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Daily non-commercial program
Hosted by Dr. Jeremiah

Taped at the Shadow Mountain
Community Church

Available in 28:30 or 58:30

Deliverable via tape distribution

Is your station line—up in need
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“When God's Word

changes the direction in

your life, that change is

the turning point to an
extraordinary new
beginning!”
—David Jeremiah
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leaching of Dr. David Jeremial
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with Dr. David Jeremiah

RADIO RADIO
Daily non-commercial program Daily non-commercial program
Available in 28:30 or 26:00 Available in 28:30
Deliverable via satellite, MP3 via Deliverable via MP3 or CD

the internet, or CD

@ Turning Point? Call our Media Se?ivemry, Helen Barnhart at 619-258-3600 for more infc




Unigue. Inspiting. EXclusiv

Programming to build your viewership today

'A“ W |
Gospel Music’s Top Names Sharg.., s,
Their Songs and Life Stories

g
splrmg Life Stories. Talk About Living and Faith, Daily! WMMM hmw
&m‘ Patti Thaur dose of nspration and insight in @ Mendly, convessational fomat. The swardwinning
: q show host explores essential tops fike family, career sdltation relationtiips
with best-loved celebrities like Terry Bradstiaw, John MManw
For datly encouragement, viewers stiouldh't settl for arything hess than “Total

Start building your viewership today

For more information on these and other new programs. visit the
i booth at NRB 2003. or contact Greg Bogdan for availability
in your market 312~433~3838 ext. 186 * gbogdan@tln.com

PLUS Make Room For Daddy! Classic. Family. Funny.

Some shiws are just ton good to take off the air = even when they're 50 years old! it's true; .' = efw "'(

they jist don't make thism Iike they #Sed to, but ti) has brought the timeless, feel-good com- t a’ luﬂng e )

edy af "Make Room toi Daddy” ai “Ozzie and Harnet” back to the airwaves! You can reach 38 South Peoria Street » Chicago, IL 60607 = 312-433-3838

thi@ entire family through the comiedic genius of Danny Thomas and Ozzie Nelson! RS
@ n.oa




Faith of Our Fathers
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! o International Markets
e Satellite Distribution

~ e National Cable Networks

0 Pﬁqgfgm’Acquisition
& ; e In House Web Services
m",.{_;,“ } their vi$i§n. o L * Customized Strategic Planning

e Spot Placement
: e Print Media
elevision progy, e Media Consulting
expanding an existing um

Select Religigt
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experience in program

more than 7

b
devetdpment and placement.
Select is already assisting
over 45 ministries in

extending the Kingdom of Dr. Willlam Crews
Founder and President

Dr. Freda V. Crews
Co-Founder i’.’d coo

_ Jared Wilkins
programmers. Our staff is Director Media Services
available to help with any of Dale Noles

your media service needs Media Ministry Services
| p 4 by /4 N d v » 1 1‘ AL

Jesus Christ throughout the
world. We would like to add .

you to our family of
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A ministry of Bible Study Time, Inc
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marketing solutions?

”

\ InfoCision’s customized Inbound solutions break the mold.

At InfoCision, no two organizations are treated the same. We understand that your

L -

’
ministry is unique and deserves a unique marketing solution. Our technology experts

;: ) r

will meet with you up front and face-to-face 1o understand your needs and to build a

system that achieves your objectives. By taking the time to understand your ministry,

-~ our Christian communicators can provide your donors with the kind of customized
I w . care and attention that they deserve, resulting in a stronger donor relationship.

InfoCision — Building relationships one call at a time!

iii II!fOClSlOIl For more information, contact Curtis Stern at

TELEPHONE MARKETING EXPERTS 330-670-5164 or visit us at www.infocision.com
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Brandt Village: Phase 2

RB President/COO Dr. £. Brandt Gustavson, along with
several Christian broadcasters, made a profound
statement within the country of Jamaica: “Brandt Village™ -

a partnership between NRB and Food for the Poor.

Recently, my wife, Karin, and | were invited to see
the fruit of this partnership during our first trip to
Jamaica. NRB Board Member Greg Fast coordinated the
trip, which indelibly imprinted our hearts so much that
while here in Nashville, my thoughts undoubtedly will
reflect on those wonderful people in Jamaica.

During the 60th Annual NRB Convention &
Exposition, we will see the best in Christian broadcasting
discuss emerging technologies, attend valuable work-
shops, Boot Camps and exhibits, and consider the con-
stant challenges we face of providing access for the
Gospel on electronic media.

But | want to highlight something very special that
many of you may not know: over the past three to four
years, several NRB member organizations have raised
more than $3 million for the Jamaican project, building
2000 small homes for the poor. Everyone who participat-
ed in any way is to be commended because you have
not forgotten to feed the hungry and visit and help the
poor, while our industry contemplates worldwide
media/ministry expansion.

After visiting orphanages in Jamaica filled with
abandoned children - some severely deformed, some
mentally retarded, many with HIV or full-blown AIDS - |
struggled with feeling helpless to do anything for those
kids. Then we visited some of the most poverty-stricken
villages, where thousands of people live in unbelievably
cramped spaces. The situation was incredible.

After two days of touring the area, we arrived at
Brandt Village. It clearly was an oasis of hope in the midst
of utter despair. When we arrived, we saw 15-20 healthy
children playing just beyond the large (slightly rusting)
sign that read “Brandt Village: A partnership of National
Religious Broadcasters & Food for the Poor.” As we exited

NRB Headquarters

Conventions: {703) 330-7000, ext. 503
e-Newsletter: (703) 330-7000, ext. 513

e-Store: www.parable.com/nrb
Magazine-Advertising: {703) 330-7000, ext. 518
Magazine-Editorial: (703} 330-7000, ext. 516

Chapters

Eastern: Jack Hibbard (215) 591-9400

Hispanic: Nestor Colombo (770) 936-1003
Intercollegiate: Dorie Shelby (517) 750-6489
Midwestern: Ray Hashley (765) 642-2750
Southeastern: Chuck Burge {954) 772-0408, ext. 3785
Southwestern: Pat Simmons (918) 747-9464
Western: Jack Pelon (303) 428-0910

Education
Professional Certificate Program
- Regent University, (757) 226-4880
Workshops
»NRB Annual Convention, {703) 330-7000, ext. 503
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AT-A-GLANCE MEMBER GUIDE

the small bus, it seemed that
children and adults came from
everywhere to greet us, to hold
our hands and to walk with us
through their village. The street
names bore testimony of our
members’ generosity: FLR St.
{from FamilyLife Radio), Terry &
Duffy St. (in memory of Warren

Duffy’s wife), WAVA Way (from ZIRB c’:';’ma"/ CE?
WAVA-FM/Washington, DC), Sy D elde
president/CEO of
and a few others, o ol
- e h Christian Television
ile walking throug Networkin

Brandt Village, one woman said

Southfield, M1.
to me, “Are you Mr. Brandt?” |

Contact him at

quickly-replied “Oh no, but | pastorplummer@
knew him and he was a great aol.com or 248-559-
man.” As | continued to con- 4200.

verse with several of the peo-
ple in Brandt Village, it occurred to me to ask where their
church was. They answered that they didn't have one.

