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When selecting a creative team to make your dream program come alive,
select a group of professionals who have a proven track record of success. From

pre-planning to production and post production, NASON MEDIA has

demonstrated they are one of America’s most innovative production companies.

Are you on television today? Why not move up the ladder to the top!

As Dr. Robert Schuller of HOUR OF POWER says:
“I would have no one but Nason Media producing HOUR OF POWER”

Be bold, call us today.

505 City Parkway West, Suite 900
Orange, California 92668
Phone (714) 978-8112

NASON e ) 5IA CORPORATION
_ N—4 ; -
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AM stereo is essentially another gimmick some people consider a messiah for
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Maxell.

The greatest show on tape.

Ladies and gentlemen and tape
users of all ages, Maxell is the
answer to all of your tape needs in
audio and video recording. Our
quality makes your quality look even
better. Our performance standards
are high enough to stand up to your
requirements, no matter how tough
they are. Our consistency is out-
standing.

The Maxell micro-cassettes,
audio cassettes, open reel tapes,
Beta, VHS and U-Matic video cas-
settes you order in May will be just

as outstanding and dependable as the ones
you order in December. Our ability to
provide full service with

a broad product line, §
in quantities that
keep your production
moving, is among our
greatest accom-
plishments.
Would we clown
around with you?
No, and neither will your
closest Maxell representative.
Contact us for the details.

maxell.

PROFESSIONAL/ INDUSTRIAL DIVISION

Our success is magnetic.

Maxell Corporation of America, 60 Oxford Dr., Moonachie, N.J. 07074 (201) 440-8020
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Speaking Out

-

’ ‘ So Much for So Little

Radio: To a generation raised on Top 40 and all-news formats, the word
“radio” means littie more than an appliance used for interrupting silence.
But to anyone over 35, it connotes a vast auditorium full of a variety of
sounds.

Nothing was impossible on old-time radio. William Conrad could have
been the lean, rangy Marshall Dillon of Gunsmoke. Midgets walked the
earth in those days voicing the roles of children. Babies were enacted by
women who specialized in gurgling noises. Fire was a sound-effects man
crinkling cellophane; thunder was a copper sheet vigorously shaken, rain
was birdseed falling on paper; a galloping horse was two coconut shells
rhythmically handled.

Contrast that and all of its creativity with this: Organ music swells to the
crescendo of congregational singing. Soon a deep, paternal voice reads
the scripture lesson, asks for money, and preaches. A soprano sings. After
20 minutes of forceful preaching, the program closes with a hurried prayer.

C. Benjamin Hill, Jr., in an article in Christianity Today sometime ago
said, “‘Religious radio programs like this are as old as broadcasting itself.
As Christians in a world of need, we are charged to communicate to the
worid who Christ is; yet after nearly 60 years of far-reaching technology, we
are still trying to preach the world into Heaven using a language and frame
of reference non-Christians don't understand.”

In the United States according to a recent survey, radio’s weekly au-
dience includes 92 percent of all persons 18 and older, 99 percent of all
teenagers, and 94 percent of all people from 24-49. Any lack of effec-
tiveness of Christian radio programs cannot be blamed on a dying medium.

What can be limiting the effectiveness of our programs? We must take a
look at the programs themselves. What does make a radio program in-
teresting? Johnson and Jones offer several suggestions in their book,
Modern Radio Station Practices.

They tell us that a successful program relates to the listeners’ previous
experiences. They also say that a successful program has a comfortable
pace, never lagging or pushing too hard. It has a variety of content and
pace. A program should be presented with ease, with a smooth flow that
creates a positive feeling inside the hearer.

Give some thought to making your own program more interesting, using
ideas, techniques and creativity not employed by others. Perhaps no other
medium of mass communication requires so little in terms of cost to be so
very effective.

E. Brandt Gustavson
President
National Religious Broadcasters

A Foreward Look
Beginning this month we will carry a new column entitled “Airing Our View”
(page 56). Written by the editors in a style compatible for broadcast over NRB
member stations, the editorial will focus on issues and events from the
perspective of National Religious Broadcasters.
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" ST. LOUIS ‘

RESPONDS!

...TO QUALITY BIBLE STUDY
& CHRISTIAN INFORMATION!

Shortly after sign-on, KSIV listeners began to .

5 3 ) [}
respond enthusiastically. . .and they continue! ; S
People today are hungry for the Quality Bible 3

é
L7

“I have lived in the St. Louis

Study and Christian Information programming : area for almost 38 years. . .
featured on Bott Broadcasting Company Stations. | and I have never been able
to get consistent Christian
+ ”n
Here are some excerpts programming.
from grateful listeners: “I can now enjoy good Jatsog CoGpRL ‘
: | e fl‘om radjo prograns on ny St. Charles, MO
,, oS | the bottomof | way to work and “We have needed this
Your station is an answer { our hearts for | going home.” ministry for years and
| toprayer. We have waited A this ministry.” Mrs N.R. Reeder, have been praying
4 so]ong. Iz Ruth Rosser, i Florissant, MO for i
i Wentzville, MO | : Mr. Ray Kerley,
- G H lwood, MO
“I appreciate your bringing | © We ‘;re thagk “We lived here 12 years 3
quality Christian radio to ‘1?9 ;,}faw and our prayer has been S -
St. Louis. It's been long | domtgil’g“ that St. Louis would have | g
| overdue!”  jon Pantolione, | B a Christian radio station.” cE--33
” St. Louis, MO Mr. & Mrs. Bailey Anderson, & AM RADIO ”")

. . St. Louis, MO ! J
“We appreciate the sound > “s I :
Bible teaching and the good . 1“ ég.
music. It’s an answer to our 1520 o
prayers. . Rev. G.C. Sholtz, m’“(—‘

Truxton, MO = ' ST LOUIE' INSPIRATIONAL VOICE
“ S000 Watls « Noo Directioosl

We want to thank the ““Quality’’ Christian broadcasters who have joined with us to
make “‘St. Louis Inspirational Voice' possible for the 3 million people of Greater
St. Louis. . .(the nation’s 12th largest market). KSIV listeners are Responsive. . .
to programs that help them grow spiritually and keep them informed.

= Bott Broadcasting Company

“Quality Christian Programming, All Day. . .Every Day””

KCCV KQCv WFCV KSI1V

AM-1510 AM-800 AM-1090 AM-1320
§ KANSAS CITY AREA OKLAHOMA CITY FT WAYNE, IND ST LOUIS. MO 4
. ‘Q EXECUTIVE OFFICES ® 10841 EAST 28TH STREET e INDEPENDENCE. MISSOURI 64052 » (816) 252-5050 6 ?
o
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Update

Crucial cable bill
is again postponed

The subcommittee on Telecommunications in the House of Rep-

Judge bars AT&T from
electronic publishing

resentatives postponed markup for HR 5949 which was
scheduled for a vote on August 19 (see page 18 for more
details).

The markup hopefully would have included the NRB/Collins
Amendment provisions providing protection for NRB-related
Christian television stations. If the bill were not amended
to include protection for these stations, religious TV
stations as we know them would likely be ended.

The postponement was not due to controversy between NRB
and other parties in the bill, but was related to separate
non-NRB matters.

The subcommittee will resume consideration of the bill
after the Congressional recess, August 29 through September 7.

Markup for the bill could take place and conceivably it
may be passed by the House and Senate by October 8, when
the present session of Congress is ended.

U.S. District Court Judge Harold Greene recently endorsed the

New AM station will be
beamed toward Cuba

basic agreement between the U.S. Department of Justice and
AT&T, but insisted that "Ma Bell" stay out of the electronic
publishing field for at least seven years. As a result of
this ruling major communications media such as broadcasting,
newspaper and cable, were clearly victors. Richard Wiley,
NRB counsel, represented the American Newspaper Publishers
Association in this huge case.

The U.S. House of Representatives passed the Radio Marti Bill,

Noted broadcasting
editor dies

HR 5427. The bill is based on a Reagan administration propo-
sal to establish an AM station in Florida called Radio Marti.
It will broadcast information to Cuba about Fidel Castro's
policies in Cuban military activities around the world, as
well as American news and information.

NRB award winner Sol Taishoff, chairman of the board of

| Operations manager is
hired for NRB office

Broadcasting Publications, Inc. and editor of "Broadcasting"
magazine, died August 15. Mr. Taishoff was a long-time
friend and supporter of National Religious Broadcasters, and
a frequent attendee at NRB conventions for over 20 years.

He received the Distinguished Service Award in 1977.

