
Broadcasting Co.,
named general man-
ager of WSTV-TV
(Wheeling, W. Va.)
Steubenville, Ohio.
Mr, Eiland, who will
assume  operational
management responsibilities for station
immediately, succeeds John Laux, ex-
ecutive vp and general manager, who
will devote full time to overall policies
of direction and management for com-
pany’s five tv and five radio properties.
Prior to joining Rust Craft last fall,
Mr. Eiland was vp and general man-
ager of WLOS-AM-FM-TV Asheville,
N. C., and previously served as general
manager of WPTV (TV) West Palm
Beach, Fla. Rust Craft Stations are
WSTV-AM-FM-TV; WRGP-TV Chat-
tanooga, Tenn.; WRDW-TV Augusta,
Ga.; WBOY-AM-TV (sold to Fort-

Mr. Eiland

McHugh and Hoffman, Inc.
Consultants for
TV—Radio ¢ Networks— Stations
Advertisers— Agencies

470-2 N. Woodward—Birmingham, Mich.
Area Code 313 + 644-9200
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nightly Corp., subject to FCC approval)
Clarksburg, W. Va.; WPIT-AM-FM
Pittsburgh, Pa.; WSOL Tampa, Fla.;
WVUE-TV New Orleans, La.

Lloyd C. (Bob)
Story Jr. elected vp-
operations manager,

and Thomas E. Gil-
dersteeve named sales

manager of WHIH
Portsmouth (Nor-
folk) Va. Mr. Story

joined WHIH as pro-
gram director in Au-
gust 1962, He pre-
viously was associated
with WTOP-AM-FM
Washington, D. C.,
and CBS, ABC and
Mutual networks in
New York. Before
joining WHIH, Mr.
Gildersleeve was sales
manager of B. E,
Gildersleeve Co., and had been asso-
ciated with Graybar Electric and
George E. May Co. Newly elected to
station’s board of directors are J. M.
Jones Jr., Joseph S. Albis, and John
M. Abbitt Jr.

Mr. Gildersleeve

»

Dr. Harold F.

Niven Jr, faculty
member of U. of
Washington, Seattle,

joins NAB on April
1 as assistant to How-
ard H. Bell, vp for
planning and develop-
ment, In addition to
positions as assistant
professor of radio, tv and communica-
tions at U. of Washington and assistant
director of university’s evening classes,
Dr. Niven concludes term this week
as president of Assn. for Professional
Broadcasting Education.

Joseph W. McMur-
ray, general manager
of KORK-AM-FM
Las Vegas, Nev,
elected vp and direc-
tor of Southwestern
Broadcast Co., owner
of stations. Mr. Mec- b i
Murray will continue
to serve as general M- McMurray
manager of KORK stations.

Dr. Niven

Loyd C. Sigmon, executive vp and
general manager of Golden West
Broadcasters, appointed by LeRoy Col-
lins, NAB president, as his representa-
tive in heading NAB committee of Los
Angeles County Hollywood Museum
Assn. First NAB committee conference
on museum project will be held in
Chicago on March 31 during annual
NAB convention.

Wayne Gruehn, operations manager
of WSVA-AM-FM-TV Harrisonburg,

FM

STATION
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SURROUNDING SOUND, INC.
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Sam Cook Digges (r), adminis-
trative vice president of CBS Films
Inc,, New York, is being congratu-
lated upon his nomination for the
presidency of the International Radio
& Television Society by outgoing
President William K. McDaniel, ex-
ecutive vice president of NBC Radio.
Mr. Digges heads a slate of six offi-
cers and six new members of the
board of governors nominated for
election by the IRTS for the 1963-
64 term. Nomination is tantamount
to election.

Others nominated for the 1963-
64 term and who will take office at
the society’s annual meeting May 9
are Thomas J. McDermott, N. W.

IRTSnominates officers for 1963-64 term

Ayer & Son, first vice president;
Richard P. Jones, J. Walter Thomp-
son, and C. Wrede Petersmeyer,
Corinthian Broadcasting, as vice
presidents; William N. Davidson,
Advertising Time Sales, secretary,
Edward P. Shurick, H-R Represent-
atives, treasurer,

Nominated to serve two-year
terms on the board of governors are
Clifford Botway, Ogilvy, Benson &
Mather; Erwin H. Ephron, A. C.
Nielsen; Alfred R. Schneider, ABC;
James A. Stabile, NBC; and Her-
minio Traviesas, BBDO. George C.
Stevens, Transcontinent Television,
was nominated to fill a one-year un-
expired term.

Va., joins WIZ-TV Baltimore as traffic
manager. Jim Miller, WIZ-TV film
director, named account executive.

Glenn M. Brillhart,
account executive at
WIJZ-TV  Baltimore,
appointed general
manager of WAQE-
AM - FM Towson
(Baltimore), Md. Mr.
Brillhart replaces ! .
Charles S. Gerber, L
who recently resigned ulio (lalll
to become president and co-owner of
KARA Inc. and general manager of
KARA Albuquerque, N. M.

Jack Swan joins news department of
WNAC Boston.

James J. Bollinger, chief announcer
at WKYW Louisville, Ky., joins an-
nouncing staff of WLW Cincinnati.

Henry Lewis, newscaster formerly
154 (FATES & FORTUNES)

with shortwave department of 1. S.
Armed Forces Radio & Tv Service, joins
WTFM (FM) Lake Success, N. Y.

Tom Brookshier, formerly with Phil-
adelphia Eagles football club, appoint-
ed sports director of WCAU-AM-FM
Philadelphia, replacing Bill Campbell,
who resigned. Helen Bernard named
stations’ sales service manager. John
B. Lawrence Jr. joins news staff of
WCAU-TV as writer.

Gerald E. Udwin,
assistant news direc-
tor of WIND Chi-
cago, named news di-
rector of KDKA-AM-
FM Pittsburgh, suc-
ceeding David Kelly,
who has shifted to t‘
post of KDKA-TV -
news director. Both

=

Mr. Udwin
stations are owned by Westinghouse

Broadcasting Co. Prior to joining
WIND, Mr. Udwin had been with As-

sociated Press in Chicago and WRRR
Rockford, 1Il., and WAAP Peoria, Ill.

Bill Dansby, news editor at WFGA-
TV Jacksonville, Fla., elected president
of Jacksonville News Reporters Club.

Tom Ferrall, news and film editor at
KMOX-TV St. Louis, and Bill Yearout,
with Winius-Brandon Adv., join staff
of KMBC-TV Kansas City.

Jack Rowzie, former air personality
with WWDC-AM-FM  Washington,
D. C., and recently with WONE-AM-
FM Dayton, Ohio, returns to Washing-
ton outlet as host of The Jack Rowzie
Show. Jack Zimmerman, WWDC sales
service manager, promoted to account
executive,

Bob Raleigh, air personality at
WIRK West Palm Beach, Fla., joins
WPGC-AM-FM Morningside, Md., in
similar capacity.

PROGRAMMING

James C. Stern, sales manager for
central division of Allied Artists Tv
Corp., Chicago, appointed assistant gen-
eral sales manager. Mr. Stern will make
his new offices in New York.

Robert L. Miller, former administra-
tive assistant to vp, Trans-Lux Televi-
sion Corp., New York, joins ABC
Films, that city, as director of film
operations. Mr. Miller succeeds Leon-
ard Strobel, who joins Lennen &
Newell. Bernard Franzman, formerly
with National Telefilm Assoc., joins
ABC Films as traffic manager.

James R. West, western sales repre-
sentative, promoted to sales manager
of PAMS Syndicated Productions, Dal-
las, Tex.

Cameron Applegate, Fred Thorne
and Ray Lofaro join New York sales
staff of Robert Lawrence Productions.
Mr. Applegate formerly served as sales-
man for Dallas Jones, Chicago. Mr.
Thorne served with BBDO and P&G
in Canada, and Mr. Lofaro headed his
own artists representative firm.

Frank P. Rosenberg joins Revue
Studios as production executive and
has been appointed executive producer
of Arrest and Trial, new 90-minute
series ABC-TV starting this fall.

William Davenport has been signed
as producer and Charles Tannen as
associate producer of new Screen Gems
series, Grindl, which starts on NBC-TV
this fall in Sun., 8:30-9 p.m. spot, with
Procter & Gamble as sponsor. Team
acted in same capacity for Four Star’s
Ensign O’Toole series during past sea-
son.
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Marshall (Bud) Ormond, midwestern
division manager of Trans-Lux Tele-
vision Corp., appointed manager of
southeastern division office in Miami
Beach, Fla. Marvin Lowe, former mid-
west division manager of Screen Gems,
succeeds Mr. Ormond at Trans-Lux.

Frank V. Robinson named produc-
tion manager of Fraser Productions,
San Francisco. Prior to joining Fraser
last year, Mr. Robinson directed tv film
series, Expedition California, for ABC-
TV and was staff producer at Lockheed
Missile & Space Div., San Jose, Calif.,
on Polaris and Samos programs.

Ray Van Hooser, former owner of
KNED McAlester, Okla., joins field
staff of SESAC Inc., New York. Mr.
Van Hooser will cover Washington,
Oregon, Montana, Wyoming, Idaho and
Colorado for company. He is immedi-
ate past president of Oklahoma Broad-
casters Assn.

Arnold J. Faze, ASCAP field repre-
sentative in Miami Beach, Fla., named
manager of New Orleans office.

Tom McDermott, president of Four
Star Television, appointed to board of
directors of Hollywood Museum Assn.

Benjamin B. Selvin, artists and rep-
ertoire manager for RCA Victor’s cus-
tom record department for 10 years,
was honored last Wednesday (March
20) at retirement dinner at St. Moritz
Hotel in New York. He joined RCA
in 1953 after service with CBS, Muzak
and American Federation of Musicians.

ALLIED FIELDS

Harold M. Spielman, vp of Schwerin
Research Corp., New York, elected
senior vice president.

Martin S. Gelband, former manager
of market research for family products
at Playtex Div. of International Latex
Corp., New York, joins Audits & Sur-
veys Inc., that city, as senior project
supervisor of test audit division.

Stephen T. Saunders, assistant radio-
tv executive on Chevrolet account at
Campbell-Ewald, Detroit, joins client
service staff of McHugh & Hoffman
Tnc,, tv and advertising consultants,
Birmingham, Mich,

Karl 0, Bathke, assistant to president
of Capitol Radio Engineering Institute,
Washington, D. C., promoted to direc-

tor of marketing. CREI, founded in~

1927, offers associate degree program
in electronic engineering technology.

EQUIPMENT & ENGINEERING

George T. Stewart, general sales
manager of Sony Corp. of America,
elected vp and general sales manager
for consumer products. Prior to joining
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Trouble-shooters

Two broadcasters are among
the 15-man trouble-shooting com-
mittee appointed by Arizona Gov.
Paul Fannin to help solve the
controversial tax status of the
state’s Salt River Project.

The broadcasters are Tom
Chauncey, president of KOOL-
AM-FM-TV Phoenix, and Jack
Williams, program director of
KOY, that city. They will join
with 13 other prominent Arizona
citizens in mediating the bitterly
disputed issue.

Sony, Mr. Stewart was vp in charge of
sales for Sylvania Electronics Corp.
Irving Sagor elected vp in charge of
account and finance.

A. K. Wing Jr, technical director-
communications for International Tele-
phone & Telegraph Federal Labs, elect-
ed vp of electron tube division.

Joseph P. Ulasewicz and Wiley D,
Wenger appointed antenna merchan-
dising manager and transmitter mer-
chandising manager, respectively, in
RCA broadcast and communications
products division. Since 1954, Mr.
Ulasewicz has been broadcast equip-
ment field sales representative covering
New England states, Mr. Wenger has
had responsibility for division’s fm
transmitters.

Frank M, Thomas, manufacturing
manager for eastern operations of Syl-
vania Electronic Systems, appointed
chief engineer for parts division of
Sylvania Electric Products, New York.

Dr. Herbert Bandes, senior staff
member of Arthur D. Little Inc., San
Francisco, and former chief engineer
for semiconductor division of Sylvania
Electric Products, appointed director
of research for Eitel-McCullough, San
Carlos, Calif., electronics manufacturer.

W. Robert Dresser, former chairman
of Department of Engineering of New
Haven College, appointed director of
research for Scully Recording Instru-
ments Corp. (tape recorders), Bridge-
port, Conn.

Warden N. Hartman Jr., president
of Eastern Pennsylvania Investment Co.
of Philadelphia, joins Philco Corp.’s
consumer products division as special
markets manager. He succeeds J. A.
Winfield, who resigned.

GOVERNMENT

Michael J. Connelly, former public
relations aide to FCC Chairman New-
ton N. Minow and with U. S. Informa-
tion Agency, appointed by Gov. Otto
Kerner as consultant to Illinois Board
of Economic Development. Mr. Con-
nelly was member of Democratic Na-
tional Committee staff in 1960.

Lee Hall, NBC commentator, and
Robert Sturdevant, chief of European
correspondents for ABC in Paris, join
U. S. Information Agency to work with
Voice of America. Mr. Sturdevant has
been assigned to program manager’s
office and Miss Hall to worldwide Eng-
lish programs.

INTERNATIONAL

Clara Quinn, senior broadcast buyer
of BBDO Ltd.,, Toronto, appointed
media manager.

Kenneth Hawkins appointed news
director of CKBW Bridgewater, N. S,,
replacing Kenneth Foran, who resigned
to join Halifax Herald.

David G. Brydson, with E. S. Sumner
Corp., Canadian station representatives,
New York, appointed director of sta-
tions relations for Television Bureau of
Canada Ltd., Toronto, newly created
position.

Lt. Col. Rene P, Landry, vp of Ca-
nadian Broadcasting Corp., Ottawa,
Ont., resigned his post when he reached
retirement age earlier this month. He
continues, however, as CBC consultant.

Radio ala Carte
praised by Morris.

Dave Morris of KNUZ and KACY,
Houston and Beaumont, Texas,
says: “I previewed Radio & la Carte.
I got it for my station because it’s
a fine radio production service.”
Talk to Marv Kempner. Find him in
Suite 1194, Conrad Hilton Hotel.

Mark Century Corporation

6 West 57th St., N.Y. 19, N. Y. C15-3741
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FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BrRoOADCASTING March
14 through March 20 and based on fil-
ings, authorizations and other actions
of the FCC during that period.

This department includes data on
new stations, changes in existing sta-
tions, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.

Abbreviations: DA—directional antenna. cp
—construction permit. ERP—effective radi-
ated power. vhi—very high frequency. uht
—ultra high frequency. ant.—antenna. aur—
aural. vis.—visual., kw—kilowatts, w—watts.
me—megacycles. D—day. N—night. LS—
local sunset. mod.—modification. trans—
transmitter. unl.—unlimited hours. kc—kilo-
cycles. SCA—subsidiary communications au-
thorizatiott. SSA—special service authoriza-
tion. STA-—s(FeciaI temporary authorization.
SH—specified hours. *—educational. Ann.—
Announced.

New tv stations

ACTIONS BY FCC

*Charlotte, N. C.—Charlotte-Mecklenburg
Board of Education. Granted cp for new tv
on uhf ch. 42 (638-644 mc); ERP 233 kw vis,,
130 kw aur. Ant. height above average
terrain 396 ft.,, above ground 430 ft. P.
address 720 B. ‘ath St., Charlotte 4. Estlmated
construction cost 3491 450; first year operat-

ing cost $106,200. Studio and trans. location
both Charlotte. Geographic coordinates 35¢
12’ 25» N, Lat., 80¢ 47* 307 W, Lon%’ Ty?)e
trans, GE TT-35-A; type ant. GE T

Legal counsel Brock Barkley, consulting
engineer Frank F. Bateman, both Charlotte.
Principals: board of education. Action
March 18.

Wilmington, N. C.—Cape Fear Telecasting
Inc. Granted cp for new tv on vhf ch. 3
(60-66 mc); ERP 163 kw vis., 8.32 kw aur,
Ant. helght above average terrain 261.3
ft., above ground 284 ft. P. O. address
Murchison Bld% Wilmington. Estimated
construction cost $122,290; first year operat-
ing cost $280,500; revenue $310,000. Studio
and trans. locations both Wilmin
Geographic coordinates 34° 14/ 13.5” N. t
77¢ 56’ 58+ W. Long. Type trans. Gates
BT5C, tyge ant. Jampro JATV 34/L/. Legal
counsel mith Pepper, consultin wg engt-
neer Cruetz & Snow erger, both Washing-
ton, D. C. Principals: William G. Broadfoot
Jr., Elvin L. White and Percy R. Smith Jr.
(each 33 15%). AUl are local businessmen
with no other broadcast interest. Initial
decision Iooklng toward grant became ef-
fective March

Austin, Tex.—Austin Bestg. Inc. Granted
cp for new tv on ch. 24 (530-536 mc); ERP
18.6 kw vis.,, 10 kw aur. Ant. height above
average terrain 422 ft., above ground 429
ft. P. O. address 113 W. Eighth St., Austin.
Estimated construction cost $205, 400; first
gear operatm cost $72,000; revenue

tudio and rans ocations both Austin.
Geographic coordlnates 30e 20’ 05" N. Lat.,
97° 45’ 23 W. Long. Type trans. RCA TTU-

{pe ant. RCA TFU-24DL Legal counsel
Char F. Herring, consulting engineer J.

