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You have a light. Broadcast your
ministry on lightsource.com and
it will shine throughout the world.

Lightsource.com is the Christian
channel of YAHOO! Broadcast Services.
YAHOO! sites reach over 80 million
unique users per month. Thanks to our
partnership with YAHOO! Broadcast
Services and the over 70 incredible
ministries that we serve,
lightsource.com reaches more
Christian viewers and listeners

than any other site.

You have a light.
Let it shine!

lightsource m
YaHoOO!

[HJroadcast.com:

For more information, contact Chuck Merritt (cmerritt@lightsource.com) or call 1-800-600-4585
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Gold MVP Quality Award Winner in 7%

InfoCision Management

Christian Telephone Fundraising Experts
144 ;

LYY

For an unprecedented sixth consecutive year InfoCision has earned an MVP Quality Award, the highest award
for Quality in the telephone fundraising industry. Call Center Solutions magazine created the award
to recognize telephone marketing companies with the most outstanding commitment
to Quality Assurance, Customer Service, and an Uncompromised Commitment to Excellence.

Call us today to learn how we can develop a successful telephone marketing program for your organization.

Nick Stavarz ¢ Senior Vice President — Marketing
325 Springside Drive  Akron, Ohio 44333 ¢ (330) 668-1400 e http:/Awww.infocision.com
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Nonprofit Accountability

anagement specialist Peter Drucker recently

noted that he sees more similarities than dif-

terences between nonprofit and business
management.

While both should be accountable for results,
sometimes charities must make an extra etfort to
focus on the core mission and live up to a pre-
seribed standard of performance.

Too many nonprotfits believe that good intentions
are sufticient. Thev very often lack the discipline —
the imposed discipline — of the bottom line.

Another shortcoming is that nonprofits don’t
“abandon.” [t is time that we abandon programs that
do not produce results. We seem to have the idea
that evervthing must run forever to please God.

Drucker once described our country, during the
davs of stagflation, as a sick economy on the back of
a healthy society. Today, society is beset by a num-
ber of maladies — loss of respeet for life, breakdown
of marriage, an increasingly vulgar and nihilistic

entertainment industry —
which are being carried on the
back of a robust economy.
May God help us.

Thank vou for a marvelous
vear in the work of vour asso-
ciation. We realize we're
accountable to vou, our mem-
bers, and look to vou for input
on evervthing we do — and
evervthing we don't do. Our
lines are always open to hear
vour comments.

Our 57th Annual
Convention & Exposition is
near. The convention is a time
for warm fellowship, learning, doing business and
heing encouraged by God for the coming vear's
work. We'll be looking for vou February 3-8 in
Anaheim, CA!

E. Brandt Gustavson is presi-
dent of National Religious
Broadcasters and publisher
of NRB magazine. He may
be reached vio e-mail at
bgustavson@nrb.org or
phone 703-330-7000

ext. 507.

Glenn Plummer is presiden
of Christion Tefevision
Network in Southfield, MI,
and second vice chairman of
NRB. He can be reached at
248-559-4200.

The Seventh Millennial Dawn

s we behold the dawn of a new millennium,

we should consider a few historical facts.

Putting aside the clamor of Y2K, the world
economy, the Internet, hurricanes, earthquakes,
tamine, disease and other global issues and con-
cerns, a more significant pattern has occurred
every 1000 vears since Adam.

According to biblical timelines, 1000 vears
atter Adam (the dawn of the second millennium),
a man named Noah was alive. The events that fol-
lowed during his lifetime were catastrophic for
the entire earth.

At the dawn of the third millennium (2000
vears after Adam), there was a man named
Abram. His name was soon changed to Abraham
and God established a covenant with him that
would impact the world for thousands of vears.

At the dawn of the fourth millennium, a
voung lad named David was alive. The covenant
God made with him not only established a new
kingdom for God’s people, but also established a
ruling throne among mankind forever.

Almost exactly 1000 vears after David (and

2000 vears atter Abraham), at the dawn of the
fifth millennium, a babe was born in a manger in
Bethlehem who would rule from David's throne
torever. He would become known as King of kings
and Lord of lords — Jesus Christ. The covenant
God made through [lim would bless every genera-
tion to follow for hundreds and thousands of
vears.

Although the dawn of the sixth millennium is
somewhat ohscured, the world experienced global
plagues and the Dark Ages. During the close of
the sixth millennium, a generation saw the dis-
covery of the Qumran cave scriptures (the oldest
known scriptural documents).

Now, 2000 vears after Christ walked the
earth, this generation is beholding the dawn of
the seventh millennium. With the explosive revo-
lution of technology and communications hap-
pening hefore our eves, let us seize every oppor-
tunity to capture these technologies for the com-
munication of the Gospel. This generation must
hear the Gospel. We must move hastily. We may
have very little time left.

4 | NRB January 2000
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National Religious Broadcasters

January 6-9, 2000

2000 International CES (Consumer
Electronics Manufacturers
Association); Las Vegas, NV. 703-
907-7600.

January 8-12

National Association of Broadeasters
(NAB) Board of Directors Meeting;
Palm Springs. CA. 202-775-3527.

January 24

Association of Local Television
Stations (ALTV) Convention; New
Orleans, LA. 202-887-1970).

January 24-27

National Association of TV Program
Executives (NATPE) Annual
Jonvention; New Orleans, LA, Nick
Orfanopoulos, 310-433-4440.

February 5-8

57th Annual NRB Convention &
Exposition; Anaheim (CA) Marriott.
Tammy Singleton, 703-330-7000,
ext. 503.

February 12-15

NAB State Leadership Conference;
Washington, DC. 202-775-3527.

February 16-19
RAB 2000, Radio Advertising
Bureau; Denver, CO. 972-753-6740).

Broadeasters' Foundation Charity
Golf Tournament; Las Vegas, NV.
203-862-8577.

April 8-13
NAB 2000, Las Vegas, NV. 202-775-
RIS

NRB January 2000

April 12

Sth Annual NRB Media Breakfast;
Las Vegas (NV) Hilton. Tammy
Singleton, 703-330-7000, ext. 503,

July 27-29

Southwestern NRB Chapter
Jonvention; Barry Thompson, 318-
783-1560).

September 14-16

Midwestern NRB Chapter

Jonvention; Maranatha Conference
Grounds, Muskegon, MI. Martin
Jones, 402-464-6440.

September 20-23
2000 NAB Radio Show; San
Francisco, C.\. 202-775-3327.

September 24-26

Eastern NRB Chapter Convention;
Sandy Cove Bible Conference
Jenter, North East, MD. Bill Blount,
401-737-0700.

September 28-30

Southeastern NRB Chapter
sonvention; The Cove, Asheville,
NC. Joe Emert, 770-229-9267.

October 1-3

Western NRB Chapter Convention;
The Queen Mary, Long Beach, C.\.
Gary Curtis, 818-779-8400.

February 10-13, 2001
58th Annual NRB Convention &
Exposition; Wyndham Anatole

Hotel, Dallas, TX. Tammy Singleton,

703-330-7000, ext. S03.
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30.00

(If Only Everything Was This Affordable!)

‘onepiocecom
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roadcasting on the Internet is an opportunity for stations to increase market share, diversify revenue, as well as increase
and maintain loyal listeners. Until now, it has just not been affordable. OnePlace.com wants to add your radio station to

B its new Christian Web portal. The Internet moves fast, so we thought we would make you an offer that was tough to refuse.

For the first 25 stations that sign up, we will stream your station's signal over the Internet for straight barter. Thats right,
not a dime of your hard-earned cash. You give us eighteen commercial minutes per week, 6A-7P, Monday through Friday,
and we will pay for the equipment, the connections, and the bandwidth to get your station broadcasting on the Internet.

Find out what 1,600 stations already broadcasting on the Net know that you don't. Give us a call

~

4
AR Salem
Contact Rick Killingsworth « 804-768-9404 » email: rickk@oneplace.com | g Communications
‘ Corporation




NRB generaf counsel
Richard E. Wiley is a for-
mer FCC choirman. He is o
partner in the law firm of
Wiley, Rein and Fielding.
Partner Rosemary C.
Harold assisted in the
preparation of this column.

8 | NRB Jwiary 2000

ongress ended its 1999 session shortly before

Thanksgiving by passing an enormous

“omnibus” appropriations bill — to which
many unrelated provisions were attached, including
several items of interest to broadeasters. The FCC
faces the task of implementing lawmakers' directives
concerning a new Class \\ low-power TV (LPTV)
service and retransmission of local TV signals by
direct broadeast satellite (DBS) operators.

Statutory "Class A™ LPTV

LPTV licensees likely were aware that the FCC
last fall opened a rulemaking proceeding to establish
a new class of LPTV stations that would enjoy
increased interference protection. However. Congress
stepped into the issue before the FCC could even
gather comments on the agenev proposal. The
statute establishes a Class A LPTV service whose
licensees will enjoy the same license terms and
renewal standards as tull-power TV broadeasters,
including permanent protection from interference by
other stations.

Lawmakers' action preempted certain elements
of the FCC proposal (and so the FCC announced that
its previously announced filing deadlines were sus-
pended until further notice). The new statute sets
eligibility requirements for Class .\ status and man-
dates the process by which existing LPTV stations
may obtain their Class \ licenses. The law also
establishes deadlines by which existing full-power
stations must act if they wish to protect a “maxi-
mized” DTV service area from interference by the
new Class .\ stations. (The term refers to ageney-
authorized expansion of a DTV facility’s service area;
such maximization is permitted under the DTV rules
only if it does not pose interference to another full-
power TV broadeaster’s analog or digital operations. )

Under the legislation. a low-power broadeaster
will qualify for a Class \ license if it satisfics two cri-
teria: 1) during August-November 1999, the LPTV
station broadeast a minimum of 18 hours per day
and 2} those broadeasts included a minimum of
three hours per week of locally produced program-
ming. LPTV facilities that are commonly owned with
tull-power TV stations or any other medium of mass
communication are eligible for Class .\ licenses if
they are otherwise qualified. The FCC must adopt
rules implementing the new serviee by April 2000

The new Class .\ stations will face certain techni-
cal constraints. In particular, such LPTV stations
may not cause any interference within the Grade B
contour of any existing or proposed full-power analog
station or to the service area of any DTV allotment,
within anv granted or proposed DTV service area or
within any maximized DTV service area. Should

FCC to Implement New LPTV, DBS Legislation

“technical problems arise”™ between a DTV station’s
allotted parameters or channel assignment and an
eligible Class .\ station application, the FCC must use
engineering solutions that ensure replication of the
full-power digital station’s service arca and permit
maximization of the DTV station’s serviee area. In
addition, the new Class \ stations must afford pro-
tection to all previously licensed, authorized and pro-
posed LPTV or TV translator stations.

LPTYV licensees already should have received
notices from the ageney coneerning the require-
ments for Class A\ designation. Those who have not
received notices should eontaet their communica-
tions counsel promptly.

“Local Into Local™ DBS Service Authorized

After heated last minute negotiations in both
houses of Congress, lawmakers approved amendment
of the Satellite Home Viewer Aet (SHVA] to allow for
the satellite transmission of local TV broadeast sig-
nals into the local markets that they serve. The
measure has been considered crucial to DBS devel-
opment as a strong multichannel video competitor to
cable systems. But many legal snarls had to be
addressed — including signiticant copyrisht issues
and a DBS version of mandatory carriage obligations
— before the legislation attracted enough support for
passage.

While full DBS must carry will not take effect
until January 2000, DBS operators already mayv open
negotiations with stations for retransmission consent
agreements and may begin the actual retransmis-
sions to subseribers as soon as the FCC completes a
proceeding to establish governing regulations. The
new law bars DBS operators from entering into
exclusive arrangements with broadeasters until the
vear 20006.

The FCC must devise and implement DBS must-
carry rules by January 1, 2002, The statute does not
provide as extensive a mandatory carriage regime as
that which applies to cable operators. DBS providers
must carry all full-power TV stations in a particular
market onlv if the provider opts to carry at least one
station in that market. (In response to this provision,
the two leading DBS operators — DireeTV and
Echostar — have indicated that they intend to pro-
vide local signals only to the top 30 to 60 markets
across the country.)

DBS operators will not be required to carry more
than one local affiliate’s signal for each network in a
market: other carriage obligations will be similar to
those imposed on cable systems. The new statute
also establishes a complaint procedure to allow
broadeasters to challenge any DBS operator refusal
to provide carriage.




myfuture@oneplace.com

(Caution: this e-mail address could change your life)
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0 you want in on the dot-com revolution? If so, we have a place for you. It's Oneplace.com.
D Oneplace.com is the fastest growing Christian community site on the Web. So fast, that

we need you to help us keep up. Ground floor opportunities are available in every depart-
ment. If you can sell, manage, program, design, cook, clean, or sweep, we need you!

If you are the best at what you do and want in on a dot-com future and all of its benefits, send
a note to myfuture @oneplace.com and attach your resume. It just might be the most important
e-mail you ever send.

Oneplace.com is a subsidiary of Salem Communications
Corporation and is an Equal Opportunity Employer.

