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Ben H. Potler

President :
Rock Island Broadcasting Company
Rock Island, Ilfinois ! :

“If a newspaper discovers that more than one-
third of its readers received double-printed edi-
tions with barely legible photographs, the edi-
torial staff, the advertisers and the readers would
be rightfully upset. A similar problem exists with
TV broadcasts to 'fringe areas,’ especially where
Color TV broadcasts are involved. Today, this
problem can be solved effectively and inexpen-
sively for the viewer with Community Antenna
Television.

“CATV provides crystal clear reception of local TV
stations, regardiess of the terrain or the obstruc-
tions. These sharp, clean pictures increase an
individual TV viewer's watching time and, in the

“CATV broadens broadcasting
by eliminating ‘fringe areas

long run, make the audience potential for a given
program far more realistic.

“The truth of the matter is that CATV has become
an ally of the television industry in fringe areas
by providing more people with more dependable
reception of virtually broadcast station quality.
In areas of marginal reception, it is a practical
adjunct to television broadcasting which viewers
can appreciate.”

GRew N Yol

This statement courtesy of Rock Island Broadcasting Company

JERROLO ELECTRONICS CORPORATION




SOMETHING ELSE

There are awards and awards...but this one /s something else...and we're

especially proud! When the Mental Health Association needed help in
fund-raising, we volunteered station facilities, staff know-how, on-the-air
spots, and our own Miss Lois of Romper Room as campaign chairman.
The results —another successful community service to Greater St. Louis.

KTVI-2

ST. LOUIS
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; the Southwest's

e & most
N | ® =
| ' color-capable
video - tape

production center

The ultra-modern studio facilities of KRLD-TV and the new 40-foot
color tele-production cruiser incorporate the most sophisticated tele-
vision equipment available. Included are 9 G.E. color cameras, 5 Ampex
color video-tape recorders, Editec and electronic editors, and Riker
switchers and special effects amplifiers.

Channel 4 combines the ultimate in studios and equipment with the
technical know-how to meet your highest color standards.

Contact KRLD-TV for your next video-tape production.

represented nationally by m@
KRLD-TV /4

{} The Dallas Times Herald Station
p2) m CLYDE W. REMBERT, President
Yias Zpr, wOR
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Cliff hanger

Decision on whether Justice Depart-
ment will take FCC to court in ABC-
International Telephone & Telegraph
Corp. case is now up to Attorney
General Ramsey Clark. It's under-
stood that antitrust chief, Donald F.
Turner, has recommended that de-
partment appeal commission’s deci-
sion, on 4-3 vote, to approve ABC-
ITT merger. However, counsel for
ABC and ITT met with Messrs.
Turner and Clark Friday in effort to
persuade them of correctness of com-
mission’s order. Lionel Kestenbaum,
chief department attorney in hearing
commission held on case, was also
present. He made presentation that led
to Mr. Turner's decision to recom-
mend appeal.

Meeting Friday was second one

applicants’ counsel had ar Justice
Department last week. Counsel, at
their request, had met with Mr.

Turner on Tuesday, after he received
staff's presentation. Counsel represent-
ing applicants were Herbert Bergson,
of Washington; Everett H. Erlick,
vice president and general counsel,
ABC; and Raymond L. Brittenham,
senior vice president, general counsel
and director of ITT.

Agencies and codes

Time-standards subcommittee of
American Association of Advertising
Agencies’ Broadcast Policy Commit-
tee has swung over to belief that TV
clutter cannot be reduced without
clustering, but will seek to put lid on
it by recommending limit of 120 sec-
onds of consecutive commercial ma-
terial. It'll also “reluctantly” suggest
number of consecutive appeals be ex-
tended to four in prime time and five
in nonprime, but hopes this won’t
lead to further escalation later. Sub-
committee, headed by Gene Accas of
Leo Burnett Co., was drafting new
approach late last week for submis-
sion to special National Association
of Broadcasters code committee.

New proposals elaborate on as well
as depart in some instances from posi-
tions taken earlier by same subcom-
mittee (BROADCASTING, July 3). They
also add recommendation that sta-
tion breaks be standardized ar 62
seconds throughout broadcast day,
and, where former proposal asked that
effectiveness of pending code changes
be delayed 1ill September 1968, now
suggest that this be made outside date
with changes in meantime being put
into effect as they become feasible.

CLOSED CIRCUIT-

Working on new proposals, in addi-
tion 10 Mr. Accas, were William H.
Hylan of J. Walter Thompson Co.
and John Kucera of Ted Bates &
Co., who was sitting in for Richard
A. R. Pinkhamn of Bates, currently in
Africa.

Futures

FCC staff is under instruction to
give priority to broad-band spectrum
study, authorized July 7 with prospect
that complete study plan will be ready
for consideration after Labor Day. Mo-
torman on far-reaching task, peering
years ahead into spectrum usage and
technological advances, is Max Paglin,
executive director. Participating in
preparation are Broadcast and Com-
mon Carrier Bureaus, general counsel
and chief engineer and CATV task
force.

Looking toward development of
commmunications centers in homes and
offices, including not only television
and radio but also facsimile news-
papers and other multiple communi-
cations activities, FCC envisages whole
new regulatory concept, separating
broadcast services from those falling
in common-carrier category. Also in-
volved is how spectrum space that may
be released because of broad-band
wire service can best be uiilized in
public interest.

First aid

With new copyright legislation un-
likely at current session of Congress,
CATV forces are now pressing for
interim action giving cable operators
one-year moratorium on infringement
suits. Since existing law expires in
1967, Congress must enact bill ex-
tending present copyright law.

National Community Television As-
sociation’s staffers and members are
making congressional rounds because
of critical situation in light of recent
appellate court’s decision in United
Artists-Forinightly (W. Va.) case es-
tablishing CATV liability.

Army out

Mutual is completing deal for
broadcast this fall of “Pick of Dixie”
series of 15 football games played
on Friday or Saturday evenings. It’ll
draw from top college teams in South
and Southwest. Along with new series,
Mutual will drop Army schedule that

it has carried Saturday afternoons for
past couple of football seasons. MBS
spokesman says night football is pre-
ferred as providing sports action at
times non-competitive with other
football on both TV and radio. Sta-
tus of annual Army-Navy game,
long featured on Mutual, is still un-
decided.

Regional revolt

FCC may have to defend its new
presunrise rules in U.S. Court of Ap-
peals. Spokesman for Association on
Broadcasting Standards Inc. says that
organization is contemplating appeal
of new rules which permit virtually all
daytimers to broadcast presunrise
(BroapcasTING, July 3). ABS board
will meet within two weeks to reach
final decision on appeal. ABS is com-
posed of some 75 licensees who con-
tend that new rules will result in
serious interference to their stations;
they feel commission disregarded en-
gincering considerations in adopting
rules. Most ABS stations are fulltimers
on regional channels.

Long form

It’s acknowledged at ABC News
that if its A frica four-hour documenta-
ry in prime time on Sept. 10 “makes it”
in terms of audience and impact
there’ll be more of same, though not
necessarily in four-hour form. ABC
expects its news department will look
to Latin America for second in-depth
study, with about two hours of prime
time devoted to treatment of that
continent.

Liquidation

Latest sale by Bruce Merrill of five
CATYV systems in California and Ari-
zona, totaling 10,000 subscribers (see
page 52) brings that CATV pioneer’s
cable holdings down to 25 systems
serving about 30,000 customers. And
he may sell off more. At one time Mr.
Merrill owned 37 systems serving total
of 50,000 customers.

Mr. Merrill, who is principal stock-
holder and president of Ameco Inc.,
Phoenix CATV equipment manufact-
urer, said last week that he is thinking
of putting that company into CATV
system ownersip. For first  nine
months of fiscal vear, ended March
31, Ameco showed loss of over §I
million and its net sales dipped from
alinost $9 million to $34.8 million.
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Teievision comes aiive/

W Alive!...with Ingmar Bergman's greatest films—never before
seen on television!

W Alive! ... with Academy Award winners and many more of the most
celebrated fitms of the last decade. They include THE VIRGIN SPRING,
THRouGH A GLass DaRkLY, THE MacIcIaN, THE SEVENTH SEAL,

WiLD STRawseRRIES, WINTER LIGHT, and others.

W Alive! ... with films by Bergman who has been called '“The World's
Most Honored Director’’ (Life Magazine). '

W If you're in New York or Los Angeles, watch TV (we've already
sold to RKO General). If you're elsewhere, contact us—

Ingmar Bergman will be available soon!

-
S 'TELEWORLD,INC.

NEW YORK: 575 Madison Avenue, New York 10022, (212) 421-1060
LOS ANGELES; 9145 Sunset Boulevard, Los Angeles 69. (213) 273-6251
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WEEK IN BRIEF

Behind closed doors at White House LBJ persuades
Robert E. Lee to accept third-term appointment to FCC.
Nomination will be sent to Senate this week. Action will
leave FCC with moderate time. See ...

LEE SURRENDERS ... 31

FCC committee finally endorses nationwide pay-TV sys-
tem as supplement to free television. Commission orders
oral hearing on subject in early fall to give all sides
another crack at subject. See ...

PAY-TV NOD ... 32

NBC-TV had 'very ambitious goals’ when it started work
last winter on new affiliates’ contract. How goals were
modified is speiled out in documents NBC had sent to its
TV affiliates, See . ..

LONG ROUND TRIP... 36

What could be start of new dialogue between broad-
casters and CATV operators may emanate from meeting
in Washington this week. Principal item under discussion
will be copyright issue. See , .

BROADCASTERS, CATV TO MEET... 40

Cross-ownership of broadcast and newspaper proper-
ties threatens to become renewed topic of interest in
Congress as Senate subcommittee begins its study of
why newspapers are failing. See . ..

TIE-IN AGAIN RAISED ... 42

Starting corporation doesn't seem to bother House
members as much as amount of money necessary to keep
it operating. Question raised at opening of Commerce
Committee hearings on CPB bill. See .,

CPB SNAGS ON SUBSIDY ... 44

Broadcasters start to line up against FCC proposal to re-
vise CATV rules to allow carriage of all stations if one is
required to be picked up. CATV proponents call plan
‘realistic.’ See . .,

ANTAGONISTS CLASH... 49

HEW's Gardner’s request to Congress for stronger warn-
ings on packages and in advertising on cigarette smok-
ing dangers triggers hot week. HEW report bears strong
similarity to earlier FTC filing. See.. .

HEW BACKS FTC...53

Spot TV spending of $295.8 million in first quarter is
increase from fast year, but only 1.2%, according to TVB
figures. Procter & Gamble, as usual, leads list with out-
lay of $18.3 million. See . ..

SPOT TV AHEAD... 58

Political spending in 1966 off-year elections was $32
million, $12 million above '62 elections and only $2.6 mil-
lion under 1964 presidential year. FCC figures show 60%
of money went to spot. See ...

POLITICAL TAB... 59

DEPARTMENTS
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What is an influenCible@?

A potential customer who listens to Storz radio.
An influencible is a modern young adult, probably
married, most certainly with buying power and a
need and desire to buy many products and serv-
ices. Storz radio effectively reaches more of these
potential customers who are forming lifetime buying
habits. Influence the Influencibles®. Get the re-
sponse you want with Storz radio.

© 1965 Storz Broadcasting Co., Inc.

WDGY Minneapolis-St. Paul WHB Kansas City KOMA Okiahoma City
{Blair} {Blair} {Blair)

KXOK St. Louis WTIX New Orleans WOQAM Miami
{RAR, Inc.} [Eastman)} (GIETH
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 31

FTC eyln g -
use by broadcasters

Federal Trade Commission has begun
long-threatened probe into hypoing and
improper use of ratings by broadcast-
ers.

First group of inquiries has been
received by six to 12 broadcasters,
principally TV, it became known Fri-
day (July 14). More of these “orders,”
as FTC calls them, are expected to be
mailed in coming weeks.

Authority to take action was given
almost month ago by trade commis-
sioners to agency’s Bureau of Deceptive
Practices. First letters went out July 11
and bear signature of William Dorn,
attorney in that office.

Letters order broadcasters to answer
questions on pain of court action. This
procedure has been used by agency in
industry-wide investigations, but, it’s
understood, this is not now planned in
ratings study.

Questions principally inquire into
station’s rating service, when ratings
are conducted, whether station conducts
contests, when, and how.

Stations interrogated were chosen
through agency’s own monitoring of
trade ads and because they were sub-
ject of cornplaints by competing broad-
casters,

Agency source acknowledged that
FTC rsceives ‘“‘dozens of complaints
monthly” from broadcasters against
fellow broadcasters challenging rating
promotions or charging hypoing.

Because agency is using procedure
commonly utilized in industry-wide
probes, observers anticipate widening
of investigation. When this may occur
is speculative now, although one knowl-
edgeable source predicted present in-
vestigation is primarily for collection
of information.

Broadcasters have been cautioned
twice in last several years by both FCC
and FTC on requirement that promo-
tion on ratings must be completely
above suspicion,

“Autofun campaign

American Machine & Foundry Co.
(special products division), New York,
through Anderson, Morgan, De Santis
& Ball Inc.,, Hollywood, is preparing
saturation schedule of more than 2,600
TV spots to pre-sell its Autofun game
to juvenile viewers across nation.

atmgs o

Campaign gets underway in Septem-
ber and continues through holiday
season. It's aimed at delivering some
46 million homes in top-50 rated TV
markets.

Crisis preemptions cost
TV networks $10 million

Network television revenue losses
from commercial preemptions for cov-
erage of Middle East crisis in recent
weeks totaled about $10 million, Tele-
vision Bureau of Advertising estimated
Friday (July 14).

Spot TV revenues for period will also
be “adversely affected” although figures
are not yet available to indicate extent,
according to TVB President Norman
E. Cash.

Estimate of $10 million loss for net-
works, which didn’t include out-of-
pocket costs of crisis coverage, was
based on 155 hours devoted—mostly
without sponsorship—to crisis and to
Russian Premier Kosygin’s visit to U.S.

TVB said preliminary figures from
Leading National Advertisers covering
first six months of 1967 indicate net-

AT DEADLINE

over same

work revenues rose 87%
period year ago, reaching $721,132,-
900, despite 2.6% decline to $90,462,-
800 in June, when most of preemptions
occurred (see page 61).

Wadsworth lists his
doubts about pay TV

FCC Commissioner James J. Wads-
worth on Friday (July 14) ticked off
seven reasons he has for reserving judg-
ment on report of committee of com-
missioners, which he headed, recom-
mending establishment of nationwide
pay-television service (see page 32).

Commissioner said main reason he
noted in report that he does not neces-
sarily support it is that he is not satis-
fied there is sufficient evidence of public
demand for pay television. Only FCC-
authorized test of pay television, in
Hartford, Conn., doesn’t indicate “over-
whelming” demand for that service, he
said.

Other reasons:

= He is concerned over pay televi-

P&G tops half-year network TV billings

CIGARETTE ADVERTISERS ALSO INCREASE OUTLAYS

Procter & Gamble, TV’s biggest user,
increased its network television spend-
ing by almost $10 million to total of
$55,157,700 in first half of 1967, ac-
cording to estimates released Friday
(July 14) by Broadcast Advertisers
Reports.

Cigarettes, whose advertising is under
attack on several fronts, dominated top
end of BAR’s network brand-spending
list, with seven brands in top 10 and 14
in top 50. Those 14 accounted for
estimated $57,470,200 in this year’s
first half network TV revenues, up
from $45,994,600 in first half of 1966.

This year’s top 50 network brands
included three new cigarettes: Benson
& Hedges 100’s, which placed fourth
with estimated $5.9 million spent on
networks in first half; True Menthols,
29th with $2.7 million, and Chester-
field Menthol Filters, 4Ist with $2,1
million.

Top corporate spenders included five
newcomers: Union Carbide, 32nd with

$4.3 million; RCA, Standard Brands
and Charles Pfizer & Co., 38th through
40th with about $3.7 million each, and
Anderson Clayton Co., 46th with $3.4
million.

BAR’s top 10 corporate and brand
spenders in network TV for first six
months were as follows:

Top 10 Companies

Firsté(i f"Ialt
1. Procter & Gamble $55,157,700
2. Bristol-Myers 29,518,800
3. General Foods 26,612,100
4. American Home Produets 22,699,000
5. Reynolds Tobacco 19,973,200
6. Sterling Drug 16,374,000
7. General Motors 15,561,100
8. Lever Brothers 15,044,800
9. Colgate-Palmolive 14,979,900
10. Gillette 14,214,900

Top 10 Brands
First Half
1967

1. Anacin Tablets $7.108.600
2. Alka Seltzer 6,088,300
3. Salem Menthol Filters 5,967,800
4. Benson & Hedges 100's 5,905,800
5. Pall Mall Gold Filters 5,942,500
6. Winston Filters 5,423,700
7. Bayer Regular Aspirin 5,213,900
8. Kent Filters 4,848,300
8. Kool Menthol Filters 4.439,000
10. Marlboro Filters 4,298,300

BROADCASTING, July 17, 1967
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can begin.
Everett N. Case, board chairman of

WEEK’'S HEADLINERS

Robert M.
Weitman, Metro-
Goldwyn - Mayer
VP and head of
West Coast studio
and movie and TV
production, re-
signs to become
VP in charge of
production for
Columbia Pic-
tures, effective
January 1968. He
will succeed Mike Frankovich, who re-
signs to go into independent film pro-
production. At MGM. Mr. Weitman will

Mr. Weitman

be succeeded by Clark Ramsay, with
title of VP in charge of studio. Mr.
Ramsay is executive assistant to MGM
President Robert H. O’Brien. Mr. Weit-
man, once VP of program development
for CBS-TV New York, has been with
MGM since 1959.

David C. Stewart, chairman of exec-
utive committee of Kenyon & Eckhardt,
New York, has resigned to become
special assistant to Assistant Secretary
of Defense (Manpower), effective July
24, He joined K&E in 1946 and was
agency’s president and chief executive
officer in 1960 and 1961.

For other personnel changes of the week see FATES & FORTUNES
e R e T T T L et Py ) S Rl [P e T

sion “siphoning off” programs and tal-
ent from free television, despite safe-
guards committee says its proposed
rules would provide. Strong pay-tele-
vision system *“might outbid free tele-
vision for talent and programing not
now on free television.”

» There is lack of evidence that kinds
of material pay television might pro-
vide—experimental programing, for in-
stance—couldn’t be provided by free
television. He cited ABC’s Stage 67 as
example.

= Pay-TV backers had said they
would provide minority audiences with
specialized programing, but proposed
rules would permit them to “concen-
trate on mass-appeal programing.”

= Besides, Corporation for Public
Broadcasting could provide minority-
audience programing; educational sta-
tions are doing so now.

= If subscription television is to be
established, it might be wiser to limit
it to cable rather than to permit it to
occupy badly needed spectrum space as
off-air system.

= TV station—VHF or UHF—that
has pay television authorization would
have advantages over competing sta-
tions in market; there appears to be in-
equity in this.

Dal-Worth delayed

FCC will not authorize microwave
use by CATV systems proposing to
originate programing until basic policy
decisions have been reached.

Commission made this clear in letter
last week to Dal-Worth Microwave Inc.,
which has applied for microwave fa-
cilities to feed three channels of non-
broadcast programing to five common
carriers in Texas for relay to CATV sys-
tems. Programing would originate in
Dallas area.

10

Support growing for
direct funds for ETV

First outside witness to support Mc-
Carthy bill giving ETV stations no-
strings money under proposed public-
broadcasting legislation was heard Fri-
day (July 14) by House Commerce
Committee members. Sponsor, Richard
D. McCarthy (D-N.Y.), appeared ear-
lier in week (see page 44).

Nonstop hearing session also featured
commercial and educational network
heads. Statement by Dr. Frank Stanton,
president of CBS Inc., singled out Mc-
Carthy bill by number (H.R. 10290)
as receiving CBS’s full support.

J. Michael Collins, general manager of
noncommercial WNED-Tv Buffalo, N.Y,,
however, gave explicit support to Mc-
Carthy measure. Bill c¢ontains hint of
National Association of Broadcasters’
approach to ETV-strengthening pro-
posal—to provide money locally to be
used as stations see fit. NAB plan, which
fell on deaf ears in Senate, is expected
to be aired in House hearing this week.
McCarthy measure is only bill before
House with section ordering automatic
funding for all ETV stations, although
money would still flow through sub-
sidized broadcasting corporation.

Dr. Stanton reaffirmed CBS’s sup-
port for Corp. for Public Broadcasting
and joined with other network presi-
dents in denying that CPB posed any
threat to commercial operations.

Julian Goodman, president of NBC,
agreed that CPB should have authority
to contract directly with common car-
riers for interconnection.

Leonard H. Goldenson, president of
ABC, focused on ABC’s domestic-satel-
lite plan and urged congressional action
or pressure to hasten decision so tests

National Educational Television, sup-
ported legislation but objected to Senate
provision allowing CPB to engage in
interconnection operations.

Doing okay

Spokesman for American Newspaper
Guild (AFL-CIO) cited figures to re-
but claims newspapers were losing
ground to radio-TV. In testimony be-
fore Senate panel on “failing news-
paper bill” (see page 42), William J.
Farson, guild executive vice president,
said newspaper business was healthier
than ever and that guild opposed legis-
lation.

Mr. Farson cited Printers’ Ink fig-
ures showing newspapers captured
29.5% of advertising business last year
and TV was second with 16.7%.

He said guild can see bill being used
to force combination space sales, and,
where newspaper controls radio or TV
stations, forced purchase of broadcast
time might also be involved,

Acquisition approved

Stockholders of Seven Arts Produc-
tions Ltd. and Warner Brothers Pic-
tures Inc. approved at special meetings
in Toronto and Wilmington, Del., re-
spectively last Friday (July 14) sale of
all assets of WB to Seven Arts Associ-
ated Corp., subsidiary of parent com-
pany.

Transaction, previously approved by
boards of both companies (BROADCAST-
ING, June 5 et seq.), is estimated to
exceed $80 million in cash and stock
and makes Seven Arts sole owner of
WB shares. Last fall Seven Arts ac-
quired approximately one-third of
shares in WB held by President Jack
L. Warner and related interests for
about $31.5 million.

No bars to ETV

FCC says there appears to be no ob-
jection to carriage of distant education-
al television signals by CATV systems
in top 100 markets and accordingly, on
Friday (July 14) invited comments on
proposal to eliminate distant ETV sig-
nals from hearing requirement of top-
100 market rule. Comments are due
Aug. 21, reply comments Sept. 5.

Commissioners split on proposal, with
Commissioners Robert T. Bartley, Lee
Loevinger and James J. Wadsworth
voting for order, with Commissioner
Nicholas Johnson concurring, and
Chairman Rosel H, Hyde and commis-
sioners Robert E. Lee and Kenneth A.
Cox dissenting.

BROADCASTING, July 17, 1867



Whether it’'s an interview with Senator Ted Kennedy
or any other newsmaker, South Floridians always find
Ken Taylor right there..where the news is! The affable
WLBW-TV News Director covers more news..with

more news film..and brings the story to his viewers
first, *every day, in total color.

*Colorvision 10 News, Monday thru Friday, 5:00-5:30 p.m.

WLBW-TV &

MIAMI FLORIDA e oo “’l’q
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COLOR TAPE PICTURES

without the penalty of
complicated operation

It's one thing to produce the sharpest, most
brilliant, truest color tape pictures . . . superb
dupes through four generations. It's still another
to have all this sophistication combined with
operating simplicity.

NEW OPERATING CONVENIENCE

Design features not available on other machines
— automatic indicators, total instrumentation,
grouped controls—all make it easier for the oper-
ator to exercise command of the sophistication of
the TR-70 and thus achieve its total high band
capability. Operating efficiency is increased and
chance for operator error is reduced through in-
depth marriage of man with machine. Monitoring
of audio and video are at ear and eye level; record
and playback control panels are separated; tape
transport is waist high, sloped at a 45 degree
angle and easy to thread; electronics module
bank is completely color integrated.

NEW EASE OF MAINTENANCE

Standard construction means easier mainte-
nance. All plug-in modules are the same style, are
keyed to avoid incorrect positioning—and, no
tools are required for removal. Over 160 test

New RCA Video Tape
Series 7000 for standard or
high band. Notable for low

head wear and signal-to-noise _\
advantages,

Manufactured by RCA! ]
FORM 31811386 _‘_F/O

points and push-button monitoring points on front
panel trace signal from input to output; 4-mode
FM test facility is built in. Everything is easily
accessible without removing front panels or
screws—There's no emptying of water trays; no
getting down on hands and knees to reach
modules.

NEW COLOR PERFORMANCE

Designed, tested and delivered for high band
color, the TR-70 is all ready to go when you re-
ceive it. Here's a new standard in color tape oper-
ation. Excellent signal-to-noise ratio—better than
46 dB—coupled with less than 1.5 per cent color
K factor rating for the entire system and a virtually
flat 0.5 dB frequency response—to produce
brilliant pictures. Highly saturated color can be
recorded and reproduced beautifully without
maire. The basic machine is high band color, but
with flick of a switch can be used for low band.
Pix Lock, Line Lock, ATC and Color ATC are in-
cluded. It's not only the finest—it sets new stand-
ards all along the line.

Why not see it, and prove it for yourself? Call your RCA
Broadcast Representative. Or write RCA Broadcast and
Television Equipment, Bldg. 15-5, Camden, N. J. 08102

The Most Trusted Name in Electronics
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AIRPLAY
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now 150 stations strong
and growing fast

5 AD Adelaide, Aust.
CJCA Edmonton
CFGM Toronto
CFOX Montreal

WFLI Chattanooga
WBUD Trenton

WMPS Memphis

WCAD Baltimore
WYLD New Orleans WEEP Pittsburg

WXY Oklahoma City WIXY Cleveland

WGH Norfolk, Newport News WMEX Boston

WDZ Dacatur WPGC Washington D.C.
WABB Mohile WFCM Winston-Salem

here's what they say:

"Extremely pleased . have
already sold Oldie But Goodie"
FOX Montreal 'Great!
Going on air with Hole in One.
SOLD!" . .. WSVM Valdese,
N. C. "'Shopping Center Selec-
tor sold in our market for largest
contract price ever received from
Crossroad Shopping Center’’, ..
KWMT Ft. Dodge, lowa

here's what they get:
| CONTESTS & PROMOS

Customized station contests.
Bright, tight, rlght Get au-
dience participation, build
listeners, KEEP listeners. Two
station contests per maonth
PLUS customized Sales Pro-
motion, Gives YOU the big
idea, the sure money-maker.
Also 20 customized station
promos, Minimum delivery—
36 cuts monthly.

AIRCHECK SERVICE

Three stations from top-fifty
markets. One hour listening

telescoped into 20 min seg-
ments. Tape monthly for fresh
programming and promo
Ideas. Three per month our
choice . two stations per

year, your choice.

PRODUCTION MUSIC

24 cuts per month. Original
instrumental backgrounds
created solely for Airplay sub-
scribers in our Dallas Studios.
60-30-20-10secvariationswith
Copy Guide todirectcontinuity
writer for easy adaptation. An
ORIGINAL Airplay service to
stations. Newdisceach month.

BUILD AUDIENCE / IMPROVE

SOUND / INCREASE REVENUE
ENJOY LISTENER RESPONSE

for market exclusivity...for further info
CALL COLLECT...DON BRUCE
AREA CODE 901...274-6674

AIRPLAY

INTERNATIONAL

a division of
PEPPER SOUND STUDIOS
Box 4006, Memphis, Tenn. 38104

A calendar of important meetings and
events in the field of communications.

sIndicates first or revised listing.

Jury

July 16-22 — Sales management seminar
sponsored by the National Assoclation of
Broadcasters in cooperation with the Radio
Advertising Bureau, Harvard Business
School, Boston.

July 17—Special meeting of stockholders,
Desilu Productions Inc., to vote on reorga-
nization providing for transfer of all asseis
and business to Gulf & Western Industries
Ine. 780 N, Gower St., Hollywood.

July 18—Summer meeting of the New
York State Broadcasters Assoclation. Speak-
ers include Vincent Wasilewski, NAB presi-
dent. Otesaga, Cooperstown.

July 18—Start of hearing by Senate Com-
merce Committee, Communications Sub-
committee, under chairmanship of John O.
Pastore (D-R. 1.), on role of computer-as-
sisted vote predictions in areas where the
polls may still be open, on possible exemp-
tions for certain campaigns from equal-time
provisions (Section 315) and on legislation
that would require broadcasters to grant
free time to candidates as a condition of
lcense.

wJuly 18—Annual stockholders meeting,
Visual Electronies Corp. Bankers Club of
America, New York.

July 18-20—Symposium on electromagnetic
compatibility, sponsored by Institute of
Electrical and Electronic Engineers. Ralph L.
Clark, Office of Telecommunications, Office

of Emergency Planning, chairman. Shore-
ham hotel, Washington.
July 20—Deadline for reply comments

in FCC inquiry on need to establish rules
for FM broadcast similar to those in exist-
ence for TV translators. Comments are
specifically invited on such things as limi-
tatlons on use of FM translators, channels
in which they should be authorized, power
and equipment specifications. Rules will be
proposed at later date in event need and
demand exists for such service, the com-
mission said.

July 24—Deadline for comments on FCC
inquiry into developing patterns of owner-
ship in CATV industry.

July 25—Annual meeting of stockholders
of ABC Inc. to elect board of directors and
to transact other business. 7 West §6th St
New York.

July 28—Deadline for reply comments
on FCC's proposed rulemaking that would
allow CATYV systems to carry the signals of
other stations In a market if they are re-
quired to carry the programing of any one
outlet in that market.

July 30-Aug. 11—Ninth annual seminar in
marketing management and advertising,
sponsored by the American Advertising
Federation. Harvard Business School, Bos-
ton. For further information write or call
George T. Clarke, director, bureau of edu-
cation and research, American Advertising
;‘&)dztiratlon. 655 Madison Ave., New York

July 31—Deadline for reply comments on
rulemaking petition that would define FCC
policy against discriminatory employment
practices of broadcast stations and estab-
lish procedures to evidence compliance.

AUGUST

Aug. l-10-~Annual! meeting of American
Bar Association. Consideration of recom-
mendations of Reardon Committee on Fair
Trial-Free Press are scheduled for Section
of Judicial Administration and Section of
Criminal Law. Illikal and Hawaiian Village
hotels, Honolulu.

Aug. 3-5—Fifth annual National Broadcast

DATEBOOK

NAB FALL CONFERENCES

Oct. 16-17—Marriott motor hotel,
Atlanta.

Oct. 19-20—Marriott motor hotel,
Dallas.

Oct. 23-24—Sheraton-Park, Washing-
ton.

Oct. 30-31—Sheraton-Boston, Boston.

Nov. 9-10—President hotel,
City, Mo.

Nov. 13-14 —Brown Palace
Denver.

Nov. 16-17—Statler Hilton, Los An-
geles.

Nov. 20-21—Palmer House, Chicago.

Kansas

hotel,

Editorial Conference spensored by the Radio-
Television News Directors Association, the
NAB, the journalism department of the Uni-
versity of Michigan and the graduate school
of journalism at Columbia University. Uni-
versity of Michigan, Ann Arbor. Suggestions
and inquirles regarding the conference
should be addressed to Prof. Ben Yablonky,
department of journalism, University of
Michigan, Ann Arbor 48104.

Aug. 4-5—Summer convention of the New
Mexico Broadcasters Assoclation. Palms
motel, Las Cruces,

Aug. 8—Deadline for reply comments on
FCC Inquiry into developing patterns of
ownership in CATV industry.

Aug, B8-10—Workshop on advertising fi-
nancial management and fiscal control
sponsored by the Assoclation of Natlonal
Advertisers, Lido Beach hotel, Lido Beach,
New York.

Aug. 13-17 — Second Intersociety Energy
Conversion Engineering Conference spon-
sored by the American Society of Mechan-
ical Engineers, the Institute of Electrical
and Electronics Engineers, the American
Institute of Chemical Engineers, the Amer-
ican Nuclear Society, the Society of Auto-
motive Engineers and the American Insti-
tute of Aeronautics and Astronautics,
Hotel Fontainebleau, Miami Beach, Fla,

Aug. 14—Deadline for reply comments on
proposed FCC rulemaking to amend part
73 of the commission rules to specify, in
lieu of the existing MEOV concept for AM
stations, a standard method for calculating
radiation for use in evaluating interference,
coverage and overlap of mutually prohibited
contours. The MEOV method is used tc
measure radiation from directional antennas.

mAug. 14—Sixth annual TV day of the
Georgia Assoclation of Broadcasters. Regency
Hyatt House, Atlanta.

Aug. 17-20—Meeting of the board of direc-
tors of the American Women in Radio and
Television. Century Plaza hotel, Los Angeles

SAug. 22—Annual stockholders meeting
Rollins Inc.,, to elect four directors anc
vote on amendment of chartier authorizing
issuance of 500,000 shares of preferred stock
in addition to present & million common anc
4,5 millon class B common. Bank of Del-
aware Bldg.,, Wilmington, Del.

Aug. 22-23—Meeting of the Hawaiian As-
sociation of Broadcasters. Speakers include
Vincent Wasilewski, NAB president. Shera-
ton-Maul, Kaanapale, Maul.

Aug. 22-25—1967 Western Electronic Show
and Convention. Cow Palace, San Francisco

AUg. 24—Second annual New York sales
seminar of the National Association of FM
Broadcasters. New York Hilton hotel, New
York.

Aug. 24.25—Meeting of the Arkansas Broad-
casters Association, Coachman's Inn, Little
Rock.

Aug, 20—Deadline for ¢comments on FCC's
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ew growth, new ideas, and a new look. See




it NOW.  Its our new corporate symbol. The look is futuristic,
because that’s where we’re looking. To the future. As the era of elec-
tronic communication continues to expand and flourish, you’ll see
this symbol again and again. You'll see it as John Blair & Company
leads the way in developing the information-gathering techniques,
the innovations that will make tomorrow’s radio and television adver-
tising more and more effective. Taking the role and the responsibility
of leadership is what you'd expect of the number one company in the
station representative industry. It’s how we got to be in first place. In

the first place. JOHN BLAIR & COMPANY

B BLAIRTELEVISION 8 BLAIRGRADIO

Printed by American Printers and Lithographers



proposed revamping of VHF translator rules
and policies regarding competitive problems
and increased effective service,

Aug. 25-27—Fall meeting of the West Vir-
ginia Broadcasters Assoclation. Speakers in-
clude Douglas Anello, NAB general counsel.
Greenbrier hotel, White Sulphur Springs.

Aug. 20-Sept. 3—Fourth International Tele-
vision Contest. The contest theme—"'Ways
into the Future”—limits entries of television
film or video tape to productions in dra-
matic or documentary form dealing with
aspects of the evolution into the world of
tomorrow. Regulations governing the contest
can be obtained from Television Contest,
1-12 Bundesalle, Berlin 15.

SEPTEMBER

Sept. 8-9—Board of trustees meeting of
the Educational Foundation of the American
Women in Radio and Television. Minne-
apolis.

Sept. 10-15—Sixth advanced advertiging
management seminar conducted under the
auspices of the advertising management de-
velopment committee of the Association of
National Advertisers. Hotel Hershey, Her-
shey, Pa.

Sept. 12-16—Annual convention of Radio-
Television News Directors Assoclation.
Royal York hotel, Toronto.

Sept. 13-15—Meeting of the Michigan As-
sociation of Broadcasters. Hidden Valley,
Gaylord.

Sept. 13-15—Fall conference of the Min-
nesota Broadcasters Association. Kahler
hotel, Rochester.

Sept. 15-16—Annual fall meeting of Loui-
siana Association of Broadcasters. Speakers
include Vincent Wasilewski, NAB president,
and Howard Bell, director, NAB Code Au-
thority. Downtowner hotel, New Orleans.

Sept. 15-17—Northwest area conference of
the American Women in Radio and Teievi-
sion. Hotel Otesaga, Cooperstown, N.Y.

Sept. 18—Administrative radio conference
of the International Telecommunication
Union. Geneva.

Sept. 20-21—CBS Radio affiliates conven-
tion. New York Hilton hotel, New York.

Sept. 21.23—Fall symposium, Group on
Broadcasting, Institute of Electrical and
Electronics Engineers. Mayvflower hotel,
‘Washington.

Sept. 22-24--Southwest area conference of
the American Women In Radio and Televi-
sion. Tulsa, Okla.

Sept. 24-25—Meeting of the Texas Associa-
tion of Broadcasters. Commodore Perry
hotel, Austin.

Sept. 24-26—Annual meeting of Nebraska
Association of Broadcasters. Fort Sidney
motor hotel, Sidney.

Sept. 24-27—Annual conference of the In-
stitute of Broadcasting Financial Manage-
ment. Sheraton-Ritz hotel, Minneapolis.

Sept. 27—Deadline for reply comments on
FCC's proposed revamping of VHF translator
rules and policies regarding competitive
problems and increased effective service.

Sept. 28-29—Second annual management
and programing seminar of TV Stations
Inc.,, New York. New York Hilton hotel,
New York.

Sept. 28-Oct. 4—Japan Electronics Show
sponsored by the Electronic Industries As-
sociation of Japan. Minato International
Trade Fair Grounds, Osaka City, Japan.
For information contact EIA-J at Electronic
Section, Japan Light Machinery Information
Center, 437 Fifth Ave., New York.

Sept. 29-Oct. 1—Mideast area conference of
the American Women in Radio and Tele-
vision. Knott's Motor Inn, Baltimore.

OCTOBER
Oct, 2-3—Annual fall meeting of New

mindicates first or revised listing.
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your super,
not-so-silent
salesman

Increasing television station sales — and profits — is virtually
a reality with an EMCEE VHF or UHF Translator on the job.
Designed to automatically rebroadcast television signals without
degradation and without change (except to shift the signal to a
new channel), EMCEE Translators provide several key functions
in opening up new coverage areas, filling shadows and holes in
existing coverage areas, and assuring a stronger color signal for
even the Grade B coverage area.

And lw_ith the new FCC rulings authorizing microwave feed to
television translators, you have an ideal relay system to areas
previously unreached due to topographic or distance factors.

When you consider these market penetration benefits — plus
their low cost and hands-off, maintenance-free operational
factors — you will readily see why leading broadcasters have
specified EMCEE 5 to 1 for over six years!

EMCEE VHF{UHF Television Translators

.. . write for complete information

EMCEE BROADCAST PRODUCTS, a division of
ELECTRONICS, MISSILES & COMMUNICATIONS, INC.
160 E. 3rd Street, Mt. Vernon, N. Y. 10550 Dept. B-7
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The WIJEF Countrypolitans

What’s this turned-on couple like?

They have a lot

At 29, average W]EF Countrypoli-
tan couples aren’t hurting.

They have three children, a home,
and two cars.

He may be in the professions,
trades, services, or farming. Typical-
ly, though, he works in one of the
50 Kent and Ottawa County plants
employing over 400 people at real
good salaries and wages.

And they have the WJEF listen-
ing habit—to get our own and CBS
news and sports, plus the best in
country music.

They need more

Since they average only 29, and
have three children, they're in the
acquisitive stage of life. While they
already have a lot, they've got their
sights set on the rest as soon as
possible!

And the tadio he listens to on the
highway, and the one she hears
around the house, keep reminding
them of all the things they need
and want.

Ask Avery-Knodel about WJEF
—the country music station that
comes across with sweet music for
advertisers.

WJEF

€38 RABO POR GRAND RAPIDS AND KENT COUNTY
Avery-Kasdsl, Inc., Exciusive National Reprisoatatives

20

MENTAL ILLNESS CAN STRIKE
TOO. It does strike one in ten adults
and children . . . and it can hit you or
your child. But menta] illness is no
longer hopeless. Now 7 out of 10 pa-
tients can leave the hospital within a
year. Some need never be hospitalized,
if given early and adequate treatment.
But, for this, Mental Health Centers in
each community are essential.

$0¢,
SUPPORT YOUR ;’" 5
MENTAL HEALTH  § Vw3
ASSOCIATION
. oy

(DATEBOOK)

Jersey Broadcasters Association. Cherry Hill
Inn, Camden.

Oct. 2-8—A short course in management
for engineers sponsored by the Georgia In-
stitute of Technology. For more information
write or call: Director, Department of Con-
tinuing Education, Georgia Institute of
Technology, Atlanta 30332. (404) 873-4211,
Ext. 343.

Oct. 13-15—West central area conference
of the American Women in Radio and Tele-
vision. Chase-Park Plaza hotel, St. Louis.

Oct, 15-18—Twelfth annual seminar of
Broadcasters Promotion Association. Royal
York hotel, Toronto.

Oct. 15-20—102d semiannual technical con-
ference of the Society of Motion Picture
and Television Engineers. Edgewater Beach
hotel, Chicago.

Oct. 16-20—The general supervisors short
course sponsored by the Georgia Institute
of Technology. For more information, con-
tact: Director, Department of Continuing
Education, Georgia Institute of Technology,
Atlanta 30332. (404) 873-4211, Ext. 343.

Oct. 189—"Man of the Year’ luncheon spon-
sored by The Pulse Inc. Plaza hotel, New
York.

Oct. 19-21—42d Dbirthday celebration of
WSM Grand Ole Opry. Nashville.

Oct. 20-22—East central area conference of
the American Women in Radio and Televi-
sion. Stauffer's hotel, Indianapolis.

Oct. 20-22—Western area conference of the
American Women in Radio and Television.

Hotel Utah, Salt Lake City.

Oct. 23-28—Second international Catholic
radio meeting sponsored by UNDA, the
Catholic International Association for Radio
and Television, Seville, Spain. For informa-=
tion contact the National Catholic Office for
Radio and Television, 1 Rockefeller Plaza,
New York 10020.

Oct. 26-27—Annual fall meeting and elec-
tion of officers of Ohio Association of Broad-
casters. Neil House, Columbus.

Oct. 26-27—First meeting of television news
directors of Europe, United Kingdom, U. S.
and Canada, sponsored by Time-Life Broad-
cast in cooperation with the Radio-Televi-
sion News Directors Association of the U. S,
and Canada. Tentatively scheduled are de-
tailed presentations of TV news department
operations in large and medium-sized Euro-
pean systems and U. S, stations, discussions
of common problems relating to access to
news, legal questions and technical advances
in newsfilm. Salon des Champs FElysees,
Paris.

Oct. 27-20—Southern area conference of
the American Women in Radio and Televi-
sion. Fort Sumter hotel, Charleston, S.C.

NOVEMBER
Nov. 5-8—43rd annual convention of the

National Assoclation of Educational Broad-
casters. Denver Hilton hotel, Denver.

wNov., 5-8—Meeting of the North Carolina
Assocfation of Broadcasters. Speakers in-
clude Sherril Taylor, NAB vice president-
radio. Kings Inn, Freeport, Grand Bahama,
Bahama Islands.

Nov. 9-10—Annual fall meeting of Oregon
Assoclation of Broadcasters. Sheraton motor
hotel, Portland.

Nov. 15-18—National convention of Sigma
Delta Chi, professional journalistic society.
Minneapolis-St. Paul.

IANUARY 1968

Jan. 21-26—Winter board meeting of the
National Association of Broadcasters, Far
Horizons, Longboat Key, Sarasota, Fla.

Jan. 23-250—25th annual convention of the
Natlonal Religious Broadcasters. Washington.

Jan, 25-28—Meeting of the board of di-
rectors of the American Women in Radio
and Television. Houston.

mindicates first or revised listing.
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t
your cameras
can do wit

1
display units like this

CBS Laboratories’ Digital Display Units are part of
a low cost, compact system that works daily wonders in any size TV studio!

ower 83 0,127

ELECTIONS - No contest.

These modular units were designed specifically for TV use to
give optimum clarity up to 70 feet — from any camera angle
up to 145 degrees.

[ e B oo

WEATHER-Cool operation.
Only 2.7 watts required per unit, with no power between post-
ings. Glare-free even under the strongest lighting conditions.

> 3%

FORECAST

FAIRI

And all operated by one Controller that can handle
192 units — as many as 12 groups of 16 units each.
This means up to 12 two-candidate election races;
or runs, hits and errors for all major league teams;
‘or 40 local stock issues plus volumé and Dow Jones
closing. A one-time investment for the professicnal
way to take care of all your daily display needs.

Our engineers will even design your system for you.
Don't take our word for it. Write or call us collect
{203) 327-2000, and let us show you.

BROADCASTING, July 17, 1967

DOWJONES M B 6 6. 4 /|

9. 564.500

STOCK REPORTS-Exceltent for the long pull.

Rugged electro-mechanical operation is fool-proof and built to
last. No bulb burn-out or the other problems of rear-illuminated
displays.

4

TWINS

SPORTS-An easy set-up.

Just stack these units in a flat to suit any requirement. Custom
designed matrix wiring also available for complete flexibility.

PROFESSIONAL

., PRODUCTS
é{é# LABORATORIES
7' Stamford, Connmecticut. A Division of

Columbia Broadcasling System, Inc,
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KGMB—HAWAII'S EXCITING LEADER IN RADIO

KGMPB’s Aku Is Ichiban

Number One Deejay

By BERT DARR

Aku is a good catch any
day in Hawaii’s balmy
waters, but when the
word is applied to disc
jockeys, Aku is about the
best catch in the country,
maybe even the world.

The Aku we're referring
to is not tuna but J. Aku-
head Pupule, known also
to Island radio audiences
as Hal Lewis, Hawaii's
Number One deejay -—
and perhaps the highest
paid dise jockey in the
U.S., if not the world.

After more than 20
years of broadecasting in
the Islands, Aku is lead-
ing the pack in a radio
market saturated on Gahu
alone with 17 AM (ampli-
titude meodulation) st a-
tions and an FM (frequen-
¢y modulation) field soon
to number three.

The latest TRACE sur-
vey shows the KGMB dee-
jay leading in his early
morning show with a
share of in-traffic audi-
ence totalling 27.2 per
cent and in-home, 26.1.

His nearest competitors
in the 7 to 9 a.m. survey
segment are considerably
behind, allowing the rock
‘n’ roll station K-POI an
11.1 in-traffic and an in-
home share of 17.9 per
cent.

KHVH radio showed an
11.2 and 7.2 slice of the
audience, and the Japa-
nese language station,
KOHO, tallied a 1.0 in-
traffic and 10.1 in-home
share. Honolulu’s KUMU,
which has labeled itself as
a “good music’ ' station,
grabbed a 9.6 ‘in-traffic

HAL (AKUHEAD PUPULE) LEWIS

and 2.9 in-home percent-
age of listeners.

J. Akuhead Pupule
(Crazy Fishhead), as he
dubbed himself years ago

for Island audiences, is
truly a ‘““Legend” in his
own time. From his initia-
tion in Island radio in the
1940s (and he did the
usual amount of ‘‘musical
station . switching”’ in the

early days), to his execu--

tive post today at KGMB
radio, Aku has built a fab-
ulous career.

His last contract, dating
back two years when he
moved from KGU to
KGMB ' and signed- with
Cecil He f tel, president
and general manager of
the Pacific Broadcasting
Company, reportediy is to
net him upwards of $2
million in an agreement

covering a 12-year period.

Other Isiand broadcast-
ing personalities who
have faced the competi-
tive sting of Aku in past
years include veieran Gee-
jay Robert Melvin
(Lucky) Luck, now at Ho-
nolulu’s new KCCN;
KORL's Ted Sax, K-POI's
Tom Moffatt (and before
him, Ron Jacobs), and
Don Carter.

His current early morn-
ing competitors include
KGU’s Sam Sanford,
KIKI's Don Carter,
KTRG’s Howard Hansen,
KLEI's Stu -Allen, Bob
Lowrie now at K-POI,
Lucky at KCCN, Ted Sax
at KORL, Bill Ashley at
KKUA, and Don Sher-
wood, a new arrival from
San Francisco’'s Bay
Area, at KHAI

B

The competition, new or
old, doesn’t seem to
phase, or disturb, Aku.
{(He continued to roll up
rating points at survey
time.)

As a matter of fact —
it's the other way around
Honolulu stations continue
to jockey around early
morning men, desperately
striving for awinning
combination, but to no
avail.

When Hal Lewis signed
with KGMB two years
ago, he was handed the
responsibility of creating
“A 24-Hour Sound of
Aku.” The formula has
been a success, judging
by the last TRACE sur-
vey, which also provided
the following breakout fig-
ures: Aku, 26.7, Pogo
Poge, 206, Xim Chee
{Jerry Cox), 19, and
George (Granny Goose)
Groves with a 16.9 per
cent share in respective
time periods.

For Ne
Sa
lt

aters — 1d-

3“ 5 Drovnded
hit i than the
necess

Befo contract
was inked at KGMB,
Aku's ann-u * was
repo than
$125

This kuhead
Pupulg razy —
but on best catch-

es in the market today!

REPRINTED FROM HONOLULU SUNDAY STAR-BULLETIN & ADVERTISER TV-ALOHA MAGAZINE, JUNE 18, 1967

* Source: AKU 7.9 am / TRACE Special Interim Survey, Honolulu, Hawaii / May-June 1967, Mon. thru Fri. av

Data are estimates subject to qualifications published by the rating services and will be supplied on request.
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KGMB—HAWAII'S EXCITING LEADER IN TV
CHANNEL 9 AT 6 P.M. HAS 23 OHQ MORE VIEWERS

‘ HAWAII'S FOUR T EWSCASTER PLUS A STAFF OF TWENTY- TWO TALENTED
2, PEOPLE ADD UP TO HAWAIIS MOST VIEWED 6 P.M. NEWSCAST.
23,000 MORE VIEWERS THAN THE OTHER NEWS SHOWY

d‘
i‘!,;

CECIL "sg:lm:;tHEFTEL i Fsb Ma 1967 Mn S'h‘-onF:?daix

x GENsE ER%ER e OGhMB 1;v'1' t.l Viewe : g4 888

e 805 TEMPLE = ] 3 i ficatio es“ t'u she d by m >
| RB E%s:ntsdPNtah%nzly Daién ozerethcueesst. nd will be sup-

CBS FOR THE PACIFIC )

THIS ADVERTISEMENT APPEARED IN THE HONOLULU SUNDAY STAR-BULLETIN & ADVERTISER TV.ALOHA MAG E, JUNE 18
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all-Slations

(12 NOON TO 7 PM
ALSQ #2
n 6 AM — 12 NOON)
*
Negro
26 daytime
half hours

(6 AM TO 7 PM
MON.-FRL)

*PULSE, INC. New Orleans 4-COUNTY
METRO JAN.-FEB.-MAR. 1967
*Data quoted or derived from audience sufveys are

timates subject to pling and other efrors.

WwWB

NEW ORLEANS

Member OK Group
Cali Dore & Ailen

there's no question when buying
WHEELING-
STEUBENVILLE

i

MORE love

WSTVeTV 9

A RUST CRAFT STATION

& Woodward, Inc.

Represesiad by F s, Grlttin

CAMBRIDGE SCHOOL

RADIO AND TELEVISION BROADCASTING

Learn by doing. Two Year Work-Study Programs
in Radio and Television Broadcasting and Man.
agement, Communications. Liberal Arts. Profes
sional training on S8chool Station WCSB and
WOSB-TV. Activities. Placement. Dormitories.
Co-Ed. Catalog.

' Write Mr Roberts, Cambridge School

4632 Beacon Street, Dosion. Massachusetts 02114

2

OPEN MIKE_ ®

Priority on survival

Epitor: Your July 3 issue had to be
among the grimmest that you have ever
published. There is no faulting of you
intended, for you have reported mat-
ters factually. But what effect has this
issue had on my generally apathetic
broadcasting colleagues?

Did they see, as I did, the following:
the fairness doctrine, as applied to cigar-
ettes, and conceivably everything else;
the CATV programing intentions; the
spot TV doldrums. . . .

All of the above had to make chill-
ing reading, since on the one hand we
are faced with staggering budget losses
at the very time that a competitive
force expands in its typically unfet-
tered manner. It seems to me that while
these crises are at hand, it’s all right
to discuss clutter and commercial limi-
tations ad infinitum, hut shouldn’t sur-
vival be given a kind of prioritv?—
Julian M. Kaufman, vice president,
KMEX-Tv Lns Angeles, XeTviTv) Ti-
juana-San Diego and KwWEX-Tv San An-
tonio, Tex.

Lauds NCTA coverage

EpiTor: Many thanks for the profile
[BROADCASTING, June 26]. T also wish
to commend you on the National Com-
munity Television Association’s story
in the July 3 issue. You did a fine job
and are to be complimented.— Robert
H. Beisswenger, president, Jerrold Corp.,
Philadelphia.

Memo converts the author

Epitor: Never have 1 been so im-
pressed with the power of the press!
. . . The avalanche of mail that followed
[MonpAY MEMO, June 26 issue].

From now on, you can bet, I'll read
every issue of BROADCASTING, cover to
cover.—Dorothy E. Demmy, vice pres-
ident, Kenyon & Eckhardt, Chicago.

ACTS in the news

EbIToR: Your coverage of the All-
Channel Television Society has been
complete and gratifying to afl of us
involved in or with the new nationa!
UHF organization.

As a participant at the original meet-
ings, 1 had the pleasure of suggesting
the name for ACTS and was particularly
pleased that my suggestion was accepted
by the executive committee.—Julian
F. Myers, president, KKOG-Tv Ventura,
Cualif.
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Remember, though, when you write you
can expect an answer and that answer
isn't always going to be a polite thank
you. Your congressman may just write
back and ask you to help do something
about the problem you brought to his at-
tention. But don't let that stop you. Go
ahead and write your letter: Shouldn't
there be a traffic light on that bad corner?
Don’t you think your children’s classrooms
should be less crowded? And what about
a new field for the Little league to play
on? Shouldn’t more of our tox money be
spent on domestic problems instead of
manned moon probes? Should our draft
laws be more equitabie and shouldn't
Congress have a uniform code of ethics?

You see, there are lots of things you can
care about. '

Give yourself half.a chance and you
can even get involved. Becoming in-
volved means you have to be ready to
risk certain things like disappointment
and conflict. But the rewards are great.
When you help accomplish something
worthwhile you really feel good.

Now how many times in your life
have you really felt good?

So go ahead and get out that clean
white sheet of paper and your trusty ball
point and fire away. If you don’t know
who to write in our area, write us and
we'll send you a book called “Who's
Who in Public Office,’”” then you'll know.

The ABC Owned Television Stations
want you to write.

