


Turn to tin For Top Quality Programs 
That Entertain and Enlighten Viewers 

Meet Buzz and Poppy, two young Huhu bugs whose daily 
adventures in their native New Zealand Rain Forest are 
capturing the hearts and imaginations of children of all 
ages. With eye-popping 3-D animation and timeless lessons 
on courage, family, teamwork and more, Buzz and Poppy 
have taken their home country by storm! Now they’ve 
got their sites set on the States, and with the zany cast of 
animated characters and positive lessons for youngsters, 
they’re sure to become America’s best-loved bugs. Meet 
your children's programming requirements—sign on for 
“Buzz & Poppy” today! Its a quality program, with great 
lessons and loads of fun for children! 

For more information contact Greg Bogdan, 
National Sales and Affiliate Relations Director, 
at (312*) 433-3838 x 186 or gbogdan@tln.com. 

In this insightful series of programs, historian and teacher 
Ray Vander Laan guides viewers on a captivating journey 
through the lands of the Bible, where cultural and geo¬ 
graphical explanations make passages come alive with 
fascinating new meaning and relevance! Vander Laan is a 
master at weaving together historical information about 
ancient people, places and practices into powerful “Faith 
Lessons” that transform the way viewers look at—and 
interact with—their world. Give your viewers a different 
kind of teaching program that will transform the way 
they view the Bible and apply it to their lives. Sign up for 
“That the World May Know” today! 

38 South Peoria Street • Chicago. IL 6O6C7 • 312-433-3838 • tln.com 
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IF YOU’RE READY TO SPREAD THE WORD, CONSIDER THE REACH OF OUR SERVICES. 
At NPR Satellite Services, we can help deliver your message. That's why we provide affordable and 
reliable satellite services to expand your audience. Our satellite network solutions can deliver your 
broadcasts around the country to owned & operated stations, translators, and regional & national 
networks—without breaking the bank. And, if you ever need technical support at 2 a.m., the experienced 
technicians in our System Technical Center are there to provide you with assistance 24/7 to ensure the 
absolute integrity of your broadcasts. To find out more, call NPR Satellite Services at 202.513.2626. 
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At InfoCision, no two organizations are treated the same. We understand that your 

ministry is unique and deserves a unique marketing solution. Our technology experts 

will meet with you up front and face-to-face to understand your needs and to build a 

system that achieves your objectives. By taking the time to understand your ministry, 

our Christian communicators can provide your donors with the kind of customized 

care and attention that they deserve, resulting in a stronger donor relationship. 

InfoCision - Building relationships one call at a time! 

iiiCÜ InfoCision 
c/ TELEPHONE MARKETING EXPERTS 

For more information, contact Curtis Stern at 

330-670-5 J 64 or visit us at www.infocision.com 
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Pulpits Aflame With Righteousness 

PRESIDENT’S MESSAGE 

In recent years, scholars have questioned the authenticity of a famous quotation about the moral 

fabric of America, which has been attributed to Alexis 

de Tocqueville. This French philosopher was fascinat¬ 

ed by the success and vitality of what our Founders 

called the American Experiment. His landmark work, 

Democracy in America, was based on his extensive 

travels in this country in 1831-32. 

In his writings and speeches subsequent to his 

travels, de Tocqueville is reported to have made this 

observation about America: 

I sought for the greatness and genius of 

America in her commodious harbors and her 

ample rivers - and it was not there ... in her 

fertile fields and boundless forests - and it was 

not there ... in her rich mines and her vast 

world commerce - and it was not there ... in 

her democratic Congress and her matchless 

Constitution - and it was not there. Not until I 

went into the churches of America and heard 

her pulpits aflame with righteousness did I 

understand the secret of her genius and power. 

America is great because she is good, and if 

America ever ceases to be good, she will cease 

to be great. 

While politicians ranging from Dwight Eisenhower 

to Bill Clinton have cited this quotation extensively, it 

is, in fact, unverifiable. It does not appear in 

Democracy in America or in any of de Tocqueville’s 

other published works. He may have used this memo¬ 

rable description in one of his many speeches, but 

there is no record of his having done so. 

This is, of course, scandalous to many liberal 

scholars. How can anyone use this quotation, they ask 

- why, it is downright dishonest! Such an observation 

is almost side-splittingly funny coming from the same 

academics who tell us there is no such thing as truth 

in the first place. Clearly, their real objection lies else¬ 

where. Were we to catch them in a fevered fit of gen¬ 

uine honesty, they would likely admit that what they 

really object to is the quotation itself. They object to 

any notion that America was or is good. 

For me, what is passing strange about this whole 

controversy of attribution is that it really matters little 

whether de Tocqueville actually made this statement 

or not. Please don’t misunderstand; I am not calling for 

“three cheers” for shoddy scholarship. We should 

always strive for accuracy in our content. This is part of 

our commitment to "excellence in all things and all 

things to God’s glory.” Yet the central question is not 

who said it. The central questions must be: Is this state¬ 

ment true? And, more importantly, is it true of us today? 

Biblically, this statement, which connects right¬ 

eousness and national blessing, is incontrovertibly 

true. Scripture says, “Righteousness exalts a nation 

but sin is a reproach to any people” (Proverbs 14:34). 

But is it true of us today? 

This is an important question. We are a people 

exceedingly blessed; yet in times of great prosperity it 

is easy to lose sight of the Source of those blessings. 

The Scriptures are, of course, unambiguous about 

this. They boldly proclaim: “Blessed is the nation 
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whose God is the Lord, 

the people He has cho¬ 

sen as His own inheri¬ 

tance” (Psalm 33:12). 

Our blessings - all of 

them - come from the 

Giver of every good 

and perfect gift. 

These blessings 

are a gift of God’s grace, 

unmerited and unde¬ 

served. But if de 

Tocqueville is right, 

they are also linked to 

our fidelity to the Word 

of God. Remember, he 

spoke of “pulpits 

aflame with righteous¬ 

ness.” Whose righteousness is in view here? Is it that 

of the pastors occupying those pulpits? Is it that of the 

churchgoers attending to the messages from those 

pulpits? Hardly 

Pulpits are truly aflame with righteousness only 

when it is the righteousness of God in Christ that is 

being proclaimed, not the mere wisdom of men. 

Pulpits are only truly aflame with righteousness when 

that proclamation is direct, unashamed, uncon¬ 

strained and bathed in a holy fear. Pulpits are only 

truly aflame with righteousness when pastors believe 

with all of their heart that they are proclaiming the 

very power of God unto salvation. 

If the secret of American greatness is pulpits 

aflame with righteousness, what is the temperature of 

your church’s pulpit? What is the spiritual tempera¬ 

ture of your media outreach? Is your proclamation 

everywhere based upon the righteousness of God 

that is now revealed to men (Romans 3:21)? Are we 

still a people desiring to know God and make him 

known toothers? 

The wisdom of another observer of America 

might provide a helpful perspective. Roger Ward 

Babson authored a series of books on business and 

religion. In his book Fundamentals of Prosperity, 

Babson recounts a conversation he had with the 

President of the Argentine Republic. He asked the 

President why South America, with all its natural 

resources and wonders, was so far behind North 

America in terms of progress and marketing. The 

President’s cogent reply bears repeating often: 

/ have come to this conclusion. South America 

was settled by the Spanish who came (here) in 

search of gold, but North America was settled 

by the Pilgrim Fathers who went there in search 

of God. 

From this viewpoint, the great questions of our day 

become: Are we still a nation in search of God, or have 

we forsaken our first love? Are we still a blessed nation 

whose God is the Lord, or is our greatness as a nation 

behind us? The answers to these questions will shape 

our destiny. As de Tocqueville might have said, the 

answers to these questions may well be found in the 

pulpits of our churches. 
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It’s not how many people we reach... 
it’s how many lives are changed. 

Getting The Word Of God Into The People Of God 
With Quality Bible Teaching Christian News And Information. 

Bott Radio Network has literally revolutionized my walk 
with the Lord. Thank you for changing my life forever. 
M.R. — St. Louis, MO 

About two years ago God led me to Bott Radio Network. I accepted Jesus 
as my Lord and Savior. I know your station was part of God’s plan for me. 
J.S. — Kansas City, MO 

lam a prodigal child, returning to my faith after many years of atheism. The Lord 
Himself led me to Bott Radio Network. It’s a staple of my life. S.H. — Wichita, KS 

I strayed away from God, came back and every time I turned on the radio, 
Bott Radio Network was still there providing the messages I needed. Thank you 
very much for your existence. TR. — Modesto, CA 

I started listening to Bott Radio Network and became a Christian. You’ve 
been a blessing by assisting me in becoming a Godly father and husband. 
B.E — Memphis, TN 

Listening to Bott Radio Network led me to know Christ as my 
Savior. As I listen every day, it helps me to grow in the Lord, 
stay informed about what is truly happening in our world and 
what We can do about it. B.C. — Hutchinson, KS 

Dick Bott 

President 

At Bott Radio Network, its not how many people 
we reach, but how many lives are changed that 
really matters. That’s why the foundation of our 
format is Quality Bible Teaching — with 

Christian News and information, to help people 
grow in the Lord and apply their faith in their daily 
lives. God’s Word presented with truth and clarity 
still reaches and changes the hearts and lives of 

those who have ears to hear. Thank you to the 
many program ministries we broadcast. They share 
our purpose — to get the Word of God into the 
people of God. .. and make a difference for eternity! 

Be assured, if your program is on 
Bott Radio Network ... 

You’re In Good Company! Rich Bott, II 

Executive Vice President 

A Service of. . BOTT RADIO NETWORK 10550 Barkley • Overland Park, KS 66212 • (913) 642-7770 www.bottradionetwork.com 

KCCV-AM/FM KSIV-AM/FM KQCV-AM/FM WCRV-AM WFCV-AM KCVW-FM KCVT-FM KAYX-FM KSCV-FM KMCV-FM KLTE-FM KCRL-FM KLCV-FM KCIVFM 
Kansas City St. Louis Oklahoma Memphis Ft. Wayne Wichita Topeka Richmond Springfield Jefferson City/Columbia Kirksville Sunrise Beach Lincoln Fresno/Modesto 



The African-American Family 

CHAIRMAN’S MESSAGE 

Since this month’s theme is "Ministering to the 

Family,” I want to remind you of the challenge and 

opportunities we all face regarding the African-

American family. As Christian broadcasters and com¬ 

municators, we have enormous opportunities to help 

minister to Black American families. Therefore, it’s 

important for you to know some facts and some fic¬ 

tion attributed to them. 