‘eneplacecom



1irwave News

JaseEr. AL = Purchased by James Lee,
WZPQ-AM completed its format change from
sports to 24 hours of Christian broadcasting.
(Lee, 205-384-3461)

NapLEs, FL - Davstar

Television Network, La

Familia Television

Network and Radio U

were added to the Dominion Sky Angel DBS
Television & Radio System. (Naney
Christopher, 941-403-9130)

MoRreis, IL - New Life Radio
staft traveled to Russia with
the Book of Hope mission
team to distribate The Book
of Hope (an illustrated com-
pilation of the svnoptic
Gospels) and te lead a radio
seminar for personnel at
three radio stations in
1zhevsk. (Kerry McGee, 800-520-9235)
remaining and

W) : ; QZ 9*&1
880,000 vet to ‘

raise in a sharathon, WGTS-FM hosts Bill
Scott. Revin Rrueger and Steven Vistaunet
worked a countdown of callers needed at the
“coffee can” elub level. The goal of 8400.000
wits met. (ShareMedia@aol.com)

WASHINGTON, DC -
With onc hour

—

BakersriELd, CA - KAXL-FM
exceeded its sharathon goal of
8150,000 in only two davs. Hosts
were Neil Stavem and Greg Walters.
(ShareMedia@aol.com)

MYRTLE BEact., NC - WMIW-FAls first
sharathon netted 849,090 from 311 donors in
two davs. [osts were Dan Beeman and Tim
Altman. (ShareMedia@aol.com)

DavexporT. I\ - EBI
Video & Film, Inc.,
signed a deal with FOX
affiliate KLIJB-TVIS to
produce the channel's
local news in the Quad City market. EBl is a
Christian-owned and -operated company.,
(Jeff Lyle, 319-391-0619)

DaLras, TX - KCBI-FM picked
up three 1999 Katie Awards
from the Dallas Press Club.
“Best Major Market Newscast
Award” was present-
ed to news director
L..B. Lyon, “Best
Scheduled Sportseast
Award” went to
morning sports anchor Larry Mullins and
“Best Serious Feature Story Award”™ was given
to morning news anchor Sharon Geiger. (Troy
Kriechbaum, 817-792-3500)

L.B. Lyon

Airwave Anniversaries

Cary. NC - In November. Trans World
Radio’s transmitting site in Swaziland cel-
ebrated 23 vears of ministry, dedicating a
100,000-watt transmitter during the
anniversary festivities. (Richard Greene,
919-460-3760)

Sax Juan, PR — WBMJ-AM, a station of
Calvary Evangelistic Mission, Ine., cele-
brated its 13th anniversary in September.
(Ruth Luttrell, 787-724-2727)

NASIVILLE.

TN -In

October,

Gospel

Today magazine celebrated its 10th
anniversary. (Fred Steen, 615-376-5636)

10 | NRB January 2000

GRAND RapiDs.
MI - In
October, the
Children’s
Sonshine
Network (CSN)
celebrated its 10th
birthday. Parent station WCSG-FM hosted
a S-hour on-air party, which included
greetings from program producers, testi-
monies from listeners and reflections of
God's goodness over the past decade.
More than 750 kids and their families

joined CSN on the campus of Cornerstone

University to help celebrate. (Dodd
Morris, 800-330-9779)

NEW YORK.

NY - In

QOctober,

1,000 per-

sons attended opening night of the satellite
broadcast Millennium of Propheey Seminar
in Manhattan Center Studios. Transmissions
were carried by Adventist Communication
Network (ACN) and Three Angels
Broadeasting Network (3ABN) in North
America, with 3ABN also reaching Europe
and the north of Africa, and Adventist Global
Communications Network extending the sig-
nal to the world .\n estimated 5,000 sites
received the series worldwide. (Ann Cooney,
301-680-6306)

LaNcolN, NE -
December, Conmlent
Living launched a
new half-hour weekly
format. (Mike Mavtum, 402-464-7200)

ONEIDENT
Corgpe!
mid-life and beyond

Sax Juax. PR - Calvary Evangelistic Mission,
Inc., hosted nine members of the Evangelism
Commission of the Evangelical Association of
the Caribbean. The members. from eight
islands, are planning for CONECAR 2000, a
quadrennial Caribbean conference for leaders
slated for May 1-6 in Puerto Rico. (Ruth
Luttrell, 787-724-2727)

SAN DieGo. CA -
The Mike
Gallugher Show
began broadeasting
live from KCBQ-AM's new studios in San
Diego's Golden Triangle. In other KCBQ news,
KPRZ-AM entered into a new Loeal Marketing
Agreement (LMA) to provide local program-
ming and marketing services for KCBQ.
(www.kprz.com)

Duxy. NC = In October, WLLN-AB's ownership
changed. Formerly owned by nonprofit
Christian Purities Fellowship, Inc . the station
is now a for profit commereial station owned
and managed by Estuardo Valdemar Rodriquez
of Lillington. (Mark Wilson, 910-§92-9322

LoviLazn. CO - o i
Grisdy Maws - Griggly Adams Productions
roductions, Inc..

has produced more than 60 special interest
TV documentary shows/home videos having
universal appeal. Most TV specials have been
produced after extensive in-field marketing
studies conducted for their company by The

- - - ——

——



International Airwaves

Gallup Organization, to determine in
advance what viewers want and to give a pre-
dictive success rate. Contact Grizzly for
domestic¢/international broadeast licensing.
(David Balsiger, 970-667-4509)

CHARLOTTE, NC -
INSP - The
Inspirational
Network has
been added to the Dominion Sky Angel serv-
ice. In other INSP news, Inspirational Life
(I-Life) is expanding its Hispanic block to
cight howrs, double its current amount, to
meet thepopular demand of, the growing
Hispanic market. (Sara Lowe, 704-561-7728)

MINNEAPOLIS, MN ~

SkyLight Satellite / -
Network’s newest @ t e
affiliates: WBYX-FM/ — |

Stroudsburg, PA;

WBIN-AM/Benton, TN; WIYC-FM/Delhi Hills,
Oll; and satellators W220CO/Carbondale, PA
and K220GX/Wishram, WA. (Dale Davis,
651-631-5032)

NasnviLLk, TN - GSF &
Associates announced a
new agency relationship
with June Hunt’s Hope
for the Heart Ministry.
Hunt is an author,
speaker and founder of
Hope for the Heart, a 15-
minute daily radio pro-
sram. Hunt’s second
broadcast, Hope in the Night, is a two-hour call-
in counseling program. (GSF, 615-361-1810)
program, The Call, a half-

N
=\
hour TV series highlight- -

ing the work of God in the lives of people and
revealing the supernatural power of God to
change lives. The series is hosted by long-time
news anchor and talk show host John
Criswell. (Rosser McDonald, 817-737-4011)

June Hunt

Fr. Worti, TX - In
November, FamilyNet pre-
miered its new flagship

SACRAMENTO, CA = For Thanksgiv-
ing, K-LOVE Radio and a consor-
tium of 37 rescue missions joined
forees for “Feed the Hungry '99”
to raise money to feed the hungry
across the nation. (Llovd Parker,
916-282-1400)

/,com

SYDNEY, AUSTRALIA — The Christian
Broadcasting Association in Sydney launched
its “Power Plus Christmas Appeal” in an
endeavor to raise $100,000 between
November 9 and 20. The funds were used to
replace its 20-year-old equipment and studios
as it moves forward with its recently upgrad-
ed production of music and announcements.
(Ramon Williams, rigmedia@ozemail.com.au)

CARy, NC - By manufactur-
ing tailor-made studios
from converted shipping
containers, Trans World
Radio (TWR) discovered
an innovative means of
transporting and building
new studio facilities in =
Mozambique. Four containers were sent to

Mocuba, where TWR occupies two of the four
containers: one a studio and one as living
quarters. (Richard Greene, 919-460-3760)

DEERFIELD
Beacn, FL - GSF
& Associates
president Greg
Fast (left) pres-
ents a check of
the proceeds of
the fifth annual
WENO/WNAZ
charity golf tour-
nament to Food For The Poor’s North
American ministry director Russ Russell. The
tournament netted nearly 85,000 for Food
For The Poor to build housing in Jamaica.
(Food For The Poor, 954-426-6530)

Internel

Chicaco, 1L -
CLTV News
camera tech-
nician Mark
Ganbino pre-
pares TLN
Interactive
general man- .
ager David Melvin for an interview with
CLTV religion/general assignment reporter
LeAnn Trotter. During the interview, Melvin
announced the formation of TLN.com. In
phase one of completion, the Web site offers
Total Living Network viewers inspirational,
enlightening and enriching information to
enhance their Christian walk. (Corine
Branch, 312-433-3838)

LOS ANGELES, CA -
Pix Media, Inc.,
CEO Michael Elliot
announced the
signing of EuroNews to a contract allowing
Europe’s all news channel to take advantage
of Pixelon.com technology and broadcast
EuroNews on its Web site, allnewsite.com.
(Michael Elliot, 818-901-9804)

Salem’s

e
osnelMedia
OnePlace.com

acquired GospelMedia.com, bringing the num-
ber of ministries in OnePlace.com’s Ministry
Channel to 60. (Doug Young, 336-854-5570)

CAMARILLO, CA -

ICRN's newest program addition
is the 15-minute Renewal Radio
with Dr. Gene Getz, senior pas-
tor of Fellowship Bible Church
North in Plano, TX. Access the
program at www.icrn.com/
Renewal_Radio. (icrnstaff@
icrn.com)

INVOLVED
CHRISTIAN

RADIO

NETWORK

SEATTLE, WA - Central Media Incorporated
announced plans to launch SpotTaxi.com, a
new radio advertising distribution system, fol-
lowing an investment

from The Ackerley -
Group. Scheduled to da x I
launch nationally in con
January 2((0),

SpotTaxi.com's Web site will integrate the
organization, management and distribution of
radio advertising. (Debra Pagan, 516-784-7865)

ORLANDO, FL - Christian Radio Start Panel
(CRi8P), released its first report on Internet
radio and audio usage. View the full report at
www.terrycom.net/crisp/octratings.htm.

(www.terrycom.net)
2
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The Holman Christian
Standard Bible™
(elebratesTheInema
0f The Word 0f God In A
Triumphant Translation
ForThe 21st Century.

For every Christian who ever
wanted a Bible dedicated equally
to precise translation and reader-
friendly American English, the
Holman CSE™is a triumph. The
HCSB™ combines an unapologetic
commitment to literal interpre-
tation of Scripture with a desire
to make God’s Word as accessible
and inviting as possible.

Work on the translation began
in 1984 under Dr. Arthur L.Farstad,
who was also general editor of the
New King James Version. Today,
Holman Bibles continues the
work with an interdenominational
team of over 80 biblical scholars,
English stylists, and editors
Though they represent some 20
different denominations and
non-denominational groups,
they are united in their belief
that the Bible is the inspired and
infallible Word of God.

Inerrancy Above All
Of all the challenges the trans-
lators faced, their first concern
has been to render the original
biblical text as precisely as
possible into English. There are
already several popular, reader-
friendly translations in print;
the reason for investing time and
resources in this project at all has
been a belief that there is strong
demand for a Bible
that is both literal
and readable.
The Holman
Christian Standard
Bible™ is as close
to a word-for-word
- translation as
differences in ancient and
modern languages will allow. The
fact is, even in going from one
modern language to another,
there are times when a word in
the first language simply doesn'’t
exist in the second. This requires
the translator to retain the
foreign word or use a group of
words to replace a single one.
(For example, there was no
word in English for “a bunch of
flowers,” and so we borrow the
French word, “bouquet.”)

Reader Friendliness

A Close Second

It hardly matters how accurate
a translation is if it doesn’t
appeal to buyers. Previous well-
intentioned efforts at an accurate
modern translation have been
rejected in the marketplace as
too “stilted” or “clunky” As a
part of the development process,
drafi copies of HCSB™ text
were shown to a broad range of
prospective readers - everyone
from casual Christians to strong
biblical conservatives, pastors,
denaminational groups,
Christian bookstore owners, and
others, in every region of the
United States.

Their criticisms, comments,
and suggestions were recorded
and tabulated by an outside
market research firm. Then with
our non-negotiable commitment
to inerrancy foremost in mind,
the text styling and various
proposed support features were
carefully examined to make sure
they would satisfy the needs,
preferences, and expectations of
the Bible buying public.

Steadfast In A

Changing World

The Holman Christian Standard
Bible™ is produced by people

dedicated to

preserving
the truth of
Scripture for
generations to
come. It will be
safeguarded
against creep-
ing relativism by a publisher
who believes the world should
conform to the Word of God, not
the other way around.

There are vivid recent
examples of misguided efforts
to revise biblical texts in a bow
to political correctness or
market pressure. These actions
leave many Christians unsure
whom they can trust to carry the
Word, true and unadulterated, to
their children. The Bible does
not have to be “modernized” or
“sensitized,” because the Lord
affirms it was written for all
time and is immutable.



h,
Itwill Be'The
Most Precise

In Plain Englis

The Computer Connection

At the translation team head-
quarters in Dallas sits a computer
containing specially enhanced
software that produces a
remarkable combination of
precision, accuracy, and consis-
tency. No previous direct trans-
lation from the ancient languages
has had the benefit of such
advanced technology, because
the Holman Christian Standard

Bible™ is the first all-new

translation to be started since it

was developed.

The system compares 20
different translations with just
\ a few clicks

of a mouse.
In seconds,
translators
can see how

a particular word was rendered
in another version; how it com-
pared in Old and New Testament
usage; how it was translated in
other places in the new text; and
much more. Most important,
the computer also records and
accurately updates the working
master text of the Holman
Christian Standard Bible™

Bible ITranslation
Ever Produced.

Taste And See

In the final analysis, the best way
to appreciate the Holman CSB™
is to read it for yourself. The
following passage is from
Chapter 9 of the Gospel of John:

As He was passing by, He saw a
man blind from birth. *His disci-
ples questioned Him:*Rabbi, who
sinned, this man or his parents,
that he was born blind?”
“Neither this man sinned
nor his parents,” Jesus answered.
“This came about so that God's
works might be displayed in him.
*We must do the works of Him
who sent Me while it is day. Night
is coming when no one can work.
5As long as I am in the world, I
am the light of the world.”
“After He said these things
He spit on the ground, made
some mud from the saliva, and
spread the mud on his eyes.
“Go,” He told him, “wash in the
pool of Siloam” (which means
“Sent”). So he left, washed, and
came back seeing,

On The Horizon
Portions of the
HCSB™ text are
releasing this
year. In January,
Experiencing the
Word Through
the Gospels
features the full text of the four
Gospels with devotional notes by
Dr. Henry Blackaby, best-selling
author of Experiencing God. In
March, The Christ We Knew
premieres, featuring chronolog-
ically arranged selections of all
four Gospels with 31 days of
devotions by Calvin Miller.
Publication of Revelation is also
planned during the year 2000,
with the complete New
Testament targeted for
release in 2001. By
2004, the entire Bible
will be available.

CHRIST

Get The Word
To provide you with the latest
information on the progress of
the Holman Christian Standard
Bible™ we are now offering a
complimentary subscription to
our newsletter, Clearly the Word,
which gives regular updates on
the translation work. It also
includes sample portions of the
text, translator profiles, and
more. To order a newsletter
subscription, Experiencing the
Word Through the Gospels
(89.99; ISBN 1-55819-857-1),
or The Christ We Knew ($16.99;
ISBN 0-8054-9415-4) contact
your B&H sales representative
today or call 1-800-251-3225.
And find out precisely
why we believe the
Holman CSB™ is so
on farget.
www.broadmanholman.com

HOLMAN
CHRISTIAN
STANDARD

BIBULE



The Rest

of the

News...