We are involved in our communi-
ties, in our country, in our world. We take
sides on important issues. We report
them, we editorialize about them and
sometimes because there are people
who are involved and write letters and
talk to other people and make waves,
things happen. Not every time, but if
more people didn’t turn off their minds
after they turned off their sets, maybe
more things would happen.

Pick a subject and write.

0O Ithink you’re doing alousy job .
of representing me.

.0 Ithink you’re doing a great job
of representing me.

O | think the draft laws should be
more equitable.

0O I think smog control and water
pollution controls should be
mandatory nationally.

O I have a son who would like to
getin the Naval Academy.

ABC WABC-TV, New York

WBKB-TV, Chicago
ngn_ed WXYZ-TV, Detroit
Television KABC-TV, Los Angeles

Stations KGO-TV, San Francisco



MON DAY MEMO from WILLIAM CAYTON, Cayton Inc., New York.

Radio copy-testing brings out the sweet smell of success

The proliferation of radio sets, par-
ticularly transistors, is spurring a re-
surgence of interest in the medium and
many of our clients, who have been
primarily TV advertisers, are begin-
ning to have second thoughts about
the potential of modern AM-FM.

The plus factors of radio in 1967,
we have found, are an audience larger
than is obvious on the surface and the
opportunity to make creative commer-
cials that sell and can be copy-tested
satisfactorily.

Strangely enough, much of our suc-
cess can be attributed to campaigns
on rock 'n’ roll stations and those heavy
in country and western music.

Many advertisers look down their
noses at these outlets and feel they
are great for special products of inter-
est to the teen-ager only. However, we
have a feeling that there is hidden
away a far greater and more affluent,
albeit “secret,” audience than the more
vocal and obvious teen-age group.

This has been brought home to us
with a vengeance in a campaign we
conducted for Miracle Adhesives Corp.,
which makes such products as Tub
Chalk, Epoxy, Black Magic and Bright
Magic.

Obviously, these products are of in-
terest to the women of the house and
the male do-it-yourself addict. They
are a far cry from the products usual-
ly advertised on rock 'n’ roll and C&W
stations, but our campaign was ex-
tremely successful with a cost per sale
that was magnificent.

A Hidden Audience * We could only
conclude that there are many people
listening to rock and C&W stations who
won't admit it.

This hidden and affluent audience,
it would appear, is being overlooked
to a great degree by advertisers who
strain for the “quality” approach.
We’ve tried the quality approach for
a number of our advertisers, but found,
in using the same type of commercials
on a C&W station, that sales results
were much greater from the C&W than
from the “quality” station.

A major problem in getting satis-
factory sales-costs ratios from radio
campaigns is one of creativity. There
are a greal many more commercials
on radio than on TV and, consequently,
the spot for your product must stand
out for maximum effectiveness.

The key to radio success in sales is
making commercials that are exciting
and different. Radio, we have found,
has not only given us a testing ground
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for unique aural presentations but
is an excellent medium for copy test-
ing—still one of the most important
yardsticks in determining the relative
impact of your advertising approach.

Copy testing traditionally has been
wrapped up in split-run magazine or
newspaper schedules. Television in its
earlier days was an excellent medium
too. But TV time has become pro-
hibitively expensive and one doesn’t use
golden eggs in trying omelet recipes.

The ‘How' = Let’s jllustrate with this
case history: A radio campaign was
the natural recommendation for Seth
Thomas to introduce its new Auditron,
an avant-garde line of battery-operated
alarm clocks featuring a new “Melon-
sonic” sound.

The theme we created pointed out
that the Melonsonic alarm “breaks the
sleep pattern gently but surely. No
bells, no bongs, no buzzers—yet as
compelling as a soft hand on your
shoulder!”

Two different selling approaches were
developed: one, the “white-coat” scien-
tific explanation for those who want
to know “why”; the other, the essential
benefit approach, stressing the great
new way to wake up happy for those
who want to know “what.”

Of 16 commercials prepared, six
were serious, factual presentations, and
10 humorous, dream sequences with
the happy ending: “What a wonderful
way to come out of a dream.”

As expected, dealers responded with
a split reaction. But an interesting thing
happened in copy testing through one
of the key distributors in the West.

A broad group of small markets was
selected, paired off by size and type, and
a saturation spot campaign scheduled
in each. The scientific approach was
broadcast in one of the market pairs,

and the dream sequence approach in
the second market pair.

The Comparison = The scientific
came out just slightly the better of the
two. Advertising cost per sale came
to $1.50 for the dream series, $1.35
for the scientific.

These costs of course were not exces-
sive, but not particularly conducive to
moving the campaign into major mar-
kets throughout the country. Then the
agency thought of testing a combina-
tion of the two approaches to see
whether one would reinforce the other
or confuse listeners.

Though we were aware of the axiom
that one should sell prospects with but
a single penetration theme, this combi-
nation punch proved something entirely
new and most interesting. By alternat-
ing the approaches, we cut the advertis-
ing cost per sale to just under $1.

With the formula, it was then fea-
sible—just this past spring—to run
saturation schedules in such major mar-
kets as San Francisco, Washington, De-
troit, Milwaukee, St. Louis, Cleveland,
Philadelphia, Boston, Chicago and Sac-
ramento, Calif., and this fall we’ll add
more.

A Payoff = So, what started out as
a test to determine which approach was
more effective resulted in clear proof
that the payoff was best when we ap-
pealed to two sides of the same prospect.

Though we still prefer TV when the
proper campaign can be developed, the
value of radio as a low cost effective
sales medium is growing every day.

Radio is everywhere. And since there
is still no adequate rating service avail-
able to grade accurately the demo-
graphics that make up this fantastic
audience, results are the best yardstick
—and I can testify they have been ex-
ceptional.

William Cayton is president of Cayton
Inc., New York, which bills some $4 mil-
lion for 20 accounts, with more than 50%
of the billing in broadcast. Accounts,
among others, include the Seth Thomas
division of General Time, Miracle Adhe-

sives Corp. and Hansel 'n' Gretel meat
products. He founded the agency in 1945
after his release as a member of the Na-
tional Roster of Scientific and Specialized
Personnel, mobilized for special duties
for the government.
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In 400 B.C.

This Silver Dekadrachm Was
The Dominant Coin In Grecian Syracuse

In The Television Market of Portland, Oregon
THIS KOIN IS DOMINANT

KOIN-TV

KOIN-TV GUARANTEES to reach more viewers during the total day,
sign-on to sign-off, than any other Portland TV station. Any current ARB
or NSI Report, subject to their own qualifications, will tell you why.

K 0 I N T CHANNLEL 6
- PORTLAND, OREGON
One Of America's Great Influence Stations

Represented Nationaliy by Harrington, Righter & Parsons, Inc,




These unretouched
photographs, taken directly
from monitors, tell the story:

First, we took a picture off our black-and-
white monitor of the contour signal alone
(above). Derived from the green channel and
matrixed to all three channels, the contour
signal increases the contrast and emphasizes
both edges of every transition in the scene.
Finally, we photographed the color monitor
(above right), with “contours-out-of-green.”
Now you have it! Lifelike sharpness. with
minute detail clearly- defined.




“Contours

out-of-green”

One more reason why the Norelco PC-70 Plumbicon®
Color Camera sees eye-to-eye with the viewer

The Norelco 3-tube Plumbicon Color Camera delivers
the most lifelike picture in television today. It matches
the visual discrimination of the human eye more closely
than any other camera.

And now, with its unique contour enhancement, the
PC-70 produces a picture of dramatic sharpness that
cannot be duplicated by a 4-tube camera without contour
enhancement.

"Contours-out-of-green," an exclusive Philips
engineering achievement, accomplishes this sharpness
without any of the drawbacks that accompany 4-tube
camera systems. [t does not require an extra tube and the
resulting complexities of setup and operation. It does not
divert light from the chrominance channels.

“Contours-out-of-green" sharpens all
edges, not just half of them, both horizontally
and vertically—eliminating any possibility of
bas-relief, one-sided illumination effect.

It is one more reason why the PC-70 is the one
camera that sees eye to eye with the viewer.
For all these reasons, call or write for our
new brochure, or see our representative,

Visual Electronics.
® Registered trade mark for television camere tubes.

* | PHILIPS BROADCAST
LGS0 EQUIPMENT CORP.

9800 South Columbus Avenue, Mount Vernon, New York 10550




sure, they’re dlike;
they’re both bridges!

e 5

Basically, fundamentally, functicnally, they're alike. But hardly the same.
Just as there is only one other radio station which truly sounds the same
as beautiful KABL Music. That, naturally, is KABL-fm in Stereo

KABL~-am and KABL-fm

Both imitated everywhere — duplicated nowhere — because KABL is very
San Francisco. Both AM and FM now available in combination.

. .. as distinctively unique (and unforgettable) as San Francisco's Golden Gate Bridge.

960 on the AM Dial/98.1 on the FM band 24-hours a day on both Bay Area dials
National Representation: The Katz Company
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Lee surrenders at White House

After days of uncertainty, veteran commissioner,

at President’s request, agrees to serve third term;

narrow majority of moderates is retained at FCC

Robert E. Lee will be nominated this
week to his third seven-year term as
a member of the FCC.

Commissioner Lee, who had sub-
mitted a letter to the White House
two weeks ago stating that he did not
seek reappointment, agreed to serve
after meeting with President Johnson.
Mr. Lee’s term expired June 30.

The commissioner was summoned to
the White House at 7:45 p.m. Thurs-
day (July 13), and he and the Presi-
dent conferred privately for more than
an hour.

Informants say that the President
told Commissioner Lee he was aware
of the commissioner’s desire to take
a job outside of government but that
he wished he would stay on.

The President is said to feel that the -

commissioner, a Republican who was
first appointed to the commission in
1953 by President Eisenhower, has
been doing a creditable job. The Pres-
ident, reportedly, had not had anyone
under consideration as a successor to
him.

It's understood that the White House
will send the President’s nomination of
Commissioner Lee to the Senate early
this week. (The Senate went into a
long weekend recess last Thursday, be-
fore Mr. Lee had his audience with the
President.)

The summons from the White House,
which the commissioner received Thurs-
day afternoon, came as a complete
surprise and put an end to growing
speculation that the commissioner’s
days as a federal employe were num-
bered.

Conference Expected = Reliable
sources two weeks ago reported that
Commissioner Lee had an appointment
with the President in the White House
on Tuesday (July 11) (BROADCASTING,
July 10). It was widely assumed that
President Johnson would urge the com-
missioner to reconsider his plans to
leave government. And it was later as-
sumed that the commissioner would
accept.

However, the Tuesday meeting was
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cancelled. The heavy schedule of the
President, who had returned after a
sojourn at his ranch in Texas, was
given as the reason. But when no
new firm date was set for the meeting,
it appeared that the President had
changed his mind about urging the
commissioner to stay on.

The uncertainty of Mr. Lee’s situation
was indicated at the commission meeting
Wednesday. Although one of only four
commissioners present, he declined to
participate in any matters involving
CATV or television. As a result, the
commission had to postpone action on
all such items.

Washington observers were speculat-
ing that the commissioner himself had
ended any chance that the President
would ask him to remain by talking
as freely as he did to the press about
his decision not to seek reappointment.
The President is notoriously sensitive

Commissioner Lee

about press speculation concerning
such matters.

Among those apparently caught by
surprise was Senate Minority Leader
Everett McKinley Dirksen (R-Ill.) He
had expected to play a prominent role
in filling the Lee vacancy, which could
not go to a Democrat, since Democrats.
now occupy four seats on the com-
mission, the most either party may con-
trol. And he had been reviewing names
of Republican candidates for the job.

Pro at Work » With Mr. Lee the
President repeated the success he had
three years ago in persuading then
Commissioner Frederick W. Ford to
accept reappointment. But Commission-
er Ford left the commission six months
later to accept the presidency of the
National Community Television Asso-
ciation.

Commissioner Lee is not expected to
follow the Ford pattern that far. He
says he has received “several” job of-
fers, including one to head the newly
formed UHF trade association, the All-
Channel Television Society (ACTS).
That job, reportedly would pay him $27,-
500 a year, $500 more than he earns
as a commissioner. In addition, the
commissioner, a veteran of 29 years
of federal service, would be entitled
to a government pension of some $16,-
000. However, intimates do not ex-
pect him to be tempted.

The commissioner is understood to
be pleased that the President asked
him to stay on and has no further
ambitions beyond serving out his term.

Policy Endorsement = The President’s
decision to ask Commissioner Lee to
serve another term appears to give a
stamp of approval to the manner in
which the commission has operated
under Chairman Rosel H. Hyde. For
Commissioner Lee has given Chair-
man Hyde support in a number of key
issues, and the chairman is known to
have urged him to reconsider his plans
for leaving government.

Commissioner Lee along with the
chairman was part of the four-member
majority that approved the hotly con-
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tested ABC-International Telephone &
Telegraph Corp., merger last December
and which affirmed that decision in
June after the case had been reopened
at the request of the Justice Depart-
ment.

He was also part of a unanimous
commission in two recent controversial
actions—the decision to apply the fair-
ness doctrine to cigarette commercials
and the order limiting AT&T’s earnings
on interstate service to 7.5%.

In addition, the chairman has been
counting on Commissioner Lee’s sup-

_port in dealing with two controversial

rulemaking proposals which were ini-
tiated during the chairmanship of E.
William Henry, Mr. Hyde’s predecessor
in that office. One is the proposal to
limit broadcasters’ ownership of tele-
vision stations to three, no more than
two of them VHF’s, in the top 50 mar-
kets. The other would bar networks
from owning or controlling more than
50% of their nonnews, prime-time pro-
graming.

Commissioner Lee had voted with
Chairman Hyde in opposing the issu-

THE MEDIA

ance of both notices of proposed rule-
making.

Chairman Hyde could not be sure
that a replacement for Commissioner
Lee would provide that kind of support.
Indeed, Commissioner Lee, if he left,
could take with him the chairman’s
best hope for a majority in key issues,
for three commissioners—Robert T.
Bartley, Kenneth A. Cox and Nicholas
Johnson-—frequently favor a harder
regulatory line than do Chairman Hyde
and Commissioners Lee, Lee Loevinger
and James J. Wadsworth.

FCC experts give pay TV nod

Lay down strict rules under which subscribers

would receive the type of mass-appeal programs

that proved most popular in Etobicoke, Hartford

Fl & g

The long and sometimes bitter dis-
pute over whether American television
viewers should -be given the option of
paying for some of their programing
reached a critical point last week with
publication of a report of a committee
of FCC commissioners who say that
they should.

The committee does not envisage
pay television as providing the land of
cultural programing its backers once
claimed it wouid. Rather, it would be a
medium for mass-appeal programing,
such as movies and sports, as pay-TV
tests in Hartford, Conn., and Etobicoke,
Ont., indicate it will be.

But the committee believes that an
over-the-air pay television can, never-
theless, become a valuable supplement
to free television and a beneficial, com-
petitive spur to it—and without killing
it off or depriving the public of the free
service it now receives.

Rule for Service = To make sure of
this, the committee would adopt rules
restricting the communities in which
pay-television stations could operate to
those in well-served markets and per-
mitting only one pay-TV operation in
a community, requiring pay-TV sta-
tions to broadcast a minimum number
of hours of free television, and circum-
scribing the kinds of programing pay-
TV stations could carry—generally,
programing not available to free tele-
vision.

But if the committee feels that 12
years of study is enough and that the
commission should act——its recommen-
dation is in the form of a final order—
the commission does not. In publish-
ing the report, the commission an-
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nounced it would hold an oral argu-
ment on the pay-television question

“in early fall.” Parties wishing to par-
ticipate were asked to focus on the re-

-y

The office of Representative Harley
Staggers (D-W. Va.), chairman of the
House Commerce Committee, was
among the first to receive a copy on
Friday of the FCC committee report
proposing the establishment of pay
television as a permanent service. He
was shocked and angered four months
ago when the commissioners, in an
appearance before his commitiee,
informed him the 12-year-old proceed-
ing was nearing a conclusion (Broad-
casting, March 20).

port and, if they wish, to submit com-
ments or outlines of their arguments,
to do so by Sept. 15.

The three-member pay-TV commit-
tee, composed of Commissioners Rob-
ert E. Lee, Kenneth A. Cox and James
J. Wadsworth, who served as chairman,
was not unanimous. Commissioner
Wadsworth in a footnote said that his
signature “does not imply that I endorse
adoption of the report.” It’s understood
his principal cause of concern is that
there is insufficient proof that the public
wants it.

Besides critics in the industry, the
report must run the gamut of critics
in Congress. Several key members, in-
cluding Harley Staggers (D-W.Va.),
chairman of the House Commerce Com-
mittee, have expressed concern over
the pay-TV proposals. In addition, bills
have been introduced over the years to
prohibit the commission from author-
izing pay television.

As the report notes, Congress has not
provided “guidance” in the matter de-
spite invitations to do so. But the re-
port, copies of which were distributed
on Capitol Hill Friday, could spark
congressional action.

The pending rulemaking was insti-
tuted at the request of Zenith Radio
Corp., which has been testing its Phone-
vision system of over-the-air pay-televi-
sion over RKO General Inc.’s WHET
(Tv) Hartford since 1962.

Zenith Experiment = In the Phone-
vision system, subscription programs,
both sound and picture, are broadcast
in scrambled form. Subscribers wishing
to see them activate a decoder attached
to their set which unscramble the pic-
ture and sound, and at the same time
records the amount to be billed the
customer.

In the Hartford system, RKO Gen-
eral Inc. holds the Phonevision fran-
chise, and its subsidiary is the licensee
of the station. The station obtained
programs from as many as 50 different
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sources during the first two years of the
trial. The committee noted that Zenith
feels that there is no reason why there
can't be a close ownership relationship
between the franchise holder and the
licensee.

Zenith and Teco Inc., which was es-
tablished to market the Phonevision
system, have told the commission there
is no reason why there should not be
a Close ownership relationship between
the franchise holder and the licensee.
But they also said such a relationship
is not essential.

The committee would not restrict the
number of pay-TV systems to be em-
ployed. It said that any one that meets
general specifications should be per-
mitted. And it proposed a further rule-
making to invite comments on the tech-
nical rules to be adopted. However, the
committee said that set decoders should
be leased, not sold to subscribers, as a
means of protecting consumers against
obsolescence of equipment.

The pay-TV issue was controversial
even before the commission in 1955 ini-
tiated the rulemaking looking to the
establishment of a pay-TV service on
a permanent basis. And the networks,
broadcaster groups and theatre own-
ers opposed the proposal in the pend-
ing rulemaking proceeding.

But some of the heat has gone out
of the issue, principally because pay
television is not considered the threat
to free television it once was. The pay-

No pay TV in California

California, the state where a
going subscription-television oper-
ation was outlawed by referendum
vote (an action later deemed
unconstitutional by the courts),
has another antipay-TV measure
pending. This one, sent to be-
tween-sessions study last week by
the state senate finance commit-
tee, would prohibit any California
pay-television stations from show-
ing commercials. It also would
give the state public utilities com-
mission the power to regulate pay
television. Thing is, though, the
referendum vote against pay TV,
despite legal objections, was so
effective that there is nothing for
the legislators to regulate. Cur-
rently, there’s no pay-TV opera-
tion in California.

television test that Zenith Radio Corp.,
developer of Phonevision system of
over-the-air pay television has been
conducting over RKO General Inc.’s
wHceT(Tv) Hartford, Conn., since 1962
has not indicated an overwhelming pub-
lic desire for pay television; the pene-
tration of subscription television was

Free TV's programing well protected from

When is a feature film a program
for free television? When for pay
TV? What about sports events—
would they provide programing for
free or pay TV? Or both?

The FCC’s commitee on pay TV
struggled with those questions in
preparing proposal for the establish-
ment of a pay-TV service on a per-
manent basis (see page 32). They
were critical, since pay TV is ex-
pected to rely heavily on those staples
of free television, movies and sports.
And the committee’s aim was to
provide for a service that wouldn't
duplicate, and siphon off, program-
ing from free TV,

The committee’s solution: sharply
restrict the kinds of movies and
sports events pay-TV-stations can
carry.

Feature films would have to be
relatively new to be shown on pay
television: they could not be carried
if they received first-run showing on
a nonreserved-seat basis anywhere in
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the country more than two years pre-
ceding the proposed pay-TV show-
ing.

But the committee would permit
pay-TV stations to carry up to 12
feature films more than [0 years old
each year. This would enable pay-
TV stations to carry such film class-
ics as “All Quiet on the Western
Front” and “Gone with the Wind.”

Antiquated Sports = The commit-
tee used the two-year span as a
standard for determining whether
or not a sports event could be car-
ried on pay television. But here the
committee’s rules get a little more
complicated.

The committee would bar sports
events from pay TV in a community
if it had been regularly broadcast
there on free television within the
two years preceding the proposed
pay-TV broadcast.

Then the committee noted that
there are two kinds of events which
are covered by the rule—“specific

less than 1% of the TV homes in the
market.

The test by International Telemeter
Corp. of its wired pay-TV system in
Etobicoke also failed to .attract wide
viewer interest. However, in both cases,
the companies said that they were con-
cerned with testing, not making profits,
and that pay television could become
viable on a nationwide basis.

California Test s The only pay-tele-
vision operation that was conducted on
a commercial rather than an experi-
mental basis was that of Subscription
Television Inc., in California. That
company was in poor financial condi-
tion before the voters of the state
adopted a state constitutional amend-
ment putting it out of business in 1964,

The committee of commissioners, re-
lying on the experience of the Hart-
ford test, says it doesn’t believe that
“substantially more than an average of
5.5% of subscribers will be viewing
STV (subscription television) at any
particular time. It is certainly ques-
tionable whether such audience diver-
sion and possible loss of revenues that
might go along with it would impair
the present service,” the commitiee
added.

The 5.5% figure was based on an
assumed 100% penetration of STV
throughout the country, which the com-
mission said would not be the case.
“Even with as high as 50% penetration
the audience diversion would only be

pay TV

events,” such as the World Series
and the PGA Golf Tournament, and
“nonspecific events,” such as regular
season football or baseball games.

A preseason game of professional
football, then, would not be cov-
ered by the rule and would be avail-
able for pay television.

What about the Olympics? That
only occurs once every four years.
The committee would, however, bar
its appearance on pay television in a
community if the last occurance had
been on free television,

Beyond feature films and sports,
the committee is concerned only
about one other type of programing
—the series with the interconnected
plot or substantially the same cast
of characters. That is an institution
on free television, and should, the
committee feels, be denied pay TV.

There is one more limitation the
committee would impose-—no com-
mercials will be allowed on pay tele-
vision.
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FCC EXPERTS GIVE PAY TV NOD continued

2% % .” Consequently, the commission
added: “We see no cause for concern.”
It feels that it would be cptimistic to
estimate penetration at 10% to 20%
for the “near future.”

The committee’s sense of security is
increased by the proposed rules, which
would limit pay-television operations
to communities which are within the
grade A contours of five commercial
stations, at least four of which (not
counting the pay-TV applicant) must
be in operation. And only one STV
authorization will be granted in a com-
munity.

The committee noted that five or
more channels have been allocated to
80 markets which include 80% of the
nation’s TV homes. It added that in
63% of those markets, including 78.8%
of all TV homes, there is activity on
four or more channels, that is, licenses,
permits or applications are pending.

These rules, the committee said, are
designed to guard against “undue pre-
empting of time from free TV.”

The committee’s concern over as-
suring the public the greatest amount
of free-television time possible is re-
flected in another proposed rule which
would require pay-TV stations to broad-
cast at least the minimum hours of
nonpay-TV time required by commis-
sion rules; this varies according to the
age of the station, from 12 hours week-
ly (and two hours daily five days a
week) during the first 18 months of
operation to 28 hours per week (and
two hours daily seven days a week)
after 36 months.

Both V’s and U’s = The committee
would permit pay-TV operations over
VHF as well as UHF stations. Pay
television has been mentioned as a
means of providing hard-pressed UHF
with a financial crutch. But the com-
mittee said that although, as a practical
matter, pay television may be limited
to UHF stations, “we do not think it
should be so limited by rule.”

Licensees, construction-permit hold-
ers and applicants for new stations
would be authorized to apply for per-
mission to broadcast pay-TV programs.
Applicants would be required to show
that their proposed subscription pro-
graming would be different from con-
ventional programing and “would
otherwise serve the needs and interests
of the community.”

While expressing confidence that pay
television would not spell the death
knell of free television, the committee
concluded that the pay-for-program
service would provide an important
supplement to free television.

Opponents had argued that the Hart-
ford test relied mainly on sports and
movies—both staples of free television.
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And the committee agreed that the
diversity of programing once promised
by backers of pay television who talked
of opera, ballet and plays might not
be achieved. But that doesn’t mean pay
television wouldn’t be in the public in-
terest, the committee said.

It noted that some sports events—
such as heavyweight boxing matches—
have often been denied to free televi-
sion. And the committee said: “It is
elementary that if a man wishes to
view a heavyweight championship fight

No ‘fore’, trouble aft

FCC Commissioner Kenneth A.
Cox, a hit-and-miss golfer, last
week learned the hard way that
you don’t hit the ball unless all
others are out of range. During
the South Carolina Broadcasters
Association meeting last week at
Myrtle Beach, the commissioner
got off a shot that caught Wilson
C. Wearn, SCBA president and
president of WFBC-AM-FM-TV
Greenville, flush in the rear. Mr.
Wearn declined comment.

he will not be satisfied with viewing a
tennis match, a football game, or a
motorcycle race instead.”

The committee applied the same rea-
soning to the issue of feature films. It
noted that new films have not appeared
on free television, and added: “The
chances are that generally a person
wishing to see a widely advertised, fa-
vorably reviewed new movie will not
be satisfied with an old film on TV.”

But the committee proposed rules
which would sharply limit the pay-TV
entrepreneur’s choice of programing as
a means, the report said, of preventing
some, though not all, “siphoning” of
programing from free to pay television.

Restrictions = Pay television stations
could not carry feature films which
were shown more than two years pre-
viously on a first-run basis. However,
up to 12 feature films more than 10
years old may be shown each year (the
committee has in mind such old but
still potent blockbusters as “Gone with
the Wind”). Sports events which broad-
cast in the community within the two
years preceding the proposed pay-TV
broadcast may not be carried. And se-
ries-type programing with intercon-
nected plot would be barred. So would
commercials.

Thus the committee would limit pay
television to the kinds of programing
generally not available to free televi-
sion. And, to assure that at least a
minimum amount of time was devoted

to cultural events, such as opera and
ballet, the committee would bar pay-TV
stations from devoting more than 90%
of their subscription programing to fea-
ture films and sports.

The committee said the rules are not
intended to prevent siphoning entirely.
Indeed, the committee said some com-
petition between free and pay television
for programing could result in im-
proved and more varied programing for
both services.

The committee rejected the argument
that such restrictions would amount to
censorship and a violation of the pay-
TV station operator’s constitutional
guarantee of free speech. The commit-
tee said the commission is authorized
under the Communication Act to speci-
fy what is or is not to constitute the
service to be rendered by a class of li-
censed stations.

Limits Passed Over = The committee
would not adopt rules that had been
suggested for limiting the rights of pay-
TV equipment manufacturers and hold-
ers of franchises in more than one mar-
ket from supplying programing to pay-
TV systems. Nor would it attempt to
regulate arrangements among pay-1V
patent holders.

Both had been proposed as means of
guarding against the development of
monopoly in pay television. However,
the committee said it lacked the infor-
mation on which to base a decision. For
the same reason the committee would
not adopt rules prohibiting the inter-
connection of pay-TV stations.

However, the committee would adopt
rules requiring station licensees with
pay-TV authorizations to maintain con-
trol over their programing. The rules
would be broad enough, the committee
said, to apply to the other matters rais-
ing the issue of monopoly.

The committee reached few conclu-
sions as to the inquiry concerning cable
pay-television which the commission
issued along with its notice of proposed
rulemaking for off-the-air pay television.

The committee would want a further
study before determining whether the
commission has jurisdiction over pay-
TV systems, like the now defunct STV
Inc., in which programs travel entire-
ly by cable from studio to sets, or over
CATV systems which, in addition to
their function of relaying conventional
TV signals, also originate pay-TV pro-
grams that travel entirely by cable.

However, the committee said that the
commission’s CATV carriage and non-
duplication rules would apply to the
conventional programing which pay-TV
stations will be required to carry. The
CATV’s would not be required to carry
the pay-TV programing, but pay-TV
stations could, subject to commission
approval, arrange with CATV’s in their
grade B contour to carry that pro-
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Nobody we know § anchors their dial
at Channel 7, but §| these audience
figures make §| us wonder.

TOTAL WEEKLY CIRCULATION

WHIO-TV STATION B WHIO-TV ADVANTAGE

O@ % TOTAL DAY 550,000 454,000 96,000

Q EARLY EVENING 365,000 315,000 49,000

(]
wiiofrv
J

U PRIME TIME 444,000 378,000 66,000
004)",' “© LATE EVENING 157,000 126,000 31,000
on,
Represented by Petry Source: NSI=TV Weekly Cumulative Audiences — February-March 1967

Any figures quoted or derived from audience surveys are estimates subject to sampling
and other errors. The original reports can be reviewed for details on methodology.

% Cox Broadcasting Corporation stations: WSB AM-FM-Tv, Atlanta; WHIO AM.-FM-TV, Dayton; WSOC AM.FM-TV, Chariotte; w10D AM-FM, Miami; KTVU, San Francisco-Oakland; WiIC TV, Pittsburth
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Long round-trip to the barn

NOW DISCLOSED: THE WAY A NETWORK DEALS WITH AFFILIATES

An inside look at how NBC-TV and
its affiliates negotiated for months to
arrive at a new standard-contract form
that made no basic change in station
compensation or network-affiliate re-
lations became available last week.

Although NBC officials rejected
affiliates’ urgings that TV station com-
pensation be put on a minute-sales
basis in the new affiliation contracts,
they didn’t oppose the plan “in prin-
ciple” or rule it out for the future.

They also explored new approaches
that would have involved “substantive
changes in compensation levels and
structure” in hope of correcting what
they regard as “inequities to the net-
work,” but they abandoned these ap-
proaches as “inadvisable . . . at this
time.”

They didn’t put it into the new con-
tract form but they privately assured
affiliates that:

= They have no plan to increase
the number of network commercials
except possibly in the movies, as they
have said before, and they won’t in-
crease the number in other periods
without giving the affiliates a chance
to be heard from.

a They oppose and wiil resist the
sale of network commercials in isolated
units of less than one minute. (There
had been talk of establishing a rate for
30-second units.)

a They “deplore” emphasis on cost-
per-thousand as the main measure of
television’s values; are seeking to em-
phasize TV’s qualitative strengths, and
intend to “trade-up television,” stress-
ing the extra values of color as well
as the values of television itself, to
avoid the prospect of being “confined
to a black-and-white cost-per-thousand
container.”

They also declined to reduce the
number of “waived hours” on which
affiliates are not paid, and they indi-
cated, too, that they probably wouldn’t
give affiliates longer prime-time sta-
tion breaks.

The Records = These disclosures come
from two previously unreported docu-
ments that NBC sent to its TV aflili-
ates a fortnight ago along with copies
of the new standard form of TV affili-
ation contract (CLOSED Circulr, July
3; BROADCASTING, July 10). Copies of
the documents were obtained last week
from affiliate sources.

One was a copy of minutes of a
meeting between a special contract
committee of affiliates and NBC offi-
cials on June 14, while the new form
was still being drafted. The other was a

36 (THE MEDIA}

letter in which Donald J. Mercer, NBC
station relations vice president, reiter-
ated the assurances given by NBC on
“policy understandings” reached during
the meeting.

The minutes, taken by Irving Waugh
of wsM-Tv Nashville, secretary of the
NBC-TV affiliates board of delegates,
and designed by him and Harold Grams
of xsp-Tv St. Louis, chairman of the
board of delegates and of its special
contract committee, disclosed that when
NBC authorities started work on the
new contract last winter, they had “very
ambitious goals.”

According to the affiliates commit-
tee’s minutes, these goals were de-
scribed by David C. Adams, NBC sen-

NBC’s Adams
Spells out network thinking

ior executive vice president, as involv-
ing a study of possible reductions in

.compensation on the grounds that NBC

pays compensation higher than its com-
petition; expansion of station availabili-
ties in the network schedule; revisions in
the “mechanics and structure” of com-
pensation, and an “overall updating of
the contract form.”

But, the minutes continue: “As these
matters were studied and time went on,
with various changes in industry con-
ditions, Mr. Adams said NBC be-
came convinced that it was inadvisable
to undertake such major substantive
changes at this time.

“Accordingly, it modified its ap-
proach step by step, and although a

great deal of analysis had gone into
the work and a variety of alternatives
had been thoroughly studied, the final
result was to propose changes that
were simply designed to reflect cur-
rent practices more accurately and
completely, rather than to make any
fundamental changes; and within this
framework, to simplify and modernize
the contract language, including its
various related agreements.”

Station Proposal a The Grams com-
mittee had urged several months ago
that NBC consider switching the basis
for calculating station compensation
from the class A hourly rate—the tra-
ditional base—to the one-minute com-
mercial unit, and at one point NBC
was considering the idea (BROADCAST-
ING, March 20). The committee urged
it again at the June 14 meeting, but by
that time NBC had decided against
the idea.

Mr. Grams, according to the min-
utes, “strongly emphasized” the de-
sirability of such a change, on three
main grounds:

“1. The great bulk of network sales
are in the form of one-minute partici-
pations rather than program sponsor-
ships, and a modernized affiliation con-
tract should gear the compensation
unit to the sales unit.

“2. The affiliates felt that if such a
pattern were generally adopted, it
would serve as a deterrent against in-
creases in the amount of network com-
mercials within a program period.

“3. If it did not have this effect,

. at least affiliates would be compensated

for each network commercial sold,
rather than on an outmoded hourly
basis or proportions of an hour.”

Network Rejection = Mr, Adams,
according to the minutes, said NBC
had *“developed a number of ap-
proaches” toward using minute sales
as a compensation basis but that “with-
out closing the door for all future time
on the possibility [of making such a
change], NBC had concluded that this
was not the time to introduce such
a drastic new feature, for a number
of reasons.”

For one thing, NBC argued that it
“compensates on a higher basis than
its competition” and that “moving to
a one-minute basis, when the other
networks were retaining the hourly
unit, might expand this competitive
disadvantage.”

For another thing, the change would
not gear compensation to sales unless
the whole idea of hourly network sta-
tion rates was scrapped and payments
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BEELINE COUNTRY. ..
AWEFULLY BIG IN RECREATION

...and BEELINE RADIO
KOH is a proven way
to reach an important part

of this market

McCLATCHY BROADCASTING

KATZ RADIO = NATIONAL REPRESENTATIVE

BROADCASTING, July 17, 1967

Five million visitors to the Reno area’s summer and winter
playgrounds* mean extra sales for you. Add to that the 47%
gain in Reno per capita effective buying income in the last
five years** — and you have a lot of buying power. Cover
this market effectively — on Beeline Radioc KOH, the key
to Western Nevada.

Datd Sources: *Dept. of Highways, State of Nevada, 1966
**Sales Management’s 1962 and 1967 Surveys ¢f Buying Power

KOH Reno

KBEE Modesto
KFBK Sacramento
KMJ Fresno




were related instead to met one-minute
selling prices on the network—"a
radical step that might ultimately be
more advantageous to the network than
the affiliates, but which would cause
many temporary dislocations for both.”

In addition, Mr. Adams argued that
this change was not needed as a de-
terrent to expansion of network com-
mercials because NBC had no plans for
such an expansion except that it had
reserved the right—but had made no
final decision—to put 16 instead of
14 commercials in its movies.

“He added,” according to the min-
utes, “that if there should be proposals
for overall changes or expansion of
commercial formats in future years,
because of increases in television’s
values and costs beyond what competi-
tive pricing could meet, NBC could not
and would not undertake any such
basic changes without prior consulta-
tion with its affiliates; and they would
have plenty of opportunity to make
their views effective.

“Indeed, Mr. Adams observed, if
ever such an overall basic change were
under serious consideration, that might
be the appropriate time to change over
to a one-minute basis of compensation.”

Holy Minutes = George Comte of
wiMJ-tv Milwaukee, and Mr. Waugh
stressed “the dangers of breaking down
network commercials to smaller units
of isolated 30, 20 or 15 seconds,” the
Waugh report said.

Mr. Adams said that of all networks,
“NBC was most strongly opposed to
this,” and Don Durgin, president of
the NBC-TV network, “confirmed in
the strongest and clearest manner
NBC’s view that network sales of iso-
lated 30’s or smaller units would be
prejudicial to the network’s interest
and lead to a reduction of advertising
standards,” the minutes reported.

“He appreciated the affiliates’ con-
cern,” the minutes continued, “particu-
larly since other networks were selling
isolated 30’s, but confirmed that NBC
had not adopted this policy and earn-
estly hoped it would not become an
industry standard.”

Joseph Iaricci, NBC vice president
for sales administration, was said to
have “pointed out that NBC had de-
clined to negotiate with a major to-
bacco advertiser for business, because it
was conditioned on acceptance of iso-
lated 30’s; and as a result, saw this
business go to the other networks which
accepted the condition.”

CPM Bind = Jack Harris of KPRC-TV
Houston, emphasized “the unfortunate
trend” of networks and stations getting
“locked into a restrictive cost-per-
thousand standard of value which other
media avoid.”

Mr. Adams deplored the trend as
“disregarding the unique and growing
values of television,” but said NBC had
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Small-market ratings
come under NAB probe

Continued concern over possible in-
equities by the ratings services in the
way they cover secondary markets is
leading the National Association of
Broadcasters, secondary-market televi-
sion committee to seek facts to substan-
tiate the charges.

At last week’s meeting in Washing-
ton, the committee approved sending
letters to all TV stations in markets
below the top 100 and asking them
for any facts that would help NAB’s
research department look into ways in
which the services could better serve
the smaller markets.

The committee again expressed its
concern with the FCC rule on importa-
tion of distant signals by CATV sys-
tems which requires a waiver for such
carriage only in the top-100 markets.
The NAB committee wants the com-
mission to extend the protection to all
markets and is looking for ways to
bring that about.

always been progressive in pricing
black-and-white and color—the latter,
an area that will increase TV’s value
“every month for year after year in
the future” as more and more homes
add color sets.

In an earlier draft of the mnew con-
tract NBC had proposed pegging the
hourly compensation rate between 1
and 9 a.m. at 15% of a full-rate hour,
even though the only program in that
period—the Today show—is not under
standard compensation but is offered on
a swap-time basis (two half-hours for
local sale, two for network sale).

At the meeting members of the con-
tract committee argued that 15% was
too low, and that they were selling their
local position at higher rates. In defer-
ence to these arguments NBC boosted
the 7-9 a.m. percentage rate to 20%
but decided to set no rate for the un-
programed 1-7 a.m. period.

Free Time = Mr. Harris opened what
apparently was a lively argument
over “waived hours.” According to
the minutes, he “argued that the
value of waived hours had increased
greatly over the years since the
present contract standard was first
adopted; that the cost elements it was
supposed to cover (interconnection cost
and sustaining programs) had not simi-
larly increased; and that the new con-
tract language proposed by NBC to
explain and justify waived hours was
s0 broad and all-inclusive (‘overhead
costs . . . including . . . unrecovered
program costs and other elements’)

that it would give affiliates no basis
for claiming a reduction in waived
hours in the future, even if the cost
elements it was supposed to cover were
reduced—for example, through satellite
interconnections."

Mr. Adams replied that even on that
basis “the facts did not justify any
reduction,” according to the minutes,
but that the concept was by no means
limited to interconnection costs and
sustaining programs.

He also said interconnection costs
alone exceeded the present value of
waived hours, and that the modern par-
allel to sustaining programs is unrecov-
ered program costs, which currently
run “well over $100 million a year.”

The minutes said NBC offered data
showing that its network compensation
to affiliates *“has increased by $10 mil-
lion during the past three years,” has
“increased at a faster rate than net-
work time sales and represents an in-
creasing percentage of time sales” and
“is proportionately higher than CBS’s,
and has been increasing more than
CBS’s.”

While this situation was not being
dealt with in the current contract re-
vision, Mr. Adams argued, neither did
it provide a basis “for a change in
waived hours that would further in-
creas¢ compensation.”

Network Take = In reporting on what
appeared to be another round of can-
did give-and-take, the minutes contin-
ued:

“There was an extensive further dis-
cussion on the economic trends in the
network-affiliate relationship, in which
various members of the comittee argued
that in the past, networks had improved
their position without a parallel im-
provement in affiliates’ share of the
revenue, as in the case of the daytime
compensation reduction.

“It was also pointed out that there
were a number of individual cases in
which network compensation of partic-
ular affiliates had remained approxi-
mately level from year to year, while
network billings had increased; and re-
lated points were made by members of
the committee to support the equities
on behalf of affiliates.

“So far as futures were concerned,
NBC stated that it was unwilling, as
the committee suggested, to indicate
the possibility of a reduction in waived
hours if less costly interconnections
were established through satellite. . . .

“After further discussion on the
language of the ‘waived hour’ provi-
sions, NBC proposed changed language
to eliminate the broad references in the
first draft to which the committee had
objected. The committee accepted the
change, which does not prejudice either
the affiliates or the network in future
positions they might want to take, in
the event of significant changes in the
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TELEVISION'S EXTRAORDINARY DETECTIVE
iN HIS 21 BEST MYSTERY FEATURES:

92 GREAT TELEVISION MOVIES

 From Broadway to Shanghai and from Rio
to Monte Carlo the incredible Oriental
mastermind of mystery solves unsolvable.
crimes in 21 suspensful tales of action

VOLUME 7: VOLUME 8:

intrigue and murder.
d 50 BLOCKBUSTERS 42 BLOCKBUSTERS
Now available in selected markets. e FZO |
including: including:
A HATFUL OF RAIN THE GAMBLER FROM NATCHEZ
BETWEEN HEAVEN AND HELL THE GLORY BRIGADE
DESK SET THE KID FROM LEFT FIELD
L LOVE ME TENDER THE LAST WAGON

— OH, MENI OH. WOMEN] MEET ME AFTER THE SHOW

s THE PROUD ONES THREE CAME HOME

' RETURN OF THE FLY 23 PACES TO BAKER STREET
THE RIVER'S EDGE VICK!

WiLL SUCCESS SPOIL ROCK HUNTER? WOMAN OBSESSED

Seven Arts' “Films of the 50's and 60°s” . . . television's
tinest entertainment and an extraordinarily
profitable feature film investment.

TAKE TAE in Pittsburgh
AND SEE

VOLUME?1

52 “Films of the 50's and 60’s"
28 in CO|9__I_"_

Why NBC Affiliate
WEEK-TV, Peoria has bought
365 “Films of the 50’s and 60’s”
(1901in color) including

VOLUMES 11812

"WEEK-TV has consistently tried to present
quality programming. Consequently, in keeping <&
with our basic philosophy, we first became a N
Seven Arts' customer in 1962 when we pur- -
chased Volume 3.

“To Pittsburgh’s most complete movie schedule.
WTAE-TV 4 has recently premiered

HAROLD V. COHER'S
SATURDAY MIGHT
RMOVIE

Pittsburgh’s and one of the nation’s foremostcritic-
columnists, Mr. Cohen hosts a fine series of
motion pictures with first-hand comments and a
therough knowledge of the films and the stars
... each Saturday at 9:30 PM,

In addition, Pittsburgh movie-viewers TAKE TAE Franklin CaSnydev

AND SEE outs.l?ndlng motion pictures every :,‘f;&’::’r;’&mager
weekend in addition to our . ... WTAE Division - The Hearst Corp.
MILLION DOLLAR MOVIE: Mon_-Sat. at 11:20 PM.

and

WTAE-TV's WED. NIGHT MOVIE at 9:00 P.M.
With a total of 510 ‘Films of the 50's and 60"s’ {266
IN COLOR}, including Volumes 1,2,3.4,5.9,10
‘and 12 plus Seven Arts’ 39 Film Favorites . .
WTAE-TV 4is No. 1 At The Movies in Pittsburgh.”

Subsequently, we acquired Volumes 4, 5, 7, 8,
10 and now, 11 and 12 for cur successful week-
end movie schedule. That's a lot of good feature
fiim! It also represents a substantial program.
ming investment for WEEK-TV's carefully spent
film dollars.

FRED C. MUELLER

P "o Vice President and
We. commu? .to buy Seven Arts' 'Films of the General Manager, WEEK-TV
50's and 60's' solely because we are

COMPLETELY SATISFIED

with the product and the company behind it."



ec¢onomid¢” €lements involved. NBC con-
firmed that this was its understanding
and intent of the changed language.”

In its final form the new contract
says waived hours are “a means of
sharing the overhead cost to NBC of
providing network service.” The num-
ber is not specified in the sample forms
now being studied by affiliates but will
be inserted, along with dollar figures
on compensation rates, in individual
contracts due to go out shortly.

Sports Pay » NBC officials also re-
assured the affiliates committee that it
does not intend to use the new con-
tract to eliminate compensation for

sponsored sports and special eévents pro-
grams.

This related to a provision, reflect-
ing current practice at all three TV
networks, that compensation for such
programs will be negotiated individually
rather than computed under standard
compensation procedures.

NBC said the purpose is to enable
it to “make compensation proposals
that take into account the extraordi-
nary costs, the typical under-recovery
through sponsorship and the special
values of these services to stations,”
according to the minutes.

Mr. Mercer’s letter restated the un-

Broadcasters, CATV
to meet on copyright

Distant TV signals, program origination and

duplication protection may also be discussed

A meeting of broadcasters who are
in CATV and CATYV operators who are
not broadcasters, is scheduled to be
held in Washington Wednesday (July
19), principally to discuss the copyright
issue.

The meeting at the Madison hotel
beginning at 10 a.m. will see representa-
tives of major TV-station groups who
are all also multiple-CATV owners sit-
ting down with multiple-CATV owners
to discuss in an exploratory conference
some of the issues involved in the copy-
right problem.

But some observers see the meeting
as heralding a new dialogue between
broadcasters and the CATV industry
that may result in a solution to many
of the other problems now separating
hard-core broadcasters from CATV’ers
—reception of distant TV signals, pro-
gram origination and duplication pro-
tection.

The proposal for the meeting origi-
nated with George C. Hatch, a group
broadcaster (A. L. Glasmann stations)
and a multiple-CATV owner (Com-
munity TV Inc.). He is understood to
have initiated the program in discus-
sions with CATV industry leaders at
the convention of the National Com-
munity Television Association in Chi-
cago last month. Mr. Hatch last week
stressed that this week’s meeting was
informal and declined to take credit
for the idea. He also refused to identify
any of the participants.

From other sources, however, it was
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Mr. Hatch
Starts wheels turning

learned that these broadcaster-CATV
groups will be represented: Cox Broad-
casting, Newhouse Stations, Triangle
Stations, Cosmos Broadcasting, Time-
Life, Meredith-Avco, RKO General,
Westinghouse Broadcasting and Fetzer
Stations.

Representing the CATV-only con-
tingent will be Robert H. Beisswenger,
Jerrold; Irving B. Kahn, Teleprompter;
Alfred R. Stern, TV Communications
and immediate past chairman of the
National Community Television Associ-
ation; Jack R. Crosby, Gencoe and
Telesystems, current NCTA chairman;

derstandings reached in the meeting,
whose main points he said were *ac-
curately summarized” in the commit-
tee’s minutes.

The committee consists of Chairman
Grams, Messrs. Waugh, Harris and
Comte, and A. Louis Read, wDsu-Tv
New Orleans; Joseph Bryant, KCBD-
TV Lubbock, Tex.; Robert Ferguson,
WTRF-Tv Wheeling, W. Va.; Harold
Froelich, wrvo(tv) Rockford, Ill., and
Harold See, kron-Tv San Francisco.
All were present at the June 14 meet-
ing except Mr. Bryant, said to have
been confined to his home by a knee
injury.

and Ralph M. Demgan, Willmar, Minn.

Also attending as observers will be
Frederick W. Ford, NCTA president;
Wally Briscoe, NCTA executive vice
president, and Bruce Lovett, NCTA
general counsel. Although an invitation
was extended to the National Associa-
tion of Broadcasters to send a delega-
tion, the broadcasters’ group declined
to be represented officially.

It was noted, however, that a number
of broadcast-CATV groups that will
have representatives at the meeting
have other executives who are on NAB
boards (Frank Gaither of Cox, Roger
Clipp of Triangle, Eldon Campbell of
Time-Life, John Murphy of Avco, Carl
Lee of Fetzer).

Pragmatic Approach » Although
there is no agenda or formal list of
topics drawn up, the bi-industry group
is expected to approach their initial
task, the copyright issue, on a business-
oriented foundation. Some observers
feel that the CATV-only group can
learn a lot from the broadcasters who
have many years of experience in pay-
ing copyright license fees.

One element indicating the pragmatic
nature of the meeting is that no lawyers
have been invited to attend. It’s felt
that if some formula acceptable to both
CATYV operators and broadcasters can
be evolved, the lawyers can put it into
the technical language necessary to
meet legislative and legal requirements
at a later date.

The last meeting between broadcast
and CATV representatives took place
early in 1965 when a team of NAB and
NCTA executives found that they could
not agree on a common proposal to
present to the FCC which then was con-
sidering CATV jurisdiction and regula-
tion. Meetings between the two trade
associations began in 1964 and con-
tinued intermittently until February of
1965. The FCC issued its Second Re-
port and Order imposing regulations on
CATV in 1966.

Since that time there have been no
formal meetings between representatives
of the two industries.
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Two heads..er, TOWERS...
are better than one!

OW WDAZ at Devils Lake is on the

air with WDAY-TV — two towers
totalling 2,667 feet in height instead of
WDAY-TV’s 1,206 feet alone — covering
35,370 new, extra, unduplicated homes —
bringing NBC to the Northern Red River
Valley — putting a City Grade picture into
Grand Forks, North Dakota’s No. 2 market
— making our Hayseed an extra head and
shoulders above any and all “competition”

out here, by covering the ENTIRE Red
River Valley!

Actually, this means a lot more than just
31% (35,370) more new, extra, undupli-
cated Grade B homes. It means that thou-
sands of other fringe-area families, whom
we’ve hitherto reached with only a medium-
grade signal, are now getting the best picture
avatilable, from WDAY-TV.

Ask your PGW Colonel to brief you!

WDAY-TV - WDAZ-TV

THE “HEAVENLY TWINS”
Covering All of Eastern N.D. and Western Minnesota

ONE RATE CARD, ONE BUY — FARGO, N. D.

\
&" PETERS, GRIFFIN, WOODWARD, INC., Exclusive National Representatives
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Newspaper-radio-TV
tie in again raised

A specter that broadcasters thought
had been laid to rest 26 years ago—the
question of newspaper ownership of
broadcast stations—threatened to re-
turn to life last week as the first round
of hearings on the economics of news-
paper publishing began before a con-
gressional subcommittee.

The hearing, on a bill to grant anti-
trust immunity to newspapers that com-
bine their advertising, circulation and
printing operations but retain inde-
pendent editorial staffs where one of
them is in danger of failing, is before
the Senate Monopoly and Antitrust
Subcommittee. Senator Philip A. Hart
(D-Mich.) is chairman.

The bill (S-1312) was introduced by
Senator Carl Hayden (D-Ariz.) and
sponsored by 14 other senators. It was
initiated after the Department of Just-
ice brought an antitrust complaint
against Arizona publisher William A.
Small Jr. Mr. Small is the publisher of
the Tucson Citizen and the Arizona
Star. The two newspapers were merged
in 1965, but had a joint operation of all
departments except editorial since 1940.
The government’s suit, if successful,

would require Mr. Small to sell one of
the newspapers; it would also adjudge
the past joint operations to be illegal.

In Senator Hart’s opening remarks,
he alluded to the question of cross-own-
ership of newspapers and radio and TV
stations and added that this question
will be investigated “extensively.” He
also remarked that newspapers owning
radio and TV stations may have to be
considered as a special case and that
this issue may be brought up during the
hearings.

The last congressional investigation
of the newspaper business, which also
touched on cross-ownership, was un-
dertaken in 1963 by Representative
Emanuel Cellar (D-N.Y.) and his
House Judiciary Committee.

The challenge to newspapers, for the
advertising dollar, by radio and TV sta-
tions was mentioned time after time by
various witnesses. Mr. Small spoke of
the four TV and 12 to 13 radio sta-
tions in his market. Eugene Cervi, pub-
lisher of the outspoken weekly Rocky
Mountain Journal in Denver, who
termed the proposed bill “the million-
aire, crybaby publishers bill,” said he
welcomed the “relentess competition of
two separately owned metropolitan
dailies,” 19 radio stations and five TV
stations. He added that in view of ap-
proaching technology and electronic in-
novations, “I doubt that metropolitan

satisfied clients.

WASHINGTON, D.C. CHICAGO
James W, Blackburn H. W. Cassill
Jack V. Harvey William B. Ryan
Joseph M. Sitrick Hub Jackson
RCA Building Eugene Carr
333-92710

346-

in-depth reporting is
a Blackburn specialty

Blackburn gives the would-be TV

or radio property buyer or seller
the big picture. Present earnings

vs. potential. Financing. Responsible
contacts. This complete in-depth

service has won us high praise from

[ EC RS E R LAY XL R AL AL AR AL XAl RS Y )

BLACKBURN ¢ Company, Inc.

RADIO * TV « CATV * NEWSPAPER BROKERS
NEGOTIATIONS « FINANCING - APPRAISALS

333 N. Michigen Ave. 873-5626
6460

ATLANTA BEVERLY HILLS
Clifford B. Marshall Colin M, Selph
Robert A. Marshall  Bank of America Bldg.
Mony Bullding 9465 Wilshire Blvd.

1655 Peachtree Rd. 274-8151
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newspapers as we know them today are
worth saving.”

ANPA Position = Arthur B. Hanson,
general counsel of the American News-
paper Publishers Association, which is
supporting the bill, said that a market
that generally could support two daily
newspapers typically would also include
a dozen radio and several TV stations
competing for the local and national ad-
vertising.

