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"Most people will tell you that they believe Jesus Christ is the 
Son of God. They just don’t think it makes any difference to 
them today,” commented Dr. Richard Hogue in a recent 
MetroChurch service. RICHARD HOGUE WEEKDAYS is a 
unique and creative attempt to communicate the good news that 
^esus Christ does indeed make a difference in our lives today, and 
especially comunícate that to the vast number of Americans who 
are not watching religious television. 
RICHARD HOGUE WEEKDAYS is not just another 

television preacher show. It is format designed to speak to this 
emerging generation of Americans. . .and Richard Hogue is the 
man. With our "Up Close” segment every day, we address real 
life, gut-level issues with biblical clarity and understanding. 
We’re walking where angels (and ministers) fear to tread. 

Our correspondents include: Zig Ziglar, well known author 
and motivationalist; Andre Bustanoby, marriage and family 
counselor from Baltimore; and Paul Webb with his Hollywood 

report. Bob Dugan, Director of the N.A.E. Office of Public 
Affairs in Washington, D.C. helps keep us up-to-date politically. 

Originating from KOKH, in Oklahoma City, this daily one-
hour program is seen live (and on video tape) nationwide on 
broadcast stations and cable systems, including the P.T.L. 
Satellite Network which carry RICHARD HOGUE WEEKDAYS 
live Monday-Friday at 11:30 a.m., plus a prime time replay at 
9:00 p.m. The Trinity Broadcasting Network airs the show daily 
at 3:00 p.m. over their stations coast-to-coast (central zone times). 

MetroChurch, a non-denominational evangelical church in the 
Oklahoma City suburb of Edmond, has experienced one of the 
greatest beginnings of any American church. Founded by Richard 
Hogue in October of 1975, MetroChurch has grown to over 
4,000 members in just six years. From an inauspicious beginning 
in a local high school cafeteria, the congregation he pastors now 
ministers across the greater metropolitan area from a beautifully 
wooded 61 acre complex on Interstate 35. 

For information about having RICHARD HOGUE WEEKDAYS in your area contact: 
Mr. David Smith, P.O. Box 3000, Oklahoma City, Oklahoma 731 13, telephone 405/348-8250. 



Captivate your audience, move people with your message, share your vision! 

With the beauty and impact of an audio-visual presentation, communicate 
your ministry's message like never before. Only with sight and sound can you 
share the successes and goals of your outreach. Infect current and potential 
supporters with the same enthusiasm you have for your projects! 

You'll be amazed at the modest cost for a typical audio-visual production. In 
fact, you may find it is the most cost-effective, results-producing way of 
communicating you have ever used. 

If you want more information on how you can use a multi-media 
presentation to tell your story, contact Quality Communications, the name 
with quality up front. 

Quality 
Communications P.O. Box 1168 Warminster, PA 18974 215-357-6585 



GAMMON, CAMFIELD & NINOWSKI 
Media Brokers, Ltd. 

Providing confidential assistance in helping 
you realize your broadcast property goals. 

JAMES A. GAMMON 
Washington. D.C. 

WILLIAM J. CAMFIELD 
Dallas/Fort Worth 

RONALD J. NINOWSKI 
Washington. D.C. 

TIMOTHY J. FLYNN 
Los Angeles/San Diego 

CARL J. FIELSTRA 
Los Angeles/San Diego 

DAVE ESHLEMAN 
Harrisonburg. Va. 

ROBERT W. CAMPBELL 
Jackson Hole. Wy. 

Gammon, Camfield & Ninowski — Brokers whose backgrounds and careers are 
based on personal experience in the broadcasting industry. We understand the 
broadcaster — we’ve been there. Stop by our Washington Sheraton Hospitality 
Suite during the convention — We look forward to seeing you there! 

Harrisonburg. VA 22801 

(703)896-1311 

HARRISONBURG, VA 
1400 College Avenue 

WASHINGTON, D.C. 
1925 K Street, N.W. 

Suite 306 
Washington, D.C. 20006 

(202)861-0960 

DALLAS/FTWORTH 
6300 Ridglea Place 

Suite 910 
Fort Worth. TX 76116 

(817)731-0522 

JACKSON JOLE, WY 
645 Cache Street 

Box 100 
Jackson Hole. WY 83001 

(307)733-3913 

LOS ANGELES/SAN DIEGO 
25200 La Paz Road 

Suite 202 
Laguna Hills, CA 92653 

(714)837-9800 



FEATURES 
The Abolition of Truth and Morality / Francis A. Schaeffer 
Long-held basic values in the United States have given way to a new way of 
thinking strongly influenced by the media 

Reaching Minority Families / Howard 0. Jones 
Broadcasters must realize that the airwaves are multi-racial and cross-cultural 
in scope, and should not concentrate on one group of people 

Here's Hope for Saturday / Deanna Finley 
MBI’s Radio Esperanza helps the Hispanic community in Chicago to cope with 
this life and prepare for the one to come 

Black Gospel Network Goes Cable / Beverly Elam 
Researching the needs of the black community has led to the first continuous 
cable program network for black ministries 

The Issues of Family Conflict / John MacArthur 
The traditional American family is a vanishing species as counter forces 
opposed to its existence grow more militant and stronger 

Using an Old Method in a New Way / Regina McCombs 
Christian Media Network has attracted advertiser support for its operations by 
putting emphasis on wholesome family programming 

The Electronic Church Controversy / David W. Clark 
Charges made against the "electronic church" in almost every case have been 
unsubstantiated by any empirical evidence 

Strangers in a Strange Land / Ben Armstrong 
Despite suspicions of foreign governments, missionary use of mass media has 
made great progress overseas in the past fifty years 

DEPARTMENTS 
Speaking Out 
Comments by the president of National Religious Broadcasters 
NRB News 
Coverage of media events and people related to NRB 
News 
Pertinent items of national and international interest to communicators 
Washington Watch 
Trends and decisions of the Federal Communications Commission 
Classifieds 
NRB bulletin board for individual and group needs 
Cover Story: Francis A. Schaeffer, noted philosopher and theologian, will speak 
to the issue of media and morality at the NRB annual convention in Washington, 
D.C. in February. 
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“Our Sony BVE-5000 editing system is unbeliev¬ 
ably reliable.” says Randy Cohen, vice president and ed¬ 
itor for Broadway Video. 

“Amazing that Sony could come up with a state-of-
the-art computerized system on its first try.” Cohen 
continues. “And because it's specifically designed for 
one-inch, it lets me do more with my equipment than 
other editors.” 

Broadway Video is both a production and post¬ 
production facility in New York City. Its recent credits 

include “The Best of Saturday Night Live.” major po¬ 
litical campaigns, promos for the cable network 
Showtime, and a variety of industrial shows. 

“The BVE-5000 worked right out of the box and 
has been performing flawlessly ever since. With no 
problems of any kind. Unlike some other systems, 
whose manufacturers wait for customer complaints to 
get the bugs out. instead of thoroughly testing their 
equipment before it's sold. 

"With its simplified keyboard, the BVE-5000 is 

0 
WV BVB 

E 
VBV 

REW PAUSE SRCH 

K SET IN 

LOAD j EOT 

“KTWO YEARS,OUR 
HICCUPED ONCE OR TWICE. 

ARJTH 
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HUMAN EDITORS MAY HAVE 
BUT NOTOUR SONY.”«, ... 

easier to use. too. It has saved me 25% to 50% of the 
time other systems require. And since you don’t have to 
be mechanically oriented to use it, the editors can be 
artists rather than technicians. 

“Other advantages include variable search. Dual 
audio. Vertical interval time code. And the ability to 
interface with a wide variety of switchers. 

“I’ll be buying more Sony equipment in the future. 
Because there are enough reasons for indigestion in 
this business without machines that hiccup and burp.” 

Sony makes a full line of 1" and %" broadcast 
equipment, including cameras, recorders, editors and 
digital time base correctors. 

For more information, write Sony Broadcast, 
9 West 57th Street, New York, New York 10019. Or 
call us in New York/New Jersey at (201) 368-5085; in 
Chicago at (312) 792-3600; 1VT "VT” 
in Los Angeles at (213) JL • 
537-4300; or in Atlanta at Broadcast 
(404) 451-7671. Sony is a registered trademark of Sony Corp. 



“QUALITY CHRISTIAN VOICE” 

Richard “Rich" Rott, II 
Vice President and General Manager 

Bott 
Broadcasting 
Company Richard "Dick" Rott 

President 

ST. LOUIS 
12th Largest Market 

5000 Watts 
Non-Directional 
'Call letters applied for 
•Sale subject to FCC approval 

“ST. LOUIS’ 
INSPIRATIONAL VOICE” 

As the Nat on’s 12th largest market. St. Louis is larger than 
Baltimore. Seattle. Atlanta. Pittsburgh, San Diego. Cleveland. 
Minneapol s. Miami and Denver The KSIV 5000 Watt 
Non-Directional transmitter and tower is in the heart of the 
St. Louis area metroplex 

e' St. Louis area Churches and local pastors are solidly 
behind the proposed KSIV quality Bible Study and Christian 
information programming. We believe Christian radio 
should always be an arm of the local church. 

<" As with our other three stations, the nation's finest quality 
Bible Study and Christian information programs are 

committed to KSIV Radio as their St Louis area broadcast 
outlet. 
We believe that “show business" is not our business and 
entertainment is not our purpose. With this in mind our 
music policy is in keeping with the ministry of the Christian 
programs we carry. Anything less would be a violation of 
the trust our program producers place in us when they 
become a part of our stations' programming And most of 
all we regard our music as an opportunity to serve the Lord 
by reminding people that He is in fact God and not just the 
“man upstairs". 

FOR COMPLETE INFORMATION WRITE US AND FIND OUT WHY BOTT BROADCASTING COMPANY STATIONS 
REPRESENT THE VERY BEST IN QUALITY CHRISTIAN BROADCASTING 

Quality Christian Programming... 
/7ZZ 

BOTT BROADCASTING COMPANY 1084 1 EAST 28th STREET INDEPENDENCE. MISSOURI 64052 (816)252 5050 
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Speaking Out_ 

Goals for the New Year 
At the the beginning of the new year I would like to leave three 

wishes with you that the Apostle John wrote near the end of his life 
on earth. "Beloved, I wish above all things that thou mayest prosper 
and be in health, even as thy soul prospereth." (II John 1:2). 

That you might prosper. 
There is nothing wrong in prospering. If God has called you into a 
business of ministry, He will also provide your needs and can help 
you to prosper. If your business principles and practices are honest 
and upright, God can use your life, business and testimony for His 
honor and glory. 

That you might be in health. 

One of the greatest human possessions is good health. I do not fully 
understand why God has allowed some people to have continued 
good health while others seem to have such illness in their lives, but 
we do know from Scripture that God knows our every need. 

That your soul might prosper. 
This third wish is most important. The Apostle Paul wrote that he 
was striving to reach the goal of being more Christ-like in every 
facet of his life. He wrote "that I may know him and the power of 
his resurrection and the fellowship of his sufferings, being made 
conformable unto his death." 

May our goals for 1982 reflect the same wholesome concerns of 
Paul for the glory of God. 

David L. Hofer 
President 
National Religious Broadcasters 

kFOREWARD LOOK 

This pre-convention issue bringstogethera major speaker, Francis 
A. Schaeffer, and the theme, "Reaching the Family," at the NRB 
convocation in Washington next month. Special emphasis on 
programming for minority audiences illustrates the diversity of 
religious broadcasting and places responsibility on broadcasters to 
direct their efforts toward reaching these spiritually needy 
segments of the national audience. 
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N RB News_ 
Summit Conference 
to Gather Feb. 7-10 
at NRB Convention 
Drawing together influential 

leaders in religion and 
government, the 39th annual 
convention of National Religious 
Broadcasters will be a summit 
conference exploring the issues 
facing today's families. 
From the opening address by 

the peerless E. V. Hill of Los 
Angeles to the closing message 
by the eminent philosopher 
Francis Schaeffer of L'Abri, 
Switzerland, the 1982 
convention will highlight the 
challenge of "Reaching the 
Family." 

Billy Graham and his wife 
Ruth Bell Graham, Pat 
Robertson of Christian 
Broadcasting Network, Charles 
Stanley of In Touch, John 
MacArthur of Grace to You, G. 
L. Johnson of The People's 
Church telecast, NRB president 
David Hofer and TV crusader 
Donald Wildmon are some of 
the major speakers who will be 
on the NRB platform, February 
7-10, at the Sheraton 
Washington Hotel in 
Washington, D.C. 

President Ronald Reagan has 
been invited to address the 
opening session, Sunday 
evening, February 7. 
Prominent speakers from 

government will include Federal 
Communications Commission 
Chairman Mark Fowler and 
Senator Roger Jepsen, sponsor 

of the Family Protection Act. 
Large delegations from the U.S. 
Senate and House of 
Representatives are expected to 
attend Tuesday's Congressional 
Breakfast, and the FCC 
Commissioners will be honored 
at Tuesday's FCC Luncheon. FCC 
bureau chiefs and division heads 
will participate in a plenary 
discussion Monday afternoon. 

Outstanding authorities on 
family life, including James 
Dobson of Focus on the Family. 
will bring expert views. Major 
sessions will explore the 

Registration forms for the 
1982 convention are available 
in this magazine (page 46) or 
from the NRB convention 
registrar. Call toll-free on 
800/631-1054. 

problems of reaching minority 
families and the impact of 
television on today's families. 

"Religious broadcasters have a 
message for families 
everywhere," observes NRB 
program chairman E. Brandt 
Gustavson of Moody Radio 
Network. "The plenary sessions 
and workshops will help us 
communicate the Biblical 
message more effectively and 
more urgently than ever." 
Gospel broadcasters noted for 

their concern for the family will 
participate in plenaries, 
workshops and seminars. 
Television's Rex Humbard and 
James Robison, radio's Harold 
Sala of Guidelines and David 

Mains of Chapel of the Air, plus 
Howard Jones of Hour of 
Freedom and John Giminez of 
the Rock Church telecast, will be 
some of the key speakers. 
The array of broadcasters, 

family experts and government 
leaders is attracting 
unprecedented interest among 
pastors and church officers, 
reports convention coordinator 
Kenneth Beachboard of the NRB 
Washington office. 
"We're registering a record 

number of non-broadcasters. 
They’re coming to the NRB 
convention because they share 
our concern for reaching today's 
families and because NRB has 
unique resources for assembling 
a summit conference on this 
vital subject," Beachboard points 
out. 

NRB To Present 
Awards at Washington 
Convention 
Awards ceremonies, alwayj a 

highlight of the NRB annual 
convention, will take on added 
luster this year. Ten awards will 
be presented by the association 
at the 39th annual convention in 
Washington, D C., February 7-
10. 
The most prestigious 

ceremony, induction into the 
Religious Broadcasting Hall of 
Fame, will take place at the gala 
Anniversary Banquet, Wednes¬ 
day evening, February 10. The 
Hall of Fame award this year will 
recognize the achievements of 

James Dobson Rex Humbard James Robison David Mains 

10 religious broadcasting January 1982 



the late Percy Crawford, a 
trailblazer in the use of radio and 
television for the communication 
of the Gospel. The founder of the 
Crawford radio stations and of 
the King's College, Dr. Crawford 
inspired many of today's well-
known broadcasters to enter the 
radio-TV ministry. Accepting the 
posthumous Hall of Fame Award 
will be Ruth Crawford, widow of 
the dynamic creator of TV's first 
nationally syndicated religious 
program. Youth on the March. 

Four pioneers in gospel radio 
will receive the NRB Milestone 
Award at Sunday's opening 
plenary session, February 7. The 
Milestone Award, given in 
recognition of continuing 
excellence and achievement, will 
go to: 
• Pillar of Fire radio network 

(KPOF/Denver, \NA\NZ/ 
Zarephath, New Jersey, and 
WAKW/Cincinnati), founder 
of the first chain of religious 
stations 

• Radio station KFSG/Los 
Angeles, California, founded 
in 1924, one of the oldest 
religious stations in the 
United States 

• John Rawlings of Landmark 
Baptist Temple, Cincinnati, 
Ohio, a broadcaster for 40 
years 

• Manford George Gutzke, a 

40-year veteran and speaker 
on the nationally syndicated 
daily program, The Bible for 
You 

The Distinguished Service 
Award, presented in recognition 
of significant contributions to the 
cause of religious broadcasting, 
will honor W. Dale Oldham, 
founder of The Christian 
Brotherhood Hour. The 
presentation will be a feature of 
the Monday morning keynote 
plenary session. 
The FCC luncheon will be the 

scene for the presentation of the 
annual Award of Merit for 
excellence in station operation. 
The radio station Award of Merit 
will go to the co-owned stations 
of Crista Ministries, KGDN and 
KBIQ-FM in Seattle, Washington. 
The Kansas City Youth for Christ 
station, KYFC-TV Channel 50, 
will receive the television station 
Award of Merit. 
The Award of Merit for 

excellence in program production 
will recognize two leaders whose 
ministries emphasize the family, 
television speaker Rex Humbard 
and radio speaker James Dobson 
of Focus on the Family. Humbard 
and Dobson will be present to 
accept their awards during 
Monday evening's plenary 
session. 
The Awards Committee, 

NRB AWARDS 
Award of Merit - Station Operation 

Radio: KGDN-KBIQ/Seattle 
Television: KYFC-TV/Kansas City 

A ward of Merit - Program Production 
Radio: "Focus on the Family" - James Dobson 

Television: Rex Humbard Ministries 

Milestone A ward 
Pillar of Fire Radio Network - 50 years 

KFSG/Los Angeles - 57 years 
John Rawlings, Landmark Baptist Temple - 40 years 

Manford George Gutzke, "The Bible for You" - 40 years 

Distinguished Service A ward 
\N. Dale Oldham, founder of "The Christian Brotherhood Hour” 

Religious Broadcasting Hall of Fame 
Percy Crawford, radio-TV trailblazer 

headed by NRB first vice 
president Robert Ball of 
Inspirational Broadcasting, chose 
the 1982 awardees from 
nominations submitted by NRB 
members. According to Ball, the 
quantity and quality of 
nominations this year was 
"exceptional." 

Beachboard Opens 
New Washington Office 
NRB has a new office in 

Washington, D.C., headed by 
Kenneth Beachboard. 
The NRB Washington office is 

located at 1332 I ("Eye") Street, 
N.W., Room 413, Washington, 
D.C. until the end of February. 
While working on convention 
related matters, Beachboard is 
looking for a permanent location 
for the Washington office. 

In keeping with the directives 
of the NRB executive board to 
expand the association's 
presence in the nation's capital. 
Beachboard became the NRB 
Washington representative 
October 1, 1981. A veteran 
broadcaster and 20-year resident 
of Washington, he currently 
devotes most of his time to 
preparations for the 1982 
convention. 
"We're working through this 

office to line up contacts with 
Washington officials, such as the 
White House, Congress and 
foreign embassies," says 
Beachboard. "As convention 
coordinator, I'm responsible for 
liaison with the hotel, staff 
recruitment and other on-site 
arrangements." 
The head of the NRB 

Washington office also keeps 
tabs on happenings in 
Washington as they pertain to 
religious broadcasting. His duties 
involve contacts with the FCC 
and with the law offices of 
Kirkland and Ellis, NRB legal 
counsel. 
"The main objective of the 

NRB Washington office is to 
serve NRB members," 
Beachboard emphasizes. 

(Continued on page 66) 
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NETWORK 

SPECIAL FEATURES WITH 
AUDIENCE APPEAL... 

A BROADCAST MINISTRY OF MOODY BIBLE INSTITUTE. 820 N LA SALLE DR . CHICAGO. IL 60610 

VAD 4050 

For more details, call us at 800 621-7031 toll free. 
In Illinois, Alaska, and Hawaii 312 329-4433. 
Or see us at the NRB Convention, Washington, D.C. 
February 7-10, 1982. 

“OPEN LINE” A weeknight, nationwide, call in program 
featuring: James Dobson, Chuck Swindoll, John MacArthur, MBN radio 
pastor Don Cole, plus others. 

“MUSIC THROUGH THE NIGHT” A live, hosted format 
of music, thoughtful comments, and timely programs like Family Forum, 
Guidelines, and Sounds of the Times. 

NEWS Fourteen hourly newscasts each day providing national, 
international, and religious news—news which is reported fairly and from 
a Christian perspective. 

AND MUCH, MUCH MORE... all delivered LIVE via 
SATCOM. Other custom packages are also available especially 
designed with the affiliate station in mind. 
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For more information, contact your 
local dealer, or write Sharp Elec¬ 
tronics Corporation. Professional 
Products Dept.RB-1, 10 Sharp 
Plaza. Paramus. New Jersey 07652 

Bill Gibson, President, Bill Gibson Productions, former Film Maker 
Of The Year, Consultant to NASA and Director of films for 
20th Century Fox, Warner Bros. Seven Arts and the governments of 
over 15 nations. 

"When the space shuttle touched down at Edwards Air 
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News 
NRB Espouses 
Deregulation of 
Noncommercial Radio 
MORRISTOWN, NJ (NRB)—On 

November 2, 1981, National 
Religious Broadcasters took 
formal action in support of 
noncommercial radio deregu¬ 
lation, filing comments on the 
Federal Communications 
Commission's proposed revisions 
to current regulations (Notice of 
Proposed Rulemaking, BC Docket 
No. 81 -496—issued August 25, 
1981.) 
"NRB strongly supports the 

commission's determination to 
end unnecessary paperwork for 
noncommercial stations," says 
NRB executive director Ben 
Armstrong, pointing out that 
more than 75 NRB member 
organizations hold licenses for 
noncommercial educational 
stations. 
The NRB comments commend 

the commission's "initiative in 
streamlining" the requirements 
for formal community 
ascertainment, program 
oversight and program log¬ 
keeping. NRB urges the 
commission to eliminate the 
present requirements "in favor 
of reliance upon social and 
economic forces to ensure that 
the programming" of 
noncommercial stations "reflects 
the needs and concerns of the 
communities they serve." 
The NRB statement concludes 

that "incentives inherent in the 
noncommercial character” of 
these stations "and their 
necessary reliance upon 
listeners for financial support are 
far stronger influences than 
direct government regulation in 
assuring" their responsiveness 
"to the needs and interests of 
their communities." 
"The licensee members of 

NRB rely upon listener donations 
to finance the operation of their 
stations. NRB supports the 
elimination of unnecessary 
regulation which not only 
lessens the effective use of 

listener contributions by 
diverting them to the expenses 
of compliance but also risks 
stifling innovative approaches to 
serving the listening 
community," the statement 
notes. 
Observing that a noncom¬ 

mercial station's "listening 
audience is likely to subject the 
station's performance to a far 
more discerning inquiry and 
much more demanding standard 
than the commission could 
impose," NRB favors an end to 
FCC oversight of programming. 
NRB points out that the Fairness 
Doctrine and other statutory 
requirements which apply to all 
broadcast stations will not be 
affected by the proposed rule 
changes. 
Agreeing with the commis¬ 

sion's rationale for eliminating 
the formal procedures by which 
a noncommercial licensee 
ascertains the programming 
needs and interests of the 
community, NRB states that the 
money now spent on this 
paperwork "can be translated 
directly into additional 
programming, rather than being 
consumed in operating 
expenses." The NRB statement 
describes formal ascertainment 
requirements as "superfluous" 
for these stations which must 
"earn public acceptance and 
support for their programming to 
remain on the air." 
On the proposal to revise the 

present requirements for keeping 
program logs, the NRB statement 
says the commission's recent 
order on Deregulation of Radio 
provides "compelling grounds" 
to end this area of regulation. 
Citing the commission order, 
NRB quotes a report from the 
General Accounting Office which 
revealed that the logging 
requirements for radio stations 
had cost the industry more than 
18 million workhours per year. 
Observing that the FCC 
regulations apparently have 
resulted in expenditures "far 
disproportionate to the utility of 

program logs to the station or 
the commission," NRB advocated 
the elimination of 
program log requirements for 
noncommercial stations. 
Although the FCC Notice 

covered only noncommercial 
radio, the NRB comments 
suggest that similar deregulation 
steps should be taken for 
noncommercial television 
stations. 
The NRB document was 

prepared by Richard E. Wiley 
(former chairman of the FCC, 
now counsel to NRB), Larry 
Secrest and John Logan of 
Kirkland & Ellis. NRB 
Washington representative 
Kenneth Beachboard and Dr. 
Paul Virts of CBN participated in 
the project. 

Bott Broadcasting 
Acquires Fourth 
Christian Station 
INDEPENDENCE, MO (NRB)— 

Bott Broadcasting Company has 
purchased a major 5,000 watt 
nondirectional AM radio station 
in St. Louis, the nation's twelfth 
largest market. The new 
acquisition brings the total 
number of BBC stations to four. 
The other stations are located in 
Kansas City, Oklahoma City, and 
Fort Wayne. 