Stories of significance
recognized by
Christian audiences

Reported by
Forrest Boyd

Sharon Gotkin

and the
UNI News Team

Radio coverage with reputable
reporting from a news team of
respected correspondents in
the Christian community.

Another View of the News
and

Focus on Issues

with Forrest Boyd

News, Views, & Trends
plus
A Daily Special News Feed
Produced by Sharon Gotkin

Covering stories relating to
traditional values, cultural
trends, morality and ethics,
missions, religious liberty and
persecution, and other
significant religious
developments.

UNI News also provides:
Daily News, Headlines,
Business Reports, and
NewsWatch

For full details write or call:

NI News
United News & Information

P.O. Box 92311
Pasadena, CA 91109

1-800-333-5950
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People

FrRANKLIN, TN - Glen
Pavne. lead vocalist of the
Cathedrals, died October
13 at his home in
Franklin. Payne was
indueted into Gospel
Musie Association's Hall of
Fame, the Radio Music
Hall of Fame and the
Texas Music Hall of Fame.
(Drew Sullivan, Solid Gospel)

PARMMOUNT. CA = Jerry Langford was named
exeeutive direetor for Life at Its Best.
Langtord’s experience includes a stint as talk
show host/program dircetor of KIXL-AM/
Austin, TX. (touch-stone@home.com)

ANAHED. CA - Hosts of the daily radio pro-
gram Discover the Word will make their
debut appearance together at NRB 2000,
lHaddon Robinson, Alice Mathews and Mart
Dettaan will be at the RBC Ministries booth.
(Janet Strokoseh. 877-245-0530)

DaLeas. TX - Seott
Preissler was named pres- N ’1
ident of the Christian m
Stewardship Association T ———
during its 35th annual e
conference. Preissler succeeds Brian Kluth,
who served for five vears. Preissler served as
vice president of education and member rela-
tions and was appointed COQ in Januarv.
(414-483-1943, ext. 21)

,t.‘_‘\uc‘:!.n."-.

Music Notes

NasHvVILLE, TN -
ForeFront record-
ing artist Eli was
awarded a plaque
from the Salvation
Army after a suc-
cessful clothing
drive in conjunc-
tion with
TWIM/FM. In
other ForeFront
news, Rebeeea
St. James
appeared on a
special for PAX
TV, Bleach's song

“Super Good
Feeling” aired on
the TV show
Duwsons Creek;
and FOX TV
Purty of Five
aired Consid-
ering Lilv's
“Real.” (Annette
Reischl, 615-
771-4507)

STONE MOUNTAIN,
GA - Babbic's
House TV pro-
gram producer
Greg West and
host Babbie
Mason receive
the “Genesis L
Award” from the Southeastern Chapter of
NRB. (770-300-9828)

DaLtas. TX -
Christian recording,
artist Billy Crockett
visited a labitat tor
Humanity worksite
in South Dallas and dedicated his newest
CD, Simple Plans, to the nonprotit’s work.
Deitiphobia signed to

(The Dallus Morning News)

4 e ‘ A ! .I(...I IL
Ecleetica Music and will

be releasing a CD in January. The group

released an albuni last yvear under the
name Massivivid. {S18-980-9088)

NOrTH HOLIYWOOD, CA -
N-Soul recording artist

NasiviLLE. TN = Benson
recording artist NewSong
recently scored its 15th No.
1 single, "Can'’t Keep a Good
Man Down.” (Brian Smith. 615-298-5503)




ATLANTA, G = Craig Hahn
joined mpdradio.com as

director of sales. Hahn, who KS

previously worked for Infinity  mp3radio.com
Radio Group in Charlotte,

NC, will oversee all advertising sales across the
mpdradio.com network and will build rev-
cnues from database marketing and e-com-
mercee. (Marleen Burford, 404-372-183()

Bostox, MA - Billy Graham
addressed students and taculty
of the John F. Kennedy School
of Government at Harvard
University. Speaking on the
relevance of God in the 21st
century, Graham received a
standing ovation after the
question-and-answer session following his
remarks. Attendance was determined through a
lottery system due to the volume of people who
desired to attend. (. Larry Ross, 972-267-1111)

BROADCAST

PMD350

Professional
Recording
Equipment

COLORADO SPRINGS, CO) -
Michele Tennesen was
named publicity manager for
WaterBrook Press. Tennesen
was previousty with
Multnomah Publishers.
(Terry Walsh, 608-236-0950)

NASHVILLE, TN = Michael Dukes was named
coordinator of media relations for Turning Point
Media Relations, Inc. Dukes will assist in servie-
ing national print and broadeast miedia person-
nel and pursue regional media opportunities for
the firm's clients. (Brian Smith, 613-298-3303)

f/.k.\.\l) R.\I’Il:s. ‘\'l.l - = Zondervan
Zondervan Publishing

Iouse (ZP11) named Paul Engle senior acqui-
sitions editor in the ZPH Book and New Media
Group. Engle most recently served as editorial
director and acting director of publications
for Baker Book Iouse. (800-9-BOOK IT)

AUDIO AND VIDEO SERVICES

CALL US FOR:

* CD REPLICATION |
+ PACKAGE DESIGN

« VIDEO STUDIO TIME

« VIDEO DUPLICATION

« AUDIO STUDIO TIME

« AUDIO DUPLICATION

-9
AL DS
D'LEE ROAD ¢« ORLANDORFL.328 N

ER ‘ONLINE: www.christianduplications?

b
<

E-mail cdieworldramp.net

COLORADO SPRINGS, CO - In
October, three leaders of
[ICJIB World Radio were hon-
ored by Azusa Pacific
University in conjunction
with the school’s centennial
celebration. The honorees.,
alumni of APU, include presi-
dent Ron Cline, executive director David
Johnson and hoard member Glen Adams.
(Jim Ferrier, 719-390-9800))

GRaxD Rapios, MI - .
iBelieve.com lBelleve,Com
announced that

former magazine editors Jeanctte Thomason
and Brian Peterson joined the Christian
Internet company’s editorial department.
Thomason is former editor of Virtue and
Aspire; Peterson was editor of New Man and
Christiun Retailing. (Sara Lee, 616-354-7365)

SAVINGS...

’ Complete
Microphone
Systems

FMR-450

D,
AN

NRB11-99
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People cont.

Technology

Jenniter Downing presents the “Perev Award
to Joe Battaglia during the Eastern NRB
Chapter Convention in Sandy Cove, MD.

OprELIRA. AL

Quantegy and v 4 IMATION
Xvteeh Systems

Corporation entered into an agreement in
which Xvteeh's software will be the standard
inventory application for Quantegy produets,
The company also entered into an agreement
with Imation Corp. to sell and distribute
Imation data storage media products world-
wide. (Steve Smith, 334-742-7992)

Inc.. was awarded a ‘GS,
$20 million contract

by CD Radio. In¢., to provide equipment for
the terrestrial repeater segment of CD Radio's
digital satellite radio transmission svstem,
which will broadeast up to 100 channels of
music and entertainment. (David Hershberg,
316-231-9800)

HaveearGe, NY -
Globecomm Systems,

BIC PENS-SUPER SALE! (FREE SET-UP)

300+ 500+

1000+ 2500+

Round Stic

Chie Stic

Tri Stic

Wide Body
Executive Roller

.46 39

59 .55
78 .67
93 .85

.99 .83

ALBION, MI -
Satellite
Export &
Engincering
expanded its operations into the Latin
American market by opening a new sales
and distribution office in Buenos Aires,
Argentina. Diego Funes is the regional sales
manager for Latin America. (317-629-3990))

satellite Export & Enginecring

m L}

AMSTERDAM, Thi:
NETHERLANDS - Sierra
Design Labhs
announced its aequisi-
tion by da Vinei
Svstems, Ine., a sub-
sidiary of Dvnatech
Corporation. Sicrra
manufactures digital video disk recorders.
(Terese Parrish. 773-831-7837)

ODESIGN LABS

£ SIERRA

da vinci
T R —

74

Call Now for Fast, Friendly Service at Competitive Prices.
Promotional Products

Mugs, Pens, Magnets, Stress Balls, Key Fobs, etc...
Calendars — wall, desk, wallet, etc...

Screen Printing — Embroidery

Kma O

Tote Bags, T-Shirts, Jackets, Golf Shirts, etc...

o -
P 43 ~M Post-it Notes! (FREE SET-UP)

‘%
A %m
o W
“9}&"

1 Color/ 1 Locatign 500+ 1000+
3 X 4" 25 Sheet Pads .55 37
37X 47 50 Sheet Pads 90
"X 6" 25 Sheet Pads
X 6" 50 Sheet Pads

2000+
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NEw York. NY - Solid
State Logic recently
introduced the
MixTrack 24-hit, 96-
track hard disk
recording option,
designed as a completely integrated option
tor the Axiom-MT digital multi-track con-
sole. (Debra Pagan, S16-784-7503)

MONTEBELLO. CA = TASCAM introduced the
TL-Syne, a new machine synchronizer, at
the 107th AES Convention. The TL-Syne
was co-developed with TimeLine Vista. inc.
(Debra Pagan, 316-784-7565)

Quiney. IL - Broadceast
Electronies, Inc. (BE)
announced a deal with
South America’s largest
broadeasting corporation, Caracol. 8.\. The
agreement brings BE'S NewsBoss ™ system to
75 workstations in the Colombian cities of
Bogota, Cali, Medellin and Baranquilla. (Kim
Winking, 217-224-9600)

NEW YORK, NY - ORAD
Orad disclosed that

its CyberSet O virtual set system is being
used by Black Entertainment Network (BET)
to provide virtual environments for four
BET-produced TV series: Madd Sports. Out
the Box, Entertainment Minute and Jam
Zone. (Matthew Straeb, 212-931-6723)

NEW YORK. NY - In the
largest remote HDTV
production to date, the
Discovery Channel and
Sony Electronies teamed up to produce this
vear's Discovery Channel Eco-Challenge in
digital high definition. (Lisa Young, 408-955-
3683)

MINNEAPOLLS. MN
Telex® Communi-
cations, Inec., intro-
duced the MS2000
Master Station and
Power Supply. designed to provide strength
and flexibility for broadeast applications.
(Lou Vlahos, 616-695-6831)

TELEX

NEW YORK. NY = NEUTRIK debuted the
EaZyvCon® EZ Series of XLLR Connectors,
reducing assembly time by as much as 60
pereent. (Debra Pagan, 516-754-7563)

Horuywoon., CA -
Summit Audio, Inc.,
announced that
Nickelodeon uses its

Summit Audio, e

MPE-200 Microphone Preamplifier and 4-
Band Equalizer for the audio production of
Ml That and Kenan & Kel. (Debra Pagan,
S316-784-78635)

Los ANGELES, CA = 111B
announced the release of two

People Like

What
They're
Hearing...

“l love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.” Angela Hicks: Edmond, OK

¢ . .lcommend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life

new re-writable CD-RW disks
in its Advanced Media
Products range. the CDRWT74

7

HHB Cnm/r?o\yl!“g?
y ¥

Perspective.”

David Ingram: Ft. Smith, AR

and CDRWSO. In other prod-
uct news, 111B developed two new 3.5-inch
Magneto Optical disks for professional audio
use. the MO 640MB and MO 640MB DOW
(Direet Over Write). (Tracey MePherson,
310-319-1111)

Connect with the staff of
NRB Magazine at NRB 2000
in Anaheim, CA. Visit Booth
9 and chat with the maga-
zine staff. Don’t miss this
opportunity to CONNECT.

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective” has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

b .
Pro-Life Perspective
For mare information please contact National Right to Life

419 Seventh Street. N W Ste 500, Washington D C 20004
(202) 626-8817
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harter NRB member Ilaven Ministries

comntunicates to people through radio, a
monthly devotional and the Internet. Haven
began with Paul Mevers, who first called the
broadcast The Crew of the Good Ship Grace
and later Haven of Rest.

The mission of Haven is to communicate
God’s love through His Word and music. To
reach those who need encouragement, teach-
ing or a personal invitation to know Christ,
the ministry has a daily radio program on
250 stations and a one-minute message, Life
Preservers, which airs on 350 stations.

Haven of Rest’s format includes teaching,
speaking and music. The ministry also pro-
duces original music with Haven’s soloists
and quartet.

After a 17-vear stint as laven’s principal
broadcaster, Ray Ortlund passes the host
baton to Charles Morris this month. With his

wife, Anne, Ortlund has an international agree that praying
speaking ministry which will continue. To aid  and waiting on

in the transition, Ortlund will host Life God makes Haven
Preservers for six additional months. a powertul min-

Morris worked extensively in secular jobs  istry which reach-
as an editor, bureau chief, TV/radio broadcast  es out to the

journalist and press secretary to two former unsaved and hurt-

congressmen. Ile savs he is “convinced that ing world.

God’s Word is needed by people as we go into In 1993,

the millennium. People need to be real and Haven was pre-

Christ calls us all to be disciples right where sented an “Award

we are.” of Merit” from NRB. Charles Morris
Morris plans to focus his teaching on how  Congratulations,

to be courageous and remain God’s represen- IHaven, vour broadeast of hope continues to

tative in the face of life’s difficulties. Ortlund he a model to the Christian community.

remarks, “Morris will bring to Haven a fresh

perspective with new ideas as we look to the Membership director Anne Tower may be reached ot

future.” atower@nrb.org or 703-330.7000, ext. 511.

Haven enjoys a powerful praver ministry
with staff and listeners. Ortlund and Morris

Together

varinneg

4

Meet our team at the NRB 2000 membership booth
and pick up your Free gift!
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The magazine for Christian communicators

I didn’t qualify for a free sub, but don’t want to miss a thing.

Sign me up!