Star Parker, a young African-American single 

mother, and a former long-term welfare recipient, 

who is now the head of a successful national organi¬ 

zation, recently gave the following surprising statis¬ 

tics regarding Black America: 

• 70% of African-Americans do not live below 

the poverty line today. 

• 61% of these new members of the American 

middle class own stocks. 

• 40% live in suburban neighborhoods. 

• African-Americans generate and circulate half 

a trillion dollars per year. 

At first glance, this looks very encouraging. 

Especially when one considers the fact that only 40 

years ago, Blacks in America were subject to Jim 

Crow laws and aggressive racial segregation. But if 

you look throughout America, Blacks are in positions 

of power, influence and great responsibility. 

African-Americans are directors of major corpo¬ 

rate boards, university presidents, astronauts, 

national political leaders and military generals. 

Several Blacks are named as some of the wealthiest 

individuals in the nation. Only 10 years ago, who 

would have thought that an African-American would 

be Chairman/CEO of NRB? 

It is logical to assume that the Black family has 

followed this trend of improvement, however, it is a 

wrong assumption. The following statistics paint a 

very different picture: 

• In 1960, out of wedlock (illegitimate) births in 

Black America were at 22%. Today, illegitimate 

births in Black America are at 75%. 

• 70% of the young African-American boys in 

our criminal justice system today come from 

single-parent households. 

• AIDS is the No. 1 killer of inner-city women 

aged 19-25. 

Parker contends that the primary problem facing 

the broken African-American family is illegitimacy. 

She correctly points out that the top three moral crises 

facing the Black family are rooted in sexual immorali¬ 

ty: illegitimacy, AIDS and abortion. Interestingly, the 

likes of Al Sharpton and Jesse Jackson tell us that the 

primary problems facing the Black family are still 

poverty and racism. 

With Jackson’s recent revelations of infidelity 

and fathering an illegitimate child, it’s no wonder 

why he would take such a position. Sharpton’s 

stance is similarly tainted by his recent revelations 

of selling (prostitut¬ 

ing) his influence for 

hundreds of thou¬ 

sands of dollars and 

his openly vehement 

support of the pro¬ 

abortion, so-called 

“pro-choice,’’ agenda. 

It is apparent that 

these men are out of 

touch with what is 

really at the root of 

Black family problems 

today. 

What they fail to 

understand is that 50-

to-60 years ago, racism 

and poverty in Black 

America was exponen¬ 

tially worse than today. 

Although faced with open lynching, legal segregation 

and abject poverty, the Black family was incredibly 

stronger. We had far less illegitimacy, formed stronger 

marriages, and taught our young people restraint 

regarding violence and sex. Contrastingly, in many of 

America’s Black homes today, messages on radio and 

TV display open lawlessness, extreme profane vulgar¬ 

ities and lewd sexual behavior. 

When these negative media messages are com¬ 

bined with a welfare-state mentality and a secular 

worldview, it is a poisonous mixture that undeniably 

contributes to the destruction of the Black family. 

This clearly shows that poverty and racism, as offen¬ 

sive as they both are, absolutely are not the cause of 

the problems Black families now face. 

Black American families must hear positive mes¬ 

sages from strong voices such as Parker, Armstrong 

Williams, Dr. Tony Evans, Bishop Dwight Pate, 

Matthew Parker, Crawford Loritts, Dr. A.R. Bernard, 

Shannon Reeves, Kay Cole James, Bunny Wilson and 

many other articulate and powerful Black voices. 

These men and women have not only a biblical 

worldview, but also an extreme sensitivity to the 

social concerns that Black families face. 

This is where we Christian communicators come 

in. By providing these strong voices access to our 

media programs, stations, Web sites and publica¬ 

tions, we directly impact these seemingly over¬ 

whelming problems. Psalm 82:3-4 reads, “Defend the 

poor and fatherless: do justice to the afflicted and 

needy. Deliver the poor and needy: rid them out of 

the hand of the wicked.” What will you do? 

My article last month asked for response to 

President Bush’s challenge for Christian broadcasters 

to lead the way in bridging the relationships 

between the Black and White (urban and suburban) 

church. Please contact me and let me know what 

you are doing to help in this noble cause. 

AT-A-GLANCE 
MEMBER GUIDE 
Member Services: 
(703) 330-7000, ext. 510 • www.nrb.org 

NRB Headquarters 
Conventions: (703) 330-7000, ext. 503 
e-Newsletter: (703) 330-7000, ext. 513 
e-Store: www.parable.com/nrb 
Magazine-Advertising: (703) 330-7000, ext. 518 
Magazine-Editorial: (703) 330-7000, ext. 516 

Chapters 
Easternjack Hibbard (215) 591-9400 
Hispanic: Nestor Colombo (770) 936-1003 
Intercollegiate: Dorie Shelby (517) 750-6489 
Midwestern: Ray Hashley (765) 642-2750 
Southeastern: Chuck Burge (954) 772-0408, ext. 3785 
Southwestern: Pat Simmons (918) 747-9464 
Western jack Pelón (303) 428-0910 

Education 
Workshops 

• NRB Annual Convention, (703) 330-7000, ext. 503 

Committees 
Church Media: Steve Cowart, (816) 353-1994 
International Advisory: Bill Skelton, (901) 382-7900 
Internet: Robby Richardson, (231) 773-3361, ext. 236 
Music Licensing: Russ Hauth, (805) 987-0400 
Radio: Tom Winn, (810) 985-3260 
TV: Mark Dreistadt, (724) 744-0981 

Benefit Programs and Services 
Airborne Express, (800) 636-2377 
Insurance: Health Care 

• Christian Retirement Coalition, (888) 879-1376, 
ext. 218 

Insurance: Vision 
• Vision Care Discount (Outlook Vision), 
(703) 330-7000, ext. 510 

Job Placement and Resume Service 
• I ntercristo, www.nrb.org/intercristo 

Retirement Planning 
• Christian Retirement Coalition, (888) 879-1376, 
ext. 214 

NRB Chairman/CEO 

Glenn R. Plummer is 

president/CEO of 

Christian Television 

Network in Southfield, 

Ml. Contact him at 

pastorplummer@aol.com 

or 218-559-1200. 
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“KMA has taken the radio ministry of 
The Urban Alternative to another level.” 

Dr. Tony Evans 
The Urban Alternative 
On working with KMA 

Can We Help You? 
Let KMA partner with you to 

create powerful direct mail 

Proven Strategies and Experience 
As a good steward of God's resources, you want to invest in strategies 

that are proven by past experience. We believe our history with some 

of the most successful ministries in America—including Insight for Living 

with Chuck Swindoll, The Urban Alternative with Tony Evans, World Vision, 

Open Doors with Brother Andrew, Dallas Theological Seminary, and 

the Bible Answer Man with Hank Hanegraaff—speaks for itself. 

For these clients and others, we've proved that building 

respectful, authentic relationships with donors increases 

loyalty and boosts overall giving—often dramatically. 

For some of our clients, radio and television are the 

best source of new donors and product sales. 

Direct mail fundraising 
Donor acquisition 
Online fundraising 
Lapsed donor strategies 
Upper donor strategies 
Giving clubs 

On-air fundraising 
Program development 
Production 
Fundraising specials 
Station acquisition 
Network development 

E-mail marketing 
Product marketing 
Branding 
Research and analysis 
Creative services 
Event marketing 
Church marketing 

fundraising, media, and 
marketing strategies that 
build lasting, meaningful 
relationships with your donors. 
Please contact Todd Dexter 
at 972-244-1900 or 
tdexter@kma.com. 

Where Ministries Turn ... to grow resources for greater impact KMA 
Direct Communications 



PRODUCTION INTERNET 

The Myth of 
Creativity 

T
hey lied to me. And for years, I believed it. 

They told me that creative types couldn’t be 

held responsible for such mundane things as 

budgets and schedules. There were the “creatives," 

and there were the “bean counters,” and never the 

twain shall meet. 

With regrets to those who use the title “creative" 

like James Bond's storied License to Kill, I've found 

that almost anyone can be irresponsibly creative, 

unburdening themselves of their highly subjective 

issues and opinions on an unsuspecting culture. 

Turn on the TV, flip on the radio, log on to the 'Net; 

this kind of “creativity” is everywhere. 

Face it, anyone in a turtleneck and Skechers 

with a California 'tude can spray a camcorder around 

like a garden hose and record the saga of the local 

Volunteer Fire Department rescuing a kitten. 

But how many (with or without the khakis) can 

shape that prosaic event into a compelling story, 

place it within a structured 60-minute time frame -

complete with commercial breaks - and transform 

the moment into an emotional appeal that causes 

viewers to open their wallets and donate cash for 

new ladders and equipment ... all on an impossible 

schedule and a Lilliputian budget? 

Now that’s creativity: telling a story, with pur¬ 

pose and meaning, while counting a few beans 

along the way. 

The auteur theory of filmmaking, a single blind¬ 

ingly brilliant creative force in absolute dictatorial 

control of every aspect of a project, has been the 

working model in Hollywood for some years now. 

That’s how you take a $10 million idea and transform 

it into a $100 million movie that makes $6 million at 

the box office. 

Yeah, I know - it doesn’t make sense to me 

either. But this auteur philosophy has been making 

its way into our world as well, where budgets are in 

the tens or hundreds of thousands. And it is having 

the same effect: shattered schedules and runaway 

costs with dubious results. The real shame is that we 

have so much more at stake with our work than 

mere profit-making. 

I lived with the lie for a long time, and paid the 

price. But what I’ve learned through countless televi¬ 

sion series, specials and projects is that true creativi¬ 

ty is a happily-ever-after marriage between art and 

commerce, between ambition and budget, goals and 

resources, diplomacy and responsibility. 

Life without limits, without boundaries, is chaos. 

So is creativity. The art, the vision and the dream 

must be partnered with discipline in order to yield 

truly great and lasting results. Making magic, creating 

enduring moments, telling engaging stories is not a 

matter of power or bean counting - it is a matter of 

judgment, of doing the very best work possible with¬ 

in boundaries. 

Even the Creator of the universe worked under a 

deadline: six days to create all of heaven and earth. 

And no one can fault His work. 

H. Ossie Mills, President, BelmontMills 

Entertainment, Ossie@belmontmills.com 
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Basic Understandings 

I
 don't know about you, but sometimes I need to 

take a little bit of time to remind myself why I do 

what I do. There are so many things to try to 

keep up with in the Internet part of “Internet 

Ministry" that the foundational issues can some¬ 

times fade. When I feel that happening, I know it's 

time to get back to the basics. 

When it comes to reminders of the founda¬ 

tions of ministry, one of my favorite Scripture pas¬ 

sages is Paul's exhortation to Timothy in the begin¬ 

ning of II Timothy 4. Paul knows that his time to dis¬ 

ciple Timothy is coming to an end, and he wants to 

make sure that his last words carry with them a 

strong statement of how Timothy is to carry on. 