Following the signing of the 
contract, vice president and 
general manager Richard Bott II 
commented, "The purchase of 
this major facility represents Bott 
Broadcasting Company's 
continuing commitment to 
expand wherever it feels quality 
Bible study and Christian 
information programming is not 
being offered in a significant 
program format manner." 
Takeover of the new station is 

anticipated sometime during 
March, following FCC approval of 
the sale. BBC has applied for the 
call letters KSIV. Once they are 
assigned, the station will adopt 
the slogan "St. Louis' Christian 
Voice." 
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J.C. GATES & COMPANY 
Celebrating 23 years serving the spiritual needs of 
San Diego County's ever-growing population ! 

Now reaching nearly 2 million ! 

California’s Second Largest City ! 
America’s 5th Market in Growth ! 
...is it any wonder more and more broadcasters are pointing 

their radio ministries to this vital, responsive 
San Diego market. 

\STI4 A, 

910 on the Dial 15000 Watts 

SEE US AT THE 
NRB CONVENTION 
BOOTH 415. 
WE WOULD LIKE 
TO GIVE YOU 
UPDATED MARKET 
INFORMATION. 

SAN DIEGO 
Genera/ Offices and Studios: 
Contact: ‘Lu* Lucille Chase 
P.O. Box 2908, San Diego, Ca. 92112 
Telephone: (714) 579-0910 

Represented Nationally by J.C. GATES & CO. 

LOS ANGELES: 
National Sales: . 
Contact: Juanita Haddy Landon 
6255 Sunset Blvd., Suite 120 
Hollywood, Ca. 90028 
Telephone: (213) 462-6839 
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Washington watch._ 

FCC Announces Simplified Application for Permit to Construct Commercial Stations 

On October 19, 1981, the 
Federal Communications 
Commission announced a new 
simplified FCC Form 301.’ FCC 
Form 301 is used in applying for 
construction permits for 
commercial broadcast stations, 
including AM, FM and television 
applications. However, applicants 
will not be able to use the new 
form until the Office of 
Management and Budget has 
approved it. Pending final 
approval by 0MB—which may 
take several months—broadcast 
applicants will continue to use 
the existing form. 
The revision of Form 301 is 

part of a concerted effort by the 
commission to expedite the 
processing of broadcast 
applications. The new form has 
two advantages. It eliminates a 
substantial number of the 
questions on the present form; it 
greatly reduces the number of 
exhibits and the amount of infor¬ 
mation which applicants must 
submit in order to have their 
applications accepted by the 
FCC. The commission 
determined that much of the 
information required by the 
present form is burdensome or 
superfluous, and of little use in 
processing broadcast 
applications. 

In addition to shortening the 
form, the commission also has 
simplified the directions for 
completing an application. 
Although some portions of the 
new form may need to be 
clarified further by the 
commission, the new application 
form should substantially reduce 
the expense and paperwork 
entailed in applying for a new 
broadcast facility. 

Legal Qualifications 
Section II of the present Form 

301 requires a response to 
twenty questions and the 
completion of two tables, but the 

new application form contains 
only eleven questions and a 
single, simplified table. When 
the new form takes effect, the 
commission no longer will 
require the filing of articles of 
incorporation, by-laws, or 
partnership agreements with an 
application. 
The commission also has 

deleted the section of the 
application that required 
information on all business 

Much of 
the information 

required by 
the present form 
is burdensome 
or superfluous 
in processing 
applications 

interests of parties to the 
application. Instead, the com¬ 
mission will specifically request 
information only on newspaper, 
cable television, and broadcast 
interests. 

Financial Qualifications 
Section III of the present Form 

301 requires a sizeable amount 
of information to establish the 
cost of constructing and 
operating the proposed station 
and to demonstrate that the 
applicant has sufficient 
resources to construct and 
operate it. The present form 
requires an itemized listing of 
various categories of expense 
and a detailed list of sources of 
funds. Also needed are exhibits 
detailing the financial plan for 
the station and documenting the 
availability of the resources 
necessary to construct the 
station. 
The new form consists only of 

two "yes or no" questions. First, 
the applicants must certify that 

they have sufficient assets on 
hand or available from 
committed sources to construct 
and operate the station for three 
months without any revenue. 
Second, applicants will be 
required to certify that they have 
"a legal commitment" for each 
agreement to furnish capital, 
purchase stock, or obtain loans. 
This question also requires 
applicants to certify that they are 
willing and able to meet all 
contractual requirements with 
respect to collateral, guarantees 
and capital investment. 
The financial section of the 

revised form may require further 
clarification by the commission. 
In the past, most broadcast 
applicants have demonstrated 
their financial qualifications for 
new broadcast facilities through 
bank letters." The document is 

issued by a financial institution 
stating its willingness to make a 
loan if the applicant receives a 
construction permit. 
While a "bank letter" 

demonstrates that an applicant 
has reasonable assurances that 
a loan will be available, the 
letters are usually not drafted to 
be legally enforceable 
agreements. Thus, a letter 
establishing only reasonable 
assurances that a loan would be 
made might not meet the literal 
standard of "a legal 
commitment" as required by the 
new form. However, it is unlikely 
that the commission intended to 
change its established practice 
of accepting "bank letters." 

Program Service Statement 

Section IV of the form has been 
substantially revised in the new 
form to reflect the commission's 
recent Radio Deregulation Order. 
Applicants for AM and FM 
stations will therefore need to 
submit only a brief narrative 
description of their planned 
programming service as it 
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by Richard E. Wiley 

relates to issues of public 
concern facing the programming 
area. 

For television applicants. 
Section IV has been revised to 
omit the requirement that appli¬ 
cants conduct ascertainment in 
advance and submit ascertain¬ 
ment showings at the time the 
application is filed. Only the 
successful applicant will be 
required to conduct community 
ascertainment. The ascertain-

The new 
application form 

should substantially 
reduce the expense 
and paperwork 

entailed in 
applying for 
a new facility 

ment showing will be submitted 
to the commission at the time 
the successful applicant files an 
application for a license to cover 
his construction permit. 
The commission believes that 

shifting ascertainment to a later 
stage in a comparative 
proceeding will simplify the filing 
and processing of applications. 
Unsuccessful applicants will be 
spared the expense of 
ascertainment, and the FCC's 
staff will only need to review 
one ascertainment exhibit 
instead of several. The 
commission observed in addition 
that a choice among applicants 
often has been delayed while 
competing applicants litigated 
alleged weaknesses in each 
other's ascertainment showings. 
The commission believes that 
these controversies added little 
information useful in choosing 
among competing applicants. 

Interested parties will still be 
permitted to file objections to 
license applications based upon 

failure to comply substantially 
with the FCC's policies on 
ascertainment. But by shifting 
these disputes to the licensing 
stage, the commission hopes to 
avoid unnecessary delays in 
comparative television pro¬ 
ceedings. 
The commission has also 

revised the requirement for 
proving that local public notice of 
an application has been given. 
All applicants for new broadcast 
facilities or major changes in 
existing facilities are required to 
give local public notice of the 
filing of an application, usually 
by publication in a local 
newspaper. 

Before July of this year, 
applicants were required to file 
certifications of compliance with 
this rule after the required 
notices had been published. 
However, in July, the 
commission announced that 
applicants now must certify at 
the time they file their 
applications that they will 
comply with the commission's 
local public notice rules. The 
new form permits an applicant to 
certify that he will comply with 
the public notice requirements 
merely by checking a box. 
The new Form 301 should 

substantially reduce the amount 
of paperwork, and the 
consequent delays and 
expenses, involved in preparing 
a broadcast application. When 
the form becomes effective, it 
may well encourage a greater 
number of applicants for 
available broadcast allocations. 

’ Revision of Application for Construction 
Permit for Commercial Broadcast Station 
(FCC Form 301), FCC mimeo No. 81-278 
(released October 19, 1981). 

Richard E Wiley, former FCC 
chairman, is NRB Communications 
Counsel and partner in Kirkland & 
Ellis law firm, Washington, D C. 
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ROMANIAN BIBLE 
DISTRIBUTORS CAUGHT 
IN WAVE OF ARRESTS 

REVIVAL GRIPS 
CZECHOSLOVAKIA 

GRAHAM PRAISES 
SPIRITUAL DEPTH OF EAST 
EUROPEAN CHRISTIANS 

ALBANIA TOPS TEN MOST 
OPPRESSIVE LIST 

How many of these stories did 
your listeners hear? 

News from Eastern Europe is often hard 
to obtain—but EWNS is there in the 
East, China, Latin America monitoring 
the church, reporting on the persecution 
and accomplishments of Christians. 

EWNS will add an international dimen¬ 
sion to your standard newscast. Many 
subscribers use the stories as features 
for documentaries and as a prayer 
information source. 

See how EWNS fits into your format— 
place your order for a free two-month 
trial subscription. 

SEE US AT THE CHURCH AND MEDIA 
EXPOSITION BOOTH. FEBRUARY 7-10. 
BOOTHS 508, 510. 

Free Two-Month Trial 
Subscription Form 
YES! □ I want to receive EWNS 

■ releases. 

g Date:_ 

Name/Title:_ 

Address:_ 

_ Zip:_ 

Type of Media: 

□ TV □ Radio □ Publication 

Name of Media:_ 
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Maximum Response • Personal Approach 

With DONORPLUS'“, you will achieve maximum 
response from your donors with a more personal 
approach. DONORPLUS1“ will provide valuable 
information so that your gift dollars will not be 
wasted and donations can be increased. Our 
system has been proven with data processing 
experience since 1964 and we have been 
extremely successful because we care about our 
clients and react quickly to their needs. 

Donor Plus “ Services: 

• Mailing List Maintenance • Donation Accounting 
• Computerized Receipting • Statistical Reports 
• Labels for literature requests, monthly mailings. 
• Specialized Processing: 

Pledge Accounting, Subscription Fulfillment 
Membership Processing, Child Sponsorship 

Accounting, Computer Letters. 
Radio and TV Response Analysis — 

— and more 

SHIRLEY O. MILLS-HANSON 
Vice President, 

Public Relations 

CAROLYN R. WILSON 
Vice President, 
Marketing 
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We put beautiful 
downtown Burbank in orbit. 

with folding uplink antenna dish. The Earth Station gives 
you the capability to broadcast live and direct from any 
location. 

If that wasn't enough, we can perform on-the-air stan¬ 
dards conversion direct to or from European transmission. 

We're making a heavy commitment to satellite services. 
But this is only the beginning. Compact feels satellites 
will be more than a technological breakthrough, they’ll 
become an excellent way to save you big money over 
the high cost of land lines and microwave links you're 
presently using. 

For more details on our complete satellite services, 
give Hynndie Wali a call. She'll show you how we'll go 
completely out of this world to save you time and money. 

But then, what else would you expect from 
a company like Compact, the com¬ 
pany that put beautiful downtown 
Burbank in orbit. 

Compact Video’s blasting off into space with the most 
complete array of satellite services available anywhere. 

So if you're a network, cable system, teleconference 
planner, or news/sports programmer, we can provide vou 
with the latest technology that satellite transmission has 
to offer, including arranging transponder time. 
Our gleaming Satellite Broadcast Center in downtown 

Burbank is the most complete production facility of its 
kind anywhere on the planet. You'll find spacious, ultra 
modern sound stages, plus the finest in playback, pro¬ 
duction, and sound services all under one roof. For direct 
satellite transmission, you'll have use of two steerable 10 
meter uplink/downlink dishes that can instantaneously 
connect you with any commercial satellite in the sky. 
And besides our industry renowned Video 

Mobile Units, we also offer the services of our 
Transportable Earth Station, a unique and 
self contained broadcast facility complete 

Compact Video Services^ 
Compact Video. Performance, not excuses. 

2813 W. Alameda Ave., Burbank, CA 91505 [213] 843-3232 



by Francis A. Schaeffer 

and T 
Morality | 

HE BASIC problem of 
the Christians in this 
country in the last 80 
years or so, in regard to 
society and in regard to 
government, is that they 
have seen things in bits 

and pieces instead of totals. 
They have very gradually 

become disturbed over per¬ 
missiveness, pornography, the 
public schools, the breakdown of 
the family, and finally abortion. 
But they have not seen this as a 
totality—each thing being a part, á 
symptom, of a much larger 
problem. They have failed to see 
that all of this has come about due 
to a shift in world view—that is, 
through a fundamental change in 

The overall way of thinking 
in the United States 

has shifted away from 
basic biblical values, 

and the media share in 
the responsibility 

The Abolition 
of Truth 
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the overall way people think and 
view the world and life as a whole. 
This shift has been away from a 
world view that was at least 
vaguely Christian in people’s 
memory (even if they were not 
individually Christian) toward 
something completely different— 
toward a world view based upon 
the idea that the final reality is 
impersonal matter or energy 
shaped into its present form by 
impersonal chance. They have not 
seen that this world view has taken 
the place of the one that had 
previously dominated Northern 
European culture, including the 
United States, which was at least 
Christian in memory, even if the 
individuals were not individually 
Christian. 
We live in a democracy, or 

republic, in this country which was 
born out of the Judeo-Christian 
base. The freedom that this gives is 
increasingly rare in the world 
today. We certainly must use this 
freedom while we still have it. 
There was a poll done by a secular 
group a few years ago which 
looked across the world to 
determine where there were 
freedoms today out of the 150 or so 
nations. Less than twenty-five 
were rated as today having sig¬ 
nificant freedom. We still have it. 
And it is our calling to do 
something about it and use it in our 
democracy while we have it. 
Most fundamentally, our 

culture, society, government, and 
law are in the condition they are in, 
not because of a conspiracy, but 
because the church has forsaken its 
duty to be the salt of the culture. It is 
the church’s duty (as well as its 

privilege) to do now what it should 
have been doing all the time—to 
use the freedom we do have to be 
that salt of the culture. If the slide 
toward authoritarianism is to be 
reversed we need a committed 
Christian church that is dedicated 
to what John W. Whitehead calls 
“total revolution in the reformative 
sense.” 
Some of us may perhaps have 

some questions about the Moral 
Majority and some of the things 
they have said. But I would say one 
thing we certainly must do is get 
our information about anything 
like the Moral Majority not from 
the secular media, which so largely 
have the same humanistic 
perspective as the rest of culture 
has today. If we are going to make 
judgments on any such subject we 
must not get our final judgments 
uncritically from media that see 
things from this perspective and 
see it that way honestly. Most of the 
media do not have to be dishonest 
to slide things in their own 
direction because they see through 
the spectacles of a finally 
relativistic set of ethical personal 
and social standards. 
A good example of this lack of 

objectivity is Public Television. 
One of the Public Television 
program directors we approached 
in Washington, D.C., refused to 
watch the film Whatever 
Happened to the Human Race?, or 
even to consider it. As soon as she 
heard of the position it took 
concerning abortion, she made the 
excuse, “We can’t program 
anything that only presents one 
point of view.” 
At that same time Public 

Television was running Hard 
Choices, a program totally slanted 
in favor of abortion. The Study 
Guide which accompanied the 
series Hard Choices speaks clearly 
for the total view of a materialistic 
final reality: 

The vast majority of people believe 
there is a design or force in the 
universe; that it works outside the 
ordinary mechanics of cause and 
effect; that it is somehow responsible 
for both the visible and the moral 
order of the world. Modern biology 
has undermined this assumption. 
Even though it is often asserted that 
science is fully compatible with our 
Judeo-Christian ethical tradition, in 
fact it is not. .. 
To be sure, even in antiquity, the 

mechanistic view of life—that chance 
was responsible for the shape of the 
world—had a few adherents. But 
belief in overarching order was 
dominant; it can be seen as easily in 
such scientists as Newton, Harvey, 
and Einstein as in the theologians 
Augustine, Luther, and Tillich. But 
begining with Darwin, biology has 
undermined that tradition. Darwin 
in effect asserted that all living 
organisms had been created by a 
combinaton of chance and 
necessity—natural selection. 

In the twentieth century, this view 
of life has been reinforced by a whole 
series of discoveries. . . 
Mind is the only remaining 

frontier, but it would be shortsighted 
to doubt that it can, one day, be 
duplicated in the form of thinking 
robots or analyzed in terms of the 
chemistry and electricity of the 
brain. 
The extreme mechanistic view of 

life, which every new discovery in 
biology tends to confirm, has certain 
implications. First, God has no role in 
the physical world. . . 

Dr. Schaeffer, noted philosopher and theologian, will be the principal 
speaker at the anniversary banquet, February 10, of the NRB annual 
convention in Washington, D.C., February 7-10. This article is taken from 
his newest book, "A Christian Manifesto," and is used by permission of the 
publisher, Crossway Books, Westchester, Illinois. 

Schaeffer's thesis in the book is that an increasingly secularized American 
society is forcing the religious viewpoint out of public life and 
relegating it to the realm of private belief and piety. Arguing that this 
privatization of religion has had a very negative effect on America, he sets 
forth strategies to check this secular usurpation of religious influence 
including legal action, mass protest and civil disobedience. 
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Second, except for the laws of 
probability and cause and effect, 
there is no organizing principle in 
the world, and no purpose. Thus, 
there are no moral or ethical laws 
that belong to the nature of things, no 
absolute guiding principles for 
human society. .. 
The mechanistic view of life has 

perhaps only one tangible 
implication for ethics: we should feel 
freer to adapt our morality to new 
social situations. But we are already 
fairly adept at that . . .As a result, 
ethical choices are likely to become 
more difficult, not because people are 
less moral but because they will be 
unable to justify their choices with 
fairy tales. 

Here is public tax money being 
used not only in favor of abortion 
but to teach the whole view of a 
materialistic, mechanistic 
universe, shaped only by chance, 
with no final purpose and with 
morals (and Law) purely a matter 
of social choice. The Judeo-
Christian view is pushed into the 
category of “fairy tales.” 
How much this sounds like the 

Humanist Manifesto II, page 13 
which said: 

As in 1933 [the date of the 
Humanist Manifesto I] humanists 
still believe that traditional theism, 
especially faith in the prayer-hearing 
God, assumed to love and care for 
persons, to hear and understand their 
prayers, and to be able to do 
something about them, is an 
unproved and outmoded faith. 
Salvationism, based on mere 
affirmation, still appears as harmful, 
diverting people with false hopes of 
heaven hereafter. Reasonable minds 
look to other means for survival. 

Once again we are reminded of 
Public Television’s airing of 
Cosmos by Carl Sagan which 
teaches as dogma that the 
impersonal cosmos is all there is or 
ever was or ever will be. 

In this setting, we must indeed 
not expect objectivity from the 
media. 
Even the most respected 

commentators are affected. On the 
evening of Walter Crokite’s 
retirement as anchorman on the 
CBS Evening News he gave an 
interview in Monte Carlo to Jeffrey 
Robinson of the International 
Herald Tribune, featured in the 
February 18, 1981 issue. In it, 
Walter Cronkite questions 
whether, with television, democ¬ 

racy is any longer a suitable 
political philosophy—whether we 
can still be sure that democracy 
can work. Reporting on the 
interview the Tribune observes: 

He [Cronkite] seriously suggests 
that under the high technology 
circumstances of today, there might 
be some questions as to whether or 
not democracy is a suitable political 
philosophy. 

The article continues, quoting 
Cronkite directly: 

“I’m not saying that the answer 
should immediately come down on 
the side of no. I support democracy. 
I’m simply saying that there is a 
question. I think there is a—lot of 
explaining to be done before we 
can be sure that democracy can 
work.” 

If the slide toward 
authoritarianism 
is to be reversed 

we need a 
committed 

Christian church 
that is dedicated to . . . 

"total revolution in 
the reformative sense" 

The media and especially 
television have indeed changed the 
perception of not only current 
events, but also of the political 
process. We must realize that 
things can easily be presented on 
television so that the perception of a 
thing may be quite different from 
fact itself. Television not only 
reports political happenings, it 
enters actively into the political 
process. That is, whether because 
of bias or for a good story, tele¬ 
vision so reports the political pro¬ 
cess that it influences and becomes 
a crucial part of the political pro¬ 
cess itself. A good example was 
Walter Cronkite’s part in orches¬ 
trating the Gerald Ford candidacy 
for Vice President at the 1980 
Republican Convention. 

We must realize that the 
communications media function 
much like the unelected federal 
bureaucracy. They are so powerful 
that they act as if they were the 
fourth branch of government in 
the United States. Charles Peters, 
editor-in-chief of The Washington 
Monthly, in his book How 
Washington Really Works writes 
that the media, instead of exposing 
the “make believe” of the federal 
government, are “part of the 
show.” 

Television (and the communi¬ 
cations media in general) thus are 
not only reporting news, but 
making it. Their ability to change 
our perception of any event raises 
serious questions concerning the 
democratic processes. 
The solution is not the one 

Cronkite gives in his interview— 
perhaps changing to a different 
political philosophy than 
democracy. The solution is to limit 
somehow television’s power to use 
its bias in “the editorial” reporting 
of events, and most specifically to 
keep it from shaping the political 
process. 

In the midst of all this Christians 
must certainly not uncritically 
accept what they read, and 
especially what they see on 
television, as objective. This is 
especially the case when the 
subject under consideration is one 
we know to be different from that 
which their world view normally 
causes them to champion. 
Returning to the Moral 

Majority, they have used the 
freedom we still have in the 
political arena to stand against the 
other total entity. They have 
carried the fact that law is king, 
law is above the lawmakers, and 
God is above the law, into this area 
of life where it always should have 
been. And this is a part of true 
spirituality. 
The Moral Majority has drawn a 

line between the one total view of 
reality and the other total view of 
reality and the results this brings 
forth in government and law. And 
if you personally do not like some of 
the details of what they have done, 
do it better. But you must 
understand that all Christians 
have got to do the same kind of 
thing or you are simply not 
showing the Lordship of Christ in 
the totality of life. ñób 

22 religious broadcasting January 1982 



Available in 2" 1'; W'and W Beta and VHS. 



America's minorities can be transformed by the touch of Christ's love 

Reaching Minority 
Families 

by Howard O. Jones 

Broadcasters must realize that the airwaves 
are multi-racial and cross-cultural in scope, 
and ought not to be limited to reaching 

one group of people 

T
ODAY we are engaged in 
a critical battle all across 
America. The stakes are 
high because we are 
fighting for nothing less 
than the survival of the 
family as we know it. 

The battle for the minority 
family is one front in this battle— 
but one that cries out for the 
attention of all concerned 
Christians. The plight of the 
minority family is still too easily 
overlooked. During the past 
decade, liberation movements 
have swept across America, 
bringing benefits to many. But the 
minority family remains, for the 
most part, outside the Promised 
Land, struggling to survive in a 
wilderness of broken homes, 
scarred lives and deprived 
children. 
Some time ago Time magazine 

carried an article that all 
Christians should read. Entitled 
“That Minority Within a 
Minority—The Underclass,” it 
describes the frightening 
conditions which plague inner-city 
residents. Poverty, unemploy¬ 
ment, rat and roach-infested 
houses, crime, immorality, dope, 
alcoholism, and broken homes are 
the hallmarks of their lives. 
Convinced that there is no hope or 
future for them, many of these 
people are filled with frustration, 
anger and despair. 
Small wonder, then, that crime 

and violence continue to increase. 
Unless something is done soon to 
improve the economic conditions of 

the poor and disadvantaged, our 
cities may erupt once again with 
the kind of bloodshed and 
destruction we experienced in the 
late 1960s. 
A great spiritual vacuum exists 

among our inner-city residents. 
How sad that evangelicals 
continue to forsake the central 
cities of America to settle in 
suburbia, leaving behind 
multitudes of unconverted and 
unchurched people. Created in the 
image of God and loved by Him, 
these lost souls wander in the 
midnight of poverty, despair, sin 
and shame—waiting for deliv¬ 
erance. What a tremendous 
challenge for the Christian church! 

Even among those minority 
families who have escaped the city 
themselves to move to the suburbs, 
there is great need for a strong 
Christian witness. Many are 
highly educated, professional, 
prosperous people who have 
reached the top in society and the 
business world. Their economic 
status enables them to provide 
better homes and communities for 
their families. But unfortunately, 
the majority of them are not 
exposed to the evangelical 
message. They are the unreached 
in suburbia, as they were in the 
inner cities. Most Bible-teaching 
churches ignore them. 
No one can fault evangelicals for 
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their lack of vision and 
involvement in world evangelism. 
They send missionaries to Europe, 
Third World nations, and other 
countries. Through modern means 
and methods, missionaries and 
national Christians succeed in 
transforming pagan and disease-
ridden villages into healthy, 
thriving Christian communities. 
This ministry warrants our prayer 
and financial support, since God 
has not called a moratorium on 
foreign missions. 