Q New Q 3 years $54 (save $18!) Q Visa
Q Renewal Q 2 years $42 (save $6) Q MasterCard
Q Payment Enclosed Q 1 year $24 O AmEx

Amount: $ Q Canadian orders add $6/yr. QO Check
Q Bill Me Q Other int’l orders add $24/yr. Q Money Order
Card # Expiration
Signature Date

Name (please print)
Organization

Title

Address

City ST ZIP
Phone Fax

E-mail URL http://

Please send information on: O membership QO advertising O convention Q resources
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Royal & SunAlliance
Partnermg&\cwth NRB to Provide

Property & Casualty Insurance

FINDING AN INSURANCE PROGRAM THAT IS TUNED INTO YOUR BUSINESS IS CRITICAL. THAT'S WHY
ROYAL & SUNALLIANCE HAs DEVELOPED THE BROADCASTERS BUSINESS ASSURANCE (BBA) proGRAM
OFFERING SPECIALIZED COVERAGES CUSTOMIZED FOR THE BROADCASTING INDUSTRY. THE BBA PROPERTY

& CASUALTY INSURANCE PLAN OFFERS YOU:

B PrROPERTY COVERAGE B CoMmMERCIAL CRIME

B INLAND MARINE - INCLUDING M BUSINESS INTERRUPTION
ToweRs, TRANSMITTERS AND MOBILE B SpeciAL EVENTS LIABILITY
BROADCASTING EQUIPMENT B WORKERS COMPENSATION

H TunNING AND RETUNING COVERAGE B AUTOMOBILE

B COMPREHENSIVE GENERAL LIABILITY B UMBRELLA/CATASTROPHIC LIABILITY

OUR PLAN ENABLES YOU TO WORK WITH YOUR OWN INSURANCE AGENT OR WE CAN ASSIGN ONE TO
ASSIST YOU.

FOR MORE INFORMATION, CALL NRB OR HAVE YOUR LOCAL AGENT CONTACT ROYAL & SUNALLIANCE AT 1-800-426-4388.

PARTNERING TO PROTECT YOUR BUSINESS ROYAL & L-

o 7‘ SUNALLIANCE

www.royalsunalliance-usa.com




A new way to honor someone special:

THE AWARD is tomorrow’s

memory, given today

Give tomorrow’s memory today with the award
of an ARISE watch, a gift that is both
timeless and timely;

a minute by minute
reminder of God’s ultimate
gift: Life in His Son, Jesus.

— \ ~
e Lady’s CCLG1.04
salid stainlesy stee] ™ 1'
case and bracelet,

gold-plated
$200.00°

SWISS MADE
Man'’s CCMS2.01
solid stainless =

-
stee] bracelet - .‘
$180.00° .‘h

Lady’s CCLL1.03
genume calves-
leather strap
$150.00°

==

L/M CBMS3.04
solid stainless
steel bracelet

The ARISE watch is a perfect way  s170.00

to honor those who serve and lead

your church by their example. Whether it's

to welcome your new pastor or to thank him for
years of loyal service,

to recognize your music minister, youth pastos,
or a newly elected elder, these fine stainless steel
watches will make an unforgettable present.

Choose from 18 models in beautiful,
contemporary designs:
ewith white, black or blue dials
«solid stainless steel bracelets or
genuine leather straps
ssome with gold-plated case & bracelet
«watch comes in elegant gift box

«Arise, shine for your light
has come and the glory
of the Lord has risen upon you»
Isaiah 60:1 engraved on watch back.

Available at Christian Bookstores
or contact us for a free catalogue

AR 15,

SWISS MADE WATCHES

ARISE WATCH, Inc. Nashville, TN
Call free 1-877-274-7324
Fax: 1-615-327-4194 « email customer! @ anse.com
www.arise.com
SWISS MADE, solid stainless steel case,
water resistant 3 ATAM 1100 feet) high quality
Swiss quartz movement.
Three Year Limited Warranty

“plus $12 00 tor handhing and insured postage when
ordered direct
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Lellers to the Edilor

reat job with the December issue of NRB.

I especially enjoved the interview with
Bud Paxson. Excellent article — | appreciat-
ed the positive angle taken on PAX TV and
the subject of “inspirational” television.

I am writing to let vou know that there is an
crror in the paragraph written about Far East
Broadeasting on page 13 of December’s issuc.

It was cited that Far East Broadeasting’s
offices in Indonesia recently rececived threats
as a result of opposition by Buddhist leaders.
The reference to Far East Broadceasting pro-
srams being condemned by Buddhist leaders
is correet, but the event oceurred in MYAN-
MAR, not Indonesia. In addition, the threats
Far East Broadeasting Indonesia received
took place over the span of the past two
vears as a result of unrest nationwide, not
just trom the events in East Timor.

Thank vou for your time and attention to
this matter. 1 know it’s just a small para-

graph, but 1 felt it was neeessary to mention
not only for correction, but hecause you and
vour staff do such an exeellent job with the
magazine and I can tell that the integrity of
the magazine is important to vou.

Melindu Wong

Far Euast Broadceasting Company

La Mirada, CA

Enrror’s NoTe: We apologise for the confu-
sion and any inconzenience incurred hy
Far Last Broadeusting Company.

he November issue, edito-

rial on Y2K (Signing On,
page 4) and “The Six Pillars
of Character” are all superh!
1 am a great admirer of NRB
president Brandt Gustavson
and all that NRB does.

Cary Hhumphries, Edina, MN

ETHICS

SIDLEY & AUSTIN

Religious Institutions
Practice

S idley & Austin’s nationwide Religious [nstitutions Practice Group combines the broad
resources of the firm with specific experience in the issues that uniquely atlect religious
institutions.  Over the past several years the group has assisted a diverse array of such
organizations, including churches, religious broadceasters, religious schools and universities,
religious health care institutions, and religiously-aftiliated philanthropic and community
organizations. Often, our lawyers have had a leading role in shaping the law governing
these institutions.

Sidley & Austin is an international law firm with approximately 900 lawyers
located in Chicago, Dallas, Hong Kong. Los Angeles, New York, Washington 1D.C.. London.
Shanghai, Singapore and Tokyo.

Gene Schaerr
1722 Eyc Street, N.W.
Washingion. D.C. 20006
202.736.8095

Jeffrey A. Berman
555 W. Fifth St., 40th Floor
Los Angeles, CA 90013
213.896.6000

CHICAGO - DALLAS - LOS ANGELES + NEW YORK * WASHINGTwWN D C

HONG KONG - LONDON - SHANGHAI - SINGAPORE : TOKYO

WWW SIDLEY COM - INFORSIDLEY COM
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Do You Know What Bee-Alive
Is Really About?

We’re not just another infomercial company...

We're a company with a God-given mission.

» We pray with your listeners over
the phone.

o We take their daily prayer requests I . :
to our in-house chapel.

» We support missionaries and
ministries around the world.

e And our customer service is second
to none — just like all of our products!

Bee-Alive Headquarters, Valley Cottage, NY

Who Better to Care for Your Listeners!
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A company of people
who care about people!

For more information, visit the Bee-Alive booth (#1028) at the NRB Convention. We look forward to seeing you!
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California!

What images

does that

word conjure up in
your mind? Beaches,
mountains, surf, desert,
sports, politics, vacation,
business? Whatever comes to
mind, one thing is certain ...
= there’s something for everyone.

G- Take a few extra days before or
y after NRB 2000 to explore this
land of opportunity.

Climate

Anaheim/Orange County enjoys beautiful
weather all year, with an average of more than 328
days of sunshine cach year, very low humidity and
an average daily temperature of 73°. You can
expect the temperature during NRB 2000 to be
between 49 and 67°.

Car Rentals

These car rental companies provide everything
from the latest model convertibles to spacious
vans. Some vehicles are equipped with cellular
phones and navigational computers. Rates vary,
reservations are recommended.

Alamo Rent-A-Car

(Official NRB car rental company)
Anaheim West Coast Hotel

1855 8. Harbor Blvd.

Anaheim, CA 92802
714-748-7368, fax: 714-748-7370

Avis Rent-A-Car - Disneyland
200 W. Katella Ave.

Anaheim, CA 92802
800-331-1212, fax: 714-635-5480

Avis Rent-A-Car - Park Vue Inn
1570 S. Harbor Blod.

(Disneylund pedestrian entrance)
Anaheim, CA 92802

800-331-1212, fax: 714-778-8809

Dollar Rent-A-Car

Hilton Anaheim & Towers

777 Convention Way

Anaheim, CA 92802
714-938-1713, fux: 714-634-7977

Enterprise Rent-A-Car

1734 S. Harbor Blud.

Anaheim, CA 92802
714-991-7195, fax: 714-991-7284

January 2000 NRB
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Hertz Rent-A-Car
221 W. Katella Ave.
Anaheim, CA 92802
714-772-0425, tax: 714-750-4080

Select Rent A Car
1544 S. Harbor Blvd.

. Anaheim, CA 92802

714-778-0600, fax: 714-778-0610

Thrifty Car Rental

2132 8. Hurbor Blvd.

Anaheim, CA 92805
714-750-1600, fax: 714-750-1155

Public Transportation

There is a lot of construction going on in
Orange County. Up-to-the-minute freeway condi-

tions are provided by Caltrans and from the OCTA.

xall the transportation help line for up-to-date
construction and detour information at 714-724-
2077. Free commuter assistance and bus informa-
tion/route planning are available by calling 714-
636-7433.

If vour car breaks down on the freeway during
rush hour, use the nearest emergency call box or
look for the Orange County Freeway Service
Patrol. The Service Patrol dispatches a roving team
of tow trucks during peak hours.

AMTRAK

800-371-5465

Orange County stations are located at
Fullerton, Anaheim Stadium, Santa Ang,
Irvine, San Juan Capistrano and San
Clemente Pier.

Metrolink
714-808-5465

Orange County Transportation Authority
(OCTA)
714-636-7433

Metropolitan Transit Authority (MTA)
$00-266-6883

Caltrans Transportation Hotline
800-427-7623

Taxi Service

Yellow Cab of North Orange County
1619 E. Lincoln Ave.

Anaheim, CA 92805

714-535-2211, fux: 714-535-8768

Up to five people can ride for the price of one.
Major credit cards accepted.

Sightseeing Tours

Pacific Coast Sightseeing/Gray Line of
Anaheim

1213 E. Howell Ave.

Anaheim, CA 92605

714-975-8855, fux: 714-978-2921

————

Tour the highlights of Southern California in fully
equipped, deluxe motor coaches. In 1999, two new
routes were added to the tour lincup, which
include LEGOLAND/Carlsbad Outlet Mall and
Queen Marv/Long Beach Aquarium. There are 14
tours, including: Universal Studios, Hollywood by
Night, Combo Deluxe L.\. tours, Sea World, San

Pucific Coust Sightsceing



tNo Longer!
the Equipment
~ You Need from the

’ vendor of your
= choice NOW!

~» Automatic Approval for
Amounts up to $75,000*
Personal Guarantees Needed!

Enter the new millennium with the
new technologies your ministry needs
to further its good work. Quest can
meeprovide 100% of a ministry’s equipment
- B financing now — with no need for
’ using up cash reserves.

Quest’s automatic approval process
S couldn’t be simpler. Just a quick call to
BN212) 935-4370 gets a friendly repre-
ntative on the other end, who will fax
B brief one-page questionnaire back to
~ your office. Once it is filled out and
faxed back, approval is, in almost all
cases, automatic within the next

24 hours. Quest will send a check

& directly to the vendor of your choice
Sor the equipment of your choice, and
four ministry can take up to 60 months
& to repay Quest. Our goal is to make
financing easy, quick, and helpful

in the growth of your ministry.

Other programs are available for

: financing up to $500,000.

_: i Vendor inquiries are welcomed.
211

t, 39th Floor, New York, NY 10155

4370 | Fax (212) 935-4378

v four-fure bank bafances. Programs available for ministries in business less than ten years.



Diego Zoo, Tijuana, Mexico, L.A /Hollvwood
Experience, Magic Mountain, and stars’ homes.
Please call for exact adult and child fares and
departure times.

Sun Land Tours

1339 E. Katella Ave., Suite 327
Orange, CA 925867
714-637-5009, fax: 714-637-5009

Provides a professional coach operator for
safety and a knowledgeable tour guide for service.
¢ Tour 1 - Premium Tour - City Tour plus
Universal Studios. Adult 866, child (3-11) 8$52.

¢ Tour 2 - Tour L.\. - City Tour
L.A /Mollywood/Beverly 1ills/Burbank. Adult
842, child (3-11) 830.

e Tour 3 - Legoland/Outlet Stores. Adult 846,
child (3-11) 846.

¢ Tour 4 - Carlsbad Qutlet Stores. Adult 830
child (3-11) 820.

¢ Tour 5 - Sea World Adventure Park/San Diego.
Adult 864, child (3-11) $49.

* Tour 6 - San Diego Zoo. Adult 836,
child (3-11) $46.

Valen Transportation & Tours
190 W. Cerritos Ave.
Anaheim, CA 92505
714-956-2252, fax: 714-956-5569

Guaranteed daily departures from Anaheim to Las
Vegas on state-of-the-art luxury motor coaches
with full service, which includes movies.
* Tour 1 - Las Vegas Flver Passenger Service
Travel to Las Vegas, one way or round trip. Adult
883, child (3 to 11) 868.

¢ Tour 2 - Grand Canyon National Park
Same-day tours and a two-night package include a
fully escorted day tour of the Grand Canyon.
Other canyon tours include land/air combinations.
Adult 8179 - 8298, child (3-11) 8169 - $263.

¢ Tour 3 - San Diego Express Passenger Service
Deluxe service departs daily. The casiest way
hetween Anaheim and San Diego — one-way or
round trip. Adult 839, child (3-11) 850.

Destination Information

Anaheim/Orange County Visitor &
Convention Bureau

800 W. Katella Ave.

Anaheim, CA 92802

714-765-8588, tax: 714-765-8864

E-mail: mail@anaheimoc.org

To request information or publications,
888-595-3200

Event information line: 714-765-5899, ext. 9888
Special NRB Wed site: www.anaheimoc.org/mrl/

Attractions

Aquarium of the Pacific

100 Aquarium Way

Long Beach, CA 90801

562-590-3100, fax: 562-590-3109
Admission: adult 814.95, child (3-11) 87.95,
senior (60+) 811.94

World-class aquarium celebrating the astonishing
treasures of the planet’s largest, most diverse and
spectacular bodyv of water, the Pacific Ocean. The
Aquarium of the Pacific explores three regions of
the Pacific Ocean: the Southern California/Baja
Pacific, the Northern Pacifie, and the Tropical
Pacific. The aquarium is a milestone in design,
architecture, and technology for the 21st century.