Elmer Brown, president of the In-
ternational Typographical Union, op-
posing the bill, termed ownership of ra-
dio and TV stations by newspaper in-
terests an “important factor” in making
it difficult for new newspapers to get
started. Cross-ownership, he said, “re-
duces the impact of competition be-
tween newspapers and other media for
the advertising dollar.” He expressed
fear that similar exemption from anti-
trust prosecution might follow for other
businesses, leading possibly, he said, to
giant combines including retail mer-
chandising companies, automobile, in-
surance, grocers, mortuaries “and per-
haps even banks, local newspapers and
radio and television stations.” The ITU
for the last eight months has been on
strike against the two Tucson news-
papers owned and published by Mr.
Small.

Evan Mecham, publisher of the Tuc-
son American also opposed the bill,
while Professor Richard Day, Ohio
State University law school, favored
the bill.

Changing hands ...

ANNOUNCED = The following station
sales were reported last week subject to
FCC approval.

= WnMak Nashville: Sold by LIN Broad-
casting Corp. to George P. Mooney for
$787,500. Mr. Mooney is majority
owner of WkGoN Knoxville, Tenn., and
owns 25% of wasr Pensacola, Fla.
LIN Broadcasting, which is headed by
Frederic Gregg, owns five radio stations
—waky Louisville, Ky.; KEeL Shreve-
port, La.; kaay Little Rock, Ark.; and
wBBF-AM-FM Rochester, N.Y., in addi-
tion to WMAK, as well as WAND-TV De-
catur, Ill. Earlier this year, LIN bought
WIL-AM-FM St. Louis for $1.65 million,
still pending FCC approval, and early
this month announced the purchase of
KLIF Dallas and xiLT and KOST-FM
Houston for $15 million (BROADCAST-
ING, July 3). The new acquisitions
would bring LIN over the FCC’s limit
on ownership to seven radio stations;
therefore the wMmak sale. LIN, which
is principally owned by Broadcast In-
dustries Inc. (formerly Medallion Pic-
tures Corp.), also is a group CATV
owner, owns the Miss Teen-Age Amer-
ica contest and is in the mail merchan-
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dising and motion picture distribution
business. WMaK is fulltime on 1300 kc
with 5 kw. Broker: Blackburn & Co.
s WmMmoo Mobile, Ala.: Sold by Samuel
R. David and others to Howard W.
Davis, owner of KMAc San Antonio,
Tex. It is understood that total con-
sideration ran to more than $200,000.
Wmoo is daytime only operating on
1550 kc with 50 kw. Broker: Jack L.
Stoll and Associates.

= Wips Ticonderoga, N. Y.: Sold by
Bernard H. Pelzer and associates to
Community Service Broadcasting Corp.
for $128,900. Community Service is
headed by Alphonse Di Mezza, and in-
cludes Philip Spencer, Donald L. Gor-
man, Robert J. Sise, Rex R. Maltbie,
J. L. Finlay and Samuel Cramer. Buy-
ing group owns wcss Amsterdam and
wgeBo Owego, both New York. Wips
went on the air in 1955 and operates
daytime only on 1250 kc with 1 kw.

APPROVED = The following transfers
of station interests were approved by
the FCC last week (For other FCC ac-
tivities see FOR THE RECORD, page 82).

* Wkix-AM-FM Raleigh, N. C.: Sold by
Henderson Belk to Southern Broad-
casting Co. for $1.5 million. Southern
Broadcasting group is headed by John
G. Johnson, and owns wsGN Birming-
ham, Ala.; wros Winston-Salem, N. C.;
waHP-Tv High Point, N. C.; KoY Phoe-
nix. Mr. Belk, department store owner,
has sold wisT-aM-FM Charlotte, N. C,
and wqxL Columbia, S. C., both await-
ing FCC approval. He retains wPDQ
Jacksonville, Fla. Twenty-year-old wKix
is fulltime on 850 kc with 10 kw days,
5 kw nights. WKIx-FM is on 96.1 mc
with 29 kw.

= Koms Redding, Calif.: Sold by Ralph
E. Welch and associates to Ray Johnson
for $130,000. Mr. Johnson is a princi-
pal owner of KMED-aM-Tv Medford,
Ore. Kqms operates fulltime on 1400
kc with 250 w.

Hines promotion at NBC
augurs new FM look

The appointment of Drex Hines to
the new position of manager of FM de-
velopment, NBC-owned radio stations,
was announced last week by Stephen
C. Riddleberger, vice president and gen-
eral manager of the NBC-owned radio
outlets.

Mr. Riddleberger said that in his post
as a fulltime FM executive, Mr. Hines
will assist each of the six NBC stations
in participating in the anticipated
growth of FM. The NBC outlets cur-
rently broadcast 70 hours a week of
separate classical music programing,
and though no mention of change in
format for the stations was mentioned
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in the announcement, reports circulated
that Mr. Hines will make a detailed
study of each market with a view to-
ward recommending changes, if they are
deemed necessary.

Mr. Hines has been manager of cus-
tom artists and repertoire department,
RCA Victor recording division, since
1962.

CATV problems force
TV station into court

A federal court has been asked to
order the FCC to act in a three-year-cld
battle between a TV station and CATV
systems in the upper Connecticut River
Valley area of Massachusetts.

Springfield Television Broadcasting
Corp. has asked the U. S. District Court
in Boston to issue a writ of man-
damus against the commission. Spring-
field Television also asked the court
to issue an injunction against CATV
systems owned by Pioneer Valley Ca-
blevision Inc.

Springfield Television, which is headed
by William P. Putnam, and which
owns WwWLP(Tv) Springfield, WRLD(TV)
Greenfield, wizs-1v Worcester, all in
Massachusetts, and holds construction
permits for stations in Pittsburgh, Day-

ton, Ohio, and Ralejgh, N.C.—all UHF
—<laimed that when its channel 32 sta-
tion in Greenfield began operating in
1957, there were seven CATV systems
in the area; in 1964, it noted, there were
20 systems in existence. Because of
this competition, wrLpP was reduced to
a satellite of wwLp, Springfield Televi-
sion said.

Following the FCC’s 1966 action as-
suming control over all CATV and the
imposition of rules requiring, among
other things, that CATV’s protect local
stations against duplication, Springfield
Television said it asked the commission
to act against Pioneer Valley. Almost a
year later, “despairing of commission
action,” Springfield signed a private
agreement with Pioneer Valley. But,
it noted, almost a month later, Pioneer
Valley canceled the agreement on the
ground that Springfield Television had
failed to follow the notification provi-
sions in the FCC's CATV rules.

In May, Springfield Television said
it again asked the FCC to order Pio-
neer Valley not to duplicate programs
carried by WRLP, and to expedite con-
sideration of this petition. To date, the
Massachusetts broadcaster says, no ac-
tion has been taken.

If the situation is not remedied,
Springfield Television said, it either will
have to shut down WRLP or continue it
as a satellite.

EXCLUSIVE BROADCAST PROPERTIES!

WEST
TEXAS

plentiful. Priced at $225,

fied buyer.

—Single station daytimer in the rich irrigated area
of the South Plains. Big producing area for grain
sorghums, cotton, beef cattle, also extensive gas
and oil. One-roof operation, building and real
estate go with deal. Equi é)ment in top shape and

00, long terms to quali-

NORTHERN -—High powered radio station serving growing mul-

CALIFORNIA

tiple market area. Some real estate included. Ab-

sentee owned but owner-operator would have real-
ized $50,000 cash flow in 1966. Priced at $375,000
with 29% down and very attractive terms.

Contact-—George W. Moore in our Dallas office.
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CPB snags on its subsidy

Many congressmen have doubts about long-term

financing, its sources and federal contribution;

basic program and network questions also raised

The administration may get its bill to
establish a Corp. for Public Television
through the House Commerce Commit-
tee, but last week it became clear that
what emerges may vary in considerable
detail from the measure as submitted to
or as modified by the Senate. As the
House hearing opened, it soon became
clear that although the witnesses were
the same, the questions asked of them
were different.

In contrast to the harmony that pre-
vailed during the Senate Communica-
tions Subcommittee hearing, smoothly
guided by Senator John O. Pastore (D-
R. 1.), questioning by House Commerce
Committee members often turned sharp-
ly critical. Most members on the Demo-
cratic side prefaced their inquiries with
vows of support for the basic aims of
the bills before them but expressed
concern over details. Others were not
even that favorable.

Even friends of the bill fretted over
the legislation’s broad wording. Tor-
bert Macdonald (D-Mass.), chairman
of the House Communications Subcom-
mittee, called the bill “very vague,
very general,” and complained of in-
adequate definitions in the legislative
language. Over-all criticisms were
stiffer on the Republican side. One
member said he had “never seen a
piece of legislation with so many un-
answered questions.”

Money Woes = A basic concern on
both sides of the aisle was the price
tag. And although at the start of the
hearing Commerce Committee Chair-
man Harley O. Staggers (D-W. Va.)
noted that consideration of long-term
financing for the Corp. for Public Tele-
vision was to be deferred until the
administration could study the question
and make recommendations, the mat-
ter of ultimate cost to the government
became a sticking point for many com-
mittee members.

The ranking minority member on
the committee, William L. Springer
(R-II.), took the first opportunity to
question witnesses about the projected
size of the federal contribution. It
soon developed into a question of con-
cern for members of both parties, as
clear answers proved hard to come by.
After explaining that the matter was
open-ended and dependent on, among
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other things, the amount of money
Congress was willing to provide, Health,
Education and Welfare witnesses told
committee members that the Carnegie
Commission on Educational Television
has made such an estimate but that
HEW had none.

Congressman Springer took the HEW
delegation to task for asking Congress
to authorize “a blue-sky proposition,”
promised that he would take a dim view
of any bill without figures, and waited
for the appearance the next day of
Carnegie Commission spokesmen. Even
when they became available for ques-
tioning, Mr. Springer had further diffi-
culty eliciting the total projected federal
contribution, including HEW programs.

Under the bill, HEW would have no
participation in the affairs of the cor-
poration established to aid noncommer-
cial educational stations’ programing
and operating costs, but would continue
to function as the granting agency for
facilities and equipment funds as well
as contribute to educational broadcast-
ing through other public-education pro-
grams. Most of these grants would be
to aid instructional television used di-
rectly in classroom situations, a field

S
FCC Chairman Rosel H. Hyde's testi-

mony last Thursday was a major part
of that day's hearing.

that the Corp. for Public Broadcasting
is not to be concerned with. Under the
administration bill establishing the cor-
poration, a section would authorize a
$500,000 appropriation to HEW for a
study of instructional television’s needs.

Something Concrete = Congressman
Springer, after an extended question-
and-answer session with the Carnegie
representatives, finally extracted from
projections published earlier a working
figure of $124 million a year, average
for 1968-71, as the amount the gov-
ernment would be asked to provide.
Of this total, $56 million was seen as
coming from the CPB and $68 million
from HEW.

Confusion continued to swirl about
the total amount throughout the first
week’s sessions. Some congressmen
took the whole total as the CPB's pro-
jected contribution to ETV stations for
program and operations uses, although
the figure was meant to include facil-
ities grants and instructional activities
not under the proposed corporation.
Also, the $56 million from the CPB
was seen as being entirely provided by
the government, although proponents
of the plan envisaged private contribu-
tions to the corporation as well as
government subsidies.

On that matter, though, Secretary of
Health, Education and Welfare John
Gardner, during the first day’s testi-
mony, warned the congressmen not to
expect a heavy private contribution to
the CPB, “although the door should be
left open.” The local stations “are now
working that beat as actively and ener-
getically as they can,” he observed, and
it would not do for the CPB to compete
for the funds the stations are depending
on.

Money required and methods of
raising that money proved to be hard
issues to separate. During questioning
of Carnegie Commission spokesmen,
Representative James Harvey (R-
Mich.) articulated some doubts that
other members had been circling in
their questioning. “I must say,” he
said to Dr. James R. Killian, who
served as chairman of the group, “that
I would express surprise that the [Car-
negie] commission does not object more
strenuously to this bill as we received it
from the department of HEW, which
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includes no tax and no method of fi-
nancing for the program whatsoever.
This, in my judgment . . . is very objec-
tionable.”

Later, during questioning of FCC
Chairman Rosel H. Hyde, Represent-
ative G. Robert Watkins (R-Pa.)
broached the idea that perhaps, with the
unsettled condition of the federal budg-
et due to the Vietnam war it might not
be advisable to wait before committing
a future Congress to an elaborate new
program.

Board of Directors » As in the Senate,
the makeup of the corporation’s board
of directors came in for intensive con-
sideration. As proposed by the adminis-
tration the board of 15 members was to
have been appointed by the President
with Senate consent.

The bill's Senate supporters argued
that in the last analysis the success of
the venture would depend entirely on
the caliber of the men appointed and
hence there was no need to write limita-
tions on the board’s makeup into the
bill.

Before the measure emerged from the
Senate, however, the number of direct
presidential appointments was reduced
to nine, with those nine choosing six
others. It was further provided that
three of the 15 men on the board should
be recruited from the ranks of the edu-
cational broadcasters.

In the House committee a Republican
push to require that the directors be
divided according to party affiliation
soon became apparent. Arguing that
the various regulatory agencies under
the purview of the Commerce Commit-
tee functioned well with a formal divi-
sion of seats between the major parties,
Representative Springer quickly gath-
ered support for such a requirement
for the CPB. The bill as drafted holds
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Huddling before the hearing last Wednesday (I to r):
Representative Claude Pepper (D-Fla.), Dr. James R.
Killian, chairman of the now-disbanded Carnegie Com-
mission, and H. Holt Riddleberger, associate director of
the Educational Television Stations division, National
Association of Educational Broadcasters.

that “no political test” be applied to
the directors, in line with a desire that
the CPB remain insulated from political
pressures.

On the other hand, the requirement
that three of the board members be
representatives of the industry that
would benefit from the corporation’s
activities was attacked as conflict of
interest.

Semantics » Even more than in the
Senate, certain words proved trouble-
some during the House hearing. “Inter-
connection” and “networks” caused
difficulties and ‘‘entertainment,” when
given as an aim of the noncommercial
broadcasters, surprised and upset some
of the legislators, including Mr. Mac-
donald, a supporter of the bill. Mr.
Macdonald didn’t like the name of the
proposed corporation, either—Corp. for
Public Television (or Public Broadcast-
ing, as changed by the Senate).

The communications subcommittee
chairman lost no opportunity to ask
witnesses about the name, which he
said set up a false idea that commercial
TV was private, whereas all television
was supposed to be public. Dr. Killian,
merely observed that the Carnegie Com-
mission in coining the name had thought
long and hard about it and decided that
“public broadcasting” provided a dis-
tinction between cultural or community-
service programing and instructional
material, all of which was seen as “edu-
cational.”

Another commission head, Chairman
Hyde of the FCC, told Mr. Macdonald
that he agreed that all television is
public, and, as such, noncommercial
educational television (the commission’s
preferred appellation) did fit under the
title “public.” HEW Secretary Gardner
said he thought the name didn’t matter.

But the seeming desire to avoid the

il .

Leading off House Commerce Committee testimony for
the administration’s educational-TV bill is John W. Gard-
ner (r), secretary, Department of Health, Education and
Welfare. With the secretary are two HEW aides, Ralph K.
Huitt (1), assistant secretary for legislation, and Dean
W. Coston, deputy under secretary.

word ‘“‘educational,” coupled with a
frank avowal that the noncommercial
stations hoped to “entertain,” raised the
specter in some of the congressmen’s
minds of subsidized competition with
commercial broadcasters. Most parti-
sans of ETV concede that there will,
and should be, competition for audi-
ences, but that such competition will
be good for both camps. Some of the
congressmen, however, wanted it clear-
ly spelled out that ETV operations
would be truly noncommercial. One
suggested that ETV station promotional
advertisements were as annoying as
commercials and that the educational
broadcasters would be well advised to
avoid program interruptions of any
sort.

Prepared Remarks = In his opening-
day statement on July 11, Secretary
Gardner’s testimony paralleled almost
to the word his presentation before the
Senate panel in April (BROADCASTING,
April 17). HEW submitted the original
draft language for the bill. As first ques-
tioner, Committee Chairman Staggers
ticked off a concise list of questions,
many concerning the changes made in
the HEW draft by the Senate (BroAD-
CASTING, May 22). Except for a limit
on the corporation’s power to publicize
its activities and a caveat against the
CPB’s contracting directly with com-
mon carriers for interconnections, Sec-
retary Gardner concurred with the Sen-
ate’s modifications.

As a clue to his estimate of the bill's
chances in his committee, Chairman
Staggers told Secretary Gardner, “I
think the committee will agree with
you,” when the secretary suggested that
it was necessary to establish a private
corporation to aid ETV.

But as a further clue that a different
bill would emerge from the House com-
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Plans to organize regional and
local groups to support public broad-
casting financially and politically
were outlined last week in New York
by Ben Kubasik, named Tuesday
(July 11) to become executive di-
rector of the National Citizens’ Com-
mittee for Public Television on July
31.

The committee was formed late
in May with a prestigious member-
ship of 47 and a $250,000 bankroll
provided by the Danforth, Kellogg,
Sloan and Ford Foundations, the
Carnegie Corp. and the Twentieth
Century Fund (BROADCASTING, May
29).

Thomas P. F. Hoving, director of
New York’s Metropolitan Museum

Kubasik outlines grass-roots campaign

of Art and chairman of the commit-
tee, was among those testifying in
hearings before the House Com-
merce Committee last week (see
page 44). Other members of the
committee include Lee A. Dubridge,
president of the California Institute
of Technology; Leonard Woodcock,
vice president of the United Auto
Workers; author Ralph Ellison, and
two former FCC chairmen, Newton
Minow and E. William Henry. Mr.
Kubasik said the committee’s first
concern is establishing what Mr.
Hoving has called “a single clear
voice about public broadcasting’s
accomplishments and goals now and
in the future.”

Informal meetings will be held

during the summer to organize re-
gional working committees, which
will work through noncommercial
stations across the country to arrange
speaking engagements and news and
public-relations projects. Long be-
fore President Johnson submits his
proposals for financing the CPB, the
National Citizens Committee is ex-
pected to be organized and operating
at the grass roots.

Mr. Kubasik moves to the com-
mittee from the Ford Foundation-
funded Public Broadcast Laboratory,
where he was associate director. He
is a former director of information
services for CBS News, and enter-
tainment editor and film critic of
Newsday, a daily on Long Island.

mittee than that approved by the Sen-
ate, Mr. Staggers later observed that
the requested five-year authorization on
facilities grants would likely be cut to
three years, “so the next Congress can
take a look at it.” Also coming under
fire was the phrase “and such sums as
may be necessary,” which was held con-
trary to House policy. The open-end
request was for subsequent years’ au-
thorizations for facilities grants, after
$10.5 million for fiscal 1968.

Wednesday testimony started with re-
marks from Representative Claude Pep-
per (D-Fla.), who had made the open-
ing statement at the Senate hearing. He
told the House panel that he supported
the safeguards written into the bill by
the Senate and that the Senate hearing
had convinced him that fears that the
CPB could become ‘“a propaganda
ministry” were unfounded. He did ad-
vocate, however, the necessity of keep-
ing nmews programs on ETV stations
free of public funds.

Mr. Pepper's testimony was followed
by a day-long session with Dr. Killian
and other erstwhile members of the
now-disbanded Carnegie Commission,
with one break for the appearance of
the head of a citizen’s group.

‘Needs Assistance = Thomas P. F.
Hoving, Director of the Metropolitan
Museum of Art, New York, and chair-
man of the National Citizens Commit-
tee for Public Television, briefly ex-
plained the committee’s role to the
House panel. Mr. Hoving said that a
strong public-broadcasting system “can-
not come into being without federal as-
sistance,” but said his group believed it
would be “unwise and even unhealthy”
for such a system to depend solely on
federal support.

One goal of the citizens committee
will be to “see to it that the private
sector will contribute and will con-
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tribute substantially,” despite donor re-
sistance that may develop if citizens get
the idea that they arte already con-
tributing in the form of taxes.

Chairman Hyde, testifying on Thurs-
day, also put in an all-day appearance,
interrupted only by a brief statement
from Representative Richard D. Mc-
Carthy (D-N.Y.). Mr. McCarthy is
the sponsor of a bill (H.R. 10290)
that follows the administration’s pro-
posal introduced by Mr. Staggers (H.R.
6736) and the Senate act (S. 1160).
The McCarthy measure adds require-
ments that certain portions of the
CPB’s funds be directed to all oper-
ating ETV stations and for development
of high-quality children's programs.

Scheduled to follow Mr. Hyde on
Thursday was Earl D. Hilburn, vice
president and special assistant to the
president, Western Union Telegraph
Co., but by late in the afternoon the
congressmen were still questioning the
FCC chairman.

Mr. Hilburn's prepared remarks
urged the committee to consider a
Western Union proposal to “procede
without further delay to innaugurate
limited service” via domestic satellite.
In the WU plan, educational stations
could use the facilities free for inter-
connection during an initial period of
operation.

Representatives of the major net-
works and the central ETV program-
ing organization, National Educational
Television, were slated to appear last
Friday.

This week, hearings are scheduled
to conclude on Friday (July 21). The
National Association of Broadcasters,
which offered the only testimony at the
Senate hearing that looked to a sub-
stantive revision of the administration
bill, is tentatively set to be heard
Thursday.

Today (July 17) is set for Comsat
and AT&T testimony, with Tuesday de-
voted to a Ford Foundation presenta-
tion and appearances by the Midwest
Program on Airborne Television In-
struction and representatives of Missis-
sippi's ETV system. Committee staff
members emphasized, however, that all
dates and witnesses were subject to
last-minute changes.

FCC closes hearing
in Pa. CATV case

A CATV proceeding involving a
show-cause order was brought to a
close by the FCC last week although
three Pennsylvania television stations
whose program exclusivity rights were
at stake had asked for its delay.

The order would have directed David
A. Adams, operator of Television Cable,
Carbondale, and Waymart Cable TV,
Waymart, to give signal protection to
the Scranton-Wilkes-Barre-area stations
WNEP-TV, WBRE-TV and WDAU-TV.

The broadcasters asked for a delay
of the order because they had agreed
with Mr. Adams to temporarily with-
draw their requests for exclusivity pro-
vided he obtains the necessary switching
equipment and gives them protection
by Nov. 1. In effect, the commission
noted, once the CATV operator had
completed his contractural obligations,
the issues of the proceeding would cease
to exist.

But the four-month delay was deter-
mined not to “be conducive to the
orderly processes of the commission.”
Instead the FCC ended the proceeding
and left the door open to all parties
saying it would expedite any new action
if the operator’s contract was not
carried out.
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We kid you not.

WGN delivers more adult listeners than
any other radio station in the United
States west of the Hudson River.*

WGN

RADIO -CHICAGO

A WGN Continental
Broadcasting Company
station

*K ARB April/May 1967 Radio Market Reports,
based on a comparison of cume listening estimates
in the Total Survey Areas for adults 18+

for the period Monday-Sunday, 6 a.m. to midnight.
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Sheridan to answer Garrison in New Orleans
NEWSMAN, NBC OFFICIALS DENY CHARGES OF BRIBERY

Walter Sheridan, NBC News’s own
Daniel, last week said he would
walk into the lion’s den—that is Or-
leans parish, Louisiana, where Jim Gar-
rison, New Orleans district attorney,
holds sway—and would attempt to post
$5,000 bond on charges of public brib-
ery of a witness in a criminal investi-
gation.

Mr. Sheridan, a correspondent on
the NBC News team which had worked
on the June 19 special The JFK Con-
spiracy: The Case of Jim Garrison,
was, himself, questioned by the report-
ers at a news conference in Washington
last Wednesday (July 12).

Five days earlier Mr. Garrison had
issued a warrant charging Mr. Sheri-
dan with public bribery of Perry Russo,
a witness in the case Mr. Garrison is
building. And on Tuesday (July 11),
Mr. Garrison charged Richard Town-
ley, correspondent for wpsu-tv New
Orleans, with public bribery and in-
timidation. Mr. Townley was later re-
leased in $7,500 bond.

In the eyes of Mr. Sheridan, NBC
News President William R. McAndrew
and Fred Freed, producer of the Gar-
rison special, the magic word last week
was “intimidation” and NBC's refusal
to bow to it.

‘Threat to Freedom’ = Mr. Freed

called the district attorney’s actions
“one of many efforts on Mr. Garrison's
part to make us stop reporting his
activities. We also regard it as a threat
to our freedom and to your freedom
to report the news as we see it. Nothing
Jim Garrison does or says is going to

It's an unusual news conference when
newsmen are the ones being ques-
tioned. Last week NBC News held
just such a conference at WRC-TV
Washington with reporters from the
other networks, daily press and trade
press getting a crack at some of those
responsible for the NBC special ‘The
JFK Conspiracy: The Case of Jim
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stop our continued factual reporting
of this story.”

Mr. Sheridan denied the bribery
charges and said the truth is that ‘‘Jim
Garrison has used, and continues to
use the powers and jurisdiction of his
office . . . to try to intimidate those in
the news media who criticize his in-
vestigation.”

Mr. McAndrew's statement, read at
the news conference by Joseph Derby,
director of news publicity, called the
bribery charges an attempt to “intimi-
date those news media who have com-
mented adversely on Garrison’s assas-
sination investigation. . . . NBC News
will not be intimidated.”

Originally scheduled to be held in
a cool conference room, the 45-minute
news conference was switched to the
studios of NBC's WRc-tv Washington
where it was taped in color for use
by wbpsu-Tv. Portions were used on
WDSU-Tv newscasts on Wednesday and
Thursday.

New Orleans Ruling » Less than an
hour before the news conference began,
a district judge in New Orleans ruled
that Mr. Garrison could go ahead with
a planned half-hour show on NBC-TV
on Saturday (July 15) 8-8:30 p.m.
EDT, in which he was to answer the
network’s criticism of his investigation
of Clay Shaw, a New Orleans business-
man. That show was to be taped in
wpsU-Tv's studios on Friday (July 14).

Judge Edward A. Haggerty Jr. had
ruled on a request by lawyers for Mr.
Shaw that the program would violate
rules prohibiting public discussion in

Garrison.! (L-r): Joseph Derby, direc-
tor of news publicity for NBC: Fred
Freed, producer of the special; Walter

Sheridan, NBC News special cor-
respondent, and James Phelan, a
writer for the ‘Saturday Evening

Post’, who worked with the network as
a special reporter on the controversial
show.

advance of the trial.
Judge Haggerty,
“this court fails to appreciate that a
violation will occur until it does.”
Mr. Sheridan said he intended to go
to New Orleans within the next few
days and surrender to the authorities.
A day later NBC said Mr. Sheridan
would be in Orleans parish in “a couple
of days,” but at that moment the net-
work didn’t know where he was.

“I have no intention,” Mr, Sheridan
told the news conference, “of avoiding
meeting this issue which involves a
basic principle of freedom of the
press.”

however, found

Frederick puts strings
on Albany TV choice

A “superior showing of local resi-
dence” led FCC Hearing Examiner
Charles J. Frederick last week to draw
a “very tenuous conclusion” that chan-
nel 23 at Albany, N. Y., should be
awarded to a CATV operator over a
new broadcast entity headed by Rich-
ard E. Bailey of Sports Network Inc.

But in his initial decision the ex-
aminer posed an if/then proposition
that could swing the channel grant to
the broadcaster.

Competing applicants are Northeast
TV Cablevision Corp., Albany, which
also wholly owns Champlain Cablevi-
sion Inc. with systems in Ticonderoga
and Whitehall, both New York, and
Adirondack Television Corp., which is
wholly owned by Mr. Bailey. In addi-
tion he holds a 95.5% interest in pro-
gram syndicator Sports Network and
a 100% interest in Pershing Televi-
ston Corp., (KPTC-Tv) Kansas City,
Mo. Sports Network has multiple
CATV holdings in Lykens TV Co. Inc.
and Muncy TV Corp., both Pennsyl-
vania.

For Examiner Frederick the Albany
area residency of the 22 Northeast
stockholders (and presumed local in-
terest) outweighed the “very small”
preference he gave to Adirondack’s fa-
miliarity with the area based on its
surveys of need. But he was not san-
guine about his evaluation: *“[It] will,
of course, be severely challenged.”

Whatever preference could be given
Adirondack would reside in the diver-
sification factor because of Northeast’s
CATYV operations. And though the ex-
aminer could not favor the broadcast-
er on this issue at this time, he did
pose the if/then equation.

He said Northeast’s operations did
not appear to have “an organic unity
[or] act as a force to mold public opin-
ion.” However he noted the growing
practice or habit of CATV’s to orig-

BROADCASTING, July 17, 1967



inate news programs and to assume
points of view. If this should be the
case with Northeast, then the grant
“clearly and unequivocally” should go
to Adirondack. And if this situation
should develop before final grant is
given, then, he said, the record should
be reopened on this issue.

Media reports. ..

Summer interns = Participating in
Westinghouse Broadcasting Co.’s sum-
mer intern program this year are 14
students from 12 colleges and universi-
ties. The seventh annual on-the-job
training opportunity has already be-
gun, bringing to more than 50 the total
number participating in the program.
The students work at the company’s 12
radio and TV stations as well as at its
New York headquarters.

DJ consultant = Gary Stevens, disk
jockey on wMca New York, has formed
a youth market consulting firm called
Young Ideas. Mr. Stevens and his as-
sociate, Edward M. Blackoff, have as-
sembled a staff of free-lance consul-
tants, experts in various phases of the
teen-age market, to form appropriate
panels. Offices of Young Ideas are at
420 Lexington Avenue; telephone is
MU 6-0121.

Old antagonists clash over CATV amendment
FCC PROPOSAL FINDS INDUSTRY POLES APART ON ISSUE

The FCC’s latest proposed revision
of its CATV rules found broadcasters
and cable proponents engaged last week
in another war of words over the ex-
tent and intent of the commission’s
CATYV regulatory policy. And like past
roundelays, the battle lines were not
clearly drawn between them because
of conflicting interests.

The commission, in a May notice of
rulemaking, proposed an amendment
(which could either be mandatory or
permissive) that would allow CATV
systems to carry the signals of other
stations in a market if they are required
to carry the programing of any one
outlet in that market.

Under an anomalous situation that
exists in the present rules, the commis-
sion noted, a CATV system is required
to carry the signals of any station
putting a grade-B contour over the
system’s community, while a CATV in
any top-100 market is prohibited from
importing signals of a station that
doesn’t put a grade-B contour over it.
The system must either obtain commis-
sion permission in a hearing or obtain
a waiver of the rule.

As a result VHF stations that put a
grade-B contour over CATV’s in major
markets are entitled to carriage while
competing UHF's, whose signals often
fall short, are not. And that result leads
UHF’s frequently to complain that the
disadvantage under which they labor in
competition with VHF’s is compounded.

The commission said the proposed
amendment might lessen the techno-
logical disadvantages that UHF's face,
and place all stations within a given
market on a competitive footing as well
as ease the administrative burden in-
volved in considering waiver requests.

(Commissioner Kenneth A. Cox, in
his dissent to the proposed rule, argued
the proposal was stated “too broadly.”
He said it would run counter to the
CATYV rules which are designed not to
equalize competition in distant markets,
but to prevent cable systems from dis-
torting station service areas and from
fragmenting the audiences of the sta-
tions in the CATV's community.)

Major Dissent = Important voices
from the broadcast industry, such as the
Association of Maximum Service Tele-
casters, the National Association of

Alchemists

Color Videotape Transferred To Color Fim

or

How Logos Has BeenTurning
For 5 Years In A Row

Alchemists are those frustrated men who have been trying to transfer color
videotape to color film, with little success. Granted., turning one substance
into another is no easy matter...but LOGOS has been doing it successfully

for 5 years. That may not sound like a commanding lead. but it is. Espe-
cially when LOGOS’ nearest Alchemist-competitor is less than 2 years old

LOGOS operates the highest quality tape-to-film transfer service used by the
nation's television and motion picture industry. LOGOS transfers many color
television shows from tape to film, including the Red Skelton Show and the

Danny Kaye Show. Qur tape film transfer is available in monochrome or
full color through a process developed and perfected exclusively by LOGOS,

Write to LOGOS today and receive our brochure which illustrates how 5
years experience can make the difference in doing your transferability work
for broadcast, closed-circuit or screen projection use,

on With Envy

L0GOS TELEPRODUCTION CENTER
3620 SOUTH 27th ST.
ARLINGTON, VA. (703) 671-1300
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Happenings
in the
Changing
World of
M

Who's buying?
What's selling?
Who listens . . .
how many . ..

where?

Why they tune
to FM?
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All that's new and different about foday’s FM will be told on July 31
in Broapcasting’s Special Report: FM Broadcasting.

New facts on the FM advance, and how its effectiveness is measured
Successful program formats in news and sports

Independent programing reflected in ratings heretofore unavailable
Changes in commercial policy

FCC direction . . . people reaction

Case histories on successful ad campaigns

Syndicated programs that sell on FM

New equipment available

This Special Report will be complete, so essential to understanding and
evaluating this medium, that advertisers and their agencies will give it
preferred desktop space for many months to come. (Our 31,500 circulation
includes 6,000 agencies and advertisers. )

This is a propitious time to tell your FM story, to present facts and figures
about your market, and how you program for it.

Publication Date — July 31

Final Deadline — July 21
Seace ReservaTioNn DaTE—No time like Nowl!

Broadeastin

THE HUSINESSWEEKLY DF TELEVISION AND ﬂdﬂlﬂg

HEADQUARTERS: 1735 D¥ SALES STREET, N.W., WASHINGTON, D. C. 20036 (202) 658-1022
NEW YORK: 444 MADISON AVENUE, 10022, TELEPHONE: (212) 755-0610

CHICAGO: 360 NORTH MICHIGAN AVENUE, 60601, TELEPHONE: (312) 236-4115
HOLLYWOQOD: 1680 NORTH VINE STREET, 90028. TELEPHONE: '(213) 463-3148
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Broadcasters and ABC, which had in
previous controversies held a firm line
for strong CATV regulation, found
little comfort in the commission’s pro-
posal. And CATV proponents, including
broadcasters with CATV holdings, who
had formerly preferred a softer regu-
latory approach, defended the proposal
as ‘‘realistic,” provided it were im-
plemented in a permissive manner. Of
the more than 20 petitioners who want-
ed to see the amendment adopted,
wanted it in some way, shape or form
other than the alleged “ambiguous”
form the commission had offered it.

Expressing outright opposition was
AMST which said that “neither the pro-
posed rule nor any rule like it would
serve the public interest” whether it
were mandatory or permissible. Accord-
ing to AMST the rule would frustrate
the commission’s distant-signal policy.
And if Commissioner Cox’s interpreta-
tion of the rule holds sway, then it
would appear, AMST said, that the pro-
posal would permit many distant signals
to be imported into numerous large
communities, would ‘“equalize the
quality” of distant signals with local
signals and would change TV viewing
habits and service patterns.

As an example of the impact of the
rule, AMST noted 45 of the principal
communities of the top-100 market lie
within the predicted grade-B contour
of any one station in another major
market. In the Springfield-Holyoke,
Mass., market (91 ARB rank), a CATV
operating in either principal community
could carry up to 23 commercial and
five educational stations. Under these
conditions, AMST suggested, it would
be better to bar carriage of all grade-B
signals outside an adjoining market.

The association said that while exten-
sion of UHF's into neighboring mar-
kets may appear to have some marginal
benefit to those stations, “even this is
doubtful since they will be heavily de-
pendent on local advertisers that are
not interested in the outside audience.”
Whatever short-run benefit that would
bring, AMST warned, would be more
than offset by the importation of num-
erous distant signals and the resulting
fragmentation of the limited audiences
available to a new local independent.

AMST proposed, as in the past, that
where two or more stations service
the same basic television market with
a grade B or better signal and where a
CATV community is clearly within
that basic market, the CATV system
should be permitted to carry all of the
stations involved whether or not one
or more of them may technically be a
distant station under the CATV rules.
This situation is confused by the pro-
posed rule with a CATV community
in an area that receives signals from
stations located in two or more differ-
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ent markets, the association said.

ABC’s Position = While AMST
warned of the rule’s implications, ABC
chose to delineate the actual market
situation which the rule could “more
realistically” take into account. And,
on this basis, it proposed a dual-market
concept as an alternative to the attempt
to equalize competition.

The first basic assumption, ABC
maintained, is that stations which are
competitive with each other are those
located within the predicted grade A
rather than the grade-B contour of
any station in a community. “A mar-
ket should be defined,” it said, “in
light of the most significant economic
facts of the industry,”—that the grade-
A contour most often is significant in
determining whether or not a station
receives prime nuggets like network
affiliations, syndicated films, and fea-
tures.

ABC proposes that a CATV system
operating within the grade-A contour of
any station within the top-100 markets
could carry the signal of any other
station which is “truly competitive”
with the grade-A signal, such as those
stations located in the same community.

In addition, if the system proposed
to carry any distant signals, it would
be required to carry all stations associ-
ated with the market before it could
carry other distant stations.

Gray Area » The second part of the
concept involves those areas which do
not receive grade-A service from any
top-100 market outlets but which do
receive grade-B service from such sta-
tions. ABC said the commission should
impose a requirement that if any dis-
tant signals are to be carried the sys-
tem must carry all stations associated
with the market of the grade-B station
before it may carry any other distant
station. “Even where there are over-
lapping grade-B signals from different
markets, it would seem desirable,” it
claimed, “if distant signals are to be
carried at all, to require carriage of all
stations from both markets before al-
lowing carriage of other distant [ones]

totally unassociated with the commun-
ity.” Its proposals, ABC further noted,
should be permissive only in the sense
that a CATV need not be required
to carry any distant signal.

The Westinghouse Broadcasting Co.s
solution to an overlap of grade-B serv-
ices from one market with grade-A
service areas of stations in another mar-
ket would be for the commission to hold
an evidentiary hearing. Westinghouse
also wanted a hearing on any proposal
to carry less than a grade A signal
from one top-100-market station into
the grade-A area of a station in a second
separate top-100 market. The only ex-
ception to present FCC rules, it said,
should allow CATV’s to carry UHF
stations in the same areas where VHF
stations located in the same community
provide grade-B service. Other pro-
posals to carry distant signals, it em-
phasized, should continue to be tried on
a case-by-case basis.

Doubts Blanket Rule = Storer Broad-
casting Co. said the desirability of
adopting a blanket rule was doubtful.
But if any such rule is adopted, it
should allow UHF’s operating with at
least 1 mw power and maximum avail-
able antenna height in an ARB market
to be carried on all CATV systems
within the grade-B contours of that
market’s VHF stations. The rule also
should not benefit VHF's that do not
serve the same area as other VHF’s in
the market, and that it should be lim-
ited to stations in the specific market
and not extended to other stations
throughout the grade-B area served
from that market. However, “unless a
clear rule is draftable,” Storer warned,
“the current case-to-case approach
should be continued.”

The NAB termed the proposed rule
“wholly inadequate” and one of “gen-
eral applicability” that would not bene-
fit UHF stations, but would disrupt the
“current scheme of regulation.” The on-
ly meaningful approach NAB could
find would be to continue on a case-by-
case basis with the sole consideration
of equalizing the treatment of UHF
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and - VHF stations “seérving the same
communities. As an overall principle,
NAB suggested that if a TV station is
entitled to be carried, all other stations
primarily serving the same city of Ii-
cense as that station should likewise be
entitled to carriage.

CATV’s View = While broadcasters
were tinkering with the internal struc-
ture of the proposed rule, the CATV
petitioners were concerned primarily
with its external appliaction, namely
permissiveness, Their major argument
raised against a mandatory imposition
was that since so many channels would
become available for CATV use, a
stringent requirement would exhaust
the channel capacity of most CATV
systems.

Both Cox Broadcasting Corp. and
Newhouse Broadcasting Corp., group
broadcasters and multiple-CATV own-
ers, felt that a permissive rule would
ordinarily work to the favor of UHF
stations since they provide additional
variety of program choices for cable
subscribers, If a mandatory rule were
imposed, they said, the CATV systems
might have to abandon whatever pub-
lic service programing they might be
providing to accommodate the extra
stations and ultimately deprive subscrib-
ers of “one of the most respected
services of cable television: non-profit
origination.”

The National Community ‘Television
Association, not unexpectedly, favored
the rule, on a permissive basis only. It
said the essential problem with UHF “is
VHF—not CATV.” If the commission
wants to equate carriage of UHF and
VHF signals on CATV, then NCTA
claimed a rule must be established to
accomplish this end rather than having
the commission waive “prohibitory”
rules on a burdensome case-by-case
basis.”

Since stations with large coverage
areas compete with stations having a
more limited audience, they should not
object to such rule. NCTA said that
competition is already a factor and
extending that competition to less popu-
lated areas will have “little additional
impact.” Broadcasting is a competitive
business, NCTA concluded: “No vested
right exists in a broadcaster to any
specific market area.”

West Coast CATV buys
five more systems

Columbia Television Co., multiple
CATV owner with systems in Wash-
ington and Oregon, more than doubled
its customers—to 21,000—when it
bought five CATV systems in Southern
California and Arizona.

The acquisition, made earlier this
month, was from Valley Telecasting
Co., whose systems serve El Centro,
Brawley, Calexico and Holtville, all in
California, and Yuma, Ariz. Valley
Telecasting was owned by CATV pion-
eer Bruce Merrill,

Although the price was not disclosed,
it is understood that the entire transac-
tion aggregated over $3 million.

Columbia Television, which is man-
aged by Robert M. Rosencrans as ex-
ecutive vice president, previously owned
five CATV systems in the Northwest,
serving about 11,000 people. These are
Pasco-Kennewick, Omak-Okonogan, and
Tonasket, all in Washington, and Pen-
dleton and Pilot Rock, both Oregon.
Columbia Television also holds a 10%
interest in the Mt. Vernon, Ill., cable
system now principally owned by TV-
personality Ed Sullivan’s Sullivan Pro-
ductions Inc., which two weeks ago
announced that it was building a sec-
ond CATV system in Centralia, Il
(BROADCASTING, July 10).

The California and Arizona systems
provide 12 channels of TV, principally
from Yuma and Mexicali, Mexico, via
microwave and the seven Los Angeles
VHF stations.

The Northwestern cable systems serve
their customers with TV from Pasco-
Kennewick, Richland, and Spokane and
Seattle, via microwave,

There are washings....
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Then, there are washings!

Like the washing and lubrication our film department
gives every frame of film before it is aired... kid
glove treatment that assures programs, commercials,
public service or promo films quality performance
always. Call your Petryman for your washing day.
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BROADCAST ADVERTISING

HEW backs FTC’s cigarette stand

GARDNER CALLS FOR STRONGER SMOKING WARNINGS IN ADVERTISING

The war on cigarette advertising
quickened last week when John H.
Gardner, secretary of the Department
of Health, Education and Welfare, told
Congress that stronger warnings that
cigarette smoking is dangerous should
be required on all packages and in all
advertising.

Mr. Gardner recommended also that
the tar and nicotine content of ciga-
rettes be required on all packages and
in all advertising.

The HEW report came two weeks
after similar recommendations were
made to Congress by the Federal Trade
Commission (BRoADCASTING, July 3).

The HEW attack drew an instant re-
buttal from the Tobacco Institute which
claimed that Mr. Gardner’s report was
“a mixture of unsupported recom-
niendations and a few carefully chosen
citations.” The Tobacco Institute said
the HEW statement ignores “a size-
able body of research that does not

support its position.”

Criticism of cigarette advertising,
particularly TV, emphasized in the
FTC report and repeated last week by
FCC Commissioner Kenneth A. Cox
(see page 54) was challenged by Rob-
ert B. Meyner, director of the cigarette
industry’s advertising code.

The week even saw Columbia Uni-
versity, New York, hold a rare news
conference to announce the develop-
ment of a new and allegedly safer filter
for cigarettes (see page 54).

And planners of a world conference
on cigarette smoking and health this fall
in New York revised a workshop on
advertising and smoking to “Commu-
nications—the Media”—and suggested
two new restrictions on cigarette broad-
cast commercials.

Hazards Greater = Mr. Gardner said
last week that recent studies on smok-
ing “confirms and in many ways
strengthens the health-hazard findings

of the 1964 Surgeon General’s Report
on Smoking and Health.”

Three things are necessary to combat
the effects of smoking, Mr. Gardner
said. The number of people who smoke,
now constituting 42% of the popula-
tion, must be reduced. A “less hazard-
ous” cigarette must be developed. And,
he stressed: “We must do everything we
can to encourage young people not to
start smoking; at present, half of our
young people are cigarette smokers by
the time they are 18.”

Mr. Meyner, former New Jersey gov-
ernor who has presided as cigarette
code czar since it has been in existence,
defended the three-year-old code as a
success in eliminating exaggerated
health claims and advertising aimed pri-
marily at youth.

He stressed that the code, sponsored
by eight of the nine major cigarette
manufacturers, prohibits such previous
advertising themes as equating smoking

Al eley roncs
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and social success, using testimonials
from athletes or entertainers designed
to appeal to young people.

The code also bars advertising on
TV and radio in programs where more
than 45% of the audience is under 21,
he noted. When a survey shows that
more than 45% of a TV show’s au-
dience is under 21, cigarette makers
withdraw their sponsorship, he said.

Cigarette manufacturers spend an es-
timated $250 million a year in TV and
radio broadcasting.

Name Change = Perhaps reflecting
the controversy spurred by the FTC re-
port, and the recent FCC ruling in-
voking the fairness doctrine in cigarette
adverising on the air (BROADCASTING,
June 5 et seq.), the World Conference
on Smoking and Health changed the
name of one of its workshops from
“Advertising—the Media” to “Com-
munications—the Media.”

The conference, scheduled for Sept.
11-13 in New York, is a world-wide
meeting of leaders in tobacco research
and educators. Scientists, doctors and
others from more than 25 nations are
expected to attend the sessions. Chair-
man of the three-day meeting is Dr.
Luther Terry, former VU.S. surgeon
general.

Officials say half of the 25 to 30
invited to participate in the communi-
cations work group have signed on for
what is scheduled to be three half days
of discussions on media, advertising
and cigarette smoking. Chairman of the
discussion group is James Monahan, a
senior editor of Reader’s Digest.

Appended to invitations was a list of

“suggested approaches to cigarette ad-
vertising” which will apparently serve
as the reference point for the discus-
sions. Among the suggestions were:

= “To require, by legislation, the
listing on cigarette packages and adver-
tising of tar and nicotine in the main-
stream of smoke . ..

= “To get the media to undertake as
a public service an intensive educational
campaign on the health risks of cigarette
smoking . . .

= “To ask the National Association of
Broadcasters through its code to *“elimi-
nate cigarette commercials on pro-

.grams” aimed at or programed during

times known to especially attract young
viewer-listeners . . .

= “Apply a version of the ‘no-quaff’
beer rule to cigarettes, thus banning
actual smoking on a commercial,
to eliminate cigarette advertising on
sporting events,” and

= “To consider the practicability of
urging more stringent controls on cig-
arette advertising, through existing
channels, private or governmental.”

American Cancer Society
gives position on ruling

More than 500 TV broadcasters re-
ceived a letter last week from the Ameri-
can Cancer Society, outlining the group’s
position on the FCC ruling on fairness
doctrine and anti-smoking groups
(BROADCASTING, June 5 et seq.).

ACS said that it was as startled as

Another element in the continuing
controversy over tobacco and health
was added last week by Columbia
University officials who announced
the development of a new cigarette
filter that reportedly makes smoking
“materially safer.”

The new filter, which is reportedly
a tasteless, white crystalline synthetic,
was said to be 70% more efective
than filters now in use by cigarette
manufacturers. Inventor is Robert
L. Strickman, president of the Al-
lied Testing and Research Labora-
tories in Hillsdale, N. J.

According to Mr. Strickman, he
originally offered the filter to major
cigarette manufacturers but found
no takers. He has given all rights to
it to Columbia University, except for
a small percentage that he will keep
for himself.

Tobacco manufacturers expressed

New filter said to make smoke safer

interest in the new filter and follow-
ing announcement of Mr. Strick-
man’s development, tobacco stocks
on the New York Stock Exchange
closed higher after heavy trading.

Announcement of the filter evoked
little immediate comment from
broadcasters and advertisers in New
York as it was not known whether
it would be released to the general
public and used by the tobacco in-
dustry. A more effective, *‘safer”
filter has long been cited as a pos-
sible method whereby the hazards of
smoking could be minimized.

Antismoking forces remained un-
impressed by the filter development.
The American Cancer Society said
that while it hopes the new filter is
a step towards a less-hazardous
cigarette, it still “believes the only
safe rule today is not to smoke cig-
arettes.”
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broadcasters were by the commission
ruling and that the FCC did not consult
or confer with ACS.

The letter, signed by William B.
Lewis, chairman of Kenyon & Eckhardt,
New York, and vice chairman of ACS,
acknowledged broadcasters’ past help in
carrying anti-cigarette messages, but
said that he has long believed stations
themselves, perhaps with the help of
Advertising Council, might have under-
taken duties now imposed upon them
by the FCC.

The ACS position, it was said, is sim-
ple: the society opposes cigarette smok-
ing and feels there has not been an
adequate opportunity to inform the
public of smoking hazards.

Fairness limited to
cigarettes: Cox

The FCC has not set out to put
broadcasters out of business by invok-
ing the fairness doctrine in all phases
of commercial operation. That opinion
was delivered to the South Carolina
Broadcasters Association last week by
Commissioner Kenneth A. Cox.

Following Mr. Cox’s speech at the
SCBA meeting in Myrtle Beach, the
association unanimously resolved that
the FCC should give way to the Fed-
eral Trade Commission as “a more
appropriate administrative body to pro-
tect the public health and to regulate
advertising copy.”

Commissioner Cox pointed out that
the FCC's June 2 letter to WCBS-TV
New York, in which it said cigarette
advertising falls under the fairness doc-
trine, was an isolated incident and
should not be construed as precedent.
The commission, he said, realizes that
broadcasting has a commercial base
and that if the ruling spreads to other
products that base might be destroyed.

To back up his nonprecedent con-
viction, he said he didn’t think the
FCC would issue a similar decision on
beer and wine advertising.

Questioned on why broadcasters
should be singled out from all media
on the subject of commercial fairness,
Mr. Cox noted that the standards of
broadcasting, “as always,” are higher
than those of newspapers.

Tough Line = Noting the recent FTC
report to Congress regarding tougher
language on cigarette packages and all
cigarette advertising, the commissioner
said the ultimate tough line Congress
may adopt could be a ban on all ciga-
rette advertising.

The SCBA'’s resolution said the com-
mission’s cigarette ruling has a “worthy
objective” in seeking to foster an audi-
ence informed on both sides of a con-
troversial issue, but the association had
“deep concern” over the “novel ex-
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ABC Studio 1313 converted
to color by F & M Systems Co.

Llet; F &M help you convert
your facilities to color

[t's easier than you think . . . especially if you work
with F & M Systems Co. Whether you want a com-
plete studio conversion like the one shown above,
or a mobile color TV van, or some less elaborate
modernization work, we can help you save time
and money.

We can save you time because we afready have
men and manufacturing facilities specifically ori-
ented toward this work. We also have tested stu-
dio designs and field-proved van layouts to draw
on when preparing your designs.

We can save you money because we can adapt
your facilities to color with minimum architectural
changes. Since we are not in the equipment busi-
ness, we buy the brands of equipment you prefer
... and we avoid unnecessary purchases.

Even if you're not converting to color now . .. if
you're planning a UHF station...or an educa-
tional TV system . . . or a mobile unit . . . or if you
just want to modernize some obsolete facilities,
we can help you, too. Write for literature describ-
ing our services, or call us today!

F&M SYSTEMS CO. (|

W A DIVISION OF FISCHBACH AND MOORE, INCORPORATED

P. 0. BOX 20778

AREA CODE 214. CH 1.2121 DALLAS, TEXAS 75220



The day the Hot Line got hot.

During the Arab-lsraeli war, U.S.
carrier-based planes scrambled over
the Mediterranean.

Their mission was peaceful, but
watching Russians had no way of
knowing this.

Within minutes, though, Soviet Pre-
mier Kosygin knew it. The White House

chose to assure him of it over the
Washington-Moscow Hot Line.

It was the first time the Hot Line had
ever been used during a crisis.

When the decision to use it had
been made, the Hot Line was ready.
The teleprinter message was sent to
Moscow and received. And who

knows what was avoided.

In future crises, the Hot Line must
be just as ready. And it will be.

We ought to know. One of our sub-
sidiaries, ITT World Communications
Inc., keeps it ready.

International Telephone and Tele-
graph Corporation, New York, N.Y.




tension of commission authority to stand
in judgment of articles of commerce, as
distinguished from issues of public con-
troversy.”

The FCC’s action “discriminates”
against radio-TV, the SCBA added,
pointing out that “newspapers, maga-
zines and other important advertising
media—all beyond reach of the com-
mission’s jurisdiction—will continue to
afford the cigarette advertiser an un-
hampered means to convey his mes-
sage.”

SCBA called on the FCC not to
apply the fairness doctrine to adver-
tising and to “make it abundantly clear”
that the lone judge of whether respon-
sibility to the audience has been met
should be the broadcasters.

Response stings FCC on
cigarette advertising

Members of the general public as well
as broadcasters have been lashing the
FCC as a result of its ruling applying
the fairness doctrine to cigarette com-
mercials.

The commission’s complaints branch
reported last week that “a substantial
number of complaints” opposing the
ruling have been received since it was
issued last month (BROADCASTING, June
5). “A few letters” were received in
favor of the commission’s action.

A commission official said the mail
appears evenly divided between broad-
casters and the general public. Mem-
bers of Congress from tobacco states
have also expressed their opposition.

No estimate of the number of pieces
of mail received was available. But the
official said the number is far less than
the number the commission has re-
ceived on other occasions expressing
complaints. He mentioned specifically
the complaints received about Tom
Lehrer singing *“Vatican Rag” on wNDT-
(Tv) New York and NBC's special,
The Pursuit of Pleasure.

The complaints branch report also
noted that one letter expressed the
view that the commission’s action
doesn’t go far enough; the writer said
all tobacco ads should be eliminated
from broadcasting.

Commercials
in production ...

Listings include new commercials be-
ing made for national or large regional
radio and television campaigns. Ap-
pearing in sequence are names of adver-
tisers, product, number, length and type
of commercials, production manager,
agency with its account executive and
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producer.

Hanna-Barbera Commercials, 3400 Cahuenga

Boulevard, Hollywood 30028.

Zale Corp., Dallas (watches and diamonds);
six 60's, four 20's for TV, live on film, color.
Terry Croghan, production manager. Agency:
Bloom Advertising, Dallas. George Hill, agency
producer.

