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Maxell. 
The greatest show on tape. 

Ladies and gentlemen and tape 
users of all ages, Maxell is the 
answer to all of your tape needs in 
audio and video recording. Our 
quality makes your quality look even 
better. Our performance standards 
are high enough to stand up to your 
requirements, no matter how tough 
they are. Our consistency is out¬ 
standing. 

The Maxell micro-cassettes, 
audio cassettes, open reel tapes, 
Beta, VHS and U-Matic video cas¬ 
settes you order in May will be just 

our 

maxell 
B's«« 4 

moving, is among 
greatest accom¬ 
plishments. 
Would we clown 
around with you? 
No, and neither will your 
closest Maxell representative. 

provide full service with 
a broad product line, 
in quantities that 
keep your production 

as outstanding and dependable as the ones 
you order in December. Our ability to 

maxell 
Gintact us for the details. PROFESSIONAL/ INDUSTRIAL DIVISION 

Our success is magnetic. 

Maxell Corporation of America, 60 Oxford Dr., Moonachie, N.J. 07074 (201) 440-8020 



A memo to broadcasters & agencies 

J.C. GATES & COMPANY 
Celebrating 23 years serving the spiritual needs of 
San Diego County's ever-growing population ! 

Now reaching nearly 2 million ! 

California’s Second Largest City ! 
America’s 5th Market in Growth ! 
...is it any wonder more and more broadcasters are pointing 

their radio ministries to this vital, responsive 
San Diego market. 

SAN DIEGO 
Genera/ Offices and Studios: 
Contact: Jim Lucas, Sales Manager 
P.O. Box 2908, San Diego, Ca. 92112 
Telephone: (714) 579-0910 

KMÜC 
910 on the Dial 15000 Watts 

KMJC IS STILL SAN DIEGO’S ONLY AM 
CHRISTIAN RADIO WITi FULL-TIME 
RELIGIOUS PROGRAMMING! Numerous 
ethnic features on weekends! 

The finest in commercial broadcasting 
equipment and facilities, including satel¬ 
lite installations; provide full-service to 
any ministry. 

As Always . . . “Good Things Happen ... 
With Good People” on KMJC Christian 
Radio! 

Write or call for complete informa¬ 
tion, rates and data. 

Represented Nationally by J.C. GATES & CO. 

LOS ANGELES: 
National Sales: 
Contact: Juanita Haddy Landon 
6255 Sunset Blvd., Suite 120 
Hollywood, Ca. 90028 
Telephone: (213) 462-6839 



WE RE KNOWN 

BY THE PROGRAMS 

WE PRODUCE 

Our thanks to our latest client, 
Moody institute of Science, for selecting 
Nason Media to produce their series 

on "The Family" with John MacArthur, Jr. 

...Nason Media, known forTelevision Production, 
Public Relations, and Media Planning. 

505 City Parkway west, Suite 900 
Orange, California 92668 
Phone (714) 978-8112 

2 Century Plaza 
2049 Century Park East, Suite 1200 

Los Angeles, California 90067 
Phone (213) 203-8067 

NASON MEDIA CORPORATION 
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22 Christian Radio Amid Disaster / Char Binkley 

When Fort Wayne reeled under the impact of the worst flood in decades. Radio 
WBCL became a rallying point for the churches and the community 

28 Which Site is Right? / T. C. Durfey and R. J. Krausfeldt 
Applicants for low-power TV sites should understand some of the basic 
engineering trade-offs before they take the first step to apply 

32 Tips for Sharathons / Mel Johnson 
A broadcaster has come up with a creative approach to help noncommercial 
stations meet their ever-present need for financial support 

36 Christian Broadcasting in Canada / Ian J. Stanley 
With one of the world's most advanced communications systems, Canada offers 
unusual opportunities to the church 
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Pending congressional legislation that is potentially harmful to religious 
broadcasting has prompted NRB to seek legal safeguards 
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The more useful information that can be shared with station personnel, the more 
they will feel part of the ministry 
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Trends and decisions of the Federal Communications Commission 
14 News 
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Cover Story: When flood waters threatened to inundate large sections of Fort 
Wayne, volunteers filled over one million sandbagsand built a network of dikes that 
saved hundreds of homes and businesses. Radio station WBCL acted as a 
coordinating center during the emergency (see page 22). 

Photos by courtesy of the Fort Wayne News Sentinel 
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GAIN VIDEOCONFIDENCE ! 
NEW JVC CR-4700U 

PORTABLE 34” U TAPEHANDLER 

©1982 US JVC CORP 

Here's something really new in a 
portable %" U videocassette recorder: 
JVC’s exclusive VideoConfidence’" head. 
Now you can be absolutely confident 
that you're getting on tape what you see 
in the camera monitor... because you 
review as you record! 

The picture you see in the monitor 

is fed to it from the tape a split second 
after recording. What you get is what 
you see. 

There's no other portable %" U VCR 
with this feature. 

But that's not all the CR-4700U offers. 
It has SMPTE time code capability to 
speed post-production editing. Head 
switching is in the vertical interval to 
eliminate undes. rabie switching points. 
There's microprocessor-based logic 
for full remote control. You can do 
assemble editing in the field with the 
automatic editing function. 

And how about a video S/N ratio 
of better than 46dB! No other portable 
%"U VCR has so many valuable 
f 63ÎU res 

See it NOW at yourJVC dealer. 

JVC 
US JVC CORP 

For more information write 
US JVC CORR, Dept. RB 6-82. 

41 Slater Drive. Elmwood Park, NJ 07407 
JVC CANADA, INC., Scarborougn, Ont. 

For faster action, call toll-free 
800-821-7700, Ext 7005 

(In Missouri: 800-892-7655, Ext. 7005) 
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Speaking Out 

A Particular Place and Service 

Many like to think they are in charge of their own lives, but that 
belief is modified by the fact that they are part of a great universe. 
Mr Satterthwaite summed this up in Agatha Christie's stories 

about "The Mysterious Mr. Quinn": 
You say your life is your own, but can you dare to ignore the 
chance that you are taking part in a gigantic drama under the 
orders of a divine Producer? Your cue may not come 'til the end of 
the play—it may be totally unimportant, a mere walking-on part, 
but upon it may hang the issue of the play. If you do not give the 
cue to another player the whole edifice may crumple. You, as 
you, may not matter to anyone in the world, but you as a person 
in a particular place may matter unimaginably. 
Everyone is a person in a particular place with an opportunity to 

contribute his or her part to the emerging pattern of Christian 
service. You and I have been given a particular place in which to 
serve; and to not take full advantage of the opportunity by striving 
for excellence is wrong. It is deadly dull to be mediocre. 

In business, it is the person with the big view, comprehending not 
only his own job but all the surrounding jobs that contribute to it 
and stem from it, who becomes a superior person. One must be a 
dreamer to think of the destination, a planner to map out a path, and 
a drummer to set the marching time. 
What can a person do? The first thing is to try to do something. It 

is only by trying that you will find out the stuff you are made of and 
become aware of your possibilities. Performance is what counts. The 
person who is satisfied with paper plans does not attain success. 
Someone is always offering in an advertisement an easier way of 
getting on in the world than by study and work; but the people who 
make their way from obscurity to "Who's Who" do so by using 
intelligence, initiative and energy. 

Ella Wheeler Wilcox remarked in one of her poems: "The fault of 
the age is a mad endeavor to leap to heights that were made to 
climb." 

In our kind of work we need to control the fretfulness that arises 
when our projects are delayed, thrown off the track or botched. A 
big-souled person knows that anyone is only as good as his 
performance proves him to be Some day your hometown may erect 
a statue of you, but as Aunt Em said to the farm hand in the Wizard 
of Oz, "Don't start posing for it now!" 

E. Brandt Gustavson 
President 
National Religious Broadcasters 
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Introducing the only 3/4 time code editing system that 
performs 20 automatic edits from multiple sources. 
The Panasonic 700 B-2 Series Time Code Editing System. 

7(X) 
13-2 
SERIES 

Now Panasonic 
adds a new di¬ 
mension to the 

speed and accuracy of 
time code editing with our 
new 700 B-2 Series Time 
Code Editing System. The 
AU-700 editing recorder, 
the AU-A70 programmable 
editing controller, and the 
AU-J10 multiple source 
adapter. Together they let 
you do what other time 
code editing systems don’t. 
Perform up to 20 automatic, 
multiple-source insert and 
assembly edits. And the 
700 B-2 Series is packed 

with outstanding perform¬ 
ance features. 

The precision of 
direct drive._ 

Check out the 
excellent 
stability and 

precision of the AU-700's 
direct-drive video head 
cylinder and capstan servo 
motor. The superb perform¬ 
ance and durability of our 
crystal-oriented HPF™ 
heads. All combine to pro¬ 
duce an outstanding picture 
with horizontal resolution 
of 260 lines color, 330 lines 

monochrome and S/N ratio 
of 46 dB color, 50 dB 
monochrome. You’ll also 
get an edit with less video 
noise because video head 
switching has been moved 
to the vertical interval so it 
never shows up in the pic¬ 
ture. At the same time, we 
incorporated DUB IN and 
DUB OUT connectors with 
separate Y/C signals and 
a flying erase head. And to 
keep that good-looking 
picture looking good, all 
circuitry is mounted in a 
durable annealed aluminum 
die-cast chassis. 

The speed of 
microprocessors. 

Another touch 
of ingenuity is 
the AU-700’s 

microprocessor controls. 
Designed to work perfectly 
with the AU-A70 editing 
controller, they give you the 
speed, accuracy and ver¬ 
satility of full-logic, mode-
to-mode switching. The 
AU-700 will accept SMPTE 
time code on a separate 
track or on audio track one 
as well as standard CTL 
pulses. And its electronic 



Shown from left AU-700 editing recorder. AU-A70 programmable editing controller 

digital tape counter dis¬ 
plays LED readouts of CTL 
pulses in minutes and 
seconds—even in fast for-
warc and rewind. 

Multiple source versatility. 

With our 
AU-A70 
editing 
controller 

not only can you generate 
and read time code pulses, 
microprocessors let it per-

from two source decks and 
one live line plus perform 
A/B rolls Microprocessors 
also let you automatically 
go to specific tape loca-
t ons. You can also search 
both ways at speeds of 
1/20X, 1/5X, 1X. 2X, 5X plus 
pause with picture. Other 
features include program 
check, program exchange, 
insert programming and 
overflow indication. For 
editing convenience, sep-

form up to 20 time code edits 
automatically. Ado an AU-J10 
multiple source adapter 
and it will accept inputs 

arate address time and lap 
time indicators are included. 
The AU-A70's error codes 
pinpoint any procedural 

errors to avoid incorrectly 
programmed edits. The 
AU-A70 can also be used 
with any Panasonic sole¬ 
noid-operated %" and ’/2" 
VHS™ decks. For world¬ 
wide versatility, there is a 
built-in voltage selector that 
is compatible with 100V / 
120V /220V /240V AC, at 
either 60 Hz or 50 Hz. 

Total service capability. 

When it comes 
to servicing and 
maintaining the 

700 B-2 Series, Panasonic 
backs you with a full net¬ 

work of B-2 dealers, equip¬ 
ped with total service capa¬ 
bility. Each has the parts 
ano technical expertise that 
professionals require. For 
further information, call your 
nearest Panasonic office: 
Northeast—(201 ) 348-7620 
Southeast-(404) 923-9700 
Miowest-(31 2) 364-7936 
Southwest—(214) 258-6400 
West Coast—(21 3) 655-1111 
The new 700 B-2 Series 
Time Code Editing System. 
Only from Panasonic. 

Panasonic . 
VIDEO SYSTEMS DIVISION 



Washington watch 

New Bill Threatens Religious Television Stations 

The Committee on Energy and 
Commerce of the U.S. House of 
Representatives is now 
considering a new bill—HR. 
5949—which may have a 
profound and devastating effect 
on many religious television 
stations At the present time, it 
appears that the Telecommuni¬ 
cations Subcommittee of the 
House Energy and Commerce 
Committee may hold hearings on 
the bill at the end of May. Thus 
far, H R. 5949 has been a matter 
of great concern to licensees of 
religious television stations and 
program producers who rely on 
religious television stations as 
an outlet for their program 
ministries. 

For the most part, H R. 5949 
deals with questions of copyright 
liability for cable systems. 
Tucked into the complex 
provisions of the bill, however, is 
a clause which would deny 

HR 5949 has a clause 
that would deny 

many religious stations 
the right to be 
carried on cable 
systems within 

their service area 

many religious stations the right 
to be carried on cable systems 
located within their service 
areas. 
The Federal Communications 

Commission requires that all 
cab'e systems carry local 
television broadcast stations. 
Unless it is amended, H R. 5949 
would change this rule so that 
cable systems with 36 or fewer 
activated channels could delete 
local stations which failed to 
meet certain audience ratings 
thresholds in the county in 

by Richard E. Wiley 

which the cable system is 
located. 

The Problem of Ratings 
At first glance, the ratings 

requirements appear fairly easy 
to meet. Under HR. 5949, a 
television station would retain 
its right to be carried on a local 
cable system only if it 
maintained an audience share in 
excess of two percent of the 
cable television households or 
one percent of all television 
households in the county where 
the cable system is located. On 
closer examination, however, it 
is apparent that this new rule 
would present serious problems 
for many religious television 
stations. 

County-by-county ratings have 
little significance for most 
broadcasters who usually are 
concerned only with market¬ 
wide data. Indeed, some 
religious broadcasters do not 
now subscribe to any rating 
services. Outside of major urban 
areas, audience ratings surveys 
may rely on a sample of the 
weekly viewing of only a few 
dozen television households 
within a given county. Thus, 
county-by-county ratings may 
have a reasonably wide margin 
of error. However, unless HR. 
5949 is amended, the accuracy 
of the ratings could be critical to 
religious broadcasters, 
particularly where as many as 
36 other program services may 
be competing for viewers. 
The potential for error in 

surveying the audience of 
religious stations is compounded 
by the pattern of viewership for 
these stations. While many 
persons view religious stations 
almost exclusively, others do not 
watch at all. With a limited 
sample, the intense viewing 
preferences of a relatively small 

portion of the audience may not 
be reflected in the final rating. 
At present, H R. 5949 contains 
no provisions whatsoever to 
ensure that the audience ratings 
used to delete local stations will 
be fair and accurate. 
Once a religious station is 

deleted from a local cable 
system—which could happen on 
the basis of even a single 
audience survey—its carriage 
rights would be lost forever, 
regardless of the station's future 
ratings. Restoration of the signal 
would be required only if the 
cable system were rebuilt to an 
activated channel capacity in 
excess of 36 channels. 

The Loss of Viewers 
Loss of local cable carriage 

would have a very serious effect 
on a religious station. Particu¬ 
larly in heavily-cabled areas, 
television viewers have 

Once a religious 
station is deleted 

from a local 
cable system, 
its carriage 

rights would be 
lost forever 

disconnected or never installed 
rooftop antennas. As a result, 
many religious stations which 
lose local cable carriage no 
longer will be able to reach their 
audiences or obtain the financial 
support necessary to stay on the 
air. 

During its hearings and 
deliberations on H.R. 5949, the 
Telecommunications Subcom¬ 
mittee will be considering an 
amendment, supported by 
several NRB television licensees, 
which would exempt religious 

8 religious broadcasting june 1982 



KCCV 
AM-1510 

KANSAS CITY, MO. 

KQCV WFCV K$IV 
AM-1320 

ST LOUIS. MO. 
AM-1090 

FT WAYNE. IND. 
AM -800 

OKLAHOMA CITY 

Richard "Rich" Bott. II 
Vier President and General Manager 

THESE 

FACTS 

ARE NOT 

FICTION 

AT 
Richard “Dick" Bott 
President 

Bott Broadcasting Company 
At BBC the Preaching of the Cross is our First Priority 

At B B c we believe our Christian programs should be of excellent technical quality and 
of exemplary ethical reputation Further, we believe our greatest service, as a Christian 
broadcasting company is to feature programs that point men and women to Him "whom 
to know aright is life eternal " 

At BBC we believe a Christian staff should be dedicated to the Lord and consecrated to 
His purpose; but we also believe it takes people who have the training and possess the 
talent to be really good at what they do It takes people who regard excellence as an 
absolute must and will not settle for less 
At B B C We believe that "show business” is not our business and entertainment is not 
our purpose With this in mind our music policy is in keeping with the ministry of the 
Christian program we carry Anything less would be a violation of the trust our program 
producers place in us when they become a part of our stations' programming And most 
of all we regard our music as an opportunity to serve the Lord by reminding people that He 
is in fact God and not just the "man upstairs" 

FOR COMPLETE INFORMATION WRITE US AND FIND OUT WHY BOTT BROADCASTING COMPANY STATIONS 
REPRESENT THE VERY BEST IN QUALITY CHRISTIAN BROADCASTING 

Quality Christian Programming... 
All 2>a^. . 

BOTT BROADCASTING COMPANY 10841 EAST 28th STREET INDEPENDENCE, MISSOURI 64052 1816)252 5050 



Washington watch_ 

and other substantially non¬ 
entertainment stations from loss 
of cable carriage rights on the 
basis of audience ratings 
surveys. A major factor in the 
Subcommittee's decision on 
whether to adopt the 
amendment probably will be the 
response of the public to this 
serious threat to religious 
television. Accordingly, religious 

A major factor in the 
Subcommittee's decision 

on whether to adopt 
the amendment probably 

will be the response 
of the public 

broadcasters concerned about 
this issue may wish to bring it to 
the attention of their congress¬ 
ional representatives. 

Richard E. Wiley, former FCC 
chairman, is NRB communica¬ 
tions counsel and partner in 
Kirkland & Ellis law firm. 
Washington, DC. 

Capital Comments 
by Ken Beachboard 

Deregulation Passes Senate 
Broadcast deregulation, now an 

administrative procedure, has 
moved closer to becoming a 
matter of law. Recently the 
Senate approved S-1629, the 
Broadcast Deregulation Act of 
1981 Introduced in September 
by Senator Howard Cannon of 
Nevada, S-1 629 calls for 
codification of the FCC’s Radio 
Deregulation Report & Order and 
elimination of comparative 
renewals. The bill directs the 
commission to encourage new 
and additional services and 
provides for the allocation of 
VHF-TV channels so that each 
state has one. Furthermore, it 
allows the commission to 
approve a five-year VHF license 
to states which have none. The 
Senate bill sets the cost of 
annual fees from $1 50 to 
$1,000 and hearing fees at 
$5,000 plus a $300-$500 
application fee. 