Crystal Cathedral

13280 Chapman Ave.

Garden Grove, CA 92640
714-971-4069. fax: 714-750-3836

Designed by tamed architect Philip Johnson, the
Crvstal Cathedral has been hailed as “the most
spectacular religious cdifice in the world.” The
cathedral resembles a four-pointed star with
10,000 panes of glass cavering the web-like
translucent walls and cciling. It is home to the
annual “Glory of Christmas” and “Glory of Easter”
pageants. The cast includes live animals, flving
angels and incredible special eftects, all performed
inside a 2,5890-seat cathedral. Visitors are welcome

Continued on page 36

Crvstal Cathedral



A NEW
NETWORK

IS COMING

Here is a Great Opportunity to get in on
the ground floor of an exciting new network
from TBN. The Church Channel is a new
digital cable network coming in the spring of 2000,
featuring church programs from a variety of
denominations across America.

he
Call Rod Henke at
@[’!111’1:[} (714)665-2153 to reserve
your program on
@[‘!annE[ “The Churcﬁ Channel.”

Visit TBN and The Church Channel at NRB 2000

Ahrin!Wigiro; L LTY] 2

America’s Most Warchec

Religious Network
The Church Channel * 14171 Chambers Road ¢ Tustin,CA 92780
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total living network
Rod Henke Judd Jackson

714-665-2153 312-433-3838 >
rhenke@tbn.org jjackson@tlnmedia.com .

www.tbn.org www.totallivingnetwork.com

ISRAEL

The Official Destination of the Miliennium

Joe Hill

219-291-8200 r y
broadcasting@lesea.com ' 212-499-5640 9

www.lesea.com www.goisrael.com

. =3 TELEVISION NETWOR

FamilyNet

Risa Hubbard Ken Gibson

1-800-8-FAMNET ' | 1-800-728-8723, ext. 210 2
hubbard@familynet.org i www.worship.net # 648
www.familynet.org www.praisetv.com




MUSIC FOR KIDS ANp f AM
IN FACT... .5 HAS A PLACE ON THE RACE

/4; e IT HAS
, ~E58
/

PLACES SO, FAR!

.

T00NLI

Music For His Kibs

* is now heard on
nearly 60 outlets

worldwide, including

The Children’s Sonshine Network,
o us N ber : HCJB - The Voice of the Andes, and
sz-x pooth nu y 5 * . Trans World Radio...all this since
8 ECUADOR P the show’s debut in June of 1999.

8 ENGLAND

>
ALASKA / *

gheim

A whole new audience is waiting to discover your station...
and we know who they are! Kids and their parents love TOONZ! and you will too.
After all, your next listeners are kids who are listening to the radio right now.

""‘"u is 55 minutes of FUN for the whole family!

TOONL! is music: &

From Mary Rice Hopkins, Alan Root, Chip Richter, &+
Ami Sandstrom, Dean-O & The Dynamos ...and many, many more! D u u‘

T00NLI is MINISTRY!

2-Minute Devotions from the people that make the music!

News You Can Use - ties current events to Scripture so kids get the picture!
Where In The World — brings kids news of Christians around the world!

A Word From Our Sponsor — Scripture that helps kids here and now!

The Hot Spot — music from artists like Point of Grace, Steven Curtis Chapman, Jaci Velazquez,
Wayne Watson, and many more...introducing kids to “what’s next” for them musically...

TOONZ! Music For His Kids
A Ministry of Little Is Much, Inc. PO Box 9134 Akron, OH 44305
Telephone 330/ 645 4388 Fax 330/ 644 1642 Internet www.toonz.nu Email kcarder@toonz.nu




LESER BR

offering

I / I
\ A !

WHME TV-46
-SOUTH BEND, IN

WHMB TV-40
-INDIANAPOLIS. IN

KWHB TV-47
-TLLSA. OK

KWHD Tv-53
-DENVER, CO

KWHS TV-51
-COLORADO SPRINGS, CO

KWHE TV-14
-HONOLULU, HI

KWHH TV-14
-HILO Hi

KWHM TV-21
-MAUL HI

WHNO Tv-20
-NEW ORLEANS, LA

KGIEK
-OKLAHOMA CITY. OK

W54BK
-CHESTERTON, IN

W24AW
~VALPARAISO. N

W1BAT
-GARY. IN

WHT - World Harvest Television
-NATIONWIDE SATELLITE
Galaxy 6, Tansponder 15
Dominion Sky Angel

www.lesea.com
-via RealVideo

WHR World Harvest Radio
-GLOBAL SHACRTWAVE

WHRI - South Arnerica & Europe
KWHR - Asia & the South Pacific

WHRA - Africa & the Middle East

PNLSE FM - 96.9/102.3

www.whr.org
-via Realfydio

i 4 1

4 i | 4 L
WORLD HARVEST TELEVISION

= 2 A .

. o
.

" P0. Box 12 * South Bend, IN = 46624
Phone (219) 291-8200 = FAX (219) 291-9043

Visit us on the Internet at: hitp://www_lesea.com



INFOCISION MANAGEMENT
CORPORATION

Christian Telephone Fundraising Experts

<>

Nick Stavarz & Catherine Beyer
330-668-1400
infocis@infocision.com
www.infocision.com

g

"UNSHACKLED!"

Produced by Pacific Garden Mission Since 1950

>

Dudley Donaldson
312-922-1462
unshackled@pgm.org
www.pgm.org

Music For His Kids

Mickey Lawver & Ken Carder
330-645-4388
kcarder@limproductions.com
www.limproductions.com/mrh/toonz.html

the
A~
/—\

donor acquisition thry siectronic commerce
HELPING YOU DO THINGS
THAT REALLY MATTER

Jeff Nickel
@ 206-834-1402
- npurdy@thedomaingroup.com

: www.thedomaingroup.com/acquire

INASERVICE
AMERICA

Carl Townsend & Shaun Redgate

804-316-7400
sales@inserviceamerica.com

www.inserviceamerica.com

QUEST

Financial Services

Phil Dushey
212-935-4370
global@globaleasing.com
www.globaleasing.com
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S TUDIO PRODUC TION

MOBILE TELE VISION PRODUCTION
Cuients IncLupe: ABC, NBC, CBS, HBO, FOX, ESPN, MTV, VH1 afi@imany r

rWSf P.O. Box 1888 Anniston, AL 36202
mEDIn P: (256) 237-9996, F: (256) 237-2594
E-mail: cgoin@webcombo.net




THERE'S ALWAYS
SOMETHING
GOOD ON

It’s a place where families can watch television together, without worrying about what it’s teaching
their kids. It's based on sound Christian principles. For affiliate information, call Risa Hubbard of
FamilyNet at 1-800-8 FAMNET. For program and ad sales information, call Darin Davis of

FamilyNet  TimeRite, Inc. at 1-800-777-1127.




Continued from page 26

for tours Monday - Saturday, 9:30 and 11 a.m.,
campus closes at 4:30 p.m. Sunday worship hours

are 9:30 and 11 a.m. with Spanish service at 12:43

p.m.

Discovery Science Center
2500 Main St.

Santa Ana, CA 92705
714-542-CUBE,

fax: 714-542-2828

Visitors experience
“Science — Southern
California Style” at
Discovery Science
Center. The 59,000-sq.
foot facility is filled with
fun, hands-on exhibits for
children and adults.
Visitors experience an
earthquake in the “Shake
Shack,” lie on a bed of
3,500 nails, walk through a
tornado, engage in live sci-
ence demonstrations, watch
a 3-D laser show and more.
Look for the giant tilting
cube! Open daily; call for
hours and admission prices.

piscovery

Disneyland

1313 Harbor Blvd.
Anaheim, CA 92803
714-781-4563, fax: 714-781-1341
Admission: adult 838, child (3-11) 828,
senior (60+) 836

Disnevland Resort in Southern California is home
of the original Disney theme park filled with clas-
sic attractions and spectacular entertainment.
Explore the new Tomorrowland, featuring attrac-
tions based on imagination and beyond! Favorites
such as Space Mountain and Star Tours remain,
but are joined by a new 3-D adventure, “Honey, I
Shrunk the Audience”, “Innoventions” and
“Rocket Rods,” a breathtaking new
attraction which is the longest — and
fastest — thrill ride in Disneyland
history! Located in the heart of
Southern California, the resort also
features two hotels: the Disneyland
Pacific Hotel and the Disnevland
Hotel. Both properties offer a number
of exclusive Disnev benefits, includ-
ing early admission into the theme
park. Disnevland is open 365 days a
year. Please call the Guest Relations
office 714-781-4560 for operating
hours.

Queen Mary

Seience Cen

Knott's Berry Farm

8039 Beach Blvd.

Buena Park, CA 90620
714-220-5200, fax: 714-220-5124

Admission: adult 836, child (3-11) 826,

senior (60+) $26, non-ambulatory $26,

after 4 p.m. (all ages) $16.95

America’s first theme park, Knott's is 130 acres of

rides, live shows and family attractions celebrating
California and the American Wild

ter West. New attractions include

L “GhostRider”, the West's tallest,

fastest and longest wooden roller

coaster; “Supreme Scream”, one
of the world's tallest descending
thrill rides; and Edison

International “Electric Nights”,

a multimedia laser and

pyrotechnic extravaganza

exploding every night.

Immediately adjacent is the

free-admission California

| MarketPlace, home of Mrs.

\ Knott’s Chicken Dinner
Restaurant, a Southern
California dining institu-

tion since 1934. Located
10 minutes from
{ Disneyland. Pacific Coast
,\ Sightseeing offers free
round-trip transporta-
tion from Anaheim

/Toteis with purchase of
Knott’s adult or child admission ticket.

Queen Mary/RMS Foundation, Inc.
1126 Quecns Hwy.

Long Beach, CA 90802

562-435-3511, fax: 562-437-4531
Admission: adult 813, child (4-11) S8,
senior (55+) 811

The Queen Mary historic hotel and attraction
offers a variety of activities and fun. Tour the lux-
urious Queen Mary on vour own or with a guide,

f

v A
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Sea World

shop at the Main Hall, eat at one of its award win-
ning restaurants or stay aboard in your own origi-
nal first-class stateroom. In addition, visit the
authentic Cold War-era Russian Foxtrot-class sub-
marine, code name “Scorpion,” moored next to
the Queen Mary.

San Diego Wild Animal Park

15500 San Puasqual Valley Rd.

Escondido, CA 92027

760-747-8702, fux: 619-675-7911

Admission: adult $21.95, child (3-11) 812.95

The 2,200-acre San Diego Wild Animal Park is like
an expedition to some of the world’s most exotic
places without leaving North America. Varieties of
animals roam together in herds and flocks, in vast
expanses, similar to their native homelands. The
new Heart of Africa walking safari is a journey
past unusual animals including giant eland,
okapis, warthogs, colobus monkeys and cheetahs,
and offers guests the opportunity to hand-feed
giraffes and visit an authentic research station.
Nairobi Village features include Lorikeet Landing,
where guests may feed these colorful Australian
birds; Hidden Jungle; Mombasa Lagoon, an inter-
active play area for kids; the Petting Kraal; animal

Mission San Juan Cupistrano

shows; and boarding for the Wgasa Bush Line
Monorail.

San Diego Zoo

2920 Zoo Dr.

San Diego, CA 92103
619-231-1513, fux: 619-675-7911
Admission: adult 822, child (3-11) 512
Hours: 9um. - 6 p.m.

Gates closc at 4 p.m.

The world famous San Diego Zoo is home to more
than 4,004 rare and exotic animals representing
more than 800 species of birds, mammals and rep-
tiles. Animals include giant pandas from China,
koalas from Australia (and the world’s only albino
koala in a zoological facility), pvgmy chimpanzees
from Central Africa and Komodo dragons from
Indonesia. Unique, natural habitats include Polar
Bear Plunge, Hippo Beach, Gorilla Tropics, Tiger
River and Sun Bear Forest. Other highlights are
the guided bus tour, Skyfari Aerial Tram, the
Children's Zoo and the Reptile House. San Diego
Zoo is world-renowned as a botanical garden with
more than 6,500 species of plants.

SeaWorld Adventure Park - San Diego
500 Sea World Dr.

San Diego. CA 92109

619-226-3901, fax: 619-226-3952
Admission: adult $36.95, child (3-11)
828.95, senior (55+) 10 percent off

Hours: 10 a.m. - § p.m.

At SeaWorld Adventure Park - San Diego, vou'll dis-
cover a 130-acre adventure park filled with new and
ever-changing attractions, shows, aquariums and
more. New Manatee Rescue is the only display of
these rare animals outside Florida. Manatee Rescue
recreates the nver-like setting these gentle animals

.
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Witness the

ou’ll notice a buzz in the
air at the Millennial NRB
Convention! “Have you been
to Israel? Lately?”

Ask your friends — you’ll discover '
that hundreds of leaders and influential t
Christians like you are planning theird '
journeys to Israel right now. Thousands
have already returned with a lifetime
of powerful stories to share.

And what about you?

Now is your best opportunity to
learn and teach new and exciting things
about the Land of the Bible.

So don’t let yourself, your audience,
or your family and friends miss this
once-in-a-lifetime opportunity to
discover the power and mystery of
Israel as a new millennium dawns. R

Celebrations abound all year long ,’, 2
and into the next. And we’re making
sure there’s still plenty of room for
tours large and small.

Israel. No one belongs here more

than you.

MAKE THE FIRST STEP
ON YOUR JOURNEY TO ISRAEL
AT THE ANNUAL NRB CONVENTION!

Visit Israel’s compelling Photo
Exhibit in the convention hall.
See the people and landscapes
that truly make Israel the
place you’ll want to visit at
the millennium.

BOOTH 424

-

Israel Ministry
1-888-77-ISRAEL °




wonder of

_ Israel at the

~ mliennm

_will'change
your life and™

r Faro : Robert Schuller
L L-LLI-\- L : ver‘ Sr. & Founding Pastor,

Crystal Cathedral
- '.- i\ -
:.‘.. | ! ; ;
| @%

‘,

Tony Evans - Kay Arthur
Founder and President, | - Co-founder,
The Urban Alternative & Precept Ministries

y Jack Hayford
Founding Pastor,
i The Church on the Way I8
B, -

o) s

.
£, i

COME TO OUR HEARTY

ISRAELI BREAKFAST
AT THE CONVENTION.

