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ABOUT THE LIBRARY 

Honoring the Past, Illuminating the Future 
he Library of American 
Broadcasting strives to gather, 
preserve and make accessible 

to all the historical record of radio 
and television—from as far back as 
we can reach to as far forward as 
we can see. 

Long recognized as the nation's 
preeminent collection of historical 
broadcast materials in one location, 
the Library was established in the 
basement of the National Associ¬ 
ation of Broadcasters headquarters 
in Washington in 1972 by a 
dedicated band of radio and TV 
pioneers determined to assure that the record of the industry's 
accomplishments and service would not be lost to history. The 
NAB was its incubator and nurturer for two decades. When the 
collections outgrew those premises in 1994, the Library began a 
second life in association with the University of Maryland at 
College Park. There it occupies 25,000 square feet of prime 
university real estate, positioned as the primary resource tracking 
where the industry has been, what it has accomplished and what 
comes next in its service to America. 

The new and improved LAB has a great head start in its own 
mission, which is to discover and acquire the treasures of the 
past and present, preserve them for posterity and make them 
available to a wide audience of academia, industry and the 
public, while simultaneously keeping a weather eye on the 
future. In its fourth decade it is enriched by more than 9,000 
books, 300 periodical titles, 7,000 pamphlets, 3,000 scripts, 1,000 
oral histories (among 15,000 audiotapes, CDs and wire record¬ 
ings), 10,000 audio discs, 4,000 films, videos and DVDs, 3,500 
linear feet of manuscript materials and more than 225,000 
photographs. It's already a resource for the ages but to us it's 

only the beginning, with still a long 
way to go to preserve the charac¬ 
ter, the traditions, the visions and 
the very purpose of an industry 
and a medium whose products, by 
their nature, disappear into thin air. 

Now, with the wind at our 
back, we are attacking the second 
mission—the financial challenge— 
by embarking on a major fund-
raising campaign with an eye 
toward providing the Library with 
the resources to match the 
demands of the 21st century. 
Principal among them: acquisition 

(collection building and expansion of the oral history effort); 
preservation (the creation of an endowment to keep the Library 
alive and in step with the broadcasting industry itself), and 
access (updating Library operations to incorporate new techno¬ 
logies and outreach —including wide use of digitizing and the 
Internet—to broader constituencies). 

Why should you and others who care about broadcasting 
support the Library of American Broadcasting? Because 
everything it does helps tell the story of broadcasting's past and 
helps write the story of broadcasting's future. If the Library 
weren't already there it would surely have to be invented, and 
we would be asking for your help from the ground up. As it is we 
ask only that you participate in maintaining and improving this 
vital institution from the top down. 

With your support, the Library of American Broadcasting will 
do more than outlive us all. It will tell the story of, carry the torch 
for and help keep alive the soul of the broadcasting industry into 
a future we can only imagine. 

At the end of the day, it's not our Library. It's yours. 
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Bea Arthur 
Trailblazing for the 
Modern Woman 

A 
t 5 feet 9 Vi inches with a sharp 

A ^A wit and a "distinctively brassy 
contralto," she wasn't 

K ^A Hollywood's usual leading lady, 
M WA but Bea Arthur helped lead 

television—and women —into a new 
golden age of comedy. 

She was born Bernice Frankel in New 
York on May 13,1922, but according to 
the New York Times she preferred "B" so 
she changed Bernice "almost as soon as 
I heard it" and later expanded it to 
Beatrice because, she said, she imagined 
it would look lovely on a theater 
marquee. The name Arthur is a modified 
version of the name of her first husband, 
the screenwriter and producer Robert 
Alan Aurthur. In 1950, she married Gene 
Saks with whom she raised two sons, 
Daniel and Matthew. 

As a child, she grew up in Cambridge, 
Md., where her parents ran a women's 
clothing shop. After attending Blackstone 
College in Virginia where she took part 
in drama productions, she went to New 
York to study at The New School's 
Dramatic Workshop. 

Arthur began her acting career as a 
member of an off-Broadway theater 
group at New York's Cherry Lane Theatre 
in the late 1940s. Her roles included Lucy 
Brown in the 1954 off-Broadway premiere 
of the English-language adaptation of 
Kurt Weill's Threepenny Opera; Yente the 
Matchmaker in the 1964 Broadway 
premiere of Fiddler on the Roof, and a 

1966 Tony Award-winning portrayal of 
Vera Charles to Angela Lansbury's Mame. 

In 1971, Norman Lear (who had first 
seen her in a 1955 musical production) 
signed Arthur to guest-star on his CBS 
sitcom All in the Family as Maude Findlay, 
the cousin of Edith Bunker. An outspoken 
liberal feminist, Maude was the antithesis 
to the bigoted, conservative Archie 
Bunker, who decried her as a "New Deal 
fanatic." She was a hit and CBS soon 
decided to spin off her character into a 
new show. 

In a 2008 interview with The Associated 
Press, Arthur said she was lucky to be 
discovered by TV after a long stage career, 
recalling with bemusement CBS execu¬ 
tives asking about the new "girl." "I was 
already 50 years old. I had done so much 
off-Broadway, on Broadway, but they said, 
'Who is that girl? Let's give her her own 
series.' " The CBS hunch was spot on and 
Maude scored with viewers immediately 
on its debut in September 1972. 

Like All in the Family, Maude dealt with 
serious topics that were fairly taboo for a 
sitcom (or television in general), from the 
Vietnam War, the Nixon administration 
and Maude's bid for a congressional seat, 
to divorce, menopause, drug use, 
alcoholism, nervous breakdown and 
spousal abuse. A prime example, Maude's 
Dilemma, was a two-part episode in 
which Maude's character grappled with a 
late-life pregnancy, ultimately deciding to 
have an abortion. But the seriousness of 



the issues at the center of Maude were 
always offset by the humor Arthur brought 
to the role. She could be counted on to find 
the humor in any situation, and deliver it 
with her trademark wry wit. 

The New York Times noted that "the 
show aired during the most turbulent years 
of the women's movement, from 1972-78, 
and in the person of its central character it 
offered feminism less as a cause than as an 
entertainment. 'We tackled everything 
except hemorrhoids,'Arthur said, sounding 
much like Maude in a 2001 interview." Her 
performance in the role garnered Arthur 
several Emmy and Golden Globe 
nominations, including her Emmy win in 
1977 for Outstanding Lead Actress in a 
Comedy Series. 

In 1978 Arthur decided to move on from 
Maude, and over the next few years was 
featured in several TV specials. After 
appearing in the short-lived 1983 ABC 
sitcom Amanda's (an adaptation of the 
British series Fawlty Towers), Arthur was 
cast in the NBC sitcom The Golden Girls in 
1985, in which she played Dorothy Zbornak, 
a divorced substitute teacher living in a 
Miami house owned by Blanche Devereaux 
(Rue McClanahan). Her other roommates 
included widow Rose Nylund (Betty White) 
and Dorothy's Sicilian mother, Sophia 
Petrillo (Estelle Getty). 

The series became a hit, and remained a 
top-10 ratings fixture for six seasons. Her 
performance led to several Emmy 
nominations over the course of the series 

Bea Arthur on Golden Girls with costars Betty White and Rue McClanahan. 

Outstanding Guest Actress in a Comedy 
Series for her performance. 

Arthur made a career of portraying pio¬ 
neer women—specifically mature women — 
who were challenging the traditional femi¬ 
nine ideal. Maude and Dorothy were smart, 
sassy working women, by no means perfect 
but human in everyway. While the idea of 
women striving to balance careers and the 
demands of life outside the workplace is a 
common formula in television these days, 
shows like Maude and The Golden Girls 
were the groundbreakers in this genre, with 
Bea Arthur at their helm. 

Bea Arthur died of cancer on April 25, 
2009, at age 86. When once asked by a 
reporter about the influence of Maude, she 
replied: "I think we made television a little 
more adult." And, she could have added, a 
lot more funny. 

and an Emmy win in 1988. Golden Girls, 
wrote the New York Times, "with its 
emphasis on decidedly older characters, 
ran counter to the conventional wisdom 
that youthful sex appeal was the key to 
ratings success. Which is not to say The 
Golden Girls wasn't sexy. Like Maude, it was 
a comedy that dealt with serious issues, 
especially those involved with aging, but 
also matters like gun control, gay rights and 
domestic violence. And like Maude, it could 
be bawdy. The women were all active daters 
and, to different degrees, openly randy." 

Following Arthur's departure from The 
Golden Girls, Arthur returned to her first 
love: the stage. She organized and toured in 
her one-woman show, alternately titled An 
Evening with Bea Arthur and And Then 
There’s Bea. In 2002, she appeared in Bea 
Arthur on Broadway: Just Between Friends, 
which earned her a Tony Award nomination 
for Special Theatrical 
Event. She made occa¬ 
sional guest appearances 
on television, most 
memorably on the Fox 
cartoon Futurama, in an 
Emmy-nominated 
episode Amazon Women 
in the Mood, as the voice 
of the Femputer who 
ruled the giant Amazon¬ 
ian women. She also 
appeared in an episode 
of Fox's Malcolm in the 
Middle and was nomi¬ 
nated for an Emmy for 



Ken Burns 
Making Yesterday 
Yield to Today 

When you think of blockbuster 
television programming, two 
things that don't immediately 
spring to mind are "history" 
and "documentaries." Yet Ken 

Burns has managed to craft a signature 
style into a highly honored career span¬ 
ning almost three decades by producing 
and directing historical documentaries. 
And in the process, he has brought PBS 
some of its highest viewership and most 
effective pledge programming. 