The partnership that our beloved brother began
between our two organizations should continue. To keep
Brandt Village vibrant, let’s consider helping with the
building of a local church worship center that also could
serve as a small community center and school during the
week days.

Because Jesus commanded us in the Great
Commission to make disciples, we have a marvelous
opportunity to continue the dream of Brandt Village by
creating a discipleship and training center. Let's not stop
with building the homes they so desperately needed,
but continue by making a spiritual deposit in their lives.
While you enjoy a ¢reat convention, please think about
what more we can do, spiritually, for the men, women,
boys and girls of Brandt Village.

Member Services:
(703) 330-7000, ext. 510 - www.nrb.org

Committees

Church Media: Steve Cowart, (816) 353-1994
International Advisory: Bill Skelton, {901) 382-7900
Internet: Robby Richardson, (231) 773-3361, ext. 236
Music Licensing: Russ Hauth, {805) 987-0400

Radio: Sue Bahner, {315) 682-0834

TV: Mark Dreistadt, (724) 744-0981

Benefit Programs and Services
Airborne Express, (800} 636-2377
Insurance: Health Care

- Christian Retirement Coalition, (888) 879-1376, ext. 218
Insurance: Property, Casualty and Tower

-Royal & SunAlliance, Julie Tucker, (800) 426-4388
Insurance: Vision

- Vision Care Discount (Outlook Vision),

{703) 330-7000, ext. 510

Job Placement and Resume Service

« Intercristo, www.nrb.org¢/intercristo
Retirement Planning

« Christian Retirement Coalition, (888) 879-1376, ext. 214
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*A Healthier You"

One of the fastest growing
syndicated programs s
transforming the way

people view their health
through a biblical perspective,
Dr. Francisco Contreras, -
Oncologist, Director Oasis ( ﬁ*
of Hope Hospital, provides

answers for optimum health.

(Revenue sharing Available)

CURRENT RELEVANT
UNBIASED

YOUR AUDIENCE WILL
THANK YOU

SBN

(Son Broadcasting Network)

Programming Available
" \
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Belarmino "Blackie" Gonzalez
President / Chairman
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SINCE 1977

God Answers Prayer
Belarmine Gonzales & Linda Cobh

preading the
Gospel of
Jesus Christ

with His passion

/ delight fo do Your will
O my God, And Your law
s within my hearf.
Psalms 40:8
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SIMCE 197

CONTACT

Leo Lesaca (Sales Director)
David Dominguez
(Syndicated Programming)
Annette Garcia (ISN News)

Phone (505) 473-1111
Fax (505)474-4998

leo@kchf.com
david@kchf.com
annette@kchf.com
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NETWORKING !

WITI+ MINISTRIES |

AND INCREASING REVENUE |

TO SPREAD THE GOSPEL |
THROUGH EFFECTIVE MEDIA

Visit our family at NRB booth #383




from out of the - )

M.R. — St. Louis, MO

JA. — Collinsville, IL

changing lz'vés,

Your station and its format have literally revolutionized my walk

with the Lord. Thank you for changing my life forever.

I gave my life to Christ two years ago while listening to Love Worth
Finding. My Christian life has grown more than I could possibly describe
as a result of your station. Thank you for introducing me to Jesus.

I am a prodigal child, returning to my faith after many years of atheism.

The Lord Himself led me to Bott Radio Network. Its a staple of my life.

S.H. — Wichita, KS

D.E — Oklahoma City, OK

At Bott Radio Network, its not how many
people we reach, but how many lives are
changed that really matters. That's why the
foundation of our format is Quality Bible

Dick Bout Teaching — with Christian News and infor-
President

™Y A Service of . .. BOTT RADIO NETWORK

lllllllllll

I was away from God. But I scanned across KQCV and began listening
every evening on the way home from work. I am so happy to say I

have rededicated my life to Him in a depth I've never known before.

mation, to help people grow in the Lord and
apply their Christian Faith in their daily lives.
Our format is 2,000 years old, but it is as up
to date as tomorrow’s headlines. God’s Word

presented with truth and clarity still reaches

&RNJ KCCV-AM/FM  KSIV-AM/FM  KQCV-AM/FM  WCRV-AM  WFCV-AM  KCVW-FM KCVT-FM

Kansas City St. Louis Oklahoma

Memphis Ft. Wayne Wichita Topeka



one at a time.

About two years ago God led me to your station. I accepted Jesus as my
Lord and Savior. I know your station was part of God's plan for me.
J.S. — Kansas City, MO

I strayed away from God, came back and every time I turned

on the radio, KCIV was still there providing the messages I needed.
Thank you very much for your existence.

T.R. — Modesto, CA

I started listening to WCRV and became a Christian. Youve been
a blessing by assisting me in becoming a Godly father and husband.
B.F. — Memphis, TN

Listening to Bott Radio Network led me to know Christ as my Savior.
As I listen every day, it helps me to grow in the Lord, stay informed
about what is truly happening in our world and what we can do about it.
B.C. — Hutchinson, KS

and changes the hearts and lives of those who  change in the hearts and lives of people in

have ears to hear. Thank you to the many  America... as well as the rest of the world.

program ministries we broadcast. They share ; :
Be assured, if your program is on

our purpose to get the Word of God into the Bott Radio Network ...
You’re In Good Company!