Quaker Oats Co. Chicago (Quisp Quake and
Cap'n Crunch); one 60 for TV, live on film,
color. Terry Croghan, production manager.
Agency: Compton Advertising, Chicago. Jack
Davis, agency producer.

Clorox Co., Oakland, Calif. (bleach); three 60's
for TV, animated on film, color. Terry Croghan,
production manager. Agency: Honig, Cooper &
Harrington, San Francisco. George Watson,
agency producer.

Lion 0il Co., EI Dorado, Ark. (gasoline); two
60's, one 20 for TV, animated on film, Terry
Croghan, production manager. Agency: Foote,
Cone & Belding, Chicago. Bob Koslow, agency
producer.

Chevrolet, Detroit (cars); one 20 for TV, live
on film, color. Terry Croghan, production man-
ager. Agency: Campbell-Ewald, Detroit. Don
Felts, agency producer.

California Packing Corp., San Francisco {De!
Monte fruit drinks); five 10's for TV, animated
on film, color. Terry Croghan, production man-
ager. Agency: McCann-Erickson, San Francisco.
Dan Easton, agency producer.

First National Bank in St. Louis (services);
three 60's for TV, animated on film, color.
Terry Croghan, production manager. Agency:
Gardner Advertising, St. Louis. Marv Gold,
agency producer.

Kellogg Co., Battle Creek, Mich. {Raisin Bran);
one 60, two 30’s for TV, live and animated on
film, color. Terry Croghan, production manager.
Agency: Leo Burnett, Los Angeles. Charles Casey,
agency producer.

Filmation Associates, 10635 Riverside Drive,
North Hollywood, Calif.

Copland Meats, Jacksonville, Fla. {meats;
six 60's for TV, animated-live on film, color.
Hal Sutherland, production manager. Agency:
Newman Lynde Associates, Jacksonville. Rick
Waring, account executive,

Pepper Sound Studios Inc., 2076 Union Avenue,
Memphis 38128.

Batavia Downs, Batavia, N. Y. (race track);
one 60 for radio, jingle. Bud Smalley, production
manager. Agency: J. G. Kelly Co., Buffalo, N. Y
George Eustace, account executive.

Little Red Food Stores, Topeka, Kan. (food),
one 60 for radio, jingle. Bud Smalley, production
manager. Placed direct.

Lucky Discount Stores, San Francisco (gen-
eral); one 60 for radio, jingle. Jerry Clements,
production manager. Placed direct.

Downtown Inc., Kansas City, Mo. (city pro-
motion) one 60 for radio, jingle. Bud Smalley,
production manager. Agency: Townsend &
Bergen Inc., Kansas Gity.

Hall Brothers Dairy, Montgomery, Ala, (prod-
uctsy; one 60 for radio, jingle. Bud Smatley,
production manager. Agency: Kimbrough-Yeoman
& Associates, Montgomery. Tommy Kimbrough,
account executive.

Crescent Credit Corp,, Montgomerg. Ala.
(services); one 60 for radio, jingle. Bud Smalley,
production manager. Agency: Kimbrough-Yeoman
& Associates, Montgomery. Tommy Kimbrough,

A-K to handle Skyline

Skyline Television Network last
week appointed Avery-Knodel,
New York, as its national sales
representative effective Aug. I.
And it announced that KRTV(TV)
Great Falls, Mont., became its
fifth station, joining Kip-Tv Idaho
Falls and kmvt(TV) Twin Falls,
both Idaho, kook-Tv Billings and
KXLF-Tv Butte, both Montana.

At the signing of the sales-rep
contract: Melvin B. Wright (1),
president of Skyline, and J. W.
(Bill) Knodel, president of A-K.

account executive.

STP division Studebaker Corp., Chicago (ol
additive); four 60's for radio, jingle. Bud Smalley,
production manager, Agency: Media Service,
Chicago. Charlie Temkin, account executive.

AW Rootbeer, San Francisco (drive-in); one
60 for radio, jingle. Bud Smalley, production
manager. Agen%: Bartels & Blain, San Fran-

a

cisco. Raymond Bartels, account executive.

Dubugue Packing Co., Dubuque, lowa (meatsl;
one 60 for radio, jingle. Bud Smalley, produc-
tion manager. Agency: Isker & Adajian, Chicago.
Jack Adajian, account executive.

Holiday Inns of America Inc, Memphis
(motels); one 60 for TV, jingle. Agency: Bear
Lawson & Potter, Memphis. Dick Potter, accou
executive.

PigglyWiggly, Jacksonville, Fla. (grocery
chain); one 60 for radio, jingle. Bud Smalley,
froduction manager. Placed direct. Ed Mat-
hews, account executive.

Tele-Tape Productions, 234 West 44th Street,
New York 10036,

Sen 0il Co., Philadelphia (Sunoco Sunny Dol-
larsk; two 60's for TV, live on tape, color.
Samue! J, Cox, production manager. Agency:
William Esty, New York. Sy Frolick and Pat
Dickenson, agency producers.

WXYZTV Commercial VTR Division, 20777 West
Ten Mile Road, Southfield, Mich. 48075.

Bank of the Commonwealth, Detroit {services);
two 60's for TV, on tape, color. Ralph Dawson,
production manager. Agency: MacManus, John
& Adams, Bloomfield Hills, Mich. Dan Waldron,
agency producer. Approximate cost: $1,360.

Michigan Educational Association, Detroit
{education); two 60's, one 40 for TV, on tape,
color. Ralph Dawson, production manager,
Agency: Robert Hund Inc., Farmington, Mich.
Robert Hund, agency producer. Approximate
cost: $2,255.
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Spot TV barely ahead of '66

TVB report on first quarter reflects very slight

increase over last year’s buying pace;

perennial leader P&G spends $18.3 million

Spot advertisers in television spent
$295,849,000 in the first quarter of the
year, the Television Bureau of Adver- BUYING BY LENGTHS AND BY TIME OF DAY
tising reported today (July 17). (SPOT TV IN FIRST QUARTER)
This represents a 1.2% increase in Length of commercial Amount %
national-regional spot volume based on 60's (40 secs. or more) $210,305,000 71.1
387 stations reporting for both first- %gs gﬂfolsec&) ; 53,236,000 180
quarter 1967 and the same period of Prosgramso 0 secs. {g.g%ggg gg
1966. The relatively slight gain, com- Total $295,849 000 100.0
pared to previous advances, reflects a .
generally acknowledged softness in the ID"lar;e of day $ Gg"‘;ggnéoo 23{’2
business (BROADCASTING, July 3). Early evening 78.181,000 2.4
: . Night 100,851,000 34.1
markets "t yoar ot continued g | Lit igh 43,059 000 163
A Total $295,849,000 100.0
worry both stations and reps.
Procter & Gamble, TVB’s list shows,
sl .to overshadovd&t all ptherlgd?: 4. Bristo}-Myers $6,559,600  29. American Can $2,172,700
vertisers in spot spending, its $18. 5. General Foods 6,477,300  30. American Tel. & Tel. 2,084,900
million contrasted to 3$8.6 million in- 6. William Wrigley Jr., Co. 6,254,500  31. Borden Co. 2,073,500
vested by Coca-Cola (combined with g f_:ontineBntatlh Baking Co. i,ggg.ggg g§ nef_tle ’Cg: " %’32};'888
bottlers), the nearest contender. Coca- - Lever orotners o/, . National Biscul +J63,
. 9. Warner-Lambert Pharma. 4,532,400  34. Chrysler Corp., dealers 1,944,900
Cola, according to the report, has 1y piles Laboratories 4107900 35, Johneon & Jahnson 1,899,300
moved up from fifth to second in the  11. General Mills 3,714,900  36. Hills Brothers Coffee 1,842,200
list, Colgate-Palmolive from sixth to  12. Alberto-Culver 3,704,800  37. Avon Products 1,824,500
third and Continental Baking from 13. Ford Motor Co, dealers 3,678,400  38. Campbell Soup 1,791,900
tenth to seventh 14. Kellogg Co. 3614800  39. Jos. Schlitz Brewing 1,776,100
: 15. General Motors, dealers 3,564,300  40. Brown & Williamson Tobacco 1,773,600
The favored one-minute commercial %(75 K;ps[-(:olaTCg.lhott(I:ers g,gég,;gg 2% ;Io;ida C'ltru(s: Commission %,égi,ggg

- . American Tobacco Co. ,360, . H. ). Heinz Ce. ,b64,
g’;ﬁ? cgg‘l‘l‘;“ff h‘t‘t’m;fa:v" mt‘;l?: sgr‘;f 18. R. J. Reynolds Tobacco 3280500  43. Hunt Foods & Industries 1,602,100
5, g was P 19. General “Motors 3,112000  44. Beech-Nut Life Savers 1,548,500
od of greatest concentration (see table 20, American Home Products 3,028,900  45. Sterling Drug 1,548,000
above). 21. Mars Inc. 2,839,400  46. International Coffee Org. 1,523,600
gg g?rnd Paodérctsd gg%g,ggg 47. Eexize Chegﬂcals %,g%.ggg

: . Standard Brands 48. Carnation Co.

WIZ D AU LA LD 24, Ralston Purina 2600100 49, Carter-Wallace 1,457,000
(Source: TVBILNA—Rorabaugh) 25 Quaker Oaltws g'g;%'ggg 50. Peter Paul %:397:700

1. Proctor & Gamble 18,349,900  26. Liggett & Myers Tobacco W71, 51. E. & J. Gallo Winery ,372,200

2. Coca-Cola Co./bottlers $8,657,3(](] 27. Shell il 2,281,400 52. Gillette 1,351,900

3. Colgate-Palmolive 8,503,000  28. Philip Morris 2,262,700  53. Royal Crown Cola/bottlers 1,323,700

There were some rays of happiness
Though the report, on the top- the spending of several advertisers in 1966.

100 spot-TV advertisers found lit-
tle to shout about in overall volume,

From
Coca-cola Co./bottlers $6,838,700
Coigate-Palmolive 6,085,200
Alberto-Culver Co. 813,300
American Tobacco 1,354,500
General Motors 604,100
Corn Products 2,099,600
Nestle Co. 514,200
Johnson & Johnson 1,093,300
Florida Citrus Comm. 274,500

was up considerably in this year’s

" quarter compared to the like period

To From To
$8,657,300 Beech-Nut Life Savers 627,400 1,548,500
8,503,000 (nternational Coffee Organization 780,800 1,523,600
3,704,800 Teyize Chemicals 548,300 1,507,600
g??%gg Carnation Co. 707,600 1,479,200
2'gog.400 CarterWallace 440,000 1,457,000
1'981'600 Standard Gil of Calif. 125,900 1,119,000
1,889.300 Motorola 25,200 1,045,000
1,742,600 Revion 12,200 1,000,700

The Television Bureau of Adver-

tising cited these examples:
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54, Chesebrough-Pond's $1,255,100
55. Canadian Breweries Ltd. 1,214,500
56. Beatrice Foods 1,189,900
57. American Airlines 1,165,600
58. United Air Lines 1,160,500
59, Sears, Roebuck 1,157,300
60. Standard Oil Co. of Calif. 1,119,00
6l. Scott Paper 1,116,700
62. International Tel. & Tel. 1,099,300
63. Pet Inc. 1,064,500
64, Motorola 1,045,000
65. Noxell Corp. 1,036,700
66. P. Lorillard 1,033,600
67. W. R. Grace & Co. 1,033,400
68. Pabst Brewing 1,015,300
69. Revion 1,000,700
70. Standard Qil of Ind. 997,100
71. Libby, McNeill & Libby 983,400

72. Gulf Oil Corp. 981,500
73, Armour & Co.

74. S. C. Johnson & Son
75. Seven-Up Co./bottlers
76. Trans World Airlines

77. Eversharp 911,000
78. Smith, Kiine & French Labs. 905,300
79. H & R Block 860,100
80. Anheuser-Busch 858,500

81. Associated Brewing 856,700
82. Hazel Bishop 837,600
83. Eastern Air Lines 835,300
84, Olympia Brewing 826,100
85. Green Giant Co. 825,100
86. Mentholatum Co. 817,600

87. United Vintners 805,900
88. National Dairy Products 786,700
89. National Airlines 777,300
90. Kayser-Roth Corp. 774,900
91. Heublein Inc. 771,100
92. Foremost Dairies 746,600

93. Wander Co. 741,700
94, U.S. Borax & Chemical 741,100
i 720,800

95. Mafbelllne Co.
Melville Shoe Corp.
97. Wallace & Tiernan
98. Greyhound Corp,
99, Formuia 409 Inc.

. Rheingold Corp. 679,500

Nieisen to add weekiy
network-TV report

A. C. Nielsen Co. plans to issue a
weekly network-TV report next fall
that will supplement the current fort-
nightly pocket piece and the weekly
30-market report.

A spokesman for Nielsen said last
week that the new weekly report will be
mailed on Monday for Tuesday de-
livery and will be issued only through
February. Fees for the new service were
not revealed.

Nielsen also is understood to be
planning to convert its entire national
sample to an electronic instantaneous
service by the fall of 1968. Though no
comment could be obtained from the
TV networks, it was reported that they
may offer objections to both of Nielsen’s
new undertakings. The belief is that
networks will not want to pay the cost
increases the two innovations would
entail, and, beyond that, they regard
them primarily as aides in counting
households and not helpful in providing
vital audience-composition information
sought by advertising agencies.
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Political tab
goes up in '66

FCC report of $32 million
spent for time also raises

questions on equal-time

With spot announcements providing
the thrust, and with Democrats provid-
ing most of the money, political broad-
cast revenues during last year’s primary
and general elections soared to a new
high of $32 million.

This is $12 million, or 60%, more
than was spent on political broadcasting
during the last off-year election, in 1962.

And it approaches the total spent in
the presidential election year of 1964—
$34.6 million—when $12.8 million was
spent on the presidential and vice pres-
idential contests.

The figures for 1966 were provided
by the FCC in a report based on 5,500
stations’ replies to a questionnaire on
political broadcasting.

The report shows that all of the 60%
increase is represented by money paid
for spot announcements. Candidates
and their supporters last year paid $27.5
million for them, 85% more than the
$14.9 million they spent on spots in
1962.

Program Revenue Down » The spot-
announcement money was six times
greater than that spent for program
time, which actually declined, from
$5.2 million for 1962 to $4.5 million.
The commission noted that almost all
television stations carried both paid
programs and spot announcements.

The Democrats, with more intraparty
fights, spent more money in 1966 than
the Republicans—$18.5 million to $12.2
million. The Democrats spent $10 mil-
lion in primaries alone; the Republicans
spent only $2 million in fights among
themselves.

In the general elections, Republicans
outspent Democrats by a margin of
$10.4 million to $8.5 million. Minor
parties spent $1.4 million.

The report also shows that stations in
the South, where most Democratic con-
tests were fought, reaped a rich harvest
of political money. Alabama, Florida,
Georgia, Louisiana, North Carolina,
Tennessee and Texas accounted for
half of the $10 million that the Demo-
crats spent in the primaries.

Five of those states (all but North
Carolina and Louisiana) plus Cali-
fornia, Illinois, Michigan, New York
and Pennsylvania, accounted for more
than half of the total $32 million spent

last year.

California Richest = California, the
nation’s largest state in population,
showed the heaviest broadcast spend-
ing, $3,335,757. New York, the sec-
ond largest state, was second, with
$2,544,901.

The report noted that radio proved
an attractive medium for politicians
last year. Spending for radio increased
70% over the amount spent in 1962,
to $13.1 million, This represents 41%
of the money spent on political broad-
casts last year; radio’s share in 1962
was 38%.

The amount spent on television,
some $19 million, represents a 50%
increase over the amount television re-
ceived from political broadcasting in
1962,

The report indicated that television
stations earned, on average, $20,000,
from political broadcasting and radio
stations, $2,000.

It also indicated that stations, again
on average, were not overly generous
with sustaining time, which was defined
as any time devoted to candidates, in-
cluding news specials, that was not
sponsored. The average for television
stations was 2 hours and 15 minutes,
for radio stations 1 hour and 10 min-
utes.

The report also pointed out that of
113 television stations reporting charges
of more than $50,000 for political
broadcasting, 39—or 35%—reported
no sustaining time at all. Three of the
seven AM stations reporting charges
of more than $50,000 reported provid-
ing no sustaining time.

The report also provided some basis
for challenging broadcasters’ contention
that the equal-time law inhibits them
from giving free time to major-party
candidates, since they are unwilling to
give equal time to minor-party candi-
dates.

Analyses of radio and television sta-
tions giving free time to candidates in
races in which more than the two major
parties were represented showed that the
average amount of sustaining time re-
ported for major-party candidates was
about the same regardless of whether
third-party candidates were involved.
“The stations reporting time for third-
party candidates simply provided more
total time for senatorial candidates,”
the report said.

The analysis of television stations
giving time to senatorial candidates
showed that 113 of them reported an
average of 61 minutes for the candi-
dates. Thirty-six of the stations rte-
ported carrying time for minor-party
candidates.

Commission officials, however, cau-
tioned that a number of factors not
dealt with in the report would have to
be considered to determine whether or
not the equal-time law has an effect on
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the amount of time given candidates.
One element mentioned was the degree
of interest in the races involved.

The report also indicated that not
many stations have found their editorial
voice. It said that only 21 television
stations and 110 AM radio stations re-
ported broadcasting editorials for or
against candidates,

lowa law to slap 3% tax
on advertising services

The governor of Iowa, Harold
Hughes, is on vacation. But when he
returns he is expected to sign into law
a new 3% state tax on sales and services,
including advertising. The law will go
into effect on Oct. 1.

In a broad tax bill, passed by the
legislature just before adjournment, the
sales tax was raised from 2% to 3%
and many services, which had been
excluded under the old law, were now
included: among them, advertising and
haircuts.

Media in the state were caught by
surprise by the bill, which was worked
out by leadership of the two houses
and the governor behind closed doors
just days before the session ended. With
about two days remaining in the session,
the bill went to both chambers and was
rammed through with relatively Iittle
opposition.

Since the passage, the Towa Broad-
casters Association has had two meet-
ings to discuss ways to challenge the
bill, possibly by taking it to court.
Representatives of the Iowa newspaper
and billboard interests have also met
to determine if a court test can be set.

Fram takes Triangle
races for 153 markets

The Fram Corp. (oil filters), Provi-
dence, R.IL., will sponsor its fourth auto
racing special produced by Triangle sta-
tions and has signed for a fifth in the
fall. Fram’s sponsorship of the Daytona
500, filmed as a half-hour show by Tri-
angle last February, covers at least 153
markets. The fifth classic (the 1967
Sebring race) is set by Fram for the
fall.

Triangle Program Sales has now re-
leased 16 TV specials, with direct pur-
chases (no agency involved) from such
advertisers as Xerox, duPont, Johnson
Motors, Sun Qil, Chevron, and Standard
Oil, and in total is currently syndicating
45 auto racing shows.

The six TV stations operated by Tri-
angle are in the Fram 153 market list,
which also includes such major mar-
kets as New York (werx[Tv]); Los An-
geles (kTLA[TV]); Chicago (WFLD[TV]);
Boston (WxBG-TV); Qakland-San Fran-
cisco (kTvu[Tv]); Cleveland (WEWS[TV]);
Washington (wtTg[Tv]), and Minne-
apolis-St. Paul (ksTP-Tv). The Fram
showing of the Daytona begins on vari-
ous dates this summer, with nearly all
stations scheduling the special on week-
ends.

Business briefly . . .

General Foods Corp., White Plains,
N. Y, is using spot TV to introduce
Genie Rice (long-grain rice boiled in
bag). GF’s Jell-O division, through
Grey Advertising, New York, has al-
ready entered Genie in markets in

Arizona and Ohio.

P. Lorillard Co., through Foote, Cone
& Belding, both New York, has signed
with CBS Radio for a 52-week cospon-
sorship of Drees on Sports. Sponsorship
of the weekend series is shared with
State Farm Insurance Co., Blooming-
ton, IIL

Taco Bell, Torrence, Calif.,, chain of
Mexican food restaurants, through Ross
& Seidman Advertising, Sherman QOaks,
Calif., has started series of radio com-
mercials featuring such funny-men as
Mel Blanc, Jesse White, Howard Morris
and Pat Harrington Jr. Current sched-
ules include stations in Los Angeles,
San Diego, Bakersfield, Sacramento,
Stockton, Phoenix, Oxnard, Santa Paula,
Santa Maria and Santa Cruz.

Minnesota Mining and Manufacturing
Co.'s Scotch Tape division, St. Paul, is
using radio, in addition to various print
media, for its “Tape a Trip Sweep-
stakes” back-to-school promotion.

Bristol-Myers Co., through Young &
Rubicam, both New York, for Excedrin,
has purchased 18-week sponsorship in
NBC Radio’s Emphasis, News of the
World and Monitor.

State Farm Insurance Co., Blooming-
ton, Ill., through Needham, Harper &
Steers Inc., Chicago, has bought spon-
sorship of Mutual’s Thoroughbred Race
of the Week through Aug. 16.

General Foods Corp., White Plains,
N. Y, is introducing a new product,
Birds Eye Orange Plus, in two markets
(Buffalo, N. Y., and Seattle) initially
and with the support of TV and radio.
Agency is Benton & Bowles, New York.

BAR network-TV bhilling report for week ending July 9

BAR network-TV dollar revenue estimates—week ended July 9, 1967 (Net time and talent charges in thousands of dollars)

Week ended

Day parts Networks July 9
Monday-Friday  ABC-TV =

Sign on-10 am. CBSTV  § 1051

NBC-TV 177.5

Total 282.6

Monday Friday AB(‘fTV 1,076.0

10 am.-6 p.m. CBS-TV 2,681.4

NBC-TV 14111

Total 51685

Saturday-Sunday ABC-TV 4331

Sign-on-6 p.m.  CBS-TV 482.8

NBC-TV 4809

Total 1,396.8

Monday—Saturday ABC-TV 184.1

CBS-TV 366.2

NBC-TV 656.6

Total 1,206.9

Cume Cume Week ended Cume Cume
July 19 Jan. 1-July 9 Day parts Networks July 9 July 1.9 Jan. 1-July 9
= — Sunday ABC-TV 52.2 87.2 3,309.5
$ 1051 31974  67:30 p.m. CBS-TV 104.5 175.9 6,233.0
1775 7.942.2 : NBC-TV 243 34.1 42230
B26 - MIBE ondaySidy MG 31 4ded 192430
onday-Sunday ,421. ,415, 843,
L6 367683 7301 pm . CBSTV 39451 51651 1522117
14111 449491 NBC-TV 4,008.7 5,246.9 150,725.1
5'153'5 153' 295'8 Total 11,3749 14,827.7 435,779.8
o 22'074'3 Monday-Sunday  ABC-TV 443, 479.7 5,766.2
lfl’ggg Sles  1lpmsignoff CBSTV 33.7 67.4 1,466.2
5 33131 NBC-TV 2475 273.9 18,266.7
30805 583370 Total 724.5 821.0 17.499.1
060. Network totals  ABC-TV 5,609.8 72656 2085316
251.4 7,769.3 CBS-TV 7.7188 9749.9 2886242
408.9 15.787.8 NBC-TV 7,006.6 87833 2473717

680.6 15,952.5 Grand totals

1,340.9 39,5097  all networks $20,335.2  §$25.798.8  $744,527.5
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Insurance men find buying more TV is best policy

Leading insurance companies are Bureau of Advertising. in 1965, TVB reported. TV ac-
turning to TV on an expanding scale The top-15 television insurance counted for more than 59% of their
to reach prospects for all types of advertisers of 1966 increased their measure media expenditures last
policies, according to a compilation investments in the medium to $24,- year.
released last week by the Television 560,290 last year from $17,007,000 The TVB figures:

(Measured Media Investments of Top 15 TV Insurance Advertisers in 1966)
1966 1966 1966 1965 % ‘ Media

Company Spot Network Total TV Total TV Change Magazines Newspapers Radioc  Television Total % TV
Sears, Roebuck

(Alistate)  $1,006,730 $ 3,219,600 $ 4,226,330 $ 3,730,670 + 13.3% 1714109 438,684 — 4,266,330 6,379,123 66.3%
Prudential
JIT,S' ?f' ) 42,780 3,327,200 3,369,980 3,271,970 + 3.0 1,133,416 313,646 — 3,369,980 4,817,042 70.0
ohn Hancoc!

Mutual Li:e 159,300 2,318,100 2,477,400 1,787,950 4 386 — 53,610 — 2,477,400 2,531,010 97.9
Institute o X

Litle Ins. 1,120 1,921,800 1,922,920 1,946,000 — 1.2 — 622,528 — 1,922,920 2,545,448 755
Continental

Ins. Co's. 299,530 1,434,400 1,733,930 * ~+Infinity 196,809 333,679 — 1,733,930 2,264,418 76.6
Metropolitan

Life — 1,465,000 1,465,000 * +Infinity 3,114,878 81,546 - 1,465,000 4,661,424 314
Mutual of

Sn:jaahao 8,110 1,441,000 1,449,110 1,327,250 + 9.2 605585 857,595 377,000 1,499,110 3,289,280 44.1
State Farm

Mutual 35370 1,388,700 1,424,070 1,919,600 — 258 346,647 109,297 2,717,000 1,424,070 4,597,014 31.0
Ins. Co. of
rll‘lsor(t)r? Aomer. — 1,412,000 1,412,000 —  Hinfinity 148,553 58,718 — 1,412,000 1619271 87.2
Aetna Life

lnsn.a 480 1,247,900 1,248,380 635,310 4 96.5 684,434 35,909 —_ 1,248,380 1,968,723 63.4
Continental

Casualty 873,210 = 873,210 250,070 4-249.2 - 735,052 301,000 873,210 1,909,262 45.7
legfe(:gossfmue 870,970 - 870,970 888,390 — 20 572,651 407,442 735,000 870,970 2,586,063 33.7
Libe

Mutrntnyal 522,900 265,000 787,900 507,950 + 55.1 14,280 — —_ 787,900 802,180 98.2
General Ins. Co.
of Amer. 676,040 — 676,040 585,150 4 155 — — — 676,040 676,040 100.0
Kemper

lns.pe 250 622,800 623,050 157,460 4-295.7 169,883 — 623,050 792,933 786
TOTALS $4,496,790 $20,063,500 $24,560,290 $17,007,770 + 44.4% $8,701,245 $4,047,706 $4, 130 000 $24,560,290 $41,439,241 59.3%

* Under $20,000
Sources: TVB/LNA-BAR; N.C. Rorabaugh (Spot TV: gross time; network TV: net time & program costs); PIB, Bureau of Advertising (ANPA), RAB.

.

Agency appointments. ..

= Massachusetts Mutual Life Insurance
Co., Springfield, Mass., appoints Ken-
yon & Eckhardt, New York, effective
Oct. 1, replacing J. Walter Thompson
Co., New York.

= Gladding Corp., South Otselic, N. Y.,
has appointed J. M. Mathes Inc. to
handle its South Bend tackle and in-
dustrial divisions. Account will be serv-
iced through Mathes' Miami office.

Also in advertising ...

Made to order = Jewell Radio and Tele-
vision Productions, Chicago, has estab-
lished creative broadcast services divi-
sion to specialize in custom radio-TV
commercial work for advertising agen-
cies. Address: 612 North Michigan
Avenue; Phone 664-5757.

Agency additions » The Los Angeles-
BROADCASTING, July 17, 1967

based agency of Boylhart, Lovett &
Dean Inc. has joined the Transamerica
Advertising Agency Network, a coop-
erative group of independently-owned
U.S. and foreign advertising organiza-
tions. At the same time the agency es-
tablished as a new independent division,
BL&D Public Relations.

Prefer own world

Schwerin Research Corp., New York,
has reported that a study of 100 TV
commercials shows that the 16-t0-25 age
group is influenced most favorably by
commercials that spotlight young peo-
ple in hopeful situations and contain
music with a “young” beat. Converse-
ly, commercials that feature mature or
middle-aged characters or depict “un-
pleasant or onerous problems” scored
noticeably worse among younger view-
ers than the rest of the audience.

Crisis month drop shows

Another perspective on the TV net-
works' preemption tab for coverage of
the Middle East war, the Johnson-
Kosygin talks and the United Nations
sessions may be found in midyear sales
estimates obtained July 7 from Broad-
cast Advertisers Reports.

They show that network revenues
were up in both the first and second
quarters for an 8% overall gain over
year-ago levels. But despite the upward
trend, revenues for June alone—when
the bulk of the preemptions occurred
—not only didn't keep pace but
dropped $2.1 million (about 2%).

BAR estimates the first-half net reve-
nues at $718,728,700 as against $633,-
291,900 through June 1966 (estimated
then by joint service of BAR and Lead-
ing National Advertisers). The June
figure this year is put at $90,763,600 as
against $92,910,200 in June 1966.
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Fla. CATV picks Ameco
for $1 million system

Contract to build a §$1 million
235-mile CATV system in Lakeland,
Fla.,, for Community Cablevision Inc.
has been signed by Ameco Inc., Phoe-
nix, it was announced last week. The
system, expected to be completed in
about a year, but with sections becom-
ing operative earlier, has a potential of
20,000 customers and will serve sub-
scribers with eight TV signals from
Tampa and Orlando, Fla.,, and with
news, weather, stock market quotations,
community public service, local news,
and a program and bulletin channel.

Community Cablevision is headed by
Duane McConnell, president-general
manager of woNN Lakeland, and in-
cludes among its stockholders John W.
Gilman, vice president-commercial man-
ager of woNN, and Dan Sanborn,
operations manager and news director
of woONN. Among other stockholders
are Florida-CATV entrepreneurs Wil-
liam F. Hemminger (Sarasota and Port
Charlotte, Fla.) and Harry Harkins
(Sarasota).

No TV audio stereo for now

The three-year old FCC inquiry into
the desirability of having stereophonic
sound transmission and reception in tel-
evision was laid to rest Juy 7.

In terminating the stereo probe, the
commission noted not one TV station
had filed comments. Those who did re-
spond—13 in all, mostly manufacturers
and individuals—evinced little enthusi-

EQUIPMENT & ENGINEERING

asm for stereo operation.

The FCC concurred, noting there
was no urgent need for stereo TV
sound, and there appeared to be num-
erous problems that required further
research.

CBS unveils plans for
cableless color camera

CBS may have tipped its hand last
Thursday (July 13) on what kind of
presidential convention coverage may
be expected from the network next
summer. If an FCC rule amendment
it suggested is adopted, viewers may be
exposed to more fluid, on-the-floor cov-
erage than was possible in 1964. And
the network holds prospects for more
flexible on-the-spot pickup of news and
special events as well.

CBS asked the FCC last Thursday to
amend its rules to permit the use of
tone transmission on remote-pickup
channels about 25 mc. The proposal, it
said, would provide more efficient use
of small, portable, wireless TV cameras,
particularly color cameras.

Presently the necessary synchron-
ization and control information for
color cameras depends on a cable con-
nection between camera and control
point, the network noted. Under the
CBS method a portable color camera,
operated by a technician outfitted with
a transmitter-antenna back-pack, would
be supplied with synchronization and
control information through the means
of tone transmissions of a remote pick-
up station located several hundred yards
away. The camera’s video signal would

A mini-TV camera about the size

" of a home-movie camera has been

developed by RCA and although its

principal purpose is for use in space,

it may have a portent for terrestrial

use by TV broadcasters, especially
in the news field.

The tiny TV camera, weighing
about two pounds and measuring
6% x 3 x 1% inches, is considered
suitable for a wide variety of func-
tions in space missions where size
and weight are vital factors. The
camera is capable of unattended op-
eration or it could be hand-held by
an astronaut both inside and outside
a satellite capsule.

RCA's mini-TV camera arouses news interest

The camera consists of a half-
inch vidicon tube, integrated circuits
and improved deflection and focus
coils. It produces a 600-line resolu-
tion, better than commercial televi-
sion’s 525 lines and works on a slow-
scan principle—one image each 112
seconds.

Max H, Mesner, RCA manager of
TV camera systems, said the camera
could relay live pictures from space
to home television audiences working
in conjunction with a signal convert-
er. The same principle, he acknowl-
edged, might someday be utilized to
permit the camera to be used by
earthbound TV newsmen.

be fed to a low-power (about 10 to
20 w) microwave transmitter (on the
back-pack) licensed as a TV pickup
station and operated on frequencies
provided for such stations.

CBS envisages the one-man-back-
pack system as extremely adaptable
and the mobile-camera outfit “highly
useful in on-the-spot coverage of numer-
ous events” including political con-
ventions,

Belar gets FCC approval
on new FM stereo monitor

Belar Electronics Laboratory, Upper
Darby, Pa., has announced FCC type
approval of its Belar FMS-1 stereo
monitor, a 19-kc pilot frequency meter
with full scale reading plus or minus
three cycles which may be read on
automatic logging equipment. It in-
cludes built-in intermodulation analyzer
that also measures cross talk, and a
subcarrier phase regeneration system for
null readings.

The FMS-1, when added to the Belar
FMM-1 frequency and modulation
monitor, already type approved, pro-
vides complete monitoring functions.
Belar also has subsidiary communica-
tions authorization frequency and mod-
ulation monitor (SCM-1), also made
for adding to the FMM-1 and FMS-1.

FM stations operating with stereo
must be equipped to measure multiplex
transmissions. Effective date for FM’'s
to have this equipment is Sept. 1.

Technical topics ...

School systems » TPT Communica-
tions Inc., division of Teleprompter
Corp., will install an educational TV
microwave system and in-school distri- .
bution system for the Roman Catholic
Diocese, Rockville Center, N. Y. It’s -
estimated that 93,000 students in more

than 100 schools will have access to -

the system, Two simultaneous black- :
and-white TV programs will be pro-
vided with expansion later of a color :
transmission and four simultaneous
programs.

GE's kit = General Electric Co. has
introduced a new kit design aimed for
the $50 black-and-white TV set market.
GE’s “44-1" kit which relates to the
four GE compactrons and one minia-
ture tube used in the circuitry. The
five tubes perform all of the necessary
tube functions in a receiver (up to the
16-inch picture tube size) with the
exception of the tuner’s role.
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How does this

1 7 FOOT
. MONSTER

help solve your
sound problems?

The giant microphone shown here is the

« biggest microphone in captivity! The Model

643 is also the most directional microphone sold

today. It helped E-V win the first Academy Award
For microphone design in 22 years.

But beyond this, the 643 has been one of our most
effective field research tools, offering a far-reaching
insight into the nature of directional microphones,
and their applications.

An obvious result of 643 research is our unique
Model 642. Same E-V Cardiline™ principle*, but
only 18 inches long. It reaches up to twice as far
as any other broadcast unidirectional microphone
to give you better long distance pickups than were
dreamed possible a few years ago.

And this same basic research stimulated the
development of our new Model 668 cardioid micro-
phone. It uses the Continuously Variable-D® car-
dioid principle (a creative development from our
exclusive Variable-D patent*) to provide smoother
cardioid action--plus more versatility—than any
other boom microphone you can use.

| é g

I @ Model 668
$495.00

!

Mode! 665
Model 666 $150.00
$255.00

Model 642
$390.00

But let’s not ignore the most popular professional
cardioid microphone of all, the Model 666. Here's
where the Variable-D principle got its start. And
since the introduction of our seven foot laboratory,
the 666—and its companion, the 665—has been
further refined to offer better performance and
value than ever before.

From such startling microphones as the 643,
come continuing basi¢c improvements— and the
tools you need to solve your most difficult sound
problems. Only E-V provides this kind of design
leadership. E-V microphones in your studio will
give you a big head start toward better sound.
Afterall, we'reat least seven feet ahead of everybody !

Model 643, §1.560.00. Normal irade discounts apply on list prices shown.
*Cardiline Patent No. 3095084. Variable-D® Palent No. 3115207

ELECTRO-VOICE, INC.
Dept. 771BR, 640 Cecil St., Buchanan, Michigan 49107

EleclioYoree

SETTING NEW STANDARDS IN SOUND




More for the
fairness stew

Further insight to FCC
thinking reflected in
WRAL-TV, KTLA (TV) edicts

Communications attorneys and broad-
casters were studying two new and
significant FCC decisions in political
broadcasting cases last week. In one
the commission held that a political
candidate’s film accepted by a station
for broadcast is protected from licensee
censorship to the same degree that the
candidate himself would be. In the
other, the commission, in effect, warned
a station not to go too far in according
fairness to a party {BROADCASTING, July
10).

The candidate’s film figured promi-
nently in a complaint against WRAL-TV
Raleigh, N. C., by former Represent-
ative James D. Cooley (D-N. C.). He
cited it in his contention that the sta-
tion’s principal and personnel engaged
in a “conspiracy” to secure to defeat.

The film was submitted by Repub-
lican James Gardner, who went on to
defeat Mr. Cooley in the November
election. It consisted of footage of
candidate Gardner and exerpts from
news film of *a debate between the
candidates. Mr. Cooley had asked the
station to cancel broadcast of the film,
which he claimed was “distorted, falla-
cious and misleading and a fraud on the
public.”

But the commission, which on a 3-to-
2 vote rejected Mr. Cooley’s complaint
and renewed the station’s license, noted
that, under the Communications Act,
a licensee who permits a candidate to
use his station may not censor the can-
didate’s material.

And candidate Gardner’s film, the
commission said, constituted a “use”
of the station’s facilities by a legally
qualified candidate and, therefore, the
station could not censor or cancel the
material broadcast.

Election-Eve Incident » The commis-
sion held, however, that ‘the station
had not fully met its obligations under
the fairness doctrine in connection
with an election-eve editorial attack on
Mr. Cooley and three North Carolina
University professors.

The commission said the station had
failed to give the former congressmen
and the professors adequate advance
notice of the editorial to permit a

PROGRAMING

“timely” response. “We note that the
licensee did make specific, though tardy
offers and that a response was presented
before the election by a spokesman for
Mzr. Cooley,” the commission said, add-
ing, “while we believe that the matter
could have been handled differently, it
does not in the circumstances warrant
a denial of a renewal of license.”

Commissioner Kenneth A. Cox who,
with Commissioner Nicholas Johnson,
dissented, disagreed with the majority
on whether the controversial film con-
stituted a “use” under the Communica-
tions Act. He said he believes the li-
censees are prohibited from censoring
candidates themselves, not films they
have cut up and spliced. Voting in fa-
vor of license renewal were Chairman
Rosel H. Hyde and Commissioners Lee
Loevinger and Robert E. Lee.

The commission’s note of caution was
in a letter to kTLA(TV) Los Angeles, in
which the commission was dismiss-
ing fairness-doctrine complaints against
the station that had been filed by the
California State Central Committee. The
committee in February had withdrawn
its complaints after the station signed
a Memorandum of Understanding deal-
ing with the manner in which it would
handle future political-broadcast mat-
ters,

It was this agreement, the commis-
sion said, that appears to require the
station to treat the committee in a man-
ner which goes “beyond the minimum
requirements of the commission’s fair-
ness doctrine.”

The commission added that although
a licensee may establish policies stricter
than those required by the doctrine, he
may not “in doing so agree to accord
one organization - or group favored
treatment, beyond that accorded to
other responsible organizations within
his community.”

Specifics of Pact.» The agreement
requires KTLA, whenever it or a station

Why fight sex?

Discretion sometimes is the
better part of programing. CBS-
TV reported last week it has post-
poned the premiere of its new
Mannix series (Saturday, 10-11
p.m.) from its original date of
Sept. 9 to Sept. 16. Though no
reason was given in the announce-
ment for the change, a CBS
source pointed out that NBC-TV’s
highly rated Miss America Pag-
eant is set for Sept. 9, starting at
10 p.m.

commentator takes an editorial position
contrary to one taken by the Democratic
party, to afford the state party commit-
tee “a right of reply”; to furnish the
committee with copies of all of editori-
als, regardless of whether they involve
political controversy; to make available
for inspection by the committee texts
of XTLA's newscasts during the primary
and general elections campaigns, and to
permit the committee to screen film
clips and video tapes.

Other clauses specify conditions for
the timing and placement of replies by
the committee; limit the right of George
Putnam, a station employe, to editori-
alize on the day of broadcast of a reply
by the committee; provides for the
labeling of editorial matter, and specify
that the station will not air editorials
“after the Wednesday preceding election
day.”

The KTLA-TV case involves an elec-
tion-eve program last year on which
Mr. Putnam endorsed Ronald Reagan
for governor. The incumbent gov-
ernor, Edmund G. (Pat) Brown, was
not notified of the endorsement or
given an opportunity to respond.

The station said the comments were
ad lib and that management learned of
them only after the incident.

The commission, however, said the -
management was negligent in not insti-
tuting safeguards to prevent employes
from endorsing a candidate at a time
when it was too late for the station to
meet its obligations under the fairness
doctrine.

However, the commission also found
that the station’s performance otherwise
accorded fair treatment to the candi-
dates and added, while the licensee’s
“conduct here leaves much to be de-
sired, it is not our intention to impose
any sanction as a result of this isolated
failure to comply with the requirements
of the fairness doctrine.”

TV series sales ...

McHale’s Navy (MCA TV): Kur-tv
Corpus Christi, Tex.; KcrRG-Tv Cedar
Rapids, Jowa; wsPA-TV Spartanburg,
S. C.; kezi-Tv Eugene, Ore., and XCMO-
Tv Kansas City, Mo.

The Mean Mr. Firecracker (Wolper
Television Sales): WnNac-Tv Boston;
wWNEW-TY New York; KovrR(TV) Sacra-
mento-Stockton, Calif.; kerLp-Tv El
Paso; XONO-Tv San Antonio, Tex.;
WALA-TV Mobile, Ala.; RviI-Tv Amarillo,
Tex.; WwJHG-TV Panama City, Fla.;
WDAM-TV Hattiesburg, Miss.; KORK-TV
Las Vegas; xurv(Tv) Salt Lake City;
WFTV(TV) Orlando, Fla.; xTTv(TV)
Los Angeles; KRON-TV San Francisco;
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WAFB-Tv Baton Rouge; wGR-Tv Buffalo,
N. Y.; wrtg(Tv) Washington; kMBC-TV
Kansas City, Mo.; wan-tv Atlanta;
WBNB-TV St. Thomas, V. I.; KVKM-TV
Monahans-Odessa, Tex.; WTTV(TV)
Bloomington-Indianapolis, and KoLO-TV
Reno.

Price of a Record (Field Communi-
cations): KtLa(TV) Los Angeles and
waBC-Tv New York.

Wagon Train (MCA TV): WFMY-TV
Greensboro, N. C.; KTvE(TVv) El Do-
rado, Ark.; wBRC-TV Birmingham, Ala.;
wroc-Tv Rochester, N. Y.; WHNT-TV
Huntsville, Ala., and KTAL-Tv Shreve-
port, La.

Treasure (Teledynamics): WSsIU-TV
Carbondale, Ill, and wLcy-Tv Largo-
Tampa, Fla.

Radio series sales ...

Al Time Heavyweight Championship
Tournament (Woroner Productions
Inc.):KLiF Dallas; xiLT Houston; KALL
Salt Lake City; wBcM Bay City, Mich,;
wrpF Flint, Mich.; kcMo Kansas City,
Mo.; wkMi Kalamazoo, Mich.; xxox
St. Louis; wwoM New Orleans; WssT
South Bend, Ind.; xvFp Ft. Dodge,
Iowa; kKrJz Ft. Worth; XrRep Eureka,
Calif.; wowo Ft. Wayne, Ind., and
woob Grand Rapids, Mich.

Americana Library (Woroner Pro-
ductions Inc.): WHBc Canton, Ohio.

Thirteen Days (Woroner Productions
Inc.): WHBC Canton, Ohio.

30 Hours of Christmas (Triangle
Poblications): Wxvw Jeffersonville,
Ind., and wMmTL Leitchfield, Ky.

Audio Program Service (Triangle
Publications) : WkrG Mobile, Ala., and
wvir Mt. Kisco, N. Y.

Boston Pops Concerts (Boston Sym-
phony Orchestra): Wvce Miami; woxy
Baton Rouge; warv Indianapolis; wor
Ames and XFMD Dubuque, both Towa,
and KEEZ San Antonio, Tex.

Promenade Concert with George
Stone (L&S Program Planners): WGMs-
aM-FM Bethesda, Md.-Washington.

Memory Lane with Art Hellyer
(L&S ©Program Planners): Armed
Forces Radio and Television Service.

12 Hours of New Year's (Triangle
Publications): WmTL Leitchfieid, Ky.,
and xIML Gillete, Wyo.

Doctor’s House Call (Signal Produc-
tions): KGNB New Braunfels, Tex.;
wazy Lafayette, Ind.,, and wrw Fair-
field, III.

More for Your Money (Signal Pro-
ductions): WiLEc Sandusky, Ohio, and
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wMaN Mansfield, Ohio.

Point of Law (Signal Productions):
KLra Little Rock, Ark.

World of Money (Signal Produc-
tions): WrMJ Milwaukee, and xarM
Fresno, Calif.

The Shadow (Charles Michelson
Inc.): KRNT Des Moines, Iowa.

Senators seek
campaign time

Variety of biils introduced
to provide free time or
to suspend equal time

A series of bills that strive to solve
campaign-exposure problems for poli-
ticians—some at the expense of broad-
casters—will be the subject of Senate
hearings starting this week. The Senate
Commerce Communications Subcom-
mittee intends to probe the effects of
election-returns vote projections and
various plans to require broadcasters to
provide free time to campaigners or
prompt stations to donate time by ar-
ranging limited suspensions of the Sec-
tion 315 equal-time provisions.

No bills are currently before the
subcommittee that would affect broad-
casting of vote projections, although
it was noted that several were intro-
duced in the last Congress and could
be resubmitted if necessary.

Two bills would suspend section 315:
one by Senator James B. Pearson (R-
Kan.) that would exempt races for
President or Vice President (S. 1859).
and one by Subcommittee Chairman
John O. Pastore (D-RI.) that would
add races for governor and the Con-
gress to the exemptions (S. 1926).

A bill submitted by Joseph S. Clark
(D-Pa.) would require that stations
give free time, in amounts decided by
the FCC, to candidates for federal,
state, and, where feasible, local offices.

Scott’s Bill = In addition, the sub-
committee will probably consider a bill
introduced last Wednesday (July 12) by
Senator Hugh Scott (R-Pa.) that would
provide a formula for granting “equit-
able time”, as opposed to equal time, to
minor-party candidates. Senator Scott’s
bill is designed in this regard to have
the same effect in opening up station-
supported campaign programs as the
Pastore and Pearson bills.

Under the Scott plan, no combina-
tion of minor-party candidates could
claim more than the total time used

to feature a major candidate.

But Senator Scott’s bill also has a
section aimed at stations’ pocketbooks
more directly. The bill limits charges
to all candidates buying paid announce-
ments or programs to two-thirds of the
rate “applicable to normal advertisers,”
the senator said.

The hearing begins Tuesday (July
18) with testimony from Senator Jacob
Javits (R-N.Y.), FCC Chairman Rosel
Hyde and Julian Goodman, president,
NBC, accompanied by Frank Jordan,
manager of election planning for NBC.

On July 19, the line-up includes
Senator Clark; Leonard Goldenson,
president of ABC Inc.; Elmer Lower,
president of ABC News, and Vincent
Wasilewski, president of the National
Association of Broadcasters.

Dr. Frank Stanton, president of CBS
Inc., and Richard Salant, president of
CBS News, will appear on July 20.
Also testifying on that date will be
Bruce Dennis, won Chicago, and presi-
dent of Radio-Television News Directors
Association.

Rival TV balks at
WAPA-TV's FM test

FCC approval of an unusual program-
ing experiment involving two San Juan,
P.R. stations (BROADCASTING, June 19)
has drawn a strident plea from a third
who was not given prior notification of
the commission’s intentions.

In a petition for reconsideration,
wrsJ(Tv), owned by transportation
magnate O. Roy Chalk, claimed alleged
inequities in the FCC grant which
would allow wWaPA-TV to buy time on
WwAIC-FM so that the FM could carry
English-language dialogue for certain
motion pictures being shown with
Spanish dialogue on the television sta-
tion.

WrsJ’s principal objection is that the
experiment will fractionalize its audi-
ence since it programs primarily in
English. But in addition the station
feels the commission should have in-
vited comments from interested parties
before it granted the authorization.

As an example of prior commission
notice the station cited pay-TV whose
experimental period was authorized
following a lengthy FCC inquiry. This
procedure, the station said, should have
been exercised in this case as well.

WTsJ also said that serious public in-
terest issues were involved in the ex-
periment including the matter of duop-
oly. In effect, wapa would have the
FM as a second channel in its com-
munity of license, the station noted,
and would attract two distinctly differ-
ent TV audiences at the same time.
Also the station claimed the operation
would involve the misuse of an FM



channel because wiAc would not pro-
duce or originate any programing dur-
ing the hours of experimental opera-
tion nor would it offer any programs
with its listeners in mind. The FM
broadcasts obviously would be usable,
wTsJ contended, only if wIac listeners
watch wapa programs. And “while the
operation may aid waPAa in obtaining
a greater share of the audience and
more advertising dollars,” the station
said, “it will preclude, on one of San
Juan’s limited FM channels, FM listen-
ing for the sake of listening.”

Clutter huddle slated
by ABC-TV, affiliates

ABC-TV will take its next step in
its campaign to clear its airways of
clutter at a meeting on July 24 in New
York. A special committee of affiliate
and network officials will study the
cleanup issue, a move recommended by
ABC-TV network President Thomas W.
Moore and supported by the ABC
affiliates board of governors at its an-
nual meeting in Los Angeles on June
22 (BROADCASTING, June 26).

The committee, ABC-TV said last
week, will dig into the problem of cut-
ting back on-air clutter by reducing
nonprogram and noncommercial <¢le-
ments. ABC-TV has already taken steps
to eliminate much so-called clutter by
dropping most commercial billboards,
discarding the “color logo™ and seeking
to reduce the length of over-long
screen credits in discussions with agen-
cies, unions and producers.

Members of the special committee:
Burton Ladow, xTvk(Tv) Phoenix, chair-
man; George A. Koehler, WFIL-TV
Philadelphia; Morton S. Cohn, wLos-
Tv Asheville, N. C., and Robert Double-
day, katv(Tv) Little Rock, Ark., all
representing the affiliates; John O. Gil-
bert, vice president for affiliate relations,
and I. Martin Pompadur, vice president-
administration, TV network, and James
E. Conley, president, ABC-owned tele-
vision stations, all representing ABC.

Two foundations back
NET program series

National Educational  Television
(NET) last week received grants for
program production totalling more than
$300,000 from the National Science
Foundation and the Sears, Roebuck
Foundation.

The National Science Foundation
granted $176,920 for the production of
five half-hour segments in NET’s weekly
adult science series, Spectrum. The
shows will deal with atmospheric physics,
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radio astronomy, genetics, geophysics,
and the origin of the solar system, and
will be seen during the 1967-68 season.

The foundation is an agency of the
federal government engaged in the sup-
port of basic scientific research and the
furthering of science education in the
U. 8.

The Sears foundation made a match-
ing-funds grant of $150,000 for new
production and national distribution of
Misterogers Neighborhood, a half-hour
weekly program for preschool chil-
dren starring Fred Rogers. The grant
matched funds raised by affiliates for
the NET children’s project. WQED(TV)
Pittsburgh originates the show, which
will be available to the 40 of 118 NET
affiliates participating in the project by
February, 1968.

Goodell backs free time
for political campaigns

An upstate New York Republican,
Representative Charles E. Goodell,
has added his name to the list of those
lawmakers who would require stations
to grant free time to candidates during
political campaigns.

In a taped interview provided by the
National Republican  Congressional
Committee for use by stations using the
Republican News Service, the congress-
man said that TV and radio time
could be made available to candidates
as one means of solving the campaign-
finance problem, “with major portions
free of charge.”

As an alternative he suggested that
some campaign programs could be al-
lowed to be sponsored. *“There’s no
reason in my mind,” he explained,
“why a business that advertises on tele-
vision would not be willing to sponsor
a program that would have both parties
represented on a bipartisan basis as a
public service.”

Lottery amendment plea
notes changing times

New York attorney George Nims
Raybin would like to give broadcasters
a break on lottery coverage.

He has asked the FCC to amend its
rules to exempt a lottery conducted
wholly by a state or a political sub-
division of the U.S. The purpose of his
petition, he said, is to discourage pub-
licity for uniawful activities of a private
lottery.

Mr. Raybin noted that when the lot-
tery rule was put on the books, it was
not contemplated that a state would
ever conduct a lottery. Since New York

state is presently conducting such an
activity to raise money for lawful pur-
poses (as is New Hampshire), he said
broadcasters should be permitted to air
news about the lottery if they are to
serve their community as well as func-
tion in the public interest.

The Raybin petition of course direct-
ly opposes the U.S. Criminal Code that
prohibits the broadcast of information
concerning “any lottery.” And the best
recent answer the commission could
give perplexed broadcasters on the sub-
ject was offered by Commissioner Rob-
ert T, Bartley: Use your own judgment
(BROADCASTING, June 19).

Here’s what we've done,
TIO tells CPB advocates

The Television Information Office has
sent to members of Congress, FCC com-
missioners and staff, and other key per-
sonnel materials on broadcasts present-
ed on commercial TV in 1966-67 and
in earlier years to serve as a guide in
considering program areas proposed for
the Corp. for Public Broadcasting.

TIO materials distributed included
advertisements placed to aid selective
viewers as well as compilation of out-
standing actuality, documentary and
programs of previous years. Roy Dan-
ish, TIO director, noted in an accom-
panying letter that next season networks
will schedule more than 300 specials,
of which about 115 will be informa-
tional.

New VISTA documentary
being released to TV

The Office of Economic Opportuni-
ty’s VISTA program is offering a 30-
minute documentary depicting the diffi-
culties and successes experienced by
four volunteers in their quest to im-
prove Negro and Mexican living stand-
ards in two Arizona communities.

The film, entitled, “While I Run This
Race,” stresses problems encountered
by a married couple trying to establish
a children’s day-care center in a heavily
populated Mexican-American commu-
nity, and the ingenuity of two volun-
teers in bringing together Negro and
white leaders of a community largely
inhabited by Negroes.

The documentary is narrated by
Charleton Heston and the music was
composed and recorded by guitarist
Charlie Byrd. Produced by Sundial
Films, the film was written and directed
by Edmund Levy.

