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Get More
Out of Your Music

he music you play can be a powerful evangelistic tool—
if you know how to maximize its message.

Solid Sounds is a radio and Internet ministry that does just
that. Daily devotionals connect Christian music lyrics to the
Scriptures—and people of all ages are using them to dig
deeper into God’s Word.

Maybe it's the emotion that music evokes. Or our concise
60-second delivery of a life-changing message. People are
accepting Christ—on a daily basis—as their personal
Savior through the “Meet Jesus” portion of the Solid Sounds
Web site.

It's more than we could have hoped for . . . and it can be a
rock-solid part of your programming too.

OLID

SOUNDS
www.SolidSounds.org

To bring Solid Sounds to your listeners,
contact GSF Media at 615.534.2000.

“Back to the Bible’s new format presents a fresh and
progressive sound while maintaining its history of
accurate Bible exposition. They take the eternal truths
of God'’s Word and make them applicable 1o our daily
problems and needs through the use of shortened
teaching periods and Q and As with a participating
(ludit’ﬂfl’. 1 em‘oumgeyou to ll'fterl to a new aﬂd
exciting Back to the Bible.”

—Ward Childerston
General Manager, WCRH Radio
Williamsport, Maryland

“Back to the Bible enjoys a rich heritage of faithfully
presenting the Word of God with clarity, quality and
relevance. Todays broadcast encourages our listeners
with a fresh and exciting presentation of God'’s Word
that is relevant and appealing. We are proud to have
Back to the Bible with Dr. Woodrow Kroll included
in our Bott Radio Network schedule of quality
Christian programs.”

—Richard P. Bott 11

Executive Vice President
Bott Radio Network

“Back to the Bible has not only remained true to its
great legacy of excellent Bible teaching, but also has
grown in its ability to communicate the great truths of
God's Word to today’s world. Woodrow Kroll is one of
todays truly gifted Bible teachers. I am thankful and
proud to have Back to the Bible as a part of our
WDCX lineup.”

—Nevin W. Larson
General Manager, WDCX-FM
Buffalo, New York

R DR. Wooprow KRroLL

BACK TO THE BIBLE

PRESIDENT AND BIBLE TEACHER




We're Changing
the Face of Radio at
Back to the Bible

No, Woodrow Kroll is not leaving, but his inspired teaching is taking on a new
“face.” How? Biblical teaching + practical application + audience involvement -
a new face for Back to the Bible. It's practical . . . it’s contemporary . . . it’s real.

Back to the Bible—the timeless message for today’s listeners.

To give your listeners the new Back to the Bible broadcast,
contact GSF Media at 615.534.2000.
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A Very Special Thank You to our affiliates for their help in connecting people to the truth of Jesus Christ.

KARI  Vancouver, BC KDKR Dallas/Fort Worth KPAS  El Paso County, TX WJIV  Upstate New York
KBBW Waco, TX KERI  Bakersfield, CA KUYL Stockton, CA WLKX Minneapolis-St. Paul
KBCL Shreveport, LA KFLB  Odessa/Midland, TX KXEG Phoenix, AZ WLNO New Orleans, LA
KBGN Boise, ID KIRV  Fresno, CA KXKS Albuquerque, NM WLV) Palm Beach/Miami, FL
KBRT Los Angeles, CA KJAK  Lubbock, TX WBRI Indianapolis, IN WNQM Nashville, TN

KCBC Sacramento, CA KJRG  Wichita, KS WETB Johnson City, TN WRIS Roanoke, VA

KCNW Kansas City, KS KKMC Salinas, CA WFAX Washington, DC WSKY Ashville, NC

KCTA Corpus Christi, TX KLTT Denver, CO WFUR Grand Rapids, M| USA Radio Network, Satellite

KDIA San Francisco, CA KORE Eugene, OR WGUN Atlanta, GA Christianity.Com, Global
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Select Religious Broadcasting was AMONEIE .' ISEMCATANBIGIST
resources in the industry and remains a preiiey e '
four decadesilater: With over 80 vears of co NN
experience, we can develop and deliver vour message in the most
cost-cffective fashion available today.

Sclect 1s currently assisting over 50 ministrics in extending the
Kingdom of Jesus Christ throughout the world.

Our staff is available to help with any of vour media service nedtisms

“Dr. Willsam R. Crews - Founder & President
Dr Freda V. Crews - Co-Founder & COO PO Box 1714 I Sparta'nhurg, SC 29304
Jared Wilkins - Executtve Director of Media Services ph: 864.585.04707 Tx:'864.583.7946
Danielle N. Lamson - Executtve Marketing Assistant www.SelectBroadcasting.org




- Prayer lines

- Customer service

- Petition dnves

- Upselling and cross-selling
- Fundraising

- 247 call centers

- Product sales

- Bilingual Communicators

a4

INBOUNDY{=21

FOR MORE THAN 23 YEARS, InfoCision has been helping

))) rcligious organizations serve their members and donors. We've come

to understand the unique needs of Christan ministries. To meet those
needs, we create customized CRM solutions and employ caring Christian
customer Communicators. These mature professionals are experts at representing

service Christian ministries. They understand your donors and are trained to build
long-term relationships.

COMMUNICATOR PROFILE:
* Average age: 40
e Average tenure: more than 4ye(u‘s
* 75% are full time
prayer * 66% are their family’s main provider
lines
A TRUSTED PARTNER
As the world’s leading telefundraiser, InfoCision provides inbound services for
more than 30 nmistries. These are just a few of the distinguished
organizations that trust InfoCision with their inbound programs.

*American Center for Law and Justice

r - *Coral Ridge Ministries
D et *World Vision
support

ilGs InfoCision

TELEPHONE MARKETING EXPERTS

petition
drives




THERE IS A TIME FOR EVERYTHING...
And there i1s...

and wellness

', > Dr. Mark Crawford ' C Kent .
caster > Dr. Ken Hemphill > Ruth Graham
2T MD > Dr Gregory antz > Chip Ingram

9, Spartanburg, SC 29304
: w?imeforhope.org
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Men and Women Filled With God

RB’s Executive Committee meets
Nthroughout the year to review the

ongoing activities of our association
and (under the authority of the Board of
Directors) to shape the policies and priorities
of NRB going forward. Three times a year
those meetings are face to face, with many
other meetings via conference call.

Most recently, we convened at the
Gaylord Texan Hotel in Grapevine, Texas. This
is the site of NRB 2006, so we combined the
Executive Committee meeting with a site
inspection. Rather than routine, this turned
out to be a rather extraordinary meeting.

One of the noteworthy customs of these
Executive Committee meetings is a time of
sharing what God is doing in our individual
hearts and lives, and a time of prayer for the
NRB. At this particular meeting, our conversa-
tion eventually settled on our collective con-
cern for revival in the church and the possible
role of NRB in such a revival.

As we went around the room, each mem-
ber of the Executive Committee agreed on the
primacy of our need for personal and corpo-
rate revival. We were struck by a number of
biblical passages, such as John 15:5, where
Jesus says, "Apart from me you can do noth-
ing.” As well as the reminder from the
Apostle Paul in Ephesians 2:5, that it was God
who “made us alive with Christ even when we
were dead in transgressions.” In addition, that
most familiar passage that begins: “If my
people, who are called by my name...”

At the end of our time together, we
agreed to covenant in prayer for revival with-
in the NRB. “Lord bring revival, and let it
begin with us,” was the sentiment. So I come
to you, the members of NRB, and ask that
you join us in prayer for revival. If we truly
want to reach the world for Christ in our gen-
eration, we must first acknowledge our own
need for revival.

Great volumes have been written on
revival, so | do not presume that my thoughts
would be of any particular value to you. Yet
so needful are we of revival that I have
included in this space the thoughts of others
1o assist us as we pray.

In describing revival Charles Finney said,
“Revival is the renewal of the first love of
Christians resulting in the conversion of sin-
ners to God. It presupposes that the church is
backslidden, and revival means conviction of
sin and searching of hearts among God’s peo-
ple. Revival is nothing less than a new begin-
ning of obedience to God.”

Robert Coleman called it “that sovereign
work of God in which He visits His own people,
restoring and releasing themn into the fullness of

His blessing."
Stephen Olford
characterized
revival as “an
invasion from
heaven that brings
a conscious aware-
ness of God.”
Relating the
intimate nature of

Dr. Frank Wright is

it, Vance Havner president of NRB.
expresses revival Contact him at
as “the church fwright@nrb.org or

falling in love with 703-330-7000.

Jesus all over again.”

D. Martyn Lloyd-Jones articulates revival
simply but elegantly, “A revival means days of
heaven on earth.”

Consistent with its transformational
nature, James Stewart defines revival as “the
people of God living in the power of an
ungrieved, unquenched Spirit.”

According to Andrew Murray, “a true
revival means nothing less than a revolution,
casting out the spirit of worldliness, making
God'’s love triumph in the heart.”

In describing its essence, Charles
Spurgeon observed that “genuine revival with-
out joy in the Lord is as impossible as spring
without flowers, or day-dawn without light.”

“In revival,” noted Brian Edwards, “the
minds of people are concentrated upon things
of eternity, and there is an awareness that
nothing else really matters.”

In speaking of our desire 10 see it come,
G. Campbell Morgan said. “Revival cannot be
organized, but we can set our sails to catch
the wind from heaven when God chooses to
blow upon His people once again.”

While acknowledging our desire for it,
Warren Wiersbe cautions us saying, “There
are no shortcuts when it comes to revival. The
church desperately needs revival, but it is not
going to come by quick and easy methods.
Evan Roberts prayed for eleven years before
the Welsh Revival broke out, and his ministry
during that remarkable time broke him physi-
cally. More than one hundred thousand people
were converted to Christ during that mighty
awakening, but it was not the result of manu-
factured meetings (they were spontaneous) or
manmade promotions. True revival goes deep-
er than that.”

Perhaps Howard Spring said it best. “The
kingdom of God is not going to advance by
our churches becoming filled with men, but by
men in our churches becoming filled with
God.” As NRB seeks to advance the Kingdom
of God through electronic media, may we too
become men and women filled with God.

ENRB
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Hombres y mujeres llenos de Dios
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| comité ejecutivo de la NRB se retine
Eduranle el ano para evaluar las

actividades de nuestra asociacion y (con
la autorizacion de la junta directiva) determinar
las politicas y el orden de prioridades de la
NRB para el futuro. Tres veces al aiio esas
reuniones son cara a cara y muchas otras veces
son teleconferencias.

Recientemente nos reunimos en el Gaylord
Texan Hotel en Grapevine, Texas, donde sera la
NRB 2006. Aprovechamos la oportunidad de
estar todos juntos para inspeccionar las
instalaciones. Y en lugar de algo rutinario, la
reunién se convirtio en algo extraordinario.

En estas reuniones tenemos por costumbre
contar lo que Dios esta haciendo en cada una
de nuestras vidas y orar por la NRB. En esa
ocasién, nuestra conversacion se torné hacia la
preocupacion que todos teniamos en cuanto a
la necesidad de un avivamiento en la iglesia y
el posible papel de la NRB en tal avivamiento.

Todo el comité ejecutivo estuvo de acuerdo
en que es primordial que haya un avivamiento
tanto corporal como personal. Varios versiculos
biblicos captaron nuestra atencién, como Juan
15:5, donde Jestis dice: “separados de mi nada
podéis hacer”. También lo que el apdstol Pablo
nos recuerda en Efesios 2:5, que Dios “aun
estando nosotros muertos en pecados, nos dio
vida juntamentie con Cristo”. Ademas, otro
versiculo muy conocido que empieza diciendo:
“Si se humillare mi pueblo, sobre el cual mi
nombre es invocado...”.

Al concluir la reunién, nos comprometimos a
orar para que haya avivamiento en la NRB.
Todos tuvimos el mismo sentir: “Sertor, envia un
avivamiento, pero que empiece en nosotros”, Asi
que, les pido a todos ustedes miembros de la
NRB que se unan a nosotros en oracion para que
haya un avivamiento. Si en realidad queremos
alcanzar a nuestra generacion para Cristo, lo
primero que debemos hacer es reconocer nuestra
propia necesidad de avivamiento.

Se han escrito grandes cosas acerca del
avivamiento; asi que no quiero presumir de
que mis ideas sean de algun valor para usted.
Pero tal es la necesidad que tenemos de un
avivamiento que me he tomado la libertad de
citar lo que otros han dicho para que nos sirva
de guia a la hora de orar.

Hablando del avivamiento, Charles Finney
dijo: “El avivamiento es la renovacion del primer
amor de los creventes, lo cual resulta en la
conversion de los pecadores a Dios. El avivamiento
implica que la iglesia se ha desviado, que hay
necesidad de que el pueblo de Dios sea redargtiido
de su pecado v de que escudrine su corazon. El
avivamiento no es otra cosa que un 1nievo
comienzo en la obediencia a Dios”.