In my judgment, however, if 
evangelicals today would invest as 
much time, energy and money in 
evangelizing minority families in 
our cities and suburbs as they do in 
countries overseas, America would 
experience a mighty moral and 
spiritual awakening that would 
touch the world. 

An Immense Challenge 

Reaching non-white families 
with the Gospel is a very difficult 
and often frustrating task. Many 
factors are responsible. 

First, a significant number of 
minority people have discredited 
Christianity. They consider it a 
“white man’s religion,” void of love, 
compassion, justice and concern 
for the needs of poor and oppressed 
people. They are bitter and hostile 
people, the enemies of the Cross, 
who repudiate the claims of Christ, 
the Church, and the Bible. 
A sense of helplessness and 

hopelessness drives them to 
embrace the teachings of false 
prophets and other religious 
cultists. These prophets of error 
use television, radio, audio tapes, 
literature, and other means of 
communication to bring their 
spurious gospel to minority 
families. 

Secondly, many learned and 
affluent minority people today find 
no value in religion or the church. 
They believe that they are too 
intelligent to believe in God, to 
read the Bible, or to attend church. 
Yet they worship the gods of 
materialism, secularism, 
humanism and pleasure, making it 
extremely difficult for Christians 
to approach them. 
On the other hand, a significant 

number of minority families in this 
country are searching for spiritual 
realities and the true message of 

salvation and hope. This is a great 
harvest field for Christ and the 
church that we can no longer 
afford to neglect. 

Our Task as Christians 

What must we do to draw nearer 
to our goal of reaching minority 
families for Christ? 

First, we need a fresh baptism of 
the love of God for all races of 
people. The Great Commission 
commands us to reach “every 
creature.” But what excuse can we 
give to our compassionate Lord if 

we fail to love and win minority 
people to Him? 
Secondly, we must pray and 

wholly depend upon the power of 
the Holy Spirit in our ministry to 
minorities. The task is hard, but 
with God all things are possible. 
Thirdly, I believe that 

evangelical churches today need to 
demonstrate a genuine commit¬ 
ment to reaching blacks and other 
minorities with the Gospel. 
During the American Festival of 

Evangelism last July in Kansas 
City, I conducted a workshop on 

Ministering 
to Black Families 
in Social Crisis 

J. Morgan Hodges 
Chairman 
NRB Black Broadcasters Commission 

Taking a look at the many ministries involved in religious 
broadcasting, we must conclude that scores of broadcasters 
are accomplishing media visibility and not biblical 
accountability. The challenge to meet the urban family with 
the only remedy for their dilemma and decadence—a personal 
relationship with Jesus Christ—is ceremoniously excluded 
from most program formats. The problem is that we have a 
low level of commitment and we are not bound intellectually 
or emotionally to a course of action that demands alternative 
programs to the black inner-city society. 
We often pose the question “What should religious 

broadcasters do to minister to black families during this time 
of social crisis?” Asking such a question implies failure. 
Political hype and hoopla by special interest groups have 
distracted us from communicating properly to the minority 
community. In the confusion it is easy to forget that we have an 
obligation to communicate not only to an Anglo-Saxon public, 
but to an inclusive audience of ethnic and racial backgrounds. 
How can we broadcasters minister to these suspicious, 

spiritless households, whose occupants are searching for 
reality, opportunity and relationships? First, the great lack of 
knowledge of how to reach this ostracized assemblage must be 
rectified by an educational communications program with 
emphasis on training that will enable the broadcaster to serve 
the minority community. 

Second, the biblical message must be within the framework 
of the particular culture being addressed. 

Third, workshops and seminars must be organized to 
provide the needed know-how to attack this problem. 
The NRB Black Broadcasters Commission is sponsoring 

just such a workshop symposium in Atlanta at the Atlanta 
Biltmore Hotel, May 20-22. The topic will be “Program 
Strategy for the Inner-City Culture.” Further information 
may be obtained by writing to me at the NRB headquarters. 
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cross-cultural evangelism. During 
the session, a white minister 
commented, “Dr. Jones, our 
church finds itself in a changing 
community. Minority families are 
moving into the neighborhood. We 
prayed to know God’s will in the 
matter, whether to sell our church 
building and move to another area, 
or remain where we are. I’m happy 
to say that God has led us to stay in 
the community and minister 
faithfully to our new neighbors. 
This ministry to minority families 
will be a new challenge to a white 
congregation, but as Christians we 
must accept it.” 
The conviction and courage of 

that pastor and congregation 
encouraged me. I thought of the 
experiences I have had minis¬ 
tering in churches that do a great 
job of reaching all people for 
Christ, regardless of race, color or 
culture. Today we desperately 
need more of these churches in the 
country. They are models of New 
Testament principles, one being 
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that the church should be a loving 
and spiritual fellowship for all 
nationalities. 

Our Task as Broadcasters 

Christian broadcasters face a 
tremendous challenge if they are to 
meet the spiritual needs of 
minority families. Today the 
majority of Christian programs 
aired on radio and television are 
intended primarily for a white 
audience. But broadcasters must 
realize that the airwaves are 
multi-racial and cross-cultural in 
scope, and ought not to be limited 
to reaching one group of people. 
Christian owners and operators 

of the broadcasting media should 
devise a communications strategy 
for evangelizing American 
minorities. Here are three ways in 
which this might be accomplished: 

1. Create opportunities for more 
black and other minority 
broadcasters to air their programs 
on radio and television. For too 
long we have given excuses as to 
why a cooperative venture of this 
nature will not work. It will work! I 
am convinced that it is an effective 
way for Christian broadcasters to 
break down racial barriers and 
present the loving Savior to all 
people. 

2. Recruit and train Christian 
minority people to serve in 
administration, programming, 
technical and other phases of the 
broadcasting ministry. The major 
secular and commercial stations 
have made progress in this area. It 
is urgent that more Christian 
stations catch the vision and 
courageously take a similar stand. 

3. Invite minority personalities 
to produce special Bible-teaching, 
musical, and interviewing-type 
programs which effectively relate 
to blacks and other ethnic families. 

Other Ways and Means 

Minority families can also be 
reached through special meetings 
on the local church level and in 
city-wide crusades. As an 
evangelist and a broadcaster, it is a 
special privilege to be able to see 
the fruits of my work in lives 
turned around by the saving grace 
of God’s love. I rejoice whenever 
married couples and their families 
are converted to Christ, 
discovering in Him true happiness 
and a purpose for living. 

Special family retreats and 
conferences constitute another 
potentially effective tool that is 
currently being under-utilized. 
White Christians have beautiful 
camp and conference facilities at 
their disposal, offering well-
balanced spiritual counseling and 
educational programs which 
enrich and strengthen family life. 
Unfortunately, blacks and other 
minority people usually do not feel 
welcome to attend these Christian 
family centers. Hence they are 
deprived of Biblical teaching and 
instruction that could help them in 
their pursuit of happy marriages 
and homes. 
Christian literature, tapes and 

films can also play a great role in 
reaching minority people. Most 
evangelical books written today on 
marriage and the home have little 
or no relevance to the complex 
problems minority families 
encounter. Hopefully, black 
evangelical writers can provide 
the kind of Christian literature to 
help meet this urgent need. 
Reaching minority people today 

with the Gospel is a timely and 
vital ministry. It can provide the 
pastors, evangelists, missionaries, 
musicians, theologians, doctors, 
nurses, and other Christian 
leaders necessary to enhance and 
strengthen the witness and 
outreach of the Christian Church. 
The battle for the family is not 

only for black and minority 
families but for the life of the 
church and the entire nation. This 
is where all Christians can and 
must stand together for the Gospel, 
for what may be the most 
important issue in the closing 
years of the 20th century—the 
survival of families and the quality 
of family life. If this battleground 
for the family is redeemed in the 
name of Jesus Christ, it will 
become the rock to anchor our 
nation and the platform to address 
the world. ñrb 

Dr. Howard O. Jones, a 
member of the NRB 
executive committee, 
is an associate evan¬ 
gelist with the Billy 
Graham Evangelistic 
Association and speak¬ 
er on Hour of Freedom. 
He is a veteran of 35 
years in religious 
broadcasting. 
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you aren’t really reaching Philadelphia 

Philadelphia's only 24-hour Christian voice 
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MBI's Radio Esperanza 
helps the large 

Hispanic community 
in Chicago 

cope with this life 
and prepare 

for the one to come 

by Deanna Finley 

Jim Shedd on the air 

Here’s Hope for Saturdays 

H
ispanics account for one 
out of every twelve among 
Chicago’s three million 
plus population. Their 48 
percent increase in the last 
ten years has jolted 
Chicago evangelicals. 

Last year, Moody Bible 
Institute’s radio station WMBI-
AM began Radio Esperanza, 
devoting Saturdays to Spanish 
broadcasting. 
“The Hispanic immigrant is in a 

new society. He feels lost,” Spanish 
programming coordinator Jim 
Shedd says. “The vast majority is 
first generation Hispanic.” 
Major cities with significant 

Hispanic populations usually have 
one prominent nationality—New 
York’s Puerto Ricans, Los 
Angeles’ Mexicans, and Miami’s 
Cubans. But Chicago is unique— 
its Hispanics come from every 
nation where Spanish is spoken. 
Immigration officials estimate 

more than one million Hispanics 
immigrate to the United States 
each year. Census figures report 
only 348,000 Hispanics in Chicago, 
but undocumented aliens bring 
that figure closer to one million. 
Radio Esperanza’s 150-mile 
listening range reaches even more. 
Shedd and announcers Carmen 

Hispanics, one out of every twelve among 
Chicago's three million plus population, 

come from every nation where Spanish is spoken 

Loayza and Jacobo Tohme must 
try to discern listener needs. 
Pastor Doug Moore, whose 

Salem Evangelical Free Church is 
located in Hispanic Humboldt 
Park, pinpoints the problems 
Hispanics face. 
“Many are leaving their family, 

leaving their parents behind, and 
there is a lot of loneliness,” Moore 
says. “I think that causes a lot of 
problems with drinking.” 
Thousands of undocumented 

Hispanics live in fear of being 
caught and deported. Having 
someone “transport” you across the 
border of Mexico, for example, to 
Chicago is expensive. 

“That’s why most do not come as 
families,” Moore says. “They come 
here already in debt and facing 
unemployment.” 

“So, Hispanics have a lot of 
marital and family problems, but 

no way to take advantage of 
resources there are in English. 
That’s why WMBI is so important. 
It can and should provide help for 
families and marriages.” 
Shedd and his staff try to 

minister to spiritual needs, but 
they do emphasize public affairs 
programs too. 
Non-Hispanics may recognize 

the titles to the Spanish counter¬ 
parts of some of their favorite 
Christian programs, but the 
programs are not directly 
translated from the English. Al¬ 
though the producers have kept 
the same titles, the programs are 
produced by Hispanics for 
Hispanics. 
Some include Back to the 

Bible—a question and answer 
session; The Lutheran Hour— a 
fifteen-minute drama; Radio Bible 
Class—a direct translation; and 
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Luis Palau answering questions 
about the family. 
To help orient Hispanics to a 

new, hurried society, Radio 
Esperanza’s public affairs 
programs feature medical advice, 
nutrition tips, the availability of 
English classes, and voter 
registration. 
Community leaders will do spots 

on available services such as Dial-
Law, a free legal advice service in 
Spanish offered through the 
Chicago Public Library. 
“We’ve done specials on nutri¬ 

tion and cardiac care so that they 
don’t suffer a heart attack in this 
bustling society they’ve come to,” 
says Shedd. “Compared to Latin 
America, the United States is a 
rush. That was one program that 
had tremendous response. We 
opened the phone lines, and a 
number of people called who gave 
no indication of being Christians. 
It was exciting that they were 
listening.” 
Getting feedback on a program 

that airs only once a week is 
difficult. Hispanics are not 
frequent letter writers. The 250 
letters Radio Esperanza received 
last year is a fantastic response. 

Instead, Shedd, who used to 
pastor a Hispanic church, goes into 
Hispanic neighborhood churches 
himself to get reactions. The 
benefit works two ways. People 
calling the station for counseling 
are put in touch with local pastors 
for follow-up. Pastors, in turn, may 
recommend Radio Esperanza’s 
Christian programs to their 
congregation. 

“It’s encouraging to the pastors 
to know that the programming is 
solidifying their own ministry,” 
Shedd says. “Most of the Spanish 
churches in town are a lot like our 
radio ministry—they’re just 
getting started. We really feel we 
need each other.” 
Shedd’s interest in Hispanics 

comes naturally. His father’s 
parents, both Moody alumni, 
became missionaries to Bolivia at 
the turn of the century and 
ministered there forty-six years. 
Shedd’s father, born in Bolivia, 
went to Wheaton College, married, 
and returned there. 
Jim, the oldest of four sons, was 

also born there. The family moved 
to Chile when he was ten. He and 

his brothers spoke English only at 
home. All other activities were in 
Spanish. Although an American 
citizen, he identifies himself as 
Hispanic. 

In 1970 WMBI first experi¬ 
mented with broadcasting in 
Spanish but programming was so 
limited that station personnel 
questioned its effectiveness and 
discontinued it. In 1974, after 
Shedd joined the station, 
programming resumed, awk¬ 

wardly sandwiched between 
English programs from 11 am to 2 
pm. 
“Several of us had made the 

suggestion that you can’t really 
expect to build an audience with 
just two or three hours a week,” 
Jim says. “We needed to do some¬ 
thing more serious if we expected a 
serious response.” 

In 1979, station manager Jim 
Wick drew up the proposal that 
would convert the station to all-
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Radio Esperanza's public affairs programs 
feature medical advice, nutrition tips, 
the availability of English classes, 

and voter registration 

day Spanish programming. Wick 
also handled the criticism from 
English-speaking listeners who 
suddenly found their familiar sta¬ 
tion no longer spoke their language 
on Saturdays. 
Wick answered each letter 

personally. Usually it was just a 
matter of telling listeners in 
outlying areas what apparatus 
would help them pick up the 
English programming on FM. 
The adverse reaction “was not 

nearly what we expected,” Shedd 
says. “In many cases people would 
write back to say they understood 
why WMBI is doing this. By 

contrast, there were a lot of people 
who called to say, T don’t speak 
Spanish, but I just want to congrat¬ 
ulate WMBI on this missionary 
outreach.’ ” 
Some people requested 

hundreds of fliers to circulate in 
their neighborhood or business 
where there were Hispanics. 
Money came, too, from people 

who wanted to support the station 
as a missionary venture. 
WMBI may be among the 

pioneers in Christian Hispanic 
broadcasting. To Shedd’s 
knowledge, very few other stations 
offer more hours of Christian 

broadcasting in Spanish per week 
than Radio Esperanza. None of 
these stations airs Hispanic 
programming a full day. 
Radio Esperanza averages 

about twelve hours each Saturday. 
Air time is sunrise to sunset. 
Currently there are no plans for 
any Moody affiliate station to 
follow suit. 
Phone lines are open five hours a 

day to answer questions, counsel, 
or take song requests. People will 
call to request prayer. Someone is 
ill. A father will not allow his 
children to attend Christian 
school. A woman requests a special 
song for a friend. Shedd or Moody 
students counsel or pray with them 
over the phone. 

“This year it was exciting to see 
a number of people making 
decisions for Christ right there on 
the telephone,” Shedd says. 

That’s why they call it Radio 
Esperanza. 

It’s Radio Hope. üËi 
This article appeared in "Moody 
Monthly" and is used by permission. 
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Cheyenne 

St. Louis 

THERE MUST 
BE A REASON... 
why radio ministries on 
stations measure their 
broadcasts by years and 
even decades! 

KQXI 
Denver , 

KXEG 
Phoenix 

KBBX 
Dick Schwartz can tell you the surprising story of Salt Lake 
City-Ogden. KBBX's 5000 watt signal blankets Salt Lake 
City, Ogden-Provo and reaches into Nevada, Southern 
Idaho and Southwestern Wyoming! Call Dick at 801-298-
1142 and find out why many leading national ministries use 
KBBX year after year! Hurry, availabilities are limited! 
Primary coverage of over 1,000,000 people! 

KQXI 
In Denver-Arvada, Larry Green and Ramona Harris are both 
ready to tell you about this dynamic area of over 2,000,000 
people ready to hear your message in the KQXI primary 
coverage area. Many ministries on KQXI have been 
broadcasting for over a decade on this powerful 10,000 watt 
station. Call Larry or Ramona collect 303-761-1550. 
10,000 watts is the big difference in Colorado! 

KXAK* 
Another Golden Gospel Giant is well on its way! Soon, 
KXAK will serve over 3/4 of a million people in New Mexico. 
The brand-new facility will blanket Albuquerque, one of the 
fast growing Sun-Belt cities, and the heart of New Mexico 
from suburban Corrales. Watch for more news and the 
grand opening soon. 
Make your reservation for your program now. 
(‘Construction Permit) 

KXEN 
For St. Louis and over 2,500,000 responsive Midwestern 
listeners in 32 counties, call Bernie Harville at KXEN collect, 
31 4-436-6550. Bernie will tell you the 50,000 watt story of 
KXEN, Mid-America's Golden Gospel Giant—the most 
powerful independent AM station in St. Louis. 
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Our Response Is High! 

KXEG 
Long known as one of the most responsive religious areas in 
the nation, Phoenix, Tempe, Mesa, has now grown to over 
1,500,000 people! KXEG's twenty-four hour daily all 
religious programming serves not only this area, but also 
reaches into California, Nevada. Utah and New Mexico all 
night! Let Geo. Spicer tell you the fabulous KXEG story. Call 
him collect at 602-254-5001 . All day, all night, all the time 
. . . KXEG, Arizona's Golden Gospel Giant. 

KSHY 
In Wyoming, KSHY Cheyenne, is the only full religious 
programmed radio station. KSHY's excellent signal blankets 
over 250,000 people in Southern Wyoming and Northern 
Colorado. Call Larry Green or Ramona Harris at 303-761-
1550. They will tell you about the fine response KSHY is 
producing for many national and local religious 
broadcasters. 
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Black ministries 
now have 

the opportunity 
to reach out 
nationwide 

by Beverly Elam 

Black 
Gospel 

Network 
Goes 
Cable 

R
esearching the needs 
of the religious broad¬ 
casting industry led Sat¬ 
ellite Radio Network 
(SRN) to introduce the 
first continuous cable 
program network for 

black ministries. 
“For the first time in history a 

24-hour daily, black audio network 
is available to cable television 
systems nationwide,” announced 
Mike Günter, SRN vice president. 
“SRN’s new Black Gospel Network 
(BGN) allows black ministries the 
opportunity to develop a 
comprehensive ministry for about 
the same cost as being on one or two 
local radio stations. Satellite 
technology makes a national black 
audio ministry a convenient, 
flexible and economical method of 
programming.” 

Several programming slots are 
open for ministry programs and 
will be featured along with black 
musical presentations already on 
SRN. 
“Excitement is very high for the 

Black Gospel Network, both on the 
part of cable TV systems and black 
groups trying to develop a national 
ministry,” Günter reports. “Black 
ministers have long been a 
foundation for America’s religious 
ethic, and now they have the 
opportunity to be heard in homes 
everywhere that would not 
otherwise have this type of 
programming available,” he 
added. 
Satellite Radio Network 

conducted a survey which 

illustrated major needs not being 
met currently in minority Gospel 
programming. “Cable TV systems 
were extremely receptive and we 
combined the two to create a new 
outlet for black Gospel,” explained 
Günter. 
Talking to people in minority 

ministries resulted in a survey 
pinpointing three major areas of 
concern for black Gospel 
programming: 

1. Difficulties hinder the 
reaching of medium to small 
markets that cannot financially 
support a black radio station, 

2. Costs prohibit the develop¬ 
ment of a national ministry, and 

3. Black programming on a 24-
hour, national basis was not 
available. 
“Black ministries have not had 

the opportunities or outlets to 
establish a national radio 
ministry,” said Günter. “As a 
result of evaluating the 
opportunities we chose cable TV 
systems to introduce the black 
Gospel format.” Future plans 
include offering the programming 
to radio stations. 
Programs featuring black 

Gospel music and ministries are 
now being delivered to cable 
systems via RCA’s cable television 
satellite Satcom I, Transponder 2. 
The Black Gospel Network leases 
audio space from cable television 
systems to carry its radio 
programming. The network 
produces one tape, mails it to SRN 
studios in Charlotte, NC. SRN then 
transmits the program to the 
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satellite which beams it to the 
U nited States and much of Canada 
and South America. SRN helps 
this ministry by eliminating 
tedious negotiations with 
numerous radio stations; by 
buying large quantities of 
expensive audio tape; by 
processing quality tape dup¬ 
lication; and by providing the 
labor and postage for mailing 
taped programs to stations. 
“Our survey concluded black 

Gospel programming is not only 
for major black populated areas. 
It’s ideal for any community, 
regardless of black population 
size,” stated Günter. 
For example, in Clinton, 

Oklahoma, the blacks represent 
only 4 to 5 percent of the total 
population and, as a result, cannot 
support their own radio station. 
“By offering ethnic Gospel 
programming via cable TV 
systems, we’re reaching the blacks 
in the area and offering the cable 
TV systems an added service for 
their community. 
“The response from cable TV 

system owners has been 
overwhelming. Most of the station 
managers are concerned about 
addressing and meeting the needs 
of the minorities in their area,” 
Günter stated. When 5,000 cable 
TV systems were queried on 
religious programming, great 
interest was expressed for black 
programming. 
Linda Hart, SRN account 

representative, said, “Cable TV 
systems see it as an opportunity to 
provide existing subscribers with 
excellent 24-hour black Gospel 
programming and “to attract new 
subscribers.” 
“Our commitment to religious 

broadcasting remains the same 
and is expanding to include more 
of this type of programming,” 
explained Günter. “Our initial 
thrust is with TV cable systems. 
We pay cable TV systems per 
subscriber with a payment plan 
that increases every year.” SRN 
charges ministries rates as low as 
$1.25 per city per program. 
The network has available time 

for additional black Gospel 
programming. Current plans are 
for the format to include 
approximately 50 percent black 
gospel music and 50 percent 

preaching. Future plans include a 
news service, specialized features 
for the black community and 
broadcasting live, nationwide 
programs. SRN can allow 
ministers using standard 
telephone lines to originate live 
programming or concerts from 
any location. 
“We expect to provide 100 cable 

TV systems with black Gospel 
programming by December 31, 
1981,” said Günter. 
SRN is currently adding major 

affiliates to its cable network. 
Cities already a part of SRN’s 
minority programming include 
Tulsa, Oklahoma; Newport News, 
Virginia; Portland, Oregon; 
Honolulu, Atlanta; and numerous 
other cities. Some major cities now 
negotiating for SRN’s black 
Gospel programming are New 
York, Memphis, Birmingham, Los 
Angeles and Detroit. ass 

Ms. Beverly Elam is responsible for public 
relations of Satellite Radio Network. 

The survey 
concluded that 
black Gospel 
programming is not 
only for major 
black populated 
areas. It is 
ideal for any 
community regardless 
of its racial 
composition. 
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Ramko Research . 11355-A Pblsom Blvd . Rancho Cordova. California 95670 (916) 635-3600 
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Understanding the Issues 
The family 

is under attack, 
but by whom? 

for what purposes? 
and by what means? 

by John MacArthur 

ATAN is attacking the 
family. He attacks the 
husband-wife relationship 
and the residual effect of 
this attack is that the 
family pays a tremendous 
price. For example, only 7 

percent of the people in America 
currently live in what we know as a 
normal family: where the father is 
the breadwinner and the mother is 
the homemaker. We have moved a 
long way from the divine plan that 
God has established for the 
family. 
When God originally called out 

Israel as a people, He established 
that they would be a witnessing 
nation for Him. The nation of 
Israel was not an end in itself, it 

was a means to an end. God’s 
design in calling Israel was not 
that they become some kind of a 
bucket to receive all of His 
blessings, but rather a channel 
through which He could pass His 
blessings to the world. So, Israel 
was to communicate to the world 
the truth about God. 
The children were to see the law 

of God written throughout the 
house in the parents’ absence; they 
were to see it symbolized in what 
their parents wore; and they were 
to hear it whenever their parents 
opened their mouths. The law of 
God was to be passed on, so that 
godliness could move from one 
generation to the other. 
From the very beginning, 

Satan’s plan was to upset the plan 
of God. To accomplish this, he 
plans to destroy the righteous see; 
and to destroy the family, disrupt 
the family, get the children out of 
the family, get the parents arguing 
and fighting so that the family 
becomes chaotic. 