Rich Bott, 11
Executive Vice President

people of God! It’s the only way to effect real

10550 Barkley ¢ Overland Park, KS 66212 * (913) 642-7770 www.bottradionetwork.com

KAYX-FM KSCV-FM KMCV-FM KLTE-FM KCRL-FM KLCV-FM KCIV-FM
Richmond Springfield  Jefferson City/Columbia  Kirksville Sunrise Beach  Lincoln Fresno/Modesto
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CHuRcH MEDIA
A Top 10 Take-off

BY Douc SMART

Putting the Vision in Television
BY OSSIE MILLS

Update Your Image

BY TiM EASON

ISSUES

Lessons Learned (the Hard Way)
From the Stock Market Crash of
2000-2002

BY STEVE CAMPBELL

When Daddy’s Dream Died,
Daddy Died Too

BY BRADLEY MATTES

Darthoard Tactics
BY A. LARRY ROSS

Successfully Speaking
BY JAY SEKuLow AND GENE Karp

Friends Forever
BY DON FEDER

MANAGEMENT

Delegation: The Essence of
Team Building
BY OLAN HENDRIX

The Law of the Iceberg

BY TODD M. DUNCAN

Leading Your Organization With
Creativity, Vision and Influence
BY PHIL COOKE

Taking Charge of Your Life in a
World Out of Control

BY VAN CROUCH

NRB FEBRUARY/MARCH 2003

INTERNATIONAL

127 Taking Christ to the World ...
Together

BY JANET LUTTRELL

128 Sharing a Cup of Tea

BY JENNIFER HAYDEN EPPERSON

132 SAT-7%: Ministering to the
Unequal Half

BY DAN WOODING

136 Prisoners of Hope

BY DAYNA CURRY AND HEATHER
MERCER WITH STACY
MATTINGLY

140 7 Commando Tactics for
Successful Overseas Television

& Video Production
BY CRAIGC FORREST

STEWARDSHIP
156 A Call to Revolution

BY DR. BiLL BRIGHT

160

Nonprofits Experience Crisis, Too
BY THOMAS F. BAKEWELL

168 Saying “Thank You” as an Act of

Worship

8y DoucLas K. SHAw

PROGRAMMING

Breaking Down Television’s
Secular Wall
BY JERRY ROSE

172

176 Revenue Model: Parallel Nonprofit

BY DAVE ESHLEMAN

K-LOVE: Broadcasting Quality

BY DICK JENKINS

178

180

Smart Media Distribution
8Y JUDD JACKSON

184

Examining the Trend of Positive
Programming
BY VALERIE D. FRAEDRICH

188

Reinventing Christian Television
BY JEFF THIESSEN

IN EACH ISSUE

4 Signing On

9 Ad Index

9 Calendar

10 HNRB

10 Washington Watch

12 Emerging Technologies
12 Television

14 Church Media

14 Internet

14 Nonprofit

15 Production
15 Radio

18 Trade Talk
* DTV Report by Brad Schultz

* Pastor Viewpoints by Ellison
Research

¢ Jesus Missing From
Christmas TV Programs by
Stephen Winzenburg

* The Importance of Religion Around
the World by the Pew Research
Center

Member-to-Member by Tom

Fulghum and Sue Bahner
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INntegrity

(In-teég'r-te)

Firm adherence to a code or standard
of values: Trueness, uprightness, honesty.
Communicating what is true,
doing what is right.
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PRISON
FELLOWSHIP

Jo Gemma
Vice President, Direct Marketing

-

What
makes a
rock-solid
partnersnip?

“When we were looking for an agency
to partner with Prison Fellowship
in a new phase of growth, we chose
Masterworks. The experience of their
team and what we sensed as an
authentic unity of spiritual values
were key factors in that decision.

“A big bonus was the fact that we were
able to save enough money to cover
several things we knew we should be
doing, but couldn’t afford before. We
are now on a solid growth track to
reach even more prisoners and their
families for Christ, thanks to a great
partnership with Masterworks.”

@

exmasterworks

A full service direct response agency.

Contact:

Steve Woodworth
swoodworth@MasterWorksAssociates.com

Rory Starks
rstarks@MasterWorksAssociates.com

(360) 394-4300
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February 7-11, 2003

60th Annual
NRB
Convention &
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a WASHINGTON WATCH

FCC Panel Returns to Full Strength

The FCC returned to its full complement of five commissioners by the end of
2002, when Jonathan Adelstein was sworn in as the second Democrat on the
panel. A long-time Hill staffer, Adelstein acquired expertise in telephony issues
when he worked a senior aide to then-Senate Majority Leader Tom Daschle (D-
SD). However, the new commissioner chose to make his first public speech on
media issues — with particular attention to the agency's pending omnibus own-
ership proceeding.

As most broadcasters know, the FCC currently is considering relaxation or
elimination of six restraints on media ownership: 1) the local radio rule, which
allows for multiple ownership of stations in one community on a graduated
scale; 2) the newspaper/broadcast ban, which prohibits common ownership of a
daily newspaper and broadcast station in the same locale; 3} the television
duopoly rule, which generally bans common ownership of two TV stations in
one market; 4) the radio/television cross-ownership rule, which generally bars
one entity from owning more than one TV station and a limited number of radio
stations in the same community; 5) the national television cap, which limits
group ownership of TV stations nationwide by requiring that the group collec-
tively reaches no more than 35 percent of U.S. viewers; and 6) the dual network
rule, which prohibits common ownership of the four largest broadcast networks
(ABC, CBS, Fox and NBC). The rulemaking is contentious and high-profile; more
than 2000 comments have been filed in the proceeding as of early January, and
more are expected before the comment period officially closes in early February.

In a January speech to a music industry gathering, Adelstein struck a cau-
tionary tone about the omnibus proceeding: "Any changes that the FCC makes to
its media ownership rules could massively and irreversibly change the media
landscape. These changes will affect all of us as viewers and listeners. The FCC
must proceed very cautiously, because if we permit further media consolidation
and it turns out to be a mistake, we will find it difficult, if not impossible, to put
the toothpaste back in the tube."