Robert Coleman dijo que era “la obra
soberana de Dios por medio de la cual El visita

a su pueblo para restaurarlo a la plenitud de su
bendicion”.

Stephen Olford lo caracteriza como “una
invasion celestial que nos hace estar
profundamente conscientes de Dios™

Desde un punto de vista intimo, Vance
Havner expresa que el avivamiento es “que la
iglesia vuelva a enamorarse de Cristo”

D. Martin Lloyd-Jones lo expresa de una
manera simple pero elegante: “El avivamiento
es ¢l cielo en la tierra por unos dias”

En cuanto a la naturaleza transforimadora
del avivamiento, James Stewart dice que es
“cuando el pueblo de Dios vive en el poder del
Espiritu sin contristarlo ni apagarlo”

En las palabras de Andrew Murray: ‘el
verdadero avivamiento no es otra cosa que una
revolucion que nos despoja del espiritit mundano
y hace que el amor de Dios triunfe en nuestros
corazones’.

En cuanto a la esencia del avivamiento,
Charles Spurgeon decia que “as{ como no puede
haber primavera sin flores ni amanecer sin luz,
tampoco puede haber avivamiento genuino sin
gozo en el Seior”.

“Cuando hay avivamiento —decia Brian
Edwards—, la gente tiene su mente puesta en
las cosas eternas y estd consciente de que todo
lo demds no tiene importancia”

En cuanto a nuestro deseo de ver un
avivamiento, G. Campbell Morgan dijo: “No
podemos organizar el avivamiento, pero
podemos hacer que nuestras velas reciban el
viento celestial cuando Dios decida soplar sobre
su pueblo una vez mds”.

En cuanto a nuestro deseo de ver un
avivamiento, Warren Wiersbe nos advierte que:
“Cuando se trata de avivamiento, no hay atajos.
La iglesia necesita urgentemente un avivamiento,
pero no va a llegar por métodos fdciles y rdpidos.
Evan Roberts oré por once arios antes de que se
diera el avivamiento en Welsh, y su ministerio
durante ese tiempo extraordinario lo desgastd
fisicamente. Mds de cien mil personas se
convirtieron a Cristo durante ese poderoso
avivamiento, pero no fue el resultado de
campanas fabricadas (fue algo espontdneo) ni
de esfuerzos humanos. El verdadero avivamiento
no tiene que ver nada con estas cosas”.

Quizd Howar Spring lo expreso de la mejor
manera: “El reino de Dios no va a avanzar con
iglesias llenas de gente, sino con gente en
nuestras iglestas que sea llena de Dios” Seamos
también en la NRB hombres y mujeres llenos
de Dios, y sigamos extendiendo su reino por
todos los medios electronicos.

El Dr. Frank Wright es el presidente de la
NRB. Puede escribirle a: fwright@nrb.org
o llamar al 703-330-7000.
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“And how shall they hear

without a preacher:

;”

Romans 10:14 (NKJV)
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Let My People Think

At Bott Radio Network, its not how many
people we reach, but how many lives are
changed that really matters. That's why the
foundation of our formart is Quality Bible

Living On The Edge

mation, to help people grow in the Lord and
apply their Christian Faith in their daily lives.
Our format is 2,000 years old, but it is as up

to date as tomorrow’s headlines. God’s Word

Dick o Teaching — with Christian News and infor-  presented with truth and clarity still reaches
Wy Asenviceof .. BOTT RADIO NETWORK
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It's not how many people we reach...

its how many lives are changed.

— Getting The Word Of God... Into The People Of God —
With Quality Bible Teaching, Christian News And Information.

BorT RapI0 NETWORK and its format have literally
revolutionized my walk with the Lord. Thank you for
changing my life forever. MR — St. Louis, MO

T've been a Christian for 20 years and I had a great

loss in my life. Through it all God has used your programs
to minister to my grieving heart. I thank God for

Borr Rap1o NETWORK because it has been an inspiration
to my life. J.McN. — Kansas City, MO

I was away from God, but scanned across BOTT RaDIO NETWORK and began listening
every evening on the way home from work. I am so happy to say I've rededicated my
life to Him in a depth that I have never known before. D.E — Oklahoma City, OK

I strayed away from God, came back and every time I turned on the radio,
BorT RapIo NETWORK was still there providing the messages I needed. Thank you
very much for your existence. TR — Modesto, CA

I started listening to BOTT RADIO NETWORK and became a Christian. You've

been a blessing by assisting me in becoming a Godly father and husband. v
B.E — Memphis, TN ‘ ‘

Listening to BoTT RADIO NETWORK led me to know Christ as my
Savior. As I listen every day, it helps me to grow in the Lord, stay
informed about what is truly happening in our world and what
we can do about it. B.C. — Wichita, KS

and changes the hearts and lives of those who  change in the hearts and lives of people in

have ears to hear. Thank you to the many  America... as well as the rest of the world.

program ministries we broadcast. They share

_ Be assured, if your program is on
our purpose to get the Word of God into the BorT RapIO NETWORK ...

4

Rich Bott, II
Exccutive Vice President

You’re In Good Company!

people of God! It’s the only way to effect real

10550 Barkley * Overland Park, KS 66212 « (913) 642-7770 www.bottradionetwork.com

KCVT-FM KAYX-FM KSCV-FM KMCV-FM KICV-FM  KLTE-FM KCRL-FM KLCV-FM KCVN-FM
Topeka Richmond  Springfield Jefferson City ~ St. Joseph  Kirksville ~ Sunrise Beach  Lincoln Nebraska




Farewell

s I conclude my three-year term as
AChairman and CEO of NRB, many

thoughts fill my mind. First and
foremost, [ am humbled and grateful to
the Lord for the opportunity to serve you
for these past few years. Thank you for
your encouragement, support, and friend-
ship. Accordingly, I would like to leave
you with some parting thoughts.

Twenty-three years ago (1982}, |
attended my first NRB Convention. Little
could I imagine the various changes that
would (and would not) occur within the
Christian broadcasting industry over the
next two decades. At the time, Pat
Robertson, Jim Bakker, and Paul Crouch
each had a developing 24-hour cable tele-
vision network. Unrelated to that, but at
the same time, NRB was experiencing seri-
ous racial division within its membership
despite the enormous popularity the asso-
ciation was experiencing in general, and
certain Christian broadcasters were experi-
encing in particular.

At the same time, cable television was
quickly, and quietly, becoming the elec-
tronic media (giant) of choice in America.
As Chairman of NRB, I am obligated to
sound a certain alarm of warning: The
cable TV industry has not added one evan-
gelical or family-friendly Christian TV net-
work nationwide in these past 23 years!
Since CBN, PTL, and TBN first began to be
carried on cable over 25 years ago, NOT
ONE of our networks have been given
national carriage, despite the existence of
over 25 different Christian TV networks
programming 24 hours a day. Unless a
Christian programmer owns an FCC license
(in one individual local market) with
“Must-Carry” status, they are not granted
access even in a small local market.

For example, NRB member FamilyNet
does an outstanding job of programming
wonderful shows 24/7. Not unlike CNN,
HBO, BET, MTV, TBS, TNT, VHI1,
Showtime, ESPN, The Weather Channel,
The FOX News Channel, MSNBC, QVC,
etc., FamilyNet is not a television network
that owns FCC TV licenses. However,
unlike its secular counterparts, FamilyNet
(at the writing of this article) has not been
able to gain access on cable in their own
hometown cable systems of Dallas/Fort
Worth, TX. Other than TBN, no other
Christian network has access to 40 million
cable homes 24/7. This number of “40

million cable subscribers” is the cable
industry’s number of critical mass neces-
sary for a network to be successful.

The Christian television industry is
like a small forest village within a country
made up of many forest villages. The
Christian television village is the one that
possesses clean pure water. The many
other viilages throughout the country aiso
possess water, but their water is contami-
nated. None of the villages, including the
Christian village, have an effective way to

distribute their water to the entire country.

The cable industry is like a huge metro-
plex in the forest disguised as a village,
which quietly became WaterCity: literally
laying pipelines into every home of every
village in the country, pumping contami-
nated water in and out daily. Despite the

We must gain
greater access
for the Gospel.

hundreds and thousands of pipelines
installed, they refuse to provide even a
few pipelines to carry clean pure water to
people and feel that one small awkward
pipe already installed is enough for all of
the villages in their country to receive
pure clean water.

As | depart the office of NRB
Chairman, I implore you to make this an
important agenda item for NRB to wrestle
through and resolve. We must gain greater
access for the Gospel. This past year, |
began laying a foundation for NRB to
build upon and attempt to do just that. |
appointed a seven-member committee,
which has since been formalized into a
separate corporation called NRB Network.
Owned by NRB and yet governed by a
separate Board of Directors, the group’s
charge is to use the collective wisdom,
influence, resources, and artistic creativity
of the association to develop a brand new
TV network (pipeline) that will have
access on satellite and cable globally.

I have not allowed my name to stand
for reelection to the Executive Committee
in order to avoid conflicts of interest, and
to gain freedom from the needs and obli-

gations of NRB
as | pursue the
development of
my own TV net-
work. With the
help and grace
of the Lord, (and
a little help from
some iriends), |

intend to build a  NRB Chairman/CEO

. - Glenn R. Plummer is
major television

S president/CEO of
force in o, ..
America. Pl Christian Television

merica. TIeaS€  Network in Southfield,

pray for LHSEE l M. Contact him at
journey into the  pastorplummer@aol.com
forest — I'm or 248-559-4200.

told that there
are ferocious beasts out there, and that
WaterCity (that huge place disguised as a
village) is a tough place to navigate
through. Remember, I'm just a village boy,
but when this is all over, I intend to be
the big city boy, who infiltrated WaterCity
for the benefit and furtherance of the
village of God. People throughout the
country desperately need clean pure water
... too many are dying from contamina-
tion. One of the unique things about our
water is that it has the power to actually
heal the effects of water contamination!
My journey is critically necessary, so,
again, I ask you to please pray for me.

With my departure, Dr. Frank Wright
becomes the first NRB President who will
also be the CEO, a designate shifting from
NRB Chairman to NRB President. Having
also served as NRB President during my
first year as Chairman, I know firsthand
the vital importance of that position’s
responsibilities. Since 1 was involved in
the process of hiring Frank and have
worked very closely with him for the past
two years, | can say that he is absolutely
the “Wright” man for the job. Frank is a
wonderful person, extremely capable, and
an outstanding and godly executive. [ am
thrilled that God has His man serving as
NRB President!

Thank you again for allowing me to
serve you all. It has been the ride of a life-
time!
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Despedida

1 concluir mi periodo de tres afios
Acomo presidente de la junta y

director ejecutivo de la NRB,
muchas cosas me vienen a la mente.
Primero que nada, doy gracias al Sefior por
la oportunidad de haberles servido a
ustedes estos tres afos. Muchas gracias por
su dnimo, su apoyo y su amistad. He aqui
algunas reflexiones que les dejo al partir.

Hace veintitrés aios (1982) asisti por
primera vez a la Convencién NRB. No me
imaginaba los cambios que se darian (y los
que no se darfan) en las comunicaciones
cristianas en los dos decenios siguientes.
En ese entonces, Pat Robertson, Jim Bakker
y Paul Crouch estaban desarrollando su
propia cadena de televisién por cable de 24
horas. Al mismo tiempo, pero sin relacion
a lo anterior, existia division racial entre
los miembros de la NRB, a pesar de la
gran popularidad que la organizacion
estaba ganando en general, y algunos
comunicadores cristianos en particular.

La television por cable estaba
convirtiéndose rdpidamente, y
calladamente, en el medio electrénico
(gigante) favorito de EE.UU. Como
presidente de la junta de la NRB debo
sonar una alarma: en los tltimos 23 aiios
la TV por cable no ha aiiadido a sus filas
ninguna cadena de TV cristiana o
enfocada a la familia. Desde que CBN,
PTL y TBN empezaron a transmitirse por
cable hace mds de 25 afios, NI UNA SOLA
de nuestras cadenas recibe cobertura
nacional, a pesar de que hay mds de 25
cadenas de TV cristianas con programacion
las 24 horas del dia. A menos que un
programador cristiano tenga una licencia
de la FCC (en un mercado local) que le
dé el estatus de “Must-Carry”, no le
dardn acceso ni siquiera en un mercado
pequeiio.

Por ejemplo, la FamilyNet tiene una
programacion excelente las 24/7. La
FamilyNet no es una cadena de televisién
que tiene licencias de TV de la FCC, como
las tienen CNN, HBO, BET, MTV, TBS,
TNT, VH1, ESPN, FOX News, MSNBC,
QVC, etc. Y, a diferencia de sus homdlogos
seculares, la FamilyNet (hasta el presente)
no ha podido conseguir acceso a los
sistemas de cable de su localidad, en
Dallas/Fort Worth, Tx. Aparte de TBN, no
hay otra cadena cristiana que tenga
acceso a 40 millones de hogares las 24/7.
La cifra de “40 millones de abonados” es

la cifra de masa critica que el sector de la
TV por cable considera necesaria para que
una cadena tenga éxito.