In many cases, fathers have 
abandoned their God-given role. A 
leading secular psychologist from 
Menninger Clinic. Harold Voth, 
has written a provocative book 
called “The Castrated Family.” In 
it he presents the thesis that if the 
husband (or father) is not the head 
of the family, there can be nothing 
but chaos. He says that the father is 
responsible for structure and 
form; and for establishing the 

Dr. John MacArthur will address a plenary session of the 
NRB National Convention next February 7-10 in 
Washington, D.C., on an important aspect of the convention 
theme, "Reaching Today's Family." He is pastor of Grace 
Community Church in Panorama City, California, and the 
featured speaker on Grace to You. The most recent of his 
numerous books is "Family Feuding—How to End It," from 
which excerpts have been taken for this article. The material 
has been reprinted with permission of the publisher, Word of 
Grace Communications. 
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of Family Conflict 
school and tending to their own 
hygiene, clothing and meals.” And 
as one lady added, "... locking doors 
on school holidays and sitting in 
front of the TV.” 

family standards, character, 
direction and strength. And if he 
does not do that—it castrates the 
family! 
We know that fathers are being 

attacked. They are being attacked 
by diverting them away from their 
wives and children to fulfill their 
own desires, to be the macho man, 
to be self-satisfied. They lose their 
concentration on loving their 
family, providing for their family, 
caring for their family; and 
offering strength, stability, 
character, leadership, and 
teaching to their family—bringing 
them up in the things of God. 
Now, apart from Christ, we 

know this is impossible, but the sad 
thing is that many Christian 
fathers have become preoccupied 
with the television set, or their 
businesses, or making money and 
accumulating material things, or 
lust for other women, or any other 
sins that tend to overthrow their 
priorities. 
Wives and mothers are being 

forced and pushed out of the house. 
By 1990, 45 percent of the entire 
United States work force will be 
women. Already, six million 
children under the age of six have 
working mothers. Nearly half of 
all children under the age of 
eighteen have working mothers. 
Women are intimidated to leave 

the home. They are told in college, 
“Don’t let yourself settle into being 
a homemaker. You’re too good for 
that! Push yourself out into the 
world.” And they become exposed 
to the temptations of other men, 
material things, worldly 
philosophies, worldly lifestyles. I 
believe that the failure on the part 
of mothers is really only a result of 
the failure on the part of fathers to 
give spiritual strength and 
character to their families. 
According to “Psychology 

Today” (2/79), “One major change 
is the form of middle-class 
mothering. For a mother to work 
voluntarily while her children 
were young, was once seen as a sign 
of bad parenting, a rejection of the 
maternal role. But today, going to 

work and placing a child with a 
caretaker or in a day-care center 
(or at a pre-school) is accepted 
practice. 
For many children, that means 

coming home to empty houses after 

The Specifics of Attack 

The curse of sin is built into the 
family. The curse causes men to be 
oppressive, despotic, and 
chauvinistic; it causes women to 
want to rule over the men and to 

Video tape-to-film transfers via Laserchrome. 

Large studio facilities. 

Film-to-tape transfers, negative or positive. 

Computerized video tape editing. 

Motion picture animation and special effects. 

Motion picture release printing. 

Mobile video units. 

Motion picture processing, work prints 
and answer prints. 

Video tape duplication, all formats. 

Distribution with computer assisted 
dispatching and tracing. 

producers 
color 

service, inc. 

VIDEO DIVISION 
24242 NORTHWESTERN HIGHWAY SOUTHFIELD. MICHIGAN 48075 (313)352-5353 

MOTION PICTURE LABORATORY 
2921 E. GRAND BOULEVARD DETROIT. MICHIGAN 48202 (313)874-1112 

HELICAL DUPLICATION SERVICES 
16210 MEYERS ROAD DETROIT. MICHIGAN 48235 (313)345-4868 

January 1982 religious broadcasting 35 



usurp their position of authority; 
and it causes the child to rebel. It is 
only in a family where its members 
are Spirit-filled and obedient to 
the Word of God that God’s 
standards for the family can be 
fulfilled. 
Parents have failed—even 

Christian parents have failed. God 
can restore us, and forgive us, and 
help us get our families back 
together again. Maybe for some of 
us it is not too late, but we need to 
understand the reality of what God 
is asking. The emotional and 
spiritual needs of children are not 
being met. 
We are allowing the world to 

raise our children, and allowing 
them to sit there in front of the TV 
and suck in all the filth and 
garbage that the world wants to 
pump at them. We cannot afford to 
let our children watch certain 
things—because they cannot 
handle it! 

F. M. Estiandiary, an author of 
three books, travels around the 
country and speaks in colleges 
about the future. The “Los Angeles 
Times” quoted him to say that he 
looks for a world coming when 

there will be no schools, no 
families, and no parent-child 
relationships. “To free the child,” 
he says, “we must do away with 
parenthood ... marriage must go. 
We must settle for nothing less 
than the total elimination of the 
family.” This is what is being prop¬ 
agated by the humanists in our 
society . . . and they are very 
effective. 

A Sinister Liberation 

The “Child’s Bill of Rights” that 
the U.N. put out in 1959 is rather 
innocuous when you read it. But 
when you see how it is defined 
today, it is a whole different story. 
From their own writings, we 
discover what the international 
social planners are trying to 
“liberate” children from. 

1. Liberation from traditional 
morals and values—Here are some 
quotes: “The real solution requires 
a fundamental change in the value 
commitment and the actions of the 
persons who control the public and 
private sector of our common life— 
parents.” In other words, we’ve got 
to get rid of parents. “Day-care is a 
powerful institution ... A day-care 

program that ministers to a child 
from six months to six years has 
over 8,000 hours to teach him 
values, fears, beliefs, and 
behaviors.” Guess whose values, 
fears, beliefs, and behaviors? Not 
God’s! Gloria Steinem said: “By the 
year 2000 we will, I hope, raise our 
children to believe in human 
potential, not God.” 

2. Liberation from parental 
authority — They say: “We 
recommend that laws dealing with 
the rights of parents be re¬ 
examined and changed when they 
infringe on the rights of children.” 
One of the things they talk a lot 
about is physical punishment. You 
will not be able to spank or 
discipline your child! Human 
psychologist Richard Farson, who 
writes a lot of this material, says 
that we have to free children from 
physical punishment, we have to 
free them to vote, and we have to 
give them total sexual freedom. 
They want to have a class-less, sex¬ 
less, God-less, Christ-less, family¬ 
less society. 

3. The child shall be protected 
from practices which may foster 
racial, religious, or any other form 

ROYAL PUBLISHERS 
A Thomas Nelson Company 

P.O. Box 47. Nashville. TN 37202 
Toll free 800/251-1236 ROYAL 

Broadcasters ! 
Let us help you make the most of your promotional dollar. Since 1957, Royal Publishers have 
provided ideas, plans, promotions and premiums to Christian ministries from coast-to-coast and in 
Canada. Some of our services include: 

• Customized direct mail programs 
• Bounce-back promotional reply envelopes 
• Customized premium offers 
• Fund raising banquets 

and more! 
Our staff of creative consultants and field representatives will sit down with you and plan a campaign 
tailored to your specific needs. 
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of discrimination" (Principle 10, 
1959 UN Declaration of the Rights 
of the Child)—This “protection” 
forbids, for example, Buddhist 
parents to teach their children 
Buddhism; or if you are a 
Christian, you have no right to 
teach your child Christianity. 
Children should be removed so 
that there is no such influence on 
them at all. They will then be 
“protected” from their parents’ 
religion. 

4. Liberation from nationalism 
and patriotism—They say that “as 
long as the child breathes the 
poisoned air of nationalism, 
education in world-mindedness 
can produce only rather 
precarious results. As we have 
pointed out, it is frequently the 
family that infects the child with 
extreme nationalism. The school 
should therefore use the means 
described earlier to combat family 
attitudes that favor this ...” In 
other words, do not let your child 
love his country. We have to cut 
him loose from past political 
traditions, morals, values, religion 
. . . and many other things I have 
not even mentioned. 

The Biblical Promise 
As we try to raise our children in 

the things of God, we are fighting a 
very powerful enemy. The enemy 
has captured the media and is in 
that little box in your house, in 
books, in papers, in music, in 
schools ... everywhere. Unless you 
commit yourself with all you have 
to the raising of your children, 
there is going to be a difficult end 
in view. 
United States Senator Orrin 

Hatch wrote in a letter he sent out 
in February 1979: “Dear Friend: 
Do you believe that children should 
have the right to sue their parents 
for being ‘forced’ to attend 
church? Should children be 
eligible for minimum wage if they 
are asked to do household chores? 
Do you believe that children should 
have the right to choose their own 
family? 
“As incredible as it might sound, 

these are a few of the new 
‘children’s rights laws’ that could 
become a reality under a new 
United Nations program if fully 
implemented by the present 
Administration. If radical anti¬ 

family forces have their way, this 
U.N.-sponsored program is likely 
to become an all-out assault on our 
traditional family structure. 
“For many years, anti-family 

‘experts' have been working night 
and day for an international 
conference on children and 
families that would help to 
promote their destructive goals. 
Goals such as: abortion, 
government supervised family 
planning, legalization of 
homosexual marriages, an ‘Equal 
Rights Amendment’ for children, 
and government takeover of all 
responsibilities concerning 
children. Their plan? To fill totally 
our television and radio stations 
and newspapers with their anti¬ 
family propaganda (hoping to pull 
the wool over our eyes and make 
you and me believe that their 
radical changes would be good for 
American families) and destroy 
the traditional family structure as 
we know it.” 

It is getting tougher and tougher 
to live as a Christian in this world. 

You better commit yourselves to 
those precious little lives God gave 
you—or you will wake up some day 
and have an ultimate tragedy on 
your hands. I thank God for His 
precious Book, because it tells us 
how to counter this huge, godless 
sweep to engulf our society and 
destroy our families. Everything is 
in the Word of God. 
You say, “What could a 2,000-

year-old book have to say about 
this?” It may have been written 
2,000 years ago, but it is alive today 
because times have not changed, 
men have not changed, and neither 
has God. 

Parents, you had better take 
your stand with Jesus Christ, make 
a conscious break with the ungodly 
system of the world, and commit 
yourselves to your family. Realize 
that no matter what mistakes you 
have made in the past, God will 
graciously forgive. And remember 
the promise in Proverbs 22:6, 
“Train up a child in the way he 
should go and, when he is old, he 
will not depart from it. ” ass 

The finest low-power TV 
transmitters in the world. 
And that’s gospel. 
LGT. The most reliable low-power transmitters and transla¬ 
tors in the world. Engineered to provide years of trouble-free 
operation and easy maintenance. 
LGT. The most widely accepted low-
power transmitters and translators in 
the world. Over 9,700 installations in 
1OO countries. 
LGT. Service experts who are as 
close as a phone call. Service that gets 
you back on the air quickly. 
LGT. Low-power transmitters and 
translators you can believe in. For 
more information, contact Thomson-
CSF Broadcast, Inc., 37 Brownhouse 
Road, Stamford, CT 06902, 
(203) 327-7700. 

Q THOMSON-CSF BROADCAST INC. 
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February 7-10, 1982 / Sheraton Washington (DC) Hotel 
National Religious Broadcasters / 39th Annual Convention 

Your private toll-free number: 

800/631-1054 

□ For fast, easy NRB CONVENTION registration 
Register early and receive choice reserved seals al Congressional 
Breakfast, FCC Luncheon, Anniversary Banquet. 

□ For quick information on NRB CONVENTION 
hotels, program, tours, student housing 

□ For NRB CONVENTION exhibit space and 
advertising 

□ For travel arrangements that save you money 
Savings up to 30% and more - on scheduled airlines - convenient 
reservations for individuals and groups. 

* In New Jersey call NRB Convention Offices at 201/575-4000 



.‘.‘as for me and my house, we will serve the Lord.” (Joshua 24:15) 
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. as for me and my house, we will serve the Lord.” —Joshua 24:15 (KJV) 

Join the men and women 
who have a message for 
families everywhere 

February 7-10, 
1982/Washington, DC 

National Religious 
Broadcasters 39th Annual 
'Convention 

The crisis facing today s family is deepening, giving rise to 
higher divorce rates and shaking the stability of virtùally every \ 
family. The pressure of inflation, the influence of the mass ' 
media, the isolation of the nuclear family and the inroads of 
secular values are some of the forces taking a toll on families 
everywhere. Reaching today’s family is the ministry of National 
Religious Broadcasters, an association of religious radio-TV 
program producers and station operators. The theme for our 
39th annual convention is “Reaching the Family” and our 
foundation is the Bible. It offers the answers you need. 
Whether you’re a pastor or a radio-TVexecutive, a church 
officer or a broadcast speaker, a Sunday school teacher or a 
college student, new parent or a grandparent, the NRB 
convention in Washington, D.C., February 7-10, will prepare 
you to communicate the Gospel message to the families 
who look to you for leadership. 



February 7-10, 
1982/Washington, DC 

National Religious 
Broadcasters 39th Annual 

Convention 

Ben Armstrong 
NRB executive director 

You’ll find inspiration, information, and insights that will enrich your family 
and every family your ministry touches. You’ll be stirred by the vision of E. V 
Hill, the great preacher from Los Angeles who knows our hurts — and our 
Helper. You’ll hear straight talk about husband-wife and parent-child battles, di¬ 
vorce and remarriage, from John MacArthur of radio’s “Grace to You.” G. L. 
Johnson of “People’s Church Hour” telecast will bring the keynote address on 
Reaching the Family. Francis Schaeffer, the brilliant theologian and author, will 
sum up the problems and the answers with his address at the gala 
Anniversary Banquet. 
You’ll be with Washington’s movers and shapers. President Ronald Reagan 
has been invited to address the opening plenary session, Sunday evening, and 
you’ll be there. Tuesday morning you’ll have breakfast with Senators and Con¬ 
gressmen. The speaker at the Congressional Breakfast will be Charles Stanley of 
“In Touch,” one of America’s most influential churchmen. The music will be pro¬ 
vided by the 150-voice choir and orchestra from Atlanta’s First Baptist Church. 
You’ll meet the men and women who head the Federal Communications Com¬ 
mission, at Tuesday’s FCC Luncheon. FCC Chairman Mark Fowler will be the 
speaker. The preceding day, the FCC Bureau Chiefs will tell what’s happening 
with regulation and de-regulation and why. 
You’ll be where the action is. Pat Robertson of “The 700 Club” will host a 
special telecast, to be transmitted by satellite around the world. You’ll be in the 
audience as Pat Robertson and Ben Kinchlow talk with some of today’s most 
knowledgeable authorities about what’s happening to the family. You’ll applaud 
as awards are given to some of your favorite broadcasters: James Dobson of 
“Focus on the Family,” television’s Rex Humbard, Manford George Gutzke, 
John Rawlings, the late Percy Crawford, Dale Oldham, radio station KGDN, TV 
station KYFC, pioneer radio stations KFSG and WAWZ. You’ll enjoy glorious 
music at every plenary session, starting Sunday evening with the joyous sounds 
of the Time of Deliverance Singers and soloist Joy Simpson, closing Wednesday 
evening with the dramatic duets of Robert Hale and Dean Wilder. The roster of 
Christian recording artists includes vocalist Johnny Hall, pianists Nielson and 
Young, and more. 
You’ll share your special concerns with people who care. In addition to Semi¬ 
nars for Christian Leaders and professional workshops for broadcasters, there 
will be challenging sessions on reaching the Black family, the Hispanic family, 
the Oriental family. And for everyone who cares about reaching families around 
the world, Ruth Bell Graham will announce a bold new venture, Tuesday evening. 



E. V. Hill the peerless preacher 
from Los Angeles — Opening address 
Ruth Bell Graham wife of Billy 
Graham, daughter of missionary to China. 
Francis Schaeffer philosopher, theologian, 
— Anniversary Banquet speaker. 

Billy Graham renowned broadcaster 
and evangelist 
G. L. Johnson of “People's Church Hour" 
telecast — Keynote address 
President Ronald Reagan special invited 
guest — Opening session 
Charles Stanley of Atlanta — 
Congressional Breakfast speaker. 
Rex Humbard award winner 
Hale & Wilder sacred concert duo 

Pat Robertson of “The 700 Club,” 
originating a live telecast by satellite 
David Hofer KRDU/ Dinuba. CA — 
NRB president 
Howard Jones — The minority family 
Joy Simpson concert soloist 
Richard Wiley former FCC chairman 
— Moderator, FCC panel 
Johnny Hall recording artist 
Mark Fowler FCC chairman — 
Speaker at FCC Luncheon 

E. Brandt Gustavson Moody Radio 
Network — Program chairman 
Robert Ball workshop chairman 
David Mains of “Chapel of the Air" — 
Prayer chairman 
Edna Edwards of WFGW — Seminars 
for Christian Leaders 
Nielson & Young duo pianists 



MONDAY. FEBRUARY 8 
8:30 am 

TUESDAY, FEBRUARY 9 
7:30 am 

2:30 pm 

7:00 pm 

1:00 pm 
7:00 pm 

3:45 pm 
7:00 pm 

9:00 am 
11:00 am 
2:30 pm 

3:45 pm 
6:30 pm 

9:30 am 
11:00 am 
12:30 pm 

10:45 am 
12:30 pm 
2:00 pm 

REGISTRATION BEGINS 
OPENING OF THE THIRTY-NINTH 
ANNUAL CONVENTION 
Music: Time of Deliverance Singers 
Joy Simpson — Concert artist 
Speaker: E. V Hill — Los Angeles 
Special invited guest 
Ronald Reagan 
President of the United States 

KEYNOTE PLENARY SESSION 
Music: Joy Simpson 
Keynote speaker: G. L. Johnson — Fresno 
Presidential address: David Hofer 
President, NRB 

WORKSHOP SESSION I 
CHURCH & MEDIA EXPOSITION OPENS 
FCC PLENARY PANEL 
Moderator: Richard Wiley 

WORKSHOP SESSION II 
PLENARY SESSION 
Address: Billy Graham 
SPECIAL EVENT 
Origination of 700 Club telecast 
Message: Pat Robertson — 700 Club 

WORKSHOP SESSION IV 
NRB BUSINESS MEETING 
PLENARY SESSION 
Television and the family 

WORKSHOP SESSION V 
ANNIVERSARY BANQUET 
Music: Nielson & Young — Pianists 

Robert Hale & Dean Wilder - vocalists 
Address: Francis Schaeffer 

Seminars for Christian Leaders 
Exciting, informative seminars to help you and your 
family grow in faith, in wisdom, and in fellowship. 
You’ll meet remarkable men and women who are ap¬ 
plying Christian principles to the everyday problems 
of family life, industry, government, missions, medicine. 

You’ll share person-to-person with industrial execu¬ 
tive Wayne Alderson whose career demonstrates how 
Christ can change a strike-torn foundry, military wife 
Charlene Curry, orthodontist Alfred Heller, sociologist 
Tony Campolo and Washingtonians whose names 
make headlines. 

Moderators: will be Mike Maddex of WEEC/Spring-
field (Ohio). Kathy Osbeck of “The 700 Club” and 
Edna Edwards of WFGW Black Mountain (North 
Carolina), plus agency executives Grace Jordan of 
Wheaton (Illinois) and John Campbell of La Mirada 
(California). 

Plus private tours and receptions where you'll be the 
guest of ambassadors, senators, congressmen, federal 
officials and justices. The White House is a favorite, 
especially when the First Lady greets NRB attendees. 
You’ll treasure these glimpses of the real Washington, 
and so will your family! 

Special message: Ruth Bell Graham 
Speaker: John MacArthur — Panorama City, Cal. 

WEDNESDAY. FEBRUARY 10 

For college students, the NRB Job Fair introduces 
you to prospective employers—station managers, 
producers, agencies who want to hear your tapes, see 
your reels, read your scripts. The Job Fair is just one 
feature of the Washington Seminar in Communi¬ 
cations— a spectacular opportunity to attend the NRB 
convention and go behind the scenes into Washing¬ 
ton’s halls of power. You’ll learn first hand how the 
communications explosion affects the course of the 
nation. You’ll meet the government leaders who 
are setting communications policy—including a 
former disc jockey who now heads the Federal Com¬ 
munications Commission, a radio sales rep and a news 
reporter who now are FCC commissioners, maybe even 
a former sports announcer who now occupies the Oval 
Office. You’ll hear straight-from-the-shoulder advice 
from faculty members who know the score: Mark Lloyd 
of CBN University, who has produced more than 3,000 
programs for the biggest names in religious TV; Norma 
Champion of Evangel College, whose TV program 
for children is the pride of the network affiliate in 
Springfield. MO: Stuart Johnson of Wheaton College, 
who was an NBC cameraman while he attended 
graduate school; Carl Jacobson of Spring Arbor 
College, who utilizes the media for sports, news, 
publicity; Myrna Grant of Wheaton College Graduate 
School, the author of a best seller and the voice on 
many radio spots; Paul Gaehring of Heritage School 
of Communications, whose students produce telecasts 
for Latin America, Asia, Africa and Europe; Carl 
Windsor of Liberty Baptist College, who made students 
a vital part of religious radio-TV when he founded 
Intercollegiate Religious Broadcasters, the campus 
chapter of NRB; and many others. You’ll meet students 
from more than 75 colleges, plus entire classes of 
communications majors from top schools. Register 
now at the special student rate— and ask NRB about 
low-cost housing (from $10 per day) for students 

CONGRESSIONAL BREAKFAST 
Music: Choir — First Baptist Church, Atlanta 
Speaker: Charles Stanley — Atlanta 
WORKSHOP SESSION III 
NRB BUSINESS MEETING 
FCC LUNCHEON 
Speaker: The Honorable Mark S. Fowler — 
Chairman, Federal Communications Commission 
PLENARY SESSION 
“Reaching the minority family” 
Moderator: Howard Jones — Cleveland 
Panel: John Gimenez — Virginia Beach 
WiHiam Thompson — “What a Fellowship Hour ” 
Fred Washington — Brooklyn 
PLENARY SESSION 

MIE 
CONVENTION CALENDAR 
SUNDAY, FEBRUARY 7 



You 11 learn about the Family Protection Act, sponsored by Senators 
Laxalt and Jepsen at the NRB Seminars for Christian Leaders. 
At the broadcasting workshops you 11 hear such outstanding innovators 
as Paul Crouch, Luis Palau, James Robison and Jimmy Swaggart 

Program Producers 
The role of the electric church in revival / Staying 
spiritually fresh / Helping your listener feel involved / Two 
perspectives on transition / An agent: Friend or foe? 

Non-Commercial Stations 
Satellite programming / Station promotion / Micro¬ 
processors / Deregulation / Legal peculiarities of non¬ 
commercial Christian stations 

Commercial Stations 
National sales / Local sales / Computers for station 
management / Research / Current legal issues 

Television 
Programming the all-Christian station I Programming a 
family-religious-secular format / TV and reality / Practical 
steps to audience measurement / Starting a station / 
Low power TV / Follow-up ministries / Satellites and the 
future / Non-broadcast TV / Marketing and audience 
analysis / Video teaching tapes / Christian TV and the 
news media / Emerging legal issues 

International Broadcasters 
Europe and the USSR I China and the Far East / Africa 
and the Middle East / How programs and stations can 
work together / Emerging technology 

Cable TV 
Five workshops for churches, program producers, cable 
operators 

Engineering 
Five workshops dealing with the technical aspects of 
radio-TV-cable 

Ethnic Broadcasters 
Black Christians: How to own and operate a religious 
station / Minority women in media / Media and music 
Hispanic Christians: How to start and finance a radio¬ 
TV program /How to own and operate a religious station/ 
Women in radio-TV ' Hispanic music and media PLUS 
— Special interest events with speakers from government, 
broadcasting, sports 

Workshop coordinators: Robert Ball of Inspirational 
Broadcasting, chairman, David Mains of “Chapel of the 
Air,” Wayne Pedersen of Northwestern College Radio. 
Tom Wallace of KFIA. Tom Fulghum of HCJB, Jerry 
Rose of WCFC-TV 38, Ray Wilson of “Black Buffalo,” 
consulting engineer Harold Munn, J. Morgan Hodges of 
Ethnic Broadcasters Foundation, Raimundo Jimenez of 
America for Jesus 

Moderators: James Earl Massey, Dan Betzer, Norman 
Nelson. Gil Moegerle, Tom Somerville, Vic Eliason, Larry 
Perry, Paul Hollinger. Dennis Worden, Richard Bott, Ed 
Atsinger, William Hull, Russ Bixler, Al Metsker, Theodore 
Baehr, David Clark, Jim Moss, Keith Houser, Tom Durfey, 
Richard Dean, Jim Dailey, Wanda Jones, Charles Williams, 
Anne Gimenez, Stuart Mitchell. Paul Finkenbinder, Luis 
Palau. 