Adelstein was appointed to fill the unexpired term of Democrat Gloria
Tristani, who left the agency in September 2001. Although Adelstein's name first

iNos vemos en la HNRB 2003!

he big event is finally here - Convention 2003! All year long we work
Tloward building our stations, improving our programs, reaching our target

audience and changing the world around us for Christ. Now, the conven-
tion has arrived and it is a time for us to take a step back, recharge, share suc-
cesses and failures, learn new techniques, discover emerging technologies, and
forge fresh relationships. It is a time meant to minister to us, the communicators.

For the HNRB, Convention is not only a time to join with others trying to
reach the Hispanic population, but also a time to join together with the mem-
bers of the NRB, looking to greater possibilities of success in a mutual partnering
relationship.

All year | have been sharing with you through this column and the pages of
the HNRB bulletin, Impulso Latino. | wrote about several topics: improvements
in the HNRB; changes to the Convention format; statistics of an ever-increasing
U.S. Hispanic population; the urgency of meeting their needs; and goals we
adopted of not only helping the Spanish-speaking communicator, but also
increasing our resources to help Anglo-communicators who want to reach a
Spanish-speaking audience.

We are passionate about reaching Hispanics, helping Hispanics and taking
full advantage of the media to spread the Gospel of Jesus Christ. We look for-
ward fo serving each of you, the members of the NRB, as you seek to expand
your ministries to reach a Hispanic audience. However, we also want to call on
you to help us.

We covet your participation, your expertise, your support and your input,
not only at the annual Convention, but also throughout the year. NRB 2003 is a
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arose in connection with the FCC opening at the
end of that year, both his nomination and confir-
mation process became caught up in unrelated
partisan struggles in the Senate. The political log-
jam finally broke after the November 2002 elec-
tions. Because his current term ends in June 2003,
Adelstein likely will face another turn in the nomina-
tion and confirmation process quite soon.

NRB general counsel
Richard E. Wiley is a
former FCC chairman. He

During his 15-year professional career on Capitol is a senlor partner in
Hill, Adelstein worked exclusively in the Senate. He the law firm of Wiley
spent the last seven years advising Daschle on telecom-  Rein & Fielding LLP.
-~ . . . . Partner Rosemary C.
munications, financial services, transportation and
Reckesl AEHEG li R Harold assisted with
other key issues. Adelstein's earlier experience this column,

includes a stint as a staff member for the Senate
Special Committee on Aging.

A native of South Dakota, Adelstein earned his Bachelor's and Master's
degrees from Stanford University. Before moving to Washington, DC, he held a
number of teaching positions, including a teaching fellowship at Harvard
University's history department.

The new commissioner joins Democrat Michael Copps and three
Republicans on the panel: Chairman Michael Powell, Kathleen Abernathy and
Kevin Martin. Although the Republicans hold the majority of seats, many issues
are not decided on partisan lines.

Observers expect that the addition of Adelstein may resolve several policy
impasses at the agency, including disagreements over whether the FCC should
strengthen its digital must-carry mandates. The current rules require only that
cable operators carry one digital TV programming stream that a station trans-
mits, even though the broadcaster may use its digital signal to provide up to six
different programs at one time. Many broadcasters have urged the FCC to
require cable systems to accommodate the full digital signal.

HNRB

great time to start. The HNRB has the advantage of holding its convention paral-
lel to the NRB convention, making it simple to participate in both events. The
majority of HNRB events and workshops are bilingual and designed to benefit
not only those already involved in reaching Hispanics, but also those wishing to
begin or expand their outreaches. We will touch on subjects that are relevant to
all communicators: communication and the creative arts, building a multi-lingual
ministry, and more.

However, the greatest success of the events is in networking with peers and
pooling our resources to make us more effective communicators. The large suc-
cess of the HNRB will come as we expand our vision and partner together with
NRB and IRB members to make the greatest impact on the world around us. We
must operate as an extension of the NRB, serving not only HNRB members, but
also NRB members.

Together we can promote ethics, integrity and excellence among all
Christian communicators. Together we can develop strategies, facilitate the dis-
semination of technology, and provide access to programs, materials and servic-
es of the highest spiritual integrity and technical quality, no matter what the lan-
guage, who the audience or where the broadcast. There is strength in our unity.

We invite you to participate in the HNRB during 2003. Check-out the lineup
of events in this month's special HNRB insert, our Convention issue of Impulso
Latino. ;Nos vemos en la HNRB 2003! We will be looking for you!

Néstor Colombo, HNRB president and manager of Spanish Ministries, In
Touch Ministries, nestor@intouch.org
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...On 60 years of [
broadcasting

INSPIRATION and EXCELLENCE!

or the past 60 years, Songs in the Night has provided

listeners with Christ-centered music and devotional
messages that soothe the soul. Hosted over the years by such
notables as Torrey Johnson, Billy Graham, Warren Wiersbe,
Lloyd Fesmire and George Sweeting, Songs in the Night has
become one of America’s best-loved Christian broadcasts.

n 1968,

Songs in the
Night began
broadcasting
from Chicago’s
historic
Moody Church
through its radio
ministry, Moody
Church Radio.
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or 23 years now, Dr. Erwin

Lutzer, Senior Pastor of Moody  Church™y «
Church, has been the broadcast’s d
radio pastor. His teaching is ra IO
interspersed with music recorded in the church sanctuary
by the King's Karoliers, Glen Jorian, and John Innes. Host
Ted Seelye and the production services of David McCallister
help this ministry achieve the excellence we've come to
expect from Moody Church Radio.

Moodyv

or the past 7 years, Douglas Shaw & Associates has had
the privilege of serving Moody Church Radio with their
direct mail, newsletter and major donor cultivation needs.
We are honored to be of service to these special servants
of God. Please stop by booth #455 to sign our special
guest book congratulating Dr. Lutzer and the Songs in
the Night team.

" Donor-Focused

Strategic Marketing

FUND RAISING COUNSEL
X Associates
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Looking Back and Looking Ahead

The Annual NRB Convention is great time to meet up with old friends, to
make new ones, and to hear about what God is doing in America and around
the world. Certainly a highlight for me is seeing the thousands of people who
are dedicated to using radio, television and the Internet to communicate the
Gospel. Itis inspiring to know thal so many people are applying their hearts,
minds, gifts and talents toward such a worthy end.

There have always been a number of different ways to get your message
out, from direct mail, magazines and other publications, and television and
radio broadcasts. NRB ministries employ these quite well and the growth of
Christian radio is largely because of the skilled use of these tools. As it matures,
we now see that the Internet will firmly plant itself alongside these other
options, creating a new outlet for sharing your message and connecting with
people.