AM Stereo 
After five years of debate, the 

Federal Communications 
Commission has authorized AM 
stereo broadcasting. The March 
4 ruling permits broadcasters to 
choose any AM stereo system 
they desire Major contenders 
include Magnavox, Harris 

Corporation, Belar Electronic 
Laboratories, Kahn Communica¬ 
tions and Motorola. 

FCC Simplifies Radio License 
Exam 

Significant changes in the 
General Radio Telephone 
Operator License exam resulted 
from an FCC decision made in 
April. The exam required for 
technical maintenance personnel 
and/or those servicing radio 
transmitters now combines three 
tests into a single one. Noting 
that the first exam was the most 
difficult test and that 99 percent 
of those who passed it also 
passed the subsequent tests, the 
commission decided that a 
combination of all three would 
foster more efficient service. 

Fowler Speech 
FCC chairman Mark Fowler 

recently urged broadcasters to 
make decisions in regard to their 
position in the marketplace and 
their first amendment rights. 
Addressing the National 
Association of Broadcasters con¬ 
vention in Dallas April 7, Fowler 
called the equal time and 
fairness doctrine rules 
"censorship for the electronic 
media." Pointing out that the 
rules were based on the scarcity 
of television and radio stations, 
he said that scarcity no longer 
exists. 

School Prayer 

President Reagan chose the 
National Day of Prayer, May 6, to 
make a dramatic announcement 
about voluntary prayer in the 
public schools. 
Addressing religious leaders 

he had invited to the White 
House, the President declared, 
"I'm particularly pleased to be 
able to tell you today that 
this Administration will soon 
submit to the United States 
Congress a proposal to amend 
our Constitution to allow our 
children to pray in school." 

Prayer in the classroom is a 
cause which National Religious 
Broadcasters has championed 
for some years. Most recently, 
our 37th annual convention in 
January 1980 passed a 
resolution in favor of voluntary 
school prayer. 

Religious broadcasters who 
have been ardent advocates 
were among the guests at 
President Reagan's historic 
proclamation. They included 
Jerry Falwell of Old Time Gospel 
Hour, Robert Grant of Christian 
Voice, Tim and Beverly LaHaye 
of Family Life Seminars, and 
Cecil Todd of Revival Fires. 

National Day of Prayer 
climaxed with an evening 
meeting at Constitution Hall, with 
messages by Senate chaplain 
Richard Halverson and 
businessman Clement Stone. 
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Dominant Coverage of These SIX Outstanding Western 
Religious Markets! 

St. Louis • Denver • Phoenix • Salt Lake City • Cheyenne 
All Programmed 100% Religious and Gospel! 

KQXI (Licensed to Arvada) 
In Denver-Arvada, Larry Green and Ramona Harris are both 
ready to tell you about this dynamic area of over 2.000,000 
people ready to hear your message in the KQXI primary 
coverage area Many ministries on KQXI have been 
broadcasting for over a decade on this powerful 10,000 watt 
station Call Larry or Ramona collect 303-761-1550 
10,000 watts is the big difference in Colorado! 

KSHY 
In Wyoming, KSHY Cheyenne, is the only full religious 
programmed radio station KSHY's excellent signal reaches 
over 250,000 people in Southern Wyoming and Northern 
Colorado. Call Larry Green or Ramona Harris at 303-761-
1550 They will tell you about the fine response KSHY is 
producing for many national and local religious 
broadcasters 

KXEG (Licensed to Tolleson) 
Long Known as one of the most responsive religious areas in 
the nation, Phoenix. Tempe. Mesa, has now grown to over 
1,500,000 people! KXEG's twenty-four hour daily all 
religious programming serves not only this area, but also 
reaches into California, Nevada, Utah and New Mexico all 
night! Let Geo Spicer tell you the fabulous KXEG story. Call 
him collect at 602-254-5001 All day. all night, all the time 

KXEG. Arizona's Golden Gospel Giant. 

KXEN (Licensed to Festus-St. Louis) 
For St. Louis and over 2,500,000 responsive Midwestern 
listeners in 32 counties, call Bernie Harville at KXEN collect, 
314-436-6550. Bernie will tell you the 50,000 watt story of 
KXEN, Mid-America's Golden Gospel Giant—the most 
powerful independent AM station in St Louis 

KBBX (Licensed to Centerville) 
Dick Schwartz can tell you the surprising story of Salt Lake 
City-Ogden. KBBX's 5000 watt signal blankets Salt Lake 
City. Ogden-Provo and reaches into Nevada, Southern 
Idaho and Southwestern Wyoming! Call Dick at 801-298-
1142 and find out why many leading national ministries use 
KBBX year after year! Hurry, availabilities are limited! 
Primary coverage of over 1,000,000 people! 

KXAK* (Licensed to Corrales) 
Another Golden Gospel Giant is well on its way! Soon, 
KXAK will serve over 3/4 of a million people in New Mexico. 
The brand-new facility will blanket Albuquerque, one of the 
fast growing Sun-Belt cities, and the heart of New Mexico 
from suburban Corrales. Watch for more news and the 
grand opening soon. 
Make your reservation for your program now 
(’Construction Permit) 

Write. Wire or Call 

HAROLD S. SCHWARTZ & ASSOCIATES, INC. 
6415 Sheridan Road. Chicago. Illinois 60626 

Phones: (312) 764-1502 or 764-1503 
Population Data Available on Request 



Still The Best Investment 
In A Professional 

Two Channel Tape Machine. 
The Otari MX-5050B 

There's a very simple, straightfor¬ 
ward reason the MX-5O5OB has be¬ 
come the world's best-selling profes¬ 
sional tape recorder: value. If you 
were to ignore all of the production 
features, dismiss the six year track 
record for unsurpassed reliability, you 
would still discover that the "B" is the 
best performing machine for your 
money. When you shop around you'll 
find out that it's easy to spend a little 
less or a lot more, but very difficult to 
justify to yourself that you are getting 
more. When you compare other 
machines, spec' by spec', you'll be¬ 
gin to see why there's more value in 
putting your money into an Otari. 
Spec's of course, don't tell the whole 
story But. it's a damn good place to 
start your serious comparisons. 

To experience the full potential, 
and thus the value of any product 
you purposely put it to the test. After a 
few hours in the studio or on location, 
you can become painfully aware of 
the differences between a professio¬ 
nal machine and those with a Hi-Fi 
heritage Because Otari's only busi¬ 
ness is to serve the dedicated audio 
professional, you won't find cosmetic 
facelifts every couple of years, or, 
dredged-up product from another 
era that's labeled "Pro." At Otari we 
improve each product by subtle en¬ 
gineering refinements that make the 
basic product that much better— 
without fanfare and expensive model 
changes that you end up paying for. 
And the "B" is the embodiment of this 
philosophy. It's been around for three 
years (5050 Series, 6 years) and we 
plan you'll keep it around a lot 
longer. If you're a knowledgeable 
audio person who already owns an 
Otari you'll know what we're talking 
about. If you're not, then it is well 
worth your time to review the Perfor¬ 
mance and Feature facts we've 

detailed in this ad. If you're in the 
market for a fully professional, super¬ 
reliable two-track, the time you 
spend to acquaint yourself with the 
"B" just might mean the difference 
between spending your money on a 
machine that will do for now—or 
deciding to make the investment in a 
basic creative tool that will pay you 
back handsomely in the years to 
come. 

THE FACTS: PERFORMANCE. 
Overall Signal-to-Noise: 66 dB 
unweighted @ 520 nWb/m, 30 Hz 
to 18kHz. 

Dynamic Range: 72 dB unweighted: 
30 Hz to 18 kHz. 

Headroom: +24 dB Maximum 
output: +28 dBm. 

Overall Frequency Response: 30 Hz 
to 22 kHz ±2.0 dB (15 ips @ +4 
dBm). 

Playback Frequency Response: 31.5 
Hz to 20 kHz ±2.0 dB (15 ips @ +4 
dBm). 

Distortion: less than 0.7%. 1 kHz @ 
250 nWb/m. 

Crosstalk: greater than 55 dB, 1 kHz. 
adjacent tracks. 

Wow and Flutter: less than 0.05% 
(15 ips). 

Rewind Time: 90 seconds for 2500 
feet. 

THE FACTS: FEATURES. 
Three switchable speed pairs: 15/7'/2 

or 7V2/3% ips (automatic 
equalization). 

NAB/IEC selectable equalization 
Selectable +4 or -10 dBm output 
D.C. servo capstan motor with ±7% 
varispeed control. 

Selective reproduce for overdubbing 
Four heads: 'h track erase, record. 

reproduce, 'A track reproduce 
plug-in assembly. 

Noise-free punch-in /outs; transport 
remote (optional). 

Built-in test oscillator. 
Front panel adjustable bias and 

equalization 
Choice of three alignment levels: 185, 
250 & 320 nWb/m. 

Dump edit and tape lifter defeat; 
precision aligned; and indexed 
splicing block. 

Zero memory return. 
IOV2" reel capacity,' XLR connectors. 
Large, illuminated V U. meters with 

adjustable peak-reading L.E.D. 
indicators. 

Independent Mic/Line mixing 
(20 dB pad). 

THE FACTS: PRICE. 
$2.295.00 Suggested Professional Net. 

Your nearest Otari qualified profes¬ 
sional audio dealer has The New 
Workhorse in stock. Check-out for 
yourself why you should place your 
money on the MX-5O5OB. If your dealer 
shows you anything but an Otari, tell 
him, "No thanks, I'm only interested in 
making a sound investment." 

Call us for the name of your nearest 
dealer. 

The New Workhorse 

OTARI CORPORATION 
2 Davis Drive 
Belmont. CA 94002 
(415) 592-8311 

© Otari Corp 1981 
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News_ 
Coalition Backs 
Copyright Bill 
ASHLAND, VA (NRB)—More 

than 65 radio and television 
stations have joined the 
Coalition for Copyright Action, an 
educational and lobbying 
organization supporting the 
Religious Freedom Copyright Bill 
HR-3392. 
"Passage of HR-3392," 

declares James N. Birkitt, Jr., 
vice president of WIVE/Ashland, 
and founder of the coalition, 
"will protect religious broad¬ 
casting freedom and save broad¬ 
casters thousands of dollars per 
year in music license fees.” 

"Current copyright laws 
exempt religious worship, which 
the law defines as activities 
inside a church building during a 
worship service," explains 
coalition chairman Philip Bennett 
of WIVE. "HR-3392 gives 
religious worship programming 
on broadcast stations the same 
rights as religious worship in the 
church." 
Congressman Bill Young of 

Florida introduced HR-3392 over 
a year ago. The Coalition has 
gathered other congressmen as 
co-sponsors of the bill. 
A copyright kit, containing 

background information, is 
available free from Bennett at 
WIVE. 

Noted Broadcasters 
Affirm Sanctity of 
Human Life 
WASHINGTON, DC (NRB)— 

Religious broadcasters were 
among the 200 religious leaders 
who recently issued a statement 
affirming the sanctity of human 
life. 
James Boice of Bible Study 

Hour, Joel Nederhood of The 
Back to God Hour, Adrian Rogers 
of Bellevue Baptist Church, 
James Dobson of Focus on the 
Family, Leighton Ford of The 
Hour of Decision and Malcolm 
Muggeridge were among the 
score of broadcasters who 

signed the affirmation. 
Challenging the "growing 

tendency of some to value 
human life only if they deem it 
'meaningful'," the resolution 
emphasizes "the sanctity of each 
human life regardless of 
intelligence level, physical 
appearance, stage of 
development or degree of 
dependency." 

Prominent evangelicals who 
signed the document prepared 
by the Christian Action Council 
include: Francis Schaeffer, Carl 
Henry, Ron Sider, Eric Fellman 
of Moody Monthly, Elisabeth 
Elliott, Robert Walker, John 
Walvoord, Robert Webber, 
Harold Ockenga, Jacob Preus, 
Richard John Neuhaus, Bruce 
Metzger, Robert Dugan, Walter 
A. Maier, Lynn Buzzard, John 
Warwick Montgomery and 
others. 

Trans World Radio 
Expands in U.S. 
and Abroad 
CHATHAM, NJ (NRB)—Broad¬ 

casting the Gospel inter¬ 
nationally for 30 years, Trans 
World Radio continues to expand 
its facilities and outreach. 

In the U.S., Trans World Radio 
recently acquired a new 14-acre 
site for its international head¬ 
quarters in Chatham, New 
Jersey. TWR plans to build a 
three-story facility which will 
centralize the headquarters staff, 
now operating from three 
separate locations Administra¬ 
tive offices will be set up in one 
of the existing buildings on the 
new property. Other buildings 
will have accommodations for 
overseas visitors. 

In Europe, TWR is installing a 
new 500,000-watt shortwave 

Now there’s a color camera 
for less than $8,000. 

Hallelujah! 
MC 301 . When it comes to 

spreading the word of God, it’s 
a small miracle. The low-budget 
portable camera with the near¬ 
studio performance. 

Small in size, big in features. 
Standard accessories include a 

The MC 301 . Contact us for 
literature and the name of the 
sales representative in your area. 
And ask about the free acces¬ 
sories offer (worth $660.00) for 
religious broadcasters and 
local churches. 

14:1 zoom lens, AC power 
adapters and rugged shipping 
case. Plus optional accessories 
like batteries, battery adapter 
and battery charger for portable 

Q THOMSON-CSF BROADCAST INC. 
37 Brownhouse Road. Stamford. CT 06902 
Tel. (203) 327-7700. TWX 474-3346 

operation. 
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News 
transmitter which will expand 
its Polish broadcasts from Monte 
Carlo to Poland. TWR airs daily 
shortwave broadcasts in Polish 
and twice weekly medium wave 
(AM) broadcasts. The new 
installation will be completed 
this summer. 

"Despite the changing political 
situation in Poland, our Polish 
programs continue to operate 
normally," observes Tom 
Streeter, TWR program director 
in Monte Carlo "Most of our 
Polish programs are recorded in 
Warsaw, then mailed to Monte 
Carlo for transmitting The 
responses, sent to a local 
address in Poland, reveal the 
deep spiritual hunger that exists 
among Poles." 

In India, Christian leaders 
credit the TWR broadcasters 
from Sri Lanka for helping to 
bring thousands of new believers 
into established churches and 
house churches. 
At a recent meeting in 

Hyderabad with TWR founder 
and president Paul E Freed, 45 
broadcasters who prepare 
programs for the Sri Lanka 
facility reported "an over¬ 
whelming response to the 
broadcasts." Dr. Freed was told 
that "the biggest problem for 
evangelical churches in India is 
how to accommodate all the new 
converts." 

TV Spots 
for Children 
ASHEVILLE, NC (NRB)—A new 

production group, Children's 
Christian Television Company, is 
producing 60-second spots to tell 
children about the Lord. 

Created by Barbara Ray of 
Asheville, the idea for the 
campaign started 5 years ago 
when she was unable to find a 
Christian children's program for 
her daughter. After three weeks 
of prayer, she heard the Lord 
directing her to "tell the children 
that I am the most powerful 
Space Being ever." 
The school teacher and her 

husband Henry Ray founded the 

TV company in 1979. Using the 
facilities of the local cable 
company and the help of 50 
volunteers, they produced a 
twenty-seven minute promo¬ 
tional tape. It included puppets, a 
ventriloquist, drama, slides, 
singing, news, spots, and a 
science segment. 
CCTV plans to offer a weekly 

half-hour program for children in 
the future. 

Broadcasters at 
Leadership Conference 
WASHINGTON, DC (NRB)— 

Religious broadcasters were 
prominent at the Washington for 
Jesus Leadership Conference 

VALUE-PACKED 
MODULAR DESIGN 
From 104mm input faders to stereo/mono 
combining networks, Quantum now offers 
modular production/on-air series broadcast 
consoles fully equipped with professional 
features found previously only on those 
consoles priced beyond your budget. 

Please send me further details and full technical specifications. 
Position 

Phone: ( 

rfÜunnlum 

Name_ 
Studio/Company 
Address -

1905 RIVERSIDE DRIVE 
GLENDALE. CALIFORNIA 91201 
PHONE: (213) 841-0970 
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Cassettes? 
CHECK THESE PRICES 

Are You Paying 
Too Much for 

40C 
55C 

You'll love the low-noise performance, the j ( 

outstanding high and low frequency response of our 
beautifully engineered, precision cassettes. No 
seconds. The tensilized tape, featuring silicone f • 
lubncant impregnation and calendared finish, is made < , 
to the industry's tightest specifications. 

Professional 
Audio 

Whether you are using loaded • * 
cassettes or loading your own, (, 
this is a SAVINGS THAT < -
YOU CAN'T TURNDOWN!, ’ 

> Duplicator Quality C-32 C-62 C-92 C-120 < * 
. Prices .37 40 .55 .75 ( > 

For all orders less than 100 cassettes, add 20% to ( । 
price Contact us for prices on music and mastering 

► quality We sell and load the following tapes: TDK, * 
> BASF. 3M, AGFA 

We are Pioneer 
Consultants to 
Tape Ministries 

Please write for free catalog. California residents add ’ 
6% sales tax Arkansas residents add 3%. Prices 1 
subject to change without notice. ( 
Please rush me the following cassette(s) in the 
quantity I have indicated: 
C-32 - C-62 _ C-92 _ C-120_ < I 
Add 10% of total for freight & handling. < l 

(DIV. of RJA INC.) j j 
Audio 4c Video Tape Co. (213) 516-0315 ( ► 
717 E. Artesia Blvd. Carson, C.A 90746 . > 

News_ 
April 28 and 29. 
Speakers included Bill Bright 

of Campus Crusade for Christ 
International, Pat Robertson of 
Christian Broadcasting Network, 
Virginia Beach, Va.; E. V. Hill of Mt. 
Zion Missionary Baptist Church, 
Los Angeles, Calif.; and John 
Gimenez of Rock Church 
Proclaims. 

Multimedia Campaign 
Says Aging is 
Good News 

ST. LOUIS, MO (NRB)—Spots 
on radio and TV, special features 
on The Lutheran Hour and This 
Is the Life, and print ministries 
are presenting a Biblical view of 
the aging process. 
The multimedia campaign, 

"The Miracle of Aging," is 
sponsored by the International 
Lutheran Laymen's League, the 
Lutheran Church Missouri Synod 
agency responsible for The 
Lutheran Hour on radio and This 
Is the Life on television. 
The broadcasts and spot 

announcements offer the booklet 
"The Miracle of Aging." The 
booklet points out that "the 
message of physical aging is 
Good News in that we have 
been redeemed by a resurrected 
Lord who enables us to look 
forward to the resurrection of 
our bodies." 

