 The Newsweekly of Television and Radio. |

==

e

l«l!'\_Eg

c3s

== 7
BER K

P
= o
—_— D et
= <o
Egz =0
=38 &
=<3 E.
-4y ]
=-‘UE'-Z
=i 1 XTH
—_ O ed
= 8&eyR
= B8KRa

Fox statlons go for
late mght Mag:c

] n?. ".*

G'é“bie ops cut’”’
. .' SB set-top deal



www.americanradiohistory.com

g
H
8
=
]
x
3
5
=
=1
3
:
g
3
5
i
h
P
i
B
EY

Acquisitior i Transmission



www.americanradiohistory.com

Recarding

Some of the most
advanced equipment

in the field isn't issued

by the military.

Things are tough enbugh out
there without hcving to lug around
150 Ibs. of edring gear. Mow Sony
ends the battle with the DNW-A22C
Digital Portable Field Editor.

This Betacam SX digital fieid
editing unit is Zompact, surgrisingly
ightweight. and extremely pcrtable
Its concise design incorpcratss twe
VTRs. two LCD screens and a built-ir
audio system in a highly gurable
package that's made to withstanc
the rigors of fizld work. wWhe-her it
bouncing alorgside you in a truck
or being tossed into an overheac
compariment an a plane,

For versatifty on int2rnationa
assignments, tha DNW-A22C easily
switches from 525/60 to 625/50
operation. Ardd should vou need
to divide ond conquer, its VIRS con
be quickly separated i¢ Ccperate
independenthy.

In terms of compatibilty, the
DNW-A220 can play back anaclog
Betacam. Betacam SP. and Betacam SX

And it performs frame accurate
insert and assemble editing with the
superty video Juality of Betacam SX
and four digitcl audio trac<s. So your
final cut will never be comperorised

The new CNW-A220. It's a defi
nite strategic acvantage in the fielc

1-800-635-SONY, ex:.220

www.sony.com/professional

Storage
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TOP OF THE WEEK / 8

Twentieth believes in Magic Tweniieth Television last week laid the groundwork for
its own Magic kingdom in late night, further complicating an already crowded time period with
a new show hosted by former basketball greai Earvin “Magic” Johnson. / 8

Mixed feelings over MSTV’s DTV plan The Association for Maximum Service
Television’s plan tor revising the FCC's digital TV 1able of allotments is drawing a wide range
of responses. /12

FCC to study program access Responding o Ameritech’s petition for stronger
enforcement of the rules restricting discriminatory pricing of cable programming, FCC
Late-night Magic / 8 commissioners last week launched an effort to beet up their rules on program access. / 13

Westwood One to simulicast Stones, Grammys Westwood One will create iwo temporary networks 1o
simulcast a Rolling Stones concert and the Grammy Awards. / 25

BROADCASTING / 20

‘Mortal Kombat’ goes

live-action Multimedia
megastar Mortal Kombat
will add a live-action syndi-
cation series (o its video
game, CD, live tour and fea-
ture tilm offerings. / 20

Granath exits Disney ‘Mortal Kombat’ comes to syndi-

CABLE / 26

Box buy boosts cable vendors Cabie’s massive
order for $4.5 billion in sei-lops could equip 20% of cable
subscribers over the next three to five years. / 26

NCTA study defends rate hikes The cable
industry blames the skyrocketing cost of programming for
coming cable rate hikes. citing a study trom Kagan Media
in support. / 27

Thirty-eight-year ABC cation. / 20 | TNT in prime time lead TNT iooks 1o lead cable

veteran Herb Granath will step down as head of the prime time for the year, although Nickelodeon scores the
company’s international division, although he will remain highest total-duy ratings, according to Nielsen Research

as a corporate vice president. / 20 data. / 29

L.A. judges restrict courthouse coverage TECHNOLOGY / 30

Los Angeles trial judges plan to enact rules that broadcast- | Test sites for Faroujda Faroujda wiil beta-test its
ers say will severely hamper their ability to cover trials in a | y;jeq upconverter product. which will allow broadcasters
city where trials make big news. / 23 and production houses to upgrade existing NTSC pictures

- = : — — | to several DTV formats. / 30
’ COVER STORY
Tele /32

King of the Hill | -
Officials at the [ Cyberspace ‘Homicide’
National Association cop go_es to TV NBC will

of Broadcasters don’l continue its crossing of cyberspace
8 like 10 brag. but the and airwaves when an online
ARG s Homicide character shows up on
emerged as one of | | television. / 30

the toughest and Popeye charts a Brilliant path
most successiul in | | Toullie; (aisnel /28

Washington. / 16 | Broadcast Ratings .22 Closed Circuit .........1 1 Fifth Estater ............ 45
Cover lllustration Cable Ratings.........27 Datebook ................ 44 For the Record ........ 4]

s By Gary Hally/SIS Changing Hands.....24 Editorials...............50 InBrief............... 48
= WS S 3 — 1| Classified ................34 Fates & Fortunes....46 Open Mike ........... .42

BroapcasTing & CasLE will not be published on Dec. 29. Breaking news developments will be available

on the daily TV Fax {1-800-554-5729 to subscribe) and CasLepAY {1-800-563-5729). B&C retums with the Jan. 5 issue.
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Twentieth believes in Magic

Pall

Fox stations to carry late-night show, raising questions r

about where Wavans fits in their plans

By Joe Schlosser

wentieth Television
last week laid the
groundwork for its

own Magic kingdom in
late night. further compli-
cating an alrcady crowded
time period.

Twentieth, Fox's syn-
dication arm, has clearcd
The Magic Howr, with
former NBA great Earvin
“Magic” Johnson at the
helm, on the 22 Fox
owned-and-operated sta-
tions tor a Junc 8. 1998,
start. Twentieth President
Rick Jacobson says the
show will likely air at 11
or 11:30 p.m. on the Fox
stations, which reach 40%
of the nation’s TV homes,
including those in a
majority of top U.S. mar-
kets.

There is one problem,
however. Buena Vista's
late-night entry. The Keenen Ivory
Wavans Show, already fills those time
slots on the same Fox stations. Buena
Vista, Disney’s syndication arm, has
a contract with the 22 stations for
Wavans that goes through the sum-
mer. Neither side is commenting, and
neither side seems ready to budge.

Wayans, whose show is averaging a
2.4 rating in the 38 metered markets,
according to Nielsen Media Research,
hs his work cut out for him. Although
Wavans has had some ratings success
in a number of top U.S. cities, it aver-
aged a 1.8 national household rating
through Nov. 30. Also, Johnson's show
is distributed by Twentieth Television,
whosc parent company owns the Fox
stations that will carry the show,

Various scenarios for Wayans have
been suggested, including airing it after
The Magic Hour on the Fox stations or
finding other outlets for next season.
But sources say Buena Vista execu-
tives are cool to the idea of being
pushed to late, late night tollowing

Basketball
lagend Magic
Johnson got help
on hiz show's
pitol from
vataran lalkers
Arsenio Hell and
Jay Leno.

Muagic, especially since running a late-
night show costs a hefty $800.000 to
$1.2 million per week.

Another scenario making the rounds
in Hollywood last week had Johnson’s
show as a summer-only 13-week trial
run. with Wayans airing reruns during
the stretch and possibly returning in
tall 1998. Buena Vista executives had
no comment, but Twentieth’s Jacobson
concedes that The Magic Hour has to
perform or 1t will be yanked like any
other show. “Every show has the
potential to end ecarly,” he says. “If we
are not successtul. the show may not
make it past the summer.”

Push comes to shove

Sources say Fox station head Mitch
Stern notitied Buena Vista executives
two weeks ago that The Magic Hour
was coming o the Fox stations. Stern
apparently did not go 10 Buena Vista I
empty-handed, however: He report-

edly went with an offer of another

season for The Keenen Ivory Wavans |

WwWWW.americanradiohistorv.com

Show on the Fox outlets. Although it
is unclear what time periods Stern
offered the show, it apparently was a
full-season commitment. And some
sources say he offered Wavans exact-
ly the same time periods Magic is
now signed on for.

The catch: As with Magic, the
Wayans show must perform if it is 1o
retain its current ime slots on the Fox
0&O stations.

Sources say Buena Vista looked
over Stern’s proposal and quickly
made a counteroffer. For over a week
now, Buena Vista Television President
Mort Marcus has been awaiting a
response from the Fox stations. But
any response was put on hold while
Stern attended to a family emergency.
Stern was out of his Century City
office all last week.

While Buena Vista waited. Twenti-
eth went ahead with its Magic Hour
announcement. Buena Vista executives
were reportedly upsel. believing that
the announcements of a Keenen renew-
al and a Magic show would be made
simultaneously. By last Friday, nothing
had been resolved.

‘The Magic Hour’

When Johnson taped his pilot this
summer, he did so at the NBC studios
in Burbank, just down the hall from
Jay Leno and The Tonight Show. The
former Los Angeles Laker received a
helping hand from Leno and had
Arsenio Hall warming up the studio
audience. Reaction to Johnson's pilot
was positive from a number of station
reps. not to mention Fox executives.

Fox is banking on Johnson's star
appeal and ability 10 attract the top
names in Hollywood. The hour talk/
variety show will teature a band headed
by percussionist Sheila E. and a come-
dy troupe performing nightly skits.

At last year's NATPE conference,
syndicators talked about filling the
void left by Hall's exit from the late-
night scene a few yeuars ago. Columbia
TriStar launched its current late-night
entry. Vibe, and Wayans was intro-
duced by Buena Vista. Twentieth exec-
utives say they also want to fill the Hall
niche—more specitically the niche the
show eventually found.

_ - _J
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“We are in a league of owr
own.” Jacobson says. "Every-
body tatks about replacing what
Arsenio had, but if you remem-
ber when  Arsenio first
launched. he had & very broad-
based progrium-—much ditfer-
ent from the one he went off the
air with. We hate to use the
word “crossover.” but we'd like
1o say Magic has a very, very
broad appeal.”

With all the good buzz sur-
rounding Johnson’s pilot taping
in August. Fox Network execu-
tives were interested in The
Muagic Howr as a possible net-
work show. But despite that
excitement. Facobson says. Johnson
has heen destined for syndication and
only syndication.

“The flexibility that syndication
brings is better for us and the stations,”
Jacobson says. “The stations these days
want just that,”

What about ‘Vibe’?

Left out of the batle between Disney
and Fox. and probably happy not to be
in the mix, is Sony/Columbia TriSr.

—Jop of the Weelk—

e 3

‘The Keenen lvory Wayans Show' could go one-on-one
with ‘The Magic Hour' for time periods on Fox O&Os.

Star’s late-night show Vibe was fight-
ing rumors that the show was going 10
be canceled. But the exit of original
host Christopher Spencer and the
entrance of comedianfactor Sinbad in
late October have given Vibe a boost
and possibly some staying power.
After tratting The Keenen Ivory
Wavans Show in the ratings since both
shows debuted in August. Vibe came
out of the November sweeps tied with
Wavans, with a 2.4 rating in the 3%

Only two months ago. Columbia Tri- | metered markets. according to Nielsen

Comcast Corp. is shrinking its posi-
tion in programming venture C3,
allowing C3 President Rich Frank to
take full control of the partnership.

Frank, the former Walt Disney
Television chairman, teamed with
Comcast after he left Disney in
1995, aiming to amass a production
operation plus a portfolio of cable
networks. But the venture has met
with mixed results, and Comcast's
priorities have shifted.

Frank is exercising an option to
take a majority stake, and Comcast
isn't fighting. “It's very amicable,”
says Comcast President Brian
Roberts. “We’'ll stay in the venture,
but Rich gets some flexibility.”

Frank says he may seek other

C_omcast reducing C3 _sta_k_e_

. s
Rich Frank is excersing an option to
take a majority stake in the C3 venture.

Media Rescarch.

“When you look at the num-
bers in the top markets, it's
indicating that we are growing
and finding an audience.” says
Barry Thurston. president of
Columbia TriStar Television
Distribution. ' think it Sinbad
hadn’t come on the scene. it
would have been a ditferent
story.”

One question remaining for
Thurston and Columbia TriStar
is when and whether Sinbad
will sign on for another season.

When Sinbad was named
Vibe's host. no one cither in his
camp or at Columbia TriStar
would say how long the comedian’s
fenure would be. Sources say Sinbad’s
contract is for one scason only and per-
haps even less. Sources also say heis in

| talks with Columbia TriStar about a

long-term deal that has motion picture
incentives (Sinbad is said to be inter-
ested in keeping his theatrical options
opend. Thurston would not comment
on any ongoing contract talks but said
that Vibe is moving forward with the
intention of having Sinbad on board

| next season. ]

wound up managing the network.

On the downside, C3's big push
into program production was a
failed syndicated daytime tatk
show, Home Team with Terry
Bradshaw.

Frank has other series in the
works, including a talker with
ex—-political operatives James
Carville and wife Mary Matalin, plus
development deals with three
broadcast networks. But program
production isn't Comcast’s top prior-
ity, and starting or buying cable net-
works is proving too tough.

The big beneficiary may be the
management at E! While President
Lee Masters continued to run the
network after Comcast secured a

L

financial or Hollywood partners and will focus on pro- |

duction and foreign ventures. “{Comcast and ] never
had one argument since we came tojether,” he says.

Terms of the deal could not be learned.

On the plus side, Frank’s urging prompted Comcast
to parlay its existing 10.5% stake in E! Entertainment
Television into a controlling interest by teaming with
Disney to buy out majority owner Time Warner Inc. for
$388 million. Disney put up all the cash, but Comcast

Broadcasting & Cable December 22 1997

controlling stake and there were few signs of tension,
Masters suddenly was reporting to Frank, not a board of
directors. Frank had very specific ideas about what
should be on the network, axing, for example, off-net-
work sitcoms in favor of more entertainment magazine
shows.

It was never clear that Masters’ job was at risk, but
Roberts reaffirmed his ogosition: “E! had and has a won-
derful management team.” —dJohn M. Higgins

— J
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‘Cable courting consumer
firms to make set-tops

TCl-led group hopes $4.5 billion order with
NextLevellG will spur mass consumer market

By Price Colman and
John M. Higgins

v trumpeting the news of their
B‘\-l.S hillion order for set-top
boxes last week, cable operators
were (rying to impress not only Wash-
inglon. Wall Street and the computer
industry but also major consumer ¢lee-
tronics manutacturers around the world.
Thut's because the operators know
that for advanced digital cable o
become a thriving business, they have ta
eventually shift the cost of the home
cquipment from their balance sheets 1o
subseribers” eredit cards. And to do that.
they must convinee niakers of TVs and
VCRs to um digital set-tops ito con-
sumer products and put them on the
shelves of Circuit City and Best Buys.,
The first step was commilting to a
single industry technical standard. says
the CEQO ot one major operator: lust
week s order with NextLevel for up 1o
IS million baxes was the second. s
like a getting a big rock rolling down
the hill.” the CEO says. "I shows what
this industry could generate if we could
gel [set-tops] at these price points.”
TCI Chairman John Matone uc-

—_— —

TJop of the Weelkk

Knowledges that he wants to
bring i major consumer
clectronics players. “We
would need a partner with a
big, well-recognized name,”
says Malone, who commit-
ted to buy at least 6.5 mil-
lion units. it would include
a4 second source for box

buy. which s valued ar $4.5
biltiom if all 15 million boxes
are delivered.

But NextLevel/GE would
not get atl the money. It is
conlracted  primarity to
assemble the boxes. The
order leaves unresolved the
fight among such computer
industry — players  as
Microsoft, Oracle. Sun
Microsystems and bntel to
supply the guts of the
michine—the chips. operat-
ing systems and applications.

It shows we're seri-
ous,” says Comcast Corp,
President Brian Roberts.
“And it appears TCH s
serious.”

manufacturing,”

The deal with a con-
sumer ¢electronies firm
what Malone calls the
“third leg of the stool™ (the
others being cuble and Sili-

“This time
the rocket’s
really going

However, even TCl and
Neathevel's big splash last
week carried echoes of the
unfulfilled hype of the inter-
active multimedia push i
1992, First. while just a

con Valley)—is imminent. to ﬂy, not month ago TCH strongly pre-
TCI is helping Neatlevel dicted thut the advanced
select the ally. and TCHwiall blow up on boxes would he ready by
have finat approval. the launch  Junc. Malone now says he’ll

Sony is emerging us a ad.” have o wait uniit late 1998
leading candidate. accord- pada. or carly 1999 for the top-of-

ing to MSO executives,
Thomson Consumer Elec-

tronics (the first manufacturer of

DiricTV receivers), Toshiba, Mit-
subishi and Matsushita also are candi-
dates.

Neathevel—soon to revert 1o its old
name, Generat Instrument Corp.—is the
immediate beneficiary of the consortium

—John Malone

the-line box he wants.
Sccond. industry support
is mixed. Time Warner Inc.. soon to
hecome the lurgest operator (serving
12.5 million subscribers), is in for just
500.000 units.
“These hinds of broad announce-

ments have to be taken with a litde bit of
I skepticisim,™ says Eric Buck of Donald-

AT&T, @Homé,_ TCG deal near

AT&T's talks with TCG and @Home about major equity
investments are poised to bear fruit, and a preliminary
announcement is likely before year end.

TCG (formerly Teleport Communications Group) is a
competitive local telephone access provider whose
cable backers include Tele-Communications Inc., Cox
and Comcast. TC! also is the largest cable backer of
@Home, with a 40% stake.

Home's other cable investors include Comcast, Cox
and Cablevision Systems. AT&T's investment in
@Home reportedly will be more than $1 bilion—a way
for the long-distance giant to tap into local telephone
markets more cheaply than by going it alone. (AT&T
late last week said it's backing off local entry to save
money.) The investment would give @Home's cable
partners financial help for upgrading their networks. In
addition, the cable operators could turn to AT&T for
expertise as they prepare to offer telephone service via

the Internet—a topic TCi Chairman John Malone has
mentioned repeatedly in recent days.

Malone says that he opposes an outright sale of TCG
but would entertain an equity investment. By taking a
stake in TCG, AT&T could gain access to local business
telephone markets.

AT&T spokeswoman Ruthlyn Newell says it's AT&T's
policy not to comment on rumors and speculation. “We
have not said anything specific about cable,” she says.
“What we have said about our local entry strategy is that
we can go it alone, but we're receptive to alternative
ways of entering local markets—whether joint ventures,
partnerships or anything that would speed competition
and our entry into local competition.”

AT&T fueled speculation about a possible alliance
with the cable industry on the eve of the Western Show
when it announced it was cashing out its 2.5% stake in
DBS provider DIRECTV. —Price Colman

|

|

_ _ ]
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son Lutkin & Jenrette. “*['m i cable bull.
But 15 million set-tops represents about
20 percent penetration of cuble subs.

their hopes for digital penetration. It’s

digital set-tops between now and 2000.”
On the operating systems and soft-
ware applications side. Microsoft sub-
sidiary WebTV and Oracle/Netscape's
Network Computer Ine. (NCI) are the
leading contenders, according 1o Mal-
one. He says talks with those archrivals
will intensify in the coming weeks.

The picture’s less clear on the chip
side. Intel clearly is a leading con-
tender, but the company’s micro-
processor prices arc a stumbling block.
“They’re 100 expensive,” says a cable
execulive familiar with a mecting two
weeks ago of Malone, Raberts and
other top MSO officials and Intel.

Other candidates: Sun Microsystems
and IBM, both accomplished players in
the microprocessor world and respon-
dents to the OpenCable request for
information.

Malone last week stressed that TCI
wants the "Cadillac™ set-top—a box
that's equipped for video. high-speed
two-way data service via TV and PC
alike, and voice and video telephony
over the [nternet.

TCl is one of nine large U.S. MSOs
that are part of the GI deal. which runs
over the next three to five years. The oth-
ers include Time Wamer, Comcast. Cox.
Jones, Century. Adelphia, MediaOne
and, reportedly. Cablevision Systems.

To get the deal moving at an average
of $300 per box over the life of the agree-
ments, Gl gave participating MSOs an
incentive: warrants to buy Gl shares at
about $15 that are tied 1o set-tops shipped
in 1998-2000. 1t all warrants are exer-
cised. the MSOs would end up with about
a 16% stake in Gl Also. TCI agreed to
sell the digital transport and signal autho-
rization segments of HITS to Gl for 1%
of GI's equity, worth about $300 million.
TCI will end up with about 20% of Gl,
worth $600 million at current prices.

While Malone culls the deal a
“watershed” for the ¢able industry. But
the failed 1992 deal in which TCI was
supposed to buy 1 million GI digital
set-tops that would deliver 500 chan-
nels has some analysts wary.

Acknowledging previous failures,
Malone says, “1've been wrong on
these things before.”™ But he adds,
“This time the rocket’s really going to
fly, not blow up on the launch pad.” =

Jop of the Weele

That’s a higher number than most of
these guys are talking about in terms of

very unlikely we’ll see that volume of

WASHINGTON

Ness not ruling out

all duopolies

CC Commissioner Susan Ness

has voiced strong concerns about
100 much relaxation of ownership
rules. But she is not entirely ruling
out local TV duopolies. Sources say
Ness is willing to consider local com-
bos in cases where they satisty condli-
tions showing that the common own-
ership would promote competition.
Criteria could include the financial
condition of the stations 1o be com-
mienly owned und their combined
market share. Ness long has been
pushing the FCC to rewrite its broad-
cast ownership and attribution rules.

HOLLYWOOD

This Bud’s for NATPE

he big man about New Orleans

during NATPE next month will be
Bud Paxson. He'll be looking both for
programming o fill his planned sev-
enth network and for aftiliates to
extend its reach. Reached at his head-
quarters in West Palm Beach, Fla.,
late last week, Paxson said he is inter-
ested in the new Robert Urich talk
show from Buena Vista and in
movies that fit the Pax Net's family-
oriented format. Of course. the syndi-
cators ard producers have not been
waiting for NATPE to make their
pitches, he says. It looks like a video
store here. We have i team of people
going through the movies to make
sure that they fit [our] model—the
drama with a warm, fuzzy ending.”

DENVER -
Malone buoyed by boxes

ay what you want about TClI

Chairman John Malone, you've
got to appreciate his sense of humor.
He’s so pumped about the 13 million
set-top-box order with General In-
strument that in a conference call last
Thursday. he said, *“l haven’t been
this excited since HBO put *Jaws’ on
in 19807 TCI's boss may be mellow-
ing with age. but he still doesn’t suf-
fer obvious questions gladly. Twice
during the conference call. he chided
media representatives, “If you read
the press release closefv...” Still. there

can be a dark side to being the cable
industry’s technology visionary. Dur-
g an unveiling of plans for TCI's
new headquarters, Malone disclosed
that he received e-mail from the Una-
bomber several years back threaten-
ing to blow him up for being a tech-
nologist. While the FBI was checking
out the threat, Malone may have been
musing about the irony of gelting
e-mail from an avowed technophaobe.

HOLLYWOOD
Dramedy tonight

ox may have tfound the secret in

developing its next comedy: Fig-
ure out a way to do it with a drama.
The network got a nod last week
from the Golden Globes for its
freshman drama Ally McBeal. The
category? Best TV series. musical
or comedy. I was pleasantly sur-
prised.” said Entertainment Presi-
dent Peter Roth, whose network has
been largely devoid of successtul
live-action sitcoms of late. [ smiled
1o myscelf because it’s a show that
has comedic and dramatic value that
can't be labeled casily.” The show’s
star, Calista Flockhart. also was
nominated for best actress.
NEW YORK

WTBS deadline extended

self-imposcd Dec. |5 deadline

has come and gone without a
decision from two entrepreneurs who
have been touting an offer to cable
operators 1o transmit superstation
wTBS(TV) Atlanta as a distant broad-
cast signal after Turner converts the
station to a busic network Dec. 31.
Former FCC attorney Laurence
Bloom, a partner with engincer Peter
Sclatani in upstart satellite provider
United Network Transport, had said
they intended 1o keep the ofter open
to operators through Dec. 15. Last
Friday, Bloom said he and Sclatzmi
were “making decisions on what to
do and how to go about doing it
Bloom did not indicate how many. it
any. operators had responded. Mean-
while, Turner has completed carriage
agreemients with operators represent-
ing 48 million houscholds (or about
two-thirds of its subscriber base) to
carry TBS as a basic network.

Broadcasting & Cable December 22 1997
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MSTV’s DTV plan

Mixed feelings over q

Broadcasters differ on suggested changes to allotment table

By Chris McConnell

he FCC can’t please all the broad-

I casters all the time.
|
That was the message sent by

stations responding last week to the
Association for Maximum Service
Television (MSTV) plan for revising
the FCC's digital TV table of allot-
ments. The table. issued carlier this
year. matches cach television station
with a digital TV counterpart,

Last month. MSTV and other broad-
casters proposed 357 changes to reduce
interterence among digital TV stations.

Some broadcasters said they liked the
proposed changes. Others said they did
not. And still others said they liked some
aspects of the proposal but not others,

“Univision does agree with MSTV
that the newly discovered interference
... must be addressed immediately.” the
broadcaster said. “"However. MSTV s
efforts to create a revised table 10
resolve this .., [have] led to certain real- |

FCC wants to link

digital fees

By Chris McConnell \
T digital TV fees 1o the revenue that

stations would gather from any
subscription services.

The 1996 Telecommunications Act
requires the commission to collect fees
for any pay services broadcasters offer
over their digital TV spectrum. The
law calls for the fees 10 be based on the |
amount that the spectrum would aitract
at an auction.

Last week's proposal suggested three
options for the fee program. One would
base the fees on a percentage of gross
subscription revenue. Another would [
base the fees on a percentage of sub-
scription profits. A third option would
base the fees on a combination of a flat |
rate and a percentage of revenue. ?

he FCC last week proposed tying

[ MSTV plan “provides a tair. workable

lotment proposals that not only fail to |
rectity the adjacent DTV channel prob-
lem. but actually make matters worse.™

More supportive was Granite Broad-
casting. which said the MSTV plan
“would eliminate interference problems
expected for many individual stations,”
Tribune Broadcasting. a signatory to the
MSTV proposal, also said the plan
would correct current DTV assignments
that would create oo much interference.,

Conversely. Sullivan Broadcasting
said most of the changes proposed by
MSTV would not help its stations and. in
some cases, would make matters worse.

“These ill-considered proposals
would only result in delay to the rollout
of digital television and should be reject-
ed,” said Paxson Communications.

In a joint filing. CBS and NBC said
only that the FCC **should seriously con-
sider™ the proposed revisions, ABC
voiced stronger support. stating that the |

and sensible plan.™

to revenue

[t has to be simple to apply and sim-
ple to enforce.” Commissioner Susan
Ness said of the FCC's DTV program.

Other commissioners agreed. FCC
Chairman William Kennard voiced ap-
proval of the revenue-based approach

proposed by the FCC. Commissioner I
Michael Powell added that the fee plan
should not encourage or discourage
any uses of the digital TV spectrum.
The fee issue so far has attracted lit-
tle interest from the industry: few have
unveiled specific plans to offer sub-
scription-based ancillary services. But
last weck’s proposal drew a4 warm |
industry response. NAB spokesman
Dennis Wharton said the commission’s
plan shows that regulators “are sensi-
tive to the tact that reasonable sub-
scription fees will be central to a suc-
cesstul build-out of digital TV.” =

ABC, CBS and NBC also urged the
FCC to delay implementing a proposal
by the Association ot Local Television
Stations (ALTYV) that UHF broadcast-
ers be able to boost the power of their
digital TV stations. ALTV suggested
that U’s be allowed to increase power
by using beam-tilt antennas, provided
the increase does not add interference.

The three networks said the FCC
should wrap up work on the allotment
table before reviewing the ALTV plan.

But several UHF broadcasters en-
dorsed the ALTV plan as well as a pro-
posal by Viacom to allow each UHF
broadcaster to boost power by at least
200 kw as long as the increase does not
create more than 2% additional interfer-
ence to any NTSC station. ]

' Green light
for gambling

New Jersey broadcasters got the
go-ahead last week to air gam-
bling advertising, when the U.S.
District Court in Mew Jersey found
in favor of casino developer Play-
ers International, the NAB, nine
state broadcaster associations
and two radio stations.

The ruling brings broadcasters
cioser to overturning a federal law
that prohibits gambling ads on
radio and television. |

FCC sources say that the com-
mission is likely to stay its enforce-
ment rules in New Jarsey, as it
already has done for nine Western
states in the Minth Cincuit.

Last September, the Ninth Cir-
cuit Court of Appeals ruled uncaon-
stitutional the federal law that
bans gambling ads on broadcast
media. The Justice Department
has not yet decided wheather to
appeal o the Supreme Court. Its
deadline is Tuesday (Dec. 23).

A decision on the same issue
also is pending in the Fifth Circuit
Court in Louisiana, which previ-
ously upheld the ban on gaming
ads. The Supreme Court sent that
decision back to the Louisiana
court on a technicality.

If the two circuit courts split, the
cases are almost guaranteed an
audience at the high court. If the
ban iz overfurmed in both circuits
and the Supreme Court refuses 1o
hear the cases, those actions, in
affect, will set a national precedent.
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Commission gets tough on access

Proposes plan to improve cable competitors’ access to cable networks

By Chris McConnell
CC commissioners last week
F launched an eftort to beef up their
rules on program access.
Responding to Ameritech’s petition
for stronger enforcement of the rules
restricting discriminatory pricing of
cable programming, the regulators invit-
ed comment on three suggestions posed
by Ameritech New Media, plus two
more offered by the commissioners.
Specifically, they posed the possibil-
ity of setting deadlines for resolving
program access complaints; imposing
fines and damages for violations: enti-
tling those filing complaints to a right
of discovery: revisiting the rules on
programming purchases by coopera-
tive buying groups, and extending the
rules to cover programming that once
was distributed by satellite but now is
distributed via land lines.
“"We must have clear rules that we
are prepared to enforce without delay,”
FCC Chairman William Kennard said

of the proposal. “Without access ... you | the program access rules.

really can't compete,” Commissioner
Susan Ness added.

Ness also cited program access
issues not addressed in last week’s pro-
posal. She said she would like to see
regulators address those issues, includ-
ing the question of programming that
has never been distributed via satellite.

Commissioner Harold Furchigott-
Roth, however, appeared to oppose the
idea of extending the rules to cover pro-
gramming that has moved from satellite
to land line distribution: “In the end we
may well conclude that we lack the
statutory authority to do so and that
Congress, rather than this commission,
is the appropriate governmental entity
to redress any competitive issues that
may exist with respect to programming
that is not transmitted ... by satellite.”

Commissioner Michael Powell also
had reservations about extending the
rules to cover some programming that
is not delivered via satellite, although
he applauded the etfort to put teeth into

In all, commission officials have re-
ceived 42 program access complaints
since the current rules were put into ef-
fect. Officials estimate the turnaround
on complaint resolution to be 6.5
months in cases concerning a simple
denial of access and 8.1 months for
more complicated complaints dealing
with program pricing.

The FCC took the action on the pro-
gram access rules as House Telecom-
munications Subcommittee Chairman
Billy Tauzin (R-La.) was posing a long
list of questions about the FCC’s rules.
“Given the impending deregulation of
cable rates in March 1999, it is incum-
bent upon us to ensure that the mecha-
nisms necessary for robust competition
are in place prior to that date,” Tauzin
wrote in a Dec. 17 letter to Kennard.

Tauzin asked the FCC whether verti-
cal integration is decreasing or increas-
ing, whether some programs are more
important than others and what obstacles
remain to spurring video competition. @

FCC threatens action on cable rates

Commissioners are concerned about rising rates, but are reluctant to freeze then

By Chris McConnell
he FCC doesn’t like cable rates,
and it doesn’t like cable rate

I tfreezes either.

And so last week the commissioners
appeared to cast about for another
option to use in responding to rate
hikes as they discussed the state of
cable competition at a hearing.

*Are these our only options? ['m not
so sure,” said Chairman William Ken-
nard of the choice between freezing
rates and doing nothing. Kennard added
that he has not ruled out anything, but he
described regulation as a last resort.

Commissioner Susan Ness also said
regulation was “an absolute last resort,”
while Commissioner Harold Furchtgott-
Roth was opposed to more rate regula-
tion: "Movie rates are going up, [and]
there are no calls for regulation there.”
Furchtgott-Roth, who co-authored a
book critical of cable regulation, noted
that cable continues to attract new subs.

Broadcasting & Cable December 22 1997

But there was little disagreement
among commissioners about the up-
ward trajectory of industry rates. And
while voicing distaste for responding
with a rate freeze, a majority of com-
missioners also expressed worries
about the rate hikes.

“Rates appear to be rising too fast ...
and we need to tind out why,” Kennard
said. Commissioner Gloria Tristani cited
a message from an irate cable customer:
“[Rates] don’t appear to be going up,
they are going up.”

Consumers Union's Gene Kimmel-
man urged the commissioners not only
(o treeze rates but to review the FCC’s
rules on vertical and horizontal integra-
tion as well: It is truly an overly con-

Rate reaction
For more stories

on cable rates,
see pages 14 and 27

centrated market.™

Also attacking the cable industry’s
structure was People’s Choice TV
Chairman Matthew Oristano, who
compared the largest MSOs and pro-
gram owners to Japanese cartels.

Kimmelman's presentation drew a
series of questions from Commissioner
Michael Powell, who asked why the
industry’s structure should not be
addressed through antitrust enforce-
ment. Powell also asked whether regu-
lating cable rates wouldn’t discourage
other companies trom trying to price
service at lower rates.

National Cable Television Associa-
tion President Decker Anstrom, mean-
while, insisted the industry is less verti-
cally integrated than it was in 1992,
Anstrom charged Kimmelman with
making “reckless allegations™ about pro-
gram pricing. “*Programming costs—pri-
mary inputs to cable service—are them-
selves increasing at rates that exceed
inflation,” Anstrom said. ]
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FCC charts rise in cable rates

Study says prices have gone up an average 8%-10% over past yvear

By Chris McConnell

hether or not

cable systems

are facing com-
petition. rates are on the
way up. according 1o
FCC rescarchers.

Issuing a report man-
dated by the 1992 Cuable
Act. the FCC last week
said cable rates jumped
8% -10% during 1996.
On systems facing eftece-
tive competition, the
rates increased 9.6% be-
tween 1996 and 1997,
while on the “noncompetitive™ systems,
riates rose 8.5%.,

“Subscribers in competitive service
arcas pay 5.8 percent less on average
than subscribers in noncompetitive ser-
vice arcas.” the commission said. The
report also pegged the average monthly
bill at $27.26 for subscribers o com-
petitive systems and at $28.83 for sub-
scribers to noncompetitive systems,

Despite the report of rate hikes. indus-
try lobbyists were still able to find some
good news in the numbers. Several were
quick to cite the higher rate increase on
“competitive” cable systems,

“1 think it shows these rate increases
are not driven by some monopolist de-
sire.” says cable lawyer John Seiver.
Seiver and others say the numbers
demonstrate the programming costs
that all cable systems must pay. In its
study. the FCC said both competitive
and noncompetitive systems attributed
rate hikes to programming costs as well
as to inflation. system upgrades and
channel additions.

“1Cs descriptive of what's happen-
ing.” adds National Cable Television
Association’s Daniel Brenner. “Rate in-
creases are associated with more pro-
gramming channels.”

Steve Effros. president of the Cable
Telecommunications Association.
points to the study s conclusion that the
numbers show “no statistically signifi-
cant difference in the average monthly
rate charged by regulated and unregu-
lated operators.™

“That’s the key.” Eftros says ol the
conclusion. It conlirms that the market-
place really determines what we spend.”

§oaura: UL

iE:pIanétibn of changes in rates Explanation of chang"és in rates
between 1996 and 1997
for the competitive group

Other
Costs

Upgrades

between 1996 and 1997
| for the nencompetitive group

systems not o program-
ming costs but to the
new freedom of those
SYsStems to raise rates,
Critics of the industry.
meanwhile. challenged
the industry’s insistence
| that programming cosls
are driving up rates.
“Programming costs
| are simply moving the
| profit from one pocket to
the other.” says Mark
Cooper. rescarch direc-
tor at the Consumer Fed-

Equipment cration of America.

|

The FCC did find the regulated cable
operators charging less per channel (60
cents per channel for 51 channels) than
the unregulated operators (65 cents per
channel for 48 channels),

And one FCC official stressed the
report’s finding that the noncompetitive
systems charged higher rates thun those
facing competition during each of three
time periods studied.

The official also attributed the higher
increases reported for the competitive

Cooper pointed to verti-
| cally integrated companies owning both
programming and cable systems,
Cooper also challenges the study’s
distinction between competitive and
noncompetitive cable systems. The
FCC researchers divided the groups
bused on language in the Cable Act and
the 1996 Telecommunications Act.
“That is a legal definition. not an eco-
nomic definition.”™ Cooper says. “There
is virtually no head-to-head competi-
tion,” ]

Marﬁey seeks later

sunset for

cable

Planned bill would delay rate regulation’s expiration

By Paige Albiniak

ep. Ed Markey (D-Mass.) last

week said he will introduce legis-

lation that would extend cuble
rate regulation past its March 1999
expiration date.

One day before an FCC hearing on
cable competition, the ranking Democrat
on the House Telecommunications Sub-
committee wrote FCC Chairman
William Kennard a letter saying that
“sound public policy should compel us
1o repeal consumer price protections
only when effective competition pro-
vides an alternative for consumers. mak-
ing regulator protections unnecessary ™

The FCC last week held the en bang
hearing. complete with industry and

CONSUMET Zroup wilnesses, in response
to a petition for a rate freeze filed carlier
this year by the Consumer Federation of
America and the Consumers Union. On
Capitol Hill, Rep. Pete DeFazio (D-
{ Ore.) carlier this fall introduced legislu-
| tion that would freeze cable rates,
Markey likely is paying particular
attention to the problem because cable
systems owned by MediaOne in his
home state are raising prices nearly 15% .
Rate increases are only 2.5% . however,
in towns where the Cablevision-owned
systems face competition (B&C. Dec. 8).
Markey argued against the inclusion
of a statutory sunset date when lawmak-
| ers were crafting the Telecommunica-
tions Act of 1996. He introduced an
amendment then that would have dereg-
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ulated cable systems only when effective | how you affect other competitors so they
competition existed in a certain market. | can actually compete. How can we make
The heads of the relevant House and | them competitive, open the environment
Senate committees do not support | and let them in? If no one wants 1o com-
Markey’s measure. although they are | pete. that's life.”” says Commerce Com-
pursuing ways o increase competition. | mittee Policy Director Mark Buse.
“[Senate Commerce Commitiee “There is no sentiment among House
Chairman John] McCain wants to know | Commerce Committee leadership to get

into the regulation of cable rates. The
FCC has the authority 1o intervene in
areas where consumers are truly getting
gouged. [The commissioners] need to
exercise that authority.” says Ken John-
son. spokesman for House Telecommu-
nications Subcommittee Chairman Billy

| Tauzin (R-La.). m

By Chris McConnell | McCain questioned that reasoning in
a letter last week to FCC Chairman
enate Commerce Committee | William Kennard: "I am concemed that,
Chairman John McCain (R-Ariz.) | in the absence of having a timely oppor-

wants the FCC to take another | tunity to review this matter. the com-

McCain wants FCC review of crossownership

part of a broad review of all FCC regula-
tions. Tribune representatives cited that
review earlier this month in response 1o
the FCC’s report to the court on the rule.

“We believe very strongly in our set

Broadcasting & Cable December 22 1997

look at its plans for reviewing the news- | missioners will be unable to evaluate
paper/broadcast crossownership rule.

Earlier this month the commission
told a court it has no plans to modity
the restriction against common owner-
ship of local newspapers and broadcast
licenses before March 22, That's the
date by which Tribune Broadcasting is
required to sell either wDzL(TV) Miami
or the Fort Lauderduale Sun-Sentinel.

Explaining its plans to the U.S.
Court of Appeals in Washington, FCC
attorneys said no commission “staft
proposals™ are anticipated before the
divestiture date.

whether divestiture in this particular
case should be postponed for a period of
time sutficient 10 enable the commis-
sion to complete its review of this rule.”
He added: “In this case. it appears
that a possible unnecessary and unwar-
ranted multimillion-dollar divestiture
could occur either from staft ineffi-
ciency at best or from prejudgment
inconsistent with the law at worst.”
The commissioners have not pro-
posed eliminating the newspaper/broad-
cast crossownership restriction. But the
FCC is revisiting its broadcast rules as

of fucts.” Tribune lobbyist Shaun Shee-
han said last week. praising McCain’s
letter to the FCC.

During the last session of Congress.
McCain backed legislation to eliminate
the crossownership restriction. The rule
also has come under fire from the News-
paper Assaciation of America, which
has petitioned the FCC 10 junk it.

Last week, McCain asked Kennard
to explain how the FCC plans to pro-
ceed with both its review of the rule
and any further proceedings concern-
ing Tribune. His letter asked for a
response by today (Dec. 22). |

Pressure over Portals

House Commerce Committee investigators say they still
aren’t satisfied with the answers they’ve been getling from
Pontals investor Franklin Haney about his role in the FCC’s
proposed move 1o new headquarters. And now they re talk-
ing about bringing Haney to Washington for a public hearing
on the issue if they don’t get the information they want.
“Should you fail to provide satisfactory responses...we will
be forced to consider more for-
mal means of securing this
information, including, if neces-
sary, the issuance of a subpoena to
compel your public testimony on
these matters before the Subcommitice on Uver-
sight and Investigations,” Subcommittee Chairman
Joe Barton (R-Tex.) and Commerce Commitiee
Chairman Tom Bliley (R-Va.) wrote Haney last
week.

The lawmakers are asking questions about a $1 million
payment Haney made 10 Washington lobbyist and former
Clinton/Gore campaign manager Peter Knight. Last week
the lawmakers said information obtained so far “suggests the
$1 million was a performance-based fee.” They also cited an
Oct. 10. 1995, meeting Haney and Knight had with
then-FCC Chairman Reed Hundt “just seven weeks before
the FCC formally accepted assignment to the Portals.” The
lawmakers also questioned Haney’s refusal of interview

Edited by Chris McConnell lawyer David Honig to review the

requests by House investigators and added that if the allega-
tions of political influence are unfounded. “we simply do not
understand why you are so unwilling to be interviewed or (o l
provide written information about the details of this mater.”

 PUSH comes to shove TCI

& The Rev. Jesse Jackson has his eye on TCI. The
.. Rainbow/ PUSH Coalition leader this month |
wrote FCC Chairman William Kennard 1o
complain that the company’s
) g~ Louisville, Ky., system has
O] I decided to upgrade service “'in
- predominately [w]hite resi-
dential neighborhoods...while leaving
predominately [b]lack, [b]rown and
poor neighborhoods with inferior ser-
vice.” Jackson also said he asked

company’s compliance with Equal
Employment Opportunity rules.

Offensive against the offensive

When someone at KUPD(FM) Tempe. Ariz.. 10ld a joke on air
that {according 10 a listener’s transcript) began: "What is the
best part of screwing an eight-year-old?" regulators were not

laughing. The station was fined $2,000 by the FCC earlier

this month.
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form or good politics to boast—but the association has
emerged as one of the toughest and most successful in
Washington.

Fortune magazine ranked it 20th out of 120. But those in
a position to know better push it right to the top. “It’s the
most powerful lobby in Washington.” says Sen. John
McCain (R-Ariz.). who. as chairman of the Commerce
Committee, deals regularly with many major industries and
their Washington representatives.

“They got between $20 billion and $70 billion of ftree
spectrum. Then they put a provision in the budget act that
will extend by at least 10 years their requirement to give
back the analog spectrum. Every encounter | have had with
them. they have emerged victorious,” McCain says.

With an annual operating budget of $31.4 million for fiscal
year 1997-98, the NAB represents the interests of more than
1.000 commercial TV stations and some 5,000 radio stations.
It is the heart of a larger broadcast lobby that includes Wash-
ington representatives of the major networks and station
groups as well as other trade associations. namely the Asso-
ciation for Maximum Service Televi-
sion and the Association of Local
Television Stations.

The NAB reputation for lobbying
prowess comes mainly from its work
on the two major pieces of telecom-
munications legislation of the 1990s,
even though neither focused primari-
ly on broadcasting.

When Congress began to move
legislation that would regulate cable
rates and boost competition, the
NAB rushed in with provisions that
would require cable systems to carry
all broadcast TV signals or force the
systems (o get permission o carry
them. The broadcasters’ support car-
ried the 1992 Cable Act into law over
President Bush’s veto.

Likewise, when Congress later started drafting a bill to
promote competition between the cable and telephone
industries, the NAB saw another opportunity. It attached
provisions to relax ownership limits for radio and TV and to
virtually guarantee TV stations the extra channels for mak-
ing the transition from analog to digital broadcasting. Sta-
tions would broadcast in both modes—analog on one chan-
nel; digital on the other—for a number of years, eventually
giving up their analog channels.

Broadcasters called it a tidy plan for ensuring free TV's
future in an increasingly digital world. Critics cried that it
was a $70 billion giveaway of government property. In any
event, with NAB officials and other broadcast lobbyists
looking on. the President signed the Telecommunications
Act into law in February 1996.

Many NAB observers credit the group’s success to its
ability to organize its membership—thousands of station
owners and managers—into a cohesive grass-roots lobbying
force. When NAB puts out the word, the phones of con-
gressmen begin to ring.

But NAB also has become adept at old-fashioned Wash-
ington lobbying skills: building personal relationships with
members of Congress and their statfs, spreading around cam-
paign contributions and cutting deals when it's time for them
to be cut.

Broadcasting & Cable December 22 1997

itting atop NAB is its president, Eddie Fritts, who was

derided in some circles as a rube or a dilettante when he

arrived in Washington from Mississippi in 1982, But
with persistent goodwill he has made himself an integral part
of the Washington scene. Ever the Southemn gentleman. Fritts
never has a spiteful word to say to or about anyone—at least
not publicly. And even those who abhor NAB policies have
nice things to say about Fritts. (Fritts and other NAB officials
refused to be interviewed for this article.)

Fritts often works by playing, hosting dinners at his home or
parties at Wolf Trap, the outdoor performing arts center for
which he is a board member. An NAB reception always is well-
catered and usually is attended by several members of Congress.

In building contacts. sometimes you have to be lucky.
Washington myth holds that Fritts and Senate Majority
Leader Trent Lott were college roommates and fraternity
brothers. That isn’t true. but Fritts and Lott were classmates
at Ole Miss and they are close. Fritts may not be able to
count on Lott’s help. but he can count on an audience.

Fritts’s low-key style has also proved effective in building

NAB President Eddie Fritts testifies in front of a Senate committee with fellow media
chieftains (from right to left) Association of Local Television Stations President Jim
Hediund, HSN Inc. Chairman Barry Diller, Time Warner Vice Chairman Ted Turner and
Motion Picture Asscciation of America President Jack Valenti.

consensus and holding it together. After negotiating the tele-
vision ratings deal with Fritts. National Cable Television
Association President Decker Anstrom says he came away
with a "greater respect for Eddie and the NAB. ... He has the
difficult job of managing his constituencies. It’s like herding
cats, as they say.”

Motion Picture Association of America President Jack
Valenti, long the dean of Washington lobbyists. found Fritts
an able ally during the TV ratings talks. “"He was upfront and
honest every inch of the way,” Valenti says.

[t Fritts is charismatic and congenial. chief lobbyist Jim
May is thorough and driven. During last summer’s budget bat-
tle. suys Mark Buse, policy director for the Senate Commerce
Committee, he talked to May “two, three, four times a day.”

“[May is| always accessible.” says Ken Johnsen,
spokesman tor House Telecommunications Subcommittee
Chairman Billy Tauzin (R-La.). “If you pick up the phone
and call May’s office and he’s not there. they will find him
within 10 minutes. That is critically important when you are
doing some 11th-hour negotiating.”

A Vietnam veteran, May seems to view lobbying much
like a war. He heads a staft of 15, including four other lob-
byists. and has a budget of some $3.16 million at his com-
mand. He joined the NAB in March 1988. six years after
Fritts took the helm. Previously, May had held lobbying
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positions at Pepsico and Coca-Cola.

“He's an incredibly tough competitor. He
uncerstands the process. and he’s not alraid 10
use 1. That makes 1t a tough fight. but a good
fight. You don’t mind when vou know someone
is plaving honestly.” savs Mark Buse. policy
director of the Senate Commerce Commiittee.

Recognizing that Washington Lwvmiking is
olten a matter of negotiation and compromise,
May Knows how to bend without breaking,
assoctates say. L think in the heginning Jim will
have a position—as we all do—und he will jeal-
ously defend it. But if you can prove to him that certain
changes need to be made. he Il Listen.” Johnson says.

One Washington lawyer savs May is also a savvy tacli-
cian: “He can assess and analyze a legislative sitwation in a
chesstike fashion. It's not something all of his peers can do.
Eddie [Fritts] docsn’t really have that ability. He's a sales-
person reallv. He can persuade. articulate and lead.”

ritts has demonstrated his power 1o lead by marshaling

the association’s membership into an effective grass-

roots lobby. In an mterview carlier this fall, Frius cred-
ited those grass roots tor NAR's success in the sunmer’s
budget battle.

1 think you could measure our involvement by the num.
her ot times we went 1o our membership [and asked them| o
speak to members of Congress. On this particular debate we
went 1o our membership frequently. ... The playing field was
shifting on a dailv basis. Consequently, it was incumbent
upon us to keep our members informed.”

“In 1985, broadeasters weren't getting involved in their
districts.” savs Howard Anderson. president of Kinwy(iw)
Essex. Calil. “Eddie Frits and Jim May persuaded us that
we had 1o get involved in our own districts with our own
senators and representatives.”

“When NAB puts out a call tor action. the local broad-
casters do it.” savs Gigi Sohn. executive director at Media
Access Project. a public interest law firm often at odds with
NAB on the Hill. “They are really good at listening to what

Is Eddie Fritts the most underpaid
lobbyist in Washington?

Could be, even though the
National Assaciation of Broadcast-
ers president earned $525,000 in
the fiscal year ended March 31,
1997, according to IRS filings.

“Considering the huge con-
stituency he represents, Fritts is at

- least fairly paid and perhaps in
some instances even underpaid,” says Eric Vautour,
managing director of executive search firm Russell
Reynolds Associates.

“What you are talking about with the NAB is a huge
number of companies, both small and large, that have
tremendous interest in what the government does and
how they do it,” Vautour says. “There is tremendous
pressure on him and the NAB as a whole to get results.
That's a very difficult position for somecne to be putinto.”

Although large by most standards, Fritts's salary is mod-

the Washington oftice asks them 1o do.”

Critics say broadcasting’s grass-roots ¢lout
comes not from the power of the arguments
but frony its contrel of the airwaves that polit
cians need o get elected or re-elected.

“Only the broadcast lobby uses the public
property of the airwaves to threaten represen-
tatives in Congress with significant alterations
of the public’s perceptions in order 1o retain
their private benefits.” savs former FCC
chairman Reed Hundt. “They have a tool that
no one else has, and they use it.

Tauzin concedes that he may listen more closely 10 broud-
casters than o other local businessmen who walk into his
office. "All of our jobs are based around the fact that we use.
in etfect. the broadcast meditum as a way of communicating o
our constituents,” he savs. "1t's in the interest of the broadeast
media to communicate the news. and we either know the news
orare making it ourselves. 1t's a natural and normal svmbiot-
ic relationship that goes on.”

Broadeasters deny that thev would use their control of the air-
waves 1o strong-arm politicians. *10°s getting legislators 1o under-
stand what our business s about and getting them to understand
the contributions that we make to our communities.” savs Ander-
son, who also is vice president of the NAB radio board.

“The NAB is doing a great job. In the last two or three
vears they have very fairly presented the broadeasters” pic-
ture to the Congress.” says Michael McDougald, presi-
dent/GM of McDougald Broadeasting Corp. in Rome. Ga.

MceDougald is NAB's ideal member. He has been president
of two Rotary Clubs and two Bovs™ Clubs. a board member of
SunTrust Bank. chairman of the Hospital Authority. vice chair-
man of Emory University’s Board of Visitors and president of
its alumni association. But. most important. he is a friend of his
district’s congressman, Republican Bob Barr. In fact. Barr
hired McDougald's wife to run his district office in 1993,

McDougald says he doesn’t go out of his wav 10 give Barr
positive news coverage. but both reap the benelits of their rela-
tionship. Through his community work. McDougald often
books Barr and his stal as speakers and keeps the congress-

Eddie Fritts, broadcasters’ bargain?

est compared with those of his media peers in Washington.
The Motion Picture Association of America's Jack Valenti
made $950,000 for calendar year 1996. Over at the Nation-
al Cable Television Association, Decker Anstrom earned
$724,785 for the fiscal year ended Jan. 31, 1997.

According to the National Journal's latest survey of
trade association salaries, published last April, Valenti
was second, Anstrom fifth and Fritts a distant 25th.

“Ithink Eddie should be comparably paid,” says one indus-
try source. “Valenti has been around a lot longer, but the dif-
ference between Eddie and Decker shouldn't be that much.”

Valenti has been openly proud of his highty paid sta-
tus, and he thinks Fritts deserves a raise: “It takes a
special kind of skill to manage thousands of members.
He's been eminently successful in ways that are mea-
surable and confirmable. I'm very high on him."

Fritts still fares better than most. According to the
National Journal, the average white male association
head pulls down $244,849; the average female head,
$158,918. —Paige Albiniak
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man informed of what's happening in the district. In exchange,
McDougald has access to Barr, not only on broadcast issues,
but also on any community issue that concerns him.

“There's no reason to be ashamed of making your view-
point known,"” says Bill Poole, general manager of wFLS-FM
and wysk-AM-FM Fredericksburg. Va. I have found that
most people in Congress are interested in your views regard-
less of what state you represent. If you are from their home-
town or their state, they will listen.”

Of course, the grease of Washington politics is money,
and broadcasters contribute their fair share. From Jan. 1.
1987, to Nov. 25, 1996, the NAB and the PACs of the Big
Four networks’ corporate parents gave congressional candi-
dates some $6 million. according to political watchdog
group Common Cause.

NAB gave candidates $1.83 million: General Electric,
which owns NBC, gave $2.45 million: Westinghouse, CBS
Corp.’s owner, gave $1.1 million; Walt Disney, which owns
ABC and ESPN, gave $402.347, and News Corp.. which owns
Fox Broadcasting and several cable networks, gave $246,114.

These broadcast interests also have contributed more than
$3.1 million in “soft™ or unregulated corporate money to
political parties since 1988, bringing tota! corporate giving
by broadcasters 1o $9.5 million over the past decade.

Common Cause also reports that 58 top executives from
the 10 largest broadcasters individually contributed almost
$400,000 to congressional and presidential candidates and to
political parties in the 1995-96 election cycle. And that
doesn’t include individual gifts to state political associations.
For example, last year News Corp. Chairman Rupert Mur-
doch gave more than $1 million to the Calitornia Republican
Party, the Las Angeles Times reported in October 1996,

entirely in dollars. To win on digital spectrum. many

believe the industry had to give in to congressional and
administration pressure on programming issues. After a long
fight, the NAB accepted an FCC rule requiring TV stations to
air three hours of children’s educational programming each
week. And in December 1996, it agreed to implement an age-
based ratings system. Seven months later, again due to congres-
sional pressure, it agreed to add content ratings to the system.

“I don’t fault NAB,” says Phil Jones, former president of
Meredith Broadcasting and immediate past joint chair of the
NAB board. *I fault us broadcasters for not having a backbone.

“NAB is a reflection of the different attitudes of broad-
casters. Broadcasters have ... given confusing directions to
the NAB that [have] caused them to cut deals they shouldn’t
cut. And Congress has a tendency to hold economic things
over broadcasters’ heads. They say: "If you don’t give us
children’s television, you won’t get the spectrum you need
to do digital television.” Broadcasters’ fear of retribution
causes them to put pressure on the NAB to cut deals.”

Heading into 1998, the NAB still is concerned about
securing the digital TV spectrum. It realizes that until the
first digital stations are on the air and viewers are tuning in
with costly new sets. Congress can renege on the spectrum
or attach fees to its use.

The other big issue for the new year is free TV time for
political candidates. Many members of Congress. including
McCain. see free time as central to their efforts to reform
campaign financing. What’s more. Vice President Gore has
set up an advisory committee to determine what public inter-
est obligations broadcasters should have as they make the

T he cost of the broadcasters’ Hill victories is not measured

Cover Story

The networks' Washington contingent

ABC's Billy Pitts [oined the rat-

work In January
1985. Bafore
that, he wiarkad
for 25 years on
Capited HilM, the
last 14 as the
flpor assistant for
Hinzsa Repuilican Majority Leades
Bob Michal (R-HL), Pitts’s epecialty
is legislative sirateqy; he's so good
at it that Speaker of the Houze
Newt Gingrich (R-Ga.) asked him
to be the House parliamentarian.

NBC’s Bob Okun also moved
downtown after
working  for
Michei—under
Pitts, in fact.
Okun's strength
is being respon-
sive to congres-
sional staff requests and offering
answers in a simple, clear man-

Franks has been working in
Washington since 1972.

Fox's Peggy Binzel has repre-

sented MNews

Corp. and Fox

Broadcasting in

Washinglon gince

June 1984, From

‘ 1990 to May

1994, she lobbied

for Turner Broadcasting System

Inc. Binzei graduated from Baylor

University in 1981 and started

almost immediately on Capitoi

Hitl, where she worked primarily

for House Telecommunications

and Finance Subcommittee
Chairman Jack Fields (R-Tex.).

—Paige Albiniak

switch to digital. He has made it clear that carving out time
for candidates should be among those obligations.

NAB is treating the Gore commission like a time bomb. Every
meeting of the commission has been monitored by one or more
NAB staffers, with cellular phone calls routinely going back and
forth between the meeting and NAB headquarters. NAB had a
television camera in the room during the last meeting on Dec. 5.

Many predict (and their opponents hope) that broadcast-
ers’ power eventually will be their undoing. “They better
watch out,” says Media Access Project’s Sohn. “If they keep
winning. someone is going to take notice.”

Some theorize that McCain and others repeat the “broad-
casters are powerful”™ mantra to undermine the lobby. People
like underdogs: they want to overthrow bullies.

Broadcasters are aware of this perception and purposely
play down their power. “Cable at one time was the fair-haired
child.” says Roger Coleman of Coleman Broadcasting Co.
“*They became so arrogant that they now have to repair that
image. As broadcasters. we’ve gone through periods [when|
we've become arrogant. People don’t like arrogant people.™

Besides arrogance. the only other thing that could undo
the broadcast lobby is a hostile public.

“If and when the public doesn’t like what the broadcasters
are doing. we hear from them,” says one Senate staffer. “That’s
the one constituency that broadcasters have to answer t10.” =&
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‘New venue for ‘Kom
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WBDTD and co-owned New Line team on live action weeklv

By Joe Schlosser

ortal Kombar has

grossed  more

than $4 billion
worldwide as a video
game, animated TV
series, music CD, live-
event action tour and two
feature films. Now you
can add live-action week-
ly syndicated series to
that list.

Warner Bros. Domes-
tic Television Distribu-
tion and New Line Television, both
Time Warner entities, are combining
their efforts tor the Mortul Kombai
series. slated for tall 1998 launch.
Larry Kasanoft, creator ot the Mortal
Kombat video games and the tranchise
that has followed, is the show’s execu-
live producer. Kasanoft and his pro-

Granath exits Disney International

Etienne de Villiers takes over top spot

By Steve McClellan

erb Granath. a 38-year ABC vet-

eran, is stepping down as head ot

the company’s international
division in January. The number-two
executive at the division, Etienne de
Villiers. will take over.

Company department heads re-
ceived the news lust week in a memo
from ABC Inc. President Bob lger.
Granath, 63, will remain with ABC as a
corpurate senior vice president through
1999, Untl then, he will also remain
chairman of the boards ot ESPN and
A&E Neiworks.

De Villiers has been head of Disney s
mternationat television activities since
1986. Of Granath's tenure, De Villier s

The video game becomes the syndicated series.

| duction company. Threshold Entertain-

‘ ment, produced the Mortal Kombat
games und feature fitms.

[ “This represents a textbook case

| from the Harvard Business School on

[ how 10 market merchandise and suc-

| cessfully launch a franchise,” says
Scott Carhin, executive vice president

says, “Herb has helped
facilitate the vansition and
integration ot our business
and consolidated the dis-
tribution business, which
[ required some pretty
painful decisions,” refer-
ring 1o staft cuts.
| De Villiers says Disney
| ltas doubled its interna-
tional TV business over
| the past three years and
predicts that 1t will double
again in the next three 1o
live years.

He will focus on increasing the world-
| w e distribution ot The Disney Chan-
nel. The channel already has launched in
six territories (the UK, Tawwan. Aus-

wwWw americanradiohistorv com

| brand that has few peers in the world ot

Herb Granath says his 38
years at ABC have been a
‘really good ride.’

bat’

of Warner Bros. Domestic Television
Distribution. “These guvs have built a

entertamment.”

Carlin says Mortal Kombar is unigue
because it started as a video game and
then progressed inte all the other prop-
erties—not exactlv the way Holly wood
normally conducts business. The Mor-
el Kombai series is being sold for 6-8
p.m. slots.

The series witl follow the adventures
of Kung Lao and his companions as

they defend Earth against torces of

Outworld. Mortal Kombar will leature
martial arts sequences along with elab-
orate special effecis.

“It's young-adult, male-driven with
no blood and no graphic violence,’
Carlin savs. “ltis science fiction mar-
ricd with balletic martial arts [in
their] highest form. The people who
pertorm the martial arts are literally
the world-class martial artists from
around the world.’ ]

traha. Malavsia, France
and the Middle East) and
plans to launch in Spuin,
[talv and Germuany in
199%.

The company also will
launch The Disney Chan-
nel in Latin America dur-
ing the next 18 months.
according to DeVilliers.
Although not specitying
launch dates and carriage,
De Villiers savs there
likely will be two Latin
American feeds (ind pos-
sibly a third) for The Dis-

ney Channel: one in Portuguese for

Brazil. and two Spanish versions for the

rest of Latin America.
Granath says he expects 1o stav in
| the broadcasting business atter he

1
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WB'’s best freshman hour comedy Ally McBeal for the 1998-99 sea-
. . son. The drama from David E. Kelley, which airs at 9 p.m.
The WB enjoyed its : : .
Bes Wednerartir- Monday, has averaged a 5.1 Nielsen rating/12 share in

ing week 12 of the 1997-98
season (week of Dec. 8), post-

ing a 24% gain over the same
week a year earlier. The WB
earned a 3.1 Nielsen rating/5
share, up froma 2.5/4 last year.
Buffy, the Vampire Slayer also posted an all-time high on
Dec. 8 with a 3.9/6. Season to date, the WB has a 3.0/5,
up from a 2.7/4 last year. UPN still is a step ahead of The
WB this season, earning a 3.2/5.