There are several reasons why the Internet cannot be ignored: people are
online {total Internet traffic continues to grow); people are online for longer
(average web usage per person continues to grow) and people are doing more
online (audio and video sireaming, e-commerce, online donations, message
boards and chat, and online research). Meanwhile, usage of other media has
remained relatively stagnant. Consider a recent Wall Street Journal article, which

~ EMERGING TECHNOLOGIES

suggests that Internet usage will grow by a rate of 18 percent per year - phe-
nomenal when compared to an overall growth rate in the low single digits for all
other media.

However, despite a marketplace that is stable and growing, the Christian
witness remains fragmented. Many ministries have great Web sites, but as a gen-
eral rule they are islands in the sea of the Internet. While Christianity is the
world's largest identifiable demographic group, there is no one Christian site
that ranks even in the top 1000 worldwide! It is estimated that 560 million peo-
ple are on the Internet today, and USA Today estimates that 25 percent of these
people have searched for religious content, which means the Internet is an
enormous mission field.

Evaluate promotional opportunities on Web sites in the same way you con-
sider buying radio or TV airtime. In the same way that you might be on several
hundred radio stations, online promotional opportunities are not mutually
exclusive. Whether online or offline, the principle is the same: maximize your
reach with the budget you have available.

If we are to have a thriving witness online, we must work together to flood
the Internet with the truth of the Gospel.

Seeing Synergy

new technologies more than ever. Large-

screen projectors present announcements,
song lyrics, sermon vignettes and live imaging.
They use e-mail to communicate events, sermons
and related products to audiences on a personal-
ized, opt-in level via mass software systems.

We have Web sites with up-to-date informa-
tion about events, topics and resources. Many
have “e-mail pastors™ who communicate to the
needs of their congregations or viewing audience.

We have intelligent overlays to tell us the
make-up of our congregation, where they live and
their habits. We can even program their activities
to know when they are showing signs of dropping
out or non-involvement. Many of the tools used for
data intelligence (data mining) are available to
churches or denominations to offer support to
their congregations.

There are even Web support systems that
have simplified Web-site management so that
each department can update its page themselves
with immediate postings, avoiding delays that
come with using an outside person.

Some churches are using video production to
support their educational programs by showing
current TV programs and in-house productions to
illustrate Bible stories in today’s culture. The
opportunity to produce great broadcasts for your
local congregation is one of the growth areas in

C hurches and ministries today are utilizing
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J. Sebastian Traeger, President, Christianity.com, Sebastian@christianity.com

media, and a driving force for NRB's new Church
Media Committee.

Recently, a major television ministry had not
been able to evaluate the lifetime value of its
donors who had committed to contribute monthly
via credit card. More importantly, they were unable
to predict which donors possessed the highest
affinity for the ministry and how to best build that
relationship. There are services today that can con-
solidate donor data, evaluate the value and profile
of the donor segment, and implement strategic
direct-marketing components to increase giving
frequency as well as identify other areas of min-
istry that they would be interested in supporting.

Regardless of the medium we use to spread
the Gospel, we must build within our efforts the
ability to utilize other technologies to help us com-
municate with those who help us communicate.
Traditional database management companies do
just what their name implies - they simply manage
your data. Recent improvements enable providers
to formulate a strategy that takes your data to the
next level: one that gathers intelligence from your
database, uses this intelligence to create strategic
plans and then utilizes technology to automate the
communication and cultivation with your donors
in the most effective ways.

There are systems that enable making timely
decisions based on a donor's behavior. They not
only track donations, but also identify patterns

TELEVISION ‘

and behaviors that allow you to respond according
to each donor's desires.

What a wonderful time in which to live. We
have the ability to build relationships with those
who believe in spreading the Gospel, who want to
know more and who what to grow in their faith.
We, as providers, can communicate with our view-
ers and supporters in ways that have never been
possible. With these abilities, we can present our-
selves and the message of Christ via many differ-
ent distribution channels, so our prayer must be
for wisdom to know what path to follow and when
to follow it.

As | travel the country and see how these
events are being used by different groups and how
many dedicated Christian entrepreneurs there are
who are developing these applications in test
models in both large and small churches, | know as
never before the importance of the NRB in bring-
ing to us vehicles, the Annual Convention and
Chapter Conventions, to share our thoughts and
ideas with others.

I want to urge those who are reading to visit
many of the companies that provide these services
on the NRB convention floor. Get involved in one
of the many committees. Share your ideas via the
Inside NRB - For Members Only e-newsletter. It's a
wonderful time to be in His service!

Judd Jackson, President, Ministry Solutions, Inc.,
Judd@ministrysolutionsinc.com
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IS IN IT, MOUNTAINS

WILL MOV

Steep m@tains, all. And you climb them every day. But what if you didn't have to?

At Walter Bennett Communications, we've been helping mountain
climbers become mountain movers for over 50 years. And we can
do it for you, too. Our heart for ministry beats strong enough to help you scale the

mountains you can’t avoid, and move the ones you can.

Radio and Television Syndication Media Buying Donor Development

Program Development Satellite Distribution Internet Audio Streaming

=3

wwwed | Walter Bennett Communications
Building ministries from the heart.

1787 Sentry Parkway West
Building 16, Suite 450
Blue Bell, PA 19422-2240
215-591-9400
www.walterbennett.com
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INTERNET

Wanted: Radical Internet

Innovators for Christ

he Internet as we think of it today - the
TWorId Wide Web that is readily avail-

able via easy-to-use software browsers
- has been with us for approximately one
decade. During that time we have seen amaz-
ing growth in the number of people who regu-
larly access online material. We have seen the
dot.com boom and the dot.com bust. We have
seen a remarkable number of religious institu-
tions and organizations, including a large per-
centage of NRB's membership, begin to utilize
Internet technology to accomplish various
ministry purposes. However, have we really
seen the Internet make a difference yet? |
mean, really change people the way that it
potentially could?

Over the last couple of years | have had
this discussion with people around the world
doing ministry online, and much of the talk
has centered on the variables of technology.
“When we finally get the bandwidth to do
effective video streaming ... when a certain
number of people within a given population
are able to have low-cost online access ..."
You get the picture. We have a tendency to
look to technology for the key that will unlock
the door of online ministry that will change
our cultures.

| wonder, are we looking in the wrong
place? Maybe it’s not really a technological
advance that we need. Maybe it's a new way of
looking at the problem.