Eight episodes of This Is the 
Life deal with concerns of the 
elderly. The series is available 
for public service telecasts. 

Moody Begins 
Satellite Broadcasts 
CHICAGO, IL (NRB)—Moody 

Radio Network inaugurated 
around-the-clock satellite broad¬ 
casts May 1, utilizing 
Satcom lll-R. 

Originating at WMBI/Chicago, 
the flagship station of the Moody 
Radio Network, the 24-hour-a-
day service includes newscasts 
from International Media 
Service, live features from 
Moody Bible Institute, Moody 
Presents and other religious 
programs. 

The program material is 
available throughout the United 
States, Canada, Puerto Rico and 
parts of Mexico, according to 
Robert Neff, Moody director of 
broadcasting. 

Media Congress Shows 
Evangelical Leadership 
BOBLINGEN, W. GERMANY— 

Attracting more than 900 
registrants, Germany's First 
Evangelical Media Congress 
made evangelicals "aware of 
their strength in the media," 
according to the German 
Evangelical Alliance. 
Organized by the Association 

of Evangelical Communicators, 
the media arm of the Alliance, 
the congress marked the first 
joint meeting of evangelical 
broadcasters, publishers, film 
makers and journalists. The 
planners originally expected 300 
registrants. 

Horst Marquardt of 
Evangeliums Rundfunk, Bert 
Dorenbos of Evangelische 
Omroep, and NRB executive Ben 
Armstrong were speakers at the 
broadcast seminars. 

Marquardt, who was 
instrumental in planning the 
congress, advocated more time 
for the Gospel on the state 
radio-TV system. He emphasized 
that "the Gospel is of interest to 
the public." 

Data released at the meeting, 
held in March, revealed that 
German evangelicals finance 
and produce missionary radio 
programs which reach more 
than 1 million listeners in 
German-speaking areas, plus 
radio programs in other 
languages. Evangelical 
publishers account for more than 
half of the religious books on the 
West German market and 
evangelical magazines have an 
annual circulation of 30 million. 

In April, at a meeting of 
communicators associated 
with the state church, 
evangelical representatives were 
told they would receive air time 
on the state system in the near 
future. 
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NOW St. Louis is getting what it deserves 

» ; 
UNIVERSAL BROADCASTING CORPORATION 

3844 EAST FOOTHILL BOULEVARD • PASADENA • CA 91107 • TELEPHONE (213) 577-1224 

for more information contact DICK MARSH, Vice President 

'M«*’*** 

GREATER NEW YORK-LONG ISLAND iVrifEAM NEW YORK • GREATER PITTSBURGH wIa^P-am m¡& 
GREATER CHICAGO-NORTH SHORE whnnCPM ¡LUNDIS D PAPK • GREATER INDIANAPOLIS VdlGlfTFM indIanaE
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N RB News_ 
NRB Expands 
Employment Services 
MORRISTOWN, NJ (NRB)—In 

response to a growing demand 
among NRB members and other 
religious media organizations, 
NRB is introducing a new, 
expanded, personnel service for 
employers and employees. 
The new NRB Employment 

Services match potential 
employees with prospective 
employers in communications 
ministries across the country. 

Noting that "traditionally NRB 
has been a source of information 
about qualified people and 
openings," NRB executive Ben 
Armstrong points out that the 
new services go beyond previous 
capabilities. A major advance is 
the use of computers, enabling 
NRB to keep pace with "the 
explosive growth in religious 
media." 

Two levels of assistance are 
available to job seekers: 
• The Genera! Employment 
Search gives an applicant a 
classified ad in two issues of 
"Religious Broadcasting" and 
distribution of resumes (supplied 
by the applicant) to as many as 
20 prospective employers. 
Pinpointing the intermatch of 
applicant and employer are 
current data printouts from a 
nationwide survey of Christian 
organizations. The fee for 
applicants is $50 (less discount 
to NRB and IRB members). 
• The Executive Employment 
Search is a comprehensive, 
growth-oriented program. The 
applicant receives the objective 
results of a battery of diagnostic 
tests and an interview at NRB 
headquarters, plus personal 
recommendations to potential 
employers and resume 
development. The fee for the 

The Camera Mart, me. 
456 West 55th Street, New York 10019 • (212) 757-6977 Telex: 1-2078 

Video Department: 800 Tenth Avenue 
Sales • Service • Rental 

hooting 
Film? 
We’ve got it all. 
Cameras, lenses, 

recorders, lights, grip, editing 
and accessories. Even three 

equipped sound stages. 
Everything to make your 

job easier. Plus people who make certain 
you get exactly what you need. And who will work 

with you to make your budget work. 
Camera Mart also gives you service that 

money can’t buy. Film or video, we can help 
you shoot it. Call us and we’ll prove it. 

Shooting 
Video? 

Executive Employment Search is 
$1,000 (less member discount). 
"Fees are not the sole 

qualification for acceptance into 
the employment program," Dr. 
Armstrong emphasizes. 
According to Marge Stevens of 

NRB Marketing Services, 
applicants should send in 
comprehensive resumes when 
they apply for the services. She 
notes, "Your resume will be the 
foundation from which the 
whole program works." 
More information on NRB 

Employment Services is available 
from Marge Stevens, 201/575-
4000. 

Western Convention 
Attracting Top Names 
LOS ANGELES, CA (NRB)— 

Prominent political figures, major 
recording artists, leaders of two 
of California's largest churches 
and experts in religious broad¬ 
casting are on the program for 
the action-packed NRB Western 
convention, September 19-21. 
NRB Western president Ed 

Steele of Creative Communica¬ 
tions Associates anticipates an 
unprecedented turnout for the 
event at the Los Angeles Airport 
Marriott. 
"With names like E. V. Hill, 

John MacArthur, Mayor Tom 
Bradley of Los Angeles, Joni 
Eareckson and Dick Curd—the 
recording company executive 
who is a candidate for the 
governorship—our plenary 
sessions have tremendous 
appeal," Steele notes. 
"Response to our advance 
promotion indicates that many 
local broadcasters plan to attend 
for the first time." 
One of the unique features of 

this year's convention is a 
seminar designed specifically for 
the local church with a 
broadcast ministry. The seminar 
assembles veteran program 
producers and station executives 
to share their expertise with the 
church-based ministries. The 
objective is to help local broad¬ 
casters attain technical 
excellence and maximize their 
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Be sure they all 
Set the picture 
with General Electric 
Professional Large Screen 
Video Projection 

With General Electric's exclusive system for bright, sharp 
professional-quality pictures, up to 25 feet wide, General 
Electric Professional Large Screen Video Projectors are 
making presentations more dramatic, more productive, and 
more convenient 
Whether videotape, live transmission, TV programming or 

data direct from your computer, the pictures projected can 
be seen by everyone in the room, all at once, even when 
room lighting is provided so viewers can take notes and 
refer to written material. 
The color projectors show every viewer the same accurate 

color reproduction. An exclusive General Electric system 
registers the colors for you, eliminating time-consuming 
manual adjustments. 
Portable and flexible, General Electric projectors are 

being used in a great variety of applications, including both 
rear and front projection. Ask our applications experts 
whether yours can be added to the growing list, which 
includes: 
Education: Medical, dental, engineering, computer science 
instruction. 
Business: Sales meetings, industrial training, product 
presentations, real-time display of computer-generated data, 
teleconferences. 
Aerospace and Defense: Situation displays, simulator 
training. 
Entertainment: Theatre television, closed-circuit TV events, 
overflow crowds, special effects. 
Television Production: Backgrounds for news programs, 
special effects, data display, program previewing. 

Call or write: General Electric Company, Video Display 
Equipment Operation, Electronics Park 6-206, Syracuse. NY 
13221. Phone: (315) 456-2152. 

ENGINEERING INSTRUCTION displayed by General Electric pro¬ 
jector in 820-seat auditorium at University of Cincinnati. 

SELL-OUT CROWDS at Fiske Planetarium, Boulder, watched live 
NASA transmission presented by General Electric projector. 

MINUTE DETAIL ENLARGED by General Electric projector for 150-
student classes at Upstate Medical Center, Syracuse. 

GENERAL © ELECTRIC 



NRB News 
effectiveness in communicating 
the Gospel. 
Drawing on the wealth of 

talent in the West, plenary 
sessions feature music by 
vocalists Johnny Hall, Kathie 
Sullivan, Johnny Mann and his 
wife Lynn, and other popular 
Christian artists. 

Exhibits by major national 
companies are a new feature at 
the Los Angeles convention. 
NRB exposition manager Mike 
Glenn predicts the Western NRB 
Media Expo "will be second only 
to the national exposition." Sales 

WESTERN NRB CONVENTION SPEAKERS 

E. V. Hill Joni Eareckson John MacArthur 

for the regional expositions are 
being coordinated by Glenn at 
NRB headquarters in 
Morristown, New Jersey. 
Workshops for station 

managers and program 
producers cover developments in 
radio, TV, cable, promotion and 
fund raising. 

Innovations Abound at 
NRB Midwest Convention 
CHICAGO, IL (NRB)—Opening 

with an informal reception, the 
Midwest Regional Convention, 
September 23-24, at the Holiday 
Inn O'Hare-Kennedy, abounds 

Tell Us Your Music Philosophy — We Do The Rest! 

THREE PLANS 
A THAT CERTAIN SOUND 

PAUL DESAEGHER 
108 Hunterdale Drive 

Lynchburg, Virginia 24502 
(804) 239-5109 

OWNERS/MANAGERS OF 
CHRISTIAN RADIO STATIONS 

How Do You Handle Your Music Needs? 

■ We order and follow-up on arrival of all 
albums -- hundreds from everywhere, 
“biggies” and independents. Cost: $50 
monthly 

B - Includes Plan A, Plus we listen to 
each album, select best cuts for 
your sound, and provide a label 
for each jacket. Cost:$100 
monthly 
C - Plan A and B, Plus we provide a 

computerized daily playlist; 
sequence is tailored to your 
flow/mix. Cost: $150 monthly 

THAT CERTAIN SOUND will 

Jertas n rtea/t 

DERRIC JOHNSON: ‘Pau/ 
DeSaegher is music a 11 y ™ 
sensitive. spiritually credible. A 
and ministry oriented, and will 
do your music programming “ 
well. " 

JERRY FALWELL: Pauls tastes 
and philosophy are well 
balanced: any station using 

Ufe 

with new ideas. 
For the Wednesday evening 

gathering, 7:30-9:30 pm, 
September 22, the convention 
committee plans to include 
music and refreshments. 
An array of program treats for 

Thursday and Friday promises to 
make this year's event the 
greatest Midwest convention yet, 
according to chapter president 
Joseph Springer of Moody 
Church. 
The 1982 program features 

outstanding plenary speakers 
and musicians. Bruce Dunn of 
Grace Worship Hour, winner of 
the 1978 NRB Award of Merit, is 
among the major speakers. A 
member of the NRB executive 
board, Dunn was named Pastor 
of the Year in 1979 by Moody 
Bible Institute of Chicago. 
Two platform favorites, 

Stephen Olford of Encounter and 
author Elisabeth Elliot, are slated 
to address the regional 
convention. NRB president E. 
Brandt Gustavson of Moody 
Bible Institute and NRB 
executive Ben Armstrong are 
among the speakers. Vocalist 
Johnny Hall, trombonist Bill 
Pearce and the piano-organ duo 
of John Innes and Bill Fasig are 
adding their famed talents to the 
plenary sessions. 
Seminars focus on FM trans¬ 

lators, low-power television 
stations, studio production 
techniques, computer manage¬ 
ment and operation possibilities, 
(continued on page 49) 
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When Fort Wayne reeled 
under the impact of 

the worst flood in decades 
WBCL became a rallying point 

Christian Radio Amid 
HE JUNCTION of three 
rivers greatly benefited 
the trade of the early Fort 
Wayne settlers but when a 
record snowfall melts 
rapidly, the rivers present 
a great threat. 

Flood waters were nothing new 
to WBCL Radio in Fort Wayne, 
Indiana. During the spring flood of 
1978, just two years after WBCL’s 
beginning, the transmitter site 
was knee-deep in water and the 
station was off the air for several 
days. 
One flood was enough! A year 

ago, WBCL’s transmitter site was 
moved to higher ground so floods 
would present no further 
challenge to our 50,000 watt non¬ 
commercial station. 
But on Saturday, March 13 of 

this year, the challenge came. 
Activity moved into high gear as 
over 900 women attended the “Day 
Away” seminar, sponsored semi¬ 
annually by the station. With Jim 
Schweickart, station manager, in 
California on vacation, it was my 
duty as second in command to wear 
two hats: chairwoman of “Day 
Away” and manager of WBCL. 
While the seminar attendees 

were enjoying lunch, I was 
contacted by WBCL’s news 
director about the impending 
emergency. Word had come from 
the National Weather Service that 
a flood surpassing that of 1978 
would soon hit Fort Wayne. The 
mayor had already issued an 
emergency request for volunteers 
to begin sandbagging. 

Plans were required immedi¬ 
ately as to how WBCL would serve 
its listening audience during this 

by Char Binkley 

crisis. Questions needed to be 
answered quickly in a manner that 
would benefit the community and 
give Christian radio a credible 
place in the media in handling a 
crisis. 
Our philosophy at WBCL has 

always been to maintain a quality 
spiritual format that ministers to 
people of all denominations and 
backgrounds. This aspect is 
combined with a commitment to 
broadcast quality news, weather, 
and local information so that our 
listeners need not tune to other 
stations for vital reports. Monthly 
volumes of mail prove that this 
policy works. We definitely 
wanted it to continue at this 
critical time. 
Perhaps a review of our story 

will assist other religious stations 
in being prepared for floods, 
tornados, hurricanes, earthquakes 
or other natural disasters that 
threaten lives, destroy property 
and bring devastation to a com¬ 
munity. Although WBCL had a 
snow emergency policy, we did not 
have a plan for handling such a 
disaster as a flood. We learned as 
we proceeded and, hopefully, our 
learning will benefit other 
stations. These are some of the 
questions we asked ourselves. 

What should be our prime focus as 
we awaited the flood? 
We wanted simultaneously to 

keep listeners informed with up-
to-the-minute news and infor¬ 
mation about the rising flood 
waters while still maintaining our 
reputation for bringing joy and 

blessing into the lives of listeners. 
We felt that both goals were of 
utmost importance and we went 
into action to achieve them. 
Normally being off the air from 

Saturday midnight until 6 a.m. 
Sunday morning, we immediately 
decided to stay on the air over¬ 
night. We knew that regular night 
listeners would be joined by those 
who could not sleep due to the 
pending crisis. We made plans to 
give continued updates on the 
water levels, precipitation 
expectations, and temperature 
(which was important due to rapid 
melting of snow). We made 
connections to receive vital 
information dispensed continually 
from the City-County Building in 
downtown Fort Wayne. This 
information would be interspersed 
throughout the night with musical 
selections bringing promises of 
hope from God’s Word. 

Priorities for announcements 
were made. WBCL is known as the 
station where cancellations of 
religious events and church 
services are aired. We placed flood 
evacuation and volunteer 
announcements as top priority, 
dispensing with our usual 
cancellation service. We did not 
want to clutter the air with non-
essentials and risk being tuned out 
by people needing the vital 
emergency information we 
broadcast. 
We encouraged the Christian 

community to get involved. Listen¬ 
ers were challenged to help fill 
sandbags, prepare soup for the 
volunteers, even to babysit free-of-
charge for those who wanted to go 
sandbagging. 
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Disaster 

By Sunday morning, the 
potential crisis turned into an 
actual flood which was to be Fort 
Wayne’s worst in almost 70 years. 
Now other questions needed to be 
answered. 

What unique ministry could WBCL 
have during this crisis—an out¬ 
reach that no other station would 
have in Fort Wayne? 
This question was asked out of a 

desire to serve, not in hopes of 
being honored later or beating the 
competition. We all agreed that 
our task was to help unite the Body 
of Christ to meet the challenge of 
the crisis. 
Through Fort Wayne Bible 

College (the owner of WBCL and 
on whose campus the station is 
located), a command center was 

established. This was a designated 
collection point on campus for food, 
clothing, furniture and other items 
needed for both the flood victims 
and the thousands of volunteer 
workers who needed to be fed 
around the clock. Once the news 
was out, items poured in and 
loaded trucks left every half-hour 
for the Salvation Army in 
downtown Fort Wayne. 
Within three hours of the 

announcement about the collection 
point, 30 churches within a 60-mile 
radius of Fort Wayne called 
WBCL, asking to be designated as 
official “drop sites” for the 
collection of items that they would 
then deliver to Fort Wayne Bible 
College for transport to the 
Salvation Army. The list of “drop 
sites” was aired hourly so that 

President Reagan's visit encouraged 
workers who filled over a million 
sandbags and saved hundreds of homes 
and businesses in the Fort Wayne area 

WBCL listeners could participate 
in helping the flood victims. 
Frequent contact was made with 

the Salvation Army, with live 
reports and voice cuts of the 
captain informing listeners of the 
most urgent items. Tea bags and 
hot chocolate packets headed the 
list and were used to keep the 
sandbaggers warm, but as the 
flood waters became more 
destructive, evacuated citizens 
needed clothing and bedding. 
As the need for more sandbags 

grew, an announcement was aired 
for shovels so that FWBC students 
could participate in filling the 
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bags. Within one hour, dozens of 
shovels were delivered to WBCL— 
more shovels than could be used. 
People were getting involved in 
big and little ways as they became 
aware of the needs. 
Mid-Morning, WBL’s daily 

55-minute interview program 
gave listeners an inside look at the 
activity surrounding the flood and 
encouraged them to pray. FWBC 
students, some who had been out 
all night shoring up the dikes, 
shared freely the joy of ministry 
they felt as they worked alongside 
other city residents. This was an 
opportunity to translate their 
classroom knowledge of the 
Scriptures into practical life 
actions. 

Local pastors joined me on the 
air to share thoughts from the 
Bible about God’s help in time of 
trouble. We prayed together, 
inviting our listeners to join us as 
we brought to the Lord the needs of 
those who had lost every earthly 
possession, of those who were 
weary from hours of sandbagging, 

REEL TO REEL TAPE 
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On reels or hubs. 

CASSETTES, C-1 0-C-90 
With Agfa, TDK tape. 