Paul reminds Timothy of the central purpose of 

his ministry: “Preach the Word." I need to remem¬ 

ber, in all the day-to-day busyness of what I am 

doing, that my core goal is to communicate God’s 

Word to a world that desperately needs to hear it. 

Paul’s next exhortation is to "be prepared in 

season and out of season." Part of carrying out this 

command is always to be looking for opportunities, 

but I think a major part of being prepared is recog¬ 

nizing and using the appropriate tool. I need to be 

sensitive to that for which my audience is looking 

and be ready to use that felt need to get to the real 

need of the Gospel. 

I think it’s also important to heed Paul’s warning 

not to get stuck on one note in ministry: “correct, 

rebuke and encourage, with great patience and 

careful instruction.” We are to be sensitive to the 

leading of the Holy Spirit and not fall for the easy 

path that “one size fits all" in our ministry. And we 

are to minister knowledgeably, understanding the 

cultures of our medium and our audience. 

Look at Paul’s description of the modern 

Internet audience: “For the time will come when 

men will not put up with sound doctrine. Instead, 

to suit their own desires, they well gather around 

them a great number of teachers to say what their 

itching ears want to hear. They will turn their ears 

away from the truth and turn aside to myths " 

So what do I need to do in reaching out to this 

needy world? I need to remember who I am and 

Who has called me. I need to be ready to face the 

hardships that may come from following Him rather 

than following the crowd. And I need to do the 

work of an evangelist - giving people an opportu¬ 

nity to hear, understand and respond to the mes¬ 

sage of salvation in Jesus Christ. 

So, having been reminded of what I am called 

to do and why I am called to do it, I am ready to get 

about the task of Internet ministry. 

Robby Richardson, Director, International 

Internet Ministries, Gospel Communications 

International, robby@jospelcom.net 

_ TELEVISION 

Success ... Without a Recipe 

Y
esterday’s cooking show was set in a sterile 

kitchen where a wide-angle shot established 

the expert cook in her workspace. Armed with 

the proper cooking utensils, recipes were facilitated 

in a linear fashion: 1 cup of this, 2 teaspoons of that, 

stick it in a 350-degree oven for 30 minutes, etc. 

With the magic of television, the cooked and beauti¬ 

fully garnished version was brought out, displaying 

what the proper result should look like. 

Fast-forward to 2003. Flipping on a network like 

The Food Channel reveals dynamic shows such as 

The Naked Chef, Nijella Bites and Emeril Live. You 

won’t find a recipe in sight. Camera angles are var¬ 

ied and some are blurry and creative. Hosts with 

spare personality turn vivid ingredients into mouth¬ 

watering delicacies - often in the kitchen of the 

host’s home - and all in the interest of delicious 

food, not merely the completion of a recipe. 

So what happened and why the change? It 

seems that people became bored with recipes and 

started to desire real food - and real entertainment. 

I enjoy cooking shows and must have watched hun¬ 

dreds of them, but I don't think I've ever prepared a 

cooking show recipe. I watch because I love food, 

and boy, do I get hungry just watching! Cooking 

show producers caught on to that trend, realizing 

they were spending time preparing recipes when all 

along it was the food people were interested in. 

I’m starting to wonder when we are going to 

catch on and realize that most people aren’t interest¬ 

ed in the stuff we Christian producers, media devel¬ 

opers and broadcasters are talking about. It's no 

secret that Christian-purposed media offerings have 

taken a beating in the past and continue to be dis¬ 

counted in the present. What will the future hold? 

I have a vision for NRB members: That secular 

media producers will emulate what we do. What 

will it take? First, a realization that although we can 

work in the latest formats and styles, if the result is 

Christian propaganda, then it will roll off the back of 

popular culture and be relegated to the high-num-

ber cable channels where we pay to broadcast our 

programming instead of the other way around 

It isn’t a challenge of relevancy, obsolescence, 

technological aptitude, budgetary constraints or any 

of the typical reasons we use to explain our short¬ 

comings. Yet our message has been left behind by a 

young and popular culture. Can we stop giving peo¬ 

ple recipes to live by and show them the real food 

of life? Jesus was a master storyteller because He 

knew that people yearned for true life. 

I want to challenge us all to begin telling the 

ultimate story of the one true God who transforms 

us in ways we can only begin to express. 

Javad Shadzi, VP Marketing, Highway Video, 

¡avad@hijhurayvideo.com 



Radio License Renewal Begins 

R
adio broadcasters soon will file station license 

renewal applications. The rolling bi-monthly 

deadline schedule begins June 1, 2003. The 

discussion below provides an overview of the tasks 

involved in putting together renewal applications. 

Additional details are available on the FCC's Web site 

at http:www.fcc.gov/mb/audio/renewal/index.html. 

Notice of deadline. Licensees will receive a 

postcard from the FCC five-to-six months before the 

current license expires. Since applications are due 

four months before the expiration, don't wait for the 

postcard before you begin the process. No detailed 

information packet follows the postcard; broadcast¬ 

ers are expected to consult their communications 

counsel and the agency’s Web site for instructions. 

On-air announcements. The FCC requires 

every station to air announcements (pre-filing and 

post-filing) inviting public comment on whether the 

licensee has "operated in the public interest" dur¬ 

ing the current license term. Visit the FCC Web site 

for more specific information. 

Electronic filing. Broadcasters must file elec¬ 

tronically after September 2003. The electronic 

application, FCC Form 303-S, should be available via 

the agency's Consolidated Database System (CDBS) 

by the time this column is published. 

EEO component. Broadcasters must electronical¬ 

ly submit the Broadcast Equal Employment 

Opportunity Program Report (FCC Form 396) in 

advance of Form 303-S. Although religious broadcast¬ 

ers may legitimately "discriminate" on the basis of 

faith, they will be required to answer questions with 

respect to claims concerning race, gender or ethnicity. 

Public inspection file. Make sure public files 

are up to date for two reasons: 1) the renewal form 

requires licensee certification of compliance with 

requirements, and 2) the public is more likely to 

review the files when the station’s application is 

pending. 

Possible challenges. The FCC will 

consider whether a complaint is factually 

supported and sufficiently serious to 

require some form of sanction. At the very 

least, the filing of such objections likely 

will extend the agency review period. 

Timing of FCC action. Electronic filing 

mandates and FCC staff turnover since the 

last renewal may increase the review time 

to more than four months for uncontested 

renewal applications. Challenged 

renewals could take a year or longer to 

resolve. As long as a licensee filed the 

_ CHURCH MEDIA 

Stay Behind the Curtain 

I
n the classic movie The Wizard ofOz, 

Dorothy’s dog, Toto, pulls back the curtain to 

reveal that the frightening, seemingly all-

powerful Wizard is just a man manipulating 

controls behind the scene. As he is revealed, he 

makes the Wizard shout: “Pay no attention to 

that man behind the curtain!" in an attempt to 

re-focus attention back to the performance. 

That’s exactly what the best church media 

producers do: make decisions behind the 

scenes to transform a church service into an 

effective television program. If we do our job 

well, we’re invisible and the audience is 

focused on the music, the speaker and the wor¬ 

ship. It’s only when we miss the mark that we’re 

exposed and the effectiveness of the program 

collapses. Few church media producers under¬ 

stand the key differences in the forms. 

Recognizing them can transform your program. 

1. Understand the difference between a 

live presentation and a television pro¬ 

gram. At a live event, you feel the elec¬ 

tricity of the moment. But when you 

watch that same event on a television, 

you're usually watching by yourself. We 

must do different things to translate the 

spirit of the live event to the screen. 

2. Use the cameras to capture that experi¬ 

ence effectively. Your job as a director 

is to represent the audience, so use 

your cameras to capture the spirit of 

that live event. 

3. Speak to one person. Although thou¬ 

sands may be sitting in the church serv¬ 

ices, in the vast majority of cases, peo¬ 

ple are watching TV alone. Create an 

intimate atmosphere that enables peo¬ 

ple to feel that you’re speaking directly 

to them. 

4. The distraction factor. When looking 

through the lens of a television pro¬ 

gram, distractions become magnified. 

Most viewers take three-to-five seconds 

to decide to watch your program, so 

every distraction must be eliminated. 

I call this technique “Selective Focus”: 

finding the elements of a church service that 

most effectively work as a television program, 

and enhancing those elements to make the 

program as compelling as possible. But stay 

behind the curtain and eliminate distraction, 

help the viewer focus and create an atmos¬ 

phere where the power of God can change 

lives. 

Phil Cooke, president, Phil Cooke Pictures, 

Inc., phil@cookefilm.com 

renewal application on time, it may continue to 

operate the station while the review is pending. 

Stations are advised to work with communica¬ 

tion counsel to prepare the application, to respond 

to any objections that may be filed at the agency 

and to secure their renewals. 

NRB general counsel Richard E. Wiley is a former 

FCC chairman. He is a partner in the law firm of 

Wiley Rein & Fielding. Partner Rosemary C. Harold 

assisted in the preparation of this column. 

RADIO A 
Pray About News Vs 

N
ews has a place in Christian broadcasting ministry, 

and it takes only one event such as 9/11 to see 

that clearly. One response is Christian Emergency 

Network (www.christianemergencynetwork.com), initiat¬ 

ed by a number of ministry and denominational leaders 

working through the Mission America Coalition. 

By partnering and preparing ahead for the next 

emergency, Christian broadcasters can present a power¬ 

fully clear, consistent Christian message to shocked and 

stunned Americans. It will be a message that is timely, 

pertinent and, above all. reflects the Good News of the 

Gospel of Jesus Christ. 

But what about the place of news in Christian 

broadcasting the rest of the time? 

Surveys of radio listening habits consistently show 

that news is a key criteria for choosing a station, second 

only to music. This was confirmed once again by The 

American Radio News Audience Survey of2000, from 

the Radio and Television News Directors Foundation. 

"News is an accepted and expected part of the 

medium's programming," the survey reported, adding 

that, "About one-third of adults turn to radio for their 

news when they get up and are getting ready for their 

day. More than three quarters of commuters rely on 

radio for news while traveling to and from work." 

Forty-one percent of respondents agreed that radio 

news broadcasts are too short to provide useful infor¬ 

mation. And, about a quarter of them agreed they often 

switch from one radio station to another to find a news 

broadcast. One of our listeners last year thanked us for 

not having “lame" news, like other stations. 

The survey found that most radio listeners expect 

information about local events. In other words, news 

that is relevant to where they live. 