Brenda Brasher, in her recent book, Give Me
That Online Religion, (Jossey-Bass Publishers,

CHURCH MEDIA

Taking the Unchanging Message
to a Changing World

he role of electronic media in churches
Thas changed much in the past few years.

We once referred to a church’s TV min-
istry or radio ministry to describe its communi-
ty outreach. Today, Church Media Ministry has
expanded well beyond these traditional roles.

A little over a year ago, the leadership of
NRB wanted to provide a home for churches
that use media production but may not be
involved in broadcasting. Thus, the NRB
Church Media Committee was officially sanc-
tioned at NRB 2002 in Nashville, TN.

In our first planning meeting at NRB head-
quarters last spring, the Church Media
Committee established the following as a mis-
sion statement: The NR8 Church Media
Committee serves to equip and train local
churches to effectively use media to communi-
cate the message of Jesus Christ.

| encourage you who are reading this

NRB FEBRUARY MARCH 2003

2001} has this to say in her introductory chapter.
“Still, from this evidence, it is unclear whether
communications technology alone can alter the
future of religion. Perhaps the key element is the
radical innovator who employs the technology
for change-inducing purposes.”

Christian individuals and organizations
have done a lot of good things in the online
world. Most of what we have done, however, is
to take things that we were already doing
offline and tweak them for an online audi-
ence. That's not a bad thing. We have been
able to reach more people, to communicate in
a more timely manner, to find more economi-
cal ways to accomplish some of our core pur-
poses. All that is well and good.

Maybe what our online efforts really need
is something that “isn’tin the bulletin.”
Someone who will look at the needs of our
modern culture and the tools we have avail-
able to us and begin something that is totally
out of the box.

What would that look like? | don't know,
maybe because | am used to thinking “in the
box.” | do know this: our world desperately
needs to see the reality of a relationship with
a Living Savior. Perhaps part of the answer -
aside from one of the tools - is someone will-
ing to be a radical Internet innovator for Christ.
Are you that person?

Robby Richardson, Director, International
Internet Ministries, Gospel Communications
International, robby@gospelcom.net

issue at the 60th Annual National Religious
Broadcasters Convention & Exposition to take
advantage of the Boot Camp and educational
seminars available. Our committee has select-
ed topics that address the daily needs of
church media producers. Also, check out the
sessions that the Internet, Television, Radio
and other committees have planned. Many of
those classes also relate to our work.

A member of our committee will be at each
of the Church Media sessions. Introduce your-
self and let us know your needs. We also have a
few openings on the committee for those of you
who would like to serve. If you're interested,
please contact me or one of the other committee
members for more information.

Steve Cowart, NRB Church Media Committee
Chairman and Director of Media Ministries,
First Baptist Church of Raytown,
scowart@firstbaptistraytown.com

[wen]

NONPROFIT
What'’s My s
Reputation?

s Christian leaders in our communities, what kind of repu-
Atalion do we have within the body of Christ and before the

world around us? The Bible tells us we are to be blameless
or above reproach. Just look at these passages: Psalm 84:11;
Proverbs 19:1; | Timothy 3:2; Titus 1:6,7; |l Peter 3:14. We need to
be a model of honesty and integrity to the community we serve,
so they might be able to observe the glory of God in our lives.

I'm reminded of the story about the Queen who was looking for
a new carriage driver. During interviews she asked candidates this
question: If he was driving her carriage on a mountain road and
came 1o a section of the road where there was a great precipice on
one side, how close could he drive the carriage to the precipice
without going over? The first man said he could drive within one
foot. The second man said he could drive within six inches. The
third man responded by saying, “When | see a precipice, | drive as
far away from it as | can.” The third man got the job!

Some of us are guilty of trying to get away with operating as
close to the edge of the law or rule as possible and still be legal.
We need to conduct ourselves in all areas of our lives in such a
way that no one is able to charge us with being dishonest or with-
out integrity.

I've had the privilege of being in Christian broadcasting for
many years and have made some observations.

1. In raising needed funds to operate, sometimes there is a
temptation to fudge on the truth. Years ago | was asked to
use day-sponsor money that had already been given to the
station as matching-fund monies during a sharathon, in
order to induce people 1o give and to think they were dou-
bling their gift. | refused. A matching gift is initiated by the
donor as such, and is only provided if matched. | would
have been dishonest to my listeners if | had done as asked.
I want to be blessed, but if | allow myself to get caught up
in using the thinking process of the world in my fund rais-
ing, | believe God’s hand of blessing will be removed.

2. Another area of concern relates to following the rules laid
out by the FCC for NCE stations pertaining to underwriter
announcements. Broadcasting advertisements is a violation
of Section 3998 of the Communications Act and Section
73.503 of the Commission’s rules. Advertisement is defined
by the FCC as material broadcast by a station “in exchange
for any remuneration” and intended to “promote any serv-
ice, facility or product” of for-profit entities. The FCC allows
non-commercial educational stations to broadcast under-
writing announcements and on-air acknowledgments for
identification purposes only, but may not promote contribu-
tors’ products, services or business. The announcement may
include: logos or slogans that identify, but do not promote;
location and phone information; value-neutral descriptions
of product or service; brand or trade names or product and
service listings. The announcement must not call to action. If
you have questions about underwriter announcements, you
should talk to your Communications counsel.

God's word is quite clear when it says that a Christian leader
must be above reproach, have a good reputation with outsiders
and not pursue dishonest gain. | ask myself — and | ask you to ask
yourself — what kind of testimony do | have in my community?

May God help us, “For the Lord God is a sun and shield; the
Lord bestows favor and honor; no good thing does He withhold
from those whose walk is blameless,” {Psalm 84:11).

Ward Childerston, GM, WCRH, manager@wcrh.or¢
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The Television Analogy Revisited

ow often have you observed that program-oriented Christian radio is
H more like television than it is like general market radio?
“It changes formats every half hour,” we say, often as a lame
excuse for low ratings and meager market share.
I think that if our formats took the television analogy a bit more seriously,
they might become a lot more interesting. So, | listed the names of a few televi-

sion shows and asked some of my pastor friends if they would supply biblical
texts that fit the topic. Within an hour, the e-mails started flooding back.