G. Rountree, both Austin. Principals: Wil-
lard Deason (99+%) and Jeanne F. Deason
& Charles F. Herring (each .42%). Company
also owns KVE’I‘ ustin, Initial decision
looking toward grant became effeéctive
March 13

APPLICATION

Victoria, Tex.—Victorfa Tv. Uhf ch. 19
(500-506 mc); ERP 18.75 kw vis.,, 10.1 kw
aur. Ant. height above average terrain 433
ft., above ground 455 ft. P. O. address 307
N. Vine St., Victoria. Estimated construc-
tion cost $147,968; first year operating cost
$173,353; revenue Trans. and studio
locatlons both ictoria. Geographic co-
ordinates 28° 50’ 23 N. Lat., 9i° 0’ 09~ W.

Long. e trans. RCA TTU-lB type ant.
RCA TFU-24DL. Legal counsel Ross K. Pre-
scott, Dallas, Tex.;

consultingr engineer
William B. Carr, Ft. Worth, Te Prin-
cipals: Marjorie §. Frels and Ruhin Frels
(each 50%). Neither principa] has broadcast
interests. Ann. March 1

Existing tv station
ACTION

s Commission granted request Ig Cen-
tral California Educational Tv (KV. [TV
ch. *8), Sacramento, Calif., for waiver of
Sec., 3.651(c)(2) of rules for period coex-
tensive with license term to Dec. 1, 1865,
to allow broadcast of only one picture
(record album cover) on video channel
while program ‘“Musical Portraits” is broad-
cast on aural channel., Comrs. Bartley and
Ford dissented; Comr. Craven not par-
ticipating. Action March 20.

BY FCC

... we'd be delzghted to have you
drop in during the NAB convention

EDWIN TORNBERG & CO. Inc.
Washington, D.C.

New York « West Coast

AT SUITE 1501
ESSEX INN

ED TORNBERG

Negotiators for the purchase and
sale of radio and television stations
Appraisers + Financial Advisors
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New am stations

ACTIONS BY FCC

Palm Desert, Calif.—Palm Desert Bestg.
Co. Granted cp for new am 1270 ke, 500 w-
D. P. O, address c/o Delbert Davitt, 31615
Avineda La Paloma, Palm Springs, Calif.
Estimated construction cost $17,280, first year
operating cost $40,000, revenue $50.000. Prin-
cipals: Delbert Davitt, engineer, and
Spencer Rauber, service station owner (each
50%). Action March 4.

Centerville, Ind.—Richmond Bcstg. Co.
Granted cp for new am on 930 ke, 500 w-D.
P. O. address Box 450, Paducah, Ky. Es-
timated construction cost $45,630; first year
operatin, cost $60,000; revenue $75,000.
Principals: Pierce E. Lackey & F. E, Lackey
(each 45%) and Willlam E. Wilson (10%).
P. E. Lackey owns WPAD-AM-FM_Paducah,
Ky.: F. E. Lackey owns WHOP-AM-FM
Hopkinsville, Ky.; Messrs. Lackey together
own WRAJ Chester, Ill.; Mr. Wilson is
Richmond, Ind., city controller. Action
March 6.

Shelbyville, Ky. — Shelby Bestg. Co.
Granted cp for new am on 940 ke, 1 kw-D.
P. O, address Box 185, Campbellsville, Ky.
Estimated construction cost $17,000; first
;e.ar operating cost $29,000; revenue $38,000.

rincipals: J. B. Crawley, W. B. Kelly, Dean
Harden and R. L. Turner {each 25%). Mr,
Crawleﬂ and Mr. Kelly own radio and tv
store; Mr., Crawley iIs engineer with WTCQ
Campbellsville, Ky.; Mr. Keli¥ iIs chief engi-
neer with WLBN Lebanon, Ky.; Mr. Harden
is announcer at WNES Cenfral City, Ky.;
ﬁr. 'flursner is gen. mgr. of WTCO. Action

are; L

Rochester, Minn.—WBIZ Ine. Granted c
for new am on 1520 ke, 1 kw-D. P, O,
address 809 Cameron St., Eau Claire, Wis,
Estimated constructlon cost $17,746: frst
year operating cost $50,000; revenue $55,~
000. Howard G. Bill, sole owner, also owns
WBIZ Eau Claire, Wis. Action March 20.

Lima, Ohio—Citizens Bestg. Co. Granted
cp for new am on 940 ke, 250-D. Conditioned
that before program tests are authorized it
shall have first complied with all applicable
procedures of F.A.A. regarding ant. pro-
Esal' P, O. address 711 W. Vine St.,, Lima.

timated construction cost $21,600; first
year operating cost $48.000; revenue $60,000.
Principals: Sam Kamijn and James A.
Howenstihe (each 50%). Principals are local
businessmen with no other broadeast in-
terests. Action March 8.

Windber, Pa.—Windber Community Bestg.
System. Granted ¢p for new am on 1350 ke,
1 kw-D. Pre-sunrise operation with daytime
facilities precluded pending final decision in
Doc. 14419. P. O. address 910 Park Ave.,
Windber. Estimated construction cost $23,~
475; first vear overating cost $50.000; rev-
enue $50.000. Principals: E. Z. Eperjessy,
Louis Popp and Willlam H. Myers (each
3313%). Review Board grant March 7.

Keyser, W. Va~—Potomac Bestg. Ine.
Granted cp_ for new am on 1390 kc, 1 kw-
D, P. O, address Box 1528, Clarksburg, W.
Va. Estimated construction cost $18.100; first
gear operating cost $24,000; revenue $28,500.

re-sunrise operation with daytime facllities
precluded pending final decision in Doc.
14419. Principals: Glacus G. Merrill (63.6%),
Marie B. Merrill {16%) and others. Mr,
Merrill Is cattle breeder and ex-broadcaster;
Mrs. Merrill is housewife. Initial decision
iooking toward grant became effect March
3.

South Charleston, W. Va.—Willilam D,
Stone. Granted cp for new am on 1410 ke,
1 kw-D. P. O. address Box 8305, South
Charleston. Estimated construction cost $22,-
850; first vear operating cost $38.000; rev-
enue $48,000. Mr. Stone., sole owner, is
minority owner of WWYOQO Pineville, W.
Va. Action March 20.

APPLICATION

Glennallen, Alaska—Central Alaskan Mis-
sions Inc. 790 kc, 5 kw. P. O, address Box
5, Glennallen. Estimated construction cost
$30.500; first year operating cost $18,000:
revenue $20,000. Rev. Vincent J. Joy is
reslt‘i‘enl\‘; of non-profit organization. Ann.

arc
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Existing am stations

ACTIONS BY FCC

KEEN San Jose, Calif.—Granted change of
operation on 1370 kc, DA-2, from 1 kw-N,
5 kw-LS, to 5 kw, unl.; conditions and pre-
sunrise operation with daytime facilities
grecluded pending final decislon in Doec.
4419; and without prejudice to whatever
action commission may deem necessary as
result of final determination of pendin
applications for renewal of licenses o
KCVR-AM-FM Lodi, Calif. Action March 20.

KSMA Santa Maria, Calif.—Granted in-
creased daytime power on 1240 ke from
250 w to 1 kw, continued nighttime opera-
;fl.)on with 250 w; conditions. Action March

WBRX Berwick, Pa—Granted increased
power on 1280 ke, D, from 500 w to 1 kw;
remote control 11::;ermi1:ted: condition and
pre-sunrise operation with daytime facilities

recluded pending final decision in Doc.

4419. Action March 20.

WOVE Welch, W. Va.—Granted change
from SH to unl time, continued operation
on 1340 ke, 250 w-N, 1 kw-LS.

APPLICATIONS

WIGO Indianapolis, Ind.—Mod. of cp (as
modified, which authorized a new am) to
increase power from 250 w to 1 kw, install
new trans. and change ant.-trans. location.
Ann, March 20.

WOLF Syracuse, N. Y.—Mod. of cp {which
authorized Increased daytime power) to
make changes in DA system and ground
system. Ann. March 14.

KBEL Idabel, Okla,—Cp to Increase day-
time power from 250 w fo 1 kw and in-
stall new trans. Ann. March 14,

WLSB Copperhill, Tenn.—Cp to increase
daytime power from 250 w to 1 kw and in-
stall new trans. Ann. March 20,

New fm stations

ACTION BY FCC

*Carmel, Ind. — Carmel-Clay Schools.
Granted cp for new fm on 91.3 me, ch.
217, 10 w. Ant. height above average ter-
rain 72 ft. P. O. address Carmel. Estimated
construction cost $4,589; first year operating
cost $500. Principals: board of school
trustees. Action March 14.

APPLICATION

Columbus, Neb.~KJSK Inc. 96.7 me, ch.
244, 3 kw. Ant. height above average ter-
rain 233 ft. P. O, addregs ¢/o G. B, Ander-
son, KLIR Denver, Colo. Estimated cen-
struction cost $5.000; no estimated operat-
ing cost or revenue {(proposed station will
be run with applicant’'s KJSK Columbus).
Principals: George B. Anderson {68.57%)
and others. Applicant also owns KIJISK
Columbus. Ann. March 15.

Existing fm station

APPLICATION

*WCDR-FM Cedarville,
change frequency from 88.1 mc, ch.
90.1 me, ch. 211.

Ohio—C to
1, to

Ownership changes

ACTIONS BY FCC

KENL Arcata, Calif.—Granted assignment
of license from Melvin D. & Aldine T. Mar-
shall (100% as joint tenants), d/b as Hum-
boldt Bestrs. Inc.,, to Earl J. Madray and
Robert P, Price (each 50%), tr/as M & P
Radio Bestg., Corp. Consideration $85,000.
Action March 15.

KBVM Lancaster, Calif.—Granted acquisi-
tion of positive control of licenseée corpora-
tion, Tri-County Bestrs. Inc., by Donald
D. Lewls (80%, presently 40%) from George
Patton and Roy N. Hinkel (each 20%). Con-
sideration $9,553 and liquidation of debts.
Other stockholders: Don P, Park & D. Dean
Roper (each 10%). Action March 15.

KCHU (TV) 8San Bernardine, Calif.—
Granted assignment of c¢p from K-CHU Tv
Inc. to Sun Co. of San Beérnardino, Calif,
parent company of licensee. No financial
consideration involved. Action March 15.

KCTO (TV) (formerly KTVR [TV]) Den-
ver, Colo.~Granted assignment of license
from J. Elroy McCaw (100%), d/b as Goth-
am Bestg. Corp.,, to Mr. McCaw (100%),
tr/as Channel 2 Corp. No financial consid-
eration involved. Action March 14.

WWDC-AM-FM  Washington, D, C.—
Granted transfer of control of licensee

corporation, WWDC Inc., from Leslie Katz
and Benjamin Strouse, executors of estate
of Joseph Katz (83.2%), deceased, to Ruth
K. Strouse and Leslie & Richard Katz (equal
shares). No financial consideration involved.
Action March 20,

. WKOS Ocala, Fla.—Granted assignment of
license from Robert L. Gillam (100%) to
same persoh, d/b as WKOS Inc. No financial
consideration involved. Action March 14.

WINT Winter Haven, Fla.—Granted trans-
fer of control of licensee corporation, Win-
ter Haven Bestg. Inc., from Angelo L.
Fazzari (65%), Dorothy M. Fazzari (25%)
and Bruce Parker (10%) to Douglas F.
Montgomery and Donald K. Lamerson {each
50%). Consideration $100,000. Mr. Mont-
omery is news director of WFYC Alma,

ich.; Mr. Lamerson owns shoe store. Also
see grant below. Action March 15.

WINT Winter Haven, Fla.—Granted as-
signment of license from Douglas Mont-
gomery and Donald Lamerson (each 50%),
d/b as Winter Haven Bestg. Inc,, to same
persons_in same percentages, tr/as Winter
Haven Bestg, No financlial consideration in-
Yglved. Also see grant above. Action March

WNSH-AM-FM Highland Park, 111. —
Granted transfer of negative control of li-
censee corporation, North Suburban Radio
Ine., from Charles Liebman (50%) to Eli E.
Fink (50% bYefore transfer, 66 2/3% after),
Nancy F. Epstein (20%) and Herbert
Schoenrod (1313%). Consideration is reim-
bursement of Mr. Liebman's investment.
Mrs. Epstein and Mr. Fink have interest in
WIL-AM-FM St. Louis, Mo.. and KBOX-
AM-FM Dallas, Tex.; Mr. Schoenbrod has
interest in WIL-AM-FM. For more informa-
tlon see grant below. Action March 20.

WNSH-AM-FM Highland Park, Ill, —
Granted assignment of cps from North
Suburban Radie Ine. (for new owner-
ship. see above), to North Suburban (75%),
H. & E, Balaban Corp. (20%) and Nan Ra-
dio Corp & Bon Family Corp. (each 21%%),
tr/as Radio Station WNSH. Consideration is
part of $16,480 in grant above. . E.
Balaban is owned by Balaban family (100%,
individually and in trust), and has interest
in WIL-AM-FM & KBOX-AM-FM (see
above), WICS (TV) Sprin%ﬁeld, WCHU (TV)
Champaign, WICD (TV) Danville & WTVO
(TV) Rockford. all Illinois and WHNB-TV
New Britain, Conn. Both Nan Radio and
Bon Famlly have interest in WIL-AM-FM.
Action March 20.

WRTL Rantoul, Ill.—Granted assignment
of cp from John Coleman, William R. Brown
and Donald R. Williams (each 3315%), d/b as
Regional Radio Service, to Messrs. Brown
and Williams (each 50%). tr/as same com-
pany. Consideration $5.709. Action March 18.

WDCX (FM) Buffalo, N. Y.—Granted as-
signment to cp from Donald B. Crawford
(100%) to Kimtron Inc., of which Mr. Craw-
ford is sole owner. No financial considera-
tion involved. Action March 15.

WBFM (FM) New York, N. Y.—Granted
assignment of license cg and SCA from
Muzak Corp. to Wrather Corp., parent com-
any of licensee. No financial consideration
nvolved. Action March 18.

WMGW-AM-FM Maeadville, Pa.-—Granted
transfer of negative control of licensee cor-
poration, Regional Bestrs. Inc,, from Ameri-
can Business Enterprises (50%) to all its
stockholders: Alastair B. Martin (12.5%),
Edith P. Martin (15%), Robin Martin (10%).
Dorothy M. Moore (10%) and Edwin A.
Bernstein (25%): other ownership remains
stable. No financial consideration involved.
Action March 15.

WHLP Centervilie, Tenn.—Granted aequi-
sition of positive control of licensee corpora-
tion. Trans-Air Bestg. Corp., from Harold
C. Flood (50%) by O. 0. Smith (50% before
transfer, 1009 after). Consideration is note
owed Mr. Smith. Action March 15.

KBYG Big Spring, Tex.—Granted assign-
ment of license from William J. Wallace
(50%) and Howard Barrett & Frank Junell
{each 25%), d/b as Big Spring Radio Co,
to same persons in same percentages, tr/as
Big Spring Radio Inc. No financial consid-
eration Involved. Action March 14.

KTUE Tulia, Tex.—Granted assignment of
license from W. A, & Doris Amburn (each
49%) and George J. Jennings Jr. (ZZL) d/b
as KTUE Radio Inc., to Mr, & Mrs. mburn
{each 50%). No financial consideration in-
volved. Action March 13.

WEET Richmond, Va.—Granted assign-
ment of license from Burton Levine (100%)
d/b as Radio Richmond Inc., to J. Olin Tice
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Jr. and others, tr/as Jot Bestrs. Inc. Consld-
eration $300,000. Mr. Tice controls WCAY
Cayce, S. C., WKTC Charlotte, N. C., WBAZ
Kingston, N. Y., and WFCT Knoxville, Tenn.
Action March 20.