Mr. John M. Cummuta of KNEI/Waukon (Iowa) has been appointed

operations manager for NRB. He begins work at the Morristown
office September 7. He worked previously as quality assurance
engineer at Rockwell International and served with Christian
Radio Albuquerque, New Mexico, as announcer. Steve Kovach,
former consultant for NRB, is developing his own organization.
Christian Worlid, at Burke, Virginia.

september 1982 religious broadcasting 7
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Quantity
Single copy, $39
3-9 copies $35 each
10 or more copies, $3* each

First class shipping, $4 each
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x $39
x $35
x $31
x $ 4

Send me the 1982-1983 Directory of Religious Broadcasting, $39
per copy. (Additional savings for quantity orders.)
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Organization

Address

City/State/Zip

MAIL COUPON & CHECK TO NRB/MORRISTOWN, NJ/07960

B Radio Stations B Agencies

B Campus Radio B Reps

B Shortwave Stations B Donor Management
B Foreign Radio B Recording/

B TV Stations Production Facilities
B Cable TV B Ministries

B Foreign TV B Schocls

B Group Ownerships B Music Publishers/
B Program Producers Record Companies
B Equipment B Publishers

B Services B Booking Agencies

Instant, easy reference to vir-
tually every religious radio
station, every program, every
producer, every provider of
broadcasting services, prod-
ucts and equipment around
the globe. The all-new NRB
Directory has 468 pages for
easy reference, plus helpful
cross references for program
titles, station call letters, prod-
ucts and services, all at your
fingertips! Order today from
NRB/Morristown, NJ 07960.

Look at these
sample entries

Radio Producers
Calvary Church®

Smyrna 5301 Sardis Rd
WYNX 1550 AM® Charlotte. NC 28212
2480 Atlanta StS E.Smyrna 1080 704-366 6560
404436 6171 Dr Ross 8 Rhoads. minister
MARKET Atlanta Chet Barnett. prog prod
O\f'Nl:IR Jonquil Broadcasting (o “The Voice of Calvary”
pﬁ:‘:’ LN Polk 30 min weeklv
GEN MGR 1N Polk preaching
SALES MGR Richard Hemphill music
CHIEF ENG, Steve Westhrook audience’ gen Christian
CLASS Commercial lnkw D 500w N non-Christian

paid prarms paid time
REP Savel & Schutz Inc
NETWORK (eorgia News “Something To Think About”
FORMAT religious fulltime :f":"'" dally

music
y audience’ gen Christian

TV Stations pard ime
Fontana S .
KTBN-TV* Channel 40 ervices
2442 Michelle Tustin 92680
T14-R32 2951

T 9 %
MARKET los Angeles EFT Munagement Systems. Inc

OWNER Trinity Bestg Network Electranic fund. trans system
PRES Paul F Crouch N %
GEN MGR Bernard B Ridingy Ritgiromadia ity

CHIEF ENG David Hall Tuchnical fideo services
LASS N 1 - T .
?\'liér“'();;’(n .?’6’;\.’“""" F f!'"ly Enterprises, Inc

{Computer facihty, tape
FORMAT religious 164 hrs duplication

J




#1 IN KANSAS CITY

What we have known for some time is now documented by the NRB Religious
Radio Market Analysis/ARB ratings.

KCNW is the leading full-time religious formatted station in the Kansas City
ratings. NO OTHER current full-time religious formatted radio station SHOWED
in the ““NRB Religious Radio Market Analysis.”” When you are looking for the
number one Christian Voice in Kansas City remember ... the NRB Religious Radio
Market Analysis says it's KCNW, and, we agree!

For more complete information on what is happening in Kansas City, St. Louis
(Also the #1 religious formatted station ... the RAM Report), Los Angeles, San
Francisco, New York, Milwaukee, Minneapolis, Pittsburgh (Increase power com-
ing any day — 400%), Chicago (new tower is complete) or Indianapolis contact:

Dick Marsh, Vice-President

UNIVERSAL BROADCASTING CORPORATION

3844 EAST FOOTHILL BOULEVARD » PASADENA « CA 91107 « TELEPHONE (213) 577-1224

GREATER NEW YoRK-LONG 15ianD WFTIIE -JUME X595 % -« GReaten PiTTSBURGH WIRRO- LM 520055455
GREATER CHicAGO-NoRTH srore WATRAMIMEIBIME (5552 P% . createn noranapoLis IVAGTRI-IEMI 15/554°
GREATER saN FRANCISCO-0AKLAND IKIESST-MBIMI SAFEANA° « Grearen Los anceLes IV IFIMI 225755ma
creater kansas ciry IICINTA-BBIME 58 . crearen miLwaukee WYLO-AM /S55%% - Greaten sT Lours WEBWEM 20558
GREATER LOS ANGELES mic-AM EADAZSAA « GReaTER MinneaPouss-sT paut IKUIDIL-SRMI CRRESOTEY

SOURCE Radio Information Center Religious Market Analysis © 1982
ARBITRON Fall, 1981




C‘WH
TO EN T
UGH.. HE fOING

H

N‘eN‘oc‘l T m; Bu :
o & ?“o. v AY\

Mem© O * Btoadcastets/ Aget™
o™ : W Gate® ¢€s" \.C. Gat®
TtaA\{\om\\\;. C‘m\st\aﬂ Lonse o quffes” Quii® ¢ (Q0% aay® \y 0
Whet® ate e \'\sxeoet ) O gaca® o poe ‘e“eat’. N\\ssom ass\ t\mems . Wooo
noe They sy s summet W ¢ c'\a\\sq OV due © e worst cO \C cis\s s
\ 0au0 as 13€ seveva\ year® gome AL even com? ed o ¢ wGred! \
Deptes™ et ¢ e 30s: e} O et ¥° H\N\( on RET O el \
E?&la'Y t O ‘o) NE Q.- ) Chns®® Ao nd e ¥ Gates \
Comp'm 4 aded " Gnd 8 e © A asW e Gutey et do\dmm W 2 \
pos'\(\\'e‘ eonng ® ptoac\\. (et ned’ e §ea®® o e Qa0 Died Cou® afkeh we
‘Av\OQU whatt \oo¥ (ot punn® ne @ont ¢ Yo nd A Jec o4 © cgeed’
oo gt Q @210’ adx'emsmg/ espome caP? s t\be\\a\( o ot 23 efrs
ﬂD\V\G AY SAW ATEV 3159 B(oaécastet oore’ 10 Days
e '?\2\6\0'?('\(\{ (rect R\ 3\ were use oniso® RO e ¥ P\\T\'\
35 e natve® 0 m‘\ﬁo\. Matt and ono MNs t(:c.wed, A0
Cov® \?xesponse Ggure va‘\\a‘o\e tequest\
'S’\N\?ft‘ A\ 3 9.9 ECTﬁ
AN 0\0‘
\

: \ ob e 4
o © at\y
LW AYS: .\IOL \
M’??&C\Mﬁo, oN w
5 2 ¥

JOoY THE
FUL G
Pl WPR“&TE% COMP
..on Mo:cslzem Reg?REAKAFiY FOR
Y Sept. ;nal Co ST. ] d A
Oth. nveﬂtionu;ing
y LA
Represe 9100n the
nted Nationall Dial 1 5000 W
y by J.C. GA atts
e

SAN
(o)
ELES:

Gen

Coneral Offi

tact: .'Ces
Natio
na’
Haddy
l.and
on

P.O
L . Box
2”&
San
g0, C
a.
Sun
set Bl
Vd.

120

Tele
phon
i e
: (714
) 579-0910
Ho"
Teleywood,
pho Ca.
v (213)9:%228
-6839



Washington watch

New FCC Regulations for Low Power Television Stations Become Effective

On June 17, 1982, the Federal
Communications Commission’s
new regulations governing low pow-
er television (LPTV) service became
effective. The new rules are partic-
ularly significant for the many re-
ligious broadcasters and organiza-
tions who already have LPTV appli-
cations on file. These applicants
now will be required to amend their
pending applications to comply
with the new rules.

The new low power television
service is an outgrowth of the
FCC's television translator ser-
vice. Like television transla-
tors, LPTV stations operate at low
power and have relatively smali cov-
erage areas. Unlike translator sta-
tions, however, LPTV stations may
do more than just retransmit the
signals of the television broad-
cast station. LPTV stations also
may originate programming, carry
subscription or pay TV program-
ming, or carry satellite-delivered
programming from a variety of pro-
gram services now becoming avail-
able.