Fox revamps Thursday

Fox will bid farewell not only to one of its veteran comedies
but also to one of its freshman dramas that failed to lure
sufficient viewers from NBC's juggernaut Thursday. Gone
from the lineup on Jan. 1 will be Living Single—a comedy
from Warner Bros. that has aired on Fox for five years—
and 413 Hope St. Two episodes of the sitcom , starring

Queen Latifah and Kim Coles, will air back-to-back at 8-9 |
p.m. onJan. 1, while the finale of 413 Hope St. will airat 9 |

p.m. Fox will fill the night during January with a new com-
edy and a returning drama. Ask Harriet—a sitcom from
Columbia TriStar—will bow Jan. 4 at 8:30-9 before moving
to its regular 8:30 Thursday slot on Jan. 8. The Universal
drama New York Undercover will return to Fox for its
fourth season at 9-10 p.m. Thursday. The comedy
Between Brothers, which now airs at 8:30 on Thursday,
will move to 8 p.m. In other announcements from Fox:
Beginning Jan. 23, the hour-long Beyond Belief: Fact or
Fiction will fill the slot left open by the cancellation of The
Visitor at 8 p.m. on Friday. Also, Fox has renewed the

adults 18-49 and a 8.4/20 in women 18-34.
Columbia gets Whoopi

Columbia TriStar TV has signed a production and devel-
opment deal with Whoopi Goldberg, last seen in prime
time television as a co-star of ABC's Cinderella. Gold-
berg—whose company, One Ho Productions, will pro-
duce TV series, telefiims and specials for Ccelumbia—
had teamed with the studio earlier this year. Goldberg
was the voice of a puppet in a UPN pilot, Ruby.

New life for ‘900 Lives’

ABC passed on it this season, but Fox has shown interesi
in a Universal TV pilot, The 900 Lives of Jackie Frye.
Developed for the 1996-97 season, the sitcom from Jeft
Nathanson was set to star James LeGros and Peter Mac-
Nicol. Fox likely will recast the comedy, which depicts two
brothers—one of whom has a penchant for daydreaming

ABC’s ‘Century’ note

ABC News will tackle the past 100 years in The Century,
a 12-hour series that premieres March 1999. The six
episodes, anchored by Peter Jennings, will focus on such
themes as how technology, transportation and media
have unified the nation and how certain innovations have
transformed 20th-century life. ABC News also will pro-
duce a separate 15-hour documentary series for The His-
tory Channel, details of which will be announced soon. in
partnership, Doubleday will publish a 600-page compan-
ion book to the ABC and the History Channel series.
Buena Vista Home Entertainment will distribute home-
video editions of The Century. —Lynette Rice

departs ABC in two years. and may |

even retain some business ties 1o the
network. 1 just decided it was time 1o
back off a liule.” he says. noting that
D¢ Villiers has been running the day-
to-day opcerations tor at least a vear.

As chairman of the A&E and ESPN
boards. Granath expects both compa-
nies to continue to extend their brands
through the taunch ot additionad niche
program services {(most likely as part of
digital tiers) und new businesses. such
as the publishing venture ESPN is
planning for 1998,

Granath doesn™t rule out ESPN’s
further expansion into the regional
sports network business. He acknowl
edges that ESPN has been a hittle leery
of them, because you're at the merey of
the one or two teams that are the head-
liners of the service.”

He also will continue to oversee the
international sale of the Academy
Awards, 1o which ABC has the rights for
the next severul vears. “Fve alwavs been
close 10 the Academy. and | think there
are several things that can be done to
attract [greater] attention™ 1o the awards,

L = —t
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new technologies. When Disney bought

such as ancillary programming. he says.

Granath jomed ABC Radio in 1960
atter a two-year stint as a sales rep tor
NBC Television. He spent most of the
1960s as an account rep for ABC Tele-

vision. moving 1o the sports division as |

head of sales in 1970, In 1976 he was
named assistant  the president of ABC

Ine. (Ellon Rule) and in 1979 became |

head of ABC Video Enterpnises, leading
the company s charge into cable and the

WERE
THE ONE

AMERICA WATCHES

FOR
FAMILY

PROGRAMMING
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[ ABC in carly 1996, Granath was named
chairman of the two companies’ merged
international operations.

Reflecting on his 38 years at the
company. Granath recalls that former
boss Thomas Murphy (former chair-
[ man. Capital Cinies/ABC Inc.) was
tond of saying “he didn’t know anyone
who lett the broadeasting business vol
untarily. That pretty much sums up my
thoughts on 3% years here. 1Us beenn a
realty good ride.” a

Sports News,

Children’s Programs,
Classic Movies,
Western Series,
Music and More

For More Information Call

Debi 972-868-1703
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'S CHOICE

KEY: RANKING/SHOW {PROGRAM RATING/SHARE] « TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED = TELEVISION UNIVERSE ESTIMATED AT 98.0 MILLION HOUSEMOLDS: ONE RATINGS POINT=980.000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT + (NR):NOT RANKED; RATING/SHARE ESTIMATEO FOR PERIOD SHOWN = *PREMIERE « SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH + GRAPMIC BY KENNETH RAY

Ratings according to Nielsen

Dec. 8-14

11.2/18

Week o o 'b.‘ ( g
e OS] © ks Xl OIS ,
U .0 5.0 o

5 8:00| 9. Tales from the Tomb 36. Cosby 9.2/15] 44.Suddenly Susan 8.4/13 109.Mal & Eddie 2.6/4 99.7th Heaven 3.7/6
. v L

< 830 71112 34 Ev Loves Raymd 9.3/14| 50. Mad About You 8.0/12| 42 8th Annual Billboard |108.Mal & Eddie 2.7/4

g 900[ 5. NFL Monday Night 50. Cybill 8.0/12 29. Caroline in/City 9.8/15|  Music Awards  8.6/13/109. Good News 2.6/4| 93 Buffy/Vampire

© 930| FootballCarolina | 50 George & Leo  B8.0/12| 56 Naked Truth  7.7/12 113Sparks 2414  Slayer 396

2 10:00 Panthers vs. Dallas

Cowboys 15.3/25| 77.Brooklyn South  6.3/10| 14. Dateline NBC  12.0/20

8/36

- 8:00| ©66.Grace Undr Fire 7.3/12 31 JAG 9.4/15 22.Mad About You 10.3/17 ' 104 Moesha  3.3/5
g 5:30[ 47.Soul Man 8113 “°I3T JustShoot e 0.4/15] 7 :AUO"VTE““;:: :‘::gi‘;w 105.Clueless 3075
ie—Son-In-
a 9:00] 11. Home Imprvmt 12.8/20 . 12. Frasier 12.6/19 7.0/111109.Mal & Eddie 2.6/4
@ 76. Michael Hayes  6.6/10 : , 0 :
a 9:30 15. Frasier 11.518 106.In the House2.6/4
00| 10. NYPD Blue 12.9/21
s " 77.48Hours  6.3/11| 17.Dateline NBC 11.3/19
: U = 8.0 . .
: 8:00| 34.Spin City 9.3/15| 63. Nanny 7.4112| 62. 3rd Rock fr/Sun 7.5/12| 45 Beverly Hills, 90210 96.Star Trek: 99 Sister, Sistr 3.7/6
§ 8:30| 20.Dharma & Greg 11.0/17( 63 Murphy Brown 7.412| 83 Tony Danza 538 8.213]  Voyager  3.86| 96.Smart Guy 3.8/6
9:00f 17.Drew Carey  11.3/17| 9. Public Eye with Bryant | 53 3rd Rock fr/Sun 7 8/12 . 113.The Sentinel 99. Wayans Bros3.7/6
45 Party of F 23|
é 9:30] 40. Ellen B714| Gumbel 7.1/11] 69, Working 7amy| 4-PartyotFive 82113 2.4/4( 99, Steve Harvey 3.7/6
iggg 21.PrimeTime Live 10.7/18| 39.Chicago Hope  8.8/15| 24.Law & Order  10.1/17|
. 0 8 ) 4
> 8:00 . ) 5. Friends 16.1/26| 87.Living Single 4.7/8
86. Nothing Sacred 4.8/8| 28.p Land 9.9/16
g 8:30 g e romised Land 8. Union Square  13.5/22| 90. Between Brothers 4.4/7
9:00 22. Diagnosis Murder 2. Seinfeld 20.6/32 )
87. 4.7/7 .9/
g 9:30 e 10.3/16] 3, veronica's Clst 17.1/27 98,813 Bope SMGAF |30
F1000 40.20/20 8.7/14| 81.Dellaventura  5.8/10| 1.ER 21

77.Teen Angel 6.3/11

7.4/14

53. Sabrina/Witch  7.8/15| 59.Fr the Snowman 7.6/15 8. Plavers 52/10! 92 The visitor A0/

66.Boy Meets Wrid 7.3/14] 53.Frosty Retums _ 7.8/15] ~ ' Y : ' :
“Sabrina’Witch _7.6/14 |

29. Sabrina/Witch _7.5/14{ 63.Story of Santa Claus | o, poioonge 9.417| 89 millennium 45/8

30.20/20 9.7118

42. Kathie Lee: We Need a
Little Christmas 8.6/16

53 Homicide: Life on the

Street 7

815

9.2117
15.1/24

103. Online Adv/Ozzie 3.5/7| 6. Dr, Quinn, Medicine 80.Cops 6.112
: ' 47.Th 8.1/15
96.Santa v. Snowmn 3.8/7|  Woman 7.3/14 EIFTenaN 74 Cops 6.913
93. Christmas Miracles 81. Christmas Concert of , 75. America's Most
397  Hope 5./11| 38 The Pretender  B.9716| "™\ -\ AFB  6.7/12
85.The Practice  4.9/9| 36 Walker, Texas Ranger | .o, o 79013

10.3/16

; ; ; 115 Nick Freno 2.2/4
/a8 o 7.60 Minutes 14,4725 7' NAONAI GOGIABNGC | 55 worigs Funniest?.8/13 _

N 7:30| 59. ABC Family Movie— pecial .9/8 112.Parent "Hood 2.5/4
g:00f  TheFlintstones 7.6/12 . 26. The Simpsons  10.0/16 110. Jamie Foxx 2.8/4

g 9. Touched by an Angel | ¢ 1 cline NBC 100116 pot e >mpSOns_10.0/

Z 8:30 13.3/21 19.King of the Hill 11.1/17 110.Tom Show 2173

= 9:00 , 101.Unhap Ev Af 2.4/4

. 13. The X-Files 12.4119 - -

D 930 24-:1%&2“_":% d”;g'l‘r" 4. CBS Sunday Movie— | 47. NBC Sunday Night _ 113 Alright Alrdy 1.9/3
10:00 Your Heart 101/16 Ellen Foster  16.5/25 Movie—Congo 8.1/13f
10:30 als L

WEEK AVG 8.8/15 9.2/15 10.1/17 7.3/12 2.9/4 3.1/5

STD AVG 9.0/15 9.7/16 10.6/18 7.4/12 3.2/5 3.0/5

22 December 22 1997 Broadcasting & Cable

www.americanradiohistorv.com


www.americanradiohistory.com

a8

L

BroaTcaEng & Cable December 22 1997

Broadcasting

L.A. judges plan media ban

New rules would prohibit filming within Superior Court and some municipal courts

By Dan Trigoboff I

os Angeles trial judges plan 1o i

enact in January rules that broad-

cast journalists say would serious- |
ly impair courthouse coverage.

Local journalists are considering a |
legal challenge to changes in rules that
would ban filming or photography |
within Superior and some municipal
court fucilities without prior approval |
of the presiding judge. Under the new
rules, filming and interviews could go |
on in designated arcas—but journalists
contend those arcas are virtually nonex-
istent in most Los Angeles courthouses.

Reporters say the rules could end
filming instde and outside courtrooms
and in courthouse hallways, escalators,
entrances, stairs and elevators. Because
Los Angeles is home to countless
celebritics as well as the entertainment
industry and 1ts myriad mishaps and dis-
putes. reporters fear the new rules could
cut down on a big source of news.

“They want to ban us. just like in
federal court.”™ says Carol Breshears,
assignment manager at KTrvirvy  Los
Angeles and president of the arca’s
Radio-Television News Association,
“This tremendously hinders our ability
10 do our job, It discriminates against
clectronic journalism. Since the [OJ.]
Simpson |criminal| case. we've been
closed out.”™

Atlthough the rules apply to all jour- |
nalists, radio and TV coverage would
likely be most affected because

o e e A —
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restrictions on cameras and recorders.

Even hand-held recorders. typically
used by reporters for notetaking, would
be restricted within the courthouse—
although Superior Court Presiding
Judge Robert W. Parkin says he in-
tends o liberally grant permission to
use |a recorder] unless it is to be used
for broadeasting purposes.”

“The kind of hassle and harassment
that goes on in part precipitated the
rule.” says Los Angeles Superior Court
Judge Robert O"Brien, who backs the
changes. "Pcople point to the high-pro-
file cases, the kind that generate media
people in hallways outside courtrooms.
There have been complaints and inci-
dents of the media’s running down the
hall after witnesses...lelevising jurors...
blocking hallways.... It's that in-your-
face kind of thing. I haven't presided
over any big media trials. but I've seen
what happens: the cameramen chasing
wilnesses. running into bathrooms ..
jurors hassled by reporters with micro-
phones.™

Joumalists concede that things can get
out of hand. such as when a lawyer or

wilness is being followed by reporters |

and cameramen. “Fve been jostled and
knocked around myself.” says KTLA(TV)
reporter Ron Olson, “although I've never
been knocked oft my feet.”

Douglas Mirell. a lawyer representing
the Society of Professional Journalists,
among other media clients. says the

judges cite a great deal of such anecdotal

evidence. it happens.”™ he says. “But
let’s let the punishment fit the crime.
Let’s not have a blunderbuss effect.”

Journalists credit Mirell with help-
ing 10 remove—following a comment
period—a requirement that journalists
display at all times the press passes
issued to them by law enforcement—
which, reporters complained, would
have put a greater restriction on jour-
nalists than on the general public.

Rex Heinke. another L.A. media law-
yer. notes that the rule provides no guid-
ance for judges 1o allow use of cameras
inside a courthouse. “The judges have
expressed a legitimate concern here. But
this is an overrcaction. On what basis
are judges supposed 1o make this deter-
mination? In a high-profile trial. there
may be 30 or more requests to film. My
suspicion is that some judges will never
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have time to deal with them.”

Judge O Brien says that although
there are no guidelines in the rule. judges
would follow a line of case law regard-
ing media access 1o courts and that arbi-
trary refusal to allow media coverage
could well be abuse of discretion.”

Lauren Blau. who covers courts for
the Los Angeles Daily Jowrnal and is
president of the L.A. chapter of the Soci-
cty of Professional Journalists. com-
ments that “our board feels very strongly
that there are elements of this rule that
are unconstitutional” regarding civil
rights. “All of the Los Angeles media—
from print to wire to broadcast—are
united on this issue.” Leaders of the
RTNA and SPJ chapters have authonized
litigation if necessary. That might be
avoided. however. if the media and
judges can agree on space within court-
houses for media to set up and film.
Sources reported attempts toward an
[ agreement last week. bul fevels of opti-
[ mism varied. ]
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Invest Americallli

Invest America - is what you want
from an investment investigative
program.

IA puts Morton Downey Jr. in the
position of asking the hard-hitting
questions that need to be
answered in today's investment
market place.

If you invest...This is your show!
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Check it out on:

America One Television
The One America Watches

For More Information Call:
972.868.1703
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The week's tabulation
of station sales

Proposed station trades

By dollar volume and number of sales;
does not include mergers or acquisitions
involving substantial non-station assets

THIS WEEK:
TVs$0 20
Combos 1$173,150,000 - 4
FMs$13,775,000 -5
AMs 1$362,250 -1 2
Total 1 $187,287,250 1 11
SO FAR IN 1997
TVs1$7,246,180,330 - 110
Combos $7,981,984,551 - 318
FMs1$1,944,371,233 11394
AMs - $361,566,358 - 235
Total 1 517,509,092,472 -, 1,057
SAME PERIOD IN 1996:

TVs > $10,487,824,645 199
Combos 11512,033,784,236 - 345
FMs - $2,628,006,860 11417
AMs - $212,820,906 - 254
Total - $25,362,436,647 -~ 1,115

Source: BROADCASTING & CaBLE

Swap of WNWK-FM Newark for WPAT
{AM) Paterson, N.J.

Value: $135 million ($20 million for
wpraT(aM) plus $115 million cash con-
tribution)

Swapper: wNwK-FM: Multicultural Radio
Broadcasting Inc., New York (Arthur
Liu, president/owner); Liu owns
KALI{(AM) San Gabriel and 50% of KALI-
FM Santa Ana, Calif.; wkpm(AM) New
York, and KCHN(AM) Brookshire, Tex.
Swapper: wrPAT(AM): Heftel Broadcast-
ing Corp., Dallas (McHenry T. Tich-
enor Jr., president); owns 18 FMs
and 12 AMs

Facilities: AM: 930 khz, 5 kw; FM:
105.9 mhz, 2.4 kw, ant. 722 f.
Formats: AM: Spanish; FM: multicul-
tural

Broker: Rumbaut & Co.

WEEX({AM)-WODE(FM) Easton, Pa.
Price: $28-$29 million

Buyer: Clear Channel Communica-
tions Inc., San Antonio (L. Lowry
Mays, president); owns/is buying
130 FMs, 75 AMs and 11 TVs
Seller: CapStar Broadcasting Part-
ners LP, Austin, Tex. (Thomas O.
Hicks, owner); owns/is buying 226
FMs and 93 AMs

Facilities: AM: 1230 khz, 1 kw; FM:
99.9 mhz, 50 kw, ant, 449 ft.
Formats: AM: sports, tatk; FM: oldies

KTUC(AM) Tucson and KSIM{FM) Oro

Broadcasting

Valley, Ariz.

Price: $6.5 million

Buyer: Rex Broadcasting Corp., Tuc-
son (James C. Slone, president/own-
er); owns KCUB({AM)-KIM(FM) and KHYT
(Fm), all Tucson

Seller: Maloney Broadcasting Inc.,
Manchester, N.H. (Christopher D.
Maloney, principal); no other broad-
cast interests

Facilities: AM: 1400 khz, 1 kw; FM:
97.5 mhz, 3 kw, ant. 299 fi.

Formats: AM: news, talk, sports; FM:
country

WFRL(AM)-WFPS(FM) Freeport, IIl.
Price: $2.65 million

Buyer: Radio Works of Freeport Inc.,
Rockford, lll. (Ida L. Rhea, president/
owner); no other broadcast interests
Seller: EveningStar Media Group LLC,
Sycamore, lll. (Michael Weckerly, prin-
cipal); no other broadcast interests
Facilities: AM: 1570 khz, 5 kw day,
500 w night; FM: 92.1 mhz, 3 kw,
ant. 300 ft.

Formats: AM: sports, information,
news; FM: AC

WTPX(FM) Jupiter, Fla.

Price: $12.25 million

Buyer: James Crystal Enterprises LC,
Highland Beach, Fla. (James C.
Hilliard, managing member/presi-
dent); owns/is buying five FMs and
six AMs

Seller: Jupiter Radio Partners, Punta
Gorda, Fla. (James E. Martin Jr.,
principal); Martin, owner of InterMart
Broadcasting, owns WCCF(AM)-WIKX-
FM Punta Gorda, wevu(FM) Solana,
wKzY(FM) LaBelle and wwwbD(FMm)
Punta Rassa, all Fla.

Facilities: 105.5 mhz, 10 kw, ant.
476 ft.

Format: Dark

KARX-FM Claude/Amarillo, Tex.

Price: $675,000

Buyer: Cumulus Media LLC, Milwau-
kee (Richard Weening, chairman
and Lou Dickey, vice chairman);
owns/is buying 43 FMs and 18 AMs
Seller: West Jewell Management Inc.,
Denver (Roger P. Anderson, presi-
dent); no other broadcast properties
Facilities: 95.7 mhz, 100 kw, ant.
391 fi.

Format: Classic rock

Broker: Satterfield & Perry Inc.

KBZD-FM (formerly KLLR) Amarillo,
Tex.

Price: $400,000

Buyer: Metropolitan Radio Group
Inc., Flower Mound, Tex. (Gary
Acker, president); owns three FMs

www.americanradiohistorv.com

| and 10 AMSs, is buying wcko(am)

Norfolk, Va .

Seller: Dragonfly Communications
LLC, Amarillo (Allen Dawson, princi-
pal); no other broadcast interests
Facilities: 99.7 mhz, 21.5 kw, ant.
351 ft.

Format: Music of the '60s, '70s and
'80s

WZIQ(FM) Smithville, Ga.

Price: $275,000

Buyer: Clarence T. Barinowski, Au-
gusta, Ga.; owns wLPF(FM) Ocilla, Ga.
and wLGP(FM) Harkers Island, N.C.
Seller: IQ Radio Network Inc.,
Atlanta, Ga. (Donald L. Jones, presi-
dent); no other broadcast interests
Facilities: 106.9 mhz, 6 kw, ant. 328 fi.
Format: Classic rock

WPMW-FM Mullens, W.Va.

Price: $175,000

Buyer: Castle Rock Investments LLC,
Pineville, W.Va. (Dr. Michael Mus-
cari, president/50% owner); no other
broadcast interests

Seller: Slab Fork Broadcasting Co.,
Mullens (John R. Wilcox, general
partner); no other broadcast interests
Facilities: 92.7 mhz, 1.65 kw, ant.
443 ft,

Format: Country

WCKO(AM) Norfolk, Va.

Price: $262,250

Buyer: Metropolitan Radio Group
Inc., Flower Mound, Tex. (Gary
Acker, president); owns three FMs
and 10 AMs, is buying kBzD-FM
Amarillo, Tex.

Seller: J4 Broadcasting Co. Inc.,
Cincinnati (John C. Thomas Jr.,
president/owner); owns WCIN(AM)
Cincinnati; wekn(am) Surfside Beach,
S.C., and wcco{am) New Bern, N.C.
Facilities: 1110 khz, 50 kw

Formats: Classic oldies

WLOH(AM) Lancaster, Ohio

Price: $100,000

Buyer: WLOH Inc., Fredericktown,
OChio (Mark E. Bobach, president/
50% owner); no other broadcast
interests

Seller: Jacor Communications Inc.,
Cincinnati (Samuel Zell, chairman;
Randy Michaels, CEO; Zell/Chilmark
Fund LP, 30% owner; David H.
Crowl, president, radio division);
owns one TV station; owns/is buying
118 FMs and 63 AMs

Facilities: 1320 khz, 1 kw day, 23w
night

Format: Talk, local & national

—Compiled by Sara Brown
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Westwood One to simulcast |
Rolling Stones and Grammys

By John Merli

estwood One will create two
temporary “networks”™ in the
months ahead to accommodate

the Rolting Stones and the music
world’s premiere event. the Grammy
Awards.

The New York—based program
provider has purchased exclusive rights
to the Stones™ “Bridges to Babylon™
concert tour. which started with a live
Dec. 12 simulcast in St. Louis. In a co-
op agreement with DIRECTV and View-

" ABC ‘Banks’ on
' morning shift

ABC Radio Networks, in what it
calls a “naticnal programming
first,” will move its afternoon show
with Doug Banks to mornings
\ starting March 2. ABC describes
the program as the first syndicated
morning show specifically targeted
| to an 18-34 mainstream urban
audience. Banks's current after-
noon show is heard in 29 markets.
His new program will go head-to- I
head with the handful of other ‘

nationally syndicated morning pro-
] grams, including those of two well-
established personalities, Don
Imus and Howard Stern.

Mornings are nothing new to ‘
Banks, whose drive-time program
in Chicago has produced very high
numbers in the 18-34 and 18-49
demos, according to ABC. The
decision to give him a four-hour
slot during morning drive was
| based “on the demand for a

strong, mainstream urban morning
' show,” says Darryl Brown, ABC |
executive vice president. The pro-
gram will consist of comedic bits
by the host, entertainment fea-
tures, R&B music and some listen-
er interaction. It will originate from
ABC Radio Networks headquar-
ters in Dallas. —John Merli

L I
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er's Choice pay per view, Westwood
One will provide other Stones-retated
programming through the closing con-
cert date on Feb, 3 in San Dicgo. West-
wood's relationship with the Rolling
Stones began in 1994 with the band’s
much-publicized Voodoo Lounge Tour.

Westwood One also announced it
has secured exclusive simulcast rights
for the Grammys through 2000, start-

ing on Feb. 25, 1998, with the 40th |

annual show live from New York's
Radio City Music Hatl. The Official
Grammy Radio Network will enjoy
worldwide audio rights, Westwood
says. The Grammys. the high-rated and
often unpredictable celebrity fest held
under the auspices of the National
Academy of Recording Arts & Sci-
ences. witl be telecast on CBS.

In addition to the awards telecast,
Westwood will produce nine two-hour
specials spotlighting nine major music
formats and hosted by Grammy nomi-
nees. Westwood will promote the Febru-
ary simulcast by launching advertiser-
sponsored sweepstakes and on-air give-
awayvs—including tickets to this year’s
Grammys. ]

|

| | Stern radio show.

A month ago, the CBSC issued a scathing indictment of the highly
| | rated program after more than 1,100 listener complaints.

Canadian council threatens CILQ-FM

I
‘ l The Canadian Broadcast Standards Council could expel a Toronto sta-
) tion for violating its voluntary decency codes by carrying the Howard

The council found that Stern’s show had violated CBSC's standards virtu-
ally every day of the two-week period during which the show was monitored.
Stern premiered in September on cHOM-FM Montreal and ciLa-Fm Toronto.

cHoM-FM General Manager Lee Hambleton said last week that the station
will comply with the decency codes. Hambleton refused to say how his sta-
tion will alter the live feed from New York but indicated that it will use a hot
button to censor certain words and phrases. “They have a hot button in New
York too,” he told BROADCASTING & CasLE. “They're actually using it them-
selves as the show goes out.” Hambleton said that his station has beer
using a delete button on the slightly delayed New York feed for some time.

CBSC Director Ron Cohen said he is generally satisfied with cHOm-
FM's plans, but will monitor the station.

However, Cohen said, the council has found that the ciLa-FM response
does not address all the problems. The large Toronto station pledged to
hire a local producer, commit $200,000 to “develop Canadian network tal-
ent” and insert Canadian segments in the Stern program. It did not pledge
to address anti-code programming violations, however, and Cohen has
threatened to revoke ciLa-FM's membership in the seven-year-old council.
The station refused to comment. —John Merli

U“(la LSA T national Catholic association for communicators
The = '
1998 Lﬂﬁ'ru':‘(;_q'uwd;

values-centered vision of humanity

Program Categories:

Awareness Campaigns © Childray's Programming ¢ Features ¢ PSAs o
Station ot the Year Awards ¢ 'ersonal Achievement Award

Deadlime: March 4, 1998

For Information and/or Fntry Forms calt
Sattonal Ofice (937) 2292303, et |
To Inter. Send Tapes, Torms & Fees to

Gabriel Awards, Unda-USA, Y01 Inving Avenue
Davton, Ohio 45404-2316
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Box buy boost

s cable vendors

Set-top deal raises profile of cable’s traditional equipment suppliers

By Price Colman

icrosolt’s $1 billion investment

in Comcast last sunimer was i

huge boost for cable operators,
but it ¢louded the picture tor cable’s
traditional hardware vendors.

The imvesiment’s explicit endorse-
ment of cable’'s broadband pipe opened
the door to a closer relationship
between cuble and Silicon Valley inthe
crucial digital set-top boa arena. The
subsequent OpenCable imitiative bol-
stered the perception that cable was
putting out the welcome mat for com-
puter and consumer ¢lectronics firms.

By implication. cable’s longtime sup-
pliers. such as General Instrument and
Scientilic-Atlanta. apparently had been
relegated to second-class citizenship,

But now, with the cable industry’s
massive $4.5 billion order for 15 mil
lion General Instrument set-1ops, cable
is underscoring its long-standing rela-
tionship with its old triends in the hard-
ware business.

1Us worth noting that the agreements
are foras many as 15 nilhion boxes aver
three to five vears by nine cable opera-
tors representing about halt of the North

Amencan cuble subscriber universe of

70 million—plus. The IS milhon number
represents an opiinistic 20% penetra-
tion tor digital by the operators
involved. Tele-Communications Ing.
and close atfiliates have ordered 6.5
million boxes. The number could o as
high as 11.9 million boxes. depending
on orders from TCI's HITS aftiliues.

Stll. the Tandscape has changed for
the Gls. S-As and Antecs as they tace
more competition and tighter marging
than ever.

“Itosure makes it a lot more excit-
ing.” savs Denton Kanouff, vice presi-
dent of marketing tor Gl/NexiLevel's
digital cable group. "What vou have
now are a lot of different functionali-
lies converging: compuler. sel-1op. net-

Gl/NextLevel's Denton Kanouff finds it
an exciting time to be a box maker.

work computers, different tvpes of
operating svstems, middleware.
What's happening through OpenCable
is that aperators are trving (o make sure
thevre positioned 10 leverage [the net-
work] out there. but not be tied 1o any
one provider.”

In the new world of digital, video
services will be only one of the ingredi-
ents. High-speed dala via cable
maodems and increasingly Internet Pro-
tocol (IP) telephoeny are going 1o be
part of the mix. Consequently. cable
can no longer rely solely on its home-
grown vendors 1o supply the gadgets
and gizmos required by new products
and services. That doesn’t mean it’s
abandoning them. It anvihing, cable
vendors” expertise in networks, head-
ends and other infrastructure elements
will only increase as the demands on
that network increase.

Infrastructure isn’t nearly as sexy as
set-tops. so 1U's hardly surprising tha
the buzz has been about boxes. Even
hetore Cable Television Laboratories
issued the OpenCable call in August,
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focus inside and outside the cable
industry was on whether Migrosott or
another Silicon Valley firm would get
the “hig” box order.

Ted Henderson, artlyst at Janco Part-
ners. saw through the distractions and
Lipped Nextlevel shares as a buy in No-
vember. when thev were trading at $13,

“I don’t think MSOs are going to go
10 i brand-new nunufacturer.” Hender-
son says. “Scientific-Atlanta and
Nextlevel have dominated this side of
the market. but recent articles make it
sound like Microsott and Intel are going
10 be building boxes. Thev're going 1o
provide software and chips. but the per-
ception has hurt Nextl.evel somewhat.”

TCH Chairman John Mualone has
made 1t clear that he wants someone
other than his compuny 1o pay tor
boxes and that the OpenCable initiative
1x intended in part to spur opening of
retail channels for the devices. The
megi-deal with GI/NexiLevel. which
was spearheaded by TCIL looks like it
will delay the lauer, although
GlI/NextLevel savs it intends 10 pursue
alliances with consumer electronics
companies.

Instead ol accelerating retail distribu-
tion, the Gl/NextLevel deal does “just
the opposite.” savs Allen Echer. presi-
dent of subseriber management systems
at Scientific-Atlanta. "MSOs are buy-
ing boxes themseives. Thev see them as
network devices. and they want to
maintain the tollgate and access.”

The reta! picture may be clowdy, but
the cable indusiry’s commitment to
OpenCable 1s not. The clearest mes-
sage trom the Gl/NexiLevel deal is that
the industry is commitied 1o open stan-
dards and an open architeciure for the
boxes. And as crucial as the box order
is, other deals are vet to come for chips
and mtegrated cireuits thit will power
the boxes and tor the operating systems
and software that will be incorporated
in them. =
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'NCTA defends hikes with study

‘ High price of programmiing blamed for rising rates

By Paige Albiniak

| cluged by consumer
complaints, legisla-
| tive threats and FCC

| hearings. the cable industry
is pointing at the skyrock
| cting cost of sports and
entertainment to explain
| coming cable rate hikes.
“The costs of creating
[ film. TV and sports enter-
| tinment have been nsing
| at rates muach faster than
inflation.” according 1o a study com-
missioned by the National Cable Tele-
| vision Association from Kagan Media
Appraisals. This upward cost trend is
due in part o the changing economics
ol a worldwide entertainment industry
where success is measured i the hun-
dreds of millions of dollars.”

Cable operators have been blaming
rate hikes on steep programnung Costs,
Lawmakers have gquestioned that argu
ment. since many of the largest cable
operators—including TCIL, Time
Warner, Comeast and Cablevision
own much of the prograntming.

[n response 1 concerns ahout cable
price increases. NCTA Presidem Deck-
cr Anstrom has repeatedly pointed 1o the
additional value that cahle subscribers
| are getting. including more cable net-

works and better customer service.

\ Still. even the NCTA admits that
| customers don’t care why cable prices
| are rising: they are just unhappy about
|
1

paying then.
As one person said 1o me. "When |
20 1o a restaurant tor a hamburger. |
| don’t eare how much it costs to leed the
cow.”" says NCTA spokeswoman Tori
[ Clarke.

| But the NCTA is circulating the |

report at the FCC and on the Hill. 1o
people who care ahout the economics

of our business,” Clarke savs.
According 1o the Kagan report, na-
tional media pavments for sports rights
| have risen 32%. from $1.34 billion per
year in the carly 1990s 10 $1.77 hillion
per year today. TV rights to the National
Foothall League more than douhled be-
tween the contract periods 1982-86 and
1994-97, from $2.1 billion 10 $4.4 bil-

hon.

NBC lust month signed a $1.75 bil-
lion four-vear contract with the Nation-

S —
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ANNUAL CABLE RIGHTS FEES (SMIL.)
Year

1987-89
1990-93
1994-97

have risen Lo
$210 million per
vear, up 40%.
Those rights are
owned by broad-
ciast networks
Fox and NBC.
Cuble network
ESPN paid $42.5
million for the
rights 1o broad-
cast MLLB games
in 1994-95. That
price has gone up
to more than
$135 million per
scason for ESPN
and News Corp.—owned FX combined.

Salaries tor sports figares and movie
and television stars have also increased
steeply in recent years, TCI President
Leo Hindery said at a recent press con-
ference that sports team owners who

BASIC CABLE
PROGRAMMING BUDGETS

$ millions % change

Year
Network Fee
ESPN 51
ESPN/TNT 225
ESPN/TNT 255

Network
TBS $25.0
1990-93 TNT 68.8
1994-97 TBS/TNT 88.0
1998-2001 TBS/TNT 222.5

Fee
1988-89

al Baskethall Association. $1
billion—or 133% —more
than NBC's last tour-year contract with
the NBA. Tumner will pay $890 million
to air the NBA from 1998 10 2001-
$340 mithion. or 154%. more than it
paid tor its last four-vear contract.

The rights 1o Major League Baseball |

3
2 5 PEOPLE’S CHOICE
Top Cable Shows

Following are the top 25 basic cable programs for the week of Dec. 1-7, ranked by rating.
Cable rating is coverage area rating within each basic cable network’s universe, U.S. rat-
ing is of 98 million TV households. Rating  HHs
Rnk Program Network Day Time Dur Cahie U.S. {000) Share
1 NFL: Detroit Lions vs. Miami Dolphins ESPN Sun 8:00p 181 103 6.1 7.49515.1
2 NFL: Tennessee Oilers vs. Cincinnati Bengals ESPN Thu 8:00p 180 4.9 23 3,588 7.8
3 Movie: ‘Buffalo Scidiers’ TNT Sun 800p 121 46 31 3326 67
4 NFL Sportscenter ESPN Sun 11:02p 61 45 3.1 3292 88
5 NFL Primetime ESPN Sun 7:00p 60 42 3.0 3,032 69
6 World Championship Wrestling TNT Mon 8:00p 60 39 3.0 2830 6.0
6 Rugrats NICK Sat 8:00p 30 39 29 279 69
8 Rugrats NICK Thu 7:30p 30 38 29 2,702 6.3
9 World Championship Wrestling TNT Mon 9:00p 75 37 29 269 54
9 Rugrats NICK Mon 7:30p 30 3.7 29 2621 57
11 Rugrats NICK Tue 7:30p 30 36 28 2570 58
12 Movie: ‘Kindergarten Cop’ USA Sun 6:00p 120 3.5 28 2534 57
12 Rugrats NICK wed 7:30p 30 35 28 2510 57
12 Hey Arneld NICK Sat 11:00a 30 35 28 2489106
15 Rugrats NICK Fri 7:30p 30 34 28 2453 63
15 All That NICK Sat 830p 30 34 27 2451 59
15 Rugrats NICK Sat 10:00a 30 34 1.7 2,428 104
15 Angry Beavers NICK Sat 10:30a 30 34 2.6 2407 101
19 WWF Wrestling USA Mon10:00p 60 33 26 2371 52
19 Kenan & Kel NICK Sat 9:00p 30 33 26 2336 55
19 Doug NICK Thu 7:00p 30 33 26 2311 58
19 Movie: “The Christmas List’ FAM Mon 9:00p 120 33 2.5 2303 48
23 Walker, Texas Ranger USA Thu 8:00p 60 32 25 2317 49
23 Movie: ‘Kindergarten Cop’ USA Sat 800p 120 32 25 2304 54
23 Doug NICK Wed 7:00p 30 32 25 2293 55
23 Secret World of Alex Mack NICK Thu 800p 30 32 25 2261 50
23 Doug NICK Mon 7:00p 30 32 25 2,242 52
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portedly cost almost $200 million to ‘
1

7%

with Turner pdvm" $800,000 per
episode for ER in 1996 and USA
$725,000 per episode tor Walker,
fmus Ranger. .

‘[Blenchmark prices for top produci
rose from the $100.000 to $400.000
range in the mid-i990s into the

pay athletes high salaries (witness
Michael Jordan’s $37 million for the
1997-98 scason) should be blamed for
rising cable rates.

Movie production costs have
Jumped 33% in the past four vears,
from nearly $30 million to nearly $40
million per film. The film “Titanic.” Off-network syndicated program- $600.000 10 $800.000 range over the
which was released last Friday, re- | ming prices have increased as well, | last 24 months,” the repPOIT SUyS. ]

)

produce and is the most expensive
movie ever made. And Fox Television
agreed to pay $80 million for the
rights to air Steven Spielberg’s “The
Lost World” once the picture is re-
lcased on home video.

28

New channel for Showtime

Showtime Networks plans to launch a
24-hour action/adventure multiplex
channel. Showtime Extreme, in March
1998. The added channel gives Show-
time a total of 18 screens in the Show-
time Premium Pak service. Showtime
is expected to add two more screens 10
the Pak next year, says Jeft Wade.
Showtime s executive VP of sales and
affiliate marketing, Showtime Ex-
treme will feature theatrical releases
and Showtime original movies.

Cox, Insight complete swap

Cox Communications and Insight
Communications Co. LP completed
the trade of Cox’s Latayetie, Ind.,
cable system for Insight’s suburban
Phoenix system. Terms of the agree-
ment were not disclosed. The
Phoenix system has about 36,000
customers and will be incorporated
into Cox s Phoenix operation, which
will become Cox’s largest system,
with about 574.000 customers. For
Insight. the swap helps further its
strategy of becoming Indiana’s
largest cable operator. Insight, a
closely held parinership. recently
said that it plans to combine its Indi-
ana asscts with those of TCI. creating
a 320.000-subscriber. 50-50 joint
venture which Insight will manage.

BET boost

BET Holdings says net income for the
first quarter (ended Oct. 31) rose near-
ly 41%, 10 $8.6 million. or 48 cents
per share, on $42.3 million in revenue,
up 18% from the comparable uarter
last year. Net income growth included
a $500.000 charge for the company’s
discontinued Color Code skin care
business. Income from operations
increased 27%, to $18.8 million. Aflter
subtracting operating losses by BET's
other business units. consolidated
income increased 27% . 10 $15.7 mil-
lion. Increased quarterly operating
losses came primarily from BET on

Jazz and from development costs
incurred by the company’s restaurant
division as it pursued expansion plans.
Those losses were partly offset by
reduced magazine publishing operat-
ing losses. Nel nonoperating expenses
from continuing operations increased
25%. 10 $1.5 million, primarily due to
cquity in losses of unconsolidated
affiliates. BET's advertising revenue
increased 15%. 10 $21.8 million, while
subscriber revenue increased 12%, 10
$15 million. The increase in subscriber
revenue was largely the result of a 9%
mcrease 1n monthly per-subscriber
rate, to 12 cents. and a nearly 17%
year-to-vear increase in subscribers. o
+49.6 nullion.

No cable commitments

from Intel

Despite a big stock surge fueled by
speculanion over a digital box deal. a
meeling between Intel Corp. and sev-
eral senior cable executives yielded
no commitments. according to
sources. Cable chieftains—including
Tele-Communications Inc. Chairman
John Malone, Comcast Corp. Presi-
dent Brian Roberis and Cablevision
Systems Corp. CEO James Dolan—
tlew to Silicon Valley last Friday 10
talk digital cable set-tops with Intel.
Two sources tumiliar with the meet-
ing said topics included how cheaply
equipment based on an Intel chipset,
Microsoft Corp. software and
NexiLevel Corp. assembly could be
delivered. Also discussed: to what
extent and how quickly MSOs would
commit 1o accepting shipments. But
other than a general reaftirmation
that the operators were commitled to
an open standard that would allow a
number of manutacturers 1o play,
operators made no specitic orders.
“No one made any commitments,”
said one cable executive.

AlphaStar may return

| After going into bankrupicy earlier

this year, AlphaStar may be on the
verge of being reborn with its $4.6
million purchase by Champion Hold-
ing. Champion President Mahmoud
Wahba said AlphaStar will keep its
name and disclose a start date early
next year. Wahba said the company
is “strongly teaning” toward restor-
ing Caribbean service first, then
moving back into North American
markets. Champion’s plans call for
restoring service in Puerto Rico. the
U.S. Virgin Islands and Hawaii while
working toward restoration of service
in the continental U.S. Champion’s
preliminary business plan includes
two new companies: AlphaStar Inter-
national and Champion Satellite
Broadcasting. The plan also divides
the direct-to-home business into
three divisions: AtphaStar Broadcast-
ing, which will revive the old
AlphaStar operation: AlphaStar PC
Webcasting. which will provide
video. audio. text and data transmis-
sion 1o compulers via satetlite, and
Champion Private Network and Tele-
port. which will provide transmission
capability tor privite networks, busi-
ness-to-business communication, dis-
tance teaching and special events
coverage. When AlphaStar went
bankrupt in August, after failing to
obtain financing and with creditors
calling for immediate debt repay-
ment, it showed $72 million in assels
and $105 million in liabilities.

Box OK’s TCl music merger

The Box Worldwide announced that
its shareholders voted 1o approve its
merger with a TCl Music subsidiary.
As a result of the merger. The Box
Worldwide will bcome a wholly
owned subsidiary of TCI Music. Each
outstanding share of The Box com-
mon stock will be converted 1o the
right 1o receive .07 of a share of TCI
Music preterred stock. Each share of
TCI Music preterred stock is immedi-
ately convertible to three shares of
TCI Music Series A common stock.

www.americanradiohistorv.com
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TNT tops prime time

By John Higgins

NT should finish the year as the
Tlop-rmcd cable network in prime

time. widening its lead over USA
Network. However., Nickelodeon again
scored the highest total-day ratings, far
outscoring its closest rival.

The programming year officially
ended Dec. 21, but the final week’s
rankings aren't likely to change the
results. In prime, TNT scored a 2.3
Nielsen Media Research rating in its
programming universe, a 10% gain
over last year’s average rating.

USA, which lost the number-one title
last year, stayed in second place and
remained flat at 2.0. TBS Superstation
slipped from third place as its ratings
softened and Nickelodeon/Nick at Nite
ticked up. TBS dropped a tenth of a rat-
ings point, or 5%. 10 1.8 while Nick
ticked up a tenth, to 1.9.

ESPN stayed in fitth place but
dropped from 1.6 to 1.5.

TNT Senior Vice President of Re-
search Barry Koch says that TNT was
performing on all key parts of its
schedule—original movies. theatricals,
and sports.

“The gap between us and USA has
doubled,” Koch says. That lead. how-
ever, is just a few tenths of a ratings
point, or an average of 200,000 house-
holds nightly. USA was particularly
hurt by weak performance of original
scries in the first half, but the network is
expected to post a rebound when final
fourth-quarter results become availabte
this week. TBS's slip comes in large
part because of the weak performance
of off-network sitcom Caach.

Nick’s strength in prime time stems
in part from last year's decision to
bump Nick at Nite from 8 p.m. to air 4
half hour of kids programming. ]

BASIC BY THE NUMBERS

‘ A year-to-year comparison of ratings
Basic Cable Ratings year to date 12/14 vs. 1996
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Discovery
Asia
predicts ™
sub leap ‘@
Singapore-based Discovery
Channe! Asia forecasts it will sur-
pass the 20 million—subscriber
mark next month. If so, that will
give the channe! more than twice
the number of subs it had at the
same time in 1997. Discovery
says the increase is spurred by
the recent launch of Discovery
Japan, as well as growth in India,
Australia and China.

Cisneros, Hicks Muse

reveal plan

Cisneros Group and Dallas-based
investment company Hicks,
Muse, Tate & Furst have revealed
plans to launch a $500 million
fund to acquire stakes in broad-
casters in Latin America, Spain
and the U.S. over the next three
years.

CNN International

Asian subs up

Time Warner—owned Turner
Broadcasting System Asia Pacific
reports that subscribers to its
CNN International have increased
to 19.8 million, from 18.3 million
last year. Turner also claims that
subscribership in the Asian region
for its TNT and Cartoon Network
has jumped 19.2%, to 11.4 million
in 1997, from 9.2 million last year.

MTV makes Good move

MTV Networks Europe has
tapped Peter Good to be manag-
ing director of its spin-off channel,
M2. The channel, which has been
in the U.S. since August 1996, will
launch in Europe in spring 1998
and will be carried on Canal Digi-
ta's Scandinavian service.

Errata

A story on page 102 in the Dec. 8
edition of BROADCASTING & CABLE
incorrectly stated that CSG Sys-
tems has a call center in Colorado
Springs. A CSG client has a call
center in Colorado Springs.

Broadcasting & Cable December 22 1997
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Faroudja announces beta sites

Tribune Broadcasting will he

By Glen Dickson

aroudja loc. of Sunnyvale. Calif.
F has lined up some test sites for its

video upconverter product, which
will aflow broadeasters and post-pro-
duction houses 1o take existing NTSC
pictures and upgrade them 1o several
DTV tormats.

Next month, Tribune Broadeasting.
Four Media and Modern VideoFitm
will begin testing Faroudja's Picture
Plus Upconverter, which includes
Faroudja™s broadeast decoder. noise
reducer. de-tnterlacer. scaler and video
enhancer. According to Faroudja Pres-
ident Mike Moone. the product should
be in stock by the NAB convention in
April 1Y9%,

“We're tooking at the fact that our
existing world is interlaced. and we are
doing more and more to convert to com-
ponent from composite NTSC. says Ira
Goldstone. Tribune vice president of
engineering and technology. “Based on
a component infristructure, we teel the
best product we can deliver to the home
initially is upconverted standard-detini-
tion television. That may be 480 P, 720
P or 1080 L. We're looking at the
Faroudjit box 1o handle that conver-

| verter as a modular .

il <o

Tribune’s Ira Goldstone will be
evaluating upconverters from
both Faroudja and Snell &

AMoNg Companies 1esting new upconverter

sion.” Goldstone adds
that Tribune will be
comparison shopping | Z
between Faroudja™s | "J
product and Snell & W
Wilcox's upconverter., &
Faroudja will setl its ¥
Picture Plus Upcon-

product. savs Moone,
with a base module
capable of converting
480 T NTSC 1o 480 P
DTV costing around
$35.000. Additional
modules will be sold to
transfer NTSC 1o 720
Pand 10RO I all three
maodules together will
cost roughly ST00.000. A unit that just
converted to TORO | would probably
cost around 550.000. Moone savs,
Moaone says most Faroudja cus-
tomers want to be able to convert
NTSC 1o either 380 P or 1080 1: =720 P
has pretty much evaporated. It got a Lot

Wilcox.

of talk at first. but from a cost point of

view, there's so little difference in pic-
ture quality between 480 P and 720 P
that it"s not worth the extra cost [of 720
Pl. Wense run them up side by side on

sets. and you need to

20 10 4 big set—10 or

12 feet—to see a big

difference.”

But the ability to go
progressive with 480 P
is a big selling point for
Farouda’s upconvert-
er. sayvs  Moone,

I becituse progressive
pictures don’t have
interkace artifacts and
thus compress with
arcater quality.

Tribune’s Goldstone
agrees about the bene-
fits of progressive
when encoding: " The
MPEG encoder seems
to deat a little better with a progressive
signal than an interlace signal as
input.”

Besides testing progressive encoding
rates. Goldstone also wants to test the
Picture Plus scaling function. or what is
called anamorphic conversion—stretch-
ing a 4:3 picture to a 16:9 aspect ratio,
“We don't know it it will look weird or
not.” he says. “We have to find out
whether it looks better or worse [than o
4:3 picture on a widescreen set].” .

end Hal 504 includes the

Dynamics tool set.

By Glen Dickson

Vyvx President Del Bothof
is being promoted to presi-
dent of the Advanced Net-
work Applications group of
Williams Communica-
tions, where he will over-
see all multimedia applica-
tions on Williams’ fiber-
optic and satellite capacity,
including audio and video
conferencing, interactive
training and in-stadium
sports networks as well as
Vyvx’s traditional broad-
cast video distribution busi-
ness. Direct management
of the Viyvx unit will be

Gutting Edge

handed over to Laura
Kenny, a Vvyx vice presi-
dent for sales and market-
ing, who now becomes the
new Vyvx president.

wcau(Tv), the NBC O&Q in
Philadelphia, has pur-
chased a fully configured
Quantel Hal video design
system to create its ani-
mated news graphics. The
new Hal suite will work
alongside the station’s two
Quante! Paintbox systems,
Picturebox stili store and
its computer-based graph-
ics software. wcau'’s top-

TransformFX creative
effects package and
comes with 15 minutes of
uncompressed digital
video storage, full broad-
cast-guality digital audio, a
linkup to the Quantef Pic-
furenet Plus system and a
keyframeable 3-D Spatial

wcau(rv) Philadelphia has bought a
Quantel Hal for on-air graphics.

Avid Technology says it
is now shipping AvidNews,
its next-generation news-
room computer system.
Besides the 22 Fox Televi-
sion O&0s that commit-
ted to AvidNews in Sep-
tember, other early cus-
tomers for the new
system include
wsB-Tv, the Cox
Broadcasting ABC
affiliate in Atlanta,
and Spanish
national broadcast-
er RTVE in Madrid.
wse-Tv plans to
install 171 seats of
AvidNews begin-
ning in early 1998.
The station, which
currently uses

b o
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Avid's NetStation news-
room computer system,
will integrate AvidNews
with Sony's server-based
news editing system,
which will also be installed
in WsB-TV's new news-
room. The Avid software
will work with the Sony
servers to control playback
and will inte-
grate Sony's
low-resolution
desktop video
editing on the
same Avid-
News PC
screen.

Comark Com-
munications’
parent compa-
ny, Thomcast, has
acquired Departement
Image, a business unit
specializing in MPEG-2
compression products,
from French telecommuni-
cations manufacturer
Matra Communication.
The new Thomcast busi-
ness unit, called Multime-
dia and Digital Systems,
will have two research cen-
ters in France and will work
with Comark Digital Ser-
vices (CDS) to develop
compression products
compliant with the ATSC
DTV standard. According
to Mark Aitken, Comark
director of marketing, the
new French business unit
will build an ATSC-compli-
ant transcoder/add-drop
multiplexer to enable multi-
channel DTV broadcasting.
The product will be sold
under the CDS brand.
Aitken says that CDS also
plans to unveil a high-defi-
nition ATSC encoder at the
next NAB convention.

Artel Video Systems has
introduced the Digital Mae-
stro DMC-6001, a multi-
channel digital master con-
trol switcher. The new
product is designed to be
used in conjunction with
Artel's SC-3 control sys-

. tem and UTAH-300 rout-

ing switcher to aliow
broadcasters to route digi-

tal signals and control mul- :

tiple on-air channels. By
using the tie line manage-
ment of the SC-3 control
system and the UTAH-
300's capability to handle
both analog and digital sig-

The new Digital Maestro DMC-6001 master
control switcher from Artel Video Systems.

nals, the Digital Maestro
will allow broadcasters to
gradually move to a simul-
taneous operation of digi-
tal and analog feeds, Artel
says. The new switcher
offers full-function control
of multiple channels from
one panel as well as con-
trol of secondary channels
that can be operated in a
cuts-only mode.

ABC O&O kFsN-Tv Fres-
no, Calif., has purchased
four Hitachi SK-2600PW
digital studio cameras for
its in-studio production of
local newscasts and com-
munity service programs.
The portable, 16:9/4:3
switchable units will
replace the station's
Philips LDK-6 cameras.
According to Jeff Jordan,
KFSN-Tv director of engi-
neering, the station

The 1998 World Animation
Celebration is set for
Pasadena, Calif., in February.

picked the Hitachi cam-
eras mainly for their
image quality, but also for
their ultra-wideband RGB
triax system.

Discreet Logic Inc.,
Montreal, has signed a
definitive agreement to
acquire privately held
Lightscape Technologies
of San Jose, Caiif., a
developer of Windows-
based advanced visual-
ization and lighting soft-
ware tools that Discreet
wants to incorporate with
its 3-D broadcast graph-
ics and virtual set sys-
tems. The aggregate pur-
chase price for Light-
scape, which will become
a wholly owned Discreet
subsidiary, includes the
assumption of approxi-
mately $4.5 million in net
liabilities (of which rough-
ly $3 million will be paid
at closing) and up to $6.8
million in contingent con-
sideration if certain rev-
enue goals are

vices has teamed with
NTL of Hampshire, Eng-
land, and Orion Network
Systems of Rockville, Md.,
to offer its customers a
transatlantic video link via
the Orion 1 satellite

. between the U.S. and the

UK. The video circuit,
which is specially suited
for occasional video,
news, sports and special
events feeds, is being
offered as an end-to-end
service between two hubs,
Waterfront Communica-
tions (“The Switch") in
New York and the British
Telecom Switching Tower
in London, and includes
any necessary standards
conversion between PAL
and NTSC pictures. Cus-
tomers may order the ser-
vice by calling Group W,
NTL or Orion.

Videotek has introduced
its BTSC-100 stereo and
SAP demadulator, which
converts a 4.5 mhz carrier

achieved in 1998
and 1999.

The World Anima-
tion Celebration is
returning to
Pasadena, Calif.,
Feb. 16-21, 1998,
The Celebration, a
series of screen-
ings, Symposiums,

Videotek's BTSC-100 Aural TV
sterec demodulator comes in a
1/3-rack-width module size.

seminars, competitions,
awards and exhibits, is
organized by the Los
Angeles International Ani-
mation Celebration,
ASIFA-Hollywood, Miller
Freeman, Women in Ani-
mation and the Internation-
al Visual Effects Society,
among others. It will be
held at the Pasadena Civic
Center. Technology spon-
sors include IBM and
NewTek, while corporate
sponsors include Variety
and MTV. Festival director
Leslie Sullivan expects
attendance to top 35,000.

Group W Network Ser-

or composite aural input
into both stereo and SAP
(second audio program)
baseband audio outputs.
The unit is designed for
cable TV applications, and
can be used in headends
or other distribution loca-
tions where aural informa-
tion is available and wher-
ever there is a need for
local baseband audio
insertions. In addition to
providing high-quality
stereo and SAP outputs,
the BTSC-100 also pro-
vides a composite aural
output from a 4.5 mhz IF
input.
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THE CONVERGENCE OF TELEVISION, RADIO AND NEW MEDIA

Online Programming

Cyberspace detective
takes to the air

Online ‘Homicide’ character comes to television

By Riclsrd Tedesco

BC is investigating
prospects for more

media crossovers, with
an online character appearing
on Homicide next month.
The line between the TV
and the PC realms of the pop-
ular police drama will blur
when Lt. Walter Neal. nascent
star of Homicide: Second
Shift online shows up in the
TV squadroom to address a

problem related to an investi-
gation,

In a clear case of refracted
virtual realities, Neal is com-
plaining about detectives on
the first (on-air) shift playing
games using a laptop com-
puter that is material to the
case. The second-shift boys,
as cyberfans will know, have
been trying 10 crack a pass-
word on the computer in
question.

Second Shift advances
NBC’s experiment in cyber-
space with a plot line about a
hacker who dies under ques-
tionable circumstances.

“The plot line intersects
on-air,” says Shawn Hardin,
executive producer and vice
president for NBC Digital
Productions. “It is a signifi-
cant intersection. It's pretty
exciting to us for things to
get involved between online

Popeye, Superman
on Brilliant path

Superman, the multimedia
superhero who already has had
more than one life in DC
Comics, will enjoy another life
in cyberspace next year when
Brilliant Digital Entertainment
sends him soaring onto the
Internet.

As with Brilliant's other ani-
mated multipath movies,

appeal. Brilliant’s users
determine plot twists by
choosing the primary charac-
ter’s mood, with choices
posed every 30 to 45 sec-
onds in real time as the 20-
30-minute story lines play
out.

The company’s first prod-
ucts hit the hot post-Christ-
mas software market with
three releases in January,

Superman CD-ROM episodes sold in retail stories will
precede original episodes online. And DC Comics
writers witl plot those paths for the Man of Steel
when he premieres online in mid-1998. “We'll be
using their scriptwriters to script the multipaths for
us,” says Mark Dyne, Brilliant chairman. “That's an
incredible resource for us.”

And Superman could become a big draw during
the next three years while Brilliant holds rights to
produce as many multipath cartoons based on the
character as it cares to, according to Dyne. Super-
man's adventures in cyberspace will be rendered in
multilingual form to take advantage of his universal

including Popeye and the Quest for the Woolly Mam-
moth for $19.95. The CD-ROMs provide the basis of
the graphics suppert for the subsequent experiences
to hbe made available for free access online.

Brilliant’s other CD-ROM releases are based on a
character called Cyber-Swine and a series aimed at
children 8-14 called Choose Your Own Nightmare.
The initial platform will be Windows 95.

By the end of next year, Brilliant plans to put out
animated adventures based on Xena, Warrior
Princess, and Hercules, the first fruits of a muiti-
year deal it penned with Warner Bros. earlier this
year.—Richard Tedesco
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and on-air.”

Hardin promises that more
significant crossover develop-
ments are afoot for 1998,
including expansion into the
comedy genre. The Tonight
Show online has demonstrated
potential for crossover come-
dy, according to Hardin, who
Sdys some sitcoms may go
multimedia.

The latest iteration of
Homicide online. the third
series of online episodes the
network has created, will fea-
ture another innovation: a
virtual recreation of the
Homicide squadroom. Using
that environment, the online
episodes will offer two
options for users: they can
follow a script accompanied
by stills or listen to audio
while watching stills on the
virtual set.

That approach, stopping
short of video streaming,
suggests the present point of
development in crossover
treatment. The small audi-
ence online precludes any
significant plot commingling
beyond the planned cameo
for Lt. Neal, and the techni-
cal limiwations of most PC
owners preclude video
streaming—at the moment,
But NBC, which had already
introduced a character from
the parallel online world of
The Pretender, is obviously
pushing the interactive enve-
lope.

That’s also evident in the
interactive Super Bow! ven-
ture NBC Sports unveiled last
week with the National Foot-
ball League and IBM. The
Super Bow!l XXXII Website
will precede the game itself
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by more than a month.
Streaming audio and video of
events leading up to the big
game, including press confer-
ences and a daily video
update, will be part of the pic-
ture here.

A live cybercast of the

IMLWXM

game is also planned. featur-
ing NBC toathall analyst Bob
Trumpy. Tormer Dallas Cow-
boys personnel chiel Gil
Brandt and an NFL player to
be named later.

NBC's recent investment in
IntervVu, a technology that

Telemedia

cenables PC users 1o aceess
multimedia with any of the
major streaming protocols.
makes inclusion of increasing
multimedia content a logical
business move for the net-
work. And the presence of
IBM in the Super Bowl deal is

DOJ calls Microsoft browser
compliance contemptible

Explorer-less Windows available only in ou'dated versions

By Ridard Tedesce
T he Department of Justice and Microsott

Corp. traded salvos again last week. as

the DOJ sought a contempt citation from
the federal court that issued a preliminary
injunction against the Redmond. Wash.. giant
the week before.

DOJ last week said Microsoft's professed
compliance with the court order to allow com-
puter manufacturers to separate its Internet
Exptorer from Windows 95 was a sham. DOJ
argued that Microsoft is offering original
equipment manufacturers “options in name
only™: an outdated version of the Windows 95
operating system without Explorer or a beta
version with bugs,

Microsoft maintains that Explorer function-
ality is too integral to recent Windows 95 ver-
sions to be removed.

“Microsoft has cynically acted as if the pre-
liminary injunction permits it to perpetuate the
very conditioning the [clourt enjoined.” DOJ
argued. “Microsoft’s naked attempt to attempt
to defeat the purpose of the [clourt’s [o]rder
and to further its litigation strategy is an affront
1o the [cJourt’s authority.”

Microsoft quickly responded to the DO/ fifing
in a letter from David Heiner. senior corporate
attorney. to Phillip Malone. a trial attorney for

DOJ. explaining that Microsoft considered itself

in compliance. But Heiner's letter stated. I any
computer manufacturer avails itself of the option
of not installing Internet Explorer 3.0. it is an
inescapable fact that the remainder of the operat-
ing system will not function.”

In its filing earlier in the week in the U.S.
Court of Appeals. Microsoft argued that the
preliminary injunction from Judge Thomas
Penfield Jackson was made without proper
consideration of the facts and represented an
“unprecedented judicial intrusion into basic
product design.”

Meanwhile, representatives of nine state

Broadcasting & Cable December 22 1997

attorneys general met fast week to contemplate
common grounds for action against Microsoft.
Representatives from Texas. New York, Min-
nesota, Massachusetts, California, Oregon.
Connecticut. Florida and Hlinois are exchang-
ing information from their respective antitrust
mvestigations against Microsoft and consider-
ing a common front for future judicial action.
“They want to explore ... if any legal action
is warranted. whether it should be taken joint-
ly.” says Ron Dusek. a spokesman for the
Texas Attorney General's office. ™

AOL goes for the women’s vote

The dominant gender on the internet remains male,
but America Online is following a distinct shift
toward a growing feminine consciousness online in
its Electra site, which debuted Dec. 8.

AOL is seeking to double the impact of Electra’s
content—including female-centric news drawn
from the Associated Press and notes on women's
history—by planting it simultaneously on its service
and on the Web (www electra.com).

Multimedia live events using RealAudio will quickly
follow, according to Joy Every, programming VP for
Electra. Live chats with Olympic athletes Shannon
Miller and Oksana Bayul aired the first week.

Launching under the AOL Studios banner, Electra
becomes the first full-featured women's community
on AOL, with career, money, mind and body, relation- |
ships and style sections. Some of it is done tongue in
cheek, with personalities dubbed the Dating Diva and
the Token Male regularly interacting with users.

AOL claims that its users—which it says include
4.6 million women—clamored for an area specifically
for women, as did advertisers who want to reach that
demographic online. “They're highly educated, affiu-
ent [and] techno-savvy, and they make most of the
major purchase decisions,” Every says.

A host of charter advertisers has jumped on
board, including Disney.com, Godiva Chocolates,
Avon, American Greetings, Columbia House, Fra-
grance Counter and Visa.—Richard Tedesco

big in two wavs: Big Bluc
brings its Deep Blue super-
computer to the party. along
with a reported 81 million in
commercial backing for the

project.

™

WorldGate wins cable

| als with Comcast Cable Commu-

programmers’ support

WorldGate Communications has
gained more momentum for its
software solution to cable Inter-
net access, with 31 cable pro-
grammers joining as deveiop-
ment partners.

The first blush of what the
programmers will build into
WorldGate's Channel HyperLink-
ing service will debut around the
same time the service starts
limited commercial launches
early next year. The hyperlinking
will take cable subscribers from
cable programming to cable
network Websites seconds after
they click their remotes.

Speed is one of WorldGate's
perceived weaknesses. it cur-
rently offers a 128,000 kb/s
data rate in analog cable set-
tops. The service will be added
to digital as the boxes roll out.

Meanwhile, cable program-
mers developing content for the
service include A&E, CNN,
Court TV, E!, The History Chan-
nel, Lifetime, MTV, Nick-
elodeon, VH1, Fox News, Sci-Fi
Channel, Showtime, Sundance
Channel, the Turner networks,
The Weather Channel and USA
Network.