APPLICATIONS

WSEI (FM) Effingham, Ill.—Seeks assign-
ment of cp from Illinois Bestg. Co., large
company controlled by Lindsay and Schaub
families, to Joseph E. McNaughton family
and others, tr/as Efingham Bestg. Co. Con-
sideration $5,000. Applicant owns WCRA
Effingham, WRMN Elgin and WKEI Ke-
wanee, all INlinois. Ann. March 18.

KMLB-AM-FM Monroe, La.—Seeks trans-
fer of control of license corporation, KMLB
Inc., from Leon S. Walton (51%) to R. L.
Vanderpool Jr. (51%); other ownership re-
mainsg stable. Consideration $20,344 and as-
sumption of debt. Mr. Vanderpool is part
owner of WAPX Montgomery, Ala. Ann.
March 14.

WMAX-AM~-FM Grand Rapids, Mich.—
Seeks acquisition of positive confrol of li-
censee corporation, Atlas Bestg. Co. from
Charles A, Sprague (44.78%) by Joseph C.
Hooker (81.08% after transfer, 44.78% be-
fore) through purchase of Mr. Sprague's
stock by corporation; other ownership re-
mains stable. Consideration $150,000. Ann.
March 11.

WHBI (FM) Newark, N, J.—Seeks transfer
of negative control of licensee corporation,
Cosmopolitan Bestg. Corp., from Suburban
Bestg. Ine. (50%) to parent corporation,
VIP Radio Inc. (50%). No financlal con-
sideration involved. Ann. March 18.

KAVE-AM-TV Carlsbad, N. M.—Seeks
transfer of control of licensee corporation,
Voice of Caverns Ine¢., from Luclle R. Tal-
bott, executrix of estate of Edward P, Tal-
bott (51%), deceased, and others to John
Deme (96%) and others, d/b ag KAVE Inc.
Consideration $168,000. Mr. Deme owns
WINF-AM-FM Manchester, Conn. Ann.
March 18.

KDOV Medford, Ore.—Seeks transfer of
control of licensee corporation, Medford
Bestrs. Inc., from Ralph J. Silkwood (50%)
and K. C. Laurance (25%) to W. H. Hansen

(100% after transfer, 2% before). Ann.
March 18. .
KSNY Snyder, Tex.—Seeks transfer of

negative control of licensee corporation,
Snyder Bestg. Co., from Flora D. Hughes,
executrix of estate of J. T. Hughes (50%),
deceased, to Mrs. Hughes (50%) individual-
ly. No financial consideration invelved. Ann.
March 19.

WEEL Fairfax, Va.—Seeks acquisition of
positive control of licensee corporation,
0.K. Bestg. Corp., fromm George E. Oleson
(50%) by Arthur Kellar (100% after trans-
fer, 50% before). Consideration $125,000.
Ann. March 18.

Hearing cases

INITIAL DECISIONS

n Hearing Examiner Asher H. Ende issued
initial decision looking toward (1) granting
applications of Albany Electronics Inc. for
new vhf tv translator stations on chs. 10 &
12, Laramie, Wyo., to translate programs of
Denver, Colo., stations KOA-TV (ch. 4)
and' KLZ-TV (ch. 7), and (2) denying ap-
plications of Laramie Community Tv Co.,
Div. of Collier Community Tv Inc., for three
new vhf tv translator stations on chs. 11 &
12 In Laramie, and on ch, 8 in Tie Siding,
Wyo. Actlon March 20.

» Hearing Examiner Millard F. French
issued initial decision looking toward grant-
ing application of Harry Newby for new am
on 1300 ke, 5 kw, DA, D, in Cambridge,
Minn.; condition and pre-sunrise operation
with daytime facilities grecluded pending
final decision in Doc. 14419. Action March 19.

a Hearing Examiner Basil P. Cooper is-
sued initial decision looking toward granting
application of Bolling Branham, tr/as Doug-
las County Bestg. Co., for new am on 1520
ke, 1 kw, 500 w-CH, D, in Douglasville, Ga.;
condition and pre-sunrise operation with
daytime facilities precluded pending final
decision In Doc. 14419, and denying appli-
cation of Five Cities Bcestg. Inc. for same
facilities in Austell, Ga. Action March 18,

DESIGNATED FOR HEARING

WRMS Beardstown, Ill.—Deslgnated for
hearing algplication to increase power on 780
ke, DA, D, from 500 w to 1 kw; issues In-
clude Secs. 3.35 (a} and 3.35 (b) multiple
ownership and concentration of control
determinations; made WBBM Chicago,
which filed opposing petition, and KREI
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Farmington, Mo.,
Action March 20.

Marshall Bestg. Co., Marshall, Mich.,
Wright Bestg. Co., East Lansing, Mich.—
Designated for consolidated hearing appli-
cations for new daytime am stations on
1540 kc—Marshall with 250 w and Wright
with 5 kw, 1 kw-CH, DA; issues Include
Sec. 3.35 multiple ownership determination
with respect to Wright Besig,

KSHO-TV, Harry Wallerstein, receliver,
Las Vegas, Nev.—Designated for hearing
applications for (1) renewal of license and
{2) assignment of license to Tv Co. of
America Inc. and (3) transfer of control of
Nevada Bestrs.’ Fund Inc. (which owns 96%
interest in Tv Co. of America) from Reed
R. Maxfield, Carl A. Hulbert, Robert W.
Hughes and Alex Gold to Arthur Powell
Williams. Issues inelude questions of un-
authorized control, failure to file reports
and agreements, and misrepresentations.
Action March 13.

parties to proceeding.

OTHER ACTIONS

» By memorandum opinion & order, com-
mission granted in part Hjoint petition by
WMOZ Inc. and Edwin H. Estes to extent
of reschedulin% oral argument from April
11 to April 25 in proceedirﬁ on renewal of
license of WMOZ Mobile, Ala., and revoca-
tion of license for WPFA Pensacola, Fla.;
afforded each party 30 minutes for argu-
ment on exceptions to initial decision and
on petition to reopen record and remand
filed by WMOZ-Estes. Comr. Craven not
participating. Action March 20.

s By memorandum opinion & order In
proceeding on applications for new am
stations of Charles A, Bell, George 1J,
Helmer III, Wayne H. Lewls and Edward
Bleier, d/b as Newton Bestg. Co., Newton,
Mass., and Transcript Press Inc., Dedham,
Mass., commission denied request by New-
ton Bestg. Co. for germission to inspect (1)
written request of Broadeast Bureau for
subpend duces tecum directed to Edward
Bleter, (2) copy of subpena duces tecum
issued by hearing examiner on Jan. 4 re-
quiring Bleler to produce certain records
and correspondence relating to Newton
partnership, and (3) return made by person
serving said subpena. Comr. Craven absent.
Action March 20.

« By memorandum opinion & _order,
granted petition by Upper Passaic County
Radio and reinstated, nunc pro tunc, as of
April 12, 18961, date of original filing, its
application for new daytime am on 1500 ke,
00 w, DA, in Pompton Lakes, N. J. Action
March 20.

s By order, commission granted petition
by Seagort Bestg. Corp. and extended to
March 21 time to file reply to exceptions to
initial decision in consolidated proceeding
on gppllcation for new am in Lancaster,
N, , et al, In Docs. 14031 et al. Action
March 19,

» Commission gives notice Jan, 23 initial
decision which looked toward granting ap-
plication of Torrington Bestg. Inc. to change
facilities of WTOR Torrington, Conn., from
1490 ke, 250 w, unl.,, to 610 ke, 500 w-N, 1
kw-LS, DA-2, became effective March 14
fé.lrsuant to Sec. 1.153 of rules. Action March

s By memorandum opinilon & order, com-
mission denied petition by Greater Boston
Tv Corp. for reconsideration of Sept. 286,
1862, decislon which supplemented, modified
and affirmed previous decisions which (1)
reinstated cp granted WHDH Inc. for new
tv on ch. 5 in Boston, Mass., (2) denied
competing applications of Greater Boston
Tv Corp. and Mass. Bay Telecasters Inc. and
(3) granted licenses for WHDH-TV for
period of four months only. Chmn. Minow
dissented; Comrs. Hyde and Ford concurred
and issued statements; Comrs. Bartley,
Craven and Henry not participating. Action
March 13.

s By memorandum opinion & order in
proceeding on application of Bighee Bcestg.
Co. for new am Iin Demopolis, Ala.,, com-
mission (1) denled Bigbee's petition to re-
quire Demopolis Bestg. Co., party to pro-
ceeding, to file application for renewal of
license of WXAL Demopolis to facilitate
comparative analysis of whether Bighee or
Demopolis {s best qualified to serve public
interest in event it is concluded city of
Demopolis can support only one station, and
{2} dismissed Bigbee's petition to enlarge
issues. Comrs. Bartley and Ford dissented;
Comr. Craven abstained from voting. Action
March 13.

= By memorandum opinion & order, com-
mission (1) denied joint request by Philco

Bestg, Co. and National Bestg, Co. for ap-
proval of agreement whereby Philco would
withdraw its application for new tv on ch.
3 in Philadelphia, Pa., and NBC would pay
Phileo not Iin excess of $550,000, and (2)
called upon Philco to determine, without
undue delay, whether it will continue to
prosecute its application which is in con-
solidated hearing with NBC's application
for renewal of license of WRCV-TV (ch. 3)
Philadelphia and other NBC-RKC broadcast
transfers and related applications in Does.
13085 et al. Comrs. Hyde and Lee dissented;
Comr. Craven not participating. Action
March 13.

Routine roundup
ACTIONS BY REVIEW BOARD

» Granted petition by Porter County Bestg.
Co. and extended to March 22 time to file
opposition to petition to enlarge issues filed
by Valparaiso Bestg. Co. in proceeding on
applications for new am stations In Val-
paraiso, Ind. Acticn March 19.

s By memorandum opinion & order in
consolidated am proceeding on applications
of William S, Cook, Colorado Springs, Den-
ver Area Bestrs. (KDAB), Arvada, both
Colorado. and Charles W. Stone (KCHY),
Cheyenne, Wyo., In Docs. 14815-7, granted
late filed motion by Lakewood Bestg, Serv-
ice Inc. (KLAK), Lakewood, Colo.,, party
respondent, to extent of enlarging hearing
issues with respect to KDAB's application
to include determinations as to overlap,
coverage, and suitability of ant. site; and
made KLOV Loveland and KMOR Littleton
both Colorado, parties to l‘groceeding. Boar:
Member Nelson not participating. Action
March 18.

s By memorandum opinion & order, dis-
missed requests by Smackover Radio Inc.,
Smackover, Ark., for stay and further re-
view of Jan. 4 Initial decislon which looked
toward granting application of Ouachita
Valley Radlo Corp. for new am In Camden,
Ark. Action March 18.

s Granted petition by International Bcstf.

Corp. and Mauriclo Alvarez-Martin, appli-

cants for new am stations in Carolina, P. R..

and extended to March 29 time to respond

to Broadcast Bureau’s opposition to joint

R[etitignl afox' approval of agreement. Action
arc .

» Bf' memorandum opinion & order in
consolidated proceeding on applications of
Jesus Vargas Candelaria, Bayamon, P. R,
International Bestg. Corp., and Mauriclo
Alvarez-Martin, both Caroiina, P. R., for
new am stations on 1400 ke, 250 w, unl., in
Docs. 14764 et al., granted joint petition by
Candelaria and International for approval
of agreement whereby International would
reimburse Candelaria for expenses Incurred
In connection with latter’s application In
return for withdrawal; dismissed Candelaria
application with prejudice. Action March 15.

s Granted Jaetition by Stuart W. Epperson
and extended to March 22 time to reply to
exceptions filed by Broadcast Bureau in
proceedin% on Epperson's a}}?lication for
new am in Winston-Salem, N. C. Action
March 15,

w In proceeding on am applications of
Accomack-Northampton Bestg. Inc. (WESR),
Tasley, Va., and esapeake Bestg, Corp.
(WASA), Harve de Grace, Md., in Docs.
14945-6, granted petition by WESR and en-
larged hearing issues to include Sec¢. 307 (b)
determination. Action March 13,

= By order, held in abeyance further ac-
tion In_ proceeding on am_ application of
KFNF Bcestg, Corp. (KFNF), Shenandoah,
Iowa (Nicholas and Victor J. Tedesco sole
stockholders), pending resolution of pro-
ceedings on Tedesco's applications, Gabriel
Bestg., Co.,, Chisholm, and Tedesco Inec,
Bloomington, both Minnesota, in Doc¢s. 14528
and 14740, Action March 13.

ACTIONS ON MOTIONS

s Commission granted request by Storer
Bestg. Co. and extended from March 25 to
May 24 time to fille comments and {from
April 10 to June 10 for replies in matter of
amendment of Sec. 1.307 of rules which
would bar applications under multiple own-
ership rules unless applicant first disposes
of conflicting holding. Actlon March 14,

». Commission granted request by Storer
Bestg. Co. and extended from March 18 to
March 25 time to file comments in matter of
amendment of Part 3 of rules to eliminate
objectionable loudness of commercial an-
nouncements and commercial continuity
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PROFESSIONAL CARDS |

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCOE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.

Wash. 4, D. C.

Telephone District 7-1205

Member AFCCE

—Established 1926—
PAUL GODLEY CO.

Upper Montclair, N. |.
Pilgrim 6-3000
Laboratories, Great Notch, N, J.
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington 4, D. C.

Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F, I.oranrz, Chief Engr.
INTERNATIONAL BLDG.

7-1319
WASHINGTON 4
embor AFoE ©

A. D. Ring & Associates

41 Years’ Experience in Radio
Engineering
1710 H St,, N.W. 298-6850
WASHINGTON 6, D, C,
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bldg. National 8-7757
Washington 4, D. C.

Mamber AFCCE

Lohnes & Culver
Munsey Bullding  District 7-8215
Washington 4, D. C.

Member AFCCE

RUSSELL P, MAY

711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C,
REpublic 7-3984

Hember AFCOR

L. H. Carr & Associates

Consulting
Radio & Television
Engineers
Washington 6, D. C.  Fort Evans
1000 Conn. Ave. Leesburg, Va.
Member AFOCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINCTON 6, D, C.

Member AFOOE

A, EARL CULLUM, JR,
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Membéar AFOOR

GUY C. HUTCHESON
P.O. Box 32 CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI!
1405 G St., N.W.
Republic 7-6646
Washington 5, D. C,
Mamber AFCOE

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
901 20th 5t., N, W
Washington, D. C.
Federal 3-1116
Membder AFCOR

WALTER F. KEAN
CONSULTING RADIO ENCINEERS
Associate
George M. Sklom

19 E. Quincy 5t.  Hickory 7-2401
Riverside, Ill. (A Chicago suburb)

Member AFCOE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Alrport
San Francisco 28, Californla
Diamond 2-5208
Member AFOOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES

9th Floor, Securities Bidg.
729 15th 5t., N.W., 393-4616
Washington 5, D. C.

Momber AFCOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Snowville Road
Cleveland 41, Ohio

Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.0. Box 9044
Austin 56, Texas
ClLendale 2-3073

VIR N. JAMES
CONSULTING RAD!O ENGINEERS
Appll:aﬂons and Field Engineering

232 S. Jasmine St.
Phone: (Area Code 303) 333-5562
DENVER 22, COLORADO
Momber AFOCE

MERL S5AXON
CONSULTING RADIO ENGINEER

622 Hoskins Strest
Lufkin, Texas
NEptune 4-4242 NEptune 4.9558

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calit.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601 Kanawha Hotel Bidg.
Charleston, W.Va. Dickens 2-628t

WILLIAM B, CARR
Consulting Engineer
AM—=FM—TVY
Microwave
P. O. Box 13287

Fort Worth 18, Texas
BUtler 1-1551

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Woashington 5, D. C.

Phone: 347-906l
Member AFCCE

E. HAROLD MUNN, JR.

BROADCAST ENGINEERING
CONSULTANT

Box 220
Coldweter, Michigan

Phone: BRoadway 8-6733

Service
Directory

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee’s Summit, Mo.
Phone Kansas City, Laclede 4-3777

PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

BARKLEY & DEXTER LABS.,
IN

Donald P. Wisa lames M. Moran
Consulting, Research &
D-vnlopmnt for Broadcasting

rE & GCovermment
50 Frankfort t. Dismond 3-3716
Fitchburg, Massachusatts

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM.TV

445 Concord Ave.,
Cambridge 38, Mass.

Phone TRowbridge 6-2810

contoct

BROADCASTING MAGAZINE
1735 DeSoles St. N.W.
Washiagton 6, D. C.

for availabilities
Phone: ME §-1022

SPOT YOUR
FIRM’'S NAME
HERE. ..

To be Seen by 100,000° Readers
—among them, the decinon-mlk-
ing station owners and mans

ors, chief cnllnecrl and hclln

dans—ap licants for am, fm, tv
and facsimile facilities.