LEADER & SPLICING TAPE 
EMPTY REELS & BOXES 
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Competitive! 
Shipped from Stock! 
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c^. 312/298-5300 
k 1233 Rand Rd. • Des Plaines, IL 60016 

and of those who needed hope in 
this difficult hour. 

How can a small staff of eight be 
best utilized when action is heavy, 
time at a premium, and ministry so 
vital? 
We determined that the 

ministry aspect should remain 
predominant. 
The news director was assigned 

to cover all of the mayor’s news 
conferences, President Reagan’s 
press conference and all vital 
updates fed continually from many 
city sources. 
We decided not to utilize 

valuable hours by assigning 
someone to do live reporting from 
the flood sites, but to concentrate 
on newscasts that included voice 
cuts from the various conferences 
and agencies. 
The office staff was inundated 

with phone calls. They answered 
questions as to what donated items 
were currently most crucial, what 
streets were now closed and a 
myriad of other questions which 
listeners needed to know. Others 
called with prayer requests or 
praise notes. The staff tried to stay 
cheerful and patient in answering 
questions and listening when 
people needed to talk. 
Announcers were assigned to 

keep the information flowing, but 
with integrity and certainty. No 
hearsay was to be reported, only 
thoroughly checked reports, using 
actual voice cuts as often as 
possible. An announcer can either 
give the listener a great degree of 
confidence or cause panic and fear, 
depending on his choice of words, 
phrasing and source of infor¬ 
mation. 
Various staff members were 

assigned special projects to inform 
Christian stations across the 
nation about the local situation. 
Calls came from several states and 
Canada requesting live reports on 
the Fort Wayne crisis. Several 
feeds were sent to International 
Media Service. The 700 Club sent a 
crew to tape a segment with myself 
and a member of the Fort Wayne 
Bible College faculty whose home 
had been devastated by the flood. 

Staff members rearranged their 
work schedules so that sleep could 

be gotten whenever possible. 
Flexibility and dedication were 
the two most prominent qualities 
that everyone needed and did 
display. 

What did we learn through our in¬ 
volvement in this crisis? 
We learned that denomina-

tionalism did not matter in time of 
crisis. The response of the entire 
Christian community was beau¬ 
tiful to behold. 
We learned that the support of 

each other within the WBCL staff 
was vital. Personal plans and 
schedules gave way to what was 
most beneficial for the whole 
Compliments, a cold coke, a pat on 
the back, prayer abounded as we 
kept each other going. 
We learned that Christian 

brothers and sisters around the 
world cared. (Phone calls from as 
far away as Africa and Japan 
expressed concern for our safety.) 
We learned that Christian radio 

can be vital and strategic in time of 
community crisis. 

Fort Wayne will be a long time 
in recovering. Thousands of 
sandbags are still visible in some 
areas; deep holes in the roads show 
where the heavy trucks took their 
toll; houses are still being repaired 
and repainted. 
We believe that because the 

dedicated body of believers that 
constitutes the WBCL listening 
audience got involved, the 
community saw Christ’s love in 
action. We hope that this love 
lessened the emotional scars of the 
flood victims and gave renewed 
strength more quickly to those 
volunteers who spent countless 
hours on the river banks. 
We pray that a flood crisis will 

never again face WBCL, but if it 
should, we will accept the 
challenge and serve the 
community as God leads. «õb 

Char Binkley, assistant 
manger of WBCL/Fort 
Wayne, hosts several 
of the stations regular 
feature programs. 
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_ fill your speaker systems with crystal-clear sound 
from any pulpit or chancel. From a series of six • 
rugged, high-quality microphones. 
Our sound equipment won’t upset the budget 

either. They’re dependable and affordable 
communications solutions— engineered to deliver 
the words and music with professional sound 

’ fidelity. 
Our model RX-31C is a perfect eight channel by 

one channel tabletop or equipment-rack mounting 
mixer that is compact and loaded with practical and 
useful features. It contains complete tone controls. 

You know the importance and urgency of the 
messages you take to your congregation—how 
critical it becomes to reach every ear that’s 
listening. For your words, and often the music that 
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series of very flexible, powerful amplifiers that can 

power for microphones, a heavy-duty power 
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curious fingers off other settings, the RX-31C has 
an optional and attractive protective cover. Of" 
course, you can record from the RX-31C to any tape 
recorder like a cassette or even a reel-to-reel 
machine. 
Add to our mixer our matched and modular 

amplifier systems called the 900 Series. There are 
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and amplifiers with our microphones for a 
total system. 
An electronics control center from TOA Electronics 

is easy to install too. Just plug in the microphones 
(or a tape recorder and tuner) and connect it to 
your speakers. With a little assistance from us or 
one of our professional sound installers, next sermon 
you can be communicating more effectively. 
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NEVER BEFORE HAS 
THIS VITAL 

COMPONENT BEEN SO 
SUCCESSFULLY 

INTEGRATED INTO A 
1” VIDEO RECORDER. 



THE BVH-2000. 
SONY SONY 

The BVH-2000 (shown with Type-lll control panel). 

nance is by lessening the need for it. the 
Sony BVH-2000 has been designed to be 
virtually maintenance-free down to the 

The BVH-2000 also gives you far greater latitude in setting 
up your entire recording system. Various remote-control con¬ 

nectors enable sou to 

J u u 
c U|J üULJUl 0

To simplify threading, guide 
posts automatically 

move away from drum, and 
audio head cover opens. 

The BVH-2000 removes much 
of the mystery from maintenance, 

too. It literally tells you about 
malfunctions—usually well before you'd 
notice them yourself—through a 
microprocessor-governed self-diagnos¬ 
tic system. 

The system includes various alarm 
functions and numerous checks to 
confirm that 
everything is 
working proper¬ 
ly. Most defects 
can be easily 
found allowing 
for far less com¬ 
plicated main¬ 
tenance and 
repairs, and re¬ 
ducing down¬ 

time considerably. 
And because 

the best way 
to simplify mainte-

SONY INTRODUCES A ¡"VIDEO 
RECORDER TAILORED TO 
Illi Pl 01'1 I \\ IIO I SI II 

-permits the entrance and exit 
guide posts to move about 10mm 
away from the drum during 

S threading. The result is the eas¬ 
iest threading system ever in 
a 1" video recorder. 

F THE MOST ARTICULATE 
VTR EVER BUILT. 

Because Sony probably has 
more experience selling and 
servicing 1" VTR’s than anyone 
else, were in an unequaled posi¬ 
tion to understand the w ishes of 1 
video users. 

And now, Sony announces wish ful¬ 
fillment for the broadcast industry: 
the new BVH-2000 I" video recorder. 

WHY • BVH-2000" WILL 
MEAN Dll 1 I RENI THINGS IO 

DIFFERENT PEOPLE. 
In broadcast recording, there is no 

such thing as one typical situation. 
That's w hv there's no one single 

BVH-2000. 
The BVH-2000 actually allows you 

to “design" the VTR you need for your 
own particular applications and budget. 

You can choose among three differ¬ 
ent control panels—ranging from a 
basic model to one with virtually every 
possible feature and function. 

And the tape transport system, sig¬ 
nal system, and control section can 
either be combined into a single unit, or 
separated easily and installed in a 19" rack 
or console. 

Plug-in time base corrector (optional). 

interface your system 
in a variety of ways 
for studio, mobile, and 
editing configurations. 
Direct interface 
with U-matic" and 
Betacam is possible, 
too. The BVH-2000 

also has an optional plug-in time base corrector. 
What's more, the BVH-2000's lighter weight and smaller size 

(almost 50% less than its predecessor) make it as ideal on the 
road as it is in the studio. 

And because of the ever-increasing number of applications 
requiring longer program times, the BHV-2000 provides up to 2 
hours of tape time. 

A VTR THAT LEADS THE SIMPLE LIFE. 
In the BVH-2000. unlike most other VTR's, microprocessors 

last detail. For example, only brushless DC motors are used, and 
all incandescent lamps have been replaced with high-bright-
ness LED’s. 

Other welcome advances include a greatly expanded dy¬ 
namic tracking range (from reverse at normal speed to for-

Display board for seif-diagnostics and 
other data-processing functions. 

ward at 3 times nor¬ 
mal); programmed 
play (allow ing you to 
vary playback speed 
across a range 
of ±20% of normal 
speed); and video 
and audio confidence. 

Remarkably. 
these are only some 

of the Sony BVH-2000's innovations. All of them add up to form 
the answer to virtually every need ever expressed by the users 

are used to their full advantage. All data nec¬ 
essary for servo control are channeled into 
a central processing unit, making the 
operators control over all systems and 
functions simpler and more precise. 

Life is made simpler yet by the fact that 
every necessary function control, metering 
facility, and electronic module is accessible 
from the front. 

Even the way the tape moves through the 
recorder has been simplified. One innova¬ 
tion—an extremely precise servo mechanism Front access io all electronic circuits and modules 

of 1" video. 
To find out how it can answer 

yours, write Sony Broadcast. 9 West 
57th St.. New York. NY 10019. Or 

call us in New York/New Jersey at 
(201 ) 368-5085; in Chicago at (312) 860-
7800; in Los Angeles at (213) 537-4300; in 
Atlanta at (404) 451-7671; or in Dallas 
at (214) 659-3600. 

SONY 
Broadcast 

Sony and U-matic are registered trademarks and Betacam is a trademark if Sony Corp. © 1982 Sony Corp, of America. 9 W. 57th St . New York. N.Y. 10019. 



Applicants for 
low-power TV sites 
should understand 

some of the 
basic engineering 

trade-offs 

Which 

L
OW-POWER television 
has captured the imagin-
ation of broadcast 
enthusiasts by combining 
a low initial cost with 
virtually unlimited 
opportunities for the 

production and broadcast of new 
and innovative types of 
programming. Quite often, the 
creative persons who are attracted 
by the promise of low-power 
television lack technical 
knowledge to activate their ideas. 
The temporary freeze imposed 

on new low-power applications in 
April 1981 is still effective, but it is 
indeed temporary, and the Federal 
Communications Commission is 
under increasing pressure to lift 
the freeze order. For those con¬ 
sidering entering the low-power 
arena, it is not too late to examine 
some of the technical concerns 
necessary to complete an FCC 
application for a low-power 
television station. 

Frequency Study 
The first step in planning such a 

facility is a mandatory engi¬ 
neering frequency study. This 
study determines which television 
frequencies have no critically 
spaced stations, assignments, or 
authorizations likely to receive 
interference from the proposed 
facilities. Any channel determined 
not to be critical with respect to 
these criteria is thus available for 
filing. The nature and complexity 
of the frequency study often 
dictates retention of a consulting 
engineer to determine the 
available television frequencies. 

Right? 
by Dr. Thomas C. Durfey and 
An alternative method involves 

submitting the latitude/longitude 
coordinates of the proposed 
community to be served to a 
computer search service. 
“Dataworld” in Washington, D.C., 
is one such agency. Once the 
available frequencies have been 
located, many interrelated factors 
complicate selection of a single 
frequency. 
For example, should an 

engineering study demonstrate 
that an acceptable vacant channel 
exists on both the UHF and VHF 
bands, the applicant immediately 
faces a crucial choice. Since the 
FCC allows translator facilities on 
either frequency band, the 
engineer and applicant must 
jointly determine which frequency 

....... " 

.is:::: ........ 
. .

Site Is 

Russell J. Krausfeldt 
band will best fit the applicant’s 
overall objectives. 
Generally, VHF channels 

require less powerful transmitters 
and larger, more expensive 
transmitting antennas than those 
required by UHF stations. 
However, since VHF channels are 
limited to 100 watts of power (as 
compared with 1,000 watts 
allowable on UHF channels), the 
signal of a VHF low-power station 
will not ordinarily propagate as 
well as the signal of a UHF station 
because it is more susceptible to 
man-made interference. 
On the other hand, a 1,000-watt 

UHF transmitter can cost up to 
three times as much as a 100-watt 
VHF unit. In addition, the low-
power applicant electing to serve a 
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VHF-dominated market with a 
UHF station may face strong 
resistance based upon a traditional 
acceptance of the VHF service 
only. 

Tower Facilities 
An equally important task 

confronting the potential low-
power applicant is the selection of 
broadcast-tower facilities. While 
the applicant’s first impulse may 
be to construct a new tower 
specifically for the mounting of the 
new transmitting antenna, such 
policy has several drawbacks. 
Of particular concern to new 

low-power applicants is the need to 
include extensive data relating the 
cost, location, and physical 
dimensions of the proposed 
construction. In addition, the 
entire proposal may be subject to 
indefinite delays as the mandatory 
“environmental impact statement” 
is studied by the governmental 
agencies. 
The use of existing tower 

facilities through rental agree¬ 
ments is thus usually preferable. 
Existing tower facilities are 
abundant in most areas of the 
country with rental possibilities 
and costs based upon the height of 
the proposed antenna and the 
demand for these facilities. Agree¬ 
ments for the rental of existing 
tower facilities are especially 
suitable for UHF low-power 
stations owing to the moderate 
tower space, height requirements, 
and compact size of UHF 
broadcast antennas. 

Broadcast Antenna 
The critical companion to the 

broadcast tower is the broadcast 
antenna. Properly selected, an 
antenna can increase the primary 
coverage area of the low-power 
station while simultaneously 
including or excluding other areas 
from possible reception. This is 
made possible owing to a lack of 
effective radiated power (ERP) 
restrictions on low-power stations. 
Thus, while a UHF low-power 

station may use a transmitter of 
1,000 watts or less, a high-gain 
directional antenna mounted at an 
advantageous HAAT (Height 
Above Average Terrain) could 

raise the ERP of the station to 
25,000 watts or above. The only 
practical limits are the installa¬ 
tion’s cost. 
Equally important in the 

selection of a broadcast antenna is 
the height at which the antenna 
will be mounted on the tower. Con¬ 
sideration must be given the 
electrical loss characteristics of 
the transmission line used to 
connect the antenna array to the 
transmitter. This is one area in 
which the trade-offs relating to 
different components must be 
carefully weighed. Signal strength 
gets lost in the transmission line or 
cable used to connect the 
transmitter to the antenna. Some 
of this signal loss can be reduced by 
keeping the transmitter-to-
antenna distance short or by using 
a more expensive, longer cable 
type with a good efficiency factor 
(low loss of signal per unit length). 
As an example, if an applicant 

were to select an antenna with a 

As with any system, 
there is a point 
of diminishing returns, 
where the expense 
of more sophisticated 
equipment buys only 
a negligible increase 

power gain of 21.3, using a 
transmission line with a length 
efficiency factor of .40 (to reach a 
height of 600 feet), and a 
transmitter of 1,000 watts, the 
effective radiated power would 
equal transmission line length 
efficiency X antenna power gain X 
transmitter output or ERP = .40 X 
1.00 (8,250 watts, about average in 
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YOUR ONLY 
ALTERNATIVE . . . 

. .. to time-wasting searches for names, addresses, numbers and 
other crucial information. That producer. That program. That 
product or service. That station manager . .. what was his name? 

At last! The 1982-83 edition of the Direc¬ 
tory of Religious Broadcasting! The book 
that will save you hours of unproductive 
time every month. Imagine having at 
your fingertips information on virtually 
every station, every program, every pro¬ 
ducer, every company in religious 
broadcasting! 
Here's what your get in the all-new edi¬ 
tion from NRB: 

• 468 8V2"X11" data-packed pages 
• Twenty-five individual sections for 

easy reference 
• New easy-to-read format 
• Master address index for products 
and services 

• Index of programs by title 
• Index of stations by call letters 
• Complete section on cable TV 
• Group ownerships by nameof owner 

Send me my copy of the new 1982-83 Directory! 

Number copies ordered _ X $39 = $_ 

Number to be shipped 1st class _ X $4 = $_ 

Check enclosed for total $_ 

ÑAME 

COMPANY 

ADDRESS 

CITY, STATE, ZIP 

LOOK AT THESE 
SAMPLE ENTRIES: 

RADIO TV STATIONS 

Smyrna 
WYNX 1550 AM* 
2460 Atlanta St S E.Smyrna 30080 
404 436-6171 

MARKET Atlanta 
OWNER Jonquil Broadcasting Co 

1966 
PRES L N Polk 
GEN MGR L N Polk 
SALES MGR Richard Hemphill 
CHIEE ENG Steve Westbrook 
CLASS Commercial 10 kw D. 500 w N 

paid prgrms 
REP Savalli & Schutz Inc 
NETWORK Georgia News 

FORMAT religious fulltime 

Fontana 
KTBN-TV* Channel 40 
2442 Michelle. Tustin 92680 
714 -832 2950 

MARKET Ix» Angeles 
OWNER Trinity Bcstg Network 
PRES Paul F Crouch 
GEN MGR: Bernard B Ridings 
CHIEF ENG David Hall 
CLASS: Non commercial 
NETWORK TBN 

FORMAT religious 164 hrs 

PRODUCERS SERVICES 

Calvary Church* 
5301 Sardis Rd 
Charlotte. NC 28212 
704-366-6560 

Dr Ross S Rhoads, minister 
Chet Barnett, prog prod 

“The Voice of Calvary” 
30 min weekly 
preaching 
music 
audience: gen Christian 

non-Christian 
paid time 

“Something To Think About” 
15 min daily 
talk 
music 
audience: gen Christian 
paid time 

EFT Management Systems. Inc* 
Electronic funds trans system 

Electromedia. Ini-
Technical video services 

Family Enterprises. Inc 
Computer facility, tape 
duplication 

Films for the Humanities, Inc-
Audio visual software, pro¬ 
duction music and sound effects 

Gospel Graphics. Inc* 
Program distributor, print and 
distribute tracts, record and dup¬ 
licate audio cassette tapes, aid other 
ministries in preparing God’s Word 
for distribution 

Edited bv Ben Armstrong 
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■ TV Stations 
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■ Group Ownerships 
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■ Booking Agencies 
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this case). If the same applicant 
were to halve the antenna height, 
substitute a more expensive trans¬ 
mission line with a length 
efficiency factor of .75 (to reach a 
height of 300 feet, a very good line 
indeed), select a less-expensive 
antenna with a power gain of only 
13.0, and retain the same 1,000-
watt transmitter, the ERP would 
equal .75 X 12.0 X 1.00 or 9.000 
watts (a similar, although slightly 
better, figure). 
While halving the antenna 

height would have some impact on 
the coverage area not indicated by 
the ERP, this example demon¬ 
strates the trade-offs involved in 
the selection of a transmission 
system. In the case of these 
examples, the cost of the length of 
gas-filled line necessary to achieve 
the line efficiency cited in the 
second case may prove to be twice 
the saving from the substitution of 
a cheaper antenna. As with any 
system, there is a point of 
diminishing returns where the 
expense of a more sophisticated 
antenna or transmission line buys 
only a negligible increase in the 
anticipated coverage area. 