Learn why we're so well-known for our hospitality.
Make friends who will help you on your journey, and
hear from noted Christian broadcasters. They'll
inspire you to discover the Land of Israel at the
millennium.

We’'ll see you in
S The Grand Ballroom, Salons E & F,
4 on Sunday, February 6 at 7:00 a.m.

of Tourism
www.goisrael.com
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inhabit in the wild. Wild Arctie, an extreme adven-
ture, takes vou on a simulated jetcopter ride. Touch
down at Base Station Wild Arctic and come face-to-
face with polar bears, beluga whales, walruses and
seals. The new Shamu Adventure show features
spectacular killer whale behaviors and audience par-
ticipation segments. Other adventurous attractions
include Penguin Encounter, Shark Encounter and
Rocky Point Preserve.

Universal Studios Hollywood

100 Universal City Plasa

Universal City, CA 91608
818-622-3036, fax: 818-622-0171
Admission: adult 838, child (3-11) 828

. Hours: 9a.m. -7 p.m.

In Universal Studios Hollvwood theme park, the
greatest moments from movies and TV come to life,
putting vou in the middle of all the excitement.
Thrill to live-action stunts with the sophisticated dig-

. ital image technology of “Terminator 2 3-D”. Imagine

riding to the moon with E.T., or seeing a live sea war
in “Waterworld”. You'll speed through time on “Back
To The Future...The Ride™ and go “Totally
Nickelodeon” in the place where kids rule. Have

. vour worst nightmare come true when a man-eating

T-Rex attacks vou on “Jurassic Park — The Ride”.

Long Beach Aquarium
100 Aquarium Way, Long Beach, CA
562-590-3100

\ Admission: general 814.95,

senior (60+) $11.95, child $7.95

~ Hours: 9a.m. - 6 p.m. 7 days a weck

See one of the largest, most comprehensive and tech-
nologically advanced marine exhibitions. The
exhibits focus on the broad spectrum of sea life in the
Pacitic Ocean’s three regions: Southern California &

_ Baja Pacitic, the Northern Pacific and the Tropical
Pacific.

Fightertown USA

20521 Teresita Way,

Lake Forest, CA

949-855-8502

Admission: Prices vary from $15 to S60
Hours: 9a.m. -5 p.m.

Fightertown is an authentic jet fighter simulation
center that gives civilians the opportunity to pilot
a jet fighter from actual cockpit simulators.
Fightertown requires no prior experience and pro-
vides flight gear, training and in-flight instruction
to ensure an entertaining and challenging aviation-
themed adventure.

Children’s Museum of LaHabra
301 Euclid St., La Habra, CA
562-905-9793

Admission: $4

Hours: 10 a.m. - 5 p.m. Monday -
Saturday; 1 p.m. -5 p.m. Sunday

Explore this hands-on learning facility for
children of all ages.

LEGOLAND California

1 LEGOLAND Drive, Carlsbad, CA
760-438-LEGO

Admission: adult 832, senior (60+) $25,
child (3-16) 825

Parking: 86

Hours: December 31 — March

10a.m. -5 p.m.

LEGOLAND opened March 1999 and is the first
LEGOLAND in the United States. Nearly every
one of the 40 rides and attractions at the park is
somehow “kid powcred.” Clustered ahout a 1.73
acre man-made lake are six major theme areas, or
“blocks,” in LEGOLAND language: Minikand,
Village Green, The Ridge, Fun Town, Imagination
Zone and Castle 11ill.




Sport Fishing Sports

Duana Point Harbor Association: 949-496-1094
Davevs Locker: 949-673- 1434

Hook Sportfishing Charters: S00-383-5133
Newport Landing/Whale Waeching & Dinner
Cruises: 949-6735-0550

Rodeo

February 12-13

Arrowhead Pond of Anaheim
2695 Katella Bled.
Sportfishing is an exciting sport that promises an Ancheinm. CA 92506
unforgettable thrill for the novice fisherman or the 714-704-2500

seasoned angler. The coastal waters of California

1 : . Call for ticket prices.
and oftshore islands provide the perteet habitat for

a wide variety of fish. Choose from luxury sport- Hockey
fishers that customize vour fishing excursions or Anaheim Mighey Ducks vs. Dallas Stars
larger vessels that offer planned itineraries. February 9 at 7 p.m.

Arrowhead Pond of Anaheim
Arts 2695 Katella Blud.
Anaheim, CA 925006

714-704-2500
Call for ticket prices.

Television Tapings

818-753-3470

Audienees Unlimited, Audience of America,
Hollvwood, Burbank,

Culver City and

Universal Studios

Hollywood. Free studio

audience tickets are

available for the taping

of network comedies.

Performing Arts
Brea Curtis Theater,
714-990-7722

Festival Forum
Theater, Laguna
Beach,
949-851-9930

Irvine Barelay
Theater, 949-553-2422

Orange County
Performing Arts
Center, Costa Mesa,
714-5356-ARTS

Robere k. Moore
Theater, Orange Coust
College, Costa Mesa,
714-432-5640

|
|
|
|

Ancheim Mishey Ducks
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Dining & Entertainment

Wild Bill's Wild West Dinner Extravaganza
7600 Beach Bled.

Buena Purk. CA

714-522-4611

Wild Bill's offers two hours of the wildest entertain-
ment with Wild Bill, Miss Annie, trick roper Bonnie
West, and the Wild West Indian Dancers, plus an
all-vou-can-eat chicken and rib dinner.

Comedy Mystery Dinner Theater
Ramada Conestoga

Quality Hotel-Maingate

Anaheim Plasa Horel

714-826-4730

On Saturdays at 7 p.m., this comedy mystery din-
ner theater features audience participation as
guests follow the characters from room to room.
The evening includes champagne, hors d'ocuvres,
dinner, wine, dessert and dancing.

Anaheim White House Restaurant
887 S. Anaheim Blvd.

Anaheim, CA 92805

(14-772-1381

JW’'s Steakhouse, Pizza Hut and
Allie’s American Grill

700 W. Conwention Way

(Inside the Marriott)

Anaheim, CA

714-750-S000

Café Oasis and Hasting Grill
777 W. Convention Wauy
Anaheim, CA

714-740-4412

Attire

Casual sportswear goes along with the comfort-
able weather. Some restaurants may require a
jacket and tie for dinner. Evenings can be a bit
cool, so pack a sweater or a light jacket.

Gratuities

Although tipping is voluntary, waiters are cus-
tomarily given a gratuity of 15-20 percent of the
bill. Taxi drivers are tipped 135 percent of the fare.
Bellhops receive $1-2 per bag to carry luggage to
vour room. Airport skveaps are tipped 50 cents per
bag or generally a $1 minimum.

Sales Tax

Sales tax is 7.75 percent in Orange County on
all items except food for preparation and purchases
for out-of-state delivery.

Valerie Fraedrich is editorial assistant for NRB mauga-
aine. Reach her at wfraedrich@nrb.org or 703-330-
7000, ext. 516.

Photos curtesy of Anaheim/Orange County Visitor &
Conzention Burcau.
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YOUR MINISTRY
+ ACQUIRE

Learn more about this
breakthrough in Internet

donor acquisition & cultivation.

Visit us at NRB (booth # 724) ‘ A C Q U I R@
or contact Nick Purdy at , ' b
npurdy@thedomaingroup.com i . It S al/ n the rnames

www.thedomaingroup.com/acquire




WHO SHOULD
ATTEND?

Account Executives

Advertising \gencies

Announcers

Audio Equipment
Distributors

College Students

Denominational Leaders

Educators

Engineers

Film Producers

Fund Raisers

Information Service
Managers

Law Firms

Low-Power Station
Owners

Marketing Managers

Network Executives

News Media

Pastors

Production Companies

Publicists

Radio Program Directors

Radio Program Producers

Radio Station General
Managers

Radio Station Owners

Radio Station Sales

RB's third venture into California promises to be an excit-

ing gathering of the industry and a thrilling start to a new
decade in communications. The National Religious

=
-
ol
-
O
-
@\
(L)
(s
2

Broadcasters 57th Annual Convention & Exposition is heading for
the beautiful West Coast and landing at the Anaheim Convention
Center & Anaheim (C.\) Marriott Hotel February 5-8.

Plan now to malie the sunny scene with vour peers and discov-
er the latest big things in the Christian communications industry.

Managers International Events  “NRB pioneered the
Radio Syndicators International Reception way, broke down the first
’l;i!'c;))r:dl.n%': x\rlt)ljefs ‘ Saturday, 5:30 p.m. bareidks snd setihe

b Sl b World Fellowship Luncheon
TV Program Producers Monday, 12 noon standards and pace for
TV Station General Christian Broadcasters

Managers
TV Station Owners around the world. The Fellowship of European Broadcasters is
TV Station Sales grateful for our close relationship with NRB, as together we

Managers
TV Syndicators
Video Producers

work to extend Christ’s Kingdom through broadcasting.”

—Harvey Thomas, Chairman,

. Fellowship of European Broadceasters,
Web Masters Hertfordshire, England




General Sessions

Awards Night/Opening Session
Saturday, 7 p.m.

Emcee: Dennis Swanberg, Lasting Impressions, Ft.
Worth, TX.

Music: The Pasadena Tabernacle Band; Bob Carlisle,
Provident Music Group/ Diadem Records.

Awards: Radio Station of the Year, Radio Program
Producer of the Year, TV
Station of the Year, TV
Program Producer of the
Year, Talk Show of the
Year, Milestone, News,
Distinguished Service,
Chairman’s Award and
President’s Award.

Speaker: Jack Hayford,
pastor of The Church on
the Way, the First
Foursquare Church of Van
Nuys, CA.

Juck Havford

Worship Service
Sunday, 9 a.m,

Music: Haven Quartet,
Haven Ministries.
Dramatic Presentation:
Max McLean, actor/ story-
teller/communicator.
Music: Ddamaris Carbaugh,
Discovery llouse Music.
Speaker: Ron Cline, presi-
dent, [ICJB World Radio.

Damaris Carbaugh

@ Explore New technology.

g) Network with more than 4,000
communication professionals.

@ Enhance your broadcasting SKIlls.
@ Find new clients.

@ Choose from more than 40 dynamic

educational sessions.

Evening Celebration
Monday, 7:30 p.m.

Emcee: Jerry Jenkins, author,
Tvndale House Publishers.

Jerry Jenkins

Music: Chris
Rice, Rocketown
Records/Word
Distribution;
Kathy Troccoli,
Reunion Records/
Provident Music Distribution; and Michael W. Smith,
Reunion Records/ Provident Music Distribution.

Michacl W, Smith

Live Broadcast:
Unshackled!
The longest
running radio
drama series
in history cel-
ebrates its
S0th vear with
a live broad-
cast from the
Anaheim
Marriott.

Unshackled!

NRB 2000: 10 BENEHTS for YOU and YOUR MINISTRY

@) Advance your ministry qoals.

@ Recharqe your spiritual batteries.
@ Gain new and Useful ideas through

innovative workshops.

@ Develop leadership skills.
@ Keep up with the latest

developments.

January 2000 NRB
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BOOT

CAMP

These tull-day Saturday sessions (8
a.m. — 2:30 p.m.}) featurc information
and instruction by industry experts
who show you how to make an imme-
diate impact on vour work.

TELEVISION BOOT
CAMP

For the first time, the TV boot
camp will be divided into separate
“Educational Tracks” so that each par-
ticipant can specialize in a particular
arca. The tracks include:

Church Media - This will focus on
producers and media leaders involved
specifically in church ministry situa-
tions. Selecting the right equipment,
working with volunteers, training vour
staff, creative production techniques
and other important issues related to
church media ministry will be featured.

Independent Producers - This track
will focus on producing Christian pro-
gramming independently, and will
include raising money, finding distri-
bution, selecting the right projects and
discussing cutting edge production
techniques.

TV Stations - If vou work in a TV
station, then this is the right class for
vou. Subjects of particular interest to
producers, directors, managers and
other positions will be dealt with. How
do we break the financing barrier?”
What's going to happen with digital
TV* What'’s the future for Christian
broadcasting?

RADIO SALES BOOT
CAMP

“ompeting in the marketing and
advertising world has changed more
dramatically in the last two vears than
in the previous 20 vears. The advent of
the Internet will create both problems
and opportunities for religious radio
stations. Now, here is vour chance to
understand what marketers want today,
how to talk their language, how to grab
attention with presentations that work
and how to bring valued business to
vour radio station. This boot camp will
examine new and exciting opportuni-
ties and challenges in increasing rev-
enues in the new century,

INTERNET BOOT CAMP

The Internet Boot Camp is
designed to be a full-speetrum intro-
duction to the world of effective min-
istry Web sites. During this intensive
one-day seminar, vou will be intro-
duced to the following topics:

Strategic Planning and Development.
You've made the decision to move into
the online world of the Internet. Or
maybe vou've had a Web site for some
time, but vou have never felt that it
was accomplishing all that it should.
How do vou lay the foundational work
necessary to determine how a Web site
fits into the strategic purposes of your
ministry” What are the kev areas that
must be thought through in order to
make sure that vou run vour online
presence rather than vour online pres-
ence running vou®

ConTacT

Technology and Staffing. Once
vou've laid the proper strategic founda-
tions for a world-class Web site, what
are the tools and technologies that are
available to help you accomplish vour
purposes? And what tvpe of people will
vou need to hire in order to carry out
vour strategic vision?

Advertising and Promotion/Content
Management. You have thought through
the issues ... vou have built vour site ...
now will they come* And if they do,
will thev find what they are looking for
and make the decision to return to vour
site again® Learn how to let people
know vou are there and how to tailor
vour site to what vour audience needs.