A Christian radio station's news staff will cover 

important news that often goes unreported by other 

media. Those same staff members also will be rubbing 

elbows with other reporters as they cover other news 

events. What a mission field! 

Most importantly, Christian stations can use their 

news reports to help their listeners focus on how God is 

working in the world. Every news story contains multiple 

prayer issues. Whatever makes it a news story makes it a 

prayer opportunity. 

Gordon Govier, News Director, WNWC-AM-

FM/Madison, Wl, scribe@broadcast.net 
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AIRWAVE 
NEWS RADIO t

Boise, ID -

Hundreds of KTSY-

FM listeners 

received discount 

tickets in a reserved 

seating section for 

an Idaho Stampede 

CBA basketball 

KTSY listeners at the 

Stampede jame, KTSY staff 

and family (L-R): Crystal 

Woods, Wanda Ajee, Mike 

Agee, Michelle Yeager, Brian 

Yeager, Daniel Agee 

game at the Idaho Center. During timeouts, KTSY 

staff threw prizes into the crowd. In other news, the 

station delivered a signed Valentine’s Day banner 

from its listeners to two Idaho military installations, 

along with hundreds of cookies donated by 

Jerry and Crystal 

Woods receive a 

commemorative 

medal from Colonel 

Blair Hansen, com¬ 

mander of Mountain 

Home Air Force Base. 

Albertson's Grocery Store. 

The station broadcast a 

remote from a Boise 

Albertson’s during the 

Morning Shou) with Jerry 

Woods, Crystal Woods and 

Brian Yeager to encourage 

'isteners to come by and sign 

the banner. (Jerry Woods, 

jwoods@ktsy.org) 

Nashville, TN -

Multnomah 

Publishers and BIG CHANGE 
GSF & Associates partnered to produce and distrib¬ 

ute a short-form radio program, Big Change 

Moments, which debuted during the 2003 NRB 

Convention and Exposition. The 60-second feature 

offers a teaching segment blending drama, contem¬ 

porary music and the voices of best-selling Christian 

authors. (Susan Meredith, susanm@gsfmedia.com) 

"■ " — M Chicago, IL -

Uji Recently, the radio sta-

’*■ I tion of the Louisiana 

State Penitentiary (LSP) in Angola officially became 

a Moody Broadcasting Network (MBN) affiliate. 

KLSP, which is known as The Incarceration Station, 

broadcasts primarily Christian music and teaching 

programs and is operated by inmates. Once called 

the bloodiest prison in America, LSP recently 

received a portion of the RO,000 books collected 

through WMBI's annual Harvest of Hope Campaign. 

(Phil Shappard, phil.shappard@moody.edu) 

Midland, Ml - Family 

Life Radio recently co¬ 

sponsored a free concert 

in Frankenmuth, Ml, that 

featured Discovery House Music recording artist 

Corey Emerson as part of Family Night at the annual 

Snowfest. More than 1000 people attended the 

event. (Jeremy Lawrence, jlawrence@flc.org) 

Los Angeles, CA - On February 28, KFSG-FM 

ceased operation and was sold to Spanish 

Broadcasting. The station, which was founded by 

evangelist Aimee Semple McPherson and the 

Church of the Foursquare Gospel, began broadcast¬ 

ing in 1924 as a pioneer in Christian broadcasting. 

(Mary Anderson-Harris, 818-729-9291) 

Colorado Springs, CO - Christian Hit Radio 

Satellite Network (CHRSN) added a new affiliate in 

Indiana, PA. WFSJ-LP began airing CHRSN program¬ 

ming February 22. Chris Lash, president of 

Godstock Ministries, Inc., is the station's operations 

director. (Faron Dice, faron@chrsn.com) 

Are You Talking 
To Yourself? 

Donor-Focused 
Strategic Marketing* 630/o65"240o 

Unfortunately, many ministries today are unintentionally 
talking to themselves in their donor communication, 
failing to involve or appreciate the very people they 
want to talk to—their donors! 

By talking to your donors instead of at them, you can get them 
more excited about and involved in your ministry. Douglas 
Shaw & Associates' proven philosophy of Donor-Focused 
Strategic Marketing™ can help you change your donor 
communication from: 

Institutionally-Focused 
Communication-

to the preferable: 

Donor-Focused-
Communication 

Give us a call at 
(630) 665-2408, 
or visit us on the web! 

DOUGLAS SHAW 

FUND RAISING COUNSEL 
121 W. Wesley Street • Wheaton, IL 601 87 • www.douglasshaw.com 
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Washington, DC - WAVA-FM 

staff and The Central Union 

Mission teamed up with area 

businesses to offer products for 

auction to area listeners. The On-Air Auction ran 

two days, raising thousands of dollars for the mis¬ 

sion’s support services to the homeless and under¬ 

privileged in the area. (Radio Active News, radioac-

tivenews@wava.com) 

Los Angeles, CA - The first KKLA Hall of Fame 

Award was presented during NRB 2003 in 

Nashville, TN. The award was bestowed posthu¬ 

mously to broadcast ministry pioneer J. Vernon 

McGee and the Thru The Bible ministry he founded 

more than 35 years ago. Salem Communications 

Corp. President/CEO Ed Atsinger and Chairman of 

the Board Stuart Epperson presented the award to 

Thru The Bible Chairman Leo Karlyn and ministry 

board members Bob Kern, Jim Stone, Andre 

Delgado and Steve Shwetz. KKLA-FM plans to con¬ 

fer a Hall of Fame Award annually. (Mary Anderson-

Harris, aharrism@pacbell.net) 

Boca Raton, FL - Relief and development min¬ 

istry, Cross International, credits its partnerships 

with more than 20 Christian radio stations in the 

U.S. for creating major benefits for the poor over¬ 

seas, particularly in Haiti and Belize. During 2002, 

radio appeals in 12 U.S. cities helped fund medical 

outreaches, housing construction, help for orphans, 

educational projects and the transformation of an 

impoverished rural village in Haiti. The ministry 

hopes to expand its outreaches through Christian 

radio in 2003, partnering with stations to present at 

least 20 new "radiothons.” The programs will be 

organized under the direction of ShareMedia 

President Todd Isberner, who sits on the ministry’s 

board of directors, along with Christian leaders Dr. 

Joe White, president of Kanakuk Camps and Kids 

Across America; Mark Kielar, president of WJMK-TV 

and Cross TV; and Colonel Paul Bollwahn, national 

director of Social Services for The Salvation Army. 

(Robyn Lees, 561-392-9212) 

West Palm Beach, FL - According to Interep's 

quarterly analysis of radio trends based on 

Arbitron’s Fall 2002 ratings for the 92 continuously 

measured metros, more than one in five radio 

share points are now concentrated among stations 

that feature either Spanish or Urban formats. 

Spanish-oriented formats, led by a rise in shares 

for Mexican formats, reached record high totals in 

the Fall 2002 Survey. At the same time, Urban 

shares remained at their high levels, with gains in 

Urban AC. (Radio Ink, www.radioink.com) 

Miami, FL- WMCU-FM’s 

three-minute radio 

broadcast. The Clash: In 

Your Face with Grace, 

Thc Clash 
in your face ¡race 

39.7 fat M 

received the 2002 Communicator Award of 

Distinction for Inspirational Audio Programming. 

Debuting in 1993, the Communicator Awards repre¬ 

sent peer recognition of outstanding work, regard¬ 

less of size or budget, solely based upon quality, 

creativity and resourcefulness. (John Thomson, 

SPCThomson@aol.com) 

Portland, OR - KPDQ-FM 

announced a new lineup 

of programs on True Talk 

800 AM: Focus On the 

Family with Dr. James Dobson; FamilyLife Today with 

Dennis Rainey; The Michael Medved Show; and The 

Hugh Hewitt Show. (Leslie Pfau, 503-231-7800) 

Dayton, OH - In March, WFCJ-FM sent PD Bill 

Nance to assist with a three-day Sharathon at its 

adopted missionary stations in Puerto Rico: WBMJ-

AM/Santurce and WIVV-AM/San Juan. WFCJ’s 

Morningview program simulcast segments of the 

Sharathon, enabling Ohioans to make Faith 

Promises for the sister stations and the Bible 

Correspondence School of the Caribbean. WFCJ 

adopted the stations in 1989, after Hurricane Hugo 

struck the island. (Janet Luttrell, jluttrel@icepr.com) 

San Luis Obispo, CA - K- LI FE 89.5 FM signed on the 

air March 11, marking Ventura County’s first full-time 

Christian music station. (Jon Fugler, 805-541-4343) 

your dedicated TEAM 
AT ABERDEEN CAPTIONING 

Ct^berdeen Captioning 
dSKB committed to the WORD 

93 million Americans view closed 
captions...are they viewing yours? 

(800) 688-6621 
info@abercap.com www.abercap.com 

Call for a free quote on your existing and upcoming projects! 

Complete 
Captioning: 

• Live & Post-Production 

• Subtitling In 
Multiple Languages 

• DVD 

• Webcast 

• Specializing In 
Christian Programming 
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Los Angeles, CA - The Rev. E.V. 

Hill, 69, longtime pastor of the 

Mount Zion Missionary Baptist 

Church in Los Angeles, died 

February 24 after a bout with 

pneumonia and other undis¬ 

closed medical problems. Hill 

was well known in the National Baptist Convention 

and frequently spoke at Promise Keepers rallies. 

Hill was tapped as an advisor to several prominent 

Republicans, including President Reagan. 

(WorldNetDaily, Feb 26) 

E.v. Hill 

Chicago, IL - Broadcast Cable Financial 

Management Association appointed Mary Collins 

as its new president/CEO. Collins, who replaces 

Buz Buzogany, is a 20-year veteran of the telecom 

and broadcasting industries, most recently serving 

as VP of regional sales for DIVA. (Jamie Smith, 

ismith@bcfm.com) 

PEOPLE 

Chicago, IL - On March 10, 

WMBI-AM welcomed Collin G. 

Lambert as director of 

Promotions and Marketing. 

Lambert has 20 years' broadcast¬ 

ing experience at several Texas 

stations, including KIXL-AM and 
Collin Lambert 

KNLE-FM, and extensive involvement with con-

cert/event management, media buying and promo¬ 

tions at Great Hills Baptist Church and the 

Fellowship of Christian Athletes. 

(Collin.Lambert@moody.edu) 

Dallas/Ft. Worth, TX - Emmy Award-winning 

broadcast journalist Jody Dean announced the 

signing of The Barnabas Agency, a new division of 

The B&B Media Group, Inc., as his agent of record. 

Dean, a 30-year broadcast veteran, is a news 

anchor at CBS11 in the Da I las/Fort Worth market. 