La television cristiana es como una
pequeia aldea en un pais compuesto de
muchas aldeas. La aldea con television
cristiana es la tnica que tiene agua pura.
Las otras aldeas tienen también agua, solo
que estd contaminada. Ninguna aldea, ni
siquiera la cristiana, tiene una manera
eficiente de distribuir el agua a todo el
pais. Por otro lado, la televisién por cable
es como una gran metropoli disfrazada de
aldea que calladamente llegé a ser la
proveedora de agua de ese pais: con
tuberfas que llegan a todas las casas de
todas las aldeas para enviar y sacar
diariamente agua contaminada. A pesar
de los miles de tubos que tiene instalados,

Debemos conseguir
un mayor acceso
para el Evangelio.

rehtisa facilitar algunos cuantos para que
lleven agua pura a la poblacién y cree que
el tubo pequefio y poco prdctico que ya
hay es suficiente para llevar agua pura a
todas las aldeas.

Al dejar mi puesto como presidente
de la junta de la NRB, les ruego que
consideren esto un punto sumamente
importante al que la NRB debe hallarle
solucién. Debemos conseguir un mayor
acceso para el Evangelio. El afio pasado
comencé a poner las bases sobre las
cuales la NRB pudiera edificar y tratara de
ganar ese acceso. Nombré un comité de
siete miembros que ahora es una entidad
aparte que se llama la Red NRB. La funcién
de este equipo, que pertenece a la NRB
pero tiene otra junta directiva, es hacer
uso de la sabiduria, la influencia, los
recursos y la creatividad artistica de la
asociacién para organizar una red de TV
nueva a la que se podra acceder por
satélite y cable en todo el mundo.

Como voy a estar ocupado organizando
mi propia red de TV, he pedido que no se
me considere para ser reelegido a la junta
directiva, pues quiero evitar el conflicto de
intereses y poder hacer a un lado las

responsabilidades
con la NRB. Con
la ayuda y gracia
del Seiior (y de

unos hermanos

también), quiero
levantar una gran
red de TV en los
EE.UU. Les ruego

que oren por mi ’ng C'I,?ai}: ;nan/ CEO
lenn R. Plummer is

Z::sn g?d:;:‘ahae president/CEO of

. ’ Christian Television
qxdo que’hay Network in Southfield,
fieras ahf, y que la  pgy contact him at
gran metrépoli pastorplummer@aol.com
(esa ciudad or 248-559-4200.

enorme disfrazada
de aldea) es muy dificil de cruzar. Tengan
presente que solo soy un aldeano; pero
cuando todo esto concluya, habré infiltrado
la gran metrépoli para beneficio y
desarrollo de la aldea de Dios. Hay mucha
gente por todo el pais que necesita
urgentemente agua pura. Muchos estdn
muriendo debido a la contaminacién. Una
de las particularidades del agua es que
tiene la propiedad de sanar los estragos
causados por el agua contaminada. Lo que
estoy emprendiendo es muy necesario, por
tanto, les ruego otra vez que oren por mi.
Al partir yo, el Dr. Frank Wright se
convertird en el primer presidente general
de la NRB que sea también el director
ejecutivo. Como también fui presidente
general de la NRB durante mis primeros
anos como presidente de la junta, conozco
muy bien la importancia que tiene este
puesto. Como tomé parte en el proceso de
contratar a Frank y he trabajado muy de
cerca con él en los ultimos dos afios,
puedo decir con toda confianza que él es
el hombre indicado para este puesto. Frank
es una magnifica persona. es sumamente
capaz y es un ejecutivo piadoso y ejemplar.
iQué genial que Dios tiene al hombre
indicado como presidente de la NRB!
Muchas gracias otra vez por haberme
permitido servirles. Ha sido un viaje de
toda una vida.
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Our Mission is to teach
the Bible with clarity
and relevance so that
unbelievers will be
converted, believers
will be established and
local churches will be
strengthened.

10 years of proclalmmg the Truth
of God's VVord '




“Truth for Life is an absolute favorite with our audience “We are so grateful to partner with a ministry that

at KGNW. Every show is a matchless blend of rock solid understands how important it is to communicate God's
bible teaching, vibrant analogies, and charming accounts Word right into the heart of where people are living today.
of Scottish upbringing, all knitted compactly together Great communication of the great Truth, always with

with Alistair’s distinctive humor and wit. Many of us have practical application and insight.

been encouraged and edified by the teaching ministry Congratulations to you, Alistair, and the entire staff at

of Truth for Life, and look forward to each day's program. Truth for Life on 10 very successful years. We look forward
The KGNW family of Seattle, Washington want to wish to the continued growth of Truth for Life and to your
Alistair, his family and the entire Truth for Life staff creative and dramatic words of hope to the coming

a very happy 10th anniversary, and may God continue to generations, equipping them with truth, understanding

bless this very unique and much loved ministry. and encouragement. It is a blessing to present Alistair and

— David Fitts Truth for Life to the central
General Manager Texas community.
Salem Radio Group — Gene Bender. GM,
of Seattle KIXL-AM, Austin, TX
8:00AM. M-F

12:30 PM. M-F

“Truth for Life is one of our
"anchor” programs on “The
Light” Radio Network. [ can
honestly say that I turn the
radio up at gAM when Alistair
comes on the teach. His insight into
the scripture and his ability to

“Alistair adds his voice to the
chorus of truth tellers heard
on WCRF. His straight-forward
words get the attention of our
listeners. Congratulations on the
\\& 3 tremendous growth and ministry

contextualize the Word of God with = < for Truth for Life over these PaSt
our culture is actually "fun” I P ten years. To God be the Glory.
to listen to. e o ” Dick Lee, SM. WCRF-FM. Cleveland
. : . : . | » 12:30 PM. M-F
Congratulations to Alistair and 3 }é&\ ®
the staff of Truth for Life for L " % @ »
your faithfulness to stay the o N “When we consider Christian broadcasters,
course these past ten years. It is we are mindful that eternity is on the line. Under God's power, Alistair’s
the Word of God that changes lives. colorful style of biblical preaching reveals his single-minded concern for a
Thanks for being true to The Word.” dying world. Along with thousands of our listeners, we couldn’t imagine a
Ric McClary, GM morning without his voice. Congratulations on your 10th anniversary Alistair
“The Light " Radio Network. and the entire staff. The best is yet to come.”
Vermont/New Hampshire. 9:00 AM. M-F Gordon Marcy, General Manager. Salem Radio Group of Louisville. 8:00 AM, M-F

truthforhfe

Where the learning is for living.




FCC Indecency Enforcement

s 2005 opens, it is unclear whether
ACongress will actively consider new

broadcast indecency legislation this
year—but the Federal Communications
Commission’s continuing enforcement of
existing restraints means that the topic will
remain visible for some time to come.
Recent FCC decisions indicate that the
agency is attempting to set some opera-
tional guidelines for licensees. However,
the process is difficult, and the five
Commissioners do not always agree on
where the lines should be drawn.

Given the many high-profile indecency
developments in recent weeks, it is not sur-
prising that little public attention has been
paid to the complaints that the agency dis-
missed. By the end of 2004, the
Commission had negotiated its third major
consent decree of the year to resolve pend-
ing indecency investigations. The latest,

Draws Some Boundaries

aired the program, as well as Fox itself,
should be fined.

Both Viacom and Fox have stated that
they intend to take their cases to court if
need be. However, the two proceedings are
still in relatively early stages of administra-
tive litigation before the Commission; it
could be 2006 before either matter reaches
an appellate bench.

In the meantime, the FCC has taken
the somewhat unusual step of publicly
announcing its dismissal of complaints
against episodes of three series: Fox's Keen
Eddie, NBC’s Coupling, and WB's Off
Centre. Those decisions provide a glimpse
into the agency’s current thinking on
where it may legally draw a line between
material that is, in the words of
Commissioners Kathleen Abernathy and
Jonathan Adelstein, “actionably indecent”
versus that which is simply “objectionable

Recent FCC decisions indicate that the
agency is attempting to set some opera-
tional guidelines for licensees. However,
the process is difficult, and the five
Commissioners do not always agree on
where the lines should be drawn.

involving Viacom, ended probes into sever-
al broadcasts, including a now infamous
Opie & Anthony radio program concerning
a sexual stunt in St. Patrick’s Cathedral.
Under the terms of the settlement, Viacom
agreed to make a voluntary payment of
$3.5 million to the U.S. Treasury and to
institute new procedures to avoid future
violations.

However, the Viacom consent decree
specifically exempted the Super Bowl|
“wardrobe malfunction™ incident from the
settlement. The company is contesting the
FCC’s finding that the Super Bowl! half-
time show, which featured a brief glimpse
of singer Janet Jackson’s breast, was inde-
cent. Fox, oo, is contesting a recent
agency finding that its broadcast of a
Married by America episode violated the
rules—and that 169 network affiliates that

or in bad taste.”

Of the three cases, the five
Comimissioners unanimously agreed only
on Coupling. The FCC determined that
although the program focused primarily on
sex and repeatedly employed dialogue full
of sexual innuendo and double entrendre,
the material was not actionable because it
lacked “explicit or graphic depiction|s] or
description[s].”

The Commissioners split ranks on the
other programs, with Michael Copps and
Kevin Martin in dissent in both cases. The
challenged Keen Eddie episode involved a
prostitute used in connection with illegal
trafficking in horse semen. The majority
determined that the program, while likely
offensive to some viewers, was not “suffi-
ciently explicit or graphic” to be deemed
indecent. The FCC noted that “[t]he

woman is at all times
fully clothed, and is
never seen touching or
even approaching the
horse.”

That conclusion pro-
voked a direct response
from Commissioner
Martin: “Despite my
colleagues’ assurance
that there appears to be
a safe distance between
the prostitute and the
horse, | remain uncom-
fortable.”

Two episodes of
Off Centre attracted
complaints because of
dialogue that mixed
sexual content with, in
one instance, “sus-
tained and repeated references to excretory
activities” and, in the other, jokes involv-
ing urological treatments. Although both
presented “a close case”, the Commission
majority decided that material was not suf-
ficiently explicit or graphic to be action-
able, particularly because neither depicted
sexual or excretory organs or activities.

In both cases, Commissioners
Abernathy and Adelstein provided a joint
“separate statement” to explain their rea-
soning. They noted that while, as parents,
they would bar their own offspring from
watching the programs but “whether a pro-
gram is suitable for our children is not the
standard that as Commissioners of this
agency we must apply.... We are ... com-
pelled by the Constitution not to overreach
our limited authority and impose our taste
and personal judgments on the rest of
America.”

NRB is engaged in monitoring indecen-
cy enforcement activity and recently
expressed some concern over Chairman
Michael Powell’s public statements about
the fall broadcast of Saving Private Ryan, a
movie set on World War II battlefields that
featured profanity-laced dialogue.
Complaints concerning that broadcast
remain pending at the agency.

Richard E. Wiley, a
partner in the
Washington, DC, law
firm of Wiley, Rein &
Fielding, is a former
Chairman of the
Federal Communi-
cations Commission
and serves as
Washington counsel
for NRB. Rosemary C.
Harold, a partner in
the firm, assisted him
in the preparation of
this article.
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The wonder and beauty of God is
that He has given each of us similar
paths in life to propagate the gospel
around the world. Son
Broadcasting is honored to work
along side broadcasters and
ministries, who in a spirit of love
and unity, have worked together to
touch the world with the "Life-
Changing" message of Jesus Christ.

Our prayer is that you will experience His fullness of joy
and pleasures forever more. These are members of our
family who have chosen to be part of the path of life!
In His service.

Betarmino Blackie Gonzalez
President-Son Broadcasting Network
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La FCC establece algunos limites

a empezo el 2005 y adin no se sabe
si este ano el Congreso considerard
un nuevo proyecto de ley en cuanto
a la inmoralidad en las comunicaciones.
Como la Comision Federal de
Comunicaciones (FCC, por sus siglas en
inglés) sigue haciendo que se respeten las
restricciones vigentes, eso indica que el
tema estard en boga por algtin tiempo. Las
decisiones recientes de la Comision indi-
can que ésta estd tratando de establecer
normas para los que tienen licencias. Pero
el proceso no es facil, y los cinco comi-
sionados no siempre estan de acuerdo en
cuanto a los limites.

Dada la prominencia de los hechos
inmorales de las recientes semanas, no es
de extranarse que se le haya dado poca
atencion a las quejas que el departamento
no quiso considerar. Para finales del 2004,
la Comision habia gestionado el tercer

La empresa Fox también esta refutando la
conclusion reciente de la Comisién de que
uno de los episodios de Married by America
incumplia con las normas, y que Fox y 169
afiliados que transmitieron el programa
deberian ser multados.