Kenneth Lauren Burns was born in 
Brooklyn, N.Y., on July 29, 1953. He 
graduated from Pioneer High School in 
Ann Arbor, Mich., then earned his 
Bachelor of Arts degree from Hampshire 
College in Amherst, Mass., in 1975. 

After graduation, he became a co¬ 
founder of Florentine Films (for which 
he still produces today) and began 
working on documentaries. The first, the 
Academy Award-nominated Brooklyn 
Bridge, which he produced and directed, 
appeared in 1981. 

He went on to make several other 
award-winning films, including The 
Shakers: Hands to Work, Hearts to God 
(1984); The Statue of Liberty (1985), also 
nominated for an Oscar; Huey Long 
(1985), the story of the turbulent 
Southern dictator, which enjoyed a rare 
theatrical release; The Congress: The 
History and Promise of Representative 
Government (1998); Thomas Hart Benton 
(1998), a portrait of the regionalist artist; 

J 

and Empire of the Air: The Men Who 
Made Radio (1991). 

But when he really made his mark on 
both the film and television worlds was in 
September 1990, with the premiere on the 
Public Broadcasting Service of The Civil 
War. Burns was the director, producer, co¬ 
writer, chief cinematographer, music 
director and executive producer of this 
landmark television series. This film was 
the highest rated series in the history of 
American public television at the time, 
attracting an audience of 40 million during 
its premiere. 

Critic Tom Shales of The Washington 
Post wrote: "This is not just good 
television, nor even just great television. 
This is heroic television." And said the 
columnist George Will: "If better use has 
ever been made of television, I have not 
seen it and do not expect to see better 
until Ken Burns turns his prodigious 
talents to his next project." 

The series was honored with more 
than 40 major film and television awards 
and also made him a name for himself 
(literally) in the film and video production 
world. In producing The Civil War, Burns 
relied heavily on archival photographs. To 
bring some movement to them, he would 
slowly zoom in on a portion of a photo 
and pull back or pan from one side to the 
other, coming to rest on the subject of 
the narration. This technique has come to 
be known as the "Ken Burns Effect" and is 
now made available in many professional 



and home software applications, including 
Final Cut Pro and Apple's iPhoto and iMovie 
software applications. 

Burns followed that with another multi¬ 
part series, this time studying the quintes¬ 
sential American game. Four-and-a-half years 
in the making and 18 1/2 hours in length, 
Baseball covered the history of the sport 
from the 1840's to the present. Through the 
extensive use of archival photographs and 
newsreel footage, baseball as a mirror of our 
larger society was brought to the screen over 
nine evenings (or "innings") during its 
premiere in September 1994. It became the 
most-watched series in PBS history, attracting 
more than 45 million viewers. 

Lewis and Clark: The Journey of the Corps 
of Discovery, was released to critical 
acclaim and garnered the second-highest 
ratings in public TV history. 

Frank Lloyd Wright, co-directed and 
produced with his longtime collaborator 
Lynn Novick, premiered at the Sundance 
Film Festival in January 1998, and aired on 
PBS in November of that year. 

Not For Ourselves Alone: The Story of 
Elizabeth Cady Stanton and Susan B. 
Anthony aired on PBS in November 1999. 
This dual biography tells the story of the 
two women who almost single-handedly 
created and spearheaded the women's 
rights movement in America. 

broadcast The War, which Burns co¬ 
produced and co-directed with Lynn 
Novick. This seven-part, 15-hour film tells 
the story of the Second World War through 
the personal accounts of nearly 40 men and 
women from four quintessentially 
American towns. 

And now, there's The National Parks: 
America's Best Idea. Filmed over the course 
of more than six years at some of nature's 
most spectacular locales —from Acadia to 
Yosemite, Yellowstone to the Grand 
Canyon, the Everglades of Florida to the 
Gates of the Arctic in Alaska —this six-part 
series kicked off the PBS fall lineup just 
three days ago, on Sept. 27. 

Ken Burns sets up a shot for his latest effort, The National Parks: America's Best Idea. 

In the fall of 1996, The West, an eight¬ 
part, 12-1/2 hour film on the American West 
was released. Burns served as executive 
producer and creative consultant for this 
highly praised series, directed by Stephen 
Ives, which won the 1997 Erik Barnouw Prize. 

In January 2001, Jazz, the third in Burns' 
trilogy of epic documentaries, which began 
with The Civil War and continued with 
Baseball, was broadcast on PBS. Co¬ 
produced with Lynn Novick, this 19-hour, 
10-part film explored in detail the culture, 
politics and dreams that gave birth to jazz 
music, and followed this most American of 
art forms from its origins in blues and 
ragtime through swing, bebop and fusion. 

And then there were the biographical 
documentaries. Thomas Jefferson, a three-
hour portrait of the third president, aired in 
February of 1997. Then, in November 1997, 

Mark Twain, a two-part, four-hour por¬ 
trait of America's funniest and most popular 
writer, aired on PBS in January 2002. 

Horatio's Drive: America’s First Road Trip, 
an account of the first cross-country trip by 
automobile, was co-produced with Ken's 
long-time colleague Dayton 
Duncan. This film aired on 
PBS in October of 2003. 

In January of 2005, 
Unforgivable Blackness: The 
Rise and Fall of Jack Johnson, 
a two-part film on the life of 
the first African-American 
heavyweight boxing champion, 
aired on PBS. It won three 
Primetime Emmy Awards. 

More in the Burns epic 
style, in September 2007 PBS 

What's next for Burns? He's working on 
a history of Prohibition and an update to 
his 1994 epic Baseball, both tentatively 
scheduled to be shown on PBS in 2010. 

That's good news. The world continues 
to look forward to Ken Burns looking back. 



Barbara 
Cochran 
Journalism Came 
with a Big First 

arbara Cochran's professional life 
as a journalist has long revolved 
around the First Amendment, but 
it's been filled with a number of 
other "firsts" as well. 

Barbara Stubbs was born on June 16, 
1945, in Akron, Ohio. She graduated 
from Swarthmore College in 1967 with a 
bachelor's in English literature. She 
credits an observant professor there for 
steering her to her career path. 

About midway through college, her 
adviser pointed out to her that she was 
spending about twice as much time at the 
school's paper as she was on her class 
work and perhaps this was a sign of 
where her true interest lay. He told her 
about the Graduate School of Journalism 
at Columbia University in New York; she 
thought about it, applied and got in. 

After getting her master's degree a 
year later, she moved to Washington in 
1968 and began looking for a newspaper 
job. With no experience, she couldn't get 
a reporting position, but she did land a 
trainee slot on the copy desk of the 
Washington Star. Her training eventually 
included reporting. She stayed at the Star 
for 11 years, following the editing track. 
She was promoted, moving up to 
national editor, a post she held for four 
years, and in her last year there was 
named managing editor. 

But the paper was in financial trouble 
and at the same time the president of 
National Public Radio, Frank Mankiewicz, 

called her. NPR's afternoon flagship 
newscast, All Things Considered, was 
doing well and NPR had just gotten a 
grant to launch a morning news program. 
Mankiewicz needed someone to oversee 
the creation of this new broadcast and 
build a system to handle having news on 
at both ends of the day. NPR now needed 
a 24-hour operation with global reach. He 
talked with her several times and, 
convinced that the Star wouldn't last, she 
accepted, coming on board in 1979. 

Morning Edition launched the 
morning after the hostages were taken at 
the U.S. embassy in Iran, Nov. 5,1979. 
(Coincidentally, the hostage situation also 
led to the creation of ABC's Nightline that 
same week.) It was a heady time for daily 
journalism in Washington. Among the 
many things she's proud of during her 
Morning Edition tenure are getting Bob 
Edwards to be the anchor, putting Red 
Barber on the air, opening a London 
bureau and beefing-up its domestic 
bureaus as well as greatly expanding its 
political coverage, including campaigns, 
primaries and elections. 

Not having previous radio experience 
wasn't really a problem, she says. "The fact 
is, a well-written newspaper story and a 
well-written radio script have an awful lot 
in common. It's also a linear thing —as 
you're reading, you're absorbing the 
words and as you're listening, you're ab¬ 
sorbing the words as they come at you." 

Cochran credits being a good listener 



and a good organizer as among the strengths 
she brought to NPR. "I really thought that 
NPR should be a news organization of 
record, and when I arrived, there was a sense 
that NPR should be an alternative; that it was 
for people who had already read the 
newspaper, subscribed to a news magazine 
and probably watched television." She felt 
that while NPR had the "luxury of time" to do 
stories that weren't being done elsewhere, 
"as a spine, you needed to be providing the 
important news of the day and then you had 
al! this wonderful time so you could do it in 
depth; you weren't limited to doing it in just 
a minute-and-a-half." 