WorldGate Chairman Hal
Krisbergh, who has been selling
the service without being able to
show much content, says that
“the programmers were the
missing link here.”

WorldGate already has made
connections with cable operators
eager to facilitate a low-cost ser-
vice—$5 monthly for limited ‘Net |
access—ias an easily implement- |
ed altemative to the more com- |
plex cable modem sciution. |
WorldGate recently struck deals
with Charter Communications
and Shaw Cable Communica-
tions. WorldGate also hias had tri-

nications. Cablevision Systems
Corp. and the UK's Genaral
Cable, —fichard Tedasco
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See last page of classifieds for rates and other information

RADIO
HELP WANTED SALES

Immediate Opening for Sales Manager, Fayet-
leville, NC. Tell me why you deserve the job. Re-
sume & references. Howard Johnson, WRCQ
Radio, 225 Green St., Ste 906. Fayetteville. NC
28301. EOE.

Attention Radic, Cable, or TV GSM's. What's
next in your career? Immediate GSM opening
near Orlando, FL. Also 2 openings for Account
Executives with media sales background. Visit
www callthefirm.com, then fax your resume to
The Firm Multimedia 352-861-1339.

HELP WANTED TECHNICAL

Chiet Engineer for Trumper Comm. 6 station
Albuguerque, N.M. cluster. Requires working
knowledge of both AM & FM xmtrs; experience
with installation and maintenance of analog and
digital studios, computer networks and station
automation. Excellent communication and in-
terpersonal skills necessary. EOE. Fax resume
and cover letter to (630)789-0102 or E-mail to
ropb@mcs.com

HELP WANTED NEWS

News Director: Rare opportunity to be first pub-
lic radio News Director in capital of most
populated state. Two highly rated S0kW FM's
with expanding repeater network. Fast growing
service area topping 3 million. Seeking proven
leader who can forge high quality. award-winning
department, building upon current two full-time
and several part-time news staff. Emphasis on
editorial policy, in-depth reporting, high produc-
tion values. Participates in fundraising, promo-
tions. Minimum B.A. or equivalent plus three
years full-time news experience. strong air pre-
sence, demonstrated journalism, writing, anncun-
cing, production. leadership skills. Digital audio
editing. New Director experience, successiul
track record of NPR/PRI style submissions pre-
ferred. Competitive salary. benefits. Open until
filled. Screening begins January 1, 1998. Incom-
plete applications not considered. Letter, resume.
reference list, audition tape to Joan Kassis.
Director of Finance & Administration, KXPR/
KXJZ. Inc.. 3416 American River Drive, Suite B,
Sacramento, CA 95864. AA/EQE. Women and
minorities encouraged to apply.

News Director, Radio. Who owns your stations
today? If this question is hard to answer, this op-
portunity may be for you. Our three station com-
bo needs an experienced news director with
strong leadership and news judgement, excellent
writing and reporting skills, and strong anchoring
ability. I's a fast track in a growing market, and
neither our stations nor our news commitment
are for sale. Resume. tape and wriling samples
to Box 01292 ECE.

Market leader, great news tradition, heritage
station...yeah, we're all of those things, but we
need a news director who can kick some butt!
WSOQY is looking for an experienced news leader
to lead our award winning staff. We also need a
reponter/anchor to round out the staff. Com-
petitive salaries. Overnight T and A to Joey
McLaughlin, WSQY, 1100 East Pershing Road.
Decatur, lllinois 62526. Females encouraged 1o
apply. ECE.

Radio News Anchor. ICRT Radio Taipei seeks
experienced english language broadcaster for news
anchor position. Must have at least 3 years
experience in either radio or TV. Must have a college
degree. You will live and work in Taiwan. You do not
10 need 1o speak Chinese. You do need 1o want to
work at a dynamic radio station with more than 2
million listeners daily, Tape and resume to Kevin
Kerrigan, ICRT. 8-1 Chung Yung, 2ED Road. Taipei.
Taiwan, R.O.C. 111. Excellent pay and benefits.
Learn more about us at www.icrt.com.tw.

SITUATIONS WANTED MANAGEMENT

General Manager/Sales Manager. Qutstanding
record of station development. Profit focused.
Two turn-arounds completed fast. Programming/
sales savvy. RAB cenified. Seeking new op-
portunity. 1-888-445-2110.

TELEVISION
HELP WANTED MANAGEMENT

General Manager. WTWC-TV in Tallahassee is
looking for a visionary leader to take over an up
and coming NBC affiliate. Must be a proven team
builder, a collaborative leader. a strategic thinker,
and have strong interpersonal and financial man-
agement skills. The ideal candidate will have a
broad range of television experience, part of it in
a small to medium marketl. Minimum ten years
broadcast experience with at least five years in
management also required. Send resume to
Michael Bock. VP/Television, Guy Gannett
Communications, PO Box 15277, Portland, ME
04112. No phone calls please. Guy Gannett
Communications is an Equal Opportunity
Employer. Women and minorities are urged to re-
ply.

HELP WANTED SALES

WBZ-TV, CBS Boston is looking for an experi-
enced TV Sales professional. Qualified candi-
dates should be pro-active, possess strong pres-
entation and basic computer skills, knowledge of
NSI ratings. TV Scan. qualitative based research
and a minimum of five years TV sales experience
preferred. A proven track record with adverting
agencies and developing new business is a
must. Fax resume to Kevin Fitzpatrick. Local
Sales Manager 617-787-7132. No phone calls
please. CBS is an Equal Opportunity Employer.
M/FV/H.

K-EYE 42 TV (CBS) is seeking an experienced
broadcast Account Executive. College degree
and minimum 3 years TV sales experience re-
quired. with experience in local business devel-
opment through creative sales promotions and
marketing research. Experience with Microsoft
Word, Excel, TV Works, Columbine. Data tracker,
Market Manager. Buyer's File, or similar services
is preferred. Granite Broadcasting/K-EYE 42 TV
is an Equal Opportunity Employer. No phone
calls, please. Send resume to Beverly Ray. Local
Sales Manager. 10700 Metric Bivd, Austin, Texas
78758. Fax: 512-832-7533.

E-mail: ray@k-eyetv.com.

Sales Account Executive for WBNE-TV, New
Haven/Hartford. Responsible for all aspects of
handling local accounts. including: preparing
presentations, establishing relationships. pros-
pecting. inputting orders, checking schedules.
maintaining proper records. and using Media re-
search tools to maximize billing. Must be
assertive, crealive, and engaging. Television ex-
perience preferred, some knowledge of sales
and/or advertising required. Must have four year
college degree. or work equivalent, and possess
excellent verbal, written and organizational skills.
Media selling experience or Nielsen ratings expe-
rience a plus. Send a resume to John Russo.
Local Sales Manager. WBNE-TV. 8 Eim Street,
New Haven, CT 06510. Fax # 203.782.5995.
ECE.

Sales Account Executive: KFOR-TV, Oklahoma
City's market leader and one of the top NBC af-
filiates in the country. has an immediate opening
for an Account Executive to enhance our strong
sales team. Successful sales experience re-
quired in television, radio, print or a related field
with a proven track record in reaching billing
goals and developing new business. Highly
molivated self-starting. well organized with ex-
cellent oral and written presentation skills and an
ability to develop and enhance strong client and
agency relationships. Working knowledge of NSI,
TV Scan and Research programs preferred. Col-
lege degree to commensurate experience. Send
resume to Personnel. KFOR-TV, 444 East Britton
Road. Oklahoma City, OK 73114. EOE.

Local Sales Manager (WHBQ-TV). FOX Q&0
seeks a Local Sales Manager with greal commu-
nication, motivational and organizational skills.
Will be responsible for achieving local monthly
sales budget. Will work directly with local Account
Executives setting their individual budgets, de-
veloping new business. involvement in local com-
munity, i.e. sales calls, presentations. station
events, etc. Applicant must have 4 plus years of
television sales experience and management ex-
perience a plus. Knowledge of television sales,
Scarborough research, BMP Avail System. Must
be revenue driven. College degree required.
ECE. Send your resume and cover letter o Hu-
man Resources, WHBQ-TV, 485 S. Highland.
Memphis, TN 38111,

General Sales Manager: New WB station in Salt
Lake City is seeking a dynamic leader and
motivator to create and direct local sales staff, in
addition to national efforts. Emphasis on local
new business development. Minimum 2 years
broadcast sales management experience re-
quired. WB, UPN, Fox, independent background
preferred. Extensive sales promotion experience
a must. Send resumes and References to: John
Rossi. Acme Television, P.O. Box 981803, Park
City. UT 84098-1803.

Broadcasting Account Executive: WITI (FOX
0&0) in Milwaukee seeks a motivated, experi-
enced sales professional with strong sales de-
velopment skills to handle local agency and
direct client contacts. Ability to create new re-
venue with station products that includes FOX
and local sports (including NFL/Packers) the sta-
tion has an extensive News Dept. and numerous
marketing programs. 1-2 years broadcasting
sales experience with college degree preferred.
Send resume to Human Resources, FOX SIX.
9001 N. Green Bay Road. Milwaukee, Wi 53209.
Fax: 414-354-7491.
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L

Director of Special Projects - This person will |
assist in developing new revenue streams. Can-
didates must show proven track record of
creative selling ideas. Must be able to conceive, ’
sell and coordinate station projects. College de-
gree required. 3-5 years experience in sales, pre-
ferably in Media. Organizational skills and
teamwork a must. Send a resume to David
Rogers, General Sales Manager, WAVY-TV, 300
Wavy Street. Portsmouth. VA 23704. No phone
calls. WAVY Broadcasting Inc. is an equal op-
portunity employer.

General Sales Coordinator. Coordinate national
sales effort as it relates to the traffic department.
National sales order éntry into Enterprise Traffic
System. High school diploma required. Data
enlry experience or extensive PC training pre-
ferred. Submit cover letter and resume t0 WJUW
FOX8. Aftn: Human Resources. 5800 South
Marginal Road, Cleveland. OH 44013,

Account Executive - WXI-TV/AM Top 50 af-
filiate in N. Carolina is looking for a creative
tenacious, sales professional with a strong work
ethic and desire to generate new business and re-
venue from non-traditional sources. Two years
experience in broadcast sales preferred. Please
send resumes to: Personnel, WXII-TV, PO Box

11847, Winston-Salem. NC 27116. EOE.

HELP WANTED TECHNICAL

-

ENG

EDITOR

ABC7 Los Angeles has an immediate
opportunity available for a qualified
and experienced News ENG Videotape
Editor with thz ability to work all
shifts and overtime.

To qualify for this role, you must be
highly creative with the ability 1o work
effectively witk. others in a fast-paced
environment vnder newsroom dead-
line pressure. Knowledge of off-line

digital editing is a plus and ability 10
shoot videotage is highly desirable.

If you're a team player with a positive
attitude, please send your resume,
salary history and a non-returnable
videotape to: ABCY Los Angeles,
Aun: ). Hattendorf, Dept. EVE/BC,
4151 Prospect Ave., Los Angeles,
CA 90027. EQOE.

No phone

calls, please.

L

KABC LOS ANGELES
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VIDEOTAPE [

TECHNICAL DIRECTOR DTV EXPRESS: DESTINATION DIGITAL!

UNIQUE: The DTV Express is a traveling road show, sponsored by Harris Corporation and PBS, that
will demonstrate DTV (including HDTV) te broadcasters throughout the United States. If you have suit-
able experience and are interested in working with the latest equipment in 2 dynamic environment,
we would like to hear from you.

POSITION: Immediate opening for a highly motivated experienced broadcast engineer as Technical
Director for new mobile broadcast truck and state-of-the-art digital television systems. Requires fami-
iarity with video, audio, control, transmitter, and satellite equipment. Maintenance experience a plus.
Understanding of current digital broadcast technology and knowledge of the ATSC television standard
essential. Must be able to present demonstrations and technical training material to broadcasters.
Management experience and SBE TV Certification or FCC General Class license preferred.

Duties will include hands-on digitat television system implementation, testing, and trouble-shooting,
management of on-site technical staff and maintenance pragrams, DTV demonstrations and préesenta-
tions, coordination of set-up and tear-down of road show, and management of budget expenditures.

TRAVEL: Based initially in Alexandria, VA, extensive travel will be required.

DURATION: This will be a 15 - 18 month position.
URGENCY: Review of resumes will begin immediately.

RESPONSE: If you are interested, please submit your resume and salary requirements to:

Internet: hdunton@harris.com
Fax: 703-739-8080
Mail: DTV Express - Suite 310
Harris Corporation
1201 E. Abingdon Drive
Alexandria, VA 22314
Attn: HDunton

A HARRIS

YPBS

Network Administrator / PC Specialist: WLWT
seeks self-directed individual with minimum 2-4
yrs experience with Windows NT4.0 Server/
Windows 95 networking. Must be knowledgable
in Office 95/97, Unix, AS400. hardware knewl-
edge a BIG plus. Please send resume and salary
history to Chief Engineer WLWT, 140 West Ninth
Street, Cincinnati, OH. 45202.

WTWS TV, Hartford CT is seeking an experi- |
enced broadcast engineer. Excellent opportunity
for a candidate with a minimum 3 years experi- l
ence in transmitter, RF. microwave and master
control repair & maintenance. Computer network |
(T1) experience a plus. Please send resume and
salary requirements to Bruce Fox, WTWS TV26,
Shaw's Cove 3, Ste. 228, New London CT
06320. EQE.

ENG Editor: Experienced in television news op-
eration required. Ability 1o cperate SONY E&00
systems a must SONY 600 system a plus. Musl
be able to work unsupervised under deadline pre-
ssure. Please send resume to Peter Menkes. 7
Lincoln Square, New York, NY 10023. No tele-
phone calls or faxes please. We are an Equal Op-
portunity Employer.

Network Control Operator. US Satellite Broad-
casting National Broadcast Center in Qakdale,
MN. Will operate and monitor salellite
transmission systems. Will monitor satellite re-
ceive systems. TV automation equipment and
modify event Schedules as required. Relevant |
experience or training in broadcast TV master con-
trol operations. Applicants must understand
video-audio specifications and be able to in-
terpret test equipment displays. Applicants do not
require security clearance, but must not have any
background that would prevent obtaining security
clearance. Submit resumes: U.S. Satellite Broad-
casting, Human Resources Job #19-98, 3415
University Avenue, St. Paul, MN 55114. No tele-
phone calls please. An Equal Opportunity
Employer.

ENG Control Coordinator. WSQC-TV needs an
experienced microwave coordinator who can han-
dle a number of incoming livshots at one time. An
understanding of field work and/or satellite truck
operations is a plus. This person is responsible
for coordinating all incoming live and satellite
shots for our main newscasts. This is not for be-
ginners. Send resume to: Bill Bruce, News Oper-
| ations. Dept. 95, WSOC-TV, 1901 Tryon Street,
Maintenance Engineer. WGRZ-TV - Buffalo, | Charlotte, NC 28206. EOE M/F
New York is looking for a Maintenance Engineer.
Candidate must have a minimum of 3 years tele-
vision broadcast maintenance experience. AS or
BS degree is desirable and SBE cenrtification will
be a plus. Responsibilities incClude, but are not
limited 10: repairing broadcast equipment, i.e.
video tape recorders, video and audio switchers,
studio and ENG cameras, characler generators,
etc. Mainlains equipment repair logs. assists in
setup of equipment for remote productions and
performs other duties as assigned. Must be famil-
iar with FCC technical specifications, rules and re-
gulations. Send resume to Ken Britton, Chief
Engineer. WGRZ-TV, 259 Delaware Avenue, Buf-
falo. NY 14202. No phone calls. WGRZ-TV is an l
Equal Opportunity Employer.

Chief Engineer. WBXX-TV, the ACME WB at-
filiate in Knoxville, Tennessee has an immediata
opening for a Chief Engineer, WBXX-TV is a new
state of the art facility having signed on in Octo-
ber 1997. Ideal candidate would have experience
with Harris Sigma UHF Transmitters and digital
studio operations. Send resume and salary re-
quirements to General Manager, WBXX-TV,
10427 Cogdill Road, Suite 100, Knoxville, TN
37932. ECE.
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HELP WANTED NEWS

DIRECTOR OF NEWS SERVICES - KSL TELEVISION

There is more to leadership than simply being number one! KSL Television, the international West's
predominant news leader is looking for a qualified candidate to lead our news organization into the next
century. This is an opportunity to put your creative and innovative skills to work in a metered environment,
and in a news room that has been the market leader for over three decades. “The News Specialists” possess
state-of-the-art technology, an impeccable facility, dedicated employees, a national reputation, an NBC
affiliation and an opportunistic position as the Winter Olympics of 2002 rapidly approaches. We are looking for
a solid and seasoned journalist with proven leadership abilities in a large and aggressive news operation who
will continue to grow KSL's news product. Qualified applicants should possess a college degree in either
communications, journalism, business, or related field or equivalent experience. The successful candidate
should also be a high-energy individual who is goal-criented, self-motivated, flexible, and creative with 7-11
years experience in journalism, including 3-5 years of successful news managernent expertise. Utah offers
unlimited recreational opportunities, and a lifestyle that is unsurpassed. Applicants and additional job

IER/
INVESTIGATIVE
PRODUCER

£ Major network magazine show is looking for a

5 hard-charging consumer/investigative producer
We need someone whose talent. intelligence,
i and rolodex we can count on to consistently &

Bl generate a stream of compelling. original
]

=
I3
=
E
;

| consumer/ investigative pieces

o E 2
21 If vou have been burning up vour local marker -
3

g

Lourdes Cooke,

Vice President Human Resources,
KSL-TV, Broadcast House

55 North 300 West,

Salt Lake City, Utah 84110

Ph: 801-575-5777

Fax: 801-575-7625

VWW

requirements may be obtained at the KSL Human Resource Department.

KSL. 15 an equal opportunity employer.
www, ksl.com

GENERAL NEWS/

BUSINESS PRODUCERS

RH;I!EE 1§ information.
24 hmﬁ & day in 197
o{f:'cés around-the *
world, moré than
15,000 empiojees
Wk fogetter fo #
-rm'l'!d; et ang
idestribute information

to 217 cities,

Thir Busing:

REUTERS TELEVISION
WASHINGTON, DC

Reuters News and Television, the world's largest
international news agency, is seeking experienced and
talented producers to work on a growing range of news
and business news television assignments at its
Washington, DC facility. Strong news and business
background in a broadcasting environment is essential;
on-air experience is advantageous.

For immediate consideration, send your resume and
% demo tape to Dept. RTV, Reuters News & Television, 1333
H Street, NW, Washington, DC 20005. No phone calls,
please. Reuters is an equal opportunity employer committed
to workforce diversity. M/F/D/V.

Baws &

f Information

Writer/Producer, Manager of Cn-Air Promo-
tlons. Two positions are currently available at
Tribune-owned Miami/Ft. Lauderdale WB affiliate.
Do you possess brilliant writing and exceptional
organizational skills? Do you know great promo-
tion inside and out? If you have a minimum of 3
years broadcast promotion experience send your
resume, reel and salary requirements to WDZL,
Attn: Creative Services Dept.. 2055 Lee Street,
Hollywood, FL 33020. No phone calls please. A
Tribune Broadcasting Station. EOE.

Reporter. WXXA-TV a FOX affiliate in Albany,
NY looking for aggressive reporter. The last guy
went to Boston. Must have 2 years TV news ex-
perience. No phone calls. Resume, cover letter
and tape (VHS) to Kathy Gazda, News Director,
WXXA-TV FOX23, 28 Corporate Circle, Albany,
NY 12203. EOE.

Producer: The ABC affiliate in Joplin, Missouri,
KODE-TV, is searching for a newscast producer.
We require producing experience, Strong writing
skills, sound news judgement. and leadership
ability. The successful applicant will receive an at-
tractive benefit plan. Send resume and work sam-
ples to Larry Young, News Director, KODE-TV,
PO Box 46, Joplin, MO 64802, EOE.

:- it vou have outstanding journalistic and_E
£

5| production skills as well as boundless energy

2| and determination — this could be a career-

Weekend Assignment Editor. Number 1 Market
0O&0 News Leader seeks experienced, ag-
gressive desk person 10 oversee weekend cov-
erage. Strong editorial background and instincts
a muslt! Please send resume to Kenny Plotnik,
Managing Editor, WABC-TV, 7 Lincoln Square,
New York, NY 10023. No telephone calls or fax-
es please. We are an Equal Opportunity
Employer.

Reporter/Anchor. Responsible for reporting and
writing for live, nightly news program. Set up
story assignments, anchor newscasl. Host live in-
terview and call-in program. Knowledge of news
production, ability to work well with others toward
the goal of having a quality newscast and ability
to supervise and teach intems required. Send re-
sume with writing samples. references and non-
returnable VHS tape to TCI of Northeast lllinois,
3233 W. Grand Ave., Waukegan. IL 60085, Atin:
Diane Powers. EOE.

Reporter. KTBC FOX 7, FOX Television Austin
080, looking for a creative, motivated., self-
starter to join our news team. Must have a posi-
tive attitude, a desire to iearn and grow and a
deep commitment to quality and the overall news
product. We are looking for a reporter who can
deliver the news in a conversational but credible
style and who can tell compelling stories. Possi-
ble fill-in anchor opporiunities. Must have ex-
cellent live shot abilities. Must have at least 3
years prior experience as a news reporter/anchor
at affiliated broadcast station. Must have
bachelor's degree in news related field, strong com-
mand of English language, working knowledge of
libel laws and generally accepted journalistic
ethics. Must have a good driving record. Send re-
sume/tape t0: Human Resources. KTBC-TV. 119
E. 10th Street, Austin, TX 78701, References
position title on envelope. No phone calls,
please. EEQO Employer. Minorities encouraged to
apply.

Noon Producer: Candidates must understand
contemporary writing, storytelling, creativity.
graphics, and animation. Must be aggressive and
love live shots. No stackers and packers. At least
three years experience is required. Send re-
sumes to: Christina Medina, Human Resources
Coordinator, 5233 Bridge St.. Ft. Worth, TX
76103. No Phone Calls Please. We are an Equal
Opportunity Employer.
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News Videotape Editor(2): WTVD-TV, an ABC
owned station, is looking for an experienced full-
time news videotape editor and a par-time
weekend videolape editor. Successful candidates
must be able to handle a high story count while
maintaining an attention to detail. Beta format
editing experience a plus. Send resume and tape
{no music pieces) to: Ted Holtzclaw, News Oper-
ations Manager, WTVD-TV, 411 Liberty Street,
Durham, NC 27701. No phone calls. EQE.

News Photographer: WTVD-TV, an ABC owned
station is looking for an experienced News Photo-
grapher. The ability to do quality work and handle
a high story count is necessary. Successful can-
didate must be able to cover a story without a re-
porter. Microwave live truck experience a plus.
No clock watchers. Send resume and non-
returnable tape to Ted Holtzclaw, News Opera-
tions Manager, WTVD-TV, 411 Liberty Street,
Durham, NC 27701. No phone calls. EOE.

News Expansion. Want to join the fastest grow-
ing news team in Charlotte? NBC6 / WCNC-TV,
the AH Belo station, is searching for anchors,
producers, photographers and videotape editors
to join our growing news operation. Specifically,
we are expanding our weekday morning
newscasts and are looking for high energy,
motivated employees. Send your resume and
salary history to: (No Phone Calls, Please)

NBC6, Human Resources Depariment, 1001
Wood Ridge Center Drive, Charlotte, NC 28217.
EQE/M/F/V/H

Managing Editor. WSOC-TV needs that
newsroom driver that knows how to develop and
follow a story. This person will be responsible for
the Assignment Desk and Reporers, and our
day-to-day coverage logistics. We are looking for
that person with a desk and/cr producing back-
ground that knows how to think like a Producer
when it comes fo executing coverage. Please
send resume to: Vicki Montet, News Director,
Dept. 95, WSOC-TV, 1901 North Tryon Street,
Charlotte, NC 28206. EOE M/F

Anchor: KING 5 TV, an A.H. Belo subsidiary and
the number one station in the Pacific Northwest,
is seeking an experienced anchor for our week-
day morning and noon shows. Will occasionally
report and do live remotes. Must have a college
degree with minimum to large, excellent writing
skills, and strong on-camera skills with the ability
to read narration effectively. it qualified, send 2
copies of your resume with a non-returnable Beta
or 3/4* tape to KING 5 TV, Attn: HR Dept.
#K97R49, 333 Dexter Avenue North, Seattle, WA
98109. EOE - M/F/D/V.

FOX News in the Fort Myers/Naples market
seeks a Troubleshooter, and a Videographer. Re-
porter must be FOXIFIED with two years experi-
ence and videographers must have one year
shooting and editing experience. College degree
preferred. Send resume and non-returnable tape
to Mark Pierce, Station Manager, 621 SW Pine
Island Road, Cape Coral, FL 33991. We are an
Equal Opportunity Employer.

Anchor/Reporter. Eastern lowa's 24 Hour News
Source is looking for a seasoned anchor with live
reporting experience, 1o join the best news team
in the Midwest. We've got it all: four live trucks,
live news helicopter, and a satellite truck. This is
not a job for beginners. Please send fapes/
resumes to Personnel Coordinator, KCRG-TV,
Box 816, Cedar Rapids, lowa 52406. EOE.

LClassifieds

Co-Anchor: Top-35 market has immediate open-
ing for a co-anchor/reporter for its Monday-Friday
early and late evening newscasts. We are
searching for a polished, command anchor 1o join
our primary team. Significant experience required
and willingness to make long-term commitment
important. Tapes/resumes to Human Resources,
WYFF-TV, 505 Rutherford Street, Greenville, SC
29609. WYFF-TV, a Pulitzer NBC affiliate, is an
Equal Opportunity Employer.

€8S in Rockford - WIFR is looking for an Assis-
tant News Director who is a take charge hands-
on pro, an Executive Producer who crafts a great
newscast, and a Chief Photographer that
appreciates digital video. We also have openings
for a Newscast Director, Producers, Photo-
graphers and a Part-Time Tape Editor. Non re-
turnable VHS T&R's 1o Ray Wilck, ND, PO Box
123, Rockford, IL 61105. No phone calls please.
EOE.

Bureau Photographer/Editor. WSOC-TV has
an opening in its South Carolina Bureau. This is
a one-man band situation. Will be responsible for
making contacts and generating story ideas from
our South Carolina Bureau. This job is for the
person who likes to shoot, take part in the
editorial process and work on their own. Send re-
sume to: Bill Bruce, News Operations, Dept. 95,
WSOC-TV, 1801 Tryon Street, Charlotte, NC
28206. EOE M/F

Assignment Editor, Atlanta, CBS affiliate needs
“take charge, take no prisoners” leader to run our
daytime assignment desk. Must have superior
news judgement and logistical smarts, as well as
good people skills. Minimum 3 to 5 years experi-
ence on a medium or large market assignment
desk. Knowledge of Atlanta market and Georgia
news is very imporiant. Collage degree preferred.
No calls. Resumes to Paul Powers, Assignment
Manager, WGNX-TV, 1810 Briarclifi Road, NE,
Atlanta, GA 30329 or email:
ppowers@wgnx.com A Tribune Company/
Station. EOE.

Investigative Producer. WSOC-TV is expanding
and looking for an experienced digger who
knows how to translate facts into goed television.
Computer Assisted Reporting experience a plus.
No beginners please. Send tape and resume to:
Vicki Montet, News Director, Dept. 95, WSOC-
TV, 1201 Tryon Street, Charlotte, NC 28206.
EOE M/F

Anchor/Reporter. WSOC-TV is looking for an
anchor who still enjoys being on the street and
working the lead story. Previous anchor experi-
ence required. No beginners please. We want a
seascned storyteller who wants to make a com-
miiment to Charlotte, and the number one news
operation in town. Send resume and tape to:
Vicki Montet, News Director, Dept. 95, WSOC-
TV, 1901 Tryon Street, Charlotte, NC 28206.
EOE M/F

Special Projects Producer. if you've mastered
line producing and conquered every show in your
shop, then this is the job for you. Channel 2
News in Buffalo NY is looking for an experienced
producer who can take on new challenges. It re-
quires the ability o look past the days news and
at the big picture. The job will require putting on in-
stant specials, planning and executing big pro-
jects and assisting in daily news coverage. if you
have at least 5 years news producing experi-
ence, a media related college degree and great
people skills, send a resume, writing samples
and non-returnable tape to Stacy Roeder, News
Director, WGRZ-TV. 259 Delaware Avenue, Buf-
falo, NY 14202. No phone calls. WGRZ-TV is an
Equal Opportunity Employer.

HELP WANTED PROMOTION

Writer/Producer, Manager of On-Air Promo-
tions. Two positions are currently available at
Tribune-owned Miami/Ft. Lauderdale WB atffiliate.
Do you possess brilliant writing and exceptional
organizational skills? Do you know great promo-
tion inside and out? If you have a minimum of 3
years broadcast promotion experience send your
resume, reel and salary requirements to WDZL,
Attn: Creative Services Dept., 2055 Lee Street,
Hollywood, FL 33020. No phone calls please. A
Tribune Broadcasting Station. ECE.

Television Promotions. WISH-TV, #1 rated tel-
evision station in Indianapolis, seeks a writer /
producer. Needs strong writing skills and be able
to produce daily topicals, series and image pro-
motion. Must have 1-3 years experience with the
creativity and drive to dominate in a highly com-
petitive market. Non-Linear or Media 100 knowl-
edge a plus. Send resume and non-returnable
tape to: WISH-TV, Promotion Manager, P.C. Box
7088, Indianapolis, IN 46207. No phone calls
please. M/F Equal Opportunity Employer.

Promotion Writer/Producer: KPIX-TV, the CBS
0&O in San Francisco, is looking for a promotion
writer/producer who can edit on AVID too. Only a
few of us can do it all. And we've got a great
package for the right person. if your copy grabs
viewers and people are jealous of your creativity,
then you have an opportunity to jump to the 5th
market. Here you can produce cutting edge pro-
mos, work with other talented writers & designers
and edit on the latest AVID upgrade. We've got
the toys, the team and one of the best views in
the nation. Must have solid experience in all
phases of production, including field preduction.
Must understand news marketing, branding and
image promotion. Send resume and reel to KPIX
Human Resources, 855 Battery Street, San
Francisco, CA 94111.

Promotion Director; Responsible for internal
and external promotional activities of TV station. In-
teracts with public service organizations to
ensure promotion opportunities on the station by
assisting in the production of such ads. A degree
in Marketing or closely related field preferred.
Must write, shoot and edit effective TV com-
mercials. Resume and tape to: EEO Officer,
KJCT-TV, 8 Foresight Circle, Grand Junction, CO
81505. EEO

News Topical Promotion Producer. WSOC-TV
needs a tease writer who knows how to sell a
strong news story to the right audience. Pro-
ducers who are great “sellers” are encouraged to
apply. This is a job that works out of the News
Department. Editing skills a plus but not required.
Send resumes and lapes to: Vicki Montet. News
Director, Dept. 95, WSOC-TV, 1901 N. Tryon
Street, Charlotte, NC 28206. EOE M/F

Promo Writer/Producer/Editor - If you possess
these 3 skills and specializing in producing kids,
entertainment & sports promos, send us your reel!
(Tapes will not be returned). CT's fastest growing
WB affiliate has 2 immediate openings in the
Promotion Dept. Musthave strong communications,
writing & AVID editing or MAC skills. B.A. in
communications or related field & 2-3 yrs. exp. Mail
resume & salary requirements to Connie Combs,
Promotion Manager, WBNE, 8 Elm Street, New
Haven, CT 06510. Fax #203.782.5395. No Phone
Calls. EOE
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NBC4 (WRC-TV), owned and operated #1 station
in Washington. DC has two openings for experi-
enced, creative Promotion Writer/Producers. The
ideal candidates will be needed toc produce com-
pelling news promos, news topicals and radio
advertising. Proven ability in writing news promo-
tion a must. Hands on AVID editing experience a
plus. 2-3 years broadcast experience meeting
deadlines with creative, effective and well-
produced promos. |f you are teamplayer with
talent, drive and a great reel. send it with your re-
sume to NBC/WRC-TV, Employee Relations,
Dept. WP. 4001 Nebraska Avenue, NW. Wash-
ington, DC 20016. EEQ/ADA.

Llassifieds

NBC 08&0 is looking for a Senior Producer, Pro-
motion to grow with us as our market expands
from #51 to #38. If you are an experienced pro-
ducer ready to take the leadership role. now is
the time and this is the place. High atop Red
Mountain. you'll write and produce spots on tape
and film, coordinate a creative staff of eight and
make our news the dominant #1. Proven produc-
tion skills essential. understanding of branding.
media planning and trafficking helpful. News
background desirable. Rush resume and reel to
Human Resources Department, NBC 13, 1732
Valley View Drive, Birmingham, AL 35209. No
phone calis. EOE.

HELP WANTED MARKETING

solution

cation required.

Vertical Market Manager

Primary responsibilities for this position in IRIDIUM's Marketing Department include
the development of programs, tools, and marketing strategies designed o acquire
service providers and subscribers. The qualified candidate will use an intemational
focus to develop distribution channels and business plans worldwide for subscriber
growth within the Broadcasting and/or Disaster/Humanitarian Segment. A thorough
understanding of broadcasting company remote reporting/ field operation communi-

The IRIDIUM
System

We are launching the
ultimate wireless

Imagine a satellite-based, wireless personal communications network that will permit
any type of telephone transmission — voice, dala, fax or paging — to reach its
destination anywhere on earth. Formed by an international consortium of industry
leaders, we have an immediate need for a specialized professional to join us at our
Washington, DC headquarters as the excitement and professionai challenges mount:

BROADCASTING/DISASTER
HUMANITARIAN

We offer a compensation/benefits package fully com- ¢

mensurate with your qualifications, as well as relocation @
assistance. For consideration, please send resume to: ¢
IRIDIUM LLC, Attn: Pat Harrls, 1575 Eye Street NW, »

Suite 500, 9th Floor, Washington, DC 20005, FAX: 202-
408-3801. No phone calls please. EOE M/F/D/V.

IRIDIUM

HELP WANTED CREATIVE SERVICES

Television Graphic Artist (Evenings). State-of-
the-art broadcast design department needs a full-
time graphic artist to work evenings, Mon-Fri.
Eligible candidates will possess a Bachelor's de-
gree in graphic design or equivalent experience.
Experience with lllustrator, Photoshop, and After
Effects helpful. broadcast experience a must.
Must have demonstrated ability o handle tight
deadlines as well as nulty art directors. Send re-
sume. reel, and 3 samples of work to: Jim Doyle.
Art Director, WISH-TV, 1950 North Meridian. In-
dianapolis. IN 46202. No phone calls please. M/F
Equal Opportunity Employer.

Graphic Artist: The ABC owned station in Flint,
MI, is seeking a cutling-edge designer to join our
crealive team. Ideal candidate will have at |east
one year of experience in a broadcast environ-
ment and demonstrate a strong creative sense, ex-
cellent communication skills, and experience with
Liberty and Mac based paint programs. This posi-
tion emphasizes news graphics and news promo-
tion with opportunities to work cn special pro-
jects. including print. Please send your creative,
non-returnable demo reel and resume to Keith
Stironek, Promotion Manager. WJRT-TV, 2302
Lapeer Road. Flint. MI 48503. EQE.

HELP WANTED PRODUCTION

Successtul national talk show looking for expe-
rienced east coast based producers. Please fax
resume to: 212-262-3731.

Producer/Nonlinear Editor. KTBC FOX Televi-
sion Austin O8O0, seeks a Producer/Nonlinear
editor 1o work with our Quantel Edit Box system.
Candidate will assist Marketing, News, Communi-
ty Affairs and production with offline nonlinear
editing projects. Position requires creativity, great
flexibility, the ability to juggle many projects at
once, to multilayer video and graphics. to pro-
duce news opens, special effects, news bumps
and special projects. Seeking a candidate who is
highly motivated. thorough, who is experienced
with graphics environments, is detail oriented and
a major team player. Candidate should have a
minimum of € months station/cable/met editing
experience. Nonlinear ediling experience a plus.
College degree preferred. Please rush resume/
tape. along with salary requirements and re-
ferences to: Human Resources, KTBC-TV. 119
E. 10th Street. Austin. TX 78701. Reference posi-
tion title on envelope. No phone calls, please.
EEO Employer. Minorities encouraged to apply.

Producer for religious television program
directed at teenagers. This position will oversee
all operations of the production. Must have three
years minimum experience in producing televi-
sion programs. editing videotape and a desire 1o
minister to teenagers. Send resume and tape to:
Personnel Department. WTLW TV-44, 1844 Baty
Road, Lima. Ohio, 45807. WLTW is an Equal Op-
portunity Employer.

Broadcast Personnel. Technical Directors (GVG
300 Switcher with Kaleidoscope), Audio (mixing
for live studio and news broadcasts). Studic
Camerapersons (studio productions and news
broadcasts). Chyron Operators (Infinit), Still Store
Operators. Tape Operators (Beta), Maintenance
{plant systems experience - distribution and
patching). Lighting Director Engineer. Employ-
ment would commence fall/winter 1997. Out of
town applicants accepted for these positions will
be reimbursed for airfare, hotel, and per diem ex-
penses. Send resumes to; MMS, Suite 345, 847A
Second Avenue, New York, NY 10017 or fax
212-338-0360. This employment would occur in
the event of a work stoppage and would be of a
temporary nature to replace striking personnel.
This is not an ad for permanent employment. An
Equal Opportunity Employer.

WANT TO RESPOND TO A
BROADCASTING & CABLE
BLIND BOX ?

send resume/tape to:

Box 2
245 West 17th St.,
New York, New York 10011
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Miami Dade Community Coliege - North
Campus, Television Production Specialist: This
is highly responsible, operational tv & production
positions in the School Film & Video which
assists students and facully in tv & film courses
work. The School is a Florida Center of Ex-
cellence & trains students for careers in the tv &
film industries. Provides instructional support to
scheduled academic & occupationat classes
taught as part of the film & tv programs. Operates
broadcast quality tv & film production equipment in-
cluding cameras, lights & sound equipment. help
teach technical course modules: & assists siu-
dents in mobile and remote production opera-
tions. Depending on skills, the employee will
have extensive opportunities to work with A-B roll
Beta SP editing equipment, Avid nonlinear edit-
ing system, a broadcast level studio, & mobile re-
mote TV production unit. Five years of practical
exp. in the operation of broadcast level. pro-
fessional tv & audio production equipment & exp.
in commercial Broadcast. Industrial or Educa-
tional TV Systems. or two years college course
work, or technical school training in Electronics or
in TV Production or equivalent combination of
education & exp. Skilled in the management, op-
eration & security of Broadcast, Industrial or Ed-
ucational TV Systems & possess knowledge of
film equipment. Operation cf a fixed, broadcast
level tv studio & mobile production unit & sched-
uling exp. in a high volume, student-oriented
School. Must have streng TV Production Opera-
tional skills & exp. for more intormation, Call
(305) 237-1696 or write to Associate Dean,
School of Film & Video. Miami-Dade Community
Coliege-North Campus, 11380 N.W. 27 Avenue,
Miami, FL 33167. EA/EQ Employer.

ENG Personnel For A Major Broadcast Facility
in NYC. ENG field operations with camera (and
microwave) experience. video tape editors. and
ENG maintenance, emplcyment would com-
mence fall/winter 1997. Qut-of-town applicants ac-
cepted for these positions will be reimbursed for
airfare, hotel and per diem expenses. Send re-
sumes to: Media Management Services, Suite
345, 847A Second Avenue, New York, NY 10017
or fax to 212-338-0360. This employment would
occur in the event of a work stoppage. and would
be of a temporary nature to replace siriking
personnel. This is not an ad for permanent
employment. An Equal Opportunity Employer.

Videotape Editors. Studio Operators, and Main-
tenance. For the Midwest. Would commence fall/
winter 1997. Qut-of-town applicants accepted for
these positions will be reimbursed for airtare,
hotel, and per diem expenses. Send resumes to:
MMS, Suite 345, 847A Second Avenue, New
York, NY 10017 or fax: 212-338-0360. This
emplcyment would occur in the event of a work
stoppage and would be of a temporary nature to
replace striking personnel. This is not an ad for
permanent employment. An Equal Opportunity
Employer.

KR Video is looking for a fulltime Video Photo-
grapher/Producer and a fulllime Digital Video
Production Assistant to produce news, com-
mercials, sports and documentaries for the Web
and for broadcast. Photog/Producer will shoot
and edit daily news coverage. commercials,
sports and docs. Must be self-starting. motivated
and have at least 3 years experience producing
natural sound pkgs. DV Assistant will edit and com-
press video on a nonlinear System, and shool
rudimentary packages. Check out www.phil-
lynews.com 1o see our product. Interested? Re-
sume tape with resume. to Dave Sauls, KR
Video, 400 N. Broad Street, Philadelphia, PA
19101,

Broadcast Personnel Needed. ENG Field Op- |
erations with Camera and Microwave experience. |

__SITUATIONS WANTED MANAGEMENT | .

Small market GM with 15 years management |
experience locking for new oOpportunity. Back-
ground includes startups, turn arounds and af-
filiate negotiations. Currently GM at FOX station
that has experienced considerable growth over
last three years. Looking for nice place to raise a
family. Prefer central or eastern united states.
Will respond immediately. Reply to Box 01288

TV SALES TRAINING '

LEARN TO SELL TV TIME
Call for FREE Info Packet
Mext Program: 1-19-98

ANTOMELLI MEDIA
TRAINING CENTER |
(212) 206-8063

~ PROGRAMMING SERVICES

@

STUDI0OS \

Natlonal Weather Network
Your own on-air meteorologist via satellite. Custom and
lacalized TV weathercas| inserts lor FOX, UPN, WB, Indy
slations and cable stations. Three satellite feeds daily. Your
own on-air and great graphics. Sell these
inseris and make money. Low cash and barter and very ‘

simple 10 receive and use. Call Edward St. Pe” at NWN 601-
352-6673 and start today.

 NEWS COACHING SERVICES

Coaching services: We provide comprehensive
tape critiques and coaching/consultation for news
professionals. Expert, approachable, affordable. |
Media Mentors (334)665-5553.

ALLIED FIELDS
- —

" HELP WANTED INSTRUCTION

Journalism/Broadcasting/Speech. Augusla'
State Universily invites applications for a tenure- |
track position at the level of assistant professor.
Especially strong applicants at other ranks who
meet departmental needs will be considered.
Ph.D. preferred. Expertise in one or more of the |
following fields required: 1. Journalism. 2. Broad-
cast 3. Speech. Applicants must demonstrate ex-
cellent in teaching and have an active. ongoing
program of research. Minorities are encouraged
to apply. Position available August 1998. Initial
screening of applicants begins immediately and
continues until the position is filled. Send letter of
application, curriculum vitae (including evidence
of eligibility to work in the U.S.) and three letters
of recommendation to: Dr. Lillie B. Johnson,
Chair, Depariment of Languages. Literature, and
Communications, Augusta State University, 2600
Walton Way. Augusta. GA 30904-2200. Augusta
State is an Affirmative Action/Equal Opportunity
Employer.

~ FINANCIAL SERVICES

Loans By Phone: Lease/ffinance new or used
broadcasting equipment. Flexible payment plans.
Flexible credit criteria. Call Jefi Wetter at Flex
Lease, Inc. 800-699-FLEX.

 EMPLOYMENT SERVICES

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CABLE TELEVISION, DISTRIBUTORS,
MOTION PICTURE, POST PRODUCTION & MORE

Entry to senior level jobs nationwide in ALL fields
(news, sales, production, management, etc.).
Published biweekly. For subscription information:
(800) 335-4335
in CA, (818) 901-6330.

EntertainmentEmployment Journa

ITM

TV Reporters, Anchors and Producers!!! Ex:
perienced or entry level, hundreds of satisfied
clients know winning that great job starts by con:
tacting Tony Windsor at NEWSDirections 423-
843-0547, 10ll-free voice mail (BOO)NEWSDIR.

National Sports & Recreation Jobs Weekly-
radio, TV, newspapers, magazines, teams. We
average over 200 new jobs each week. Call 602-
933-4345.

Just For Starters: Entry-level jobs and “hands-
on” internships in TV and radio news. National
tistings. For a sample lead sheet call: 800-680-
7513.

~ WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4* SP, M2-90's,
Betacam SP’s. Call Carpel Video 301-694-3500.

FOR SALE EQUIPMENT

ATTENTION C-BAND SHOPPERS!

Galaxy VII Fully Protected Transponder
Available for Immediate Full-Time Use
Uplink from N.Y. with DigiCipher || MCPC
Below Market Rate!
Commit now for Huge Discount!

Only Two Channels Left!
First Come, First Served!

Call Today (714) 263-9900 x217

General

Instrument
IRD’s

575 DSR-1500’s |

& 80 DSR-2200's
Almost new, available for I
sale at a very low pricel |
Cadll now to place your order! |
(714) 263-9900 x217 |
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Lowest prices on videotape! Since 1979 we
have been beating the high cost of videotape.
Call Carpel for a catalog. 800-238-4300.

Happy Holidays!

And a special thanks
to all our clients and friendst

May 1998 bring us all health and weatth,
and the time to enjoy them!

BARRY
SKIDELSKY

AM and FM transmitters, used. excellent condi-
tion. tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888, Fax 215-884-0738.

FOR SALE STATIONS Attomey at Law
655 Madison Avenue, 19t floor
New York, NY 10021
For Sale (212) 832-4800

Pertect for Owner-Operator
Profitable Piedmont NC FM
Has Excellent Coverage
Upgrade Availabie at Existing Site
Very Reasonably Priced With Terms
$750,000
We Have Others!

Snowper |fEITa02
Media Brokerege - Valuations - Financing - Consulung
(919) 355-0327 / Fax (919) 355-8386

Station for Sale. Famous Colordo Ski Reson.
Class C FM, all new equipment. The most beauti-
ful place you'll ever ski. Asking $650,000 or best
offer. Bill 970-243-1111.

Southern California AM station for sale in
largest county in California. Money maker for
owner/operator, includes property. Call 800-
928-8380.

LEGAL NOTICES

CABLE TV ASSESTS FOR SALE BY RECEIVER

The Receiver of the assets of Rigel CS5F Joint Venture (“Rigel CS5F") appointed pursuant to the Order of the
United State District Court for The District of Massachusetts ("Court”) dated March 18. 1997. is offering for
sale certain real property located in Port St. Joe, Florida and assets used or useful in cable television systems
serving residents in the Georgia counties of Applying (City of Surrency). Brantley (City of Hoboken). Bullock
(Portal). Burke (Midville and City of Sardis). Chatham (Port Wentworth), Effingham (City of Guyton). Glascock
(City of Gibson), Jefferson (City of Stapleton. Lee (City of Smithville). Sumter (City of Leslie and City Plains and
Cobb/Lake Blackshear/Desoto). and the Florida County of Gulf (Port St. Joe)

The Receiver has entered into an Asset Purchase Agreement ("Agreement”) dated September |17, 1997, subject
to approval of the Court. to sell substantially all of the assets of Rigel C3SF for a cash purchase price of
$2.800.000. The Receiver will entertain higher of better offers equal to or greater than $2.850.000. Interested
purchasers should submit higher or better offers to the Receiver in writing by 5:00 p.m. on or before January 29,
1998. Parties submitting higher or better offers will be required to deposit with the Receiver $200,000 in
certified funds as a refundable deposit towards the purchase price and provide satisfactory evidence of the ability
to pay in cash the balance of any offer to purchased the assets. Parties submitting higher or better offers will be
required to appear at a hearing to be held on February 5, 1998 AT 4:00 p.m. at the United State District Court,
John W. McCormack Building, U.S. Post Office and Courthouse, Boston. Massachusetts

The assets offered by the Receiver consist of the following (1) real property: the real property located at 503
Third Street. Port St, Joe. Florida. consisting of an office building and real property identified as Lot |, Block 11
and Lot 3, Block |1 of the City of Port St. Joe. Florida, according to the official map thereof on file in the Office
of the Clerk of Circuit Court, Gulf County. Florida and headend receiving site location on Niles Road in Port St
Joe. Florida: and (2) personal property: Satellite dishes. earth stations, towers, power supplies, descramblers,
modulators, scramblers. antennas. equipment rack, taps. line splitters. receivers., coaxial cable, amplifiers, and
other equipment necessary for providing cable television services, customer lists, headened leases, Crossing
Agreements. Pole Attachment Agreements and copies of all records including billing and other databases

For more information. prospective purchasers should immediately contact:

Robert |. Maccini, Receiver
Media Services Group, Inc.
| 70 Westminster Street, Suite 70|

Providence, R1 02903
Telephone: 401-454-3130; Fax: 401-454-3131

Your classified ad can be in COLOR just call:
Antoinette Pellegrino (212) 337-7073

' or

I Sandra Frey {212) 337-6941

BROADCASTING & CABLE'S CLASSIFIED RATES

All orders to place classified ads & all correspon-
dence peraining fo this section should be sent to
BROADCASTING & CABLE, Classified Depariment,

245 West 17th Street, New York, NY 10011_ For infor- |

mation call Antoinette Pellegrino at (212) 337-7073
or Sandra Frey at (212)337-6941 .

Payable in advance. Check. money order or credit
card (Visa. Mastercard or American Express). Fuil
and correct payment must be in writing by either let-
ter or Fax (212) 206-8327. If payment is made by
credit card. indicate card number. expiration date
and daytime phone number.

Deadline is Monday at 5:00pm Eastern Time for the
following Monday's issue. Earlier deadlines apply for
issues published during a week containing a legal
holiday. A special notice announcing the earlier dead-
line will be published. Orders. changes, and/or can-
cellations must be submitted in writing. NO TELE-

PHONE ORDERS. CHANGES. AND/OR CANCELLA- [

TIONS WILL BE ACCEPTED.

When placing an ad. indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields: Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will
determine the appropriate category according to the
copy. NO make goods will run if all information is not
included. No personal ads.

The publisher is not responsible for errors in print-
ing due to illegible copy—all copy must be clearly
typed or printed. Any and all errors must be reported
to the Classified Advertising Department within 7
days of publication date. No credits or make goods
will be made on errors which do not materially affect
the advertisement. Publisher reserves the right to
alter classified copy 10 conform with the provisions
of Title VIl of the Civil Rights Act of 1964, as amend-
ed. Publisher reserves the right to abbreviate, alter or
reject any copy.

Rates: Classified listings (non-display). Per issue:
Help Wanted: $2.30 per word. $46 weekly minimum.
Situations Wanted: 1.25¢ per word. $25 weekly mini-
mum. Optional formats: Bold Type: $2.65 per word,
Screened Background: $2.80, Expanded Type: $3.45
Bold, Screened, Expanded Type: $3.90 per word. All
other classifications: $2.30 per word, $46 weekly
minimum.

Word count: Count each abbreviation, initial. single
figure or group ot figures or letters as one word each.
Symbols such as 35mm, COD, PD etc.. count as one
word each. A phone number with area code and the
zip code count as one word each.

Rates: Classified display (minimym 1 inch, upward
in half inch increments). Per issue: Help Wanted:
$202 per inch. Situations Wanted: $101 per inch.
Public Notice & Business Opportunities advertising
require display space. Agency commission only on
display space (when camera-ready art is provided).
Frequency rates avaitable.

Non-Display: Help wanted: $2.30/word. Situations
Wanted: $1.25. Bold Type $2.65. Screened Back-
ground $2.80. Expanded Type $3.45. Bold, Screened,
Expanded Type $3.90.

Color Classified Rates

Non-Display: Highlighted Position Title: $75. Dis-
play: Logo 4/C: $250. All 4/C: $500.

Blind Box Service: (In addition to basic advertising
costs) Situations Wanted: No charge. All other classi-
fications: $35 per issue. The charge for the blind box
service applies to advertisers running listings and
display ads. Each advertisement must have a separate
box number. BROADCASTING & CABLE will now for-
ward tapes, but will not forward transcripts. portfo-
lios, writing samples. or other oversized materials:
such are returned to sender. Do not use folders,
binders or the like. Replies to ads with Blind Box
numbers should be addressed to: Box (number). ¢/o
Broadcasting & Cable, 245 W. 17th Street. New York,
NY 10011

Confidential Service. To protect your identity seal
your reply in an envelope addressed to the box num-
ber. In a separate note list the companies and Sub-
sidiaries you do not want your reply to reach. Then,
enclose both in a second envelope addressed to CON-
FIDENTIAL SERVICE. Broadcasting & Cable Maga-
zZine, at the address above.

%

www.americanradiohistorv.com

December 22 1997 Broadcasting & Cable



www.americanradiohistory.com

EontihieRecordd,

http: //www.broadcastingcable.com

“For the Record” compiles applications fited
with and actions taken by the FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was

taken, when available, appears in italic.

Abbreviations: AOL—assignment of license: ant.—

| antenna: ch.—channel: CP—construction permit:
D.LP.—debtor in possession: ERP—effective radiated
power; khz—kilohertz: km—kilometers; kw—kilowatts:
m—meters; mhz—megahenz: mi—miles; TL—trans-
mitter location: TOC—transfer of control, w—watts.
Once meter equals 3,28 feet.

OWNERSHIP CHANGES

Dismissed

Chico, Calif. (BALCT-9704091A)—Golden
Empire Television Corp. for kHsL-Tv: volun-
tary AOL from Golden Empire Television
Corp. to United Communications Corp. Nov.

19

Springfield, Fla. (BALH-970507GG)—Tide-
line Broadcasting Inc. for wyoo(FM): volun-
tary AOL from Tideline Broadcasting Inc. to
Styles Broadcasting of Alabama Inc. Dec.

10

Georgetown, Ky. (BTCH-971021HC)—
HMH Broadcasting Inc. for wxzz(Fm): volun-
tary TOC from Terry S. Jacobs to Regent

Communications Inc. Dec. 5

Charleston, S.C. (BTCH-971021GF)—
Regent Licensee of Charleston Inc. for
wsuy(Fm): voluntary TOC from Terry S.
Jacobs to Regent Communications Inc. Dec.

8

Mount Pleasant, S.C. (BTCH-971021GE)—
Regent Licensee of Charleston Inc. for
wRFQ(FM): voluntary TOC from Terry S.
Jacobs to Regent Communications Inc. Dec.

8

Del Valle, Tex. (BTC-971028EG)—KIXL
Broadcasting Corp. for kixL{am): voluntary
TOC from Brian F. and Wetonnah McCoy to

Intimate Life Ministries Inc. Dec. 4
Granted

Dalton, Ga. (BTC-971114EA)—Pye Wilson
Broadcasting Inc. for wtTi(AM}: involuntary
transfer of negative control from Hobert R.

Wilson, deceased, to L.F. Pye Sr. Dec. 11

Dalton, Ga. (BTC-971114EB)—Pye Wilson
Broadcasting Inc. for wrTi(AM}. involuntary
TOC from L.F. Pye Sr., deceased, to Lionel
Ford Pye Jr., Devona Pye Poe and Gordon

Morehouse. Dec. 11

North Salt Lake City, Utah (BTC-
970314EA)—General Broadcasting Inc. for
KFAM(am): involuntary TOC from David R.

Williams to Mary Lou Woo, trustee. Dec. 4
Filed

New Haven, Conn. (BAPL-971126EB)—
Willis Communications Inc. for wNHC(AM):
involuntary AOL, CP from Willis Communi-
cations Inc. to Willis Communications Inc.,

debtor-in-posession. Dec. 9

Augusta, Ga. (BTC-871201GF)—Savan-
nah Valley Broadcasting Co. for wasa{Am):
involuntary TOC from George G. Weiss to

Richard L. Rhoden, trustee. Dec. 9

Galena, Ill. (BTCH-971204GG)—Communi-
cations Properties Inc. for wJoD(FM): involun-
tary TOC from Philip T. Kelly, deceased, to
David C. Bauer, co-trustee. Dec. 16

Dubuque, lowa (BTCH-971204GH)—Com-
munications Properties Inc. for KXGE{FM):
involuntary TOC from Philip T. Kelly,
deceased, to David C. Bauer, co-trustee.
Dec. 16

Dubuque, lowa {BTCH-971204GF)—Com-
munications Properties Inc. for KLYv{Fm):
involuntary TOC from Philip T. Kelly,
deceased, to David C. Bauer, co-trustee.
Dec. 16

Dubuque, lowa (BTC-971204GE)—Com-
munications Properties Inc. for wbaa(am):
involuntary TOC from Philip T. Kelly,
deceased, to David C. Bauer, co-trustee.
Dec. 16

NEW STATIONS

Dismissed

Deer River, Minn. (BPH-950413M.J)—Lee
0. Axdahl for FM at 105.5 mhz, 100 kw, ant.
299 m. Dec. 10

Dell Rapids, S.D. (BPH-950710MB)—Har-
bor Broadcasting Inc. for FM at 95.7 mhz,
9.1 kw, ant. 165 m. Dec. 10

Filed

Scottsdale, Ariz. (BPED-971117MR)—
Christ Today Evangelistic Assoc. (James R.
Brown, president, P.O. Box 11021, Houston,
Tex. 77293) for noncommercial FM at 89.9
mhz. Dec. 11

Fort Smith, Ark. (BPED-971202MA)—Fam-
ily Stations Inc. (Harold Camping, president,
4135 Northgate Blvd., Suite 1, Sacramento,
Calif. 95834) for noncommercial FM at 90.7
mhz, 20 kw, ant. 636 m., Magazine Moun-
tain, 2.75 km N of Hwy 10, 2.9 km NE of Biue

Mountain, Ark.; owns seven AMs, 32 FMs
andone TV. Dec. 2

Baker, Callf. (971107MW)—Tortoise
Broadcasting Co. for FM at 94.9 mhz. Dec.
15

Coalinga, Calif. (971202MB)—Family Sta-
tions Inc. (Harold Camping, president, 4135
Northgate Blvd., Suite 1, Sacramento, Calif.
95834) for noncommercial FM at 90.7 mhz,
1 kw, ant. 365 m., Table Mountain, 5.6 km
NE of Parkfield, Calif.; owns seven AMs, 32
FMs and one TV. Dec. 2

Hanford, Calif. (BPED-971114MM)—Fami-
ly Stations Inc. (Harold Camping, president,
4135 Northgate Blvd., Suite 1, Sacramento,
Calif. 95834) for noncommercial FM at 88.5
mhz, 2 kw, ant. 100 m., Traver SP Yard, .3
km E of Hwy. 99, Traver, Calif.; owns seven
AMs, 32 FMs and one TV. Dec. 11

Lenwood, Calif. (971107MV)—KHWY Inc.
for FM at 86.9 mhz. Dec. 15

Lompoc, Calif. (BPED-971126MC)—CSN
International (Charles W. Smith, president,
3000 W. McArthur Boulevard, Santa Ana,
Calif. 92704) for noncommercial FM at 90.7
mhz, .56 kw, ant. 203 m., 8 km N of Lompoc
next to water tower. Dec. 11

West Point, Calif. (BPED-971203MA)—
WAY-FM Media Group Inc. (Robert D. Augs-
burg, president, P.O. Box 887, Brentwood,
Tenn. 37024) for noncommercial FM at 89.1
mhz, .4 kw, ant. 244 m., .4 kmWofSR 4,4.2
km SW of Ganns, Calif.; owns wAYM{Fm)
Columbia, Tenn., and wavJ(Fm) Fort Meyers
and wayF(Fm) West Palm Beach, Fla. Dec. 3

La Junta, Colo. {(BPED-971201MB)—The
Colorado College (Kathryn Mohrman, presi-
dent, 14 E. Cache la Poudre, Colorado
Springs, Colo. 80903) for noncommaercial
FM at 89.9 mhz, .717 kw, ant. 75 m,, 116
Dalton, La Junta; owns krcc{FmM) Colorado
Springs. Dec. 11

Rye, Colo. (BPED-971202MC)—Broad-

BY THE NUMBERS
BROADCAST STATIONS Service Toltal

Service Total | | commercial VHF TV 558
Commercial AM 4963 | commercial UHF TV 639
Commercial FM 6,118 | | Educational VHF TV 124
Educational FM 2,266 | | Educational UHF TV 242
Total Radio 13,347 | [ Total TV 1,563
VHF LPTV 557 CABLE
UHF LPTV 1,474 Total 1 Bt
Total LPTV | |22 syetems '

Basic subscribers 64,800 000
FM transiators & boosters 2 887

Homes passed 83,780,000
VHF translators 2,256 Basic Sonsiration 86.1%
UHF translators 2,721 | “Based on TV housahoid universa of 58 milion
Total Transiators T "Ly i S
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casting for the Challenged Inc. (George S.
Flinn Jr., president, 188 South Bellevue,
Suite 222, Memphis, Tenn. 38104) for non-
commercial FM at 90.9 mhz, 10 kw, ant. 155
m., 4.8 km SW of Cedarwood, Colo. Dec. 2

Silverton, Colo. (BPH-971124MB)—R.
Stephen Hicks (1776 K Street NW, Wash-
ington, D.C. 20006) for FM at 103.7 mhz, 6
kw, ant. 226 m., W of US 550, 1.7 km N of
Coal Bank Pass, Colo., Hicks is president
and 6.5% owner of Capstar Broadcasting
Corp., which owns/is buying 227 FMs and
94 AMs. Dec. 11

Silverton, Colo. (BPH-871126MD)—Idaho
Broadcasting Consortium Inc. (Frederic W.
Constant, president/owner, 3565 Standish
Ave., Santa Rosa, Calif. 95407) for FM at
103.7 mhz, 5 kw, ant. 445 m., Kendall Moun-
tain, 2.7 km SE of Silverton. Dec. 11

Lockhart, Fla. (BPED-971205MB)-—-Com-
passionate Friends Educational Network
Inc. (Nathan Price, president, 279 Kerry
Court, Altamont Springs, Fla. 32714) for
noncommercial FM at 89.5 mhz, .2 kw, ant.
67 m., corner of N Pine Hills Road and Clar-
ion Drive. Dec. 5

Talking Rock, Ga. (951030MB)—Charles
A. McClure for FM at 100.2 mhz, 3.53 kw,

For the Record

ant. 130 m. Dec. 10

Crete, . (971128MA)—American Family
Assn. for noncommercial FM at 88.1 mhz.
Dec. 15

Lafayette, Ind. (970723MZ)—Hymn Time
Inc. for noncommercial FM at 90.7 mhz.
Dec. 9

Vinton, lowa (BPH-971107MU)—Salem
Communications Corp. (co-owners/broth-
ers-in-law Edward G. Atsinger lll [president],
Stuart W. Epperson [chairman], 4880 Santa
Rosa Road, Suite 300, Camarillo, Calif.
93012) for FM at 107.1 mhz, 4.6 kw, ant. 111
m., 7.7 km NW of Vinton; owns/is buying 14
FMs and 26 AMs. Dec. 11

Vinton, lowa (971107MF)—Second Gener-
ation of lowa Lid. for FM at 107.1 mhz. Dec.
17

Elwood, Kan. (BPED-971117MD)—Ameri-
can Family Assn. (P.O. Drawer 2440, Tupe-
lo, Miss. 38803) for noncommercial FM at
89.7 mhz, 2.6 kw, 90 m., en Pickett 2 mi SE
of St. Joseph, Mo. Dec. 9

Emporia, Kan. (971202MD)—Family Sta-
tions Inc. for noncommercial FM at 90.7
mhz. Dec. 15

Monroe, Mich. (BPED-971201MC)—North-
land Community Broadcasters (Dale Mazzo-
line, president, 2628 Howard Road,
Petoskey, Mich. 49770) for noncommercial
FM at 88.1 mhz, 10 kw, ant. 75 m. Dec. 11

Bemidji, Minn. (950713MF)—Paul Bunyan
Broadcasting Co. for FM at 95.5 mhz, 100
kw, ant. 160.5 m. Dec. 9

Country Club, Mo. (BPED-971201MA)—
Community Breadcasting Inc. (Richard P.
Bott, president, 3405 Shady Bend Drive.
Independence, Mo. 64052) for nencommer-
cial FM at 89.7 mhz. 3.2 kw, ant. 87.8 m_;
owns six AMs and 12 FMs. Dec. 11

Owensville, Mo. (961115ME)—Robert B.
Mahaffey for FM at 95.3 mhz. Dec. 9

Hamilton, Mont. (9507 10MF)—Sunbrook
Communications Inc. for FM at 98.1 mhz,
15.3 kw, ant. 130 m. Dec. 9

Manteo, N.C. (BPED-971120MM)—Board of
Trustees of the University of North Carclina at
Chapel Hill {Richard Y. Stevens, chairman,
Campus Box 0915, Chapel Hill, N.C. 27599)
for noncommercial FM at 88.9 mhz, 50 kw,
ant. 418 m.. SR 1117, 8 km W of Columbia,
N.C.; owns wunc-em Chapel Hill. Dec. 11

—Compiled by Sara Brown

Helping out

Enitor: The Dec. | editorial “Don’t
stop now™ misreads key peints in
broadcasters” “Ex Parte Submission
Based on New Technical Discoveries
to Help the Commission Improve the
DTV Table of Allotments/ Assign-
ments.” Far from expressing broad-
casters’ “demands™ that “risk serious
delays,”™ this filing makes very clear
that its purposes are to help the FCC
resolve the most serious DTV allot-
ment problems quickly so that delays
can be avoided. Specifically. the fil-
ing shared information and an
approach to alleviating the most criti-
cal DTV-to-DTV adjacent channel
interference discovered through labo-
ratory testing only after the DTV
table was put out.