For further information contact the
VISTA TV-Film office, 1111 18th St.,
N.W., Washington,
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Khrushchev show again closes Iron Curtain
SOVIET REACTION THREATENS A NUMBER OF SPECIALS

NBC-TV apparently got into more
than it bargained for Tuesday (July
11) with its one-hour documentary spe-
cial, Khrushchev in Exile: His Opin-
ions and Revelations.

The Soviet Novosti press agency
“postponed for at least a year” its co-
operation in the production of an NBC
News documentary on prisons, and an-
other NBC project there is “being re-
considered,” according to cables from
George Vicas, European news producer,
to Wiltiam R. McAndrew, president of
NBC News.

Mr. McAndrew said last week that
the prison show was postponed in re-
prisal for the Khrushchev documentary.

Published accounts quoted Georgi
Bolshakov, head of Novosti’s television
department, as saying that “the show-
ing of this program”—apparently the
prison show—in the 50th anniversary
year of the Soviet Union is undesirable
and may complicate our [Novosti-NBC]
mutual relations.”

The Khrushchev documentary was
prepared without the cooperation of
Novosti from films and tapes made in
the former Premier’s home with the
cooperation of Victor Louis, a Soviet
citizen employed by the show’s pro-
ducer, Lucy Jarvis, and NBC News.

Communist Pullout = Postponement
of NBC projects by Novosti came on
the heels of the Communist-bloc with-
drawal from the Qur World telecast
June 25 (BROADCASTING, June 26), and
almost simultaneously with the can-
cellation of a 10-week U.S. tour by a
company of Soviet dancers, including
stars of the Bolshoi ballet.

The pattern of these events would
seem to place other television projects
involving production in the Soviet Un-
ion in possible jeopardy. No broadcast
organization has special crews there at
the moment, but several have one or
more projects in the negotiation stage.

ABC News is negotiating for a docu-
mentary on the Red Army. A CBS
News spokesman said “some projects”
are under negotiation. National Edu-
cational Television has been negotiating
for three special productions: programs
on the anniversary of the Russian revo-
lution, on the Bolshoi ballet and on
the Soviet space program. The last has
been scrapped for unrelated reasons.
The Bolshoi special, which has been
hanging fire for three years, was re-
cently postponed in connection with the
ballet company’s move to new quarters.
An NET spokesman said last week that
as far as he knew, the program on the
revolution had not been affected by re-
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cent events.

Av Westin, director of the Public
Broadcast Laboratory, said his organi-
zation was negotiating six Soviet proj-
ects, four filmed, one filmed and taped,
and one involving “an expert com-
mentator taped live on the scene.”
None, he said, has yet encountered any
difficulties, but “we are always con-
cerned when the Soviet government uses
cultural projects as political weapons.”

NBC also encountered several sur-
prises at home with the Khrushchev
show. It had been advertised as sched-
uled for 10-11 p.m. in the eastern and
9-10 in the central time zones. In fact,
it was set to follow the All-Star base-
ball game from Anaheim, Calif. And as
the game went into six extra innings
and more than an hour overtime, the
switchboards of NBC owned and affili-
ated stations in the East and Midwest
were jammed with calls.

Strong reaction » Station managers
reached last week generally reported
hundreds of calls about the show; the
NBC-owned stations in New York,
Washington, Chicago and Cleveland re-
ported a total far in excess of 2.500
calls. As a spokesman for the Wash-
ington station put it, “we gave up count-
ing because the board was flooded with
calls.”

Arthur Watson, vice president-general
manager of wkyc-Tv Cleveland, an NBC
owned station, said he was surprised.
“We made repeated announcements, ran
our own supers that the show would go
on after the game, but the calls kept
coming in. It was the strongest reaction
of any kind I've ever seen for a docu-
mentary.”

A spokesman for affiliate wapz-Tv
Boston reported 202 calls “from people
who were not baseball fans, We had
between 25 and 30 announcements
[that the Khrushchev show would fol-
low] in that hour. They just weren’t
watching the game. We carried the spe-
cial right after the game, and ended up
with our local half-hour news going on
at 12:01 am.”

Tom Bolger, manager of affiliate
wMTv(Tv) Madison, Wis., said: “We
got 50 calls in the first 15 minutes,
probably 150-200 in the entire hour. I
thought the program was excellent, but
I have to question the logic of putting
it on after the All-Star game. It ended
up very late out here. I think NBC made
a mistake in committing the show so
far in advance for after the game, when
they couldnt possibly know when it
would end.”

NBC-TV carried eight commercial
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minutes (at no charge) in the last hour
of the ball game, three for Chysler
two each for Gillette and R. J. Reyn-
olds, one for the Phillips Petroleum
Co. The Khrushchev special had five
commercial minutes, three for Biock
Drug, one each for Dr. Pepper and
Armour.

NBC International reported last week
that the special had been presold in
Belgium, Great Britain, Sweden and
West Germany, and that prints were
subsequently ordered by Argentina,
Australia, Denmark, France, Holland,
Italy, Japan, Norway, Peru and Swit-
zerland.

NBC News President McAndrew said
the special would be repeated at a date
to be announced.

GAB makes move
for lower music fees

Georgia radio broadcasters last week
were advised not to sign new contracts
with the American Society of Com-
posers, Authors and Publishers. The
deadline for signing the new contracts,
negotiated by ASCAP and the All-In-
dustry Radio Station Music Licensing
Committee, was last Wednesday (July
12).

The Georgia Association of Broad-
casters has elicited pledges of support
from about 85-90 of its radio members
in an attempt to get ASCAP fo make
lower fees available to stations that use
very little ASCAP music. As the first
step, it is trying to get ASCAP to delay
for a month or two the date by which
broadcasters would have to sign the
new contract.

However, Tom Watson Brown, at-
torney for the GAB, last week said
ASCAP was not talking to him on the
phone or responding to his letters.

The GAB’s actions follow a resolu-
tion adopted by the association last
month in which it called for ASCAP
fees of 0.5% of gross income derived
from net sales (BROADCASTING, June
26).

Jim Murphy, wsMkx West Point,
GAB president, said the association
needs time to find out how many of the
broadcasters, who said they would sup-
port lower rates, have already signed
the new contracts that call for a 2%
fee based on net receipts from sponsors
after deductions.

Mr. Murphy said the all-industry
committee is doing “an excellent job”
and he thought most GAB members
had contributed to the committee. How-
ever, he felt ASCAP was behind times
in asking for fees that in some cases
are a much higher percentage than the
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amount of ASCAP music played.

Legal Doubts * A big question mark
about any possible attempt by GAB to
get lower ASCAP fees through the U.S.
Southern District Court in New York
centers around the rights of stations
who have given financial support to the
all-industry committee.

Some lawyers in New York feel that
any broadcasters who were represented
by the committee could not be a party
to a court filing for lower fees. How-
ever, Mr. Murphy said he felt the
agreement between stations and the all-
industry committee did not constitute
the individual station’s waiver of rights
to seek a lower fee.

The GAB’s drive against the ASCAP
fees has been spearheaded by Ed Mul-
linax, wrLac LaGrange, who has main-
tained that ASCAP fees are dispro-
portionate to the amount of music
played—particularly on country-music
stations.

ASCAP officials said they have heard
“rumblings” about Georgia but have
made no special analysis to see how
many stations there have signed the
new contracts. General response from
radio stations, they added, has been
“fine.”

The ASCAP officials also noted that
if problems develop in Georgia or any-
where else, they’ll treat them as routine:
if stations don't sign but continue to
use ASCAP music, the licensing firm
will sue for infringement. ASCAP
sources pointed out this has happened
a number of times and ASCAP has
won.

Aubrey returns to the fold

Television’s prodigal son has come
home. Screen Gems Inc. announced
last week that James T. Aubrey, who
was dismissed as president of CBS-TV
two winters ago (BROADCASTING, March
8, 1965), has officially joined Columbia
Pictures and Screen Gems in Hollywood.
Under an exclusive production contract,
Mr. Aubrey will develop theatrical
features for Columbia and television
movies and series projects for Screen
Gems. His headquarters are on the
Columbia studio lot where he’s oper-
ating under the banner of James T.
Aubrey Productions.

Program notes...

New production house = Charisma
Productions, Hollywood, has been
formed by actress Sheila MacRae, TV-
motion picture executive William T.
Orr, financier Irving Cowan and TV
producer Ronald Wayne. Its first proj-
ect will be a motion picture based on
a re-creation of W. C. Field films

starring Buddy Hackett. Also under
consideration are several TV programs.

FM fare = Triangle Program Sales is
distributing a five-minute weekly series
created especially for FM stations,
Capital Reading. It will spotlight re-
views of important new books by well-
known national figures.

israeli concert » Filmways Inc. has
acquired worldwide TV and theatrical
rights to the Leonard Bernstein-Isaac
Stern-Israel Philharmonic-concert filmed
in Jerusalem earlier this month. Film-
ways plans to produce a television
special and a theatrical feature, based
on the concert and its preparations.

On the market = Seven Arts Television
will place Our Great Outdoors, a series
of 26 first-run, half-hour color pro-
grams on fishing, hunting and other
sports, into syndication in October. The
series is being coproduced by Seven
Arts in association with crro-Tv To-
ronto.

Funds for the future » Students at New
York University’s School of the Arts
have produced a radio series about the
future, By the Year 2000, as a means of
raising student scholarship funds. The
series, including 25 taped segments of
four minutes each, is being syndicated
nationally.

For credit = Seven college-credit courses
will be telecast each Saturday, beginning
Sept. 23, in a TV project being under-
taken jointly by the State University of
New York, the City College of New
York and educational TV stations in
the state. Courses, which range from the
humanities to calculus and anthro-
pology, will be carried on WNDT(TV)
Newark, N. J.-New York; wMHT(TV)
Schenectady; WCNY-TV Syracuse; WXXI-
(rv) Rochester and wNED-Tv Buffalo.
(WNyc-Tv New York and wWNBE-TV
[commercial] Binghamton will broadcast
some of the programs.)

New production firm = Cinema Asso-
ciate Productions Inc., Lansing, Mich.,
is offering complete creative planning
and production of motion pictures in-
cluding television services. Address is
Box 727, Lansing 48903.

Nowhere a ‘chick’' » NBC-TV has
changed the title of the Jerry Van Dyke
show from Everywhere a Chick Chick
to Accidental Family. The program is to
begin Sept. 15, Friday, 9:30-10 p.m.
NYT.

Production firm expands = Charles M.
Conner Productions, Houston, has an-
nounced expansion plans including a
southwestern regional film distributing
company, a national music publishing
firm, and a film/advertising/promotion
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Two major documentaries on the
Israeli victory in the Middle East
will be presented on network tele-
vision within one week of each
other: a one-hour show on CBS-TV
on July 18, and a 80-minute program
on NBC-TV July 23.

Both programs will make substan-
tial use of film shot during the war
and include interviews with top mili-
tary strategists involved in the six-
day conflict.

NBC said it will edit 75 hours of
film shot during the hostilities by
NBC News cameramen in its special,

Network specials focus on Middle East

“Israel: Victory or Else” (Sunday,
(6-7:30 p.m. EDT), which features
as its principal reporter John
Chancellor in his first news assign-
ment since his resignation as director
of the Voice of America, and George
Murray as the producer.

CBS'’s “How Israel Won the War”
(Tuesday, 10-11 p.m. EDT) will be
reported by CBS News correspondent
Mike Wallace and Brigadier General
S. L. A. Marshall, military historian
and CBS News military consultant,
and will be produced by Burton
Benjamin.

agency. The new divisions will oper-
ate independently from the Conner-
owned television/radio production and
distributing companies. The entire Con-
ner operation is moving to 3600 Mont-
rose Avenue, Houston.

Public service offer = Wuc-Tv Pitts-
burgh has released 13 half-hour docu-
mentaries for civic, community and
educational use. Programs range from
Is a Blast, concerning teen-age drink-
ing, to Wanted: God—Dead or Alive,
a story on changes occuring in organ-
ized religion today.

GM grant » General Motors Corp. has
granted $30,000 to noncommercial
wNDT(Tv) Newark, N.J.-New York to
keep its one-hour Newsfront program
on the air during the summer. The
show went off the air June 1 and was
not scheduled to return until October.
It returned June 26,

News for comedy = Knx, CBS-owned
radio station in Los Angeles, is drop-
ping Rege Cordic, its star disk jockey.
Mr. Cordic, formerly of Kpka Pitts-
burgh, went to Los Angeles 18 months
ago with high ratings, an extensive pub-
licity campaign and a reputed flair for
comedy turns. His morning program
will be replaced with a news format,
making XNXx an all-news operation for
a large part of the day.

‘P.D.Q. renewed » P.D.Q., game show
produced and syndicated by Four Star
International, has been renewed for
the fourth time for 52 weeks by NBC’s
Owned Television Stations Division.

Polka on parade = Kristom Produc-
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tions, Hollywood, is nationally syndicat-
ing half-hour, color tape episodes of the
Polka Parade series through Daleridge
Productions. Musical variety show is
already carried in several midwest mar-
kets.

Hendra and Ullett sign » Londoners
Tony Hendra and Nic Ullett have
signed with NBC-TV for development
of a half-hour comedy series in which
they would star. The young comedy
team came to the U, S, in 1964, have
played many top clubs in the U. S.
since then, and appeared on NBC-TV
in that network’s satirical look at TV
called We Interrupt This Season, and
as guests on such vehicles as Johnny
Carson’s Toenight show, on Jack Paar’s
previous NBC series, CBS’s Ed Sullivan
and various other programs.

Traffic safety spectal = A half-hour
traffic-safety TV program. Drive to Sur-
vive, was shown in prime time by West-
inghouse Broadcasting Co. stations just
before the Fourth of July holiday. The
program, focusing on day-to-day situa-
tions and appropriate safe driving tech-
niques, was written by Ed Fales, traffic-
safety writer and test-car driver, and
was narrated by Dane Clark.

Independent production = Dudley Pro-
ductions Ltd., Hollywood, has started
production on a new series of hour
color documentaries called The Great
Adventures. The first two programs in
the series of specials are based on the
travels of Captain Cook. Other spe-
cials will cover the explorations of the
Vikings, the journeys of Marco Polo
and the voyages of Christopher Colum-
bus and Magellan. Dudley Productions
also is adding 13 segments to its Wide
Wide World color series, currently in
domestic syndication through Trans Lux
and overseas through Fremantle 1td.

TV bundles from Britain ¥ A new TV
package of half-hour programs in color,
The British Half Hour, is being offered
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to stations at no charge by the news
division of the British Information Serv-
ices, 845 Third Avenue, New York
10022, There are 12 shows in the pack-
age, ranging from a camera visit of the
British Isles to Grand Prix racing, from
Bermuda to British “Peace Corps”
workers. Running time also varies, from
22 minutes upward to 30 minutes.
Stations pay nominal mailing charges
for the film.

Abortion = Peter Heller of wowo Fort
‘Wayne, Ind., has produced a 55-minute
documentary Aborrion: Crisis and Con-
flict that is being offered to interested
stations at the nominal charge of $8.
Program features experts from the
clergy and the medical and writing pro-
fessions. For details, contact Mr. Heller
at wowo.

New Rohrs firm set up
to handle radio series

The formation of Robert Rohrs En-
terprises Inc., Fort Lauderdale, Fla,,
has been announced by Robert Rohrs,
formerly with Ar-
nold Palmer En-
terprises, Cleve-
land. Mr. Rohrs
said he will con-
tinue to handle
Arnold Palmer
Golf Tips, syndi-
cated radio series,
that he produced
and distributed for
the Cleveland

Mr, Rohrs

firm. He also will
represent radio
activities of bridge expert Charles

Goren (Charles Goren on Bridge) and
bowler Dick Weber (Bowling with Dick
Weber). The firm is at 2631 East QOak-
land Park Boulevard, Fort Lauderdale,
33306. Phone is (305) 563-3431.

KAVR named by BMI
in copyright suit

Broadcast Music Inc. and its affiliated
publishing companies last week filed
suit against a California radio station
charging infringement of copyrights.
‘The suit, filed in U.S. District Court for
Califorina in Los Angeles, is against
BHA Enterprises Inc., licensee of
‘KAVR Apple Valley, Calif,

The complaint alleges that the AM
station infringed the copyrights on cer-
‘tain songs by performing them publicly
for profit. BMI seeks damages and in-
junctive relief. Plaintiffs other than BMI
in the case are eight music publishing
companies. .
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TV given voice
at Stanford seminar

The annual Stanford University sum-
mer festival of the arts, which during
its four-year run has been devoted to
all of the performing arts with the em-
phasis on ballet and classical music, last
week recognized an upstart for the first
time and gave television a chance to
speak. Yet some of the topics for dis-
cussion in TV’s time of special recogni-
tion sounded as if they came out of the
“why do you beat your wife?” liturgy.

Philip Barry, ABC-TV’s director of
current programing, West Coast, was
asked to comment on whether “today’s
TV mass audience programs are under-
rated as art forms?” The network execu-
tive set the record straight by noting
that “critics, self-appointed and other-
wise,” make a mistake in criticizing tele-
vision as an art form. “That’s pinning
the tail on the wrong donkey.” he
pointed out. “We are not intended to
be an art form.” On the other hand,
he stressed that television is a most im-
portant cultural medium that has a tre-
mendous effect on an audience that
never before has been reached in such
quantity.

As an example of the kind of effect
television has, Mr. Barry cited a com-
mercial-type program such as ABC's
Wide World of Sports. Everytime an
audience sees Iron Curtain athletes com-
peting against Americans, he contended,
they come away feeling a little less like
going to war.

Using examples of other mass audi-
ence programs reaching people not ordi-
narily reached by these kinds of mes-
sages, Mr. Barry pointed to the inte-
grated couples sometimes appearing on
American Bandstand and Newlywed
Game daytime strips. No fuss or com-
ments are made about racial situations
on these programs and the people are
accepted without any questions asked.
The audience may come away, he sug-
gested, perhaps with a little less bigotry
than they had when they started.

Asked at another session of the uni-
versity seminar what he would do if, al-
lowed to start the TV industry from
scratch today, veteran NBC-TV execu-
tive Richard L. Eastland indicated that
he “would let it take the same path that
it has.” He pointed out that “while we
lead the public to a very sophisticated
presentation of a very sophisticated
drama, we can’t expect them to enjoy
it or even desire it until they are ready
for it.”

Mr. Eastland, NBC-TV manager,
standards and practices, West Coast, al-
so talked about the television genera-
tion of people made up of men and
women to whom the medium has been

“a governess and teacher, nursemaid,
playmate and friend.” He said that
when it comes to these people who have
grown up with the medium, television
has had a particularly major impact.

Winton D. Horton, the National Edu-
cational Television vice president in
charge of development, addressed him-
self to the topic of what else besides
making money does television do. But
Mr. Horton made no effort to under-
estimate the need for money. He em-
phasized the need of any network, com-
mercial or noncommercial, to acquire
the green stuff. He noted that until
now, with certain exceptions, education-
al television just hasn’t had the money
to attract and hold really good people.

“We had a reputation for dullness
that we are only just beginning to live
down,” he explained. “As a network,
we run essentially through the courtesy
of the U. 8. mail.”

The TV seminar was staged as a re-
lated event to the 25th anniversary of
the Standford Radio and TV Institute.

WNDT switches to color
and full-time schedule

Plans for extensive local-color pro-
duction and seven-day-a-week opera-
tion starting Oct. 2 were announced last
week by wNDT(TV) Newark, N. J.,-New
York, noncommercial station. A spokes-
man said these expansions and the ad-
dition of a staff film unit would entail
a 15% increase in the station’s budget
to $3 million for next year.

WNDT’s entry into color is the result
of a $1-million-plus modernization pro-
gram that includes replacement of the
station’s transmitter and antenna on the
Empire State building, as well as full
colorization of its main Studio 55 by
fall, and a smaller studio by year-end.
The bulk of the program's cost was
borne by a $729,122 grant for equip-
ment last April from the Department of
Health, Education and Welfare, The
rest came from general operating funds,

WNDpT has been broadcasting five
days a week because of limited funds
since it went on the air as a noncom-
mercial station in 1962, except for a
brief, abortive experiment in 1963,

625 carry ‘Nightingale'

With the addition of KuUAM
Agana, Guam, the Earl Nightin-
gale Program of Nightingale-
Conant Corp. is now carried on
625 stations in more than 600
markets in the U. S., Canada and
other countries. The five-minute
daily program initially began in
1959.
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WTOP *“‘Radio 1-5-0"" and WTOP-FM have settled for nothing but

the best ... a total of SIXTEEN Scully recording/playback units.

Four 280-2's, together with eight additional 280’'s are used for

editing, delayed network broadcasts and news interviews to feed

In The Nation’s Capitol the WTOP 50 kw. transmitter. Four Scully 270 stereo playbacks
provide FM automated programming from the CBS **Young Sound'’

tape service.
WHIP “Anlﬂ & WIUP'FM, The 280's have Scully’s patented disc brakes and the solid state
" y» amplifier cards guaranteed for a full year. All heads, amplifiers,
"'IE IM_K nf WASHINEIUN relays, etc., are plug-in design and decks are equipped with direct

drive heavy-duty hysteresis synchronous capstan motors.
D d SCU LLY All the 270’s have Scully’s exclusive automatic start torque ten-
epen On sion control, automatic reversing and plug-ins.
This equipment is designed in the Scully tradition of precision
Tape Recorders and quality and are the accepted standard for any application
where long life, reliability and exacting performance are essential.

For further information on these and other advanced Scully tape
recording units write or call collect.

Granville Klink, chief engineer WTOP-WTOP-FM., Wash-
ington, D.C., at console, surrounded by four Scully
280's and 2 280-2's in master control tape room.

Four Scully 270-2 playbacks in
WTOP-FM's automated FM operation.

SCULLY RECORDING INSTRUMENTS CORPORATION

480 BUNNELL STREET, BRIDGEPORT, CONN. 06607 » TEL. (203) 335-5146
Makers of the remowned Scully Lathe, since 1919 symbeol of precision in the recording industry.
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INTERNATIONAL

Loevinger on ‘lexonomics’

Commissioner surveys legal-economic patterns of national

telecommunications systems at world conference in Geneva

FCC Commissioner Lee Loevinger
has coined a word — lexonomy — to
describe the relationship between the
legal and political system and the eco-
nomic institutions in every country.

Commissioner Loevinger coined the
word, urged its use, and went on to
employ it in a speech entitled “The
Lexonomics of Telecommunications—
Legal-Economic Patterns of National
Telecommunicaiions Systems through-
out the World,” which he delivered
last week in Geneva at the World Con-
ference on World Peace Through Law.

Commissioner Loevinger, after sur-
veying the telecommunications systems
in over 200 countries and geographical
areas, found a wide variety of patterns
of government and private ownership.

But he also noted that in all the situ-
ations studied there is “a fundamental
and inescapable relationship between
legal and economic institutions.” And
“the law and the economic systems are
essentially different ways of looking at
similar aspects of organized society.”

“I propose the name ‘lexonomy’ (lex
from the Latin word meaning law) as
an appropriate term for this social
structure,” he added.

He went on to note that even the
variety of combinations of lexonomic
elements in the telecommunications
systems of the world has not produced
as much difference in results as might
be expected.

Program Content = He said there
is a “striking similarity among nations'
broadcast programing, “which reflects
national cultures more than any other
element of telecommunications.” He
said reports of those who have seen
television all over the world, including
Russia and in Asia, report the programs
“are essentially similar, except for lan-
guage differences, the observance of
somewhat differing taboos, and slightly
different mixtures of program cate-
gories.”

Commissioner Loevinger’s survey re-
vealed that the most noticeable national
differences in programing are in the
treatment of sex, violence and religion.
“Reports of observers who have at-
tempted to make a comparison indicate
that American programs tend to show
more scenes of violence than European
programs while the latter are less re-
strained in showing scenes relating to
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sex,” he said.

He also said that European television,
which is subject to more government
control than is U. S, television, “tends
to reach a slightly higher cultural level
and to get closer to meeting the stand-
ards of the critics.”

But, he added, U. S. network-pro-
duced programs “are popular and in
demand throughout the world.”

Commissioner Loevinger has coined
words before. A number of years ago
he introduced the word jurimetrics to
describe “the study of law and legal
problems by scientific methods and
concepts, the employment of science in
law to the extent that it is applicable
or adaptable.”

Idealistic Goal = In another speech
at the Geneva conference, Leonard
Marks, director of the U. S. Informa-
tion Agency, urged the world’s jurists
to use the tools of the communications
revolution as a means of building an
enduring world peace.

Each nation’s familiarity with the
social, cultural, religious and political
infrastructure of other nations will
“lessen our tendency to confuse, emo-
tionally, what is strange with what is
fearful,” he said.

Mr. Marks noted that President
Johnson *has pressed for the widest
possible dissemination of information
through a global satellite system, and
every other tool of communications that
today’s and tomorrow’s technology can
provide.”

He said the World Conference should
go on record as seeking and supporting
the same objective.

“Despite the dangers of the nuclear
age, man has never been closer to the
attainment of world peace. For he has
never before had the tools of world
communication at hand,” he added.

Latin-American net
to start in 10 nations

Movierecord Group of Co.’s, Mad-
rid and New York, announced the
formation last week of Olavision, a
TV network covering Spanish-speaking
countries in South and Central America.
The network is to begin programing

Jan. 1, 1968, in Honduras, Nicaragua,
Puerto Rico, Costa Rica, Venezuela,
Colombia, Ecuador, Peru, Chile and
Paraguay and will expand to other
countries by October 1968, it was
stated.

Olavision plans to buy programing
in both the U. S. and other parts of
the world and solicit advertising on a
global basis. A spokesman said the pro-
grams will be sold as spot carriers
rather than sponsored programs.

CBC gets caught
in rising-cost bind

Canada's centennial year, not to
mention the introduction of color tele-
vision last September, was blamed for
the tise in operating costs of $20,793,-
780 during the 1966-67 fiscal year for
the public-owned Canadian Broadcast-
ing Corp. The CBC annual report for
the year ended March 31 showed a
boost in the corporation’s total expendi-
tures to $154,240,599 from $133,446,-
819 the previous year.

The largest single item of the in-
crease in the costs of some $20.8 mil-
lion was $12.3 million, which was spent
on programs. But, since the report only
covered operations up to last March
31, most of the bill for centennial pro-
graming will show up in the 1967-68
annual report. Also in connection with
the centennial year, the report men-
tioned the completion of the CBC's
$10-million radio and television com-
plex set up at Montreal’s Expo 67 site.

Tab for Color = Another special proj-
ect listed by the corporation was the
inauguration of color television last fall
under a $15-million capital allotment.
By March 31 the CBC's English and
French television networks were carry-
ing up to 40% of their weekly network
programing in color.

Of the $154,240,599 in expenditures
of the CBC in the past year, a net cost
of operations amounting to $118,044,-
589 was borne by the Canadian tax-
payer. Total income from advertising,
interest on investments and from other
sources was $36,196,010. Most of this
$36 million came from advertising
revenue ($35,153,014) while $1,042,-
996 was collected from interest on in-
vestments and other sources.

The CBC’s gross advertising revenue
was up $1,590,000, or 4.7%, over last
year, to $35,153,014. Advertising rev-
enue from English television amounted
to $26,279,031, compared to $23,612,-
495 last year. French television network
sales declined to $6,659,668 from
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$7,532,403 in the preceding year.
English radio gross advertising revenue
dropped to $1,180,500 from $1,290,-
239, while sales on the French radio
system also dropped to $1,033,815
from $1,127,679 last year.

Retirement Hassle = Part of the an-
nual report revealed a difference of
opinion between the CBC board of di-
rectors and Auditor-General Maxwell
Henderson on a retirement payment of
$25,000, equal to one year’s salary,
granted to W.E.S, Briggs, a senior vice
president, by the CBC. Mr. Briggs re-
tired last Jan. 25 (BROADCASTING, Feb.
6).

According to Mr. Henderson, the
CBC board had no authority to make
the payment. CBC President J. Al-

phonse Ouimet rejected this view, say-
ing that, although the vice president’s
salary was set by government order,
other matters such as travel allowances,
leave, medical insurance and retirement
allowances are within the competence
ot the CBC.

TV comes to Hong Kong
with color in the fall

The first over-the-air TV station in
Hong Kong, HK-TvB, is scheduled to
go on the air in the fall following test
transmissions in Awugust, it was an-
nounced last week. The commercial
UHF station will operate on a 625-line

FINANCIAL REPORTS

system with FM sound and many of its
programs will be offered in color.

The station will operate on two bands,
with one carrying programs in English
with Chinese subtitles and the other in
Cantonese. The company is owned and
operated by Television Broadcast Ltd.,
with NBC International, Time-Life
Broadcast, ABC-TV Ltd. of Britain
holding financial interest in the compa-
ny. Sales representative in the U. S, is
T.I.LE. Sales Ltd., New York.

International film sales ...

Celebrity Golf (NBC Enterprises):
Okinawa Broadcasting Corp.

The Louvre (NBC Enterprises):
Czechoslovakia and Romania.

Strikes put crimp in good RCA first half

SPOKESMEN NEVERTHELESS CALL IT ONE OF THE BEST

RCA last week reported lower first-
half earnings on higher sales, and de-
clines in both sales and earnings in the
second quarter, compared with the same
periods Iast year.

Officials pointed out that second-
quarter results were affected by a strike
(June 5-30) at nine plants producing
both black-and-white and color TV
tubes and sets, components and assem-
bled broadcast equipment, phonographs
and records, and commercial computers.
They called the first half “the second
best of any first six months in the
company’s 47-year history,” despite the
strike.

Operations of NBC and RCA Defense
Electronics, Communications, Service
Co., and Random House were largely
unaffected by the strike. And compari-
sons are further complicated by the
incorporation of figures for the Hertz
Corp., which merged into RCA on
May 11.

The report placed first-half sales at
over $1.4 billion, up 7% from the same
period last year. Net income was $58.7
million, down 5% from $61.8 million a
year ago.

Per-share earnings comparisons de-
pend on an increase of 1,086,000 in the
number of outstanding shares to 62,-
435,000 since last year. But on the
average number of shares, earnings for
the first half were down from 96 to 90
cents per share.

For the second quarter, sales were
$635.6 million, down from $652.8 mil-
lion. Net income dropped to $21.9 mil-
lion, or 33 cents per share, from $27.7
million, or 43 cents per share on fewer
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shares last year.

RCA issued its statement about noon
Monday (July 10). On the New York
Stock Exchange, the stock had risen
Y to 513 during the morning. By the
close, it was off 7 from the opening to
50% on a volume of 35,200 shares.

Six months ended June 30:

1967 1966
Earnings per share* $0.80 030.96
Total sales 1,402,400,000 1,312,600,000
Net income 58,700,000 61,800,000

*Computed on average number of shares
outstanding: 1957, 862,435,000 shares; 1968,
61,349,000 shares.

Billings losses
deflate PKL earnings

Papert, Koenig, Lois, New York, in
a six-month report shows a decline in
earnings and billings from last year.
The advertising agency said last week
the setback was principally caused “by
losses of billings suffered at the begin-
ning of the year, and the increase in
some costs of doing business.” PKL ex-
pects a further decrease in earnings
during the last six months of the year
compared to 1966, reflecting additional
acquisition of personnel, the agency
said.

The six-month figures, PKL noted,
consolidates the operation of the agen-
cy’s London office and its new subsid-
iary, the Century Cycle Co. (still in
the process of setting up new dealer-
ships for Solex, “the bicycle with the
motor”). The agency said the Lon-
don operation turned a profit in the

second quarter but had to overcome a

first-quarter loss, while Century has re-

quired additional PKL investment.
For six months ended May 31:

1967 1966
Income per share $.241 $.420
Gross billings 20,007,832 21,957,315
Net income 195,378 336,819
Shares outstanding 810,787 801,510

U sale expands Taft
earnings in quarter

Taft Broadcasting Co. reported its
earnings for its fiscal first quarter end-
ed June 30 almost doubled, but at-
tributed the jump to $1,575,000 net
capital gain realized from the sale of

_WKYT-Tv Lexington, Ky.

Taft sold the channel 27 station this
past spring to Garvice D. Kincaid
and others for $2.5 million. Mr. Kin-
caid is principal owner of Bluegrass
Broadcasting group (WvLK-AM-FM Lex-
ington and wiNN Louisville, both Ken-
tucky, and WHOO-AM-FM Orlando and
WFFG Marathon, both Florida).

At the annual Taft Broadcasting
stockholders meeting last week, all di-
rectors were re-clected with one ex-
ception. Jess Morgan, president of Jess
S. Morgan & Co. who is secretary-
treasuret of Hanna-Barbera Produc-
tions Inc., bought by Taft Broadcasting
last year, was elected in place of Charles
P. Taft who retired from the board.
Mr. Taft will continue to serve as di-
rector emeritus. All officers of the com-
pany were re-elected at the board meet-
ing following the annual meeting and
two additional vice presidents were
elected. They were Fred von Stade,
general manager of wrvN-tv Colum-
bus, Ohio, and L. D. Bolton, general
manager of WDAF-AM-FM Kansas City,
Mo. The board approved a quarterly
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dividend of 15 cents a common share,
payable Sept. 14 to stockholders of
record Aug. 15.
The stockholders also approved a
stock option plan for key employes.
Three months ended June 30:

1967 1966

Earned per share $0.99* $0.55
Net operating

revenues 9,373,835 7,477,182
Operating profit be-

fore depreciation 4,124,922 4,154,345
Consolidated net

earnings 3,327,499* 1,855,955
Shares outstanding 3,360,872 —

* Includes net capital gain of $1,575,000
from sale of WKYT-TV, amounting to 47
cents a share.

CBS plans merger
of Sunset House

CBS Inc. plans to issue stock valued
at about $15 million to acquire Sunset
House Corp., a Los Angeles mail-order
firm specializing in gifts, novelties and
small household goods. Sunset House
will be operated as a unit of the CBS
Direct Marketing Services Division,
which itself is part of the CBS/Colum-
bia group headed by Goddard Lieberson.

Under terms of the proposed agree-
ment, CBS will exchange 38.5% of
a share of its common stock for each
class A share of Sunset House. The
outstanding Sunset House class B stock
will be converted into class A prior to
the acquisition. CBS will issue a total of
about 231,000 shares in the deal.

The transaction is subject to approval
of the boards of both companies and
by shareholders of Sunset House, which
had sales of $21 million and profits
of $1,058,226 or $1.76 per share on
its 600,000 outstanding shares last year.
It was indicated that Leonard Carlson,
president of Sunset House, and other
members of the company’s top man-
agement, will remain in charge of its
activities. It also was indicated that
operations of Sunset House, which
maintains 14 retail shops in California
in addition to selling through mail-order
catalogs, will complement operations
of the CBS Direct Marketing Services
Division, particularly the mail-order
Columbia Record Club.

Chemical firm buying
35% of Chris-Craft

Baldwin-Montrose Chemical Co., New
York, which once controlled General
Artists Corp. talent agency and tried
unsuccessfully to buy up Paramount
Pictures Corp., made a move last week
into a leisure-time operation that
includes television-station ownership.
Baldwin-Montrose signed an agreement
to purchase 150,000 common shares of
Chris-Craft Industries Inc., San Fran-
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cisco, from NAFCO Oil Inc. and other
shareholders. NAFCO is a subsidiary
of Chris-Craft, which in turn manufac-
tures boats and operates KCop(Tv) Los
Angeles, wTcN-Tv Minneapolis and
KPTV(TV) Portland, Ore.

Value of the block being bought by
Baldwin-Montrose is $5.9 million.

The 150,000 shares that will change
hands would raise Baldwin-Montrose
holdings to 587,000 shares or 35% of
Chris-Craft common.

In 1965, Baldwin-Montrose, spear-
headed by its chairman, Herbert J.
Siegel, was involved in a tender offer
for Paramount Pictures stock. Although
Mr. Siegel made a determined effort to
seek control of the Paramount board,
his attempt was turned back and the
film company eventually was acquired
by Gulf & Western Industries.

STV pays $15 million
for John Blue group

Subscription Television Inc., New
York, reportedly paid $15 million for
the John Blue group of companies.

STV is now auditing the John Blue
group. When the audit is completed,
STV expects to ask the Securities and
Exchange Commission to lift its May
26 suspension in trading in STV com-
mon stock.

STV has yet to detail its financing,
and at the time of its request for a
trading halt had cited inability to pro-
vide complete financial information.

STV is a former operator of pay TV
in California. John Blue makes equip-
ment for applying liquid fertilizers and
pesticides. Under the acquisition plans,
John Blue will become a division of
STV.

Subscription Television had indicated

ABC delays meeting

ABC stockholders were notified
last week that the scheduled
July 25 stockholders meeting will
be adjourned to Aug. 2 because
the former date falls just one
day after the end of the 30-day
period during which the Depart-
ment of Justice indicated it may
appeal the FCC’s approval of the
merger of ABC with International
Telephone and Telegraph Corp.

Management plans to meet July
25 and vote proxies for adjourn-
ment to the Aug. 2 date. Should
the merger between ABC and ITT
be consummated before then, no
stockholders meeting will be held,
the board stated.

that its future plans may include a fur-
ther development of the pay-TV field
(BROADCASTING, May 29 et seq.)

Corinthian goes public
in $18-million bonanza

The Corinthian Broadcasting Corp.
went public last week as John Hay
Whitney, principal owner and a direc-
tor, sold 750,000 shares at the under-
writers price of $24 each. The $18-
million offering was quickly sold out.

Mr. Whitney will continue to hold
57.9% of the outstanding shares fol-
lowing the sale of 79,197 shares to be
sold by 10 other stockholders (BROAD-
CASTING, June 5).

Corinthian owns koTv(Tv) Tulsa,
Okla.; wisH-Tv Indiahapolis; WANE-Tv
Fort Wayne, Ind.; kHou-Tv Houston,
and KXTV(Tv) Sacramento, Calif., all
CBS-TV affiliates. Its headquarters are
in New York.

A spokesman said the company plans
to apply for listing on the New York
Stock Exchange.

MGM’s fast pace pushes
through third quarter

Revenues of Metro-Goldwyn-Mayer
Inc. last week were up in the third-
quarter report for the 1967 fiscal year.
The earning’s gain was attributable, in
part, to MGM-TV’s “most profitable
year.”

Net income from television programs
and commercials jumped from $388,-
000 on June 9, 1966, to $21,450,000
for the 40 weeks ended June 8, 1967.
MGM officials indicated they will have
five hours of prime-time network pro-
grams on television in fall 1967,
plus another half-hour when Flipper
returns to NBC-TV in January 1968.

For 40-week period ended June 8:

EBA check second graph.

1967 1966

Earned per share $1.83 $1.28
Net income before

interest and taxes 21,226,000 14,513,000

Net income 9,728,000 6,798,000

Stockholders endorse
H-l, Radiation merger

Stockholders of Harris-Intertype Corp.,
Cleveland, and of Radiation Inc., Mel-
bourne, Fla.,, last week in separate
meetings approved the merger of Radi-
ation Inc. into H-I. Merger was effective
immediately.

Each Radiation Inc. share was ex-
changed for three-fourths of H-I share
of common. H-I stock closed at $64V4
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750,000 Shares

Corinthian Broadcasting Corporation

Common Stock

(par value $1 per share)

Price $24 Per Share

Upon request a copy of the Prospectus describing these securities and the business of the
Company may be obtained within any State from any Underwriter who may regularly
distribute it within such State, T he securities are offered only by means of the Prospectus,
and this announcement is neither an offer to sell nor & solicitation of any offer to buy.

Goldman, Sachs & Co.

Blyth & Co., Inc. The First Boston Corporation Drexel l!“ac:'rl;url.'n‘?dn Ripley
Eastman Dillon, Union Securities & Co. Glore Forgan, Wm. R. Staats Inc.
Hornblower & Weeks-Hemphill, Noyes Kidder,l!":ra!)':gy & Co.
Lazard Fréres & Co. Lehman Brothers Loeb, Rh;ades & Co.
Merrill Lynch, E’iercet,‘ rlI-' enner & Smith  Paine, Webber, Jackson & Curtis  Reynolds & Co.
Salomon Brother::;:Hutzler Smith; Barng & Co. Stone & Webster Securities Corporation
Wertheim & Co. V;;u:: Weld & Co. Dean Witter & Co.

July 12, 1967
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last Tuesday, day before the merger ap-
proval, placing value of $58 million on
transaction. ‘

H-I manufactures equipment in print-
ing and publishing industries and also
owns Gates Radio Co., Quincy, Il
maker of broadcast equipment. H-I has
sales of about $195 million a year.
Radiation Inc., maker of advanced
electronic-communications equipment,
has annual sales of approximately $50
million.

Revenues up, net down

Scripps-Howard Broadcasting Co.,
New York, group owner, last week re-
ported its income was off slightly and
revenues up in the 24-week period
ended last June i7.

For the 24 weeks ended June 17:

1967 1966

Earned per share* $0.87 §1.04

ReVenues 9,024,329 8,525,384

Net income* 2,238,691 2,710,140

*Includes non-recurring extracrdinary

credit of $419,151 to income, or 18 cents
per share.

Good year for microwave

Microwave Associates, Burlington,
Mass., manufacturer of TV relay equip-
ment, power tubes, semiconductors and
transmission line devices, has set new
high nine-month earnings and expects
record figures for the full year ending
Sept. 30.

Dana W. Atchley, Microwave presi-
dent, estimated nine-month (ended July
1) sales at $i8 million to $19 million,
up from $13.8 million the year before.
He expected earnings for the period to
be about 85 cents per share compared
with 53 cents last year.

Financial reports . ..

» RKO General Inc. has acquired
National Tape Service Inc., Caldwell,
N. J., a producer of foreign language,
music and radio broadcast tape dupli-
cates. RKO bought the service orga-

FATES & FORTUNES

nization from John White, who will
remain as president and director. The
company recently entered the field of
magnetic tape cartridges for auto and
home use.

x Board of Wometco Enterprises Inc.,
Miami-based diversified company with
broadcast holdings, has declared quar-
terly cash dividend of 15%2 cents a
share on Class A and 5% cents a share
on Class B common stock, payable
Sept. 15 to stockholders of record
Sept. 1.

= Webcor Inc., Chicago, manufacturer
of tape recorders, phonographs and
other appliances, filed a voluntary pe-
tition of bankruptcy July 7 in the
federal court in Chicago. The company
said it owes more than $1.2 million
and that its operating loss this year
would amount to $200,000. As of May
31, Webcor showed total assets of
almost $6 million with liabilities and
long-term obligations of almost $2
million.

BROADCAST ADVERTISING

Lawrence T. D'Aloise, director of the
creative review board, and creative
supervisors Arnold E. Grisman, Andrew
Nelson, Page S. Procter and Wilson
A. Seibert elected senior VP’s at J.

Mr. Krone

William Taubin. VP and associate
head art director of Doyle Dane Bern-
bach, New York, named head art di-
rector. Helmut Krone, VP and associ-
ate head art director of DDB, New
York, named director of special proj-
ects.

Jerry McNally, VP of Blair Televi-
sion, New York, resigns effective Aug.
I to establish own sales and produc-
tion organization to represent broadcast
industry in educational field. Brian
Hogan, with CBS-TV National Spot
Sales, New York, joins Blair TV there
as account executive.

Dr. Valentine Appel, VP and direc-
tor of advertising research at Benton
& Bowles, New York, named manager
of agency’s information management
department.

Max Friedman, VP of H-R Repre-
sentatives, New York, joins RTV Sales
Inc., that city, subsidiary of LIN Broad-
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casting Corp.

Leonard Einnehmer, with Market
Planning Corp., one of The Interpub-
lic Group of Companies, New York,
named VP-administration.

John A. Foster, director, creative serv-
ices, Campbell-Ewald, Chicago, joins
Foote, Cone & Belding, Los Angeles,
as creative director.

Stoffer J. Rozema,
VP-administration of
Campbell-Ewald Co.,
Detroit, elected sen-
ior VP-administration
and finance. Peter H.
Dailey, VP and man-
ager of C-E’s Los An-
M. Rozema geles office, elected

: senior VP. Ronald
R. Kimler and Victor Hawkins, with
C-E, Detroit, named VP’s. John R.
Wagner, creative director of Griswold-
Eshleman Co., Chicago, named VP,
director of creative services of C-E,
that city.

Mr. Randall

Norwood Tupper Smith, manager of
Buffalo, N. Y., office of BBDO, and
Paul K. Randall Jr., manager of Dallas
office, named VP’s. .

Mr. Smith

Peter G. H. Kelly, media supervisor

at Cunningham & Walsh, New York,
appointed media director of Chirurg
& Cairns, Hartford, Conn.

William Horine and Mike Ziegler,
with J. M. Mathes Inc., New York,
named VP’s.

Mr. Horine

Glen Smith, with Meredith Publishing
Co., Des Moines, Iowa, joins Knox
Reeves Advertising, Minneapolis, as art
director. James D. Fenning, with Min-
nesota Daily, Minneapolis, joins Knox
Reeves there as media analyst. Allan
J. Wash, with David Inc. Advertising
Agency, St. Paul, joins research depart-
ment of Knox Reeves, Minneapolis.

William E. Biderbost joins Post-
Keyes-Gardner, Chicago, as art director.

Ernest R. Schanzenbach, research
director of wTop-aM-FM Washington,
appointed research director for parent
Post-Newsweek Stations, that city.

Suzan B. Couch, sales promotion di-
rector at wPix(Tv) New York, named
assistant director of advertising and
program promotion for wcBs-Tv, that
city.

Robert E. Glendening, sales man-
ager, New York State marketing re-
gion for Atlantic Richfield Co., Syra-
cuse, N. Y., named director of adver-
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Attention TV Stations:

e’'ve got news for you!

FILMLINE'S professional color film processors
now available for TV NEWS

The FILMLINE Models FE-30 and FE-59 are exciting new color film processors designed specifically for use
in television station news departments. The design is backed by Filmline’s reputation as the world’s
leading manufacturer of professicnal film processors for the commercial motion picture lahoratory industry.

Now for the first time the television industry can enjoy the henefits of professional caliber equipment
incorporating exclusive FILMLINE features that have paced the state.of-the-art in commercial laboratories,
at a cost lower than processors offering less.

After you check these exciusive Filmline features you'll want

to install a Filmiine processor in your news department NOW!

®"“FILMLINE OVERDRIVE FILM TRANSPORT SYSTEM"
This marvel of engineering completely eliminates
film breakage, pulled perforations, scratches and
operator error. The film can be deliberately
stalled in the machine without film breakage or
significant change of film footage in solutions.
The heart of any film processor is the drive
system. No other film drive system such as
sprocket drive, bottom drive or simple clutch
drives with floating lower assemblies can give
you the performance capability of the unique
Filmline Overdrive Film Transport System.

®"TORQUE MOTOR TAKE-UP” gives you constant film
take-up and does not impose any stress or strain
on the film itself. Completely independent of the
film transport system. This FILMLINE feature is
usually found in professional commercial pro-
cessors but is incorporated on the FE-30 and

MODEL FE-50:
16 fivs Colaf Procaskar
tif ERlaghronss Film. Spead

$22,500

FE-50 models as standard equipment. Don't

settle for fess!

@ “TEMP-GUARD'' positive temperature control sys.
tem. Completely transistorized circuitry insures
temperature control to well within processing
tolerances. Temp-Guard controls temperatures ac-
curately and without the problems of other

systems of lesser sophistication.

@ TURBO-FLOW" impingement dryer. Shortens dry-
to-dry time, improves film results, and carefully
controls humidity content of your valuable (and

sometimes rare) originals. Immediate projection
capability is assured because the film dries flat

without the usual curl associated with other

film processors.
®<ZERO DOWN TIME" The reputation of any film

processor is only as good as its reliability. The

- MODEL FE-10
THEMIM Calor Pracedasr far
Extpchiama liim. Soaacl 30

M $16,400

combination of the exclusive and special added
Filmline features guarantees trouble-free opera-
tion with absolute minimum down-time and with-
out continual operator adjustments. Recapture
your original investment in 2 years on mainten-
ahce savings alone. Filmline’s "Push the button
and walk-away processing” allows inexperienced
operators to turn out highest quality film.

@' ‘MATERIALS, CONSTRUCTION AND DESIGN” All

Filmline machines are constructed entirely of
metal and tanks are type 316 stainless steel,
heliarc welded to government specifications. The
finest components available are used and rigid
quality control standards are maintained.
Compare Filmline features to other processors
costing more money. Feature-by-feature, a careful
evaluation will convince you that Filmline offers
you more for your investment.

Additional Features included in price of machine (Not as extras).

Magazine load, daylight operation m Feed-in time delay elevator (completely accessible) m Take-up time delay
elevator {compietely accessible) m Red brass bleach tank, shafis, etc. Prehardener solution filter m Precision
Flimline Venturi air squeegee prior to drybox eniry m Alr vent on prehardener m Soiid state variable speed D.C.
drive main motor m Bottom drains and valves on all tanks ® Extended development time up to two additional
camera stops at 50 FPM & Pump recirculation of all eight solutlons thru spray bars m Temperature is sensed in
the recirculation line m All solutlons temperature controlled, no chilled water required m Built-in air compressor
u Captive bott blies you constant footage in each solution m Change over from standard develop-
ing to extended developing can be accomplished in a matter of seconds ® impingement dryer atlows shorter put
through time.

Partial listing of Filmline Color Installatlons: — NBC- New York,
NBC-. Washington, NBC. Cleveland, NBC- Chicago, CBS & ABC Net-
works, Eastman Kodak, Rochester.

Laboratories: De Luxe Labs, General Film Labs {(Hollywood) Pathe-
Labs, Precision Labs, Mecca Labs, Color Service Co., Capital Film
Labs, Byron Film Labs, MGM, Movie Lab, Lab-TV, Technical Film
Labs, Telecofor Film Labs, Guffanti Film Labs, A-One Labs, All-
service Labs, NASA Cape Kennedy, Ford Motion Picture Labs,
WAVY.TV, KTVI-TV, WCPD-TV, KTAR-TV, WSYR-TV. ' " “When you huy quality Filmline Costs Less”
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tising and sales promotion for compa-
ny’s Atlantic division, Philadelphia.

Jay Solomon, with WEAT-Tv West
Palm Beach, Fla.,, named director of
sales development.

William A. Morrison, sales manager
of KrRON-Tv San Francisco, named gen-
eral sales manager. C. E. (Pep) Coaney,
assistant sales manager for KRON-TV,
becomes sales manager.

Mr. Dion

Mr. Doub

Robert L. Dion, art supervisor, Los
Angeles division of Needham, Harper
& Steers; Richard M. Doub, assistant
research director, Chicago division;
Harold L. McVeigh and William V. B.
Nixon Jr, account supervisors for
NH&S Chicago division, elected VP's.

Mr, cVeigh Mr. Nixon

Alan B. Johnstone, VP and sales
manager of WOKR(Tv) Rochester, N.Y.,
named general sales manager for KTAL-
Tv Texarkana, Tex.-Shreveport, La.

Al Meuleman, formerly sales man-
ager and station manager of wsLY
Springfield, Ohio, appointed general
sales manager of WHEW Riviera Beach,
Fla.

Donald P. Dickerson, salesman for
krLD-Tv Dallas-Fort Worth, appointed
general sales manager for Maxwell
Electronics Corp., which has CP for
KMEC-Tv Dallas.

Walter J. Murphy, with wonD Pleas-
antville, N. J., and WMGM(¥rM) ALt-
lantic City, named sales manager.

Dave DeArmond, regional sales man-
ager in Greenville, S. C., for wLos-Tv
Asheville, N. C., appointed national
sales manager for wLOS-Tv.

George C. Castle-
man retires as VP in
charge of sales de-
velopment, Peters,
Griffin, Woodward
Inc.,, New York. He
becomes consultant in
advertising and pro-
motion at 52 Hubbard
Avenue, Red Bank,
N. J., and continues his PGW relation-
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ship in consulting capacity.

Harvey N. Gersin, director of re-
search at wBkB-Tv Chicago, named di-
rector of research at woR-Tv New York.

Arthur L. Riklin appointed director
of sales at KoNo and KITY(FM) San
Antonio, Tex.

Dennis M. Tyner, account executive
for kaLo Little Rock, Ark., appointed
local and national sales manager.

J. C. Becker, advertising and mer-
chandising manager of Birds Eye divi-
sion of General Foods Corp., White
Plains, N. Y., appointed marketing
manager of that division.

James A. Currie, national sales man-
ager, Mrs. Paul’'s Kitchens, Philadel-
phia, elected VP, marketing, Hender-
son’s Portion-Pak division, Borden Co.,
Coral Gables, Fla.

Herbert Fields, account executive,
wcss-Tv New York, appointed account
executive, CBS Television Stations Na-
tional Sales, New York. He replaces
W. Russell Barry, now VP, CBS Radio
and general manager, CBS Radio Spot
Sales.

Michael F. Pedone, account execu-
tive, BBDO, New York, joins Rock-
well, Quinn & Wall Inc. there in that

_ capacity.

Keith R. Matzinger, senior account
executive for Eisaman, Johns & Laws,
Los Angeles, joins Needham, Harper &
Steers, same city, as account executive
on Continental Airlines account.

Robert E. Shay, program manager,
wLwcC(Tv) Columbus, Ohio, named
tape services account executive, Video-
tape Center, New York.

Jack Coppersmith, with xLoL Lin-
coln, Neb., appointed account execu-
tive for Ayres and Associates, that city.

Barrie C. Spies,
group head for Comp-
ton Advertising, New
York, elected VP.

Tim Sullivan, with
sales staff of Husted-
Coughlin, publishers’
representatives in Los
Angeles, appointed
sales account execu-
tive for Metro Radio Sales, that city.

Mr. Spies

Patrick J. Ferraro, territory manager
for Motorola products at South Bend
Electric Co., South Bend, Ind., joins
WSBT-AM-FM there as account execu-
tive.

William C. Revy, with Rollins Broad-
casting Co., Wilmington, Del., appoint-
ed to New York radio sales staff of
Avery-Knodel Inc,

Warren Deasy, radio-television direc-
tor for Smock/Waddel Inc., Los An-

geles, named executive producer for
John Urie & Associates, Hollywood,
commercial production house.

Anthony C. Fairbanks, sales manager
of wvoL Berry Hill, Tenn., joins sales
staff of wan-Tv Atlanta.