SARB Continuing Readership Study
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ON AIR
Lic. Cps.
AM 3,768 55
M 1,071 21
v 515 54

VHF
Commercial 486
Non-commercial 47

Licensed (all on air)

Cps on air (new stations)

Cps not on air (new stations)

Tota| authorized stations_ ) .
Applications for new stations {not in hearing)
Applications for new stations (in hearing)
Total applications for new stations .
Applications for major changes (not in I_teanng)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted

Cps deleted

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, March 20

OPERATING TELEVISION STATIONS
Compiled by BROADCASTING, March 20

COMMERCIAL STATION BOXSCORE
Compiled by FCC, Feb. 28

Yncludes 3 stations operating on unreserved channels.

GPS TOTAL APPLICATIONS
Not on air for new stations
128 463
123 187
83 104
TOTAL
UHF ™
93 579
21 68'
AM FM TV
3,760 1,066 515
63 26 64
115 122 79
3,938 1,214 658
277 173 54
198 13 50
475 186 104
315 109 43
55 3 8
370 112 51
1 1 1
2 0 0

over am, fm and tv stations. Action March
14.

By Chief Hearing Examiner James D.
v Cunningham

» Designated Examiner H. Gifford Irion
in proceeding on_am
to preside at hearingwe el T ply

tions of Van
?r?g)dltf: Ind., and Mid-States Bestg. Co.
(WDZ), Decatur, ILL; scheduled prehearing
conference for April 16 and hearing for May
20, Action March 18. -
Designated Examiner Forest L. Cc-
cﬁmnmggn to preside at hearing in proceed-
ing on application of Big Bear Lake Bestg.
Co, for new am in Big Bear Lake, Calif.;
scheduled prehearing conference for April
18 and hearing for May 8. Action M;rcrqu’ 18,
signated Examiner Chester F. Nau-
msvggz ng;_ to preside at hearing in pro-
ceeding on am application of K-FIV Inc.
(KFIV), Modesto, Calif.; scheduled pre-
hearing conference for April 18 and hearing
for May 20. Action March 18.

u Designated Examiner Millard F. French
to preside at hearing in roceeding on ap-

lications of Harry Wallerstein, receiver,
g‘v Co. of America Ing¢., for renewal of li-
cense, assignment of license, and transfer
of control of KSHO-TV Las Vegas, Nev,, in
Docs. 15008-8; scheduled prehearmg con-
ference for April 15 and hearing for June 3.
Action March 18,

a In proceeding on applications of Chisago
County Bestg. Co, for new daytime am on
1380 ke, 500 w, in Lindstrom, Minn. and
Brainerd Bestg. Co. to change operation of
KLIZ Brainerd, Minn., on 1380 k¢ from 1
kw-D, to 5 kw, unl, DA-N, (1) granted
petition by Brainerd and accepted notice
of appearance filed late, and ( dismissed
with prejudice for failure to prosecute
Chisago's application. Action March 15,

» Granted petition by Mel Wheeler to
extent of dismissing application, but with
prejudice, for new am in Plymouth, Ind,
and retained In hearing status application
of Jasper County Bestg. Corp. for new am
in Rensselaer, Ind. Action March 14.

w By order in Investigato; proceeding
involving McLendon Corp. (I%YNR). -
cago, 1., denfed motion by McLendon Corp.
for prehearing conference. Action March 13.
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By Hearing Examiner Basil P. Cooper

p Granted motion by 1360 Bostg. Ine.
(WEBB), Baltimore, Md., and extended
from March 15 to March 29 date for ex-
change of preliminary engineering exhibits,
March 28 to April 12 for exchange of final
engineering exhibits, and from April 8 to
April 22 for start of evidentiary hearing in
fgoceeding on am application. Action March

s Pursuant to agreements reached at
March 15 prehearing conference in proceed-
ing on application of Rhinelander Cable
Corp. for new am in Rhinelander, Wis, in
Doc, 14971, continued April 25 evidentiary
hearing to May 20. Action March 15.

» Granted joint petition by applicants and
continued from March 15 to April 5 date
for preliminary exchange of exhibits, March
25 to April 15 for final exchange of exhibits,
and April 1 to April 22 date of evidentiary
hearing in proceeding on applications of
Kansas Bestrs. Inc. and Salina Radio Ine.
for new am stations in Salina, Kans. Action
March 15.

By Hearing Examiner James D.
Cunningham

g On own motion, subject to decision of
commission upon respondent’s appeal from
Review Board’s ruling, released Feb. 26,
which denied petition for review of hearing
examiner’'s order of Jan. 7 for further hear-
ing in matter of revocation of license and
SCA of Carol Music Inc. for WCLM (FM)
Chicago, Ill., continued April 2 further
hearing to April 4, in Chicago. Action March
14.

By Hearing Examiner Charles J. Frederick

» Granted petition by Berkshire Bestg.
Corp., Stratford, Conn., and extended from
March 15 to March 22 time to file reply
findings of fact and conclusions of law in
proceeding on application, et al, in con-
solidated am proceeding in Docs. 8716 et al.
Action March 12,

By Hearing Examiner Millard F. French

s Upon request by Broadcast Bureau and
with consent of all parties in Largo, Fla.,

tv ch. 10 proceeding in Docs. 12445-50,
changed timg of Marc%\ 19 hearin% from 10
a.m. to 1:00 pm. Action March 18.

2 Upon request of applicant and without
objection on part of ansr Rp;axjty to proceed-
ing on am application © dio nd Inc.
(&NCO), and, Ohio, extended from
March 21 to April 1 date for exchange of
exhibits, March 28 to April 9 for notification
of witnesses, and continued April 5 hearing
to April 17. Action March 15.

a By order, formalized agreements and
rulings made at March 13 prehearing con-
ference in proceeding on am application of
Norristown Bestg. c. (WNAR), No
town, Pa.; scheduled May 27 for exchange
of exhibits, June 4 for notification of wit-
nesses, and rescheduled Afril 17 hearing
for June 12, Action March 14.

By Hearing Examiner Arthur A. Gladstome

s Upon request by Broadcast Bureau and
without objection by applicant, extended
from March 25 to April 5 time io file pro-
posed findings_in proceeding on application
of Avoyelles Bestg. Corp. for new am in
New Roads, La. Action March 18.

s Granted motion by Z-B Bestg., Co. and
continued March 18 hearing to July 1 in
groceedlng on its application and Service

cstg. Corp. for new am stations in Zion,
I, and Kenosha, Wis.,, respectively. Ac-
tion March 14.

= In consolidated am proceedinfvon ap&l}i‘-
cations of Pekin Bestg. Co. (WSIV), Pekin,
1ll., Tedesco Inc. (KWKY), Des Moines, and
Des Moines County Bestg. Co,, Burli )
both Iowa, in Docs. 8342 et al., ordered (1)
if petition of Tedesco for leave to distniss
application is granted, if Pekin Bestg. files
by March 26 petition for severance of appli-
cation from that of Des Moines, and if such
getitlon is granted, hearinis with respect to

ekin will proceed on ril 8 and Des
Moines on June 24; and (2) in event re-
spective ;etitions of Tedesco or Pekin are
not acted upon favorably, hearing on all
three applications will be postponed from
April 8 to June 24. Action March 13.

By Hearing Examiner Isadore A, Honig

=« On own motion, postponed from April
9 to April 19 date for exchange of a gu-
cant’s exhibits, from April 18 to April 30
for notification as to applicant’s witnesses
desired for cross-examination, and contin-
ued April 23 hearing to May 7 in consoli-
dated proceeding on a]éblications of Chisago
County Bestg. Co., Lindstrom, and Brainerd
Bestg. Co. (KLIZ), Brainerd, Minn., Action
March 15.

s On own motion.ecflostponed indefinitely
dates heretofore fix for prelimina ex-
change of applicant's exhibits, final ex-
change notification as to witnesses, and
commencement of hearing (viz., March 15,
April 5, April 15, and April 30, respectively)
pending ccnsideration of, and action on
petition for dismissal by Warsaw-Moun
Olive Bestg. Co, of application for new am
in Warsaw, N. C. Action March 14.

n By order, formalized gmcedural agree-
ments reached at March 12 prehearing con-
ference in proceeding on am applications of
Chisago County Bes & Co,, Lindstrom, and
Brainerd Bestg. Co. 117, Brainerd, both
Minnesota, in Docs. 14957-8; continued April
17 hearing to April 23, and, on own motﬁm,
relieved Brainerd of obligation to exchange
copies of proposed exhibits with Chisago
which was held by examiner at prehearing
conference to be in default for failure to
prosecute its application. Action March 12,

By Hearing Examiners Annie Neal Huntting
and Charles J. Frederick

g Granted é)etition by Broadcast Bureau

and extended from March 18 te April 1

time to file proposed findings and conclu-

sions in consolidated am proceeding on

applications of Kent-Ravenna Bestg. Co.,
ent, Ohio, et al. Action March 13.

By Hearing Examiner H. Gifford Irion

s On own motion, cancelled March 18
further hearing and scheduled conference
for April 1 in proceeding on applications of
WIDU Bestg. Ine. and Al-Or Bestg. Co. for
new am stations in Asheboro and Mebane,
both North Carolina, respectively. Action
March 13.

By Hearing Examiner Chester F.
Naumowliez Jr.

s_Granted motion by Denver Area Bcstrs.
(KDAB), Arvada, Colo., and extended from
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March 18 to April 8 date for final exchange
of exhibits, March 25 to April 15 for notifi-
cation of witnesses, and April 1 to April 22
for commencement of hearing in proceed-
ing on am application, et al., which is in
consolidated proceeding in ocs. 14815-7,
Action March 15.

g Granted request by Broadcast Bureau
and extended to March 28 time to file pro-
posed findings in proceeding on application
of Cannon Bcestg. Co. for new am in Wood-
bury, Tenn. Action March 13.

By Hearing Examiner Herbert Sharfman

s Following March 18 oral argument in
Eroceeding on applications of Rockland
estg. Co.. Rockland Radio Corp.,, and
Rockland Bestrs. Inc. for new am stations
in Blauvelt and Spring Valley, both New
York, respectively, in Docs. 14510 et al.
granted motion by Rockland Bestg., Co. and
petition by Rockland Radio Corp. for lim-
ited reopening of record, to extent of re-
opening record to permit consideration of
receipt of exhibits attached to motion and
g;titxon; and further extended from March
to April 1 time to file initial proposed
findings and from April 4 to April 11 for
replies, Action March 18.

s Upon request by applicants, extended
certain procedural dates and continued
April 17 hearing to April 24 in proceeding
on applications of North Atlanta Bestg, Co.
and J, Lee Friedman for new am stations
in North Atlanta, Ga. Action March 18.

s Upon request of Colchester Bestg, Corp.,
Herndon, Va., scheduled further conference
for 9 am., March 20, in proceeding on its
application, et al., which is in consolidated
iawm pﬁ'olc;aeding in Docs. 14873 et al. Action

arc g

» Upon request by Rockland Bestrs. Inc.,
and without objection by other parties,
further extended from March 18 to March
25 time to file proposed findings and from
March 28 to April 4 for reples in proceed-
ing1 on apg’lication for new am in Spring
Valley, N. Y., et al., which is in consolidated
am proceeding in Docs. 14510 et al. Action
March 13.

x Upon request by Southern Radio & Tv
Co. extended from March 18 and March 26
to March 25 and April 5, respectively, dates
for informal exchange and formal exchange
of written direct cases of applicants; and,
as result of foregoing extensions, extended
frorm April § to April 11 date for receipt of
notice of witnesses desired for cross-ex-
amination, and further rescheduled April 9
hearing for April 25 in proceeding on South-

ern’s a Ph‘ca ion for new am in Lehigh
Acres, Fla,, et al, in Does, 14909-10. Action
March 13.

BROADCAST ACTIONS
by Broadeast Bureau

Actions of March 19

KFRE-TV Fresno, Calif.—Granted license
covering installation of aux. ant. system at
main trans. site.

KOLD-TV Tucson, Ariz—Granted license
c%vering aux. trans. and ant, at old trans.
site,

KFBC-TV Cheyenne, Wyo—Granted li-
gense covering {nstallation of aural aux,
Trans,

KSWS-TV Roswell, N. M.—Granted cp to
chan%e aural ERP to 161 kw, ty) trans,
and type ant, ant. height to 1760 ft., and
make changes in ant. structure and equip-
ment.

m Following stations were granted exten-
sions of completion dates as shown: *WJSP-
TV Columbus, Ga., to Sept. 19; WRSJ Baya-
mon, P, R, to Sept. 30; WKOK Sunbury,
Pa., to May 15; KNOP North Platte, Neb,,
to Sep. 3; WNVY Pensacola, Fla.,, to Sept.
26; KSTU Logan, Utah, to June 30; WPAG
Ann Arbor, Mich,, to May 19; KABL Oak-
land, Calif., to July 25; WNAM Nennah-
Menasha, Wis., to June 1; WMPP Chicago
Heights, IlIl,, to July 31; KYND Tempe,
Arfz., to Oct. 8; WL’ Nashville, Tenn., to
April 15, and change type trans. and main
studio location.

Actions of March 18

WHAV Haverhill, Mass—Granted in-
creased daytime power on 1490 ke, from 250
w to kw, continued nighttime operation
with 250 w, and installation of new trans.;
conditions.

= Granted renewal of licenses for normal
license dtexf'm, on whllt':hd action (l:md be&n
deferre or Kalser Industries Corp., sta-
tions KHJK (TV) Hilo and KHVH-TV Hono-
lulut, both Hawail; without prejudice to
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such further action as_commission may
deem appropriate ag result of ﬁend‘mg crime
inal anti-trust suit of U, S. v. Kaiser Alumi-
num & Chemical Sales Inc.

WBBR East St. Louils, Mo.—Granted li-
cense covering installatfon of aux. trans.
at main trans. site,

WDEA Ellsworth, Me.—Granted license
covering change in frequency, increase in
power and installation of new trans.

WBCA Bay Minette, Ala, & WLBB Car-
rollton, Ga., Southwest Alabama Bestg, Inc.

ranted mod. of licenses to change name
to Faulkner Radio Inc.

WRGB (TV) Schenectady, N. Y.—Granted
cp to change type trans. and make other
equipment changes (main trans. and ant.).

KWBE-FM Beatrice, Neb.—Granted cp to
increase ERP to 97 kw and (nstall new
trans.; remote control permitted.

WNIK Arecibo, P. R—Granted mod. of
cp to increase radiation to 205 mv/m kw,

WKTN-FM Kenton, Ohio—Granted mod.
of cp to change main studio location: re-
mote control permitted.

WO0SAF Greenburg, Pa—Granted mod. of
¢p to change tsipe trans. and make changes
in ant, system for vhf tv translator station.

WPDR Portage, Wis.—Granted extension
of completion date to Aug. 20.

Placerville Tv Assn.,, Placerville, Colo.—
Granted cp for new vhf tv translator sta-
tion, on ch. 7, to translate programs of
KREX-TV (ch. §) Grand Junction, Colo.

Actions of March 15

WGRV-FM Greeneville, Tenn.—Granted
¢p to decrease ERP io 4 kw, increase ant.
height to 270 ft., install new ant. and trans.
and make changes in ant., system.

KCLN Clinton, Iowa—Granted ep to in-
stall new trans.; condition.