STEWARDSHIP BOOT
CAMP

Could vou better serve the cause of
Christ with additional funding® Would
vou like to know the eight wavs God
tvpically provides for ministries?
Would vou like some new ideas on how
to fund your work* Would vou like to
be more efficient in vour fund raising?
This practical boot camp will give vou
biblical foundations and practical ideas
to help take vour ministry funding to
the next level. Ideas also will be pre-
sented and discussed on how vou can
encourage vour listeners to be more
generous to your work and their
church. By the end of the day, vou'll
be equipped to develop a 12-month
action plan ta better fund vour min-
istrv. Major donors, dircet mail, special
events, sharathons, gifts-in-kind,
matching grants, ete., will be covered
in this exciting teaching,

Auxiliary Events, Internet Ads  David Keith

Exhibits, Convention News Ads Bill Kilchenstein

Sponsorship Michael Glenn
Press Karl Stoll
Registration Tammy Singleton
Membership Anne Tower
Magazine Advertising Karl Stoll

NRB January 2000

703-330-7000 x 501 dkeith@nrb.org

703-330-7000 x 513 bkilchenstein@nrb.org

703-330-7000 x 302 mglenn@nrb.org
703-330-7000 x 317 kstoll@nrb.org
703-330-7000 x 303 tsingleton@nrb.org
703-330-7000 x 311 atower@nrb.org
703-330-7000 x 317 kstoll@nrb.org



e “Alls Well
: 99
That Begms Well.

P

Once the flag has been planted and
the medals pinned, no one remembers

those long months of preparation. Yet

painstaking planning is the heart and

soul of a successful expedition.

Thats why The Domain Group
emphasizes strategic planning more
than any other fundraising and direct i
response agency. Qur rescarch and
analysis tools are the talk of the
industry. More important, they work
vielding remarkable results for
many of the world’ leading broadcast
"4n expedition ministries and non-profit organizations.
‘ and customized to your needs.

starts long before GUIDES AND OUTFITTERS We like to think that when a strategy
the first stage of FOR GOOD CAUSES. is properly conceived, the results will be

far from surprising.
the actual journey " : : :
SO IS UALTOMIIN Clients tell us it’s unusual. But when They’ll be inevitable.
begins. An extended The Domain Group meets with you, To discover more, call Jeft Nickel at

we listen first —and talk later. 206-834-1402, or visit us at our Web site.
period of "l"l' i y ) 3 9 1
period of planning What’s your most pressing challenge? Together, we'll make big plans.

and organization Launching new programming? Con\(rting WWW. THEDOMAINGROUP.COM

listeners into new donors? \\'chcasting?
I8 necessary 1o ; .
Arc vou getting the most from vour
turn a dream database? Is vour message integrate(l

\ across all media?
into g realiry § 5 3
From careful listening to meticulous

r Edmamd Hillary rescarch, we lcave no strategic stone

(i . o
nturned - doing whatever is necessary tc
bl 1 & b e yto HELPING YOU DO THINGS

create a plan that is specific, thorough, THAY REALLY MATTER




“As a new media company, GSF has
greatly benefited from the NRB
Convention. We use a suite to meet
with our station friends throvghout
the event, an effective means to
introduce our new communicators to
them one on one. 1 use the conven-
tion as the vitimate ‘classroom’
experience for my staff, allowing
them to interact with contacts and
clients. 1 was in this same classroom
over 20 years ago when 1 attended
my first NRB. It is as invalvable to
our company now as it was to me
personally then!”

— Gred Fast. President.
GSF & Associates, Nasheille, TN

Exhibit Hall Hours

Opening and ribbon cutting: Jim Sundberg,
former Major League basceball plaver —
Sunday, 12 noon

Sunday: 12 noon - 6 p.n.

Monday: 9:30 a.m. - 6 p.m.

Tuesday: 9 a.m. - 4 p.m.

Meetings, Receptions
¢t Showcases

Board Meeting Saturday, 8 a.m.

Annual Business Meeting Saturday, 2:30 p.m.

Radio Reception Saturday, 9:30 p.m.

TV/Visual Communications Reception Saturday,
9:30 p.m.

TV Program Showcase Sunday. 1 - 2:30 p.m.

International Reception Sunday, 3:30 - 6:30 p.m.




“UNSHACKLED!”

Dramatic True Stories of Sinners Set Free!

Real stories ... compelling drama ...
tough issues ... with Biblical solutions!

“UNSHACKLED!” captures and holds an audience with gripping, relevant, and pow-
erful dramas...clearly presenting the Gospel message of salvation through faith in Jesus
Christ! A favorite worldwide on over 1,100 radio outlets in 147 countries and in 4 lan-
guages. “UNSHACKLED!” ... the longest running radio drama in the history of
broadcasting...now available on CD, Cassette, or Reel.

Contact Dudley Donaldson

Pacific Garden Mission, Chicago, IL 60605
(312) 922-1462 ext. 208

e-mail: unshackled@pgm.org gﬁggéﬁ
Visit us on the web: www.unshackled.org MISSION:

i |
,.‘.4\./
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LN
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Meal Functions

Public Policy Breakfast
Monday, 7:30 a.m.

Music: Steve Amerson,
Amerson Music Ministries.

Point/Counterpoint: Religion
& Politics — Speakers: M.G.
“Pat” Robertson, founder of
The Christian Broadcasting
Network and host of The 700
Club; and Cal Thomas, news
commentator and columnist.

World Fellowship

Luncheon
Monday, 12 noon

Pat
Robertson

? Cal Thomas

Awards: "Individual \chievement in Internationa! Broadeasting.”
Harvey Thomas; “Internadional Ministry Award,” Vishwa Vani, Trans
World Radio Service to India.

Music: Jaime Jorge, Jaime Jorge Ministrics International. Lincoln.
NE; India Children's Choir, Bibles for the World.

Speaker: Billv Kim, president. Far East Broadeasting Company in
Korea.

Women'’s Luncheon
Tuesday, 12 noon

Host: Stormie Omartian,
Harvest House Publishers.
Music: Babbie Mason, Spring
Hill Music Group/Chordant
Distribution, Inc.

Speaker: Jill Briscoe, author
and host of TV program
Bridges.

Babbie Mason

Anniversary Banquet
Tuesday, 7 p.m.

Awards: NRB Hall of Fame.

Music: Jaime Jorge. Jaime Jorge Ministries International, Lincoln,
NE; The Ralph Carmichael Big Band, Light Records/Platinum
Distribution; and The Martins, Spring 11ill Music Group.

Speaker: Tony Evans, co-founder and senior pastor, Oak Cliff Bible
Fellowship, Dallas, TX.

1RB Events

“Good Friend Hunting” Lunch Saturday, 12:30 p.m.

Industry Panel: “So That's How You Do That” Saturday, 3 - 4 p.m.

Industry Panel: “Media & Messages: Communication That Works”
Saturday, 4:15 - 5:15 p.m.

Awards Sunday, 3:30 - 4:30 p.m

Reception Sunday, 5 - 6 p.m.

Concert: Big Tent Revival Sundayv, 7 -9 p.m.

Job Fair Tuesday, 8 - 10 a.m.
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Official Sponsors of

NRB 2000

All American Network

Ambassador Advertising
Adeney

Bay to Bay Distribution.
Inc.

Bott Radio Network

Campus Crusade for
Christ International

The Central Message/
CenterPoint

Christian Brotherhood
Newsletter

Christianity.com

Cornerstone TeleVison.
Inc.

Encore Productions. Ine.

FamilyNet

Intereristo

Israel Ministry of
Tourism

KMA Companies

KMA Media Group

Lanier Worldwide

Lightsource.com

Nelson/Worc

RBC Ministries

Salem Communieations

Acknowledgements

Mark Craig, Mark Craig Productions: Convention

Music Coordinator

Christian Television Network & Total Living

Network: Awards Video

Encore! Productions: Ballroom Production

Harvest Media: Video Production

LightSource on Broadeast.com: Live Internet
broadeast of NRB 2000 seneral sessions and

meal events

Quince Imaging, Inc.: Video Enhancement

Artist Support

Ardent Records

Bibles for the World

Chordant Distribution

Daywind Records

Diadem Records

Discovery House Musie

Forefront Records

Harvest House
Publishers

Haven Ministries

Baime Jorge Ministries
International

~Aght Records. Platinum
Distribution

Pamplin Music

Provident Musi¢ Group

Reunion Records

Rocketown Recorcs

Salvation Aray

Spring 11ill Musie Group

Turning Poin? Media
Relations.

Tyndale Iouse
PPublishers

Word Records

Reqistration Hours:

Friday — 9 a.m. - 5 p.m.

Saturday Boot Camps — 7 — 8 a.m.

Saturday General — 9 a.m. - 7 p.m.

Sunday — 9 a.m. - 6 p.m.

Monday — 9 a.m. - 6 p.m.

Tuesday — 9 a.m. - 3:30 p.m.
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If your telemarketing

firm does not have a

“Mission Statement”...

...1t should.

Like you, we see our work as a ministry... .
...a way to impact lives for eternity.

You might not expect a
telemarketing firm like
InService America to have
much in common with your
ministry, but we share at least
one very important value.

Like you, we see our work
as a ministry... as a way to
impact lives for eternity.

The only difference is that
our medium of communication
is the telephone. We happen to

/ 1-:800-870-9865 7

INASGRWCE

ERICA

4

think that it’s still the most
important form of on-line
communication. That is why
we handle every phone call
with utmost care.

Our reliable staff of
Christian operators is ready to
respond to every call... around
the clock. More importantly,
our staff is sensitive to the
needs of those you need to
remain in contact with. That

means that every caller will find
a caring and compassionate
voice. Someone who is willing
to even pray over the phone.
Find out how InService
America can partner with you
to impact lives and make a
positive impression for your
ministry-and do it affordably.
Call us and you’ll see how
we touch the lives of those
searching for an answer.

* o A A ok A A A A A

It’s not just a call... It’s our calling.

| —

www.inserviceamerica.com ®* 306 Enterprise Dr.

VA 248551

* Forest,



7 f . ake 2000 a banner year for NRB by fol-
/ lowing these New Year resolutions. When
: ) vou avidly support vour association, great

things happen: vou grow professionally. vou
advance the well-being of the industry and vou
generate renewed enthusiasm for vour own job.

¢
1. Display the NRB scal, membership plaque and
’ ' { _ decal at your place of business. along with
. -

any association awards you've received.

. Drop a note to vice president Michael Glenn
5 offering ideas for the next conference.
. When colleagucs make the news. drop them

congratulatory notes (if the news is good) or
notes of encouragement (if the news is bad).

. Pass along copies of relevant newspaper or
» periodical articles to other members.
5. Schedule lunch with a nearby member cvery
once in a while.
ey . Call your colleagues to discuss mutuoal prob-
lems.

by Richard G. Ensman

. Invite other local members to accompany
you to association events.

. Call the association headquarters in
Manassas. YA. when vou need information on
a topie of interest: 703-330-7000.

. Volunteer to serve vour regional chapter.

. Mention NRB's work in conversations with
colleagues or business people outside the
industry.

. Renew vour anaual membership promptly.

. When criticizing association practices or
activities, give vour comments to the appro-
priate leaders.

. Keep the names of association officers and
headquarters staff handy. When vou mect
someone who might be a prospective mem-
ber, pass the names along to the office.

. Host an open house for local or regional
members.

. Get an extra copy of NRB magazine to put in
vour lobby or waiting area.
. Reep in touch with colleagues who have left

the association. Be sure to spread the good
word about NRB's work.

7. Let NRB's leaders know how vou've applied
the hints you've picked up at conferences and
meetings.

52 | NRB January 2000




. Write a "letter to the editor™ of NRB maga-
zine on a topic near and dear to vour heart.

. Ask colleagues outside of the industry about
their association activities and pass what you
learn along to NRB leaders.

. Display photographs of NRB activities in vour
otfice or home.

. Encourage employees or acquaintances in the
field to become members.

. Offer to serve as a mentor to an NRB new-
comer.

23. Send news releases and other positive infor-

nration about vourself or your business to
NRB magazine's “Trade Talk™ section.

24, Keep in touch with retirees who used to be

active in NRB. Pick their brains for ideas
every once in a while.

. Mention NRB's needs and principles whenev-
er you speak in front of civic or business
groups.

. When hiring employees. keep other associa-
tion members in mind and don't forget to
check out the classitieds on NRB's Web site:
www.nrb.org,

. Present a program about the industry (and
the work of NRB} to schools.

. When customers ask. always speak fairly
about vour competitors.

. Check NRB's Web site (www.nrb.org) periodi-
cally for current information.

. Include NRB's name and logo on stationery
products.

. Let members who live at a distance know
they have a standing invitation to visit vou
when thev're in town.

. Keep tabs on what's happening by listening
carefully to other members.

. Publicize NRB and the industry in the local
media through events. opinion pieces and
news releases.

. Observe commemorative dates of the indus-
try with special sales or thank you promo-
tions.

. When vou have oceasion to meet legislators.
speak about the needs of the indastry.

36. Schedule upcoming dates for association

activities — chapter meetings. national con-
vention. connittee business meetings, even
blocked-out time for professional reading and
study.

. When vou're starting a new project or happen

upon a new idea. run it by an out-of-area
member and get some objective advice.

. Let vour customers or clients know why NRB

helps vou to help them.

. Keep the Code of Ethics in mind always.

. Pass along Inside NRB newsfax to vour staff

and emplovees.

. Evaluate vour participation in association

activities from time to time. What have you
done well? Where can you improve?

. Let other NRB members know about continu-

ing education opportunitics available in the
field.

. Let your tamily know why vour commitment

to NRB business is important. Include family
members in NRB activities when possible.

. Place the NRB decal on vour vehicle window.

{Call membership director .Anne Tower for
information: 703-330-7000. ext. 511.)

. Suggest activities or initiatives to NRB leader-

ship.

. Add vour membership to vour biography or

resume.

. Ask vour local mavor or chief municipal
executive to issue a proclamation in honor of
the association's work.

3. Make a contribution to Intercollegiate

Religious Broadcasters. NRB's student mem-
bers. And participate in the annual IRB Job
Fair at NRB 2000.

. Distribute promotional products with the

NRB logo to your clients. Imprint companies
offer many inexpensive items: pens. pencils.
golf balls and magnets.

. Enjoy vourself ... and spread your enthusiasm

about your NRB membership to friends with-
in and outside of the industry!

Richard G. Ensman is « freelance swriter who resides
in Rochester. NY.

January 2000 NRB
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Uniting Communicators, Reviving a Nation

by David Bryant

n the January 1993 issue of Religious Broadcasting, 1 reported on the exploding
national praver movement, hinting at its future and describing its implications for
Christian broadcasters. It's time for an update.

What I predicted in "9 falls far short of where God has brought the Church in praver
as we enter the 21st century. With the century rollover, the moment is pregnant with
unprecedented partnership opportunities amid a changing national atmosphere.