We betieve firmly that our analysis
cun assist the commission to promptly
improve its table to ameliorate the
DTV-10-DTV interference and other
serious problems in the most congest-
ed parts of the country—many identi-
fied in some 237 petitions for recon-
sideration. In some of these cases
(detailed in our filing). implementing
the DTV table as is would mean that
half a station’s service area would be

@srznlVlike

http: /www.broadcastingcable.com

unable 1o receive the DTV signal or
that a third of a station’s viewers
would experience unacceptable inter-
ference to their analog service. If the
FCC expeditiously addresses these
problems now. it won't have to revisit
so many assignments when the techni-
cal problems surface as stations go on
the air and a “few million regular folk
are tuning in with new digital TV sets™
and find they can’t receive the service.
As your editorial points out, that is a
constituency Congress cannot ignore.
Your editorial is absolutely right
that a delay “should worry any station
owner with an eye 1o the future.” That
is precisely why MSTV’s board of
directors, as always representing the
owners and the tonger view. resolved
that MSTV must submit our analysis
and improvements approach to assist
the FCC to expedite the DTV rollout
on a foundation of technical integrity
and longevity —Margite E. White,
president. Association for Maxinuon
Service Television. Washington

It’s up to you
Ebitor: We applaud your Nov. 17 edi-

torial “Raising minority ownership.”
Increasing minority ownership in

broadcasting is a lofty goal: however.,
tired poticies and organizitions will
not by themsetves achieve it. A tax
certificate policy with “safeguards
against abuses™ is not what is needed.
What are needed are serious minority
broadcasters who are commitied to the
industry. It is noteworthy that not
many persons involved in transactions
where tax certificates were issued
remain in the industry today.

ship is a commission policy that grants
multiple ownership relief to compa-
nies which incubate minority broad-
casters. Perhaps the model of Sinclair
Broadcast Group and its relationship
with Glencairn Ltd. is a good place to
start. That modet has fostered substan-
tial minority ownership in six televi-
sion markets where none had existed
before. Morcover. it is benefiting all
the viewers in those markets.

part to devetop and establish meaning-
ful and lasting minority ownership in
broadeasting. We agree with you: now,
it’s up o the rest of the industry to fol-
low suit—Martin R. Leader. FCC
comnsel to Sincluir Broudeast Grop
Ine. & Glencairn Ltd.. Washington

What will increase minority owner-

Sinclair has done. and is doing. its
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JANUARY 1938

Jan. 8-11—"International CES: The Source for
Consumer Technologies,” consumer electronics
exposition presented by the Consumer Electron-
ics Manufacturing Association. LVCC, Sands,
Hilton and Alexis Park, Las Vegas. Contact: (703)
907-7674.

Jan. 9-11—"Civic Journalism: Advances in
Reporting,” workshop sponsored by the Radio and
TV News Directors Foundation and the Pew Center
for Civic Journalism. Terrace Garden Hotel,
Atlanta. Contact: Sarah Pollack. (202) 331-3200.
Jan. 11—The Caucus for Producers, Wrilers &
Directors 15th annual awards dinner. Regent Bev-
erly Wilshire Hotel, Beverly Hills, Calif. Contact:
David Levy, (818) 843-7572.

Jan. 15-17—"Cable Sales Management School
1998,” conference presented by the Cablelelevi-
sion Advertising Bureau. Grenelefe Conierence
Center, Orfando, Fla. Contact: Nancy Lagos,
(212) 508-1229.

Jan. 16—40th New York Feslivais International
TV Programming & Promotion Awards and Inter-
national Non-Broadcast Awards gala. Marriott
Marquis, New York City. Contact; (914) 238-4481.
Jan. 18-21—National Retail Federalion Conven-
tion convention. Jacob K. Javits Convention Cen-
ter, New York City. Contact: (800) 673-4692.
Jan. 19-22—Nalional Association of Television
Programming Execulives 34th annual program
conference and exhibition. Ernest Morial Conven-
tion Center, New Orleans. Contact: (310) 453-
4440.

Jan. 19-22—25th annual Association of Local
Television Stations convention. Ernest Morial
Convention Center, New Orleans. Contact:
Angela Giroux, (202) 887-1970.

Jan. 23—40th New York Feslivals International
TV & Cinema Advertising Awards gala. Marrioft
Marquis, New York City. Contact: {(314) 238-4481.
Jan. 26—Nebraska Broadcasters Association
slate legislative reception. Cornhusker Hotel, Lin-
coln, Neb. Contact: Dick Palmquist, (402) 333-
3034.

Jan. 26-29—Electromagnetic Energy Associa-
tion Short Course on Management of Electromag-
netic Energy |ssues: Relevant Strategies. The
Fairmount Hotel, San Antonio, Tex. Contact: (202)
452-1070.

Jan. 28-30—Building the Digitai Platform,” 10th
annual Society of Cable Telecommunications
Engineers Conference on Emerging Technolo-
gies. San Antonio Convention Center, San Anto-
nio, Tex. Contact: (610) 363-6888.

Jan. 28—New York Achievement in Radio
Awards recognizing excellence in New York—area
radio, presented by The March of Dimes. The Sup-
per Club, New York City. Contact: Brendan Hur-
ley, (914) 997-4588.

Jan. 29-31—Eckstein, Summers & Company
annual conference on new business development
for the television industry. Don CeSar Beach
Resort, St. Pete Beach, Fla. Contact: Roland Eck-
stein, (732) 530-1996.

Jan. 30—Tampa Achievement in Radio Awards
recognizing excellence in Tampa-area radio, pre-
sented by The March of Dimes. Ramada Inn Air-
port, Tampa, Fia. Contact: Betsy Herman, (813)
287-2600.

Jan. 31-Feb. 3—55th annual Nalional Reii-
gious Broadcasters convention and exposition.
Sheraton Washington, Washington. Contact:
{703) 330-7000.

FEBRUARY 1998

Fab. 2-4—"Profiting from Research Today,” 15th
annual CTAM research conference. San Antonio
Marriott Rivercenter, San Antonio, Tex. Contact:
(703) 549-4200.

Feb. 3-4—The Five Burning Questions,” DBS
conference presented by The Carmel Group.
Sheraton Gateway Hotel, Los Angeles. Contact:
Frangoise McAvinchey, (408) 626-6222.

Dalehoo

Feb. 3-4—Arizona Cable Telecommunications
Association annual meeting. Airport Hilton Hotel,
Phoenix. Contact: (602) 955-4122.

Feb. 5-7—32nd annual Society of Molion Piclure
and Television Engineers Advanced Motion Imag-
ing Conterence. Sheraton Centre Hotel, Toronto.
Contact: John zzo, (914) 761-1100.

Feb. 5-8—18th annual Radio Advertising Bureau
Marketing Leadership Conference. Wyndham
Anatole Hotel, Dallas. Contact: Dana Honor, (800)
722-7355.

Feb. 8-10—North American National Broadcas!-
ers Association annuat general meeting. DIRecTV
Bldg., Los Angeles. Contact: (416) 205-8533.
Feb. 18-20—"Winning at Credit,” 33rd annual
Broadcas! Cable Credil Associalion seminar.
Tropicana, Las Vegas. Contact: Mary Teister,
(847) 296-0200.

Feb. 18-22—Inlernalional Radio & Television
Society Foundation 1998 Faculty/Industry Semi-
nar. Marriott East Side, New York City. Contact:
Marilyn Ellis, (212) 867-6650.

Feb. 20—International Radio & Television Soci-
ely Foundation newsmaker luncheon. Waldorf-
Astaria, New York City. Contact: Marilyn Ellis,
(212) 867-6650.

Feb. 24-25Great Lakes Broadcasting Confer-
ence and Expo, presented by the Michigan Asso-
ciation of Broadcasters. Lansing Center, Lansing,
Mich. Contact: (800) 968-7622.

Feb. 25-27—Texas Show '98, conference and
exhibition presented by the Texas Cable & Tele-
communications Association. San Antonio Con-
vention Center, San Antonio. Contact: (512) 474-
2082.

Feb. 25.28—29th Country Radio Seminar, pre-
sented by the Counlry Radio Broadcaslers. Nash-
ville Convention Center, Nashville. Contact: (615)
327-4487.

Feb. 28-March 3—Smali Cable Business
Association annual National Cable Conference.
Washington Court Hotel, Washington. Contact:
(510) 462-2473.

MARCH 1998

March 5—Cabielelevision Advertising Bureau.
Cable Adventising Conterence. Marriott Marquis
Hotel, New York. Contact: Nancy Lagos, (212)
508-1229.

March S—Inlernationai Radio & Television Soci-
ely Foundalion newsmaker luncheon. Waldori-
Astoria, New York City. Contact: Marilyn Ellis,
(212) 867-6650.

March 8-8—57th annual intercollegiate Broad-
casling System conference. Hotel Pennsylvania,
New Yark City. Contact: Fritz Kass, (914) 565-0003.
March 9-13—Second World Summit on Televi-
sion for Children. Queen Elizabeth Il Centre, Lon-
don. Contact: +44 (0)181 576 4444.

March 10-12—NIMA Inlernational spring confer-
ence. Hyatt Regency Capitol Hill, Washington.
Contact: {202) 289-6462.

March 12—14th annual Nalional Association of
Black Owned Broadcasters Communications
Awards Dinner. Sheraton Washington Hotel,
Washington. Contact: (212) 897-3501.

March 18-21—Nalionai Broadcasting Society—
Aipha Epsilon Rho annual convention. Sheraton
Music City, Nashville. Contact: Richard Gainey,
(419) 772-2469.

March 25—infernalional Radio & Television
Society Foundation Gold Medal Award dinner.
Waldori-Astoria, New York City. Contact: Marilyn
Ellis, (212) 867-6650.

APRIL 1998

April 3-6—Broadcas! Educalion Association
43rd annual canvention and exhibition. Las Vegas
Canvention Center, Las Vegas. Contact: (202)
429-5354.

April 8-7—Television Bureau of Advertising
annual marketing conference. Las Vegas Hilton,
Las Vegas. Contact; (212) 486-1111.

April 8-9—Nalionai Associgtion of Broadcaslers

annual convention. Las Vegas Convention Center,
Las Vegas. Contact: (202) 429-5300.

April 16-19—New Mexico Broadcasters Associa-
fion 52nd annual convention. Sheraton Uptown, Al-
buquerque. Contact: Paula Maes, (505) 881-4444.
April 16-19—SkiTAM '98, program of events 1o
benefit the U.S. Disabled Ski Team, presented by
CTAM of the Rocky Mounlains. Vail, Colo. Con-
tact: Deborah Kenly, (303) 267-5821.

MAY 1998

May 3-6—Cable '98, 47th annual Nalional Cable
Television Association convention and exposition.
Georgia World Congress Center, Atlanta. Contact:
Bobbie Boyd, (202) 775-3669.

May 17-20—38th annual Broadcast Cable
Financial Managemen! Associalion conference.
Hyatt Regency Hotel, New Orleans. Contact: Mary
Teister, (847) 296-0200.

May 18-19—Kenlucky Cable Television Associ-
alion annual convention. Radisson Plaza Hotel,
Lexington, Ky. Contact: Randa Wright, (502) 864-
5352.

May 18-20—“Cable & Sateliite '98: The European
Broadcast & Communications Event,” presented by
Reed Exhibition Companies. Earl's Court 2, Lon-
don. Contact: Elizabeth Morgan, (203) 840-5308.
May 19—Fifth annual International Radio & Tele-
vision Society Foundation awards luncheon. Wal-
dori-Astoria, New York City. Contact: Marilyn Ellis,
(212) 867-6650.

May 27-29—World Broadcasting Unions Sixth
International Broadcast News Workshop. CBC
Broadcast Centre, Toronto. Contact: (416) 205-
8533.

JUMNE 1928

June 7-9—NIMA internalional European confer-
ence. Excelsior Hotel, The Lido, Venice, italy.
Contact: (202) 289-6462.

June 7-13—19th annual Banff Television Fesli-
vai. Banff Springs Hotel, Banff, Aiberia, Canada.
Contact: (403) 678-9260.

June 12.14—Variety ShowBiz Expo West exhi-
bition and conference. Los Angeles Convention
Center, Los Angeles. Contact: (800) 840-5688.
June 12-17—Cologne Conference & Screen-
ings/International Television Festival, presented
by Medienforum NRW. Cologne exhibition hatls
(KéinMesse) and the Rheinterrassen,Cologne,
Germany. Contact: +49 221 454 3280.

June 28-30—New York Slate Broadcaslers
Association 37th annual executive conference.
Sagamore Resort, Lake George, N.Y. Contact:
Mary Anne Jacon, (518) 456-8888.

AUGUST 19248

Aug. 5-8—Association for Education in Journal-
ism & Mass Communicalion/Association of
Schools of Journalism & Mass Communication
81st annual convention. Hyatt Regency Baltimore/
Sheraton Inner Harbor, Baltimore. Contact: (803)
777-2005.

Aug. 13-15—Nebraska Broadcasters Associa-
tion 65th annual convention. Holiday Inn, York,
Neb. Contact: Dick Palmquist, (402) 778-5178.

SEPTEMBER 1938

Sept. 11-15—-1998 Inlernational Broadcasling
Convenlion. Amsterdam, Holland. Contact: 011 44
171 240 3839.

Sept. 23-26—Radio Television News Direclors
Association international conference and exhibi-
tion. San Antonio Convention Center, San Antonio,
Tex. Contact: Rick Osmanski, (202) 467-5200.

OCTOBER 1998

Oct. 28-31—Soclety of Molion Piclure and Tele-
vision Engineers 140th technical conference and
exhibition. Pasadena Convention Center, Pasade-
na, Calif. Contact: (914) 761-1100.
Major Meeting dates in red
—~Compiled by Kenneth Ray
(ken.ray@b&c.cahners.com)
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EifthhEstater

Digital revolutionary

been the guy behind the scenes who

kept the trains running on time. Or
maybe the nameless engineer who built
Henry Ford’s assembly hine.

Taoday, on the cusp of the 21st century,
he's the guy who's building Tele-Commu-
nications Inc.’s digital future. As senior
vice president of engineering and technical
operations. Werner is the point man of
TCI's digital cable rollout.

“I"s a new option |for] our industry,”
Werner says of digital. “The first time we've
had it is really this year. The endgame on the
entertainment side is getting more capacity
and more channels. At the end of the day.
what consumers care |about] is that they
have a good-value proposition.”

Werner is clearly and unabashedly a
technologist—a geek in some lexicons.
Just subtract the derogatory connotations.

Born and raised in Benson, Minn.,
Wermer spent two years at Dakota County
Technical College before deciding he
probably could get ahead faster in the
trenches than in academia. The cable con-
nection came carly. when he hired on as an
enginecr at Silsbee Cablevision in Silsbee,
Tex. Twenty years ago, small cable sys-
tems like the one in Silsbee were the core
of the cable industry. But Wermner wasn't
interested in being at the core. He wanted
to be out beyond the cutting edge.

Cut to today: the closing days of 1997,
when the nation’s largest cable company is
one of those opening the door on the new
era of digital.

*| Digital] has been at the top of my mind
since | joined TCL™ Werner says. “First. it
was preparing technical groups in systems
on what was required to carry digital. It
was having to understand whether to
retrain the staff. It was having to retool in
terms of test equipment.

It was doing all that in the absence of
having a final product to west.”

With the October 1996 launch of ALL
TV (later recast and renamed TCE Digital
Cable) in Hartford. Conn., Wemer's work
was just beginning. Coming in short order
were launches in Arlington Heights, L,
and Fremont-Sunnyvale, Calif.

That's when things started to get inter-
esting for Werner and the rest of the TCI
crew. The three test markets all had been
rebuilt to 750 megahertz with hybrid
fiber/coax and had plenty of bundwidth o
deliver a robust digital product that didn’t

I n another era, Tony Werner would have

Broadcasting & Cable December 22 1997

“The beauty of digital
is that when you marry
it with Internet Proto-
col networks, you end
up with an incredibly

powerful offering.”

Tony Eugene
Werner

Senior VP of engineering and
technical operations, TCl,
Denver; b. Nov. 11, 1956,
Benson, Minn.; attended Dakota
County {Minn.) Technical
College; chief technician,
Silsbee Cablevision, Silsbee,
Tex., 1976-77; engineering
manager, weN Albuquerque,
N.M. {superstation’s cable
television group), 1977-79;
western regional engineer, RCA
Cablevision Systems, Van Nuys,
Calif., 1979-81; Rogers Cable-
systems Ltd.: engineering VP,
U.S. operations, Minneapolis,
1981-89; engineering VP, East-
em Canadian region, Toronto,
1989-90; engineering VP, Hong
Kong Cable Communications
inc. Heng Kong, 1990-91; VP
of operations engineering,
Rogers Cablesystems, Toronto,
1991-94; Tele-Communications
Inc.: VP of engineering, 1994-
97; present position since
March 1997; m. Julia Marxen,
Sept. 7, 1985; children:
Michael, 11; Cara, 8

wwWw americanradiohistorv com

require heavy-duty compression rates. But
on the heels of a nearly disastrous third
quarter and mounting money woes. TCl's
leadership faced a tough choice: spend the
company further into debt to upgrade and
launch digital, or find another way.

In addition to the expense of a tradition-
al upgrade, which involves “physically
touching every pole.” as Werner puts it,
substantial time is required. With the com-
petitive push by DBS und TCI's own need
to gel its revenue engine revving. speed
was essential,

So Werner and the TCI tech brain trust
found another way: “electronic™ upgrades.
An electronic upgrade requires work primar-
ily at the headend—reconfiguring the sys-
tem for, say, three fewer analog channels,
then taking the bandwidth and pushing 12 to
16 digitatly compressed channels down each
channel. Presto: 36 to 48 new channels.

“We're incredibly bullish on [digital].”
Wemer says. It gives us tormat flexibility
to the home and allows us to be a very attrac-
tive silicon cost curve. The other beanty of
digital is that when you start to marry it with
Internet Protocol networks. you end up with
an incredibly powertul offering.”

Werner's rise in the cable industry and
at TCI is unusual in that it came without
academic pedigree. But his mentors—
including TCI President Leo Hindery and
Tom Eliiot. vice president of Cable Televi-
sion Laboratories and former TCI technol-
ogy guru—found no gaps in Werner's real-
world education.

“At the time | was looking to build what
I would think from the MSO perspective
was a world-class engineering team, | felt
needed a strong leader,” Elliot says. *1 had
a lot of candidates. ... To Tony's credit, he
turned out to be lead candidate from a
group of highly qualified people.”™

The job has taken a toil. There's been no
time tor creating stained glass, a hobby
shared by Werner and his wite, Julia. Read-
ing’s a big part of the job and Werner's con-
tinuing self-education. But aside tfrom the
occasional foray into popular nonfiction—
Jon Krakauer's “Into Thin Air™ and Bill
Gates’s “"The Road Ahead™—Werner's
reading list encompasses topics that make
most people’s eyes glaze over,

Hardly surprising for a guy who eats,
lives and breathes technology.

Werner says: “Since | moved to Denver
and since Leo [Hindery| came on board, my
hobby has been my job.”  —Price Colman

as
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BROADCAST TV

Appointments at WFOR-TV Miami: Adam
Lubkin, manager, Hurricane Radio Net-
work. Hollywood, and Karen Stephen,
account executive, TCl Media Ser-
vices. Miami Lakes, join as account
Managers.

Jerry Whitener,
GM, KLRT(TV)
Little Rock, Ark.,
Joins wTvw(Tv)
Evansville, Ind.,
| in same capacity.
| David Kaye,

| nationali sales
manager, wWKYC-
Tv Cleveland,
named general
sales manager.

Whitener

Jim Gilbert, director, engineering, WTAE-
TV Pittsburgh, joins wpvi-Tv Philadel-
phia in same capacity.

Corey Lewis, local sales manager,
wpsai(Tv) Philadelphia, named general
siles manager.

Debbie Davidson, rescarch director,
KDNL-TV St. Louis, joins KPLR-TV there
as marketing und research manager,
sales.

Eva Cooper, production manager, Tril-
lion Post Production, joins wooD-Tv
Grand Rapids. Mich., as director, com-
munity affairs.

David Jemigan, general sales manager.
wxvi(Tv) Greenville/Greenwood,
Miss.. joins wpsD-Tv Paducah, Ky., in
same capacity.

lohn Nuzzi, VP, affiliate promotion, Fox
Broadceasting Network, Los Angeles,
joins ABC Television Network, New
York, as VP, affiliate marketing and
promotion.

Dave Ulrickson, general sales manager,
ad sales, Comcast Cable, Sacramento,
Caiil., joins KMTR(TV) Eugene, Ore., in
same capacity.

~ PROGRAMMING

Steve Wexler, VP/GM, Journal Broad-
cast Group's Tucson, Ariz., radio sta-
tions. and Jeff Jacoby, VP/GM. Journal
Broadcast Group's Knoxville, Tenn..
operations, elected members of the
board of directors.

Charles Pizzi, president of the Greater
Philadelphia Chamber of Commerce,

elected chairman of the board of direc-
tors. WHYY Inc.

John Porter, president, American Pro-
gram Service, Boston, will retire effec-
tive April L, 1998. Joseph Zesbaugh,
COO/exccutive VP, APS, will succeed
Porter as presidenty/CEQ.

Jane Linm, corporate development associ-
ate. WKAR-AM-IM-TV East Lansing,
Mich.. named corporate development
director.

Nick Belperio, cre-
ative services
director, wxix-Tv
Cincinnati (Fox
affiliate), named
VP. affiliate pro-
motion, Fox
Broadcasting Co.
Janyth Righter,
underwriter. Flori-
da Public Broad-
casting Scervice,
Tampa. Fla.. named VP. statewide
underwriting.

Belperio

Appointments at WITF Inc.. Harris-
burg, Pa.: Gregory Poland, VP/CFO,
named senior VP/CFO: Howard Lalli, edi-
tor and publisher, Central PA, assumes

Meteorology and
medicine meet

Bob Ryan, chief meteorologist,
wRC-TV Washington, was hon-
ored Dec. 16 by Children's Hos-
pital in a ceremony at the med-
ical center. The ceramany recog-
nized Ryan's many contributions
| to children’s health, particularly
his help in funding their medical
neads through the sale of his
almanac and "Guide for the
Weatharwise." 1997 marks the
18th annual publication of the

| almanac, which is sold in part-

nership with Giant Food stores
and has raised more than
$400,000 over the years. All pro-
ceeds are donated to charity.
This year the beneficiaries are
The Children's inn at the Nation-
al Institutes of Heaith, Children's
National Medical Center, the
Hospitat for Sick Children, the
Juvenile Diabetes Foundation
and the Treatment & Learning

Centers.
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AAlCSKEDLIINeS

the additional title of VP. editorial
development.

~ JOURNALISM

Appointments al WEOR-TV Miami: Mark
Neerman, producer, KDKA-TV Pittsburgh,
joins as exccutive producer: Sharon But-
terworth, ncws producer, wiss(Tv) Hart-
ford. Conn., joins as weehend produc-
cr. Alissa Merlo, assistant nighttime
assignment editor, wsvN(Tv) Miami,
joins as assignment director.,

Colleen McEdwards, anchor/producer,
Canadian Broadeasting Company's
Late Night News, Toronto. joins CNN
International, Atlanta, as anchor, carly
morming editor of World News week-
end programs.

Appointments at wiMI-TV Youngstown,
Ohio: Jack Gride, account executive,
named local sales manager: Bob Black,
anchor, wWkBN-TV Youngstown, joins as
co-anchor and assistant news director;
Laura Steele, weekend anchor, named
weeknight co-anchor: Glenn Stevens,
assistant news director, named director,
special news projects and co-anchor,
NOON NEWs.

Appointments at wevi-Tv Philadeiphia:
Michelle McCormack, reporter, KMBC-TV
Kansas City, Mo.. joins in same capaci-
ty: Camille Edwards, executive producer,
aftermoon newscasts. wi.s-1v Chicago,
Jjoins as assistant news director.

Appointments at
Fox News Chan-
nel, New York:
Brian Kilmeade,
frec-lance sports
correspondent,
named sports
anchor/reporter;
Shepard Smith,
reporter, named
SCNIOT COTTespon-
dent.

Kevin Cokely, anchor. wyYFI{TV)
Greenville, S.C., joins wolo(tv) Cleve-
land/Shaker Heights, Ohio, as weekday
co-anchor.

Kilmeade

~_ _RADIO

Kim Hodgson, general manager.
wAMU(FM) Washington. has been re-
elected chair of the board of directors
of National Public Radio.

John Maguire, VP, wEEI(AM) Boston,
joins Back Bay Broadcasters Inc., Paw-

7Decemt->er 22 1997 Broa-dt-:asting & Cable


www.americanradiohistory.com

tucket. R.1., as presidem/COO.

Mark Eklund, guitar engineer, Everclear
Touring Co., juins NBG Radio Net-
work, Portlund, Ore.. as production
manager.

Jaya Koilpillai-Greene, dircctor, public
relations and marketing, American Red
Cross, Los Angeles, joins National
Public Radio, Washington, as director,
corporate communication.

DeDe McGuire, midday personality/
music director, wioQ(em) Philadelphia,
joins ABC Radio Networks. Dallas, as
co-host, The Doug Banks Show.

Jim McClain, dircctor, sales, Philadelphia
region, CBS Radio Sales, Interep, joins
Nassau Central-wiwn(am) Princeton;
WPST(FM), WTTM{AM) and WCHR(FM)
Trenton, all New Jersey. as national
sales manager.

Appointments it WKQI(FM) Detroit: Rick
Gillette, independent programming con-

Gillette O'Brien
sultant/special contributor, Nemork 40
magazine, joins as program director:
Tom 0’Brien, program director, named
marketing and operations manager.

Damon Perry, host, moming show,
WDEN(AM) Detroit, joins One-on-One
Sports, Chicago, in same capacity.

Comedy Central
hires sales group

| Tom Bighy, station manager/program

[ director, wip(am) Philadelphia, assumes

additional responsibility of program
director for wpHT(AM) Philadelphia.

| Vieki Santa, voluntcer, WMNE(FM)

|

Comedy Central has created its aown
sales/affiliate relations group.
Appaintments: Brad Samuels, VP, affili-

Tampa, Fla., joins the station as devel-
opment director.

Helene Wexler-Gold, local sales manager,
New Country Y-107 (including three
New York properties, all of which
broadcast on 107.1), New York, named
general sales manager.

Moneen Daley, midday personality,
WSRS{FM) Warcester, Mass., named
assistant program director.

Mark Edwards, program director, wLIT-
kM Chicago, namied VP, progrumming.

Bob Studebaker, weeknight and Sunday
morning on-air music host, WiJ(FM}
Piusburgh, joins wpuQ(km) Pittsburgh
as morning jazz host and production
nanager.

CABLE

Craig Tumer, dircctor, affiliate relations
and sales, Northeast region, Request
Television, Denver, numed VP.

Matthew Murphy, senior account execu-
tive, Eastern division, ESPN, Bristol,
Conn., named director, affiliate sales
and marketing.

Appointments at Viewer’s Choice, new
York: Betsy Kellman, scnior regional
director, aftiliate relations, named
regional VP: John Smith, scnior director,
affiliate relations and national account,
named regional VP: Claire Kostbar,
director, human resources, named
senior director.

ate relations, namad senior VP; Clay-

ton Banks, senior VP, sales and mar-
keting, Sega Channel, New Yark,
joins as VP, Naortheast region, New
York, Lisa Delligatti, director, Southern
region, Discorery Metworks, joins as
WP, Southeast region, Atlanta; Richeand
Freedman, independent consultant,
Mational Geographic Channels,
Washington, joins as VP, Western
region, based in Denver.
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John Sharp, business manager, sales
planning, MTV Latin America, Miami,
named director, finance.

Lourdes Inclan, director, compensation
und benefits, Calvin Klein Inc.. juins
Cablevision Systems Corp., Woodbury,
N.Y., as VP, corporate benefits and ser-
vices.

Dan Sexton, VP,
CNET Television,
San Francisco,
named senior VP,
Appointments at
Comcast Sports-
Net, Philadelphia:
Sam Schroeder, VP,
programming and
production, named
senior VP, pro-
gramming and
operations; Stephanie Lafair-Smith, dircc-
tor, marketing, sales development,
named VP.

Appointments at Turner Broadcasting
Sales: Rick North, senior VIP/general
sales manager, TBS Superstation,
named senior VP, development; Dennis
Quinn, VP/Midwest sales manager,
Turner Entertainment Networks, Chica-
go, named senior VP/general sales
manager, TBS Superstation, New
York; Linda Yaccarino, director, ad sales,
CNBC, named VP/sales manager,
Turner Broadcasting Sales.

_DEATH

Odin Ramsland, 85, _—
veteran broadcast-
er, died Dec. 11 at
the Midwest Com-
munity Hospice in
Minneapeolis. In
1937 Ramsland
joined the sales
oftice of KDAL(AM)
Duluth, Minn.
While there he
helped to establish KDAL-TV, now KbDLH,
Duluth. Ramsland became president/
general manager of KDAL-TV in 1957
and remained in that post until his
retirement in 1977. Recipient of the
Pioneer Broadcaster’s Award from the
Minnesota Broadcasters Association,
Ramsland was active in the Duluth
community and served on the boards of
several organizations. Survivors
include his wite, Vivian: three children,
and seven grandchildren.

h 7

Sexton

Ramsland

—Compiled by Denise Smith
e-mail: d.smith@b&c.cahners.com
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The U.S. Court of
Appeals in Washington
plans to hear arguments
in May on a petition by the
NAB and the Radio-Televi-
sion News Directors Associ-
ation to eliminate the
FCC's personal attack
and political editorial
rules. The groups have
asked the court either to
eliminate the rules or to
force the FCC to act on their
petition against the rules.
The commissioners
addressed the issue in the
summer but were divided
on how to deal with the
rules, which require stations
to offer candidates a chance
to respond to on-air person-
al attacks or editorials.

Covington, Ky.-based
Regent Communica-
tions spent $8 million
last week for three Cal-
ifornia radio stations.
KIXw(AM)-KZXY-FM Apple
Valley and kixA(Fm)
Lucerne Valley are owned
by Ruby and Topaz Broad-
casting and are the only
broadcast interests of its
president, Tom Gammon.
The purchase, which

brings Regent's holdings
to 15 FMs and 10 AMs,
was brokered by Star
Media Group Inc.

NBC picked up 23 Gold-
en Globe nominations
last week in Los Ange-
les, topping its record of 20
in 1990 and 1991 and beat-
ing the other networks com-
bined. In the drama catego-
ry, NBC reigned with seven
nods, including nominations
for ERand Law & Order.
The other drama nomina-
tions were Chicago Hope
{CBS), NYPD Biue (ABC)
and The X-Files (Fox}. NBC
also dominated the comedy
category, with nominations
for 3rd Rock from the Sun,
Frasier, Friends and Sein-
feld. Fox also had a come-
dy nod for its freshman
show Ally McBeal. ABC's
Spin City also received a
comedy nomination. in the
race for best actor in a
drama, Kevin Anderson
from ABC's struggling
Nothing Sacred earned a
nomination, as did George
Clooney and Anthony
Edwards for ER, David
Duchovny for The X-Files

IiplBrel;

and Lance Henriksen for
Millennium (Fox}. For best
actress in a drama, the
nominations were Gillian
Anderson, The X-Files; Kim
Delaney, NYPD Blue,
Roma Downey, Touched
by an Angel (CBS), and
Christine Lahti, Chicago
Hope. Overall, ABC got 10
nominations, while Fox and
CBS were tied with six.
TNT rang in with five, and
HBO and Showtime each
garnered four. The 55th
Golden Globes—awarded
by the Foreign Press Asso-
ciation—will be telecast live
from Los Angeles Jan. 18
at9-11 p.m. on NBC.

Classic Sports Network
withdrew its program
access complaint to the
FCC that Cablevision Sys-
tems Corp. refused to carry
the channel without getting
a piece of equity. The com-
plaint was filed two weeks
before Cablevision's
SpontsChannel operation
announced it would launch
a rival old sports clips net-
work last March. Classic
Sports. owned by ESPN
since October, said it was

pleased to resolve the mat-
ter and “the consideration is
more than we hoped for.”
However, Cablevision
adamantly denied that it
gave any kind of conces-
sion to Classic Sports, with
general counsel Robert
Lemle saying that Classic
Sports complaint was a
“misguided attempt to use
the federal government to
force us to purchase more
of their programming.”

Paramount Domestic
Television's syndicated
news magazine Hard
Copy has been renewed
through the 1999 sea-
son in 85 markets,
including 19 of the top 20.
New stations include
wrix(Tv) New York, kCAL(TV)
Los Angeles and wJBk-Tv
Detroit. Top 10 market
renewals include weBM-TvV
Chicago, kyw-Tv Philadel-
phia and kron-Tv San Fran-
cisco. Hard Copy is sold for
access, early fringe and
some daytime clearances.

Rysher Entertainment’s
Judge Mills Lane has
been cleared on 15 of
the Tribune station

He says, she says

| Former waac-Ty news anchor Carol Marin— |
who resigned last year during a well-publi- |75

cized flap over Jerry Springer's recruitment
tor commentaries—challenged Springer to
back up his claim that the station was about
to let her go.

In an interview in the Dec. 15 BROADCAST-
NG & CaBLE, Springer alleged that the Chica-
go NBC affiliate was not renewing Marin’s
contract and that she and co-anchor Ron
Magers resigned from the station to cause a
national uproar. Marin and Magers stated in
May that they left the station for a number of
reasons, including the hiring of the controver-
sial talk host as a weekly commentator.

i
Carol Marin

' had raised my voice several other times on issues that had
Marin, now a reporter with wesm-Tv Chicago and CBS'’s | nothing to do with Springer. So | didn't quit over his hiring.”
Public Eye with Bryant Gumbel, says that she had tried to |
leave the station a month earlier upon first hearing of
Springer's possible role on the newscast: “Last January |
began to hear that Springer was in the pipeline, and | went

to [wmaa-Tv General Manager] Lyle Banks and asked him = ment.

| dously destructive if we put Springer an our

| and Springer, Marin says, she was allowed to

Marin challenged Springer to produce facts. “It is time to
offer them up,” she says. “Otherwise let's just get on with
[ it, so he can go do what he does and | can go do what |

do.” Neither wmaQ-Tv executives nor Springer would com-

if that was true. | told him it would be tremen-

air, and [Banks] didn’t agree with ma.”

Marin says that in early March, she and her
lawyer asked wMaQ-Tv executives if she and
the station “could quietly divorce.” They
deciined to let her go, she says, and instead
picked up a six-month option that would have
lasted through the end of December.

When national attention fell on the station |

leave the final week of April. Springer quit the
news show the next week, after two days.
‘Jerry was only the last chapter,” she says, “|

—Joe Schiosser

December 22 1997 Broadcasting & Cable
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| Clarification: A story in Tables accompanying a

Chrls Farley, 1964-1997 I the Dec. 8 issue quoted Dec. 1 special report on

National Cable Television media investment bankin
Comedian Chris Farley—a | V! o g

Association President contained errors. The July
thriving film actor who was Decker Anstrom as saying | 1996 sale of Gannett
best known for his work on that cable programming Corp.’s billboard unit to
NBC's Saturday Night Live— last year claimed 54% of Outdoor Systems was
was found dead by his brother household market share, $713 million, higher than

late last Thursday in Chicago.
The cause of death was not
immediately known. Farley
was 33.

with less than 40% going reported. The charts also

| ers. Anstrom was compar- | ly Entertainment Inc.’s

) ) ing cable share to broad- $1.9 billion sale to Fox
The comedian spent five casting share in cable Kids Worldwide, handled
seasons on Saturday Night } ) ] homes only. Anstrom took | by Bear, Stearns & Co.,
Live and also starred in feature films, including | | his figures from the and Fox/Liberty Sports’
.Tommy Boy,” “Black Sheep.” “Wayne's World” and | | capletelevision Advertis- | $900 million bond sale,
‘Coneheads.” NBC released a statement that said, | | ing Byreau’s 1998 Cable | handled by Bear, Stearns
in part: “Everyone at NBC and Saturday Night Live | | Ty Facts publication. and Merrill Lynch & Co.

mourns the passing of Chris Farley. We find it hard o
to express how tragic it is to lose such a valued | | Emata: Inthe Dec. 15talk | The Dec. 15 editorial on

friend and colleague at such a young age. We will | | show special, Jenny Jones | Jerry Springer and talk
miss his special gifts, including a unique ability to | | was incorrectly identified as | show violence said one
make people laugh.” —Lynette Rice | | @ Universal show. Itis from | guest on Jenny Jones
Warner Bros. The story killed another after a “sur-
\ . ise confrontation” on a
group's outlets for fall | action later prompted also suggested that some | pri -
1998. The deal covers all | protest from Sen. Jesse Sé!g;f'zztsosrs g‘;d "gz;t'f:d w:xé?aé rggveilroé::;ddi .
Tribune stations with the Helms, who earlier this year Y y Hapraelas a tributors, disputes that th
exception of wen-Tv Chica- | had threatened to delay show that had slipped rioutors, cisputes that the
| William K d ; against its celebrity-driven meeting of two men in
go. In that market, wew-Tv i ! uamFézgne;Ir S NOMINa- |- mpetition. (n fact, the question was a surprise
Cth?Q% already has g t;:):i::ue Nocwatl;:;nansover show was up in a year-to- | and backs its claim with
acquired the show an ; iy year comparison of its fall sworn testimony. Also the
lans to run it in access Court of Appeals says the 4ori
: . a ) FCC acted arbitrarily and 1996 and 1997 perfor- editorial erroneously sug-
The boxing referee and e , k'y mances (as a chart in the gested that tempers flared
Nevada judge will tape his | capriciously in yanking the story correctly stated) on the show
show at wrix(Tv) New York. ‘ interim license and has &/ 4 ' ' '
- ordered regulators to give it S
AHI Amerlce:?/ Fremant_le back to Lee’s Orion Com-
Television Group Presi- | munications until the FCC = =
dent Larry Lamattina decides who the permanent -] =
;‘:;;e:n‘aeoﬂ:ec‘;':rl’a"y | licenseholder should be. —
onc. ol he year. Retailing giant Home
Lamattina’s exit comes a
N Depot has entered the
month after All American’s . o N
_ | syndication market with
purchase by Pearson Tele . .
vision an FCC-friendly live- ]
) action children's series.
A court last week gave Based on the retailer's in-
North Carolina broad- store children’s clinics, the
caster Zebulon Lee his half-hour Homer's Work- |
interim radio license shop will debut in Septem-

back. In 1995 the commis- | ber. MG/Perin Inc. will dis-
sion revoked Lee’s license | tribute the weekly show on
and gave it to a consortium | a two-year basis, with 26

to commercial broadcast- omitted International Fami-

Of Competing applicants epiSOdeS per s$eason DEing Drawn for Broabeasy Iﬂ"-_ﬁk'.l'gn by Jach Schmudt
pending a decision on the produced by Big Kid Pro- “If vou're one of the King brothers, we've already renewed Wheel
contested license. The | ductions. anid Jeopardy!”
Prnntedinthe U S A Founded m 1931 as 8r Q. the News h ol the Fifth Eslale Broadcasting-Telecasimg’ introduced 1n 1945, Tek n 1961 C. g n 1972 Broadk
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Sweets and swi

and switches

Since this will be our last editorial page of 1997, we thought
we'd take the opportunity to provide some picks and pans of
the past media year (as well as a few stocking stutfers),

® A big thumbs-up (in this case planted squarely in the
dike) to NBC and BET for attempting to stem the tide of
content control represented by the new ratings system.
Lumps of coal to those who went along to get along.

® Nickelodeon's The Big Help campaign encouraging
kids to volunteer in their communitics gets a big hand. Mil-
lions of calls demonstrated the power of television and the
commitment ol young people to making a difference. The
combination is a foree to be reckoned with,

B A nervous. twitchy smile for MTV's Oddville (we
claim total bias here. since it is helmed by our own alum-
nus, Rich Brown/Frank Hope). If cable is banking on origi-
nal programming. you can’t get much more original. Come
on. guys: let Hope spring etermnal.

B A swilt kich in the conscience to the radio station jock
whose disgusting joke on-air about having sex with a minor
drew the FCC's ire and a $2.000 fine. No. we haven't changed
our opinion of First Amendment protections, but we'll let
Larry Flynt und his publication handle any defense of this guy.

® A stuffed Underdog tor the stocking of Bud Paxson,
who has warmed the hearts of distributors of off-network
hours and movie packages by bidding up prices in his play
to become the newest network. He has also earned some
admirers for putting his programming where his heart is.
and without apology.

B A Big Brother award to former FCC Chairman Reed
Hundt for. well, take your pick. Mandated free airtime is
our choice Tor his worst idea. but we'll accept calls for a
nightly PSA quota or his suggestion that government and
inclustry examine broadceast news ethics.

® A Lou Gehrig (or maybe Cal Ripken) award 1o 23-year

‘Washington 1705 DeSales Street, N.W. Washinglon, DC 20036
Phone: 202-659-2340 Editorial Fax: 202-429-0651

Harry A. Jessell, edifor
Mark K. Miller, managing editer
Kira Greene, assislant managing editor (Special projects)
John S. Eggerton, assistant managing editor
Dan Trigoboff, senior editor
David R. Boruckl, art director
Kim McAvay, contributing editor

| FCC veteran James Quello. He ended on a high-note, check-
ing much of Hundt's effort 1o write public interest rules for
new technologies. Broadeasters will miss The Boss.

B A Howard Cosell “tell it like it is™ award to then-FCC
Commissioner Rachelle Chong tor telling a group of broad-
casters last August that “unelected government ofticials
must not be allowed to mandate what free Americans can
and cannot see on TV.”

B A gold Christmas star to Senator Arlen Specter for sug-
gesting that free time for candidates is an illegal wking of
property in violation of the Fifth Amendment. For Specter’s
colleagues, servants of the people all, copies of an Opinion
Research Corp. study that showed that of 1.OOO-plus of
those people, the majority did not support giving free time
to candidates.

And to all, a happy and prosperous New Year.

The powers of persuasion

IUs an axiom of Washington lobbying that the better you
are, the quieter you should be about it. So we were not sur-
prised that the usuatly talkative NAB proved less so for our
cover story on its run of successes. particularly in securing
a second channel tor every TV station and giving broad-
casters an opportunity to thrive in the digital future. The
feat is especially remarkable coming at the same time that
the budget-conscious tederal government discovered spec-
trum was worth bithions at auction.

We appreciate NAB's excellence in the art of getting
Washington to see things your way. And although we
applaud its performance on digital TV, we do so without
much enthusiasm. To seal the deals. the NAB had to trade
off some of broadcasters” treedom to program as they
choose. It it keeps that up. broadcasters may find that in
addition to extra channcls. they have new programming
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Another Residential Customer Ignored by
the Big Long Distance Companies

He's Santa. Not “Santa Inc.” He's nat a big corporation. He
has eight tiny reindeer. not a fleet of corporate jels. He
lives at the North Pole. he isn't headquarnered on Wall
Sireet. Working one night a year, employving a small
group of elves, Santa doesn't provide (he big profits the
long distance giants demand.

S0, like millions of other residential customers, Santa
can't get local phone service from the big long distance
giarts. While they routinely offer local service 10 big
businesses, they ignore residemial customers.

Bellsouth is ready 1o offer service to everyone. Yet we
are forbidden 1o offer cusiomers like Santa and everyone
on his list long distance service.

This Christmas, the Federal Communications Commission
has a chance 1o deliver a real gift 1o millions of residen-
tial consumers: Approvil of BellSouth's entry into long
distance in South Carolina and Louisiana. FCC approval
can provide savings and jobs for South Carolina and
Louisiana over the next several years — $300 for each
South Carolina household and over 7,500 jobs for
Louisiana. That's a gift even Santa can't deliver.

Savings. Convenience, Competition. [U's whal we
want 1o give everybody on our shopping list.

Even the big guy in the red suit.

BELLSOUTH

www.bellsouth.com

www.americanradiohistorv.com
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F t T I Must Reading from
as rac January &,1998

For daily updates, check our Website at http: //www.broadcastingcable.com

TOP OF THE WEEK / 6

for ER that threaten 1o suck up 80% of operating protit. / 6

Magness combatants talk settlement The parties wrestling over the estate of late Tele-
Communications Inc. chairman Bob Magness appeared ready to settle their feud fast week. / 10

Sinclair pulling more UPN affiliations Sinclair head Barry Baker has taken nine of his
stations out ot UPN aftiliation deals and could break oft ties with three more by the middle of

next year. / 11

NAB expected to support ‘local into local’ The National Association of Broadcasters
is likely to adopt a position that would support satellite retransmission of local TV signals into their 3
markels as long as satellite broadcasters carry all the signals in those markets. / 14 The future of ‘The

NBC loses ‘master of domain’ Filling the Thursday night hole left by the departure of
Jerry Seinfeld is just one of NBC’s problems. The network tuces negotiations for sports rights and

Keenen Ivory

Government to buy anti-drug time The Clinton administration wants to boost anti-drug Wayans Show’ will

be under discussion

advertising campaigns to the tune of $195 million a year for the next five years. / 15 this week / 10

Kennard won’t grant Tribune a Miami reprieve FCC Chairman William Kennard won’t let Tribune Broad-
casting out of a requirement that it spin oft one of its Mianu media holdings by March 22. / 20

BROADCASTING / 34 |

Heat turns it up Silver King’s wytis-Tv has acquired
the rights to the NBA’s Miami Heat for the next five yeuars.
To the station’s management. it’s a huge promotional plat-
form from which to gain a toehold in
the market. / 34

Actress Hunter Tylo was awarded $5 mil-
tion by a Los Angeles jury after she ar-
gued that she was wrongfully fired from
‘Melrose Place’ for getting pregnant. / 35

APR listening trend
continues downward Another
small annual decline in the Average
Persons Rating in the spring *97 Arbi-
tron sweep continued a four-year
trend, with the laest rating slipping below 16% for the first
time since 1981. / 40

COVER STORY

Dan’s back: now
it's a three-way race
Dan Rather a star at CBS
for more than 3) years.
talks with EROADCASTING &
CABLE aboL 1 ne ws, ratings
and his recent ¢ecision 10
stay with C38 espite
CNN’'s overtures. / 26
Cover photo by Larry
Busacca/CBS News

Broadcasting & Cable January 51998

CABLE / 41

BNN expands news franchise Sieve Rosenbaum
started with a local news show in upstate New York. Now
Rosenbaum’s Broadcust News Networks is expanding and
will produce shows for several other networks. / 42

MTV, Cronin have day in court Litigation contin-
ues at the New York State Supreme Court over former TV
Land network president Richurd Cronin’s departure {rom
MTYV Networks to Fox Kids Worldwide. / 43

TECHNOLOGY / 48

CNN invests in digital SNG CNN has purchased a
targe order of digttal satellite compression gear from
Wegener Corp. ot Duluth, Ga., in order 10 make better use
of s domestic satellite capacity. / 48

‘Slate’ tries the online PP | |
pay route Siute, Micro- = B |
soft’s blend of online pop and ninmuiniall e ||
politics, plans to move 1o a i e |-.§‘..E |
subscription model that could el
require PC users 1o pay $30 e i om el
per year. / 50 ST P
BROADCASTING & CABLE launches a :;:::-:::;5:: =
new online look. / 51 =gl
Broadcast Ratings...36 Closed Circuit ......... 18 Fitth Estater ........... 68
Cable Ratings.......... 46 Datebook ..........c...... 67 Forthe Record ........ 63
Changing Hands......37 Editorials................ 74 InBrief..................72
Classified ................52 Fates & Fortunes....69 Open Mike . ... 18
3
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JUSTICE YOU CAN TRUST

WHAT SETS HIM APART...

THE JUDGE

Mills Lane - a District Court Judge
and the world’s most famous boxing
referee — will captivate his audience
with his charm, down-home
expressions and direct manner.

COURT CAM

To build the drama of the show,

a camera crew will go to the scene
of each conflict and bring back
footage relevant to each case.

IN CHAMBERS
After the verdict is announced, viewers
will visit Judge Lane to hear his inner

thoughts and the reasoning that guided
him to his decision.

Executive Producers
Bob Young and John Tomlin
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- Over 48%
OF THE COUNTRY SOLD!

including 9 of the top 10 markets!
With special thanks to the following groups:
TRIBUNE COX WEIGEL MALRITE
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NBC: Must-see or must-pay?

Filling ‘Seinfeld’ slot is just one of the network’s problems as it fuces sports rights
and "ER’ negotiations that could suck up 80% of its operating profit

By Steve McClellan

erry Scinfeld’s decision o

end his show after this

season has left NBC with
a big hole in its biggest night,
and potentially an even bigger
hole in its wallet,

Even withow Seinfeld. ad
cxecutives say. NBC will still
be in relatively good shape
demographically—assuming
it can renew ER. But the
prospects for its bottom line
are less optimistic.

The network reportedly has
until March 1 to renew ER
before Wamer Bros. can put it
up for auction, Analysts esli-
mate that NBC's current
license fee for the show is $2.5
million per episode. Word s
Wamer wanis (o up that 1o $9
million and secure additional
commitments to future pro-
erams and pilots. I NBC aceepts a deal
close to that number. it will reduce the
network’s Thursday night profits by
half. 1o about $ 100 million. analysts say.

But the alternative—no Seinfeld and
no £FR—would be worse. Without those
ratings drivers, neither Veronica s Clos-
er nor Union Square appears strong
enough to deliver big ratings or revenue,

On top of its prime time woes, NBC

has the NFL negotiation coming up. If

il is able to keep football. that will take
a substantial bite out of the network’s
profits going forward. Wall Sireet ana-
lysts estimate the NBC Television Net-
work’s operating profit at about $500
million in 1997. And they say that the
new NBA deal and upcoming £R and
NFL negotiations, if’ successful. could
hack $400 million off the network’s
annual bottom line.

“It"s a big blow™ to NBC 10 lose Sein-
feld, says Sieve Stemberg, senior part-
ner. BIK&E Media. New York. *NBC
was going to have problems staying in
first place on a household basis next sca-
son, even with Seinfeld ™ he says,

But Seinfeld is just one of scveral
problems NBC has to deal with in its

| schedule next season. according 10 Jon

Mandel, senior vice president. director
of national broadcast. Grey Advertising,
“NBC’s problem is sort of like “bring in
the clones.”™ a reference to the many
younger-skewing ensemble comedics in
the network’s prime time lineup. ~Tell
me the difference between any of those
shows.™ he says. “Clicers and Seinfeld
were both very different shows, They
need to find the next very different
show. If they just bring in the clones,
they Il cominue to have problems.™

NBC loses ‘nothing’

Christmas arrived right on schedule for
CBS. ABC and Fox. with word that
Seinfeld had decided to call it quits.

That lump of coal had barely hit
NBC's stocking before industry chatier
began on what would replace Seinfeld
next scason. Among current shows,
three candidates stand out: Tuesday’s
Frasier or Just Shoor Me and Wednes-
day’s Third Rock from the Sun. But the
question is whether the network will risk
weakening Tuesday or Wednesday in
trying to bolster Thursday.

Although NBC wasn't talking. just

www americanradiohistorv com

Losing ‘Seinfeld’ is just one of NBC’s next-season problems.

about everyone agreed last
week that Seinfeld’s decision
o bow out is a major blow to
the network.

Over the course of its nine-
season life, the show about
“nothing™ has been one of
NBC's two most profitable
shows (ER is the other). Media
buyers estimate that Seinfeld
sells for nearly $550,000 per
30-second unit. Seinfeld has
probably earned NBC $350
million—-$4¢) million and
another $700 million or so for
producers/distributors in do-
mestic syndication and interma-
tional sales, putting the show’s
lifetime profits at more than $1
billion, analysts say.

Seinfeld is not as profitable
as it once was for NBC, The
license fee jumped to almost
$6 million per episode last
year. making the show a
break-even proposition in the 1997-98
scason. Before that. per-season profits
for NBC on the program ranged from
$65 million to $100 million.

Scason to date. NBC's Thursday
night lineup includes the 10p four-
ranked shows among adults 18-49: ER,
Seinfeld. Veronica' s Closer and
Friends. respectively., Union Square.
NBC's other Thursday comedy. is
sixth-ranked in the demo for the sca-
son. The op four 18-49 shows are also
the top four shows in terms of total
viewership, while Union Square falls
10 ninth place in that category.

With Seinfeld’s huge audience pull,
the network has been able o sustain
Thursday nights as a gold mine that
delivers about $200 million in profits
cach season on sales of about $700 mil-
lion. Newcomers Veronica's Closer
and Union Square have relatively
small per-episode license fees. And
with the ratings halo provided by Sein-

feld and ER. the shows are said 10 carn

$50 million—$60 million cach.

NBC was cven prepared to lose
money on Seinfeld next season 1o keep
the show in production and help sustain

|
)
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BVT, 20th ironing out
late-night wrinkles

By ecarly this week, ‘he late-n:ght
pictume shou.d be a little clearer,
but 1ot entite:y so.

Buena Vista and Twentieth
Television axecutives are sched-
ulec to meet with Fos station h2ad
Mtch Stern to sort out where The
Wagic Hour and The Keenen hvory
Waysns Show wilt wind up or the
all-important Fox O&0Os.

Onz thing seems certain: The
Magic Hour, which is producec by
Fox syndication wing Twentieth
Televsion, wll be on the Fox sta-
ticns starting June 8. When Twenti-
2t1 announced the launch of Magic
Johnson's lzte-night talk/variety
sk-ow two weeks ago, the prass
re.ease saic that Johnson will likely
wind up at 11 or 11:30 p.m. on many
of the Fox stazions.

Saurces =ay that Joansor: has not
oeen assured of occupying any par-
ticu'ar time periods and thal his
stow may run after one or twc off-
net silcoms in a number of markzsts.
Sou-ces also say that no offizial deal
Yetween Twentieth and the Fox sta-
sicns has been finalized and that the
‘wo sdes are working on a “hand-
skake.” Neither Twentieth nor the
Fox stations would comment.

As for Buena Vista, Wayans’
skow occupies the time slots that
The Magic Hour is said to be flling
ths summer on the Fox staticns.
3uena Vista Fas a contract with the
Fox O&Os -hat takes Wayans nto
Seprember and is preoaring to sign
ar incentive-fi led contract fcr ar oth-
ar sezson.

B.iena Vista's new contract will
ikely require Wayans to hit cetain
=eb-uary sweeps ratngs goals to
stay «n its cuarrent time slotz. if
Wayans doesn't meet or surpass
such goals, sources say, the show
Srobably will be moved behind
Johnsan this summer with the fnal
sumerer tallies deciding what hap-
2ens n the fall.

Wayans could also continue t= air
n the lucrative 11-11:30 p.m. soots
ar Fox stalicns, where the s ow
ately has enpyed a ratings climb.
Wnen all is said and done, sourzes
say the Fox stations may retum to
e-uns of Frasier and The Simpsans
n laze night. —Joe Schlosser

Jop of the Week

Thursday night as its cash cow. The
network reportedly oftered Jerry Sein-
feld $5 million an episode 10 keep the
program going. But Seinfeld told the
New York Tunes, which broke the story
Christmas Day. that it wasn’t ahout
money but about going out on top. I
wasn't even looking for a raise.” he
told the Times. The comedian makes
more than $1 million per episode,
while his co-stars carn $600.000.

NBC’s only comment last week was
a statement respecting Seinfeld’s deci-
sion to move on. But executives clearly
are focused on ways te minimize the
financial impact of the upcoming nego-
tiations. Part of the solution may be a
Jomt venture with athhates, in which
the network and stations would bear
the costs of huge program invest.
ments—and. ol course. share whatever
returns are reahzed. ]

Magness combatants
talking settlement

Deal would have Malone retierning some shares to heirs

By John M. Higgins

he parties wrestling
over the estate of late
Tele-Communica-

tions Inc. chairman Bob
Magness were getting
ready to settle their feud
lust week, with TCI Chair-
man John Malone otfering
1o restore halt of the super-
voting TCI shares he
snared from the Magness
heirs.

Sources tfamiliar with
the discussions say that at:
torneys for sons Kim and
Gary Magness.  wife
Sharon Magness. Malone and TCl spent

be resoived.

much of the Christmas vacation ham- |

mering out a plan to settle the two main
disputes surrounding the estate.

First. they would partly unwind
Mulone™s clever mancuver to essen:
tially extinguish the Magness estale’s
30.5 million—share block of supervot-
ing Class B shares that controlled just
a sliver of TCI's equity but 20.8% of
the company’s sharcholder votes.

Second, the talks would increase
the estate’s payout to Sharon Mag-
ness. who had gone 10 court protesi-
ing that her $35 million share was (0o
small. Sources would not specify her
share under the settlement talks, but
they say it is less than the $100 mil-
lion she has demanded.

TCI and an attorney for the sons
would not comment, while lawyers for
Sharon Magness and the executors of
the estate did not return calls.

The fight broke out last summer,

wwWwW americanradiohistorv com

The main disputes over the
estate of Bob Magness, the

TCI chairman who died in
November 1396, may soon

about eight months atwer
Magness died of cancer.
Although in life he was
addicted to fmancial engi-
neering and structured
TCl to avoid paying taxes.
any cleverness was absent
from his will. and he lefi
his estate facing $273 mil-
lion in estate taxes.

Last June. exccutors
and Malone associates
Donne Fisher. former TCI
CFO, and Dan Ritchie,
Umiversity of Denver pres-
ident, agreed to pay the bill
by exchanging Magness’s
10-votes-per-share Class
B stock 10 TCI for low-power Class A
stock and then selling the shares for $330
million 1o investment bankers Merrill
Lynch & Co. and Lehman Bros., which
were eager to help Malone.

Malone didn’t put out any cash, yel
he managed 10 end up extinguishing
the chunk ol voles larger than his own
then-16% block.

The Magness heirs didn’t protest at
the time (Kim sits on the TCl board
that approved that deal). But the sons
began complaining once TCH's stock
started to zoont. Stock that was sold in
June for $16.52 per share is now trad-
ing about 70% higher.

Just as Malone used TCI to park the
stock for him. TCI could be the hig
loser it the deal is unwound. TCl has a
two-yedr option to repurchase the stock
from the investment bankers, s¢ Mer-
rill, Lehman and Toronto Dominion
I Bank (which bought some shares from

Lehman atterward) could never have

J
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Jop of the Week

| sold at u fat profit 1o hegin with. But | the offer went nowhere. | Comcust’s hrief move before he hear
depending on how the stock deal is | “lwas on the table for like 10 min- | it elsewhere. “Mulone wasn’t happy,”
reversed, TCI's public sharehelders | utes.” says one source familiar with the | said one cable industry executive.

¢ | could be out $183 milhon in paper | offer. | Two weeks ago, a New York Post
[ gains from the option. Even Malone didn’t know. But he | article depicted the two companies in u
A settlement isn’t likely to dampen | tound out six weeks ago. when the | fierce fight, partly over the stock move.
another bit of friction over the slock | Magness sons’ attorneys otfered the | At Comcast’s urging. TCI and Com-
| sale. an attempt by Comcast and part- { Lazard fax to bolsier their argument | cast issued a joint statement denounc-
| ner Microsofi Corp. 10 buy the Mag- | that Fisher and Ritchie had ignored out- | ing the siory as overblown.
ness shares. Last June, Comcast's main | sider bids that would favor Malone. At FHowever, Wall Sireel executives
investment banker, i.azard Freres & | a November meeting ot Cublelabs™ | noted that TCI President Leo tlin-
Co.. contacted the executors with a | executive committee in New York, | derv—not Malone—was quoted in the
shetchy otfer 10 buy the stock. Lazard | Comcast Corp. President Brian Roberts | statement about TCI’s “cherished
| kept its clients” identities secret, and | approached Malone 1o inform him of | relationship with Comcast. ]

Sinclair pulling more UPN affiliations

UPN’s Valentine cancels affiliate meeting at NATPE

that gives Sinclair another three UPN
affiliates: wnys-tv Syracuse, N.Y.; wbka
| (Tv) Paducah, Ky.-Cape Glrardeau
=~ and wume-Tv Charleston, S.C. Itis
“ter will strip those
\ ties if and when
the deal. Sources
an likely will come
alf of 1998,
2ady tough times at
head Dean Valen-
lation general man-
im directors before
E was canceling his
ng

1g wnh Tom Nunan,
nment president, was
affiliates at a breax-
uring the NATPE con-
Jrieans. Valentine saic
memo that the last.
ition was due to “the
ssociated with our pro-

_“~ina aut_on top in a Maryland
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wvere expecting to hea-
<fast.
ng to announce, it is bet-
nce nothing; and having
spokesperson far UPN said the networ 15w baﬂles it's probably bet-
its options” for the lost markets. | fertoreyrvwp . says Bill Carroll, direc-
The move in Indianapolis came as no surprise, | tor of programmmg at Katz Medla “Is it convenlem?
because the Paramount Stations Group—part owner of | Sure. But is there more to it than that? | don't think so.”
UPN—purchased the current WB affiliate there in Octo- A UPN spokesperson said last week that the networ<
ber. In an eftort to recoup some of its losses, the Para- | will have a strong presence at NATPE and that networ<
mount Stations Group just purchased Silver King's for- | executives will meet with station heads on a smaller
mer outlet n Baltimore, wHsw-Tv. scale during the conference. Valentine still is schec-
The loss of Milwaukee, Kansas City and Birmingham | uled to attend NATPE meetings on Sunday, Jan. 1§,
|| will cost UPN 2.1 million homes, added to the 4 million it | and to sit on a network panel the following day. Onz
lost with the earlier defections to The WB. Overall, UPN | UPN affiliate head said. “I'd much rather have Dean in
l | will tose more than 6% of its national reach. Los Angeles working on the schedule and trying to get
|
{

Sinclair execunveo —_

Sinclair 1s awaiting FCC approval of its acquisition of | shows on the air than meeting with affiliates at some
Max Media Properties, a deal struck earlier this month | dumb breakfast.” —Joe Schlosser
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Jop of the Week-

NAB to support ‘local into local’

Board expected 1o OK satellite deliverv of local TV sienals in their markets

By Paige Albiniak
he National Association of
Broadcasters plans to adopt a

I position that would support satel-

hie retransmission of local TV sienals
into their markets as long as satellie
broadceasters carry all the signals in
those markets. sources sav

The proposal will be presemed o the
board ar the NAB s January meeting in
Laguna Niguel, Calil.