Tanto Viacom como Fox han declarado
que de ser necesario llevaran su caso hasta
los tribunales. Pero los dos casos atin estan
en las primeras etapas de litigio adminis-
trativo ante la Comision; es posible que sea
hasta el 2006 antes de que alguno de los
casos llegue a un tribunal de apelaciones.

Entre tanto, la FCC ha anunciado
publicamente su rechazo de quejas contra
episodios de tres series: Keen Eddie, de
Fox; Coupling, de NBC, y Off Centre, de
WB. Estas decisiones dan una idea de lo
que la Comision considera la posible
division entre lo que, segun las palabras
de los comisionados Kathleen Abernathy y

Las decisiones recientes de la Comision
indican que ésta esta tratando de estable-
cer normas para los que tienen licencias.
Pero el proceso no es facil, y los cinco
comisionados no siempre estan de acuerdo
en cuanto a los limites.

decreto de consentimiento mds importante
del ano para solucionar las investigaciones
sobre inmoralidad pendientes. El mds
reciente -que involucraba a Viacom- finalizé
las investigaciones de varios programas,
entre los cuales figura el programa de radio
Opie & Anthony sobre una treta publicitaria
inmoral en la catedral de San Patricio.
Seglin las condiciones del acuerdo, Viacom
aceptd pagar $3.5 millones al Tesoro de
EE.UU. e iniciar procedimientos para evitar
mds incumplimientos en el futuro.

Sin embargo, el decreto de consen-
timiento de Viacom excluyd especifica-
mente del acuerdo la “falla en el vestuario”
durante el Super Bowl. La empresa estd
refutando la conclusién de la FCC de que la
funcién del medio tiempo del Super Bowl,
en la que se ve brevemente uno de los
senos de Janet Jackson, fue algo inmoral.

Jonathan Adelstein, es “inmoralmente
enjuiciable” y lo que es “censurable o de
mal gusto”

De los tres casos, la Comisién solo
estuvo de acuerdo unanimemente en el de
Coupling. La FCC determinéd que si bien el
programa era principalmente sobre sexua-
lidad y tenia muchas insinuaciones
inmorales y de doble sentido, no era enjui-
ciable porque carecia de “descripcion [es]
y representacion [es] explicitas o grdficas”™

En cuanto a los otros programas, la
Comision quedd dividida al estar Michael
Copps y Kevin Martin en desacuerdo en
ambos casos. El episodio de Keen Eddie en
cuestion presentaba a una prostituta par-
ticipando en el tréfico ilegal de semen de
caballo. La mayoria estuvo de acuerdo en
que el programa, si bien podria ser ofensi-
vo para algunos televidentes, no era lo

“suficientemente explici-
to o grdfico” como para
ser tildado de inmoral.
La FCC dijo que “la
mujer siempre esta com-
pletamente vestida y
nunca se ve tocando

el caballo ni acercan-

Richard E. Wiley,

E socio del bufete
dose a este”. Wiley, Rein &

Esta conclusion Fielding, en
provoco una respuesta Washington, DC, es
del comisionado expresidente de la
Martin: “No estoy con-  FCCy funge como

asesor legal de la
NRB en Washington.
Rosemary C. Harold,
socia del bufete, lo

forme, a pesar de la
opinién firme de mis
colegas de que parece
haber una distancia

razonable entre la ;r:::rsgi(;: de este
prostituta y el caballo”. e 0

Dos episodios de
Off Centre suscitaron
quejas porque en el didlogo se mezcla
contenido sexual con, en un ejemplo,
“referencias continuas y repetidas a
hechos excretorios” y, en otro, bromas que
tienen que ver con tratamientos uroldgicos.
Aunque los dos eran un “posible caso”, la
mayoria de la Comision decidi6 que el
contenido no era lo suficientemente
explicito o grafico para ser enjuiciable, en
especial porque en ninguno se veian
organos ni hechos excretorios ni sexuales.

En ambos casos. los comisionados
Abernathy y Adelstein dieron una
“declaracion aparte”. Dijeron que si bien
como padres ellos no permitirian a sus
hijos ver tal programa, pero “que un
programa no sea apto para menores no es
la norma que como comisionados de este
departamento hemos de aplicar... Nos
vemos... forzados por la Constitucién a no
excedernos en nuestra limitada autoridad e
imponer nuestro gusto y juicio personales
en los demds ciudadanos™.

La NRB da seguimiento al cumplimien-
10 de las normas y recientemente expreso
su inquietud en cuanto a las declaraciones
del presidente Michael Powell sobre la
emision por TV de Saving Private Ryan,
una pelicula sobre la Segunda Guerra
Mundial en la que abundan las blasfemias.
Las quejas en cuanto a esta emision atin
estdn pendientes en la Comision.
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TRADETALK

Unquestionably One
of Christian Radio’s

Great Resources

¥ “You need to give your
audience only two
things: programs they
want to hear and pro-
grams that are beneficial
to them. The Bible
Answer Man with Hank
Hanegraaff offers them
both.”

—RON WALTERS
Vice President, National Program
Development and Ministry
Relations, Salem Communications

W “The Bible Answer
Man broadcast is an
invaluable partner in
our mission to get the
Word of God to the peo-
ple of God. Each
day Hank engages our

Bible Ajs;er Man

with Hank Hanegraaff

—RICH BOTT

Christian Research Institute - PO. Box 7000 + Rancho

listeners with answers lenges, encourages, and

from God’s Word to inspires all listeners to
help them not only dig deeper into God’s
define what they Word. He is a great

believe, but also defend defender of our faith.”

it. We are proud to have
the Bible Answer Man
with Hank Hanegraaff
included in our Bott
Radio Network sched-
ule of quality Christia
programs.”

—FRANKLIN GRAHAM
President, Samaritan’s Purse

Executive Vice President,
Bott Radio Network

“The Bible Answer
Man, Hank Hanegraaff,
takes on difficult sub-
jects but always chal-

Contact KMA Direct Commumications at 1-800-562-4161

@
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The Radio Committee: NRB’s “Engineer”

hairing the NRB Radio Committee
has been a joy, and has made me

very aware of the many changes in
the field of radio. We've seen growth in
the number of stations owned by a group,
growth in the number of stations that pro-
gram music exclusively, growth in the
number of talk show hosts with biased
viewpoints, and a growing emphasis on
the programming strategy of including
more news. However, the greatest growth
of all has been in the area of technical
development.

Every year in the Convention Exhibit
Hall, there are wonderful new products on
display. Did you know that there is a hand-
carried transmitter that can be used in
remote locations? What a marvelous tech-
nical achievement... and good news to pen-
etrate the darkness! Moreover, in Anaheim,
the new NRB Tech Lab track will have
demonstrations of new equipment.

Radio Ink recently published its Book of
Lists, a review of important people groups

and newsmakers. What pleased me most
was a list of “Most Admired Engineers in
Radio” as one of the categories. You see, it
has always been my belief that the most
important person at a radio station is the
engineer... because that person’s job is to
keep the station on the air. The engineer is
not the one recognized in news releases
when the Arbitron report is released, but is
the one who has to work with all of the sta-
tion personalities, including different owners.
The engineer is not the one who is through
at the end of the work day, but is the one
who is called in the middle of the night to
fix something — even if its means tramping
through the snow to the transmitter site. The
engineer’s job is to keep the station on the
air, to do so within the compliance require-
ments of the FCC (regardless of the type of
station: AM, FM, LPFM), and thus protect
the station owner’s license.

So, here's the segue: | see the NRB
Radio Committee as the “engineer” for NRB
member stations. We plan workshops

Removing the Unnecessary

erhaps more than any other compo
Pnenl, poor web site architecture will

most likely lead to overall web min-
istry failure. The reason is simple: the site
is designed for your target audience to
interact with you in a particular way.
Without a clear architecture, you risk con-
fusing your audience, motivating the
wrong actions, or simply turning your visi-
tors away.

Your site architecture is a blueprint,
and there are four main things that it must
do: categorize information; clarify the rela-
tionships between that information; provide
the necessary functionality of each page;
and supply the desired content types on
each page.

Basic guidelines for removing the
unnecessary:

It’s not about you. More positively, it’s
about the psychology and interests of your
audience. Obviously, what your ministry
does and how it ministers to people is
important, but try putting yourself in the
shoes of your target audience and thinking

about how they will be using your site.

Use no more than seven main cate-
gories: reduce, consolidate and eliminate.
Determine what categories you think your
site visitors will want. Everything about
your organization must fit into no more
than seven categories, so pick them well.

Make main category names obvious to
web site visitors. Ministries often use
“organization-speak” on their sites. Because
they are so accustomed to the internal
names that they give things, they make the
mistake of thinking that site visitors will be
familiar with them as well.

Out of your site architecture, navigation
will naturally follow. Navigation is simply a
set of tools to help people find their way
around a site. You should provide several
types of navigation for your site visitors,
including:

Main Navigation: allows navigation
across major categories of your site. It can
either be a left-navigation or top drop-down
navigation, but it needs to be in the same
place on every site page.

(including FCC) that pro-
vide information to serve
your needs and to keep
you current regarding
the responsibilities of an
owner, and we want you
to go back to your

radio station(s) and

use what you have
learned to serve your
community of license

in an even better way. We also provide
information to the best of our ability when
you contact us. We do it all, because we
see our job as keeping you on the air with
the good news of the Gospel.

Wednesday morning following NRB
2005, the Radio Committee will meet to
begin planning for NRB 2006 in Dallas, TX.
The goal will be the same... helping NRB
stations to continue sending forth the
strongest possible signal to proclaim the
Good News that Jesus is Lord.

Signing off...

Sue Bahner,
CrossWay Consulting,
crosswaycn@aol.com

Sub-Navigation:
allows navigation within
sections of your site. If
you have a larger site,
you will want to provide
a way for people to find
information easily
once they are within a

J. Sebastian

2 Traeger,
particular category. Christianity.com

Breadcrumbs: a CEO, jtraeger@
form of navigation that  cpyistianity.com

appears on the top of
your site pages. It’s named after the kids in
fairy tales who would drop breadcrumbs to
find their way home.

Site Map: helpful tools that provide a
snapshot of your entire site. Research
shows that this is the least valuable form of
navigation, so don’t over-prioritize it.

These practical site architecture and
navigation tips will help you remove the
unnecessary and focus on your core audi-
ence. | encourage you to search for exam-
ples of what other Christian and secular
organizations are doing online.
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AIRWAVE NEWS RADIO

AIRWAVE NEW TV

Chattanooga, TN - WMBW-FM aired live
for one week from Focus on the Family stu-
dios in Colorado Springs, CO. The Moody
Broadcasting Network-owned station inter-
viewed 21 ministries with corporate offices
based in Colorado Springs and provided an
on-air opportunity to share with listeners
what the ministries are doing in the area of
domestic and world missions. WMBW-FM
General Manager Leighton LeBoeuf and
Program Director Andy Napier interviewed
the ministry guests during morning and
afternoon drive segments. The week of
broadcasts was produced by the Focus on
the Family production team headed by
John Dale. (Leighton LeBoeuf,
Leighton.LeBoeuf@moody.edu)

During a tour of the Compassion International
office in Colorado Springs, from left: Tim Glenn,
Producer of Speak Up With Compassion, Andy
Napier, WMBW PD, Mandie Walmsley, Radio
Marketing Project Specialist for Compassion
International, and Leighton LeBoeuf, GM, WMBW

Roswell, GA - Salem’s iZg SALEM

KOSL-FM/jackson, CA, ¥ COMMUNICATIONS
part of Salem’s recent multi-station
exchange with Univision, began simulcast-
ing the AC Christian-formatted The Fish
KKFS-FM/Sacramento, CA. (PDAdvisor,
11/18/04)

Fort Worth, Texas -
WMBI-FM’s

new afternoon

FamilyNet Television joined

the Comcast Digital line-up

-

show, Prime i
: ) from left: Billy Davis jr., Denise TR, PRl SaveR an
Time Chicago, Pagano, Marilyn McCoo, December 28, 2004, as a part of the
Collin Lambert e : : :
hosted by ' “ Digital Classic package. FamilyNet airs on

Denise Pagano and Collin Lambert, wel- channel 296. {Andrea Sharples,

comed its first guests into the studio: asharples@FamilyNet.com)

Marilyn McCoo and Billy Davis, Jr.
Considered musical icons, the couple pro-
moted their new book Up, Up and Away,
published by Northfield Publishing. (Collin
Lambert, Collin.Lambert@moody.edu)

C7fberdeen Captioning

Y o mitted to the WORD
Complete Captioning

¢ DVD / Webcast
¢ Specializing In
Christian Programming

¢ Live & Post-Production

* Subtitling In Multiple
Languages

.