Ideally, the most advantageous 
tower location for a low-power 
UHF transmitting antenna is atop 
a tall building that has been built 
on a mountain or overlook directly 
above the community to be served. 
This ideal situation is improved if a 
high-gain antenna is used and is 
connected to a transmitter located 
but a few feet away, inside the top 
floor of the building. 
Such prime locations are not 

always available. Instances may 
occur in which the tower location 
and antenna height must be 
compromised in order to avoid 
possible interference from a short¬ 
spaced co-channel or adjacent 
channel station. Costs and relative 
advantages need to be studied 
carefully before making final 
decisions in this critical area. 

Basic Understanding Needed 
The possibilities of low-power 

television are exciting indeed. 
Hundreds of religious broad¬ 
casters with low-power applica¬ 
tions are already on file with the 
FCC in Washington. Undoubtedly 

hundreds more have felt unwilling 
or underqualified to venture into 
this new medium. 

It can safely be concluded that 
while the actual preparation of the 
low-power application is best 
reserved for the professional 
consulting engineer, the principles 
and approaches used to prepare 
the low-power proposal can and 
should be understood by the 
willing applicant. *82 

Dr. Thomas C. Durfey is chairman of the 
Dept, of Communication Arts at Oral Roberts 
University Mr. Russell J. Krausfeldt is a 
communications major at the university. 

Video tape-to-film transfers via Laserchrome. 

Large studio facilities. 

Film-to-tape transfers, negative or positive. 

Computerized video tape editing. 

Motion picture animation and special effects. 

Motion picture release printing. 

Mobile video units. 

Motion picture processing, work prints 
and answer prints. 

Video tape duplication, all formats. 

Distribution with computer assisted 
dispatching and tracing. 

producers 
color 

service, inc. 

VIDEO DIVISION 
24242 NORTHWESTERN HIGHWAY SOUTHFIELD. MICHIGAN 48075 (313) 352-5353 

MOTION PICTURE LABORATORY 
2921 E. GRAND BOULEVARD DETROIT. MICHIGAN 48202 (313) 874-1 112 

HELICAL DUPLICATION SERVICES 
16210 MEYERS ROAD DETROIT. MICHIGAN 48235 (313)345-4868 
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A creative approach for 
noncommercial stations to 
meet the ever-present need 

for financial support 

for 

HE SHARATHON con¬ 
cept was born out of the 
conviction that in order for 
people to give, they need to 
know why. A simple, 
straightforward decla¬ 
ration of needs is the most 

effective route to having those 
needs fulfilled. 
We first had the inspiration to 

start our Sharathons at North¬ 
western College Radio in 1966. We 
analyzed that 1) our needs had to 
be declared, 2) people should be 
invited to participate, and 3) the 
reward for giving was the 
continuous availability of 
Christian radio in the home. 
We adopted the slogan, “We 

want to be there when we are 
needed.” But in order to make this 
slogan a reality, without 
commercials, someone had to pay 
the bills. 
We found that setting aside 

three days for fund-raising was the 
most efficient approach, although 
some successful Sharathons have 
gone two days and others as long as 
five. 

In relating our heart’s desire to 
listeners, we emphasize three 
points: 1) how we used their con¬ 
tributions last year, 2) why we 
need their support this year, and 3) 
what we plan to do with their 
money in the future. 

Secrets of Listener Appeal 
A oneness of sound is critically 

important. Every person at the 

microphone must be going in the 
same direction. The secret is 
organized voices and continuity 
with no lengthy interruptions of 
unrelated material. 
We break at the top of the hour 

for the news but preempt all other 
programs on the schedule. This is 
necessary because if you carry one 
program, listeners will wonder 
why you are not carrying their 
favorite one too. 
According to the time of day, a 

mood should be set to encourage 
individuals to become a part of 
your family. For example, the 
morning sessions should have a 
bright sound of “get-going” while 
toward the late hours of the 
evening a settled tone of quiet 
invitation should predominate 
the format. 

Since people respond to people, 
they must be acquainted with the 
voice of the leading person, whom 
we call the anchorperson. 
The accent is on good 

inspirational music. People report 
to us that they feel the Sharathons 
are a highlight of their year 
because they hear more music in 
one day than they do normally in 
one month. 

In the past 15 years I have 
participated in 141 Sharathons. I 
have discovered that people 
respond best to marching band 
music, up-tempo inspirational 
music and old hymns played and 
sung well. 
The first day of a Sharathon is 

Get- Acquainted Day. Many 
listeners, of course, will have 
already heard of the three-day 
Sharathon from their station 
manager, who has invited them to 
make their pre-Sharathon pledge, 
which many do. One station I know 
of has nearly half its goal fulfilled 
before they start. 
The second day is called Church 

Appreciation Day. On this day we 
salute the pastor and staff of local 
churches. Listeners are invited to 
call in and share with us any 
special events or revivals in their 
church. 
They give the name of their 

pastor and church so we can 
recognize them on the air. In the 
“Thanks Drive” of Family Life 
Radio in Michigan over 300 
pastors were recognized by the 
listeners. 
During the course of the 

broadcast day, we set time aside 
for pastors and pastors’ wives only. 
The entire approach is one of 
positive encouragement to the 
church. 
The final day is Family Day. 

On this day, of course, we 
underscore togetherness. Many 
people call in to present a gift or 
pledge in honor of children or 
parents or grandchildren. 

All throughout the three days, 
without pre-announcement, we 
present 15 minutes or half-hour 
segments dedicated to nurses, 
mothers, policemen, janitors, 
teachers and others. During this 

32 religious broadcasting june 1982 



One Network's Experience 
Sharathon ’81 concluded 

another season in the Upper 
Midwest with 15.783 listeners 
pledging over 1.6 million dollars 
in faith promises. It is through 
the Fall Sharathons that the 
stations of the Northwestern 
College Radio Network raise 
approximately 75% of the budget 
for the upcoming year. Income 
from broadcasters on a cost-of-
service basis covers the other 
25%. 
The Network, headquartered 

in Roseville, Minnesota, has been 
raising the budget by this 
approach for more than ten years. 
The initial idea began in June 
1967 with a Tower Power Project 
of $50,000 for KTIS. At first only 
the local programming was 
preempted, but by the fourth and 
final day there was not time to do 

anything except praise the Lord, 
verbally and musically, over the 
air. By 7:00 pm, Thursday, June 
29, the pledges had gone over the 
top with $51,734. 
Today the Sharathons are 3-

day packages of live radio with all 
regular programming sus¬ 
pended. Pledges come in by mail 
and phone and each one is 
reported on the air. No names are 
given, just the amount and 
general address. The average gift 
comes to $10 per month. 
The Northwestern College 

Radio Network and its listeners 
have discovered that raising the 
budget can be a time of great joy 
and praise. The Network is 
owned and operated by 
Northwestern College in 
Roseville, Minnesota. 

—Dave Kersey 

time, we discuss related material, 
such as a poem or essay. None of 
these are long discussions, always 
keeping in mind the predominant 
invitation to participate by giving. 
A verse for the day is always 

accented. The Sharathon Prayer 
Room is always open and listeners 
are invited to call in their prayer 
requests. Teams of workers meet 
to talk to the Lord about these 
prayer requests every hour on the 
hour. 
Intermediate targets are 

announced and, depending on the 
goal of the Sharathon, a devotional 
chat may follow each announce¬ 
ment. For example, following 
every $1,000, we play Otis 
Skilling’s “We Thank You,” and at 
$5,000, the Doxology. The 
devotional talk, usually not more 
than two minutes, is either live or 
taped in advance by a pastor or 
Christian leader. 

Guest Participants 
On Church Appreciation Day we 

invite pastors and leaders of 
various Christian organizations to 
join us for a half-hour segment. 
During this time, they do the 
reporting. (There are two people at 
the microphone at all times—the 
anchorperson, who leads the way 
and controls the pace of the music, 
and the reporter, who gives the 
report of money coming in, 
including any special remarks or 
comments that people have made.) 
At WNWC/Madison (Wiscon¬ 

sin), station manager Carl Ramsey 
had a different pastor or Christian 
leader every hour from 8:00 am 
until 6:00 pm. It was one of our 
most successful Sharathons. 
Personal interviews must not be 

lengthy. The anchorperson should 
identify the guest reporter and his 
calling, salute him for coming and 
then put him to work giving the 
reports. A long detour talking 
about the reporter’s work or 
specialties only leads listeners off 
the track, detracting from the 
Sharathon’s main purpose. 
An organized schedule of 

participants will maximize voice 
efficiency. I have found over the 
years that one hour is long enough 
for one anchorperson. He may need 
only a half-hour rest, but the 

change gives him relief and also 
brings in others to let the listening 
audience know that there are a lot 
of folks on the team. 
Broadcasters are invited in 

advance to call in. These are not 
promos for their programs, but 
short one-and-a-half to two-minute 
invitations to people to help 
support the station. It makes the 
broadcasters a part of what is 
going on as well as making 
listeners aware of their concern 
and interest for the success of the 
Sharathon. 
Testimonies from listeners, not 

more than one minute, are also 
secured in advance. Sometimes 
testimonies are given live right on 
the spot. For example, a woman in 
Minneapolis called in wanting to 
be saved. The telephone operator 
led her to Christ, and a few 
minutes later we followed through 
with her testimony. 
The telephone operators are very 

key people, hence they must be 
well-informed and have pleasant 
voices. Most are invited to come for 
a three-hour shift. If the phones are 
ringing, most are willing to stay 
right on, but if we permit them to 
stay longer, they become weary, 
either for lack of calls or too many. 

The caller reports his pledge and 
is invited to make any comments 
about the station, the program¬ 
ming or his favorite program. A 
few people who call in will ask 
heart-searching questions about 
the “whys” and “wherefores” of 
money. Others will want to have 
their say about programming, i.e, 
programs they would like to have 
put on or taken off. Such calls 
should be referred by the 
telephone operator to the station 
manager, who will call the person 
back at his first convenience. 

Motivating Listeners to Give 
Sharathons are not begging but 

inviting. Programmed to the 
interest of the listener, they must 
generate continuous excitement 
and enthusiasm. Every gift is 
important, whether it is ten cents 
from a boy or a girl or a thousand 
dollars from a businessman. The 
anchorperson at the microphone 
must demonstrate unflagging 
optimism at all times. 
A Sharathon is not an auction 

sale nor a hard sell, but simply an 
invitation to share in something 
that will benefit everyone. 

Religious broadcasting is a kind 
of “spiritual invasion” that can 
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penetrate any household, reaching 
people of any age. When people 
become aware of this, they realize 
how important it is to make sure it 
is there when they need it. 
Various approaches to giving 

which the anchorperson might 
suggest include “family together¬ 
ness giving”—setting aside a 
dollar per week out of the grocery 
budget to help supply spiritual 
food—or underwriting one full day 
of broadcasting in honor of a 
birthday or anniversary or as a 
memorial gift. Such a gift is 
recognized on the air on the day 
that is underwritten, naming the 
benefactor and the individual 
being honored. 
Asking people to compare what 

they give elsewhere in relation to 
their everyday needs is another 
good approach. Most people spend 
five dollars per month, for 

instance, just to have their garbage 
hauled away. How much is spent 
on coffee breaks? What about the 
newspaper? How about the 
magazines coming into the house? 
We believe that all of this is good, 
but we encourage people to do as 
much for their Christian radio 
station. 

If possible, listeners should be 
invited to visit the studios for an 
open house so that they can see 
what we look like and what we do. 
A fringe benefit is that such 
visitors (as well as other listeners) 
usually keep the Sharathon 
workers well supplied with food. 
An appreciation gift is always 

recommended, such as a calendar 
or a book that will be of spiritual 
guidance. The most effective 
appreciation gifts are books or 
booklets identifying the person on 
the microphone. 

As a Sharathon progresses, the 
excitement builds and builds. One 
young man in Iowa told me that he 
gets up at 6:00 am and stays right 
on through the day and evening. 
He is only sorry that the Sharathon 
has to wind up at midnight. 
Many listeners report that once 

they get into the flow of 
excitement, they don’t want to 
leave their radios, so enveloped are 
they in the spirit of prayer and 
giving for a total success. seê 

Mel Johnson of Young 
World Radio ¡Roseville. 
Minnesota) conducts a 
nationwide ministry to 
youth He is speaker on 
the daily Tips for Teens 
and Action Four 

Name 

Address 

State 

Type of ministry Size of mailing list 

For Ymr Thanks Giving Program 

your supporters with Bibles and reference 
books that will strengthen their faith and 
their desire to support your ministry. 

For information on how THANKS 
GIVING can work for your ministry return 
the attached coupon or call 800/251-4000. 

Return this coupon to Royal Publishers, Ministry Services 
Dept - a division of Thomas Nelson. PO Box 141000. 
Nashville. TN 37214-1000 

I’d like 
to learn 
more 

about Royal’s 
THANKS 
GIVING 
program. 

Phone 

Zip 

There are people who give sacrificiany 
to your ministry —who take to heart God’s 
promise that bread cast upon the waters will 
return. How can you show your appreciation? 

You also know there are others whose 
spiritual lives would deepen as they shared 
their financial resources. How can you en¬ 
courage them? 

At Royal, we’ve developed a program 
that combines scriptural principals with 
sound fund-raising strategy. We call it: 
THANKS GIVING. 

THANKS GIVING allows you to thank 
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Why are the 
smartest managers 
subscribing to the 
Religious Radio Analysis? 

Tom Wallace, G. M. 
KFIA/Carmichael, CA 
“Gaining more income from ad¬ 
vertising sales is our number 
one priority. The Religious Radio 
Analysis will give my salesforce 
the competitive data we’ve 
needed. The special report on 
my market will give me valuable 
economic data and comparisons 
with other stations in this 

Robert Straton, V. P. 
Walter F. Bennett Adv. 
"Now my agency can pinpoint 
which commercial stations have 
the demographics for specific 
programs and products. The 
Religious Radio Analysis shows 
where the religious consumer 
can be reached most 
effectively." 

market. It’s a terrific manage¬ 
ment tool." 

Program producers, media 
buyers, agencies, networks, 
researchers, financial execu¬ 
tives are subscribing. 
Sign up now - be eligible for 
the next exclusive NRB 
Religious Radio Analysis. 

David Reeder, G. M. 
WCTN/Potomac, MD 
”1 appreciate what NRB is doing 
to make Arbitron data available 
to Christian stations. Maintain¬ 
ing a viable commercial opera¬ 
tion is very important to me and 
the twice yearly reports will 
show me how well I'm meeting 
my goals." 

Bob Ball, V. P. 
Inspirational Broad¬ 
casting Corp. 

"The Religious Radio Analysis 
is the most innovative, helpful 
source of information I've come 
across. It gives me priceless 
audience and market data at 
a fraction of the cost for 
Arbitron. This NRB service 
furnishes expertise at a price 
religious stations can afford!" 

Dick Bott, President 
Bott Broadcasting Co. 
"Christian broadcasting is a 
serious business and it requires 
reliable data. The Religious 
Radio Analysis is prepared by 
one of the most respected firms 
in broadcasting, the Radio 
Information Center. This new 
service will help our stations 
attain excellence, in both 
programming and sales." 

Yes! Tell me more about Spring 1982 
Religious Radio Analysis. 

Name-

Organization -

Address-

City/State / Zip-

Telephone -

□ NRB member □ Non-member 

SEND TO NRB / MORRISTOWN, NJ 07960 
or call NRB Marketing Services - 201 /575-4000 

Send information about: 
□ Nationwide Analysis 

Includes all Arbitron-measured markets in U. S. 
Stations listed by metropolitan market, giving each station's 
average audience and share of audience. Markets ranked 
by amount of listening to religious stations. Data on 
top 100 religious stations, based on audience share. 

□ Custom Analysis (individual markets) 
{Available only as a supplement to National Analysis) 

Profile of the market by age groups. Profile of 
audiences for each religious station in market. Pattern of 
religious station listening by weekdays, day-part, Saturday, 
Sunday. Average quarter hour audiences, cumulative audiences 
per week. Financial and economic trends. 



Christian With one of the world's 
most advanced 

Broadcasting, 
in Canada 

communications systems, 
Canada offers unusual 

opportunities to the church 

by Ian J. Stanley 

W
HILE Canada is a 
vast country, its pop¬ 
ulation totals only 24 
million. Most of its 
people are located 
along its border with 
the United States. Be¬ 

cause Canada’s population is only 
one-tenth that of the U nited States, 
tariffs and regulations have been 
necessary to protect manufac¬ 
turing and telecommunications, 
including radio and television. 
The enormous size has forced 

Canada to develop railway, 
waterway and highway systems 
and a communications network to 
secure its existence as a unified 
nation. These factors are major 
reasons why Canada has become 
one of the world leaders in the 
technical development of 
communications systems. 
Today, with more than 800 

satellites hovering over the earth’s 
equator, of which Canada has four 
domestic and three international 
satellites, regulations governing 
their use have become crucial to 
Canada’s survival in television 
distribution. 

Religious Broadcasting 
In the early days of radio a 

handful of Christians pioneered 
Christian broadcasting in Canada. 
At that time, secular radio stations 
welcomed and promoted these 
“live” Christian broadcasts. As 
broadcasting developed across 

and represented evangelical 
minorities. Any thought of 
organizing themselves into an 
association may have been 
considered, but nothing material¬ 
ized, either due to a lack in 
numbers, a shortage of financial 
backing, or a weakness in 
leadership. 
Without such association, the 

evangelical broadcasters had no 
voice within government circles. 
Because free transmission time 
was being made available to them 
the thought of establishing 
Christian broadcast stations did 
not receive a high priority. 
Whatever the reasons that 
hindered this important 
development, the passing of the 
1968 Broadcast Act made it 
virtually impossible for such 
stations to receive a license and 
approval. Religious broadcasting 
was interpreted to be narrow and 
sectarian in its appeal and 
therefore unacceptable within the 
terms of “balanced” program¬ 
ming. 
The mainline churches of 

Canada with their swing to liberal 
theology and religious humanism 
formed an Inter-Church Com¬ 
munications Committee (ICC). 
This became an influential 
lobbying force with the Canadian 
Radio-Television and Telecom¬ 
munications Commission (CRTC) 
which had been established by the 
1968 Act. The ICC maintained sus-

Canada, especially after World 
War II, the federal government 
established guidelines to control 
transmission quality and the 
number of stations licensed to 
broadcast. 
During this crucial period of 

development the traditional 
denominations including the 
United Presbyterian and 
Anglican churches, together with 
the Roman Catholic Church, 
approached the Canadian 
government, requesting that the 
church be given free broadcast 
time on the basis that news and 
religion were within the public 
domain. 