“1think we want 1o support some
form of local into local as long as the
local stations have the protectuions they
need.” says Bill Sullivan, vice president
of Cordillera Communications.

[TNAB has its wav, satellite criers

that choose 1o rebroadeast Tocal signals |

will be subjeet to must-carry require-
ments i those markets as well as (o
other regulations that now apply to
cable operators. sources say.

long has guietly supported satellie
ciarriers” so-called local-into-local
plans. This support grew atler teliow
broadeaster Jime Goodmon of Capitol
Broadeasting articulated plans Tor a
national satellite service that would
make all Tocal stations available 1o
all satellite carriers i all markets,

“Were delighted that broadeasters
see the importance of allowing satellite
hroadeasters o compete with cable.”
savs EchoSur Washinglon representa
tive Karen Watson. EchoStar is the only
direct broadeast satellite company that
has publicly said it plans to offer local
broadeast signals in local markers.

But EchoStr does not Tavor a must
carry reguirement. Watson savs, "We
don’t have the capacity to do must carry.
But we are going 1o carry as many sta-
tions i cach market] as our capacity |
allows.”

EchoStar plans w retransmit local

| sible o doall the stations,”

off-ur broadeast signals—-starting thi
month. EchoStar does not plan 1o make
alt locul signals available in white areas,

because it will not have the satellite

capacity 1o do so at first,

“When we have the penetration that
cable has. then it will be cconomically fea-
WSO savs,

Congress will begin considering a
rewrite of the Satellite Flome Viewer Act
(SHYV Ay—including local-imto-local and
other satellite issues—when it retums 1o
session at the end ol next month.

Members of Congress want 1o allow
satelhite carrers 1o retransmit broadeast
signals in their markets because they
believe it will encourage competition
to cable. The SHVA, which governs
the satellite television industry and
eapires in December 1999, does not
allow satellite transnission ol local
signals into their markets.,

The House and Senate Judiciary and

The NARB. although previously | signals into “white wreas”™—places | Commerce commitiees will be rewrit-

reluctant 1o state an official position. | where viewers do not clearly receive | ing the SHV A in 1998, alithough
i NAB’s 1998-99 PROPOSED BUDGET
N A B re dicts 80/ (April 1, 1998~March 31, 1399) {
p () Projected Proposed % ch.
evenue gain T |
r g REVENUE 2
; ; o Dues, radi $3,655,055 ,598,063 1.6)%
Revenue jumps for the Natio_nal Association of Dﬁﬁ;'ﬁ,"’ 5.366,153 5,572,408 (3_86) ]
Broadcasters won't be as drastic this year as they Dues, assn. members 1,250,000 1,280,000 24
were last year, but the association's income contin- NAB convention 26,922,608 29972228 11.3 |
ues to climb. NAB Senvoes Totse 125000 41
5 : Services f s [ i B
Total revenue is expected to rise 8%, t0 | agy. g event marketing 302,925 349,500 15.4
$46,916,628, from a projected $43,440,251 in fiscal Interest 1,400,000 1,600,000 143 ‘
1997-98. Other 597,761 546,675 (8.5) |
NAB's annual convention remains the big money- | Total Revenue $43,440,252 $46,916,628 8.0%
maker. The association predicts that NAB '98 will rake | EXPENSES
in $29,972,228 in fiscal 1998-99, up more than $3 mil- Government relations $3,276,030 $3,243,610 (1.0)%
lion from the previous year's $26,922,608. Expenses hi%‘i‘;n a0 i T 1'3;2’;;86 1';%3':{8)5 g-g ,
e u v 7 L / |
for the show, however, will increase 12.7%, or | oo ce'onn e ications 1034222  1,105144 69
$1,039.000, to $9,235,000. NAB attnbutes_ the NAB services 1,291,135 1,308,170 1.3
| increased expense to greater attendance and higher | Adv. & event marketing 237,146 302,504 276
rental costs for space on the convention floor. The gciencefégc?nmogty 12‘15$%: }gémg 132 [
H i H < esearc intormation d B 7 g E
show is expoectgd to bring in $2p,736,277 in net Aadlo 1'097'959 1154881 52
income, 10.7% hlgher than Ias"[ years $18,725.952 Television 1,112,243 1,138,678 24
Revenue for the 1998 Radio Show. scheduled for Meetings & conference services 715,136 784557 97 |
Seattle, is expected to remain flat at around IC?nvenltionSI&exhibitiﬂnS sggﬁg B?ggg; g‘g
| $2,732,754. The Radio Show brought in almost el R ' " :
; ; General & administrative 9,151,306 9,815608 7.3
| $400,000 more than budgeted last year, however. The | yag convention BAGSE 0235951 127 |
| show earned $2,730,353, compared with the expected Radio convention 2,021,633 2,005.034 (0.8
$2,330,567. In fiscal 1996-97, the Radio Show earned Board contingency 1,013,500 992,500 (2.1)
| $3,587,035. —Paige Albiniak Total Expenses $33,708,091 $36,014,588 8%
| NET INCOME $9,732,160 $10,902,040 12, 0%
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staffers do not expect the
bill 1o be finished this
year because of the legis-
lation’s complexity.

The board also will
discuss other satellite
issues al its meeting.
including ongoing nego-
tiations over “white
areas —places where
consumers cannot
receive a clear broadeast
signal over the air. The
broadcast and satellite
industries have long dis-
agreed about what con-
stitutes a clear signal and
who gets to decide
whether a signal s clear.

Two sateltite carriers owned by
cable companies. Primestar and
Netlink. are working out a white-area
agreement with the NAB. Senate
Judiciary Committee Chairman Orrin
Hatch (R-Utih) and that commitiee’s
ranking Democratic member, Patrick
Leahy (VL) this fall encouraged the
industries 1o complete those negotia-
tions by Christmas or face legislation.
The negotiations were not completed.

Jop of the Weelk

The NAB Board has a full agenda set for its January meeling in
Laguna Niguel, Calif. Among the topics: satellite delivery of local
TV stations, ‘white area’ negotiations and digital TV assignments.

Another satellite carrier. PrimeTime
24, is being sued by broadcasters in
Texas and Florida over the issue.

The NAB board also plans to discuss
the Association for Maximum Service
Television's proposal to redo the digi-
tal television allotment table. Paxson
Communications Chairman Lowell
“Bud™ Puaxson complained in a public
letter that this proposal. signed by the |
NAB. would cheat some of his stations |
out of lower channel assignments. |

Fritts invited Paxson to
attend the board meeting to
make his position clear. A
Paxson spokesperson did
not return calls to confirm
whether Paxson would
accept the invitation.

Others. including Senate
Commerce  Committee
Chairman John McCuain (R-
Ariz.}. say that implementing
the reallotment proposal
would delay the transition 1o
digital.

“A lot of people fear that
with this kind of noise. the
atlocation process could be
slowed down and that could
open the window tor spectrum fees,
which would be plug-ugly.” says Phil
Jones, immediate past chair of the
NAR's joint board.

The board likely will discuss a simi-
lar proposal by the Association of
Local Television Stations that would
grant low-power UHF stations more
power once the digital transition was
made. The three major networks—
ABC. CBS and NBC—are opposed to
that idea. ]

Government to buy anti-drug time

White House launching $195 million PSA campaign

By Paige Albiniak

he Ctinton administration has

come up with a new way to get

public service announcements on
the air—pay for them.

The White House last month
announced a program to boost anti-
drug advertising campaigns to the tune
of $195 million a year. It expects Con-
gress to appropriate that amount each
year for five years. The administration
plans to place ads—already created by
the Partnership for a Drug-Free Ameri-
ca and The Ad Council—on all media,
including television and radio. print,
billboards, buses and the Internet.

The first phase of the national youth
anti-drug media campaign will launch
this month in Atlanta: Baltimore:
Boise. Idaho: Denver: Hartford, Conn.:
Houston: Milwaukee: Portland. Ore.:
San Diego: Sioux City. lowa: Tucson,
Ariz.. and Washington.

The White House's Office of
National Drug Control Policy
(ONDCP). which is running the pro-

-Broadc;sfing & Cable January 5-1998

gram. plans to place one set of high- |
profile spots during the Super Bowl in |
markets that still have space available.

“For the demographics we want and
for the reach, the Super Bowl] was rec-
ommended by the experts |we're
using].” says Alan Levitt. senior adviser
and chief of the ONDCP education
branch.

ONDCP is specifically targeting 11-
13-year-olds, but it also will aim its |
anti-drug message at 9-17-year-olds
and their parents. ONDCP has hired |
strategic communications firm Porter |
Novelli to help it determine how best o
reach those demographics. including |
which time periods and which televi-
sion and radio shows will be most
effective.

The administration plans 1o spend
$200 million in the five months of the
campaign’s first phase. with $14.45
millton of that going to broadcast
advertising. The rest will be used for |
other media and to rescarch the results.

Broadcasters in Atlanta and Tucson
say that so far they have only filled out

www americanradiohistorv com

the paperwork required to do business
with the government: they haven’t
talked with anyone about booking
advertising.

Once the campaign gets rolling,
ONDCP plans to negotiate with broad-
casters for some free—as well as paid—
time during which to run the ads.

“When we negotiate for time and
space. we will expect a commensu-
rate public service contribution on
the part of broadcast and cable com-
panies.” Levitt says, adding that he
has met with NAB President Eddie
Fritts and that Fritts agrees that local
broadcasters should donate time to
run the ads.

For its part. the NAB supports the
program. But in response 1o ONDCP
comments that broadcast time contri-
butions for anti-drug public service
announcements have dropped by
some $100 million since 1991, NAB
said that issues addressed by PSAs
tend to be cyclical and may include
AIDS. breast cancer awareness and
campaigns against drunk driving. =
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1997’s Biggest Movers

l TV and radio stock changes for the 12

months ended 12/29/97

Winners

CD Radio

Cablevision Class A

Adelphia Class A

Heftel Class A

Chancellor Media

SFX Broadcasting Class A

Avid Technology

Cox Radio Class A

Ctear Channel

TCI Group Class A

HSN

Westwood One

TCI Group Class B

American Radio Systems Class A
| Jacor Communications

Losers

Heartland Wireless
Lancit Media
NTN
Digital Generation Systems
Wireless One
General Cable
Emcee Broadcast Productions
Chyron
| Telewest
Ascent Entertainment
[ TCI Satellite Series B
| Pico Products
| TCI Satellite Series A
| Cabletel
Valuevision
Rogers Communications
| Comcast UK Class A

313%
200%
200%
179%
178%
169%
160%
131%
115%
113%
112%
108%

96%

94%

92%

-90%
-79%
-74%
-70%
-64%
-60%
-57%
-49%
-43%
-42%
-40%
-39%
-39%
-39%
-35%
-33%

30%

Other players from 214 stocks tracked

Liberty Media
Univision Class A
Comcast Class A Special
Sinclair Broadcast
Cox Communications Class A
Time Warner Inc.
Gannett
Jones Intercable Class A
Tribune Co.
TCA Cable TV
US West Media
Washington Post
Telemundo Group
EW Scripps
Pulitzer Publishing
Young Broadcasting
| Viacom Class B
! Kushner Locke
News Corp. ADR
Speliing
Paxson Comm Class A
Granite Broadcasting
USSB
Telewest

Source: Telescan

'16-

88%
83%
76%
76%
70%
62%
59%
52%
52%
51%
51%
43%
42%
37%
34%
32%
15%
10%
5%
-3%
-5%
15%
-21%
-43%

—Jop of the Weelke

TV radio stocks take wild ride

Issues finish vear well ahead of market performance

By John M. Higgins

wo men stand largely behind last
Tyeur‘s best-pertorming TV and

radio stocks: Bill Gates and Tom
Hicks.

That's because cable and radio dom-
inated the top ranks of mediua stocks
during 1997. And it was the hugh prices
that Hicks. Muse, Tate & Furst was
willing to pay for radio stations and
Microsott Corp.’s sudden willingness
1o buy cable at all that helped fuel the
doubling and
tripling ot some
players in the two
segments.

Trends aren’t
as clear in the hst
ot big losers.
although ailing
wireless cable and
U.S.-controlled
cable operations
in Britain are
well-represented.

TV and radio stocks performed
remarkably during the vear. well outpac-
ing the market. The overall TV and radio
index of financial data service
Bloomberg and BROADBCASTING & CABLE
Jumped 56% over the year. The biggest
rise came in radio stations. where the
Bloomberg/B&C index jumped 107% in
12 months. Bloomberg/B&C's cable sys-
tem index rose 59%.

Television stations were relative lag-
gards. but even they were up a strong
41%. By comparison. the Dow Jones
industrial average rose 23%, and Stan-
dard & Poor’s 500 increased 31%.

PaineWebber media analyst Chris
Dixon notes that media stocks ended
the year on a particularly high note
After trouble in the Asian currency and
stock markets triggered a near panic in
the larger market in October. the broad
indices were basically flat during the
tourth quarter. But media stocks con-
tinued up another 9%, with radio jump-
ing by 15% and cable by 12%.

*That tells you a lot of people who
found themselves overinvested in tech-
nology when that got hit moved over to
cable and broadcast.” Dixon says.

Still. a strong 1997 can’t erase TV's
weak longer-term track record. The
overall Bloomberg/B&C TV-radio

A
The men behind the bulls: Hicks and Gates
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index has underperformed the S&P
300 since 1994: up 27% annually ver-
sus 31% tor the S&P.

Radio stations turned in strong per-
formances. up 56% annually—but
largelv because radio companies were
rebounding (rom a near-death experi-
ence in the early 1990s.

TV stations averaged an annual
increase of 24%, seven points short of
the S&P, while cable svstems came in
al 23% annually, eight points short.

The trigger point tor cable last vear
was clear. In June,
Microsoft Chair-
man Gates tried 10
drive cable’s roll-
out of high-speed
Internet services
by putting $1 bil-
lion into MSO
Comcast Corp.,
suddenly rallying
a segment that had
largely lost favor
on Wall Street.

At that nme. Teje-Communications
Inc. was trading at just $15 per share and
Cablevision Svstems Corp. was around
$30. Both closed the year alter hreaking
all-time highs. with TC1 at $28 or so and
Cablevision in the vicinity of $90.

Consolidation drives radio

Radio had already been rising when
1997 began. The industry has been rid-

| ing a consolidation wave since Con-

gress substantially relaxed hmits on the
number of stations a single owner can
control in one market. That created sig-
nificant economies of scale and
prompled station owners to start gob-
bling up one another.

Hicks Muse demonstrated that the
trend was far from out of sieam. Last
year, Hicks Muse—controlled units
agreed 1o merge with Evergreen
Broadecasting, bought Viacom Inc.’s 10
radio stations and a few smaller station
groups. and capped it with a stunning
$2.1 billion deal to buy SFX Broad-
casting at a huge 16 times cash flow.
That valuation reinvigoraled investors.
some of whom had begun to get ner-
vous about radio valuations.

Satellite radio firm flies high
Last year’s biggest winner was CD
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Radio Inc.. a small start-up that is try-
ing to deliver 50 channels of pay radio
via tiny satellite dishes attached 10
homes and cars. Washington-based CD
Radio’s stock gained 310% for the
year. jumping from $4 to as high as
$25.25 before settling back to $17.13
as the year closed

The stock jumped from $3 to $14 in
a single day last April after the FCC
granted the company a license to
launch the service. The rest of the gain
came as the company began securing
financing for launching satellites and
commencing operations.

. . |
“This is literally a different compa- |

ny, post-license.” says CD Radio
Chairman David Margolese. Before
CD Radio got a license at auction—not
for free as it had hoped—the $4 stock
was appropriately priced “on a risk-
adjusted basis.” he says.

With the biggest risk gone. Margolese
says that it’s a different game as the ser-
vice moves toward a 1999 rollow. But
the company has zero revenue. has run
up $71 million in losses, expects o lose
another $169 million on operations
through 1999 and plans to spend $491
million building and launching satellites.

Big gainers

Runners-up in the stock market derby
were Cablevision Systems Corp. and
Adelphia Communications Corp. Both
benefited from Microsoft fever., Thinly
traded Adelphia also got a boost from
speculation that the company would be
taken over.

But Cablevision led the charge by
agreeing to acquire a valuable addition
to its metro New York City system clus-
ter from TCl in exchange for stock. That
$2 billion deul valued Cablevision’s
shares at $109 each at a time when the
company’s stock traded at just $34.

That sent Cablevision's stock price
rocketing through the remainder of the
year. appraaching the $109 price.

Next comes a slug of radio compa-
nies: Heftel Broadeasting. up 179%:
Hicks Muse—controlied Chancellor
Media, up 178% @ takeover target SFX.
up 169%: Cox Radio. up 131%. and
Clear Channel, up 115%.

TV equipment manufacturer Avid
Technology jumped 160% . Two ¢lass-
es of TCI stock also hit the winners’
tist, with the most widely traded Class
A shares up 113%.

The biggest loser was Heartland
Wireless. of 1 90% . as its plan to launch
wireless cable systems in rural markets
fizzled. (]
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Jop of the Weels

Click on B&C’s new look

oday, T invite you to check out our new Website at www, broadcastingea-

ble.com. You'll find it has much more to offer than the first-generation

site that had occupied that address, And <ome of the best features are free.
When you visit BROADCASTING & CaBLE ONLNE, your eye will be drawn to the
Breaking News ticker box. We will continual, v update the box during business
hours {Monday-Friday, 9 a.m.—2 p.m. EST) so that whenever you visit you'll be
assured of getting the latest news affecting your business. The day’s lop stories
get longer treatment in the center of the home page. For these reasons alone,
you'll find (as I have during the beta testing) that the home page is a good place
“or your desktop to reside when it isn't laboriag over some spreadsheet or surf-
ng elsewhere on the "Net. (Just
nake sure you click on “refresh” or
‘reload” occasionally to make sure
you have the latest information.) As
far a5 we know, this is the only site
on the Weh providing up-to-the-
minute news aimed specifically
TV and radio executives.

There is a lot more to the site. but
it will cost you. (We like cable’s
idea of a dual revenue stream—
advertising and subscription). For
$39 a year, subscribers to the week-

DOEGLY I IGF IBRBG
WWF in nepodations with Tylon

The Woeld Wresthog Fe b ahon 1 tegctiathg
i U’ Mo Tyt on to ot the bormer
Lestvwoght benng champson b appen of 3
v Weesterana e T an agre it 0
Teachad the paw phr-mew corat odd be o

x ofite - oup for WWF Tywon and WWEF
ety stparael hubd the Lop rarc
Py por vew greien A of wer “Wierdemacss
XIV wndl be balc Sundew March 25 n Bosten

$aban heept things n the Family B

Sab e Enderragertent yeserdaey anncunce ] s
o anll a3 ot wy of el dron's o gy iveng
m1 rgnal pro hevons it the Fox Fods
Netwock o the Fou § ity S haonel tu
nght-yeu okl amic aon wit Satm Domesn

ly BROADCASTING & CABLE maga-

zine can read its content on the site two to three days before it hits the streets
on Monday. They can also scroll through caily job classifieds and personnzl
announcements, daily reports on TV and ridio sales and continually update 3
stock market data. Or they can search the past four :ssues of the magazine.
Those of you who receive either of our dutly fax newsletiers, TV Fax and
Cableday, may want to consider a subscr ption to the Online Daily section
(3279 a year). which contains all the contznt of both faxes and is availakke
online the evening before (8 p.m. ET; 5 pm. PT) the faxes are delivered to
your desk. Such subscribers will also be ub e to search archives of the weekly
magazine that now go back a year, but will zventually stretch to January 1954,
(For more detailed information on our new site, sce the story on page S1.)

Despite its extensive offerings, the site is a work in progress. Over time, we
will add and modify features—all with th¢ goal of muking the site an indis-
pensable part of your day. We are now looking at including some of the dire:-
tories from the BROADCASTING & CABLE Y :ARBOOK. instead of static listirps,
the online directories would be dynamic. Waen a TV station hired & new gener-
al manager, the searchable online TV staiion directory would immediate y
retlect that fact.

We expect to beat the Internct odds and make money with our site. Bet.
more important, we want to establish ourselves as net only the best source Hf
TV and radio news but also the quickest. And | hope the site brings us cles-
er together. At the bottom of most of the site’s pages is an e-mail addres s,
editor@broadcastingcable.com. If you click on it, a window will pop up. Use
it to send along your comments. complairts. suggestions and news tips. Che
of the great attributes of the Internet is its interactivity. its ability to creat: a
virtual community of people with a comumon interest. Let’s not waste - at
opportunity.

Harry AlJgseell

www americanradiohistorv com
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Kids crave
cable

By Donna Petrozzello

hildren are watching more kids
shows on basic cable and fewer
on the broadcast networks.

A survey by BJK&E Media of New
York reports that children 2-11
watched an average of 211 hours of
basic cable programming in the 1996-
97 season, compared with 162 hours
in the 1994-95 scason—a 30%
increase. Hours were based on total-
day viewing.

Meanwhile, children watched an
average of 48 hours of broadcast TV
from fourth quarter 96 through third
quarter *97. compared with 63 hours
from fourth quarter *94 through third
quarter 95, a 4% decrease.

BJK&E researchers attribute some of
the audience shift to the amount of Kids
programming that cable offers. BIK&E
estimates that there are 10 times as
many hours on basic cable devoted to
kids as there are on broadeast TV,

Once a haven for children’s pro-
gramming. Saturday morning on the
networks is losing kids. Viewing levels
have dropped an average of 12% since
1993, according to BJK&E. Over a
four-month period in 1993-94, children
watched an average of 23.5 hours of
broadcast TV on Saturdavs. compared
with 20.7 hours in 1996-97.

ABC is the exception, with a 3.5
Nielsen rating among kids 2-11 from
September through November 1997,
compared with a 2.8 rating during the
same time in 1995, Saturdays were
especially poor for CBS. whose ratings
with kids dropped from 2.8 in 1995 to
0.6 in 1997, says BJK&E. And ratings
for Fox’'s Kids fare on Saturdays
dropped 10 3.8 in 1997 from 5.1 in
1996 and 4.9 in 1995, (BJK&E did not
include NBC in the Saturday morning
comparisons.)

BJK&E reported that two of basic
cable’s veteran children’s channels—
Nickelodeon and Cartoon Network—
have figured greatly in bringing young
viewers to cable.

Saturday morning ratings for Septem-
ber-November for Nickelodeon rose
from 3.2 to 4.2 from 1995 10 1997. Like-
wise, Cartoon’s ratings in the same time
slot improved from (.5 to 1.1, ]

Jop of the Weelks
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WASHINGTON Ottice adopts such a rule, it would
Redistributing channels override a provision in the Copyright

Act that makes satellite transmission

60-69 of local signals illegal. The Copyright
CC commisstoners last week Oftice supported “local into local.™ as
wrapped up their effort to reallo- | the proposal is called, in a report

cate UHF spectrum in the channel delivered to the Senate Judiciary

60-6Y band. As the commission had | Committee last August. An arbitra-
proposed in July. channels 62, 63, 68 | tion panel determined last year that
and 69 were allocated to public safe- | the Copyright Office has the authori-

ty applications such as police and tv to make such a ruling. Satellite
ambulance communications. The broadcasters now can retransmit local
rest of the spectrum will be auc- signals in local markets if they do so

tioned for commercial services. The | only in “white areas”—places where
band cwrrently is home to 97 analog | viewers cannot receive a clear off-air

TV stations. which will be allowed signal. EchoStar pluans to offer cus-
to continue operating in the band tomers local signals in white arcas

until the industry completes its shift | starting this month.
1o digital TV. Commission officials
also plan to place some digital TV NEW YORK

channels il) the bm}d duriqg the NFL dealing poised for
broadcast industry’s transition to .

digital TV. In last week's action, kickoff

commissioners kept a provision that s ources say CBS is expected to tell
could allow tuture bidders on the the NFL this week or next what it

“commercial ” spectrum 10 use the is willing to pay for various TV puck-
frequencies for broadcasting. A ages. most likely the AFC puckage
future rulemaking, however, will (now held by NBC) and the Monday
determine the power levels at which | night package (held by ABC). Once
any auction winners in the band CBS reveuils its offer. the league will
would be able to operate stations. return 1o the incumbents, and deals

will get done “within a day or two.”
says one source. Adds another: “The

EchoStar wants affiliate

signals league wants this done by mid-Janu-
irect broadcast satellite company | ary. and it will likely get done by
EchoStar wants the U.S. Copy- then.”” Some team owners have said
right Office to issue a rule that would | that they expect the next rights cycle
allow satellite companies to retrans- to generate at teast 50% more than
mit focal network affiliate signals the current four-year $4.38 billion
into local markets. If the Copyright cycle. now in its last season.

That’s Professor Quello to you

Michigan State University is looking to raise an initial $5
million for the new center the school is establishing in
the name of former FCC commissioner James Quello.

“The Quello Center for Telecommunication Manage-
ment and Law will become the focal point for world-class
teaching, research and outreach in global telecommuni-
cation,” a brochure on the new center states. The univer-
sity’s College of Communication Arts and Sciences says
it hopes to raise the $5 million “within a short time of Jim’s retirement” and
then centinue fund-raising “until the center is fully endowed.” Quello left the
FCC two months ago, ending 23 years of service.

Plans call for Quello to become a distinguished lecturer in telecommuni- |
cations at the university this year. Quello also will help shape and staff the I
new center, the university says. —Chris McConnell
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Kennard won’t grant
Tribune a reprieve

FCC chairman not swayed by ‘biennial review' argument

By Chris McConnell

not letting Tribune Broadcasting

out of a requirement that it spin off
one of its Miami media holdings by
March 22.

“If the commission were to waive its
ownership rules merely because a bien-
nial review was ongoing or upcoming
... our ownership rules would never be
enforced,” Kennard wrote Senate
Commerce Committee Chairman John
McCain (R-Ariz.) last month. McCain
had asked Kennard to explain the
FCC’s plan for dealing with its require-
ment that Tribune sell either wDpzL(TV)
Miami or the Fort Lauderdale Sun-
Sentinel by March 22.

Tribune, which is challenging the
FCC requirement in court, has been

FCC Chairman William Kennard is

pushing for a repeal of the crossowner-
ship restriction. The company also has
said the restrictions soon will come
under review at the FCC as part of a new
requirement that the commission exam-
ine all its broadcast ownership restric-
tions every two years. FCC officials
launched that review in November.

In his Dec. 16, 1997, letter to Ken-
nard, McCain referred to the biennial
review and voiced concern that com-
missioners would not have a chance to
consider the rule before Tribune’s
divestiture date.

But Kennard responded that the
crossownership ban “was in place at all
times relevant to the transaction at
issue, including when Tribune pro-
posed to acquire wpzL(Tv) Miami.”
Kennard also said that future reviews

of the rule will always be on the hori-

zon because the 1996 Telecommunica-
tions Act requires the FCC to review its
ownership rules every two years.

“The commission must ensure that
the statutory requirement that it under-
take a broad-ranging review of its own-
ership rules every two years not lead to
a lack of enforcement through the tem-
porary or conditional waiver process,”
Kennard said.

Kennard added that he expects the
U.S. Court of Appeals in Washington to
rule on Tribune’s challenge before
March 22. “To the extent the court takes
a different view of the law or the public
interest than the commission did, we
will certainly move promptly to comply
with any such court order,” he said.

Tribune so far has no plans to ask the
FCC for an extension of the March 22
deadline, according to R. Clark Wad-
low, a lawyer representing the compa-
ny. But he adds that the company might
need to make such a request if the court
does not issue a ruling on the case with-
in the next few weeks.

“We don’t have any definite plans,”
Wadlow says, voicing hope that the
court will rule in favor of Tribune’s
challenge. ]

Announcing the Gerald Loeb Awards for

BROADCAST MEDIA

RabpIo

www.americanradiohistorv.com

THB GERALD LOEB AWARDS FOR DISTINGUISHED
BUSINESS AND FINANCIAL JOURNALISM
rank among journalism’s highest honors. Now in its 41st year, the
Loeb Awards recognize journalists nationwide who have made significant
contributions to the understanding of business, finance, and economic
issues. Please call the Loeb Awards office at (310) 206-1877

for an entry brochure.

BROADCAST MEDIA AWARD CATEGORIES
NETWORK AND LARGE MaREET TELEVISION (DMA 1-10)
OTHER TELEVISION MARKETS (DMA 11 AND HIGHER)

DEADLINE
FEBRUARY 6, 1998 (POSTMAREK)

PRIZE MONEY
WINNERS IN EACH CATEGORY RECEIVE $2,000

For more information, please contact Susan Osa in the Loeb Awards office at
(310) 206-1877 or e-mail: loeb@anderson.ucla.edu.
Web: http://www.anderson.ucla.edu/media/loeb
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MAKING GOLD,
THE OLD FASHIONED WAY.

Rumpelstileskin spun straw into gold.
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Viaking
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Jerry Springer’s Ratings
Are Phenomenal, Up an
Incredible 73% vs. Last Year.

Beating Rosie and finishing second only to Oprah, Jerry was
certainly this November’s golden boy. Achieving unparalleled
year-to-year increases, the Jerry Springer Show is the #1
growing talk show in syndication. Proving, when it comes
to talk, Universal has the golden touch.

JERRY

show

Source: NSS; 315 - 121487 vs. 99 - 12596 (HH GAA%)
NSS: Ratngs Weeks of 10727 - 1130 97 (HH GAA%)
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Sally Shows Impressive Growth,
Increasing 13% Over Last Year.

After 15 years of solid growth, Sally continues to
demonstrate substantial year-to-year increases.
In fact, Sally was last year's fastest growing,
issue-oriented talk show. And, with even
bigger numbers this season, she continues
to prove she's worth her weight in gold.

Source: NSS, 915 - 12/7/87 vs. 9/9 - 12/8/96 (HH GAA%)
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And the

- golden touch

WILL CONTINUE IN

Coming Fall '98

Universal is proud to introduce its
newest talk show, Maury. Because
when it comes to making shows that
are as good as gold, nobody has
the touch like Universal.

o110
-\

. NOW MORE THAN EVER,
_ TALKIS UNIVERSAL

i
e For advertiser sales
call 212.373.7770

< .

UNIVERSAL
e
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New Jersey gets waiver of FCC gaming ad
ban; government gambles on appeal

The FCC isn’t giving up on its restriction against broadcast
gambling ads. In the wake of a New Jersey court ruling
against the restriction, the commission last month said it
will not enforce the rule there but did not extend the poli-
cy to the rest of the country. The decision disappointed
broadcasters, who insisted that the case sought relief from
the rule for stations outside New Jersey. “[New Jersey]
was hardly the focus of the case,” said National Associa-
tion of Broadcasters Vice President Jack Goodman.

The FCC decision not to enforce the ban in New Jersey
was similar to the policy that officials put in place earlier
last year after a California court ruled against the gambling
advertising restriction. That court decision applied to
nine Westem states. In both cases, FCC officials have
cautioned broadcasters to ensure that state restric-

appeals invalidated an act of Congress based on
a record that was not adequate to resolve the constitutional
issues decided by the court,” the FCC said in its petition.

Media group wants to expand public
interest commission

The Media Institute wants to add a few more members to
Vice President Gore’s advisory committee on digital TV
public interest obligations. In a letter last week to Presi-
dent Clinton, Media Institute President Patrick Maines
said the current crew is lacking in four departments: First
Amendment scholarship, economics, journalism and tech-
nology. The group asked that the White House add an
expert in each of the four categories. “The committee
stands a better chance of offering sound and well-reasoned
recommendations ... if it has the benefit of a full range of
viewpoints and expertise,” Maines wrote.

The request follows a decision last month by the group
to form its own Public Interest Council to study the public
interest issue independently. In his letter, Maines said his
group is not proposing that members of that group be
added to the Gore commission.

Consumer groups seek revisions in

inside wiring rules

The FCC’s long-running effort to rewrite the rules on apart-
ment-building cable lines continues. At least four groups
have asked the commission to reconsider parts of the new
“inside wiring” rules they adopted in October. Those rules,
aimed at helping new video distributors gain access to the
wires inside apartment buildings, require building owners
to give incumbent video providers 90 days’ notice of any
plans to terminate access to the building. The incumbent
operator then has 30 days to decide whether to remove or
abandon the inside wires or sell them to the building owner

or the new video provider. The Media Access Project and
the Consumer Federation of America say the new rules fail
to provide competition or greater consumer choice. The
groups have asked regulators to reconsider several aspects
of the rules and also said the FCC should be willing to pre-
empt state laws on inside wires. Conversely, Time Warner
Cable and the NCTA said the commission should not apply
its rules in states that have laws on access to buildings.
NCTA and Time Wamer asked the FCC to reconsider other
aspects of the new rules as well.

'Net growth could threaten broadcaster share

National Telecommunications and Information Adminis-
tration head Larry Irving predicted that television’s view-
ing share will move steadily to the Internet. During a
Washington luncheon last month, he said that when he
was young, he watched channels 2, 4, 5, 7 and 9. His
nieces and nephews tumed to MTV and BET when

tions against the ads are “;.T'FT" they were growing up; now they turn on the com-
molinp puter when they come home, and Irving

While staying enforce- S ] keeps his computer tuned to a 24-hour
ment of .thf: rule in New Jer- " classical music station in Seattle. Irving
sey, officials last month also asked the sald the Clinton administration is promoting a
Supreme Court to throw out the Califomia a regulalory -free environment to encourage Inter-
court’s ruling and send the case“back to the net growth. On the heels of the FCC’s en banc
appeals court for further review. “The court of - = by Chris McConnen  N16aring on rising cable rates, Irving said that the

administration “has no point of view right now,”
but is keeping an eye on rising rates. He also managed to
sneak in a pitch for the Gore commission on the public
interest obligations of digital broadcasters, which NTIA
manages. *“We need to ensure that one of the most impor-
tant public properties in the country [continues to] serve the
public interest.” He also said pelicymakers should stop
nitpicking about “picayune” aspects of the Telecommuni-
cations Act. “The rest of the world is watching us,” he said.
“If we don’t do it right, then they won’t do it right.”

A man and his music

Senate Judiciary Committee Chairman Orrin Hatch (R-Utah)
may be setting himself up for life after Capitol Hill. The Mor-
mon senator is presenting two CDs on the Home Shopping
Network full of songs with lyrics he wrote, sometimes during
especially long committee meetings. “It’s amazing to a lot of
people that [ have this softer side,” Hatch says. “But this is
really me. It's a lot more me than some of these [legislative]
battles.” Fellow Judiciary Commitice member Patrick Leahy
(D-V1.) says that “if a liberal Democratic Grateful Dead fan”
such as he enjoys the music, “then so will everyene else.”
Hatch collaborated with Mormon Tabemacle Choir member
Janice Kapp Perry on the songs. A choir and a 22-member
orchestra perform the selections.

FCC at NAB

FCC Chairman Bill Kennard will address the NAB Con-
vention at the Chairman’s Breakfast April 7 in Las Vegas.
The breakfast is part of the seventh annual NAB Broad-
casters’ Law and Regulation conference, which will cover
station ownership consolidation, the transition to digital
television and program content regulation. FCC Commis-
sioners Susan Ness, Harold Furchtgott-Roth, Gloria Tris-
tani and Michael Powell also will appear at the convention
on a separate panel.
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e DAN RATHETS

"CBS’s Eve on

Dan Rather has been a star at CBS News for more than threedecades and 135 anchored the CBS £vaiir-g News since Walter
Crenkite’s retirement in [981. Rather recently signed a new«ontract that »a'l keep him in the arches ¢1air at CBS through
at least 2000, possibly longer. He's covered some of the greatest stoies of Hur timz, ineliding _he azsassination of John F
Kennedy, Watergate and the fall of communism. During 1 s ragn, the E=ening News hes been ona ritings roll2r coaster.
The program dominated during Rather’s first five years as anchor be one { lling to NBX'. as that netvork and its newscast
rcse to first place in the late 1980s. For most of the 1990s ile CBS E=eiiinz News has si-uggled to holl on to second place
cr get out of third. But lately the show has beer on the rise. climbing 7% s2ason to da-2. muking ¢ 1¢ 1etwork n2wscasts a
three-way race for the first time this decade. In the folloxng inter~iem. ith Steve MeClellan. BeCADCASTING & CABLES
New York bureau chief, Rather talks about ratings. his recert cectsion to stay w th UB3 anc ihe state o his crafi.
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our evening newscast was mired in third place
in the ratings a year ago. Now you're challeng-
ing NBC for first. How do you account for the
turnaround?

I don’t have an explanation. The ratings. 0 me

and for my entire career, are the great mystery. |
believe in quality. | think our broadcast is a high-quality
newscast. And insofar as the ratings say anything about the
audience, [ belicve that what they say is there is an audience
for hard news and an audience for a broadcast that does not
take itself seriously, but takes the news seriously—a news-
cast that tries to present important, substantive reporting
interestingly and at the same time at least touches on those
things that are perhaps not important, but interesting in and
of themselves.

Are you doing anything dramatically different from a year or
two ago?

I think we’re a harder news broadcast
than we were two years ago. We've
been trying. We set ourselves on a
course about two years ago [about the
time Jeff Fager came on board as
executive producer]. We stopped,
thought, assessed and asked what it
was that we wanted to do better. And
what we said 1o ourselves was: “You
know, we think we're the best hard-
news broadcast of the network Big
Three, but we'd like to be a bit harder.
And we would like 1o increase the
broadcast’s reputation of being the
broadcast of record and a broadeast of
quality.” So we rededicated ourselves
to that. But when you say did we do
anything differently; we dug deeper,
tried to work harder. For a long while,
it seemed everybody was afraid of try-
ing to be a “news broadcast of
record.”™ It became unfashionable to
usc the phrase—even to think it, much
less try to be it

Recent surveys [including the New York-based Tyndall
Report] say the CBS Evening News now covers more inter-
national news than either NBC or ABC. Is your broadcast
doing that intentionally?

Yes. it's by design. And | want to be accurate here. What the
Tyndall Report and other observers who measure certain
things have said is that when it comes to picces—stories—
filed from correspondents overseas, CBS does more. In one
recent 12-month period. here’s what happened: The CBS
Evening News ran 400 pieces filed by our foreign burcaus
and foreign correspondents. One of our main competitors
had just over 300, and the other had 2(0). Now, those are
rough figures, but they are accurate. The competitor who
had 200 was. and still is, doing well in the ratings and well in
the running, and they bragged about it. They said: Look.
we've gone a different way; we have a different vision of an
evening news broadcast. and that vision is that the American
people are not all that interested in international reporting;
and so, yes, we're proud of the fact that we do half as much
as the others. They also cut their Washington reporting down
quite a bit.

Cover Story

The direction they've taken does seem to appeal to a large
segment of the audience.

1tis a legitimate point of view. 1t is a reasonable strategy for
the ratings. And, indeed. they 've done pretty well with it. It
was not our way, and it isn’'t going to be. You know, if you
eliminate the national news, for example, or downgrade
international news coverage, you may win the ratings. You
may do better in the marketplace. But | don’t think you're
then a quality, responsible news broadeast anymore. That's
my view. It's a view shared by Jeft Fager and [CBS News
President] Andrew Heyward and others here. We recognize
that’s not everybody’s view,

Is your broadcast-of-record approach essentially a counter-
programming strategy that might be attracting viewers
who can’t seem to find it anywhere else?

I would certainly like to belicve that our staying the course—
being steady, consistent and constant-
in such things as international reporting,
Washington reporting, has had some-
thing to do with whatever good news
we've had in the ratings. And | do
believe it | fully understand that there is
little, if any, empirical evidence of that.
But my experience and my intuition tell
me that these have been factors.

What about outside factors, like prime
time?

What (CBS Entertainment President]
Les Moonves has done with our night-
time schedule is certainly a factor.
What |[CBS Stations Chairman] Mel
Karmazin has done. and is doing, with
our owned-and-operated stations to
improve our delivery system is a factor.
Michael Jordan, who. as you know, is
chairman of the board. has been a great
supporter of news. Jordan has worked
closely with Karmazin. trying to
improve our delivery system. CBS, as a whole. has the weak-
est delivery system of the three over-the-air networks. It was
damaged badly in the wake of losing football, and in some
very large major markets we simply don’t have the delivery
system others have.

It sounds as if you're pretty comfortable with the direction
Jordan, Moonves and Karmazin are taking the company.

No, I'm not pretty comfortable—1'm very comfortable, |
like this combination of vision—sometimes an overworked
word in television—strategy and energy. There are a new
vitality and vigor that have been instilled across the compa-
ny as a whole.

Including the news division?

Look, it makes a difference when Michael Jordan says: ~“1'm
interested in news. | want us (o be the best in news.™ It makes a
difference when Les Moonves says, "Listen, | waich the Evening
News.” He's abit of a news junkic, as you know. It makes a dif-
ference when Mel Karmazin is able to talk about news. He
watches the program: he knows the program. He knows what our
weaknesses are inour delivery system, knows what our strengths
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are as a program. He talks presciently
about improving the performance of our
owned-and-operated stations.

NBC News President Andrew Lack has
taken some ribbing lately for his quote
in the papers about being “America’s
news leader.” Nevertheless, NBC does
seem to be the most aggressive in
exploiting new distribution technolo-
gies. Do you take issue with that per-
ception? Should CBS be doing more in
that area or not?

Well, first of all, Andy Lack is not only
someone who's a friend of mine. he's
also someone whom, professionally, |
respect tremendously. Keep in mind that
Andy Lack and I, when we were
younger, walked into and out of
Afghanistan at a time when it was a dan-
gerous neighborhood. You don't do that
together and forget it. That's number
one. Number two. [ don’t have any argument with what he
said. Among other things, he’s the promotional leader at
NBC., so he's entitled to say whatever he wants 1o say. That
has to do with the quote that you mentioned.

About taking the lead in the new distribution technologies,
1 think you're probably right in that. Partly because General
Electric is. what, a $72 billion—a-year company? Tied to
Microsoft. which is another huge entity. So those parent enti-
ties that have NBC as a part of their operations are deeply into
these technologies. and that does give them an edge with new

distribution technologies. However
and please note that [ say this with a
smile—I"m a reporter. 1'm a lifetime
journalist. A lot of this | don’t under-
stand. My job is to report, write and
broadcast stories. So when [ talk to you
about these things. it's important to me
that everybody understand 1'm not an
expert on “em. [Laughs]

After saying that, we've tried to keep
our focus on our core business. The core
business of CBS News is reporting. writ-
ing and broadeasting news. While |
would certainly hope that we would get
better experimenting with new distribu-
tion technologies. and there’s some real
effort being made to do that on the cor-
porate side. it"s easy to lose your way.
It"s casy to get wrapped up in the pack-
aging of news and lose your focus on the
I gathering of news. There are times when
ook at several of our competitors and say: [ think they’ve
gotten themselves a little too far into the promotion and pack-
aging and not quite far enough into the reporting and writing
and broadcasting of news. And | find myself saying: Well, if
that's true, let them keep on doing it because we 're not going
1o lose that focus here. We want to be the best newsgathering
operation in the world. We'd also like to be the best pack-
agers. But first you want to be the best gatherers.

You recently re-signed with CBS after considering an
aggressive bid from CNN. Why were you tempted? And why

ui

_C_BS'up most in rising news tide

Evening newscasts are in closest race of the decade

By Steve McClellan

newscasts are bucking a 20-year downward trend, show-

ing a slight uptick on a combined basis. This season the
newscasts also are in the tightest three-way race of the 1990s so
far, network executives say. Just seven-tenths of a rating point
separates first-place NBC from third-place CBS; just two-
tenths of a point separates CBS from second-place ABC.

And during a recent four-week period (through Dec, 12,
1997). the race narrowed 10 a mere three-tenths of a rating
point, with NBC still in the lead with an 8.8 Nielsen rat-
ing/17 share, followed by CBS’s 8.5/16 and ABC’s 8.4/17.

Season to date, the programs’ combined household rating
is up about 2%, with the CBS Evening News with Dan Rather
averaging a 7.8/16 and showing the largest gain, up 7%. ABC
World News Tonight with Peter Jennings, clinging to second
with an 8.0/17, is the only one of the three network evening
newscasts to show a drop this season. It is down 7% so far,

Leader NBC Nightly News with Tom Brokaw is up 2%,
with an 8.5/17, Share of audience is flat for NBC and ABC
and up one share point for CBS. In the key sales demograph-
ic for news, adults 25-54. the numbers reflect the same sea-

v iewership levels for the Big Three network evening

son-to-date pattern as households. with NBC averaging a
4.0/16. up 5%: ABC with a 3.7/15. down 3%. and CBS up
10%. with an average 3.3/13.

While it’s too soon to declare the recent ratings a trend
reversal. the numbers are heartening for network news execu-
tives. They have faced a 20-year downward trend that has
seen the combined share of the available audience for the
evening newscasts drop from 71% to 50% through last sea-
son. according to data supplied to the networks by Nielsen
Media Research.

No one knows precisely why the evening newscasts’ audi-
ence erosion has halted. at least temporarily. but there are plen-
ty of theories. Some believe a number of news stories grabbed
viewers this year, first and foremost the death of Princess
Diana. Also, aging baby boomers are beginning to expand the
tail end of the demo (25-54) that watches news the most.

Asked why the ratings are up, CBS News anchor Dan Rather
replies: "1 don"t have an explanation. The ratings. to me, for my
entire career are the great mystery.” But Rather knows that his
newscast. by design. focuses more on hard news than it did two
years ago and that perhaps viewers are responding.

Bill Wheatley, vice president, NBC News, says the
evening news programs are “‘more competitive than ever,

. _ R
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did you decide to stay at CBS?

CNN is a very good hard-news outfit. I'm imipressed with
them—I have been for a very long time. Anyone who has the
passion for news that [ do naturally would respect CNN, Number
twa. I know a lot of people there. Tom Johnson. Ted Tumer, Ed
Tumer, Bemie Shaw, Judy Woodruft, among others, are adl peo-
ple that  know well. And they have created and continue 1o cre-
ate an environment that’s a very good environment for people
who care about serious journalism to work in. So when they say,
“We'd like to have you.™ one listens very, very carefully. 1 did
listen carefully. I's always nice to be wanted, and they made it
clear that they did want me, and | made itclear to them that T was
serious about the possibility of joining them, I did think about it
very carcfully and did consider it very strongly.

But you stayed put.

There were other factors. T won't take you through a long list of

things, but there were other Factors that came into deep consid-
eration. But. in the end. Michacet Jordan. Les Moonves. Mel
Karmazin and Andrew Heyward convinced me—or they
reminded me—that for most of my career, my best destiny has
been at CBS News. And they convineed me that my best destiny
for the future would be at CBS News. That's what happened.
But it"s important to me that the following be understond. One.
this was not any game being played with anybody. There was
some serious constderation of where | wanted to spend. it not
the rest of my career. my career for the next four or five vears.
And that 1 came away with renewed respect for CNNL L said 1o
them, and say to you. that | would be proud to work for CNN
anytime. anywhere. doing anything. But [ made my decision,
and F'my very happy about it and very comfortable here,

-Cover Story—

You seem to thrive on being on assignment. Have you
talked with Andrew Heyward about focusing more on
assignments and less on the anchor chair and maybe get-
ting out of that chair at some point?

We have talked a great deal about that. We have in the past,
and we did during this most recent time of serious reflection,
and we do now. The dilemma, of course, is that if you are the
main anchor ot a broadcast. there is a limit to how much and
how often you can be away from the anchor chair. Nohody
quite hnows what that is. I've reminded Andrew Heyward-

always with a smite—that 've stretched those Limits far more
than anybuady else in the business. Which is to say that I've
spent. in terms ol anchor chair, more time traveling to more
pliaces on more oceasions than anybody clse. H's always a
difficult catl to measure. But we do talk about it, and it is true,

There doesn’t seem to be an heir apparent if you did leave
the anchor chair.

Wett. Idon’tagree with that, In fact, here’s one area in which |
think we™ve not done as good a job as we could have and shouid
have done-—and that is to talk about our depth of talent. If |
stepped off a curb today and o bus hit me—God forbid—Bob
Schicefter. one of the most experienced journalists in the world,
could step into this anchor chair in a second. And, frankly, I do
not think the broadeast or the audience size would miss a beat.

Anybody else?

:d Bradley—tremendous journahist, world-class, world-
experienced. Let’s not forget that Ed Bradley was among
the tast American journalists out of Saigon. onc of the lasl
American journatists after the fall of Cambodia. I mean,
here’s another been-there-done-that world-class journal-

The 'CBS Evening News With Dan Rather’ has increased its
ratings by 7% during the current TV season.

and their staffs have becn working harder and harder to make
their programs relevant to their audicnces.”

For many years, says Wheatley, the cvening news shows
were “‘entirely event-driven” by such major stories as Vietnam,
the Cold War and the falt of communism. But now that fewer
events have such an ongoing and far-reaching impact, a greater
effort is being made to report important trends. he says.

At ABC, sources acknowledge that those responsible for
the evening newscast have experimented aggressively with
its story mix, trying to come up with the right combination of
hard news and relevancy. Over recent months, World News
editors and producers have concluded that the newscast had

— . S
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gone too far in the direction of feature reporting at the
expense of hard news. “The [ABC| broadcast is doing more
news and less feature reporting because both Peter Jennings
and {executive producer| Paul Friedman and others felt they
had gone astray a bit.” says the network source.

*[ woulkdn't disagree with that.” says ABC News President
David Westin, I would add two points. The first is that we
had more of a turnover in executive producers over a period
time than one would like in a broadcast, so it took thre¢ or
four diffcrent directions in just two or three years.”

Westin also takes issue with the hard news-soft news dis-
tinction raised so often by critics. “It’s a little oversimplified
and much abused. What we at ABC News can bring to the
audience is a depth of coverage. That can be depth to what
some people think of as very hard stories, such as Iraq or sto-
rics out of Washington.” But, says Westin, depth can apply to
“humin stories. " The truth is with the end of the cold war and
other global events, there is a greater interest on people’s part
in health and medicine and issues like that which I would
resist catling soft stories.”

Other factors may be contributing to the tightness of the
ratings competition. CBS’s household ratings gains may be
helping its evening news performance, researchers say. The
upcoming Olympics could help further. It was the Atlanta
Olympics in 1996 that gave NBC Nightly News the audience
boost it needed to capture first place from ABC. With the
Evening News closing the gap of late, CBS executives hope
the Nagano games in February will give Rather’s broadcast
the boost it needs to get the gold. ]
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ist—and tremendous on-camera presence, as is the case
with Schieffer. This is not an all-inclusive list, by the way,
but it’s worth reminding ourselves what we have here. Les-
ley Stahl, a first-class White House correspondent, 60) Min-
ures correspondent, a very good broadcaster. And behind
them John Roberts, Paula Zahn, Harry Smith. What have |
named, six people? I'm afraid 1 may have left out some-
body.

How serious a flaw was the network’s slow reaction to the
death of Diana?

Some, not many, of our affiliates were critical. We deserved
it. We were not at our best, and we always want to be at our
best. And, you know, their criticisms and questions were
legitimate. We took them seriously and responded quickly.
Now, anytime we don’t meet our own standards—which are
the highest in the business—we re disappointed. and we
were disappointed that we were slow, slower than we
should have been, out of the box on that story. Having said
that, let he or she who has not been slow out of the box on
some major story at some time cast the first stone. Two, we
rallied, and in less than 24 hours we led on the story. By the
time we got to 7 o’clock Sunday—the story broke about
8:30, 9 o’clock Eastern time Saturday night-—by virtual
acclamation of critics and writers in the business we were
leading on the story.

Are you satisfied that the proper steps have been taken so
that won't happen again?

Not only have steps been taken, major steps have been taken
to reduce the chances that this will happen again. This is news.
News is not a pure science—it’s a crude art on its best days.
No one can guarantee that we won't be a little slow jumping
on some other story. But big major steps, including infusion of
money and resources—including people—have been poured
in to give us the best chance that this won’t happen again.

The network schedulers have been treating 48 Hours like a
pingpong ball lately. Are you concerned?

I've made my peace with that. 48 Hours has been on the air
for 10 years. It is the third-longest-running continuously-on-
the-air program in all of network television [prime time]—

Cover Story

exclamation point. And we’ve been up
against the toughest. No one in television
has been up against as tough competition
on a regular basis as we have. We were
born going into the time slot opposite
Cosby. when Cosby owned prime time.
We’'ve been against ER—which is, you
know, a juggemaut prime time program
of the 1990s. And that’s just to name
two. But our role for the network has
evolved over the years. We didn’t plan it
to be this way, but we’ve become Les
Moonves’ Marine Corps. If there’s a
tough, bad beach to hit. send 48 Hours.
And, yes. we'll go ashore, we’ll do our
best. And if he decides to hit some other
beach, we march back. wade back onto
the landing craft and take his orders to
land on the next bad beach. We take
some pride in that.

CBS and serious news were once syn-

onymous. Is it realistic in today’s frag-
mented media environment with many more competitors to
expect to be able to reclalm that mantle?

It’s certainly something we strive to do. And I happen to
think it’s not only possible, it may be imperative for the net-
work. We're in what | call the “volcanic era™ of television,
which started in the early 1980s and has continued up
through this day. In the volcanic era of television. the com-
petitive pit has become much larger; it has become fiercer,
even more than it was before. In that environment, and in
this era, it's more important than ever that you have a strong
brand name. And behind that brand name you keep thump-
ing home to people what the brand nume means, what it
stands for,

Hence your rededication to hard news?

Yes, We think that gives us the best chance to do what I've
just described to you. If you begin to blur the line—as so
many do and have—between entertainment and news, |

think there are some dangers corporately for that in terms of

sending a signal to people about what it is you stand for.

So news you can use, consumer news—whatever you want
to call it—there's no place for it on your newscast.

We’'re hard news. Now, others have used that against us. In
fact, one of our competitors mocked us for a while for it. |
don’t find them mocking us anymore, by the way. But that
helps us stand out in the marketplace. We're not perfect: ['ve
made my mistakes. When | criticize the blurring of the line
between entertainment and news, as [ did several years ago
at the Radio-Television News Directors Association, |
included myself, specifically. and CBS News.

Any parting thoughts?

If you take away anything from this interview, take away
this: At CBS, quality will always be more important than rat-
ings. We care about ratings, about being competitive; we
want to win. We're pleased when the ratings are up and
moving our way. as they seem to be now. We're disappoint-
ed when they aren’t. But, you know, we have a flag flying
that says: Quality journalism lasts—the ratings don't. ]
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Breaking news, updated throughout each day.
New positions open every day. New listings every day.
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days before publication.
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A Los Angeles jury awarded actress Hunter Tylo--who as January

asked for $2.5 million--nearly $S mulion Monday after her

atormeys argued she was wrongly fired from Aaran QE' MAFES FORTUNE

magazme
Spelling ‘s Afelnwr Py (o1 getting pregnant. Tyle--who was names Sony head
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Peaple 3 would appeal. The jury awarded Tylo $4 mullion for Click Here
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Boxing promoter Don King is reportedly taking a jowntal
SUBSCRIGE ! blockbuster © cable and other pay TV networks, sfer
; heavyweight champions Evander Holyfield and Lennox
Lewis agreed yesterday on a tthe unification bout Holyfield
holds the WBA and [BF ttles; Lewis has the WBC's. The
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promoton, f Mike Tyson retums © boxing after seing
suspended for hiung 0ff a pisce of Holyfield's eax in their Stock Watcl
June bout.
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The Heat turns up the price

Team potentially could double its take from new deal with Silver King

By Steve McClellan

ooking to make a splash in the
Miami market when it launches

next spring, Silver King Broad
casting’s wyHs-Tv has acquired the
rights to the National Basketball Asso-
ciation’s Miam Heat, a 10-year-old
tranchise now considered one of the
league’s top contenders.
Financial terms of the new five
yeuar deat weren’'t disclosed. but
sources sav that Silver King execu

tives borrowed a page Irom the Fox |

deal to acquire the NFL. That is to say.
the station will prebably lose millions
over the five-year deal, but station
executives believe that the franchise
will give them a huge promotional
platform that will help the staton gain
a toehold in the market and will lead
10 success in the long term.

Sources say the station agreed to pay
$1.3 million a year ($6.5 million over
the tive-year agreement) for rights o
the preseason and regular season. The

station will pay additional fees tor |

& 4 s

Miami
HEAN

playoft games. In addition, the team
will get 73% of the ad inventory to sell,
with the station retaining the rest of the
mventory.

The station will produce atl the
games it airs, at an additional estimated

cost of $800,000 per scason. “Look
around the league; you will not see a
rights deal with more favorable terms
for an NBA franchise.” says one TV
executive,

Sources say The Heat believes it
can double its revenue under the new
deal compared with the current con-
tract (expiring at the end of this sea-

[ son) with UPN affiliate wirs-Tv. But

some caution that results witl depend
on the team’s ability to gencrate ad
revenue. That, in wrn, will depend on
the ratings the games generate on
wyis-1v. The Heat usually gets a 5 or
6 rating on WBFS-TV, with lead-ins
that range from a 5 1o an 8.

Silver King exccutives say they’d
be happy to get a 3% share of the mar-
ket's viewership on average. Com
petitors in the market say they’H be
surprised if The Heat does as well on
WYHS-TV. given the higher visibility of
wils-Tv as a UPN affiliate. wyns-Tv
will relaunch next spring, shucking
the Home Shopping Network for a
locally produced news and entertain-

NBC nabs good old
reliable Nathan

"X NBC has ordered 13
episodes of a comedy series
for fall featuring film star Nathan
Lane, who's movie "Mousehunt”

just opened Friday in theaters.

The new series will be created
and executive produced by the
Frasier production team of David
Angell, Peter Casey, David Lee, Chuck Ranberg and
Anne Flett-Giordano and will likely land on Tuesday or
Thursday. The series, from Paramount TV, will feature
Lane as a former opera star who moves to California’s
Napa Valley to help run the family vineyard.

UPN Exposes Vampires

Is UPN following Fox’s lead in going the way of specials
to boost ratings? The emerging network-—which recent-

ly aired the first U.S. brocadcast featuring the Spice
Girls—will run a one-hour special dubbed “Real Vam-
pires. Exposed!” at 8-9 p.m. Tuesday, Jan. 20. The spe-
cial goes behind the doors of several underground
“vampire clubs,” including one in Beverly Hills, to get a
peak at rituals and role playing games. “Real Vampires.
Exposed! is produced by Bob Bain Productions.

From ‘Badly’ to 'Caroline’

Jenica Bergere of NBC's Men
Behaving Badly—the sophomore
sitcom that won't last out the sea-
son—will guest star on NBC's Caro-
line in the City on Monday, Jan. 12,
She’ll piay a hip college radio disc
jockey who meets her favorite car-
toonist, Caroline Dufty (Lea Thomp-
son) for the first time. Bergere plays Katie on Men
Behaving Badly, the Carsey-Werner comedy that's
struggled on Sunday evenings.

r
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ment format.

The Heat also announced that the
Sunshine Network has renewed its
local cable rights package for another
five years. Each rightsholder will air
30-40 regulur-season telecasts. plus
some pre- and postseason play (10 the
extent the postseason becomes avail-
able).

WYHS-TV says it will produce a
show betore and atier each game it
airs, including full coverage of Heat
Couch Pat Riley's postgame analysis.
Each day the station airs a pame will

be promoted as a “Heat Day,” says

Adam Ware, executive vice president.
Silver King Broadcasting. Ware also
says that the station will provide peri-
odic live updates for all Heat games
airing on the Sunshine Network,
which is managed by Fox/Liberty
Sports. a

NBC at NATPE

NBC Enterprises has unveiled sever-
al new projects it will offer at
NATPE next month, including a new
miniseries. The Moh, based on for-
mer wNBC-TV crime reporter John
Miller’s coverage of New York
crime families. The company is also
producing, with Peter Engel Produc-
tions, a new comedy called, Malibu,
Ca., which is being sold to stations
by Tribune Entertainment for fall
1998.

What, no rock and roll?

A new study by the Center for Media
and Public Affairs revealed that sto-
ries about sex, drugs. crime and alco-
hol predominated the leading syndi-
cated tabloid TV news programs.
The center analyzed 333 reports that
appeared during two weeks (Oct. 13-
17 and Nov. 3-7) on Inside Edition,
Hard Copy, Extra, Entertainmmnent
Tonight, American Journal and
Access Hollywoad. Of those, 24% of
the stories deal with crime, 21% with
sex. 17% with accidents and 10%
with self-destructive behavior. Only
7% dealt with “uplifting” themes
such as heroic acts.

Meshach out for now

There will be one less talk show at
NATPE this season. MGM Domestic
TV has pulled its proposed talk show
with Meshach Taylor tor the 1988-89
season. In a talk show field crowded

Broadcasting

Tylo wins $5 million

A Los Angeles jury awarded actress Hunter Tylo—who asked for $2.5 mil-
llon—nearly $5 million Monday after her attorneys argued she was wrong-
ly fired from Aaron Spelling’'s Melrose Place for getting pregnant. Tylo,
who was recruited from a daytime drama to play the character of Taylor
McBride, claimed her pregnancy could have been masked by clothing or
camera angles. A host of actresses In prime time have had babies during
a show's run, including Julia Louis-Dreyfus on Seinfeld and Jane Seymour

on Dr. Quinn, Medicine Woman.

“We have a right to work,” Tylo said after the verdict, as reported by
UPI. Spelling Entertainment general counsel Sally Suchil issued this
statement in response: “We completely disagree with the jury's verdict,
which we believe is inconsistent with both the law and the evidence in this
case. The award is not based on the evidence presented and is even
more than the plaintiff asked. We will appeal the verdict and are confident
that we will be vindicated at the Appellate Court level.” Spelling had
argued that Tylo's character on Melrose Place called for a specific body
type, not that of a pregnant woman. The jury awarded the actress $4 mil-
licn for emotional distress and nearly $900,000 for lost pay.
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with celebrities like Roseanne and
Howie Mundel. MGM was unable to
secure enough time slots tor the show.
Taylor has co-starred on a number of
sitcoms including Designing Women
and Dave's World. MGM Domestic
TV President Sid Cohen says the sta-
tion environment “just isn’t right for
this show right now.”

Saban putting product

into Fox kids, family

Haim Saban is going to keep every-
thing for the Kids and in the Family.
Saban Entertainment announced that
it will put its library of children’s pro-
gramming and original productions
into the Fox Kids Network and the
Fox Family Channel. lis eight-year-

ETPLACE

old syndication unit, Saban Domestic
Distribution, will now develop movies
and long-term projects for distribution
outside the Fox and Saban stations.
*With the creation of the Fox Kids
Worldwide and the acquisition ot The
Family Channel, we have restructured
our energies to support the company’s
broadcast and cable business,” says
Mel Wouds, president ot Saban Enter-
tainment. Peter Schmid, executive VP
of Saban Domestic Distribution, will
continue with the company and is
adding cable sales to his responsibili-
ties. Saban currently distributes four
syndicated sertes, including The A/l
New Captain Kangaroo, which will
become a part of the Fox Family
Channel lineup when it debuts this
summer. A decision is pending on
whether the other three—X-Men,
Marvel Superheroes and
DragonbatlZ—will move to the

Fox stations or remain in national
syndication.