The Bachelor: Genesis 24, Genesis 29:9-11, | Corinthians 7:8-9, and
Ephesians 5:25-33

Fear Factor: | Samuel 17:32-51, Proverbs 1.7, and Hebrews 13:5-7
Survivor: Genesis 8:1-22, Genesis 19:12-29, and the entire book of Jonah
Big Brother: Matthew 18:15-17, Galatians 6:1-5, and 1l Timothy 1:3-8

The Weakest Link: Matthew 26:20-25, James 3:1-12, | Corinthians 8:9-13,
and | Corinthians 9:22-25

«  Friends: ) Samuel 20, John 15:9-17, and Colossians 4:7-17
+  Six Feet Under: | Samuel 28:8-19, Psalm 90:3-6, and Acts 5:1-11
The Amazing Race: Hebrews 12:1-12
« Touched By An Angel: Genesis 22:1-19, Luke 1:26-38, and Acts 12:5-17

I'm not a fan of any of these shows, but this exercise underscored three
reminders that we as Christian broadcasters should take to heart.

1. The Bible still contains the best stories and the most relevant lessons
for today’s culture. Not only that, but it is the Truth. We have what no
other format can offer.

A Camping Tale

fler years of camping together, my wife and | were glad that our chil-
A dren had learned to embrace our notion of a good time. What could be

better than getting away from it all for a week in the mountains with no
electricity and no running water, having only a tent for shelter, putting sleeping
mats on the ground and letting bedtime be dictated by the setting sun?

One fateful June night several years ago, reality came crashing into our
picturesque perspective on camping. We loaded the van, with five young chil-
dren in tow, and headed to a beautiful mountain lake at 11,000 feet. The water
was beautiful and full of trout, the scenery was spectacular and the weather
... well, the weather was something else.

That night a hard rain began to fall. Not a problem for us diehard campers;
we have a good time in the woods, no matter what! The temperature dipped
into the 30s, and the children tried to stay warm in their rain-soaked sleeping
bags. And the rain continued. We were undaunted through this difficult night
and toughed it out until daylight. The next morning the rain ceased and we
dried everything off. A new beginning!

Then, the mosquitoes came out. | grew up in the Midwest, where those
insects are often so large as to be touted as the state bird. To be honest,
though, | hadn’t seen mosquitoes so thick since my boyhood days on the lakes
of Wisconsin. In desperation, we put the baby in her playpen and covered it
with a blanket, hoping the bugs would leave her tender little flesh alone. We
had to be careful breathing, lest we inhale some of the many bloodthirsty

2. Eventhe providers of our current program material can be much more
creative and audience-friendly when they are properly challenged.

3. Shorter program segments rule. We can all agree that we need better
production, more promotion and tighter execution, but we seem hesi-
tant to consider that if we are to reach out effectively to the generation
that grew up on sit-coms and MTV, we must use shorter program seg-
ments. This is the most controversial of the lessons to be learned from
this exercise.

The television programs listed above are really nothing more than a
series of 7 to 11-minute vignettes woven together to support a climactic finish.
It may not match the preaching model from which much of our content is
derived, but it’s consistent with the attention span of our audiences and it’s
probably the next big change for the Christian talk and teaching format on
radio as well. | believe it will also increase, rather than decrease, time spent
listening.

Traditional television has taken big hits from cable and satellite. This has
produced both negative and positive results. More content means more
garbage, but it also means that consumers have specialized subject matter
available all day - every day - at the same location, whether it’s the History
Channel or the Food Network.

Our listeners seek us out for the same reason: consistent, specialized con-
tent. They know where to find us and they know what to expect. Isn’t it time
for us and for them to expect more?

Analogies only go so far in their ability to instruct us. But this one, the tel-
evision analogy, may deserve a second look.

Joe Davis, Executive VP of Radio, Salem Communications, joed@salem.cc

creatures. Despite the circumstances, we were determined to hang in there,
because, after all, we were diehard campers and couldn’t quit!

Admittedly, the thought came to us, “This is a bad idea, and you should ¢o
home.” Things were looking up as we took a nice family hike around the lake.
Then the rain started again, the temperatures dropped and we saw a bear
meandering toward our site, our tent and our children! Decision made. For the
first time in 15 years, we aborted mission and called it quits for a campout.
While things didn’t turn out as planned, the kids surely would remember the
eventful escapade.

The moral of the story? “Don’t sweat the small stuff.” We made some
memories, although not according to the plan we mapped out. Nonetheless
we had given it our best effort and our children learned some lessons about
tenacity, endurance and quitting while one is ahead.

How does this relate to your world? As you hit the production studio this
week, remember that even if things don't come together as you had hoped,
there might be a salvageable clip, an inspirational moment or maybe even a
good laugh somewhere in the process. Despite the inevitable frustrations, do
your best, show some determination and savor the time.

And don't forget to take notes. There might be a good story in there, as
well.

John Fuller, VP of Broadcasting, Focus on the Family, fullerrjp@fotf.org
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Hear K.P. Yohannan* tell amazing stories of what
God is doing in Asia through native missionaries

—— men and women who know the language, culture,

and are born among the people they are reaching.

Help impact the lives of 3 billion
people imho have yet to hear the
Gospel of Jesus Christ

&

—~— Produced by Gospel for Asia, each two-minute program

-" 2003 recipient of the NRB Individual Achievement
~ Award in International Broadcasting.

To learn more abou: these broadcasts, or for further information, please visit
Gospel for Asia’s booth (#766) or call 1-800-WIN-ASIA (1-800-946-2742). N‘ GOSP‘EL FOR AS[ 7A\

You can also visit our website and listen to a sample at:

www.gfa.org/breakingnews
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ating”
» “biblically sound”
on-target”

If you want programming that makes
an impact and brings about life-change
in listeners, hear what people are
saying about Chip Ingram:

“Chip Ingram is not only a friend but also a teacher whose ministry both
challenges and blesses my heart. Rarely do you find a good balance between
theological depth and on target application to real life experience.’