After about four years, NBC's Tom 
Brokaw, whom she knew, asked if she 
would be interested in working in 
television. She was and ended up with a 
position in the network's Washington 
bureau. She'd always been fascinated by 
television, she says, adding that "I felt like 1 
w'as ready to explore something new." Also, 
NPR was getting hit with budget cuts when 
the Reagan administration cut back funding 
for public broadcasting so things at NPR 
were becoming "not so pleasant." 

Cochran joined NBC in 1983 as an editor 
in the political unit, working on the primary 
and campaign coverage through the 1984 
election and then in 1985 was promoted to 
be executive producer of Meet the Press, first 
with host Marvin Kalb and then with Chris 
Wallace. After about five years, CBS News 
President David Burke began looking for a 
new leader in Washington. Mankiewicz was 
among many who recommended her and in 

( ~ 

1989 she came on board as vice president¬ 
bureau chief. 

Six years later she was tapped to be 
executive producer of CBS's 1996 election 
coverage and then, in 1997, when she was 
thinking about making a change, the 
presidency of the Radio-Television News 
Directors Association opened up and she 
was encouraged to apply. "The more I 
found out about it, the more I thought it 
was a great next step for me," she says. 

By this time she had married veteran 
ABC News correspondent John Cochran 
(now a senior correspondent) and in April 
1997 she took over the top job at RTNDA. 
She made defending the First Amendment 
rights of electronic journalists a top priority. 
She also emphasized upholding standards 

from battling the National Football League 
over game access for local stations to 
fighting for passage of a federal shield law. 

In June of this year, Cochran stepped 
down from the presidency .after 12 years, 
becoming president emeritus. RTNDA 
Chairman Ed Esposito said: "Barbara 
Cochran's leadership took RTNDA's advocacy 
on behalf of electronic journalists to a new 
level, especially in the fight to preserve hard-
fought First Amendment gains and 
protections. Barbara's stand for strong ethical 
practices and journalistic excellence help set 
a standard for our industry." 

The Cochran future will remain like its 
past: engaged in the important issues of the 
field and the day, and committed to her 
own first assignment, journalism. 

of ethics and excellence and promoting 
professional development. 

Highlights of Cochran's tenure 
include the successful conclusion of 
RTNDA's 20-year battle to abolish the last 
vestiges of the Federal Communications 
Commission's Fairness Doctrine, the 
personal attack and political editorializing 
rules. And in response to requests from 
RTNDA and others, the Supreme Court 
for the first time in history allowed the 
news media immediate access to the 
audio recording of the arguments in the 
2000 presidential election dispute. 

RTNDA was part of a coalition that 
won the most sweeping reform of the 
Freedom of Information Act in 40 years. 
Cochran led other FOI efforts ranging 



Katie 
Couric 
TV's Professional 

Bats from Any Side 
of the Plate 

eing able to handle everything — 
from breaking news, to uncooper¬ 
ative interview subjects, to 
personal tragedy, to intense public 
scrutiny, to success —has allowed 

Katie Couric to move to the highest ranks 
of television journalism and keep pushing 
forward. 

Katherine Anne Couric was born in 
Arlington, Va., on Jan. 7, 1957. A 
cheerleader and an honors graduate of 
Yorktown High School in Arlington, she 
went on to the University of Virginia 
where she worked on the school's 
newspaper, The Cavalier Daily, before 
graduating with honors with a bachelor's 
degree in English and a focus on 
American studies in 1979. 

Following graduation, Couric landed 
a desk assistant job at ABC News in 
Washington. In 1980 she joined the 
nascent Cable News Network as an 
assignment editor, and later moved to 
Atlanta to be an associate producer, and 
then a producer for a two-hour news 
program before becoming a political 
correspondent. 

It was at CNN that she was given her 
first on-air reporting assignment. It did 
not go well. CNN President Reese 
Schönfeld ordered that she never appear 
on camera again. "He was right to trash 
me," Couric told People magazine. "I was 
green and extremely unpolished." The 
experience just made her work harder. 

In 1984 she became a general 

assignment reporter at NBC-owned 
WTVJ-TV Miami and in 1987 moved to 
NBC's WRC-TV Washington in the same 
position. It was at WRC that her star 
began to rise, eventually winning a local 
Emmy and an Associated Press award for 
her work. She moved over to the 
network in 1989 as NBC's deputy 
Pentagon correspondent and that same 
year married attorney and television 
commentator Jay Monahan. 

In June 1990 Couric joined NBC's 
Today as its first national correspondent, 
and was named substitute co-anchor 
when Deborah Norville went on mater¬ 
nity leave in February 1991. After ratings 
rose, she became the morning broadcast's 
co-anchor with Bryant Gumbel as well as 
a contributing anchor for Dateline NBC. It 
was at Today that Couric came into her 
own with her engaging personality and 
deft interviewing technique. She helped 
drive the show to the No. 1 ranked 
morning program and a profit center for 
NBC. And, as Time magazine wrote, its 
success also turned the morning into TV 
news' "agenda setter — it is where 
newsmakers come first to state their cases 
and address their scandals (at least until 
the cooking segments)." 

Personal tragedy struck in 1998 when 
her husband died of colorectal cancer at 
the age of 42, leaving her to raise two 
daughters. After this, Couric embraced 
the fight against the country's No. 2 
cancer killer. In March 2000, she 
launched the National Colorectal Cancer 



Research Alliance in association with the 
Entertainment Industry Foundation and 
Lilly Tartikoff, to fund new medical research 
in colorectal cancer and to conduct 
educational programs encouraging the 
prevention and early detection of the 
disease through proper screening. 

She also took her fight to the airwaves. 
Following Couric's series Confronting 
Colon Cancer in 2000, during which she 
underwent a colonoscopy on camera in an 
effort to demystify the procedure for 
viewers, a scientifically documented 20 
percent increase was noted in the number 
of colonoscopies performed across the 
country. Researchers at the University of 
Michigan dubbed this "The Couric Effect." 
Couric also played a leadership role in 
establishing The Jay Monahan Center for 
Gastrointestinal Health at New York-
Presbyterian Hospital/Weill Cornell. 

Couric received the George Foster 
Peabody Award for Confronting Colon 
Cancer, which also led to NBC News 
receiving the 2001 RTNDA-Edward R. 
Murrow Award for Overall Excellence. She 
also has won six Emmy Awards, the Society 
of Professional Journalists' Sigma Delta Chi 
Award, a National Headliner Award, an 
Associated Press Award, a Matrix Award, 
two American Women in Radio and 
Television Gracie Awards, the Harvard 
University School of Public Health's Julius 
B. Richmond Award and UNICEF's Danny 
Kaye Humanitarian Award. 

Couric completed a 15-year run as co¬ 
anchor of Today on May 31, 2006, leaving to 

( -

become the anchor and managing editor of 
the CBS Evening News and the first woman 
solo anchor of a weekday network evening 
news broadcast. She also became a 
contributor to CBS's 60 Minutes. 

Palin, earning respect among critics for 
asking tough questions. The interview was 
widely disseminated and her broadcast's 
ratings rose significantly in the last four 
weeks of 2008. 

In November 2006, she anchored from 
Amman, Jordan, covering President Bush's 
summit with Iraqi Prime Minister Nouri al-
Maliki. In December of that year, Couric 
covered the death of President Gerald Ford 
and, four days later, the execution of 
Saddam Hussein. 

In 2007, she covered the Virginia Tech 
shootings for the CBS Evening News and a 
one-hour primetime special and anchored 
an award-winning primetime special, Flash¬ 
point, the story of CBS News correspondent 
Kimberly Dozier, her colleagues and the 
U.S. soldiers she was with when they were 
the victims of a car bomb attack in Iraq. 

Also in 2007, Couric reported and 
anchored the broadcast from Iraq and Syria 
in advance of General Petraeus' report to 
Congress on the status of "the surge." She 
traveled through Fallujah and Baghdad with 
Generals Petraeus and Odierno, met with 
U.S. and Iraqi soldiers and Iraqi citizens, 
and interviewed President Bush when he 
arrived in the al-Anbar Province in a 
surprise trip to the U.S. troops on Labor 
Day weekend. From Syria, Couric sat down 
with Syrian President Bashar Assad and 
questioned him on reports of diminished 
relations with the United States. 

In September 2008, Couric interviewed 
then-Vice Presidential candidate Sarah 

That interview garnered a prestigious 
Walter Cronkite Award for Special 
Achievement for "National Impact on the 
2008 Campaign" from USC's Annenberg 
School of Communication in Los Angeles. 
Citing the "extraordinary, persistent and 
detailed multi-part interviews" judges 
called them a "defining moment in the 2008 
presidential campaign." 

One more defining moment in a career 
destined for many. 