(Lauren Olson, olson@tbbmedia.com) 

Nashville, TN - Mike Newman 

was named VP of distribution serv¬ 

ices for Provident Music 

Distribution. A nine-year distribu¬ 

tion veteran, Newman was pro¬ 

moted from director of distribution 

services. (Jackie Marushka, 

jmarushka@providentmusicgroup.com) 

Mike Newman 

Tucson, AZ - The Envoy Group, a Christian com¬ 

munications firm, hired Judy Hannestad as VP of 

Broadcast Services. Hannestad previously served 

as director of Marketing and Syndication at Westar 

Media (Lisa Chastain, 520-219-0987) 

Virginia Beach, VA - Maureen McDonnell was 

tapped as VP for Development and Communications 

at Regent University McDonnell comes to Regent 

from IBM. (Baxter Ennis, 757-226-4093) 

Worldwide Partnerships in 
Communications Martin 

Communications 

VT Merlin Communications is a leading critical communications services 
company providing innovative technical solutions to customers in the 
broadcast, defence and space communications industries worldwide. 

Why think local when you can be global? 

...deliver your programmes to the world 

orm 

Founder member 
of Digital Radio 
Mondiale (DRM) 

Cost effective, 
one-stop shop 
for all technical 
and distribution 
requirements 

Flexible 
approach to 
programme 
requirements 

Global 
transmitter hire 
and brokerage 
service 

SW, MW & FM 
international 
radio broadcasting 

VT Merlin Communications Ltd 
20 Lincoln’s Inn Fields, London WC2A 3ED, UK 

Tel: +44 (0)20 7969 0000 Fax: +44 (0)20 7396 6223 
V Email: marketmg@merlincommunications.com 

42% of world 
population have 

access to SW 
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Laurie Is Not 
A Number. 

Shes a working mom of 2. She 's been 

married for 11 years. She supports 

her local Christian radio station, sings 

in her church choir, and volunteers at 

the county hospice. 

You don’t treat your donors or customers like 

numbers and neither do we. Outsource your 

inbound communication, outbound fundraising, 

fulfillment, database management, creative design, 

printing and direct mail needs to InService 

America, and start connecting with people like you 

intended. 

FOR MORE INFORMATION, CONTACT: 

Call Center Solutions 
Greg Dowell, VP Business Development 

1.800.870.9865 
gdowell@inserviceamerica. com 

Direct Response Solutions 
Jay Spencer, Director - ISA Direct 

1.800.870.9865 
jspencer@inserviceatnerica.com 

129 Vista Centre Drive 
Forest, VA 245 5 1 



...and people need hope 
now more rhan ever. 

The Salvation Army strives to meet 
those needs, not only material, but 
also spiritual. For over 45 years, 
our radio ministries have brought 
hope to people everywhere. Let us 
bring hope to the people who listen 
to your station. 

FOR. INFORMATION 
salvatkmarrnysourh.org/radioriinisrries. 

(404) 728-6727 

Radio Ministries 

TRADETALK 
PEOPLE, Continued 

Charlotte, NC - The Inspiration Networks hired A. 

Bruce Chastine as Executive VP and Finance/CFO. 

Chastine’s previous position was controller/assis-

tant secretary/assistant treasurer with Cox 

Enterprise for WSOC-TV, its ABC affiliate in 

Charlotte. Bart Palmer also joined the organization 

as director of Engineering. Previously, Palmer held 

the same position for Fox Sports Net in Houston. In 

other staff news, The Inspiration Networks promot¬ 

ed the following: Larry Sims to senior VP of 

Network Sales and Ron Shuping to senior VP of 

Programming. (Sara Lowe, 704-561-7728) 

Huntsville, AL - Tim Sinclair 

was named program 

director/morning host for WAY-

FM, owned and operated by 

WAY-FM Media Group, Inc. 

Sinclair came to WAY-FM from 

Tim Sinclair WMBI/Chicago, IL, where he was 

the afternoon host and senior creative services 

director (Thom Ewing, thom@wayfm.com) 

Toronto, CANADA - Gary Koftinoff, composer for 

many Cloud Ten Pictures’ films, was recognized by 

DVD Premieres Magazine for his musical score for 

the film Deceived, released March 2003. To hear 

part of the musical score, visit www.deceived-the-

movie.com. Koftinoff’s instrumental theme for the 

filmjudgment was selected by the Guild of 

Canadian Film Composers to be part of a promo¬ 

tional CD entitled Great Canadian Film and 

Television Cues. (Jessica Parker, 

Jessica.parker@cloudtenpictures.com) 

San Luis Obispo, CA - The Parable Group restruc¬ 

tured to form a new divi-

sion, Parable Source, to /-AT? ART R 
be overseen by Wayne » 

Hastings, formerly Parable’s VP of 

Merchandising/Retail Development. Also, Kay 

Cementina was named VP of Retail Sales and 

Marketing, while Marilyn Largent was promoted to 

VP of Wholesale Sales and Marketing. (Jana 

Muntsinger, jana@mmpublicrelations.com) 

INTERNET 

Muskegon Ml -

The Message, a 

contemporary 

paraphrase of the Old and New Testaments by 

Eugene Peterson, is the 16th English language ver¬ 

sion to be made available on the Bible Gateway at 

Gospelcom.net (www.biblegateway.com). In addi¬ 

tion to the English versions, the Bible is searchable 

in 27 other languages on the site. (Duane Smith, 

dss@gospelcom.net) 

BibleGatewayoCom 

Nashville, TN - The 31th Annual Dove Awards, 

hosted by CeCe Winans and Steven Curtis Chapman, 

aired live from the Gaylord Entertainment Center in 

April via a pay-per-view Webcast in partnership with 

StarOne Networks. Sponsored by LifeWay Christian 

Stores, Dove Awards Live included pre-award as well 

as exclusive behind-the-scenes coverage at 

www.doveawardslive.com. (GMAil, March 13, 2003) 

Eugene, OR - Broadcast 

Software International (BSD 

announced the debut of its 

Spanish-language Web site. 

Mirroring the company’s English 

site, the Spanish version WASH 
includes online ordering and product information. 

The site follows a Spanish-language Simian manual, 

allowing Spanish-speaking users to access informa¬ 

tion originally on the English site. A multi-lingual ver¬ 

sion of Simian will be available soon. (Chris Kehoe, 

541-338-8588) 

B60 
WBPH 

POSITIVELY 
different: television 
for Philadelphia 

FdmilyNet 
Values Added Television Member 

Limited Placement For Regional Ministries. 

www.wbph.org • pathuber@wbph.org • (610) 433-4400 
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What 
makes a 
rock-solid 

partnership? 

"When we were looking for an agency 

to partner with Prison Fellowship 

in a new phase of growth, we chose 

Masterworks. The experience of their 

team and what we sensed as an 

authentic unity of spiritual values 

were key factors in that decision. 

"A big bonus was the fact that we were 

able to save enough money to cover 

several things we knew we should be 

doing, but couldn't afford before. We 

are now on a solid growth track to 

reach even more prisoners and their 

families for Christ, thanks to a great 

partnership with Masterworks." 

<0Hgsterworks 
A full service direct response agency. 

Contact: 

Steve Woodworth 
swoodworth^MasterWorksAssociates.com 

Rory Starks 
rstarksi^MasterWorksAssociates.com 

(360) 394 4300 
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MUSIC 

Nashville, TN -

To centralize dis¬ 

tribution opera-

¡Butterfly 
GROUP 

lions, the Butterfly Group relocated its Diamante-

Butterfly Distribution from Newport Beach, CA, to 

Franklin, TN. (Emily Kohl, emily@turninjpointpr.com) 

Franklin, TN - Doxology 

Records and The 

Presidential Prayer Team 

corroborated to create a musical collection encour¬ 

aging the nation to pray for the President and the 

United States. In conjunction with the project’s 

AUDIENCES 
to the world 

YOUR MESSAGE 
_ municate the gospel 

^REACH NEW 
/ ' jn+rriiter 

GROW YOUR REVENUE 
1'1, ! texb^nd your ¡nflueîfàe 

"The size of our mailing list has 

increased by 47%, while revenue 

donated by internet listeners has 

increased by 88%. Our decision to work 

with Christianity.com is one of the best 

moves we ever made.” 

Affordable, Custom Web Sites 

Audio. Video & Live Streaming 

Secure Online Giving 

Promotion through Christianity.com 

Bob Davis 
People to People Ministries 

Learn More or Request a Proposal 

Contact Sebastian Traeger 

sebastianiachristianity.com 

703.548.8900 

release, the two entities began The Presidential 

Prayer Team Tour in March. (Marlei Daugherty, mar-

lei ©doxologyrecords.com) 

Nashville, TN - Shirley Caesar 

recently performed on BET's 

Third Annual Celebration of 

Cospel. Caesar shared the stage 

with George Duke, Michelle 

Williams (Destiny's Child), Dru 

Hill, Bobby Jones and many .... _ 
Shirley Caesar 

other Gospel greats. (Anita 

Crawford, Anita.Crawford@WBR.com) 

Nashville, TN - Multi-platinum-selling band Jars 

of Clay continues to garner secular television cov¬ 

erage, including features on The CBS Early Show, TV 

I Guide Channel, The Late Show with Dauid 

Letterman, Conan O’Brien, CNN’s Music on the Road 

and Headline News, as well as spins on MTV and 

VH1. (Rich Guider, RichGuider@comcast.net) 

Nashville, TN - On May 1, Grammy and Dove 

Award winner Lamelle Harris takes the stage at the 

52nd Annual National Day of Prayer in Washington, 

DC. President Bush and all U.S. governors are 

expected to sign proclama¬ 

tions setting aside the first 

Thursday in May as a day of 

intercession for the nation. 

This year’s theme, 

Righteousness Exalts a 

Nation, is based on 

Proverbs 14:3*1. (Gina 

Adams, GAdamsgroup@aol.com) 

Nashville, TN - Celebrating its grand opening in 

March, Full Life Christian Center (FLCC) kicked off a 

weekend of festivities in the church's state-of-the-

art audio/video showcase venue, The Foundation. 

Featured performers were Dove Award winner Jeff 

Deyo, Latin girl group Chica and rock band Seventh 

Day Slumber. The free concert was slated as the 

first in a series dubbed “Fast Forward Friday 

Nights ” (Lynn McCain, lynn@mccainpr.com) 

Lamelle Harris 

TV Chief Engineer. Trinity Broadcasting Network 

station in New York City area. Experience in mainte¬ 

nance and repair of UHF transmitters, studio sys¬ 

tems, and personnel supervision and training. SBE 

certification a plus. Send resume to Ben Miller, P.O. 