‘MATHmatazz’'

Children’s Television Workshop is
launching MATHnmiata:z:z, a television
series designed to help children
enjoy mathematics, for the interna-
tional TV marketplace at NATPE.
The series has long been part of the
United States public school system’s
core curriculum for grades K-2. The
series features four puppets who edu-
cate with shapes. counting and rid-
dles—Joe Schiossser
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Changing Hands

The week’s tabulation
of station sales

Proposed station trades

By dollar volume and number of sales;
does not include mergers or acquisitions
Involving substantial non-station assets

THIS WEEK:
TVvsoS0 0
Combos 2 $101,075,000 7
FMs - $21,440,000 = 5
AMs$150,000 01
Total 2 $122,665,000 - 13
SO FAR IN 1997:
TVs$7,246,180,330 © 110
Combos 0 $8,083,059,551 - 325
FMs$1,965,811,233 399
AMs - $361,716,358 0 236
Total 2 $17,631,757,472 111,070
SAME PERIOD iN 1996:
TVs1$10,487,824,645 99
Combos $12,033,784,236 345
FMs 2 $2,628,006,860 0417
AMs18212,820,906 — 254
Total :$25,362,436,647 £ 1,115
Source: BROADCASTING & CaBLE

COMBOS

KASE(FM)/KVET-AM-FM Austin, Tex.
Price: $90 million

Buyer: Capstar Broadcasting Part-
ners (Steve Hicks, CEQ); ownsl/is
buying 316 radio stations

Seller: KVET Broadcasting Co. (Roy
Butler, chairman); no other broad-
cast interests

Facilities: kASE: 100.7 mhz, 100 kw,
ant. 1,100 ft.; kveT(am): 1300 khz, 5
kw day, 1 kw night; kvET-FM: 98.1
mhz, 100 kw, ant. 686 ft.

Formats: KASE, KVET-FM: country;
KVET(am): news/talk/sports

KKIM{AM) Albuquerque, KYLZ{FM)
{formerly KDNR) Los Lunas and
KARS{AM)-KLVO{FM) Belen, all N.M.
Price: $5.5 million

Buyer: American General Media
Corp., Towson, Md. (Anthony S.
Brandon, 67% owner); in various
forms, Brandon owns/is buying 15
FMs and 11 AMs.

Seller; Guardian Communications
Inc., Albugquerque (Mark McNeil, prin-
cipal); no other broadcast interest
Facilities: kkim: 1000 khz, 10 kw; kyLz:
106.3 mhz, 100 kw, ant. 656 ft_; kKARS:
860 khz, 1.3 kw day, 186 w night;
kiLvo: 97.7 mhz, 100 kw, ant. 859 ft.
Formats: kkim: religion, country; KyLz:
religion, dance; kars: C&W, Spanish,
news; KLvO: C&W, Spanish, news

Broadcasting

WKL(AM)-WCOW-FM Sparta, Wis.
Price: $3.5 million

Buyer: Family Radio Inc., La Crosse,
Wis. (Dick Record, principal); owns
WIZM-AM-FM and WKTY(AM}-WTRV-FM La
Crosse

Seller: Sparta Tomah Broadcasting
Co., Sparta (Zel S. Rice I, presi-
dent); no other broadcast interests
Facilities: AM: 1290 khz, 5 kw; FM:
97.1 mhz, 100 kw, ant. 587 ft.
Formats: AM: news; FM: contempo-
rary country

Broker: Broadcasting Asset Manage-
ment Corp.

WCHN(AM)-WKXZ(FM) and WBKT(FM}
Norwich, N.Y.

Price: $1.26 million

Buyer: BanJo Communications
Groups Inc., Oneonta, N.Y. (James
V. Johnson and James Baldo, princi-
pals}; no other broadcast interests
Seller: Cooney Communications
Corp., Norwich (Matthew T. Cooney
Jr., president); no other broadcast
interests

Facilities: wcHN: 970 khz, 1 kw day,
34 w night; wkxz: 93.9 mhz, 26 kw,
ant. 680 ft.; wakT: 95.3 mhz, 3 kw,
ant. 300 ft.

Formats: wCHN: adult standards;

wkxz: AC; wekT: modern country
Broker: Kozacko Media Services

KPCR-AM-FM Bowling Green, Mo.
Price: $490,000

Buyer: Indacom Inc., Lousiana, Mo.
(Cloyd E. Cox, president); no other
broadcast interests

Seller: Pike County Broadcasting Co.,
Bowling Green (J. Paul Salois, presi-
dent); no other broadcast interests
Facilities: AM: 1530 khz, 1 kw day,
250 w night; FM: 94 1 mhz, 25 kw,
ant. 270 ft.

Formats: Both country

WRBE-AM-FM Lucedale, Miss.

Price: $220,000

Buyer: JDL Corp., Quitman, Miss.
{James Larry and Jackie Shirley.
owners}; no other broadcast interests
Seller: Allen Broadcasting Co. Inc.,
Lucedale (Herman Kelly, vice presi-
dant), no other broadcast interests
Facilities: AM: 1440 khz, 5 kw; FM:
107.1 mhz, 12.5 kw, ant. 466 ft.
Formats: AM: country, gospel; FM:
country

WOBT(AM)-WRHN(FM) Rhinelander
and WHTD(FM) Three Lakes, Wis.
Price: $105,000

| Buyer: Marathon Media IIl LP, Chica-
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Alex R. Seith, Chairman of
LH&S Communications

has agreed to iransfer the assets

of

Illinois Radio Network
(Closed November, 1997)

to

Edward K. Christian
President/CEO

of

Saga Communications, Inc.

Frank Boyle & Co.,L.L.C.

Stamford, CT

203-969-2020

www americanradiohistorv com

Fax 203-316-0800
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Television’s
Morning
Paper

There’s one sure way to
stay on top of all the late-
breaking news in television:

BroapcasTING & CABLE’S

TV FAX

A one-page capsule of

the top daily news in the
industry. Ali reported by
the editors of BROADCASTING
& CaBLE and on your desk
every morning.

So get the Fax...before
your competition does.
Subscribe to TV FAX today.

Call 800-554-5729

$129 annually
to BROADCASTING & CABLE
subscribers, $149 to
nonsubscribers.

Five times weekly.
©1998 Cahners Publishing Co.
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go (Bruce Buzil, manager/96% ocwn-
er); owns/is buying eight FMs and
three AMs

Seller: Northwoods Broadcasting
Inc., Rice Lake, Wis. (Thomas A.
Koser, president/70% owner); prin-
cipals also own in common wJMe-
AM-FM Rice Lake and wRLS(Fm) Hay-
ward, Wis., and wcHT(aM)}-WGLQ(FM)
Escanaba, Mich.

Facilities: woBT: 1240 khz, 1 kw;
wRHN: 100.3 mhz, 25 kw, ant. 385
fl.; wnTD: 93.7 mhz, 50 kw, ant.
305 ft.

Formats: woBT: AC; WRHN: AC; WHTD:
country

Broadcasting

Price: $3.425 million
Buyer: Simmons Family Inc., Salt
Lake City (Roy W. and Elizabeth E.

| Simmons Charitable Unitrust

|

KZSF(FM) Alameda, Calif.

Price: $16 million

Buyer: Radio One of San Francisco
Inc., Lanham, Md. (Alfred C. Liggins
I, president/owner); owns woL(am)-
WKYS(FM) Washington/wmmJ(Fm)
Bethesda, Md.; wOLB(AM)-WERQ-FM

and wwiN-AM-FM Baltimore, and wPHI-

FM Jenkintown, Pa./Philadelphia
Seller; Z-Spanish Radio Network Inc.,
Sacramento, Calif. (Amador S. Bus-
tos, president/72% owner), owns
KHOT(AM)-KZFO(FM) Madera, kZwC-Fm

Walnut Creek, kJaz{am)-kzco(Fm) Oro-

ville, Calif.; is buying kUET{am) Black
Canyon, Ariz

Facilities: 92.7 mhz, 1.8 kw. ant.
370 ft.

Format: Spanish

KQMB(FM) Midvale, Utah

| o '07

63.8% owner: H.H. Simons,
trustee}, owns 10 FMs and five AMs
Seller: Quarry Mountain Broadcast-
ing Inc., Sait Lake City (Thomas F.
Crismon, president); no other
broadcast interests

Facilities: 102.7 mhz, 44 kw, ant.
2,765 ft.

Format: Hot AC

WPKM-FM Scarborough, Me.

Price: $1.025 million

Buyer: Mariner Broadcasting LP,
Kennebunk, Me. (Louis Vitali, presi-
dent/69% owner); owns wBQQ (FM)
Kennebunk and waez(Fm) Kenneb-
unkport, Me.

Seller: WPKM-FM Inc., Scarborough
(Charles C. McCreery, president/
79% owner); owns 76% of wmiz(am)-
wvLT(FM) Vineland, N.J.

Facilities: 106.3 mhz, 3 kw, ant.
299 ft.

Format: Classical

KPQZ{FM) Amarillo, Tex.

| Price: $790,000

Buyer: Mandujano Y Asosiados Inc.,
Amarillo (Socorro Mandujano de
Medina, president); no other broad-
cast interests

| Seller: Robert R. Sanders, Amarillo:

no other broadcast interests

| WDMT(FM) Eufaula, Ala.

[_'ﬁ

)/
Wike,

Price: $200,000
Buyer: Renegade Broadcasting LLC,
Eufaula (Clyde H. Earnest, 70%

http'//www.broadcastmgcable.m)m |

" In praise of
tax certificates

Evitor: | want 1o 1ake this opportu-
nity 1o congratulate both you and

| Erwin Krasnow for taking a brave
and unsetfish stand in favor of rein-

statement ol the minority tax cerltifi-

cate program (B&C. Dec. 15, 1997),
As yvou have pointed out, the unpre-
cedented media consolidation (tha
has taken place (particularly in
radio) since passage of the
Telecommunications Act combined
with the disappearance of the 1ax

casting System, the largest Hispan-

| ic-omned broadcaster in the U.S.

certficate program has dealt a death

| how 1o the tew minorily broadeast-
ers still in existence.
As president of Spanish Broad-

www americanradiohistorvy com

today, [ can unequivocally vouch ’

for the enormous benefit provided

10 the public as a result ol the tax

certificate policy. Over 3 mittion

SBS listeners would not presently

be enjoving a Spanish-language ‘

radio alternative had it not been for

this policy. .
Hopefully, Congress and the I

FCC will revisit the minority tax |

certificate program in time 10

reverse the alarmingly rapid pace of

decreasing minority ownership ot

the media since the program was

abolished in 1996 —Raul! Alarcon

Jroopresident. Spanish Broadeasi-

ing Svstem, Coral Cables. Fla. I

—
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Radio’s Niche Copyrights and Broadcast Indecency
Marketing Revolution Trademarks for Media F.C.C. Regulation and
Futuresell Professionals the First Amendment

by Godfrey W. Herweg by Armold P Luizker by Jeremy Lipschuliz

& Ashley Page Herweg
Pravides planning and marketing
strategies 1o help ensure long-
term profitability. Also gives
concrete eximples of how niche

For protessionads and students
working in all areas of media
who need to know what the law
reguires and how they should
properly utilize copyrights and

Discussing such controversial
issues as "shock jock”
Howard Stern. this book treats
hroadcast indecency as more
than a simple regulatory prob-

trademirks.
194pp + P

marketing works.
Coming in July
288pp * Paperback
0-240-80202-0 = $29.95

Radio Programming The Remaking of Radio
by Vincent M. Ditingo

Provides u comprehensive

Tactics and Strategies
by Eric G. Norberg

(h-240-80276-4 » $22.95

lem in American Law
261pp * Paperback
0-240-80208-X » $29.95

aperback

winnjng
the Giobal

Winning the Global TV
News Game
by Carla Brooks Johnston

Merchandise Licensing
inthe TV Industry
by Karen Ruugus!

Radio Programming is a
handbook for programming
directors that focuses on
how 1o program a radio

overview of the dramatic regu-
tatory changes and important
programming shifis that have
occurred in commercial radio

Offers the tirst full global per-
spective of the dramatic changes
in television news coverage and
the resukting dvnamic between

This book provides members
of the television industry with
concrele, how-10 imtormation
on launching a merchandise

industry professionals and
consumers.
331pp * Hardbuck
0-240-80211-X « $47.95

To place an order call 1-800-366-2665
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Visit the Focal Press Web Site for up-to-date information on all our
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in the 1980s and 1990s.
160p + Paperback
0-240-80174-1 » $29.95

licensing program.
127pp * Paperback
0-240-80210-1 « $32.95

station in today's competi-
live environment.

191pp * Paperback
0-240-80234-9 « $26.95

North America
+ Mail: Focal Press, 225 Wildwood Ave., Woburn, MA 01801
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owner); no other broadcast interests
Seller: WDMT FM Inc., Eufaula
{DeVaugn Toole, principal)

Facilities: 97.9 mhz, 3 kw, ant. 328 ft.
Format: AC, oldies

KJOX[AM) (formerly KGER) Yakima,
Wash.

Price: $150,000

Buyer: Yakima Christian Broadcast-
ing, Spokane, Wash. (Thomas W.
Read, owner); Read owns KGON{FM)
Pasco, ksrPO(FM) Dishman and
KTRQ(FM) Quincy, all Wash.

Seller: Spanish Language Broadcast-
ers of Washington LP, Yakima
{Robert Powers, managing general
partner); owns KHHK({FM) Yakima and
KYXE(AM) Selah, Wash.

Facilities: 930 khz, 1 kw day, 127 w
night

Format: Spanish

—Compiled by Sara Brown

Amplifications
a Metropolitan Radio Group's
$262,250 purchase of wcko{am)
from J4 Broadcasting Co. Inc.
(BaC, Dec. 22, 1997) was brokered
by Ted Hepburn Co.; the station is
dark.
a Norman Fischer & Associates
represented Cumulus Media LLC in
its $675,000 purchase of KARX-FM
| from West Jewell Management Inc.
(B&C, Dec. 22, 1997). Satterfield &
Perry Inc. represented the seller,
a The sale of kTuc(am) Tucson and
ksJMm(FM) Oro Valley, Ariz., by Mal-
oney Broadcasting to Rex Broad-
casting (B&C, Dec. 22, 1997) was
brokered by Kalil & Co.

Broadcasting

APR listening trend
continues downward

Decrease in local programming cited as a possible cause

____Radio |
By John Merli
nother small annual decline in the
A Average Persons Rating (APR) in
the spring "97 Arbitron sweep con-
tinued a four-year trend, with the latest
rating slipping below 16% for the first
time since 1981. According to Duncan’s
American Radio. APR peaked in 1989 at
17.53% of the [2-plus population
nationally and has experienced a slight
loss each year since then. except for a
temporary upturn in 1993. One of the |
possible reasons cited is a “disturbing
trend” away from local programming.
The APR numbers (the percentage
of the population listening to radio in
any average quarter-hour, 6 a.m.—mid-
night) represent about a 9% loss of lis-
teners overall in the past nine years,
Duncan’s says. Virtually half of 168
metro markets surveyed posted their
lowest APRs in three years. While
many of the affected markets are small-
er (Asheville. N.C.: Wheeling. W.Va.;
South Bend. Ind.). slightly declining
APRs also are cited in Chicago. Hous-
ton, New Orleans., Philadelphia,
Kansas City. Mo.. and Buffalo. N.Y.
While Duncart's says the reasons for
the APR scenario are no doubt numerous
and complex and affect most other tradi-
tional media as a result of new-media
competition, it suggests a few specific |
reasons for the APR downtrend: Less |
money is being spent on marketing and
promotion: some formats. such as classi-
—

Program Categories:

Davton, Ohio 45409-2316

U“(Iﬁ USA  The national Catiolic association for conmumicators

¢1998 Gabricl Awands

Honoring radio and television programs that enrich their audiences through a
values-centered vision of humanity.

Entertainment ¢ The Arts ¢ News and Information ¢ Religion « Community
Awareness Campaigns ¢ Children’s Programming ¢ Features ¢ PSAs o
Station of the Year Awards ¢ Personal Achievement Award

Mheadlime: March 4, 1998

For Information and/or Entry Forms call:
National Office (937) 229-2303, ext. |

To Enter...Send Tapes, Forms & Fees to:
Gabriel Awards, Unda-USA, 901 Irving Avenue,
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cal and easy listening. are being
dropped: the trend is away from local
programming because of national distri-
bution: program segmentation has gone
a liule too far: commercial loads have
increased.

Dincan’s says, “We're concerned
that it delivery slides too much. it could
offset the remarkable sales gains radio
has experienced over the past five
years.,” And if radio use ratings continue
todecline. the medium’s overall cost per
point will go up, the publication says. m

Listening while |
driving most popular

Despite the increased attention
given to at-work listening in recent
years, a new survey finds that the
most popular site for today’s radio
listening is on the road. According
to Research Director Inc. of Balti-
more, 68% of all persons 12-plus
listen to a vehicular radio in a typi-
cal week. For full-time commuting
workers, on-the-road listening
jumps to 71%. The study was com-
piled by electronic analysis of
nearly 350,000 Arbitron diaries.
The typical diary demonstrates
that over a week the diary keeper
listens to 2.9 stations in a vehicle,
2.4 stations at home and 1.9 sta-
tions at work, The study’'s analysis
of 15 selected markets represent-
ing about 35% of all Arbitron Met-
ros shows that nearly 72% of work-
ers drive themselves to the office.
Tapscan Inc., the Alabama-
based company that leases soft-
ware to radic stations for online
enterprises, suggested the survey.
While it's long been assumed that
in-car listening is a major compo-
nent of overall listening habits, the
company says, it was important to
reassert that vehicular radio “is a
great strength in radio’s ability to
deliver audiences to advertisers.”
Julie Heath of Research Director
adds that the new study indicates
that GMs “need to focus attention
on in-car listening, especially for |
cume building.” —John Merli

L —
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BNN expands news verite franchise

Company has succeeded by putiing viewers in the story

By Donna Petrozzello

1 all began with the icdea that a televi-

sion news show should take viewers

comments seriously. Steve Rosen-
baum, founder and executive producer
al Broadcast News Networks, took that
idea a major step forward.

Beginning with a local news show. | |
Our Town Television, in upstale New |

York 14 years ago, Rosenbaum’s BNN
next year will produce shows for CNN
A&E Newwork. CBS Eye on People,
CBS TV and MTV. among others.

The subjects of BNN programs range |

from circus performers to a member of
a civilian milina. Rosenbaum says
BNN (ries to brand each story as “par-
ticipatory” newsgathering by lening the
storv’'s subject double as i1s narrator
and by sometimes allowing audience
members 10 become videographers.

Rosenbaum founded BNN with a
staff of two and a plan to make news
reporling a wo-way SIreet, encourag-
ing viewer inpul and int€raction.

For one of BNN’s early productions,
Rosenbaum allowed a woman who
claimed 1o be ill because of ruptured
silicone breast implants to tell her story
herself. He agreed to air the woman's
home video. in which she told her story
in the first person.

Rosenbaum says the result was more
poignant and disturbing than it would
have been if the story had been shot by
an outside camera crew. “"We went on
the premise that getting the storyteller

involved makes for a better story.” |

he says.

Rosenbaum aired the show on
BNN’s news magazine series Broad-
cast New York, which imtially was car-
ried by Albany. N.Y., NBC TV affili-
ate ch. 13. The program was well
received and helped 1o reinforce his
conviction that the audience would
welcome the chance 1o set the ugenda
for TV news.

Broadcastin;& -C:-abl-e January 5 1998_

|

“I always thought the audience had |

something it could give us that was
valid and more mearingtul than we
could produce,” says Rosenbaum. “We

| wanted to empower the audience.
“We want viewers o come 1o i slory
and take away their own impressions

of it,” he says. "I think that kind of

story-telling respects the viewers’
intelligence.”

The silicone implant story set the
lone tor Broadcast New York, which
aired many programs from the view-
ers’ point of view during its eight-year
[ run from 1986 1o 1994. During that

time Broadcast New York was picked

up by 13 additional New York Siate
stations, most of which were NBC TV
affiliates. In 1994, Time Warner

Cable’s New York One channel bought

the series from BNN.

www.americanradiohistorv.com

Broadcast News Networks’ ‘l Witness’ crew members (I-r) Craig Santy, Matt Gould,
Amanda Pike, Evan Eames, Lara Hughey and Ruth Golden,

In 1995, Rosenbaum created an
alternative news show for MTV
dubbed MTV Unfiltered. The half-hour
series teatures stories shot and narrated
by teenage viewers. They tell of expe-
riences ranging from being sexually
harassed to serving in the Persian
Gult 'War.

For MTV Unfiltered, Rosenbaum
has lent cameras 1o sonie viewers to
make hone videos of their stories.
MTV ypically asks viewers to submit
their story ideas in writing, chooses the
test candidates and seads them a cam-

| era. Rosenbaum serves as executive

producer of the series.

Since 1995, BNN has expanded to
shoot programs for various cable and
network outlets. all trom a “news verité”
angle. By ofien letting viewers tell
their own storics. BNN has developed

a1
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1997 NATPE
Iris Awards
Winner, Public Affairs:

Look For Me
Here: 299 Days
In The Life of
Nora Lenihan

HPSTGARIENETVONK
EVBI HONOrEen VIt
Anirs Award

New England Cable News, the country’s largest
regional newschannel, presents quality local news and
informational programming like our award-winning
documentary, Look For Me Here, to more than 2.3
million cable subscribers in nearly 500 communities
throughout New England. Visit our video news-on-
demand website at www.necnews.com.
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commercial TV.” says Rosenbaum.

Channel and Scholastic.

Minnesota agency opposes
US West plan

|
The Minnesota Department of Pub-
lic Service has advised the FCC not
to permit US West to delay selling

|

|

its Twin Cities cable operations until
after it separates its phone and cable

businesses—in which case it would
not need to divest. Under federal
law, as a major provider of local
telephone service. US West cannol
own a cable company in the Min-

neapolis—St. Paul area. US West had
agreed to sell the cable operations—

Charter Communications for about
$600 million carlier this year, but
changed its mind in favor of a spin-
off of a cable TV unit. MediaOne.
Charter has opposed US West's

|
} nearly 300,000 subscribers—to
| cfforts to keep the cable operations

interests of the public and that the

groups say there would be no true
competition between a cable and a
phone company with the same cor-
porate roots. US West says the DPS

and leadership of the cable and
phone operations would be separate
and distinct,

| Cats, swans and
Longstockings

cast rights to a slate of children’s
and family feature films. including
| titles from Columbia TriStar TV.
New Line TV, Warner Bros.

[
Broadcasting & Cable January 51998

With a staft of 35 and editing head-
quarters in Manhattan, BNN is poised
tor expansion. The group has rencwed
its deal to produce hour-long documen-
taries for Arts & Entertainment and has
produced programs for VHI, Travel

BNN will provide more program-
ming for CBS TV's Class of 2000
series and will produce more MTV
Unfiltered shows in 1998, Rosenbaum |
also plans to produce two hours of | going to participate.” he says. |

as well. The DPS says that the delay
sought by US West is not in the best

| spin-off is not a cerainty. Consumer

and consumer groups misunderstand
' US West's plans and that ownership

Disney Channel has acquired broad-

an unpolished look that ““feels like a | original programming for CNN later
public access show, but is meant for | this year. BNN's first project for CNN.

Roscnbaum is particularly excited
about an assignment to produce addi-
tional episodes of / Witness for CBS
Eye on People in 1998. One of BNN's
most challenging projects, / Wirness is
shot by a team of reporters who live |
with their subjects for six weeks.

Rosenbaum is hoping that additional i
exposure in 1998 will help spread the |
word about his method of news report- |
ing. “News organizations have to come
to terms with the fact that viewers are

HEADENDINGS l

Domestic Pay-TV, Cable and Net- [
work Features and Nelvana Enter-
prises Inc. The agreement gives
Disney the exclusive TV debut of |
“Cats Don’t Dance™ and “Swan
Princess 11, both from Warner
Bros. Disney will also air the U.S.
TV debut of *Pippi Longstocking™
from Nelvana. Disney plans to
begin airing films from these
libraries in January.

TCM closes in on 20 million

Turner Classic Movies has pushed |
its subscriber base to 18.7 million |
with the addition of a number of

new West Coast system launches. |
New hookups include TCI in Gree-

ley. Colo.: Cable One, Winslow.

Ariz.: and in California: Time |
Warner Cable, Bakersfield and I
Tehachapi; Falcon Cablevision,
Malibu/Topanga: Intermedia Part- *
ners. Colfax; Avenue TV Cable,
Ventura; and Charter Communica-
tions. Long Beach and Los Ange-
les/Pasadena and Fort Carson. Colo.

Viacom may drop
blockbuster

Viacom may scll or spin off its
Simon & Schuster publishing and
Blockbuster video store units, accord-

ing to reports last week. Block- l
buster’s financials are expected to
offset stronger performances at Via-
com’s MTV and Nickelodeon cable
operations, and investors ure repont-
edly pressuring executives to reduce |
company debt. Simon & Schuster
could be re-formed into separate edu-
cational and consumer units, the New'
York Post said last week.
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More days
in court

for MTV
vs. Cronin |

Hearings on MTV Networks vs.
former TV Land network presi-
dent Richard Cronin continue in
New York State Supreme
Court this week.

in mid-December, Supreme
Court Justice Herman Cahn
presided over three days of testi-
mony in the case of MTV Net- |
works vs. News Corp., Fox Kids
Worldwide and Cronin.

in hearings in Manhattan,
Cronin and MTV Networks Pres- |
ident Mark Rosenthal testitied.

Hearings are scheduled to con- ,

tinue Jan. 8.

The case stems from a lawsuit
MTV filed on Oct. 31, 1997,
charging Cronin with breach of
contract after the network discov- |
ered that he had agreed to take a
job as president of Fox Kids and
The Famity Channel while under
contract with MTV Networks.
MTYV fired Cronin Oct. 22.

MTV Networks is seeking |
monetary damages and an
injunction that would prohibit |

Cronin from starting his new post [
until July 1, 1998, the day after |

his contract was to expire with
| MTV Networks.

New York law firm Rogers &
Wells, says her client is defend-
ing his right to start working at
Fox and The Family Channel

to join Fox in mid-October and
had intended to start working

there several weeks later. \

Cronin maintains that he |
informed MTV Networks execu-
tives he was talking with Fox.
“There was nothing in my
employment contract with MTV
that prevented me from planning
what | would do when my term at
TV Land ended,” he says.

—Donna Petrozzello |

Margaret Blair Soyster, of the I

sooner. Cronin says he agreed \
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MTV says no to video

MTYV says it will no longer show the
video for Prodigy’s “Smack My
Bitch Up,” to the cheers of women's
rights groups. The music TV station
told wire services it had always
planned to limit showing the video.
in which women are treated violent-
ly. The video reportedly ran for a
week only between | a.m. and 5
a.m.. accompanied by a warning
about 1ts content.

WTBS re-ups with Cable One

Cable One Inc., the cable division of
the Washington Post Company. has
completed an agreement with Turner
Broadcasting System 1o continue car-
rying Turner’s Superstation wTBs
Atlanta atter Dec. 31. 1997, when
Turner converted WTRBS 10 a basic
cable network. Cable One represents
some 635,000 subscribers in 16
states. Turner has sealed deals with

=

|
|

operators serving niore than 40 mil-
lion subscribers.

Sale of Cox’s Central Ohio
system complete

Cox Communications Inc. has
announced completion of the sale of
its Central Ohio cable television
operation 1o FrontierVision Partners
LP. Terms of the transaction were
not disclosed. FrontierVision now
serves more than 220,000 customers
in this region. including systems in
nearby Ashland, Ky.. that were pur-
chased from Cox in 1996. Cox
acquired the Central Ohio system,
which serves some 83.000 customers
in and around Newark. New
Philadelphia, Marion. Coshocton,
Cambridge and Logan, during its
1995 acquisition of Times Mirror
Cable Television. Cox intends to pul
the proceeds ol the sale toward the
purchase of another cable system.

PEOPLE’S CHOICE
Top Cable Shows

Following are the top 25 basic cable programs for the week of Dec. 22-28, ranked by rating.
Cable rating is coverage area rating within each basic cable network’s universe; U'S. rating
| is of 38 million TV households. Source: Nielsen Media Research, Turner Research

Rating HHs
Rnk Program Network Day Time Dur U.S. Cable (000} Share
1 Independence Bowl—LSU vs. Notre Dame ESPM  Sun  8:00p 202 4.5 7.3 3275 133
2 Motor City Bowr-—Marshalt vs. Mississippi ESPN Fri  8:00p 237 41 78 3,015 3.1
3 World Champicnship Wrestling TNT Mon 800p 60 4.0 68 2916 3.0
3 Rugrats NICK Tue 7:30p 30 40 7.2 2860 29
5 Rugrats NICK Mon 7:30p 30 38 63 2674 27
6 World Champicnship Wrestling TNT Mon 9:00p 60 36 57 2587 26
7 Movie: “Kindergarten Cop™ USA Thu 831p 149 34 68 2470 25
8 South Park COM Wed 10:00p 30 33 74 149 15
9 WWF Wrestling USA Mon10:00p 60 32 54 2332 24
9 Coug NICK Tue 7:.00p 30 32 58 27281 23
9 Blues Clues NICK Tue 9:30a 30 32 110 2,265 23
9 Blues Clues NICK Wwed 9:30a 30 32 100 2,256 23
9 Busy World of Richard Scarry NICK Mon 10:00a 30 32 109 2245 23
14 Secret World of Alex Mack NICK Tue 8:00p 30 31 53 2,182 22
14 Doug NICK Mon 7:.00p 30 31 54 2169 22
16 Movie: “Return of the Jedi” USA Thu 5:36p 175 3.0 74 2200 22
16 WWF Wrestling USA Mon 857p 63 30 47 2199 22
16 Rugrats NICK Sun 10:00a 30 3.0 9.1 2,168 22
16 World Championship Wrestling TNT Mon 10:00p 61 30 48 2162 22
16 Maurice Sendak's Little Bear NICK Mon 12:00p 30 3.0 93 2153 22
16 Hey Arnold NICK Mon 8:00p 30 30 49 2142 22
16 Blues Clues NICK Mon 930a 30 3.0 103 2133 22
16 Busy World of Richard Scarry NICK Tue 10:00a 30 3.0 10.0 2127 22
16 Rugrats NICK Sat 8:00p 30 30 55 2125 22
16 Busy World of Richard Scarry NICK Wed 10:00a 30 30 92 2123 22
16 Maurice Sendaks Little Bear NICK Wed 12:00p 30 30 84 2,102 21
16 Rugrats NICK Wed 8:30a 30 3.0 103 2101 21

www americanradiohistorv com
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| Holyfield, Lewis agree to fight

Boxing promoter Don King is report-
edly taking a potential blockbuster 1o
cable and other pay-TV networks.
alter heavyweight champions Evan-
der Holyfield and Lennox Lewis
agreed last week on a title unification
bout. Holyfield holds the WBA and
IBF titles; Lewis has the WRBC’s.
The winner of that bout could be part
of an even bigger prometion, in the
event Mike Tyson returns to boxing
after his suspension for biting off a
piece of Holyfield's ear in their June
1997 bout. Tyson. who had lost 10

| Holyfield in 1996, was disqualitied

for twice hiting Holytield.
Holiday bonding

TBS Superstation’s /3 Davs of 007
anmual James Bond movie marathon
carned an average 2.2 rating during
its Dec. 9-21 run. according 1o Niel-
sen Media Research data. TBS says
the marathon marked a 10% rating
increase over last year's seven-day
Seven Davs of 007. During the last
week of 13 Davs, Dec. 15-21, the
series earned an average 2.5 rating in
prime time, TBS says.

C-Cor: Just say node

C-Cor has unveiled a new line of
AM Tiber optic nodes and optical lid
upgrades for its RF amplifier plat-
forms. The Navicor line’s modular
concept provides for a variety of
configurations to ease the sirains on
time and pocketbooks of network
upgrades and rebuilds. “Navicor has
all the features our customers need 1o
navigate the future of hybrid fiber/
coax.” savs C-Cor President Scott C.
Chandler. “its produets are tlexible.
scalable and cost-cffective.” The
Navicor FlexNet nodes include a
trunk/ bridger and a two-output
bridger node. The Quadrant node
will feature 3- and 4-output configu-
rations. The nodes are controlled by
C-Cor’s new CNM (Cable Network
Management) platiorm. The Navicor
series will be available in summer
1998, C-Cor news 1s also showing
off i new line ot FlexNet ampli-
fiers—FlexNet 900—which include
improved performance levels and an
increase in amplifier return-loss per-
tormance on all ports from 14 db 1o
[7 db (except forward input., which
is 16 dh).
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KNXV-TV gets bird’s-eye view of Phoenix

Station installs remote camera on the roof of city's Bank One building

By Glen Dickson

NXV-TV, the ABC affiliate
Kaml E.W._ Scripps station

in Phoenix, has installed a
new remote-controlled news
camera on the top ol the city’s
Bank One building, the tallest
buitding in Arizona,

The station spent $50,000-
$60.000 on its “News |5/Bank
One UltraCam,” a TrollCam
LLC unit from Troll Technolo-
gy. The pan-and-tilt camera
system offers a 300-degree
view of the city and is con-
trolled remotely from the station.

Although kNAv-TY already has an

|

Astar news helicopter with a stabi- |

hzed camera, the station wanted a
fixed vantage point 10 give aerial
views cven in inctement weather.
Brad Nilsen. the station’s vice presi-
dent/GM. says that *hird’s-cye” cam-
eras are common in the Phoenix mar-
ket, which is why his station went

L
CHOPPER

KNXV-TV'S new remote camera sits 555 feet atop
the Bank One buiiding in downtown Pnoenix.

after the city’s highest point of view.,
the Bank One building.

Atter launching the Bank QOne Ultra-
Cam on Dec. 8, 1997, KNXv-TV has
used the camera mainly tor beauty
shots during weather reports. At cer-
tain times of the year, weather is a big
1ssue around here with dust storms and
monsoons. and we'll use 1t to cover
that,” Nilsen says. ]

CNN invests in digital SNG

Network buvs Wegener compression gear

By Glen Dickson

n order 1o use its domestic satellite
Icapucily more cfficiently, CNN has
purchased a bevy of digital satelite
compression gear from Wegener Corp.
of Duluth. Ga.

The order includes 14 Wegener
DVT2001 MPEG-2 encoders and 22
DVR2000 receivers. which are being
delivered and installed. CNN is
installing an encoder in cach of its
eight SNG trucks and will use the rest
of the encoders for five satellite 1y
away units. One flyaway, a dual Ku-

band/C-band package targeted for
international use, will get an extra
Wegener encoder “because it's nice 1o
have two when you’re going to
Bosnia,” says Frank Barneltt, director
of CNN Newsbheam.

Each truck will also get a Wegener
digital receiver. with the rest being
installed at CNN headquarters in
Atlanta. “It's not imperative to have a
link back to the truck, but it's good to
have one.” Barnett says. “We may be
able to start doing some compressed
backhauls into the trucks now.”

Barnett says that CNN is spending

www americanradiohistorv com

Canon lenses ’
tackle Super Bowl
NBC will use more than 14
Canon DIGI-SUPER 70 digital ‘
long lenses in its coverage of
Super Bowl XXXIl in San Diego
on Jan. 25. According to Canon, ‘
the digitally controlled 70X zoom |
lenses provide the longest tele-
photo and widest angle combina-
tion of any lens. They also
’ include Canon'’s internal focusing

and IFplus technologies for long-
| range telephoto applications.
[ Super Bowl director John Gonza-
lez first used the DIGI-SUPER 70
lens at Super Bowl XXX and says
“it allowed us to get inside the
helmet of the players. We were
able to show the full range of
emotions of the players and
| coaches.” —Glen Dickson

=|

mare than $750.000 on digital compres-
sion gear for domestic use. a tigure that
represents both the Wegener gear and
satellite upconverters from Miteq. The
network decided 1o make the investment
after having success with Wegener digi-
tal compression equipment for intema-
tional feeds. Last summer CNN started
using Wegener MPEG-2 encoders and
receivers to generate compressed feeds
out of London, Jerusalem and Moscow
off the Intelsat 332 satellite.

“The efticiencies we realized inter-

—
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nationally became really apparent with | market. The new Wegener MPEG-2

our [capacity| lease.” sayvs Barnett.
“We had the stutt installed at the time
of the Princess Diana tragedy. and we
had four simultaneous carriers out of
London on one transponder. A bomb-
ing came up in Jerusalem in the middle
of that, so we just dropped one of the
London carriers and brought up the
feed from Jerusalem. ... With analog,
we would had 10 have bought a whole
other feed path.”

Barnett is looking forward (o realiz-

ing the same efficiencies with digital |

compression in the domestic SNG

[ CNN's trucks. seven of which are mul-

gear will be used as a complement to
existing analog uplink equipment in

tipath. CNN plans to allocate one 54
mhz transponder on the GE Americom
GSiar IV satelhite for digital transmis- |
sion. and Barnett thinks the network
can casily fit five, and maybe six. dig-
ital feeds at an encoding rate of 8.4
Mb/s. which he calls the “de tacto
standard” for MPEG-2 news feeds. |
CNN currently uses two 8.4 Mb/s |
paths out of London for live feeds and |
one |5 Mb/s path tor taped material.

Barnett hopes 1o have all the Wegen-

er gear installed by the beginning of

February 1998; one of the flyaways
will be used later this month for CNN's
coverage from Cuba. As for the SNG
trucks. CNN wants 1o use the compres-
sion gear to handle point-to-point
transmissions from the field 10 CNN.
while the existing analog gear will con-
tinue to pump out teeds to affiliates.
“By maximizing the number of CNN
signals we can put out of a truck in
compressed mode, we’ll be able 10
offer greater tlexibility to atfiliates,”
Barnett says. ]

_'

By Glen Dickson

| Zenith Electronics has
selected system software
from embedded software
| supplier Microware Sys-
tems for the high-definition
I television sets it will begin
selling in 1998, extending a
previous licensing agree-
ment with Microware for its
| DAVID (Digital Audio/Video
Interactive Decoder) pack-
| age. Zenith says it will use
Microware's OS-9-based
DAVIDLite software for its
| HDTV receivers; Zenith
already uses DAVIDLite in
digital set-top boxes, but
this would be the first
appearance of the
Microware software in the
TV set itself.

GlobeCast North Ameri-
ca planed to provide live
international and domes-
tic transmission of the
l New Year's Eve celebra-
tion in Times Square in
New York last week via its
fiber and satellite network,
continuing its relationship
with Times Square Busi-
| ness Improvement Dis-
trict. At press time, Globe-
Cast planned to transmit
[ live mixed footage with
natural sound from Times
Square from 11:30 p.m.

-Broadcasting & Cable January 5 1998

to 12:15a.m. The

feed was to be sent via
fiber from One Times
Square to Waterfront
Communications’ The
Switch center, from which
it could be picked up by
domestic television sta-
tions and also uplinked for
domestic transmission via
the Galaxy VI and SBS-6
sateilites. Internationally,
GlobeCast was to trans-
mit the broadcast via
Intelsat K 7 to Europe,
PanAmSat-3R to South
America and Intelsat 174
to the Pacific Rim.

o
- =
VA
CBS Sports is relying on
Quantel graphics equipment
for its Naganc coverage,

including a Henry V8 effects
editor.

For its 1998 winter
Olympics coverage, CBS

Sports is using Quantel
equipment in its onsite
graphics facility in
Nagang, Japan. The
Quantel gear includes
one high-end Henry V8
effects editing system,
four Picturebox still stores
and three Paintbox Bravo
graphics systems. “This
will be our third winter
Olympics using Quantel
products in our graphics
area,” says Darcy
Antonellis, CBS vice
president of technical and
Olympic operaticns. “We
had great success in the
previous two games, and
it made sense to stick
with proven systems.”

HDTV pioneer REBO
Studio is joining CBS
and PBS in providing an
HDTV programming feed
to the Consumer Elec-
tranics Show (CES}) in
Las Vegas this week. The
feed will draw from New
York—based REBQO's
extensive HDTV library,
including episodes of the
natural history series
wild!Life Adventures,
which Rebo co-produces
with Turner Original Pro-
ductions and Japanese
broadcaster NHK, and
“Fool’'s Fire,” an Ameri-
can Playhouse presenta-
tion REBO co-produced
with PBS. “While PBS
and CBS will be broad-
cast to the convention

floor via terrestrial televi-
sion stations in the Las
Vegas market [xLvx and
KLAS-TV], it's appropriate
that cur studio’s feed will
be delivered via cable, as
our programming mix is
representative of what's
available today from
many of the most suc-
cessful thematic cable
channels,” says REBO
co-founder Barry Rebo.

Cinetel audio engineer
Randall Inman works with
the new AMS Neve Libra
consoie.

As part of the digital con-
version of its production
facility, Cinetel Studios
of Knoxville, Tenn., has
installed a Libra 24-fader
fully automated digital
music console from AMS
Neve. The Cinetel facility
is used for program pro-
duction for cable net-
works including HGTV,
The History Channel,
A&E and TNN. The com-
pletion of the AMS Neve-
equipped control room is
the final stage of a facili-
tywide move to digital.

www americanradiohistorv com
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Microsoft’s ‘Slate’ tries

to push pay model

Advertising alone won't support Webzine

By Rickurd Tedesco

late, Microsoft’s eso-
S teric pop online periodi-

cal, plans to adopt a sub-
scription model soon that
could require PC users to pay
as much as $30 annually.

That's the latest word from
Rogers Weed, Slate’s pub-
lisher, who says the long-
delayed strategy is an issue of
necessity for the cultural/
political publication. “We
don’t believe that the adver-
tising-only approach is sus-
tainable for us,” he says,

Slate joins a growing roster
of publications or publication
services charging for informa-
tion on the information-rich
Internet. The Wall Street
Journal’s online edition has
been the sole screaming suc-
cess in online subscriptions—
largely on the strength of its
powerful print identity and
the content differentiation its
online edition offers.

Time New Media has never
indicated how its experiment
with Pathfinder Personal Edi-
tion is going. But it is no
longer pushing the $4.95
monthly subscription to the
premium version of its online
publications. That suggests
the concept didn't take off. It
gave us a lot of useful infor-
mation about what people are
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‘Slate’ hopes lo supplement advertising revenue through

subscriptions.

willing to pay for on the
Web,” says Graham Cannon, a
Time New Media spokesman.

And Time New Media soon
will apply that information. Its
Entertainnient Weekly Online
will be available to print sub-
scribers this month as a premi-
um for their $23 annual sub-
scription. It will offer original
weekly content and an archive
for the past seven years’
issues. Monev.com, which has
been a free supplement to the
print magazine, goes into a pay

mode—3$29.95 a year if you're
a Money subscriber, $49.95 if
you're not. “If you have some-
thing that isn’t available some-
where else, that’s how you
assign value,” Cannon says,
Weed concedes that Slate is
a magazine in search of a
focus. It debuted as what
Weed calls a “pure opinion™
publication. More recently it
has positioned itself as a
repository of news sum-
maries, drawing from five top
U.S. dailies and starting to do

the same with some interna-
tional periodicals. “*What
we're trying for is a news
analysis focus,” says Weed,
*Qur focus is national news
related to the U.S. and poli-
tics. Our goal is to be a place
1o go for what's going on with
the news of the week.”

The original game plan—
now about a year overdue—
was to charge a $19.95 annual
subscription fee for the online
weekly, launched in June 1996,
Weed figures that could stretch
to as much as $30 on the
strength of the top-rank writers
it hopes to land. And it antici-
pates offering potential payees
other subscription options still
under discussion. “There’s a
trade-off,” he says. “You don’t
want to be confusing, with 18
different ways you can be a
subscriber, but you want there
to be some flexibility.”

And from an online pub-
lisher's perspective, you prob-
ably want to be there before
the space gets too crowded
with print publications flexing
well-established names on the
Web. Both Business Week and
the Economist are breaking
onto the Web with some form
of subscription this month
(details yet to come). Business
Week will continue to be
accessible at no additional

January 5 1998 Broadcasting & Cable
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charge to America Online subscribers.

Behind the migration to a pay model looms the
Wall Street Journal’s startling performance in
the nascent field: 150,000 ontine subscribers and
counting. And two-thirds of those takers are non-
print subscribers paying $49 for annual access.

The New York Times has been charging PC
users abroad for access to its electronic edition;
eventually. it intends to charge all of its online
readers.

Slate will continue to offer “free samples™ of
its content after it goes 1o the pay mode. but it
could be treading a thin line of satisfying—
rather than whetting—the appetite for its eclec-
tic mix. ™

A very brief distillation of broadcast and
cable TV content starts streaming on Ulti-
mate TV's Website next week in the form
of network and program promotional
spots.

| The stuff that sets channel surfers zap-
ping will now appear in an area dubbed
the Ultimate TV Promo Lounge. Program
listings on the site beaing the operative
icon for the spats will provide links for PC
users who want to see previews online
{www. ultimatetv.com). “Cur goal is to give
the end user a sample of the show,” says

Uitimate TV coming attractions

Jeff Rowe, president of Los Angeles-based
Ultimate TV, who calls the content “a
hybrid of episodic and evergreen.”

ABC, CBS, NBC, UPN and WB have
committed to providing content, with Fox
reportedly on the fence. HBO is the sole
cable network collaborating, with the Turn-
er networks and MTV Networks consider-
ing the concept.

Uttimate TV, which will stream the con-
tent using RealNetworks technology, expects
to continue adding promos to its archives as
the project continues.—HRichard Tedesco

New look to B&C Online

BROADCASTING & CABLE official-
ly launches its new Website
todiay. BROADCASTING & CABLE
ONLINE will provide late-breaking
industry news about television,
radio and the Internet.
BROADCASTING & CABLE ONLINE
replaces the magazine's former
Website, at www broadcastingea-
ble.com. The new site emphasizes
up-to-the-minute news while pro-
viding a user-friendly online for-

TROAT'E TOP STORIES
Sinciar e rpacizdto drop more UPNs

Sources confirm thae Seaclanr Fsvas ivng
phans to drop #s UPN it » fow more
eaarkets early next year The stabons are sasd to
be WTTV(TV) iammgron (rehumag-chi).
WCGY-TV Miwmires, KSMO-TV Kamtas

Fortunes™ section provides a daily
record of personnel changes in the
advertising, broadcast television,
cable. Internet. programming.
radio and sutellite indusiries, The
section also includes industry obit-
UATics. |
Policy Briefing: Exclusive to
BROADCASTING & CABLE ONLINE,
this insider news summary pro-
vides updates on industry topics
ranging from digital TV to the

mat for each week™s BROADCAST-
ING & CABLE magazine.

“We designed BROADCASTING
& CABLE ONLINE with breaking
news in mind.” says BROADCAST-
InG & CaplE Editor Harry Jessell.

plist 30 swach ve sShancos w wop- 50 marken
to The WB for a cool $34 milicn, but g n
uaclear how et latest move (o go
wriepandent) would alfect the balimce of power
betwees e two efwock: sace The WB
siready b praraton o the fowr sddsonal
il wciedeg ob Saci LMAs =
Bibdwrmien 004 Bareanghars. UPN bas boen

i - L

slatus of must carry.

Station Sales: The online ver-
sion of "Changing Hands™ debuts
Friday. Jan. 16, with daily
updates ot radio and television
station transactions and a szarch-

[e——

“We want our readers 1o have
access to news as it happens, along with our in-depth weekly
coverage.”

The site’s main page features a scrolling headline ticker
updated by BROADCASTING & CABLE's editorial stall cach
business day from 9 wm. to 9 p.m. (EST). The ticker tips
readers to the latest industry news, with more that evening in
the site’s Online Daily section (see below).

Other daily news features:

FCE Actions: The online version of the magazine’s “For
the Record™ section features daily updates on FCC filings
and actions.

Industry Calendar: The online version of the magazine's
“Datebook™ section features late-breaking information on
industry awards. conferences, conventions, exhibits, expuosi-
tions and other events,

Job Bank; Daily postings of employment opportunitics are
organized by industry and position.

Online Daily: The online version of BROADCASTING &
CaBLE’s Cableday Fax and TV Fax fealures the full content
of cach of the daily faxes along with additional items exclu-
sive 10 BROADCASTING & CaLE ONtINE. This section is post-
¢d Monday through Friday by 8 p.m. ET.

People: The online version of the magazine’s “Fates and

able database of past transactions.

For magazine subseribers, the new site means access 10
Broapcasting & CABLE stories two Lo three days before the
Monday issue date. Stories from the magazine begin appear-
ing online by Thursday afternoon, and the entire magaz:ne is
posted by Friday evening. In addition. BROADCASTING &
CaBLE Ox1NE features a searchable archive containing
issucs of the magazine dating back to January 1994,

The site also features items in addition to those in the maga-
zine,

“The site expands on the coverage availuble in the maga-
zine.” says BROADCASTING & CABLE ONLINE Editor Christopher
Jones. A news item or station sale that might be held a week
for the magazine will appear right away on the Website.”

TAe site was designed by Kaufman Patricof Enterprises and
is produced by Jones and Web Production Manager Alisa
Holmes from BROADCASTING & CABLE™s Washington office.

Betore joining BROADCASTING & CaBLE in November 1997,
Jones worked as a reporter for the Washington Blade newspa-
per. As a syndicated TV celumnist, his work has appeared in
Washington. Philadelphia and New York newspapers.

Holmes joined the magazine in October 1997 after gradu-
ating from Washington’s American University with a dsgree
in v:sual media. ™
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See last page of classifieds for rates and other information

RADIO

HELP WANTED MANAGEMENT

Pacific Star Communications, inc. a division
of Capstar Broadcasting Partners seeks a
proactive accountable General Manager
with proven Sales and People skills.
Western medium market, Top
compensation, Stock Options, and Benefits
for the right G.M. Quaiified applicants
should fax resume, salary requirements,
and why you shoutd have this job to:

Human Resources Director,
Pacific Star Communications, Inc.,
619.233.6517 or mall to
2580 5th Avenue, Suite 723,
San Diego, CA 92103
E.O.E.

HELP WANTED SALES

National Sales Manager (Job #11-100): WBNS
Radio is looking for a National Sales Manager to
oversee all national sales efforts of WBNS Radio
by supervising national sales representative.
Primary responsibility is to meet or exceed na-
tional revenue projections. Assist in the creation
of an monitoring of national sales goai. Organize
and provide product information to national sales
reps. Meet with each national sales office peri-
odically and with key accounts in each market 1o
update them in market conditions and station de-
velopments. Assist on major national account
presentations and negotiations. Interact with all
department heads to ensure positive communica-
tions between deparments and their effect on
national business. Coltege graduate preferred.
Five or more years experience in industry sales.
Good knowledge of computers and ratings. Good
understanding of inventory control. Strong orga-
nizational skills, good business sense, and lead-
ership qualities required. Equivalent cormbina-
tions of education and experience will be con-
sidered. Qualitied candidates should send re-
sume to: Radiohio, Human Resources Job #11-
100, 770 Twin Rivers Drive, Columbus, Ohio
43215. Qualified minorities and women are en-
couraged to apply, EEQ. We are a smoke and
drug free workplace.

Radio News Anchor. ICRT Radio Taipei seeks
experienced english language broadcaster for news
anchor position. Must have at least 3 years
experience in either radio or TV, Must have a college
degree. You will live and work in Taiwan. You do not
1o need to speak Chinese. You do need to want 1o
work at a dynamic radio station with more than 2
million listeners daily. Tape and resume to Kevin
Kerrigan, ICRT, 8-1 Chung Yung, 2ED Road, Taipei,
Taiwan, R.O.C. 111. Excellent pay and benefits.
Learn more about us at www.icrt.com.tw.

HELP WANTED PROGRAMMING

PD for Clear Channel Communications
subsidiary, Radio Enterprises, Albany, NY (Market
57), programming formats include nation's highest
rated Rock Alternative, Classic Rock and One-On-
Onesports AM. Candidate musthave programming,
production, management. planning, marketing and
promotion experience. PD reponts directly to GM.
Position available immediately. Resumes and tapes
to David Arcara, Radio Enterprises, 4 Central
Avenue, Albany, NY 12210, Radio Enterprises is an
Equal Opportunity Employer.

SITUATIONS WANTED MANAGEMENT

Experienced professional seeks GM/GSM
position in small to medium market. Top biller.
Greatmotivator. Willing torelocate. Topreferences.
Buyoutifinterested. Ted 212-737-2997 or 212-888-
7347.

SITUATIONS WANTED ANNOUNCER

If you nedd a D.J. or newsman-salesman. Call
Ted for resume and tape. 212-737-2997.

Advertise your classified ad an B&C's Website. |
Contact Antoinema Pellegring
bor infa ... |
ph: 212:337-7073 ar
w-mail. apellegrins@bie, cahners.com I

TELEVISION

HELP WANTED MANAGEMENT

know

media company.

Stamford, CT 06902. 203.967.9442 fax

Vice President, Business Development
Great Challenge, Great Opportunity, Great Organization

Use your skills and contacts to bring the fastest growing, most aggressive business development candidate
to heI? our organization continue our climb to the top.

edge: Cable, Broadcast, Online and other media companies. You must comprehend the latest
industry developments and have existing high-level contacts within all sectors of the industry. You will be
called upon to lead our business expansion into all media sectors.

ackground must include a deep and wide industry

The skills necessary to be successful in this position include: negotiation, sales. presentation, analysis
and drive to be the best. This position is not for the faint-hearted, only dedicated professionals are
encouraged to apply. This is a unique opportunity 1o contribute significantly to the success of a growing

This position will be located in Stamford, CT / New York Cit\é. Compensation and benefits are highly
competitive. Regional News Network, Attn: President, 1 St

amford Landing, 62 Southfield Ave.,

RNN is an equal opportunity employer.

HELP WANTED NEWS

News Director, Radio. Who owns your stations
today? if this question is hard to answer, this op-
portunity may be for you. Our three station com-
bo needs an experienced news director with
strong leadership and news judgement, excellent
writing and reporting skills, and strong anchoring
ability. tt's a fast track in a growing market, and
neither our stations nor our news commitment
are for sale. Resume, tape and writing samples
to Box 01292 ECE.

General Manager. WTWC-TV in Tallahassee is
looking for a visionary jeader to take over an up
and coming NBC affiliate. Must be a proven team
builder, a collaborative leader, a strategic thinker,
and have strong interpersonal and financial man-
agement skills. The ideal candidate will have a
broad range of television experience, part of it in
a small to medium market. Minimum ten years
broadcast experience with at least five years in
management also required. Send resume to
Michael Bock, VP/Television. Guy Gannett

Communications, PO Box 15277, Portland, ME
04112. No phone calls please. Guy Gannett
Communications is an Equal Opportunity
Employer. Women and minorities are urged toreply.

HELP WANTED SALES

ACCOUNT EXECUTIVE

UPN38 WSBK-TY, Boston, o Paramount
Stations Group owned station, is seeking
0 highly motivoted salesperson with
agency experience and new business
development skills. Three yeors
broadcost sales and computer skills are
essential, knowledge of
TVSCAN/Scarborough is preferred.

Submit resumés to Scott McGavick LSM
and Jeff Reed LSM, UPN38, 83 Leo
Birmingham Parkway, Boston, MA
02135, EOF
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WFLD, FOX O&0 TV station in Chicago is look-
ing for a Log Editor. Individual will check, change
and verify all program timings; ensure accuracy
of daily FCC log; time daily log from sign on to
sign off; call syndicators for show timings when
needed and schedule revisions; competitive
product separation; assign show numbers and ti-
tles; assign facilities for Paramount Pictures. Re-
quirements include: demonstrated knowledge of
Children's FCC log: strong attention o details;
and excellent organizational skills. Prior experi-
ence with Enterprise software system and prior
traffic experience is necessary. For immediate con-
sideration, send resume and letter of interest to
Human Resources, WFLD/FOX 32, 205 N.
Michigan Avenue, Chicago, IL 60601. No phone
calls, no faxes please. EOE/M/F/D/V.

General Sales Manager - WDFX FOX34 in
Dothan, AL needs a self-motivated, enthusiastic
GSM. Applicant should have five years of man-
agement experience. Fax resume to Business
Manager at 334-288-5414.

Television Advertising Sales Executive.
WATE-TV6 is seeking an experienced Television
Advertising Sales Execufive. Candidate must
have a minimum of three (3) years television
sales experience. Along with your resume, send
a letter detailing your success in developing new
business. We're looking for applicants with a de-
monstrated customer-focused selling attitude. In-
terested parties send resume to: WATE-TV6,
Atin: Personnel, P.O. Box 2349, Knoxville, TN
37901. No phone calls and no beginners, please.
WATE-TV6/Young Broadcasting of Knoxville, Inc.
is an Equal Cpportunity Employer. Women and
minorities are encouraged to apply.

Sales Account Executive: KFOR-TV, Oklahoma
City's market leader and one of the top NBC af-
filiates in the country, has an immediate opening
for an Account Executive 10 enhance our strong
sales team. Successful sales experience re-
quired in television, radio, print or a related field
with a proven track record in reaching billing
goals and developing new business. Highly
motivated seli-starting, well organized with ex-
cellent oral and written presentation skills and an
ability to develop and enhance strong client and
agency relationships. Working knowledge of NSI,
TV Scan and Research programs preferred. Col-
lege degree to commensurate experience. Send
resume fo Personnel, KFOR-TV, 444 East Brition
Road, Oklahoma City, OK 73114. EOE.

Local Sales Manager (WHBQ-TV). FOX O/O
seeks a Local Sales Manager with great commu-
nication, motivational and organizational skills.
Will be responsible for achieving local monthly
sales budget. Will work directly with local Account
Execulives setting their individual budgets, de-
veloping new business, involvement in local com-
munity, i.e. sales calls, presentations, station
events, etc. Applicant must have 4 plus years of
television sales experience and management ex-
perience a plus. Knowledge of television sales,
Scarborough research, BMP Avail System. Must
be revenue driven. College degree required.
EOE. Send your resume and cover letter to Hu-
man Resources, WHBQ-TV, 485 S. Highland,
Memphis, TN 38111.

Network Televislon Account Executive. Public
Broadcast Marketing, Inc., network television
sales for the Public Television Network, requesis
resumes from experienced network television
sales professionals for sales position. Send
materials to Janet Kent, Executive VP, PBM, 919
Third Ave, 11th Floor, New York, NY 10022. 212-
688-3530, and/or e-mail us @
kthompson@pbmnyc.com

Local Sales Manager. Opportunity for a take
charge leader with proven sales success. Look-
ing for a motivated, creative and aggressive indi-
vidual to join our sales management team. This
is a hands-on job. Candidate should possess
strong team building and coaching skills through
positive motivation. Must be promotionally or-
iented, computer literate with knowledge of TV
Works and Star a plus. Great opportunity in a
great community. Drug screen required. NBC 25
is a small market NBC affiliate. We offer a com-
prehensive benefit package, including 401(k) and
section 125 plans. Send resume, cover letter and
salary requirements to Personnel, NBC 25, Dept.
W, 13 East Washington Street, Hagerstown, MD
21740. 800-842-1837. EOE.

Local Sales Manager. KVUE-TV, Austin, Texas
is looking for a motivated and creative team
player to lead our successful local sales team.
Knowledge of inventory control, budgeting, and
computer literacy is required. Strong communica-
tion and organizational skills needed. A minimum
of three years broadcast sales experience.
Qualified applicants need to send your resume o
General Sales Manager, KVUE-TV, PO Box
9927, Austin, Texas 78766-0927 EOE.

General Sales Manager. Market leading {(and
still growing) midwest TV station in top 75
market. Seeking motivated professional to lead
sales effort. Ability to lead strong news and
sports sales necessary. Effective communication,
creafivity, and organizational skills required. Ex-
perience working with BMP/TvScan, CMR,
Scarborough, computer presentation software a
plus. Minimum three years successful manage-
ment experience reguired. Must be revenue and
success driven. Send resume, references and
salary requirements to Box 01297 EOE.

Account Executlve: WKCF-TV, Orlando, top
rated WB affiliate is seeking a highly motivated
AE that has agency experience as well as new
business development skills. Candidates must
have the ability to handle continuous changes in
market conditions. A minimum of 3 years experi-
ence in television sales and knowledge of
TVSCAN/Scarborough is preferred. Submit re-
sumes to Human Resources, WKCF/AE, 602
Courtland St., Suite 200, Orlando, FL 32804.
EOE. No Phone Calls or Walk Ins.

Account Executive{Job #200J): WBNS-10TV is
looking for an Account Executive to develop new
business and handle established accounts. Make
presentations and negotiate sales with ad agen-
cies and clients. Parlicipate and contribute in
sales meetings and available evenings and
weekends for business-related functions. College
graduate or sales experience preferred. Must be
able to demonstrate sales ability to develop and
close new business. Knowledge in interpreting
and applying Nielsen ratings will be a plus. Com-
puter skills will be a real advantage. Eqguivalent
combinations of education and experience will be
considered. Qualified candidates should send re-
sume to: WBNS-1-TV, Human Resources Job
#200J, 770 Twin Rivers Drive, Columbus, Ohio
43215. Qualified Minorities and Women are En-
couraged To Apply, EEO. We Are A Smoke And
Drug Free Workplace.

HELP WANTED MARKETING

Sales Marketing Speciallst - Paramount station
in Washington needs a dynamic perscnality 10
help create and execute advertiser supported
marketing opportunities. Will assist in client pres-
entations, serve as liaison to other depanments
and produce all sales related video and col-
lateral. Send resume, cover letler and tape (if
available) to UPN 20/WDCA, P.O. Box 9662,
Washington, DC 20016. EOE.

HELP WANTED TECHNICAL

TECHNICAL DIRECTOR DTV EXPRESS: DESTINATION DIGITAL!

we would like to hear from you.

& HARRIS

UNIQUE: The DTV Express is a traveling road show, sponsored by Harris Corporation and PBS, that
will demonstrate DTV (including HDTV) to broadcasters throughout the United States. If you have suit-
able experience and are interested in working with the latest equipment in a dynamic environment,

POSITION: Immediate opening for a highly motivated experienced broadcast engineer as Technical
Director for new mobile broadcast truck and state-of-the-art digital television systems. Requires famil-
iarity with video, audio, control, transmitter, and satellite equipment. Maintenance experience a plus.
Understanding of current digital broadcast technology and knowledge of the ATSC television standard
essential. Must be able to present demonstrations and technical training material to broadcasters.
Management experience and SBE TV Certification or FCC General Class license preferred.

Duties will include hands-on digital television system implementation, testing, and trouble-shooting,
management of on-site technical staff and maintenance programs, DTV demonstrations and presenta-
tions, coordination of set-up and tear-down of road show, and management of budget expenditures.

TRAVEL: Based initially in Alexandria, VA, extensive travel will be required.
DURATION: This will be a 15 - 18 month position.
URGENCY: Review of resumes will begin immediately.

RESPONSE: If you are interested, please submit your resume and salary requirements to:

Internet: hdunton@harris.com
Fax: 703-739-8080
Mail: DTV Express - Suite 310
Harris Corporation
1201 E. Abingdon Drive
Alexandria, VA 22314
Attn: HDunton

PBS
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WVPT-TV, an award winning public TV station
located in the beautiful Shenandoah Valley,
seeks a Director of Engineering. Manage all
engineering, maintenance and technical opera-
tions. Requires excellent communications skills
and prior management experience; working
knowledge of transmitters, microwave, studic and
master control equipment, Mac and PC computer
systems; and FCC General Class license and/or
SBE certification. Station plant in top condition,
capital needs addressed annually. Send resume
to Executive Secretary, WVPT, 298 Port Repub-
lic Road, Harrisonburg, VA 22801. EOE

Television Operations Engineer. New Manhat-
tan facility seeks highly motivated individual to
manage broadcast technical operation. Strong
background in all facets of broadcast including
studio/control room operation. Position also re-
quires familiarity with edit systems and field
camera equipment. Studio supervisor experience
desirable with proven ability to train and lead
production crews as required. Candidates must
have a minimum of three years experience to be
considered. Excellent salary and benefits in a sta-
ble environment. Please send your letter of in-
terest and resume to Box 01294. Equal Opportuni-
ty Employer. M/F/D/V

WTWS TV, Hartford CT is seeking an experi-
enced broadcast engineer. Excellent opportunity
for a candidate with a minimum 3 years experi-
ence in transmitter, RF, microwave and master
control repair & maintenance. Computer network
(T1) experience a plus. Please send resume and
salary requirements 1o Bruce Fox, WTWS TV26,
Shaw's Cove 3, Ste. 226, New London CT
06320. EQE.