(L See Us
(B | at NRB 2005

Booth #846

(800) 688-6621

info@abercap.com
www.abercap.com

Call for a free quote on your existing and upcoming projects!
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Oh to be a graduating college student again...

he field of church media has explod-
Ted in the past few years and the job

opportunities are plentiful. It seems
like each month I receive a notification that
a church is looking for a media minister,
technical director, or some similar position.
Where 10, or even five years ago, full time
positions in the field of church media were
limited to churches with attendance in the
2500+ range, now it’s not uncommon for
churches that average 1000 or so each week
to be hiring full time staff.

The leadership of the National Religious
Broadcasters recognized a need a few years
ago to come to the aid of this group of
Christian servants who perform much of the
behind the scenes work that make the broad-
cast ministries of local churches successful.

The Church Media Committee was
formed at the Nashville convention in 2001
with the goal of helping local churches
work toward a greater degree of excellence
in the production presentation of their
media ministries.

As the church media director, you must
wear many hats. You may be responsible for

front of house sound, video director, facility
computer support, web management, light-
ing, drama, bookstore... more than likely
it’s a combination of many of these!

However, of all the responsibilities, per-
haps the most important task that the
media director must excel in is that of
recruiting, training, and motivating a volun-
teer crew. Without volunteers our media
ministries will rapidly fall apart.

One of this year’s education sessions
features a tremendous seminar on minister-
ing to your volunteers, which is led by the
media director of one of the largest church-
es in the country. All of you should plan to
attend this class.

In fact, the 2005 NRB Boot Camp and
seminars represent the best collection yet
of topics and speakers. If you go to NRB
2005, plan to attend each of these sessions.
You'll learn from experts who will share the
following:

e Communicating the gospel in the
digital age

*» Copyright and licensing issues for
music, movies, and Internet material

The Year in Review

RB 2004 marked the official launch
Nof the TV Forum, which is sanc-

tioned by NRB. The TV Forum will
meet on Monday afternoon at NRB 2005,
providing a gathering place for individuals
involved or interested in Christian television
to meet with their peers and learn from one
another. NRB members who attend this
meeting will also elect TV Committee mem-
bers, who will in turn represent their inter-
ests before the NRB.

The TV Committee works throughout the
vear to plan workshops for the convention,
develop the TV Showcase, coordinate the TV
Reception, and prepare the TV Awards.
Additionally, the TV Committee sponsored
the inaugural meeting of the TV Forum in
Los Angeles this past summer.

The TV Forum met for two days to dis-
cuss the issues facing Christian TV produc-
ers and broadcasters, and had the opportu-
nity to tour several of the major studios. We
had a day of very beneficial dialogue with
over 40 people who came to the event. The
TV Forum also helped plan the NRB

Convention workshops.

Consequently, we have expanded the
variety of convention workshop offerings and
brought in some highly qualified speakers to
provide the best training possible.
Additionally, the Boot Camp will address
HDTV and the issues facing programmers
and broadcasters alike. Be sure to check out
the NRB 2005 Boot Camp schedule, work-
shops and, of course, the TV Forum Meeting.

The TV Committee has actively been
involved in promoting the TV Showcase and
preparing the TV Reception for the conven-
tion. Please take advantage of all these
opportunities to build relationship with oth-
ers who share your passion to reach the
world with the Gospel through television.

The days ahead look bright for Christian
television. More ministries are becoming
involved in media outreach; more television
ministries are improving the quality and
effectiveness of their program(s); and more
stations are effectively reaching people with
the life-changing message of the Gospel of
Jesus Christ.

Marketing your min-
istry to your commu-
nity

Methods to improve
directing your video
projects

Challenging your
volunteer crew to
worship

Utilizing the latest
high tech video

Steve Cowart,
Director of Media
Ministry, First Baptist
Raytown, Kansas

City, MO, scowart@
firstbaptistraytown.
com

and audio equip-
ment for worship

If you're unable to
attend, I encourage you to buy the audio
recordings of these sessions. I think you’ll find
this information to be extremely valuable.

On a personal note, I'm concluding my
three-year term as chairman of the Church
Media Committee. | appreciate the encour-
agement that the NRB staff and leadership
have provided as we set the foundation for
this committee. If you're interested in work-
ing with our group, please contact me and
I'll forward your name to the new chairman.

The challenge is this:
To find the most effective
and relevant ways to
communicate the authen-
ticity and power of the
Gospel of Christ to an
increasingly post-modern
culture. This means
Christian television
must change as the
culture is changing and
that we must try what
we have never tried
before. We must reach outside of the
Christian television ghetto and speak effec-
tively to unchurched people who need to
hear and see that Christ is the Answer for
the problems they face everyday. As pro-
grammers and broadcasters discover ways to
meet our culture head-on, we will discover
the most significant season for television
ministry lies ahead.

Television is the greatest communication
tool we have at our disposal. Let us use it
effectively for the Kingdom of God.

Mark Dreistadt,
President, Infinity
Ministry Services,
mark@
infinityconcepts.net
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Perry, GA - The station
manager of a popular
Christian radio station
was killed in the early

morning of August 27,
2004, in an auto acci- Bill and Nelda Bruton
dent on the Interstate. Cecil William “Bill”
Bruton, 61, station manager of WCOP-FM,
died on the scene. Bruton, a Baptist minis-
ter, served in churches in North Carolina as
a pastor and music minister before joining
Toccoa Falls College in September 1984,
owner of WCOP-FM. Bruton’s wife, Nelda,
is the office manager for the station. (Becky

Purser, bpurser@macontel.com)

Naples, FL - Robert W.

Johnson, Sr., founder of k\.
the Sky Angel nation-  SKyangel
wide direct-to-home satellite television serv-
ice, was honored posthumously with
Christian WYSIWYG Networks’ 2004
Landmark Award. The San Francisco-based
multimedia and film production company
presents the award annually to an individual
or individuals for being “trailblazers for alt
Christian filmmakers”. The award was
announced during the fifth annual Christian
WYSIWYG Film Festival held in late October,
and was recently presented to Johnson’s fam-
ily. Johnson devoted nearly 25 years of his life
to building up the world’s first and only
Christian-owned multi-channel, high-power
direct broadcast satellite (DBS) television sys-
tem with a mission to preach the Gospel of
Jesus Christ around the world using high-

power, direct-to-home satellite technology

and to provide families with a Christ-cen-
tered and family-safe television alternative in
their homes. Truly a DBS pioneer and vision-
ary, Johnson was part of the first round of
high-power DBS license applicants in 1981
the second 1o apply—under the corporate
name Video Satellite Systems, and his was
one of only nine companies to receive a con-
struction permit and launch authority from
the Federal Communications Commission
(FCC) for a high-power DBS service in 1984.
Johnson went home to be with the Lord on
August 5, 2004, but his God-given vision for
Sky Angel continues to be carried forth under
the leadership of his son, Robert W. Johnson,
Jr. (Nancy Christopher,
nancy.christopher@skyangel.com)

Black Mountain, NC -
Blue Ridge Broadcasting
is pleased to announce
the promotions of Rev.
Thomas Atema to

Executive Director of

Tom Atema

Blue Ridge Broadcasting,
and Jim Kirkland to
General Manager of WMIT-FM and WFGW-
AM. Atema came to Blue Ridge
Broadcasting as General Manager in January
2000 and has held that position for the past
five years. Kirkland has
served as the stations’
Director of Operations
and Programming since
August 2001. (Tom
Atema, 828-669-8477)

Jim Kirland

Welcome to
HNR B 2005!

We are excited about
this year and strongly
believe that our radio
programs will entertain,
inform and delight your
listening audiences
like never before.

Come by and preview our
programs, learn about
new features for 2005,

visit with your Briargate

Media representatives and

find out how we can help

you reach families in your
listening audience!

Visit our hospitality suite in
the Malibu Room, 4th floor
of the Hilton Anaheim.

wd

www.briargatemedia.com
(719) 531-3300
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Nashville,
TN - With

more than 22 years of combined music

Vasquez Entertainment, an artist manage-

THOMAS : VASQUEZ

@ N T @ m T A 1 N M E N T

ment firm. Thomas and Vasquez were both
formerly with Creative Trust, Inc., as

industry experience from management to Director of Live Events and Promotion and
touring, from artist development to mar- Director of Sales and Marketing/Sr. Brand
keting, Jonathan “JT” Thomas and Gabriel Manager, respectively. (Stacie Vining,

Vasquez have partnered to form Thomas- Stacie@theMcollective.com)

Florence, KY - After 11 years with
Paragon Advertising & Communications,
Inc., and serving most recently as the
Executive Vice President, Robin Webster

has been promoted to Executive Vice

Gabriel Vasquez Jonathan Thomas President/Chief Operating Officer

Worldwide

SW, MW & FM
international
radio broadcasting

e Cost effective,
one-stop shop
for all technical
and drstnbution
requirements

¢ Global transmitter
hire and brokerage
service

[ 4
[
..Drm

VT Communications
20 Lincotn's Inn Fids. London WC2A 3ED, UK
ol +44 (0)20 7969 OBP®  Fax. +44 {0)20 7398 6223

worldwide

(EVP/COO) for Paragon. She has 15 years
of cumulative experience in the media
industry in both agency and station posi-
tions. (Patricia Burkhart,
tburkhart@paragoncomm.com)

Roswell, GA - The following staff changes
were made, as indicated: All Access
Christian format editor, Mike Severson,
departed to join Rounder Records as direc-
tor of promotion. WAY-FM/WAY|-FM/Ft.
Myers station manager Jeff Taylor has
returned to AM drive; as former AM host,

Dave Senes has moved to Nashville for his

VT

Communications

part of VT Group pic. is a Iead?ng provtder vt

42% wworld's

PopuUlSTIon rwe
pooess = SW

¢ Operation, maintenance
and support of broadcast
facilities and infrastucture

¢ Founder member
of Digital Radio
Nk  (DRM!

vrqroup KN

ARTCIPONS COmEANT

y VT Meidn Commursctvant ang Votpor Mentech
www.vtplec.com/communications
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new role as Network PD for WAY-FM and
CHRSN. KSLT-FM/Rapid City has promoted
Jennifer Walker to MD/PM drive host,
replacing Joe Standish, who moves to
PD/AM drive host for a CHR sister station
scheduled to launch in early spring. Moody
Broadcasting Network’s National PD,
Denny Nugent, has relocated to the Moody
offices in Chicago from his temporary office
in Cleveland, OH. Eileen Worcester has
moved to WISG-FM/Indianapolis, IN, from
sister station WGLD-FM/Indianapolis, join-
ing Kurt Wallace on the morning show.
(PDAavisor, 12/02/04)

Cincinnati, OH - mms
Harris Corporation’s .

Broadcast Communications Division
announced that Tony Morelli has joined the
Television Broadcast Systems business unit
as senior manager, TV Business Programs.
Morelli’s position is designed to create busi-
ness development and growth opportuni-
ties within the Television Broadcast Systems
business unit, utilizing his skills in program
and financial management to drive success.
Based in Mason, Ohio, he reports to Dale
Mowry, vice president and general manag-
er of Harris’ Television Broadcast Systems
business. (Robin Hoffman,

robinh@pipecomm.com)

Saint Paul, MN - Northwestern College
& Radio announces three appointments to
its academic and advancement depart-
ments. Dr. Timothy Kowalik, associate pro-

fessor of communication, was named asso-

|32\ fameg Diogaon
winFAMILY
bad i

MINUTE.
- ——— 7 g

ciate dean of alterna-
tive education/director
of FOCUS, effective
December 1, 2004.

David Danielson and

This family-strengthening
daily feature offers
practical advice and
encouragement from

Dr. James Dobson,
America's foremost
spokesman for
the family.

Doug Gillquist have

joined the

Dr. Timothy Kowalik

Northwestern College
& Radio advancement department. An
attorney with experience in estate plan-
ning, Danielson was named diector of
planned giving. Gillquist is assistant vice
president for radio advancement. He spent

10 years with Focus on the Family, most

recently as a senior director in the develop- {  With over 27 years
ment area. (Janell Wojtowicz, of advice condensed
jbw@nwec.edu)
the “James Dobson
Elkhart, IN - The Chairman of Family Minute” is the
International Radio and Electronics perfect feature for
your morning drive,
or for any time
you want to give

listeners the very best
in family advice!

into just 60 seconds,
Corporation, Leonard lsaacs, announced
that Clyde W. Moore retired as president
and CEO of IREC, effective December 27,
2004. Moore has held various positions
within IREC and Crown International since
1951. (Kent Koselke, kkoselke@irec1.com)

Ventura, CA - Regal
announced the hiring
of Roger Thompson as
its new Editcrial a
4
BRIARGATE

Director. Beginning in

this role on January 3,
2005, Thompson

oversees all activities

v

& -

S

Roger Thompson 3 .
£ v www.briargatemedia.com

related to the publishing and marketing of (719) 532 N0

Regal as well as Gospel Light curricula for
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Pro-Life Perspective is the

official radio program of the
National Right to Life Committee,

NATIONAL RIGHT TO LIFE

Your Voice for Life...
...from the Nation's Capital

;Io,ro—lz fe

ersp

the nation’s largest pro-life group.