Box C-119*+9, Santa Ana, CA 92711. E-mail: 

bmiller@tbn.org; fax: 714-730-0661. EOE. 
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Serving the Master’s ministries worldwide 

I N C 

M/e serve others 
and help them fulfill their potential 

ElCAHTEKSSe 
TW O R P O R A T E D N 

• Call Center Services 
• Database Management 
• Product Fulfillment Center 
• Application Service Provider 
• Website Design & E-commerce 
• Creative System Solutions 

Call today for more information 
on how MicahTek can serve you! 

EicahTeb^o® 
ORPORATE D ' 

1-800-303-4436 www.micahtek.com 



WORDS OF 
LIFE & TRUTH 

A One-Minute 
Scripture Reading 
with Commentary 

— radio — 

Words of Life and Truth 
presents selected verses from 
the New Testament along with 
an enlightening commentary 
from the Recovery Version of 
the New Testament all within 
one minute. 

The Recovery Version, pub¬ 
lished by Living Stream 
Ministry, contains extensive 
footnotes stressing the reve¬ 
lation of the truth, light, and life 
found in the Scriptures. Living 
Stream Ministry is pleased to 
make Words of Life and Truth 
available in one-minute por¬ 
tions free to radio stations. 

PLEASE CONTACT US 
FOR A SAMPLE CD 

For more information visit 
recoveryversion.org, 
e-mail radio@lsm.org 

or call toll free at (888) 543-3788 

TRADETALK 

AIRWAVE NEWS 
TELEVISION 

Louisville, KY - During NRB 2003, Namesake 

Entertainment, Ralph Winter Productions and the 

Total Living Network announced that a distribution 

agreement was signed with Twentieth Century Fox 

Home Entertainment for Hangman’s Curse. This is 

the first feature film to be made from a Frank Peretti 

novel. (Melany Ethridge, aiH-OLZ-SOSH) 

Ft. Worth, TX - FamilyNet Television joined the 

Adelphia digital lineup in Ontario, Santa Ana, City 

of Industry, Ventura and Simi Valley, reaching a 

combined 60,000 households. In other news, 

FamilyNet’s original broadcast programming 

received 13 awards during The 24th Annual Telly 

Awards. Eight programs received bronze awards 

and five programs earned the Silver Telly Award. 

Also, FamilyNet celebrated Easter by airing the fol¬ 

lowing special network programming throughout 

April: He Chose the Nails with Max Lucado; The Life 

of Jesus Christ, Messiah Prophesy Fulfilled', The 

Promise; A Life Cod Rewards; and He’s Aliue. (Cook, 

Denise, dcook@familynet.com) 

IS!s k o 11 e s k i 
video productions 

p e c i a I i z i n q in... 

broadcast television excellence 

We've 
Produced . 
Edited 
& Distributed 
over 6000 

Ministry 
based 

Television 
programs 
in the past 

5 years! 

multi-camera production 

on-location or in-studio 

video projection 

sound reinforcement 

linear / non-linear editing 

cd-rom / dvd authoring 

audio cd recording 

duplication & distribution 

1 MORE THAN 20 YEARS IN THE BUSINESS | 

"The John Ankerberg Show" 
Dr John Ankerberg 

Call 
"Truth of God” 

Pastor Gino Jennings for a 

"Climbing Higher" FREE 
Pastor Eric A Lambert Quote 

"Shepherd's Heart" and Balance Ministries 

"Living in the Spirit of Love" Demo 
Nicole Golden Tape 

"Babaka” 
GCS Television 

toll-free. ..800. 677 • VIDEO 
phone. ..21 5.996.1 300 

web., .www. skoties ki.com I 

Toronto, CANADA - Visual Bible International 

commenced filming its feature length motion pic¬ 

ture adaptation of The Cospel of John, to be 

released in late summer 2003. The film will include 

an original musical score with instrumental sounds 

of the period. (Peter Block, 416-848-1373) 

Toronto, CANADA - Cloud Ten Pictures received 

Golden Reel Award nominations for two of its films: 

Deceiued, starring Judd Nelson and Louis Gossett Jr, 

and Left Behind II: Tribulation Force, starring Kirk 

Cameron, Brad Johnson, Clarence Gilyard and 

Chelsea Noble. Andre van Heerden directed 

Deceiued and was production supervisor for Left 

Behind It. (Jessica Parker, Jessica.parker@doudten-

pictures.com) 

Da I las/Ft. Worth, TX - Trauet the Road, a ground¬ 

breaking reality television series that documents 

an 18-month journey to present the Gospel to the 

people of the world, announced the signing of The 

Barnabas Agency, a new division of The B&B Media 

Group focused on public relations management. 

Each episode of Trauel the Road focuses on three 

aspects of the missionary team’s journey: travel, 

ministry and the travelers themselves. (Lauren 

Olson, lolson@tbbmedia.co) 

Charlotte, NC - LaFamilia Network, the new 

Hispanic digital cable television network from the 

Inspiration Networks, was launched by Time 

Warner Cable of New York and New Jersey as part 

of its new Hispanic digital package, DTV en Español. 

In other news, the following ministry programmers 

joined The Inspiration Networks to air on INSP: Loue 

Worth Finding with Dr. Adrian Rogers; Catch The Fire 

with John and Carol Arnott; and Jewish Voice with 

Jonathan Bernis. i-Lifetv Outdoors launched with 

the following shows: Outdoor Expeditions, Hunter's 

Journal, Spiritual Outdoor Aduentures, Lindner’s 

Fishing Edge, Athletes in Action, Aduenture Bound 

Outdoors and Beyond the Checkered Flag. (Sara 

Lowe, 704-561-7728) 

iiiC" InfoCision 
J  / Tek^vrvicc Marketing Fx|M‘rts 

The Industry Leader in 
Christian Inbound and Outbound 

lèlephone Fundraising 

Contact Curtis Stern at 330.670.5164 
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Golden Anniversary 

1953-2003 

Recipient of the 
NRB Milestone Award 

Montrose, Pennsylvania 



LIFE 
ISSUES 

TODAY 
and everydayl 

For 18 years, Life Issues 

has stood passionately for 

the preborn. Now in this 

new 1:00 point-of-impact 

format, Brad Mattes, 

Executive Director of Life 

Issues Institute, is keeping 

listeners informed . . . 

more informed than 

they've ever been! 

A lapel pin, the exact size and 
shape of an unborn baby's feet at 
ten weeks after conception, is an 
international Pro-Life symbol. You 
can have this discussion-provoking 
pin by contacting lifeissues.org. 

For more information contact 
Ambassador at 714.738.1501 x227 

Inspiring Member: Jon Campbell 

The Lessons Are in the Journey 
“Don’t worry; be happy!” “The grass is always 

greener on the other side of the fence." “Hang in 

there. Everything will work out." 

Wow! I feel better already, don’t you? These 

overly simple phrases typify our human view of 

what it takes to make life better. Our culture, many 

of our educators and even some theologians 

would have us believe that it is the power we dis¬ 

cover in ourselves that will ultimately influence 

our lives each day. 

I grew up in a home espousing those familiar 

edicts of the possibility thinker. My father, a Navy 

pilot, educator and doctor, demanded a discipline 

that was both self- and success-oriented. 

Education was the key to that success. 

My father was often disappointed - even 

offended - when we didn't achieve a straight-A 

academic report. I didn't come close to his ideal. 

Add itionaly, my innate desire to be relational and 

involved in people's lives was often ridiculed as 

irrelevant to success. It wasn't the creed of the self-

made man. 

As with most young people, leaving home for 

Biola University was one of the most impacting 

decisions of my life. God's timing moved me into 

an environment where truth was discussed and 

lived. It was liberating! Of course, falling in love 

with Peggy profoundly added to my discovery and 

walk with Christ. 

Biola requires 32 units of Bible, and it was in a 

book study of Psalms that my life verses came into 

focus: “How can a young man cleanse his way? By 

taking heed according to Your Word. With my 

whole heart I have sought You; 0 let me not wan¬ 

der from Your commandments" (Psalm 119:9-10). 

While my father meant well with his instruc¬ 

tion, I was now on the path of pursuing Christ and 

His precepts. And like many of us, I've learned 

through the challenges, struggles and obstacles. As 

a result, this season of my life is the most pur¬ 

poseful it has ever been. Let me explain. 

Today, I had a tough time just getting out of 

bed. That simple exercise has become more chal¬ 

lenging as the months go by. I'm completely worn -

from the inside out - from two bouts of cancer and 

their related radiation and experimental chemo¬ 

therapy. This morning, I understood perfectly 

David's cry to God when he said, “I am poured out 

like water, and all my bones are out of joint." A 

good part of my physical get-up-and-go is gone. 

In March 1976, 1 was told I had six months to 

live. Recently, I learned how the drugs and radia¬ 

tion pumped into me have negatively impacted my 

body in these cancer survivor years. I'm living with 

what doctors call “severe body fatigue.” My major 

organs have been irreparably compromised from 

the cancer treatment of years ago. By God's provi¬ 

dence, I'm the longest-living guinea pig of that par¬ 

ticular cancer protocol. And yet, this is the best sea¬ 

son of my life! 

Jon and Peggy Campbell at Game 7 of the 2002 

World Series in Anaheim, CA. 

There's nothing I would do to change a thing, 

even if I had the power to do so. I'm continuing to 

discover and learn that the lessons are in the 

journey. 

While God cares intimately about the events 

and circumstances of my life. He is absolutely pas¬ 

sionate to have my heart and mind. If it takes cancer 

and its devastating toll on my body to teach me that 

lesson, then it's one I'm not only learning, but also 

wholeheartedly embracing. 

I've found a new liberty in my relationship with 

Christ. I'm learning to surrender my will to His and 

I've discovered that each day is best lived with an 

open Bible on bended knee, with the thorough 

understanding that life is all about Christ and others. 

While meditating on God's grace and sover¬ 

eignty, my daily prayer focus helps me to address 

my inadequacies and His purpose for each day. In 

addition to surrendering my will and mird, I want 

to submit my heart to His authority, to walk in obe¬ 

dience, to live my faith and to practice mercy. 

For me, Hebrews 11 is one of the most power¬ 

ful chapters of the New Testament. It's all about 

faith, the very substance of things hoped for: by 

faith we understand, offer ourselves, obey and 

overcome. 

Hebrews 12:1-2 frames it perfectly:”... let us 

lay aside every weight, and the sin which so easily 

ensnares us, and let us run with endurance the 

race that is set before us ... looking to Jesus, Who 

is the Author and Finisher of our faith." 

Come to think about it ... 

• I don't worry and I'm happy, as I live by faith. 

• I know the grass is greener on the other 

side because it's heaven. 