Christians who were already in 
broadcasting were few in number 
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tained broadcast time for religious 
programming being developed 
within its own groups, but 
sustained time was not available to 
the small independent and 
evangelical denominational 
groups. 
With the tremendous growth in 

evangelical radio and TV broad¬ 
casting in the United States 
during the past ten to fifteen years, 
Canadian evangelicals have 
become more aggressive in the use 
of the broadcast media. However, 
because there are no Christian 
broadcast stations, evangelicals 
are at the mercy of station owners 
when it comes to time availability 
and purchasing. 

It is not possible to purchase 
time on stations owned by the 
Canadian Broadcasting Corpor¬ 
ation (CBC). Independent radio 
stations, CBC-TV affiliate stations 
and stations affiliated with the 
CTV network, global network and 
cable systems are available for 
religious programming. 
As evangelicals began offering 

to purchase broadcast time at 
going rates, station owners became 
more reluctant to make free time 
available to mainline denomina¬ 
tions. This turn of events virtually 
eliminated all such free 
broadcasts, and mainline 
denominations have now taken a 
back seat in terms of Christian 
programming. However, they are 
still insisting through the ICC that 
the Canadian government hold 
public hearings which hopefully 
would result in the blocking of 
purchased air time for religious 
programming and would reinstate 
sustained air time across the 
country. 
This is unlikely, as evangelical 

broadcasting, especially on 
television, has been greatly 
strengthened by Canada’s pioneer, 
David Mainse, who broadcasts 
daily across Canada with his 90-
minute morning program, 100 
Huntley Street. Canadian 
organizations such as World 
Vision of Canada, Youth for 
Christ, Youth With A Mission, The 
Peoples Church (Toronto), and 
many others are broadcasting 
regularly throughout the year in 
most major TV market areas. 

Added to this is American 
Christian TV programming now 
being beamed into Canada—which 
can be received in 80 percent of 
Canadian homes with TV, together 
with the scores of American 
Christian radio broadcasts aired in 
Canada. 

Spiritual State of Canada 
Overall church membership in 

Canada during the past decade 
declined. General church 
attendance declined from 65 
percent of the population in 1965, 
to 41 percent in 1975 and 35 
percent in 1978. this decline is 
reflected in all major church 
groups except evangelicals. From 
1971 to 1977, evangelicals grew a 
phenomenal 44 percent in 

The Broadcast Act is 
currently under review 

by the Canadian 
Parliament. The 

Canadian Association 
of Christian 

Broadcasters has 
presented a brief 

in favor of 
deregulation of 
the industry 

membership. They now represent 
10 • percent of total church 
membership, up from 6.8 percent. 
Evangelical churches have led 

in increases in per capita 
contributions, 238 percent for the 
1971-77 period, compared with an 
average Protestant per capita 
increase of 158 percent for the 
same period. 

Broadcasters Organize 
The Canadian Association of 

Christian Broadcasters (CACB) 
was formed seven years ago as an 
arm within the Evangelical 
Fellowship of Canada. After a 
shaky beginning the CACB has 
grown rapidly, with over 100 
members. Approximately 50 

percent of all active broadcasters 
are represented. 
The association retains a 

fraternal relationship with the 
Evangelical Fellowship of Canada 
and is now recognized by the 
government of Canada and the 
CRTC. It is becoming a powerful 
voice for evangelicals, as it truly 
represents the church active in 
religious broadcasting. 
Christians in Canada are 

traditionally conservative in 
nature and outreach. Their 
attitude to the “electronic church” 
phenomenon of the past ten years 
has split their ranks. Those that 
are being helped through teaching 
and ministry and those that are 
being won to Christ are generally 
in favor of Christian television, 
while those who believe that the 
local church is the best way for the 
Christian to hear God’s Word are 
not so favorable. 
Because of the conservatism of 

Christians, members are reluctant 
to share personal needs and 
problems with their pastor. One 
organization in Toronto, The 
Christian Clinic, reports that of the 
25,000 telephone calls it has 
received in the last five years, 70 
percent have been from professing 
Christians sharing deep spiritual 
problems. 
Many of those who are opposed to 

the electronic church see 
evangelicals as “merchandisers of 
Christ.” It must be admitted that 
many secular marketing 
techniques have crept into 
religious broadcasting as part of 
the overall strategy to raise funds. 
Much has yet to be done in raising 
the quality of programming and in 
assuring the integrity of the 
financial appeals being made. The 
CACB desires, through its 
membership and code of ethics, to 
bring this to fruition. 

Cable and Satellite Systems 
Opportunity abounds for 

Christians and especially local 
community churches to enter the 
broadcast field. Canada has the 
most advanced cable system 
network of any nation in the world 
today. Over half of Canada’s total 
population receives cable TV 
service. 
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Of the 7.5 million TV households 
in Canada, four million, or 53 
percent are now served by cable 
TV. A large potential market base 
remains, with 5.8 million homes 
which could eventually be reached 
by cable. This figure includes 
present cable TV homes and those 
in communities already serviced 
by cable TV, but which do not yet 
subscribe. For Christian 
broadcasters working through 
cable television, this would mean a 
potential market base of 18 
million people, or about three-
quarters of the Canadian 
population. 
Approximately one-fifth of 

Canada’s total population is in 
rural and remote communities 
beyond the reach of cable service. 
Evangelical Christian broad¬ 
casters have a vital concern for 
those five million Canadians and 
recent developments in satellite 
technology and telecommunica¬ 
tions should show the way to reach 
them. 
Canada’s first communications 

satellite, Anik A I, was launched in 
1972. This introduced efficient, 
reliable communications, 
including radio, television and 
telephone service, to remote 
regions. Anik A II and Anik A III 
were subsequently launched in 
1973 and 1975. One hundred 
transmitting and receiving 
stations were built across Canada 
to accommodate the satellite 
transmissions. As an outcome of 
this achievement, Canada hosted 
the 1976 Olympics from Montreal 
and delivered radio and TV 
coverage to 2.8 billion people 
worldwide. 

In 1978, Anik B was launched, 
which includes one dual band with 
six channels in the more powerful 
14/12 Ghz frequency range. Two 
additional high power satellites, 
Anik C & D are to be launched in 
1982. Each channel of Anik C 
satellite will be able to carry two 
television video signals and two 
associated audio circuits with each 
video. 

Previous to the 14/12 Ghz band, 
a microwave beam transmitted 
from a satellite could only be 
received by a huge dish antenna. 

With the higher frequency of the 
Anik B satellite, large dish 
antennae are no longer needed. 
Small dish antennae are now 
efficient and can be produced and 
marketed to be installed on a 
rooftop, in an attic or in a backyard 
at a fraction of the cost of large dish 
antennae. 
These develoments would mean 

the opening up of a significant 
market base for Christian 
broadcasters. By the end of 1982, a 
total of 36 channels will be 
available in the 6/4 Ghz range and 
16 on the 14/12 Ghz band. 

Satellite communications have 
already been used to some extent 
by Christian broadcasters in 
Canada. Starsat Canada, Inc., a 
private corporation founded in 
1979, has a comprehensive five-
year plan for the development and 
utilization of advanced communi¬ 
cations satellite technology. 

Starsat has already leased a 
transponder from Anik B which 
receives signals from Ottawa and 
transmits them to the 100 satellite 
receivers between Victoria and St. 
John’s. Starsat also broadcasts by 
radio from Langley, British 
Columbia via satellite to 4,500 FM 
radio outlets in the U.S., Canada 
and Mexico. International 
broadcasts are transmitted from 
Langley to the Pacific Ocean 
satellite and the Indian Ocean 
satellite using the global Intelsat 
network. 

Assessment of Results 

In the summer of 1979, the 
Canadian Association of Christian 
Broadcasters aired a live three-
hour documentary on the 
Vietnamese Boat People from the 
studios of Crossroads Telecast in 
Toronto. The program was 
beamed to satellite through the 
courtesy and cooperation of CBC 
and transmitted to stations across 
Canada. No secular broadcasting 
agency in North America had ever 
attempted telecasting a documen¬ 
tary of this kind via satellite. The 
telethon raised $635,000 and can 
be considered a major achieve¬ 
ment for Christian broadcasters in 
North America. 
As Canadians, we can be pleased 

with the progress in communica¬ 
tions technology within the past 
two decades. We can also become 
excited about the use of this 
technology in the 1980s. Yet, if we 
are willing to assess the results of 
all this mass communication, we 
might ask, “Has Canada become a 
better place to live in, a more 
moralistic society, a society that 
preserves biblical standards?” The 
answer is no! 
The Christian evangelical 

communicator in broadcasting, 
especially via television, has shown 
enthusiasm in proclaiming the 
Good News, but too little thought 
has been given to the end result. 
The majority of Gospel programs 
are aired in the Sunday morning 
ghetto between 7:00 am and 12:00 
noon, which in effect is 
evangelizing the evangelized. 
Another question that must be 

addressed by the Christian 
broadcaster is the relationship of 
the Christian program to the local 
church. The appetite for television 
programming is causing a shift of 
its financial resources within the 
church in Canada. This is due 
primarily to the personal charisma 
demanded by TV for those 
personalities appearing on the 
screen. The status and influence 
that is associated with such 
personalities within the TV 
industry should cause us to ask 
whether this is of the Spirit or of 
the flesh. Such inherent dangers 
cannot be ignored. 

Christian broadcasters have a 
responsibility to their viewer or 
listener and are accountable 
before God for what they do, how 
they do it and why they do it. The 
urgency of the day in which we live 
dictates that, with the Apostle 
Paul, we must have the mind of 
Christ, for it is His work and it is 
Jesus whom we serve. «ës 

Ian J. Stanley is 
chairman of the 
Canadian Associa¬ 
tion of Christian Broad¬ 
casters. 
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BROADCAST 
PRECISION 

Introducing the Ampex ATR-800. More features 
than ever before in a broadcast audio recorder. 
In a busy broadcast environment, every minute counts. 
That's why Ampex designed the ATR-800 with saving time 
in mind. With more standard features than any other 
recorder in its class, the ATR-800 is the perfect choice for 
broadcast professionals. And recording studio engineers? 
Take note. 

The ATR-800 was designed for tape editing. The wide 
open head assembly gives you fast, accurate tape 
access. Recessed head gate and transport controls 
prevent tape snag. And a continuously variable shuttle, 
under control of the microprocessor, regulates tape 
speed and direction. 

But the features don't stop there. You'll find a standard 
cue amplifier that allows monitoring of any or all chan¬ 
nels, a quick change head assembly, a digital tape 
timer with single-point search-to-cue, three tape speeds 

with built-in vari-speed, fader start for remote control from 
a console and much, much more. All standard. And with 
a switchable NAB/IEC setup, the ATR-800 is a true interna¬ 
tional recorder in every sense of the word. 

Look around, no other audio recorder offers you more 
standard features than the ATR-800. Whether you need 
rack mount, console or pedestal versions, call your Ampex 
deoler or write Ampex Corporation, Audio-Video Systems 
Division, 401 Broadway, Redwood City, CA 94063 
(415) 367-201 1. Sales, spares and service worldwide. 

AMPEX 
TOOLS FOR TOMORROW 

Ampex Corporation • One of The Signal Companies 4 

Serviceability 

Switchable NAB/IEC Setup 
Converts between NAB and 1EC 
setup, including bias as well as 

equalization. 

Microprocessor Control 
Microprocessor system ensures 
safe, gentle and foolproof tape 

handling. 

Designed For Editing 
Head assembly Is wide open for 
unequaled accessibility. Dump 
edit and hands-on-reel editing 

modes included. 

Three Speeds with Variable 
Speed Operation 

Machines are shipped with three 
speeds, 7%, 15 and 30 in/sec. 

Field convertible to 3%, 7% and 
15 in/sec. 

Digital Tape Timer with 
Single-Point Search-To-Cue 

For accurate timing In hours, 
minutes and seconds. 

Plug-in assemblies are easily 
accessible from the front of the 

recorder, even when 
rack mounted. 

Quick Change 
Head Assembly 

Converts from one to two to four 
channels, or back quickly with 
no mechanical re-alignment. 



The Extra Advantage 

Members who do not 
have a direct stake 

in television or 
cable have rallied 

to the cause 
with equal warmth 

A
 RECENT series of 
events underscores the 
crucial role of National 
Religious Broadcasters 
in protecting the 
interests of Gospel 
radio and television. 

The specific events center 
around proposed legislation 
affecting cable television. It would 
be logical to expect that the Cable 
Copyright and Carriage Bill, HR 
5949, would concern NRB 
members owning and operating 
television stations. (See page 8.) 

Surprisingly, members who do 
not have a direct stake in tele¬ 
vision or cable have rallied to the 
cause with equal warmth. In fact, 
it was through the cooperation of 
two radio executives that NRB was 
able to arrange the sponsorship of 
an amendment to protect religious 
TV stations from the likelihood of 
being dropped from local cable 
systems. 
Radio station managers, 

program producers, agencies and 
associate members showed they 
were ready to swing into action on 
behalf of their TV station 
colleagues. In contacting members 
from key areas, I found without 
exception that they perceived any 
threat against religious broad¬ 
casting as a threat against their 
own ministries. All agreed to bring 
the NRB amendment to the 
attention of their representa¬ 
tives in Congress. 
The willingness of NRB 

members to undertake a special 
effort on behalf of a problem which 
did not concern them directly was 
most encouraging to me and went 
beyond my fondest expectations. 
Even more gratifying was the 
high respect members expressed 
for NRB. 
Some of the most esteemed 

broadcast ministries in the nation 
happened to be on the list of 40 
members I called, seeking support 
for the NRB-Collins amendment to 
HR 5949. The top executives in 

by Ben Armstrong 

these ministries agreed immedi¬ 
ately to cooperate. Quite 
unexpectedly, many went on to 
express their admiration for NRB. 
One nationally known speaker 

declared it was a privilege to be 
part of the association. The head 
of a huge organization empha¬ 
sized that he had confidence in 
the ability of NRB to stand up 
against opposing forces. Several 
indicated that being identified 
with NRB had increased their 
organization’s prestige. 
Members from all sections of the 

Gospel broadcasting spectrum 
seemed to share the sentiments of a 
program producer who said “If 
NRB is for it, so are we.” 

Opposing Forces 
While it’s premature to predict 

that the NRB-Collins amendment 
will be enacted into law and 
protect religious TV stations from 
being displaced by pay TV, the 
Cable Copyright and Carriage Bill 
is likely to occupy NRB attention 
for some time to come. 
As originally introduced by 

Congressman Robert Kastenmeier 
of Wisconsin, the Cable Copyright 
and Carriage Bill reflected a com-
promise agreement among 
associations representing cable 
systems, commercial TV stations, 
motion picture producers and 
sports. It provided standards for 
determining whether or not local 
TV stations would be carried, 
mandatorily, on a local cable 
system. The standards, based on 
ratings, would exclude most 
religious stations from the “must 
carry” category and guarantee 
additional channels for pay TV 
and other services specializing in 
pornographic material. NRB 
requests for changes in the bill 
were rejected by Kastenmeier. 

After winning the approval of 
the House Judiciary Committee, 
the Kastenmeier bill went to the 
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of Belonging to NRB 
House subcommittee on Telecom¬ 
munications. At this point, NRB 
had a second opportunity to 
propose an amendment protecting 
religious TV stations. One member 
of the subcommittee agreed to 
study the proposed amendment on 
the basis of his respect for NRB 
counsel Richard Wiley, former 
chairman of the FCC. 
Other supporters of the bill have 

withstood pressure from other 
groups because of their admiration 
for certain religious broadcasters. 
Significantly, supporters of the 
amendment come from both 
political parties and from a range 
of religious affiliations. 

Obviously, the framers of the 
original Cable Copyright and 
Carriage Bill did not consider 
religious TV stations very 
important. By the commercial 
entertainment industry’s yard¬ 
stick of ratings and earnings, 
religious stations, admittedly, are 
small. 
With many bidders vying for 

channels on local cable systems, re¬ 
ligious television easily could be¬ 
come a victim of a fierce struggle 
for higher profits. It seems highly 
unlikely that religious stations 
could survive without the legal 
protection of the NRB-Collins 
amendment. 

It seems equally unlikely that 
any one station, or group of 
stations, could have brought the 
amendment to the point where it 
now stands. 

Basic Benefit 
According to Richard Wiley, the 

Cable Copyright and Carriage Bill 
represents “the greatest threat to 
religious broadcasting in over a 
decade.” The amendment 
demonstrates what an association 
can do in the face of threatening 
legislation. 
At the same time it points up the 

basic benefit of belonging to an 
association. Acting together we 
can accomplish things which are 

beyond the capability of any single 
organization acting alone. 
The founders of NRB spoke 

about being “banded together for 
strength.” The cause which united 
them 40 years ago was the decision 
by key radio stations to limit 
Gospel programs. Galvanized by 
this threat, religious broad¬ 
casters—and other evangelical 
organizations— realized that 
cooperative action would marshall 
their resources more effectively 
than individual action. As a result, 
two national associations were 
formed—National Association of 
Evangelicals, in 1943, bringing 
together churches and religious 
groups—and National Religious 
Broadcasters in 1944. 
From the first, NRB had two 

objectives: (1) access to the air¬ 
waves for the communication of 
the Gospel, and (2) excellence in 
religious broadcasting. 
The first objective, gaining 

access to the airwaves, demands 
strength, in numbers and in deter-
mination, to counter the 
commercial, political and other 
secular interests which compete 
with the Gospel for radio, 
television and cable time. 

In dealing with networks, 
stations, legislators and regula¬ 
tors, the strength of NRB stems 
from our size. As an association of 
950 organizations we gain a 
hearing which otherwise would be 
open to only a few of our largest, 
best known members. Even these 
members find that the impact of 
the association transcends what 
they can accomplish individually. 

In addition to impressing 
outsiders, the size of our 
association has a positive effect 
upon member organizations. Each 
member gains assurance from 
being part of a larger effort. In the 
current threat against religious 
TV stations, the support of NRB 
has given meaningful encourage¬ 
ment to many members. This type 
of mutual assistance is one of the 

(continued on page 46) 

Acting together 
we can accomplish 
things which are 
beyond the capability 
of any single 
organization alone 
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□ Meet new ministries, just starting on the air, ready 
to buy equipment and services. 