Workshop convenors: 
Tom Wallace of KFIA/Carmichael, CA 
Wayne Pedersen of Northwestern College Radio 
Jerry Rose of WCFC-TV 38/Chicago 
J. Morgan Hodges of Ethnic Broadcasters Foundation 
Ray Wilson of “Black Buffalo” 
Robert Ball of Inspirational Broadcasting 



For fast convention 
and 

800/631-1054 

Register today for the event of the 
year and be ready for a time that 
promises to open relationships with 
your family, your church, your 
service to the Lord. Plan to bring 
your family — they’ll grow with you! 
Bring your associates — and watch 
them gain new enthusiasm and new 
expertise. Bring the leaders from 
your church — and launch a new era 
of outreach and vision. Just send in 
the registration form below. 
(Photocopies are acceptable, and 
additional forms are available from 
the NRB registrar.) Send the forms 
for yourself, your family and your 
associates, along with your check for 
registration fees, to NRB CN 026. 

For information about special housing 
arrangements for students and 
missionaries, or other information about 
hotels call NRB at 201 1575-4000. 
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WASHINGTON, D.C. 

A colorful 16^x21 % poster "Reaching the Family" based on the first page of 
this insert is available for $3.00 from NRB, Morristown, N.J. 07960. 

registration 
information, 

Morristown, N.J. 07960. For registra¬ 
tion information call 201/575-4000. 

Reserve your hotel 
space now 
at the new Sheraton Washington 
Hotel, where all NRB events will take 
place. The Sheraton Washington 
offers spacious and well appointed 
guest rooms, plus modern meeting 
rooms, beautiful ballrooms and other 
facilities ideally suited for the 
dynamic NRB program. Special 
NRB convention rates are available 
for reservations made before 
February 7, 1982 — and the Sheraton 
is filling rapidly. Please make your 
reservations directly with the Sheraton 
Washington Hotel reservations office: 

Sheraton Washington 
Hotel 
2660 Woodley Road & Connecticut 
Ave. NW. Washington. D.C. 20008 
202/328-2000 — 
Ask for Reservations Office 
NRB Convention rates from 
$64 single. $77 double 
For fast convention registration and 
information call 800/631-1054. 
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□ Program Producer _ Pastor □ Missionary 2. Registration fees are listed below. 
□ Program Speaker □ Listener Viewer □ Faculty □ Student 3. Please fill out the form completely. 
Main Interest □ Radio Z TV C Cable TV 4. Make checks payable to National Religious Broadcasters. 

REGISTRATION FEE INCLUDES TICKETS o congressional Breakfast. FCC Limcheon and Anniversary Banquet, 
plus admission to workshops and Church & Media Exposition. 

NRB 
member 

Non¬ 
member 

Number 
ordered 

Total 
$ 

ADVANCE REGISTRATION doses January 21. 1982. Advance registrations must 
be paid in full to qualify for reduced rates and reserved seats at Congressional 
Breakfast, FCC Luncheon and Anniversary Banquet. No refunds will be made 
after January 7, 1982. 

Advance Registration $170 $215 

On-site Registration $200 $245 

Spouse: Advance Registration $ 95 $140 

Spouse: On-site Registration $125 $170 

SPECIAL STUDENT RATES: Full registiation includes all events. Limited registration 
does not indude tickets for Congressional Breakfast. FCC Luncheon, Banquet. 

Student Full Registration $ 95 $120 

Student: Limited Registration $ 45 $ 60 

EXTRA TICKETS: Order extra tickets for guests of attendees, t Full regsTation 
includes these tickets. ) 

Congressional Breakfast — Feb. 9 $19 

FCC Luncheon — Feb. 9 $25 

Anniversary Banquet — Feb. 10 $35 

TOTAL AMOUNT ENCLOSED 

NAME_ -_ LI Dr. □ Mr. □ Rev. □ Miss □ Mrs. □ Ms. 

ORGANIZATION_ __ 3 NRB MEMBER □ NON-MEMBER 

STREET_ —_ TELEPHONE: OFFICE_ 

CITY/STATE/ZIP- —- HOME-

NUMBER OF YEARS ATTENDING NRB CONt/ENTION (including 1982)- inAV(VD
ML). /DAY / YK. 

For Presidential Security Clearance: SOCIAL SECURITY NO- —- OF BIRTH-
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by Regina McCombs 

R
ECENTLY, a great deal 
of attention has been aimed 
at the questionable values 
of network television. 
While there are many 
opinions concerning the 
altering or improving of 

TV, Christian Media Network has 
chosen to fight the problem from a 
different angle—by providing a 
new network. 
CMN began in a basement with 

two brothers who were concerned 
about the television their children 
were watching. Now, a year and a 
half after its incorporation, CMN 
is a fast growing cable television 
network providing family 
programming. The efforts of the 
two brothers—Joe Wilkerson, 
president of the firm, and the 
Reverend Chuck Wilkerson, 
founder and secretary/treasurer— 
have established CMN in the cable 
community and in homes around 
the country as well. 
CMN’s main departure from the 

norm in religious programming 
has been to fund its operations by 
the sale of commercials. CMN 
does not carry programs which 
appeal for donations on the air. 
This local and national advertising 
has had positive acceptance from 
the audience and from the 
advertisers. 
Both local and national clients 

have been pleased by the 
association with CMN’s all-family 
programming. Besides having 
something for the whole family, 
CMN tries to carry programming 
for the entire Christian 
community, creating a cross-
denominational style. 
Being centered around the idea 

of family entertainment has led to 
programming providing both fun 
and inspiration. The wide variety 
of programs do not all have a 
definite Christian message, but all 
are good, clean entertainment. 

Local Church Emphasis 
CMN places great faith in the 

concept of the local church 
producing its own programming. 
Chuck Wilkerson emphasizes that 
CMN’s main purpose is “to uplift 
the family and the local church, 
and to further the cause of Jesus 
Christ.” 

Advertiser support 
on Christian television 

Using 
an Old 
Method 

in a 
New 
Way 

In each area a cable company 
has signed a service agreement 
with CMN, area representatives 
work with community churches to 
help them develop their own 
programs. Worship services, Bible 
studies, musical and special events 
telecasts are some of the options 
which allow churches to expand 
their ministries outside their own 
walls. 
Area representatives also work 

with the cable company, where all 
equipment necessary to receive 
and transmit the satellite signal is 
supplied by CMN. Now on Satcom 
I, transponder 16, for seven hours 
daily from 7:00 to 2:00 am 
Eastern time, CMN plans to 
expand satellite time to 24 hours. 
Area vice presidents coordinate 

communications between area 
representatives and the national 
office. Spread throughout the 
country to allow easy access to all 

Charles Wilkerson II.), founder and 
secretary/treasurer of CMN, and his 
brother Joe Wilkerson, president of the 
company 
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localities, vice presidents are 
located in Minnesota, Oklahoma, 
Oregon, Missouri and Indiana. 
At the national level, CMN pays 

multiple system operators a 
percentage of advertising 
revenues to carry their 
programming. “As far as we know, 
we are the only Christian 
programmer that does this,” 
observes Joe Wilkerson. 
On the local level, cable 

operators may receive a 
percentage of local advertising 
revenues or a per-subscriber fee. 
Ken Anderson, director of 
marketing, points out that this 
attitude “makes the cable 
operators feel like their channels 
are worth something, and it seems 
very practical to them.” 
With a subscriber count of about 

1.25 million, more and more 
national advertisers are taking a 
good look at CMN because they 
like the association with the image 
of wholesome programming for 
the entire family. They also enjoy 
the reasonable rates. Both 

agencies and clients have 
described CMN’s concept as 
“surprising” and “refreshing.” 
CMN’s cross-denominational 

approach and emphasis on local 
programming has brought en¬ 
dorsements from the Southern 
Baptist Convention, the National 
Council of Churches, and other 
religious groups. 

Something for Everyone 
The CMN line-up includes 

something for each member of the 
family. Beginning with the 7:00 
pm sign-on, the evening gets 
underway with children’s 
programs. These include Jot, 
produced by the Southern Baptist 
Radio-TV Commission; Getting to 
Know Me, from Multicultural 
Children’s Television; Stuff and 
Land of Ahhhhs from Kansas City 
Youth for Christ (KCYFC); and 
Treehouse Club from Southern 
Teleproductions. Programming 
for teenagers and lighter 
entertainment follows. 
For adult and family viewing, 

CMN features a wide variety of 
drama, talk and entertainment 
programs. Included are Zola 
Levitt Live, This Is the Life from 
the Lutheran Church—Missouri 
Synod; The Human Dimension 
and The Athletes from the 
Southern Baptist Radio-TV 
Commission; American Catholic 
with Father John Powell; The 
Totaled Woman from KCYFC; and 
Turning Point from the 
Assemblies of God. Musical 
productions from around the 
country are also featured. 
CMN presents Bible studies and 

Gospel messages from all over the 
United States, including the First 
Baptist Church of Atlanta, 
Calvary Temple in Denver, the 
First Southern Baptist Church of 
Del City (Oklahoma), Shiloh 
Church in Dayton (Ohio), and 
Coral Ridge Presbyterian Church 
of Fort Lauderdale. 

Christian movies are an integral 
part of nightly programming. 
With a package of films obtained 
through Exclusive International 
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Pictures, CMN has movies 
from producers such as Ken 
Anderson Films, Quadrus, 
Omega, International Films and 
Moody Institute of Science Films. 
Typical early evening features 

are films such as “Pilgrim’s 
Progress,” “The Great Banana Pie 
Caper,” “Elephant Boy,” and “The 
Little Lost Boat.” The late movie is 
oriented toward the adult 
audience. 

Special interest programming 
also claims a growing share of 
CMN’s scheduling. This winter the 
Minnesota North Stars hockey 
team will cablecast home games 
over CMN, and more sports from 
colleges and professional teams 
are a possibility in the future. 
CMN itself produces The Sam 

Craig Show, a “video disc jockey” 
program hosted by singer Sam 
Craig. In the studios, Roger Vann 
Ministries in Minneapolis 
produces a talk/variety show 
entitled Christian Magazine, and 
Word Ministries of St. Louis Park 
produces The Living Word with a 
Bible study format. The studios 
have 1" and %" capabilities. 

Currently, CMN is using the 
uplink facilities of Appalachian 
Community Satellite Network 
(ACSN) in Lexington, Kentucky. 
But with an eye toward the future, 
CMN has purchased its own uplink 
to be located in the Minneapolis/St. 
Paul area. 

Advertiser Appeal 

The combination of nationally 
and locally produced programs 
has had a strong appeal to both 
cable companies and advertisers. 
Local advertisers enjoy supporting 
a network where they can view 
their own church, and national 
advertisers appreciate the 
identification with family 
entertainment. 
Cable companies, generally 

required to provide local access, 
are attracted by the local aspect 
also. In the process of introducing 
new services, several local cable 
operators have highlighted CMN 
in concerts or special events. This, 
coupled with their compensation 
program to cable companies, has 
helped to bring CMN to where it is 
today after only a year and a half. 

Now going though the trauma 
and excitement of growing almost 
faster than it can handle, the 
people at Christian Media 
Network are eagerly looking 
forward to the future. Offering an 
alternative to the usual network 
fare, CMN continues to receive a 
positive response from cable 
companies, advertisers, churches 
and communities. 
Apparently CMN is filling a 

very real need—for both the home 
television audience looking for 
wholesome family viewing and for 
advertisers wishing to reach that 
same audience. By scheduling a 
wide variety of programs that 
appeal to all members of the 
family, they are attracting 
increasing numbers of subscribers 
and sponsors, both local and 
national. 
The CMN concept is a venture 

into television that is inspiring, 
entertaining and fiscally sound. It 
is an idea whose time has come.EËÊ 

Regina McCombs is a staff writer of the 
Christian Media Network. 
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Everything you want to know 
about Religious Radio Stations 

and Audiences 
“Religious Radio Market Analysis” is the first detailed study of stations and audiences 
across the United States. Produced exclusively for National Religious Broadcasters by the 
Radio Information Center, this definitive report gives you information that’s essential for 
your operation - whether you’re involved in program production, station management, sales, 
time buying, or any aspect of Gospel radio. You’ll have accurate, up-to-the-minute data, 
compiled by the authoritative Radio Information Center - the industry’s most advanced 
audience research analysts. To be published twice yearly, following the Spring and Fall 
Arbitron “sweeps,” the “Religious Radio Market Analysis” includes: 

Latest Arbitron measurements of individual religious stations 
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Religious broadcast audiences, by age group 
Regional comparisons 
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two exclusive versions: Available in 

a 

■ ’"Jc 
¿ad»«*15' 

a 

“Religious Radio National Market Analysis” - All stations listed by metro market. For all 
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for more than 350 U. S. markets. 
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market, by daypart (four periods per day; Mon.-Fri., Sat., Sun.). Age profile of listeners to 
each religious station in the market. Profile of the market by age groups, compared to U. S. 
profile. Audience for each religious station in market: persons 12+, adults 18+, men, women, 
teens for the full week; average quarter hour audiences; cumulative audiences for entire 
week. Plus - Detailed report on radio economics for the market: 

□ FCC financial data 
□ Market economic changes - over 10 years 
and over 1 year 

□ Analysis of local time sales 

□ Local radio/TV sales comparisons 
□ Analysis of national/regional time sales 
□ Growth comparisons - economic vs. radio 

revenues 

For more information, send this coupon to NRB 
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An Analysis of the Arguments 

The 
Electronic 
Church 

Controversy 
by David W. Clark 

HE POPULAR and trade 
press has devoted much 
attention recently to the 
“electric”1 or “electronic 
church.” While there has 
been some careful analy¬ 
sis of these rapidly 

developing media ministries, for 
the most part the popular press has 
been uncomprehending and 
critical of this phenomenon. Some 
of these “analyses” have taken the 
form of rather strident attacks by 
members of the mainline 
Protestant churches.2
A number of charges have been 

made against the “electronic 
church.” In almost every case, the 
charges are unsubstantiated by 
any empirical evidence. Speaking 
at the Electronic Church 
Consultation (February 6-7, 1980) 
sponsored by the National Council 
of Churches, sociologist Jeffrey K. 
Hadden noted: 
The most amazing thing about this 
debate is that it has been allowed to 
thrive so long when in fact, the issue is 
an empirical one. The research 
methods of the social sciences are 
quite capable of providing very 
substantial insight, if not definitive 
answers, to this question.1
An “Ad hoc Committee on 

Electronic Church Research” 
composed of evangelicals and 
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mainline Protestants has 
organized with the purpose of 
designing and implementing 
research to determine: 
What are the uses and impact of 
television and its secondary support 
systems as a part of people’s 
religious life, and how do people 
relate this to their involvement with 
the local church and the community? 
A secondary goal is to develop 
content categories to analyze the 
content of selected programs. 

It is important to note that what 
has been called the “electronic 
church” is a highly diverse group 
of religious broadcasters 
representing many distinct 
Protestant traditions. Recent 
articles in the popular press tend to 
ignore this diversity. This may be 
because the evangelical approach 
to the proclamation of the Gospel is 
a common tie which tends to blur 
important theological distinctives 
to those untrained in the various 
theological traditions represented. 
There is, for example, a significant 
difference in the theology of Rex 
Humbard, Jerry Falwell, and 
Robert Schuller. 
Likewise there are important 

differences in the content of these 
programs. For example, even a 
cursory content analysis will 
reveal significant differences 

between the two most popular 
Christian talk shows, “The 700 
Club” and “The PTL Club.” Each is 
appealing to different audiences 
with a somewhat different 
approach. Most critics of these 
programs tend to ignore the 
important differences in the 
content of such programs. 

Criticisms Raised 
I wish to examine some of the 

criticisms being levelled at the 
electronic church. I believe that 
some significant issues have not 
yet been raised while other 
important distinctions are 
ignored. 
The primary criticism suggests 

that the electronic church is 
drawing attendance and financial 
support away from the local 
church. This is really two separate 
complaints. Even the term 
“electronic church” is a pejorative 
one which implies that these 
ministries are intentionally 
recruiting members away from 
the local church. 
This is simply not the case. 

Virtually all of these ministries in 
one way or another encourage 
their audiences to find some local 
church (usually nodenomination is 
specified) and become involved. 
Some ministries refer the names 

of thousands of those who have 
called seeking spiritual help to 
cooperating local congregations. 
Of course, not every local church is 
interested in such referrals or 
is prepared to deal with them. 
The charge that the electronic 

church is drawing attendance 
away from the local church 
assumes that audiences do in fact 
compare the two and find the local 
church in some way wanting. 
Martin Marty has called this an 
‘‘invisible religion” which 
“threatens to replace the living 
congregation with a far flung 
clientele of devotees to this or that 
evangelist or entertainer.”1

l am not aware of a single study 
which establishes empirically that 
the audiences of these ministries 
do in fact use these programs to the 
exclusion of their own churches. It 
has not even been established that 
such viewers compare their own 
local church with what they see 
and hear on television. Until we 
have some evidence that viewers 
are substituting viewing such 



programs for church attendance, 
such dire predictions are at best ill 
founded. 

Background Factors 
Many of the mainline Protestant 

churches have been in a cycle of 
decline which predates the rise of 
the televised electronic church by 
at least a decade. At the same time 
evangelical churches have 
experienced steady growth.5 It is 
quite natural to seek a simple 
cause for such decline and these 
successful television ministries are 
highly visible and easy to blame. 
But correlation is not causation. 

It is possible that many local 
congregations have actually been 
helped by such ministries. 
Certainly there are at least some 
churches who claim to have 
received members from such 
ministries. At the very least such 
programming makes salient to the 
viewer the importance of faith and 
worship. 

Ironically, it is the mainline 
churches which have usually 
offered the sacraments on 
television. Presumably such 
programs would be more likely to 
serve as a substitute for church 
attendance than programming 
aimed at evangelism. 
The fear of lost revenue to the 

local church has no doubt 
motivated many of the charges 
against the electronic church. 
Again there is no empirical 

evidence which suggests that those 
who support television ministries 
support their local congregation 
any less. One study done for the 
Christian Broadcasting Network 
among those who no longer 
contributed regularly found that 
12 percent stopped giving beause 
they had begun to support a local 
congregation.6
While admittedly this is a very 

meager data base it does suggest 
that at least some viewers may be 
getting more involved in the local 
congregation after their contact 
with a television ministry. A 
recent Gallup poll of the Christian 
marketplace found that religious 
broadcasting is the last cause to 
which are most committed 
believers are likely to give 
financial support.7
But even if the viewers of such 

programs do give some of the 
financial support they might 

Charges have 
been made 
against the 

"electronic church." 
In almost 
every case, 
they are 

unsubstantiated 
by any 

empirical evidence. 

normally give their church to some 
television ministry, their total 
numbers are very small. They 
could hardly constitute a serious 
financial threat to the local church. 
Several studies have shown that no 
more than 4 percent of the 
population regularly watches such 
television programs. 
Another charge heard is that the 

local church provides fulfilling 
social relationships which make 
demands on the member while 
television viewing leads to 
interpersonal alienation. 
Christians who watch such 
programs are said to be recipients 
of what Bonhoeffer spoke of as 
“cheap grace.” 
Such a charge presumes that the 

quality of personal relationships in 
every local congregation is in some 
way superior to the relationships 
fostered between the viewer and 
the television evangélist. 

Obviously, at least some local 
congregations do not provide the 
quality personal relationships 
desired or people would not be 
staying away. Moreover, the ways 
in which mass media influence 
interfaces with interpersonal 
influence is hardly better 
understood today than when Katz 
and Lazarsfeld published their 
seminal research in this area. 9 

Most evidence suggests that the 
media are most effective at rein¬ 
forcing rather than persuading. 
But clearly this programming 

meets some interpersonal needs in 
ways that the local church 
apparently cannot or will not. Nor 

is there convincing evidence that 
the Gospel proclaimed by these 
ministries makes fewer demands 
on the believer than that 
proclaimed from the pulpit and 
acted out in the typical church 
congregation. 

Controversy of Content 
The charge is also made that the 

theology emphasized on such 
programs is simplistic and 
emphasizes the rewards which 
come from accepting the Christian 
faith. This theology is said to 
embrace the dominant themes of 
the secular culture rather than the 
New Testament themes to forsake 
the things and values of the 
secular. Only “beautiful people” 
are interviewed or participate in 
such programs, it is claimed. 

Certainly “success” has been an 
important theme of some of this 
programming. But to characterize 
such programming as being 
mainly of this type apart from 
systematic content analyses is at 
best impressionistic. 
While the nature of television 

does lead to over-simplification of 
complex issues, I suspect—without 
firm evidence—that Christian talk 
shows deal with a greater range of 
theological and social issues in 
greater depth than is addressed in 
most local churches. Nor is the 
theology always simplistic or 
undemanding. 
Another complaint about the 

content of these programs is that 
the entertainment elements are 
inconsistent with the Gospel. 
Television is an effective 
entertainment medium. Regret¬ 
tably, some of these programs have 
undeniably copied some of the 
worst show biz elements of 
television. 
However, entertainment is not 

inherently incongruent with the 
proclamation of the Gospel. 
Entertainment can both inform 
and persuade. The medievel 
cathedral was a center for drama 
and the arts as well as Christian 
education and evangelism. 
Another charge made against 

the electronic church is that it has 
purchased time which previously 
was made available free to 
mainline Protestant churches. It is 
certainly true that there has been a 
significant drop in sustaining 
time for religious programming 
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from the networks and local 
stations. 

i But it can be argued that the 
evangelical churches were forced 
to buy time because they were 
denied access to sustaining time by 
the more theologically liberal 
National Council of Churches. 10In 
response to this denial the 
evangelicals organized the 
National Religious Broadcasters 
which now has hundreds of 
members. 
Recently the NCC made a major 

policy shift in approving the 
purchase of broadcast time by its 
member churches while still 
calling on stations to provide free 
time. The evangelicals have over 
the years developed bases of 
financial support in order to have 
national access to radio and 
television. These infra-structures 
of support have grown with these 
broadcast ministries until today 
they are substantial. But in 
comparison to the commercial 
networks this support is paltry. 
The combined projected income 

of CBN and PTL for 1980. about 
$120 million, is the budget for 
three weeks of prime time network 
television. The three major 
networks spent $20 million just 
covering election night. Compared 

I to the billions of dollars the 
networks and local affiliates gross 
in income each year, the support 
going to these television ministries 
is trivial. 

Continuing Controversy 
Clearly systematic information 

gathering is needed before 
additional judgements can be 
made about the electronic church. 
But even when such evidence is 
available, many on both sides of the 
controversy will choose to retain 
their own views. This is because 
the rise of the electronic church 
seems to have come at the expense 
of those who previously held media 
power, the mainline Protestant 
churches. 

It may be this loss of media 
power which is at the heart of the 
controversy. Anytime there is a 
major shift in the power system 
such controversy can be expected. 
The electronic church has given 
status to a world view which was 
previously treated as the view of a 
minority and therefore largely 

ignored. The evangelicals simply 
can no longer be ignored by the 
media or mainline church 
establishment. 
The mainline Protestant 

churches certainly possess the 
significant financial resources and 
talent necessary to become active 
in television. Some have recently 
signaled their intentions of doing 
so. This may require some changes 
in the priorities by which funds are 
allocated for evangelism. But 
creative new Christian television 
programming with innovative 
formats can only be seen as a 
blessing to those audiences who 
find the current genres 
unappealing. ñbb 
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Strangers 
in a 

Strange 
Land 

Despite suspicions 
of foreign governments, 

missionary use of mass media 
has made great progress overseas 

in the past fifty years 

by Ben Armstrong 

The second installment of a three-
part series on the role of media in 
Gospel witness overseas 

IVING in the communica-
tions-saturated environ¬ 
ment of the United States, 
it is perhaps inevitable 
that American evangel¬ 
icals would rank communi¬ 
cations as one of the essen¬ 

tial worldwide missions of the 
church. A Third World view comes 
from Neville Jayaweera, former 
director general of the Ceylon 
Broadcasting Corporation and 
now associate general secretary of 
the World Association for 
Christian Communication: 

It has been estimated that between 
400 and 500 million dollars are being 
spent annually in the Third World on 
propagating the Gospel through 
mass media. India alone receives 
daily Gospel broadcasting from at 
least 28 different Christian groups 
working from Ceylon, Seychelles and 
the Philippines. Mainland China is 
the focus of a similar barrage of 
radio transmissions conveying the 
Gospel message from South Korea, 

Hong Kong, Taiwan and the 
Philippines. Enormous transmitters 
operating from Latin America, 
Europe, and until recently Africa, 
belonging to various evangelical and 
confessional groups, enmesh the 
globe in a network of Christian 
broadcasting. Simultaneously, 
countless tracts, magazines and 
books are being disgorged into the 
poor countries for the purpose of 
spreading the Gospel. 