Processing Applications

While the commission was devel-
oping final rules for the new LPTV
service, it allowed the filing of ap-
plications for conventional transla-
tors with requests for waivers to op-
erate as LPTV stations. More than
6,000 applications were filed under
these interim standards. As a result,
the commission now has a large
backlog of unprocessed applica-
tions.

To deal with this problem, the
commission is continuing a freeze
on the filing of new low power ap-
plications. Exceptions to the freeze
have been made, however, for (1)
applications proposing to locate a
transmitter and antenna at a dis-
tance of more than 55 miles from
the top 212 FCC-ranked markets, (2)
existing translator licensees seek-
ing to change frequency from chan-
nels 70 through 83, and (3) exist-
ing translator licensees seeking to
alleviate interference caused to or

received from full service stations.

The commission now plans to
keep this freeze in effect until the
backlog is reduced, except for the
limited purpose of accepting appli-
cations which compete with those
already on file.

The commission has announced
that it will process LPTV applica-
tions on a tiered basis. Under this
system, the applications proposing
to serve the most rural areas will be
processed first and those proposing
to serve the most urban areas will
be processed last.

upon to provide equal time to a can-
didate for elective office, it will not
be obligated to broadcast material
which is presented to it in a format
which is incompatible with the sta-
tion’s equipment.

The new LPTV rules contain a
number of engineering and techni-
cal standards and restrictions
which should be carefully examined
both by prospective applicants and
by those with applications now on
file. The major provisions fall under
the categories of power limitations,
equipment and transmission stand

The relatively low cost of

constructing and operating LPTV stations
has given many organizations
the hope of obtaining a video outlet

to serve their community

When the commission first began
processing LPTV applications, it
gave notice to those filing under the
interim standards that their applica-
tions would have to meet whatever
final regulations eventually were
adopted. Those with applications
now on file will need to review their
proposals to be sure they are in
compliance with the new rules.

Streamlining Service

In an effort to streamline the new
LPTV service and to encourage its
rapid growth, the commission im-
posed no ownership restrictions
and only minimal programming reg-
ulations. Factors such as the num-
ber of stations owned by an appli-
cant and the applicant’s interest
in other media oniy will be consid-
ered where there are competing
applications.

Insofar as programming is con-
cerned, the principal obligation of
LPTV stations will be to adhere to
the Fairness Doctrine and the com-
mission’s political broadcast rules.
The “equal time" obligations of
LPTV stations will be geared to their
“origination capabilities.” Thus,
when a LPTV station is called

ards and interference.

Under the new rules, the trans-
mitter output power of LPTV sta-
tions in the UHF band may not ex-
ceed 1,000 watts. Power limitations
for LPTV stations in the VHF band
depend upon whether the channel is
listed in the FCC's Table of Assign-
ments. Those stations operating on
listed channels may use up to 100
watts of power, while other VHF-
LPTV stations are limited to 10
watts. Low power operations in
border areas will be conditioned
upon future agreements with Can-
ada and Mexico.

LPTV stations may design their
antennas to multiply the strength
of their signal in order to transmit
an effective radiated power greater
than the transmitter output power—
so long as the proposed station
does not violate the FCC's interfer-
ence standards. Circularly polar-
ized antennas may be used and op-
erated at a peak visual output power
twice that specified for stations
not using such an antenna. These
antennas typically provide bet-
ter service within a station’s range.
LPTV stations also will be allowed

to use directional antennas to con-

september 1982 religious broadcasting
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Washington watch

centrate their signals over tar-
geted areas and to avoid causing
interference to protected stations.

Avoiding Interference

Under the new LPTV rules, all
transmitting equipment must be a
type accepted by the commission.
LPTV stations, however, are not
governed by every transmission
standard applicable to a full serv-
ice television station.

The new LPTV service is a sec-
ondary service and must yield to ex-
isting full service stations, changes
in existing full service authoriza-
tions, and new full service authori-
zations, and new full service sta-
tions.

Although a full service station
generally is only protected from
interference within its Grade B sig-
nal contour, the commission has
stated that it will enforce strictly
the secondary status of LPTV sta-
tions. Thus, an LPTV station may be
forced to cease operating because
of new or modified full service sta-
tions.

LPTV stations also will hold sec-
ondary status to land mobile sta-
tions which share UHF frequencies
with broadcast users. In the future,

the commission may allocate addi-

tional channels for land mobile use.

The outcome of these determina-
tions could affect existing rules
on LPTV interference.

Of particular importance in view
of the large number of LPTV appli-

cations now on file are the commis-

sion’s new rules governing inter-
ference standards between LPTV
stations and existing television
translator stations. In general,
these standards provide an LPTV
station with less protection from

other LPTV stations than a full serv-

ice television station would receive
from an LPTV station.

Licensing Procedures

The license period for the new
LPTV service will be five years, with
only a short-form application re-

quired for license renewal. Contest-

ed and comparative renewals will
be handled in a manner similar to
full service station renewals. The
rules governing transfers of LPTV
stations are somewhat more liberal
than the rules for full service sta-
tions. The new rules impose a one-
year holding period on low power
television and translator licenses
where a party obtains the station

through the use of the comparative
process because of a preference.

Moreover, the regulations do not
permit the sale for profit of a con-
struction permit for an unbuilt low
power or translator station. The pay-
ment upon transfer of the permit for
an unbuilt station cannot exceed re-
imbursement of the transferer’s ex-
penses and prior commission ap-
provalis required.

The new LPTV service faces both
opportunties and uncertainties.
Many have questioned whether a
low power television service would
prove to be economically viable in
light of the relatively small cov-
erage area of this class of stations
On the other hand, the relatively
low cost of constructing and opera-
ting LPTV stations has given many
organizations and individuals the
hope of obtaining a video outlet to
serve their communities and the
opportunity to enter the television
industry.

Richard E. Wiley, former FCC chair-
man, is NRB communications coun-
seland partnerin Kirkland & Ellis
law firm, Washington, D.C.

Educational Stations
Threatened by Proposed
Channel 6 Rules

The FCC is now inviting com-
ments on a proposed rule-making
(Docket 20735) that would severely
imit the growth of educational FM
radio stations across the nation.
Many such stations are licensed
to Christian colleges, schools and
educational ministries.

The purpose of the proposed rule-
making is to protect channel 6 TV
stations from the long-standing
problem of interference from FM
stations due to the nearness of
their frequency assignments.

The proposed rules would place
severe limitations on educational
FM stations because they would
give TV stations theright to lay
claim against an FM station if its
signal causes interference from 60
to 100 miles beyond the TV station’s
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Grade B contour. Current regula-
tions protect the TV signal only up
to the Grade B contour.
Protecting the channel 6 signal
not only affects new FM stations
that may want to make changes in
their transmission system or in-
crease their power. Under the pro-
posed rules, the likelihood of in-
creasing coverage is improbable.
Even maintaining present coverage
may be threatened. The docket
states ‘... in some cases, applica-
tion of the new proposed rules
might require such a substantial
reduction in the desired FM serv-
ice that the licensee may decide
to terminate operation entirely.”
Docket 20735 recognizes that
parts of the proposal conflict with
the Communications Act of 1934
that encourages the extension of
public communications service to
as many people as possible. The
proposal reads: ““‘Adoption of the

proposed rules would reduce the
number of existing FM station up-
grades possible and by reducing
the potential facilities of new FM
stations, would limit diversity of
service.”

Educational stations are noted
for their diversity of service, not
only in innovative programming, but
also in numbers. Licensed non-com-
mercial FM stations now total 1190,
and the number is growing. |n con-
trast channel 6 TV stations that
would be protected by the new rules
total 9.

These and other aspects of
Docket 20735 should spur NRB
members and other supporters of
educational broadcasting to ex-
press their concerns to the FCC
during this open period for com-
ments. Additiona! information may
be obtained from Joe Emert of
WTLR/State College (Pennsylvania).

Mark Bainer
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... live, hourly news from FORREST BOYD and the IMS staff in Washington, D.C.
PAUL HOLLINGER, WDAC-FM, Lancaster, PA, after comparing IMS and
another news service, said:

“Since your news qirs at 5 minutes before the hour, | have charted the
stories released side-by-side. What a refreshing contrast o have 2 or 3
items of special interest to evangelical Christians instead of the sordid
stories of the world’s heroes. Your newsmen give two or more sides of
government issues without heaping scom on those whom God has
ordained to be ministers in authority over us:’

...weeknight, nationwide call in program. JAMES DOBSON, “FOCUS
ON THE FAMILY;" after a recent “OPEN LINE” program dealing with
abortion said:

“The Lord was in the studio tonight, Stan. | know He honored our prayers.

| called my wife just moments before we went on the air, and asked her
to pray for us as we air this vitally important discussion. | just feel so strongly
that we're doing what He wants us to do, and that's about the highest
honor | can imagine’’

...live from Chicago, with your host,
MIKE KELLOGG.