•CBSNEU& 



Ed 
McMahon 

How to Be First 
While Second 

There's more to being a great 
second banana than doing what 
you are told. It takes a certain 
amount of invention and a large 
amount of discretion. It's a little 

like knowing precisely when to leave a 
party—not too soon, and not too late. 
Second bananism is all about not 
wearing out one's welcome." 

That was the pithy, perceptive 
summation of Ed McMahon by the 
Washington Post's Tom Shales. He got it 
right, for even after over 30 years as 
Johnny Carson's sidekick, McMahon 
never wore out his welcome in millions 
of television homes. 

Edward Leo Peter McMahon Jr. was 
born in Detroit on March 6, 1923. He 
grew up in Lowell, Mass., and his 
proclivity toward show biz and 
announcing appeared early. He fell in 
love with radio as a boy and at age 10 
would practice doing commercials and 
announcing shows. One of his first jobs 
was as a bingo caller in Maine when he 
was just 15, and he also worked as a 
carnival barker and a pitchman for 
vegetable slicers. 

McMahon attended Boston College as 
a freshman in 1940-41 and later finished at 
Catholic University of America, majoring 
in speech and drama after his first mili¬ 
tary service as a Marine flight instructor 
and test pilot from 1942-45. He graduated 
with a Bachelor of Arts degree in 1949. 

Although McMahon's first 
broadcasting job was at WLLH-AM in 
Lowell, in 1949, he was offered a $75-a-
week job as co-host of a live variety 
program at fledgling WCAU-TV 
Philadelphia. Two years later he was 
hosting 13 programs on the station, 
including game shows, a cooking show 
and a breakfast program. But in 1953 he 
returned to active duty in the Korean 
War as a pilot of spotter planes. (He 
remained in the Marine Corps Reserve, 
retiring with the rank of colonel in 1966 
and was then commissioned as a 
brigadier general in the California Air 
National Guard.) 

In 1958, McMahon met Johnny 
Carson, a rising young comedian, who 
hired him to be his announcer on an 
ABC half-hour afternoon comedy quiz 
show called Who Do You Trust? 
McMahon introduced the contestants, 
did the commercials and occasionally 
chatted briefly with Carson at the 
beginning of the show. From the start, 
wrote the Los Angeles Times, "Carson 
made McMahon his comedy foil, and in 
so doing established an on-air 
relationship that would continue for 
nearly 34 years." 

When Carson moved to NBC to be 
host of The Tonight Show in October 
1962, he took McMahon with him. While 
McMahon warmed up the audience, 
delivered commercials and performed in 



some sketches, his primary job, he wrote in 
his 1998 autobiography For Laughing Out 
Loud, was to be Carson's straight man. 

"I had to support him, I had to help him 
get to the punch line, but while doing it I 
had to make it look as if I wasn't doing 
anything at all. The better I did it, the less it 
appeared as if I was doing it," he wrote. "I 
was there when he needed me, and when 
he didn't, I moved down the couch and 
kept quiet." 

Those early days as a barker came in 
handy on The Tonight Show. McMahon's 
nightly introduction of his boss — 
"Heeeeeeerre's Johnny! " —became a part 
of the vernacular. 

McMahon also hosted the successful 
weekly syndicated TV series, Star Search, 
which began in 1983 and helped launch the 
careers of numerous actors, singers, 
choreographers and comedians. He stayed 
with the show until it ended in 1995. He 
teamed up with Dick Clark to host TV 
Bloopers and Practical jokes on NBC from 
1982 to 1998 and then became a spokesman 
for American Family Publishers' 
sweepstakes. McMahon also became 
known for his commercials for Budweiser. 

McMahon also worked in radio, hosting 
Lifestyles Live, a weekend talk program on 
the USA Radio Network, and appeared in 
several films including Slaughter's Big Rip-
Off (1973), Fun with Dick and jane (1977), 
just Write (1997) and the feature documen-

Johnny Carson scowls at a gleeful Ed McMahon during a 

tary, Pitch People (1999). He took on his first 
regular TV series job in the 1997 WB sitcom 
The Tom Show with Tom Arnold. 

Two memoirs came of it all: Here's 

but most of all he was a gentleman. I miss 
my friend." 

Current Tonight host Conan O'Brien paid 
tribute to McMahon on his show on the 

Johnny!: My Memories of johnny Carson, 
The Tonight Show, and 46 Years of 
Friendship as well as his autobiography For 
Laughing Out Loud. In the latter, he talked 
about the early days of Tonight: "Let's just 
go down there and entertain the hell out of 
them," Carson said before the first show. 
Wrote McMahon: "That was the only advice 
I ever got from him." 

Ed McMahon died at age 86 on June 23, 
2009, at the Ronald Reagan UCLA Medical 
Center in Los Angeles. 

Jerry Digney, McMahon's longtime 
publicist, told AP that McMahon was the 

night of McMahon's death, saying: "It is 
impossible, I think, for anyone to imagine 
The Tonight Show With johnny Carson 
without Ed McMahon. Ed's laugh was really 
the soundtrack to that show." O'Brien added 
that McMahon, with Carson, created "the 
most iconic two-shot in broadcasting history. 
There will never be anything like that again." 

"You can't imagine hooking up with a 
guy like Carson," McMahon said in an 
interview with The Associated Press in 1993. 
"There's the old phrase, hook your wagon 
to a star. I hitched my wagon to a great star." 

It was a marriage made in heaven. 
most "courtly, good-
natured person you 
could ever meet" and 
that he brought 
"elegance, humor and a 
new sense of 
importance" to the role 
of second banana. 

Doc Severinson, 
Carson's bandleader, 
described McMahon as 
a man "full of life and 
joy and celebration. He 
will be sorely missed. 
He was one of the 
greats in show business, 

Carnac the Magnificent moment. 



Dr. Woo Paik 
Digital Television's 
Chief Engineer 

A AM s of the end of August, 99.4 
K percent of U.S. homes were able 

to receive digital TV signals. 
K Considering that not very long 
w ML ago, most Americans — and 

many broadcasters — didn't have a clear 
idea of what digital TV was or how it 
worked, the biggest technological 
innovation since the medium's invention 
is an amazing story. And one of its main 
protagonists is a South Korean engineer 
whose biggest ideas were usually short 
on time, but long on vision. 

Woo Hyun Paik was intrigued by 
electronics since his elementary school 
days in South Korea. "I became fascinated 
by the fact that you can send sound and 
pictures using invisible electromagnetic 
waves. I started playing with radios, hi-fi 
amplifiers, TVs and so on." 

He took this early interest and turned 
it into bachelor's and master's degrees 
in engineering from Seoul National 
University and then received his 
doctorate in electrical and electronics 
engineering from the Massachusetts 
Institute of Technology in 1978. 

Shortly after getting his doctorate, Dr. 
Paik joined a California company called 
Linkabit (later to became M/A-Com) 
where he was put to work developing 
high-speed digital communication 
equipment for commercial satellite 
applications. His boss, Jerrold Heller, gave 
him the assignment of developing a 
signal scrambling system for HBO, but 
gave him only three weeks to complete it. 

-> 

Dr. Paik came up with a digital system 
that became known as VideoCipher. HBO 
accepted it and it became a standard 
installation at cable system headends. 
The next step came when HBO asked for 
set-top boxes that would let individual 
subscribers to the satellite pay TV service 
descramble its signal. Once again Dr. Paik 
was up to the challenge; he was one of 
the key inventors of the VideoCipher II 
system that became the de facto standard 
for the C-band satellite video encryption 
system that is still in use by most cable 
programmers. 

By 1986, when M/A-Com was bought 
by General Instrument, Dr. Paik was a 
senior vice president and VideoCipher 
became a major division of Cl. He held 
various senior management positions at 
Gl before being named executive VP. 

In 1988, Dr. Paik was given the task of 
developing a better system of high-
definition television. At that time, HDTV— 
as envisioned by the Japanese NHK-
proposed Muse system — was analog. But 
Dr. Paik and Heller realized that there were 
several key problems to that approach: 
Muse required much more power and 
bandwidth to distribute by satellite than 
conventional TV signals so it would need 
about a 20-foot dish to be received as well 
as new satellite transponders since current 
ones were only 6 MHz wide and Muse 
needed much more than that. 

Dr. Paik came to the conclusion that a 
digital system was the only feasible 
solution. His team of engineers found a 

1 



Dr. Woo Paik introduces LG's Touch Watch Phone at last /anuary's Consumer Electronics Show. 

leadership has established LG Electronics as 
a global technology powerhouse and inno¬ 
vator in digital TV standards, including the 
new mobile/handheld DTV broadcast system 
now being standardized. At this year's 
National Association of Broadcasters conven¬ 
tion, LG announced that it would begin mass 
production of mobile DTV receiver chips and 
Dr. Paik said: "My colleagues and I are proud 
of the key role LG is playing in the develop¬ 
ment and implementation of mobile DTV, 
which we regard as a 'win-win-win' techno¬ 
logy for broadcasters, equipment manufac¬ 
turers and especially consumers. America's 
broadcasters have placed mobile DTV on a 
fast track, and we at LG will continue to do 
everything we can to support and advance 
their efforts." 