It is not an exaggeration to claim that 
never before in the history of 
Christian evangelism have so many 
voices been communicating the 
Gospel to so many people, 
simultaneously and over such a 
sustained period. In fact, one may 
surmise that the total number of 
people who heard the Gospel in the 
Third World on any given day in the 
1970s, must exceed by far the total 
number of people who heard the 
Gospel in those very countries 
throughout the previous hundred 
years. 

Church communications 
overseas entered the electronic era 
in 1931 when the world’s first 
international religious radio 
station, Vatican Radio, signed on 
the air. The station’s 10,000-watt 

transmitter had been constructed 
under the supervision of 
Guglielmo Marconi, the inventor 
of wireless sound transmission. 
Marconi was among the 
dignitaries present for the first 
international broadcast from 
Vatican City on February 22, 1931. 
At the end of the same year, a 

250-watt transmitter in Quito, 
Ecuador became the first 
evangelical missionary radio 
station. The two pioneer stations 
were a study in contrasts. 
As an outreach of one of the 

world’s most prestigious religious 
institutions, Vatican Radio 
incorporated the best technology of 
the time. From the beginning the 
purpose of the shortwave 
broadcasts from Vatican City was 
to reach listeners in several 
countries. 
The Quito radio station, 

however, started broadcasting 
Christmas Day 1931 as an effort to 
reach the small nation of Ecuador 
and its closest neighbors. The 
transmitter was in a converted 
sheep shed and there were only 
thirteen receiving sets in the 
capital city when the new station 
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American evangelicals rank communications 
as one of the essential 

worldwide missions of the church 

signed on the air as “The Voice of 
the Andes.” Carrying the call 
letters HCJB (for “Today Christ 
Jesus Blesses”—in Spanish) the 
Quito station was the first radio 
installation in Ecuador. 
Co-founder Clarence Jones of 

The Evangelical Alliance Mission 
(TEAM) had been an assistant to 
Paul Rader of the Chicago Gospel 
Tabernacle, one of the first 
American churches to utilize radio 
extensively. Both the idea and the 
funding for HCJB came from 
evangelical Christians in the 
United States. 
By the start of World War II 

both pioneer stations were 
reaching large parts of the world, 
airing programs in several 
languages. The pre-war period 
proved to be the prologue to a new 
era in religious communications. 
The advent of the new era was 
delayed by the war, which served 
to create ideal sociological, techno¬ 
logical and spiritual conditions for 
a communications revolution. 
At the war’s end, the American 

church community was deeply 
concerned about the plight of 
people in war-ravaged nations 
around the world. Some 
Americans saw radio as an 
effective means of serving the 
needs of these people. Similarly the 
postwar period stimulated the 
expansion of ministries special¬ 
izing in films, literature and audio¬ 
visual materials. 
Today communication is one of 

the most visible aspects of the 
church’s presence, with many 
mission agencies investing a 
portion of their resources in 
literature, broadcasting, films, or 
other communications projects. 
There are different patterns of 

use among major groups of 

American Christianity— (1) 
Catholic, (2) ecumenical Pro¬ 
testant and (3) evangelical 
Protestant. Let us take a look at the 
approaches used by these major 
groups and study the way they 
interface with the policies of the 
United States government and of 
host governments. 

Why Broadcasting is Unique 
In the communications 

ministries, the likelihood of direct 
contact with a national 
government is greater for 
broadcasting than for literature or 
other media. Broadcasting, by its 
very nature, is subject to varying 
amounts of governmental control 
throughout the world. 

Silverheels Evangelistic Ministries 
BOX 4744 PANORAMA CITY, CALIFORNIA 91412 

“A GIFT GIVEN IS TWICE RETURNED " 
Old Indian Saying 

BOOTH 809 

The Indians arc the forgotten Americans. The Silverheels Evangelistic Ministry is reaching out 
to these beautiful Americans, sharing with them the good News of Jesus Christ. 
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The likelihood of direct contact 
with a national government is greater 
for broadcasting than for other media 

Wireless transmission of sounds 
and images utilizes the ionosphere, 
a natural resource to which no 
nation or individual can claim 
exclusive ownership. During the 
infancy of radio, the demand for 
the use of the airw aves exceeded 
the capacity of the technology then 
available, leading to “a cacophony 
of sounds,” and a theory that the 
capacity of the ionosphere’s 
electromagnetic spectrum was 
limited. 
The premise of the airwaves as a 

scarce commodity set the tenor of 
American communications law 
which licenses private groups and 
individuals to operate broadcast 
stations as a public trust. In some 
nations the government reserved 
the use of this precious commodity 

for itself, and in others there 
evolved a combination of private 
licensing and governmental 
ownership. 
On a worldwide basis the 

allocation of frequencies with 
respect to national boundaries and 
national needs is complex, often 
involving a government’s foreign 
relations, military security, 
language preferences, political 
ideology and prestige among 
neighboring countries. Diplomatic 
negotiations about international 
use of the airwaves focuses in the 
arena of the World Administrative 
Radio Conference (WARC), 
convening in regional meetings 
this year. 
Whether a religious organiza¬ 

tion is broadcasting from the 

United States or from any other 
location, interaction with the 
national government is an 
everyday reality. Church 
organizations specializing in 
literature, films, cassettes, and 
“small media” enjoy more latitude, 
particularly in countries with 
some Christian heritage. 
According to Robert Niklaus, 

former editor of “Zaire Church 
News” and now news editor of 
“Evangelical Missions Quarterly” 
there are political and psycholog¬ 
ical reasons why governments tend 
to be less restrictive about print. 
Via radio, he points out, 
“practically every Third World 
nation has total and instant com¬ 
munication with the entire 
country. There is probably not a 
hamlet or village without at least 
one transistor radio that keeps the 
local population in touch with what 
the government wants and says. 
The governments are therefore 
extremely touchy about anyone 
else cluttering up the airwaves 
with information that may differ 
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Religious Media Services in Africa 

Studios Stations Communication 
Centers 

Roman Catholic 
Council of Churches 
Ecumenical Protestant 
Evangelical Protestant 
Lutheran 
Protestant - unspecified 

23 
7 
16 
30 
5 
9 

3 

25 
2 
3 
4 
1 

from the party line.” 
Niklaus adds that the print 

media are not as likely to feel the 
brunt of the government’s anxiety 
and suspicion because of the 
problem of literacy. In most Third 
World nations the rate of literacy is 
very low, 20 percent or less, 
making it difficult for the press to 
sway or influence the great mass of 
people except through the elite 
who can read. Since radio and 
television have the potential to 
influence both the illiterate and 

the literate, “governments are 
touchy.” 
Niklaus identifies “Hollywood 

and its counterparts in Europe and 
India” as the source of the 
psychological dimension. Elect-
tronic communication is linked in 
films with espionage, intrigue and 
coups. “Unlike print, which can be 
seen, the message transmitted by 
radio is unseen and often unheard 
by local government people. 
Therefore the greater suspicion of 
the electronic media, both for its 

impact within the country and its 
possible involvement with outside 
powers.” 
For non-broadcast ministries 

there are cyclical dangers during 
periods of crisis, changes in gov¬ 
ernment and repressive regimes. 
On these occasions media 
ministries of any type are likely to 
experience interference, restric¬ 
tions or expulsion. 

Worldwide Broadcasting 
With 60 Christian broadcast 

organizations operating 128 
international radio transmitters 
and 410 organizations producing 
programs, religious broadcasting 
is a significant and growing 
phenomenon. The “World Radio 
Handbook” for 1981 devotes a 
special section to religious 
broadcasting and the 1981 
“Mission Handbook” lists 130 
Protestant organizations which 
consider broadcasting one of their 
primary tasks. An estimated 1,000 
Americans are directly involved in 
broadcast operations and the 

‘Population estimates for Coverage Areas - Potential Audience. 

Nearly 3 million* await your Ministry 
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Albany - Schenectady - Troy markets. 

For complete information on rates and 
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Advertisement 

Writing Letters To Men In 
Your Direct Mail: Parti by Jerry Huntsinger 

I'm going to be in trouble again. It’s in¬ 
evitable. But what can I do? 
My assignment is to study letter writing 

to reach men. and there is absolutely no 
way I can ignore the basic marketing differ¬ 
ences between reaching men and reaching 
women. 

I’m already accustomed to being mis¬ 
understood — and then chastised — by 
women’s rights advocates when 1 talk about 
techniques to motivate women. They forget 
that the vast majority of women in America 
have little in common with the enlightened 
female executive. 

Practically nothing has been written 
about fund raising techniques to reach men 
through the medium of direct mail. I sup¬ 
pose this is because women are prime mov¬ 
ers in most direct mail charities, and repre¬ 
sent the greatest percentage of donors. 

However, the largest checks appear to 
usually come from men! And often, the 
majority of "super donors" in many or¬ 
ganizations are men. 

For these reasons, a couple of years ago I 
started some research on the basic psycho¬ 
logy of reaching men by direct mail. What 
I've learned has changed a lot of my pre¬ 
vious ideas. 

I never did agree with the theory claim¬ 
ing that certain types of male-oriented or¬ 
ganizations are so unique that usual tech¬ 
niques of letter writing do not apply. This 
theory has been defended and protected at 
conventions for hospital executives, alumni 
directors, college development officers, 
among others. 

But after all. when a group of profes¬ 
sional executives get together, they must 
identify themselves as distinct — not part of 
the mass. This can be disastrous if the let¬ 
ter writer fails to see through the myth. 

I believe that some charities have a logi¬ 
cal. rational appeal, and other charities 
have a more emotional appeal. Charities 
with a logical appeal often tend to attract 
more male donors, and must be marketed 
differently from the emotion-oriented 
charity, which tends to attract more female 
donors. 
Our job would be easy if we could plan 

on the rational donor being a man. and the 
emotional donor being a woman. However, 
our society isn’t that simplified. 
A logical person is not necessarily mas¬ 

culine. and an emotional person is not 
necessarily female. Therefore, for the sake 
of discussion, let’s refer to "men” in the 
general, popular context, realizing that 
"male" attributes are not confined to men. 
nor "female" attributes confined to women. 
Our next step is to learn how to use di-

This article is reprinted with 
permission of Fund Raising Management 
Magazine. 224 Seventh St.. Garden City. N. Y. 

rect mail fund raising to reach the more 
"logical" individual, whether male or 
female. 

A. Enter the Mans' World: 9 Research 
Characteristics 

I. Men will often absorb a sales appeal 
or a charity appeal, faster than women. 
They are more prone to snap decisions. 
This is one reason a short letter often 
works better for men. 

2. Men are usually more in a rut than 
women: they have difficulty shifting from 
one idea to another. He wants to see the 
facts right up front. 

3. Men are often less responsive to color 
than women, and they tend to like solid 
colors, and distrust shades. When the typi¬ 
cal man says. "Give it to me in black and 
white’.’ that’s exactly what he means. 

4. Men are usually more mechanically 
inclined, simply because of the traditional 
male-female roles in our society. 

So. if you are raising money for a well in 
Africa, men are often more interested in 
the horsepower of the pump, than the chil¬ 
dren who will drink the water. The man is 
really not unfeeling, but he often seeks to 
suppress—and therefore protect—his deeper 
feelings. 

5. Most men are more inclined to want 
facts, not illustrations. Again, he is not de¬ 
void of emotion, but must carefully protect 
any obvious display of emotion. (We look 
at a little girl and say. "isn’t she sweet!" We 
look at a little boy and say. "you are getting 
so big and strong!”) 

6. Many men have a rather stereotyped 
image of themselves, and a rather narrow 
interest span. Women have broader inter¬ 
ests in books, music, religion, the arts. etc. 

Perhaps this is why male conversation 
can be so boring. 

7. Men are often suspicious of their own 
decisions, unless those decisions are strong¬ 

ly rooted in facts and logic. Women are 
content with feelings and intuition. 

Pity the poor man who just can't allow 
himself to trust anything but facts. He needs 
to be "liberated!' (Who will volunteer to 
head up an equal rights movement for 
men?) 

8. But strangely enough, men are com¬ 
fortable dealing in generalities, while wom¬ 
en want only case histories, examples, and 
specific incidents. 

9. Men often have an easier sense of 
humor in certain situations than women 
— and you can successfully talk about deep 
issues to a man using a light touch, but 
humor usually fails with women. 

B. Six Personal Opinions 
1 have some theories, largely unsup¬ 

ported by facts— but nevertheless com¬ 
forting to me when 1 write letters to men. 

/. Men are usually slower to accept the 
new and untried until it has become firmly 
established. In other words, men are quite 
comfortable in a rut —safe —protected 
from rash, uncontrolled decisions, and un¬ 
bridled enthusiasm. 
They tend to like letterheads, logos, and 

layouts that remain the same mailing after 
mailing. However, you have to be careful 
and not always give them what they want 
or your program may become boring. 

2. Men take a strange pride in their habit 
patterns. Ask a man about his daily office 
routine. He will tell you. 

But. what he weighs is not important. 
Look at the sly grin on his face. He enjoys 
verbalizing his routines. 

So don't expect him to change his habits 
for you! Instead, fit your appeal into his 
patterns. In other words, as much as pos¬ 
sible. without hurting the positive nature of 
your program, try to give him what he per¬ 
ceives he wants. 

3. Many men dread to make small de-
t Continued on next page) 

Jerry Huntsinger is Chairman of the Board and 
Founder of Huntsinger, Jeffer, Van Groesbeck, 
Inc., a full-service advertising firm specializing 
in fund raising. He has written extensively on 
the subject of fund raising and has appeared as 
a speaker at many seminars and meetings. 
Mr. Huntsinger works with a variety of organi¬ 
zations such as Jerry Falwell's Old-Time Gospel 
Hour and Moral Majority, Robert Schuller's 
Hour of Power. Voice of Prophecy Radio Broad¬ 
cast. World Literature Crusade, Food for the 
Hungry, Christian Record Braille, Memorial 
Sloan-Kettering Cancer Center. National Re¬ 
publican Senatorial Committee, and many others. 

Huntsinger, Jeffer. Van Groesbeck. Inc. has 
pioneered many of the current fund raising 
techniques utilizing TV. radio, magazines, news¬ 
papers. direct mail and other forms of media. 

Agency headquarters are at 809 Brook Hill Circle. Richmond.Virginia 23227. 
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cisions. I've never seen any research on this 
point. It's simply a theory I have. 
Men devote hours and hours deliberating 

over minor issues. Why? Because major 
issues have major facts to deal with, and 
major implications. Minor issues are more 
difficult to project. Perhaps this is why you 
can usually get a $100 check as easily as a 
$10 check, once you get a man's attention. 

4. Men need to be helped along as they 
read your letter. Women readers may get 
stirred up with the emotional issue, and 
look for a solution. A man will often shield 
himself from the emotion — and conse¬ 
quently he needs the encouragement of the 
bucket brigade, transitional words, under¬ 
lining. and other techniques to ensure 
readership. He likes the format broken up 
into orderly steps, leading from section 
to section. 

5. Men usually seem to prefer a winner. 
Women will try a new idea — men are 
afraid of the unknown consequences, until 
the situation has been proven. 
Men find safety on the bandwagon. That's 

why logical proof is so important to a man 
— along with testimonials. 

6. Men are busier than women — in their 
own mind! I believe that most men still 
equate being busy with being productive. 
Even when they read mail at home, they 
take pride in being the decision maker. 

This means that if you don't put your 
benefits and strongest appeal right up front, 
the man is never going to get involved 
and excited. 

"What's this all about?" he asks. Then, 
once that question is answered, he either 
gets interested or says, "So who cares?" 

There is a theory that men are more re¬ 
laxed at home, and therefore more suscep¬ 
tible to a fund raising appeal. I'm not sure. 
I think men function at home just about 
the same as they function at the office. 
The main difference may be that at 

home the man opens and handles his own 
mail. In the office he often just sees the 
letter and enclosures clipped together. 

C. What Does a Man Really Want? 
1. He wants to be a hero! Walter Mitty 

lives on. Men daydream of conquest. 
An average man receives so few oppor¬ 

tunities to be a hero. He likes the idea of 
seeing his name in print — or on a memorial 
plaque in a hospital overseas. 

2. A man wants to be ahead of the crowd 
— but without taking risks. He wants to be 
modem and progressive, but at the same 
time rational and rooted in sensible de¬ 
cision making. 
He wants to have his cake and lick the 

icing spoon. 
3. He wants proof. This way he can make 

a logical decision. He desperately needs to 
be reasonable. 

4. He wants to rationalize each action to 
himself, his wife, and his boss. Obviously, 
all this indicates that men protect their 
emotions behind a shield of logic and 
rationale. 

For our purposes, it doesn't matter why 
men function in this manner. Just as it 
doesn't matter why women cry at weddings. 

iNext issue: Writing Letters To Reach 
Men: Part II— Letters for businessmen, 
the formal letter, the transmittal letter, 
the college alumni letter, and the renewal 
letter. )• 

annual expenditure is estimated to 
be $100 million. 
The six largest operators of 

religious stations include the two 
pioneers—Vatican Radio and 
HCJB of Quito, Ecuador—plus 
Far East Broadcasting Company 
(FEBC) of LaMirada, California; 
Trans World Radio (TWR) of 
Chatham, New Jersey; Radio 
Veritas Asia of Manila, and the 
Sudan Interior Mission station 
ELWA in Monrovia, Liberia. (See 
chart on next page.) 

In addition to these major organ¬ 
izations, there are almost 100 radio 
and television stations with 
religious formats outside of the 
United States, including stations 
owned by governments, national 
churches and American religious 
organizations. Family Radio 
Network (Oakland, California), 
Far East Broadcasting Company 
and shortwave station WINB (Red 
Lion, Pennsylvania) operate 
international transmitters from 
locations in the continental United 
States. 
The pattern of religious station 

ownership and religious program 
production worldwide seems to 
mirror the pattern in the United 
States, where evangelicals are 
active in the establishment of 
licensed stations (1,360 religious 
stations with 15 or more hours of 
religious time per week in the 
USA). According to Kenneth 
Briggs of the “New York Times,” 
evangelicals have built their own 
communications system. 
Catholics and ecumenical 

Protestants generally have 
assimilated their efforts into the 
milieu of general stations rather 
than setting up an alternative 
system of religious stations. In the 
instances where Catholic 
organizations do own radio and 
television stations, the general 
policy is to operate them in some 
format other than religious. An 
example is WLW, the prestigious 
station in New Orleans owned by 
Loyola University. 

In some countries Catholic 
stations take on an obvious 
religious identity. Two examples 
are Vatican Radio and Radio 
Veritas Asia, the international 
station in the Philippines. To the 
outside observer, both stations 
have an “international” thrust and 

neither appears to have obvious 
ties to American influences. 

Catholic broadcast organiza¬ 
tions which receive much of their 
funding from the United States, 
however, seem to be more likely to 
follow the pattern of assimilation. 
According to Father Anthony 
Scannell, the incumbent president 
of Unda Worldwide (the inter¬ 
national association of Catholic 
broadcasters), there is an 
extensive American presence in 
Catholic communications minis¬ 
tries overseas. 
Much of the American expertise 

and funding comes from outside of 
the formal ecclesiastical structure. 
The Maryknoll order, the Paulists 
and the Franciscans have the 
heaviest involvement in media 
ministries, Scannell reports. In 
addition, a glance at a directory of 
Jesuit communications programs 
indicates that there is considerable 
Jesuit influence. 
Looking at broadcast ministries 

around the world, each of the 
major Christian groups has a dis¬ 
tinctive syle. Data from Africa 
illustrate the general trends. 
According to the 1980 “Christian 
Communications Directory for 
Africa,” there are approximately 
five radio-TV production facilities 
for every broadcast station. 
Among the production studios 

and communications centers, 
Protestant operations in general 
have a significant output of 
broadcast materials. Apparently 
they give more emphasis to 
proclamation than Catholics, who 
tend to emphasize social 
development. 
Both Protestants and Catholics 

place first priority on providing 
media services to the national 
churches. The ownership 
breakdown of these African 
studios and stations is shown in the 
table on page 59. 

Significantly, the operation of 
African installations is largely in 
the hands of indigenous organiza¬ 
tions. Only ten indicated any 
connection with a foreign sponsor, 
and three of these were British. 
The others were broadcast station 
licensees, such as SIM and TWR, 
both based in the United States. 

Several studios point out that 
they are carrying on the work of 
RVOG, the international station 
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Name 

Address 

Yesl I WANT TO BE A SPONSOR. I am 
indicating those I want to sponsor, and am 
sending a check with this coupon. 

Send check and coupon to: 
THE NATIONAL MISSIONARY AND 

DESTITUTE CHILDREN 
P.O. Box 191 

Kirkland, WA 98033 

THE 
TOUCH 

THAT 
HEALS 

Child: □ Sponsorship $10 a month 
D Multi-share $5 a month 

National Missionary 
□ full at $100 monthly 
□ share/multi at $10 a month 
□ where most needed 

CHILDREN 
IN NEED 

How much does it take to heal? Just a 
touch. Just a few dollars. 
Do not let the economy discourage you. 

It may be the way God wants to prosper 
you, and give you good health. Giving to a 
destitute child is lending to the Lord. Your 
bread and fishes will mulitply. 
You can sponsor a 
child for $10.00 a L 
month, or share Hi 
with others by giving 
$5.00 a month. The 
sponsor will receive 
a photo of the child 
together with a 
concise history, two " 
reports annually, 
and tips on how to 
keep in touch with 'A " 
the child you are sponsoring. 

NATIONAL MISSIONARIES 
ARE BEST 

Trained on the field, mature, diligent and 
experienced. You have a choice of three 
ways to assist them: 
Full Sponsorship: $100.00 a month 
Assist. Sponsorship: $30.00 a month 
Share/Multi Sponsorship: $10.00 each 
sponsor. 
You will receive a history, photograph, 

and bi-monthly report. 

operated by the Lutheran World 
Federation (in cooperation with 
the World Association for 
Christian Communication) and 
seized by the Ethiopian govern¬ 
ment in 1977. 
In the same year the Burundi 

government closed down Radio 
Cordac, a small evangelical 
station, and a coup in the 
Seychelles interrupted the 
operation of the FEBC station 
there for about 72 hours. 

The possibility of a government 
takeover or an order to close is the 
most drastic encounter with a host 
government. It is one of at least ten 
problem areas facing Christian 
broadcasters as they interact with 
the state. In the next issue, we will 
take a close look at each of these 
problem areas, using case histories 
to illuminate the nature of 
relationships with the United 
States government as well as the 
host nation. ñós 

Largest International Religious Stations 
Vatiacn Radio— Official voice of the Vatican. Transmitters in 
Santa Maria di Galena, near Rome; total 1.4 million watts of 
power. Transmits approximately 500 programs a week in 33 
languages over shortwave, medium wave and FM. Employs 300 
people from 35 countries. 

HCJB—Quito (Ecuador) facilities include 8 shortwave 
transmitters and 2 local stations. Airs programs in 15 
languages. Staff of 280 Ecuadorians and 160 Americans; 65 
missionaries from 22 other countries. Affiliated services 
include hospitals, schools, correspondence courses. Also 
operates local stations in Brazil and Panama. Annual budget $4 
million. U.S. headquarters in Opa Locka, Florida. 

Trans World Radio—International shortwave and medium wave 
facilities in Monaco, Swaziland, Cyprus, Sri Lanka, Bonaire and 
Guam. Capacity of more than 7 million watts. Production 
centers and studios in 12 other countries. Broadcasts in 75 
languages. About 185 American employees overseas 410 
nationals. Annual budget $15 million. U.S. headquarters in 
Chatham, New Jersey. 

Per East Broadcasting Company—Operates 28 transmitters 
worldwide. International facilities in the Philippines, the 
Seychelles, Korea, and Redwood City, California. Local stations 
in Korea, Saipan and the Philippines Broadcasts more than 260 
hours of programming a day in 92 languages. An international 
station under construction in Saipan is scheduled to go on the 
air in 1982. Overseas staff includes approximately 50 
Americans, 600 nationals. Annual budget $8 million U S 
headquarters in La Mirada, California. 

ELWA—Sudan Interior Mission station in Monrovia, Liberia, 
with 4 shortwave, 1 medium wave transmitters. Radio staff 
includes 160 African nationals, 40 missionaries. Broadcasts 43 
hours a day in 46 languages. Conducting a wide range of 
mission work. SIM has a staff of almost 60 missionaries in 
e, o na',P us 530 In other parts of Africa - and a total budget of 
u Broadcasting budget estimated to be 

about $500,000 annually. U.S. headquarters in Cedar Grove 
New Jersey. 