"I'm writing fo tell you that 'm out here listening fo the program "MUSIC
THROUGH THE NIGHT: Your program has helped me through some very
difficult nights. It's not only the music though, it's your talking to me in
between songs, knowing you're one of His children:” CHICAGO, IL

CALL US AT 800/621-7034 TOLL FREE
IN ILLINOIS 342/329-4433

A BROADCAST MINISTRY OF MOODY BIBLE INSTITUTE. 820 N LA SALLE DR . CHICAGO. IL 60610
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are with the sparkling clarity, brilliance,
and color fidelity of MPL Chroma 47. It's
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prove it.

We'll prove it at no cost to you.
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News

Plane Crash Kills
Keith Green, Favorite
of Contemporary Stations

LINDALE, TX(NRB)—Religious
radio stations across the country
aired tributes in memory of Gospel
musician Keith Green, who died in a
plane crash July 28.

The fatal accident occurred on
the grounds of The Last Days Min-
istries, founded by Green in 1977.
Other fatalities in the crash includ-
ed Green's 2-year-old daughter and
3-year-old son, plus pilot Don Bur-
meister and a California family
which supported the Lindale (Texas)
ministry. The eight members of the
Smalley family had joined Keith
Green and his children for a sight-
seeing flight in which the minis-
try’'s Cessna 414 plane failed to
clear the trees after take-off.

An accomplished composer and
singer, Keith Green had recently
released his latest album, “Songs
for the Shepherd.” Considering his
compositions and recordings to be
a ministry of evangelism and dis-
cipleship, he gave away most of his
albumes, often at no charge or for
asmall free-will gift.

Green became a Christian in 1975
and attended Bible school before
launching The Last Days Minis-
tries, based initially in Los An-
geles. The diversified ministry
moved to Texas three years ago.
Its activities include a training
school for Christians, a news-
letter with a worldwide circu-
lation of 250,000, tracts for con-
temporary readers, and distrib-
ution of books, music and records.

Pilot Don Burmeister, one of 80
staff members at the Lindale min-
istry, was the son of Charles Bur-
meister, an executive associated
with The Lutheran Hour and Luth-
eran Television. His sister Jan Bur-
meister, a former aide to President
Gerald Ford, is in charge of media
operations at The Church on the
Way.

With the passing of executive di-
rector Keith Green, The Last Days
Ministries is rededicating its out-
reach to the post-war generation.

Melody Green, who had been her
husband’s close associate, and the
ministry’s leaders intend to con-
tinue the work.

Atlanta Station Ups
Power to 50 KW

SMYRNA, GA (NRB)—In late July,
WNYX-AM/Smyrna, a 24-hour Chris-
tian radio station, boosted its day-
time operating power from 10,000 to
50,000 watts.

The power boost has increased
the station’'s coverage area by
78 percent. It can now be heard
throughout most of northern
Georgia as well as portions of Ten-
nessee, Alabama, and the Caro-
linas. In addition, it makes WYNX
one of only three 24-hour radio
stations in Georgia operating at
50,000 watts.

With a format featuring quality
Christian music and programming,
WNYX is targeted at the family
audience. “We are trying to
reach as broad an audience as
possible,” said station pres-
ident Larry Polk.

WYNX will continue to operate at
a nighttime power of 500 watts.
Polk sought to obtain a 50,000 watt
“clear channel” at night, but
failed to win FCC approval.

CBN Series Tackles
Pornography Problem

VIRGINIA BEACH, VA (NRB)—A
five-part series recently released
by the Christian Broadcasting Net-
work takes a penetrating look at
pornography in America. Entitled
“Xpose,” the series is a “‘behind-
the-scenes” investigation of the
problem, focusing on the partici-
pants themselves, both the exploit-
ers and the exploited.

Each program is hosted by a
nationally known figure, while other
recognized Christian personal-
ities comment on various aspects
of the issues covered in that seg-
ment. Program hosts include Efrem
Zimbalist, Jr., Art Linkletter, Pat
Boone and Carol Lawrence.

CBN crews traveled all over the
country to film the series, which

has been in production for more
than a year.

“We went into all the sex palaces
to show the different ways in which
obscenity is packaged and sold,”
said producer/director Charles
David McCally. “We went where cam-
eras hadn’t been allowed before in
order to document the industry and
show it to the American public ex-
actly the way it is.”

HCJB Forms
Texas Network for
Mexican Outreach

OPA LOCKA, FL (NRB)—World
Radio Missionary Fellowship has
decided to set up a network in
southern Texas to facilitate the ad-
ministration of its three affiliated
stations in the Rio Grande valley.

The two newest stations, sched-
uled to be on the air by early 1983,
will be full-time Spanish gospel sta-
tions. HCJB personnel are now
seeking an antenna site for the first
of these, station KBNR/Brownsville.
In addition, they are cooperating
with the Rio Grande Bible Institute
to start a station in Edinburg. FCC
approval for KOIR/Edinburg was
granted earlier this year.

Hardy Hayes, manager of HCJB
affiliate KVMV/McAllen, will serve
as operations director of the new
network. Former World Radio Mis-
sionary Fellowship president Dr.
Abe Van Der Puy will be the ex-
ecutive director.

Holy Land Documentaries
for Christian TV

CARMEL, NY (NRB)—/srael Re-
view, a monthly 30-minute feature-
news program, is now available for
use by Christian television stations
around the country. The program is
produced by Yale Roe, a former Chi-
cago broadcaster now living in
Israel.

Jerry Rose, the first Christian
broadcaster to pick up on the new
program, uses various feature stor-
ies in some of his daily interview
programs on WCFC-TV/Chicago.
Other Christian TV stations use the
program in its entirety.
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Simply slip DOOR-ALERT over the
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DOOR-ALERT.
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News

The latest monthly program
focuses on the current situationin
Lebanon. Other recent programs
looked into archeological discov-
eries that go back to the days of
Jesus, scientific breakthroughs,
the plight of Christian children in
Lebanon and a visit with kibbutz
volunteers.

Israel Review is sold to com-
mercial TV stations, but is available
at no charge to Christian broad-
casters.

Luis Palau Brings
Gospel to Paraguay

PORTLAND, OR (NRB)—Luis
Palau is in Paraguay this month,

holding a nationwide Christian cam-

paign September 13-26. Using radio
and television and a team of as-
sociate evangelists, Mr. Palau
hopes to reach Paraguay’s 3.5 mil-
lion people with the good news of
Jesus Christ.

The campaign is based at the
capital city of Asuncion, where the
Palau team last held a crusade in
1976.

TWR Broadens Outreach
to Muslim Peoples

CHATHAM, NJ (NRB)—In an
attempt to reach a group of Muslim
peoples living in inaccessible re-
gions of Asia, Trans World Radio is
installing powerful new equipment
at their broadcasting location
atop Mt. Agel in Monaco. These
peoples, whose languages are
Turkish-related, are known by such
names as “Turkmen,’” ‘‘Uzbeks,”
“Kurds,” and “Kirghiz.”

TWR reports that more than 50
million such Muslims live in the
southern areas of the Soviet Union,
with additional numbers in north-
ern Iran, Afghanistan and the

western Sinkiang province of China.

Because of their isolated con-
dition, they can be reached with the
Gospel only by radio.

Dr. Louis M. Muggleton, director
of TWR’s international wave prop-
agation department, predicts that
these remote areas, which lie far
to the east of Monaco, will have




clear reception of programs broad-
cast from Mt. Agel.

TWR also reports a tremendous
increase in mail response from
listeners in Turkey during the past
year. Response has risen 300 per-
cent with more than 100 letters
received each month from first-
time contacts.

Much of the increase is attributed
to a Turkish-language version of
J. Vernon McGee’s Thru the Bible
which is broadcast from TWR's
Monte Carlo transmitter.

WTLW-TV Now
On the Air

LIMA, OH (NRB)—After seven
years of struggle and commitment
to bring Christian television to
northwest Ohio, WTLW/Channel 44
is now “Witnessing the Living
Word” nightly to viewers as far
away as Detroit and Kokomo (Indi-
ana). The station signed on the air
on Sunday, June 13, 1982.