That assurance sounds like a "win-win¬ 
win" for LG, broadcasters and viewers. 

NTSC system, which was commercialized 
and deployed in satellite and digital cable 
systems in the United States. 

Known throughout the industry as the 
"Father of HDTV," Dr. Paik is the author of 
numerous technical papers and co-inventor 
of more than 25 inventions earning U.S. 
patents in digital video compression, digital 
transmission and digital signal processing. 

In 1998, Dr. Paik left Gl's communications 
division when he was executive vice 
president, technology, for a short stint as 
executive vice president of Tiernan 
Communications, before joining South 
Korea's LG Electronics as executive vice 
president and chief technology officer. In 
2000 he was promoted to president-CTO. He 
became chief technology adviser in 2004, but 
returned to the position of president-CTO in 
January 2008. As such, he is responsible for 
technology innovation in LG's core 
business areas: home entertainment, 
home appliances, mobile phones, 
business solutions and air conditioners, 
as well as leading the company's global 
sustainability efforts. 

The 61-year-old Dr. Paik heads LG's 
CTO organization at its headquarters. 

Dr. Paik's contributions to digital TV 
have been recognized through numerous 
awards and honors, including the highest 
technical honor bestowed on an 
individual by the Academy of Television 
Arts & Sciences, the Charles F. Jenkins 
Lifetime Achievement Emmy Award. 

Dr. Paik isn't resting on his laurels. His 

way to create this totally new technology, 
recounted by Broadcasting & Cable: 

Paik and his team (including associates 
Marc Tayer, Jerry Heller, Ed Krause and Paul 
Moroney) devised a solution that "was based 
on the idea that a large part of a TV picture 
doesn't change very often. His idea was to 
transmit only the portions of a frame that 
change, with a line of code saying that the 
rest was the same as in the previous frame. 
This meant that the amount of information 
sent was much smaller than if the whole 
picture was created in each frame. To do all 
this Paik and his team had to write the 
mathematical equations — the algorithms — 
necessary to digitize the picture, transit it 
and put it back together as an analog picture 
for the viewers. They did it. 

"The DigiCipher system was 
announced in 1990 as the world's first all-
digital HDTV system. A second system was 
produced by DigiCipher in conjunction 
with Paik's doctoral alma mater, the 
Massachusetts Institute of Technology. The 
company's two systems were half of the 
four all-digital systems that competed to 
become the U.S. standard. In 1993, with the 
creation of the Digital HDTV Grand 
Alliance, the four competing systems were 
merged into one. Paik was a member of the 
Grand Alliance Technical Oversight Group 
and various other specialist groups." 

By 1993, Dr. Paik and his fellow engineers 
had a concrete method for the transmission 
of an HDTV signal. Dr. Paik's Advanced 
Development team vaulted General 
Instrument to the forefront of digital 
television technology. He also applied the 
DigiCipher technology for a multichannel 



Norm 
Pattiz 
Radio's Amazing 

Everything 
Entrepreneur 

orm Pattiz built a radio 
syndication empire. But he 
didn't stop there. 

Norman Joel Pattiz was 
born Jan. 18,1943, in Los 

Angeles. After graduating from Hamilton 
High School (where in 1960 he helped 
relay the Olympic torch to open the 
Winter Games in Squaw Valley), then San 
Fernando Valley State College in 1966, he 
got a job as an artist representative at 
General Artists Corp, in Los Angeles. A 
year later he moved to the Goodman 
Organization as an account executive, 
then in 1968 became the director of 
advertising and publicity for the 
Ambassador Hotel. Broadcasting came 
calling in 1969 and he joined KCOP-TV 
Los Angeles as an account executive, 
moving up to local sales director in 1972. 

A management change at the station 
put him out of a job in 1975 and he 
decided he wanted to work for himself 
after that. He was listening to a small Los 
Angeles radio station, KGFJ-AM, that was 
featuring a 52-hour Motown Weekend 
special and wondered why such 
programming wasn't being syndicated to 
stations across the country. 

"There was no dominant force," he 
recalled in Broadcasting magazine. "No 
company [was] involved in this kind of 
enterprise on a large scale. So I took 
$10,000 I had in the bank and went for it." 

Working with KGFJ, he packaged his 
own special, Sound of Motown, using 
interviews, research and music supplied 
by Motown Records and paid for by 
three advertisers. He placed it on 200 
stations. His sponsors were pleased and 
wanted more. With contracts in hand, 
Pattiz opened offices in 1975 in the 
Westwood area of Los Angeles and 
Westwood One was born. 

With the wide variety of radio formats 
being broadcast on stations across the 
country, Pattiz and Westwood One began 
developing a library of programming for 
country, black, Spanish-language, adult 
contemporary and middle-of-the road 
stations, then added concert broadcasts 
that became very popular. There was also 
the off-beat Dr. Demento, a wacky show 
hosted by former Los Angeles DJ Barret 
Eugene Hansen that featured novelty 
songs and pop music parodies. It became 
another hit for Westwood One, which 
syndicated it from 1978 to 1992. 

By 1982, Pattiz had moved distribution 
to satellite. In 1984 he took Westwood 
One public and with the money raised 
by the IPO purchased the 52-year-old 
Mutual Broadcasting System in 1985 for 
$30 million. Mutual no longer owned any 
radio stations, but its lineup included 
news, sports programming and the Larry 
King Show that Westwood One added to 
its lineup. In April 1999 the Mutual name 
was retired. 



More expansion followed in the late 
1980s, including the purchase of three radio 
stations, the trade magazine Radio & 
Records, and the hiring of countdown king 
Casey Kasem from ABC. But the biggest was 
the 1987 $50 million purchase of NBC's 
three radio networks: The Source, a young 
adult programming network; Talknet, a 

and entertainment programs, features and 
live events to numerous media partners. 
Through its Metro Networks division, 
Westwood provides traffic reporting and 
local news, sports and weather to over 2,200 
radio and TV stations. The company also 
provides digital and other cross-platform 
delivery of its network and Metro content. 

sity of California. He currently serves as 
chairman of the Oversight Committee of 
the Department of Energy Laboratories, 
including Los Alamos, Lawrence Livermore 
and Lawrence Berkeley. He also serves on 
the Regents' governance, compensation, 
investments and health services 
committees. 

major talk show network, and NBC News. 

Author Leonard Mogel wrote of Pattiz's 
company at the time: "Westwood One was 
outshining the major networks with a 
formula of syndicated concerts for which it 
bought broadcast rights, as well as regularly 
scheduled programs that it packaged and 
produced. Pattiz's basic formula was trading 
programs to radio stations for blocks of 
commercial spots that he then sold to 
national advertisers —the barter system at 
its simplest." 

In 1994, Pattiz stepped down as 
Westwood One CEO, but remains a 
member of the company's board of 
directors. He served on the Broadcasting 
Board of Governors of the United States of 
America from 2000 to 2006, helping oversee 
all U.S. non-military international 
broadcasting including Voice of America, 
Radio Free Europe/Radio Liberty, Radio Free 
Asia, Worldnet Television, Radio and TV 
Marti and the Middle East Broadcasting 
Network. As chairman of the Middle East 

Pattiz is past president of the Broadcast 
Education Association and a member of the 
Council on Foreign Relations and the 
Pacific Council on International Policy. He 
is also Director of the Office of Foreign 
Relations of the Los Angeles Sheriff's 
Department and serves on the Region 1, 
Homeland Security Advisory Council. 

It's been a long journey since that 
Olympic torch relay in 1960, but Norm 
Pattiz has never stopped running. 

In 1993, Westwood One signed a deal to 
supply content to CBS radio stations. That 
arrangement was later broadened to include 
operational, sales and marketing support for 
the CBS Radio Network. Westwood One 
also purchased more competitors: Unistar 
Radio Networks in 1994 and then the traffic 
reporting service Metro Networks in 1999. 

Today, Westwood One is the largest 
independent provider of network radio 
programming and the largest provider of 
traffic information in the United States. 
Westwood One serves more than 5,000 
radio and TV stations in the U.S. and 
provides over 150 news, sports, music, talk 

committee, Pattiz was 
the driving force 
behind the creation of 
Radio Sawa, the BBG's 
24/7 music, news and 
information radio 
network, and Alhurra 
Television, the U.S.-
sponsored, Arabic-
language satellite TV 
channel to the entire 
Middle East. 

Since September 
2001, Pattiz has been a 
Regent of the Univer-

Norm Pattiz hanging out with fellow L.A. Lakers fans Rebecca Romijn and Tyra Banks. 



Chris 
Rohrs 

Sold on the 
Sales Side 

While he didn't go to school to 
learn how to be a salesman, 
Chris Rohrs has spent his 
almost 40 years in television 
either selling, managing sales 

staffs or working on ways to help others 
do it better. As he told media 
commentator Jack Myers in 2003: "When 
I was young, sales would not have been 
at the bottom of my list of career 
choices. But it's a survival skill. It 
requires strong communications, and 
the ability to listen, and to overcome 
insecurities. I always urge young people 
to consider a sales career." He has 
certainly led by example. 