*WSOU (FM) South Orange, N. J—
Granted cp to install new ant, and make
changes in ant. system.

s Granted licenses covering increase in
daytime power and installation of new
trans. for following stations: KXOX Sweet-
water, Tex.; WSNJ (main) Bridgeton, N, J.

m Granted renewal of licenses for follow-
ing stations, including auxiliaries, for nor-
mal license term, on which action had been
deferred: KALI San Gabriel, Calif.; KOCW
(FM) Tulsa, Okla.; KARY Prosser, Wash.;
KPCS (FM) Pasadena, Calif.; KBCH Ocean-
lake, Ore.; KRKD Los Angeles, Calif.;
KBOX Dallas, Tex.; KRNS urns, Ore.;
KCOK Tulare, Calif.; KRYS Corpus Christi,
Tex.; *KCRW (FM) Santa Monica, Calif.:
KSBW Salinas, Calif.; KENL Arcata, Calif.;
*KSDS (FM) San Diego, Calif., KENO Las
Vegas, Nev,; KSLY San Luis Obispo, Calif.;
KETO Seattle, Wash.; KSXX Salt Lake City,
Utah; KEYM-FM Santa Maria, Calif.; KTDO
Toledo, Ore.; KFMY ( Eugene, Ore.;
KTIL Tillamook, Ore.; KGU Honolulu, Ha-
wail; KTUE Tulia, Tex.; KHAR Anchorage,
Alaska; KUMA Pendleton, Ore.; KHFR(FM)

Monterey, Calif.,; KUOW (FM) Seattle,
Wash.; KHOT Madera, Calif.; KWCQ Chick-
asha, Okla.; KKAS Silsbee, Tex.: KWHO

Salt Lake City, Utah; Y Vancoltver,
Wash.; KWSC Pullman, Wash.; KLLAM Cor-

dova, Alaska; KXLE Ellensburg, Wash.;
KLUC Las Vegas, Nev.; KXOX Sweetwater,
Tex.;, KLUK anston, Wyo.; C

WTTS Bloomington, Ind.; KNOG Nogales.
Ariz.; WBBR-AM-FM East St. Louis, IIl.

s Granted renewal of licenses for follow-
ing translator stations for normal license
term: Headwaters Tv_  Translator Corp.,
K70BG, and K74AR, Deer River, KT0BZ
and KT5AM, Bemi&]i, and KT7BAK an
KB82AF, Cass Lake, all Minnesota; Minnesota
Valley Tv Improvement Corp., KM4BT, and
K78BB, Granite Falls, Minn,; Park River
Commercial Club, K08CZ, Park River, N. D.;

Redwood Tv Improvement Corp., kBOAL,
KT70BB, KB83AE, KT77AY, Redwood Falls,
Minn.; Renville County Tv Corp., K71AM,

K76A0, and K82AH, Olivia, Minn.; Russell
T.V. Club Inc, KO08CM, Russell, Minn.;
Watonwan Tv Improvement Assn., K72BA,
K78 AM, KB8lAE, and KT75AP, St. James,
Minn.; Windom Area Tv Inc., K77TAR, Win-
dom, Minn.

s Granted renewal of licenses of follow-
ing, including auxjliaries, for normal license
term, on which action had been deferred:
KIVA (TV) Yuma, Ariz., KMJ-TV Fresno,
Calif.; KFRE-TV Fresno, Calif.; KFMB-TV
San Digﬁg. Calif,; KJEO(TV) Fresno, Calif.;
KERO- Bakersfield, Calif,; KOGO-TV
San Diego, Calif.; KBAK-TV Bakersfield,
Calif,; TV) San Francisco, Calif.:
KNTV (TV) San Jose, Calif.; KSBW-TV
Salinas, Calif.; KGMB-TV Honolulu, Hawaii;
KSBY-TV San Luis Obispo, Calif.; KHBC-
TV Hilo, Hawaii; KVIP-TV Redding, Calif.;
KMAU-TV Wailuku, Hawaii; KRON-TV
Francisco, Calif., KONA (TV) Honolulu,
Hawaii; KOVR (TV) Stockton, Calif.; KALA
(TV) Wailuku, Hawaii; KBOI-TV Bolise,
Idaho; KALU (TV) Hilo, Hawail; KLIX-TV
Twin Falls, Idaho; KING-TV Seattle, Wash.;
KA Portland, Ore,; KIRO-TV Seattle,
Wash.; KOTI (TV) Klamath Falls, Ore.:
KREM-TV Spokane, Wash.; KFDA-TV Am-
arillo, Tex.; KXLY- Spokane, Wash.;
KGNS-TV Laredo, Tex.; CBY-TV Coos
Bay, Ore.; KONO-TV San Antonio, Tex.;
KOIN-TV Portland, Ore.; KOSA-TV Odessa,
Tex.;, KPTV (TV) Portland, Ore.; KPAR-
TV Sweetwater, Tex.;, KGW-TV Portland
Ore.. KROD-TY El Paz%' Tex.: KOB-TV

uquerque, N. M.; KCPX- Salt Lake
Clty,qUtah: KCOP (TV) Los Angeles, Calif.;
KUTV Salt Lake City, Utah; KTLA
(TV) Los Angeles, Calif.; KOMO-TV Seattle,
Wash.; K (TV) Los_ Angeles, Calif.:
KTWO-TV Casper, Wyo.: C (TV) Los
Angeles, Calif.; KFBC-TV Cheyenne, Wyo.;
KIMA (TV) Yakima Wash: KTAR-TV
Mesa, Ariz.; KEPR (TV) Pasco, Wash.:
KLAS-TV Las Vegas, Nev.. KGO-TV San
Francisco, Calif.; KLTV (TV) Tyler, Tex.;
KMVI (TV) Wailuku, Hawali; KSL-TV Salt
Lake City, Utah; KOLD-TV Tucson, Ariz.;
KOLO-TV Reno, Nev.; KCRA-TV Sacramen-
to, Calif.; KLBK-TV Lubbock, Tex.; KNDO
(TV) Yakima, Wash.; KVII (TV) Amarillo,
Tex.; KNDU-TV Richland, Wash.; KLRY-TV
Henderson, Nev.; KVIQ-TV Eureka, Calif.;
KIEM-TV_Eureka, Calif.; KTTV (TV) Los
Angeles, Calif,, "without prejudice to what-
ever action, if any, commission many deem
warranted as result of any final determina-
tion reached by commission in connection
with 'notice of inquiry’ in matter of making
vh tv channels available for non-commer-
cial education use at Log Angeles, Calif.”

Actlons of March 14
WMIQ Iron Mountain, Mich.—Granted in-
creased daytime power on 1450 kc, from 250

Continued on page 167

I’m John Box of the Balaban Group.

You see a man who knows great
radio programming when he hears it.
“I heard Radio & la Carte. I bought
it for WIL and KBOX."” Find Marv
Kempner in Suite 1119 A at the Con-
rad Hilton. You’ll be glad you did.

Mark Century Corporation

6 West 57th St,, N.Y, 19, N, Y, Cl 5-3741
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RADIO

Help Wanted—(Cont’d)

Help Wanted—(Cont’d)

Help Wanted—Management

Announcers

Announcers

Multiple owner separating radio and tv
management. Need high caliber man with
proven sales and administrative experi-
ence for new position of manager of radio.
“Unusual gpportunit . Send full details and
pic Box C-297, BROADCASTING.

Intermountain radio station wants an-
nouncer-copywriter. Good deal for right
man. Send audition tape, snapshot and
copy samples. If you have personal prob-
lems, don't apply. Startin, salag based on
experience. Box C-176, BROADCASTING.

Management trainee: Top notch salesman
ready to move with growing organization.
Contact one of America's highest rated
stations. WROV, Roanoke, Virginia.

Wanted manager sales experience, 1000 watt
Oklahoma station full time. Good proposi-
tlon qualified man. State age, experience,
references. Box 685, Brownwood, Texas.

Sales

Wanted: Top notch salesman to call on
radio statlons in North Carolina, South
Carolina and Virginia, and sell low cost
custom spot pacKage plans. If you can
average five sales each week Your income
will be $300 weekly, $1,300 monthly or
$15,600 annually. You must be able to sup-
gort your Self for thirty days, have car.
end complete resume. photo and phone
number to Box C-185, BROADCASTING.

Well established midwest daytimer has
opening for an experienced esman. Es-
tablished accounts. Good future with a
srowlrlxﬁ operation. Box C-203, BROAD-
ASTING.

Southwest of Chicago. Capable man_will
earn at leat $6.000 first year. Box C-207,
BROADCASTING.

Southern Californta. Immediate opening for
solid salesman, capable of management,
with top station multiple chain. Box C-236,
BROADCASTING.

Major midwest market wants you. Benefit
loaded statton needs most happy fellow to
meet and heat tough morning competition.
Also wants bright ladies home companion
for afternoon and travel time . . . plus,
the right man as night man. Rush tapes,
background, salary. Box C-180, BROAD-
CASTING.

Attentlon top announcers! Make commer-
cials for agency at your statlon! We furnish
copy gay top talent. Send audition tape
your best work immediately, Box C-250,
BROADCASTING.

5000 watt Connecticut market needs live
d.). Top 100 format. Send resume and tape
%ﬁgediately to Box C-255, BROADCAST-

Wanted soon 3 1st phone announcers top
station. 30 miles from Philadelphia. Experi-
enced only. Box C-262, BROADCASTING.

Illinois kilowatt good music station em-
phasizing quality production seeks versatile
announcer for deejay work plus news
gathering and writing. Excellent starting
salary many frin¥e benefits for mature man
with proved ability. Personal interview re-
uired. List age, education, family status,
etailed experience, telephone number. Box
C-296, BROADCASTING.

Bright happy sounding fast paced drive
timed dj and/or production Qirector wanted
by midwest major market top modern sta-
tion. Excellent opportunity for right man.
Send tape, photo, and resume. Box C-301,
BROADCASTING.

A sales producing manager wanted for new
small market, am, Texas. Growing
group offers excellent opportunity for re-
ﬁtglslble man. Box C-264, BROADCAST-

Salesman, for the north bay area of San
Francisco guarantee. $400 a month. Call or
write KVON, Napa, California.

Sales manager, expanding operation o o
unlimited opportunities. Send references.
Ceontact: J. L. Seed, Manager, WEIC,
Charleston, Illinois.

Experienced saléesman with good character
and general knowledge of broadcasting for
media brokerage work in eastern S.
Interviews in New York city this week.
Chapman Co. PL 9-5697.

A promotion to manager has created an
opening for an _experienced salesman.
SMI, Litchfield, Ilinois.

Announcers

Aggressive 500 watt west Texas radio sta-
tion always interested in able and ambitious
announcers and newscasters, first class tick-
et required for newsmen. Interested? Write
Box (-9, BROADCASTING.

Personality df, modified format, Virginia.
Send tape, photo, resume. all details first
letter. All tapes returned. Box C-185,
BROADCASTING.

Fulltime well established eastern station
needs good experienced announcer. Good
ay, good opportunity for glay by play.
ush tape to Box C-302, BROADCASTING.

Announcer with 1st class ticket for evenin
announcing on 5 kw station within 10
;tg}gs of Chicago. Box C-322, BROADCAST-

Morning man to start April 15th, Must be
able to wake up big audience with mature
though humorous personality. Adult sta-
tion with pop music format and full com-
mercial load. Age 25-35. Send tape and
complete resume including salary require-
ments. Part time sales to add income if
desired. Your references will be checked
thoroughly. Write Redd Gardner, GM,
KCRG, Cedar Rapids, Iowa.

Humorous morhning announcer - salesman.
Hard worker can earn $7500. Personal in-
terview required. KGRL, Bend, Oregon.

Announcer: First phone announcer, top
salary for right man, plenty of room at
top, excellent conditions, new equipment,
Collins Cartridge, mobile units, many extra
benefits, good music format, no mainten-
ance, contact: James F, Jae, Jr., Manager
§{415{1MO Radio, Hannibal, Missouri, AC 1-

First ticket, some announcing, maintenance
.. . five kilowatt, “Cutie” chain of sta-
tlons. Good future, food ay. Resume to:

Bboz tEubanks, Box 109, TT, Fargo, N.
akota.

Experienced radio staff announcer to start
April 1. Send tape and resume to Program

lc::) ector, WADS, 290 Main St., Ansonia,
onn.

Announcer with 1st class ticket. Daytimer
50 miles from New York City. Good salary,
steady. WBNR, Beacon, New York.

Wanted . . . mature, versatile radio an-
nouncer. Must be good with news, Only
experienced men will be considered. WCEN
AM-FM, Mt. Pleasant, Michigan.

Chief engineer-anhouncer. Contact Robert
Miller, WFLM-FM, Ft. Lauderdale, Florida.

Wanted-talented young announcer, with
first phone if possible for daytime station
mcreasmé to 5 kw. Send tape and resume to
WHOF, Canton, Chio.

Experienced announcers with or without
first phone. Must have good voice. Good
ay to right men. Write WION, Box 143,
onia, Michigan or Phone 2-3000.

WIRK, West Palm Beach, Florida needs a
professional for top rated format afternoon
show. Must be strong on commercial pro-
duction. Send actual aircheck of dj, news,
production, plus resume.

Still looking for top notch experienced an-
nouncer-newsman. Must be good, stable
and program director material, experienced
in all phases. Only the best need apply.
Florida east coast, 24 hour top rated sta-
tion, No collect calls. Dick Clark, WMFJ,
Daytona Beach, Florida.

Wanted, experienced staff announcer for
thousand watt daytimer on 540 ke. Variety
format station, pPop musie, country and
gospel. Could use either, country and gospel
or ?op music announcer. Must have had
professional experience. Send tape, and re-
sume to General Manager, WRIC Radio,
Richlands, Virginia. No collect telephone
calls accepted. o

Need Help? 1000 super dooper hog‘ger
scooper one liners. (Pulse too). $15. ee
Sample. Lyn Publications, 2221 Steiner, San
Francisco.

Negro, R & B

experienced, witty,
wide awake morn man. Top pay, fringe
benefits. Contact rogram _ Director in
sunny San Francisco MA 1-8171.

ock

Announcer, with 1st ticket, male or female,
for New Hampshire smooth-sound day-
timer, $115 weekly. Box B-319, BROAD-
CASTING.

Technical

Chief engineer-southern New York state.
Am experience-good Salary. Box C-69,
BROADCASTING.

Needed a production minded staff engineer
with some broadcast experience. First class
ticket required. An outstanding opportunity
for a young man who wants a position in
a prestige operatlon located in suburban
New York City area. Box C-ll11, BROAD-
CASTING.

First class engineer for Michigan 1,000 watt
fulltime station. Excellent working condt-
tions, fringe benefits for the right man.
Emphasis would be on engineer with
some announcing. Send full details to Box
C-229, BROADCASTING.
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Help Wanted—(Cont'd)

Technical

Iowa, announcer-chief engineer. Send tape,
resume. $110. Box C-285, BROADCASTING.
CASTING.

Southwest independent-immediate need for
1st class engineer. State salary required
and earliest available date. Box C-252,
BROADCASTING.

Ist class ticket holder wanted to head up
engineering department for established but
expanding big town Illinois operation, not
in  Chicago. Must be able to maintain
transmitter and studio ec}uipment. Practical
experience with supervisory abllity pre-
ferred. Fine opportunity with growing sta-
tion, high class facilities permanent posi-
tion, top salary for top man. Write Box C-
300, BROADCASTING, with details of train-
ing experience references, availability for
interview.

Florida daytimer needs announcer with first
phone. Position now open. Send resume,
tape, snapshot, salary requirements, etc,,
at once,. Will take young man with good
voice and train him if he is intelligent and
knows how to read. Make application in
writing to WFTW, P. O. Box 10, Fort
Walton Beach, Florida.

Immediate opening for chief engineer 5 kw
da. Must be able to announce. Call 2-3000
WION, Box 143, Ionia, Michigan.

WIRK, West Palm Beach, Florida needs
permanent chief engineer with directional
experience. Send resume and references.

Engineer with first phone license for 5 kw
fulltime number one regional station. Send
resume to D, E, Reifsteck, Chief Engineer,
WIRL, 121 Northeast Jefferson, Peoria, Il

Wanted immediately. 1st phone with
pleasant voice, 2 man who can handle
pliers and screwdriver and can handle a
dj show in the confines of a middle of the
road format. Salary good. Contact: Jack
Hallstrom, Radio WIZZ, Stretor, Iilinols.
Phone 2-2947.

1st class licemsed engineer-announcer. Send
all information and qualifications to: WREOQ
Ashtabula, Ohio

Vacation relief positions available im-
mediately. First phone required. Please for-
ward resume and references to Mr, A,

Jackson, Supervisor, Engineering Depart-
ment, WTIC-AM-FM-TV, 3 Constitution
%’Blglm, Hartford 15, Connecticut. Tel.: 525-

Engineer-announcer for all new 5000 watt
WTIK, Durham, North Carolina. Opening
May 15, approx. Send tape, resume, photo
to P. O. Box 1571, Durham.

If you are a competent engineer with ex-
perience and a real love for the challenge
of a good am, an above average east-coast
chain would like to hear from you immedi-
ately. Send resume and photo to Box C-327,
BROADCASTING.

Production—Programming, Others

Newsman for major market., Negro pro-
ammed station. Send tape, photo, resume
Box C-83, BROADCASTING.

P.D. personality wanted by deep south, high
rated, net affiliate. Ability to handle topical
humor very desirable. Strong supervisos

ability and idea eneration important,
Perhaps you are a top 40 pd seeking to
“go straight.” You could be our man. Or
you may be a successful net pd in a mar-
ket above the top 100 who is looking for
a larger market. Excellent workingl condi-
tlons. Prestige organization. Send tape, re-
to Box C-292,

sume, salary required,
BROADCASTING.,

Newsman for local news coverage. Jour-
nalism or news background preferred.
Located southwestern New York state, Box
C-303, BROADCASTING.