First broadcast from our Washington, D.C. studios in 1985,
Pro-Life Perspective has attracted millions of listeners from
coast to coast - an audience that continues to grow.

Hosted by NRLC President, Dr. Wanda Franz, and often

featuring prominent pro-life guest speakers, Pro-Life
Perspective is the best way for pro-lifers across
America, including your listeners, to stay informed

on current life issues.
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Wanda Franz, Ph.D. '
NRLC President §
Pro-Life Perspective Host

Perspectives on Life are 30- and
60-second public service announcements
designed to educate and inform your
listeners about the latest information
affecting the pro-life movement.

Every quarter, Perspectives on Life
subscribers will receive new PSAs. In
addition special supplements will be
issued when action is required to help
pass pending pro-life legislation in
Congress.

Best of all, there's no cost to your station!

PEOPLE, CONT.

youth and adults. Thompson came to Regal
from Rocketown where he worked with
Michael W. Smith as the Executive Director
of this creative venue in Nashville. With a
passion to develop ministries that connect
faith with mainstream culture, Thompson
co-founded Skate Street in Ventura,
California, which is the largest indoor skate
park in the U.S. (Marlene Baer, mar-

lenebaer@regalbooks.com)

Chicago, IL - More than
120 years of cumulative
service was celebrated for
three Moody Broadcasting
Network staff in late 2004.

Perry Straw

Perry Straw, Moody
Broadcasting Network
development, with 40

years, Ruth Dinwiddie,

Senior Announcer for
WKES-FM/St. Petersburg,
FL, with 44 years; and Jim

Ruth Dinwiddie

Wagner, Chief Engineer for
WGNR-FM/Indianapolis, IN,
with 41 years. (Robin jones,

robin.jones@moody.edu)

Jim Wagner
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INTERNATIONAL

Colorado
(s) HCJB WORLD RADIO

Springs,
CO - HCJB World Radio is preparing to
launch Digital Radio Mondial (DRM), digital
shortwave radio. A new broadcasting tech-
nology, DRM has the same listening range
as analog shortwave and AM, but improves
the listener experience by broadcasting in
“near FM” quality audio and providing
enhanced program options such as data
services. HCJB World Radio is developing
DRM technology for its broadcast transmit-
ters as well as for transmitters manufac-
tured by other broadcast companies. In
2000, together with the DRM consortium
(an organization of broadcasters, network
operators, equipment manufacturers and
regulatory bodies), HC|B World Radio suc-
cessfully conducted transmission tests from
its transmitter site in Pifo, Ecuador. Last
summer missionary engineers in Pifo began
installing equipment in anticipation of com-
mencing digital shortwave broadcasting.
HCJB World Radio is waiting for a frequency
assignment from CONARTEL (the
Ecuadorian agency that governs radio) to
begin DRM broadcasting in the tropical
shortwave band from Pifo. More than 60
radio stations worldwide are broadcasting
in DRM, and HC|B World Radio hopes to
begin limited digital broadcasting from its
Pifo transmitter site in the near future, and
will add full digital broadcasting from HCJB
World Radio-Australia’s shortwave facility in
Kununurra at a later date. (James Ferrier,

jferrier@hcjb.org)

INTERNET

Los Angeles, CA - SpeakTank.com
(www.Speaktank.com), a new and innova-
tive celebrity speakers bureau representing
some of the top pop cultural icons in the
world, launched its service with an
announcement of its line-up of speakers
from the world of fiim, television, radio,
journaiism, music and political commen-
tary. Billing itself as “your think tank for
speakers”, Speaktank will partner with
event coordinators around the globe to
provide business groups, conventions, uni-
versities, arts and media conferences, and
church groups with outstanding communi-
cators. Speaktank’s line-up includes: Martha
Williamson, executive producer of Touched
By An Angel; film critic and radio host
Michael Medved; former vice president of
CBS Television Terry Botwick; political com-
mentator Ann Coulter; publicist and author
Michael Levine; veteran film producers
Ralph Winter and Howard Kazanjian of Star
Wars and X-Men fame; Los Angeles Times
political cartoonist Michael Ramirez; Adam
Christing, founder of Clean Comedians;
and many others. (Evelyn Sen, info@speak-

tank.com)

Australia - Christian Family Bible Studies,
based in Australia, shares the Gospel with
children, family, and adults in Bible studies
along with unique, themed family and chil-
dren’s articles online (www.biblestories.stel-
laris.com.au). Articles include “Take Time to
Relax”, “When the Wind Blows”, and
“Fresh Alive Worms”. Articles for children
include “Mary and Her Little Lamb”, “Safe

-

Focus on the Family

WEEKEND

Great family insights
from the name you trust
— Focus on the Family!
Hosted by psychologist

Dr. Bill Maier,

"Weekend Magazine”
is packed full of fun tips

and great advice for

families caught in the
fast lane of life!

This 55-minute weekend
feature is perfect for
younger moms, ages

25 to 45 in your
listening audience.

Request a demo of
the show today and
find out why families

are tuning in to
“Weekend Magazine!”

BRIARGATE

www.briargatemedia.com
(719) 531-3300
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DAIWA
SLIK

BROADCAST

New Name, Same
Outstanding Quality
Camera Supports!

3

Come visit us at:
NRB 2005

Booth # 563

Anaheim CC, Feb 13-15, 2005

Distributed and Serviced By
THK PHOTO PRODUCTS, INC.
tTokina « HOYA ¢ Kenko ¢« SLIK - NIIN
2360 Mira Mar Avenue, Long Beach, CA 90815

www.slikbroadcast.com
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INTERNET, CONT.

that Night”, and “Potatoes for God”. This
extensive web site also links to the work of
Australian photographer Peter Dobre in Oz
Scapes: landscapes of coastal, tree and

wildlife images; outback and rainforest pho-

tos; clouds and international images. This
series illustrates well God's creative handi-
work. (Internet for Christians, 01/07/05)

Muskegon, Ml - A -

new study offers fresh S RESERRLH
details about church

Internet use. A study by Ellison Research
(www.ellisonresearch.com) looked at 700
Protestant churches in the U.S. and turned
up a lot of interesting (if not always sur-
prising) facts about the ways and extent
that different churches use technology.
Among the finds are, that while nine out
of ten pastors have Internet access, only
about half of the churches studied have a

- .
ol s ’

- i Aoy d
e e .

Moorhead City, NC -
Having released an EP in
September 2004,
Decyfer
(www.decyfer.org) will
be heading back to the
studios in February to finish their full-length

Perpied

album. Teaming once again with |im
Cooper and Tony Palacios, they will be in
The Sound Kitchen for several weeks work-
ing on their freshman release. Decyfer’s
video for the radio single “I'll Breathe for

|.:p'q_. ﬁ.‘ gl +

web site; and that larger churches are
much more likely to make use of web
sites, e-mail, and other technologies than
are small churches. (Internet For Christians,
01/07/05)

Muskegon, MI - Chris Dillingham has
started an online church. More than just a
web site, InfiniteChurch.com
(www.infinitechurch.com) is a blending of
fellowship, prayer, service, worship, and
Bible study within a virtual church building
through a special program that can be
downloaded at its site. The goal of
InfiniteChurch.com is to have a live wor-
ship experience in which anyone around
the world can participate and contribute.
Further information can be found at
www.gospelcom.net/guide/webevange-
lismbulletin.html. (Internet For Christians,
12/30/04)

You” has been completed and is available
on their debut DVD, which features live
shows, interviews, behind the scenes
footage, and more. The DVD will hit retail-
ers in mid-March 2005. (Tim O’Neill,
tim@decyfer.org)

Nashville, TN -
Though Mute Math

claims the jazz and

Cajun-infused city of
New Orleans as home, it’s not washboards
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MUSIC, CONT.

or accordions that you'll find on the band’s
upcoming debut EP, Reset (Teleprompt).
The pop/rock threesome, comprised of lead
singer/pianist Paul Meany, drummer Darren
King and guitarist Greg Hill, emerged from
the ashes of Meany’s crumbling Earthsuit
outfit. Just before Earthsuit disbanded,
Meany, along with King, started on a batch
of songs that were veering in another musi-
cal direction. Mute Math started the new
year off playing shows as part of the 2005
Passion Conferences. (Word Records,
01/04/05, music-news@mail-mgr.com)

Nashville, TN -
Indieheaven.com
(www.indieheaven.com) has launched
Broken Records (www.brokenrecords.com),
a new online division for artists who are
pursuing excellence in their artistry and
ministry. Broken Records finds artists for its
roster from its partner site Indieheaven and
promotes, markets, and distributes releases
from independent artists who retain com-
plete control over their content and owner-
ship of their songs. Fans and consumers
can download songs via the new Weed for-
mat or purchase physical product on the
Broken Records website. (Brian Mayes,
brian@nashvillepublicity.com)

Indianapolis, IN - Tyscott Records
(www.tyscot.com) will release Gospel Next
on March 22, featuring the following new
artists: Kevon Carter, Charles Laster |l,
Lucinda Moore, and The Turrentines.
(Darryl Lassiter, 770-827-2468)

ALDM

GUITARS
Nashville, TN -
sixsteps/Sparrow
Records’ Chris

Tomlin, has been

¥ endorsed by
Avalon Guitars. Tomlin plays an Avalon $25
guitar. (CMSpin, 11/22/04)

Nashville, TN -
Four-time Grammy

Award-nominated

recording artist
Margaret Becker's latest album, Faithfully
Yours (Psalms), was nominated for a 2004
Worship Leader Praise Award in the “Best
Scripture Song” category. Becker’s song
“Create in Me”, which is available on the
new album, was honored with the distin-
quished award nod. Faithfully Yours
(Psalms), which also features worship
leader David M. Edwards, is the first in a
series of albums that Becker plans to
release. The project presents 11 songs
inspired by the new Holman Christian
Standard Bible from Broadman Holman
Publishers. Faithfully Yours (Psalms) from
Cross Driven Records, a division of Here To
Him Music Group, LLC, is distributed by
Provident-Integrity Distribution. (Lynn
McCain, lynn@mccainpr.com)

(ODASSEY

Created for kids 8 to 12
(but equally loved by
adults), this 30-minute
drama combines the faith
lessons parents appreciate
with laugh-out-loud
characters kids love!
Available in both daily
and weekly versions.

RE
Take a cast of
internationally acclaimed
actors performing classic
stories and original
mysteries. Add cinema-
quality sound design. The
result is Radio Theatre..
uplifting stories and
award-winning
performances that spark
the imagination.

IiI{IAI{I.M[

www.briargatemedia.com
(719) 531-3300
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Nashville, TN -

Jeff Deyo
(www.jeffdeyo.com) Z g
and his band made a .

very quick trip to Europe in December to
lead worship at Christmas Rock Night in
Germany and Winter Wonder Rock in
Holland. Deyo and the band recently
released their new record in New Zealand
in January. In other Gotee news, Sarah
Kelly (www.sarahkellymusic.com) was
nominated for a 2005 Grammy Award in

the “Best Rock Gospel Album” category

for Take Me Away. Kelly, the only new
artist in the category, is joined by fellow
nominees Skillet, Tait, Third Day,
TobyMac, and the various artists’ project
Holy Hip Hop “Taking The Gospel To The
Streets”. She is also Gotee’s first new artist
to receive a Grammy nomination. The
47th Annual Grammy Awards will be held
on Sunday, Feb. 13, at Staples Center in

Los Angeles, CA. (www.gotee.com)

VISIONTV

CANADAS FAITH N ETWORK

Nashville, TN - ~
Liquid 8 Records LQ%%I
& Entertainment

released A Gospel Experience: Live in Italy on
January 25, on CD and DVD. Featuring Dr.
Bobby Jones and the Nashville Super Choir,
Tonex, and James Grear & Company, the
project is a live recording from the 2004
Umbria Jazz Festival in Perugia, Italy.
Michael Catain, a former executive with
United Artists and Motown Records, found-
ed liquid 8 Records & Entertainment in

2002. (Lynn McCain, lynn@mccainpr.com)

Visionty, Canada’s only national Faith Network is seen in 8 million
households and is home to the best in Christian programming
such as Life Today James Robison, The 700 Club, Benny Hinn This
Is Your Day!, Creflo Dollar, Day of Discovery, Jack Van Impe and
many more.