Christopher Joseph Rohrs was born 
in Yonkers, N.Y., on May 5,1949. After 
earning a BA in economics from the 
University of Notre Dame in 1971, where 
he worked as a camera operator at the 
school's WNDU-TV, he joined Blair Radio 
as an account executive in 1972, then 
switched to the television side of the rep 
business at TeleRep where he moved up 
through management positions in sales 
and research. 

In 1980 he joined Post-Newsweek-
owned NBC affiliate WDIV Detroit as 
national sales manager (1980-81). He was 
later promoted to local sales manager 
(1981-83), vice president and general 
sales manager (1983-88) and, finally, vice 
president of marketing and station 
manager (1988-89). 

The next step for Rohrs was leading 
Post-Newsweek's CBS affiliate WFSB 
Hartford, Conn., as vice president and 
general manager from 1989 until 1998, 
when Post-Newsweek Stations Inc. 
moved him to the corporate side and 
appointed him vice president of sales and 
marketing for the entire station group. 

In 1999, Rohrs was approached by a 
headhunter looking for a successor to 
Ave Butensky, the retiring president of 
the Television Bureau of Advertising 
(TVB). Intrigued, Rohrs began sounding 
out members of the trade association's 
executive committee. "As I talked to 
them," he told Broadcasting & Cable, "I 
found I was writing down tons of ideas 
about what I could do in the TVB job. It 
just hit me that the job would be a really 
good fit. It's strategic. It's competitive." 

So on Jan. 1, 2000, Rohrs brought his 
television sales knowledge and 
leadership skills to the TVB organization. 
The key to understanding spot TV is 
understanding "geo-targeting," Rohrs 
said in 2003. Because advertisers can buy 
spot on a market-by-market basis, he 
noted, they can target their money in 
markets where it will do the most good. 
Before advertisers think about 
demography —age and gender—he said, 
they should think about geography. So 
he began his TVB tenure with one of his 
priorities to make buying spot TV easier 
(it involved too much paperwork) and to 



prove that local broadcast is a better value 
than that other geo-targeting TV medium, 
local cable. 

The quest to make spot buying easier 
continued throughout his tenure at TVB, 
culminating in the announcement in 
February 2007 of the development of TVB 
ePort, an e-business digital platform to 
support multi-platform ad sales transac¬ 
tions. The service is available free to TV 
stations through financial support provided 
by the National Association of Broadcasters. 

Open to all stations, regardless of size, 
ePort is an electronic bridge designed to 
end traditional sales paperwork —including 
repeated faxing and change orders — by 
enabling users to buy, sell, change and 
follow up on orders electronically. In 
addition to saving valuable sales staff time, 
ePort was also designed to reduce errors 
often generated by the traditional, more 
cumbersome process. 

The service was rolled out in stages 
beginning in January 2008. By the middle of 
this September, ePort had passed the $360-
million mark in order volume. More than 
38,000 orders had been sent by 140 
agencies/advertisers via ePort to 974 TV 
stations, 42 digital subchannels and 17 rep 
firms over the preceding 12 months. ePort 
has also become an integral tool for change 
management, with approximately 38,000 
revisions and 11,000 makegoods having 
been moved through the system. 

In March, Rohrs announced he would 

Chris Rohrs presents TVB 2003 keynote speaker Tim Russert with a Buffalo Bills helmet. 

and we've done it well.' That falls into three 
areas: Advocating for television broadcast¬ 
ers by making the calls to sell television as 
an advertising medium; developing e-
business for the TV industry, especially the 
TVB ePort; and serving as a valuable 
resource for members and customers. 'The 
marketing's been aggressive and smart, the 
e-business is critically important and we're 
a good resource provider for our members 
and customers.' " 

And when queried for advice to whom¬ 
ever succeeds him, Rohr answered: "Keep 
assertively and creatively telling our story. 
Television's connection to the consumer 
has never been stronger than it is. The 
ratings continue to go up. Satisfaction 
levels go up by virtue of hi-def. Even the 
DVR is a positive in my mind. And ... 
continue to listen to the member and 
customer needs and try to fill them." 

be stepping down as president at the end 
of 2009. He said at the time that he would 
remain fully engaged at TVB throughout 
the year, continuing to make the case for 
local television, supporting the bureau's 
eBiz initiatives and serving the needs of its 
members and customers. 

"It's been a great privilege to lead TVB 
and I'm grateful for the support of the 
board and the staff during my time here," 
he said. "I believe in television more than I 
ever have. It's the only medium with the 
power to match up to the challenge that 
this brutal recession poses." 

At the same time, TVB Board President 
Frank Comerford announced the formation 
of a search committee to identify 
replacement candidates and to choose a 
successor. "It will be very hard to replace 
Chris Rohrs," Comerford said. "He has 
elevated the organization to new heights 
and is one of the indus¬ 
try's visionaries. TVB is 
held in high esteem by 
advertisers, agencies 
and the association's 
other important 
constituencies, and 
that's due to Chris's 
outstanding leadership 
over nearly a decade." 

Asked about his 
legacy, Rohrs told 
TVBR: " 'I feel we've 
done the right work, 



GIANTS IN 
PASSAGE 
NOT TO BE 
FORGOTTEN 



Given the low regard in which many 
people hold the media these days, that 
Walter Cronkite was still referred to as 

"the most trusted man in America" when he died 
on July 17, 2009, at age 92 speaks volumes about 
the career of the former CBS News anchor. 

Born in St. Joseph, Mo., in 1916, the family 
moved to Houston 10 years later. He landed a job 
at the Houston Post while still in high school. 
After enrolling at the University of Texas at Austin 
in 1933 he became so busy working on the 
school's paper and radio station as well as at the 
International News Service that he left college 
two years later to work full time at the Post. 

He covered World War II, Germany's 
surrender and the Nuremburg trials for United 
Press, then headed the wire service's newly 
opened Moscow bureau. 

Cronkite was chosen and took over the anchor 
seat in April. On Sept. 2, network television 
news moved into the modern era as Cronkite 
opened the first half-hour newscast (featuring 
an interview with President Kennedy). 

Cronkite decided to retire in 1980 and the 
following year he uttered his trademark closing 
line, "And that's the way it is," for a final time as 
Dan Rather succeeded him. 

"For decades, Walter Cronkite was the most 
trusted voice in America," said President Barack 
Obama. "His rich baritone reached millions of 
living rooms every night, and in an industry of 
icons, Walter set the standard by which all 
others have been judged. But Walter was always 
more than just an anchor. He was someone we 
could trust to guide us through the most 
important issues of the day; a voice of certainty 

When the Korean War began, Cronkite decided he wanted to 
be in the thick of things and sent a telegram to CBS's Ed Murrow 
asking for a job. Murrow agreed. While waiting to be sent overseas, 
the network put Cronkite to work doing the 6 o'clock newscast at 
CBS's fledgling Washington TV station. Eventually, the 11 p.m. 
newscast was added to his radio network reporting duties and he 
did so well that the assignment to Korea never happened. 

He moved to the television network side of CBS in 1952 when 

in an uncertain world. He was family. He invited us to believe in 
him, and he never let us down. This country has lost an icon and a 
dear friend, and he will be truly missed." 

"Cronkite came to be the sort of personification of his era," 
veteran PBS Correspondent Robert McNeil once said. "He became 
kind of the media figure of his time. Very few people in history, 
except maybe political and military leaders, are the embodiment of 
their time, and Cronkite seemed to be." 

he was tapped to anchor the political convention coverage. In 1953, 
he began hosting the historical re-creation series You Are There. He 
was, for five months in 1954, the host of the CBS Morning Show, 
along with Charlemagne the puppet. Next was the documentary 
series Twentieth Century, which he began narrating in 1957. 

In 1962, the CBS Evening News, anchored by Douglas Edwards, 
was firmly in second place behind NBC's Huntley-Brinkley Report 
and the network wanted to make a change. The 45-year-o!d 

"It's a kind of chemistry," former Johnson aide and CBS News 
commentator Bill Moyers said. "The camera either sees you as part 
of the environment or it rejects you as an alien body, and Walter 
had 'it,' whatever 'it' was." 

Nearly a decade after retiring, Cronkite was asked what news 
story he wished he could have covered. 

"Every one." 



Until his death on Feb. 28, 2009, at age 90, 
Paul Harvey, known as "the most-
listened-to man in broadcasting," had 

been on the radio for as long as most of his 
listeners could remember. Actually, he had been 
greeting his audience with "Hello Americans! 
This is Paul Harvey. Stand by! For news!" almost 
as long as there's been air to be on. 

He was born Paul Harvey Aurandt in Tulsa, 
Okla., on Sept. 4,1918. While in high school he 
got a job in 1933 at KVOO working for free. "I 
worked such long hours," Harvey recalled, that 
after about a year "the station finally put me on 
the payroll to limit those hours." He was an 
announcer, then program director, continuing to 
work while attending Tulsa University. 