Copy writer . . wonderful opportunity
for ambitious, reliable, experienced man
(you will have a part time assistant). Rush
all detalls, experlences, references, salary
gﬁséred, ete. to Box C-325, BROADCAST-

RADIO

Situations Wanted—Management

General manager, 36, experienced all phases,
strong sales, also tv. Promotion minded,

top references. Prefer east. Box C-104,
BROADCASTING.
Young, energetic executive with broad

background in all phases of broadcast sales
and production, seeks chllenging position
as general manager. Finest character, bank
and employment references. Box C-249,
BROADCASTING.

Free Cadillac! Lost sales would buy Iit!
Sales manager, looking. Box C-258, BROAD-
CASTING.

Want station to manage. 20 years major
midwest market radio experience, family
man. Prefer, anywhere. Salary open. Avail-
able now. Box C-304, BROADCASTING.

Attention. California radio & television.
Interested in Los Angeles area particularly.
Present part owner and manager of two
east coast stations. Above average an-
nouncer with almost 20 years experience
in all phases of radio and tv excepting
engineering. Looking for permanent posi-
tion with good, profitable future. Fully ac-
quainted with FCC procedure from page
one of new or renewal applications. Best
of business and professional references.
Box C-305, BROADCASTING.

Available immediatel mature manager.
Proven profit record. Top references. Prefer
midwest. Box C-311, BROADCASTING.

General manager of two 5 kw-w radio sta-
tions in major markets has severed rela-
tions with recent station. Proven record in
local and natlonal sales, promotion, pro-
gramming, budgeting. Desire radio manage-
ment post or good television sales posi-
tion. Call 936-1402 or write Jackson Flem-
ing, 4630 W. Hamilton Place, Denver,
Colorado.

Sales

Super salesman available percentage basgis.
Coordinate production, copy and selection
of promotional items to ensure profits for
broadcasters selling merchandise on per-
centage basis. All replies confidential. Box
C-179, BROADCASTING.

10 years experience-announcer-salesman, pd
and play by play. Seeking southeast sporis-
'I'Il\%rGl-ded station. Box C-282, BROADCAST-

Aggressive young salesman, four ears
small market experience. Want to sell for
medium market good music station. Box
C-312, BROADCASTING.

If you have the money, I can sell the time,
I'm good and my record will prove it. Must
have salary plus comimission, Currently em-
ployed, earned 5 figures in 1962. Box C-316,
BROADCASTING.

Salesman. Believes in hard work, long
hours. Southwest preferred. Early thirties,
family, exceilent references. Richard Ed-
wards, 706 North Fifth Place, Clear Lake,
Iowa. 357-4234,

Announcers

Country disc Jockey, desires fulltime air
work. Experienced. Employed. Box 303B,
BROADCASTING.

San Francisco located top 40 jock. $90 and
let’'s wail! Box C-132, BROADCASTING.

Situations Wanted—(Cont’d)

Announcers

Air personality, di very authoritative news-
caster, quality sound for any type commer-
cials. Versatile, dynamic live wiré. Ewv

market anywhere given careful considera-
tion. Mature, married, will relocate., Show
}%?(g, on request. Box 268B, BROADCAST-

Six year combo man seeking move to NYC
area on or about May 1st. Presently chief
engineer and handling 432 hour board shift.
Humorous, swingin’ dj show, play by play,
news and conversation type show. Seek-
ing dj spot. Have references. Box C-241,
BROADCASTING.

Announcer/ dj, 1st phone experienced. Cur-
rently in medium market. Play by play.
Reliable family. Prefer eastern seaboard.
Box C-251, BROADCASTING.

Young talented negro dj, announcer strong
on news casting with 6 years experience.
Not afraid of hard work, willing to relocate.
Available of handling all markets. Box C-
253, BROADCASTING.

Bright happy, morning man. Negro. First
phone. Great on news. Box C-257, BROAD-
CASTING.

Excitement in the air in the morning. Peo-~
gle asking "“Have you Heard...have you
eard.” This is the wa% to start off number
one in the morning. Clever mature music
show. Box C-259, BROADCASTING.

Seeking position within 75 miles N.Y.C. §
%ears experience, announcer, dj. Box C-260,
ROADCASTING.

Attention world of good music stations, me-
dium to major markets. If you respect tal-
ent, ability, and proven performance, if
you believe experienced (7 years), versatile
mature (age 32) announcers are worth $150
weekly, we could make such beautiful music
together. Box C-261, BROADCASTING.

Announcer-program director. 27. Married, 8
years experience. Award winning news-
caster, References excellent. Prefer reloca-
%3?} in Virginia. Box C-268, BROADCAST-

First phone dj. 7 years announcing, § years
play by play. Some maintenance, want
more, prefer south area around Nashville.
$120 minimum. Available middle of June.
Box C-274.

1st phone announcer, all-around experi-
ence, want _stable station, Draft exempt.
Box C-276. BROADCASTING.

Socially sharp swinger. Can offer experi-
ence as pd or production manager. DJ,
newsman, copywriter, traffic, College, vet,

ung. Em loged metroé)olitan market. Box
%-279, BROADCASTING.

Colored, one year experience, 3 d-j schools,
or will sell own show. Will travel. Box C-
281, BROADCASTING.

DJ professional with 5 years experience to
prove it. inquires will be answered.
Box C-289, BROADCASTING.

ist phone announcer. Experienced in all
phases, Seeks solid opportunity. Box C-290,
BROADCASTING.

Breezy morning man. 1st phone, Now chief.
Please state salary. Box C-315, BROAD-
CASTING.

Negro dj/announcer. Smooth sound, person-
able, dependable and competent. Any for-
mat market. Swing or sway. Box C-309,
BROADCASTING.

Announcer, married, 10
Prefer informal or country operation. Listen
to my tape. Box C-167, BROADCASTING.

years experience.

Limited Staff? Add two metro voices by
mail, Recorded spots $1.00 each on your
tape. Box C-310, BROADCASTING.

Attention west of Mississippl, announcer,
dj, experienced, married, competent news-
caster, will relocate permanently, Box C-
240, BROADCASTING.

1st phone sparkling morning dj. Ten years
experience all phases. Presently chief engl-
neer, chief announcer. $125 start. Box C-314,
BROADCASTING.
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Situations Wanted—(Cont’d)

Situations Wanted—(Cont’d)

Help Wanted—(Cont’d)

Announcers

Technical

Country dj, New York, New Jersey. Fast
board, have large library, know coun
musie, authoritative news. Box C-318,
BROADCASTING.

Swinging dj personalily, experienced, au-
thoritative news. Will settle, Canada pre-
ferred. Box C-319, BROADCASTING.

Annonncer dj, experienced, swinging tight
board. Authoritative news, Canada prefer-
red. Box C-320, BROADCASTING.

Announcer, first phone, young man, mar-
ried, know music, will do maintenance. Will-
ing to relocate anywhere. Box C-321,
BROADCASTING.

Available immediately experienced an-
nouncer, midwest only. Personal interview.
Phone 342-4892, Ted Wilk, 495 W. Tompkins
St., Galesburg, Illinois.

College graduate seeking announcer-selling
job. Family man, age 28, 2 years goo
experience. Reply P. O. Box 341, Murray,
Kentucky.

Experienced all phases of station operation.
Basketball and football play by play. D.J.
news, sports, etc. 38 years, married, not top
40. References. Jack Vicmark, Madison,
South Dakota.

Frank Jones former newsman WYNR, Chi-
cago is open to offers. Former experience
includes sales, announcing, news, also have
1st phone, If interested contact direct AU-
7-8893 or write Frank Jones, 4657 W. End
Avenue, Chicago 44, Illinois,

Want a bright nite time sound for your
medium to major market station? Let me
fill that spot. Presently have top ratings in
market, am looking for advancement in
yours. Have first B one if gou need one.
Box C-199, BROADCASTING.

First phone. Desire southwestern location.
Strong on all phases of installation and
maintenance of am and transmitting
equipment. Some micro-wave and tv equip-
ment maintenance experience. Available
immediately. Del. Rester, 1601 Margaret St.,
Bossier City, La. Phone 423-6221.

Production—Programming, Others

Program director, wants west coast market.
Permanently. Superb leadership: 12 years
experience {last in top twenty market);
top flight commercial voice; tape machine
wizardry: good rating record; imagination;
complete knowledge of FCC R&R. Box C-
187, BROADCASTING.

PD or production manager; any format.
Strong on air, Prefer midwest, Married vet.
Available immediately. §7500 minimum.
C-243, BROADCASTING.

Newsman, announcer, production, also 1st
phone. Experience as chief eng{neer and
program supervisor. My basic interests are
news and announcinF. any format. Box
C-201, BROADCAS

Sporiscaster, 15 year pro, currently free-
lancing New York, seeks radio-tv sports
position top market. Available baseball if
necessary. Aircheck references. Box C-255,
BROADCASTING.

Woman with solid experience in art of
music patterning and programming for
adult appeal. Interested only in metro~
politan market station. Box C-265, BROAD-
CASTING.

Master of arts, radjo-television. Strong
newspaper background. Academic or pro-
ﬁ:‘saional position. Box C-269, BROADCAST-

Great buy’s. Two 1963 disc-jockey's in good
condition. Function well as team. Driven
(to distraction) by nasty old station man-
ager from Virginia. Comes complete with 5
years radio and television experience in
major eastern market, where they are cur-
rently being driven. Flashy styling, will set
big city or small town on its ear. Prefer
felevision or radio comedy work. Use
original ideas and know production. Cur-
rentl¥ top rated. Will consider all offers.
It interested contact Honest John at Bex
C-317, BROADCASTING. Tapes and addi-
tional infomation available on request.

lﬁ-pd goft sell that really gells. Talk and
telephone shows a speclalty. Family, 30,
call Hudson 3$-4383, or write 949 East 4th
Street, Russell, Kansas.

Technical

Technical manager, and/or engineer, first
phone. Mature, available April 15th, C-277,
BROADCASTING.

Experienced chief engineer-announcer. $125.
gcr)éd references. Box C-294, BROADCAST-

Engineer wants relocate Minnesota or Wis-
consin. 20 years same station, last 5 years

chief. Am-fm-audio-recording—groofs-con-
struction-maintenance. Box C-298, BROAD-
CASTING.

Newsman, experienced all phases. Super-
vise, gather, edit and air. Two degrees. Box
C-271, BROADCASTING.

Want news, west or midwest (not Califor-
nia). Mature voice, determination, creativ-
ity, imagination and integrity I have, plus
31 years, college, broadcast training, news-
Dag,zel‘ dj and copgwrit!ng experience. Box
C-275. BROADCASTING.

Experienced broadcaster with creativity,
ambition, ma degree and family, wants to
advance. Currenily employed but desire
change to eater potential. Box C-203,
BROADCASTING.

Unusually versatile and creative announcer
seeks responsible position with Eastern
raido station. Experienced in production,
local news, d.j., first phone license. Box C-
295, BROADCASTING.

Bright, tight personality and/or authorita-
tive newsman. Experienced news director,
any format. Box C-324, BROADCASTING.

10 years experienced documentary and news
photographer. Would like to locate with a
station with a strong documentary depart-
ment. Mohawk 6-1262. Bill Smith, 4329
Vivian, Bellaire, Texas.

TELEVISION

Transmitter operator, experienced, radio,
television, communications. Prefer higher
power radlo station, eastern. Al] offers con-
gidered. Box C-307, BROADCASTING.

Engineer, first phone, 3 years experience in
radio. tary service commitment com-
pleted. Desire pPermanant position in radio
engineering. Northern or central California
Ted Crawford, 301 Russell Ave., Woodlawn
Terr., Savannah, Georgila.

Help Wanted-—Management

Central Florida television station, medium
market, is interested in a possible business
manager-comptroller with experience in
television. Owner will be in Chicago at
NAB convention. Send full particulars and
approximate salary requirements. Box
C-183, BROADCASTING.

Sales

Sales opportunity at mid-western NBC-TV
affiliate. Group ownership offers excellent
chance for conunumf advancement., Mar-
ket in top 100. Experienced radio salesman
invited to reply. Salary plus_commission.
Mail resume and lg}loto to KellﬁI Atherton,
Sales Manager, WFIE-TV, 1115 Mt. Auburn
Road, Evansville, Illinois.

Announcers

Leading mid-west tv operation with NO. 1
rating children's programmlng is anxious
to hear from a qualified children's master
of ceremonies. If you have boyish charm,
fmagination, and are willing to work hard
—please forward resume and salary re-
quirements to Box C-168, BROADCASTING.

Opportunity for good announcer with live
spot and news experience. Salary (I)‘pen.
Contact Manager, KRTV, Great alis,
Montana.

Announcers

Announced. Authoritative. Young, copywrit-
ing and split second boardwork required.
Southwest leading net affiliate. Send tape
and pic. Box C-289, BROADCASTING.

Technical

Strong vhf CBS affiliate In mid-south has
tmmediate opening for television technician
experienced in studio maintenance and
operation. Must be ambitious, dependable,
and have a 1st phone license. Replies
treated in confldence. Send qualifications,
references, salary requirements and recent
photograph to Box C-52, BROADCASTING.

Three experienced television broadecast
technicians needed May 1 to serve as tem-
rary vacation relief. Good opportunity
or permanent employment if Spertormance
indicates ability and interest. Start at rate
$120 per week, regular Increase to $172
after three years. Prefer men with electrical
enf}llneering training, first or second class
with two or more years experience. Prefer-
ence will be given to applicants experienced
in maintenance of color or black and white
e%\lxipment. Send application, including de-
tailed description of experience, to Mr.
QO'Hagan, WLW-TV, Cincinnati 2, Ohio.

Vacation relief positions avajlable immedi-
ately. First phone required. Please forward
resumé and references to Mr. A. H. Jack-
son, Supervisor, Engineering Department,
WTIC-AM-FM-TV, 3 Constitution Plaza,
Hartford 15, Connecticut. Tel.: 525-0801.

Production—Programming, Others

Assistant to promotion manager, male or
female, write co&)y. handle public service.
Good background necessary. Contact E. M.
Shulman, KETV, Channel Seven, Omaha,
Nebraska.

TELEVISION

Situations Wanted—Management

Management material—38, married, 2 chil-
dren, B.A. degree, 14 years tv experience
all phases. Programming, production, strong
sales and personnel background. QOutstand-
ing references, presently employed. Box
C-198, BROADCASTING.

Sales director resigned after 7 years at im-
portant southern NBC affiliate. Desire po-
sition as general, national, or local sales
manager. Finest references from all past
employers. Complete resume and hoto
available. Box C-246, BROADCASTING.

11 years general manager small market
radio/tv. oven sales, administration rec-
ord. Seeking management either radio or
;‘I{I gmjor market, Box C-312, BROADCAST-
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Situations Wanted—{Cont’d)

Wanted to Buy—(Cont'd)

Miscellaneous—(Cont'd)

Sales

Equipment

Graduate of major southeastern university
in field of radio-television with twelve
years experience in phases including
general manager of vhf, desires position
as sales manager, national sales or man-
ager. Can furnish super performance and
character references. Box C-38, BROAD-
CASTING.

Announcers

Mature combination tv news announcer-
writer, and Will Rogers philosopher type
disc jockey. Mature, firm, kindly, appeal-
ing to audience above teen-age tastes. Can
cooperate with sales department and engi-
neering department. Have had plenty of
executive level sales experience, and first
phone since 1933. Active ham. Expert board
operater, skilled with 16min movie camera.
Deep in political philosophy, can do edi-
torials and sensitive interviews with politi-
cal, religious, and business leaders in your
community. Minimum salary $1,000 per
month, no contract reciulred. Any city out
of present mid south location. Prefer east
or west coast, or north midwest. No tapes,
no film clips, no photos. Personal interviews
and auditions only, at my expense. This ad
will run for four insertions, one month, but
will take first really substantial offer. I
wilcl; phone you. Box C-154, BROADCAST-
ING.

Alil equipment between the microphone and
the 150 foot tower necessary to build a 250
watt statlon. Gates transmitter preferred.
What do you have? Cash available. Box
C-23, BROADCASTING.

For Sale

Equipment

Fidelipac tape cartridges. Best prices, same
day shipment, Old cartridges reconditioned.
Write for complete Sparta equipment
brochure. Sparta Electronie Corporation.
gﬁr(t)u Freeport Blvd., Sacramento 23, Cali-
ornia.

Am, fm, tv equipment including transmit-
ters, orthicons, iconoscopes, audio, moni-
tors, cameras. Electrofind, 440 Columbus
Ave,, N.Y.C.