News Photographers and Editors needed for
Anchorage's fastest growing news depariment.
Will shoot and edit news stories with state of the
art equipment. Must be able to handle a fast
pace and meet deadline pressure. One year ex-
perience required. Live mobile and avid editing
experience preferred. No phone calls please.
EOE Send resumes to: Jordan Placie, KTVA Tv-
11, 1007 32nd Avenue, Anchorage, Alaska
99503.

Chief Engineer: KCAU-TV, the ABC affiliate in
Sioux City, lowa is looking for a Chief Engineer.
This full-time position requires studio, transmitter,
live/remote, and computer maintenance experi-
ence. Good communication and people skills
also helpful. A two-year electronics degree is
necessary. A great opportunity for an Assistant
Chief or experienced bench technician to move
up. Send resume and salary history to: Business
Manager, KCAU-TV, 625 Douglas Street, Sioux
City, lowa 51101. Fax to 712-277-3733. ECE

Nebraska Educational Telecommunications
Chief Engineer. Managers Network Engineering,
Traffic Operations, broadcast and non-broadcast
master control operations and Satellite
Transmission Center staff. Responsible for oper-
ations of broadcast and non-broadcast technical
systems and related planning and budgets.
Bachelor's in related technical field, BSEE pre-
ferred. Five years television engineering experi-
ence three years of which must be in technical
management in broadcast television industry.
Equivalency considered. Experience with satellite
transmission systems necessary. FCC General
First Class Radio Telephone License preferred.
Computer experience and knowledge of com-
puter networks desired. Review of applications
will begin January 15; position will remain cpen un-
til filled. Must complete State application. Apply
to: NE State Personnel, 301 Centennial Mall
South, Lincoln, NE 68509 402-471-2075. AA/
ECE.

Network Administrator / PC Specialist: WLWT
seeks self-directed individual with minimum 2-4
yrs experience with Windows NT4.0 Server/
Windows 95 networking. Must be knowledgable
in Office 95/97, Unix, AS400, hardware knowl-
edge a Big plus. Please send resume and salary
history to Chief Engineer WLWT, 140 West Ninth
Street, Cincinnati, OH. 45202.

Nebraska Educational Telecommunications
Engineering/Technical Services Director.
Senior management position oversees all
engineering functions for statewide public broad-
casting/educational teleplex. Bachelor's in related
technical field. BSEE Preferred. Ten years televi-
sion broadcast experience required five years of
which must be in technical management and
supervision. Equivalency considered. Radio
broadcast experience and familiarity with satellite
transmission systems, network operations and
digital transmission technologies desired. Review
of applications will begin January 15; position will
remain open until filled. Must complete State
application. Apply to: NE State Personnel, 301
Centennial Mall South, Lincoln, NE 68509 402-
471-2075. AA/JEOE.

Maintenance Engineer. Candidate must
possess experience in maintaining studio equip-
ment, microwave and UHF/VHF transmitters
down to component level. SBE cenrification a
plus. Send resume to PO Box 9115, Fargo, ND
58106. EQE.

Chiet Englneer. WOI-TV is seeking a hands on
broadcast engineer to lead our experienced staff,
Successful candidates will have strong transmit-
ter, microwave, satellite, ENG, and computer ex-
perience. Also looking for the ability to etfectively
manage the maintenance of our dual operations.
Associate degree or equivalent experience in
broadcast engineering required. Send resume to
Business Manager, WOI-TV, 300 E. Locust, Des
Moines, |A 50309. EQE.

TV Engineer - experience in all format VTR's
including D2 & digital beta, all associated equipment
in high end ediling, graphics and duplication
environment. Client oriented, state of the ar facility.
Send resume to: Post Central, 170 Linden Caks, Ste.
B., Rochester, N.Y. 14625, or FAX t0 716-385-1554
Altn: Gary Knaak

Broadcast Technician. NBC 6, (WCNC-TV), a
subsidiary of the A.H. Belo Company, has open-
ings for Broadcast Technicians. We are expand-
ing our news operations and the technical supporn
1o back it up. We are looking for candidates
that have 4 years experience in one or more of
the following areas: Technical Directing, audio,
chyron (Chyron Max or Infinit! preferred),
videotape operator, robotics operator (Vinten pre-
ferred) or studio floor directing. The preferred
candidate will have demonstrated hands-on ma-
jor market experience at a commercial television
station. This is not an entry-level position.
NBC6's news program demands highly skilled,
highly motivated technicians. Applicants should
be available for early morning hours and be flexi-
ble with their schedule. Qualified applicants need
to send your resume and salary history to: (No
Phone Calls, Please). NBC 6, Human Resources
Depariment, 1001 Wood Ridge Center Drive,
Charlotte, NC 28217. EOE/M/F/V/H

HELP WANTED NEWS

Weekend Producer/Assignment Editor: Idea
person is a must. Responsible for assigning
weekend stories and producing the early Satur-
day-Sunday newscasts. Also work as Associate
Producer 3 days a week. Resume and non-
returnable VHS tape to Bob Rockstroh, WKJG-
TV, 2633 West State Blvd., Fort Wayne, IN
46808. No phone calls accepted. E.O.E.

Weekend News Manager. The opporiunity ex-
ists for someone who knows the imporiance of con-
tent and style; produces fast paced, creative,
well-written and informative newscasts; has a
strong commitment to news and a quality prod-
uctl; understands the relationship between the sta-
tion, community and viewers. Successful candi-
date must have a college degree, 3-5 years pro-
ducing experience, excellent storytelling skills
and good news judgement. Send resume, tape
and references to: Human Resources, WBMG-
TV, P.O. Box 59496, Birmingham, AL 35259.
EQE M/F. Pre-employment drug screening. No
Phone Calls Please.

Weekend Anchor/Reporter - WAVY News 10 is
locking for a dynamic Weekend Anchor/Reporter.
Candidate should be top notch journalist who is
aggressive and understands the value of report-
ing “Live.” At least three years experience
needed. Send a non-returnable tape and resume
to David Strickland, News Director, WAVY-TV,
300 Wavy Street, Portsmouth, VA 23704. No
phone calls. No beginners. WAVY Broadcasting
Inc. is an equal oppertunity employer.

Weekend Anchor/Reporter: Strong writing and
communication skills a must. In addition to read-
ing the news, you will also write copy and do
some reporting. In addition to weekend duty, you
will also have a high profile reporting role on our
late newscast 3 days a week. Ability to edit on
Avid a plus, but not required. Resume and non-
returnable VHS tape to Bob Rockstroh, WKJG-
TV, 2633 West State Bivd., Fort Wayne, IN
46808. No phone calls accepted. E.O.E.

Weekend Anchos/Producer: In addition to
anchoring the Saturday-Sunday Newscasts, you
will also produce the late shows and report 3
days a week. Strong writing skills and ability to
think “visually” a must. You will also take on a
high profile reporting role on our late newscast 3
days a week. Resume and non-returnable VHS
tape to Bob Rockstroh, WKJG-TV, 2633 W. State
Bivd., Fort Wayne, IN 46808. No phone calls.
E.O.E.

WTWC NBC NEWS 40 in Tallahassee, Florida
is gearing up for news expansion. We are looking
for more people with enthusiasm, vision and
great journalistic skills 1o add to the tremendous
team already in place. Positions available in-
clude: Morning Meteorologist, General Assign-
ment Reporter, and Producer. Send your resume
and tape to Lisa Hall, WTWC-TV, 8440 Deerlake
Road, Tallahassee, FL 32312. Job closes Janu-
ary 30, 1998. Women and minorities encouraged
to apply. WTWC is an Equal Opportunity
Employer.

Your classified ad can be in COLOR just call:

or Sandra Frey (212) 337-6941

(212) 337-7073
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Weekend Anchor/Reporter. We're looking for
the best. You'll need to write and produce then
deliver it with style. You'll also report during the
week. Our people go on to get the great jobs in
the business. If you think you've got the right stuff
send a VHS tape and resume to: News Director,
KTTC TV, 601 1st Avenue SW, Rochester, MN
55902

WHOI-TV, the ABC affiliate in Peoria and the en-
tire heart of lHlinois seeks a team player to
supervise our directing/technical staff and direct
one newscast per weekday. If you're a dynamic
person that wants to stay “hands on” but also has
the skills to train and manage, come “play in
Peocria” where the quality of life is great and it's
only a short drive to more fun in Chicago, St.
Louis and Indianapolis. Send resume/tape to
Mitch Robinson, WHOI-TV, 500 North Stewart
Street, Creve Coeur, IL 61610. WHOI-TV is an
Equal Opportunity Employer. Women and
minorities are encouraged to apply.

Special Projects Producer. We need a creative
producer who can put the competitive edge on
series, specials, and newscasts. Be part of the
management team and help us continue o be
Toledo's choice for news. News/management
philosophy, resume, and tape of your best to
Personnel Adminisirator-89, WTOL-TV, P.O. Box
1111, Toledo. Ohio 43699-1111. No Phone Calls.
WTOL is an Equal Opportunity Employer.

WFOR-TV (CBS 0&0) in Miami seeks tease
specialist to write and produce in-show and prime
time news teases for our uniquely branded
Newsd South Florida. You must be an excellent
writer, have impeccable esthetic judgment,
hands-on production experience, knowledge of
customer-oriented branding/marketing concepts
and a “won't take no for an answer” approach.
You may be a promo producer who loves news
or a news writer/producer who's ready to special-
ize. You should have three years experience in a
news driven station and a college degree. Rush
resume and reel to: Susan Mcinerney, News
Director, WFOR-TV, 8900 N.W. 18 Terrace.
Miami, Florida, 33172. M/F EOE. Minorities and
women encouraged to apply.

Reporter/Photographers: Wanted: Creative
story tellers. Must be able to write to pictures,
use natural sound and come loaded with story
ideas. QOccasional shcoting required. Send re-
sume and non-returnable VHS tape to: Bob
Rockstroh, News Director, WKJG-TV, 2633 W.
State Blvd. Fort Wayne, IN 46808. No phone
calls accepted. E.Q.E.

Producer: The ABC affiliate in Joplin, Missouri,
KODE-TV. is searching for a newscast producer.
We require producing experience. strong writing
skills, sound news judgement, and leadership
ability. The successful applicant will receive an at-
tractive benefit plan. Send resume and work sam-
ples to Larry Young, News Director, KODE-TV,
PO Box 46, Joplin, MO 64802. EOE.

Producer - KTVH, The Gannett owned affiliate in
Little Rock, Arkansas, is looking for a motivated,
professional storyteller. Successful candidate will
have a positive attitude, a willingness to contrib-
ute story ideas and the ability to capture and re-
tain viewers. This is a weekend position with
weekday associate producing, field producing
and special project duties. If you want to be part
of a hard-working and enthusiastic news team,
send your resume, show tape (VHS) and scripts
to: Mark Raines, Executive Producer, KTHV-TV,
720 |zard Street, Little Rock, AR 72201. This posi-
tion will be filled immediately.

News Photographer. WBMG-TV, a Media Gen-
eral Station, is looking for experienced television
News Photographers with ability 1o cover stories
without a reporter, can handle high story count
and have proven proficiency as an editor. If you
consistently shoot crealive, well-organized, com-
piling video, send tape, resume, references and
salary history to Human Resources, WBMG-TV,
PO Box 59546, Birmingham. AL 35259. EQE. M/
F. Pre-employment drug screening. No Phone
Calls Please.

Newswriter/Producer Trainee: WTVD
NewsChannel 11, the ABC-owned station in the
Raleigh-Durham-Fayetteville market, seeks
qualified applicants for its Management Training
Program. The purpose of the program is to seek
out individuals who have demonsltrated. through
previous work experience, that they have the ap-
titude, the knowledge, and the ambition to be a
local television news producer. Candidates
should have the potential and the interest in
assuming a management position in a local tele-
vision news department. The trainee is
supervised by news managers and will have var-
ious assignments within the news department in-
cluding research, assignment desk work, story
and event planning, and newswriting. College
degree in broadcast or print journalism and a
minimum of 2 years prior experience in the broad-
cast industry required. This i$ a 12 to 18 month
program. Send resume to Monica Barnes, Com-
munity Affairs Director, Newschannel 11, ABC,
PO Box 2009, Durham, NC 27702. EOE. No
phone calls.

News Reporters, Anchors, and Producers
needed for Anchorage's fastest growing news
depariment. Report and shoot with the state of
the art equipment at premium salary. If you can
achieve excellence, we want to hear from you. At
least one year commercial television exp re-
quired. No phone calls please. EQE Send re-
sumes and non-returnable tapes to: News
Director, KTVA-11, 1007 32nd Avenue,
Anchorage. Alaska 99503.

News Producer. Must be exceptionally or-
ganized. Need someone who's an excellent story
teller. Great opportunity for an Associate Pro-
ducer in bigger market or recent college graduate
with excellent references to Rick Moll, News
Director, WANE-TV, 2915 W. State Bivd., Ft.
Wayne, IN. 46808. EOE-M/F

News Producer. WBMG-TV, a Media General
Station, has opening for a newscast producer
with strong writing skills and proven ability to
create informative, balanced, interesting
newscasts with high production value. We're look-
ing for an experienced newsrcom leader with ex-
cellent news judgement. Must be organized, a
self-starter who understands the importance of
content as well as presentation. Minimum 3 years
experience. Tape, resume. references and salary
history to Human Resources. WBMG-TV, PO
Box 59496, Birmingham, AL 35259. EOE. M/F.
Pre-employment drug screening. No Phone Calls
Please.

News Producer: WHOA-TV, a Media General
station, has an opening for a News Producer for
the 5 and 6 PM newscasts. Must have working
knowledge of TV news, be aole to write news
copy, have editing skills, clear editorial judge-
ment and understand the importance of
deadlines. Degree in journalism and/or 2 years of
TV broadcasting experience required. Resumes
to Human Resources, 3251 Harrison Road,
Montgomery, AL 36109. Deadline 1/8/98. EOE
M/F, drug test required.

Noon Producer: Looking for a creative person
who can think outside the box. The ideal candi-
date can put together a fast-paced show that's in-
formative and enteraining. If you want to learn
from someone with major market experience,
send resume and non-returnable VHS tape to
Bob Rockstroh, WKJG-TV, 2633 West State
Bivd., Fort Wayne, IN 46808. No phone calls ac-
cepted. E.O.E.

News Operations Manager needed for a Top
50 CBS Affiliate in the Southeast. Re-
sponsibilities include: oversee repair and main-
tenance of pholographer gear, edit equipment,
and news vehicles (Including SNG and ENG
trucks); coordinate C/Ku band satellite uplinks;
coordinate daily ENG live remotes, supervise dai-
ly editing, oversee archiving of all news pro-
grams; maintain videotape and supply inven-
tories; provide technical support for newsrcom com-
puter system. Send resume, references and
salary requirements to: Human Resources,
WBMG-TV, P.O. Box 59496, Birmingham, AL
35259. EOE. M/F. Pre-employment drug screen-
ing. No Phone Calls Please.

Need 8 Job? Looking to Hire? Expand
your options. It's easy when you call
Mediacasting.com...920-926-9620. See/
hear talent available to fill your open posi-
tions. Explore tons of opportunities for that
new & exciting job you've been waiting for!

News Director: If youre a News Director locking
for a new challenge then we want to hear from
you. Bay News 9 is seeking an experienced
news professional who has that rare combination
of solid news judgement and Ssuperior people
skills. We've got a great look, strong ratings and
unequaled technology. If you are locking to move
to sunny Tampa then send us your resume, news
philosophy, salary requirements and references.
Attn: Human Resources, Bay News 9, 7801 66th
Street North, Pinellas Park, FL 33781. No phone
calls, EQE.

News Anchor. NBC affiliate in 79th market seek-
ing a news anchor with a minimum of 3-5 years
experience at a commercial television station,
anchoring primary newscasts. Will anchor noon
and 5pm half hours Monday through Friday as
well as other duties as assigned. Requires a re-
lated degree from a four-year accredited college.
strong writing, interviewing and reporting skills as
well as good knowledge of editing and production
procedures. No phone calls, please. Send re-
sume and 3/4* or 1/2" tape to Dan Steele, Opera-
tions and Program Manager, WPSD-TV, PO Box
1197, Paducah, Kentucky 42002-1197. EOE.

M/F, ADA.

Managing Editor-WTVF. #1 station in Nashville
looking for a highly motivated person, who can
develop reporters into a highly skilled, hard-
charging, fire-eating, news team. M.E. will also
supervise assignment editors. Five years experi-
ence as a news reporter and a college degree re-
quired. If you have great story ideas, are a terrific
writer, and hate to lose, this is your job! Send a
non-returnable tape and resume/news philoso-
phy by January 30, 1998 to News Director,
NewsChannel 5, 474 James Robertson Parkway,
Nashville, TN 37218.

[ Adhvwrtive your chassied o on BAC's Wil
Canieict Ankinatis Pallageing
o inki
ph 212-337- 707 3 or
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Job #97 Special Projects Producer. WTHR-TV,
Dispatch Broadcast Group, an NBC affiliate in
Indianapolis needs a Special Projects Producer.
You must be able to generate ideas and produce
stories daily for our top story for the 5:30 PM
broadcast. You are an advocate for the top story
to which you are assigned and for the anchor and
photographer with whom you are teamed.
Knowledge of how to coordinate coverage of big
events a must. Knowledge of line producing is
helpful but not necessary. You wouid report to
the Assistant News Director. Applicants need
strong writing skills and at least 2 years television
experience. A college degree is required. In-
terested individuals should submit a current re-
sume with cover letter stating referral source to
the Dept. of Human Resources, Aftn. Job #97.
Repiies held in confidence. Qualified minorities
and women are encouraged to apply. We are a
drug-free and smoke-free environment. Equal Op-
portunity Employer,

Investigative Reporter. We need a proven re-
porter who can enterprise, consistently beat the
competition. and really relate to the viewer. Join
our award-winning team. Send resume and tape
to Personnel Administrator-90, WTOL-TV, P.O.
Box 1111, Toledo, Ohio 43699-1111. No Phone
Calls. WTOL is an Equal Opportunity Employer.

General Assignment Reporter. General Assign-
ment News Reporting position at NBC affiliate in
79th market. A related degree from a four-year,
accredited college. General reporting, editing and
writing skills are required. Minimum 2 years expe-
rience at a commercial television station. No
phone calls, please. Send resume and 1/2" or
3/4” tape to Dan Steele, WPSD-TV, PO Box 1197,
Paducah, Kentucky 42002-1197. EOE, M/F,
ADA.

Director: WTVQ-TV has an opening for a
Newscast Director. The person we select will be
a leader, aggressive, energetic, and able 1o han-
dle fast paced news loaded with “live” coverage.
Two years experience switching and directing
multi-anchor newscasts required. Send resume
and non-returnable VHS tape to Human Re-

Assoclate Producer: NBC33 is seeking an as-
sociate producer to assist the producer in devel-
opment of daily newscasts. The successful can-
didate must be able to write news copy for broad-
cast, be computer literate and type at least
30wpm. This position requires a team player
capable of working with various departments un-
der deadline pressure. Knowledge of television
news gathering, editing and studio equipment
helpful. Excellent entry position for someone de-
stined for a television news career. Resumes to
Bob Rockstroh, WKJG-TV, 2633 West State
Bivd., Fort Wayne, IN 46808. No phone calls ac-
cepted. E.O.E.

Assignment Editor, Atlanta, CBS affiliate needs
“take charge, take no prisoners” leader 1o run our
daytime assignment desk. Must have superior
news judgement and logistical smarts. as well as
good people skills. Minimum 3 to 5 years experi-
ence on a medium or large market assignment
desk. Knowledge of Atlanta market and Georgia
news is very important. College degree preferred.
No calls. Resumes o Paul Powers, Assignment
Manager, WGNX-TV, 1810 Briarcliff Road, NE,
Atlanta, GA 30329 or email:
ppowers@wgnx.com A Tribune Company/
Station. ECE.

Anchor: #1 Affiliate in market 56 seeks co-
anchor for dominant 5pm newscast. Candidate
will also be a nightside reporter and 6/11pm
backup anchor. Looking for a personable team
player and newsroom and community leader to
join a great news team in a beautiful area. Send
tape to Ken Selvaggi, WSAZ-TV. 645 Fifth Ave-
nue, Huntington, WV 25701.

Anchor/Reporter: WHOA-TV, a Media General
Station, is in need of an anchor for our two night-
ly newscast. 1-2 years on-air experience in a com-
mercial TV newsroom, should be comfortable &
competent on set and have the ability to report
on medical & heaith related issues. Prior produc-
ing experience helpful. Tapes and resumes to
Human Resources. WHOA-TV, 3251 Harrison
Road, Monigomery. AL 36109. Deadline 1/8/98.
EOE M/F, drug test required.

ABC25 WJXX, Allbritton Communications' new
ABC affiliate in Jacksonville, Fiorida, is complet-
ing its staffing of a new state-of-the-ant facility in
beautiful northeast Florida. We continue to
search for the following: Consumer Reporter,
General Assignment Reporters, Weekend
Anchor, Weekend Weather Anchor/Reporter. To
apply, send VHS tape, cover letter and resume 10
Human Resources Manager, ABC25 WJXX,
7025 A.C. Skinner Parkway, Jacksonville, FL
32256. AJi is an equal opportunity employer.

2 Photographer/Reporters: We are looking for 2
people to join our staff of award winning photo-
graphers. The emphasis on this position is your
ability to shoot and edit on an Avid System. You
will also be asked to do occasional reporting. Re-
sume and non-returnable VHS tape to Bob
Rockstroh, WKJG-TV, 2633 W. State Blvd., Fort
Wayne, IN 46808. No phone calls accepted.
E.OE.

HELP WANTED MISCELLANEOUS

7] ol

WeNT

UPN 27, WGNT, the newest O & O of the Paramount Stafions Group, is adding fo our feam in the
Hampton Roads area of Yirginia. We have immediate openings in the following posilions:

Eesearch Dire<tor Experienced broadcast Research Director to provide support for
KY 40555-5590. EEC. M/F pre-employment drug growing sales staff. Position includes developing research and programming inforration
tesl required. [ into creative sales and promotional one-sheets for clients. The Research Director will
[ analyze quantitative and qualitative data using Nielsen, TV Scan, and Scarborough. Ideal
candidate will be proficient with Microsoft Word.

Account Executive Aggressive and highly motivated individual to solicit, sell and service
local TV accounts. Candidates should possess strong oral and written presentation skills.
Media background preferred. Computer knowledge, research and promotional skills
helpful. College degree prefesred.

Pregram Coordinator Acting as assistant to the Program Director, including some
clerical/secretarial duties. Primarily involved in schedule maintenance, which includes
episodic scheduling, usage reports, booking programming, updating TV listings and
movie synopses. Strong written, verbal, and organizational skills are a must. Candidates
should be proficient with Microsoft Office and demonstrate an ability to quickly master
various broadcasting operations. Familiarity with programming, particularly the Storer
Film Inventory systern is strongly desired. College degree is preferred.

sources, WTVQ-TV, PO Box 55590, Lexington,

Chief Meteorolegist: A meteorologist is needed
for a smalt market station located in Tornado Ally.
We're looking for a Weather Star! We want you if
you're a meteorologist who lives to chase the
storm and inform the public. We're looking for so-
meone to lead our three man weather team and
work with our state of the ant Baron Doppler
Radar. Two year on-air experience preferred. Re-
ply to Box 01296. ECE.

Asst. News Director: Assist News Director in
managing all news operations. Manage and
supervise reporters, provide editorial guidance
and supervision during all phases of story devel-
opment, review and approve all reporter scripts,
supervise videotape editing of news packages,
assist news director in running editorial meeting,
develop and supervise special projects and
sweeps series. Develop medical and in-

If you would bke to apply, forward a letter of application and resume to:
WGNT, UPN 27
1318 Spratley Sireet
Portsmouth, VA 23704

Attention: Human Resources

vestigative presence. Send resumes to Bob
Rockstroh, News Director, WKJG-TV, 2633 West
IN 46808. No phone

WGNT is an Equal Gpporntunily Employer.
State Blvd., Fort Wayne,
calls accepted. E.O.E.
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HELP WANTED CREATIVE SERVICES

THE WEATHER CHANNEL is one of America's most valued and trusted
media brands. We're one of the top 5 U.S. Cable Networks, we've expanded into
international markets, we've developed an award-winning website. and we provide
interactive weather services. Our tremendous growth has resulted in this exciting

career opportunity for the right individual:

Creative Director

The Creative Director is the steward of THE WEATHER CHANNEL brand,
and is responsible for all our brand's key personality and communication elements.
You should have at least 8 years successful experience in Creative Services, brand
development and promotions across multiple media (TV, radio, print and online).
Your proven experience to hire, develop and manage creative teams, along with
superior communications and strategic thinking skills will be essential to success in
this position.

THE WEATHER CHANNEL, located in Atlanta. offers a challenging team-based work
environment along with competitive salary and benefits. Please send your resume to:

THE WEATHER CHANNEL
PO Box 724554
Atlanta, GA 31139
Attn: Human Resources - MW

This position is available immediately, with interviews commencing in early January, 1998.
THE WEATHER CHANNEL is an Equal Opportunity Employer.

g

Mo place wn Earth
s better waather

Graphic Artist needed to prepare on-air maps
and graphics for use in newscasts. Requires a
good understanding of computer design. Exper:-
ence with QF X for Windows a plus. Send resume
to News Director, WTVC, P.Q. Box 1150, Chat-
tancoga, TN 37401, or via e-mail to
Steve@NewsChannel9.com. Equal Opportunity
Employer.

HELP WANTED PROMOTION

Senior Promotion Writer/Producer. If you love
news promotion, NewsChannel 36 wanis you!
WTVQ-TV, Lexington, Kentucky's ABC affiliate
seeks an experienced and creative Writer/
Producer 1o join an aggressive television promo-
tion team. Candidate must have a minimum of
one year promotion experience. Strong news
topical promotion skills and an ability to create com-
pelling news image promotions are essential.
Editing and computer skills preferred. Minimum of
Bachelor's Degree in Writing, Broadcast Com-
munications, Advertising, or related field re-
quired. Send resume and reel to Human Re-
sources, WTVQ-TV, PO Box 55590, Lexington,
KY 40555-5580. EEQ. M/F pre-employment drug
test required.

Your classified ad can be in COLOR just call:

Promotion Writer/Producer: KPIX-TV. the CBS
Q&0 in San Francisco, is looking for a promotion
writer/producer who can edit on AVID too. Only a
few of us can do it all. And we've got a great
package for the right person. If your copy grabs
viewers and people are jealous of your creativity,
then you have an opportunity to jump to the 5th
market. Here you can produce cuiting edge pro-
mos, work with other talented writers & designers
and edit on the latest AVID upgrade. We've got
the toys, the team and one of the best views in
the nation. Must have solid experience in all
phases of production, including field production.
Must understand news marketing, branding and
image promotion. Send resume and reel to KPIX
Human Resources. 855 Battery Street, San
Francisco, CA 94111,

Promotion Producer. If you have endless ener-
gy. a great attitude and terrific writing skills, we're
looking for you at the New York Times Station:
WTKR. News Channel 3! We need a promotion
producer with at least three years experience in
television news promotion. Good writing skills are
a must! Avid ediling experience a bonus! If you
are looking for a great place to live and work,
send a resume and recent tape of your work to:
Jessica Rappaport, Creative Services Director:
WTKR-TV, News Channel 3; 720 Boush Street;
Norfolk, VA 23510. EQE

Antoinette Pellegrino (212) 337-7073

| or Sandra Frey (212) 337-6941

||}

Broadcast Designer: WPTV the #1 NBC Station
in beautiful West Palm Beach is seeking a
talented, hard-working individual with a passion
for design to work closely with news and promo-
tion. Exciting opportunity to get in on the ground
floor of a new facility being built. Current toys in-
clude: Quantel Harriet, 2 Power Macs w/After Ef-
fects. Plus a Quantel Bravo on the way. Send non-
-returnable tape and resume to: Darrin Shaw,
Design Director. 622 North Flagler Dr., West
Paim Beach. Florida, 33401. No Phone Calls
Please! An Equal Opportunity Employer.

KTRK-TV, an ABC owned station, has an open-
ing for a seasoned pro who has seen and done it
all. This is an exceptional opportunity for so-
meone who has paid their dues and can step
right in and oversee the day-to-day promo opera-
tions in a competitive major market. The ideal
candidate understands marketing principles, is
familiar with all forms of advertising, has well-
honed writing and production skills, and can han-
dle anything thrown at themn and keep their cool.
We offer the benefits of a great company, a great
station and a great city. Metered market experi-
ence preferred, prior experience as a supervisor
a plus. Send tape and resume to: Tom Ash,
Creative Services Director, KTRK-TV, 3310
Bissonnet, Houston, TX 77005. Equal Opportuni-
ty Employer M/F/V/D

HELP WANTED PRODUCTION

Television Production Associate. KACT-TV, a
small teading edge facility, needs a Production
Associate with strong skills in videography, light-
ing, linear and non-linear editing, computer
graphics., and some directing and producing ex-
perience. On-air experience helpful. Associates
Degree or 2 years college level course work and
at least 2 years related experience required.
Equivalent combination of training and experi-
ence considered. Outstanding benefits package.
Apply (post marked) by 1/16/98, City of Aurora,
Human Resocurces, 1470 S. Havana St., Aurora,
CO 80012. Fax: 303-7338-7243.

Technical Director/Newscast Director, The
WNDU Stations is looking for a Technical
Director/Newscast Director to TD or Direct top
rated prime-time newscasts and #1 daily national
agricultural news program. Position requires a
minimum of three (3) years experience with
switching and directing news and other pro-
gramming. Must be able to work weekends. Work-
ing knowledge of GVG 300. Chyron iNFiNiT!,
Kaleidoscope and Basys helpful. Send resume
and non-returnable reel to: Golden Dome Pro-
ductions, Attention: Human Resources, Position
#00194, P.O. Box 1616, South Bend, IN 46634.
Or - Use a WordPerfect format and e-mail your re-
sume to Jobs@Goldendome.com Golden Dome
Productions is an Equal Opportunity Employer

Broadcast Personnel. Technical Directors (GVG
300 Swilcher with Kaleidoscope), Audio (mixing
for live studic and news broadcasts), Studio
Camerapersons (studio productions and news
broadcasts). Chyron Operators (Infinit), Still Store
Operators, Tape Operators (Beta), Maintenance
{plant systems experience - distribution and
patching), Lighting Director Engineer. Employ-
ment would commence fall/winter 1937, Qut of
town applicants accepted for these positions will
be reimbursed for airfare, hotel, and per diem ex-
penses. Send resumes to: MMS, Suite 345, 847A
Second Avenue, New York, NY 10017 or fax
212-338-0360. This employment would occur in
the event of a work stoppage and would be of a
temporary nature to replace striking personnel.
This is not an ad for permanent employment. An
Equal Opportunity Employer.
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ENG Personnei For A Major Broadcast Facility
in NYC. ENG field operations with camera {and
microwave) experience, video tape editors, and
ENG maintenance, employment would com-
mence fall/'winter 1997. Out-of-town applicants ac-
cepted for these positions will be reimbursed for
airfare, hotel and per diem expenses. Send re-
sumes to: Media Management Services, Suite
345, 847A Second Avenue, New York, NY 10017
or fax to 212-338-0360. This employment would
occur in the event of a work stoppage, and would
be of a temporary nature to replace striking
personnel. This is not an ad for permanent
employment. An Equal Opportunity Employer.

Broadcast Personnel Needed. ENG Field Op-
erations with Camera and Microwave experience.
Videotape Editors, Studio Operators, and Main-
tenance. For the Midwest. Would commence fall/
winter 1997. Out.of-town applicants accepted for
these positions will be reimbursed for airfare,
hotel, and per diem expenses. Send resumes to:
MMS, Suite 345, 847A Second Avenue, New
York, NY 10017 or fax: 212-338-0360. This
employment would occur in the event of a work
stoppage and would be of a temporary nature 1o
replace striking personnel. This is not an ad for
permanent employment. An Equal Opportunity
Employer.

 HELP WANTED
_ FINANCIAL & ACCOUNTING

WWSB-TV, The ABC Affiliate in Sarasota, Flor-
ida, is looking for a seasoned business manager
who will be responsible for all financial functions,
and management of accounting personnel.
Qualified candidate will have 3-5 years experi-
ence in Broadcasting or related field and a de-
gree in Accounting. Fax a cover letter, resume,
salary history and requirements to J. Manuel
Calvo (941)924-3971. EOE, Minorities En-
couraged To Apply.

Controller. Responsible for all phases of finan-
cial reporting. budgeting, forecasting, corporate
reporting, employee benefits & FCC license re-
newal. Candidate needs to be highly motivated
and flexible with good communication skills. Re-
qQuires degree in accounting and broadcast finan-
cial experience. CPA preferred. Fax resume to
Lee Armstrong (937)259-2058 and J. Rouse
(404)843-5709

' HELP WANTED RESEARCH

Research Director. WCPX.-TV (CBS), a Post-
Newsweek station, has an immediate opening for
a Research Director. If you are detail oriented,
able to work on tight deadlines, proficient in
Scarborough, TV Scan, Nielsen (Micronode 386,
Star and Adviews), qualitative and quantitative
analysis, computer literate (MS Office), creative
and ready to join the best team in Orlando. Send
resume to John McKay, WCPX-TV, 4466 John
Young Parkway, Orlando, FL 32804. EQOE.

_HELP WANTED PROGRAMMING

Exciting Opportunities
In Television

Our client is a Fortune 100 company and a world leader. We currently seek two
highly motivated television professionals to work in NORTH/CENTRAL NEW JERSEY,

Television Network
Programming Manager/Developer

Explore this take-charge opportunity in an exciting environment. Your solid background in
network or local television programming will enable you to create and manage a daily
network program schedule. Serving as a liaison between client areas and television
production staff, you will generate, promote and implement programming ideas on a
corporate level. Ideal candidate will have previous experience in network or local television
planning/scheduling development. Position requires PC and technology literacy.

Code 98-NPM/BCC

Life Television Producer/Director

Use your solid background in network television production/direction to produce and direct
live and live-to-tape programs. To effectively meet this challenge, you will need experience in
script development to create scripts in conjunction with subject matter experts. Your
experience will enable productive interaction with talent experts as well as facilitate the
develepment of program materials with short timeframes. (Samples of scriptwriting shouid
be provided with your resume.) The ability to effectively multi-task and work within
deadlines is essential. Due to travel requirements, candidate will need a vehicle.

Code 98-TPD/BCC

For both positions, you must be a team player with exceptional interpersonal skills. Your
strong communication skills will be crucial for effactive client interaction. Successful
individuals will possess the ability to identify and adapt to rapidly changing priorities. Both

positions require travel.

We offer very competitive salariss commensurate with experience, an excellent benofits
package, and outstanding advancement potential. For consideration, please send your
resume, indicating CODE NUMBER of position desired and salary requirements, to:

Recruiting Group
PO. Box 594
Newark, NJ 07102

An Equal Opportunity/Affirmative Action Employer

StoryFirst Senior Vice President of Pro-
gramming. Executive to oversee all pro-
gramming and production for two company-
owned general entertainment networks, in Russia
and Ukraine, plus O8C program issues. Seeking
the consummate pro capable of overseeing pro-
gram acquisitions, scheduling, original produc-
tions, inventory control. Five years minimum ex-
perience as program or production executive at a
network, cable network or major market TV sta-
tion. Executive profile: Excellent distributor rela-
tionships. proficient at Word and Excel, excellent
written and communication skills and four-year col-
lege degree. Willing to travel. Location either
London or Moscow. Send resumes to 12
Hamilton Close, London, England NW8 8QY.

FAX CLASSIFIED ADS TO

212-206-8327

_ SITUATIONS WANTED NEWS

Writer, Editor, Reporter, Researcher. Educa-
| tion: BA, MA, JD. Bilingual Anglo. Latin American
affairs speciaiist. Intelligence gathering and
evaluation expertise. Foreign/Domestic pasitions
considered. Jimmy Walker. 205-387-7588.

TV SALES TRAINING

LEARN TO SELL TV TIME
Call for FREE Info Packel
Hex! Program: 1-19-88

ANTONELLI MEDIA
TRAINING CENTER
(212) 206-8063

TV RESUME TAPES

Career Videos prepares your personalized
demo. Unique formal, excellent rates, coaching,
job search assistance, free stock. Great track re-
cord. 847-272-2917.

www americanradiohistorvy com
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PROGRAMMING SERVICES

Your own local TV Meteorologist
Million color localized graphics
3 satellite feeds daily/7 days
Highly saleable
No equipment to buy
No personnel to hire
No market conflicts
Not a news co-op
Serving 90+ stations
Low cash and Barter deal

. The pioneers and reigning champs!

Natlonal Wecother Network

- CABLE

 HELP WANTED PROGRAMMING

MANAGER, HISTORICAL PROGRAMMING

The History Channel is currently offering an exciting opportunity for an experienced Manager. Historical
Programming to support The History Channel. The individual will research. review and evaluate
proposals for potential development through all phases from acceptance to rejection.

Requirements include 4-6 years documentary programming/production In historically-themed
documentary programming. Additional requirements include a College degree in History o equivalent
experience. Individual must have a high level of creative sensibility and experience with outside
producers. The candidate must demonstrate strong presertation, communication and organizational
skills as well as attention to detail

For immediate consideration. please forward your resume with salary requirements to:

H

Attn: Human Resources/Dept. MHP

235 East 45th Street, New York., NY 10017
OR Fax to (212) 907-8402

NO PHONE CALLS PLEASE. EOE

THE HISTORY CHANNEL

HELP WANTED SALES

MANAGER LOCAL AD SALES
ACCOUNT EXECUTIVES- Hartford. CT

E! Entettainment Television, an international cable network, is
currently seeking a Manager, Local Ad Sales. Individual will be
responsible for increasing the Network’s local ad sales affiliate
base and providing exceptional customer service and support.
Candidate must be experienced in ad sales promotion,
research, and strategic planning and have a minimum of 3-5
years experience in sales and/or sales planning. Cable ad
sales experience preferred. Exiensive travel required.

In addition, we seek two individuals for Account Executive
positions. Requires 1-3 years sales marketing experience,
preferably in cable TV or related media. Excellent presentation,
communications and interpersonal skills needed. Extensive
travel required.

Salary commensurate with experience. Excellent benelits
package and 401(k) Savings Plan. Please send resume with
salary history to:

E! Entertainment Television
Attn: Human Resources-LAS
5670 Wilshire Blvd.
Los Angeles, CA 90036
E-Mail: hr@Eentertainment.com
(please send all documents in MS Word for Mac 5.0)

ENTERTAINMENT
TELEVISION
e

Equal Opportunity Employer

GENERAL
SALES MANAGER

Cox Commimications CableRep San Dicgo
is looking for a General Sales Manager to
manage the total activity and function of
producing resenue for the sale of all cable
achvertising on a variely ol revenue producing
vehicles. The deal candidate is responsible
for the attainment of the budget. displayving
entrepreneurial skills in creating new
revenue opportunities. and developing a
strategic plan to giide the sales depart-
ment lowands its 1argeted goals,

Qualifications Include: Bachelors tegree
or equivalent work experience: 3-5 vears’
prior sales management  experience.
preferably  In cable.  broadcast  or
radio sales; 3-2 years” medla sales
experience: strong mathemalical. analsti-
cal, presentation, selling and verbatAvrilten
communlcation skills. Knowledge of the
local media/client environment Is a strong
advantage. knowledge of Excel. Windows
and media soflware required.

Cox Communications olfers a verv compel-
itive salary and benefit package and we are
a non-smoklng, drug-free company. No
phone cdlls. To apply. please send your
resume with salary reguirements to Cox
Communications, Human  Resources-LK,
3159 Federal Bhvd., San Dicgo, CA 92105-
3486 or e-mall resume (ASCID o
jobs sd@coax.com. We are pleased lo
support a diverse workforce.

COX

COMMUNICATIONS

jobs.sd@cox.com

ADVERTISING
ACCOUNT EXECUTIVE
Time Warner Communications Los Angeles
Division is seeking i dynamic career minded
professional to sell Cable Television
Advertising, This position has an established
account list, selling 200,000 + households
in Los Angeles and Orange Counties.

CANDIDATE MUST:

=llave Bachelor's Degree and/or 3+ years
equivalent advertising experience in
hroadcast/media sales.

*lave polished presentation skills.

*Be self-motivated and  assertive 1o
prospect, cold call. service, and scll to a
vist array of Clienele.

We offer an excellent compensation and
benefits package. Please lorward vour
resume and salary history (o

Time Warner Communications
939 sSpulh Coast Drive
Caosta Mesa, CA 92626
FAX (T L 1)a30-5532

EQE/N/E/D/V
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HELP WANTED MARKETING

HELP WANTED RESEARCH

ATTENTION MARKETING PROFESSIONALS

Encore Media Group needs your talent. We're the Nation's largest provider of cable &
satellite delivered television channels, and still growing. We need seasoned professionals
to market our premium movie networks to consumers as well as cable & satellite
companies. OQur current openings inchide:

Director of Trade Marketing #376: This position is responsible for planning and
implementing multiple trade marketing strategies for all Encore networks, including
trade advertising and direct mail, campaigns.

Director of Affiliate Training #377: This individual will guide the development of
training materials, practices, modules and techniques that produce optimum results from
our field trainers.

Senior Marketing Manager #378: Supervision the day to day operations of the tactical
marketing team this position will implement strategy and design consumer print and
video marketing campaigns,

Marketing Project Manager #379: This individual marketing tactics to support
Encore’s Affiliate marketing campaigns.

Marketing Manager #380: This individual will plan and implement affiliate marketing
campaigns directed at the consumer to promote acquisitions and retention of our movie
channels.

Marketing Managing Producer #381: This position will oversee the marketing video
production staff, as well as freelance producers who write, produce and edit video
canipaigns.

If you are a seasoned marketing professional with an entrepreneurial spirit, we may be
Just the company you're looking for. We're focated in Denver, Colorado, in the shadow of
the Rocky Mountains, and just a short drive from the some of the best outdoor
recreational opportunities in the states. We also offer a great benefits package.
Successful candidates will be subject to drug test. Please send your resume and salary
history to

Encore Media Group
P.O. Box 4917
Englewood, CO 80155,
Please be sure to reference which position you're interested in. EOE.

ESPN takes pride in a well-deserved reputation as a major player in total sports
coverage and broadcast programming. !f your goal is to join an award-winning
team, the following opportunity is available at our NY office:

MARKETING RESEARCH ASSOCIATE

We're seeking an analytical professional with strong creative and presentation
skills to assist in the development of support material and presentations for sales,
new-business development and affiliate marketing. Key among your responsibili-
ties will be creating sales collateral material and client/category-specific sales pre-
sentations. You'll also provide written analyses on prospective advertisers, includ-
ing target consumer and historical media spending.

You must have a degree in marketing, communications or related field. We re-
quire 3+ years’ experience in TV audience research, with an emphasis on sales
research/marketing utilizing local and national Nielsen data, A background in
national syndicated qualitative research services, familiarity with Microsoft Office
and ability to meet tight deadlines are necessary. Experience with national cable
audience data is preferred; interest in sports or sports research is a plus.

We offer an attractive compensation package and stimulating work environment.
Qualified candidates should send resume to: ESPN, Ad#VL/16, ESPN Plaza, Bristol,
CT 06010. Equal Opportunity Employer.

[ 1 =
=11

P ———— 1
| RESEARCH SPECIALIST

Time Warner Communications
seeks o self-starter to help develop and
support the research area in our
advertising sales department. Must have
excellent arganizational, analytical and
client service skills and be able o work as
a team member. Responsible for
maintaining  customer and  sales
databases, assists AE’s in utilizing
research tools, and develops research
pieces for client presentations and
marketing. Experience within a media
sales compony and an understanding of
Nielson TV ratings preferred. Send cover
letter and resume to:

Time Warner
Communications
959 S. Coast Drive, Ste. 300

Costa Mesa, CA 92626
Or tax to 714-430-5530
EQE/M/F/D/V

HELP WANTED TECHNICAL

Superintendent of CableTV and Digital Ser-
vices: Municipal Cable System with 10,000+
analog subscribers, is currently overbuilding to a
new hybrid fiber-coax system. Currently evaluat-
ing strategic alliances with digital satellite, in-
ternet and telco providers 1o expand and con-
solidate these services into our franchise. A key
technical management position exists for the
right individual who can provide leadership to the
existing supervisory staff in this transition. Re-
sponsibilities require abilities in the named
technelogies, as weil as promotion and coniract
administration, studio management, etc. under
the direction of the General Manager. Qualifica-
tions: BS in Electronics or Elecirical or other de-
grees in closely related fields, with strong
technical and administrative experience pre-
terred. This is a rewarding career opportunity or
unique interdisciplinary stepping stone to advan-
cement o a larger enterprise. Send letter of
application, resume and phone numbers of three
references to: Thomas M. Daly, General Man-
ager, City of Wyandotte, Department of Municipal
Service, 3005 - Biddle Ave., Wyandotte,
Michigan, 48192. Fax to (313) 282-5822. Applica-
tion deadline February 16, 1998. Residency
required.

To place your classified ad in Broadcasting & Cable,
call Antoinette Pellegrino (212) 337-7073
or Sandra Frey (212) 337-6941

www americanradiohietorv com
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Classifieds

ALLIED FIELDS

HELP WANTED INSTRUCTION

The School of Journalism
At The University of Montana-Missoula
DEAN

The University of Montana Schoot of joumalism is scarching for a dean. T Schoot of Jounmalism is the sceondoldest
undergrachane jourmudism school in thee mation, is aceredited Dby ACEIMC and offers BA. degrees in jounalism and ridio-
tebevision and an MA. in jourmidism,

The University of Montana is a comprehensive liberal arts institution with seven professional schools,
12,000 students anct 500 faculty. The University of Montana is one of two universities of the Montana
University System and The University of Montana-Missou'a is the center of liberal arts education in
Montana. Itis the only university in the state with a School of Journalism.

The dean is the academic. administrative and professional leader of the school. Duties include genceral
administration. outside fund raising. directing the academic program, teaching, advising and serving as
the school’s advocare on-and off-campus.

Applications received by February 1, 1998, will be given full consideration and should include a
statement of interest addressing the qualifications. a professional resume and three current professional
references. Nominations are encouraged and should be received by unuary 1), 1998, The position will
be open until filled. Applications and nominations should be sent tay:

Joumalism Dean Search Committee
C/o Rubert Kinedrick, Provost
The University of Montana
Missoula, MT 59812

Guestions mey be dorected to B Edavin Lok, Chalr of the Commitive. 200-21 34311

The University of Montana §s an eggead opportunity/affiomative action employer

Communications/Broadcasting. The University
of Southemn Indiana invites applications for a
tenure track position as Assistant Professor of
Broadcast Communications beginning Fall 1998.
Individual will teach a diverse nine-hour load in
broadcasting including such courses as TV Pro-
duction, TV Direcling, Video Field Production,
and Broadcast Journalism and will manage the
University TV Center, Ph.D. preferred: ABD con-
sidered. Industry experience a plus. The Univer-
sity is committed t0 excellence in teaching,
scholarship and professional activity, and service
1o the University and the community. The Univer-
sity of Southern Indiana is a state supported pub-
lic institution with an enrollment of approximately
8,300 located in the southwestern corner of the
stale. Application deadline is February 1, 1998,
but will be accepted until position filled. Submit
letter of application, curriculum vitae, and the
names and addresses of three professional re-
ferences to: Dr. Wayne Rinks, Chair, Communi-
cations Department, University of Southern Indi-
ana. 8600 University Boulevard, Evansville, IN
47712. AAJEOE.

EMPLOYMENT SERVICES

d)‘_b “,

& ™ TheUniversity of
3 Montana

Faculty Member. Medill School of Journalism at
Northwestern University seeks a superior televi-
sion news photojournalist 10 teach professionally
oriented courses and manage studic production
facility. Candidate should be an accomplished vis-
ual storyteller with experience in professional
ENG field operations and linear/non-linear edit-
ing. The ideal candidate should also have studio
production experience. Minimum five years pro-
fessional broadcast news experience and
bachelor's degree required. Teaching assign-
ments will include shooting and editing
workshops for undergraduate and graduate
classes. Successful candidate will serve as pro-
duction manager of a state-of-the-an studio facil-
ity and teach/supervise student crews. Prior
teaching experience and advanced degree de-
sired. Full time. Renewable three-year clinical ap-
pointment. Rank and salary commensurate with
experience. Northwestern University is an Affir-
mative Action, Equal Opportunity Employer.
Women and minorities are especially encouraged
to apply. Hiring is contingent on eligibility to work
in the United States. In order to ensure full con-
sideration, applications must be received by Feb-
ruary 28, 1958. Send letter and C.V. or resume 10
Prof. Mary Ann Weston, Chair, Search Commit-
tee, Medill School of Journalism, 680 N. Lake
Shore Drive, Suite 818, Chicago, IL 60611. An-
ticipated stant date is September 1, 1998, but
earlier employment is a possibility,

Graduate Assistants (5), Miami University in
Mass Communication Master's degree program.
The following assistantships are available: (1)
work for WMUB FM, full time 24.5 kw NPR af-
filiate, Big Band-jazz-news format - positions in
news, operations, marketing. (2) positions as
teaching & research assistants. Stipends for
1997-98 academic year approximately $7,900,
plus fee waiver. 3.0 GPA required. Send letter of
inquiry immediately to Dr. David Sholle, Mass
Communication, Williams Hall, Miami University,
Oxford, OH 45056, AAA/EOE. Deadline for
application February 14, 1998,

Assistant professor tenure track position in
the Depantment of Radio-Television, SIU, Car-
bondale, IL. Duties include teaching under-
graduate or graduate courses in three or more of
the following areas: telecommunications policy.
FCC rules and regulations, media economics,
media research methods, current and new
technologies, mass communicglion and society
and writing. Requirements: Ph.D. in Telecom-
munications or related area; A.B.D. considered
{in the case of a candidate remaining ABD at the
time of appointment, he or she will be hired at the
rank of instructor at a reduced salary. Such an ap-
pointment shall not be for more than one year.}
Date of Appointment: August 1998. Application
deadline: March 1, 1998 or until filled. Send letter
of application, full curriculum vitae, and arrange
for three reference letters to - Personnel Commit-
tee Chair, Depanment of Radio- Television, SIUC,
Carbondale, IL 62901-6609. SIUC is an Equal
Opportunity/Affirmative Action Employer.

TAPSCAN, Inc. industry leader in media and sales
software seeks Software Trainer with 1+ years in
cable or television industry. Knowledge of
TAPSCAN products strongly preferred. 60-75%
travel, training program, advancement
opportunities, great benefits. Fax resume to Phyllis
Neill. 205-733-6268 or call 205-987-7456.

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CABLE TELEVISION, DISTRIBUTORS,
MOTION PICTURE, POST PRODUCTION & MORE

Entry to senior level jobs nationwide in ALL fields
(news, sales, production, management, elc.).
Published biweekly. For subscription information:
(800) 335-4335
In CA, (818) 901-6330.

EntertainmentEmploymentJournali™

National Sports & Recreation Jobs Weekly-
radio. TV, newspapers, magazines, teams. We
average over 200 new jobs each week. Call 602-
933-4345.

TV Reporters, Anchors and Producers!!! Ex-
perienced or entry level, hundreds of satisfied
clients know winning that great job staris by con-
tacting Tony Windsor at NEWSDirections 423-
843-0547, 10ll-free voice mail (BOO)NEWSDIR.

Just For Starters: Entry-level jobs and “hands-
on" internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-
7513.

WANTED TO BUY EQUIPMENT

Satellite Transmission Equipment and Televi-
sion Transmitter Bought and Sold. Including
HPA's, antenna's, UPS's, generators, exciters,
suppon equipment, eic. Megastar. 702-386-
2844,

Used videotape: Cash for 3/4" SP, M2-90's,
Betacam SP's. Call Carpel Video 301-694-3500.

WANTED TO BUY STATION

Investor seeks purchase of small AM or FM price
up to 250k. Ted 212-737-2997 or 212-888-7347.

Broadcasting & Cable January 51998
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FOR SALE EQUIPMENT

STOCK
ANSWERS.

For video duplication, demos,
audition reels, work tapes, our {

recycled tapes are technically ]
up to any task and downright
bargains. All formats, fully guar-

teed. To order call:
(800)2384300 CARPEL
o |

ATTENTION C-BAND SHOPPERS!

Galaxy VIl Fully Protected Transponder
Available for Immediate Full-Time Use
Uplink from N.Y. with DigiCipher 1| MCPC
Below Market Rate!
Commit now for Huge Discount!

Only Twe Channels Left!
First Come, First Served!

Call Today (714) 263-9900 x217

General

Instrument ||
IRD’s
575 DSR-1500's |
& 80 DSR-2200’s
Almost new, available for
sale at a very low price!

Call now to place your order!
(714) 263-9900 x217

Video Switchers,
switches. Ten in, one out
$185 Call Nigel Macrae at 702-386-2844

3M model 101 vertical
Audio follow video

Lowest prices on videotape! Since 1979 we
have been beating the high cost of videotape
Call Carpel for a catalog. 800-238-4300

AM and FM transmitters, used, excellent condi
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441
8454, 215-884-0888. Fax 215-884-0738

Advertise your clossified ad on B&C's Website.
Contoct Antoinette Pellegrino
for info
ph: 212-337-7073 or

e-mail: apellegrino@b&c_cahners.com

Classifieds
' LEGAL NOTICE

CABLE TV ASSESTS FOR SALE BY RECEIVER

The Recelver of the assets of Rigel CSSF Joint Venture ("Rigel CSSF™) appolnted pursuant to the Order of the
United State District Court for The District of Massachusetts (“Court”) dated March 18. 1997. is offering for
sale certain veal property located in Port St. Joe, Florida and assets used or useful in cable television systems
serving residents in the Georgia counties of Applying (City of Surrency). Brantley (City of Hoboken). Bullock
(Portal), Burke (Midville and City of Sardis). Chatham (Port Wentworth). Effingham (City of Guyton), Glascock
{City of Gibson). Jefferson (City of Stapleton, Lee (City of Smithville). Sumter (City of Leslie and City Plains and
CobbilLake Blackshear/Desoto), and the Florida County of Gulf (Port St. Joe)

The Receiver has entered into an Asset Purchase Agreement (“Agreement’) dated September |7, 1997, subject
to approval of the Court. to sell substantially all of the assets of Rigel CSSF for a cash purchase price of
$2.800.000. The Receiver will entertain higher of better offers equal to or greater than $2.850.000. Interested
purchasers should submit higher or better offers to the Receiver in writing by 5:00 p.m. on or before January 29
1998. Paruies submitting higher or better offers will be required to deposit with the Recelver $200,000 in
certified funds as a refundable deposit towards the purchase price and provide satisfactory evidence of the ability
to pay in cash the balance of any offer to purchased the assets. Parties submitting higher or better offers will be
required to appear at a hearing to be held on February 5. 1998 AT 4:00 p.m. at the Unlted State District Court,
John W.McCormack Building, U.S. Past Office and Courthouse. Boston, Massachusetts

The assets offered by the Receiver consist of the following (1) real property: the real property iocated at 503
Third Street. Port 5t. Joe. Florida. consisting of an office building and real property identified as Lot 1. Block |1
and Lot 3, Block 11 of the City of Port St. Joe. Florida. according to the official map thereof on file in the Office
of the Clerk of Circuit Court. Guif County. Florida and headend receiving site location on Niles Road in Port St
Joe. Florida: and () personal property: Satellite dishes. earth stations, towers, power supplies, descramblers
modulators. scramblers. antennas. equipment rack. taps, line splltters. receivers. coaxial cable. amplifiers. and
other equipment necessary for providing cable television services, customer lists, headened leases. Crossing
Agreements, Pole Attachment Agreements and coples of all records including billing and other databases

For more information, prospective purchasers should immediately contact

Robert ). Maccini, Receiver
Media Services Group, Inc.
170 Westminster Street, Suite 701

Providence, Rl 02903
Telephone: 401-454-3130; Fax: 401-454-3131

For Sale: 5KW non directional religious format
station. Top 100 markets. Excellent cash flow.
Reasonable price. Reply to Box 01295

" FOR SALE STATIONS

10.000 AM - 6 kw FM combe. Too valuable to

sell separately. One million SW city. great
growlh, great climate. Spanish pop. 30% LMA or
cash sale. 800-213-1785.

Central Texas, small market combo, excellent
facilities: Central Alabama non-commercial FM
Central Georgia, adjacent FM-FM combo
Others. Mayo Communications, 813-971-2061

Dominate a smaller
market growing with the South-
east -- own it all for tess than $3
million. Call 813-968-8165.

radio |

Southern California AM station for sale in
largest county in Califernia. Money maker for
owner/operator, includes property. Call 800-
928-8380.

VIDEO FIBER SERVICES

LOWEST RATES
for ‘
Occasional Video Fiber Services

212-719-2100 x23
www.triumphco.com

WANT TO RESPOND TO A
BROADCASTING & CABLE BLIND BOX ?

Send resume/tape to:

Box .

245 West 17th St
New York, New York 10011

www americanradiohistorv com
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“For the Record” compiles applications filed

with and actions taken by the FCC. Applica-

tions and actions are listed by state: the date
the application was filed or the action was
taken, when available, appears initalic.