• I'm hanging in there because everything 

works together for good. God promised. 

The lessons are in the journey, but so is the joy! 

Jon Campbell is president of Ambassador 

Aduertisinf Agency, based in Fullerton, CA. 

Keach Jon and Pejjy at pcampbell© 

ambassadoraduertisinj.com. 
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SOUTHEASTERN NATIONAL RELIGIOUS BROADCASTERS 2003 

“it’s like no other 
conference I attend” 

Billy Graham Training Center 

Date July 14- 16,2003 

Speaker: James McDonald, Pastor 8 Bible Teacher on 

Walk in the Word 

Glen Wagner, Pastor 8 Bible Teacher on 

"On the Inside" 

fyn/etence 

Register Today Call 1-800-550-1069 www.nrb.org 



M
anaging Editor Christine L. 

Pryor recently spoke with 

Dennis Raine)1, executive 

director of FamilyLife, who shared 

about the importance of keeping teach¬ 

able hearts, the culture's effects on the 

family, the Church's silence on divorce 

and the increasing difficulty of raising 

godly families. 

Pryor: What are the cornerstones of a strong 
family? 

Rainey: 1 believe it's the fear of God, the 
Word of God and obedience to God ... prac¬ 
tically applying what we know and keeping a 
teachable heart. 

Pryor: What are the roadblocks to keeping a 
teachable heart? 

Rainey: We live in a world of cynicism and I 
think a lot of Christianity today is marred by 

cynicism toward Christian leaders who have 
disappointed us and significant people who 
have betrayed us. We have to guard our hearts 
lest we become cynical toward God, because I 
think even sometimes God will disappoint 
us. Another roadblock is a calloused heart 
that has been scarred by sin and becomes 
hardened. Yet another is a cold heart, where 
we lose our love for Christ and Christianity 
becomes a list of dos and don'ts and is not 
really a heart-to-heart relationship between 
the heart of God and the heart of a man. 
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Pryor: How do you communicate to children 
that a relationship with God is heart-to-heart 
rather than a list of dos and don'ts? 

Rainey: We model a teachable heart with 
God. When our children see us fail, we also 
need to let them see us repent. They need to 
see our hearts broken with the things that 
break God's heart. Our children need to see 
us wanting to reach out compassionately to 
the world with the Gospel. There is some¬ 
thing about sharing your faith and about 
offering people forgiveness of sins and peace 
with God that breaks us out of our own holy 
huddle and keeps the message alive within 
us. It reminds us of where we've come from, 
that we are sinners in need of forgiveness, 
and that it was God who adopted us in the 
first place. 

for those of us in ministry, it is important 
that our children do not see our Christianity 
as our job. They need to see that our Savior is 
our life. I Ie is not our paycheck; I Ie is our life 
preserver. In I lis words, apart from I lim we 
can do nothing. We have no meaning, no 
purpose and no life in and of ourselves apart 
from our relationship with 1 lim. Our chil¬ 
dren also need to see us reflecting the love of 
Christ for people in need. Sometimes too 
much of our Christianity is in a comfortable 
zone that has us ministering to people who 
are like us. James 1:27 puts it like this, "Pure 
and undefiled religion in the sight of our 
God and l ather is this: to visit orphans and 
widows in their distress, and to keep oneself 
unstained by the world” (NASB). There is not 
much that is natural about visiting a widow 
or an orphanage. It demands death to self. 
Our children need to see us practicing "pure 
and undefiled religion.” 

Pryor: Dying to self is alien in contemporary 
culture. What effects do you see the culture 
having on the family, both externally and 
internally? 

Rainey: Our culture is eliminating bound¬ 
aries, standards and commitment, and com¬ 
pletely redefining what marriage and family 
are all about. It is a culture that is attacking 
the biblical blueprint for building a godly 
family. One of the great tragedies is when the 
Christian community buys into the cultural 
lies around marriage and family. 

An example of this is the roles of men 
and women in the family. There has never 
been a greater need for strong, compassion¬ 
ate, servant-based, godly male leadership than 

there is today. Yet the culture wants to erase 
the biblical distinctions that are spelled out 
in Scripture and replace them with a gospel 
of equality. I believe a husband and a wife are 
equal in value and worth; I don't believe that 
a husband and wife have the same functions. 
As a husband, I'm exhorted by Scripture to do 
some things that my wife is not and I believe 
my wife is exhorted to do some things that I 
am not. 

One additional cultural battleground with 
great losses occurring over the past 30 years 
within the Christian community is the erosion 
of the marriage covenant. For the most part, 
the Christian community has been woefully 
silent as a culture of divorce, both inside and 
outside the Church, has been created. 

Pryor: What causes the Church to be silent? 

Rainey: I think the Church lacks biblical 
courage. It's easier to nod our heads and look 
the other way than to confront difficult situa¬ 
tions. This is because we lack biblical convic¬ 
tion and the fear of God. We don't really 
believe we're accountable for our actions. If 
we're not accountable, then "eat, drink and be 
merry, for tomorrow we die." The Church is 
the standard bearer, the protector and the 
guardian of the marriage covenant. If we in the 
Christian community do not uphold the 
sacredness of the marriage covenant, who will? 

Another internal threat to the family is the 
loss of biblical standards. I think we are 
watching a systematic dumbing-down of the 
Christian family to such a low moral point as 
to be virtually no different from its secular 
counterpart. The lifestyle of the Christian fam¬ 
ily in terms of standards, boundaries, and 
convictions around issues of modesty and 
moral purity — how our children dress and 
what television shows and movies we expose 
them to — has to be a great point of sorrow 
to God. We simply don't talk much about 
holiness in families today. 

The Christian family used to have diffi¬ 
culty raising children because of cultural pres¬ 
sure that was being placed upon the family. 
They were fighting the cultural current in 
terms of modesty, morality and issues of 
absolutes. Now, that same cultural crosscur¬ 
rent is not only outside the walls of the 
Church, but also inside the walls as well. 
Families raising children all look like they 
have the same biblical standards and values 
until the children hit the junior high or early 
adolescent years - and it's during those years 
that the true values and standards, or lack of 

them, begin to expose themselves. Christian 
parents who attempt to have godly standards 
and take a stand are ostracized in many cases, 
not only by the world, but also by their 
Christian peers. 

Something happened in the last five-to-
seven years that made it exponentially more 
difficult to raise a family than a decade ago. I 
think it's that the Christian community is 
capitulating to the world and we're not sup¬ 
porting one another. It really does take a com¬ 
munity to raise a family. We were meant to 
have extended family: other groups of adults 
standing alongside parents reinforcing values 
and calling children to step up and do the 
right thing. People are so exhausted today that 
they don't have any time to help others raise 
their kids. They feel like they're failing raising 
their own. 

Pryor: What can parents do when they feel 
they are failing? 

Rainey: 1 believe in the prayer of the helpless 
parent. God delights in reaching out and 
helping the parent who says, "I don't know 
what to do, God. Would You help me?" I also 
believe there is a need today for courageous 
Christian parenting. We need to ruthlessly go 
after our standards, our boundaries and our 
values and begin to rebuild what is a biblical 
Christian family in terms of how we dress, 
how we speak, where we go and what we 
choose for entertainment. We don't need to 
be weird, but we do need to be different than 
the culture. 

Dennis Rainey, execu¬ 
tive director of 
FamilyLife, hosts the 
FamilyLife Today 
radio program. 
Contact him at 
jloga n@fam i lyl ife. com . 
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Gog's Word is full of examples of 
families with big problems. We 
cannot even read past the first pair 

of brothers without one of them killing the 
other. And that was just the beginning. 

As we continue reading, we meet King 
David, the man after God's own heart, but 
whose family is after each other. Sexual 
sins and murder are included in the story 
of David's family, right there for all of us to 
read. One might think that God would 
have edited His inspiration and made 
things look a little better. After all, that is 
what many of us do so we won't embarrass 
the Church or make ourselves look bad. 

But God chose to present the reality of 
humanity in all its ugliness and imperfec¬ 
tion. Even the men who walked by His side 
were presented with all of their flaws and 

failures in full view. God, being the God of 
truth, was not involved in a coverup of our 
character flaws. He inspired it like it was 
and is. With this open and honest presen¬ 
tation in Scripture as our example, you 
might think that it would be easy for 
Christians to be open with each other and 
to share family struggles. Sadly though, 
many feel the Church is not the place to 
share openly. They fear ridicule and rejec¬ 
tion. They would rather hide and cover 
problems than bring the reality of who 
they are into the light of God's truth and 
His people. As a Church, we need to look 
at how we deal with situations and avoid 
three very destructive ways of handling 
problems: being too quick to answer, too 
quick to fix and too quick to retreat. 

Too Quick to Answer 
This is the old problem of "fire, ready, 

aim!" We spew something out of our 
mouths before making an effort to connect 
with another person's soul. Often in a fam¬ 
ily crisis, people don't need an answer; they 
just need us. They don't want or need to 
hear our superficial platitudes about their 
situation; they need our presence. It is so 
much more difficult to spend time serving 
the person rather than preaching at them. 

Only fools are quick to speak and slow 
to listen. When we are quick to speak, it 
comes across as uncaring and insensitive, 
probably because we are uncaring and 
insensitive. When we are slow to speak we 
invite true grief, true expression of emotion 
and eventually authentic healing. Your 
being there is more important than any¬ 
thing you might say. Galatians 6:1 reminds 
us to be gentle in our attempts to bring 
restoration. We need to measure our words 
and seek to connect rather than say some¬ 
thing we think is correct. Superficial stabs 
in the darkness of the unknown situation 
are anything but gentle to a troubled fami¬ 
ly. God's love is spread when we hold our 
tongues and share our hearts. 

Too Quick to Fix 
Foolish helpers also provide a solution 

before they know all the dimensions of the 
problem. It is so tempting to give a simple 
three-part plan or suggest two steps to 
healing, hoping to invoke instant change 
into the situation. Most family problems 
are too complex to be fixed quickly. Sadly, 
these problems often have been years in 
the making. 

These complex problems require a long 
process rather than a quick fix. The process 
takes time because rebuilding relationships 
and mending broken hearts and strength¬ 
ening character always takes time. We need 
to look at the bigger picture of the person's 
needs rather than our own needs to look 
good and be perceived as having wisdom. 
The wise don't try to fix — they facilitate 
the healing that God desires. 

Sometimes the best thing we can do is 
to be realistic. When we tell someone that 
this situation is not going to go away 
overnight, or acknowledge that God has 
some long-term character building to do, 
we are sincerely helping the person to be 
realistic about the future. We all want the 
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pain to go away, but often it is the pain 
that dredges out sin and allows for new 
paths of restoration to be created. 