After school, in 1933, Harvey began the H A I 
stereotypical nomadic life of a radio man. All his 
moving came to an end in 1944 when he took a newscaster job at 
ABC's WENR Chicago. His exposure there led to a summer 
replacement job at the ABC network. Harvey did both local and 
network work until 1951 when he began Paul Harvey News and 
Comment on the ABC Radio Network. It quickly became one of the 
network's most popular shows and remained a top ratings —and 
revenue — generator for the network for the rest of his life. (In fact, 
a 1985 survey found that the four most popular radio programs on 
the air nationally were four of his broadcasts in different time slots.) 

In 2000, ABC Radio Networks awarded Harvey, then 82, a 10-year, 
$100 million contract, a tribute, the Washington Post noted, "not only 
to his gargantuan listening audience of about 22 million people [a 
figure that grew to about 25 million at his death] but also to his 
uncanny ability to inspire trust in his listeners —trust that the pro¬ 
ducts he pitched were worth buying because Paul Harvey said so." 

One of radio's most effective pitchmen, he kept sponsors for 

Former President George W. Bush said he and former first lady 
Laura Bush were saddened to hear of Harvey's death. "Paul was a 
friendly and familiar voice in the lives of millions of Americans," 
Bush said. "His commentary entertained, enlightened and 
informed. Laura and I are pleased to have known this fine man." 

His death was keenly felt in his home of Chicago where WGN-
AM announced it would not replace Harvey with network 
programming, instead airing local content at 8 a.m., noon and 6 
p.m. "There is only one Paul Harvey," said Tom Langmyer, the 
station's general manager. 

Bush presented Harvey with the nation's highest civilian honor, 
the Medal of Freedom, in November 2005. 

decades, attracted by such features as The Rest 
of the Story, mesmerizing little tales, cleverly 
written, that featured a surprising O. 
Henry-style twist to stories his listeners thought 
they already knew. 

For millions, Paul Harvey in the morning or at 
noon was as much a part of daily routine as 
morning coffee. 

When he died, Harvey's broadcasts Paul 
Harvey News and Comment and The Rest of the 
Story were heard on more than 1,200 radio 
stations and 400 Armed Forces Network stations 
around the world. In addition, Harvey's 
newspaper column appeared in 300 papers and 
the two daily News and Comment feeds were 
streamed over the Internet. His program also 
aired twice daily on the Internet. 

Broadcasting from Chicago rather than New 
York or Los Angeles, Harvey belonged to middle America. As 
longtime Chicago broadcaster Bob Sirott put it in the Chicago 
Tribune: "He stands for the America that sits west of the Hudson." 



When Don Hewitt saw his first television 
studio at CBS News, he said he "felt like 
Dorothy in the Emerald City." And until 

his death on Aug. 19, 2009, he never lost that sense 
of wonder and excitement for the visual medium. 

Donald Shepard Hewitt was born Dec. 14, 
1922, in New York City. He earned an athletic 
scholarship to New York University, but after a 
year he dropped out to pursue his dream to be a 
reporter and landed a job as copy boy at the 
New York Herald Tribune. 

After serving in the Merchant Marine in 
World War II, Hewitt joined United Press as a 
war correspondent. After the war he became an 
editor for Acme News Pictures, UP's photo 
division. 

His picture experience prompted a friend in 
1948 to tell him about television, where CBS News 
had a job opening. "What-avision?" was his response. He quickly rose 
in the news division, becoming director and producer of CBS TV 
News in 1949, as well as just about every other program CBS News 
put on the air. Hewitt's boldness in the highly competitive news 
business was legendary. But his colorful style irritated another CBS 
News legend and eventual news president, Fred Friendly, who in 
December 1964 removed Hewitt as executive producer of the CBS 
Evening News With Walter Cronkite. 

With time on his hands, Hewitt developed the idea for what 
would become the most successful television program in history. 
About a year later, he began showing anybody who would take the 
time the 60 Minutes pilot consisting of three hour-long 
documentaries cut down to 20 minutes each that he said would be 
a new news format, a magazine for television. 

60 Minutes was given the green light and first aired on Tuesday, 
Sept. 24,1968. It was moved around to various days and time slots for 
several seasons before a permanent home on Sunday nights plus a 
focus on investigative stories helped 60 Minutes catch fire with the 

public. 60 Minutes became a top-20 hit in 1977. The 
next year, it was a top-10 hit, a rank it would reach 
for 23 straight seasons —a record no other 
program has approached. Two years later, in 1980, 
it was the No. 1 program, a feat it would achieve 
five times. 

Hewitt always had stock answers to questions 
about what 60 Minutes' secret was. He often told 
journalists, "It's four words every child knows: 
Tell me a story." 

As soon as 60 Minutes broke the top 20 in 
1977, a parade of imitators began. But 60 
Minutes never really suffered from the glut of 
competitors, relying on its quality reputation. 
"It's an institution," Pulitzer-Prize winning 
Washington Post television critic Tom Shales 
told People for a 1995 profile of Hewitt, "and it's 
twice as good as its nearest imitator." 

Former Los Angeles Times television critic Howard Rosenberg 
once described Hewitt as "an extraordinary TV bossman/showman, a 
tough, blunt, imaginative and spit-in-your-eye deliverer of highly 
watchable journalism and highly bankable ratings." 

60 Minutes colleague Morley Safer told the New York Times that 
Hewitt "was a tough, tough editor, and all of us who worked with 
him had some of the worst arguments — practically blood-on-the-
floor arguments — over stories and how they're covered. But he 
had a remarkable gift. Fifteen minutes later, it was as if it had never 
happened. There was no grudge." 

In 2004, 36 years after launching 60 Minutes, the 81-year-old Hewitt 
was forced off the broadcast. But despite his reluctant departure, 
Hewitt did not retire. He remained under contract as a consultant to 
CBS, but for the past several years was involved in a variety of broad¬ 
cast projects, mostly outside of CBS, including producing a prime¬ 
time documentary for NBC about the Radio City Music Hall's annual 
Christmas show. That wasn't surprising, considering that he once 
said: "I consider myself a guy who married 'show biz' and 'news biz.' " 

HEWITT 



Bob Bennett 
Congratulates the 2009 inductees into the 

Giants of 
Broadcasting 

Katie Couric 
Ken Bums 

Dr. Woo Paik 
Barbara Cochran 

Christopher J. Rohrs 
Norman J. Pattiz 
Ed McMahon 
Bea Arthur 
With Special Tributes to 

Walter Cronkite 
Paul Harvey 
Don Hewitt 



Very Good News 

CBS News congratulates 
Katie Couric 
Honored by the Library of American Broadcasting 
“2009 Giants of Broadcasting” award. 



Clear Channel salutes the 
2009 Giants of Broadcasting 

Katie Couric 

Ken Burns 

Dr. Woo Paik 

Barbara Cochran 

Christopher J. Rohrs 

Norman J. Pattiz 

Ed McMahon 

Bea Arthur 

38 ClearChannel 
RADIO I OUTDOOR 

clearchannel.com 



hearst television inc 
is proud 

to support the 
Library ofA merican 

Broadcasting 
Foundation 

Congratulations 
tothe 2009 

“Giants ofB roadcasting" 
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America’s broadcast television stations 
thank Chris Rohrs for his many years 

as a dedicated advocate for our 
industry and congratulate him on 

this well-deserved honor. 



(!Pe aw broac/ to sa/afe t/ie 

Library of 
American Broadcasting 

Now Marking 70 Years of Service to the Broadcast Industry 



All of us at Hubbard Broadcasting, Inc. would like to congratulate 
our good friends, Katie Couric, Ken Burns, Dr. Woo Paik, 
Barbara Cochran, Norman Pattiz, Chris Rohrs, Bea Arthur, 

and Ed McMahon for being recognized as Giants of Broadcasting. 



Sony Corporation of America 
is proud to support the 
Library of American Broadcasting 
and we congratulate this 
year's honorees. 

SONY 



Be more PBS 

PBS 
Congratulates 
Ken Burns 

One of the true broadcast giants 
of all time. 

As Ken's broadcast home for nearly 30 years -
from his first PBS film, BROOKLYN BRIDGE, 
to THE NATIONAL PARKS: AMERICA’S BEST IDEA -
we are proud to be Ken's partner as he makes 
history by telling history's most important stories. 

Warner Bros. 

Domestic Television Distribution 

warmly congratulates 

CHRIS ROHRS 
and all the 

distinguished honorees 

at the 

2009 QIANTS OF BROADCASTING 
and applauds 

the exceptional work of the 

Library of American 
Broadcasting Foundation 



Norm, 

We applaud and salute 

your achievement as a 

Giant of Broadcasting. 

It is well deserved. 

Anthony Kiedis 
and 

Guy Oseary 

A note from Sharon Percy Rockefeller, 

President & CEO, WETA 
WETA 

Hear Ken> 
You are a true fmeri<zan treasure. ide at ¿dffH 
arc So proud of your recognition from the Library 
of American Broadcasting- "This uieeibs broadcast of 
“The dot;ona/ Parks Americas Best Idea' epitomizes 
our Shared endea/or of Serving the American pub/ic. 
udth fdmS of si^'fezant educzrtionaj va/ue. 