Xmission Line; Teflon insulated, 134" rigid,
51,6 Ohm flanged with bullets and all hard-
ware. New—unused. 20 foot length for
$40.00. Quantity discounts. Stock list avail-
able. Sierra-Western Electric, 1401 Middle
Harbor Road, Oakland 20, California. Tem-
olebar 2-3527.

College grad., 32, single, lst phone, will
relocate from east for start in tv with
future. § years commercials, good music
and news announcing, adult approach,
Former Navy public relations man, writing,
crack with 4 x 5 graphis and 18mm films.
Wwill start immediately. Box C-278, BROAD-
CASTING.

For sale, General Electric FM_monitor. ..
Excellent condition. $500.00 Box C-263,
BROADCASTING.

Auricon Pro 600 with TVT shutter, 2 am-
plifiers, 2 ma%azines. other accessories. Ex-
cellent condition. $1500. WSBT-TV, South
Bend, Indiana.

Experienced, employed, camera performer.
Single, 29, college grad. Experience, ad-
libber as mec. Box C-286, BROADCASTING.

Versatile employed television announcer.
Excellent background, news. commercials.
qu\;aéﬂed' relocate. Box C-308, BROADCAST-
ING.

Technical

Competent studio supervisor with proven
ability. Well versed in tv operations, ad-
ministration and maintenance. Excellent
references. Box C-306, BROADCASTING.

Production—Programming, Others

Dumeont 50 kw high band television trans-
mitter. In excellent operating condition.
Color modified. For additional information
write J. E. Gray, Lee Broadcasting Inc.,
WCU Bldg.. Quiney, Illinois.

Bu%r a complete 250/1000 watt am radio
station in one package. Gates transmitter,
mod. monitor, frequency monitor, limiter,

2 Gates turn tables and pre amps. G.E.
push button console, 2 Magnecord tape
recorders . . . all for $2,500. F.O.B., Jackson-

ville, North Carolina. Call Bob Mendelson
347-1707.

We have complete spare parts for General
Electric model TF8A Klystron uhf am-
plifiers. Also, one RCA WA-8A color stripe

generator., Prices on request. Townsend
Assoclates, P. 0. Box 23210, Springfield,
Massachusetts.

College graduate desires to relocate. Exten-
sive experience in traffic and programming,
Managerial position preferred, Smile' Pres-
;!i}tcl;y employed. Box C-184, BROADCAST-

Pilot-photographer: Commercial pilot and
photographer desires combination positxon

with progressive tv station. Details first
letter. Willing to relocate. Box C-266,
BROADCASTING.

Production manager: Top administrator,
Brings out best in local production, through
original ideas. No drifter, Eight years with
ranking southeastern affillate. Box C-270,
BROADCASTIN™

General Electric 450/470 mes bas and three
mobiles, Model 4ES14A1. Base $250 mobiles
$150, whole system $595. Higley, 82 Lower
Main, Matawan, N. J.

Cartridge tape machines. Must sacrifice two
brand new collins ATC PB-190's at $400.00
each. Roger Miller, 1717, East 32nd Street
Davenport, lowa. Phone 324-3670,

2 used guide towers for am station 240°
appx. height down and ready to_ ship.
Ramsey Broadcasting, 1712 Rosewood Street,
St. Paul 9, Minnesota.

RCA 3-bay, Channel 3 {or 2) TV antenna.
Real bargain. WSAV TV, Savannah, Georgia.

Experienced tv newsman. Solid background.
Gather, film, on air, Now employed. Box
C-272, BROADCASTING.

Experienced news director wants challenge.
Original techniques get news first. Box C-
280, BROADCASTING.

WANTED TO BUY

Equipment

Wanted—good used 5 kw transmitter for
cash. Send all details including age. Box
273. BROADCASTING.

Immediately am phase monitor and filed
intensity meter. Also interest audio and
tape gear, noise and ist. meter, GR FR
Bridge. Box C-284, BROADCASTING.

Miscellaneous

First aid to ailing announcers! Chicago
radio syndicate script service for 500 watters
or less. New jokes! Fresh program material!
Low cost! Protected areal For free sample
write “The Weekly Prompter,” Radio Di-
vision, 4151 W. Lake Avenue, Glenview,
Illinois.

30,000 Professional Comedy Lines! Topical
laugh servlice featuring deejay comment,
introductions, Free catalog. Orben Comedy
Books, Atlantic Beach, N.Y,

“Quick Quips” Jokes, one-liners, comedy,
ad-libs for deejays. Also ‘‘Disc Hits,” record
info. $5.50. Del Mar Radio Features, P.O.
Box 6!, Corona Del Mar, California.

Droadcast Comedy i3 listed in the new
“Comedy Guide” of “talk” comedy. Write
for free 24 page booklet on your letterhead.
Show-Biz Comedy Service (Dept. B),
Parkway Court, Brooklyn 33, New York.

BUSINESS OPPORTUNITY

Unlimited funds avallable for radio and
television properties. We specialize in
financing for the broadcasting ind .
Write full details to Box 205A, BROAD-
CASTING.

INSTRUCTIONS

FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
éocrh o\lu- ‘iréle :o-p?ge 1%52"],‘\‘:““' Grantham

ool o ectronics, . Western b
Hollywood 27, California. Ave.,

Be prepared. First class F.C.C. license in
six weeks. Top quality theory and labora-
tory training. Elkings Radio License School
of Aélt:nm' 1139 Spring St., N.W. Altanta,
Georgia.

FCC first phone lcense in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.

Elkins Radio License School of Chicago—
Six weeks quality instruction in laborato:
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.

Anneuncing programming, console opera.
tion. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elking School of
gmadcasting, 2603 Inwood Road, Dallas 35,
exas.

Elkins training now in New Orleans for FCC
First Class License in 8 weeks. Nationally
known for top quality theory and labora-
tory instructions. Elking Radio School, 333
Saint Charles, New Orleans, Louisiana,

Jobs waiting for first phone men. Six weeks
gets you license In only school with op-
erating S5kw station. One price includes
everything, even room and board. American
Academy of Electronics, 303 St. Francis
St., Mobile, Ala,

Train now in N.¥Y.C. for FCC first phone
license. Proven methods, proven results.
Day and evening classes. Placement assist-
ance. Announcer Training Studios, 25 W.
43rd, N, Y. OX 5-9245.

San Francisce’s Chris Borden School teaches
you what you want: 1st phone and “mod-
ern” sound. Jobs a plenty. Free glacement.
Illustrated brochure. 259 Geary Street.

Recorded commercial spots, styled any for-
mat! ATC or Ampex. Write J, T. Produc-
tions, 2919 West Central Avenue, Toledo 9,
Ohlot or call 419-475-5369, Sample upon re-
quest.

Let us DProduce your commercials, Top
voices, sounds, equipment $5 each 24 hour
service. P. O. Box 981, Lexington, Kentucky.

“Are your cold?” Do you need a first phone?
Sunny Florida—Gulf beaches—and a FCC
first phone in just five (5) weeks—"'Guar-
anteed.” Latest teaching methods, Free
placement service. Connected with modern
commercial station. Radio Engineering In-
stitute of Florida, Inc. Commercial Court
Building, Box 1058, Sarasota, Florida.
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INSTRUCTIONS—(Cont'd)

RADIO

Employment Service

Since 1937 Hollywood’s oldest school de-
voted exclusively to Radio and Telecom-
munications. Graduates on more than 1000
stations. Ratio of jobs to graduates approxi-
mately six to one. Day and night classes.
Write for 40 page brochure and Graduate
placement list. Don Martin School of Radlo
and Television Arts & Sciences, 1853 North
Cherokee, Hollywood, California.

Announcing, programming, first phone, all
phases electronics. Thorough. intensive
practlcal training. Methods and results
proved many times. Free placement serv-
fce. Keegan Technical Institute, 207 Madi-
son, Memphis, Tennessee,

FCC license in six weeks, Total cost $285.
Qur graduates get their licenses and they
know electronics. Houston Institute of Elec-
tronies, 652 M and M Building, Houston,
Texas. CA T-0529.

Since 1946. Original course for FCC first
phone operator license in six weeks. Over
420 hours Instruction and over 200 hours
guided discussion at school. Reservations
required. Enrolling now for class starting
April 24. For information, references and
reservations, write William B. Ogden Radio
Oﬁerational Engineering School, 1150 West
Olive Ave., Burbank, California.

Special accelerated schednle. The Los
Angeles Division of Grantham Schools is
now offering the proven Grantham first
class license course in a special accelerated
schedule. Taught by a top notch instruector,
this class Is "“success tested” for the man
who must get his first phone in a hurry.
The next starting dates for this accelerated
class are April 29, July 8, and September
Sth. For free brochure, write; Dept. 3-B,
Grantham School of Electronics, 1505 N.
Western Ave., Los Angeles 27, California.

RADIO

Help Wanted

Management

$12,000 PLUS

for belling nales manager at Major Market
album statlon. If you have Bsold crestively
aither for a station or rep, tell all in reply to
Box C-326, BROADCASTING or call Bill
O'Brien st Execuilve House, Chicago, during
NAB Cenvention. If you sre currently em-
ployed in a medium size market this is Yyour
opportunity to move up!

Production—Frogramming, Others

OUTSTANDING
OPPORTUNITY

Qualified man needed for FM
operation—Most powerful facili-
ty in an Eastern state.

Must have thorough knowledge
and understanding of selling and
programming to qualify.

Opportunity to take over man-
agement.

Please state all details and ref-
erences in first letter.

Box C-266, BROADCASTING S
L0000 L
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Help Wanted—(Cont’d)

Production—Programming, Others

OO0 O 0 S0 R S

PROGRAM DIRECTOR

For Major W. Ya. Network Station
We're looking for a strong adult
air petsonality who is also an ex-
perienced ‘“take charge guy" in
all phases of modern adult pro-
gramming. We offer permanence
plus opportunity, plus top work-
ing conditions. Salary open . . .
tell us what you can do. Send
complete resume, photo and tape.

=
% Box C-196, BROADCASTING
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SITUATIONS WANTED

Production-—Programming, Others

%llllllli'l|!.llllull'llllllilllll 0RO AT OO RUORNTRSTO A OCER MRERRL O, 2o A
AVAILABLE:

Much know-how, some capital. 15
year pro seeks purchase minority in-
terest going radio property. Do
sports, program, editorials, assist
manager. References.

Box C-244, BROADCASTING
LR ER TR RN R R T e TR T e T TR

g
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NEGRO
NEWSMAN
WANTED

with college education and reporting,
writing, and broadcasting experience for

fulltime job in radio-tv news department
of a major eastern network affiliate.
Send resume, photograph, and audic
tape to,

Box C-291, BROADCASTING

“"AMBITOUS?”

ALL BROADCAST PERSONNEL FLACED
ALL MAJOR U. S. MARKETS
MIDWEST SATURATION
Write for application NOW
BROADCAST
EMPLOYMENT SERVICE

4825 10th Ave. So.
Minneapolis 17, Minn.

For a »
Sherlee Barish
BROADCAST PERSONNEL
16 East 52nd Street, New York, N.Y.

For Sale

Equipment

FOR SALE OR TRADE

Gates 250 C-1 AM Transmitter, com-
plete with exciter in Good Working
Condition, Price $750 crated FOB
Natchitoches, La. Or, will trade for one
Gates S10! Spoter.

B. Hillman Bailey, Jr.
Radio Station KNOC, P.0. Box 607
Natchitoches, Louisiana. Phone 2353

TELEVISION

Situations Wanted

Production—Programming, Others

-

Complete RCA Equipped Hi-
Band YHF TV STATION

TT50 AH Transmitter
TT10 AH Transmitter
TK11 Studio Cameras
All associated equipment. t

FOR LIST WRITE:

Public Service Television
P, O. Box NAL,
Airport Mail Facility,
Miami 59, Florida
Telephone NE 3-6311
Extension 345

Corp.

_|

=

“AVAILABLE —

| I
Extensive medium-major market ’
‘ experience in television program-
ming, production, films. Experi-
( operational procedures. Current- ’
ly employed major market. 14
{ ence includes all phase of general '
years broadcasting background.
| Seeking to relocate with growing )
aggressive operation.
{

Box C.242, BROADCASTING )

Business Opportunities

RADIO-TV
SYNDICATE OPPORTUNITY

Established broadcasters with present
successful operations forming a new
company for purpose of acquiring full
complement of facilities,
Minimum requirement $5000.00
Box C-267, BROADCASTING

—
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MISCELLANEOUS

For Sale—{Cont'd)

MEXICO DUEBILLS

and other cilies, plus resorts. Save on
business/plensure trips. Hotels, motels will
exchange acceommio.lations for advertising.
Your cost 15%. Order from:

Gamble Coker, Inc. Tel. 642.6107, 155 E.
Ont, St., Suite 3, Chicago 11, 1N,

FOR SALE

Stations

FOR SALE
500 watt Daytime Station located
outheast coast town of 15,000. Price
$45,000 with $10,000 down. Balance

Stations

TO BOX 160 B
respondents
The Florida fulltime station has
been sold, subject to FCC ap-

proval. We wish to thank all 128
of you who requested information.

NORTH FLORIDA-FULLTIME

Major market—Good earnings—Priced
sensibly.

Associated Media Brokers
Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

balance over 5 years.

Box C-224, BROADCASTING.

five years at &% interest. Beb_Filysn Myles Johns
Box C-211, BROADCASTING

Pa. single daytimer 120M terms

N.Y. single daytimer  125M 29
SOUTHEAST Mydwest amgll  faliime M cash

idwest small ulitime ca
Excellent market and facility. An- ;l:_' ﬁifﬁ;’"‘ ﬂ:;{iﬂi: ;ggu SS%M
nual cash flow of $50,000. Asking N.E. major daytimer  400M  29%
$300,000 with 29 percent down; ‘SAE& " major  daytimer  238M  65M

nd others

CHAPMAN COMPANY
2045 Peachiree Rd. N.E., Atlants 9, Ga.

LOW FREQUENCY
DAYTIMER
Upper midwest market: 300,000.
Excellent facilities and ratings
but suffering because of absentee
ownership. $175,000.
Box C-254, BROADGASTING

e e e e e e
5 WITHIN EASY DRIVE o
o of Chicago, Independent daytimer i
7 with gross in excess of $100,000. To
™ be sold by owners for personal rea- -
w2 sons to be explained in reply. Prin- %
. Cipals only. ]

C-283, BROADCASTING
5.-'-'.‘:;::- '-"a'-'u"-"-'-'f-'i‘-'-’i‘-"-'-’-’-‘-'-l’:.

SOUTH FLORIDA-FULLTIME

Very profitable—Land and studio build-
ing included—History of good earnings.

Associated Media Brokers

Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

Bob Flynn Myles Johns

STATIONS FOR SALE —

CALIFORNIA. Daytime. Market of 175,000,
Requires $40,000 down payment.
SOUTHWEST. Exciusive. Daytime. Billin
:5.000 a month. Priced at $110,000. 29
own.

JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif. HO 4-7279

To buy or sell Radio and/or TV prop-
erties contact,

PATT McDONALD CO.
P. 0. BOX 9266 - GL 3-8080
AUSTIN 17, TEXAS

SOUTH FLORIDA-FULLTIME

Major market in one of America's fastest
growing areas.

Associated Media Brokers
Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

Bob Flynn Myles Johns

CENTRAL-FLORIDA

Profitable—Absentee owned—Liberal
terms

Associated Media Brokers

Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

Bob Flynn Myles Johns

THE PIONEER FIRM OF TELE.
VISION AND RADIO MANAGE.
MENT CONSULTANTS
ESTABLISHED 1946

Negotiations Management
Appraisals Financing
HOWARD S. FRAZIER, INC.

1736 Wisconsin Ave., N.W,
Washington 7, D. C.

BROADCASTING, March 25, 1963

Continued from page 161

w to 1 kw, continued nighttime operation
with 250 w, and installation of new trans.;
remote control permitted; conditions.

Purdue U., Lafayette, Ind., Detroit, Mich.
and Chicago, IIl.—Granted nssi%nment of li-
censes and cps of experimental tv_and uhf
to translator stations KS2XGA, KS XGD,
KS2XGB, KS2XGC, KS2XGE, KS2XGF,
KS2XGG, KSZXGH, WT9AE, WS3AB, W79AF
and W83AC to Midwest Program on Airborne
Tv Instruction Inc.

WHUC Hudson, N, Y.—Granted cp to re-
place explred permit to increase daytime
power and install new trans.

WLFH Little Falls, N. Y.—Granted c{) to
replace expired Permit to increase daytime
power and Install new trans.

WSMA Smyrna, Ga.—Granted cp to make
changes in ant. system (increase height);
condition.