For more information on VisIoNTv, contact:

Pagie Isaac Monica Tang
Director, Business Development Sales Coordinator
416.368.3194 ext. 506 416.368.3194 ext. 337
pisaac@visiontv.ca mtang@visiontv.ca

VISIONTV

www.visiontv.ca

28 N IR B FEBRUARY/MARCH 2005



[BADE ALK

Nashville, TN - Sheridan Square
Entertainment has acquired all of the music
assets of Nashville’s Compendia Music
Group. Sheridan Square Entertainment is a
New York based music holding company
controlled by Redux Records, a company
founded by Joe Bianco, and Anil Narang,
founders of Alliance Entertainment, and Joe
Pretlow, formerly a partner at Bain Capital.
Sheridan Square’s holdings include Artemis
Records, Musicrama Distribution, Vanguard
Classics, Triloka Records, and Ropeadope
Records. Launched in jJanuary 2002,
Compendia Music Group is a Nashville
based independent music company.
Through its Intersound, Light Records, and
Compendia Records labels, Compendia
markets and sells music in a variety of gen-
res, including gospel, smooth jazz, country,
classical, rock, and blues. (Darryl D. Lassiter,
darryldlassiter@msn.com)

Nashville, TN - INO
Records’ Brooklyn
Tabernacle Choir
(www.brocklyntaber-
nacle.org), received
its ninth Grammy
nomination in the
Best Gospel Choir or
Chorus Album cate-
gory for Live... This Is

Your House. This is
the third Grammy nomination for INC
Records with the choir. Founded in 1973,
the Brooklyn Tabernacle Choir’s 300-voice
group has won five Grammy awards ard
two Dove Awards over the years, and per-
formed all over the globe. Most recently,
the choir sang to more than 15,000 people
in “Be Glad... the fJamaican Worship
Experience”. (Stacie Vining,
Stacie@theMcollective.com)

Creative Director (All Resources). Tired of writing copy for car dealer-
ships, mortgage companies, and widgets? How about writing and producing radio cam-

paigns that can change the world? The idea Agency, a division of Russ Reid Company, a

growing radio advertising agency in Portland, OR, is seeking a Creative Director to work

with the agency’s non-profit clients, including many religious organizations.

Responsibilities include assisting in strategic direction for agency client projects, establish-

ing priorities for creative production, and ensuring the completion of final product. An

ideal candidate will possess a knowledge and understanding of direct response marketing,

fundraising strategies, and direct response radio. Ideal if experienced in direct mail, print,

television, and e-media. Strong writing, presenting, and problem solving skills a must.

Strong collaboration skills are essential. Please send resumes to David@theideaagency.org,
or FAX to D. Harms, 503-682-7113. No phone calls or drop-ins please.

Host Jim Weidmann is
the “Family Night Guy,”
a real-life clued-in dad who
offers spiritual training tips
for the family. In a single
power-packed minute,
you'll be on your way to
building a lasting heritage
of faith.

‘ :
Famﬂz; News‘

This straight-shooting
daily feature gives you
the inside story on social
and political issues
affecting the family.
“Family News in Focus”
is spin-free news and
analysis...with all the
truth left in.

PRI

www.briargatemedia.com
(719) 531-3300
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Religion
News

From

UNI News

United News & Information

Reported by

Sharon Gotkin
Carl Ramsey

and the UNI News Team

Radio coverage with reputable
reporting by a news team of
respected correspondents in
the Christian community.

Actualities, Stories,
and Features, such as:

Religion News Desk
Voicers, Actualities, and Wraps

Another View of the News
Carl Ramsey reporting

Focus on Issues
A Look at News, Views, & Trends
Hosted by Sharon Gotkin

OutLook
UNI Weekly Report
Special interviews by George Carden

The Rest of the News
Jim Kress reporting from Washington

Also providing: Daily News,
Headlines, and Devotional
Features.

UNI News

United News & Information

P.O. Box 92311
Pasadena, CA 91109

1-800-333-5950

uninews@uninews.com

For full details, contact us at:
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February 11-16,2005 - Visit www.nrb.org

New This Year

In partnership with TV Magic, NRB is
pleased to introduce the NRB Tech Lab,
featuring a four-day, hands-on experience
with some of the top suppliers in the
industry. The NRB Tech Lab will give NRB
attendees access 10 equipment manufac-
turers, and at the same time be able to
experience product demonstrations first
hand and have the opportunity to partici
pate in technically oriented seminars. See
the latest from Panasonic, Sony, Grass
Valley, Apple, Yamaha and many others.

“tspire

Sundays are always special at NRB,
and this year is no exception as NRB pres-
ents an extraordinary night of music. Join
together with some of your favorite con
temporary artists as we lift our hearts and
voices in a meaningful time of praise and
worship. John Tesh and others will lead us
as thev share their individual testimonies
through song. Set aside this time as we
reaffirm our love for the Lord and to rec-
ognize His blessings in our lives! You
won't want to miss it!

INNUVATION

EXCHANGE
A problem solving dialogue

Come to the Innovation Exchange for
an energetic discussion of creative think-
ing and ideas. Small groups will meet to
talk abaut the challenges, successes,
pit-falls, and resources related to a wide
spectrum of topics. Each group will have

no more than 10 participants led by a
moderator, who will guide the discussion.
Don’t miss this peer-to-peer exchange
that promises to be a dynamic time of
interaction and inspiration.




BOOT CAMPS

Saturday, February 12

9:00 AM - 2:30 PM

It's Worth Saying: How To Make
Sure Your Listeners Hear It

Presenter: Dan O’Day

9:00 AM - 2:30 PM

Digital Storytellers - The Art of
Communicating the Gospel in
Worship

Presenters: Len Wilson, Founder/Director,
Midnight Oil Productions, Grand Prairie,
TX; Jason Moore, Co-Founder/Director,
Midnight Oil Productions, Grand Prairie,
TX, Orlen Stauffer, Director of Media
Ministries, Kempsuville Presbyterian
Church, Virginia Beach, VA

Part 1: Worship in the Digital Age:
Analyze four keys to digital culture and
how it affects Worship

Part 2: The Art of Communicating the
Gospel: Discover the production process,
including how to build a worship image

Part 3: Becoming Digital Storytellers:
Hands-on look at forming teams for
digital ministry

9:00 AM - 2:30 PM

The Face Of the Future: A Producer’s
Look At High Definition Television
(HDTV)

Hosted by NRB Board Member and Los
Angeles Producer Phil Cooke
Schedule (subject to change)

9:00 am - 10:00 am - Panel Discussion on HD
production and operations: Phil Cooke,
Cooke Pictures; Steve Rosen, TV Magic

10:15 am - 11:00 am - Discussion on High
Definition: What Major Ministries are
Doing: Jim Penner, Hour of Power; Paul
Crouch Jr., TBN; Roger Flessing

11:00 am - 12:00 pm - High Definition Post-
production Demo

12:00 pm - 1:00 pm - Lunch

1:00 pm - 2:00 pm - High Definition Post-
production Demo (continued)

2:00 pm - 2:30 pm - Wrap Up: Phil Cooke

INTERNET

9:00 AM - 2:30 PM
Internet 1 - Evangelism

Participants: Sterling Huston, Billy
Graham Evangelistic Association; Greg
Outlaw, AllAboutGod.com; Dennis
Fierbach, Truth Media Internet Group;
David Bruce, Hollywoodjesus.com

Internet 2 - The Basics and Beyond

pluge
-

movie reviews

>~ N

_— ]

Play a leading role in
your family’s movie
choices! Tune in to this
vital short feature for a
thorough synopsis of
today’s new movies. And
learn what you should
know before you go.

Teens can tune in, dial
up and speak out every
Saturday night! Hosted
by youth experts
Susie Shellenberger
and Steve Russo, this
teens-only talk show
gets kids to think out
loud, get something off
their chests — and get
real about faith.

BRIARGAT

www.briargatemedia.com
(719) 531-3300
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General Sessions

< i 7:00 PM SPEAKER: James MacDonald, [
. . , Walk in the Word and Harvest
Openlng Session - badge required Bible Chapel, Arlington -
12:00 PM ot Heights, IL
Sponsor: KMA Direct Communications,
Women'’s Luncheon Plano, TX
ticket required WELCOME & EMCEE: Bob Music: Smokie Norful, EMI
Sponsor: Total Living Network, Lepine, FamilyLife, Little @™ Music, Nashville, TN
Aurora, IL Rock, AR 27
v < )
SpEAKER: Beth Moore, Living o SPEAKER: Ravi -
Proof Ministries, Houston, TX & Zacharias, President, Ravi Music: Crystal Lewis, Metro ‘
x Zacharias Intl. Ministries, ~ One, Newport Beach, CA
Must bt Atlanta, GA V]
Crimson
Bridge
@ = | RANSFI RST e
e Payment Senices Make fundraising more profitable
[
_ for you and easier for your donors!
Increase your fundraising revenue and simplify donation acceptance with
Accept payments for:  HE TRANSFIRST ePayment Services. Benefits for your organization include:
o L e Larger donation amounts
- Events x N
= ® Recurring monthly giving
- School tuition and books i : Y
- Seril3ie ¢ Convenient payment options
- Credit/debit cards, eChecks and ACH
e Customized and flexible solutions
- Integration to existing payment technologies
¢ Access to funds within 48 to 72 hours
. - - -
. -
- - \,‘ -
’ E .
; e
- 5 7
s ok SO . -M'
www.TRANSFIRST.cOm For more information, call 888.541.9800 or epaysales@TraNSFIRST.com
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dfocus on the gfamily

Hosted by Dr. James Dobson, “Focus on the Family” is the premier show
for today's families. Each daily 30-minute broadcast delivers practical
advice on a variety of family-related issues.

Be sure to visit Focus on the Family’s hospitality suite in the Malibu Room,
4th floor of the Hilton Anaheim. To meet with your media rep,
call (719) 531-3300 or visit www.briargatemedia.com.

BRIARGATE

M E D ] A
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SUNDAY, FEBRUARY 13

10:00 AM

Worship Service - badge required
Sronsor: Cornerstone TeleVision, Wall, PA
Emcee: Bob Lepine, FamilyLife, Little Rock, AR

SpeAker: Paul Sheppard, Senior
Pastor, Abundant Life
Christian Fellowship; Speaker,

Enduring Truth Radio
Program, Menlo Park, CA
TesTIMONY: June Hunt, ‘
President, Hope for the Heart,
Dallas, TX - &
()

3| st 'y on av

Music: Fernando Ortega, Curb
Records, Nashville, TN

Music: Amick
_~e Byram, Amby
=%  Productions, Burbank, CA

LN

8:00 PM

e4§/'51”€
badge required

Sponsor: WorldServe Ministries,
Frisco, TX

erage

W o'people ma,degde01S1 oNns

J.t;

esus Christfevery minute

through' the Billy Gfahamg#"
Evangehstlc Assomatmn

d»ya'-\

>

LSS bl

Because JZvery Minute Counts

Share the great news of how God
is working around the world—and
challenge your listeners to make

For more information or for
sample programs, stop by

©2005 BGEA
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with BGEA's 60-second radio

their decision for eternity—

program, Decision Minute.

our booth at NRB.

DecisionMinute

A ministry of the Billy Graham Evangelistic Association

4)

- "j,ﬁ\

Music: John Tesh & Friends

Music: Michael
Card

MONDAY, FEBRUARY 14

12:00 NOON

International Luncheon
ticked required

Sronsor: Warld Help, Forest, VA

Emcee: Bob Lepine, FamilyLife,
Little Rock, AR ',,

Spreaker: Luis Palau, President, ;

Luis Palau Evangelistic
Association, Portland, OR

"‘

Music: Jaime Jorge, Jaime
Jorge Ministries, Lincoln, NE

4:00 PM - 5:15 PM

Super Session: Future of
Christian Radio

- Full registrant badge required

Sponsor: National Center for Freedom &
Renewal - Point of View Talk Radio,
Dallas, TX

MobpEerator: Warren Duffy, The Warren
Duffy Organization, Huntington Beach, CA

Panewists: Dick Jenkins, President, EMF
Broadcasting, Rocklin, CA; Roger Stubbe,
HCJB, Colorado Springs, CO; Ron Harris,
Executive Vice President/CEO, Criswell
Communications/KCBI, Dallas, TX; Greg
Fast, President, GSF Media, Smyrna, TN

Recent Arbitron data shows Christian radio
has been the fastest growing radio seg-
ment, but what does the future hold? What




are the trends, challenges, and opportuni-
ties that we must reckon with? To find out
we look to a panel of NRB's most vision-
ary radio veterans. Under the expert guid-
ance of NRB's resident lovable Irishman,
Warren Duffy, we will query, prod, poke,
and interrogate this august group to gain
their valuable insights on where the busi-
ness of radio will lead us in the coming
years. Will there be shifting formats: why
or why not? How will we adapt to the
changing business climates? How will we
build audience loyalty? What advertising
or donor models will be most effective?
What statistical trends do we ignore at our
peril2 How will new advances in technolo-
gy change the business of radio? The
answers to these and many other pointed
questions will help reveal the landscape
ahead for Christian radio.

TUESDAY, FEBRUARY 15

7:00 AM

Innovation Exchange:

A Problem Solving Dialogue
ticket required

Continental Breakfast Included

INNCVATION

EXCHANGE

A problem solving dialogue

Sronsor: The Salvation Army,
Atlanta, GA

On Tuesday morning in the ballroom, small
groups will be meeting around a spectrum
of topics related to some of the most press-
ing issues facing communicators and min-
istry leaders. Be directly involved by asking
the group for ideas and resources to meet
your current challenges or by sharing your
success stories. The Innovation Exchange
features a variety of topics to meet each seg
ment of the Christian communications
industry. Half way through the time allotted
for the Innovation Exchange, attendees will
be able to move to another table with a dif
ferent topic.