A fund-raising telethon was held
during the first week of August to
help defray start-up costs in excess
of $1 million. In addition to fin-
ancial assistance, station director
Ron Mighell is looking for program-
ming suggestions, volunteer help,
and prayer support.

WSFJ-TV Ups Power,
Moves Station

PATASKALA, OH (NRB)—A new,
more powerful transmitter is now in
operation at station WSFJ (Chris-
tian Television of Ohio). Trans-
mitter operation began June 29,
1982, following approval by the Fed-
eral Communications Commission.

“Our coverage is now extended to
include new areas and many view-
ers who previously could not re-
ceive Christian television,’ observ-
ed station president Jean Roda-
baugh. “*And those now watching
us via UHF will receive an even
better picture.”

The FCC also granted approval
for WSFJ to build a new station
closer to their transmitter in New-
ark (Ohio). Ground has been broken
a few miles south of Newark.
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Religious Broadcasters
Block Passage of HR 5949
Cable Carriage Bill

WASHINGTON, DC (NRB)—
Deferring action on HR 5949, the
House Telecommunications sub-
committee is now rewriting the bill
on cable TV carriage and copy-
rights.

“National Religious Broadcast-
ers has made the subcommittee
aware of the rights of Christian
stations, which were endangered
by the original bill,” declares NRB
executive Ben Armstrong. ““Thanks
to the strong stance we took, and
the support of our people at the
grass-roots level, there is good
reason to expect that the telecom-
munications subcommittee staff
will incorporate the NRB-Collins
amendment in their rewrite.”

Drafted originally by the House
Judiciary committee, HR 5949 re-
flected a compromise among the
associations representing com-
mercial television, cable system
operators and motion picture pro-
ducers. The original bill, which
covered copyright royalties as well
as cable carriage rights, eliminated
the current FCC regulations requir-
ing cable systems to carry all local
TV stations within a 35-mile radius
of the city of license.

Instead of the current “must
carry” rules, HR 5949 gave cable
operators the option of dropping
local stations based on county-
wide audience ratings.

“The ratings clause would have
meant the end of Christian TV," ob-
serves Jerry Rose, chairman of the
NRB-TV committee. “Congressman
Kastenmeier, who heads the Judici-
ary committee and sponsored the
bill, refused to hear our plea. When
the bill went to the Telecommuni-
cations subcommittee, Congress-
man Jim Collins was sympathetic
to our cause and agreed to sponsor
an amendment.”

The NRB-Collins amendment pro-
tected the “must carry” rights
of stations airing significant
amounts of non-entertainment pro-
gramming, including religious, edu-
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cational and public affairs pro-
gramming. The amendment won the
support of a majority of the

House Telecommunications sub-
committee.

“The amendment never came to a
vote because of tremendous pres-
sure exerted upon other members of
the subcommittee,” explains Ken
Beachboard of the NRB Washing-
ton office. “The industry groups
responsible for preparing the orig-
inal bill declared that they would
oppose any deviation from their
compromise, including the Collins
amendment.”

Noting that NRB attempted to
negotiate with the commercial TV
and cable system operators, Beach-
board reports, "Our cause was very
ably presented by our legal coun-
sel Richard Wiley. The opposition
spurned the gracious offers Mr.
Wiley made to adjust the Collins
amendment. They insisted that no
changes at all were possible.”

The subcommittee decision to
rewrite the bill, rather than
amend it, brought a temporary halt
to the months of intense NRB
efforts. NRB executive Ben Arm-
strong visited key members of the
subcommittee and appeared on
numerous Christian broadcasts to
make the evangelical audience
aware of the threat to religious
stations.

“The response from our mem-
bers and from the Christian audi-
ence has been highly gratifying,”
Armstrong says. “Your letters,
phone calls and prayers have
brought us from a hopeless situa-
tion to a point where our views are
being considered.”

Cautioning that the battle for
Christian TV is not over yet, the
NRB executive adds, “If the re-
write does not protect our rights,
we are ready to go back to the
grass roots again.”

TV Special Explains

Threat to Christian Stations
MEMPHIS, TN (NRB)—Aiming to

make the general public more aware

of the threat to Christian TV, Re-

ligious Roundtable has produced a
60-minute special on HR 5949.

Featuring Congressman Jim Col-
lins of Texas, the sponsor of an
amendment which would protect
the cable carriage rights of Chris-
tian stations, the special was pro-
duced at the studios of WGCB-TV/
Red Lion (PA) and is available for
airing on other stations.

Appearing with Congressman
Collins are NRB Washington mana-
ger Ken Beachboard and political
strategist Dick Dingman.

“It's an in-depth explanation of
the issues involved in the cable
carriage bill,”” comments Ed
McAteer of the Religious Round-
table. *“Collins, Beachboard and
Dingman do a good job of relating
the problems to the interests of the
average viewer.”

Government Leaders
Invite NRB to
Historic Meetings

MORRISTOWN, NJ (NRB)—When
President Ronald Reagan an-
nounced his support of a consti-
tutional amendment on school pray-
er, when Prime Minister Menachem
Begin of Israel came to the United
States during the Lebanon crisis,
and when religious leaders met at
the White House to seek action
against pornography, National Re-
ligious Broadcasters played a role.

“Qur association has been in the
forefront of the drive to restore
voluntary prayer in the public
schools. The President’s announce-
ment was very exciting,” says NRB
executive Ben Armstrong, who was
invited to the historic news con-
ference at the White House Rose
Garden. NRB members Jerry Fal-
well, David Breese and Cecil Todd
were among the religious leaders
at the May 17 event.

in July, Prime Minister Begin con-
ferred with a select group of evan-
gelicals. Speaking on behalf of the
evangelical community, NRB exec-
utive Ben Armstrong explained that
for “theological, eschatological and
humanitarian reasons,”” American
believers have a special concern for
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the Holy Land.

In a White House meeting with
presidential assistant Morton
Blackwell, the participants in-
cluded NRB members Jerry Falwell,
Paul Freed, Pat Robertson, James
Robison and Adrian Rogers, plus
Morton Hill, Donald Wildmon and
other religious leaders active in
the fight against pornography. Ac-
cording to NRB executive Ben Arm-
strong, the July 27 conference was
“most productive.” He adds, “NRB
has helped to make people aware of
the inroads of pornography into our
homes. As broadcasters, we have a
special concern about its infiltra-
tioninto cable TV.”

Dynamic Convention
to Celebrate
40th Anniversary

MORRISTOWN, NJ (NRB)—
Broadcaster Billy Graham, tele-
vision speaker James Robison and
theologian Carl Henry have accep-
ted invitations to address the 1983
annual convention of National Re-
ligious Broadcasters.

Marking the 40th anniversary of

Billy Graham

NRB, the national convention in
Washington (DC). January 30-Feb-
ruary 2, 1983, promises to be ‘‘the
greatest gathering of Christian
media in this century.” Leaders
from allied fields such as publish-
ing, music, films, home video,
church outreach and education will
join religious broadcasters at the
convention to formulate a compre-
hensive strategy for communicat-
ing the Gospel.

A highlight of the 1983 conven-
tion will be the origination of a
PTL Club telecast, Monday

Ben Armstrong (l.) explains the evangelical position on Israel

rime Minister Begin
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James Robison

Carl Henry

evening, January 31. Hosted by Jim
Bakker, the TV special will be trans-
mitted around the world by sateliite.

Bilty Graham will address the
Congressional Breakfast, Tuesday,
February 1. The world-renowned
broadcaster, whose accolades in-
clude the NRB Hall of Fame Award,
is expected to draw a record
attendance of Senators and Con-
gressmen. In recent months,
Graham has conducted successful
crusades in the U.S. and partici-
pated in an international confer-
ence in the Soviet Union, opening
new contacts with Soviet officials
and new controversy among his
critics at home.

James Robison, whose nation-
wide rallies and television pro-
gram center on the spiritual and
moral dilemma of our time, will
address the FCC Luncheon,
Tuesday, February 1.

Carl Henry, founding editor of
Christianity Today and lecturer at
large for World Vision, will present
the Anniversary Address at Wed-
nesday night's banquet, closing
the convention with a theological
perspective. Past president of the
American Theological Society, Dr.
Henry is “the leading theologian
of the nation’s growing evangelical
flank,” according to Time
Magazine.