Last month, a video was mailed to every church in America — more than 300,000.
Underwritten by Promise Keepers and featuring insights from a broad spectrum of
nationally-respected Christian leaders, Hope For A New Millennium captured the
prophetic call for praver and revival emerging from every part of Christ’s body. Millions
are watching it

The video project was preceded by a full-page ad placement in an April 1999 issue of
USA Today. The announcement, “A\ Nationwide Call To Praver To The Church In
America,” was signed by Billy Graham and more than 100 other members of Mission
America. This widely circulated, unified summons to extraordinary intercession carries
the same spirit of urgency as the video.




Ephesians 6:13
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®
Washington, DC
May 19 - 21, 2000

“God is calling a massive rally in Washington, DC

to get prayer back into public schools.”
Will you help spread the Good News?

Linda Furr,
Event Director

“I believe that the removal of prayer was “What has happened to us as a nation? We

the beginning of ‘the end’ in regards to have refused to honor God and in doing so, we
America’s moral decay.” open the doors to hatred and violence.”
Gary DeVeau - Darrell Scott
Christian Life Times Father of Columbine High School

shooting victim Rachel Scott

* Speakers * Entertainers
e Prayer Wall * King’s Pageant
* Exhibits * Center Stage

Dn the Mall
Washington, DC

May 19 - 21, 2000

For Information/Brochure/Registration: Call 1-888-382-9412
Internet — www.truthbroadcasting.org

Sponsored by Non-Profit Organization
Truth Broadcasting Company
9009 Albemarle Road
PMB # 101-247
Charlotte, NC 28227
For Remote Interviews — (704) 888-6800



Urgency
What is the urgency? Five reasons come
to mind:
1. America is at a crossroads between
God's judgment and revival.

tw

. llope is growing for a massive spiritu-
al awakening to Christ.

3. God-given revival must begin in the
Church, because much of what is
wrong with the nation arises from
spiritual paralysis within God's people.

4. The most strategic step any of us can
take is to pray — to pray together, to
pray according to the great biblical
promises for revival and to get others
praying with us.

N

. Prayer must saturate the body of
Christ, reinforced in every way
possible.

Consider the implications of this for
those of us in communications. We can
make a difference. The river of revival
may not be here vet, but the feeder
streams are active. And if God is stirring
up all this praying, filling the riverbed
with the pravers of the saints, surely the
river itself cannot be far behind. At such
a moment, Christian communicators
have the unique opportunity to help
intensify the streams and to dig trenches
that allow them to flow together with
greater effect.

Concerts of Prayer

Many of vou know that for more than
13 vears, Concerts of Prayer International
has produced a daily two-minute pro-
gram, National Concert of Prayer
(NCOP). Airing on nearly 300 stations, it
unites believers from coast to coast in
regular, substantive revival prayving.

Seven vears ago, the effort was
enhanced by the annual Nationally
Broadcast Concert of Prayer (NBCOP),
on the National Day of Prayer in May. A
project of America’s National Prayer
Committee (NPC), NBCOP is a three-hour
live prayer rally. [t is aired by more than
1000 radio and 700 TV outlets nation-
wide; streamed over the Internet;
received via satellite by thousands of
churches; and simuleast in Europe and
throughout Latin America in Spanish.

Known as the “world’s largest prayer
meeting,” the NBCOP is complemented
by NCOP and keeps Christians praying in
the same direction all vear.
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Last month, a video was
mailed to every church in
America. Underwritten by
Promise Keepers, Hope For
A New Millennium captured
the prophetic call for
prayer and revival emerg-

ing from every part of
Christ’s body ... and mil-

lions are watching it.

In October 1999, NCOP ceased to be
an exclusive service of Concerts of Praver
International and became a full-time pro-
duction of NPC (a coalition of 400 leaders
committed to strengthening the national
prayer movement). Although I continue
to host it, the program now features many
familiar voices from the NPC roster of
leaders. The goal is to have NPC’s
National Concert of Praver accessible to
every believer in America by vear-end
2000.

What if ...?

What if ... on a daily basis, across all
segments of the Church, with a single-
minded focus, seeking what is most on
God’s heart and led by godly Christian
leaders, millions of saints joined in prayer
for revival¥ What wonders might God per-
form for our generation?

Or what if ...once every 24 hours,
Christians were reminded to pray for
revival and were exposed to exciting
visions of revival from Seripture and cur-
rent developments, while feeling connect-
ed with a multitude of others committed
to the same kind of praying and being
offered — at no charge — ministries and
resources to help them grow in prayer as
well as mobilize others in praver? What
warriors might God raise up within our
churches in this critical hour?

Wonders, warriors, wor-
ship — these are gifts
awaiting a partnership
betiveen NRB and NPC in
co-promoting the daily
National Concert of Prayer.

And what if ... 1700 NRB-related radio
stations across .\merica cooperated in
daily blanketing the nation with a mini
praver meeting that raised up kingdom-
sized pravers, changing those praving and
their churches and resulting in a national
spiritual awakening to Christ¥ What wor-
ship might God receive in our unity, in
our pravers and in the impact of the
answers?

Wonders, warriors, worship — these
are gifts awaiting a partnership between
NRB and NPC in co-promoting the daily
National Concert of Praver.

Successful Format

Years of testing have given us a
proven, powertul format: An opening
question, followed by a call to praver;
then a special focus on a strategic revival
concern (including reports of how God is
currently moving), a speaker-led prayer
for that focus, concluding with a brief
suggestion of how to contact key praver
ministries (one highlighted per dav) that
can help the listeners and their churches.

Interested in a partnership with
America’s National Praver Committee?
Contact Northwestern Productions
(distributors), the National Praver
Committee (natipray@aol.com) or the
NRB offices (kstoll@nrb.org or 703-330-
7000, ext. 517).

In my 1993 article, I wrote that
revival historian Richard Lovelace
observed that possibly the greatest single
human factor in the spread of the past
revivals has been “communications” -
whether by letter, preacher on horseback
or newspaper accounts. That being so, in
AD. 2000, the potential service to Christ
that this proposed partnership between
NRB and NPC offers should cause all of us
to stop and pray.

David Bryant is chairman of America’s
Nuational Prayer Committee and

Sfounder/president of Concerts of Prayer

International. He also hosts the daily
National Concert of Prayer. Listen to the
program at wwsw.nationalprayer.com.
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Sample Listing

Arlington

* ~ 2
t & IVIusIC WAVA-FM 105 1. 1901 N. Moore
St Ste. 200, Arlington, VA 22209
703-807-2266. Fax 703-807-2248
E-mail. comment@wava com Web
www wava com. Broadcast online
Yes. MSA. Washington, DC
Owner Belttway Media Partners
{acq. 1992) Commercial. 41,000/
watts. Format. Contemporary
Christian, Ta'k/interview Hours 24
hours, 168 hiy rigiveed. Prog
suppovt: Paid time. Networkis)
SRN, WONE
Ko Perstant|
General Manager. David Ruleman
Sales Manager: Tom Moyer
Program Diretior. Rich Lee
Chef Ergwnter Fred Gleason

To order your NRB 2000 Directory of Religious Media: FAX 703-330-7100/6996,
order from the NRB store at www.nrb.org/store.htm or CALL 703-330-7000 x516

Member #
Name
Organization
Address

City

Phone

State

Fax

National Religious Broadcasters
7839 Ashton Avenue, Manassas, VA 20109

Method of payment (U.S. funds only; payment must accompany order)
O Visa

Exp. Date

O check O AmEx O MasterCard O Money Order

Card #

Name on card

Signature

$39.95 (NRB members) $79.95 (non-members) x =$

4.5% sales tax (VA only) Qty $

Shipping & Handling: $4 (U.S.) + $2.50 ea. additional $
$10 (Canada & non-cont. U.S.) + $4 each additional $
$20 (International) + $5 each additional $
$12 express shipping (Fed€Ex or Airborne) + $4 ea. add. $

TOTAL




Programming Wanted

KBYE AM 890, OKLAHOMA CITY, OK IS NOW KKNG AM 890. New call letters, new hometown

ownership, new transmitter and tacilities, new clear sound. Secking quality religious

programming. Contact Don Bovles 403-616-3500

Help Wanted
ADVERTISING SALES. WAVA-FM, America’s premier Christian radio station serving

Washington/Baltimore, seeks enthusiastic team plavers for advertising sales department.
Experience preferred; great attitude and teachability a must. Tom Mover, 703-S07-2266

or tomm@wava.com. EOE.
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/ Anaheinz® California
57th Annual
Convention &
Exposition

Saturday, February 5 -
Tuesday, February 8, 2000

» www.nrb.org/conv.htm

TO REGISTER visit the NRB web site @

www.nrb.org/conv.htm
You can also make hotel and airline reservations online
Or call (703) 330-7000, Ext. 503.
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TELEVISION

MINISTRIES WELCOME

One Half and One Hour Time Periods For Sale
1.1 Million GCahle Households
Full Power UHF covering ALL of Chicage and Northern indiana

Reaching over 1.5 Million Viewers

Agency Representatives Welcome

CALL (708] 633-0001

B WIS

TELEVISION
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Chuck Boldwin is a rodio
talk show host based in
Pensacolo, FL.

Author’s Note: My editor
ials are published Toesdays,
Wednesdays and Fridays on
www.6ulf).com and e-mailed
o anyone who raquess them.
1 you have friends whom you
would like fo receive these
editorials, please forward their
oddresses fo chiist@guif1.com.
Newspapers, periodicals,
Journals and newsletters also
cany my editoriaks. Editors or
publishers interested in running
these editorials may contoct
ron@chuckboldwinlive.com.

To leom more about my

rodio tolk show, please visit
www. chuckbaldwinlive.com.
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Grasping Hope

hev say, “A pic-
ture is worth a
thousand words.”

That is probably true.
Certain photographs
are indelibly sketched
in our minds. They
reach deep into our
souls and leave a last-
ing impression.

Many of us will for-
ever remember the
picture of that little
Vietnamese girl walk-
ing naked down a
dusty road as her
hometown smoldered
in the background dur-
ing the Vietnam War.
More recently, our
hearts were stirred as
we saw the picture of that Oklahoma City fireman
as he carried the burned body of a little child out
of the remains of the Murrah Federal Building. The
picture I am talking about leaves the same kind of
impression.

The picture appeared in the November 16 edi-
tion of The National Enquirer. It should be “The
Picture of the Year” or perhaps “The Picture of the
Decade.” It won't be. In fact, unless vou obtained a
copy of the paper, you probably will never see it.

The picture is that of a 21-week-old unborn
baby named Samuel Alexander Armas, who is
being operated on by a surgeon named Joseph
Bruner. The baby was diagnosed with spina bifida
and would not survive if removed from the moth-
er's womb. Little Samuel’s mother, Julie Armas, is
an obstetrics nurse in Atlanta, GA. She knew of
Bruner's remarkable surgical procedure. Practicing
at Vanderbilt University Medical Center in
Nashville, TN, he performs these special operations
while the baby is still in the womb. In the proce-
dure, a C-section removes the uterus and the doc-
tor makes a small incision to operate on the baby.

During the surgery on little Samuel, the little
guy reached his tiny, but fully developed, hand
through the incision and firmly grasped the sur-
geon’s finger. The photograph captures this amaz-
ing event with perfect clarity. The editors titled the
picture, “Iland of Hope.” The text explaining the

picture begins, “The tiny hand of 21-week-old fetus
Samuel Alexander Armas emerges from the moth-

er’s uterus to grasp the finger of Dr. Joseph Bruner
— as if thanking the doctor for the gift of life.”

That picture should be shown on every televi-
sion newscast and run in every newspaper in
America. [t won’t be. Why? Because it is a graphic
reminder that growing in the womb of his or her
mother is a baby. It is not a “glob of tissue,” or
“product of conception.” That pre-born baby is a
human being with all the emotions, will and per-
sonality of any human being. That picture says it
in a way that a thousand words cannot.

Little Samuel’s mother said thev “wept for
days” when they saw the picture. She said. “The
photo reminds us my pregnancy isn't about disabil-
ity or illness, it’s about a little person.”

That’s what it’s always been about. That’s what
the media elite wants us to forget. And, that's why
they don’t want you to see the picture.

Editor's Note: Since the writing of this col-
umn, the photo has been shown by the national
media in relation to a controversy between TV
host Matt Drudge and the FOX News Channel.
The author’s point is well made; without the con-
troversy, the photo would not have received its
present degree of exposure.

PHOTO CREDIT; ANNE RAYNER, VANDERBILT UNIVERSITY



More than 2000 stations

WORLDWIDE

use our digital software

"The BSI software is excellent! It's better than competing systems
costing many times as much."

Jim Zix - General Manager/Chief Engineer
WLAB - Fort Wayne's Christian Music Source (Fort Wayne, Indiana)

OnNnN-Screen Affordable Digital
Cart Machine Automation
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Yes... it's true. An easy-to-use on-screen digital cart Across- the-country and around-the-world, stations are

machine that runs on a regular PC. Thanks to our discovering our easy-to-use WaveStation automation.
exclusive RapidFire® technology, playback is Install our software on your PC and you have a powerful,
instantaneous. True rotating cart capability. WaveCart versatile automation system capable of music-on-hard
comes with its own digital audio editor and uses drive or satellite format. WaveStation comes with its
standard or compressed WAV files. Can be controlled own digital audio editor and uses standard WAV files.
externally. Up to ten on-screen decks. Win 3.1 or 95. Full automation or live assist. Windows 3.1 or 95.

$249 ... $999

complete FREE complete

TECH SUPPORT

BSI T

Broadcast Software International

888-BSIUSA1 of www.bsiusa.com

Try It, Before
You Buy It!

Download the REAL software
from our web site. Test and try
before you buy.




Connecting

LifelLine.

COMMUNICATIONS

Changing

Companies claim to be Y2K compliant.
Businesses say they are competitive.
LifeLine doesn’t make claims.

LifeLine makes a difference...

Through LifeLine’s “Give Back” program, more than $12
million dollars have been contributed over the last year to
Christian ministries and charitable organizations around the
world. We donate 10% of the revenue from our expanding
line of products and services to the causes you support.

Visit us at the NRB 2000 Convention this February to learn
how can you make a difference by partnering with LifeLine.
At LifeLine, we are more than compliant,

more than competitive,

we are compassionate.

For more information, call us at 1.800.511.4346