Radio Veritas Asia—"Jhe Voice of Asian Christianity," operated 
by the Catholic Church of the Philippines. Four transmitters with 
total power of 300,000 watts. Broadcasts in 15 languages 
beams programs throughout the Far East. Headquarters in 
Manila, Philippines. 



Some years ago God raised up a team of broadcasters to do a job in the Dayton-Columbus, Ohio area. Put a top 
quality 1,200,000 watt UHF television station on the air to stand as a witness to what God can do through those 
determined to do His will. No compromises. 
Today that task is completed. And the team keeps growing as we add to our line-up programs that stand firmly 

on the Word of God. 
But we’re not satisfied to just fill up the broadcast day with as many Christian programs as we can squeeze in. 

Only the best. Again, no compromises. 
If that sounds like the team you’d like to be on, give us a call or drop us a line: 

Miami Valley Christian Television, Inc., P.O. Box 26, Dayton, Ohio 45401 or phone (513) 323-0026 
We're gonna win this game. Win it with us. 



The NRB/PMF Group Insurance Plan: 

Another Broadcasting First! 

When 
Marconi invent¬ 
ed his first 
‘wireless’ in 
1894, Presbyterian 
Ministers’ Fund had 
been in the business of 
insuring religious profes 
sionals for over 150 
years. In fact, we 
were the first 
life insurance 
company in 
(founded in 1717, 
chartered in 1759). 

And, like the field of 
broadcasting, which has 
grown over the years to 
become the powerful 
medium of communication 
that it is today, so PMF has 
grown, too. Where we 
once served only the 
Presbyterian clergy, we 
now serve all religious 
professionals. In fact, PMF 
is the largest interfaith life 
insurance company in 
America. 

But that doesn’t mean 
we’ve lost our “personal 
touch.” We’re proud of 
our record of service and 

operating perfor¬ 
mance.* And now, we 

can proudly list religious 
broadcasters among those 
whom we faithfully serve: 

NRB has chosen PMF 
to offer a group 

insurance plan to 
all NRB members. 

This plan will offer af¬ 
fordable group insurance 
protection for all members 
of the group. 

Marconi didn’t know about 
us. But now you do. Watch 
for the information packet 
coming soon about the 
NRB/PMF Group 
Insurance Plan. And, plan 
to visit with us at the 
Church and Media 
Exposition in Washington, 
D.C., February 7-10, 1982. 

NRB and PMF: 
Broadcast it 
*PMF has consistently received independent 
insurance analyst A. AL Best’s highest rating: 
A+ (Excellent). 



Come Home With Us 
To The 

Holy Land 
There is no more exciting 

time than right now to 
make that once-in-a-life-
time pilgrimage to the Holy 
Land. And you will want to 
see it all, from Old to Hew 
Testament sites—there is 
no better way to do this 
than by flying direct from 
Hew York, Chicago or Hous¬ 
ton to Amman, Jordan, 
gateway to the entire Holy 
Land. 
Amman was the capital of 

the Ammonite Kingdom, 
first mentioned in 
Deuteronomy, and today is 
a modern, bustling and 
friendly capital with direct 
air service from the U.S. six 

Jerusalem, Jericho and 
Bethlehem, with all their re¬ 
minders of the life of the 
Lord Jesus Christ. 
From Amman, you may 

also explore dozens of bib¬ 
lical sites, including the 
Mountains of Moab; Mount 
Hebo (from which Moses 

viewed the Holy Land); 
beautiful Byzantine early-
Christian era churches; the 

stone" tell the story of an¬ 
cient Jerash, the restored 
Roman-Greek city north of 
Amman. Three hours by car 
south of Amman you'll find 
Petra, the lost city of the Bi¬ 
ble's Nabatean people, 
which was carved into red 
rock mountains . . . this is a 
tourist sight worth the trip 
all by itself. 

Right now, America's 
leading Holy Land tour or¬ 
ganizations are offering 
budget-priced tour pack¬ 
ages for individuals and 
church groups, in coopera¬ 
tion with Alia The Royal Jor¬ 
danian Airline. Alia provides 
direct service to Amman on 

times weekly (starting May 
1). For today's Christian pil¬ 
grim, Amman offers easy 
access to all major Old and 
New Testament sites, on 
both sides of the River Jor-

Dead Sea; Aqaba, the Red 
Sea port from which King 
Solomon's ships departed 
with copper. 
And here in Jordan the 

most fabulous outdoor mu-

luxurious Boeing 747 air¬ 
craft, leaving from New 
York. To learn more about 
your Holy Land pilgrimage, 
write to Alia by completing 
and mailing this coupon: 

dan, including Old Walled seums exist—"walls of 
-

! Mame:_ Title:_ ! 

Church Hame/Organization:_ 

Street:_ City:_ 

State:_ Zip:_ Phone:_ 

Best Time of Year for Your Trip:_ Humber of Days Desired:_ 

Humber in Church Group Traveling:_ Tour Leader:_ 
Complete and Mail to: Holy Land Travel Service 

Alia The Royal Jordanian Airline 
P. O. Drawer "A" 
Carle Place, Hew York 11514 

alia 
THE ROYAL JORDANIAN AIRLINE 



N RB News-
Program Producers 
Focus Workshops on 
Growing Spiritually 
and Professionally 

Starting with the topic 
"Staying Spiritually Fresh," 
program producers will be 
holding a stimulating series of 
workshops at the NRB 
convention, February 7-10. The 
theme of the series, arranged by 
David Mains of Chapel of the 
Air, is improvement and 
expansion. Topics will include: 
• Helping Your Listener Feel 

Involved 
• Two Perspectives on 

Transition: Coming and 
Going 

• An Agent: Friend or Foe? 
• The Place of the Electric 

Church in Revival 
The five moderators are 

enthusiastic about their subjects. 
Dr. James Earl Massey, speaker 
on Christian Brotherhood Hour, 
says the opening workshop will 
be relevant for any broadcaster 
who has "ever gotten weary in 
well doing." Mrs. Massey will 
join him for the discussion on 
staying spiritually fresh, bringing 
the perspective of those who 

help make Christian programs 
possible. 

Revivaltime speaker Dan 
Betzer will lead the discussion 
on listener involvement. Chairing 
the workshop on transition will 
be Norman Nelson of The 
Morning Chapel Hour. Noting 
that panel members will come 
from radio ministries that have 
"faced the possibilities and 
problems of changing 
leadership," Nelson says the 
workshop will explore why 
"some ministries thrive and 
others die with a change of 
leadership, the frustrations and 
fears faced by those coming and 
going, and the challenge of 
preparing a new generation of 
broadcasters." 

Gil Moegerle of Focus on the 
Family will moderate the session 
on agency relationships, with 
panelists Norman Sper of Grace 
to You, Don Norman of Old Time 
Gospel Hour, Robert Straton of 
the Walter F. Bennett agency and 
Grace Jordan of the Johnson & 
Jordan agency. According to 
Moegerle, the emphasis will be 
on interaction between the 
workshop attendees and the 
panelists. The session will cover 
"the merits of in-house versus 

outside representation" and "the 
various ways agencies charge 
for their services." 

For the workshop on the role 
of the electric church in revival, 
David Mains will moderate. 
Panelists Myrna Grant of 
Wheaton Graduate School, Jim 
Wick of WMBI/Chicago, J. 
Randall Petersen of The Bible 
Newsletter and Dr. Harold Sala 
of Guidelines will explore 
"provocative questions," says 
Mains. Examples include: 
• "Is the image of today's 

media ministers consistent 
with revival leaders of the 
past?" 

• "Can media speakers, 
musicians and staff 
members be held 
responsible for personal 
righteousness?" 

• "In the conflict of the 
kingdoms basic to this 
planet, which side—light or 
darkness—appears wiser in 
its use of the media?" 

Significant Subjects 
for Commercial Operators 
Convention Workshops 
Current challenges in local 

and national sales, audience 

NRB representatives were in the center of the picture when the 
Broadcast Inter-Association Council gathered in Washington. 
D C. in November The group photo shows Kenneth Beachboard 
of the NRB Washington office and NRB executive director Ben 

Armstrong seated at the table. (Beachboard is fourth from left: 
Armstrong is fifth from left.) The Council includes 24 national 
radio and television associations. 
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research, legal developments 
and computer applications will 
be the workshop subjects for 
commercial radio executives at 
next month's NRB convention in 
Washington, D C, 
Tom Wallace, convenor of the 

1982 workshop series, describes 
it as "the best line-up of 
worthwhile workshops we have 
ever had for us commercial 
broadcasters.” A veteran 
religious radio executive, now 
executive vice president of KFIA/ 
Carmichael (California), Wallace 
points with pride to the roster of 
top professionals who will be 
workshop moderators and 
panelists. 

Paul Hollinger of WDAC/ 
Lancaster (Pennsylvania), Dennis 
Worden of KCFO-KAKC/Tulsa, 
and Richard Bott, Jr. of 
WFCV/Fort Wayne will moderate 
the sessions. Tom Wallace will 
chair the sessions on national 
sales and legal problems 
involved in broadcasting. 
Maurie Webster of New 

York's Radio Information Center 
and Joseph Savalli of Savalli and 
Schutz agency will discuss how 
Christian stations are faring in 
capturing a share of national 
advertising. Taking the local 
perspective, Ed Mahoney of 
KGOL/Houston and Jim Young 
of KTOF/Cedar Rapids (Iowa) 
will be panelists for "Spot Sales: 
Fact or Fiction?" 
Former FCC counsel Larry 

Secrest of Kirkland & Ellis and 
communications attorney B Jay 
Baraff will bring an update on 
current legal issues. Computer 
specialist Clifton Hall and Steven 
Vaughn of Chase Media will give 
advice on "In-house Computers: 
Plus or Minus?" Panelists for the 
workshop on audience 
measurements will be Rip 
Ridgeway of Arbitron and Tom 
Birch of The Birch Report. 

Washington Embassies, 
White House Open 
for NRB Conventioneers 

Visits to the White House, 
embassies, Supreme Court and 

How Do You Handle Your Music Needs? 
Tell Us Your Music Philosophy — We Do The Rest! 

THREE PLANS 
A • THAT CERTAIN SOUND 

THAT CERTAIN 
have no doubts 
good music." 

OWNERS/MANAGERS OF 
CHRISTIAN RADIO STATIONS 

JERRY FALWELL: Paul 's tastes 
and philosophy are well 
balanced; any station using 

DERRIC JOHNSON: "Paul 
DeSa eg her is musically 
sensitive, spiritually credible, 
and ministry oriented, and will 
do your music programming 
well." 

PAUL DESAEGHER 
108 Hunterdale Drive 

Lynchburg. Virginia 24502 
(804) 239-5109 

- We order and follow-up on arrival of all 
albums — hundreds from everywhere, 
"biggies” and independents. Cost: $50 
monthly 

B - Includes Plan A, Plus we listen to 
each album, select best cuts for 
your sound, and provide a label 
for each jacket. Cost:$100 
monthly 
C - Plan A and B, Plus we provide a 

computerized daily playlist; 
sequence is tailored to your 
flow/ mix. Cost: $150 monthly 

SOUND will 
about airing _ 

90^' 

□ YES! Please rush me your FREE catalog I want to save up to 50% oft 
my next professional audio equipment and recording tape purchase! 

Print Name_ PH_ 

Address _ 

HEW WORLD 
Professional Audio Equipment B 
Box 23805, Dept. *- —Ü 
San Diego, CA 92123 Phone: (714) JOY- 1944 

Save up to 50% off manufacturer's suggested list 
price on professional audio equipment and recording 
tape! We've got the quality gou deserve at a price you 
can afford. Why pay more? 

Discover why so many Christian ministers, broad¬ 
casters and recording studios are ordering from NEW 
WORLD. Brands like AKG. dbx. HME, OTARI. QSC, 
and QUANTUM are featured in our FREE 20-page 
product-packed catalog with over 50 manufacturers 
to choose from. 

If sounding great is important to you, 
you need to get to know us... - — 
write today I ° / / 



THEATRE VISION, INC. 
The Professional s Stage /Studio Equipment and Supply Company 

THEATRE VISION, INC. 5426 FAIR AVENUE. NORTH HOLLYWOOD, CALIFORNIA 91601 

All components available 
separately or as 
a package. y 

NOW, ONE MICROPHONE 
CAPTURES ITALL. 

The Sennheiser Telemike Electret Microphone 
System. 

Its unique modular design provides all the ¡ 
flexibility and precision of a collection of sep-
arates-from omni to super cardioid, spot // 
to shotgun, telescopic boom to tie-clip / « 
lavalier. / A 

All. at a fraction of the price of com- / //■ 
parable separates. / Z 
And all, with the most advanced / /// 

electret technology available: our < 7/ 
unique back-electret. / 
See your Sennheiser / 

dealer for details. And / # » 
capture it all. / / 

SENNHEISER 
ELECTRONIC CORPORATION 

10 West 37th Street, New York, N.Y. 10018 
(212) 239-0190 

c 1981. Sennheiser Electronic Corporation (N.Y.) 

NRB News 
Library of Congress are some of 
the activities open to non¬ 
broadcasters attending the 
National Religious Broadcasters' 
convention, February 7-10, 1982 
in Washington, D.C. 
The NRB tours, arranged 

exclusively for wives, families, 
pastors and other Christian 
leaders, give convention 
attendees an opportunity to meet 
influential Washingtonians, 
perhaps even the First Lady. 
"Convention registrants should 

purchase tickets now for the 
tours. Some of the popular 
events, such as the White House 
reception, require extensive pre¬ 
planning by both NRB and the 
Washington host," observes 
Kenneth Beachboard, head of 
the NRB Washington office and 
coordinator for the 1982 
convention. 

Tickets, which include 
transportation and fees, are $15 
per person for most events, $25 
per person for the White House. 
Order forms are available on 
page 75 of this issue, or from 
NRB at 201/575-4000. 

TV Committee Plans 
Special Events at 
Convention 

Religious television profes¬ 
sionals attending the 1982 NRB 
convention in Washington, D.C., 
will have a variety of opportuni¬ 
ties to meet people, exchange 
ideas and acquire information. 

In addition to presenting 15 
workshops covering every aspect 
of production, station operation 
and management, the TV 
committee has arranged three 
auxiliary events for TV delegates. I 
"We ll start with the TV 

breakfast Monday morning, 
February 8, at 7 am," says Jerry 
Rose of WCFC-TV 38/Chicago. 
Rose, who is second vice 
president of NRB adds, "The 
breakfast will be an occasion to 
greet video professionals from 
across the country." 
Tuesday evening a gala 

reception will bring TV people 
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MEET THE 

c 

CifdeSquafe 

CROSSROADS 

Loving The World like God does 
Inquire about our unique airtime exchange, and 
revenue sharing plans. Preview cassettes available. 

A program produced by and for the hearing 
impaired. Facing issues and special problems 
confronting the deaf from a Christian perspective. 
An unusual approach to programming. Signs of the 
Times available by satellite, 'k hour weekly. 

A daily 90 minute "live" talk variety 
program with a real Difference. 
Lots of excitement, lots of 
MINISTRY. Available in LIVE or 
same day on three different 
satellites. 

A revolutionary approach to Christian Childrens 
Programming. Teaching children to solve social 
problems, (interpersonal relationships) Featuring 
contemporary animation of Jesus’ parables. Circle 
Square is available by satellite, 'h hour weekly. 

We are able to provide stations with 
10 hours of English Programming 
per week and 9 hours of language 
programming. And, there is more 
coming! An outstanding, well researched Bible and science 

documentary, tackling the issue of creation vs 
evolution from a scientific perspective. '6 hour 
weekly. Crossroads available by satellite. 

David Maines, 
President of Crossroads 
Christian Communications 
Host of 100 Huntley Street. 

Contact: Barry Armstrong 
Crossroads Christian Communications • Box 8000 • Pittsburgh, PA 15216 • (412) 854-2442 

Christian Programs in Italian, 
French, Spanish, Greek, 
Portugese, Ukrianian, German, 
plus a program for the Black 
Community. Featuring location 
filming from around the world. 
Some available by satellite. 

Crossroads Christian Communications Family 
Beginning our 20th Year of Quality Christian Television. 

6°^ 
CHRISTIAN MULTI¬ 
CULTURAL PROGRAMS 



GREAT NUMBERS 
The universal Stations serve over 

GREATER SAN FRANCISCO-OAKLAND 

IÇESf-MM 
SAN FRANCISCO. CALIFORNIA 

GREATER LOS ANGELES 

ARCADIA. CALIFORNIA 

GREATER LOS ANGELES 

f&pCAM 
PASADENA. CALIFORNIA 

GREATER MINNEAPOLIS-ST PAUL 

tÇinÇLAM 
GOLDEN VALLEY MINNESOTA 

GREATER KANSAS CITY 

IQCNllJ-AM 
FAIRWAY KANSAS 

GREATER CHICAGO-NORTH SHORE 

HIGHLAND PARK ILLINOIS 

GREATER INDIANAPOLIS 

DANVILLE INDIANA 

GREATER NEW YORK-LONG ISLAND 

VfrífEAM 
MINEOLA. NEW YORK 

GREATER PITTSBURGH 

CANONSBURG PENNSYLVANIA 

GREATER MILWAUKEE 

Irtf/UD/IM 
GREATER ST. LOUIS 

V^EBUf-FM 
JACKSON WISCONSIN COLUMBUS. ILLINOIS 

Vr UNIVERSAL 
BROADCASTING 

V CORPORATION 
FOR MORE INFORMATION CONTACT: 
Dick Marsh, Vice-President 

3844 EAST FOOTHILL BOULEVARD • PASADENA • CALIFORNIA 91107 • TELEPHONE (213) 577-1224 



What’s the second 
most important 

book 
in the 

religions broadcasting 
industry? 

The all new 1982 edition of 

The Directory of Religious Rroudcusting 
The exclusive listing of ministries, outlets and services 
in the mushrooming religious broadcasting profession. 

Over 500 pre-publication copies sold! 

Owner and year of acquisition! AND MORE! 

FORMAT: religious fulltime 

company 

add rett 

clty/ttate/zlp 

RETURN TO: NRB, CN 026, Morristown, NJ 07960 

Full sections on: 
□ Radio Stations 
□ Radio Ownerships 
□ Campus Stations 
□ US Shortwave Stations 
□ Foreign Stations 
□ Radio Program Producers 
□ TV/Film Producers 
□ Television Stations 
□ Cable Stations 
□ Agencies 
□ Consultants 
□ Representatives 
□ Book Publishers 
□ Broadcasting/Production 

Equipment 
□ Record Companies 
□ Schools Offering Broadcasting 

Courses 

All new format! 
Large bold listings! 

WFME 94.7 FM 
289 Mt Pleasant Ave, W Orange 07052 
201-736-4806 

(Sample entries below are not intended 
to be accurate; for illustration only.) 

(Radio Stations) 

Newark 

(Program Producers) 

The Billy Graham Evangelistic 
Assn 

1300 Harmon Place Minneapolis MN 
55403 

612-338-0500 / 

Number copies ordered _ X $25.00 ■ $ 

Number copies to be shipped First Class _ X $4.00 « $ 

CHECK ENCLOSED FOR TOTAL = $ 

Format of station! 
Full listing of programs! 

VICE PRES: George M Wilson 
PROG DIRHÍliff Barrows 
RADIO: >‘The Hour of Decision” 30 min 
weekly, preaching, gen Christian 
audience 

TELEVISION: Periodic prime time 
crusade 

YES! 
Send me my 1982 edition of The Directory! 

OWNER: amily Stations, Inc 1966 
PRESIDENT: Harold Camping 
GEN MGR: Arthur Thompson 
PROD MGR: John Banker 
CLASS: Commercial. 3 
NETWORK: F ami tations, Inc 



executive Gary Moore of the 
Church of God (Anderson, 
Indiana), and public affairs 
director Robert Dugan of the 
National Association of 
Evangelicals will contribute 
expert views. 

"Interaction with the seminar 
attendees will be more important 
than ever," says Edna Edwards, 
who has coordinated the series 
since its inception. "In response 
to many requests, the seminars 
will allow time for sharing. You'll 
have an opportunity to know 
how these respected men and 
women cope with the demands 
of modern life." 
The Seminars for Christian 

Leaders are open to all non¬ 
broadcasters registered for the 
NRB convention, February 7-10, 
at the Sheraton Washington 
Hotel in Washington, D C. 

PRODUCTS 
Audio, Light and Musical's pres¬ 
ent customers range from the 
largest to the smallest religious 
broadcasting companies 
across the nation. A.L. & M. is 
proud to offer virtually every 
major professional product 
from such manufacturers as 
JBL, Lexicon, Urei, DeltaLab, 
Electrovoice, Yamaha, Crown, 
Peavey, Sennheiser, and Tas¬ 
cam. Call today to see how in¬ 
expensively A.L. & M. can offer 
sound and light components to 
you. We're also specialists in 
design concepts. 

Xudio Light & Nïusical 
3301 N. Military Highway 

Norfolk, VA 23518 (804) 853-2424 
(800) 446-8000 

WSLM-FM 98.9-50,000 watts-90% Religious/Gospel 
WSLM-AM 1220-5,000 watts-40% Religious/Gospel 

CHANNEL 5-Cable TV 60% Religious/Gospel 

A MUST FOR CHRISTIAN STATIONS! 
(Also recommended for Secular Stations) 

These are the Radio and TV stations that do 
exclusive Trimulcasting for greater out-reach 
in the "Bible Belt" 
Call for Christian Program Avails 

P.O. Box 385, Salem, IN 47167 

PHONE 812-883-5750 

"THE BROADCASTERS' PRAYER" 
45 r.p.m. Special for Sign-offs 
Recitation by Jerry Fordyce 

B/W "TEENAGERS' TEN COMMANDMENTS" 
Recitation by Carl Shook 

A MUST FOR TEEN PROGRAMS 

Produced by Christian Radio & TV Stations 
$2.75 each or 2 for $5.00 postpaid 

mutual 

YOUR LOGO OR QUOTATION 
TRANSLATED INTO LAPEL PINS. 

STICK PINS OR PENDANTS 

STATION 
IDENTIFICATION 
MIKE CLIPS & 
BROADCASTERS 
PINS 

QUALITY W 
FUND RAISING 
ITEMS 
THAT CREATE 
A RESPONSE 

QUALITY WORKMANSHIP 
EXCELLENT SERVICE 

UNBEATABLY LOW PRICES 

Our clients include some of 
America’s largest religious 

organizations 

For detailed information 
and quotations write or call: 

ED STUPELL 
PRECIOUS PRODUCTS CORP. 

366 FIFTH AVENUE 
NEW YORK. NY 10001 

(212)947-4930 
F 
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Classified_ 
Help Wanted 

Midwest major market religious 
station seeks announcer production 
pro. Production expertise a must and 
must be creative copywriter. 
Knowledge of southern gospel and 
contemporary religious music 
necessary. Send resume and 
samples of copywriting ability to 
Midwest Station c/o NRB. 

Born-again mature man seeks 
position to serve the Lord in 
announcing, management or fund-
raising and development. Nineteen 
years experience in most facets of 
broadcasting including station 
manager, commercial manager, 
newscaster and public relations 
representative. Also experienced in 
various successful businesses and 
investments. For resume write: 

P.O. Box 1592 
North Platte, NE 
69101 

Station Manager needed for big 
facility in big western market. 
Permanent fulltime position offers 
superb opportunity. Proven religious 
management and sales experience 
are required as is a wide 
acquaintance among ministries. This 
is a top job. Send resume in 
confidence to Western Station, c/o 
NRB, CN 026, Morristown NJ 
07960. 

HOW TO PLACE A 
CLASSIFIED AD 

1 Airclassified ads MUST be prepaid 
2 Type all copy or print legibly 
3 Indicate the category Help Wanted. 

Professionals Available. For Sale. 
Services. Equipment Wanted. 
Business Opportunities. Miscella¬ 
neous. etc 

4 Job Wanted and Employment 
Opportunity ads may be purchased 
as listings The rate is S25 for 35 
words including name and address 
Additional words are $ 20 each 

5 All other classified advertising is $40 
per inch 

6 If you wishtorunthead in morethan 
one issue indicate how many times 
it is to be repeated 

7 If you wish to have a box number 
include complete instructions for 
forwarding replies Add $5 per ad 

8 Send copy, mailing instructions and 
check to 
CLASSIFIED DEPARTMENT 
RELIGIOUS BROADCASTING 
CN 026 

MORRISTOWN. NJ 07960 

TV producer/director to establish 
and operate new facilities. Broadcast 
or education experience required. 
Full charge position. Ability to 
prepare scripts necessary. Mobile 
unit experience a plus. Send resume 
and tape to Black's, 120 W Picacho, 
Las Cruces, New Mexico 88005. 