“The 1983 convention will set the
stage for a new era of growth in the
midst of change,” says NRB vice
president Jerry Rose, who chairs
the 1983 convention program com-
(Continued on page 44)
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Religious Radio Analysis is the first detailed study of
the nationwide religious radio audience. Focusing
exclusively on religious stations, it brings you all the
Arbitron data available on the religious radio audience-
by market, time of day, day of week, age group- across
the country. Now, at last, with the Religious Radio
Analysis it's possible to know exactly who is listening,
when they’re listening, and to which stations. And, for
the first time ever, it’s possible to see how commercial
stations across the country are doing. Whether you're
operating a station, producing a program, marketing
products to the Christian audience, buying time, selling
time, or just getting started in broadcasting, the new
Religious Radio Anaysis gives you comprehensive,
reliable facts to make your ministry more effective.

Religious Radio Analysis brings you accurate, up-to-
the-minute data. Your annual subscription brings you
two exclusive reports, analyzing the spring and fall
Arbitron “sweep.” Each covers: B Arbitron ratings of
every religious station surveyed B Total religious radio
audience in every market B Profile of religious radio

YeEnS

Any market you want! In addition to the Religious Radio Analysis
you may subscribe to a supplementary report for any market you
want to reach.* The Custom Analysis gives details on each religious
station in the market, including demographics, listening patterns by
day of week and daypart, average quarter hour audiences,
cumulative audiences for week, local radio/TV sales comparisons

and morel
*As covered by Arbitron. Some markets are not covered in every sweep.

NRB Marketing Services 201/575-4000

audiences M Regional comparisons B Financial and
economic trends.

Program producers, media buyers,
agencies, networks, stations, publishers
researchers, financial executives are
signing up for the NRB Religious Radio
Analysis. Order your reports today.

YES! We want Religious Radio Analysis!

Name
Title
Organization
Address
City/State/Zip

TOTAL $ Check enclosed O

MAIL TO: NATIONAL RELIGIOUS BROADCASTERS/MORRIS TOWN, NJ/07960

3 Start our subscription for the Nationwide Analysis
$250 for NRB Members - $450 for Non-Members

Annual subscription for two issues a year

Price: $
O In addition, send the Custom Analysis on these markets:

$100 per year additional for each market
Available only to subscribers of the Nationwide Analysis

No. of markets ordered
x $100 each
Total, Custom Analysis: $




Winged feet represent the utility
of God’s method.
American evangelicals have long taken
a utilitarian approach
to the mass media.

Winged Feet

by Stephen F. Olford

S WE enter the mid-80s—and

until we hear “the shout”—

our task as broadcasters is to

reach the world and preach

the Word. To speed this

divine endeavor we need

winged feet. This is why [saiah

exclaims:“How beautiful upon the

mountains are the feet of him that

bringeth good tidings, that publisheth

salvation; that saith unto Zion, Thy God

reigneth!” (Isa. 52:7; Rom. 10:13-15).

The feet of God’s heralds are

beautiful, according to Franz Delitzsch,

because they “spring over the mountains

with all the swiftness of gazelles. Their

feet look as if they had wings because

they are the messengers of good tidings
of joy.”

The Mission Is Urgent

Implicit in this passage from Isaiah are
two concepts that we should bear con-
stantly in mind.

When the prophet focuses on the
beauty of the feet (rather than the beau-
ty of the eyes, lips, or hands), he has in
view the urgency of the divine mission.
This is the first important concept, one
that has two aspects: mobility in service
and rapidity in service.

Winged feet provide mobility in ser-
vice. God wants action; indeed, the Bi-
ble is the unfolding drama of God in ac-
tion. Jesus confirmed this when He said,
“My father worketh hitherto, and | work”
(John 5:17). As Christian heralds, we
must always abound in the work of the
Lord (1 Cor. 15:58).

A minister was once asked by an old
friend how many members he had in his
church. “One thousand,” the preacher
replied. “Really!” the friend exclaimed,
“And how many of them are active?”
“All of them are active,” was the
response. “About 200 are active for the
Lord, the balance are active for the
devil.” In these days of religious confu-
sion and compromise, we need to settle
on whose side we serve. Jesus said, “He
that is not with me is against me; and he
that gathereth now with me scattereth
abroad” (Matt. 12:30).

Rapidity in service is equally as impor-
tant as mobility in service. It is one thing
to be mobile, but quite another matter to
get going! So Isaiah gives us the picture
of the beautiful gazelle, whose move-
ments are smooth and swift. And we
need to be swift if we intend to maximize
the days that are left to us. The Bible

22 religious broadcasting september 1982




says, “The time is short” (1 Cor. 7:29);
“The days are evil” (Eph. 5:16); “The
fields are white” (John 4:35); “The
laborers are few” (Matt. 9:37); “The
night is hastening on” (John 9:4); “The
coming of the Lord draweth nigh”
(James 5:8).

We Are the Vehicle

The other important concept we
should examine relates to the utility of
the divine method. The phrase, “the feet
of him that bringeth good tidings,” places
empbhasis on the man. God’s method is
always the man. Thatis why Jesus came.
His incarnation hallowed and honored
forever man’s uniqueness for God’s
redemptive purposes. So in every age
God has used people like you and me.

One of the characteristics of man’s uni-
queness is his adaptability to the times. If
[saiah were living today, he would still
see beautiful winged feet—but beautiful
in a different way. Instead of the sandals
of the footman or the glittering hoofs of
horses, he would see the wings of the
most modern jet skimming over the
mountains. He would see the towers of
powerful transmitters carrying the
message around the world. The same
feet, but different shoes! From our stand-
point, he would still exclaim, “How
beautiful upon the mountains are the feet
of him that bringeth good tidings.”

Winged feet represent the utility of
God’s method. American evangelicals
have long taken a utilitarian approach to
the mass media, according to Peter
Horsfield, using them primarily as
“a channel to announce Christ and in-
crease conversions.” Horsfield’s findings
on religious broadcasting in America
from 1950 to 1980 were reported in the
April 1982 issue of Research Trends in
Religious Communication.

Technology Is Our Tool

Horsfield points out that evangelicals,
“unlike more institutionalized churches,
... are not concerned that technology in
itself might embody social values or
come in an institutional package that will
ultimately compromise the Gospel
message and corrupt the pattern of
Christian life. For evangelicals, the
morality of technology lies in the morality
of the user and his purpose. Television
[and radio are tools] to be used within the
terms dictated by the tool.”

Posing a formidable challenge and ex-
citing opportunity for all religious broad-

casters, Horsfield cites the following ad-
vantages to technological communi-
cation:

“1) It gives greater public expression
to the Christian faith as a viable life
option.

“2) lt provides viewers with a range of
resources, models and information that
would otherwise not be available to
them.

“3) It provides a stimulus for faith and
opens up questions of meaning and
value, thereby setting the stage for futher
personal contacts.

“4) It provides an opportunity for
communicating Christian concern to sec-
tors of the public not ordinarily reached
by this message.”

This is a tremendous challenge! We
live in an age of technology and amazing
scientific advances, and we must thank
God for these discoveries. Instead of
condeming or ignoring them, we must
employ them to wing Christ’s message
around the world. This is the answer to
“the evil days” in which we live. Without
a return to God there is no hope of
averting another global conflict.

We must use the jet, the satellite, the
transmitter and the microphone. Our
motto must ever be, “To every creature
.. . by every means” (Mark 16:15; 1
Cor. 9:22, Phillips). We must adapt to
changing times, and we must not allow
prejudice, pride, or pessimism to defeat
God’s purposes.

The Message Cannot Be
Compromised

But however much we may adjust to
the times, we cannot alter the truth. For
another characteristic of man’s uni-

quenessin his role as vehicle of the divine
message is his accountability to the truth.
Paul reminds us that “we can do nothing
against the truth, but only for the truth”
(2 Cor. 13:8); and again: “Though we,
or an angel from heaven, preach any
other gospel unto you than that which
we have preached unto you, let him be
accursed” (Gal. 1:9).

The apostle Paul affirmed, “We do not
peddle the Word of God for profit [like so
many]. On the contrary, in Christ we
speak before God with sincerity, like
men sentfrom God” (2 Cor. 2:17, NIV).
Needless to say, preachers who take this
apostolic stance will be criticized and
even ostracized. But this is how it should
be, as Jesus himself admonished {Matt.
5:11-12).

If we are God’s men (and therefore
God’s method), we are accountable to
the truth. The shoes we wear may
change, but the Word we bear must
never change.