Dr. Joseph M. Stowell

President, Moody Bible Institute

“One of the freshest voices in Christian Radio today is that of Chip Ingram. His
practical, down to earth communication style will relate to the new generation
of listeners that we are all trying to attract.”
John Maddex
Division Manager of Broadcast Stations, Moody Broadcasting Network

“Chip's passion to communicate spiritual truth in a culturally relevant manner
leaves a life-changing impression on the heart of the listener.’

Howard G. Hendricks

Distinguished Professor

Chairman, Center for Christian Leadership
Dallas Theological Seminary

Transforming the wayAm

and how individual belie
1-8C0-825-MEDIA

bdobbs@kmd.com

Demo CD avdilable from KMA




You Asked. We Answered ...

Great news for station managers and defend their faith in a society where
and their listeners! After many it is challenged every day.
requests, the daily Bible Answer Man Now those who can’t hear the
broadcast with Hank Hanegraaff is one-hour broadcast can hear the best
now available in a new, convenient telephone calls and the best interviews
29-minute format available for in a more convenient show.
airing during drive time . . . Radio that draws and holds loyal
or any time that fits your needs. Christian listeners . . .

With two 2-minute breakaways, now in an even more
there’s finally a program that is flexible format. Call for
designed for radio and the way people more information today!

really listen to your station!

Millions of listeners already turn
to the daily Bible Answer Man broadcast.
They want to be equipped to understand

Bible Answer Man

//You need to give your audience only two things:
programs they want to hear and
programs that are beneficial to them.
@l The Bible Answer Man with Hank
Hanegraaff offers them both.””

Ron Walters, General Manager, KFAX, San Francisco, California

C R I PO. Box 7000 - Rancho Santa Margarita, CA 92688-7000

wwwequip.org
Contact KMA Direct Communications
at 1-800-562-4161
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Nashville, TN - Legendary
Southern Gospel artist
Howard “Happy” Goodman,
81, died December 2.
Goodman was leader of The
Happy Goodman Family for
more than half a century.
Goodman, his wife, Vestal, and his brothers
Rusty and Sam began singing together in 1949.
During his career, Goodman sold more than 7
million records, won three Grammy Awards
and charted 15 no. 1 songs. The Happy
Goodman Family performed at the White
House for President Jimmy Carter in 1979, and
the group was inducted into the Gospel Music
Hall of Fame in 1998. Goodman was a charter
member of the Gospel Music Association. His
wife, two children, four grandchildren and
three great-grandchildren survive him. (EP
News Service, December 6)

Happy Goodman

Irwindale, CA -
Broadcast industry vet-
eran Tom Mann, 54, died
December 18 at his
home in Rancho Mirage,
CA, of an apparent heart
attack. A veteran of the
industry for more than
20 years, Tom's most recent post was heading
his own company, the consulting and engi-
neering firm Weyercliff Century, located in
Cathedral City, CA. Prior to launching
Weyercliff Century, Tom served as the VP of
engineering and new technology for USA
Broadcasting, where he designed and imple-
mented USA’s StationWorks, the largest multi-
channel, multi-format video streaming project
in broadcasting history, with a capacity of 128
streams. He is survived by his sister, Barbara
Mann. (Robin Hoffman,
robinh@pipecomm.com)

Tom Mann

Akron, OH - Catherine Beyer was recently
named VP of Synergy Direct Marketing
Solutions LLC, a provider of database driven,
strategic, direct marketing consulting services
for nonprofit organizations. (Nick Stavarz,
Nicks@synmar.biz)
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New York, NY -

Catherine Hughes,

founder and chairper-

son of Radio One, Inc.,

and Amador Bustos,

managing partner of Bustos Media Holdings
LLC, have been elected to BMI’s board of direc-
tors. Hughes’s term will run through fall 2006
and Bustos'’s term will run through fall 2004.
Kenneth Elkins, director and consultant to
Hearst-Argyle, was re-elected to his third term
as chairman of the BMI board. Re-elected to
terms due to expire in 2006: N. John Douglas,
Information Network Radio, San Francisco, CA ;
Jerome L. Kersting, Clear Channel, Covington,
KY; and Cecil L. Walker of Atlanta, GA. (Pat
Baird, pbaird@bmi.com)

West Palm Beach, FL -
Donna Cruz is the new pro-
gram director/morning co-host
for WAY-FM. Cruz brings 13
years’ experience to WAY-FM,
most recently from the 16th
ranked market in the country,
Minneapolis, MN, where she
served as the midday personality/assistant PD
for KS95. (Andrea Kleid, andrea@wayfm.com)

Donna Cruz

Nashville, TN - Barry Landis, president of
Warner Bros. Records Christian Division, was
named the 2002 Distinguished Alumnus by
Western Kentucky University. Landis, who
received a master’s degree in communication
from Western Kentucky in 1976, was awarded
this special honor in recognition of his out-
standing professional accomplishments. Prior
to accepting the role of president with Warner
Bros. Records Christian Division this past year,
Landis served as VP and GM of Atlantic
Records’ Christian division, where he worked
with multi-platinum selling artists P.O.D. and
the Gospel Music Association New Artist of the
Year, Plus One. Warner Bros. Records Christian
Division, a division of Word Entertainment, a
Warner/Curb company, is home to Word and
Squint record labels. (Leanne Bush,
Leanne.Bush@WBR.com)

Washington, DC - Best-selling
author and motivational
speaker Zig Ziglar received the
Presidential Prayer Team'’s
American Inspirations Award
for December. The Team pres-
ents the award each monthto a
person whose faith in public
life serves as an inspiration to all Americans.
Ziglar has been chosen for the award because
of the bold manner in which he lives out his
faith, and for the contribution he has made to
millions through sharing his principles for liv-
ing a better life. {Theresa Perry-McNeil,
cws@christianwireservices.com)

Zig Ziglar

Colorado Springs, CO -
Michelle Moy DeVilbiss,
editor of Wireless Age
Magazine, left the publica-
tion due to budgetary
decisions made by the
Michelle Moy magazine's publisher,
DeVilbiss Westar Media Group.
DeVilbiss joined Westar Media Group in 1998
as assistant editor to Wireless Age Magazine.
Four years later, DeVilbiss leaves her post as
the magazine’s editor; account representative
and associate producer for a live, national
radio call-in program; and manager of the
TESLA Radio Production Awards. (Michelle
DeVilbiss, mmariede@hotmail.com)

CANADA - NRB member
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