Doris Blessington, formerly with
wsAv-Tv Savannah, Ga., and Clyne-
Maxon, New York, joins Catalyst Ad-
vertising, Los Angeles.

MEDIA

Ross S. Taber, with
RKO General Broad-
casting, New York,
named VP in charge
of group’s AM and
FM radio stations.

James M. Watt,
general manager of
KSTT Davenport, Iowa,
elected VP.

Dr. Frank Stanton, president of CBS
inc.,, New York, elected to board of
directors of Pan American World Air-
ways, that city. He succeeds Robert V.
Fleming, who is retiring.

Mr. Taber

Ted Snider, general
manager of KARK-AM-
¥M Little Rock, Ark.,
also named VP of ra-
dio for Mullins Broad-
casting Co.'s KARK-
AM-FM and KBTR Den-
ver.

Jim Luck, general Mr. Snider
manager of WoMP
Bellaire, Ohio, resigns effective July 31.

No future plans announced.

Donald A. Thurston, wMNB North
Adams, Mass., and Carl E. Lee, wkzo-
Tv Kalamazoo, Mich., appointed co-
chairmen of 1967-68 finance commit-
tee of National Association of Broad-
casters. Other committee members are
Harold Essex, wsJs-Tv Winston-Salem-
Greensboro, N. C.; Jack W. Lee, wsaz
Huntington, W. Va.; John H. Lemme,
KLTF Little Falls, Minn.; Glenn Mar-
shall Jr., wixt{Tv) Jacksonville, Fla,;
Grover C. Cobb, xvGe Great Bend,
Kan.; Richard D. Dudley, wsau Wau-
sau, Wis., and Robert W. Ferguson,
WTRF-Tv Wheeling, W. Va.-Steuben-
ville, Ohio.

H. Lee Bryant,
formerly with KARK-
Tv and KLRA, both
Little Rock, Ark.,
named general man-
ager of xTaL-Tv Tex-
arkana, Tex. - Shreve-
port, La.

Don Hansen, sales
. representative for K1uL
Garden City, Kan., named general man-
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ager of xsIL Liberty, Mo.

J. E. (Jack) Hauser
Jr., general sales man-
ager for WFAA-Tv Dal-
las-Fort Worth, named
station manager, re-
placing Edwin W.
Pfeiffer, who resigns
to become general
manager of WPRO-Tv
Providence, R.1. Ward
Huey, regional sales manager of wFAa-
TV, succeeds Mr. Hauser.

David H. Morris, xnuz Houston, and
Joseph S. Sinclair, Outlet Co. stations,
Providence, R. 1., named cochairmen
of 1967-68 membership committee of
National Association of Broadcasters.
Other committee members: N. L. Bent-
son, wLoL Minneapolis; Norman Bag-
well, wky-tv Oklahoma City; Richard
W. Chapin, kFor Lincoln, Neb.; Ever-
ett L. Dillard, wasH(FM) Washington;
B. Floyd Farr, XxeeN San Jose, Calif.;
Arch L. Madsen, Bonneville Interna-
tional Stations, Salt Lake City; Ray-
mond A. Plank, wkrLa Ludington,
Mich.; Charles C. Smith, wpec Amer-
icus, Ga.; A. F. Sorenson, wkrs Wau-
kegan, Iil., and F. C. Sowell, wLAC
Nashville.

Roger W. Clipp, Triangle Stations,
Philadelphia, appointed chairman of
1967-68 by-laws committee of Nation-
al Association of Broadcasters. Other
committee members: B. Floyd Farr,
KEEN San Jose, Calif.; David H. Mor-
ris, knuz Houston; F. C. Sowell, wLAC
Nashville, and Hamilton Shea, Gilmore
Broadcasting Group, Harrisonburg, Va.

Harvey Lee Gard named accounting
manager for wTAR-AM-FM-Tv Norfolk,
Va., replacing James Wagner, who be-
comes systems analyst, data processing
division of Norfolk-Portsmouth News-
papers Inc., parent company of WTAR-
AM-FM-TV.

Charies R. Vorpi, station controller
of WeHT(Tv) Evansville, Ind., appoint-
ed assistant to group controller Harold
A. Poole of parent Gilmore Broadcast-
ing Group in Harrisonburg, Va. Wil-
liam D. Clark succeeds Mr. Vorpi as
controller at WEHT(TV).

PROGRAMING

Thomas W. Downer Jr, broadcast
supervisor with Campbell-Ewald Co.,
Los Angeles, appointed director of pro-
gram practices for CBS-TV, Hollywood.
He succeeds Charles C. Pettijohn, who
becomes executive editor, program prac-
tices, Hollywood.

Dalton Danon, director of film pro-
graming and syndication of KTLA(TV)
Los Angeles, named VP of Teleworld
Inc. in Hollywood. He will be involved
in program acquisition and development
and sale of company’s feature films.
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Seymour Horowitz, program director
for ABC’s kGo-tv San Francisco, ap-
pointed director of program services for
ABC-owned Television Stations, New
York.

George Cahan, producer of Ivan Tors
Films Inc.s Cowboy in Africa for
ABC-TV, assigned to develop and pro-
duce two new, untitled comedy series
for 1968-69 season for production com-
pany. Arthur Nadel, TV producer and
director, named new producer of Tors-
ABC series.

Gene Levitt, producer-writer of Comn-
hat series, signed to exclusive long-term
contract with Universal City Studios,
Universal Ciy, Calif., as producer-

creator-writer of TV and motion pic-
ture projects.

F. M. (Pete) Clements, president of
Cine Art Inc., Detroit and Hollywood,
producers of TV commercials, indus-
trial and documentary films, named di-
rector and corporate officer of Pro-
ducers Studio Inc., Detroit.

John Catlett, account executive for
KGW Portland, Ore., named program di-
rector.

Art McDonald, producer for KOMO-Tv
Seattle, named director of station’s spe-
cial projects unit.

Beminick Ferrara, manager of busi-
ness affairs, NBC-owned TV and radio
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stations division, New York, joins WBC
Productions, that city, as business man-
ager.

John M. Hamer, with wHTN-Tv Hunt-
ington, W. Va., named executive pro-
ducer-programing at Kyw-Tv Philadel-
phia.

Lee C. Frischknecht, associate di-
rector of field services department of
National Educational Television, New
York, appointed director of field serv-
ices.

Joan Shepard, producer-director at
Brooklyn (N.Y.) College television
center, joins Public Broadcast Labora-
tory of National Edueational Televi-
sion, New York, as associate producer.

Richard Wiles, with radio and tele-
vision service of Agricultural Extension
Services at Pennsylvania State Universi-
ty, University Park, Pa., appointed spe-
cial projects director for university’s
division of broadcasting.

James MacAllen, coproducer-director
of Camera Three, series produced by
wcCBs-TV New York for CBS-TV, ap-
pointed by National Endowment for
Humanities to serve as production con-
sultant on special educational televi-
sion project which is to assess role of
educational-instructional television. Na-
tional Endowment for Humanities is gov-
ernment agency concerned with develop-
ment of nationwide cultural activities.

Tom Cross joins Kyac Kirkland,
Wash., as production manager.

Mark A. Forgette of Mark A. For-
gette & Associates, Chicago, appointed
Midwest sales representative for Video-
tape Productions of New York.

John J. Demeter, chief motion pic-
ture laboratory technician and super-
visor of quality control for NBC, New
York, appointed assistant technical di-
rector of lab operations in motion pic-
ture division of Bebell & Bebell Color
Laboratories Inc., that city.

Richard Shore joins Filmex Inc.,
New York, as cinematographer.

Lewis A. Cryer, with kvEc San Luis
Obispo, Calif., appointed sports direc-
tor.

NEWS

Henry Hicks, newsman for wJAR-AM-
Tv Providence, R. I., appointed news
director, succeeding Dave Maohr, who
resigned.

Roger Kent appointed sales manager,
UPITN, New York, (television news
agency of UPI and Independent Tele-
vision News Ltd.). Mr. Kent was VP,
Books on Exhibit Inc., Mount Kisco,
N. Y.

Sam Bowler named news director of
wTRC-AM-FM and wsJyv(Tv)} Elkhart-
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South Bend, Ind.

Thomas C. Briley, AP correspondent,
heads new AP office opened July 3 in
Dover, Del, Mr. Briley was AP broad-
cast editor in Baltimore.

Pat Killen, special Asian correspond-
ent for UPI in Washington, transfers,
effective Sept. 1, to Manila as manager
for Philippines. He replaces Don C.
Becker, who resigned. John Barton of
UPI, Tokyo, succeeds Mr. Killen in
Washington. After year of study as
Nieman Fellow, James Whalen re-
sumes duties as Caribbean manager
for UPI in San Juan, P. R. Bill Lundry,
acting Caribbean manager, reports to
Buenos Aires in September for reas-
signment. Richard Oliver of New York
news desk joins UPI staff in Saigon.
John Lawton, Middle East manager in
Beirut, Lebanon, is assigned to Aden.
William Anderson, news editor in
Brussels, is on assignment in Kinshasa
(Leopoldville), in Congo. Lawrence
C. Falk, UPI news staffer, Raleigh,
N. C.,, named UPI bureau manager,
Charlotte, N. C. He succeeds Robert
L. Woggon, who resigned. Bert L.
Campbell, appointed manager of UPI
bureau in Little Rock, Ark., succeeds
Lloyd T. Holbeck, who resigned.

Joseph C. Harsch,
Washington diplomat-
ic correspondent and
senior reporter on for-
eign policy, NBC
News, joins ABC
News in Washington
as commentator and
correspondent, effec-
tive Aug. 14. Mr.
Harsch’s background includes Christian
Science Monitor and CBS News, join-
ing NBC in 1952,

Kenneth Weinberg, morning news
and assignment editor for kaBC Los
Angeles, appointed desk and assign-
ment editor for KNX, that city. William
McMillan, newscaster for KABC, joins
KNX as newscaster.

Mr. Harsch

Jock Bliss, assistant city manager
for city of Grand Rapids, Mich., ap-
pointed manager editor of news for
WOOD-AM-FM-TV, that city.

Norma Quarles, with NBC News,
New York, joins NBC’s wWKYC-TV
Cleveland as reporter.

Michael Tadman appointed to news
staff of kTHI-Tv Fargo-Grand Forks,
N. D.

C. Michael Blackwell, with ways
Charlotte, N. C., named news director.

C. Kenneth Blackwell, with wTAR-TV
Norfolk, Va., appointed assistant news
director of wLos-Tv Asheville, N, C.

Gerald A. Waters, reporter-editor for
CBS News, Washington, joins foreign
service of ULS. Information Agency as

information officer in Montevideo,
Uruguay. Ann M. Corrick, with Wash-
ington bureau of Westinghouse Broad-
casting Co., joins USIA’s foreign serv-
ice as information officer at Expo ’67
in Montreal.

FANFARE

Alan J. Bell, direc-
tor of information
services al WNEW-TV
New York, named
VP.

Dan Chamberlin,
European advertising-
promotion director for
20th Century-Fox,
Paris, joins Biderman,
Tolk & Associates, New York, as VP
and account supervisor.

Mr. Bell

Wayne A. Studer, assistant promo-
tion manager at woon-aM-FM-Tv Grand
Rapids, Mich., appointed assistant pro-
motion manager of wJBK-Tv Detroit.

EQUIPMENT & ENGINEERING

Melvin E. Karns, VP, licensing, RCA,
New York, elected VP, patents and li-
censing. Max Ellison, salesman of RCA
broadcast equipment for southern Cali-
fornia and Arizona, appointed man-
ager, merchandising, for RCA broad-
cast and communications products
division at Burbank, Calif.

Will Baltin, with Associated Enter-
prises Inc., New Brunswick, N. I,
named VP of marketing. Frank Catal-
famo and John F. Carlton, with As-
sociated in New ‘Brunswick, named VP-
distribution networks and VP-systems
engineering, respectively.

Gordon A. Chambers, director of
engineering services, Eastman Kodak
Co., Rochester, N. Y., awarded Society
of Motion Picture and Television En-
gineers 1967 Progress Medal.

Albert H. Chismark, WHEN-TV Syra-
cuse, N. Y., appointed chairman of
1968 broadcast engineering conference
committee of National Association of
Broadcasters. Other committee mem-
bers: LeRoy Bellwood, koGo-Tv San
Diego; William S. Duttera, NBC, New
York; George Jacobs, Corinthian
Broadcasting Corp., New York; Les-
lie S. Learned, Mutual Broadcasting
System, New York; Clure H. Owen,
ABC, New York; James D. Parker,
CBS-TV, New York; Robert J. Sinnett,
wHBF Rock Island, Ill.; John T. Wil-
ner, The Hearst Corp., Baltimore, and
Benjamin Wolfe, Westinghouse Broad-
casting Co., New York.

Jerry Graham, of executive staff, Sam
Goody Ic.,, New York,joins Gotham
Audio Corp. there as sales engineer.

Michael R. Cardone, manufacturing
superintendent for entertainment prod-
ucts division of Sylvania Electric Prod-
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ucts Inc., Batavia, N. Y.,
production manager.

ALLIED FIELDS

William S. Ahrbeck, VP in media
research, A. C. Nielsen Co., Chicago,
named VP in charge of national serv-
ices, media research division, Midwest
area. Joseph P, Fitzgerald, Donald R.
McCurry and Theodore J. Sullivan, all
account executives, A. C. Nielsen Co.,
New York, elected VP’s.

Eyelyn Eppley, senior attorney in
rules and standards division of FCC
Broadcast Bureau, Washington, appoint-
ed chief of renewal branch in Broad-
cast Bureau’s renewal and transfer di-
vision.

Dr. Gordon L. Gray, associate pro-
fessor of radio and television in col-
lege of communication arts at Michi-
gan State University, East Lansing,
Mich., named professor of communi-
cations and chairman of department of
radio-television-film in school of com-
munications and theater, Temple Uni-
versity, Philadelphia.

John Stevenson, 77, senior account
ant in FCC’s assignment and transfer
branch, retired last week after 30 years
of service with commission.

Jerry Klasman, for-
merly with Avery-
Knodel Inc. and Tele-
vision Advertising
Representatives, both
New York, and with
wTor-Tv Washington,
WBAL-TV and WMAR-
Tv, both Baltimore,
joins Television maga-
zine, New York, as advertising repre-
sentative.

INTERNATIONAL

Sir Ronald Gould, general secretary,
National Union of Teachers, London,
appointed deputy chairman, Independ-
ent Televicion Authority, that city, suec-
ceeding Sir Sydney Caine, whose term
of office has expired.

Lew Grade, deputy chairman and
managing director, ATV Network,
London, becomes chief executive.
Robin Gill, deputy managing director,
moves up to managing director. Bill
Ward named executive director.

Marvin Kunze, VP and associate cre-
ative director, Young & Rubicam, New
York, named creative director for
agency in Frankfurt, Germany. Uli
Wiesendanger, copy chief, named cre-
ative director for Y&R in Paris.

Clive Sutton, assistant publicity di-
rector for Columbia Pictures Corp.,
New York, named assistant publicity
director for United Artists Corp. in
United Kingdom, effective Aug. 14.
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DEATHS

Raymond B. La Bonne. 39, VP,
Compton Advertising Inc., New York,
died July 10 in New York hospital. He
was with Colgate-Palmolive Co. before
joining Compton. Surviving are his
wife, Catherine; two daughters, and son.

Don S. Elias, 78,
retired broadcaster
and publisher, died of
heart ailment July 10
in Asheville, N. C. He
had been ill for sev-
eral years. Mr. Elias
served several terms
on board of directors
of National Associa-
tion of Broadcasters during his incum-
bency as VP, director and part owner
of wwNC Asheville. He was VP and
co-owner of Asheville Citizen and
Tintes, licensee of wWwNC, until news-
papers were sold to Peace Publishing
Co. in 1953. He is survived by his wife,
Elizabeth.

Charles E. Springer, 42, president
and general manager of WEEw Wash-
ington, N. C.,, died June 29 in Rich-
mond, Va., after long illness. Mr.
Springer was former owner and oper-
ator of wkik Leonardtown, Md.; wpDY
Gloucester, Va.; WRON Ronceverte,
W. Va.; wHaP Hopewell, Va.; WENZ
Richmond, Va., and woow Greenville,
N. C. He is survived by his wife, Rosa
Mae.

Hal 1. Leyshon, 66, PR consultant
who handled account of American
Federation of Musicians since 1948,
died in New York on July 9 of heart
attack. He was former manager of
wiop Miami. As editor of Miami Daily
News, Mr. Leyshon directed that news-
paper’s Pulitzer prize-winning expose
of venal Miami politics in 1938. He
founded Hal Leyshon & Associates,
New York, in 1941, and in 1948, firm
was consultant to Democratic National
Committee in successful Truman cam-
paign.

Mrs. Marjorie Marie McHardy, 56,
broadcast editor for ABC, Hollywood,
died July 5 at Hollywood Presbyterian
hospital. She is survived by son.

Robert S. Wilson, 62, radio and TV
publicity man, died in New York on
July 8 after long illness. Mr. Wilson
had served in various PR posts with
wNEw New York, wor New York and
Mutual Broadcasting System for more
than 20 years until 1959, and in recent
years had concentrated on show busi-
ness publicity-promotion.

Mrs. Abita J. Moore, 78, mother of
Thomas W. Moore, president of ABC-
TV network, died July 11 in Meridian,
Miss. Survivors also include two daugh-
ters.

Mr. Elias

SHAPE UP

your station with
Ed Ailen Time

Thease stations did . ..

all since NAB time!
WAST-TV, Albany, N. Y. .
WOR-TV, New York, N. Y. .
WSIV-TV, Elkhart, ind.
KVTV-TV, Sioux City, lowa
WAKR-TV, Akron, Ohio
WIRT-TV, Flint, Mich.
WPRO-TV, Providence, R. 1.
KVII-TV, Amarillo, Texas
KVKM-TV, Monahans, Texas
KELP-TV, El Paso, Texas
WLCY-TV, Tampa-St. Petersburg, Fla.
WCCB-TV, Charlotte, N. C.
WABG-TV, Greenwood, Miss.
WKAB-TV, Montgomery, Ala.
WBBJ-TV, Jackson, Tenn.
WNYP-TV, Jamestown, N. Y.
WPTV-TV, Palm Beach, Fla.
KVFD-TV, Fort Dodge, lowa
WIRL-TV, Peoria, Il
WTCN-TV, Minneapolis, Minn.
KTLA-TV, Los Angeles, Calif.
WAII-TV, Atlanta, Ga.
KTVH-TV, Wichita, Kan.
KSWO-TV, Lawton, Okla.
WSAU-TV, Wausau, Wisc.
WYTV-TV, Youngstown, Ohio
WDHO-TV, Toledo, Chio
WHP-TV, Harrisburg, Pa.
WOLO-TV, Columbia, S. C.
WCAX-TV, Burlington, Vt.

Now,
readytogo ...

- iAII Canada

4 [IIJHN[| TFIF' W LTD
Larry Spangler 10 Rockefeller Piazs,

Neow York Crty
General Manager. Program Divisis " Area Code 21 2—-582.5020



FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, July
6 through July 12, and based on fil-
ings, authorizations and other actions
of the FCC,

Abbreviations: Ann.—announced. ant.—an-
tenna, aur.—aural. CATV—community an-
tenna television. CH—critical hours. CP—
construction Permit. y. DA—direction-
al antenna. ERP—eflective radiated power.
ko—kilecycles. kw—kilowatts. LS—local sun=
set. mc—megacycles, mod.—modification. N

ht. SCA—subsidiary communications
authorization. SH—specified hours. SSA—
spectal service authorization. STA—special
temporary authorization trans.—transmitter.
UHF—ultra high frequency. U-—unlimited

hou VHF—very high frequency. vis—
visud, w—watts. *—educational.
New TV stations

APPLICATION

Elmira, N. Y~—Channel 9 Syracuse Inc.
Seeks UHF ch. 36 (602-608 mc); ERP 202
kw vis, 202 kw aur. Ant. height above
average terrain 855 ft.; ant. height above
ground 489 -ft. To be operated as WNYS
(TV¥) &yracuse satellite station. P. O. ad-
dress: Shoppingtown, Syracuse, N. Y. 13214,
Estimated construction cost $327,187.55;
first-year operating cost $30,000;
none. Geographic coordinates 42¢ 09
riorth, lat.; 76° 47 077 west long. gpe
trans. GE TT-56-A. Type ant. GE TY-25-D.
Legal counsel Miller and Schroeder, Wash-
ington; consulting engineer A. Earl Cullum,
Dallas. Principals: John E. McArdle, gen-
eral manager. Ann. July 6.

FINAL ACTIONS

*Louigville, Ala.—Alabama Educational TV
Commission. Broadcast Bureau granted UHF
ch. 43 (644-650 mc); ERP 675 kw vis., 67.5 kw
aur. Ant. height above average terrain 947
#t.; ant. height above ground 797 ft. P, O.
address: 2101 Magnolia Avenue, Birming-
ham, Ala. Estimated construction cost $583,-
402; first-year operating cost not given;
revenue none. Geographic coordinates 31°
43 867 north lat; 85° 25 467 west long.
T trans. GE TT-57A. Type ant. GE TY-
108D, No legal counsel; consulting engineer
Albert H. Renfro Jr. Principal: Raymond D.
Hurlbert, general manager. Action July 10.

Phoenix — Thompson Broadcasting Co.
Broadcast Bureau granted UHF ch. 15 (476-
482 mc); ERP 1592 kw vis, 40.1 kw aur.
Ant. height above average terrain 1,574 ft.;
ant. height above ground 161 ft. P. O. ad-
dress: 3620 North Third Avenue, Phoenix
85013. Estimated construction cost $547,000;
first-year operating cost $350,000; revenue
$180,000. Geographic coordinates 33° 200 05~
north lat.; 12® 03’ 327 west long. Type trans.
RCA TTU-10A. Type ant. RCA TFU-3CJ.
Legal counsel Mallyck & Bernton, Wash-
ington; consulting engineer Silliman, Moffet
& Kowalski, Phoenix. Action July 10.

Jacksonville, Fla. — UMC Broadcasting
Corp. FCC granted UHF ch. 47 (668-674 mc);
ERP 697 kw vis,, 157 kw aur. Ant. height
above average terrain 433.3 ft.; ant. height

revenue

above ground 468.8 ft. P. O. address: Box
4389, Jacksonville 32201, Estimated construc-
tion cost $625,000; first-year operating cost

185,000; revenue $300,000. Geographic co-
ordinates 30° 19* 50” north lat.; 81° 39 28~
west long. Type trans. RCA TTU-30. Type
ant. RCA TFU-25G. Legal counsel Mallyck
& DBernton, Washington; consulting engi-
neer Harold R. Walker & Associates, Metu-
chen, N. J. Action July 5.

Elgin, Dl.—Elgin Television. Broadcast
Bureau granted UHF ch., 66 (782-788 mc);
ERP 318 kw vis., 7.1 kw aur. Ant. height
above ground 438 ft.; ant. height above
average terrain 373.7 ft, P. O. address: 135
South LaSalle Street, Chicago 60603. Geo-
graphic coordinates: 41° 59 20~ north lat.;
88° 21’ 337 west long. Type trans. RCA TTU-
2A. ant. RCA TFU-30J. Legal counsel
Fink, Coff & Nudelman, Chicago. Consult-

e eer Alfred J. Petzke, Rockford, Il
E. , Ssole owner, owns 50
Highland Park, Il., and has nority in-
terest in KBOX Dallas. Action July 6.

Springfield, Il.—Illinois Broadcasting Co.
Broadcast Bureau granted UHF ch. 55 (716~
722 mc); ERP 600 kw vis.,, 60 kw aur. Ant.
height above average terrain 969 ft.; ant.
height above ground 999 ft. P. O. address:
1023 Munsey Building, Washington 20004.
Estimated construction cost $616,197; first-
year operating cost $250,000; revenue $300,-
000. Geographic coordinates 39° 47 24+
north lat.: 89¢ 28 12» west long. Type
irans. RCA TTU-30A. Type ant. RCA TFU-
30J. Legal counsel Fletcher, Heald, Rowell,
Kenehan & Hildreth, Washington: consult-
ing engineer Serge Bergen, Fairfax, Va.
Principals: Peter F. Mack Jr. and Stanley
€. Myers (each 50%)}. Mr. Mack is assistant
to president of Southern Railroad, president
of Mack Motors Inc. and has interest in and
i vice president of Archway Broadcasting
Corp, KWK _St. Louis (interim), applicant
380 kc. Mr. Myers is president, general
manager and 10% owner of department
store and treasurer of Holiday Inn in Ann
Arbor, Mich. Action July 12,

Meridian, Miss. — Delta Communications
Corp. Broadeast Bureau granted UHF ch.
24 (530-536 mc); ERP 278 kw vis., 27.8 kw
aur. Ant, height above average terrain 610
ft.; ant. height above ground 409 ft. P. O.
address: c/o Weyman H, D. Walker, 4432
Jim West, Bellaire, Tex. 77401. Estimated
construction cost $347,000; first-year operat-
ing cost $129,500. revenue $90,000, Geograph-
ic coordinates 32° 1% 34” north lat.; 8l° 41’
057 west long. Type trans. Townsend and
Associates BT TA-15. e ant. Jampro
JZZ 3-OB. Legal counsel Scharfeld, Bech-
hoefer & Baron; consulting engineer David
L. Steel Sr., both Washington. Principals:
Weyman H. D. Walker, president (25%).
James L. Britton III, chairman and F. Car-
rington Weems, treasurer (each 28.125%) et
al. . Walker is a concert master. Mr,
Britton 18 in insurance, real estate,
drive-in groceries and director of bank.
Mr. Weems is in real estate. Action July 10.

Portland, Ore.—Gilmore Steel Corp. Broad-
cast Bureau granted UHPF ch. 24 (530-538 mc):
ERP 465 kw vis, 93 kw aur. Ant. height
above average terrain 999 ft., above ground
252 ft. P. O. address: ¢/o V. Neil Fulton, 84¢

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ® Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. = FR 5-3164
Washington—711 14th St., N.W., Washington, D.C. - DI 7-8531

Brannan St., San Francisco 84103. Estimated
construction cost $400,000; first-year operat-
ing cost .$300,000; revenue $300,000. Studio
and trans, both to be locaied in Portland.
Geographic coordinates 45~ 28° 43’ north
lat.; 122~ 41°¢ 47+ west long. Type {trans.
RCA TTU-30A; type ant. RCA TFU B
Legal counsel Marmet and Schneider; con-
sulting engineer Kear and Kennedy, both
Washington. Gilmore Steel has no other
broadcast interests. Action July 10.

INITIAL DECISION

@ FCC Hearing Examiner Charles J.
Frederick issued an initial decision pro-
posing grant of TV application of Northeast
TV Cablevision Corp. for new station to
operate on ch, 28 Albany, N. Y. Action also
denied competing a%%lication of Adirondack
Television Corp. (Docs. 16937, BPCT-3511,
3635). Action July 10.

OTHER ACTIONS

# Review board in Orlando, Fla. television
broadcast proceeding, Docs. 11881 et al.,
granted Dpetitions to enlarge issues filed
April 27 by Mid-Florida Television Corp.
and Central Nine Corp., and enlarged issues
to determine on comparative Dbasis the
significant differences among the applicants

th respect to efforts made by applicants
to ascertain needs and interests of commu-
nity and area each proposes to serve, and
manner in which they propose to meet
needs and interests of community and area
each proposes to serve. Board Member
Kessler not participating. Action July 5.

® Review board in Orlando, Fla., television
broadcast nproceeding, Docs. 11081, et al.
denied petition to delete issues filed April
27 by Central Nine Corporation. Board
Member Nelson absent. Board Member
Kessler not participating. Action July 7.

® Review board in Macon, Ga., television
broadcast proceeding, Docs. 17316-7, granted
petitions to accept late pleadings, filed by
Romac Macon Corp. and Rovan Television
Inc. on May 18 and May 19 respectively:
denied motion to enlarge issues filed on
April 21 by Rovan Television Inc. and en-
larged issues to determine whether Romac
Macon Corp. and Romac Baton Rouge sub-
mitted completed and accurate information
in response to commission’s application
Form FCC 301 and have continued to keep
commission advised of substantial and
8: cant changes as required by Section
185 of rules; to determine under evidence
adduced whether Romac Macon Corp. pos-
sesses requisite qualifications to be commis-
sion licensee; and consolidated above issues
into proceedings in Doc. 17005 (Romac Baton
Rouge Corp.) and ordered that Rovan Tele-
vigion Inc. be admitted as party to that
gx;oceedlng for limited purposes set forth.

ard Members Nelson and Pincock absent.
Action July 11.

8 By memorandum opinion and order FCC
granted Community Telecasters of Cleve-
land Inc. extension of 10 days following
release of document to file late reply to
Cleveland Broadcasting Ine.’s opposition to
Community’s application for review of a
review board decision released April 7.
Decision had granted Cleveland’s applica-
tion for new TV station to operate on ch.
18 in Cleveland and denied that of Commu-
nity (Docs. 15163, 15164). Commissioner Lee
abstained from voting. Action July 5.

# By memorandum opinion and order FCC
has denied requests by Community First
Corp. and Florida Gateway Television Co.
for jnterim operating authority for ch. 12
WFGA-TV Jacksonville. Fla. FCC author-
ized Florida-Georgia Television Inc. to
continue to provide service on ch. 12 until
further notice subject to condition “that this
authorization shall be without prejudice to,
and constitute no preference in, any aspect
of the proceeding to he held with respect
to ch., 12 in Jacksonville, Fla.” Commis-
sioners Hyde (Chairman), Bartley, Loce-
vinger, Wadsworth and Johnson, with Com-
missioner Lee not participating, and Com-
missioner Cox dissenting. Action July 5,

ACTIONS ON MOTIONS

& Hearing Examiner H. Gifford Irion on
July 10 in proceeding on TV applications
of Aljir Broadcasting Inc. and South Kane-
Kendall Broadcasting Corp,, both of Aurora,
I, rescheduled hearing from July 11 to
Aug. 10 {Docs. 17407-08).

u Hearing Examiner David I. Kraushaar
on July 5 in proceeding on TV applications
of Rovan Television Inc. and Romac Macon
Corp., both of Macon, Ga., scheduled fur-
ther prehearing conference for July 17
{Docs. 17318-17).
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w Hearing Examiner Forest L. McClen-
ning on July 7 in preceeding on TV appli-
cation of Selma Television Inc. (WSLA-TV)
Selma, Ala., granted motion of applicant
and extended time for filing proposed find-
ings from July 17 to Aug. 16 (Doc. 15888).

CALL LETTER APPLICATION

& *Nebraska Educational T. V. Commis-
sion. Norfolk, Neb. Requests KXNE-TV.

CALL LETTER ACTIONS

w Communications Corp. of Indiana, Rich-
mond, Ind. Granted WACH-TV.

® University of North Carolina. Concord,
N. C., Granted WUNG-TV.

DESIGNATED FOR HEARING

u FCC designated a comparative hearing
for CP for new television station to oper-
ate on ch. 12 Jacksonville. Designated for
hearing were following mutually exclusive
applications: Florida Georgia Television
Inc., Community First Corp., New Horizons
Telecasting Co, and Florida Gateway Tele-
vision Co. Action July 7.

Existing TV stations

FINAL ACTIONS

WSNS(TV) Ch. 44, Chicago—Broadcast Bu-
reau granted modification of CP to change
ERP te 852 kw vis, 170 kw aur,, trans. lo-
cation to 875 North Michigan Avenue,
change type trens. and ant.; change ant.
structure and increase ant. height to 1430
ft. and granted modification of CP to ex-
55'13 gompletion date to Jan. §, 1968. Action

WXTV(TV) Paterson, N. J.—Broadcast
Bureau granted mod. of to change
ERP to 741 kw vis, 74.1 kw aur, change
type trans. and iype ant. and ant. system;
condition. Action July 3.

SWXXI(TV) Ch. 21 Rochester, N. Y.—
Broadcast Bureau iranted license covering
new noncommercial educational television
station; condition. Action July 8,

KTVR(TV) La Grande, Ore.—Broadcast
Bureau granted mod, of license covering
change in studio location to Mount Fanny,
approximately 9 miles Northeast of Union,
Ore. Action July 7.

WMGZ(TV) Ch. 16, Mayaguez, P. R.—
Broadcast Bureau grantéed mod. of CP to
change ERP to 1.78 kw vis.,, 0.178 kw, aur.;
change trans. location to on top of Pico
Atalaya, 3.8 mi. NW of Anasco, P.
change type trans.; type ant.; make changes
in ant. structure; increase ant. height to
1020 ft, Action July 6.

WPSJ(TV) Ch. 14, Ponce, P. R.—Broad-
cast Bureau granted mod. of CP to change
ERP to 0204 kw vis, 0.0204 kw aur.:
change trans. location to on top of Cerro de
Punta 3 mi. S. of Jayuya, R.; change

ant., ant, structure and increase ant.

height to 2,820 fi. Also granted mod. of CP

to extend completion date to Jan. 6, 1968.
Action July 6.

WPRO-TV Ch. 12, Providence, R. I.—
Broadcast Bureau granted CP to make
following changes (main trans. and ant.
ERP 318 kw vis., 48.6 kw aur.; type of aur.
trans,; tyge ant ant structure and increase
ant. height 000 ft. Action July 8.

WPDT(TV) Ch. 15, Floremce, §. C.—
Broadcast Bureau granted CP to replace
expired permit. Action July 10,

KFWTI(TV) Ch, 21, Fort Worth, Tex.—
Broadcast Bureau granted mod. of CP for
extension cof completion date to Jan. 8, 1968.
Action July 8.

KVVV-TV Galveston, Tex,—Broadcast Bu-
reau granted mod. of CP teo make changes
in ERP vis. 846 kw, aur. 84.6 kw, trans. lo-
cation to Alvin-Friends-Woocd Rd., at Moore
Rd.. N.E. of Alvin. change type trans., type
ant.. ant. structure, ant. m, and increase
ant. height to 1,040 ft. and mod, of CP to
extend completion date to Jan. 7, 1968.
Action July 7.

® By memorandum opinion and order FCC
dismissed oppesing petitions by New Jersey
Television Breadcasting Corp. (WNJU-TV)
Linden-Newark, N. J. and WIBF Broadcast-
ing Co. permittee of WIBF-TV Philadelphia
and returned as unacceptable for filing ap-
plication by MG-TV Broadcasting Co. for
a CP for ch. 23, Philadelphia. Commissioners
Bartley and Cox dissenting; Commissioner
Lee not participating; Commissioner John-
son concurring. Action July 6,

® FCC has granted application for license
renewal by Capitol Broadcasting Inc., for
WRAL~TV in Raleigh, N. C. Commission, in
same action. denied petition by former
Congressman Harold D. Cooley, asking that
application be designated for hearing. Mr.
Cooley had alleged that licensee, "its offi-
cials. principals and personnel, promoted
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and engaged in a conspiracy. the object of
which was (his) defeat as a candidate for
re-election.” Mr. Ccoley was Democratic
candidate for Congress in Fourth Congres-
sional District in North Carolina, He was
defeated by Republican James Gardner.
Action July 7.

New AM stations

FINAL ACTIONS

Nelsonville, Ohio — Valley Broadcasting
Inc.—FCC granted CP to operate on 840 kc,
250 kw-D, conditions. P. O. address: 43 W.
Union Street, Athens, Ohio 45701. Estimated
construction cost $73,868.46; first-year oper-
ati cost ,300; revenue $75,000. Prin-
cipals: Marian Bush Reeder (27.5%) G.
Kenner (9.2%) and Izotta A. Bush (48.9%).
100% Valley Broadcasting Inec. stock sub-
sceribed to by the Messenger Publishing Co.,
Joan Bush Spencer and Jemnie Ray Bush
(each 9.2%). G. Kenner Bush is publisher,
general manager, secretary and treasurer of
Messenger Publishing Co. Marian Reeder is
director and president of Messenger. Joan
Spencer is director of Messenger. Jennie
Bush is director of Messenger. Izotta Bush
is director and vice president of Messenger.
Action July S.

Natick, Mass,—Home Seérvice Broadcasting
Corp. FCC granted CP to operate on 1060 kc,
1 kw-D, P, O. address 45 Beulah Street.
Framingham, Mass, Estimated construction
cost $27,583; first-year operating cost $39,696;
revenue ssoooo Principals: Jo H. Gara-
bedian (334%) and Norman W. Farley Jr.
(66% %). Mr. Garabedian was with WMEX
B&sto; and WPTR Albany, N. Y. Action

Y

Leominster, Mass.—Arthur A. Newcomb
d/b as Nashua Broadcasting Co. Broadcast
Bureau granted CP for 1000 ke, 1 kw DA-D.
P, O, address: c/o Mr, Newcomb Nashua,
N. . “Estimated construction cost $29,000%

-year o%eraung cost $70,000; revenue
$80,000 weomb owns WOTW-AM-FM
Nashua. Action July 3.

Excelsior Springs, Mo.—George P. Wil-
liams d/b ag Excelsior Springs Broadcasting
Co. FCC granted CP for 1090 kc. 250 w-D.
Estimated construction cost $22,168 35yeax-
operatinfs cost $57,500: revenue $
Principals: George B. Williams (100%). Mr.
Williams holds Green Hills Broadcasting
Co., Brookfleld, Mo.. licensee of KGHM
Brookfield, owns 28% (wife owns 24%) of
Marceline Pub Co., ublishers of
weekly newspaper, and 1112% of Brook-
field Publis! ? Co., publishers of daily
newspaper. Action July 12,

Graham, N. C.—Smiles of Graham Inc.
Broadcast Bureau granted CP for 1190 ke
250 W, DA-D, P. O, address: 4788 Raeford
Rd., Fayettevﬂle, N. C. Estimated construc-

tion cost $24,517; first-year operating cost
$48.000; revenue ’ $60.000. Principals: a.mel
C. Davis, John T. Minges, Young A.

Bella S, Bowers, Derwood H. Godwin anci

Norman J. Suttles (each 16%%). Messrs.
Davis, Minges, Bowers, Godwin and Suttles
each own 20% of WISP Kinston, N, d
WPVA Colonial Heights-Petersburg, Va.
Mr. Godwin and Mr. Suttles also_own
45% each of WFBS Spring Lake, N, C.
Action July 12.

Existing AM Stations
FINAY, ACTIONS

WINA Charlottesville, Va.—Broadcast Bu-
reau granted license covering use of former
main trans. as an auxiliary trans. at main
trans. location with remote control for

auxillary purposes only. Action J’ul%

WCVA Culpeper, Va.—Broadcast Bureau
granted license covering use of former
main trans. at main trans. location as an
auxiliary trans. Action July 10.

WCAL Northfield, Minn.—Broadcast Bu-
reau granted CP to change ant.-trans. lo-
cation to Cedar Avenue Road, 1.0 mi. NW
of Northfield; install new trans.; conditions,
Action July &.

OTHER ACTIONS

® Review board in Naugatuck, Conn,
standard broadcast proceeding, Doc. 15858,
Board Members Nelson and Slone adopted
decision granting application of Naugatuck
Valley Service Inc. (WOWW) for CP to
change facilities of WOWW at Naugatuck,
Conn., from operation as class IT station un
860 kHz with 250 w power, daytime only.
directionalized, to operation as a class III-B
station on 1380 kHz with 5 kw power day-
time, and 500 watts power nighttime, em-
plo different directional ant. day and
ndght. %!mm Member Berkemeyer dissented
with statement. Action June 28.

o Review board in South Beloit, Il
standard broadcast proceeding, Docs. 17209
et al. granted motion to enlarge issues filed
March 13 by Victory Broadcasting Inc, to
extent of adding issue to determine on com-
parative basis whether greater need exists
in St. Louis for ‘?ecialized P am service
proposed by Vi Broadc g Inc. or
for a general-service broadcast station.
Board Members Nelson and Pincock absent.
Actlion July 10.

B Review board in Macon, Miss, standard
broadcast proceeding Docs. 17444-5 denied
petition for extension of time on July 6 by
James W. Eatherton and J, W, Furr for
lack of showing of good cause. Board Mem-
bers Nelson and cock absent. Action
July_10.

® Review board in Henderson, Nev, stand.
ard broadcast proceeding, Docs. 18813-4.
Granted motion filed J 8 by 1400 Co
and extended to July 19 e to file opposi-
tions to petition to enlarge issues flled on
June 29 by Broadcast Bureau. Board Meme=
.?E.lr; ll;l’elson and Pincock absent. Action

® Review board in Edna, Tex. standard
broadcast proceeding, Docs. 16572-3. Granted
request for leave to file further statement
filed May 18 by H, H. Huntley, denjed peti-
tion to enlarge issues filled April 14 by
Cosmopolitan Enterprises Inc, Board Mem-
ber Nelson not pa cipating Action July §.

B Review board in Bellevue, Wash. stand-
ard breoadcast r.u'oc:eedinfss Docs. 16609-10
denied motion to enlarge issues flled March
1 by Bellevue Broadcasters. Board Members
Nelson and Pincock absent. Action July l0.

ACTIONS ON MOTIONS

u Chief Hearing Examiner James D. Cun-
ningham on June 30 designated Hearing
Examiner Charles J. Frederick to serve as
presiding officer in proceeding on AM appli-

1 1
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cation of V. W. B. Inc. Bridgeton, N. C.;
scheduled prehearing conference for July
20 and hearing for Sept. 15 (Doc. 17580).

m Hearing Examiner Thomas H. Donahue
on July 6 in proceeding on AM applica-
tions of Logan Broadecasting Co. Logan,
Onhio and Upper Broadcasting Company
Upper Arlington, Ohio denied_petition to
amend of applfcant Upper Broadcasting
Company to reflect financial matter (Docs.
17336-37).

® Hearing Examiner Thomas H. Donghue
on July 10 in proceeding on AM applica-
tions of Logan Broadcasting Co. Logan,
Ohio and Upper Broadcasting Company
Upper Arlington, Ohlo granted petition of
Upper Broadeasting Company and continued
hearing from July 11 to July 18 (Docs.
17336-37).

m Hearing Examiner Millard F. French
on July 6 in proceeding on AM applica-
tions of Lorain Community Broadcasting
Co., Allied Broadcasting Inc., and Midwest
Broadcasting Co., all Lorain, Ohlo, granted
tequest of applicant Allied Broadcasting
Inc., and extended time for filing reply find-
ings from July 6 to July 10 (Docs, 16876-78).

® Hearing Examiner David I. Kraushaar
on July 5 in proceeding on AM applications
of Atlantic Broadeasting Co. (WUST)
Bethesda, Md. et al. scheduled further pre-
hearing conference for July 31 (Docs.
18708-08) .

m By office of opinion and review granted
petition by Monroeville Broadcasting Co.
and extended time to July 21 to file replies
to exceptions to supplemental initial deel-
slon In proceeding on its AM application for
rew station in Monroeville. Pa. et al
(Docs. 14082, 14088). Action July 3.

FINES

® By memorandum opinion and order, FCC
directed Radio Crawfordsville Inc, licensee
of WCVL, Crawfordsville, Ind. to pay for-
feiture of $200 for violation of Sec. 73.47(a)
of the rules by failing to make equipment
performance measurements at yearly in-
tervals. Action July 12,

® By memorandum opinion and order, FCC
directed Avoyelles Broadeasting Corp., l-
censee of KAPB Marksville, La. to pay for-
felture of $200 for falling to provide data
concerning equipment performance meas-
urements in violation of Sec. 7347(a) of
rules, Action July 12.

® By memorandum Opinion and order, FCC
directed Ohio Quests Inc. licensee of WPKO
Waverly, Ohio to pay forfeiture of $500 for
broadcasting lottery finformation in viola-
tion of See. 1304 of Title 18 U. S. Code and
for violations of the commission’s rules in-
cluding operation of the station without
properly licensed operator on duty, and
failure to make regular equipment inspec-
tions (Sec. 73.93), and fallure to reply to
official communications (Sec. 1.89). And by
letter notiied WPKO of apparent lability
for forfeiture of $150 for violation of Sec.
1,611 of the rules by failinF to file its 1966
financial report. Action July 12.

® By memorandum opinion and order, FCC
ordered Radio Broadcasters Inc.. licensee of
KFLY and permittee of KFLY-FM Corval-
lis, Ore., to pay forfeiture of $4,000. Licensee
was cited for violations of Secs. 73.93 and
73.114 of commission's rules by failing to
have propeily licensed operator on duty
over a period of time and failing to main~
tain a maintenance log. Inspection of sta-
tion by FCC personnel revealed no evidence
that transmitter inspections, remote meter
calibration and other maintenance duties
had been performed. Log entries indicated
operating power of KFLY had not been
maintained within required tolerances dur-
ing March 1966 in violation of Sec. 73.57 of
rules. Inspection of KFLY-FM disclosed
station's operating power adjustment equip-
ment in remote control unit was inoper-
ative and meters Indicating final amplifier
plate voltage and plate current, and trans.
output power, in remote control unit were
uncalibrated, in violation of remote control
requirements of Sec. 73.275(a)(4) of rules.
by Commissioners Hyde (Chairman), Lee,
Wadsworth and Johnson, Action July 12.

RULEMAKING ACTION

®m By order, FCC amended part 73 of
commission’s rules by deleting subpara-
graphs (4) and (5) of Sec. 73.49(b) and re-
numbered paragraphs (8) and (7) in appro-
priate numerical sequence. Deletion of
Subparagraphs eliminates requirement that
all frequency monitors be equipped with
automatic temperature control chambers.
Action July 5,

® By order, FCC amended part O of the
rules and added to its delegations to the
chief of the Broadcast Bureau authority to
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reinstate applications beyond the 30-day
period; to ant temporary operation by
remote control pending consideration of
formal applications; to grant applications
by existing AM stations for change of site
or antenna efficiency under certain condi-
tions; to act on informal applications for
pre-sunrise service authority under Seec.
73.99 of the rules; to grant temporary au-
thority for subchannel operation; and to
3c% c;n objections to call signs. Action
uly 3.

CALL LETTER APPLICATIONS

®Clay County Broadcasters, Lineville,
Ala. Requests WANL.

® Broadeasters Inc., Milford, Del. Requests
WTHD.

CALL LETTER ACTION

8 Russell Broadeasting Corp., Jamestown,
Ky. Granted WJKY,

DESIGNATED FOR HEARING

8 By order FCC designated for consoli-
dated hearing the following applications for
new daytime AM stations to operate on 1140
ke in New York state; Elim Bible Institute
Inc. with 1 kw, in Lima; What the Bible
Says Inc. with 500 w, in Henrietta; Oxbow
Broadcasting Corp., with 500 w in Geneseo
and John B. Weeks with 1 kw, DA, in
Warsaw. Issues Include financial qualifica-
tlons as to applications of What the Bible
Says Inc. and Elim Bible Institute Inc. and
whether these applicants propose to realis-
tically provide local transmission facility for
thelr specified station locations or for an-
other larger community., What the Bible
Says Inec. and Elim Bible Institute propose
specialized programing (religious) and Ox-
bﬁlv;" asnd ‘Weeks general programing. Action

® By order FCC designated for hearing
application by Radio San Juan Inc, to In-
crease power of WRSJ Bayamon, P, R,
from 250 w-N, 5 kw-LS to 25 kw-N, 50 kw-
LS, DA-2 and change station location to
San Juan. Issues include determination as to
whether its proposal is in compliance with
Sec. 73.24(g) of rules concerning population
within the 1000 mv/m eontour, and Sec.
307(b) of the communications act for fair,
efficient and equitable distribution of radio
service. Action July 5.

Existing AM Stations

FINAL ACTIONS

.® Broadcast Bureau granted renewal of
licenses for following stations and copend-
ing auxiliaries: KCLN-AM-FM Blytheville,
KHOG Fayettevile, KHOZ-AM-FM Harri-
son, Hope, KAAY Little Rock, KNBY
Newsport, KDXE North Little Rock, KPBA
Pine Bluff, KTPA Prescott, KSUD West
Memphis and KWYN Wynne, all Arkansas;
Minden, WSHO and WYLD, both
New Orleans, KEEL Shreveport and WIBR
Baton Rouge, all Louisiana; WAMY Amory,
WVMI Biloxi, WROX Clarksdale, WACR
Columbus, WMAG Forest, WIPR Greenville,
WNAG Grenada, WCPC Houston, WSLI
Jackson, WAML and WNSL-AM-FM, both

WDAL, WMOX and WOKK, all Meridan,
WSAO Senatobla, WROB West Point and
WONA Winona, all Mississippi.

KIKI Honolulu—Broadcast Bureau grant-
ed CP to increase power from 250 w to 10
kw and install new trans.; remote control
permitted; conditions. Action July 5.

KNX Los Angeles — Broadcast Bureau
granted CP to install DA-D (operated by
remote control nighttime only); conditions.
Action July 5.

KLAD Klamath Falls, Ore.—Broadcast Bu~
reau granted CP to change hours of oper-
ation from day to unlimited, using 5 kw
day and night, with continued operation
on 960 ke; install DA-N and change ant.-
trans. and studio location to Reeder Rd.,
and Ore,-Calif. Eastern RR 3.5 mi. SE of
Altamont, Ore.; conditions. Action June 30,

KAND Corsicana, Tex,—Broadcast Bureau
granted CP to increase daytime power from
250 w to 1 kw, with continued operation on
1340 ke, and install new trans.; condition,
Action July 3.

KONO and KITY(FM) San Antonio, Tex,
—Broadecast Bureau granted assignment of
license from Mission Broadcasting Co. to
Mission Central Co., newly formed-wholly
owned subsidiary of Mission Broadcasting
which is also parent corporation of Mission
Telecasting Corp., licensee of KONO-TV San
Antonio. Another subsidiary is Mission East
Co., permittee of WRIZ Coral Gables, Fla.
Jack Roth is president of Mission Broad-
casting and Mission Central. No consider-
ation. Action June 30.

KIML Gillette, Wyo.—Broadcast Bureau
granied license covering change in fre-
quency, increase in power, Installation of
pew tran., intallation of DA-N and change
in studio location. Action July 10.

OTHER ACTIONS

m FCC notified Continental Broadcasting
Corp. (WHOA), San Juan, P.R. that it
would take no action against the station
for its unauthorized rebroadecast of a por-
tion of an armed forces radio network
transmission of a world series game. The
licensee had contracted with National
Broadcasting Co. to pick up the broadcast
of the world series via an RCA station. By
mistake, the operator picked up the world
series broadcast from an AFRS station.
Commission found that the violatlon was
accidental and the licensee had taken steps
to prevent recurrence "of the error.

s By memorandum opinion and order,
FCC denied petition by Madison County
Broadeasting, Inc., licensee of WRTH Wood
River, IIl. Madison County petitioned the
commission to reconsider its action of Nov.
21, 1966, designating its application for hear-
ing and to Erant abolication to increase
daytime power of WRTH from 500 w
5 kw (Doc. 16980). Commissioner Lee ab-
stained from voting.

o By order, FCC scheduled oral argfument
before commission en banc for Tuesday,
July 18, at 10 a.m., in F. L. Crowder, tr/as
Harriman Broadcasting Co. (WXXL), Har-
riman, Tenn, proceeding (Doc. 17255). Ac-
tion July 5.

FINES

® FCC directed M. C. Broadcasting Co..
licensee of KDON Salinas, Calif., to pay
forfeiture of $1,000. Station was found to
have violated secs. 73.46{a) and (¢), 73.83
(a), 73.113(a)(3), and 73.117(a) of com-
mission’s rules by operating in manner con-
trary to good engineering practice In that
spurious emissions were radiated: operation
during whiech spurious emissions caused
interference to other stations: falling to
have properly lirensed overator on duty,
maintain logs and identify station properly.
Forfeiture was reduced from $2,000 to $1,000
since statlon_has sustained large financial
loss. Action Julv 5 by Commicsioners Hyde
(ehairman), Bartley, Lee, Cox, Loevinger,
Wadsworth and Johnson, by memorandum
opinion and order.

o FCC directed Border Broadcasting Co.,
licensee of WDSC Dillon, S. C.. to pay for-
feiture of $200 for violation of commis-
sion's rules (Sec, 7347(b)) by failing to
keep record of equidment verformance
measurements. Actlon July 5 by Commis-
sioners Hyde (chairman), Bartley. Lee, Cox,
Loevinger. Wadsworth and Johnson, by
memorandum cpinion and order.

8 FCC directed Mid-Tex Broadcasting
Co., licensee of KABH Midland, Tex., to
pay forfeiture of $200 for violation of rules
(Sec. 73.47(b)) by failing to keep reauired
equipment performance measurements
available for Insvection. Aetion Julv 5 by
Commissioners Hvde (chairman), Bartley,
Lee, Cox, Loevinger, Wadswnrth and John-
son, by memorandum opinion and order.

RULEMAKING ACTION

FCC by memorandum opinion and order
on July 5 denied application for review, by
Nicholas and Vietor J. Tedesco. d/b as
Gabriel Broadeasting Co.. Richfield-Chis-
holm, Minn., of the review board’s memo-
randum opinion and order. FCC 66R-490 of
December 13, 1966. Order had denied a re-
imbursement-dropout agreement that would
have permitted Peooles Broadcasting Co.,
licensee of WPBC, Richfield, Minn,, re-
imburse Gabriel for exvoenses in the Rich-
field-Minnesota standard broadcast proceed-
ing. Commissioners Hyde (chairman), Bart-
ley( concurring), Lee. (not participating),
Cox (not participating), Loevinger (abstain-
ing), Wadsworth (abstaining) and Johnson.
(Docs. 14527-8),

CALL LETTER APPLICATION
WILY, Prairieland Broadcasters Inc., Cen-
tralia, Ill. Requests WCNT.

CALL LETTER ACTION
w KCIL, KCIL Inc., Houma, La. Granted
KJIN.

DESIGNATED FOR HEARING

# By memorandum opinion and order, FCC
designated for hearing E. O, Smith ( )
Tolleson, Ariz.,, who requests change of
facilities from 250 w, DA-1, U, to 250 w-N,
10 kw-LS, DA-2, with continued operation
on 1190 ke, Issues include determination as
to whether the proposal by
realistically provide a local trans, facility
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' PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D, C. 20006 296-6400
Member AFCCE

t

COMMERCIAL RADIO |
EQUIPMENT CO.
Everett L. Dillard, Gen Mgr,
Edward F. Lorentz, Chief Engr.
PRUDENTIAL BLDG.