□ Discuss business in an environment scaled 
for in-depth conversation. 

Choose the regional expo where you live. ..where 
your customers live. ..where you'd like to expand. 

\ Exhibit at all five - and reap multiple benefits. 
X. Exhibit at the regionais PLUS the 

X. 1983 national NRB convention 
X. and save money! 

X. For complete information call 
X. NRB Media Expo Manager 
\ Mike Glenn 
\ 201/575-4000. 

Now...Reach them where they live! 
Five new opportunities to show what you can do 

for religious radio/television/cable TV 
Five big regional conventions now include regional versions of the 

NRB Media Expo, one of the fastest growing trade shows in 
the communications field. Each regional NRB Media Expo 

gives you an unprecedented opportunity to: 
k □ Tell your story to local program producers, churches, stations. 
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In the beginning... there were seven: WFAX, 

Our goal was to establish a network of the top 100 
religious radio stations from coast to coast. We’ve met 
that goal and gone beyond it. Satellite Radio Network 
now has 118 station affiliates in 37 states. 

The result is that these stations now can broadcast 
a better quality signal, reduce operating costs, increase 
the reliability and timeliness of their programming and 
generate additional income. 

For the ministries, the benefits from SRN’s 
delivery service via satellite (SatCom III) are even 
greater. 

The large, established ministry can eliminate 
many thousands of dollars in taping costs every 
year, because only one tape for each program is 
required. And a program taped today can be scheduled 
for broadcast tomorrow. 

For the small ministry, Satellite Radio Network 
provides the ability to expand to a national 
outreach almost instantly at affordable cost. And 
expose your messages to 70% of the entire U.S. 
population day after day at an affordable cost. 

Now there 
Satellite Radio Network can provide the delivery 

service you need, plus the time you want. Both at a 
savings that has never before been available in religious 
broadcasting. 

You’ll be in good company. 
Prominent ministries now taking advantage of the 
savings and the timeliness offered by Satellite Radio 
Network include; 

• Lester Roloff: “Family Altar” 
• Charles Swindoll: "Insight for Living” 
• Dr. James Dobson: “Focus on the Family” 
• H.M.S. Richards, Jr.: “Voice of Prophecy” 
• Kenneth Copeland: "Believers’ Voice of Victory” 
• Kenneth Hagin: “Faith Seminar of the Air” 
• R.W. Schambach: “Voice of Power” 

Satellite Radio Network can provide your ministry or 
station the same benefits. For complete information, 
call Michael Günter, vice president and general 
manager, toll free today at 1-800-438-6311. In North 
Carolina, call 704-552-2103. 

Alabama 
Dothan WWNT 
Mobile WMOO 
Phoenix City WCLS 
Tuscaloosa WTSK 
Tuscumbia WBTG 

Arizona 
Phoenix KXEG 

Arkansas 
Bentonville KJ EM 
Fort Smith KACJ 
Harding KFCM 

California 
Sacramento KFIA 
El Cajon KMJC 
Fresno KBIF 
Long Beach KGER 
San Francisco KF AX 

Colorado 
Colorado Springs KP1K 
Denver KQXI 

Florida 
Daytona Beach WMFJ 
Jacksonville WOZN 
Orlando WAJL 
Sebring WSKP 
Tampa WSST 
Pensacola WFGS 

Georgia 
Atlanta WYNX 
Augusta WHO! 
Buford WGCO 
Douglasville WDGL 
Jessup WSOJ 
Moultrie WMGA 
Rockmart WZOT 
Savannah WKBX 
Waynesboro WWGA 

Hawaii 
Honolulu KNDI 

SATELLITE RADIO 

Illinois 
Chicago 
Peoria 
Rockford 
Marion 
Monticello 

Indiana 
Evansville 
Indianapolis 
Paoli 
Renselaer 
Salem 

Iowa 
Des Moines 
Dubuque 
Sioux City 

Kansas 

WTAQ 
WTXR 
WQFL 
WGGH 
WVLJ 

WVHI 
WBRI 
WKKX 
WRIN 
WSLM 

KWKY 
KLXL 
KTFC 

Louisiana 
Jonesboro KTOC 
New Orleans WVOG 
Shreveport KJOE 
Columbia KCTO 

Maine 
Portland WLOB 

Massachusetts 
Boston WROL 
Springfield WACE 

Michigan 
Battlecreek WDFP 
Holland WJBL 

Mississippi 
Columbus WJWF 
Jackson WJXN 

Wichita 
Kentucky 

Brandenburg 
Louisville 

KSGL 

Satellite 
One South Executive Park, Suite 403, Charlotte, N.C. 28287 704-552-2103 Toll Free: 1-800-438-6311 



WROL,WZZD, KFIA, KBIF, KUDY, KLIQ 

are 118 

NETWORK AFFILIATES 
Missouri 

Poplar Bluff KPBM 
St. Louis KXEN 

New Hampshire 
Nashua WOTW 

New Jersey 
Hackensack (New York) WWDJ 
Salem WNNN 
Trenton WCHR 

New Mexico 
Farmington 
Roswell 

North Carolina 
Charlotte 
Gastonia 
Greenville 
Jacksonville 
Lexington 
Raleigh 
Wilson 
Beaufort 

KNMI 
KBCQ 

WHVN 
WGAS 
WBZQ 
WJIK 
WLXN 
WPJL 
WLLY 
WBMA 

North Dakota 
Mandan KNDR 

Ohio 
Bellvue WNRR 
Dayton WGIC 

Oklahoma 
Oklahoma City KBYE 
Tulsa KAKC 

Oregon 
Portland KLIQ 
Springfield KORE 

Pennsylvania 
Altoona WHGM 
Apollo WAVL 
Martinsburg WJSM 
Philadelphia WZZD 
Pittsburgh WPIT 
Union City WCTL 

Rhode Island 
Warwick WARV 

South Carolina 
Pickens WPKZ 

South Dakota 
Rapid City KVSR 

Tennessee 
Cleveland WQNE 
Harriman WKJS 
Lenoir City WBLC 
Memphis WMQM 
Nashville WNAH 

Texas 
Corpus Christi KCTA 
Dallas KSKY 
Gilmer KHYM 
Houston KGOL 
New Boston KNBO 
Odessa KKKK 
Port Neches KDLF 

Utah 
KBBX 
KSVC 

Salt Lake City 
Richfield 

Virginia 
Appomattox WTTX 
Churchville WNLR 
Falls Church 
(Washington, D.C.) WFAX 

Norfolk WKGM 
Roanoke WRIS 
Warrenton WPRZ 
Richmond WEET 
Lynchburg WBRG 

Washington 
Spokane KUDY 
Blaine KARI 

West Virginia 
Charleston 
Moundsville 
Ravenswood 

WXIT 
WEIF 
WMOV 

Radio Network 
11325 Pegasus. Suite E-241, Dallas, Texas 75238 214-343-9205 Toll Free: 1-800-527-4892 



Representing both 
programs and stations, 

radio and television, 
satellite and cable, 

NRB does not reflect 
the position of 

any special interest 
group. Rather, 
we reflect a 

consensus of people 
united for the cause 

of the Gospel. 

Many believe that 
the explosive growth 

of Christian radio 
and television 

has been propelled 
by prayer. One of 

the intangible 
benefits of belonging 

to NRB is the 
prayer support from 

other members. 

(continued from page 41) 
basic benefits of association 
membership. 
Enhancing our advantage as an 

association of 950 member organi¬ 
zations, NRB has a unique claim. 
Not only the size, but the range and 
diversity of our membership gives 
NRB extra stature. Representing 
both programs and stations, radio 
and television, satellite and cable, 
NRB does not reflect the position of 
any special interest group. Rather, 
we reflect a consensus of people 
united for the cause of the Gospel. 
This dedication to religious 
principle rather than self interest 
has been a distinct asset in our 
relationships with legislators, 
regulators, the White House, the 
news media and the broadcast 
industry. 

Added dimension 
The religious character of NRB 

gives our association an even 
greater depth than size and 
diversity would indicate. 
Drawing together leaders from 

every aspect of communications 
and church life, our conventions 
become the scene for great 
spiritual moments. Everyone who 
has attended an NRB convention 
has a favorite. For myself, I find 
that each convention brings at 
least one mountain top moment. 
Many refer to the plenary 

sessions as “worship services,” 
expressing the reverence they feel 
under the inspiration of 
outstanding speakers and 
musicians. Often from my seat on 
the platform I am aware of row 
after row of faces transformed by 
the presence of the Holy Spirit and 
I am overawed by the spiritual 
power assembled. 
NRB was born in prayer. Glenn 

Tingley recalls how some of the 
founders gathered in 1942 to seek 
God’s guidance. In a Chicago hotel 
room, they sank to their knees and 
prayed. In the midst of war, the 
need for the Gospel was great, but 
religious broadcasters faced the 
loss of their most effective outlets. 
At the end of the prayer meeting, a 
telephone call came from Walter 
A. Maier, one of the most respected 
religious broadcasters of the day, 
affirming his willingness to join a 

united effort on behalf of Gospel 
programs. To those present in the 
hotel room, the telephone call was 
the confirmation they had sought. 
For four decades prayer has 

been essential to the continuation 
of religious broadcasting. Many 
believe that the explosive growth 
of Christian radio and television 
has been propelled by prayer. One 
of the intangible benefits of 
belonging to NRB is the prayer 
support from other members. 
We need one another’s prayers. 

We need opportunities to meet 
together and to share our hopes 
and our disappointments. We need 
the fellowship of being with people 
who are as devoted to the cause of 
the Gospel as we are. Such 
fellowship is rare for most 
religious broadcasters. 
There is a tendency for us to 

work in isolation. Our stations and 
programs are scattered across the 
country, in a pattern appropriate 
to salt. With our intense dedication 
to our own ministries we may be 
unaware of dangers threatening 
some other aspect of Gospel broad¬ 
casting. Equally important, we 
may be unaware of other 
opportunities to broadcast the 
Gospel more widely. 
Becoming part of NRB dispels 

the tendency to isolation. It forms 
the framework for fellowship, for 
sharing ideas and information, for 
communicating a cry for help. 
How else would radio executives 
and program producers know 
about the plight of Christian TV 
stations? How else would the 
resources and prayers of Gospel 
broadcasters across the country 
come to the assistance of stations 
struggling for survival? 
Each organization in NRB is 

responsible for an important 
ministry. By joining together and 
seeing the sum total of our varied 
ministries we acquire a broader 
vision of Gospel broadcasting. 
Through mutual support and 
assistance each ministry grows in 
effectiveness. Together the 950 
member organizations of NRB can 
withstand the forces opposing the 
spread of the Gospel. Together we 
can proceed to the challenge of 
winning the world for Christ, êêe 
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Internal 
Station 

Communications 

The more useful 
information we give 

people, the more 
they will feel 

part of the 
ministry 

by Wayne Pederson 

W
HEN it comes to 
managing our Chris¬ 
tian stations we 
communicators are 
most often the worst 
communicators. Of the 
complaints I hear from 

employees in Christian stations the 
most common is “management 
doesn’t communicate with us.” 
Here are some ideas I have found 
helpful. 
1. Listening is an important, but 

overlooked element of communi¬ 
cation. As managers, particularly 
as communication managers, we 
tend to talk a lot. It is good 
discipline to hold our own speaking 
and really listen to what an 
employee is saying without 
formulating our response or 
getting defensive. 
A staff member can tell by our 

eyes and other non-verbal 
messages whether or not we are 
really listening. It will take them 
less time to deliver their thoughts 
if we really listen and will give 
them a sense that we have really 
heard them. 
An open-door policy, a quarterly 

staff brainstorming session, a 
casual walk down the hall are good 
listening devices. Taking an 

employee out to lunch on his 
birthday on a one-to-one basis is 
excellent for getting the pulse of an 
employee. 

If you really listen, you will be 
amazed at the great program, 
promotion, or management ideas 
your people come up with. 
Do not forget the informal 

listening posts such as coffee 
breaks and the grapevine. 
2. A Monday memo is a good tool 
for conveying nitty-gritty 
information. This is especially 
important in a radio station 
operation, where many staff who 
work nights and weekends do not 
get in on the normal 9-to-5, 
Monday-through-Friday flow of 
information. 
Putting information in writing 

provides a permanent record of 
station activities. 
3. Staff meetings are a time for 
feedback and questions from staff. 
If management-to-staff infor¬ 
mation is conveyed in writing, this 
frees up staff meeting time for 
staff comments. We schedule staff 
meetings for specific brainstorm¬ 
ing on programming, operations, 
long-range planning. This is a 
morale booster in that it gives 
staff a feeling that they have input 
into station policies. 
4. A staff handbook or policy 
manual is a good way to convey 
basic policy and philosophy of 
station operation. If employees 
understand the philosophical base 
from which we operate, they will 
more easily understand the why’s 
of station ministry and operation. 

Really, we cannot give too much 
information. Of course, there are 
items that are confidential. But 
being overly secretive breeds 

suspicion and mistrust. People 
want a bigger piece of the action; 
and the more useful information 
we give them, the more they will 
feel a part of the ministry and the 
more motivated they will be to 
perform for optimal results. ~sã 

Mr. Wayne Pederson is 
station manager of 
KTIS AM/FM, radio 
station of Northwest¬ 
ern College. Roseville. 
Minnesota. 

EXCEPTIONAL | 
INSPIRATIONAL I 

TAPED MUSIC ... 
at affordable prices 

<Ä> 
INTERESTED? 
Call Tom Narwold collect 

(312) 469-3462 

MediaSearch 
Productions 

PO Box 29 
Wheaton, III. 60187 
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Media Books 

A Critical Link 
Television and Radio Announcing, 
3rd edition, by Stuart W. Hyde. 
Houghton Mifflin Co.. 1979, 467 
pages. 
"On radio, the announcer is 

the clarifying link between the 
audience and otherwise 
incomprehensive sound, noise, 
or silence. On television, the 
announcer is the presenter, the 
communicator, and the 
interpreter. The announcer is 
thus as important to the 
broadcast media as any person 
can be. Without such 
performers, both radio and 
television as we know them 
would be impossible. Because 
announcers usually make direct 
presentations to their audiences, 
they represent economy as well. 
No other means of disseminating 
information is as swift or need 
be as brief as the word spoken 
directly to the listener. Small 
wonder, then, that radio and 
television announcers must be 
equipped with native talent, 
undergo intensive training, 
possess broad educational 
backgrounds, and work diligently 
at practicing the skill. After all, 
the function is important, and 
the responsibility is con¬ 
siderable." 
So writes author Hyde in a 

style and perspective that 
qualifies him to produce an 
authoritative volume in this vital 
area of broadcasting. He divides 
this standard text into 13 
chapters: electronic communi¬ 
cation, the announcer as 
communicator, the International 
Phonetic Alphabet, voice and 
diction, foreign pronunciation, 
the technical side, American 
English usage, the New 
Language, interviewing, 
commercial announcements, 
broadcast journalism, music 
announcing, and sports 
announcing. 
While there is no formula for 

automatically producing 
successful radio and television 
announcers, this standard book 

attempts to set down as much 
material in as many areas of 
announcing as possible. It offers 
a wealth of information that 
should be invaluable to anyone 
earning his living behind a 
microphone. 

Radio Reporting 
Writing and Reporting Broadcast 
News by E. Joseph Broussard 
and Jack F. Holgate. Macmillan 
Publishing Co.. 1982, 191 pages. 
The number of all-news radio 

stations continues to grow, and 
so does the importance of news 
on most other stations, 
regardless of format. A number 
of fine manuals are on the 
market which do an excellent job 
of training staff members who 
may not have had the 
opportunity to study the subject 
formally. 
The Broussard and Holgate 

volume is the newest of these 
and, in some ways, the best. 
Unlike most such manuals that 
jump immediately into style and 
technique, "Writing and 
Reporting Broadcast News" 
takes a look at the history of 
broadcast news and devotes a 
second chapter as to why news 
can be difficult to understand. 
Almost one third of this 

manual considers the matter of 
broadcast news style, grammar 
and sentence construction, and 
common errors to avoid. Another 
third is devoted to organizing, 
writing and achieving accuracy 
and balance. Other chapters deal 
with interviewing, evaluating 
news sources and how to avoid 
libel and invasion of privacy 
while maintaining good taste 
and high ethics. 

Finally, there is an excellent 
list of 50 items that should be 
hallmarks of a competent 
broadcast journalist. 
One special feature of 

"Writing and Reporting 
Broadcast News" is the inclusion 
of exercises at the end of each 
chapter, both to check on 
knowledge of the text and to 

serve as guides to developing 
better writing techniques. 
The two weaknesses of 

Broussard and Holgate's book 
are that it omits the area of 
television reporting and has 
nothing to say about how 
news should be delivered. Even 
so, this is a fine introductory 
text. 

A Balanced Book 
Modern Radio Practices, 2nd 
edition, by Joseph S. Johnson 
and Kenneth K. Jones. 
Wadsworth Publishing Co., 
1978, 41 8 pages. 
San Diego State University 

professors Johnson and Jones 
present an excellent balance 
between theory and practicality 
in their book which approaches 
programming from a manage¬ 
ment point of view. They intend 
it both for beginning 
broadcasting students and for 
experienced broadcasters. 
That is a broad goal, but the 

authors accomplish it well. The 
table of contents is as extensive 
as the indices of most books. As 
an indication of breadth, this 
volume covers in a single 
chapter—such as production, 
news, promotion and sales— 
what could constitute entire 
books. 
What makes a program 

interesting? In a fascinating 
chapter, Johnson and Jones say 
it is continuity, variety, economy, 
grace, novelty, human interest, 
humor, involvement and 
participation, buildup, using 
spoken language, and 
personality. 
The authors also profile 15 

stations around the country and 
add a number of helpful 
appendices. 
"Modern Radio Practices" 

should be on the shelf and on 
the mind of every station owner 
and operator. 

The book reviewer is Dr. Lowell 
Saunders, professor of com¬ 
munications at Biola University 
in La Mirada. CA. 
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N RB News 

(Continued from page 20) 
cable TV for the church and 
automation of the Christian 
station. 

Exhibit space and tours of 
Chicago’s influential Christian 
stations round out the event. 