4:00 PM - 5:15 PM

Super Session: The
Washington Policy Front
— fult registrant badge required

More than any other time in recent memo-
ry, significant issues with direct impact on
Christian broadcasters are in the forefront
of current public policy debates. Led by a
distinguished panel from the regulatory
and legislative arena, our Public Policy
Super Session will focus on noteworthy
public policy questions and their implica-
tions for Christian media communicators.

7:00 PM
Banquet - ticket required
Sponsor: World Vision

Emcee: Bob Lepine, FamilyLife,
Little Rock, AR

SPEAKER: Joni Eareckson Tada,
founder & CEO, Joni &
Friends, Agoura Hills, CA

Speaker: David Jeremiah,
Senior Pastor of Shadow !
Mountain Community Church; '~
Founder Turning Point

Ministries, San Diego, CA . a
Music: The Crabb

Family, Daywind
Music, Nashville, TN

==
|

Music: Steve Green, Steve Green
Ministries, Nashville, TN

Learn Five

Everyone
is hungry for
better
relationships!

With over 2.5 million now sold of The Five
Love Languages, audiences are hungry for
the message of how to get love from and give
love to spouses, children, and friends.

Gary Chapman is no stranger to radio or
public speaking. A Growing Marriage is aired
on 100+ stations daily, and Dr. Chapman is
featured at weekend retreats and seminars
throughout the nation and abroad.

For Interviews/Guest Spots:
Contact Janis Backing at 312/329-2108 or
janis.backing@moody.edu.

Gary Chapman

PUBLISHERS
THE NAME YOU CAN TRUST
www.fivelovelanguages.com
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Educational Sessions

Monday, February 14, 2005

9:00 AM - 10:15 AM
Finding God in Hollywood

[ Digital Update: Anticipated or
Feared?

C A Copyright Primer

I [ [@ Streaming: A Strategic Look
At Media Streaming

I International: Programming
Excellence

{3 [ W I Defending the Family &
Religious Freedom

[3 I8 Christian Music Radio: Full Tilt
Media Challenge

10:15 AM - 10:30 AM
Coffee Break

The radio ministry of LI AieS

Aired on over 350 radio stations and translators worldwide including:

10:30 AM-11:45 AM
“Just Ask A Woman”

[J i How To Reach and Market To
Hispanics

[ Maximizing the Combination of
Programs & Music

0 [ W Ask the Experts

[3 Life In the Slow Lane

C i Connectivity: Hardware to
Heartware

2:30 PM - 3:45 PM

TV News

Show Me the Money

[ [® Marketing Strategies That Work

[J 1 International Outreach

I U [ Web Design & an Integrated
Strategy

C i Show and Tell

I International: Open Forum — The
Next 10 Years

Tuesday, February 15,2005

9:00 AM - 10:15 AM
[ FCC Update
I i @ Web On A Shoestring

[ I Mass Media & the Local
Hispanic Church

C [ i Using Media To Market the
Church

Thinking Outside the TV Box

R] I Annual Reports That
Raise Money

(1 Major & Mega Donor
Acquisition, Cultivation

WMCA, New York

KKLA, Los Angeles

KDIA, San Francisco

WFIL, Philadelphia

WREH, Fort Lauderdale
WLKX / KBGY, Minneapolis
KRKS, Denver

KLHT, Honolulu

KWVE, Orange County

KCIV, Fresno / Modesto

KNKT, Albuguerque

WZXYV - Farmington

Calvary Satellite Network (CSN)

Samabudy e

RADIO

For a 26 minute program demo contact Bob B. Blue at the NRB convention

or New Life Ad Agency at: P.O. Box 4440, Diamond Bar, CA 91765 (909) 859-6510.
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10:15 AM-10:30 AM
Coffee Break

10:30 AM - 11:45 AM

One Person, One Camera,
Unlimited Possibilities

[l FCC Update, Part 2

I [ 1 The Doctor Is In: Prescribing
Your Web Remedy

C Is God In Your Gizmo?
[J 1 € I Invading Cities For Christ

(1 € I [ High Production
Values, Higher Purpose

i1 I ¥ Controlling Costs of DVD &
VHS Use

2:30 PM - 3:45 PM

FCC Compliance: Avoiding Fines
— Avoiding Jail

Reaching Tomorrow’s Audience

.l What Christian Radio Can Learn
From Public Radio

{1 14 Sales: Selling Spots With
Qualitative Research

I € ¥ 3 W Fresh ideas to Drive
Traffic To Any Site!

C Ul Video Directing Techniques for
IMAG & Broadcast

C CHURCH MEDIA

| INTERNATIONAL MINISTRY

N INTERNET

% LEADERSHIP & MANAGEMENT
[} RADIO STATIONS & NETWORKS

TELEVISION STATIONS, NETWORKS,
FILM & VIDEO

Acknowledgements

Ambassador Advertising
Agency
First Timers Orientation

Encore! Producticns
Ballroom Production

Mark Craig Productions
NRB Program Producer

Quince Imaging, Inc.
Video Projection of General
Sessions

Fowler Productions
LCD Projectors

TV Magic
NRB Tech Lab

Maxim Design Group
Graphic Design

Steve Farrar
explores what
every son wants

and needs
from his father.

It's a no-brainer...boys need dads to step up
and be mentors. Steve Farrar, a prominent
voice in the men's movement, explores what
every son wants and needs from his father.

Steve is well-known for his previous books
to and about men. King Me is his heart's
message, shared with men nationwide via
conferences and special events.

For Interviews/Guest Spots:
Contact Janis Backing at 312/329-2108 or
janis.backing@moody.edu.

Steve Farrar

17)

MOODY

PUBLISHERS
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| EMail freeland-inc.com @freeland-inc.com

75412 Highway 25 «
Covington, LA 70435 - U.S.A.
800-624-7626 * 985-893-1243 »
FAX 985-892-7323
www.freeland-inc.com

LOOKING TO CUT YOUR
BUDGET??!! LET US HELP
YOU REDUCE YOUR
ENGINEERING COSTS WITH
REBUILT TUBES!

WE OFFER A GREAT
WARRANTY,
QUICK SERVICE AND

We also buy used
tubes. Recycle those
unwanted duds for

$9$$$% CASH $$$$$.

WE ARE A THIRD
GENERATION
AMERICAN
OWNED AND
OPERATED
COMPANY
REBUILDING
QUALITY TUBES
***SINCE 1940***

1 Take 10% Oﬁ

| THECOST OF YOUR
NEXT REBUILT
| TRANSMITTER TUBE

I Freeland Products, Ync.

75412 Highway 25 « Covinglon, LA 70435
1-800-624-7626 « 985-893-1243 + Fax 985-892-7323

I E Mail freeland-inc.com@freeland-inc.com

I This original coupon must accompany
the used tube when sending
I it for rebuilding for discount to apply.
This coupon is only
I valid for one rebuilt tube.
COUPON COPIES ARE NOT VALID
N N N N N N N |

NRB 2005

INNO

VATION

EXCHANGE
A problem solving dialogue

Tuesday, February 15 - Baliroom

Small groups will be meeting around a spectrum of topics related to some of the most pressing
issues facing communicators and ministry leaders. Think of it as an Internet forum or listserve

without the Internet — a dynamic time of interaction and peer-to-peer resource exchange!

RADIO

* Starting & Operating an LPFM station

e Sharathons & Other Methods of
Station Funding

¢ Successful Radio Promotions
(Programmers)

e Challenges of a GM

* Successful Radio Promotions
(Stations)

¢ Growing a Radio Ministry (Station})

* Impacting and Reaching the Secular
Community

¢ Effective Programming Choices
e Underwriting

* How to Present Hard News on a
Christian Station

PRODUCTION

¢ Production Techniques

TV/FILM

¢ Latest Technology and Its Impact

* Generating Creative Ideas In A Non
creative Environment

* Public Relations & Marketing
* Growing a TV Ministry

e Effective Programming Choices

¢ Funding & Development for
Programmers

* Ministry Marketing

¢ Production Questions You Were
Afraid To Ask

TV, RADIO & INTERNET

* Politics, The Gospel and
Broadcasting

PUBLISHING/PRODUCTS

 Identifying Winning Partnerships
Between Publishers & Broadcast
Ministries: Connecting the Old with
the New

AGENCY/CONSULTING

¢ Developing and executing a plan for
effective communications and
fundraising

* The Challenges of Being Relevant
and Cutting Edge in Today’s Society

INTERNET

¢ Online Community & Discipleship

» Marketing: Fresh Innovative Ideas for
Your Ministry
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e How to Communicate
Internationally

* Developing an Internet Strategy

* When Content is King: Not Getting
Lost in the Look & Feel

* Donor Segmentation and
Microtargeting

CHURCH MEDIA

* Designing Worship As A Team
* Inspiring Volunteers
¢ Church Media Open Forum

¢ Using Media Ministry Without a
Traditional Church Service Broadcast

INTERNATIONAL

* Invading Cities for Christ

* Developing & Maintaining an
International Broadcast

* Taking Your Programming to the
Next Level

MANAGEMENT/FINANCE

¢ Developing a Philosophy

LEGAL/COPYRIGHTS/
LICENSING

* Getting Your TV Station Ready for
an FCC Inspection

¢ FCC Rules, including those
applicable to Non-commercial and
Educational Licensees

iy [nfoCision

I'he Industry Leader in
Christian Inbound and Outbound
lelephone Fundraising

Contact Curtis Stern at 330.670).5164

ADETALK

A WORD FROM THE WORD

Perfect
Peace
Isaiah 26:3

ERFECT
P PEACE. Ha!
Wouldn’t that

be nice! Well, keep
reading and 1 will
tell you how you
can get it. Isaiah 26:3 says, Thou wilt keep
him in perfect peace, whose mind is stayed
on thee (KJV).

Perfect peace — the Hebrew word is
shalom, and it means “peace, or good
health, or well-being”. In the Hebrew text,
we actually find a duplication of the word
for emphasis: It’s shalom shalom.

Now, if you get your theology from
looking at other Christians, then you are
probably in trouble here because most
Christians worry about the same things as
non-Christians. So, if you want to experi-
ence the peace that God is offering, then
you must get your theology from the Bible,
for what God will give you is not normally
experienced in our world — even by most
Christians. Listen, God is not offering you
an aspirin for your headache or a security
blanket, like Linus in Peanuts. He is offer-
ing vou a priceless quality of life. He is
offering you perfect peace, when your
mind is stayed on Him.

So, keep your mind on Christ — think
of Him, pray to Him, seek Him in all things.
He promises perfect peace — shalom
shalom. It is the peace that surpasses all
peace!

Dr. Dan Hayden

Dr. Dan Hayden is a popular speaker, author and
host of the daily radio feature A Word from the
Word. He serves as director of Ministries for Sola
Scriptura (www.solagroup.org), a ministry located
in Orlando, L, dedicated to promoting the authori-
ty, authenticity and accuracy of the Bible. Contact
him at dhayden@solagroup.org.

guidance to
find our place
in the kingdom.

Colin Smith, senior pastor of Arlington Heights
EV Free Church, is known for his highly engaging
manner and uncommon ability to bring light to
the mysteries of Scripture — particularly to

those post-moderns searching for meaning.

Colin is heard daily on Unlocking the Bible,
aired in major Midwest markets. His Scottish
"accent” has listeners hanging on every word.
His audio and video study guides are bringing
knowledge and belief to people around

the globe.

For Interviews/Guest Spots:
Contact Janis Backing at 312/329-2129 or
janis.backing@moody.edu.

/
COLIN S. SMITH

10

Unlock

\V

Colin S. Smith

PUBLISHERS
THE NAME YOU CAN TRUST @
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Please consider this your personal itnvitation to join
in taking NRB to a whole new level of influence and
effectiveness by becoming a member of the NRB President’s

Council.

Our aim is to assemble a select group of Strategic partners

who will enable us to seize hold of the opportunities before us.

Together we will focus on keeping the doors of electronic media
open for the spread of the Gospel and on opening new doors of
opportunity to reach the world for Christ in our generation.

As a member of the President’s Council, you will participate
materially in enhancing the standing of NRB on the world stage,
and you will see up close the impact that NRB is having at the

highest levels.

To find out more of the responsibilities and rewards of membership in the President’s Council,

please stop by the Member Center or contact the NRB office at 703-330-7000.




America 1s listening.

As the single largest religious radio broadcaster in the country, Salem Communications
connects with an impressive national audience every day. We make it our mission to
reach the ears of Americans—but only your ministry can touch their hearts.
Discover how you can join those who have expanded thei<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>