DI 7-1319
WASHINCTON, D. C, 20005
Yember AFCEE

JAMES C. McNARY
Consulting Engineer
National Press Bidg.

Wash, 4, D, C,

Telephone District 7-1205

Member AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montelair, N.}.07043

Phone* (201) 746-3000

Member AFOCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

5§27 Munsey Bldg.
STerling 3-0111

Washington 4, D. C,
Member AFCCE

A. D. Ring & Associates

42 Years’ Experience in Radio
Engineering
1710 H St,, N.W. 298.6850
WASHINCTON 6, D, C.
Member AFCOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757

Washington 4, D, C.
Member AFOOE

Lohnes & Culver

Munsey Building  District 7-8213
Washington 5, D, C, |

Member AFOOE

KEAR & KENNEDY

1302 18th 5t., N.W. Hudson 3-9000
WASHINCTON 6. D. C.

Member AFGOB

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOGD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFCCE

GUY €. HUTCHESON
817 CRestview 4-8721
P. O. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI

711 V4th St., NW.
Republic 7-6646
Washington, D.C. 20005
Hember AFOOE

GEO. P. ADAIR ENG. CO.

CONSULTING ENCINEERS
Radio-Television
Communications-Electronics
901 20th St.. N.W.
Washington, D, C,
Federal 3-1116
Member AFCCE

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENGINEERS

19 E, Quincy Street
Riverside. Nlinois §0546

(A Chicago Suburb)
Phone 312-447-2401

Member AFCOR

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Alrport
San Francisco, Callfornia 94128
342-5208
Member AFOOR

JOHN B. HEFFELFINGER

9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES

Floor. hcurltiu Bldg.
119 15th N.W., 393-4616
Wlihlngton 5 0 C

Member APCOE

CARL E. SMITH
CONSULTING RADIO ENGCINEERS
8200 Snowville Road
Cleveland 41, Ohio

Phone: 216-526-4385
Member APOOR

YIR N, JAMES

CONSULTING RADIO ENGINEERS

Applications and Field Englnnrlng
345 Colorade Blvd.—80206

Phone: (Area Code 303) 333-5562
DENVER, COLORADO

Member AFOOE

A, E. Towne Assoes,, In¢,

TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industriat Road
San Carlos, California 94070
Phome 592.1394 Res, $93-6706

PETE JOHNSON
& Associates
CONSULTING am-tm-tv ENGINEERS

P.O. Box 4318 304-925-628)
Charleston, West Virginia

MERL SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas

634-9558 632-2821

WILLIAM B. CARR

CONSULTING ENGINEERS
Walker Bidg., 4028 Daley
Fort Worth, Texas
AT 4-9311
Member AFOOE

RAYMOND E. ROHRER
Consulting Radio Engineers

317 Wyatt Bldg.
Washington 5, D, C.

Phone: 347-9041
Member APOOE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY
ond ASSOCIATES
Suite 71, '
1150 Connecticut Ave., N.W.
Washington, D. €. 20036
Phone 202-223-1180
Member AFPCOE

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 E, 56 St, | 230 Newtown Rd,
New York Plainview
N, Y, 10022 N. Y. 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, P-E.
Consulting Engineer
5 Exchange St.
Charleston, S. C. 29401
A/C BO3 723-4775

Service
Directory

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St..
Lee’s Summit. Mo,
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
S Concord Ave.
Cambridge 38, Mass.
Phone TRowbridge 6-2810

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000% Readers

—ameng them, the decision-mak-

ing station ovmorsdand mansgers,
o al teck

applicants for am, fm, tv and

facsimile facilities.

*ARB Continuing Resdership Study
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for its specified station location or_ for
another larger community. Radio K-HAT
Inec., licensee of KHA Phoenix, was made
a party to proceeding. Dismissed oppos-
ing petition by Golden West Broadeasting
Inc. (KEX), Portland, Ore.

New FM stations

APPLICATIONS

Eureka, Calif.——Eureka Broadcasting Co.
See 5 293 kw horz.,, 218
kw. vert. Ant. height aboye average terrain
1582 ft. P, O. address: Box " Eureka,
. 95501. Estimated construction cost
$35,682; first-year operat cost  $48,000;
revenue $45,000. Principals: Wendell Adams,
resident (52%) and others, Mr. Adams is
cengsee of KINS Eureka. Mr. Adams has no
3_3{;1‘6 business interests indicated. Ann.

Gordon, Ga.—Heart of Georgia Broad-
casting Imec. Seeks 107.9 me, ch. 300, 100
D-N kw. Ant. height above average terrain
418.2 tt. P. O, address: Route 1, Gordon, Ga.
31031. Estimated construction cost $42,750;
first-year operating cost $41,000; revenue
3:5,000. Principals: J. Byrl Sessions, presi-
nt (73.1%), and others. Mr, Sessions is
also president and 78.1% owner of WICK
Gordon, and minister. Ann. July 10.

FINAL ACTIONS

Selma, Ala.—Mrs. Kathleen E. Stutts.
Broadcast Bureau granted 100.9 mc, ch. 263, 3
kw. Ant. height above average terrain 152
ft. P, O, address: 729 Dallas Avenue, Selma
36701. Estimated construction cost $5,500;
first-year operating cost $6,350; revenue $7,-
800, Principals: Mrs. Stutts owns WTQX
Selma, Ala. and WLEF Greenwood, Miss.
Action June 30.

Macon, Ga.—Rowland Broadecasting Inec.
FCC granted 105.3 me, ch. 287, 27.7 kw. Ant.
height above average terrain 116 ft. P. O.
address: Box 3172, Jacksonville, Fla. 32208.
Estimated construction cost $17,295; first-
year operating cost $7,700; revenue $12,000.
Principals: Marshall W. Rowland president
and Charles R. Witt general manager. Ac-
tion July 12.

Columbia City, Ind.—Fidelity Broadcast-
ing Ine. FCC granted CP to operate on 106.3
me, ch., 282, 0.37 kw. Ant. height above
average terrain 37 ft, P, O. address: Box C,
Kokomo, Ind. 46901. Estimated construction
cost $5.420; first-year operating cost $16,500;
revenue $18,600. Principals: Joseph A.
Sweeney and/or Patricia A. Sweeney
{99.4%) and others. Mr., Sweeney is general
manager of WFKO(FM) Kokomo, president
of Fidelity, which operates same and WVTL
(FM) Monticello, Ind. and he and wife are
stockholders in House of Sound Ine, li-
censee of WGLM(FM) Richmond, Ind. Mrs.
Sweeney owns kindergarten. Actlon July 5.

Columbia, Mo.—Tiger Broadcasting Co.
FCC anted 96.7 mc, ch. 244, 3 kw. Ant.
height above average terrain 171 ft. P. O,
address: Box 412, Columbia 65201. Estimated
construction cost $10.811; first-year operating
cost $12,000; revenue $15,000. Principal:
Louis W, Shelburne. president. Applicant
owns KTRG Columbia. Action July 12,

Portland, Ore. — Cascade Broadcasting
Corp. Broadcast Bureau granted 923 mc,
ch, 222, 59 kw. Ant. height above average
terrain 930 ft. P. O. address: Standard Plaza,
Portland 97202. Estimated construction cost
$35,500; first-year operating cost $35.200;
revenue $30,600. Principals: See application
for FCC consent to assignment of license
of KLIQ Portland under Ownership
Changes, Applications. Action July 5.

Milton, Pa.—~WMLP Inc, Broadcast Bureau
granted 100.9 mc, ch. 265A, 0.759 kw. Ant.
heéght above average terrain 540 ft. P. O,
address: 65-71 Bound Avenue, Milton 17847.
Estimated construction cost $18,880; first-
year operating cost $12.000; revenue $15.000.
Principals: Joseph Kesnow, president, Vie-
tor A. Michael, secreta and Stanley F.
Kiersznowski (each 3314%). All are stock-
holders in WMLP Milton. Action July 5.

Gouverneur, N. Y.—Genkar Ine. Broad-
cast Bureau granted 92.7 me, ch, 22¢A, 3.0
kw. Ant. height above average terrain 62
ft. P. O. address: 123 East Main Street,
Gouverneur 13642. Estimated construction
cost $1,885: first-year oper~ting cost $1.200;
revenue $1.500. Principals: Morris F. Genth-
ner, president and 51.2% interest, Max
Levinson, vice president and 4% interest,
Ann D. Genthner, secretary-treasurer and
08% interest and others. Genkar is M-
censee of WIGS Gouveneur. Action June 30.

Poteau, Okla.—Le Flore Broadcasting Co.
Broadcast Bureau granted 98.3 me, ch. 252,
3 kw. Ant, height above average terrain
48 ft. P. O. address: Box 520, Poteau 74953.
Estimated construction cost $12,400; first-

ear operating cost $9.000; revenue $12,000.

incipals: R. B. Bell and Mrs. Bernice Bell
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(each 50%). As husband and wife partner-
they own KLCO Poteau. Action July 3.
amuy, P. R—~Camuy Broadcasting Corp.
Broadcast Bureau granted CP for new class
B FM to operate on ch. 275, 1029 me, 5.7
kw. Ant. height minus 135 ft, P, O. address:
Munoz Rivera No. 7, Camuy 00627. Estimated
construction cost $27,750; first-year operating
cost $18,000; revenue $25,000. Principals:
Juan A. Gonzalez Amador, president. Action
June 30.

Cheyenne, Wyo. — Frontier Broadcasting
Co. FCC granted CP to operate on 97.9 me,
¢h. 250, 33.5 kw. Ant. height above average
terrain 580 ft. P, O. address: 2923 East Lin-
colnway, Cheyenne 82001, Estimated con-
struction cost $4,000; first-year operating
cost $4,000; revenue none. Principals: Ap-
plicant is licensee of KFBC-AM-TV Chey-
enne, KSTF Scottsbluff, Neb.,, KTVS Ster-
Hng, Colo., and permittee of new TV in
Rawlins, Wyo. William C. Grove s vice
president. Action July 5.

ACTIONS ON MOTIONS

® Chief Hearing Examiner James D. Cun-
ningham on June 30 designated Hearing Ex-
aminer James D. Cunningham to serve as
presiding officer in proceeding on FM ap-
plication of Sanford Schafitz, Farrell, Pa.;
scheduled prehearing conference for July
18 and h g for Sept. 13 (Doc. 17561).

= Hearing Examiner Isadore A. Honig on
July 6 in proceeding on FM applications of
Lee Broadcasting Corp., and Mid America
Broadcasting Inc., both Moline, Ill. scheduled
procedural dates including continuing hear-
ing from July 11 to T 25 and further
hearing for Oct. 17 (Docs. 17345-46).

® Hearing Examiner David I, Kraus-
haar on J 5 in proceeding on FM applica-
tions of Miaml Broadcasting Corp., Miami,

et al. scheduled prehearing conference for
July 13 (Docs. 17401. 17403-04).

CALL LETTER APPLICATIONS

® Turner - Whitehill Broadcasting Co.,
Weatherford, Okla. Requests KCCE(FM).,

m The Jack Straw Memorial Foundation,
Portland, Ore. Reéquests *KBOO(FM).

CALL LETTER ACTIONS

® Board Associates of America Inc.,, Au-
gusta, Ga. Granted WGUS-FM.

®m WOKS Broadcasting Co., Columbus, Ga.
Granted WWRH(FM).

B *University of California, Davis, Calif.
Granted KDVS(FM).

@ Gulf South Broadcasters, New Orleans.
Granted WRNO(FM),

® Kennebec Broadcasting Co., Waterville,
Me. Granted WTVL-FM,

® North Centra! Video Inc., Rochester,
Minn. Granted KWEB-FM.

® Brookings Broadcasting Co., Brookings,
S. D. Granted KBRK-FM.

DESIGNATED FOR HEARING

u By order, FCC designated for consoli-
dated hearl.nﬁ applications by WRBN Inc. and
Tri-County Broadcasting Inc. for new FM
stations to operate on c¢h, 269 (101.7 mc),
ERP of 3 kw, in Warner Robins and Haw-
kinsville, both Georgia, respectively, WRBN
with ant. height of 207 ft,, and Tri-County
with ant. height of 244 ft. Action July 5.

®m By order, FCC designated for hearing
class A FM applications of Quest For Life
Inc., Greater Rockford Sound, Inc., Rock-
ford, IIi., and Belvidere Broadcastin
Inc,, Belvidere, IIl. Request ch. 285 (104.
me), ERP 3 kw. Quest and Belvidere with
ant. height of 300 ft. and Greater Rockford
with ant. height of 149 ft. The Federal
Aviation Administration was made a party
to the proceeding. Action July 12.

® By order, FCC designated for hearing
FM applications of The Gospel Broadcast-
ing Co. of Fort Wayne Inc. and Fort Wayne
Broadcasting Co., Fort Wayne, Ind. Request
ch. 269 (101.7 mc), ERP 3 kw. Gospel ant.
height is 300 ft. and Fort Wayne ant. height
299 ft. Action July 12.

® By order, FCC designated for consoll-
dated hearin% applications by Water-
man Broadcasting Corp. of Texas and Na-
tional Enterprises Inc. for new FM stations
to operate on ch. 274 (102.7 mc) in San
Antonio and Alamo Heights, Tex. respec-
tively. Waterman requests ERP of 25.2 kw,
ant. height of 308 ft. and National with ERP
31129.596 kw, ant. height of 234 ft. Action
uly o,

® By order, FCC designated for hearing
Piedmont Broadcasting Corp. and Baron
Broadcasting Corp., Danville, Va. class C
FM apblicatlons. Request c¢h. 277 (103.3 me),
ERP 100 kw, Piedmont with ant. height of
655 ft. and Baron with ant. height of 578
ft. Action July 12.

W By order, FCC designated for consoli~
dated hearing applications of Tri-Cities
Broadeasting Corp. and Palmer-Dykes
Broadcasting for new FM stations to op-

erate on ch. 285 (104.9 mc), in Gate City.
Va. and Kingsport, Tenn. respectively. Tri-
Cities with of 1.175 kw, ant. height of
449 ft. and Palmer-Dykes with ERP of 2
kw, ant. height of 298 ft. Due to the differ-
ent station locations a Sec. 307(b) issue is
required to determine which proposal
would better provide a fair, efficlent and
equitable distribution of radio service,
Action July 5.

Existing FM stations

FINAL ACTIONS

WATZ-FM Alpena, Mich.—Broadcast Bu-
reau granted mod. of CP to move tower
50 ft.; make change in ant. system, and in-
crease ant. height to 255 ft. Action June 30.

WGIR-FM Manchester, N. H.—Brecadcast
Bureau granted mod. of CP to change vert.
polarized ant. Action July 6.

WRAL-FM and SCA Raleigh, N. C.—
Broadcast Bureau granted renewal of M-
censes. Actlon July 6,

WPAY-FM Portsmouth, Ohio—Broadcast
Bureau granted license covering installation
of new trans., change in ant. system, change
ERP and ant. height. Action July 10.

KSFR(FM) San Francisco—Broadcast Bu-
reau granied CP to make changes in trans-
mitting equipment; install new trans., dual

olarized ant.; decrease ERP to 35 kw, ant.

eéﬁht 1140 ft. Action July 6.

DIX-FM Orangeburg, 8, C.—Broadcast
Bureau granted request for subsidiary com-~
munications authorization on sub-carrier
frequency of 67 kc. Action July 6.

OTHER ACTION

W Review board in Eau Claire, Wis. FM
broadcast proceeding Docs. 17353-4. Granted
joint request fo‘l).V];P roval of agreement,
filed June 13 by Inc. and W Inec.;
approved agreement to extent indicated;
dismissed application of WECL Inc. with
rejudice; granted application of WBIZ

c.; dismissed as moot, petition to enlarge
issues filed May 8 by WBIZ Inc.; and termi-
nated proceeding. Board Members Nelson
and Pincock absent. Action July 10.

FINES
®FCC notified Frank S. Kovas Jr., lU-
censee of WKFM(FM), Chicago, of ap-

parent liability for forfeiture of $1,000 for
eight violations, including fafling to keep
a maintenance log, failing to make log
entries of the daily check of proper opera-
tion of tower lights, and operation of sta-
tion for extensive periods with improperly
Mecensed operator on duty (Secs. 73.281a),
17.38(b) and 73283(a) of the Commission’s
rules). Commission action July 5 by Com-
missioners Hyde (chairman), Bartley, Lee,
Cox, Loevinger, Wadsworth and Johnson.

RULEMAKING ACTIONS

m By second report and order, FCC
amended FM table of assignments by shift-
ing ch, 266 from Greenville to Russellville,
both Kentucky, 221A from Russellville to
Donelson, both Tennessee, 292A from Madi-
sonville to Elizabethtown, both Kentucky,
228A from Elizabethtown to Columbia, both
Kentucky, and added ch. 252A to Bowling
Green, Ky. (Doc. 17282). Also modified au-
thorizations of Greenville Broadcasting Co.
to specify operation of WKYF-FM, Green-
ville on ch, 292A in lieu of ch. 266 and of
South Kentucky Broadcasters to specify op-
eration of WRUS-FM Russellville on ch. 266
in ldeu of 221A. Action July 5.

m FCC denied request of WLOM(FM)
Broadcasting Company Inc., Chattanooga,
for waiver of Sec. 1.597 of rules and
assignment of license of WLOM(FM) and
SCA to French, Inc. Commission found that
applicant’s reasons for assignment did not
warrant waiver or excention of rules. By
letter, notified WLOM(FM) that hearing
will be required. WLOM 1is requested to
notify the commission if it desires to prose-
cute the application through the hearing
process. Action July 12.

CALL LETTER APPLICATION
® KCMO-FM, Meredith Broadrasting Co..
Kansas City, Mo. Requests KCMR(FM).
CALL LETTER ACTIONS
» WVCG-FM, Independent Music Broad-
casters, Coral Gables, Fla. Granted WYOR-~

(FM),
® KCIL-FM, XCIL 1Inc, La.
Granted KCIL(FM).

Houma,

Translators

ACTIONS
K72CT Mossyrock and Onalaska, Wash.—
Broadcast Bureau granted mod. of CP for
UHF TV translator to make changes in ant.
system. Action July 7.
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Commercial AM
Commercial FM
Commercial TV-VHF
Commercial TV-UHF
Educational FM
Educational TV-VHF
Educational TV-UHF

Commercial _
Noncommercial

SUMMARY OF BROADCASTING
Compiled by BROADCASTING, July 13

ON AIR
ic. CP's CP's
4,116" 19 82
1,630 57 238
487° 12 21
1007 25 135
303 14 25
60 7 9
42 20 46
AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, July 13
VHF UHF Total
519 267 786
76 105 181

STATION BOXSCORE
Compiled by FCC, May 31, 1967

COMLAM COM'LFM COM'LTV EDUCFM EDUC TV

licensed UHF’'s are not on the air.

Licensed fall on air) 4,116t 1,630 587% 302 99
CP's on air (new stations) 11 53 37 13 27
CP's not on air (new stations) a0 242 156 27 55
Total authorized stations 4,219 1,925 786 342 181
Licenses deleted 2 0 0 0 0
CP’s deleted 0 3 0 0

!In addition, two AM's operate with Special Temporary Authorization.
*n addition, one licensed VHF is not on the air, two VHF's operate with STA's, and three

o Broadeast Bureau granted licenses cov-
ering the following new UHF TV translator
stations: K76CD, K74CT, Windom Area Tele-
vision Ine., Windom, Minn.; K78CI Gun-
nison County Chamber of Commerce TV
Division, Hartsel, Antero Junction and
Fleven Miles Reservoir, Colo, K74CZ, Min-
nesota.Iowa Television Co. Winona, Minn.
Action July 7,

m FCC waived Sec. 1.534(b) of commis-
sion’s rules and granted the late-filed ap-
plication of Board of Public Instruction of
Indian River County, Fla. for CP to replace
expired permit of translator station W83AI,
Melbourne-Eau Gallie, Fla. Sec. 1.534(b) of
the rules g_rovides that applications to re-
place expired permits be filed within 30
days of the expiration date of the authoriza-
tion sought to be replaced. Commissioner
Lee not participating. Action July 5.

W73AJ South Boston, Va—Granted mod.
of CP for UHF TV {ranslator station to
include Halifax, Va. in principal community,
change trans, location to approximately 3%
mile East of Centerville, Va, and make
changes Iin ant. system, and for W71AH
South Boston, Va. granted CP for UHF TV
translator station io include Halifax, in
a:'incipal community, changes trans. location

approximately 34 mile east of Centerville,
and make changes in antenna system. Action
July 10.

m Broadcast Bureau granted licenses for
following new VHF TV translator stations:
WO04AU, Southeastern Broadcasting Corp.,
Lake City, Tenn.; KO4EI, Vancouver School
?&lmi’f' No. 37, Vancouver, Wash. Action

y 7.

@ Broadcast Bureau granted licenses cov-
ering changes in following UHF TV trans-
lator stations: K70AP Indian Valley Televi-
sion Corp., Greenville, Calif. K80BH, K70CT
and K75AC, San Juan Non-Profit TV Assn,,
Farmington, N. M,

# Broadcast Bureau granted licenses cov-
ering changes in following VHF TV trans-
lator stations: KO06DZ pine Communit,
Television, Alpine, Ariz.; KO08CT, KISEN,
Quinn_ River Television Maintenance Dis-~
trict, Orovada, Nev.; K08CS, K10DD, K12FG.
Uintah County, Fort Cuchesne, Roosevelt,
Neola, Deep Creek, all Utah; K05CC, K04DB
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Shoshone River Power Inc., Rural Sunlight
Basin area and Clarks Fork Canyon area,
both Wyoming; KI13FX, K11GG, Shoshone
River Power Inc., Upper South Fork of
Shoshone River and Valley, both Wyoming
and K05CB, K04DA, Shoshone River Power,
Inc., Diamond Basin Area, South Fork rural
area of the Shoshone River and North Fork
rural area of the Shoshone River, all Wy-
oming. Action July 7.

CATV

APPLICATIONS

u Plymouth CATV Service Inc.—Requests
distant signals from WFLD, W -TV,
WCIU-TV, WITW, WBBM-TV, WBKB-TV,
and WMAQ-TV _ all Chicago;
, Kalamazoo, Mich.; and MPATI, Ed.
Television (KS2XGD and KS2XGA), Mont-
eller, Ind. to Plymouth, Ind. (South Bend-

khart, Ind.—ARB 9%4). Ann. July 10.

OTHER ACTIONS

® By memorandum oplnion and order.
Commissioner Bartley dissenting and issuing
statement; Commissioner Lee not participat-
ing; Commissioner Loevinger concurring.
FCC denied request for waiver of program
exclusivity provisions of Sec. 74.1103(e) of
rules, filed by Moshannon Valley T.V. Cable
Ine., operator of CATV system at Philips~
burg, Pa. Moshannon requested the waiver
so that it would not be required to furnish
program exclusivity for the signals of sta-
tions WIJAC-TV_Johnstown, and WFBG-TV
Altoona, beth Pennsylvania on its CATV
system. Action July 5.

& By memorandum opinion and order,
Commissioner Bartley senting and issu-
ing a statement; Commissioner Lee not
partieipating; Commissioner Loevinger con-
curring, FCC denied petition by Total Tele-
cable Inc. for reconsideration of commis-
sion action of April 4, which denied its re-
quest for waiver of frogra.m exclusivity re-

uirement of Sec. 74.1103(e) of rules. Total

elecable operates CATV s at Ana-
cortes, Bellingham, Burlington, Mount Ver-
non and Sedro Woolley, all Washington.
Action July 5.

® By memorandum opinion and order,

Commissioner Bartley dissenting and Issu-
ing a statement; ommissioner Lee not
participanncg; Commissioner Loevinger con-
currin% FCC denied petition by organ-
town Community Cable Co. for walver of
program exclusivity requiremenis of See.
74.1103(e) of rules. Morgantown is overator
of CATV system at Morgantown, W. Va.
Action July 5.

FINAL ACTION

m FCC granted CP for new communiiy
antenna relay station to Jonesboro Cable
TV Inc., Jonesboro, Ark. Action July 7.

OTHER ACTIONS

m FCC dismissed at request of Jackson-
ville Cable TV Co., Jacksonville, Ill. with-
drawn petition for walver of Sec. 74.1103 of
rules, filled Nov. 28, 1966. Action June 28.

® FCC dismissed at request of Fetzer
Television Inc. iis opposition to proposal
of Lake Charlevoix Cable TV Inc. to im-
port distant signals on new CATV systems
at Gaylord and East Jordan, both Michigan
on evidence that pronosal has been super-
ceded, Action June 286.

m FCC dismissed., as moot, request of
South Central Educational Broadcasting
Council, licensee of WITF-TV, Hershey, Pa.
filed Nov. 8, 1988, for cease and desist order
against Newvort Television Co., Newport,
Pa. (Sec. T4.1103 of rules). Action July 10.

o Review board in Akron, Chio CATV
pr ng, Docs. 17357 et al. denied ti-
tion filed jointly on May 1 by National
Football League and the Cleveland Browns
Inc. which in essence sought inclusion of
an issue to determine whether any walvers
issued should be conditioned to protect
National Football Leazue’s ‘“‘black out
policy. Board Members Nelson and Pincock
absent. Action July 10.

ACTIONS ON MOTIONS

& Hearing Examiner Thomas H. Donahue
on July 10 in proceeding on CATYV vetition
by Cable Vision Inc. Lewiston and Auburn,
both Maine continued hearing scheduled for
July 24 to date to be determined at prehear-
#57 conference to be held on July 20 (Doc.

m Hearing Examiner H. Gifford Irion on
July 6 in proceeding on CATV petitions by
Akron Telerama Inc. Akron Ohlo. et al
granted motion for clarification filed by
National Football League and Cleveland
Browns Inc. and movants will be tted
to intervene to extent of their alleged in-
terest in CATV carriage of National] Foot~
ball League games at Himes when the Cleve-
land Browns are Pplaying at home {(Docs.
17357-59),

m Hearing Examiner Forest L. McClen~
ning on July 5 in proceeding on CATV
vetition _by Multivision Northwest Inc.
Dalton. Ga.. dismissed motion for dismissal
of parties filed by petitioner (Doc. 17066).

Ownership changes

APPLICATIONS

WCFT-TV Tuscaloosa, Ala.—Seeks trans-
fer of control from Lewis N. Manderson
Jr.. . S. Holifield, C. H. Armstrong,
Edwin L. Minges, C. J. Hartley and James
D. Kincaid to S. A. Rosenbavm, W. §. Smy-
1le, Marvin Reuben, Jerry P, Keith, Mar-
garet G. Smylle and W, S. Smylie II1. Prin-
cipals: W, S, Smylle, president (18.75%),
S. A, Rosenbaum, vice presiffent-treasirer

(43.75%). Marvin Reuhen, vice president
(8.33%). Jerry P. Keith, vice president
(417%)., Maregaret G. Smvlile, secretsrv

(16.67%) and W. 8. Smylle III, asst. secre-
tary-director (8.33%). All above principals
own the same amount of stock and have
same offices in South Mississippl Television
Co., licensee of WDAM-TV Taurel, Miss.
Consideration $14,000. Ann. July 6.

KEMO-TV San Francisco, WMBO-TV At-
lanta, WSCO-TV Newport, Ky., WECO-TV
Pittsburgh and KIDO-TV Rosenberg, Tex.—
Seek transfer of control of CP from D. H.
Overmyer Commuvnications Ire, to U. 8.
Communications Corp, After FCC aprroval
U.S. Communications Corp. will own 80% of
each permittee’ D. H, Overmyer will retain
20%. (See WPHL-TV below for orincipals).
Consideration: U.S. Communications Corp.
will pay out of pocket exnenses for each
permit up to aggregate on $1 million. Ann.
July 8.

WELE South Daytona, Fla.—Seeks assign-
ment of license from Seven Cities Broad-
casting Corp. to J. Shea Peeples d/b as
Peeples Broadcasting Co. for $30,000. Prin-
cival: Mr. Peenles {2 member. on board of
directors and has Interest in General Nu-
clear Inc. Ann. July 6.

Continued on page 93
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—Broadcasting

o SITUATIONS WANTED 25¢ per word--$2.00 minimum, payable °
in advance. Checks and money orders oniy. Applicants: If tapes
or films are submitted please send $1.00 for each package to
cover handling cnarge. Forward remittance separately. All tran-
scriptions, photos, etc., addressed to box numbers are sent at o Ail other classifications 35¢ per word—$4.00 minimum.
owners risk. BROADCASTING expressly repudiates any liability or
responsibility vor their custody or return.

s KELF WANTED 30¢ per word—$2.00 minimum.

DEADLINE: Monday Preceding Publication Date

run-of-book rate.

CLASSIFIED ADVERTISING

DISPLAY ads $25.00 per inch.—STATIONS FOR SALE, WANTED TO
BUY STATIONS. EMPLOYMENT AGENCIES, and BUSINESS OPPOR-
TUNITY advertising require display space. 5” or over billed at

o No charge for blind box number.

o Address replies: c/o BROADCASTING, 1735 DeSales St., N.W.,
Washington, D. C. 20036

RADIO

Sales—{(cont'd)

Announcers—(cont’d)

Help Wanted—Management

24 hour Stereo FM station in medium Cali-
fornia market desires manager. Must have
strong sales background. Station has con-
sistently been in black for over two years
and enjoys good audience ratings. Affiliated
with top rated AM station. Excellent salary
lus incentive plan. Send resume to Box
-107, BROADCASTING.
MNeed Sales Manager for most beautiful mar-
ket in the cool Rockies. Excellent opportu-
nity for experienced man in programing,
news, sales. Send resume, picture. Good
music tion, good compensation. Box
G~121, BROADCASTING.

Station manager—Radio only. Must be ex-
ceptional sales producer, plus all around
pro on ideas, production, administration.
Great opportunity for the right man. Growth
Southeastern market. Send full details to-
day. Box G-157, BROADCASTING.

Small full time Florida Station with FM
needs assistant manager. Minimum 5 year
experience. Opportunity to work into man-
agement. Must be willing to work hard and
learn all phases . . . selling . . . program-
ing, production, etc. Starting salary $100
Plus commission plan. Box G-170, BROAD-
CASTING.

Station manager: Midwestern country mu-
slc station, Must be strong on personal
sales with ability to organize and manage
sales staff. Excellent opportunity. Box G-
189, BROADCASTING.

Can you sell and manage a medium mar-
ket country music station east of e
Mississippi? You must sgend a majority of
your time on the street selling. $12,000 to
start plus override. Tell all in first letter.
Box G-196, BROADCASTING.

Station manager wanted in 60 days for new
station in good medium market it Alabama.
Excellent op‘;)ortunl with group operation.
Station building and equipment is all 100%
and well equipped. Box 589, Carrollton, Ga.

Wanted now: A Yyoung assistant manager
or Gen. Manager to manage a 1000 watt
radio station and a 53.000 watt FM station.
Must be strong on sales. Good job for the
right man. AIl references will be checked
carefully, Contact Jerry Hooser, Box 1130,
Memphis, Texas.

Sales

Needed—Experienced combination salesman
& announcer. Good future. security, livin
conditions, hours & pay. Excellent recrea=
tlon. Southeastern locatfon. Box G=12,
BROADCASTING.

New FM station on Cape Cod needs sales-
man. Other experiences helpful. Excellent
opportunity. Box G-52, BROADCASTING.

Number one Midwest contemporary station
in 300,000 market seeks youthful, hard driv-
ing salesman—not an order taker. Only ex-
feﬂenced need apply. Challenging, reward-
bt

opportunity in group operation. Send
resume including salary requirements
to Box G-89, BROADCASTING.

Central Florida C&W station looking for
two experienced successful salesmen who
are see £ an opportunity to advance in
income and responsibility. Send complete
details and photo. Box G-200, BROAD-
CASTING.

Excellent sales opportunity in Illinois. Me-
dium market, Good account list, excellent

arantee, car allowance, fringe bhenefits

om group owned station. Must be aggres-
sive, self-starter who wants to make money
with a highly rated station. All inquirfes
answered. Send resume, photo immediately
to Box G-202, BROADCASTING

Salesman: experienced radio time salesman.
Top account list. If you are looking for ad-
vancement, check this opportunity. KAGE,
Winona, Minnesota.

Sales booming . . . under thirty, promo-
tional sales manager , . . proven, ambitious
sales record . . . grow, prosper and expand
with doers . . . swamped. respond now!
$650.00 plus. KSNN, Pocatello, Idaho. This
could be your last position . . . tomorrow
you could be the boss! Future, Investment
definite!

Working sales manager. Excellent oppor-
tunity for hard worl iné salesman, Heart
of Big Sky Country. Contact Ed Peiss,
KXLF, Butte, Montana.

We have the product! Even our separately
programed FM is making money. A dynamic
salesman can make a bundle. Our sales
manager will earn in excess of $15,000 this
year and we haven't scratched the surface
of our potential. Medium market serving
over 300,000 people. WHAG-AM-FM, Hagers-
town, Maryland. Send a resume or call W.
Ronald Smith, Adler Communications Cor-
oration. 1000, Connecticut Avenue, N.W.
ashington, D. C. 202-296-7760.

Ls.nslnf, Michigan fs a great place to raise
a family, Active account list being held for
right person who wants to move up in
seven station oup. Guarantee plus com-
missions, benefits and eat opportun’il!]!‘
Send photo and resume to Manager WITL,
Lansing, Michigan.

Sales Manager. Small market full timer.
(Utica metro area). Excellent growth op-
portunities with parent company, Send full
information to . Bowman, VP GM,
WLFH, Little Falls, New York 13385.
Radio Account Executive. We have an
opening for an experienced successful
salesman who is seeking an opportunity to
advance in income and responsibility with
an established station that is embarked
on an exciting new program format. Send
complete confidential resume to Personnel
Office. WLW, Radio, 140 West Ninth Street,
Cincinnati, Ohio 45202. An equal opportun-
ity employer. (M/F)

Wanted . .. Combination salesman/announc-
er for country/western station. Must be able
to formulate own show & sell at same time.
Experience in selling definitely necessary.
Call personally . . . Marion Jenkins. Area
code 505- . . . TUxedo 7-5521, or TUxedo
5-2179 in Carlsbad, New Mexico.

Regional network AM-FM accepting a
Iimited number of qualified apprentice
trainees. Will train in local, regional, na-
tional and network sales. Management and
supervisory training for exceptional trainees.
Prefer applicants 21 to 26 years of age.
Written examinations. personal interviews
and references required. Only highly quali-
fied individuals will be selected. For further
details contact Don Knowles, Coastal Broad-
casting Company, Inc.,, 68 State Street,
Ellsworth, Maine.

Announcers

Tmmediate opening for first phone ann.
with 5000 w da er C&W station in
Georgia, Send complete data. Box F-265.
BROADCASTING.

Announcer with third needed immediately
in Negro-programmed Georgia station for
R&B announcer. Send complete data. Box
F-266. BROADCASTING.

Jocks/newsmen! Mid-America station group
growing. We want mature management—
oriented men. Send tape, bio today to Box
F-290. BROADCASTING.

Mature voice must have tight board, no
ad-libbing, for good music station in me-
dium New England market. $125.00 start.
Send tape and resume to Box G-84, BROAD-
CASTING.

Experienced@ communicator for program posi-
tion with regional network feed station.
Must be proficient announcer, operate con-
irol board, prepare and edit news, create
commercial production, instruct and super-
vise. Send resume, audition and recent
photo. Box G-128. BROADCASTING.

Morning man for Pennsylvania station
needed by September—replies confidential—
excellent opportunity. Box G-149, BROAD-
CASTING.

Wanted for C/W station within 100 miles of
Philadelphia. First phone announcer. Box
G-154. BROADCASTING.

First ticket announcer: Morning hitch, too
much experience not necessary, Small sta-
tion in hunting-fishing country, Box G-156,
BROADCASTING.

Northern Illinois AM-FM needs good an-
nouncer first phone man mid-September.
Good pay, benefits. Good opportunity for
reliable mature man to advance. Send re-
sma& references. Box G-172, BROADCAST-
ING.

Northeast small market needs two an-
nouncers—September 1. Replace beginner
and experienced man service bound. MOR
format—no soul music. Must be able to
read news. Send tape, resume and salary
desired. Box G-182, BROADCASTING.
Experienced announcer with production abil-
ity for upper midwest regional MOR sta-
tion. Starting salary $135. Box G-190,
BROADCASTING.

Michigan AM-FM station looking for pol-
ished announcer for air shift and produe-
tion. Desirable resort city and excellent
family town. Send tape and resume. Box
G-191, BROADCASTING.

Mature person with r&r savvy to reach
T-mid audience of college students, young
adults and_teenagers, No screamers. If
you have ideas, gimmicks, and can sell on
a grown-up basis 1;Jmp'll be given full re-
sgonslbiltty for building top audience plus
chance to sell and service your own ac-
counts for extra money. Aduit businessmen
sponsor this time so you need to be aduilt
too. Box G-192, BROADCASTING.

If you are worth a minimum of $150 per
week and you want to grow with a fine
group in Wis. and Ill. Write us. First phone
necessary. Box. G-187. BROADCASTING.
Announcer-newsman for Texas’ most ex-
citing city, Deep voice, good delivery a
must. First or third phone. $86,000 start
plus fringe. Now building top professional
staff. Send resume and tape to Box G-199,
BROADCASTING.

Number one type jock for number one type
Eastern Top 40 station. Must be good at
production. Send sample spots and air
check with nhoto and resume. Box G-209,
BROADCASTING.

Tob 40 Midday DJ, major east coast mar-
ket. Immediate opening. Nn screamers.
Solid citizen type. Send recent photo. tape,
references. Box G-211, BROADCASTING.
Work in Nevada and earn up tn $650 per
month, First opening on staff in sixteen
months. Man leaving us for managerial op-
portunity. If you're a pro. this is the job
vou've wanted. Rush tape #nd resume to
Robert Paul, KELK, Elko, Nevada,

1st phone radio career man. Top starting
salary. Insurance program, future potential
excellent. To learn all facets of today's
small market service-type radio. Fine
churches, AAA schools, New AM-FM studios
now being constructed. 100% separate AM-
FM programing, Were busting our seams!
Join us now and you'll grow with us. If you
want a solid future in radio, a good paying
position with one of America's top flight
small market stations write Jim Jae, Gen-
eral Manager, KHMO, Hannfbal, Missouri.
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Announcers—(cont'd)

Technical—(Cont’d)

Production—Programing, Others

Announcer—need an_announcer with pro-
duction experience, September 1. Reglonal
Farm Station. Salary open. Send tape and
resume to KRVN AM and FM, Lexington,
Nebraska.

WADK, Newport County's only radio sta-
tion, MOR, will have an opening effective
September 1 for a personality morning
man who c¢an handle a personality show
in our "“Mayor of the Morning" hours, 6-
9 a.m., Monday through Friday. The man
I am seeking must also possess the ability
and desire to sell radio time; therefore.
this individual must also have the person-
ality and integrity indicative of a well-
rounded account executive. If you can
qualify, please send a tape and background
resume immediately to Charles K. Bentz.
Manager, WADK, Newport R, [. Salary and
commission will be discussed by telephone
at that time.

Good jJock needed immediately. Excellent
opportunity with station. Must have first
phone. Rush tape and resume to: Jack
Gale. WAYS, Charlotte, North Carolina.

24 hour 5 kw Florida Gold Coast market
leader needs solid Top Forty mid-morning
and production man. Send tape and resume,
WIRK, West Palm Beach, Florida.

Expanding to FM and have opentngbfor staff
announcer. First phone preferred but third
will be considered WJIBM. Jerseyville, Il
618-498-2185.

Ohio MOR daytimer needs announcer with
some experience and third endorsed. Good
opportunity for right man. Send tape. photo
ansdz resume to WTNS, Coshocton, Ohic
43812.

First phone operatot, enérgetic man who
would like to be chief. Exp. not as impor-
tant as desire to_learn. Some announcing
ability helpful. Start $125 per week for
48 hours. Box F-310, BROADCASTING.

Engineer maintenance! Sales, announcing—
ll-nelcp;ful. Salary??? Box G.160, BROADCAST-
NG.

Chief engineer, West Coast hay area, AM-
FM station. Must have thorough knowledge
of automation, stereo, and directional an-
tennas. Excellent salary with top company.
Provide complete background resume with
xlriaqcant photo to Box G-186, BROADCAST-

Wanted at once, 1st class license, Chief ex-
perienced in maintenance, full time. Part
air work if desired. Also full time announcer
(quiet pop variety) after Aug. 15th. KFAL
Radio, Box 581, Iton, Missouri.

Chief Engineer for 1-KW daytimer install-
ing new equipment. Some announcing. I
leave regretfully for health reasons, how-
ever I will break in my replacement. Con-
tact Gary Crowder, Chief Engineer, WADK,
Newport, R. I.

First phone with or without experience for
regional fulltime statfon in Massachusetts.
Combo possible for right person. Contact
Stuart W. Underwood, WBSM, New Bed-
ford, Mass. 617-993-1767.

Wanted 1st ticket engineer to handle trans-
mitter weatch. Interesting job offering the
chance to learn a 6 power DA system,
microwave, SCA. and FM. A beginner with
the right potential will be considered.
Reply to Mr. Art Silver. Dir. of Eng.,
gggaw}l. Box 1350, Princton, N. J. 609-924-

Needed immediately—experienced announcer
with first phone. Good permanent position
with opportunity for advancement. $150 per
week, $5 raise every BiX months, 45 hour
air-shifts, 48 hour_total. Car necessary.
Radio Station WTOR, Torrington, Connect-
icut. 203-489-4181.

Rapld advancement for management poten-
tial announcer-galesman with growing com-

any. Send tape and resume to Boyce
anna. Box 199, Shelby, N, C. 28150.

Florida Gold Coast. . . . Adult fulltime CB:!

. . . First ticket, no maintenance . , . Eve-
ning serenade host ideal working conditions
and crew, all fringe benefits. . . . Salary open
creative freedom, double In sales, if quali-
ed, for limitless opportunity. We believe
and promoie good radio and our perscnal-
ijzzeg who create it. Call collect 1-305-278-

Regional network AM-FM accepting a
limited number of qualified apprentice
trainees. Will train in announcing, opera-
tional control, news preparation and editing,
creative production and program traffic.
Management and supervisory training for
exceptional trainees. Prefer applicants 21 to
26 years of age. Written examinations, per-
sonal interviews and references required.
Only highly qualified individuals will be
selected. For further details contact Don
Knowles, Coastal Broadcasting Company,
Inc., 68 State Street, Ellsworth, Maine.

Announcer with 1st phone for C&W format
in South. Excellent working conditions, good
pay. Also chance to sell. Position available
now. Phone 703-838-7014 day. 703-647-8493
night. No collect calls.

Mature news production man, experienced,
salaq'r open, bonus and insurance—Call I-
513-773-3513 for manager.

Waited immediately. , , , Play-by-play man
who can double in either sales—or combo
announcing with first ;hone. Contact Jerry
Lynn Hooser, Box 1130, Memphis, Texas.
No collect calls. (All references will be
checked carefully.)

Technical

Chief engineer for top-rated 5000 watt CBS
network station in state capital citg. Many
company benefits. Write Box C-137, BROAD-
CASTING.

Experienced maintenance engineer for 5000
watt AM station in northeast. Salary ap-
proximately $200 per week. Write Box C-138,
BROADCASTING.

Immediate opening for Chief Engineer. Ex-
perienced only, Salary open. Many fringe
benefits. Call or write. Manager, WITY,
Danville, Illinois.

“Transmitier engineer directional” experi-
enced. Send resume_ to Ernie Haralson,
WPDQ. Jacksonville, Fla.

Opening for studio operations and main-
tenance technician. Reply to Har: Mat~
thews. State University College, r(gswego,
New York 13126.

NEWS

News orlented announcer with Ist phone,
Send resume, references now for challeng-
ing job with future. Start $125 or better.
Box D-81, BROADCASTING.

News Director: Leading medium market
station, upstate New York, pleasant area.
Must be strong on gathering local news.
?lt\laét $115/week. Box G-105, BROADCAST-

News Director. Number 1 station in city
over 100.000. Above average salary for above
average man. Call Frank Gunn, 712-258-6028,
KMNS, Sioux City, Iowa.

Immediate ovening for mature, articulate,
experienced News Director for southeastern
Michizan ABC affiliate. Tgf salary, group
hospital and major medical, company car.
Send resume and tape to Scott Bishop.
Manager, WABJ Radio, Adrian, Michigan.

Newsman. Would you like to work in a
modern airconditioned station in suburban
New York. Write news plus afr work. Real
news operation. Present station staff aver-
age lendth of employment nine years.
You'll like it too. Send tape and resume.
WLNA-AM-FM, Peekskill, New York.

I want a newsman who loves his job to the
exclusion of all else and is willing to work
his tail off. I can offér an exciting opportu-
nity, a swinging area, and a decent salary
in return for your soul. If you've got a decent
voice, a good delivery, can work inside and
out, and aren't dominated by your wife,
call, write, or wire: Bob Allen, Long Island
Network, Broadcast Plaza, Merrick, New
York. Phone: 516-868-0414.

Production—Programing, Others

Man with program and sales experience for
small market. Must have car. State salary.
Box G-195, BROADCASTING.

Continued

Are you a PD with the desire and the
ability, but not the opportunity io move
up to a better job? Our broadcast group is
in need of an Operations Director at one of
our stations . . . a position of genuine
authority and promise. This could be just
what you have been looking for. Send tAaBe
and resume today to Box G-151, BROAD-
CASTING.

Girl copywriter, preferably with some an-
nouncing ability for major market Top 40
operation. Send sample copy, photo, salary
requirements. and resume. Box G-210.
BROADCASTING.

Needed fualified instructor for College Ra-
dio Broadcasting course. Degree required
with Broadcast experience. Contact New
Central Wyoming College, Box 308, River-
ton, Wyoming now. :

Production-announcer for good music sta-
tion. Heavy on production. Rush air check
& production Ssamples to John Marion,
WR(gM. Richmond, Virginia . . . 23227. No
calls.

RADIO
Situations Wanted—Management

Manager fiest phone. Eighteen years experi-
ence radio. Desire first managerial position.
Prefer Western states. Box F-198, BROAD-
CASTING.

Employed executive Seeking change f{or
solid reasons. General Manager or Sales
Manager. 39, family, 16 years experlence.
Excellent track record. Box G-17, OAD-
CASTING.

Young aggressive broadcaster with heavy
romotion and Sales background. Sales
anager of powerful -FM stations
located Eastern U.S. Young Ideas, hard
work. Box G-57, BROADCASTING.

Manager/Sales Manager small or medium
markets. Now successfully managing in
Florida. Prefer to stay there. I'm a “sell-
ing” manager. . . . ow all phases; 1st
hone . . . best references. Box G-125,
ROADCASTING.

Yes, I'm looking for station management in
ood sized market with excellent potential
or real producer. 20 years covering every
broadcasting situation. Programing, sales
management, station management, experi-
enced. Young, with ideas, enthusiasm, dedi-
cation. Presently several years sales same
station, major market, earning 12,000 plus.
Box G-142, BROADCASTING.

Iowa, Minnesota, South Dakota, Nebraska.
. . . Looking for mature, profit-makin
management? Over 20 years managemen
experience. Excellent record. Employed.
Box G-144, BROADCASTING.

Came up the hard way ., . working! . , .
Announcer, Production, Programing, Pro-
motions, Sales (local- re%ional -national),
Plus, five years Management. Currently em-
ployed. Large family, 37 year old looking
for better opportunity in which to settle
down and ecome part of communi

where I can continue my activities wit
station growth in conjunction with com-
munity affairs. You will appreciate mg at-
titude, record, education . . . and abllit
to make your station even more successful.
Not looking for short range deal. Must
have long term arrangement starting in
mid to upper teens with future ownership
possibilities and growth plan . . . or ex-
ceptional incentive arrangement. Call 703-
623-1952. Write full particulars to Box G-
155. BROADCASTING.

Professional Broadcasters Only: Impeccable
references, proof of outstanding perform-
ance. Married, 30, degree. Presently local
Sales Manager, major markel. Box G-175,
BROADCASTING.

Creative, productive,
caster. Twenty ﬁars management, 3sales,
programing. administration. Top level ref-
erences. Box G-187, BROADCASTING.

Radio general manager with 6l%2 years man-
ager experience and total of 13 years in
industry. Have exXxcellent money makin
track record, and experienced in al
phases. Believe in sound sales, controlled
expense, excellence In programing, and
leadership in community affairs. Will settle
in station that wants durable growth and
could offer chance to invest. Availability
30 days or less. Area code 605—256-4373.

professional brosd-

BROADCASTING, July 17, 1967



RADIO

Announcers—(cont’d)

NEWS—(Cont'd)

Situations Wanted—NManagement

Continued

12 years radio-TV, experienced general and
sa:leil rnanager., byn]‘z}n'}icl.‘18 age 37, avuilc

e y man. Me man, 4809 N
Lubbock, Texas 78407.

Announcers

Negro air personality, broadcast graduate,
DJ announcer, New York trained. Lite ex-
perience, dependable, thirdéd endorsement.
Married. Will relocate. Box G-168, BROAD-
CASTING.

DJ with sevem years Top 40 experience
wishes to switch to sports minded station.
Have done some play-by-play but mostly
color. Need opportunity for more play-by-
play. Box G-174, BROADCASTING.

Experienced hard rock jock-Nut—Medium
market—Young sound for yYoung audience.
Box F-270, BROADCAS' G,

DJI—One year experience, bright lively tHght
board. Willing to relocate. All locations con-
sidered. Box G-177, BROADCASTING.

Experienced sports-news announcer seeks
medium-large market. Box G-49, BROAD-
CASTING.

6 years as radio personality, plus TV. Have
good job. Looking for better one. Box G-
85, BROADCASTING.

Sportiscaster. 5 years experience all major
sports. evision experience. Excellent pro=
fessional background., College aduate,
Family. Box G-86, BROADCAS' G.

Expericnced, recent announcing school grad-
uate. Reliable. Authoritative news. ght
board. Happy sound. Third endorsed. Box
G-92, BROADCASTING.

Sportscaster, DJ, reliable, will relocate, fam-
ily, exggrlenced. 3rd phone, play-by-play.

ght ard, military obligation 1led.
Immediate availability. Box G-140, BROAD-
CASTING.

I have been told 1001 times that you do
not exist! For_the record, though, tell me
are you a P, D, or manager genuinely in-
terested in your employees? Is there a man=
agerial future (i.e, I mean a chance to
compete for advancement) in your organi-
zatlon? Are you located in a top-50 mar-
ket near a major university? Is there an
opening on your staff for an aggressive 23-
year-old young man, eager to work full
time, and_yearning to complete his last
year of college, thus earning a B. S. degree
in Marketing/Management? Gentlemen, I
have nearly four (4) F}ﬁars experience in-
cluding MOR, Stereo . and am presently
employed with a #1 rating in a swinging
top-40 operation in a major university
market. I am a commercial broadcasting
school graduate, heavy on production-
spots, news copy, and run a cheerfull, tight
board. Haéwpily married, I am a veteran
of the U. S. Navy—a solid citizen, patriotic,
community-conscious type. My references
include my present employer. I am not a
floater or primadonna. I desire a future in
radio and/or TV. Though the odds are
1001 to 1 against me, if your needs and
mine correspond, my tape, resume, and pic.
ture are available to_ you upon request,
%{2&00 weekly. Box G-141, BROADCAST-

You too were once a beginner! Excellent
beginning DJ announcer will work long and
hard and prove a definite asset to your
station. Single. college graduate, 23, draft
exempt — Good mature voice — Aggressive
salesman — Bright, ambitious, personable,
good appearance. 6§ months experience—3rd
endorsed, will relocate. Box G-143, BROAD-
CASTING.

Real groovey energetic R&B or Top 40, disc
jockey, desires California or New York
station, third endorsed. Box G-158, BROAD~
CASTING.

Mature Negro Disc jockey seeking Cali-
fornia., East or West Coast, Third endorsed,
Box G-159, BROADCASTING.

Announcer — sales — C&W — Easy lstening

— Experienced — Mature — Married —
Third — seeking permanent position in
"Hometown U.S.A." Box G-162, BROAD-
CASTING.,

Top 40 announcer, wants to move up, 2
years experience, willing to work, 3rd. Box
G-163, BROADCASTING.

Negro DJ newscaster, 25. Radio school
training. Draft exempt. Third Phone, $90.00
start. Box G-165, BROADCASTING.

DJ, Neszre, producticn minded, 3rd phone,
Some experience. Re~io graduate. Box G-
166, BROADCASTING.

Children’s emcee-Pro¢fzcer, announcer, sales.

Network quality voice for MOR, contem-
porary. Young, experienced, versatile, cre-
ative professional. West coast based. Will
relocate to metropolitan market, Box G-184,
BROADCASTING.

Experienced girl announcer—news, music,
interested advertising also, Box G-1895,
BROADCASTING.

Telephone talk-show rsonality_ available.
Knowledgeable. Lives California. Box G-188,
BROADCASTING.

First phone! Beautiful music format, Nights.
No maintenance. Available September 1st.
201-227-1163 married. Box G-201, BROAD-
CASTING.

Changing Format? Need anchor man? Ideas?
Winning sound. Best production. References.
Box G-215, BROADCASTING.

Top production. 5 years, Radio-TV. Medium
market. 200 wk. References, Box G-216,
BROADCASTING.

DJ announcer-newscaster Top 40 MOR. Re-
cent grad. Need chance to develop. Reliable
3rd endorsed. Box G-217, BROADCASTING.

DJ/newsman. AFRTS experience, 3rd en-
dorsed. Veteran, 29, married. $115.00 a week,
Your application form, reguirements first

letter, please. Available September. Carl
Rumps, 550 Clyde, Calumet City, Ilinois,
60409.

Anneouncer DJ, strong on news, production,
sales, non drinker, ambitious, experienced.
Prefer Midwest, but will go where op-
portunity is. Write Ken Adrthan, 3208 No.
40th St., Milwaukee, Wis,

I've been tbere, now want home. Married.
Medium market Ohio or Michigan. Five
years experience, hea on news, board
work. Working on first. $125 to start. Bryan,
Ohio, 419-636-7057.

Beginner, D.J., newscaster, collese graduate,
veteran, 29, si'ngle. 3rd endorsed, broadcast
school graduate, mature voice, will relocate
Jerome Pirli, 211 East Delaware Place, Chi-
cago, Illinois WH-4-4450.