General Manager needed for major 
market gospel radio station. Must be 
sales oriented and want to make 
money. We are one of the largest 
radio chains and are offering a 
once-in-a-lifetime opportunity in an 
upper Midwest market. If you think 
you're qualified, contact Dick Marsh, 
Vice President, Universal Broad¬ 
casting, 3844 East Foothill Blvd., 
Pasadena, CA 91 107; 213-577-1224. 
This is an immediate opening. 

Trinity Broadcasting of Florida is 
seeking a qualified engineer to 
service top quality broadcast 
equipment. Salary based on 
experience and capability. Equal 
opportunity employer. Send resume 
to: 3324 Pembroke Rd., Pembroke 
Park, Florida 33021 . 

PRODUCTION PROVEN 
CASSETTE COPIERS 

® _ O PENTAGON 
World Headquarters 

4751 N. Olcott Ave. 
Chicago, IL 60656 
(312) 867-9200 
Toll Free 1-800-621-3867 
TLX 25-3058 

Stereo/Monaural 

MUSIC 
FOR EVERY NEED 

* Over 17.000 records in stock, in¬ 
cluding many hard to find dis¬ 
continued titles. 

* GOSPEL AND SACRED music of 
most kinds. 

♦ SECULAR from light to heavy, 
and SPECIALTIES. 

♦ "SOUND EFFECTS" of hundreds 
covering wide needs. 

* Strictly non-profit. 
* Air ready: Timed: evaluated. 
Contact: 
Missionary Musical Ministry 
236 Hastings Avenue 
Havertown, Pa. 19083 

Miscellaneous 
CLASSIC FILMS FOR NRB 

200 movies from est. TV distributor. 
16 mm, 3A" or 1 " formats. 
Reasonable rates. Write for 16 page 
catalog. CABLE FILMS, Country Club 
Station, Kansas City, MO 641 13; 
913/362-2804. 

Last Chancel Last offering at these 
low prices of perfect Easter 
viewer/listener giveaway 
"Love Too Great to Measure . . ." 
1,000 - 4,999 copies 38C each 

postpaid Continental USA 
5,000 and more, actual cost plus 

handling and shipping charges UPS 
Free sample 16 page quality booklet. 
Telecasters/broadcasters only. 
TRACTS, 6418 Three Chopt Road, 
Richmond, VA 23226. 

ADVERTISERS 
Alia . 65 
Audio Light . 71 
Beautiful Sunday. 50 
Bogner Broadcasting. 79 
Bott Broadcasting. 8 
Cablewave . IBC 
Camera Mart . 50 
CBN . BC 
Channel 26. 63 
Christian Witness Creations . 54 
Compact Video . 19 
Crossroads . 74 
East West News Service. 17 
Evangelical Scripture Mission . 62 
Filmcraft . 58 
Fuji. 23 
Gammon & Grange. 4 
Huntsinger & Jeffer . 60. 61 
In Touch Ministries . 69 
KMJC. 15 
MAP. 18 
Metrochurch . IFC 
Moody Broadcasting Network. 12 
New World Audio. 67 
NRB Books. 55 
NRB Convention . 39-46 
NRB Convention Toll Free Number . 38 
NRB Convocation Daily . 47 
NRB Directory . 72 
NRB Radio Survey . 51 
NRB Sourcebook II . 76 
NRB Tours . 82 
Otari . 29 
Polyline. 26 
Precious Products . 71 
Presbyterian Ministers Fund . 64 
Producers Color Service . 35 
Quality Communications . 3 
Ramko . 33 
Royal Publishers . 36 
Schwartz & Associates . 31 
Sennheiser . 68 
Sharp. 13 
Sony . 6. 7 
Silverheels Evangelistic Ministry . 57 
Terra Sancta Guild . 30 
That Certain Sound. 67 
The King Is Coming. 70 
Theatre Vision. 68 
Thompson CSF . 37 
Universal Broadcasting . 73 
WCNW. 59 
Whitaker House . 49 
WZZD . 27 
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136 Gospel Radio-TV Professionals 
Share Their Secrets for Success 
Gospel broadcasting! It’s a challenging, dynamic field. But 

how do you get started? How do you make the most of every 

opportunity? How do you keep up with the advances in 

technology? You’ll find the answers to these important 

in the all new 

SOURCEBOOK 

VOLUME II 

questions - and many more - in the all new RELIGIOUS 

BROADCASTING SOURCEBOOK II. Timely, authoritative 

articles by the top experts in every phase of gospel radio and 

television give you the information you need to prepare a 

program, start a station, gain new audiences, manage a 

broadcast ministry, sell radio-TV time, get 

into cable / satellites / low power TV. 

136 authors including: 

Pat Robertson 

Jerry Falwell 

Richard E. Wiley 

Ben Armstrong 

Jimmy Carter 

Warren Wilson 

Order today and save $10 

Volume U 

regular price $30 

pre-publicatlon 

SPECIAL $20 

Name- --

Organization _ __ 

Address - --

City/State/Zip___ 

□ Sourcebook - Volume II 

$20 special ($30 after publication) 

□ Sourcebook - Volume I 

$15 special - available only with Vol. Il 

Amount enclosed $_ 

MAIL SOURCEBOOK ORDERS TO: NRB / CN 026 / MORRISTOWN, NJ 07960 



Introducing 

1982 
Church and Media Exposition 

Exhibitor Listing 

Accelerated Christian Education 
Curriculum for Christian schools, 
grades K-12 

Adonarian 

Broadcast equipment consultants and 
suppliers 

Agfa-Gevaert, Inc. 

Audio Video Tape 

Alpha Video & Electronics Company 
TV cameras, recorders, switchers, 
monitors 

American Bible Society 

Literature describing programs and 
work of ABS 

American Church Lists 

Compilation and distribution of church 
address lists 

Ampex Corporation 
Video recorders, blank audio and 
video tape 

Anvil Cases, Inc 

Cases for broadcast and video 
equipment 

Athans Communications, Inc. 
Towers for radio and TV broadcasters 

Atlas Tower Corporation 

Communication and broadcast towers 

Audio & Design Recording, Inc. 
Peripheral signal processing 
equipment 

BGW Systems, Inc. 
Professional audio amplifiers and 
broadcast monitor speakers 

Bibles for the World, Inc. 

Literature and Bibles distributed 
in 26 countries 

Billy Graham Evangelistic Assoc. 

Materials relating to ministry of BGEA 

Black Silent Majority Committee 

Materials relating to organization 

Over 225 companies and organizations listed below have reserved 
exhibit space at the NRB annual convention in Washington, February 7-
10. They realize the unique opportunity the Church and Media 
Exposition offers them to contact hundreds of leaders in the rapidly 
expanding religious broadcasting field. For futher details call (201 ) 575-
4000 and ask for Mark Bainer, exposition manager, or Michael Glenn, 
exhibit sales. 

Blackbourn, Inc. 

Storage albums for video cassettes 
and vinyl packaging for multi-media 

Bogner Broadcast Equipment Corp. 

Antenna models and literature 

Boy Scouts of America 

Program resources for ministry to 
children, youth and families 

CBN University 

CBN University Graduate Schools of 
Communication and Education 

Cablewave Systems, Inc. 
Copper corrugated, foam and air 
dielectric transmission line systems 
and equipment 

Calzone Case Co. 

Cases for broadcast and video 
equipment 

Cambridge University Press 

Religious publications 

Century 21 Programming 
Automation equipment 

Christian Communication 
Technology 

Video tapes, audio visual micro comp 

Christian Data Services 

Data processing services 

Christian Duplications Int'l, Inc. 
Tape duplication and packaging, 
cassette and reel to reel tapes at 

discount prices 

Christian Fellowship Tours 

Tours and travel 

Christian Herald Assoc. 
Christian Herald magazines and books 

Christian Information Service 

Mailing list maintenance service, 
complete public relations and agency 
services 

Christian Legal Society 
Publications and brochures relating 
to Christian legal matters 

Christian Resource Development 
Int'l 

A development support system 
using an on-line microprocessor 

Comsearch, Inc. 

Engineering services for satellite 
earth stations 

Consortium of British Audio 

Record cleaning machines, recording 
consoles, recorders and audio 
accessories 

Cool Light Company, Inc. 

Lighting equipment for TV and 
churches 

Crawford Broadcasting Company 

Brochures and info pertaining 
to Crawford stations 

Criswell Center for Biblical Studies 

Brochures related to CC 
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Crosspoint Latch Corp. 

Switchers and controllers, sync 
generators, etc. 

Crown International, Inc. 

Pressure Zone Microphone, audio 
power amplifiers 

Custom Recording and Sound, Inc. 

Cassette products and services 

Atlas Tower Corporation 
Communication and broadcast towers 

David Green Broadcast Consultants 
Corp. 

Broadcast equipment consultants 
and suppliers 

Domain Communications, Inc. 
Agency, duplication, recording and 
publishing services 

Evangelism Center Int'l. 
News service spotlighting the Church 
in Communist nations. 

Echols Tours, Inc. 
Tours and travel 

EFT Management Systems, Inc. 
Electronic funds transfer system 

Electro-Sound Midwest 
High speed tape duplicating and 
automatic loading equipment 

Electro-Voice 

Mikes, mixers, equalizers, speakers 

EMCEE Broadcast Products 

UHF television transmitters and 
translators 

Epsilon Data Management 
Direct mail fund raising and com¬ 
puterized data management services 

Faith Films Ltd. 
Projectors, slide programs on China, 
micro fiche research systems 

Far East Broadcasting Co. 

Worldwide ministry on FEBC 

Film Craft Laboratories, Inc. 

Tape to film demo 

Forward in Faith 
Blank cassette tapes, New 
Testament on cassette, and other 
products 

Frederick Singer & Sons, Inc. 

Promotional jewelry 

Fuji Photo Film USA, Inc. 

Video tape, U-matic, VHS, Beta 

Fujinon Optical, Inc. 

Full line of television lenses 

J. C. Gates & Co. 
Information about KMJC-AM, 
San Diego 

Global Express Tours 

Tours & travel 

Good News Productions 

Production house 

Gospel Films, Inc. 
Religious films available for rental 
to churches, youth groups and other 
outreach ministries 

Gospel Heritage Foundation 
Representing the Heritage Singers 

Gospel Radio Network 
Association of religious radio 
stations 

Grenier Associates, Inc. 

Direct mail fundraising and 
comp data management service 

Harrison House, Inc. 

Teaching books 

Holman Bible Publishers 

Full line of Bible and New 
Testaments 

Ikegami Electronics USA, Inc. 

Broadcast video equipment 

Industrial Sciences, Inc. 
Video production switchers 

Infonics 
Magnetic tape duplication systems 

Intercristo 
Employment matching service and 
vocational information packet 

International Cassette Corp. 
Cassette duplication 

International Sunday School Lesson 

Material relating to services 

Investors Association Planning 
Corp. 

Management consultants 

In Touch Ministries 

Photo and video displays 

Israeli Handicrafts 
Carvings and brass from the Holy 
Land, hand-crafted items 

Bruce H. Joffe Associates 

Newsletters, brochures, Bibles, 
printed materials 

KLM Royal Dutch Airlines 
Holy Land tours and Reformation 
tours of Europe 

King Instrument Corp. 

Audio and video cassette loaders 

The King's College 
Brochures and material relating 
to the college 

Kliegl Bros. Lighting, Inc. 
Ambiance, PAR 56/64, 1550 
Klieglights, Performer II, Kliegpac 9 

Laymen's National Bible 
Committee, Inc. 

Mass media campaign for Bible Week, 
radio and TV spots, billboards and 
print ads. 

3M Magnetic A/V Division 
"Scotch" audio and video recording 
tapes 

Magnefax International, Inc. 

High speed tape duplicators and 
degaussers 

Management Applied Programming 

Data processing service 

Man Alive Ministries 
Comtemporary Christian music pro¬ 
gram and radio engineering 
consultants 

Maranatha Campus Ministries 

Campus ministries, Bible studies, 
mission information 

Market Development Group 

A full service direct mail management 
company 

Marketing Communication 
Graphics 

Direct mail, personalized letters, 
catalogs, magazines, Bibles 

Martin Electronics, Inc. 
Remote pickup, STL and audio 
equipment 

Master Craft Jewelry & Design 

Promotional jewelry 

Microdyne Corporation 
Satellite communications equipment 

Modular Education 

Educational materials and Bible 
studies 

Montage Publishing 
Audio Visual Directions Magazine, 
audio visual bulletin board, post 
card mailing 

Moody Bible Institute 

Large selection of radio programs 
and the Moody radio network, 
information on Moody Bible Institute 
and Moody films 

National Christian Network 
TV programs for cable television 
available through NCN's satellite 
distribution network 
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Who’ll beat 
Bogner 
Antennas 
this year? 

We wiU! 
In 1980 the majority of new UHF TV 
stations used a Bogner antenna. So 
far in 1981 we're well ahead of last 
year's pace. 

There is a good reason that Bogner trans¬ 
mitting antennas have been so well accepted in 
the demanding world of TV broadcasting. We 
provide the intelligent solution: uncomplicated, 
highly efficient, low cost slot antennas. 

Innovated by Bogner twenty years ago, 
over 700 of these antennas have been put into use 
world-wide, with over forty 30 kw to 200 kw slot 
antennas during the past four years alone. Anten¬ 
nas with a history of trouble-free performance 
and dependable, unequalled coverage. 

If you are starting a new UHF TV station 
or upgrading one, call us. Find out at first hand 
why a Bogner antenna is a smart choice for you. 
Bogner Broadcast Equipment Corp., 401 Railroad 
Avenue, Westbury NY 11590, (516) 997-7800. 

WFTS WK0J KTPS WRWR 

BOGNER 
WE MAKE THEM SMARTER 

WBTI-Cincinnati. OH. KMXN Albuquerque. NM. KADN Lafayette. LA KNDU Takima. WA. WSFJ-Newark. OH. WDDD Marion. IL WMDT Salisbury. MD WFTI-Pough 
keepsie. NY WXAO Jacksonville. FL WLYJ-Clarksburg WV WHMC-Conway. SC KTBO Oklahoma City. OK WRTS Spartanburg SC. WGGN Sandusky, OH 
KCWY Casper. WY. WVGA Valdosta GA WHMM-Washington. DC WUHF-Rochester. NY WCGV Milwaukee. Wl. WTVE Reading. PA WQOW-Eau Claire. Wl. KAUT 
Oklahoma City. OK. KNBN-Dallas. TX WFUM-Flint. Ml. WTJC-Spnngfield. OH KOKI-Tulsa. OK. WXTV-Greenville MS. WPDE -Florence. SC. WLRE-Green Bay Wl 
KVED-Brownsville. TX, KNLC-St Louis MO. KZLN-San Benito. TX WTSF Huntington. WV XHAF Tijuana San Diego CA. WNUV Baltimore. MD WLFL Raleigh Durham NC. 
WTKW-Key West, FL. WWAC-Atlantic City. NJ. WSWS Opaleka. AL WPMI-Mobile AL. WIYE Leesburg FL: WTLW-Lima. OH. WVCY Milwaukee. Wl. WFTS-Tampa. FL. WKOJ-
Richmond. IN.KTPS-Tacoma. WA. WRWR-San Juan. PR 
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and Media Exposition 
A marketing tool 
that has proven 
its effectiveness! 

NET Television, Inc 

Television remote units, videotape 
post-production services, duplication 
and distribution, syndicated programs 

New World-Pro Audio Equipment 
Audio equipment, tape editing 
equipment, recording products, bulk 
cassettes, duplication service and 
custom record production 

O'Connor Engineering Labs 

Price of bulk space available upon request. 
NRB members eligible for 15% discount. 

8' X 10' BOOTH PRICES 

corner inside 

ZONE 1 $1,200 $1,000 

ZONE 2 800 700 

ZONE 3 600 400 

Fluid heads, TV support equipment 

Outreach Media 

Ministry of evangelism and dis¬ 
cipleship to people in media-
related business 

Oxford University Press 

P & P Studios, Inc. 
Blank tape cassettes, packaging, etc. 

PSA 
Computer on-line systems 

Sam K. Pate Associates 

Information about organizing 
groups to influence legislation 
to reflect moral concerns of the 
Christian community 

Pentagon Industries, Inc. 
Cassette tapes, duplicators and 
copiers 

Philadelphia Resins Corp. 
Antenna guys 

Portable Recording Ministries 

Cassette recorders, players, dup¬ 
licators and associated equipment, 
mixers, amplifiers, microphones 

Precious Products Corp. 
Fund-raising emblematic jewelry, 
word lapel pins, medallions, mike 
clips, logo key chains, broadcaster's 
identification pins, promotional 
items 

Priority One Int'l. 
Video tape programs, brochures and 
slides 

Producers Color Service, Inc. 
Video and film services 

Publishers for Conventions, Inc. 
National Conventioneer 

Quality House Menswear 

Quality men's suits and sportcoats 
at wholesale prices 

Quality Media Corporation 

Complete studio and transmitting 
equipment for low power and broad¬ 
cast television, radio and TV 
broadcast consulting 

Religious Lists/U.S. Monitor 
Service 

Mailing list data cards and catalogs 

Religious Roundtable 

Information for leaders concerned 
about national moral issues 

Response Graphics 

Complete personalized, direct mail 
fundraising from printing press to 
mail bag. 

Richard Hogue Ministries 
TV program and ministry 

January 1982 religious broadcasting 81 



NRB takes you 
inside the real 
Washington 

For Christian leaders, wives and families 
attending the NRB 1982 convention, NRB 
offers special VIP tours, open only to non¬ 
broadcasters. You’ll experience the 
excitement and power of the nation's 
capital - find out what makes Washington 
'tick" - meet influential national and 
international figures. 

This year, for the first time, you can 
purchase tour tickets in advance - so you 
won't miss any popular event. Tickets 
include all transportation, admission fees 
etc.: $15 per person. $25 for the White 
House reception. 

Capital Scene - See Kennedy Center, 
Lincoln Memorial, Jefferson Memorial 
Capitol, Supreme Court, Space Museum, 
other famous D C. landmarks. 
□ Sunday, Feb. 7 - 2.30 pm □ 3:30 pm 
□ Monday, Feb. 8 - 11 00 am 
□ Tuesday, Feb. 9-9:30 am 0 2:30pm 

Embassy Receptions - The ambassador 
and his wife introduce you to their country 
and its heritage. 
□ Monday - 3 pm □ Tuesday - 11 am 
□ Wednesday - 3 pm 
(Locations to be announced. Times tentative.) 

Washington by Night - Ride through the 
city at its most glamorous. 
□ Monday - 9:30 pm 

Mt. Vernon - Visit the home of our first 
president and see other historic sites along 
the way. 
□ Wednesday, Feb. 10 - 11 00 am 

White House Reception - A special 
opportunity to meet the First Lady. Limited 
to 200 women from the NRB convention. 
□ Wednesday, Feb. 10 - 8:30 am 
(Tentative. Subject to White House approval.) 

Name_ _ 

Organization_ 

Street/Box_ 

City/State/Zip_ 

□ Check enclosed $_ 

Royal Publishers 

Direct mail programs, bounceback 
promotional reply envelopes, cus¬ 
tomized premium offers, fund 
raising, banquet training 

Saints Alive in Jesus 

Brochures relating to ministry 

Scientific-Atlanta 
Satellite Earth Stations 

Scripture Memory Fellowship 
Religious publications 

See-Hear Industries 

Audio tape, reel and cassette 

Sennheiser Electronic Corp. 

Professional audio microphones 
and stereo headphones 

Sharp Electronics Corp. 

3 tube color television camera, 
color monitor receivers and single 
tube color camera 

Shure Brothers, Inc. 

Professional mies mixers and 
related circuitry products 

Siloam Christian Mission 
Literature about ministry 

Silverheels Evangelistic Ministries 
Brochures relating to ministry 

Sound Investment Enterprises 
Professional audio equipment 

Star of Bethlehem, Inc. 

Jewelry and premium items 

Don Stewart Ministries 
Materials relating to world 
outreach ministry 

Stony Brook School 

Brochures relating to school 

Sunshine Tours 
Travel and tours 

TCI 

Lowest cost quality TV production and 
air time 

Television Technology Corp. 
TV translators 

Terra Sancta Guild 

Custom design and manufacture of 
products for TV and radio ministries, 
including lapel pins, pendants, door 
signs and key chains 

That Certain Sound 

Music programming available to radio 
stations via daily playlists 

Theatre Vision, Inc. 

Lighting, TV followspots, curtains 
track 

Thomson CSF Broadcast, Inc. 
Digital video processor 9100, 
microcam 701 color camera, Vidifont 
Mark IV A 

Toby Arnold & Associates 
Syndicated music 

Trans World Radio 

The world-wide ministry of TWR 

Trinity Tapes, Inc. 

Bible on cassettes 

US JVC Corp. 

Professional video broadcast 
equipment 

Uni-Life 

Wholesale religious publications 

Thomas J. Valentino, Inc. 

Production music and sound effects 
libraries, audio cassette duplication 
services 

The Video Tape Company 

Videotape and duplication/dis-
tribution services, the latest 
technology in film to tape transfer 

Video Int'l Publishers 

Publication on video instruction 

Video Ventures 

Video broadcast equipment 

The Viguerie Company 

Direct mail advertising, Conserv¬ 
ative Digest, New Rights Report, 
the New Right 

Webcraft 

Fund raising brochures, reply 
envelopes, etc. 

Whitaker House 

Paperback and hardback inspirational 
books 

Winsted Corporation 

Editing and production consoles, 
video tape and film 

Wood Decor, Inc. 

Woodenware gifts 

Word Records 

Assortment of traditional records 

Wyoming Family Broadcasting 

World Home Bible League 

Complete New Testament verses in 50 
languages, Bible study material and 
various services for churches 

World Missionary Press, Inc. 
Religious publications 

Youth With A Mission 

Foreign and domestic relief programs 
and radio program 

Send this form and your check to 
NRB / CN 026 /Morristown. NJ 07960 



“WHY USE WELLFLEX” 
Optimum 
Design 

Cablewave Systems offers 
Wellflex Transmission Lines 
designed to meet your 
most stringent electrical 
and mechanical require¬ 
ments. 
Highly reliable, the unique 
Wellflex construction pro¬ 
vides a combination of 
strength and flexibility with 
optimum performance. 
Outstanding electrical 
parameters include extremely 
low RF loss, smooth 
impedance co-efficient, and 
conservatively rated power 

Optimum 
Performance 

Larger Diameter Air Dielectric 
Wellflex Cables, ( 1W, 3", 31/2" 

and 41/z") feature a unique 
vertabra helix design to 

achieve optimum crush and 
tension strength. Its “pillar 

effect", using less volume of 
dielectric, provides lower loss 
and higher power handling 
capability due to the more 

rapid dissipation of heat from 
the center conductor. 

Wellflex has it all: low loss, low 
VSWR, higher power handling, 

smoother impedance coefficient, 
and rugged, long dependable life. 

handling capability. 
Wellflex is available with either 
air or foam dielectric with copper 
corrugated outer conductor, 
solid and corrugated inner con¬ 
ductor (depending on size), and 
with a tough, durable, corrosion 
resistance polyethylene jacket 
suitable for burial and prolonged 
life. 
Air Dielectric Wellflex in smaller 
diameters, (’/2"and %”) offer a 
field proven, fixed helix design 
called Spirafil 11-a single, contin¬ 
uous extrusipn which locks the 
center conductor coaxially within 
the outer conductor, resulting in a 
near perfect impedance coefficient 
throughout the entire length of line. 

RF transmission Imas with 
we ded and corrugated 
conductors are also 
manufactured by our 
.1; .<>< '.omp.mi«;-. m 
West Germany and Brazil 

Cablewave System’s Wellflex is 
type accepted for sampling 

systems in accordance 
to FCC Part 73.68. 

Cablewave Systems, Inc., 60 
Dodge Ave , North Haven, Conn. 

06473, Phone (203) 239-3311 
In Canada: LeBlanc & Royle Com¬ 

munications Towers Ltd., 514 Chart¬ 
well Rd., Oakville, Ontario, Canada 

L6J 5C5, Phone (416) 844-1242. 
Antenna/Transmission Line 

Systems Catalog 
Complete in every 

detail, total informa¬ 
tion needed to plan, 

specify and pur¬ 
chase a complete 

system or 
component, plus

complete engineering 
data and more! 

Kabel und Metallwerke 
Gutehoffnungshuette AG 
Radio Frequency Systems Division 
Kabeikamp 20 
3000 Hannover 
West Germany 

KMP 
Cabos Especíalas e 
Sistemas Ltda 
Caixa Postal 7 1b3 
Sao Paulo SP, Brasil Cablewave Systems 
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