Itis time, therefore, to awake, put on
strength, shake ourselves from the dust,
arise and “proclaim . . . good tidings . .
. of salvation” to a lost world (Isa.
52:1-2). With winged feet to speed the
divine mission and serve the divine
method, we must redeem the closing
days of this century, finish our task, and
hasten the coming of the King! NRB

Dr. Stephen Olford is
president of Encounter
Ministries, Inc., which
he founded in 1970.
EMI is a church-related
organization with an
international outreach
through media and
conferences.

The bearer of glad tidings
in today’s world can use the awesome
tools of technology to wing
the Word of God around the world
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The Many Faces
of Format

Granted that religious radio stations specialize in biblically-based content,
there are many ways to put that message across. Here is a sa mplerof views

on individual and group formats used by numerous stations.

A Rising Level of Quality

Ed Steele

Creative Communications Associates

Chapter.

Mr. Ed Steele is vice-president of
Creative Communications Associates
and president of the NRB Western

HEY ALL sound alike...they all
speak to the same audience—
themselves.” Does this sound
familiar? It is one of the
criticisms which frequently have
been leveled at religious broad-
casters. And religious broad-
casters themselves are willing to admit
that the audience delivered by religious
format stations is, indeed, constituted
principally of committed evangelical
believers.

However, there is also general agree-
ment that this audience is very large, sup-
portive and potentially influential.
Capable of delivering strong support for
ministries, it has clearly defined needs,
interests, strengths, and weaknesses.

The so-called “religious audience”
which generally listens to religious format
radio stations is not the logical target for
highly evangelistic efforts. Most broad-
casters now know that to reach the
nonbeliever and the agnostic, they must
direct their dollars and their efforts to
other formats and other types and
lengths of program material.

Up to 55 percent of evangelical
believers, we are told, listen to religious

stations. Over the last several years a
number of individual program formats
have emerged to service and minister
specifically to this evangelical subculture.

Among these are the programs
directed to the family. Perhaps the most
successful example is Focus on the Fami-
ly with Dr. James Dobson, now heard on
well over 300 radio stations. Targeted to
young parents, its approach is far dif-
ferent from that of the stereotypical
religious program.

Shine with the Son, though shown on
only a limited number of stations, is
emblematic of similar creative efforts in
other parts of the country in that it is
directed to singles. Margie Kelly, former
DJ for a popular secular format in
southern California, serves as host of this
interview-style program.

Programs directed at women, while
nothing new, are increasingly popular.
There are many of the local variety and
a few which are syndicated. Here’s
Joyce, though only five minutes in
length, has captured wide interest. It
features Joyce Lansdorf, author of 15
books, popular speaker and seminarist.
Another program attracting widespread

recognition is Marilyn Hickey’s daily
teaching feature.

General purpose teaching programs
such as Grace to You with Dr. John
MacArthur, Insight for Living with Dr.
Charles Swindoll, and Believer’s Voice
of Victory are widely known among the
newer ministries, while old standbys
such as Back to the Bible, Thru the Bible,
and Chapel of the Air continue.

Though not now syndicated, one of
the more refreshing and resoundingly
successful programming efforts in recent
yearsis Talk from the Heart, afour-hour
talk show heard on KBRT in southern
California. Host Rich Buhler has
background as a journalist, professional
expertise as a broadcaster and excellent
formal training in the scriptures. These
qualifications, coupled with KBRT’s ex-
tremely wide coverage area and strategic
timing in the marketplace, have made
Talk from the Heart a flagship for other
such efforts across the country. Though
certainly not a novelidea, it has brought
the talk show for the Christian station into
the competitive arena in a new and
dramatic way.

Refinements in the contemporary
music business have contributed to
popular programming for teens and
young adults. An increasing number of
station formats are devoted to contem-
porary Christian music, and syndicated
features continue to show strength in
reaching the younger audience, though
commercial successes are few.

Practical realities of the marketplace
have demonstrated that contemporary
music is generally not compatible with
the 40-plus audience segment that sup-
ports teaching programs. The result is
depressed support on stations which
carry predominantly contemporary
music sounds.

With the adult orientation and the em-
phasis on formula and music formats,
children’s programs are also less and less
in demand.

Syndicated programs which feature
music with inspirational features and
teaching also seem to be encountering
problems in maintaining support and
listening levels.

Many observers point to the broad
spectrum of interests among the
evangelical segment of our population
for which programming still needs to be
developed. But one thing, at least, is
clear: the level of creativity and innova-
tion in programming for Christian radio
is, happily, on the upswing.
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Balancing Preference
with Proclamation

Paul Hollinger

WDAC/Lancaster (Pennsylvania)

Mr. Paul Hollinger has been general
manager of WDAC-FM/Lancaster
since 1961. He is a member of the NRB
Board of Directors.

WDAC’s STATION philosophy is
delineated in Matthew 28:19-20. Our
first purpose is to “make disciples”
{disciplined followers of Jesus Christ as
both Savior and Lord). Our objective is
the “teach these new disciples to obey all
the commands” given by Christ.

We seek to achieve this goal by airing
a balance of Bible-teaching programs
and worship/praise/experience songs
and hymns 24 hours daily as a constant
reminder that Jesus Christ is “with you
always.”

Although program content must be
true to God’s Word and power output
sufficient to reach a given population
area, we realize that these factors may
prove irrelevant if the listener’s needs
and interests are not being met.

WDAC just completed its 13th listener
survey to determine listener preferences.
The twenty questions in the survey gave
us a current demographic reading of our
audience, including their program and
music preferences.

Surprisingly enough, program likes
and dislikes have changed radically since
1979. Our most encouraging finds were
the increase in listenership in the 25-49
age group, as well as the increasing
percentage of people who watch fewer
than two hours of TV daily (74 percent).

The components of WDAC’s format
have changed with each survey. In
1959, when WDAC was the only full-
time Christian station in the area, we
aired nearly every evangelical program
and recording available. During the
1960s, several 50,000-watt stations in
our coverage area specialized in
southern-style gospel music and anti-
communist programs. WDAC stayed
with Bible teaching programs, traditional

songs and hymns, and classical music.

The 1970s produced a group of
charismatic teachers who purchased
time several stations deep in this market.
To avoid duplication, we surrendered
those speakers to a nearby station which
specialized in that doctrinal perspective,
making room on WDAC for a new
generation of evangelical Bible teachers
such as Charles Swindoll, James Dob-
son, Howard Hendricks, and John
MacArthur.

Because of the proliferation of

religious formats, Christian radio is forc-
ed to specialize just as secular stations do.
NRB has estimated that 1,500 stations
air daily religious programs. Of those, 34
arelocated in the WDAC coverage area
alone.

The proliferation of satellite networks,
satellators, and translators has also had
an impact on our programming. Family
Stations have two stations and a
translator in our coverage area.

Since WDAC airs all of the syndicated
programs on the Moody Satellite Net-
work and has a nearly identical music
and doctrine policy, we elected to
subscribe as an affiliate rather than fur-
ther duplicate the same format in the im-
mediate | MV/M market.

WDAC is a commercially supported
station. The current recession requires all
commercial broadcasters to work much
harder to meet inflationary bills. On the
positive side, we do not have to compete
with program producers, churches, mis-
sions and schools for donor dollars.

WDAC neither asks for nor accepts
contributions. The commercials may be
inconvenient to some, but for most
listeners, they are a means of securing
needed products and services while en-
joying the ministry of free Christian
radio.

Good Formatting Is Hard Work

Jack Davis

Inspirational Broadcasting Corporation

Mr. Jack Davis is president of Inspira-
tional Broadcasting Corporation.

“ANY RELIGIOUS FORMAT can be
successful in a major market, if there is no
competition.” As true as this statement
might be, 1 doubt if you could find a
market of over 10,000 people that it
could be applied to today. And as the
number of religious radio stations in-
creases, competitive pressures also con-
tinue to grow.

But keep in mind that you will lose
listeners to another station only if they are
offering your listeners something better

than you have, at least from the listener’s
pointof view . . . and that is a very impor-
tant point of view.

Strong programming alone will not
guarantee success, of course. You must
also have dedicated station manage-
ment, good signal strength, and an ade-
quate market. These other things being
granted, there are three areas of pro-
gramming that, properly applied, can
provide a firm foundation upon which to
build. These areas are: 1) narowcasting,

september 1982
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2) formatting, and 3) continuity.

Narrowcasting is the new buzz word in
the secular broadcasting world. In-
terestingly enough. this term describes
something that many religious broad-
casters have known for years—that the
more sharply you define your audience.
the more loyal and responsive that au-
dience will be.

There are countless ways that religious
stations can determine their own
parameters of narrowcasting. Some sta-
tions use doctrine to determine their nar-

rowcasting audience: others use music;
still others depend upon programming
quality and content.