'm Desperate, I need your help. eri-
enced. College and broadecasting school.
Will relocate anywhere. Call 815-964-9900.

Beginner, DJ, newscaster, college graduate,
veteran, 26 single, 3rd endorsed, mature
voice, broadcast graduate, nlay-by-play will
relocate. Max Bunyan, 1632 West Belmont
Avenue, Chicago, 1llinois, 248-1740.

Technical

First phone 13 years experience. No an-
nouncing. 50 kw Directional. Presently chief
of AM-FM Stereo. Prefer Texas, Okla.,
Ark. Box G-207, BROADCASTING.

Chief Eng. 17 years in commercial Broad-
cast FM, UHF, TV and AM. 15 yrs. exper.
as chief, Emp. last station 10 yrs. Wish to
relocate. Write Box G-208, BROADCASTING.

NEWS

News director, Eighteen years experience.
All phases of radio, first phone. Prefer
Western states, Alaska, overseas, Box F-197,
BROADCASTING.

Top 15 News Director position wanted by
journalist, 32. a former reporter—News pro-
ducer, with corporate, and Manarement ex-
perience. Box G-147, BROADCASTING.

News Director — Radio-TV. Seeking staff

ﬁ_osition in college or university communijty.
ine years experience. Military comupleted.

Married. Box G-152, BROADCASTING.

News director for metro market. Capable
of handling all phases, Station must under-
stand value of news. Title not important.
Salary is! Box G-171, BROADCASTING,

Newsman, experienced Broadcaster-Journal-
ist. Seeking good permanent spot in North-
east. Box G-180, BROADCASTING.

Wanted: Responsible position with responsi=
ble people by radio and TV veteran of 30
vears. A specialist in News and Sports in
major markets for top stations, Best refer-
ences as News and, or, Sports Director. No
fiy by night; last 20 years spent with two
major stations. Age 48; married; sober and
in perfect health. Write this box; or

301-589-5658, Box G-214, HHOMATIMIAS .

Production—Programing, Others

Creative production and promotion man.
Knowledge of all formats, all types of
equipment. I've written produced and di-
rected for Radio-TV. Desire Northeast or
Mid-Atlantic. Handle board, film, presenta=
tion—you name it. $200 a_ week gets 10
solid years experience. Box G-145, BROAD-
CASTING.

Multi-talented professional broadcaster. Top
momin& personality. Imaginative creative
production, dynamic news, last count 17-
awards, Qualified PD. 13-years experience.
Complete listing of outstanding accomplish-
ments would cost a fortune. Send today for
fantastic 30-page documented prospectus.
Box G-150, BROADCASTING.

Copywriter/announcer. Quality copy., Deep
voice best suited to news, commercials,
better rmusie. Currently employed. Box G-
164, BROADCASTING.

First phone—veteran broadcaster with man-
agement—sales — production—traffic-copy—
and announcing experience. Seeking medium
to major market opportunity station man-
ager or program director. (Florida pre-
ferred); Write to Box G-183, BROADCAST-
ING.

1st phone, 8 years experience in most phases
of broadca including sales, announcing,
production, ugg\t engineering, and manage-
ment. Will locate anywhere. Salary open.
Phone 816-JA 3-4651.

TELEVISION—Help Wanted

Announcers

Midwest all-color network affiliate needs on-
air staff announcer. Looking for versatile
man to handle commercials and Weather
and where he can grow in experience with
growing company, Send complete resume
VTR or SOF to Box G-82, BROADCASTING.

Immediate opening for announcer for booth
and some on-camera work, Prefer moderate
hard sell, Major market independent. Five
day week and excellent benefits. Send audio
tape and resume to Box G-153, BROAD-
CASTING.

Technical

Television engineer for studio maintenance
of top 50 VHF full color station located in
Northeast. Permanent position in group
operation with above average “(orking con~
ditions, salary and benefits, fringe. Salary
commensurate with experience and all re-
plys are confidential. Box G-178, BROAD-
CASTING.

Chief engineer for maximum power color
equipped, UHF in southeastern major mar-
ket. Send complete resume and recent
photograph to Box G-194, BROADCASTING.

Wanted experienced first ticket to assume
assistant chief’s position. Excellent oppor-
tunity for advancement, Excellent com-~
pensation, fringe benefits and working
congditions. New equipment includes color

film chain, VTR's, and special effects
switcher. Apply to R. Vincent, Manager,
KCND 191, Pembina, North

-TV, Box
Dakota, 701-825-8292. A Mclendon Station.

Beginner first class engineer. KDUH-TV,
Box W, Hay Springs, Nebraska 69347.

Techmical Director wanted for profect in-
volving videotape, production and bu-
tion to colleges. Salary $10,000 and up, plus
fringe benefits. For cona)lete ob description,
write Box 213, Northfield, nesota.

man, copy. Available, now, Box G-167,
BROADCASTING.
90
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Technical—(Cont’d)

Technical

FOR SALE—Equipment—(Cont’d)

Unlimited oppomuuty Must have first class

FCC license—studio switching and trans-
mitter operation for growing station. Con-
t Chi Enzineer. A-TV, P. 0. Box

tac
813, Binghamton, N, Y.

ineer‘s position. VHF and

Desire Chief
UHF, E, equipment. Installation

RCA and

and operatlon trouble shooting, plus micro-
wave., Supervisory experience. x G-181,
BROADCASTING.

Studio englneer with first phone permanent

position. Contact Ray Krueger, Chief En-

ﬁneer WQAD-TV 3003 Park 16th St.
oline, Illisois 61265.

Looking for exnrlence. Live color, color
VTR and color flm with new modern equip-
TV, Rockford, IIl. has an open-
ing for a ﬁrst clags engineer. experience
desirable but _not necessary. Contact Chiet
Engineer WREX-TV,

WSVA-TV has ope

afntor first phone en-
gineer, Willing to tr i.nexperlenced en-
gineer in all p. TV operation, If you
are interested in permnnent emp ent
with a wing group operation cotn=
lete resume and salary ulresents to

gineer, WSVA-TV, nburg,
Va. 22801.

Licensed TV technician needed for expand-
1ng operations. Write to Walter Harrison,
Chief Engineer, Statlon WXXI, 410 Alex-
ander Street, Rochester, New York, 14607.
An equal opportunity employer

v eng!nee: with first class license inter-
ested %e knowledge through ex-
erience wlth latest high band color video
Pe equipment and lumbicon color
cameras. uipment on hand and instal.
et i o the heginmine Chll ‘the " Crict
on the nn e @
Engineer collect, 313- -&

Television engineers for minimum two year
assignment in South Pacific.- Positions be-
ginning September 1 for experienced VTR
maintenance and general studio mainte-
nance and engineers. First class license and

relevant erience required . . ., Pleasant
living conditions, liberal benefits. Send
comprehensive resume to NAEB, 1346 Con-

necticut Avenue, Washington, D. C. 20036.

NEWS

Newsman experienced radio and TV gather-
ing and on air. Cutrently in Southern ca
ital. Seek metro area. Box G-169, BRO
CASTIN

Correspondent wants stringer assignments
NYC. Travels Pro. (212) 867-9868. Box G-176,
BROADCAS

Can-do newsman, on or off the air. Mature.
authoritative. Available 8/15. Box G-179.
BROADCASTING.

Experienced broadcaster-reperter. Solid all
around background. Employed. Box G-204.
BROADCASTING.

Network - newspaper correspondent back
from Middle East wants roving Television-
%o assignment. Box G-206, BROADCAST-

Production—Programing, Others

Photographer-artist sgeeks opportunity to
gain _experience, Productlon Background.
Box G-78, BROADCASTING

College graduate—TV major. Two”{ears ex-
perience ng'hting-Floor Dlrector th major

Seeks OXBO nity in medium market
as director. or related. Will relocate.
Box G-148, BROADCASTING,.

I've had 10 years of radio and agency pro-
duction, directing, promotion, writm% and
public relations. Now, I want to work in TV
Solid background. Know TV production,
Family man. Degree in Radio and TV. East
Coast desired. Money secondary. Box G-161,
BROADCASTING.

NEWS

Anchor man for top rated Northeast VHF.
Authoritative air personality., Solid news
background. Writing ability. creativeness.
Guaranteed top wage for right man. Box
G-146, BROADCASTIN

WANTED TO BUY-—Equipment

We need used, 250, 300, 1 kw & 10 kw AM
transmitters. No junk Guarantee Radio
1314 Iturbide St, Laredo.

Supply Corp.,
Texas T8040.

News Editor. Aggressive, major-market
VHF independent seeks experienced journal-
ist to investigate news in depth, handle
staff assignments, Air exFerience not a pre-
requisite. Contact Daniel Rose, WTTV, In-
dianapolis, Indiana.

Production—Programing, Others

We are seeking an experienced Producer-
Director for our Midwestern, all-color VHF.
His duties will include direct contact with
agencies and clients, direcung live programs,
scheduling and administraiing recording
sessions, etc. We offer excellent facilities,
challenging responsibilities and an opportu-
nity to advance in our group. Please send
resume to Box G-79, BROADCASTING.

TV and Radio Meteorologist. Top Northeast
station seeking man qualified for AMS Pro-
fessional catefory. Send resume & photo.
All replies confidential. An equal opportun-
ity employer. Box G-83, BROADCASTING.

Directors needed for brand new well-
equipped station in Southeast’s #1 market.
Renly with resume, photo, salary and avafl-
ability to Box G-220, BROADCASTING.

TELEVISION
Situations Wanted

Management

Can your comvany use this executive abili-
ty. Five years sales experience—17 years
production experience in a third largest
market. Three years training in commu-
nications plus B.S. in Business Administra-
tion, mainr in marketing plus graduate
studfes. Box G-173, BROADCASTING.

We are interested in the purchase of a
weather radar system for use in TV weather
?resentations Please give complete informa-

ifon regarding condition of equioment,
manufacturer and cost. Box G-22, BROAD.
CASTING

Wanted: Used 2000 ft. of 3%~ transmission
line with teflon insulator for Channel 7.
Contact John Schuta, Chiet Engineer
W'I'iVW-TV, 405 Carpenter Street, Evansville,
Indiana.

Towers any type-erecting, Bill Angle—P. O.
%%x 5%, Greenville, N. C. Telephone, 919~
-3040.

Two modified RCA TE-40A color camera
chains _in worklnf condition Exceptional
value. Inspection invited. te P. O. Box
18151. Tampa, Florida 33609 or phone areza
813, 233-0447, Tampa.

Transmitters: ITA 7.5 kw FM $5.950.00; ITA
250 w FM, 3150000 ITA 1 , $3,100.00;
RCA 1 kw AM, $3.300.00. A excehiont. BHi
Barry, Box 609, Lebanon, Tennessee. (615)
444-0305.

HIM]US

30,000 Profuslonn.l Comedy Lines! Topieal
]augh service eaurin deefay comment
introductions. Free catalog. Orben Comedy
Books. Atlantic Beach, N. Y.

Deejays! 6000 classified ga
Comedy catalog free, Ed
Mariposa, Calif. 85338.

Call letter auto plates, studio banners, hum)
er strpis, etc.—Broadcast Services, 'bo E
Owens Cross Roads, Ala,

30 minute quickie tape. Sexi
$10. Davis Enterprises, P.O, 981,
Kentuc!

Instant gags for Deejays—Thousands of one-
liners, ga bits, station breaks, etc. Listed
in tree “Broadcast Comedy” catalog. Write:
Show-Biz Comed Servickl'lss East 26th
St. Brooklyn, N. Y. 1122

Editorials custom-written for your local
market. Five per week, highest professional
uality, reasonably pﬂced Noyes, Moran &
'ompany, Inc. Box 606, Downers Grove,
Il 60515 (312) 969-5553.

We turn your accounts recefvable into cash!
Drew, Box 248, Galena, Ohio.

Mike Shaw, Former WTOD music man in
Toledo, now with brand new WVMO in
Monroe Michigan. Station is starting from
scraich music wise and Mike is in desperate
need of record service. Mailing address is
Mike Shaw c/o WVMO Radio, P. 0. Box
701, Monroe, Michigan 48161. Many thanks
in advance.

Duebills! Florida, Bahamas, 15% American
Advertising Company. 270 Northerest, Chat-
tanooga, Tennessee.

INSTRUCTIONS

FCC License Prepuradon and/or Electronics
Associate Degree training. Correspondence
courses: resident classes Schools located in
Hollywood, Calif., and Washington, D.C. For
{nfoz"ma !Bn. ':vr_;t% Gll'asr&gh%‘m Schonl of ﬁlec—
ronics, Des! -B, . Western Ave.,
Hollywood, Calif. 80027,

lines, $S5.00.
. Boyer Rd,,

=voices.
gton.

Wanted: Power supply or power tranformer
for GE FM station monitor. Model BM-1-A.
Box G-198, BROADCASTING.

FOR SALE—Equipment

nitnre

Television radio transmitters,
ectro-

tubes. microwave, cameras, audio.
find. 440 Columbus Ave. N.Y.C.

Tower lighting kits. Hughey & Phillips No.
2C1-2A. Complete with 300mm Beacon flagsh-
ers. sgare bulbs, etc. New-Unused.
set. Electric—Box 4668, Oakland,
Calif. 94623

6 Bay RCA turnstile on channel 8. 6 bay
RCA turnstile on channel 4. 1600 feet of
315 coax line with dual hangers. 2000 Mc
microwave equipment. Box E-370, BROAD-
CASTING.

350 kw AM Transmitter in operation and ex-
cellent condition. Plenty of spare tubes and
parts. Best offer over $20,000. Box G-205,
BROADCASTING.

Schafer automation 600. Six decks and Brain,
Ampex, One-Ampex 351 makeup unit $6,200
complete. KAP 212 High Street, N.E.,
Salem, Oregon.

Sales manager wants opportunity as general
manager—Long tenure present connection,
but no rhar~~e to move up. Box G-218,
BROADCASTING.

For sale 1—TBM 3500 McMartin Modulation
monitor (used 18 months) replaced with
McMartin stereo model—Perfect condition.
Available now. WBUD, Trenton, N. J.

Elkins is the nation's largest and most re-
cpected name in First Class FCC licensing.
omplete course in six weeks. Full ap-
thvecj for Veteran's Training. Write
itute, 2603 Inwood Road, Dallas, 'rexu

The nationally known six-weeks FElkins
Trainlnf for an FCC first clasg license.
Conveniently located on the loop in Chicage.
Fully GI approved. Elkins Radio License
School of Chicago, 14 East Jackson Street,
Chicago, Illinois 60604.

First Class Licemse in six weeks. Highest
success rate in the Great North Country
Theory and laboratory training. ;ﬁmved
for Veterans Training. Flkins Radio

School of Minneapolis, 4119 zm Lake Street,
Minneapolis, Minneeoh

Announclng, programing, production, news-

casting, stin console operation,
disk ockeym and nfl phases of Rap;iro and
TV _broadcasting. All taught

qualified professional teachers. 'l'he nation’s
newest, finest and most complete facilities

including our own commercial broadcast

station— approved for veterans

tralnln% !lkins ftute, 26083 Inwood
allas, Texas T5235.

The Masters, Bikins Radio License School
of Atlanta. offers the highest success rate
of all First Class License schools. Hurry—
only a few more seats left this year. Fully
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approved for Veterans Training. Flkins
Radio License Scheol of Atlanta, 1139
Spring Street, Atlanta, Georgia 30309,
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INSTRUCTIONS—(Cont’d)

Sales

Help Wanted

Be prepared. First Class FCC License in six
weeks. Top %aliw theory and laboratory
instruction. lly approved for Veterans
Training. Elkins Radio License School of
New Orleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130.

Since 1946. Original course for FCC first
class radio telephone operators license in
six weeks. Approved for veterans. Low-cost
dormitory facilities at school, Reservations
required. Enrolling now for October 4,
January 10. For information, references and
reservations. Write Willlam B. Ogden Radio
Operational Engineering School. 5075 War~
ner Avenue. Huntington Beach, California
92647. (Formerly of Burbank, California).

“Warning” accept no subsitute. RE! is r{
iIr — success — %uarantee — lowest tuition
highest rellability of all five (5) week
whaonla. FCC tst phone license in five %
weeks Tuition $205. Rooms and apartment-
610-%15 per week Over 95% of REI grad-
uates pass the FCC exams. Classes begin
July 31—Sept. 5—0Oct. 9. Write Radio Engi-
neering Institute, 1336 Main Street in beauti-
ful Sarasota, Florida.

R. E. 1, Kansas City. Missourl. Five week
course for FCC 1st class Radlo Telephone

license. Guaranteed. Tuition $295. Job place-
ment. Housing available for $10-$15 pet
week. Located in downtown Kansas Cits

at 3123 Gillham Road. Telephone WE.1-5443
For brochure & class schedules write hon.«
office: 1336 Main St., Sarasota, Florida
Telephone 955-6922.

Be sure to write. BROADCASTING INST1-
TUTE. Box 607!, New Orleans, for radic
announcing careers.

New York City’s only school specializing in
1st class license prep. and radio-TV an-
nouncing. Active job service coast-to-coast.
Veteran approved—licensed by N, ¥, State.
Contact Announcer Training Studios, 25
W. 43rd St., New York. N, Y. OX 5-92435.

Your 1st Class License in six weeks or less
at America’s foremost school of broadcast
training, the Don Martin School of Ra-
dio and Television (serving the entire
Broadcasting Industry since 1837). Make
our reservations now for our Accelerated

eory class August 7. Most experienced
personalized instruction and methods. Low-
est costs—finest accommodations available
close-by. Call or write: Don Martin School,
1653, N. Cherokee, Hollywood, Calif. (213)
HO 2-3281.

See our display ad under Instructtons. Don
Martin School of Radio & TV.

First phone in six to twelve weeks through
tape recorded lectures at home plus one
week personal instruction in Washington.
Memphis, Seattle, Hollywood, or Minneap-
olis. Fifteen years FCC license teaching
experience. Proven results. 95% passing.
Bob Johnson Radio License Instruction,
1080D Duncan Place, Manhattan Beach,
Calif. 90266.

Professional Training in announcing and
station management. Immediate enrollment.
Bank ﬂnancin% Job guaranteed. Tennessee
Institute of Broadcasting. 1811 Division,
Nashville, Tennessee 256-7622.

TOP STATION NEAR
NEW YORK

Metropolitan area

needs Professional Salesman.
Now earning $15,000 or more.
Guarantee $12,000 plus %—
Potential $25-30,000. Applicant
must withstand thorough inves-
tigation.

Box G-193, Broadcasting.

We Need A Top Flight
SALESMAN
To Sell Fine Equipment
to TV Stations

We are a Dynamic Growth company sell-
ing vital film handling systems in $13,-
000 price class to T.V. stations. We
need a gualiied man-—uonder 30—col-
lege grad for A multi-state territory—
This is & rare opportunity for the right
person—Write or call:

Bill Stelcher
THE HARWALD COMPANY
1245 Chicago Avenue
Evanston, Ill. 60202
312/491-1000

Help Wanted—Announcers

P

T T T (T TS OO ST
PERSONALITY

MORNING MAN
Excellent opportunity with top rated
Midwest station. Radio-TV group. Send
complete resume, salary requirements,
tape.

Box G-203, Broadcasting.

g
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WANTED
BEST MORNING MAN
AVAILABLE

By one of thc nation's largest M,O.R,
stations! Excellent compensation package
and growth opportunity. Top 40-D-J's
with humor and Imagination—Move up!
Scnd a tape and resumec to Pat Patterson,
Program Directors WLW Radio, 140 West
Ninth Strcet. Cincinnati, Ohio, 45202,
An Equal Opportunity Emplover,

RADIO
Help Wanted

Management

Station Manager
Christian station established and profirable
in major mid-wese market (wop 5) has
immediate Opening. Manager qualifications
will require proven sales ability. Top salary,
benefics, unlimited commission incencive. Sta-
tion is member of well-esmblished chain.
All replies confidential.

Box G-136, Broadcasting.

92

TCP-40 D.J.’s

Up to $500 per week for
bright, swinging T-40 jocks.
Medium market background
okay for top talent.

Call Don Kelly, Nation-
wide Broadcast Personnel
Consultants, 312-337 -
5318.

and
Hartford

gained a great new air per-
sonality when Dan Clayton
joined the staff. Dan does
the afternoon drive show
for the Hartford power-
louse. Nationwide Broad-
cast Personnel Consultants
of Chicago is happy to
have helped Dan, WPOP
and Hartford.

Jerry Jackson
Vice President

P TR i sl i s Sl d S Lt
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Situations Wanted
Sales

AVAILABLE:
For sales andfor account servicing.
Young, draft exempt, major and small
market radio-TV production experience.
University degree in marketing, receive
master's August 9th. Will locate, If you
have the opportunity, I have the ambi-
tion, ability and desire. Write:
Box 22300 LSU
Baton Bouge, La,

TELEVISION
Help Wanted—Technical

International Assignment

International television organiza-
tion seeking qualified engineers for
challenging position.

Minimum of five years maintenance
experience in such positions as Chief,
Transmitter, Mobile Van and Studio
Engineer.

Jobs require separation from de-
pendents, however periodic home
leave included &s condition of con-
tract.

Balary and allowance commensurate
with positions.

Box G-213, Broadeasting,
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Technical—(Con¢'d)

EMPLOYMENT SERVICE

CAMERA TUBE TEST AND I
SALES ENGINEERS

Excellent opportunity in expanding Cam-
era Tube Dept. for Test or Sales Engi-
neers. Salary commensurate with experi-
ence and demonstration of ability to
perform doties of this position.

Please send Resumefor call Mr. Leo
Darrigo, (212) 736-5840 in New York City.

VISUAL ELECTRONICS
CORP.

356 West 40th Street

New York, N. Y. 10018

IR0 RN RN ORS00 OO O O O 0 D

Immediate openings with California’s
newest and most modern Television
Station, soon to begin operation. $170
per week start for experienced trans.
mitter-operating engineers capable of
maintenance, plus planned pay in-
creases, good working conditions and
benefits. First class operators only.

Contact Dick Peck, KGSC TV, 28
North First Street, San Jose, Cali-

£ fornia, or Phone 408-298-6676 Collect.
04000 RO

NEWS

IR LT T EHT T T T T T T

TV NEWS DIRECTOR

Top 10 market network affiliate needs
real pro to manage large TV & Radio
news operation. Salary open. Cail Ron
Curtis, 312-337-5318.

Production—Programing, Others

TELEVISION
PRODUCER-DIRECTOR

Major Northeastern TV Station wants
creative self-starter familiar with set de-
sign, color, commercial production and
news, variety and Bowling program ex-
perience. Complete benefit program. Start-
ing salary $10,200. Send resume to:

Box G-212, Broadcasting.

o i e e e — e Bl e St S o

TV COPYWRITER

Immediate opening for experi-
enced creative commercial copy-
writer. Excellent opportunity with
major Northern New England
station. Write or phone Mr. Lee
Nelson, WMTW - TV, Poland
Spring, Maine (207) 998-4311.

""TELEVISION ARTIST |

with experience in creative TV color,
art and set design, plus some knowl-
edge of still photography. Position
available approximately August 5.
Will consider recent college or art
school graduate with ability. If you
are stable and capable of making good
decisions, contact Arden Moser, Oper-
ations Manager, KGSC.TV, 28 North
First Street, San Jose, Calif. Give full
i details in first letter.

i e S e s R
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I Depend on the BRAIN

for top positions. The weekly BRAIN
“RADIO SERVICE reaches management
in stations all over the nation. For a
free listing, send the following informa-
tion: position desired, qualifications, geo-
graphical preference, salary requirement,
and references. No blind ads, please.
You'll be contacted directly by inter-
ested stations.

BRAIN RADIO SERVICE

Box 1475
lubbhock, Texas

INSTRUCTIONS

Obtain
YOUR FCC 1ST CLASS LICENSE
IN & WEEKS
at the

DON MARTIN SCHOOL
OF RADIO & TV

(America’s Foremost School of
Broadcasting) est. 1937

* Individualized Instruction

* Most Comprehensive Methods

* Utilization of Visual Aids

* Highly qualified Instructors

* One Low cost until completion

* [nexpensive accommodations nearby

Next Class Scheduled to Start
August 7th,

Register Now—Classes Limited

For additional information call or write.

DON MARTIN SCHOOL

OF RADIO & TELEVISION
ARTS & SCIENCES

1653 N. Cherokee HO 2-3281
Hollywood, Calif. 90028

e

FOR SALE—Stations

i e e e

WEST COAST
Major Market; 1000 watts days
with nighttime license available.

Unique potential. $325,0001
6 Box G-219, Broadcasting.

e

o

Confidential Listings
RADIO—TV—CATY
N.E, — S.E. — S.W. — N.W.

farnia 50028

21374651

Fla. small daytime $ 75M terms
West  small fulltime I0M  29%
N.E medium  fulltime 200M  terms
S.E suburban daytime 100M  29%
South  chain CATV 1.5MM  cash

CHAPMAN ASSOCIATES

2048 PEACHTREE, ATLANTA, GA. 30309

Continued from page 87

WGBS-TV Miami—Seeks assignment of
license from Storer Broadcasting Co. to
Coastal Broadcasting System Inc. for $250,-
000. Principals: Al Lapin Jr., president
(60%), Abe Finkel, vice 'president and
secretary (225%) et al r. Lapin is
president, director and stockholder of res-
taurant and franchising concern, and is
president, director and 75% stockholder of
Broadcast Systems Inc, serviee corporation
for Lapin broadcast- interests. Mr. Finkel is
president, director and 50% stockholder of
restaurant franchising concern. . Lapin
is officer and has interest in KIHP-TV
Santa Barbara, Calif.,, WDUV-TV Jackson-
ville, Fla., WOCN Miami, KGPA-TV Phoe-
nix, KCCN Honolulu and is applicant for
new TV's in San Bernadino, Calif, Aurora,
111. and Minneapolls. Mr. Finkel is officer
and has interest in WDUV-TV Jacksonville,
Fla. Ann. July 6.

WQXT and WWOS-FM Palm Beach, Fla.—
Seeks assignment of license from Falrfax
Broadcasting Inc. to Palm Beach Broadcast-
ing Corp. for $350,000. Principals: Neorman
Knight, president and treasurer and others.
Mr. Knight is sole stockholder of WEIM
Fitchburg, Mass.,, WTSL Hanover, WTSV-
AM-FM Claremont, WHEB-AM-FM Ports-
mouth, WGIR-AM-FM Manchester, all New
Hempshire; WSRS(FM) - Worcester, Mass.,,
WSAR Fall River, Mass. and WCKS Cocoa
Beach, Fla. Mr. Knight owns 100% of stock
of Knight Sales Inc. a firm representin
Knight Quality Stations for reglonal an
national sales, 100% of siock in manage-
ment corporation, 100% of stock in Ohio
Outdoor Advertising, 80% of stock in Pike
Productions Inc. and 58.5% of stock in
Caribbean Communications Corp. operator
of CATV systems. Ann. July 6.

WBVYP-AM-FM Beaver Falls, Pa.—Seeks
asslgnment of license from WB Inc. to
Beaver Valley Radio Inc. for $525,000. Prin-
cipals: Hall Communications Inc, (100%).
Robert M. Hall, president and treasurer.
Hall Communications is division of Hall
Syndicate, distributor of syndicated columns
to newspapers. Mr. Hall is president of Hall
Svndicate division of Field Enterprises Inc.
Hall Communications owns 100% of stock of
New Bedford Radio Inc. which has acquired
WNBH-AM-FM New Bedford, Mass. Ann.
July 6.

WPHL-TV Philadelphia — Seeks assign-
ment of license from Philadelphia Television
Broadcasting Co. fo U. S. Communications
Corp. and, contingent on above, assignment
of license to PTBC Inc., which will be 100%
subsidiary of U.S. Communications Corp.
U. §. Communications Corp. is 70% owned
léy AVC Corp. (former American Viscose

orp.}), and 20% by Messrs. Aaron J. Katz,
Leonard B. Stevens, and Willlam Banks,
presently principal owners of Philadelphia
Televislon Broadcasting Co. Other 10%
of U. S. Communication Corp. will be owned
by other present minority owners of Phila-
delphia Television Broadcasting Ce. Con-
sideration: stockholders of Philadelphia
Television Broadcasting Co. will recelve five
shares of common (par 10 cents) U. S.
Communications Corp. for each Class A or
Class B common, and $12 share of 6% sub-

FOR SALE—Stations (Cont'd)

»
RECENT SALES

TY Jack Paar's WMTW.TY, Poland
Spring, Maine $5,000,000,

CATY Salamanca $350,000.

Radic AM-FM WOXT, Palm Beach,
Florida $4,000,000.

EAST

Doing $250,000. AM-FM. Fixed assets
$140,000. Over 1,000,000 population
.5 coverage area,

Ta Rue Media Brokers Jne.

116 CENTRAL PARK SOUTH
NEW YORK, N. Y.
268.3430
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ordinated debentures of U, S. Communica-
tions Corp. for each share of preferred
stock. Principals of U. S. Communications
Corp.: Jole h L. Castle, chairman of board;
Fn.nk eichel, president and treasurer:
Aaron J. Katz, vice resident; Leonard B.
Stevens, vice president and Thomas Leferve,
secretary. Ann. July 6.

KCAR cluksvule, Tex —Seeks transfer of
control from C. G. Walker to Maurice
Wooley. Princl als: Maurice Wooley (48.-
83% % after), president and
otheﬂ Mr Wooley is sole owner of gasoline
and oil company, auto sup Jﬂy company, re-

grocery company an service station.
Consideration: transfer of shares of
common stock of corporation. Azm July 10,

KREN Renton, Wash.—Seeks assignment of
license from Raymond H. Pounder and Steph-
en C. Wray d/b Washington Broadcasting Co.
to Washington Broadcasting Inc, for purpose

f incorporation. Assets of Mr. Pounder and
M.r Wray will be transferred to the cor-

Egraﬂon at value of $74,000, Pﬂnc{gals
. Pounder, Stephen C ray
(both 33.3% before, 44.9% er), Joseph A.

Salvatore and Laneta J. Pounder (each 1%
before, .1% after). Ann. y 8,

WTOS(FM) Wauwatou Wls—Seeks ag=
signment of license from Broadcast Inc. to
Universal Bread easﬂnz of Milwaukee lne
for Principals: Marvin B. Kosofsk,

dent ‘Lawrence Brandon, vice pr
dent-secretary and Howard Warshaw, vlce
president-treasurer (each 33.3%). Mr, Kosof-
sky is president, treasurer, director and
stockholder of Universal Broadcasting of
Minneapolis-§t. Paul Inc., licensee of KUXL
Golden Valley, Minn, Mr Brandon ig ex-
ecutive vice president, secretary, director
and stockholder of same broadcasting com-
gany and Mr. Warshaw is director of same
roadcasting company. Messrs, Kosofsky,
Brandon and Warshaw are each officers,

tors and have 33.3% interest in Uni-
versal Communications of Pittsburgh Inc,,
licensee of WARO Canonsburg, Uni-
versal Broadcasting of Mﬂwaui(ee Inc., li-
censee of WYLO Jackson, Wis, and Uni-
versal Broadcasting Corp., New York, station
reps and management Ann. July 10.

ACTIONS

KAPR Douglas, Ariz.—Broadcast Bureau
granted assignment of license from William
and Katherine Mende to Mor Hart Inc. for

$63,000. Principals: Jerry Hartline, president

anti Bﬁ Morgan secretary-treasurer {(each

eserg Hartline and Morgan are com-

mercial manager and assistant commercial

manager r vely of KLID Poplar Bluft,
Mo. Action July 3.

WMET-TV Baltimore-—Broadcast Bureau
granted assignment of CP from United
Broadcasting Co. of Eastern Maryland Inc.
to United Television Co. of Eastern Mary-
land Inc. Assignment is to effectuate
{:ermit and license for WMET-TV author-

to separate corporate entity. United
Broadcasting Co of Eastern Maryland Inc.
is owned 97% by United Broadcasting Inc.
and 3% by Richard Eaton. United Broad-

casting Inc., i8 owned 100% by Mr. Eaton.
b ton is officer, director and stock-
holder in: WOOK-AM-TV and WFAN(FM),
all Washington; WSID-AM-FM and WMET-
TV, all Baltimore; WANT Richmond, Va.
(appl.icatlon granted for assignment of l-
cense of WANT whereby United acquired
1 San Gabriel, KUFY(FM) San Mateo
and CP for KECC-TV El Centro, all Cali-
fornja) WIMO and WCUY(FM) Cleveland
Ohio; WBNX New York; WINX

Md.; WMUR-TV Manchester,
WFAB Miami-South Miami, Fla., and
WJMY-TV(CP) Allen Park-Detroit. Appllca-
tion is on file at FCC for assignment of
KTRG-TV Honolulu to Friendly Broadcast-
ms Co., which Is licensee of WIMO and

CUY-FM and parent company of WMUR-
TV No consideration. Actlon June 30.

KOMS Redding, Calif.—Broadcast Bureau
granted transfer of control of licensee corp.
from Ralph E, Welch Jean L. Carpenter and
Jack R. Short to Radio Medford Inc.; con-
sideration $130,000. Radio Medford Inc. is
100% owner of KMED-AM-TV, and three
Medford area adjunct stations, Medford,
Ore. Action July 12.

WPKM(FM) and SCA Tampa, Fla.—Broad-
cast Bureau granted assignment of license
from Frank Knorr Jr. to Technico Leas
Inc. for $60,000. Principals: Frederick T. C.
Brewer, president, Dr. J. William Douglas,
vice resident and Don E. Ho , secre-

reasurer (each 33%). Mr. Brewer owns
WPEX-FM Pensacola, Fla, manufacturing
and service center, background music serv-
ice, Daytona Music and Electronics Inc, a.nd
electronie holding company. Dr. Douglas is
gynecologist; president and has interest in
medical bullding; secretary and has interest
1n Gulf Development Corp.; has land hold-
ge ership, is vice preuldent and has
interest in Drycrete Inc. Mr. Hoiman is
stockholder, first vice president, trust officer
and director of bank and is stockholder and
director of franchise restaurants and pizza
crust manufacturing. Action July
WINO West Pallm Beach, Fl;.—Broadcast

Bureau granted assignment of license from
Georg Buck Jr.,, et al. to Daytona
Broadcasting Inec. for $450,000. Principal:

Robert M. Weeks, president. Daytona Broad-

cutlng Inc. is licensee of WMFJ and permit-
tee of WMFJ-FM, both Daytona Beach, Fla.
Acﬂon July

3.
LBA Gainesvule. Ga.—Broadcast Bureau
ganted assignment of lcense from Hall

ounty Broadcasting Co. to WLBA Inc. for
$135,000. Principals: Norfleet R. Johnston
(100%) president and others. Mr. Johnson is
vice president and owns 10% of stock of
bank and is president and owns 80% of stock
of health club. Action July 3.

WDEN Macon, Ga. — Broadcast Bureau
granted assignment of CP from Rowland
Broadclstlniolnc to Radlo Macon Inc. Ap-
plication is assign station to separate ¢or-
poration whose stock is own in equal
parts by Marshall W. and Carol C. Rowland
who own Rowland Broadcasting. licensee of
WQIK-AM-FM Jacksonville, Fla. Ownershi
of Radio Macon will remain the same as
Rowland. Action June 30.

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
‘BROADCASTING, through July 12, Re-
ports include applications for permission
to install and operate CATV’s, grants
of CATV franchises and sales of exist-

EL mlllllmmllLMlmn-umnulmuumnnmm.
g CALIFORNIA CABLE TV £

Opportunity in southern California community
gwith 6,000 potential. System is two years

oid and presently serves 2,500 subscribers

with 12 channels {including LA independents).
g Outside of all top 100 market areas and no
8
g
=
%

non-duplication protection required. Rapidly
growing community.

DANIELS and ASSOCIATES
INCORPORATED
2930 East Third Avenue
Denver, Colorado 80206
[AC 303) 388-5888

OTHER CALIFORNIA CABLE
TV SYSTEMS AVAILABLE £
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ing installations.
sIndicates franchise has been granted.

Riverbank, Calif.—Bids are being accepted
for CATV franchise. Three percent of
revenues must be guaranteed city. App ica-
tions may be secured from Ronald Prince,
city administrator. Deadline for accepting
bid proposals has been set tentatively for
Aug. 28,

Englewood, Colo.—Mountain States Video
Inc. has applied for a franchise.

® Jupiter Inlet Colony, Fla.—Franchise
previously granted to Community Antenna
Television Co. has been transferred to
Palm Beach Cablevision Co.

# Tequesta, Fla.—Palm Beach Cable Tele-
vision Co. has been granted a franchise.
Installation and monthly fees will be $10
and $5, respectively.

Smyrna, Ga.—Anaconda Astrodata Co. has
been awarded a construction contract by
Electrovision Inc. for new CATV system in
Smyrna. System will serve potential 6300
homes with eight TV channels, FM, weather,
news and local origination.

® Ashland, Ky. — Klearpix of Kentucky
Ine, has been granted a 20-year franchise.
Installalion and monthly rates will be $15
and $5.25, respectively. The city is guaran-
teed $250 per year or 13.5% of gross reve-
nves.

Floyd county, Ky.—Telcom Inc., affiliated
with Harold (W. Va.) Telephone Co., has
purchased Wheelwright Television Cable

WBYS Canton, NI — Broadcast Bureau
granted transfer of control from Harriet B.
John B. Winsor, ad-
minis . H .Tohn B.
Winsor (19.1 before, 51 after)
Charles E Wright (49% before, 49% aﬁer)
Action June 30.

WIOK Normal, ni. — Broadcast Bureau
granted transfer ‘of control from Robert W.
and Margareta 8. Sudbrink to John R. Liv-
ingston. Principal: Mr. Livingston is director
and stockholder of retail furniture and ap-
pliance store; officer, director, stockholder
and gencral manager of J. nogers & Co.,
advertsing agency, and is stockholder in
WISM-AM-FM Madison and WOSH-AM-FM
Oshkosh, both Wiscensin, but proposes to
dispose of such interests. Consideration
3276000 Action July 12.

KQV Sullivan, Ind.—Broadcast Bureau
granted transfer of control from H. W. Wells
and Elmer L. Kelley Jr. to Earl and Ruth
Engle, joint tenants. Principals: Mr. Engle
is WKQV's general manager. Mrs. Engle is
doctor’s assistant. Consideration $32,000. Ac-
tion July 3.

KFAL Fulton, Mo. — Broadcast Bureau

anted involuntary assignment of license
rom Robert W. Nickles, deceased, to Orpha
G. Nickles and Dave L. Cornfeld, coexecu-
tors. Action June 30.

KRFS8 BSuperior, Neb.—Broadcast Bureau
granted transfer of control from Da.vld
Tucker to Robert J. Kelly. Principals: Mr.
Kelly i8 manager of He will own 51%
of station. onsideration $13.000, Action

J 3.

#GTI(TV) Philadelphia—By memorandum
oplnjon and order ted applicatlon
Bernard Rappoport for extension of

to complete construction of WG'I'I(TV).

23 and granted assignment of CP from
Bernard Rappopol't to Seven Arts Broad-
casting Inc. Principals: Donald E. Klauber,
president, Leonard E. Hammer, executive
vice president, David Lubart, secretary and
Norman Solomon, trease-
urer and asslstani secreta.ry Eliot Hyman,
Samuel Haims, Maxwell M. Rabb and Seven
Arts Assoclated Col (100%). Consideration
$14,202.68. Action J

WEKIX-AM-FM, SCA Raleigh, N. C. —
Broadcast Bureau gran ent of l-
cense from WKIX Broadcasting Co. to
Southern Broadcasting Co. for $1, 500000
Principals: James . Coan, chairman
board and assistant treasurer (11.85%), John
G. Johnson, presldent (10.73%) et al, South-
ern Broadcastin 50% interest in Jef-
ferson Cablevision Co {CATV), and s
licensee of WSGN B 1gham, Ala.; WTOB
Winston-Salem, N, C.; KTHT Houston, KOY
Phoenix, Ariz.; WGHP-TV High Point, N. C,,
and is one-third owner of Birmingham Tele-
vislon CorD. permittee of WBMG(TV) Birm-
ingham, Ala. and has applications for ch. 64
in Cincinnatl and ch. 31 in Stockton, Calif.
Action July 12,

WBRG Lynchburg, Va.—FCC granted as-
signment of license from Harry A. Epperson
8r. to Tri-County Broadcasting Inc. for in-
corporation. Corporation is owned solely by
Mr. Epperson. Action June 30.

System. The Floyd county CATV has 400

customers.
meoln Neb, — Multi-Vue TV System

(mu]tlple CATV owner) has applied for a

anchise.

Peekskﬂl, N. ¥Y—U. S, Cablevision Corp.
has agplied for a franchise. Instaillation and
monthly rates would be $19.85 and $4.55,
respectively.

® Portland, Ore. — Total Telecable Inc.
{multiple CATV owner) has been granted
a franchise. The city is guaranteed 3% of
gross receipts.

Cambridge Springs and Edinboro, Pa.—
Coaxial Cable Television Corp. has been
sold by D. Richard Rothman to Times Pub-
lishing Co. (Erie [Pa.l Tlmes) which also
holds CATV franchise for Erle.

® Ligonier, Pa.—Laurel Highlands Tele-
vision Co. has been granted a 20-year

franchise.
® Millcreek, Pa.— Erie Television Corp.
has been granted & franchise.
# Deport, Texas—George Griffith & Asso-
ciates Inc. has been granted a franchise,.

® San Antonio, Texas—General Electric
Cablevision Corp., a subsidiary of General
Electric Corp. {multiple CA owner), has
been granted a franchise. Monthly rates
will be $5. The city is guaranteed 71%% of
gross receipts.

Vidor, Texas—KOGT Orange, Texas, has
apgalied for a franchise,

ultan, Wash. — Tele-Vue Systems Inc.
(mu]tlgle CATV owner) has applied for a
franch
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N THE late 1920’s and early 1930's,

Don Mercer was a youngster grow-
ing up in New Jersey, just across the
Hudson River from New York, where
fabled Radio City was taking shape.

His youthful imagination was stirred
for a career in radio as a result of
countless conversations he had with a
neighbor and family friend, O. B. Han-
son, vice president in charge of engi-
neering for NBC, who was playing a
key role in designing studios for the
emerging complex in Rockefeller Plaza.
Then and there Don Mercer decided he
would make radio his life’s work—as
an announcer.

With Mr. Hanson’s encouragement,
he joined NBC as a page at 18. Thirty-
three years later he has become a
valued fixture at 30 Rockefeller Plaza
and has been at NBC since starting,
except for a period of several years
when he was assigned to the parent
company, RCA, in broadcast-oriented
posts. He was promoted to vice presi-
dent, station relations, last May.

He recalls cheerily that he had aban-
doned his teen-age goal of announcing
because he soon learned that *‘there
was more excitement in moving through
the business channels of broadcasting.”

Mr. Mercer is a tall, solidly built man
of quiet but genial disposition who.
with unfailing equanimity, keeps four
telephones in his office busy on calls to
and from more than 400 TV and radio
affiliates and other NBC executives. He
is considered friendly and fair by affili-
ates, but they stress that he ‘“can’t be
pushed.”

Building Harmony = As the “man in
the middle” between the network and
affiliates, Mr. Mercer must keep in
balance the interests of the stations and
those of NBC. He confides that this
task is not always easy to accomplish.
but is pleased that he has a knowledge-
ablc staff of eight regional managers
plus Ray O’Connell, director of station
relations, to assist him on many bur-
densome assignments.

Mr. Mercer is well prepared for his
new position. He has served NBC (and
RCA) in various promotion and sales
assignments and since 1955 had been
director of station relations under Tom
Knode, who has been named consul-
tant on affiliate relations.

His job involves considerable travel-
ing; he spends about one-third of his
time away from New York, visiting
affiliates and attending various broad-
cast conventions.

“T think I've met the large majority
of our affiliates at one time or an-
other,” he reported, “and T hope I'll be
around to meet every one of them.”

Mr. Mercer pointed out that his ca-
reer has spanned the “golden days” of
radio in the 1930’s and 1940’s, the
pioneering vears of television and the
emergence of TV as a powerful commu-
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Middleman for
NBC-affiliate
relations

nication, entertainment and sales force.
But he hastened to add that the future
promises to be “even more exciting.”

“Without question, mine is one of the
great fun jobs in the industry,” he as-
serted. “There’s plenty of action and
I've arrived at this post at a time when
all kinds of things are happening.”

He explained that station-relations
problems are growing out of new and
complicated CATV developments; new
stations are springing up as all-channel
set distribution stimulates the construc-
tion of UHF outlets across the country,
and live overseas pick-ups are adding a
new dimension to already complex time-
zone scheduling problems.

WEEK'S PROFILE

Donald John Mercer—VP, station rela-
tions, NBC; b. July 23, 1916, Detroit;
attended evening classes in marketing
and advertising, New York University,
1934-37; guide and page, NBC, 1934-3/;
writer, NBC promotion department, 1937-
41; assistant promotion writer, NBC
Radio Recordinﬁ Division, 194142; U. S.
Army, field artillery, 194245, released as
captain; salesman, sales manager, sales
director, NBC Radio Recording, 194548;
manager, recorded program services de-
partment, RCA Victor Division, 1948-51;
contact representative, NBC station rela.
tions department, 1951.55; director, sta-
tion relations, 1955-67; VP, station rela.
tions, NBC, since May 1967; m. lIsabel
Wilson of Montreal, 1947; children—
David, 14; Margaret, 13; Cynthia, 10;
member—International Radio and Tele-
vision Society; past president, New York
chapter, Broadcast Pioneers; Beacon Hill
Club, Summitt, N. J.

“And somewhere on the horizon a
domestic-satellite relay system offers
promises—and, undoubtedly, new prob-
lems,” he observed.

One of the more notable changes that
has developed in network television in
recent years, Mr. Mercer notes, has
been the trend away from program
sales and toward participations. He is
aware that the steady proliferation of
participations on the networks has
caused consternation among station rep-
resentatives, particularly this past spring
because of the spot-TV doldrums, but
he believes there is at least one vital
factor that has been ignored.

“Some of our good friends in the sta-
tion-rep field are offering some interest-
ing solutions to a momentary softening
of the market,” he ventured. “Unless
I misread them, they seem to overlook
the basic fact that all spot revenue de-
rives from a program structure which,
for the vast majority of the stations
they represent, is largely furnished at
great cost—much of it unrecovered—by
the networks. This is the source of all
the commercial values and television’s
remarkable public acceptance. I know
of no one who tunes in for spot an-
nouncements.”

Doing Business = Mr. Mercer believes
that a station-relations department is
measured in part by the clearance level
it attains for the network’s TV pro-
grams. He is delighted to report that,
for the current season, station clear-
ances representing an average of more
than 95% of Nielsen Television Index
homes have been delivered for NBC-
TV programs.

Though the emphasis in all facets of
broadcasting today must be on TV, Mr.
Mercer and his staff allot a goodly por-
tion of their time and energy to radio.
He thinks there are unmistakeable signs
of a renewal of interest in radio. Only a
few weeks ago Mr. Mercer was named
to the National Association of Broad-
casters radio broad.

“In radio we must continue to shape
the network to fit the needs of our sta-
tions,” he remarked. “We think we
have done a good job with the Monitor
weekend service, the weekday Emphasis
segments, our various newscasts and our
special documentaries. We think radio
performs a valuable service for listen-
ers, stations and advertisers. But we
realize that much must be accomplished
in measuring the dimensions of radio
today.”

Mr. Mercer has had a busy spring
and early summer. He assumed his
new post at a time when NBC was in
the process of framing new affiliation
contracts, its first major overhaul of
such agreements in years.

For relaxation, he swims, skates and
plays golf “poorly,” he savs, but adds:
“There’s a tournament player in the
family—Mrs. Mercer.”

85



EDITORIALS

The political bite

ROADCASTING representatives may expect to en-
counter heavy going in this week’s hearings on political
broadcasting before the Senate Communications Sucommit-
tee. A national campaign is coming up next year, and politi-
cians are determined to force concessions in their use of
radio and television in the cause of their personal survival.

Not by accident did the FCC release last week its re-

port of charges for political broadcasting in the 1966 cam-

paign. Indeed the FCC, being something of a political ani-
mal itself, was thoughtful enough to break out a special
analysis of sustaining time devoted by television to U. S.
Senate races last year, a piece of data that will hardly go
unnoticed in the Senate hearings.

Nowhere, however, is serious mention being made of
other costs of political campaigning. There is no government
agency regulating newspapers that has compiled records
comparable to those put out for broadcasting by the FCC.
There is no source from which to learn, with anything like
the precision of the FCC’s broadcast figures, what was
spent in 1966 for directmail, billboards, travel, campaign
buttons or any of the other ingredients of political cam-
paigning. Only the charges made by radio and television
are available for instant reference, and thus radio and tele-
vision have become the principal targets in all attempts to
do something about controlling campaign costs.

It is not enough, however, to deplore the unfairness of
this situation—even though it has been created by the same
interests that persistently invoke a “fairness doctrine” of
their own whenever they want to bring broadcasters into
line. The whole trend toward more and more government
control over radio and television operations must be re-
sisted everywhere—in the Senate, in the House, at the FCC,
in the courts and in public forums. Isn’t it about time the
broadcasters got organized for effective resistance?

Corp. for Pablum Broadcasting?

ROADCAST journalism has sparkled unusually brightly

in recent weeks. Without meaning to, it may have shed
light not only on the public events it meant to illuminate
but also on the future of “public” broadcasting.

There have been, of course, the relentless (and costly)
hours of coverage of the Middle East Crisis, with two John-
son-Kosygin meetings and a Kosygin news conference sand-
wiched in. But in addition to recording history, TV news-
men have examined it in some outstanding examples of
enterprise and industry—in CBS’s four-part study of the
Kennedy assassination, for instance; in NBC’s one-hour
probe of the Garrison investigation, and, last week, in NBC’s
coup with Khrushchev in Exile.

Investigative reporting—of which these are only three
recent examples—adds an important dimension to public
knowledge and, of course, to broadcast journalism. It doesn’t
come cheap and it takes a lot of digging {not to mention,
in the Khrushchev case, ingenuity in acquiring the films).

It is a job that needs doing, and the examples of recent
weeks suggest that it is also a job that can be properly
done only by organizations free of governmental ties. We
wonder, specifically, how a Corp. for Public Broadcasting,
subsidized by the federal government, would have handled
any one of these three programs. Not only how, but whether.

A study of the assassination or of the Garrison investi-
gation by an organization so beholden to the government
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would have been suspect from the beginning—if ever under-
taken. And what CPB executive in his right mind, knowing
where his next budget must come from and what the films
could do to U, S.-Soviet relations, would even consider car-
rying the Khrushchev program—much less let Khrushchev
say he had won the election for President Kennedy or call
Richard Nixon *“a good for nothing"?

An organization directly subsidized by government might
be able to report the news as it happens—fires, set sessions
and the like—but it could never investigate, analyze or
interpret news involving the government without being sus-
pected of bias on the government side. With government
involved in virtually everything, that would leave, let’s
see . . . what would it leave? We started to say the mating
habits of gnats, but we haven’t been around to the Depart-
ment of Agriculture lately.

A vote for reason

HE President’s persuasion of Robert E. Lee to stay on

the FCC must be taken as a sign of the administration’s
approval of a line of moderation at the agency. The hard-
core extremists who have looked for ways to expand govern-
ment power have as much as been told that they will pursue
that course at the risk of unfavorable reaction at the White
House.

This is not to say that Mr. Lee has been the captive of
the businesses he regulates. On more than one occasion he
has taken positions that broadcasters looked upon with rage
or alarm. But Mr. Lee, throughout his 14 years on the FCC,
has been reasonable. His nomination for reappointment must
therefore be considered a presidential endorsement of
reasonableness, which has not invariably prevailed in other
seats on the commission.

It may also be assumed that the Lee appointment implies
approval of the majority’s position on recent issues that
aroused noisy dissent within the FCC. There immediately
comes to mind the 4-3 decision favoring the merger of ABC
into the International Telephone & Telegraph Corp. As a
member of the majority that stuck by its original approval
of the ABC-ITT arrangement, Mr. Lee would hardly have
been beseeched to renounce his- intention to resign if the
President had felt the ABC-ITT merger was against the
public interest.

It is Mr. Lee’s present disposition to serve out the seven
years of his new term. We hope he sticks to it.
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Drawn for BROADCASTING by Sid Hix
“Don’t light that cigar, Harry. . . . This may be Marlboro
country!”
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At your service...

Eight color video tape machines.
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Meet the CATV Industry’s ONLY Solid State Distribution Amplifier!

Frankly, we’re surprised that no
one but Vikoa has yet been able
to produce a solid state CATV
Distribution Amplifier. Our com-
petitors make Mainline Ampli-
fiers and Bridging Amplifiers,
and Line Extender Amplifiers,
but no Distribution Amplifier.
And a Distribution Amplifier is
absolutely necessary for effi-
cient CATV system design.

Without a Distribution
Amplifier, you have to route the
main trunkline through the
areas where distribution is re-
quired. This means a longer

trunkline . .
headaches.

. and unnecessary

Using Distribution Ampli-
fiers and other advanced tech-
niques enable you to make your
trunklines up to 50% shorter.
You get lower maintenance costs,
improved system reliability, and
fewer customer complaints.

Once you meet the Vikea
solid state Distribution Ampli-
fier, you'll be surprised, too, that
nobody else makes one. But then,
Vikoa has been surprising
people in the CATV industry
for years,

THE HOUSE THAT SERVICE BUILT

SPECIFICATIONS
Gain: 46 db min.

Output Capability, 2 outputs 4 outputs
full gain: 17 dbmv 44 dbmv
(12 c¢hannels, — 67 db ¢ross mod.,
‘5 db block-tilt)

Input Capability

(0 db pad, full gain): 5 dbmv
(10 db pad, 6 db switch,
5 db gain reduction): 26 dbmv

Tilt Controls (continuous): 8 db cable
at ch. 13 (sthches) 10 db, 17 db
cable at ch.

V.8 WR. — 75 OHMS (line input):
18 db return loss (line output): 16.5
db return loss

Ambient Temperature Range:
—40°F to + 140°F

Test Points (lme in, fceder out):
~-20 db (=1 db)

(Formerly: Viking Industries, Inc.}
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