[ Abbreveations: AOL } assigrnent ol Iiccnw.-;ml
antenna: cho—channels CP—construction permit:
BLEP. —debtor in possession: ERP—elHeciive radiated
power: khs—hiohertz: km—kilometers: kw —kilow e
m-—meiers: mhy—megahentzo mi—miles: Th—1rans-
mitter lovation TOC- - tramsfer of control: w—wans
One meter equaks 328 feet

OWNERSHIP CHANGES
Filed
Tuscaloosa, Ala. (BTC-971215GG)—GMC
Broadcasting Inc. for wspz(am): involuntary
TOC from William A. Grand Jr., deceased, to

William Alexander Grant Il and Walter B.
Grant, co-executors. Dec. 19

Jackson, Minn. (BTC-971212HL)—Kleven
Broadcasting Co. of Minn. for kkOJ(AM):
involuntary TOC from Estate of Leslie J.
Kleven to Marguerite Kleven. Dec. 22

Jackson, Minn. (BTCH-971212HM)—
Kleven Broadcasting Co. of Minn. for krac
(FM): involuntary TOC from Estate of Leslie
J. Kleven to Marguerite Kleven. Dec. 22

Carson City, Nev. {(BAL-971211EC)—MB
Broadcasting Corp. for kpTL(AM): involuntary
AOL from MB Broadcasting Corp. to MB
Broadcasting Corp., debtor-in-possession.
Dec. 22

NEW STATIONS

Canceled/dismissed

Troy, Ala. (BPED-970807MF)—Paositive
Programming Foundation for noncommer-
cial FM at 91.1 mhz. Dec. 16

Marvell, Ark. (BPED-950905ME)—East
Arkansas Educational Foundation for non-
commercial FM at 91.5 mhz, 50 kw, ant. 150
m. Dec. 16

Peachtree City, Ga. (BPED-970407MD)—
American Family Assn. for FM at 91.7 mhz.
Dec. 15

Iron Mountain, Mich. (BPH-951013MF)—
Superior Media Group Inc. for FM at 106.7
mhz, 2.25 kw, ant. 165 m. Dec. 2

Returned

Effingham, lll. (BPED-971120MA}—Ameri-
can Family Assn. for noncommercial FM at
89.3 mhz. Dec. 17

Filed

Greenfield, Calif. (971205MF}—Prunedale
Educational Foundation Central Calif. Inc.
for noncommercial FM at 89.9 mhz. Dec. 19
Mountain Gate, Calif. (971212AB)—South-
ern Oregon University for noncommercial
AM at 1450 <hz. Dec. 19

Loveland, Colo. (971209MI)—Colorado
Christian University for noncommercial FM
at 89.7 mhz. Dec. 19

Coconut Creek, Fla. (971202MG)—Brow-
ard Community College for noncommercial
FM at 88.7 mhz. Dec. 19

Broadcasting & Cable January 5 1998

Lake City, Minn. (971208ME)—Gregory D.
Gentling Jr. for FM at 94.9 mhz. Dec. 19
Lake City, Minn. (971204MD)—James D.
Ingstad for FM at 94.9 mhz. Dec. 19

Lake City, Minn. (971203MB)—Jerry
Papenfuss for FM at 94.9 mhz. Dec. 19
Lake City, Minn. (971204MC)—Sorenso
Broadcasting Corp. for FM at 94.9 mhz.
Dec. 19

Sardis, Miss. (971203MC)—George S.
Flinn Jr. for FM at 102.1 mhz. Dec. 19
Naylor, Mo. (971203ME)—George S. Flinn
Jr. for FM at 99.9 mhz. Dec. 19

Newark, Ohio (971117MS)—Riverside Min-
istries for FM at 89.3 mhz. Dec. 15

Norwalk, Ohio (971121MB)—Cleveland
Public Radio Inc. for noncommercial FM at
90.7 mhz. Dec. 9

Youngsville, Pa. (971208MC)—Living Word
of Faith Christian Outreach for noncommer-
cial FM at 88.5 mhz. Dec. 19

Logan, Utah (BPED-971205MA)—Listeners
Community Radio of Utah Inc. (Fran Pruyn,
chairperson, 208 West 800 South, Salt Lake
City, Utah 84101) for FM at 90.5 mhz, .3 kw,
ant. 380 m., at apex of unnamed peak, 3.3
km SW of Clarkston, Utah. Dec. &

Oakley, Utah (971120MI)—Ramsley Leas-
ing Inc. for FM at 101.5 mhz. Dec. 9
Qakley, Utah (971120MJ)—Simmons Fam-
ily Inc for FM at 101.5 mhz. Dec. 9
Cheyenne, Wyo. (971210MA)—Broadcast-
ing for the Challenged Inc. for noncommer-
cial FM at 88.1 mhz. Dec. 19

Cheyenne, Wyo. (971210MA)—Broadcast-
ing for the Challenged Inc. for noncommer-
cial FM at 89.7 mhz. Dec. 19

Laramie, Wyo. (971208MD)—Western
Inspirational Broadcasters Inc. for noncom-
mercial FM at 90.9 mhz. Dec. 719
Sheridan, Wyo. (971208MA}—American
Family Assn. for noncommercial FM at 88.7
mhz. Dec. 15

FACILITIES CHANGES
Dismissed

Spencer, lowa (BPH-970825IC)—lowa
Great Lakes Broadcasting Co. for KICO-FM:
change ant. Dec. 10

Missoula, Mont. (BMPED-970403I1C)—
Faith Communications Corp. for new FM:
¢hange main studio location. Dec. 15
Waco, Tex. (BP-970801AC)—Gulfstar
Communications Waco Licensee Inc. for
KKTK(AM): change TL, power, ant. Dec. 71
Filed/Accepted for filing

Warrior, Ala. (971204IH)—WBHK LLC for
wBHK(FM): change ERP, TL, ant. Dec. 16
Lake Havasu City, Ariz. (971128/A)—Rick
L. Murphy for kBBC(Fm): Change channel
from 266A to 266C1. Dec. 11

Anaheim, Calif. (9711261B)—Anaheim Radio
Assoc. for kezv-FMm: change ERP. Dec. 9
Ontario, Calif. (971114IF)—Chagal Com-
munications Inc. for kRea(Fm): change ERP.
Nov. 26

Pendondo, Calif. (9711141G)—Chagal
Communications Inc. for kFOx(Fm): change
ERP. Nov. 26

Sacramento, Calif. (9712021D)—Family
Stations Inc. for Kepr(FM): change ERP.
Dec. 12

San Francisco (971113IC)—KKSF License
Corp. for kkSF(Fm): change ERP, ant. Nov. 24
Santa Ana, Calif. (971204|F)—KALI-FM
Inc. for kALI-FM: change ERP, ant. Dec. 16

Colorado Springs (971110MB)—Educa-
tional Communications of Colorado Springs
Inc. for KTLF(FM): change ERP, ant. Nov. 25

Greeley, Colo. (971120lA)—Jacor Broad-
casting of Colorado Inc. for kGLL(Fv): Change
TL, ant. Dec. 2

Apalachicola, Fla. (971112IE)—John H.
Wiggins for wxGJ(Fm): change from 288A to
288C2. Nov. 24

BY THE NUMBERS
BROADCAST STATIONS Service Total
 Service Total | | commercial VHF TV 558
pEammercial AM 4,786 | | commercial UHF TV 639
| Commercial FM 5527 | | Educational VHF TV 124
| Educational FM 1.914 | | Equcaticnal UHF TV 242
| Lotak i 12,227 | | Total TV 1,563
| VHF LPTV 557 CABLE
| UHF LPTV 1,474 |
== = —— | Total systems 11,600
| Total LPTY 2,031 : - 1
Basic subscribers 64,800,000
FM translators & boosters 2,867
= — Homes passed 93,790,000
VHF translators 2,256 | ; =
| | | Basic penetration® 66.1%
| UHF translators 2,721 | “Based on TV household uriverse of 98 million
Total Translators T BAd | O oic BY BroADGASTING & CasLE
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Crestview, Fla. (971114IE)—Crestview
Broadcasting Co. Inc. for waaz-FM: change
ERP, TL, ant. Nov. 26

Edgewater, Fla. (971107ML)—Mims Com-
munity Radio Inc. for wkTto(FM): change TL,
ERP, frequency, class, ant. Nov. 20

Green Cove Springs, Fla. (971205I1B)—
Jacor Broadcasting of Florida Inc. for
wJBT(FM): change ERP, TL, ant. Dec. 16
Gretna, Fla. (BPH-9711121G)—De-Col Inc.
for wawn(FM): change channel. Nov. 26
Marianna, Fla. {9712041B)—MRF Inc. for
wJaQ(FM): change ant. Dec. 16

Orlando, Fla. {971105AA)—Cox Radio Inc.
for wHOO(AM): change ant., increase night
power. Nov. 17

Punta Rassa, Fla. (971204/|D)—Intermart
Broadcasting Gulf Coast for wwwbD(FM):
change channel from A to C3. Dec. 16
Tavernier, Fla. (9712041E)—Linda U.
Kulisky for wiFL(FM): change channel from A
to C3. Dec. 16

West Palm Beach, Fla. (BMP-971103-
AA)—Fairbanks Communications Inc. for
WJINA(AM): change ant. Nov. 12
Cartersville, Ga. (971023MG)—Immanuel
Broadcasting Network Inc. for wCCv{Fm):
change ERP, class, ant. Nov. 24
Chatsworth, Ga. {BPH-971103ID)—Annice
Haygood Trevitt Suppert Trust for waMT(FMm):
change ERP, TL, ant. Nov. 19

Douglas, Ga. (9711211A)—Orchon Media
Inc. for wkzz(Fm): change main studio loca-
tion, ERP, class, city of license. Dec. 11
Nashville, Ga. (9711191A)—Tifton Broad-
casting Corp. for wiyr(FM): change ERP,
class. Dec. 4

Carterville, Ill. (BPH-971103I1D)—M.P.
Broadcasting Inc. for wxLT(FM): change
channel. Nov. 19

Danville, ll. (BP-971204AC)—Vermillion
Broadcasting Corp. for wity(am): change ant.
Dec. 16

Springfield, Ill. (BPED-970604ME)—Cor-
nerstcne Community Radio Inc. for
wLGM(FM): change ERP, class. Dec. 1
Urbana, lll. (971027IF)—Tak Communica-
tions LLC for wkio(Fm): change TL. Nov. 14
Richmond, Ind. (BPH-9708261B)—
Rodgers Broadcasting Corp. for wWrMG(FMm):
change TL. Dec. 2

Valparaiso, Ind. (971104AA)—Birach
Broadcasting Corp. for wnwi(am): change
city of license, TL, ERP, ant. Nov. 13
Ankeny, lowa (BPH-971020IF)—V.0.B.,
Inc. for kmxo(FM): change channel to 292C3.
Nov. 19

Ottawa, Kan. (9711261A)—Ottawa Christ-
ian Radio Inc. for krRBW(FM): change ERP.
Dec. 9

Irvine, Ky. (971014IM)—Kentucky River
Broadcasting Co. for wcyo(Fm): change
ERP, TL, frequency, class, ant. Nov. 28
Louisville, Ky. (BMPET-971119KE)—Ken-
tucky Authority for Educational TV for wkmJ-
Tv: change antenna location. Dec. 1
Newport, Ky. (BPCDT-971119KF)—Malrite
Communications Group Inc. for wxix-Tv. new

For the Record

digital television facility: ch. 29, 247.6 kw,
ant. 290 m., 2400 Lehman Road, Cincinnati.
Dec. 2

Somerset, Ky. (BPED-971209I1B)—Somer-
set Educational Broadcasting Foundation for
WTHL(FM): change ERP, ant. Dec. 16
Winchester, Ky. (9711201B)—Citicasters
Co. for wwyc(Fm): change TL. Dec. 2
Alexandria, La. (971117MP)—American
Family Assn. for kapm(Fm): change ant. Dec. 9
Baton Rouge (BMPED-971105IC}—Jimmy
Swaggart Ministries for wurm{Fm}: change
ERP, TL, ant. Nov. 18

Garyville, La. (BP-971106AA)—222 Corp.
for wekw(am): change ant. Nov. 17
Natchitoches, La. (BPH-970611IH)—Bun-
drick Communications Inc. for kzBL(FM):
change channel from 240A to 264C3. Dec. 9
Slidell, La. (9711211B)—Phase |l Broad-
casting Inc. for wLTs-FM: change community
of license. Dec. 11

Hurlock, Md. (971103IB)—MTS Broadcast-
ing LC for waai(Fm): change frequency from
265A to 263A. Nov. 17

Salisbury, Md. (BPCDT-971117KF)—
WBOC Inc. for weoc-Tv: new digital televi-
sion facility: ch. 21, 173.8 kw, ant. 305 m.,
1.2 mi S of Rts. 24 and 247 near Sharptown,
Md. Dec. 2

Flint, Mich. (BP-971126AC)—Midwest
Broadcasting Corp. for wsnL(am): reduce
night power. Dec. 8

Leroy Township, Mich. (971201MD)—
Superior Communications for WLGH(FM):
change ERP, class. Dec. 11

Anoka, Minn. (9712091A)—Chancellor
Media Licensee Co. for kaaL(Fm): change
TL, ant. Dec. 16

Pine City, Minn. (BPH-971027IE)—Pine
City Broadcasting Co. Inc. for wCMP-FM:
change channel, frequency from 221A to
265C3. Nov. 14

Spring Valley, Minn. (BPH-971112IH)—
KVGO Inc. for kvGo(Fm): change ERP, TL,
ant., class. Nov. 26

Bay Springs, Miss. (BP-971113AB)—Cot-
ton Valley Broadcasting Co. for wizk(Fm):
reduce power, change ant. Nov. 21
Houston, Miss. (971113MA)—Southern
Cultural Foundation for wJzs(FMm): change
TL, ERP, frequency, ant. Nov. 20

Joplin, Mo. (BP-971208AA)—Land Go
Broadcasting Inc. for kQvx(am): reduce
power, change ant. Dec. 16

Lexington, Mo. (BPH-971105IB)—Allur-
Kansas City Inc. for kccx(Fm): change main
studio location. Nov. 19

Moberly, Mo. (BPH-971105I1A)—KWIX Inc.
for kRES{FM): change ERP, ant. Nov. 19
Neosho, Mo. {(9712031A}—KBTN Inc¢. for
KBTN-FM: change channel from A to C3.
Dec. 16

Sunrise Beach, Mo. (BMPED-9711041A)—
Community Broadcasting IncC. for kKaxJ(Fm):
change ERP, TL, ant. Nov. 18
Warrensburg, Mo. (971029IF}—Central
Missouri State University for kCMw-FM:
change ant. Nov. 14

East Helena, Mont. (971117ID)—Staradio
Corp. for kHKR-FM: change channel. Nov. 26
Omaha (971128IE)—Journal Broadcast
Group for kEZO-FM: change ant. Dec. 11
Laughlin, Nev. (971126A1)—KLSQ-AM
License Corp. for kLsa(am): change commu-
nity of license, TL. Dec. 16

Eunice, N.M. (971202IF)—Mark C. Nolte for
KYRK(FM): change ERP, class. Dec. 16

East Syracuse, N.Y. (971121AB)—Cram
Communications LLC for wsiv{am): change
ERP, frequency. Dec. 5

Charlotte, N.C. (BPCT-971119KH)—Jeffer-
son-Rilot Communications Co. for weTtv(Ty):
change ant. Dec. 22

Hendersonville, N.C. (9711241C)—SFXSC
LP for wmyi(FMm): change ERP, TL, ant. Dec. 9
Roanoke Rapids, N.C. (9712041A)—Better
Life Inc. for wzru(Fm): change ERP. Dec. 12
Robbinsville, N.C. (971103IH)—Cherokee
Broadcasting Co. Inc. for weve-Fm: change
ERP. Nov. 21

Wilmington, N.C. (971124|A)—Family
Radic Network Inc. for wwiL-FMm: change TL.
Dec. 2

Walhalla, N.D. (9712021G)—Norex Broad-
casting Inc. for kauJ(Fm): change ERP, TL,
ant. Dec. 16

Cincinnati (BP-971120AB)—Jacor Broad-
casting Corp. for wLw(am): new auxiliary
antenna. Dec. 1

Columbus, Ohio (971126AF)—Citicasters
Co. for wrvn(am): increase night power,
change night TL, ant. Dec. &

London, Ohio (BPED-971202IE)—Biue
Chip Broadcasting Ltd. for wckx(Fm): change
TL, pattern, ant. Dec. 15

New Lexington, Ohio (971120IC)—Perry
County Broadcasting Co. Inc. for wwJm(Fm):
change channel to 290A. Dec. 2

Ripley, Chio (971205IC)—Richard L.
Plessinger Sr. for wacL(FM): change ERP,
ant. Dec. 16

Washington Court House, Ohio (971126-
IC)—Rodgers Broadcasting Corp. for wcHo-
FMm: change ERP, TL, ant. Dec. 9

Seaside, QOre. (971125IC)—Ken's Corp.
for kuLu(FM): change channel to class C3.
Dec. 11

Cambridge Springs, Pa. (971202I1C)—
Macbeth Communications Inc. for waom(Fm):
change ERP, ant. Dec. 12

Harrisburg, Pa. (BMP-971204AB)—Dame
Media Inc. for wkBO(am}: reduce power,
change ant. Dec. 16

Tyrone, Pa. (BP-971114AB)—Cary H.
Simpson for wsHP(AM): change TI, ERP, ant.
Nov. 25

Providence, R.l. (971114I1C)—Brown
Breoadcasting Service Inc. for wBRU(FM):
change ERP, TL, ant. Nov. 26

Seneca, S.C. (971110MD)—Alpeak Broad-
casting Corp. for wrEk(FM): change TL, ant.
Nov. 28

Sioux Falls, §.D. (9711251A)—Southern
Minnesota Broadcasting Co. for kMxC(Fm):
change TL, ERP, ant. Dec. 12
Graysville, Tenn. (BPH-971104I1B)—
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WAYB Inc. for wave-Fm: change ERP, TL,
ant. Nov. 19

Huntingdon, Tenn. (BPH-9710291E)—
Milan Broadcasting Co. Inc. for wvHR(FM):
change channel to 265C3. Nov. 19
Jamestown, Tenn. (971024IH)—Baz
Broadcasting Inc. for woes-rm: change TL,
ant. Nov. 14

Jamestown, Tenn. (971107IC)—Bible
Believers Network Inc. for wewe-Fm: ¢change
ERP, TL, ant. Nov. 21

Oliver Springs, Tenn. (BPH-971112IF)—
Dick Broadcasting Co. of Tennessee for
wxvo(Fm): CP for auxiliary ant. Nov. 26
Shelbyville, Tenn. (9711261G)—WYCQ
Inc. tor wzrc(Fm): change ant. Dec. 77
Waynesbora, Tenn. (BPH-9711061A)—
Ohio Broadcast Assoc. for wrra(FM): change
ERP, TL, ant. Nov. 19

Abilene, Tex. (9712051A)—Radio Sun-
group of Texas Inc. for KEAN-FM: change
ERP. Dec. 16

Clarendon, Tex. (BMPH-971103IF)—Roho
Broadcasting Co. for kEFH{FM): change TL,
ant. Nov. 19

Cleveland, Tex. (BMPH-9709171Z)—Texas
Classical Radio Inc. for kkTL(FM): change TL,
ant. Dec. 19

Dublin, Tex. (9711261D)—Cen-Tex Media
Inc. for kSTv-FM: Change ant. Dec. 12

El Paso (BMP-971118AD)—McClatchey
Broadcasting for keLr(am): augment day and
night patterns. Nov. 28

Floresville, Tex. (9711251B)—April Com-
munications Group Inc. for kRIO-FM: change
ERP, ant. Dec. 12

Fort Worth (BPED-971125ID)—Texas
Christian University for kTcu-FMm: change
ERP, class, ant. Dec. 11

Hallettsville, Tex. (971124ID)—Hill Country
Radio for kTxm(FM): change ERP, ant. Dec. 11
New Boston, Tex. (9711041E)—Basso
Broadcasting Inc. for kEwL(FM): change
channel. Nov. 20

New Braunfels, Tex. (971024/1)—New
Braunfels Communications Inc. for KNBT(FM):
change ERP. Nov. 14

Temple, Tex. (971110l1A)—Stellar Commu-
nications Inc. for kkik(Fm): change ERP, TL,
city of license, ant. Nov. 21

Waco, Tex. (BP-971126AD)—Gulfstar
Communications for kwTx(am): reduce
power, change TL, ant. Dec. 8

Roosevelt, Utah (9711261F)—Duane T.
Lund for kxra(FM): change channel from
232C2to 232C1. Dec. 11

Spanish Fork, Utah (9712041G)—Citicasters
Co. for kBkk(Fm): change ERP, ant. Dec. 16
Richmond, Va. (BPED-971202IB)—Central
Virginia Educational TV Corp. for wCve-Fm:
change ERP. Dec. 16

Richmond, Va. (BP-971106AB)—Gee
Communications Inc. for wxai(am): reduce
power, change ant. Nov. 20

Ephrata, Wash. {(971024IG)—Mirage Com-
munications Corp. for kuLe-Fm: change ERP,
TL, ant. Nov. 14

Madison, Wis. (BPCDT-971117KE)—

for the Record

Shockley Communications Corp. for wkow-
Tv: new digital television facility: ch. 26,
218.5 kw, ant. 455 m., 8559 Mineral Point
Road, Verona, Wis. Dec. 2

Mayville, Wis, (971024IF)—Mayville Li-
cense Corp. for wmvm(Fm): change TL, ant.
Nov. 28

Nekoosa, Wis. (9711071B)—Berry Radio
Co. for wxec{FMm): change TL. Nov. 21

CALL-SIGN ACTIONS

Granted

Atmore, Ala.—Maranatha Ministries Foun-
dation Inc. for new AM: change to wPHG.
Nov. 12

Birmingham, Ala.—Dick Radio Alabama
Inc. for wenn-FM: change to wrAx(AM). Dec. 1
Opelika, Ala.—Auburn Network Inc. for
WJHO(AM): change to wani. Dec. 1
Trussville, Ala.—American General Media
for wrax(FM): change to wenn. Dec. 2
Havasu City, Ariz.—Rick L. Murphy for
KBBC-FM: change to kRRK. Nov. 28

Sierra Vista, Ariz.—D.B. Broadcasting LLC
for kLTw(AaM): change to kTan. Dec. 22
Tueson, Ariz.—Journal Broadcast Group
Inc. for kkHG(FM): Change to kzrT. Dec. 12
Benton, Ark.—Clear Channel Radio Licens-
es Inc. for kmvi(Fm): change to kpbk. Dec. 15
Jacksonville, Ark.—Clear Channel Metro-
plex Licenses Inc. for kpDk(FM): change to
KQAR. Dec. 15

Little Rock, Ark.—Citadel License Inc. for
KEZQ(AM): change 1o kuH. Nov. 21

Lowell, Ark.—GulfStar Communications for
KKZQ(FM): change to kmxrF. Nov. 17

Ola, Ark.—KERM Inc. for new FM: change
to kKARV-FM. Dec. 5

Wrightsville, Ark.—Citadel License Inc. for
WYTN(FM): change to kLAL. Nov. 17
Coalinga, Calit.—American Educational
Broadcasting Inc. for new FM: change to
KAzZB. Dec. 8

Crescent City, Calif.—Humbotdt State Uni-
versity for new FM: change to kHsSR. Dec. 8
Lake Isabella, Calif.—Robert J. and
Katherine M. Bohn for kvLi(am): change to
KQAB. Dec. 8

Livingston, Calif.—Educational Media
Foundation for new FM: change to kSkD-FM.
Nov. 12

Los Angeles—KABC-AM Radio Inc. for
kTZN{AM): change to kois. Nov. 21

Los Angeles—One-on-One Sports License
of Calif. LLC for kxmG(AM): change 10 kCTD.
Dec. 19

Marysville, Calif, —EMI Sacramento Radio
Inc. for kSxx-FM: change to KRCx-FM. Nov. 28
Porterville, Calif.—Paxson Communications
Corp. for kkaG(Tv): change 10 kPxF. Dec. 8
Roseville, Calif. —EMI Sacramento Radio
Inc. for new AM: chang to ksxx. Nov. 17
San Luis Obispo, Calif.—People of Action
for new FM: change to kPaT. Nov. 24
Shafter, Calif.—American General Media
for kLyo{Fm): change to kcoo. Dec. 11

Turlock, Calif.—Silverado Broadcasting

Co. for wCDR(AM): change to wvIN. Nov. 10

Meeker, Colo.—Western Slope Communi-
cations LLC for new FM: change to kavw.
Dec. 8

Montrose, Colo.—North Fork Valley Public
Radio Inc. for new FM: change to kAxD(FM).
Dec. 19

Bethany Beach, Del.—Great Scott Broad-
casting for wxsk(Fm): change to wiyn. Nov. 21

Laurel, Del.—Samson Communications
Inc. for wONO(FM): change to wunE. Nov. 28

Belleview, Fla.—Walker Information and
Education institute Inc. for new FM: change
10 wwkO(FM). Dec. 19

Bradenton, Fla.—Paxson Communications
Corp. for wrcT(Tv): change to wexm. Dec. 8

Callaway, Fla.—Root Communications Ltd.
for wbori(FM): change to wmxp. Nov. 21
Englewood, Fla.—Jacor Broadcasting of
Sarasota Inc. for weon(FM): change to wLTF.
Dec. 22

Keystone Heights, Fla.—Bible Broadcast-
ing Network Inc. for new FM: change to
WYFZ. Nov. 21

Key West, Fla.—Spanish Broadcasting
System of Florida Inc. for wskp({Fm): change
1o wvMQ. Nov. 21

Marco, Fla.—University of South Florida for
new FM: change to wawm(Fm). Dec. 19
Melbourne, Fla.—Paxson Communications
Corp. for wiRB(TV): change to wopx. Dec. 8
Miami, Fla.—Paxson Communications
Corp. for wetd(Tv): change to wxpx. Dec. 8
Miami Springs, Fla.—One-on-One Sports
for wema(am): change to wnma. Nov. 25
Miami Springs, Fla.—Spanish Broadcast-
ing of Florida for new AM: change to wcma.
Dec. 5

Panama City, Fla.—Root Communications
Ltd. for weFm(FM): change to work. Nov. 21
Pinellas Park, Fla.—Clear Channel Metro-
plex Licenses Inc. for wmTx(am): change to
wwBa. Dec. 19

Tavernier, Fla.—Linda U. Kulisky for new
FM: change to wiFL. Nov. 21

West Palm Beach, Fla.—James Crystal
Enterprises LC for weaT({am): change to
woua. Dec. 19

Carroliton, Ga.—International Zenith Inc.
for wppPi(Am): Cchange to weTR. Dec. 8
Dublin, Ga.—American Family Assn. for
new FM: change to wawH. Nov. 21
Marbleton, Ga.—Gonzales Broadcasting
Inc. for new FM: change to wawe. Nov. 24
Burley, Idaho—Idaho State Board of Educa-
tion for new FM: change to kesy(Fm). Dec. 19
Chicago—WVVX License Inc. for wzos(am):
change to wios. Nov. 24

Columbia, lll.—Citicasters Co. for wiMJ(Fm):
change to kMJM-FM. Dec. 15

Duquoin, lll.—American Family Assn. for
new FM: change to wawJ(Fm). Dec. 19

Kankakee, lll.—American Family Radio for
new FM: change to wawr. Nov. 21
Tower Hill, lll.—Virden Broadcasting Corp.

for new FM: change to wraN. Nov. 17
—Compiled by Sara Brown
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Jan. 8-11—"International CES: The Source for
Consumer Technologies,” consumer electronics
axposition presented by the Consumer Electron-
Ics Manufacturing Assoclation. LVCC, Sands,
Hilton and Alexis Park, Las Vegas. Contact: (703)
907-7674.

Jan. 9-11—"Civic Journalism: Advances in
Reporting,” workshop sponsored by the Radlo and
TV News Directors Foundation and the Pew Center
for Civic Journalism. Terrace Garden Hotel,
Atlanta. Contact: Sarah Pollack, {202) 331-3200.
Jan. 11—The Caucus for Producers, Writers &
Directors 15th annual awards dinner. Regent Bev-
erly Wilshire Hotel, Beverly Hills, Calif. Contact:
David Levy, (818) 843-7572.

Jan. 14—Fifth annual Lebowitz & Associates
Telecommunications Seminar. Orlando, Fla. Con-
tact: Scott Lee, (305) 530-1322,

Jan. 15-17—Cable Sales Management School
1998," conference presented by the Cabletelevi-
slon Advertising Bureau. Grenelefe Conference
Center, Orlando, Fla. Contact: Nancy Lagos,
(212) 508-1229,

Jan. 16—40th New York Festivais International
TV Programming & Promotion Awards and Inter-
national Non-Broadcast Awards gala. Marriott
Marquis, New York City. Contact: (914) 238-4481
Jan. 18-21—National Retall Federation Conven-
tion convention. Jacob K. Javits Convention Cen-
ter, New York City. Contact: (800) 673-4692
Jan. 19-22—National Association of Televiei~~
Programming Executives 34th an-- '
ference and exihitin-

Center *°

| (pAa™ "

Dalehoo.

annual CTAM research conference. San Antonio
Marriott Rivercenter, San Antonio, Tex. Contact:
(703) 549-4200.

Feb. 3-4—"The Five Burning Questions,” DBS
conference presented by The Carmel Group.
Sheraton Gateway Hotel, Los Angeles. Contact:
Frangoise McAvinchey, (408) 626-6222.

Feb. 3-4—52nd annual Georgia Radio-TV Insti-
tute, presented by the Georgla Assoclalion of
Broadcasters. University of Georgia, Athens, Ga.
Contact: (770) 395-7200.

Feb. 3-4—Arizona Cable Telacommumicalions
Association annual meeting. Airport Hilton Hotel,
Phoenix. Contact: (602) 955-4122.

Feb. 5-7—32nd annual Soclety of Motion Picture
and Television Engineers Advanced Motion Imag-
ing Conference. Sheraton Centre Hotel, Toronto.
Contact: John |zzo, (314) 761-1100.

Feb. 5-8—18th annual Radio Advertising Bureau
Marketing Leadership Conference. Wyndham
Anatole Hotel, Dallas. Contact: Dana Honor, (800)
722-7355.

Feb. 8-10—North American National Broadcast-
ers Assoclation annual general meeting. DIRECTV
Bldg., Los Angeles. Contact: (416) 205-8533.
Feb. 11.13—"Issues and Arguments in the
World of Media,” fifth annual American Assocls-
tion of Advertising Agencles Media Conference
and Trade Show. Disneyland Hotel, Anaheim,
Calif. Contact: (212) 682-2500.

Feb. 18-20—Winning at Credit,” 33rd an~ "
Broadcast Cabie Credit Assnri=*"

Tropicana, Las V-~

= vV

FREE 3 WEEK
TRIAL PERIGD

Mo Obligation

For daily updates, check our Website at http: /www.broadcastingcable.com

March 10-12—NIMA Internationai spring confer-
ence. Hyatt Regency Capitol Hill, Washington.
Contact: (202) 289-6462.

March 12—14th annual National Association of
Black Owned Broadcasters Communications
Awards Dinner. Sheraton Washington Hotel,
Washington. Contact: (212) 897-3501.

March 17-21—National Broadcasting Soclety-
Alpha Epsilon Rho annual convention. Sheraton
Music City, Nashville. Contact: Richard Gainey,
(419) 772-2469.

March 28 —internationai Radio & Television
Soclety Foundation Gold Medal Award dinner.
Waldorf-Astoria, New York City. Contact: Marilyn
Ellis, {212) 867-6650.

March 26—Federal Communications Bar Asso-
clation luncheon featuring Tribune Broadcasting
President Dennis FitzSimons. Capital Hilton Hotel,
Washington. Contact: Paula Friedman, (202) 736-
8640.

April 3-8—Broadcast Education Association
43rd annual convention and exhibition. Las Vegas
Convention Center, Las Vegas. Contact: (202)
429-5354.

April 6-7—Television Bureau of Advertising
annual marketing conference. Las Vegas Hilion,
Las Vegas. Contact- /°*2) 486-1111.

Aprit & ~ soclation of Broadcasters
‘egas Convention Center,
') 429-5300.

0 Broadcaslers Associa-
n. Sheraton Uptown, Al-
Maes, (505) 881-4444,
, program of events to
<i Team, presented by
ns. Vail, Colo. Con-

57-5821.
ications Bar Assocla-
President John
‘ashington. Contact:
40,

Mo Cast

1al Natlonal Cable
n and exposition.
Atlanta. Contact:

wh :\y;nd cast Cable
rconference.
+. Contact: Mary
" vislon Assocl-
ac es- 3|aza Hotel,
te neW et fast P crad 4 that 1, (502) 864-
rhis VAU D aboll qailtes iy “n(qets*:" natsoever - .
need ¢ k:the" 2] wee ‘R: obligatio? prease choose e he European
mef.dﬁ':‘ "munde\"‘  FaX P 7:le§erL1tedby
me R L , Lon-
) YES B = o — ~p-mall 140-5308.
e e dio & Tele-
) T eon. Wal-
e e (i ________:;;o—— B B801XS wrilyn Ellis,
e e — Unions Sixth In-
- e "% . wosczst News Workshop. CBC Broad-
ar =3 o st entre, Toronto. Contact: (416) 205-8533.
K i it SEPTEMBER
e ~anest TUNcheon. Waldort-
st Ty _«ww rork City. Contact: Marilyn Ellis, Sept. 23-26—Radlo Television News Directors
Js 4 1212) 867-6650. Aszspclation international conference and exhibi-
rec 14010, Pre- March 5—Federal Communications Bar Associ- tTlon. Séan Am?lr':'lp Cgr;vennol? Czegéer‘,‘ GS_,ag ;Orgomo.
sen -. «nn@8. Ramada Inn Air- atlon reception in honor of the FCC Commission- ex. Contact: Rick Osmanski, (202) 467- .
port a, rid. Gontact: Betsy Herman, (813) ers. Grand Hyatt Hotel, Washington. Contact: OCTOBER
287-2600. Paula Friedman, (202) 736-8640.

Jan. 31-Feb. 3—55th annual National Reli-
glous Broadcaslers convention and exposition.
Sheraton Washington, Washington. Contact:
(703} 330-7000.

FEBRUARY

Feb. 2-4—"Profiting from Research Today,” 15th

March 6-8—57th annual Inlercollegiate Broad-
casting System conference. Hotel Pennsylvania,
New York City. Contact: Fritz Kass, (914) 565-
0003.

March 9-13—Second World Summit on Televi-
slon for Children. Queen Elizabeth Il Centre, Lon-
don. Contact: +44 (0)181 576 4444,

Oct. 28-31—Soclety of Motlon Picture and Tele-
vision Engineers 140th technical conference and
exhibition. Pasadena Convention Center, Pasade-
na, Calif. Contact: (914) 761-1100.
Major Meeting dates in red
—LCompiled by Kenneth Ray
(hem.ray® bc.cahners.com)
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Eifth Estater

Building a new network

ripping copy off the old AP wire, but

John “Jed™ Petrick quickly learned
that a career in newspaper journalism was
not in his future.

The year was 1978, Fresh out of Ohio
Wesleyan Universitly with a degree in jour-
nalism. Petrick hightailed it to the Los
Angeles Herald Examiner, where copy
kids were considered lucky if Alan Mala-
mud, the beloved sports editor at the time,
knew their names. Back then, Petrick—
now The WB’'s senior vice president of
media sales-—dreamed of a career as a
sports scribe. not as a peddler of network
airtime,

That goal had been formed. however,
before he laid eyes on an aging sports-
writer who covered college football games.
“Here was a guy 42 years old filing stories
about kids who were 20 years old.” Petrick
remembers. “There went the glamour of
the newspaper world. So I quit.”

It was back to New York for Petrick.
who still hoped for a gig in writing but was
willing 1o explore his options. He failed to
turn heads as a potential advertising copy-
writer, bul an acquaintance in the agency
world convinced Petrick to think media
planning. And Grey Advertising was will-
ing to give him a shot.

“For a 22-year-old. | got to sce so many
things—radio. sports. TV, magazines and
outdoor. It’s a very interesting, broad view
of how an advertiser can market his prod-
uct,” Petrick says. “As a consultant. you're
there to best spend a client’s ad dollar. to
meet their objectives. It's a terrific place to
[earn what goes on.”

CBS came calling in 1983, providing an
opportunity to link his newfound expertise
in media planning with his love of TV,
Once again. the schooling was priceless:
Petrick learned the nuts and bolts of net-
work sales and pricing. He also got to do
some legwork under Joe Abruzzese (now
CBS president of sales) in sports sales—
experience that would eventually come in
handy at Fox.

[t was a humbling time tor the young
Petrick. "Joe asked me to do a budget rev-
enue analysis on a long driving champi-
onship.” he recalls. *I was looking at com-
parable events—road races. It took me tour
days to do it. So I gave this analysis to Joe
... and he ok one look at me and said,
*led. it’s a long drive championship for
golf.” ™

There was something romantic about

“I'm a little taken
aback at how much
I learned at Fox
and put into play
here. The parallels
to Fox just blow
me away.”

John Edward
Petrick

Senior VP, media sales, The
WB, New Yorik; b. Oct. 11,
1956, Summit, NJ.; BA,
journalism, Ohio Wesleyan
University, 1978; copyperson,
Los Angeles Herald Examiner,
1978; Grey Advertising, New
York: assistant media planner,
1979-81; group head, 1981-
83; CBS, New Yorlk: sales
planning, 1983-85; account
executive, 1985-88; account
executive, Fox, New York,
1988-89; director, Fox Sports,
New York, 1989-93; owned his
own sports marketing and
production company, New
York, 1991; VP of sales, The
Baseball Network, New York,
1993-94; current position
since October 1994; m.
Patricia Keane, Sept. 3, 1988;
children: Katherine, 4; Kevin, 3

www.americanradiohistorv.com

Fortunately. former CBS comrade
David Cassaro (who now heads sales at E!
Entertainment) went over 1o a start-up
called Fox and told Petrick he should give
italtry.

“1 was intrigued with Fox. Here | was
selling the Emmys at CBS. and Fox
announces they ve stolen the Emmys. | was
really surprised by that. That definitely got
my attention.” Petrick recalls. “They were a
little bit contrarian. The great thing about
Fox was it was this small crew who were all
young and a little bit over our heads. We
had a big say in what was going on.”

Petrick’s proudest accomplishments?
Putting together an NFL pitch that touted
the ability of the younger-skewing Fox to
altract the next generation of fans. Fox
didn’t get the rights in 1989, but a similar
presentation hetped the budding network
nab the rights just four years later. “We
definitely legitimized Fox that day in the
cyes of the NFL.™ he says.

Petrick left Fox to dabble in his own
sports marketing and production company
and a start-up baseball network. but his ties
to Fox alumni remained. By May 1994,
former Fox CEO Jamie Kellner was talk-
ing to Petrick about the creation of a new
broadcast network,

“I'm a little taken aback at how much |
learned at Fox and put into play here. This
has been really hard. | was definitely over
my head when | came here. But the paral-
lels o Fox—especially in those first three
years—just blow me away.”

Now's a magic time tor The WB, Pet-
rick says proudly. Come January. it will
launch a slate of midseason shows that
mcludes the critically acclaimed drama
Dawson’s Creek. On Jan, 15, five former
UPN affiliates will switch to The WB.
And the childrens lineup—which has
enjoyed key growth this season—enters
the January upfronts with significant
momentum.

“Everything is working. Eighteen
months ago. we weren't feeling like this.
We weren’t getting the recognition in the
press.” Petrick says.

This is about the time Petrick likes to
pinch himselt. He often has feelings of déja
vy from his days at Fox.

*“l can’t begin to say how lucky I am, to do
something I've done once before.” Petrick
says. “How many people find a job they real-
ly liked. which they get to do a second time
someplace else?” —d.ynette Rice

— —— —— SR S—
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BROADCAST TV

Appointments at WGFL(TV)
Gainesville/High Springs. Fla.: Clay
Brinker, sales manager. woGX(Tv)
Ocala. Fla.. joins in sume capacity; Sue
Edwards, manager. program administra-
tion, WOGX, joins as creative services
director/operations manager: Skip Simp-
som, artl director, WOGX., joins as promo-
tion director.

Ron Longinotti,
VP/GM,
KOTV(TV) Tulsa,
Okla., named
president/GM.

Amy McCombs,
president/CEQ,
Chronicle Broad-
casting Co.. and
president/ GM,
KRON-TV San
Francisco, elected
chair of the Calitornia Chamber board
of directors.

Longinotti

Harvey Amold, associate director, engi-
neering, University of North Carolina
Center for Public Television. joins
Maryland Public Television, Baltimore,
as VP, engineering.

Tom Griesdom,
GM., Malrite
Communications
Group's wol0(TV)
Cleveland, named
VP.

Ed Collister, con-
troller. Rogers &
Hardin law firm,
joins WAGA-TV
Atlanta as direc-

Griesdorn
tor. finance.

David Kaufman, VP/GM. wMTw-TV Port-
land/Poland Spring, Me.. named VP,
broadcast, Harron Communications
Corp. (licensee of WMTW-TV).

Mike Reed, GM. WEXG(TV) Augusta,
Ga., Joins KADN(TV)/KLAF(TV)
Lafayette, La., in same capacity.

Appointments at WWOR-TV Secaucus,
N.J.: Dan Carlin, director, research.
named manager, programming and
research: Frank Piantini, promotion man-
ager, named manager, creative services.

Stuart Powell, VP/GM, wxi1x-1v Cincin-
nati, joins Sinclair Communications
Inc.. Pittsburgh. as regional director of

Sinclair’s stations there, and KSMo-Tv
Kansas City, Mo., and wpKy-Tv Lex-
ington. Ky.

Bonnie Barclay, creative services direc-
tor. wsoC-Tv Charlotte. N.C., joins
WSB-TV Altlanta as director, program-
ming and creative services.

Roxann Nelson, creative services direc-
tor. KMBC-Tv Kansas City. Mo.. joins
wsOC-Tv Charlotte, N.C.. in same
capacity.

Chris Wolf, direc-
tor. programming
and promotions,
WTXF(TV)
Philadelphia,
named VP, pro-
gramming and
creative services.

William Grant,
ik L executive
Wolf editor/host/narra-

tor, Nature, and
executive producer, WNET(TV) New
York. named director of science. natur-
al history and features programs.

Craig Harper, VP, KwTX-TV Waco. Tex..
joins A, H. Belo Corp.. Dallas, as assis-
tant manager. engineering. television
stations.

PROGRAMMING

Jane Linn, corporate development associ-
ate, WKAR-AM-FM-Tv East Lansing,
Mich., named corporate development
director.

Scott Gregg, cxecutive director, interna-
tional TV sales operations, 20th Centu-
ry Fox International Television, Centu-
ry City. Calif'. named VP.

Tan Yee Tiang,
director, engi-
necering, ESPN
Asia, Singapore,
joins Asia Broad-
cast Centre there
as director, opera-
tions and engi-
neering.

Cathy Gugerty,
director, creutive
services, Media
General Broadeast Group. Tampa. Fla.,
named director, marketing, broadcast
division.

Judy Versteeg, director, human
resources, Cox Broadcasting Inc..
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Atlanta. named VP.

Andrew Barrett-Weiss, director, current
programs. Warmer Bros. Television.
and Kerry Holmwood, in-house produc-
tion coordinator, NBC Studios, joins
Peter Engel Productions. Burbank.
Calit., as VP and manager, creative
affairs, respectively. Peter Engel Pro-
ductions has recently signed a five-year
partnership agreement with NBC
Enterprises to continue developing and
producing programming.

Sarah Maizes, director. children’s pub-
lishing, William Morris Agency. New
York, joins Nelvana Communications
Inc.. Los Angeles, as VP. development.

= Gary Brand, con-
sultant, television
marketing and
development,
joins The Family
Channel, Los
Angeles, as VP,
on-air promotion,
family program-
ming.

Liz Sheppard,
senior VP, licens-
ing. The Beanstock Group. joins Hall-
mark Entertainment, New York, as
scnior VP, marketing and ancillary

Brand

[ rights.

B JOURNALISM

Daryl Rosen, reporter/producer, joins
KPLR-TV St. Louis as associate produc-
er.

Andrea McCarren, correspondent. NBC
News., Washington bureau, joins ABC
NewsOne, Washington, in same capac-
ity.

Matt Winer, sports reporter/weekend
anchor, woob-Tv Grand Rapids. Mich.,
joins KSDK(TV) St. Louis as sports
reporter.

Monica Gayle, anchor/correspondent.
KsTW(TV) Tacoma, Wash.. joins wiBK-
Tv Detroit/Southfield, Mich.. as co-
anchor, 3. 6 and 10 p.m. newscasts.

' Stephen Kilbreath, assistant director,

operations. and Carleen Johnson, super-
visor. Metro Networks Inc.. Seattle,
named director and assistant director,
operations, respectively: David Baronfeld,
president, DBE (international media
and talent advisory firm). joins Metro

| Networks Inc. as GM, Denver and Col-
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oriado Springs.

Eileen Curran, reporter, WEXT(FV)
Boston, named weekend anchor.

Sean Kimerling, weekend sports anchor/
reporter, KOCO-TV Oklahoma City. joins
WPIX(TV) New York as weekend sports
anchor, WBI1 News at Ten.

Ron Magers, anchor. 5. 6 and 10 p.m.
news, WMAQ-TV Chicago, joins wiLS-Tv
Chicago as co-anchor, § p.m. news.

Sandor O’Dell

Appointments at WGTU(TV) Traverse
City and waGTQ(Tv) Sault Ste. Maric,
both Mich.: Meagan Sandor, producer/
writer. Eclipse Creative. Detroit. joins
as co-host, Wake-Up Call, news and
sports; April 0'Dell joins as co-host,
Wake-Up Cull. O Dell will do weather, |
features and local reports,

Steven Donahue, scnior exceutive pro-
ducer, CNN Newsource., Atlanta,
named VP. [

David Roberts, news director. WXIA-TV
Atlanta. named VP/news director.
Appointments at KNBC(TV) Los Ange-
lcs: Becky Martinez, cxecutive produc-
er/managing editor, KVBC(TV) Las [

Harris

Martinez

Vegas. joins as 6 p.m. news producer; |
Wendy Harris, | | p.m. news produgcer,
named exccutive producer, Channel 4
News.

Armen Keteyian, correspondent. ABC
News, joins HBO Sports, New York,
as correspondent, Real Sports with
Bryant Gumbel. Keteyian also joins
CBS Sports as special features

_ RADIO |

Appointments at WKQI(1M) Detroit:
Dave Kerr, station manager/general sules
manager, nimed
VP/GM: Charlie
Fritz, local sales
manager. named
station manager/
general sales
manager.

Jennifer Fling,
senior administra-
tive assistant o
the Hennepin
County attorney.,
Minneapolis. joins Public Radio Inter-
national there as senior manager, cor-
porate alfairs.

Jenny Northem, GM, wWQRrS(FM) Detroit,
Joins weLV(FM) Cleveland as national |
sales manager. |

Fritz

Appointments at WiZE(EM) Louisville/
Erfanger. Ky.: Sharon Hardin, promo-
tions director. named director of mar-
keting for all of Blue Chip Broadcast- |
ing’s radio stations: Diertra Jones named
promotions director; Steve Love joins as
VP/GM.

Mark Larson, GM. KPRZ(AM) San Mar-
cos-Poway. Calif.. named president of
the San Diego Radio Broadeasters
Association.

J Chapman, local sales manager,
WENS(FM) Shelbyville, Ind.. joins wit.c-
AM-1M Indianapolis as general sales
NRIAEET,

Appointments at Spring Broadeasting
stations: Michael Rock, promotions
director, winnges) Fairhaven, Mass,, ‘
Joins WQGN-Fv New London. Conn., as |
operations manager; James Reitz, pro-
gram director, WEHN, named Northeast
PrOgram manager.

Tom Bighby, station manager and program
director, wip(am) Philadelphia, assumes
program director responsibilities for
wpHT(AM} Philadelphia.

Robin Sloan, dircctor. sales, Emmis
Broadcasting's New York stations,
joins Chancellor Media Corp.’s I
wNSR(FM) New York as general sales
manager.

B " CABLE

Paul Lapin, Eastern division account
representative, affiliate relations, CBS
Cable, New York. named manager.

i
| Feldman

Television, Los Angeles: Cara Cortis,
manager, sales and affiliate marketing,
Western region, Playboy Entertiinment
Group Inc., joins as director, Southwest
region, affiliate relations: Patrick Stin-
son, overnight and moming anchor,
MSNBC. joins as reporter. £! News
Duaily.

J. Brian Gault, VP. corporate sales.
Cablevision, named VP, operations,
Rainbow Advertising Sales Corp..
Woodbury, N.Y.

Appointments at Access Television
Network’s affiliate sales and market-
ing. Irvine, Calil.: Jennifer Adams, direc-
tor, sales and marhketing, In Motion
Inc.. joins as Western region manager,
Irvine, Calif.; Melissa Strang, manager,
Eustern region, named director, New
York; Ben Ramos, manager, technical
operations, named director. Irvine,

Jay Feldman, presi-
dent, The Jay
Feldman Co.,
joins the Travel
Channel, Bethes-
da. Md.. as senior
VP/GM.

Sam Boskovich,
VP, affiliate sales,
Western region.
DMX Inc., Los
Angeles. named

scnior VP,

Appointments at Galavision, New
York: Deanna Andaverde named director,
Central region; Lillian Casares, scnior
affiliate sales representative, named
affiliate sales manager, Western region;
Diana Stumvoll, account exccutive,
named national sales manager, Western
region.

Appointments at Jones Network Sales,
Englewood. Colo.: Jeff Brown named
Northwest regional manager; Steve Wal-
ter numed Mid-Central regional manag-
¢r. Central division; Chris Manning
named North Central regional manager:
Sara McFarlane numed affiliate relations
manager, Western division.
Appointments at Marcus Cable, Dallas:
Tom McMillin, VP. named exccutive

| VP/CFOQO: John Klingstedt, VP. numed

senior VP/controller: Cindy Mannes, VP,
named senior VP, human resources:
John Pietri, VP, named senior VP/chiet
tcchnical officer: Dan Wilson, VP,
named senior VP, finance and develop-
ment.

Kay Koplovitz, founder. chairman and

reporter. | CEO. USA Networks. New York. has

|
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been elected president of the Interna-
tional Council of the National Acade-
my of Television Arts & Sciences for a
two-year term.

Christopher Wera, associate director,
University Health and Wellness, Uni-
versity of Denver. joins the National
Cable Television Center and Museum.
Denver. as business and financial offi-
cer.

Brian Graden, cxccutive VP, television
programming. MTV, New York,
named executive VP, programming.

Appointments at
Fox News Chun-
nel, Chicago:
John Malkin, Mid-
west regional
director, E!
Entertainment
Television, joins
as VP, affiliate
sales, Central
region: Tim
Spillane, account
director, Turner Network Sales, joins
as regtonal manager, affiliate sales and
marketing, Central region.

Malkin

Donna Thomas, senior account manager,
Northern region. Discovery Networks,
Bethesda, Md., named director. digital
distribution. affiliate sales and market-

Thomas

Schneider

ing: Jay Schneider, associate director,
broadcast distribution services, CBS
Television Network. New York, joins
Discovery Communications Inc.,
Bethesda. Md., as VP, engineering and
technical development.

Greg Wells, director, marketing and
security, Time Warner Cable, Pal-
isudes Park. N.J., joins the Reading,
Pa.. office (now relocated to
Wyomissing, P} as VP, marketing.
Gary Howard, chairman/CEOQ. United
Video Satellite Group, and CEO. TCI
Satellite Entertainment, adds presi-
dent/CEQ. TCI Venures Group,
Englewood. Colo.. to his responsibili-
ties.
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ADVERTISING/MARKETING
" PUBLIC RELATIONS

Greg Sullentrup, VP/creative director,
D’Arcy Masius Benton & Bowles, St.
Louis, named senior VP/group creative
director for the agency’s SBC Commu-
nications,

Don DeMesquita, partner, DeMesquity/
Patrick Communications, joins The Lip-
pin Group. Los Angeles, as executive
VP/COO.

Andrew Williams,
VP. creative
advertising, 20th
Century Fox.
joins IKON Cre-
ative Services
Inc.. Playa del
Rey. Calif.. as
senior VP, cre-
ative advertising

Appointments at

Paramount
Advertiser Services, New York: Michael
Kerans, VP, Eastern regional manager,
named senior VP, strategic planning
and sales; Chris Callahan, VP/controller,
named senior VP, finance and adminis-
tration; Sean Cowan, account executive/
inventory coordinator, named VP
/mational sales manager: Laura Molen,
account executive, named VP/Eastern
sales manager.

Williams

|
|
|
|
|

VP/CFQ, Orchid [nternational Group.
joins as executive VP/CFO: George
Phillips, counselor to the Assistant
Auormey General of the civil division
of the Dept. of Justice, joins as VP/gen-
eral counsel.

Robert Berry Jr., VP, cabie and wire-
less communications, Oracle Corp.,
joins Inverse Network Technology
Inc.. Santa Clara, Calit.. as VP, sales.

Alex Lee, director, business develop-
ment, Comspan Communications
Inc., Santa Monica, Calif.. named
VP. business development,
Comspan, and COOQ, Steeplechase
Media Inc. (subsidiary of Comspan).

Vincent Grosso, president. Downtown
Digital Solutions studio, AT&T, joins
NBC Interactive. New York. as VP.

Appointments at OpenTV, Palo Alto,
Calif.: Clay Conrad, COOQO, Prevue Inter-
national, joins as VP, worldwide sales
and business development; Stephen Sal-
vatore joins as creative director.

Tina Williamson, senior VP/associate
miedia director, GSD&M Advertising,
Austin, Tex., joins AudioNet, Dallas,
as director, marketing.

Donald Smith, VP. technology and
development, Jones Cyber Solutions,
joins Online System Services Inc.,
Denver, as VP, product development.

'DEATHS

_ SATELLITE/WIRELESS

Robert Clasen, | -
senior VP, Com-
cast Corp., and
president. Com-
cast International
Holdings Inc..
Jjoins ComStream
Corp.. San Dicgo.,

as president/
CEO.

Michael Britner,
director,
Lawrence Behr Associates Inc..
Greenville, N.C.. named VP, business
development.

David Walker, VP. public relations,
Americas, Union Bank of Switzerland,
joins WinStar Communications Inc..
New York, as senior VP, corporate
communications.

Clasen

_INTERNET

Appointments at Shop at Home Inc..
Knoxville. Tenn.: James Bauchiero,

wwWwW americanradiohistorv com

Vinny Wheeler, 74, sccretary/treasurer of
Mel Wheeler Inc., died Dec. [4of a
heart attack. Mel Wheeler Inc. was the
licensee of KreG(Tv) Jetferson City,
Mo.: wsiL-Tv Harrisburg, 111.;
WSLC(AM)/wWsLQ(FM) Roanoke, Va.: and
WXLK(FM) Roanoke and WLYK(FM)
Lynchburg, both Va. Wheeler was the
widow of compuny tfounder Mel
Wheeler, who died in June. She is sur-
vived by four children and two grand-
children.

Edward Thorgerson, V5, movic newsreel
announcer, died Dec. 22 in Wolfeboro.
N.H. Thorgerson began his announcing
carcer at NBC in 1927. He had been a
producerfeditor for the March of Tinte
series und an independent producer of
radio and television commercials. He
was a commentator for Dumont Televi-
sion in New York when he retired in
1959. Thorgerson is survived by his
wife, two daughters, a sister and a
brother.

—LCompiled by Denise Smith
e-mail: d.smith@b&c.cahners.com
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NBC has ordered 13
episodes of a comedy
series for fall featuring
film star Nathan Lane,
whose movie “Mousehunt”
has just opened in theaters.
The new series, from Para-
mount TV, will be created
and executive-produced by
the Frasier production team
of David Angell, Peter
Casey, David Lee, Chuck
Ranberg and Anne Flett-
Giordano. It will likely land
on Tuesday or Thursday.
The comedy features Lane
as a former opera star who
moves to California’'s Napa
Valley to help run the family
vineyard.

Paxson Communica-
tions has made a pro-
duction agreement with
infomercial producer
Guthy-Renker to create
original daytime program-
ming for Pax Net. Guthy-
Renker has brought on sev-
eral Hollywood producers to
combine infomercials with
shows that draw ratings,
Pax Net President Dean
Goodman says. Guthy-
Renker executives already
have presented several
show concepts to Good-
man, including a sci-fi pos-
sibility and a Regis and
Kathie Lee—type daytime
talker. Production could get
under way as early as next
month. Pax Net is slated to
launch Aug. 31, 1998,

Williamsport, Pa.-based
Lamco Communications
has agreed to acquire
three Montana TV sta-
tions from Eagle Com-
munications: kKeci-Tv Mis-
soula, kcFw-Tv Kalispell and
KTVM(TV) Butte. Industry
sources estimated the
transaction’s value at $17
million—13 million. Last
week, the companies were
planning to file the license
transfer applications with
the FCC after the holidays.
Kalil & Co. brokered the
deal.

A senior producer at
ABC’s Good Moming
America was suspended
without pay for a month
after using a racial slur
in cannection with a piece
on former Golden State
Warriors forward Latrell
Sprewell. Kevin Cosgrove
apparently told talent book-
ers that the higher-ups
wanted to interview African
Americans—or “spades,” as
he referred to them—for the
piece on Sprewell, who was
dropped from the NBA
teamn after choking his
coach. An ABC News
spokesperson declined to
comment.

Time Warner's Bay
News 9 in Tampa Bay,
Fla., took its three-
month-old Tampa Bay
cable all-news format to
radio on Cox Radio’s
wSUN(AM) St. Petersburg,
Fla. The Time Warner and
Cox stations reached an
agreement over revenue
and began their joint effort
New Year's Eve. The radio
station had been running
ABC Radio’s syndicated
Stardust format, featuring
songs from the 1840s and
'50s. Jim Prain, wsuN
VP/GM, said ratings for the
music programming were
disappointing and noted
that there are similar for-

linlBriel;

mats in the market. Elliott
Wiser, GM of Bay News 9,
said: “For us, this is a
tremendous marketing
opportunity. People are
going to listen on the radio,
then they'll come home and
watch us.”

Daniels Cablevision of
Carlsbad, Calif., has
included Sci-Fi Channel,
the Independent Film
Channel and ESPN News
on its recently launched
digital cable service.
Other channels featured are
Discovery Kids, CBS Eye
on People and Classic
Sports. Daniels says the
digital tier includes 15 addi-
tional channels, 10 digital
music channels and nine
pay-per-view channels.
Daniels is offering the ser-
vice to its basic and “cable
plus” customers for an addi-
tional $10 per month, plus a
$2.95 monthly charge for
digital access terminals.
Daniels’ premium cus-
tomers will also receive mul-
tiplex services such as HBO
2 and HBO 3 and Showtime
2 if they already subscribe
to HBO and Showtime.

FCC officials have
granted wces-1v's appli-
cation to build a digital
TV station in New York.
The station has been

“This is embarrassing—we were 20 miles up the road when sonie-

one asked where' s Ted?' ™

assigned channel 56 for its
digital TV service.

The FCC will hold a pub-
lic forum on Jan. 13 to
discuss streamlining
the commission’s Mass
Media Bureau. Topics on
the agenda include propos-
als to speed up application
processing; ownership rules
that are not already the
subject of pending FCC
proceedings, and streamlin-
ing technical and nontechni-
cal rules.

ESPN’s NFL games won
basic cable’s top-rated
programming slot for
the week of Dec. 15-21,
according to Nielsen Media
Research data. NFL cover-
age on Dec. 21 earned the
network a 5.5 total-day rat-
ing with 5.4 million house-
holds. Male viewership rat-
ings ticked up an average
6% for ESPN's coverage of
college football season
games (1997 over 1996),
says the network. Accord-
ing to Nielsen data and
ESPN, average ratings
increased from 2.2 to 2.3
and household viewership
increased from 1.5 million
to 1.7 million for games air-
ing on Thursdays and Sat-
urdays in 1997 over 1996
viewing averages. ESPN
says the largest uptick in
viewing was among men
18-34, 18-49 and 25-54.

GIST Communications,
a provider of TV-listing
guides on the Internet,
has joined with online
movie information sup-
plier Internet Movie
Database (IMDb) to
form a co-branded
entertainment resource
on the Internet. The
joint area, sponsored by
online DIRECTV retailer
Roxy.com, will be accessi-
ble thraugh both GIST TV
(www.GIST.com) and
IMDb (www.imdb.com)
and will integrate IMDb’s
movie database with GIST

72
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When it came to syndicated
talk shows, the womenin TV
land showed a taste for the
bizarre, tawdry and dysfunc-
tional during the November
sweeps. Put another way,
they tuned in to Jerry
Springer in droves.

According to an analysis
by Petry Television of the
just-released Nielsen books
for the November sweeps,
Springer delivered more
female viewers in key sales
| demgographics in both day-
time and early fringe than
any other talk show—includ-
ing Oprah.

In early fringe, Springer delivered an avarage 7.7
rating and 34 share among women 18 to 34, more
than three times the average rating of the same time
periods in November 1996. Oprah delivered 5.1/29
among women 18-34, a 16% year-to-year drop.
Among women 18-49, Springer averagec 6.5/31, a
threefold ratings gain, while Oprah delivered 5.3/30, a
16% decline.

Oprah remained on top in early fringe households,
with 8.0/24, but was down 13%, while Springer was sec-
ond with 7.8/21, more than double year-earlier time peri-
od averages.

Sally Jessy Raphael was third in households and
with younger women in early fringe, and Resie O’'Don-
nell was fourth. Sally averaged 5.2/13 in households
(up 8%) and 4.4/20 among women 18-34 (up 37%).
Rosie's early-fringe household average was 4.8/16
(up 12%). The show averaged a 4 rating among
women 18-34, 18-49 and 25-54, up 1 ratng point in
each category.
| Rounding out early-fringe competition, The Montel

Williams Show was fifth, with a 4.5/15 household aver-
| age (up 5%); it was up slightly in key wor-en demos.
The Maury Povich Show was sixth, with a 3.9/15 house-
hold average, down 5%, but basically flat among
women 18-54 (2.2).

The Jenny Jones Show was seventh in household
rank. It was up 20%, to 3.7/12, and up 1 rating point
among women 18-34 and women 18-49. Ricki Lake was
flat, with 3.0/8 in households, and up slightly among
women 18-34 (3.2/15).
| In daytime, Springer was tops among women 18-34

‘Jerry Springer’ altracted more women in daytime and
early fringe than any other talk show in November.

‘Springer’ scores with women in sweeps

(4.5/28) and women 18- 49
(3.6/24) but second in the
household race {(4.1/15).
Live with Regis & Kathie Lee
was first in daytime house-
holds with an average 4.9/23,
flat from the previous
November.

Rounding out the top five
talk shows in daytime, Sally
was third in hcuseholds
(3.4/14, up 3%); Maury was
fourth (3.1/13, up 3%), and
Jenny was fifth (2.9/10, up
20%).

Most access magazines
were flat or down slightly.
Entertainment Tonight was tops in the category with
6.7/11, followed by Inside Edition, 6.1/11; Extra, 5.9/10;
Hard Copy, 5.0/9, and Real TV, 4.4/7.

Among sitcoms, Home Improvement had the best
early-fringe outing with 5.1/12 in households, down
5% from November 1996. Demos were basically flat
with slight erosion among younger men and teens.

The Simpsons was number-two in early fringe with
4.7/8, up 5% in household ratings. The show was flat
with women but up 1.5 rating points with men 18-34, to
| 5.0. 1t was up 1 rating point among teens, {0 8.4.

Fresh Prince was third with 3.7/6 household average,
down 7%. The show was up by half a rating point among
[ women 18-34 (to 3.7) but down almost 1 rating point
among teens (to 6).

In prime time access and late fringe, Seinfeld was
again top-ranked in households and demos. In
access, the show averaged 8.1/14, down 2% in
household ratings. The show was up slightly among
young men and women in the daypart and down
slightly among teens.
| Home Improvement was second in access with a

household average of 7.5/15, down about 14%. Demos

| were down across the board by about 1 rating point.

| Simpsons was third in access with 6.3/9, up 5%, while

Frasier was fourth with 5.6/9, down about 10% from
November 1996 time period averages.

In late night, Seinfeld had a household average of

6.9/18, up 11%:; it was up across the beoard in demos by

| roughly 1 rating peoint. Frasier was second in late night |
with a 4.9/10, up 8% in household ratings. Cheers was '

| third (3.4/9), Simpsons was fourth (3.2/7) and
Roseanne was fifth (3.0/8). —Steve McCleillan
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Yadda, yadda, yadda

Jerry Seinfeld suys he wants to go out on top, leave his
audicnee wanting more ... not that there’s anything wrong
with that. Still, the prospect seems bleak indeed of a
Thursday night without the comedy masters of that
domain, or a Friday morning without a water-cooler dis-
cussion of George's latest career move or Kramer's
newest scheme (whether a coffee table book with legs or a
bra for men). And if that's how funs feel. just imagine the
empty feeling at 30 Rock, where Seinfeld has been an
anchor of prime time’s most profitable night ever. Those
will be some Shag-sized shoes to fill (Kelsey Grammer
and company come to mind. but that robbing-Peter-1o-
pay-Paul strategy could work against the network's
attempts to broaden its buse beyond Thursday and a plate-
ful of Datelines).

It is & tribute to the cultural icon status achieved by Sein-

Seld that the news of its departure—at least from the net-

work schedule—was a top story in local and national news-
casts and the subject of commentary in newspapers (we can
remember the diys when newspapers refused to cover tele-
vision on the grounds that providing such exposure was
giving aid and comfort to the enemy).

Seinfeld came to be known as the show about nothing.
But it was about nothing in the same way that “Waiting for
Gadot™ is about someone not showing up. Its method is in
its madness. Forget that the plots often started nowhere and
ended there—in fact one even began at the end and ended
at the beginning. Real life isn’t plotted either. and it can be
equally absurd. We're reminded of the newspaper clipping
(we're not making this up) about the truck full of frozen
chickens that crashed into a truck full of barbecue sauce
and proceeded to catch tire. Seinfeld caught fire with a cult
audicnce that grew to a third of Thursday night TV view-

ers. 1t became arguably the detining sitcom of the 1990y
{along with that other gem The Simipsons) in the pantheon
of such shows as / Love Lucy. The Dick Van Dyke Show.,
MEAESEH The Mary Tvier Moore Show and The Coshy
Show. No matter how catchy the tagline. Seinfeld has never
been about nothing, although sometimes it has been only
about being funny, about life as one long interactive stund-
up routine. Well-written, often wonderfully absurd in a
Rube Goldberg sort of way and with a talented cast of
comic actars circling its star, Seinfeld at its peak holds its
own with the best of them.

Bad bet

You gotta know when to fold “em. Apparently. the FCC
doesn’t. Following a New Jersey court ruling against the
FCC’s ban on lottery advertising in that state, the com-
mission siid it would not enforce the rule there but will
continue to do so elsewhere (except California and eight
other Western states. where a court also has ruled against
the ban).

It’s time for the commission to get the message and cash
in its chips on this one. Insteuad it has asked the Supreme
Court to throw out the California ruling and send the case
back to the appeals court for further review. The Supreme
Court already has spoken to the issue of the government
trying to ban truthful speech about conduct it allows (and
even encourages in the case of state lotteries that—imagine
our surprise—are themselves exempt from the ban). In the
Liguormart case involving alcohol ad restrictions, the court
said: “The text of the First Amendment makes clear that the
Constitution presumes that attempts to regulate speech are
more dangerous than attempts to regulate conduct.”™ If the
conduct is legal, and the speech is truthful. let the game
advertising begin.
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Special Report: New Cable Networks

oday, there are approx:mately 200 new
networks in search of an audience. And
despite high costs and ccmpetition,

ceble p-zgramming’'s payoff can b2 huge —
with nick2 networks most likely 1o succezd.

With a rew crop of contenders pcised on the
televisio™ horizon, Broadcasting & Cable will
present @ must-read repor: on New Cable
Networks. This January 26 issue will span the
spectrurn, featuring an A-to-Z list of plann2d and

new cable networks. Qur in-derth cove-age will

" also provide insidet's perspective on wrat cable

system operators and viewers are lodking for.

fyou're looking tolaurch a cab e netwcrk, you'll

want to te included in zhis report. Your massage
will reach 35,000 key players — inclucing MSO
and cable system dperators. To be progranmed
for success, call your Broadcasting & Cable
sales representative tJ reserve your acvertising
space today, M

Issue Date: Janmary 26 & Ad Close: January 16
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C-SPAN'’S

Debating the Headlines
Hearing Your Comments &
Answering Your Questions

CREAT®D BY CABLE.,
OFFERED AS A PUBLIC SERVICE.
Www.c-span.org
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Journal

Journalists,
Policy Makers,
& News Makers

Every Morning Live
on Washington Journal

Weekdays 7-10 am ET
Weekends 8-10 am ET

T

For a free promotional kit, call your
C-SPAN representative at 202-737-3220.
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