Eastern NRB Gives 
Percy Award to Elsner 
PHILADELPHIA, PA (NRB)— 

The Percy Award, given annually 
by the Eastern Chapter of NRB, 
has been presented post¬ 
humously to Theodore H. Elsner 
of Philadelphia. 
One of the founders of NRB, 

Dr. Elsner served twice as the 
association's president. During 
his first term he was influential 
in encouraging Billy Graham to 
begin a broadcast ministry. 
An enthusiastic communicator 

of the Gospel, Elsner went into 
broadcasting in 1931, starting 
the first daily religious radio 
program in Philadelphia. 

In 1977, in recognition of his 
continuing excellence and 
achievement in religious broad¬ 
casting, NRB presented the 
Milestone Award to Dr. Elsner. 
His brief acceptance speech 
captured the evangelistic 
challenge of his thousands of 
radio messages and became one 
of the spiritual high points of 
NRB’s 34th annual convention. 
The Percy Award presentation 

took place at the 39th annual 
convention, February 7-10, 
1982, in Washington, D C. 
Accepting the award for the late 
pioneer broadcaster was his 
daughter, Mrs. Millie Dienert, a 
leader in Christian women's 
programs and a board member 
of the Billy Graham Association. 

Describing her father as a man 
of intense faith, Mrs. Dienert 
noted that he had never drawn a 
salary from the churches and 
broadcasts he had founded, but 
had relied on God to supply all 
his needs. 
The Percy Award was 

established in honor of Gospel 
broadcaster Percy Crawford by 

MIDWEST NRB CONVENTION SPEAKERS 

Bruce Dunn Stephen Otford Joseph Springer 

the Eastern chapter in 1978. The 
award expresses appreciation for 
significant contributions to 
religious broadcasting in the 
Eastern states. 
The first Percy Award was 

given posthumously to Percy 
Crawford, founder of religious 
radio and TV stations and the 
first nationwide religious TV 
program. 

In 1982 NRB honored the late 
Dr. Crawford by naming him to 
the Religious Broadcasting Hall 
of Fame, the highest award 
bestowed by the national 
association. Officers of the 
Eastern chapter chose to 
combine the presentation of the 
third Percy Award with the 
installation of Dr. Crawford into 
the Hall of Fame during the 
recent national convention. 

Presentation of the fifth 
Percy Award will take place at 
the Eastern convention in 
Parsippany, New Jersey, October 
15-16. The recipient is to be an¬ 
nounced. The second Percy 
awardee was George Palmer 
and the third was Jack Wyrtzen. 

Latest Directory 
Reflects Growth In 
Religious Broadcasting 
MORRISTOWN, NJ (NRB)— 

Changes in the 1982-83 
Directory of Religious 
Broadcasting reflect the 
continuing growth of religious 
broadcasting in the United 

States and abroad. Published by 
National Religious Broadcasters, 
the tenth official edition of the 
Directory of Religious 
Broadcasting contains nearly 
500 pages of information and 
contrasts sharply with the 
original 1972 publication of 14 
pages. 

Data was compiled from 
questionnaires returned by 
broadcast stations, program 
producers, NRB members, 
organizations listed in previous 
NRB directories, agencies, 
advertisers, exhibitors at NRB 
conventions, schools and other 
sources. Months of researching, 
editing, cross-referencing and 
verifying of information went 
into the publication. 
New features in the 1982-83 

edition are extensive. A new 
section on station ownership 
lists organizations owning three 
or more broadcast stations of 
which at least one has 15 or 
more hours of religious 
broadcasting. While previous 
editions had general divisions for 
major entries, the 1982-83 
directory subdivides each major 
section for ease in reference. For 
the first time there are separate 
sections for television programs 
and radio programs. 
The Directory of Religious 

Broadcasting sells for $39. To 
order, send your check and 
mailing information to NRB, 
Morristown, NJ 07960. For first 
class postage, add $4.00. 
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Broadcasters 

Graham Battaglia 

Billy Graham, NRB Hall of 
Fame awardee, is completing a 
demanding 2-month schedule 
which included New England, 
Russia and Great Britain. 

Invited to visit the U.S.S.R. by 
Patriarch Pimen of Moscow, the 
renowned broadcaster spoke at 
the Orthodox Cathedral in 
Moscow, the Moscow Baptist 
Church and a conference of 
international religious leaders 
from May 9-1 1. He then went to 
London to receive the prestigious 
Templeton Foundation Prize for 
Progress in Religion from Prince 
Philip at Buckingham Palace, 
May 17-18. At the end of May, 
Graham conducted a series of 
New England rallies and 
lectures, to culminate in a 
crusade in Boston, May 30-
June 6. 

In June Graham goes to New 
Orleans and the largest 
evangelistic rally ever attempted 
by the Southern Baptist 
Convention. The huge SBC rally 
at New Orleans' Superdome will 
be on June 13. 

Joseph P. Battaglia has been 
named general manager of radio 
station WWDJ/Hackensack (NJ), 
which serves the New York 
metro area. Battaglia, who had 
been general sales manager 
since joining the station in 1974, 
succeeds Inge Rauchbach, now 
president of Communicom 
Corporation of America, parent 
company to WWDJ. 

David Mainse, Jerry Rose 
and Michael Little led television 
workshops at the fourth annual 
Communications Seminar March 
25-26 at Evangel College. 

Mainse, host of 100 Huntley 

Mainse Rose 

Street, said many TV programs 
typify the "religions" of 
humanism, materialism, and 
hedonism. Citing the new surge 
of special interest broadcasting, 
he concluded, "Christian TV can 
win in the ratings. We must 
learn to strip our programs of 
the cultural 'fat' that turns 
people from the Gospel." 

Rose, president of WCFC-
TV/Chicago and second vice 
president of NRB, stressed the 
importance of a positive, quality 
image. "Your community will 
make a judgement of your 
church from . . . your video," 
he cautioned. "Don't mistreat it, 
even if it is only a 10-second 
spot." 

Little, executive producer of 
The 700 Club, advised alloting 
20-30 percent of a budget to 
advertising and promotion. He 
advised, "If you're not promoting 
your show, you're wasting your 
time. People must know about 
you to tune you in." 

Television minister Lloyd John 
Ogilvie of Hollywood's First 
Presbyterian Church is general 
editor of the Communicator's 
Commentary, a new 12-volume 
series. Word Publishers recently 
released the first volume, a 
study of the Gospel of Matthew, 
written by Myron Augsburger of 
Mennonite Broadcasts. 

Harold J. Ockenga, 
broadcaster, educator and 
scholar, filled the Percy B. 
Crawford Chair of Religion this 
spring at The King's College in 
Briarcliff Manor, NY. Keeping 
alive the legacy of the pioneer 
religious broadcaster who 
founded the college, the chair 

Ogilvie Ockenga 

was made possible by gifts from 
Crawford's widow, Ruth 
Crawford Porter, and the 
family. Current president 
of the liberal arts college 
is NRB second vice president 
Robert A. Cook of The 
King's Hour. 
NRB named Crawford to the 

Religious Broadcasting Hall of 
Fame during the annual con¬ 
vention, February 1982. 

Cecil Todd of Revival Fires 
recently delivered one million 
"prayer petitions" to the White 
House. The petitions advocating 
the return of voluntary prayer in 
the public schools were packed 
in fifty mailbags, each 
representing the state where 
they had been gathered. Todd 
reports, "A White House aide 
stated that it was the first time 
for one person to generate one 
million petitions on this issue. 
The mailbags are in a special 
room in the White House as a 
constant reminder to the 
President." 

Richard Parrish, formerly 
executive media director for the 
radio division, has been named 
account manager for Michael R. 
Ellison, Inc., Phoenix (Arizona). 

Jill Briscoe, director of Telling 
the Truth, has published her 
seventh book, "How to Fail 
Successfully," a Scriptural-based 
look at turning personal failure 
into victory. 

Mel Torre is the new program 
director at WLIX/Bay Shore (NY). 
Torre was previously news 
director for the station which he 
joined in 1979. 
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Ready for your imprint 

Your message goes 

POSTER with appealing sketch and 
dramatic “Family” logo, 3-color. 

BROCHURE with sketch and “Fam¬ 
ily” logo on cover, repeat of sketch 
and logo inside, 3-color. Available in 
4-page or 8-page version. Includes 
page of symbols showing the family 
in crisis. 

PLUS “FAMILY” presentation fold¬ 
er, envelopes (9” x 12”) with “Family” 
logo, decals, bumper stickers and 
bulletin covers. Radio-TV scripts 
(30 sec. and 60 sec.). 

LAPEL PIN of “The Family” logo in 
22K gold. 

JUST ADD YOUR NAME 
and watch people respond! 

Yes, you can use the “Family” poster, brochure, 
pins and other beautiful materials which NRB de¬ 
veloped for the 1982 convention. These appealing 
materials are ready to be imprinted with your mes¬ 
sage. Put their impact to work for your ministry. ..as 
a public relations campaign for your station, pro¬ 
gram, organization. ..or as a promotion for your 
partners’ banquet, sharathon, family night, mis¬ 

sions conference, evangelism, outreach, any spe¬ 
cial event. You reap the benefits of our investment 
in original art, professional design, and large-scale 
production runs. Because NRB produced almost 
1 million brochures and posters, these “Family” 
aids are available to you at exceptionally low 
prices.* For quick action, use this convenient 
coupon or call NRB Marketing, 201/575-4000. 

* As low as 10C each for posters. 8C each for 8-page brochures 
in quantities over 100.000 

Yes! Tell me more. I’m interested in: 

Item Quantity 

□ Posters _ 

□ Brochures _ 

□ Lapel pins _ 

□ Envelopes _ 

□ Presentation folders _ 

□ Decals _ 

□ Bumper stickers _ 

□ Scripts 

Name_ 

Organization -

Address _ 

City/ State/ Zip -

T elephone_ 

□ NRB Member □ Non-Member 

Mail to: NRB, CN 1926, Morristown, NJ 07960 or 
call NRB Marketing Services 201/575-4000. 



C la ss i f ¡ ed_ __ 
Help Wanted 

Sales Manager - Immediate opening for 
an experienced major market salesperson. 
You can have the pick of accounts in the 
Greater Pittsburgh area. Draw against 
commission Format is contemporary 
Christian and only you will determine your 
earnings. Reply by resume to David Leiner, 
WEDO Radio, 414 Fifth Avenue, McKees¬ 
port, PA 15132. 

MUSIC 
FOR EVERY NEED 

* Over 17,000 records in stock, in¬ 
cluding many hard to find dis¬ 
continued titles. 

* GOSPEL AND SACRED music of 
most kinds. 

* SECULAR from light to heavy, 
and SPECIALTIES. 

* “SOUND EFFECTS" of hundreds 
covering wide needs. 

* Strictly non-profit. 
* Air ready: Timed: evaluated. 
Contact: 
Missionary Musical Ministry 
236 Hastings Avenue 
Havertown. Pa. 19083 

HOW TO PLACE A 
CLASSIFIED AD 

1 All 'classified ads MUST be prepaid 
2 Type all copy or print legibly 
3 Indicate the category Help Wanted. 

Professionals Available For Sale 
Services Equipment Wanted 
Business Opportunities Miscella 
neous, etc 

4 Job Wanted and Employment 
Opportunity ads may be purchased 
as listings The rate is $25 for 35 
words including name and address 
Additional words are $ 20 each 

5 All other classified advertising is $40 
per inch 

6 If you wish torun the ad in more than 
one issue indicate how many times 
it is to be repeated 

7 If you wish to have a box number 
include complete instructions for 
forwarding replies Add $5 per ad 

8 Send copy mailing instructions and 
check to 
CLASSIFIED DEPARTMENT 
RELIGIOUS BROADCASTING 
CN 1926 

MORRISTOWN. NJ 07960 

Christian Cable Station seeks hands-on-
chief with production and post-production 
experience. Salary commensurate with 
experience and ability. Send resume to 
G.E T V., 214 Roleto Dr , San Antonio, TX, 
78213 or call for additional information (51 2) 
342-8510 

Experienced, spiritual, energetic, creative 
TV camera man-producer to produce and 
edit '/z hour weekly Messianic TV program on 
a limited budget. 
Also 
Business manager-Radio Producer with 
advertising ability to manage small office a nd 
produce daily 15 minute radio program. Send 
complete resume with references and salary 
requirements to Jewish Voice Broadcasts, 
PO Box 6. Phoenix. Arizona 85001. 

Former CBN-Continental Radio GSM, 6 
years GM, seeking top 50 GM slot with pro¬ 
gressive organization. Young, self-starting 

TAKE-CHARGE 
CHRISTIAN 

RADIO MANAGER 
We have an outstanding manage¬ 
ment position with excellent pay for 
a person who will take charge and 
assume responsibility for aggres 
sive sales and marketing results in a 
large midwest market. We are a 
growing commercial broadcasting 
company Our stations feature 
quality Bible-centered programs 
and conservative Christian music 
The person we are looking for must 
have exceptional sales track record 
and be ready to assume overall 
station responsibility If you are an 
aggressive, bottom-line self -starter, 
this position offers a challenge and 
a rewarding opportunity with top 
pay and growth potential Send your 
confidential resume to 

Rich Bott 
Bott Broadcasting Company 
10841 East 28th Street 
Independence. Missouri 64052 

Kansas City • Ft.Wayne 
Oklahoma City 

DESIGNED & PRINTED 
(5T7) 339-3232 
PREMIER SCREEN/DESIGN 

achiever. Strong sales, goals, programming, 
planning, research, references Joe 
Langworthy, 912-924-4852. 

-For Sale 
TV studio equipment. Make bid. For details 
call: (313) 639-7616 or (517) 845-7711 or 
write: TV Equipment. PO Box 92, Burt, Ml 
48457. 

Sunday Mornings 8:00-8:30 
Contact: Sales Manager 

WFGL 
Box 960 
Fitchburg, Mass 01420 
617-343-4897 

Ampex 1200 B, (2) IVC 870's, IVC 2000 
TBC, 8 input Audio Mixer Call Media 
Group Television (309) 764-641 1 or 764-
3219 Ask for Curt or Chuck 
FREE 32pg Catalog & 50 Audio/Video Applic. 

vidao « Audio oist Ampia. TV Audio & Reed Prod Consoles 
OPAMP LABS INC (213) 934-3566 
1033 N Sycamore Av LOS ANGELES CA, 90038 

IS GOD 
CALLING YOU 
INTO AN OVER¬ 
SEAS FAITH 
MINISTRY? 

Radio Rhema is a non-commer-
cial inter-denominational Christian 
radio network committed to comm¬ 
unicate Christ to the nations A 
member of the National Religious 
Broadcasters and Australasian 
Christian Broadcasters, Rhema was 
the first Christian AM station licen¬ 
sed in the British Commonwealth. It 
has been described as "New 
Zealand's most significant Christian 
outreach" and certainly isone of the 
country'sfastest growing ministries 
Rhema has just been granted a lic¬ 
ense to open another new station, 
and requires the following sincere 
Christians for full-time faith work, 
to join together with the 75 staff 
who already make up the Rhema 
family. 
Announcers, News Editors, Jour¬ 

nalists, Studio Operators, Produ¬ 
cers. Printers, Administrators, Acc¬ 
ountants, Public Relations Officers, 
Counselors, Engineers, Mechanics, 
Technicians, Market Research Offi¬ 
cer, etc For information write 

RICHARD BERRY 
BOX 21 
CHRISTCHURCH 
NEW ZEALAND 

Ampex . 39 
Bott Broadcasting. 9 
Camera Mart . 18 
GE Video . 19 
Hitachi . ’be 
J C Gates/KMJC. 1 
Maxell. ife 
Media Search Productions . 47 

Nason Media. 2 
NRB Directory . 30 
NRB Family . 51 
NRB Media Expo . 42 
NRB Radio Market Analysis . 35 
NRB Regional . 43 
NRB Tapes. 45. 46 
New World Audio . 29 

Otar. . 12. 13. 21 
Panasonic . 6. 7 
Peter Popov Ministries . be 
Polyline Corp . 24 
Producers Color Service . 31 
Quantum Audio Labs . 15 
Royal/Thomas Nelson . 34 
Schwartz & Assoc . 11 

Satellite Radio Network . 44. 45 
See Hear Industries . 16 
Sony. 26, 27 
That Certain Sound . 20 
Thomson CSF . 14 
T0A . 25 
Universal Broadcasting . 17 
US JVC . 4 
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“I want a world-class camera 
I can take a mile from the van, 
and still get 57 dB S/N and 

600-line resolution'.' 

^HITACHI HEARD YOU 
Then you're looking for broadcast quality. Then you're 
looking for lightweight equipment you can carry unencum¬ 
bered by anything but a lightweight triax cable. 

Well. Hitachi heard you. Because now our Hitachi 
SK-91 and SK-81 can both be connected to our triax DU-91 
Digital Command System by up to 6.000 feet of cable. 

The SK-91 is an example of the lengths Hitachi will 
go to give you the camera your craft and courage demand 
Though just 9.7 pounds, including its 1.5-inch viewfinder, 
this S33.OOO camera has been hailed as a bargain by per¬ 
fectionists. And it's I.B.A. and C.B.C. accepted. 

Its shock mounted optical system—with Saticons® 
Plumicons® or Diode Guns®—gives you up to 57 dB S/N 
and 600-line resolution. All in an incredibly tough 

magnesium alloy package. 
It has an auto iris closure. A 4-9/18 dB high grain 

switch. Horizontal and vertical blanking widths adjustable 
over a wide range. An auto black balance control as well 
as an auto white balance control. 

The SK 81 gives you just a shade less performance 
for S22.OOO. The DU-91 at S 18.900 lets you get great 
pictures with either the SK 91 or SK-81 whether you're 
shooting at the low-light levels of a coal mine or going to 
the top of the world. Who from? Who else? Hitachi Denshi 
America. Ltd., 175 Crossways Park West. Woodbury, NY 
11797. (516) 921-7200. Offices also in Chicago, Los 
Angeles. Atlanta. Cincinnati. Dallas, Denver, Seattle and 
Washington. D.C. 



A MAN AMONG THE PEOPLE 

• Offering hope to the 
hopeless 

Breaking the chains 
of distress 

Sharing love with 
the lonely 

• Bringing healing to 
the afflicted 

• Uplifting those who 
are discouraged 

• Inspiring faith in 
the doubting 

TOUCHING THE HURTING AROUND THE WORLD 

Peter Popoff Ministries 
P.O. Box 641, l'|4and, (A 917K6 

• Broadcasting • Miracle crusades • Publications • World literature outreach 