Cony-atu/ationS on this honor. 

fond/y}



The Forever Friends 

FRIENDS OF THE LIBRARY 

These are the "Friends of the Library" a loyal band dedicated 
to the Library of American Broadcasting. In one way or another, 

through donations of time, talent or capital, each has demonstrated 
a conspicuous fealty toward the institution and its mission. 
Their names—anticipated to be ever-increasing in number— 

are remembered today and in perpetuity. There's always room for one more. 

ABC Inc. John Abel James Abernathy Gene Accas Roger Adams Edward Adler Robbin Ahrold Edie Hand Aldridge Marcellus Alexander 

Fred Allen Mel Allen Alta Communications Joe Amaturo Campbell Arnoux Donald Anderson Louie J. Appell Arbitron, Inc. 

Loreen Arbus Roone Arledge Edwin H. Armstrong Asphalt Media James Babb William Baker Lucille Ball Missy Banis Red Barber 

David J. Barrett Ralph Baruch Steve Baum Jeff Baumann George Beasley Jeffy Beaver Martin Beck Ralph E. Becker Robert Beizer 

Bob Bennett Bennett Productions Inc. N. L. Bentson Nina Benzi Gertrude Berg Edgar Bergen Theodore Bergmann Milton Berle 

Judith Bernat Phil Beuth Beuth Family Foundation George C. Biggar Dorothy Blair John Portwood Blair Jonathan Blake David Blank 

Matthew Blank Richard Block BNY Capital Markets Inc. Anne Bobeck James Bocock Eric Bodner Thomas Boggs Eugene Bohi 

Randall Bongarten Warren Boorom Pierre C. Bouvard Francis L. Boyle David Bradley Carl Brazell Barbara Brogliatti Maria E. Brennan 

Tom Brookshier Del Bryant Chickie Bucco Richard Buckley Reed E. Bunzel Elizabeth Burns George Burns & Gracie Allen Bill Burton 

Charles E. Butterfield Sid Caesar & Imogene Coca Arthur W. Carlson Marcy Carsey & Tom Werner Johnny Carson Michael Carter 

CBS Inc. John Cerquone James Champlin Dick Chapin Gary Chapman Joel Chaseman Anderson Clark Bill Clark Brian Cobb 

Barbara Cochran Bob Cohen Jane Cohen Jules Cohen Mark H. Cohen Bruce Collins Kerby E. Confer Peggy Conlon Dick Connelly 

Frank Conrad Marion Contursi Tom Cookerly Joan Ganz Cooney Don Cornwell Bill Cosby Katie Couric James Cox Cox Enterprises 

Walter Cronkite Bing Crosby Powel Crosley Jr. Milton J. Cross Mark Cuban Mario Cucinotta Nancy Curry Vincent J. Curtis Jr. 

David J. Custis Esquire Steve Dana Ronald Davenport Sr. William L. Dalton Tom Dawson John David Robert Decherd John Dille 

Barry Diller John Dimling Marilyn Dimling John Doerfler Phil Donahue Sam Donaldson David Donovan Michael Donovan Theodore Dorf 

Jim Dowdle Richard D. Dudley Jim Duffy Allen B. DuMont Orrin E. Dunlap Jr. Robert Elliott & Ray Goulding Gary Epstein Peter Fannon 

Erica Farber Philo Farnsworth Samuel Feinberg Jerry Feniger Richard A. Ferguson Jeffrey Ferry Norman Feuer Skip Finley 

Dennis FitzSimons Joseph A. Flaherty Avon Edward & Dorothy Garvis Foote Lee de Forest Richard A. Foreman Sallie Forman Clint Formby 

Bob Fountain Alan Frank Martin A. Franks Richard Frazer Pauline Frederick Fred Friendly James D. Freeman Richard French Gary Fries 
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Edward O. Fritts Fujisankei Communications International Dorothy Fuldheim Robert F. Fuller Colleen Gally John Gambling The Gamblings 

General Motors David 0. Glazer Jackie Gleason Arthur Godfrey Melvin A. Goldberg Ralph Elliot Goldberg Goldman Sachs Specialty 

Lending Group Leonard Goldenson Dean Goodman Freeman Gosden & Charles Correll Mary Goulazian Peter R. Goulazian Arlene Graff 

Herbert Granath Edward Grebow Jim Greenwald Merv Griffin Marc Guild Ralph Guild Raymond F. Guy David Halberstam 

Patricia Hambrecht O.B. Hanson Jack Harris Richard Harris Paul Harvey Gabriel Heatter Paul Hedberg William S. Hedges Jules Herbuveaux 

Stanley E. & Stanley S. Hubbard Hubbard Broadcasting Gordon Hastings Rose Heller Ragan A. Henry Don Hewitt Andrew Heyward 

Ben R. Hoberman Takashi Hoga Bob Hope Holland & Knight LLP Catherine Hughes Betty Hudson Ward L. Huey Jr Chet Huntley & 

David Brinkley Gene F. Jankowski Lucy Jarvis Harry A. Jessell JJP Advisory LLC Kathryn Mays Johnson Robert L. Johnson Jim & 

Marian Jordan George H. V. Kaltenborn Mel Karmazin James Keelor Jamie Kellner James R. Kelly John Kelly David Kennedy James Kennedy 

George Keramidas Robert King Donald H. Kirkley John Kluge Edgar Kobak LAB Gulf War Collection Lathan & Watkins LLP Laura Lawrence 

Jerry Lee RoseLee Richard Leibner Gloria Levy Joe Lewin Shari Lewis Barry Lewis Liberty Corporation LIN Television Philip J. Lombardo 

John Long Peter A. Lund Lucille Luongo Anthony C. (Tony) Malara Pierson G. Mapes Guglielmo Marconi James K. Mason Timothy McAuliffe 

L. Lowry Mays Mark Mays Randall Mays Jim McCormick Nancy McCormick-Pickett Donald McGannon Alfred J. McKosker Ed McLaughlin 

Gordon McLendon Graham McNamee Brian McNeill Don McNeill Jack Messmer Edwin C. Metcalfe Mark K. Miller Stanley H. Moger 

William G. Moll Elizabeth Wilde Mooney James T. Morley Ginny Hubbard Morris Lester S. Morse Morse Family Foundation Moses & 

Singer LLP Frank E. Mullen Thomas S. Murphy Edward R. Murrow Charles Naftain Dawson B. Nail National Association of Broadcasters 

NBC Universal Susan Ness New York State Broadcasters Association Kevin O’Brien Eugene P O’Fallon Stu Olds David O’Shaughnessy 

William O’Shaughnessy Jack Paar Preston Padden William S. Paley William Paley Jr. Shelly Palmer Ed Papazian Harry J. Pappas 

Dennis Patrick Larry Patrick John F. Patt Lowell (Bud) Paxson Jerry Perenchio Irna Phillips Frederick S. Pierce John J. Pomerantz 

Starr & Co. Kenneth Starr Nancy Splaine Lee Spinelli Les Smith Phillip M. Smith Jeffrey Smulyan Joseph B. Somerset Howard Sontag 

Frank Stanton Robert Stefanowski Theodore Stenklar Susquehanna Broadcasting George Storer Todd Storz Ed Sullivan Pierre Sutton 

Tony Thomas 

John Poor J. R. Poppele Annette Posell Ward Quaal James H. Quello William Rondina Radio Advertising Bureau Tony Randall Dan Rather 

Ken Ray Ronald Reagan David Rehr Edward T. Reilly Earl Reilly Jr. Joseph Reilly J. Leonard Reinsch Sharon Rockefeller Fred Rogers 

Chris Rohrs Charlie Rose James Rosenfield John F. Royal Al Rubin Roy RussoBill Ryan Lucie Salhany Harvey Sandler David Sarnoff 

Richard Savage Diane Sawyer Scarborough Research Richard Schmidt Franklin D. Schurz Jr. Eric Sevareid Marvin Shapiro Roy Shapiro 

Allen Shaw Shaun Sheehan Arnold Sheiffer Marks Paneth Shron Al Sikes James F. Sirmons H. W. Slavick David Smilow E. Berry Smith 

Danny & Marlo Thomas Lowell Thomas Dennis Swanson John Tague Lawrence B. Taishoff Sol Taishoff Tom Tarzian 

Jim Thompson Barry Thurston The Tichenors Gary Tobey The Today Show Ben Tucker William F. Turner TvB Perry S. Ury Nick Verbitsky 

Melodie Virtue Louis Wall Mike Wallace Judith C. Waller Warner Bros. Albert Warren Brian Watson Don West Virginia Pate Wetter 

Dennis Wharton Richard E. Wiley Robert Williams Russ Withers David Woods Mark Woods Ramsey L. Woodworth Jessica Chaikin Wolin 

Bob Wright Peggy and Adam Young Millard S. Younts Howard Zeiden Vladimir Zworykin 
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