Too Quick to Retreat 
Too often when the family problem 

does not miraculously work out, we move 
on and even reject those involved. We need 
to realize that not all family problems have 
a happy ending. All of the prayer in the 
world does not take away a person's free 
will to choose a path away from God. 
When things don't work out the way we 
"know" they should or could, we must per¬ 
severe with that family. Our tendency is to 
back away when it gets messy or looks like 
it may stay that way. It is in these messy sit¬ 
uations that God can use us the most to 
show His unfailing love. 

1 lumble submission to God's calling 
may lead us to stay with the struggling 
family and identify with them and their 
pain. Rather than treat the broken as if they 
have leprosy, we need to minister to them 
as a fellow leper. Recently, Mark and 
Colleen came into my life in the middle of 
my family crisis that did not have a happy 
ending of reconciliation. They made a 
commitment to me that they kept: to just 
be there when I needed someone. Their 
sacrifice of time has meant more than any¬ 
thing else they could have provided. They 
have not retreated. It has strengthened my 
commitment not to retreat from others. 

When we avoid these three tendencies 
of quick answers, quick fixes and quick 
retreats, we can replace them with groups, 
programs and services to meet the deepest 
needs of the family in trouble. When we 
abandon the simple and superficial, we can 
see what God does according to His own 
timing. When families start to fall apart, we 
have an opportunity to reflect the undying 
love God has for us into the broken hearts 
of those who need to experience that love. 
Your being there may be the only evidence 
that God is there for them in their time of 
suffering and brokenness. 

Stephen Arterburn, host 
of New Life Live, is the 
founder of Women of 
Faith and a best-selling 
author of more than 40 
books. Reach him at 
Sa rterbu rn @newl if e. com. 

PRO-llfE 

Wanda Franz, Ph.D. 

D.C. studios in 1985, Pro-Life Perspective 

has attracted millions of listeners from coast to 

Pro-Life Perspective is the 

official radio program of the 

National Right to Life Committee, 

the nation’s largest pro-life group. 

First broadcast from our Washington 

coast - an audience that continues to grow. 

Hosted by NRLC president, Dr. Wanda Franz, 

and often featuring prominent pro-life guest 

speakers, Pro-Life Perspective is the best way for 

pro-lifers across America, including your listeners, 

to stay informed on current life issues. 
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As the 21 st century progresses, it is 
clear that our culture is at war with 
the institution of the traditional fami¬ 

ly like never before. Parents who wish to 
instill biblical values in their children - or 
even just teach them a basic sense of right 
and wrong - face an uphill battle. It's diffi¬ 
cult, after all, for moms and dads to instruct 
their children in what it means to be moral 
when the culture is telling them that morality 
doesn't exist. 

But what is the root cause of this conflict? I 
believe that the single greatest threat to family 
stability in 2003 is the prevalence of postmod¬ 
ernism. It is the sickness from which all of the 
other symptoms grow: sexual immorality, abor¬ 
tion, divorce, pornography, etc. This system of 
thought teaches that truth is unknowable -
whether from God (whom postmodernism 
perceives as a myth) or from man (who has no 
right to speak for the rest of us). In fact, for the 
postmodern mind, "truth" varies according the 
perceiver. Nothing is right or wrong; nothing is 
good or evil; nothing is positive or negative. 

The State of the 
Family in 2003: a 

Study in Navigation 
by Dr. James C. Dobson 

nation of 6 million Jews 
and other "undesirables" in 
World War II was immoral. Why? 
Because the idea of morality itself is bogus! 

Addressing our theme, what does this 
moral relativism have to do with the tradi¬ 
tional family? Everything, in fact. It makes 
parents' efforts to raise their children "in the 
fear and admonition of the Lord" (Ephesians 
6:4) exponentially harder. This philosophy 
has given free rein to every evil influence on 
family life. Young children, and particularly 
boys, are enticed by our permissive culture 
into terribly destructive behavior that would 
have been stopped cold in its tracks by previ¬ 
ous generations. 

Postmodernism teaches children, teens 
and adults that they owe their existence to 
random chance in a chaotic universe with no 

Everything 
is relative. All that 
matters is "what's right for me and what's right 
for you." 

Postmodernism's Problem: No 
True North 

To say that something is inherently wrong 
implies that a great ludge sits somewhere in 
the heavens issuing ultimate values and com¬ 
mandments for the world. But the postmod¬ 
ernist is convinced that no such Authority 
exists. In the absence of a Supreme Being, tol¬ 
erance becomes a "god" who endorses any¬ 
thing and everything - except Christian 
beliefs. This line of thinking can be seen 
throughout our culture, on every level. For 
example, there are some college professors 
today who would seriously contend that not 

Continued on page 28 
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design and no Designer. We are accountable 
to no one. We have no inherent value as 
human beings and no significance beyond 
our short journey on the river of time. No 
wonder self-esteem is at an all-time low while 
disrespect for others is at an all-time high. 

On an immediate level, the most aggressive 
purveyor of postmodernism and its accompa¬ 
nying baggage is the entertainment industry. 
Sex and violence in their most despicable forms 
are readily available to children through televi¬ 
sion, movies, CDs and the Internet. Meanwhile, 
parents are either too busy to intervene or too 
helpless to stem the tide. 

Columnist Ellen Goodman wrote an 
insightful article about this phenomenon in 
the Boston Globe a few years ago. She rightly 
observed, "Americans once expected parents 
to raise their children in accordance with the 
dominant cultural messages. Today they are 
expected to raise their children in opposition." 

Ibis assault on the family isn't being car¬ 
ried out only by the entertainment industry, 
however. We also see it in the "safe-sex" ideolo¬ 
gy being preached in our public schools, in the 
influence of homosexual activists on our courts 
and legal system and in our society's continued 
acceptance of the practice of abortion. Only in 
a culture like ours could we celebrate human 
dignity and racial harmony as precepts in one 
breath, and in the next advocate the killing of 
the elderly, the unborn and even full-term 
healthy babies as they exit the birth canal! The 
postmodern mind has no trouble embracing 
such contradictions because, as we have already 
established, what is "true" or "right" depends 
on one's personal feelings. 

Rediscovering a Compass 
Thankfully, there have been encouraging 

signs over the past couple of years that fami¬ 
lies might not have to "go it alone" in the 
battle to defend morality and preserve tradi¬ 
tional principles. Many of our elected leaders 
are demonstrating a renewed willingness to 
listen to the concerns of American families 
and to enact laws that respect the Judeo-
Christian values upon which our nation was 
founded. I believe that the situation in 
Washington is more encouraging now than it 
has been in the past 30 years. 

This renewed commitment on the part of 
our leaders to embrace policies that clearly 
distinguish between "right" and "wrong" can 
be seen in a number of arenas, such as the 
rise in federal funding for abstinence-based 
sex education programs. The most encourag¬ 
ing progress, however, has been made in the 
battle to defend the sanctity of human life. 
For the first time since Roe v. Wade, some 

leaders in Congress and the White House are 
together taking a long, hard look at issues 
such as abortion and euthanasia, and con¬ 
cluding that such concerns do have moral 
implications, after all. The decision to termi¬ 
nate the life of a developing baby is not 
merely a question of personal preference or 
convenience. 

Consider the following legislation that is 
currently moving forward in the corridors of 
power: the Human Cloning Prohibition Act, 
which would ban all human cloning; the 
Partial Birth Abortion Ban Act, which would 
prohibit the barbaric procedure except when 
the mother's life is at stake; the Child 
Custody Protection Act, which would make 
illegal the clandestine transportation of 
minors across state lines to undergo abor¬ 
tions without parental consent; and the 
Unborn Victims of Violence Act, which would 
punish assailants who kill an unborn child 
while committing a violent crime. 

In addition, 43 states have passed 
parental-notice or parental-consent laws. A 
study in the January 18, 2003, edition of 
World magazine revealed that in states with 
parental notice laws, abortions have dropped 
by a third, and that in states with parental 
consent laws, abortions for teenagers have 
dropped by more than half. Finally, a recent 
Wirthlin poll indicates that 68 percent of 
Americans are in favor of restoring legal pro¬ 
tections for unborn babies, and a Time maga-
zine/CNN poll revealed that 65 percent of 
Americans believe life begins at conception. 
Most significantly, that same poll revealed 
that 53 percent of young women of child¬ 
bearing age (18-35) believe abortion is "mur¬ 
der." These are significant and encouraging 
developments. 

Even so, I'm sure most would agree that 
it's not primarily the government's responsi¬ 
bility to teach children about moral absolutes. 
That job rests with mom and dad. But what 
are parents to do when the pendulum of pub¬ 
lic policy is only beginning to swing back in 
their favor while the rest of the culture is still 
blissfully wallowing in moral relativism? Let 
me encourage you with the thought that, even 
though you're fighting an uphill battle - it is a 
battle well worth fighting! 

Thankfully, there are steps we can take to 
help our kids navigate the postmodern waste¬ 
land that is festering all around them. 

Navigational Points 
First, let's give priority to our children. In 

days gone by, the culture acted to shield them 
from harmful images and exploitation. Now 

it's open season for even the youngest among 
us. Let's put the welfare of our kids ahead of 
our own convenience and invest the time and 
effort to teach them the difference between 
right and wrong. They need to hear also that 
God is the Author of their rights and liberties. 
Let's teach them at an early age that He creat¬ 
ed them, loves them and holds them to a 
high level of moral accountability. 

Second, let's do everything in our power 
to reverse the blight of violence and lust that 
has become so pervasive in America. Let's 
demand that the entertainment industry stop 
filling our eyes and ears with an endless bar¬ 
rage of debauchery. Let's support legislators 
who will stand on principle, rather than cater 
to passing trends and political correctness. 
And let's hold ourselves to the highest stan¬ 
dards of personal accountability. The mantra 
"If it feels good, do it!" has filled too many 
hospitals with drug-overdosed kids, too many 
prison cells with sex offenders, too many 
abortion clinics with teenage mothers and 
caused too many tears for bewildered parents. 

There are countless practical ways that 
moms and dads can help their children safely 
navigate our postmodern world, and I will 
not expound on them here. It's sufficient in 
this article to say that the most important 
investment parents can make in their kids is 
time. It is imperative that we carve a few 
hours out of each day, away from bills, jobs, 
meetings and other engagements, to nurture 
quality relationships with our sons and 
daughters. That's a tall order in our fast-
paced, over-committed world. But for the 
sake of the young ones whom God has 
entrusted to our care, as well as the future 
well-being of our society as a whole, it is a 
sacrifice that must be made. 

Dr. lames C. Dobson is 
founder/president of 
Focus on the Family in 
Colorado Springs, CO. 
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