KIFM (FM) Bakersfield, Calif.—Granted
mod. of cp to increase ERP to 39 kw, ant.
height to 550 ft., change main studio and
ant.-trans. locations, remote control point,
type trans. and type ant., and make changes
in ant. system.

w Granted cps to replace expired permits
for following new vhf tv translator stations:
KO05AA, Gray Butte Televiewers Inc., Terre-
bonne, Ore.; K02CF, KO08DR, City of Bur-
well, Burwell, Neb,.; K10BY, Monument Tv
Inc., Monument, Ore.

Millard County School District, Lynndyl,
Oak City, Scipio and Holden, all Utah—
Granted cps for new vhf tv translator sta-
tions on ¢h, 6, to translate programs of
*KUED (TV) (ch. *7) Salt Lake City, Utah.

Actlons of March 13

WROK-FM Rockford. Xll.—Granted license
covering changes {n ERP, ant. helght, ant.
system and type ant.

K78AH Joplin, Chester, Inverness &
Rudyard, all Montana—Granted license
(!:lovering changes In uhf tv translator sta-

on,

K04CM, K09DK Weed, Callf.—Granted cgs
to ref)lace expired permits for new uhtf tv
translator stations.

_*WEIQ (TV) Mobile, Ala.—Granted exten-
sion of completion date to Oect. 1.

s Granted licenses for followl uhf tv
translators stations: K74B0O, School District
No. 8 and New Mexico Dept. of Education.
Santa Rosa, N. M,; K70CS, K72BT, K & M
Eleetronics Co., Columbus, Neb,, K79AS,
l{talA%. Zapata Tv Translator System, Zap-
ata, Tex.

Rulemakings

FINALIZED

s By report & order, commission finalized
rulemaking proposal of May 2, 1862, to
permit simultaneous operation of two trans.
on single studlo-trans. link channel to send
siereophonic programs from studio to trans.
of fm station. In so dolng, commission is
also permitting same technique to be used
on fm intercity relay ecircuits, since there
may be need for transmission of ‘‘stereo”
programs between stations. Further, com-
mission Is extending llke authority to any
station {(am, fm or tv) needing two trans.
on ‘“backup” aural circult. Amendment
effective May 1. Actlon March 20.

PETITIONS FOR RULEMAKING FILED

s WSVA-TV Harrisonburg, Va.—Requests
amendment of Sec, 3.606 of rules by addin
uhf ch. 74 to Charlottesville, Va. Receiv
March 8.

» Rep. Alvin E. O'Konskl (R-Wis.), Wash-
ington, D. C.—Requests institution of rule-
making proceeding so as to assign ch. 4 to
Merrill, Wis. Received March 12.

For Sale—(Cont’d)

Stations

GUNZENDORFER

NAB-Conrad-Hilton Holel
March 29 thru April 3

Arizonza One Station Market. Network.
Asking 862,000 29% down Exclusi

California lkw daytimer
Asking $180,000 299% down exclusive.
WILT GUNZENDORFER
AND ASSOCIATES

Licensed Brokers Phone OL 2-3800
864 So. Robertson, Los Angeles 35, Calif.
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Santa Fe Trail

A report on some of Santa Fe’s newest milestones

In 1963, Santa Fe is investing some 90
million dollars on new equipment and
improvements.

All this money is being used to keep
the Santa Fe up-to-date in every way.

As a matter of fact, so many new and
exciting things are happening on the
Santa Fe today that some people are call-
ing it “The New Santa Fe Trail.”

Here are just a few highlights of the
many improvements:

® 2548 new boxcars.

® 500 Mechanical Temperature Control
cars.

® 550 covered hopper cars.

® 194 double and triple deck autoveyors.
o 181 flat cars.

e 58 new diesel locomotives.

® 24 hi-level passenger cars.

by the President of the Santa Fe

e 31 semi-lightweight mail and baggage

cars.

® Increasing our microwave communica-
tions system to 2064 route miles.

e Experimenting with new and more effi-
cient freight ears such as compartment-
alized cars for automobile parts.

s Advancing our piggy-back operations to
include joint rail-truck rates.

| And we haven’t been standing still up

until now. We've invested over a billion
dollars in progress since World War II.
For example:

e The new cut-off line into Dallas.

e Major line relocations in Arizona.

o Equipped 3560 new freight cars with
“'Shock Control”” devices for damage-
free shipment of fragile freight. (More
of these cars are on order.)

e Equipped 7745 freight cars with roller
bearings.

The railroad that is always
or the move (oward a beatter wi

e Designed and built the first multi-level
automobile transport cars—the auto-
veyors—which are now used by all major
railroads.

To keep pace with changing times and
with the rapid growth of the areas we
serve, we keep constantly on the move
toward a better way to serve you and
to strengthen a vital part of our na-
tional defense.

It is our aim to keep the Santa Fe
Trail always new.

THE ATCHISON. TOPEKA AND SANTA FE
RAILWAY COMPANY
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OUR RESPECTS to George Rea Town

NAB’s 1963 engineering award honors his technical trailblazing

Dr. George R. Town will be just as
much at home next week among broad-
casters at the NAB convention in Chi-
cago as he is on campus at Ames, lowa,
where he is dean of the College of
Engineering of Iowa State U. of Science
& Technology.

Ever since the 1930s he has been an
active participant in the development
of the technical aspects of radio, fm
and television, including the several
major allocation proceedings before the
FCC. He is perhaps best known for his
work in 1957-58 as executive director
of the Television Allocation Study Or-
ganization, the all-industry group which
explored the engineering capabilities of
vhf and uhf frequencies for the FCC.

It was at the NAB’s Chicago conven-
tion in 1959 that Dr. Town formally
presented the TASO report to the FCC’s
then-chairman, John C. Doerfer. The
report made no recommendations to
the commission, but it did find uhf to
be technically inferior in nearly all re-
spects to vhf. TASO found uhf signals
are shadowed by man-made and natural
interference and that within limits of its
signal range, uhf is on a par with vhf
when it is operating over a level, smooth
and treeless terrain.

1963 NAB Award = Dr. Town will be
at the Chicago convention again this
year because of the TASO study. But
this time it will be to receive the NAB's
1963 Engineering Achievement Award.
NAB said Dr. Town was chosen for this
high honor “because of his valuable
contributions to technical knowledge
and literature, his development of new
engineering techniques and his leader-
ship in broadcast engineering activities.”
Citing his TASO leadership, the NAB
described the study as “monumental.”

It is quite likely that Dr. Town will
alert broadcasters during his Chicago
visit to the growing problem of interest-
ing young students in engineering ca-
reers in radio-tv. Despite lots of good
jobs in the industry, he notes, the stu-
dents more and more fail to bother
even to interview for them. The glamor
image has been captured by the newer
fields of aerospace, computers and in-
formation theory, he says.

The practical solutions? Well, one
might be for broadcasting firms to give
more interest-sparking research projects
to colleges, he suggests. And cooperate
more closely to encourage new young
teachers who could inspire and guide
engineering students.

Eggs to Electrons * As a young boy,
George Rea Town worked on poultry
farms, in grocery stores and all the
other odd jobs he could find around his
home town of Poultney, Vt., about 20

BROADCASTING, March 25, 1963

miles southwest of Rutland. He was
born May 26, 1905. While attending
public grade school, he and a neighbor
boy rigged up a telegraph line between
their houses.

At age 15 young George earned the
first license for his amateur radio sta-
tion. As 1CQM, using a 50 w GE ham
rig, he still recalls the thrill of his first
trans-Atlantic contact in 1920 with a
ham in England. Except for skating
and skiing in winter, radio was his chief
interest during school years when his
heavy schedule of odd jobs permitted.
At school he liked math, physics and
chemistry best.

Following graduation in 1922 from
Troy Conference Academy, he enrolled
at Rensselaer Polytechnic Institute,
Troy, N. Y., and was graduated in 1926
as an electrical engineer. His under-
graduate thesis was on measurement
of field strength at 7.5 mc, the “uhf”
region of that day.

Continuing graduate work there he
became Doctor of Engineering in 1929.
The second thesis was devoted to auto-
matic train signal control as a result of
summer research work for General
Railway Signal Co. He also worked a
summer in the test department of New
York Edison Co.

Sexton’s Belle » During one regular
odd job, assexton for a big Troy church,
he met a local miss, Charlotte Schoon-
over. She became Mrs. Town, June 15,
1929.

That same year Dr. Town joined
Leeds & Northrop Co., Philadelphia, to

NAB award winner

Dr. Town

study practical applications of precise
electrical measurement equipment.
When furloughed because of the de-
pression in early 1933, he joined Arma
Engineering Co., Brooklyn, working
several months in the firm's develop-
ment laboratory on Navy fire control
gear. Then for the next three years he
taught math and electrical engineering
at Rensselaer.

Although teaching would always be
his chief interest, Dr. Town returned
to private industry in 1936 as research
engineer for Stromberg-Carlson Co. in
Rochester. He worked on radio receiver
development initially, but soon became
responsible for development of the
firm’s line of tv receivers which were
field tested during the New York
World’s Fair. In the 1937-41 period
he also taught graduate courses in elec-
tronics at the U. of Rochester.

In 1940 Dr. Town served as his com-
pany’s alternate on the National Tele-
vision Systems Committee. He was
particularly active on four of the NTSC
working panels, including that one re-
sponsible for today’s scanning standards
of 525 lines-60 fields.

War and Radar = Stromberg-Carlson
made Dr. Town engineer in charge of
its tv lab in 1940 and the next year he
became assistant director of research.
During the war years he worked on
radar and other high-frequency gear
and in 1944 he was named manager of
engineering and research. His work
there also involved color tv and fm.

During the FCC’s postwar realloca-
tion proceedings in 1945-46, he served
as secretary of the tv systems panel and
chairman of the fm systems panel of the
Radio Technical Planning Board.

Stromberg-Carlson chose Dr. Town
to be assistant secretary of the corpora-
tion in 1949. But that year his desire
to teach impelled him to resign and he
joined Iowa State as associate director
of its engineering experiment station
and professor of electrical engineering.

The experiment Station, which is the
school’s research arm, has done consid-
erable work in the fields of color tv and
semi-conductors. During 1957-58 Dr.
Town was on leave of absence to head
the TASO study. In March 1959 he
was made dean of Iowa State’s Engi-
neering College, which claims the larg-
est undergraduate enrollment west of
the Mississippi and now has some 3,200
students in various engineering fields.

Dr. Town is a fellow and past direc-
tor of the IRE and member of various
other engineering organizations. The
Towns live near the Ames campus with
their grown daughter Anne. For fun
the family goes camping in the Rockies.



EDITORIALS

Chicago revisited

HAT will happen at the NAB convention in Chicago
next week?

A sure bet is that no momentous decisions will be made
to affect the future activity, strength and well-being of
broadcasters. NAB conventions no longer constitute them-
selves as legislative bodies; broadcasters now meet to greet,
eat, shop and listen to speeches,

The big decision was made for the NAB membership by
its board of directors last January. The board extended the
contract of President LeRoy Collins until 1966 and thereby
gave him a vote of confidence, despite some misgivings about
his past performance and on the promise that he henceforth
would aggressively defend broadcasters against inroads of
government.

Members of the NAB should pay close attention to what
transpires next week in Chicago. They should evaluate
carefully the comments of members of the FCC at the panel
discussion. They should observe particularly the demeanor
of the two new commissioners—E, William Henry and
Kenneth A. Cox—either of whom might be the next chair-
man. They should heed the scheduled debate between FCC
Commissioner Robert E. Lee and William Pabst, NAB tv code
board chairman, on the mischievous effort to have the FCC
embrace the codes as part of the official regulations.

Broadcasters should look their leadership over. They
should lock themselves over. Is their NAB (which is to
say their own governing body) performing in a manner
that best conduces to their freedom and well-being? We do
not attempt to provide the answer. We simply pose the
question. It is a good one to ask of members who now
pay NAB dues of some $2 million a year.

Stuck with the tab

T about this time last year broadcasters were engaged

in a vociferous debate over the future of music li-
censing. At the urging of a federal court, they were con-
sidering a deal to obtain reductions in the fees they pay the
American Society of Composers, Authors and Publishers in
exchange for giving up their ownership of Broadcast Music
Inc. The deal did not go through, but we are reminded of
it now by the recent revelation of ASCAP revenues (BROAD-
CASTING, March 18).

These figures show why ASCAP was willing to take a
reduction in payments from broadcasters as bait to force a
change in operaticns of its rival, BML In 1962, according
to records filed in a New York court, ASCAP collected
some $30.5 million from radio and television. Is its music
actually worth that much to radio and television?

Broadcasters pay BMI less than half the amount they pay
ASCAP. BMD’s revenue from radio and television in its
latest fiscal year, which ended in mid-1962, was about $13
million. If broadcasters played about half as much BMI
music as ASCAP music, it could probably be said that a con-
sistent market value had been achieved. According to the
best evidence, however, BMI provides about 40% of the
music played on radio and television, and ASCAP provides
about 50%. The other 10% is in public domain or comes
from other licensing organizations.

It looks to us as though ASCAP music is overpriced, For
all we know, BMI's may be overpriced too. Certainly broad-
casters are carrying a disproportionate share of the costs of
music in the entertainment world. They contribute about
87% of ASCAP’s total revenues and more than 90% of
BMTI's. Under these conditions other users of music are
practically getting a free ride.

170

Another door slammed

AST week’s decision by the House Rules Committee to
defer action on a bill to permit radio and television
coverage of committee hearings was the second discouraging
rebuff that broadcasters have recently suffered in their
efforts to gain access to important news events. The first
occurred earlier this year when the American Bar Assn.
voted to retain its Canon 35 which prohibits broadcast
coverage in courtrooms,

As we said in this space two weeks ago, tactics must be
changed. The case for access must be taken to the people
in the hope that the people will force their courts and
legislatures to expose their functions to public view. Are
any broadcasters at work on documentaries and editorials?
They had better be if they are serious in their desire to
attain status equal to that of the press.

Play ball?

HE batting order at the FCC changes again. Kenneth

A. Cox, a tough man on the regulatory field, who has
been in the Broadcast Bureau bull pen for two years, joins
the seven-man first team. He replaces the veteran T, A. M.
Craven, who retires at 70 but will still be on the coaching
line in satellite communications.

Mr. Cox has proved that while he is rugged in his field
play, he is nobody’s patsy. As Broadcast Bureau chief he
played the rules laid down by the FCC. As a commissioner
he will participate in the making of the rules. There could
be a big difference.

Newton N. Minow, who has been what the sports writers
might call the sultan of FCC swat during the past two New
Frontier years, is about to take the long walk—back to
Chicago. He has a better contract there—with Encyclopae-
dia Britannica Inc.

The President, will have the opportunity to make his
fourth appointment to the FCC team: (Newt was the first
and the precocious E. William Henry the second). Who
will the new player be? Will the chairmanship go to Tenn-
essee Bill Henry? Or to the Seattle flash, Ken Cox? Or will
it be a new graduate, freshly plucked by Brother Bob, from
the New Frontier League?

No one but JFK knows.

Drawn for BROADCASTING by Sid Hix
“Trouble with homework is we have to do it during prime
evening time!”
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KSTP RADIO
35 YEARS

KSTP TELEVISION
15 YEARS

HUBBARD BROADCASTING, INC.




TELEVISION ZOOMAR

has NEW

all purpose lenses
developed by

ANGENIEUX-EVERSHED and ZOOMAR *

EXTREME ™ i

WIDE ANGLE \ /' 200m RATIO )
35 mm. wide angle coverage eases production at ‘

small studios. Confined sets appear larger. Near § _ The longest, most dramatic
and far objects stand out in sharp focus. You get g =\  Z00m ever developed.

the illusion of great width and depth.

X

35 to 350 mm. zoom range
means one cumera coverage
of most studio production.
g\ Simplified camera placement

-\ will reduce rehearsal time.
| i'..Cl. -

'TELEPHOTO RANGE
FOR REMOTES

A small convertor greatly extends the
zoom range to make the Angenieux —
Zoomar equally versatile for studio and
remotes. From the first balcony at
Madison Square Garden, you zoom from

DISTANCE...
3 feet to Infinity

Live or tape commercials calling for extreme
close-ups ... position the camera as close as 3
feet from the subject. Without adaptors... or re-
focusing orthicon ...you can zoom from this wide
angle cover shot 40 inches wide o an extreme
close-up 4 inches wide.

*actuol pholographs

CHOICE OF EVERSHED SERVO REMOTE CONTROL
OR ZOOMAR PATENTED ZOOM ROD CONTROL

TELEVISION ZOOMAR COMPANY

500 Fifth Avenue, Room 5520 « New York 36, New York - BRyant 9-583%