In any event, there are very few
religious radio stations that do not use
some type of programming preference,
or lack of it. to help establish which seg-
ment of the overall Christian communi-
ty they seek to reach.

One word of warning if you are
following a narrowcasting philosophy:
At what point do you so narrowly define
your listening audience that your overall

Your Second Tape Duplicator
Should Be Your First

Most people who buy an Otari DP-4050-C2 cassette duplicator are
replacing their first compact unit. They choose Otari because they want better
quality copies and a more reliable unit. The dependable DP-4050-C2 gives

them both — and more.

This remarkable machine copies two tapes at a time in 8:1 speed. With
the addition of three Z3 Slaves (which make three copies each), it can make
up to 11 copies at a time. Some of the advanced features which help make the
DP-4050-C2 so popular as a second machine are:

« + 4% speed variation to compensate for “off speed” masters

« Automatic Master re-cue for faster operation

+» Automatic ejection of finished copies

« Long lasting ferrite heads

- Easily removable Master and Slave transports for easier service and less

down time

» 800 kHz bias for superior fidelity and less distortion
See your nearest Otari professional audio dealer to find out why the Otari
DP-4050-C2 has earned the reputation as the New Workhorse of table-top
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listening base is too small to support your
station? Narrowcasting in the extreme
can be as detrimental to a station’s suc-
cess as having no programming
guidelines at all.

The second area, formatting, is closely
related to both narrowcasting and con-
tinuity. In fact, it might be considered the
bridge between the two. Formatting is
determining the music and program-
ming which your station will need to
carry in order to reach your nar-
rowcasting audience goals.

If we compare our three programming
elements to a railroad, narrowcasting
would represent the tracks linking two
towns. formatting would be the engine,
and continuity would be the order and
type of railway cars on the train.

By defining your audience through
narrowcasting, you determine where
you want the tracks to go. By formatting,
you decide which type of vehicle to use
to carry your message. This could be an
all-music format (either contemporary,
gospel, or traditional), an all-program
format (which could also be further
defined). or a mix of music and pro-
grams, as well as Christian talk and other
new format ideas.

Finally, we must consider the impor-
tance of continuity. Of the three critical
programming components, this area
probably requires the greatest finesse.

Continuity is the proper blending and
placement of unduplicated programs,
the proper selection of music, and the
degree of professionalism which your
board people use in their on-air presen-
tation. Continuity is the glue that holds all
of the other pieces of the programming
puzzle together.

Rip Ridgeway, Arbitron’s vice-
president for radio sales development.
recently made an interesting point. After
completing his study of listening
characteristics of the audiences of
religious radio stations (see April issue,
page 36). Mr. Ridgeway observed,
“Since audiences to religious stations
tend to listen to only one religious station.
there is very little audience duplication
with other religious format stations in the
same market.” The basic point here is
simple: if you are doing the job, you have
the listeners: if you are not, then your
competition has the listeners.

To paraphrase Thomas Edison’s
remarks regarding the makeup of
genius: when it comes to broadcasting,
ingenious formatting is 10 percent in-
spiration and 90 percent perspiration.




The Faithfulness of Listeners
Is Our Mainstay

Harold Camping

Family Radio Network

Mr. Harold Camping is president of
Family Stations, Inc.

“AS LONG AS WE try to serve the
Lord by broadcasting the Gospel, let us
setup the most ideal organization possi-
ble. Let us make it non-profit and non-
commercial. Let us find the best available
programming to use without charge to
the programmers so that we will never
feel obligated to keep inferior program-
ming because we are paid well.

“Let us be altogether listener sup
ported so that we are entirely dependent
tvpon God to provide. Let us operate
with the Bible in its entirety as the
guideline for doctrine and practice. Let
us build safeguards into the articles and
by-laws so that none of the Board of
Directors can ever profit from the
organization’s assets. "’

These were the basic intentions.
aspirations, and goals of the founders of
Family Radio when they formed Family
Stations, Inc. in 1958. They remain the
guidelines to the present day.

Because the Bible is our guidebook for
doctrine and practice, Family Radio has
always been deeply committed to
dihigent Bible study. [f we are going to
sav. “Thus saith the Lord.” we had bet-
ter know what the Lord hath said.

Therefore. doctrines on Family Radio
are carefully scrutinized. insofar as possi-
ble. in the light of what the Bible teaches.
Music, for example. is selected on the
basis of its fidelity to the Word of God and
its potential teaching content. rather than
its “top 40" status

To complement our teaching ministry.
we established the Family Radio School
of the Bible in Oakland (California) in
January 1981. The school brings
together dedicated Bible students and
teachers, leaving their imprint on the

programming of Family Radio. It also
serves as a vehicle to develop Bible cor-
respondence courses which can then be
made available to our listeners.

Since we operate under the biblical
stipulation. “Freely you have received.
freely give.” all materials produced by
Family Radio are offered free to listeners.
These books. pamphlets, cassettes. and
other teaching materials enhance our
ability to teach the Gospel.

In addition to our eight domestic sta-
tions. Family Radio began an overseas
outreach in 1974 by purchasing four
transmitters and several antennas from
Bonneville Corporation. At present.
seven transmitters are broadcasting the
Gospel daily in nine different languages
to most of the world.

A creative alternative in international
programming is exemplified by an ar
rangement we have with the Republic of
Chinato trade program time. Using their
facilities on Taiwan, Family Radio broad-
casts four hours each evening into
mainland China and three hours each
evening into India.

In exchange. we offer the Republic of
China program time from our facilities in
Okeechobee (Florida) to broadcast
cultural and news programs to North and
South America.

Because of our commitment to remain
non-commercial. we constantly thank
God for His benevolent mercy in pro
viding, through our listeners. the means
to accomplish our goals. The faithfulness
of our listeners is the mainstay of our
ministry.

We particularly rejoice that God has
enabled us to remain altogether faithful
in proclaiming the Gospel. Nsa
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DJ’s Return

Audience awareness is a key
to ministry and to ratings

Sparks

Innovation

by Tamara Mahr

IRING an on-air personality
with a past may bring some in-
novations to religious radio.
That is happening at the
Crawford station, WMUZ/
Detroit. where the return of
disc jockey Paul Nicholas is
bringing a new group of devoted
listeners.

The daily program The Gospel Accor-
ding to Paul is the new success story for
station WMUZ. Hosted weekday after-
noons from 2 to 6 by Paul Nicholas.
28-year-old Detroit native. the program
reflects the positive perspective Nicholas
gained from his stint in secular radio.

Nicholas started his radio career at sta-
tion WMUZ in 1966 at the age of 12.
From there he traced a path that took
him to work at stations WBFG, WEXL
and secular stations WDRQ and WTWR.

A Christian, Nicholas says that work-
ing at secular stations rounded out his
professionalism in broadcasting as a
whole. Notes Nicholas. there is a
mistaken idea “that Christian stations can
be allowed to be less than first rate and
therefore. nonprofessional.”

He maintains. “The key element in
Christan programming is to treat it as
purely Christian. Since we are Christian,
we have to be truly professional. we
should be better than the world.”

The new upbeat Christian radio pro-
gram on station WMUZ-FM is the
creative result of Nicholas' push for bet-
ter Christian programming.

Judging from the positive response in
fan letters. Nicholas believes the show of-
fers something urgently needed in Chris-
tian broadcasting.

“Christians are different today. The
number one thing ignored in Christian
station programming is audience

awareness—being aware in programm-
ing to the needs of the audience. Pro-
gramming should fit the needs of the
listeners and be a true ministry to Chris-
tians.” he says.

During the broadcast, Nicholas
stresses the Word in the light of a “you
can do it” mentality, making it known
that through Christ all things are possible.
The show is geared to speak to the con-
cerns of adults and young adults of the
Detroit area.

“The needs that young adults and
adults have in Detroit are universal con-
cerns. They are under burdens and
pressures with unemployment. the
unstable job situations. uncertain loans
and high interest rates. Our program
gives the concerned bright. contem-
porary music with lyrics that lift them up.
as well as pertinent answers from the Bi-
ble for life’s problems.” Nicholas states.

Nicholas sees the program as a place
where “everyone can find a friend.”
Nicholas reports that people who call the
station say they feel they've found a
friend who knows the Lord.

“When | get behind the mike. I talk to
my listeners as individuals. There are
thousands of people who are hungry to
hear from someone who is sincerely in-
terested in them.” he says.

The program format gives listeners an
opportunity to tune in whenever they
can and allows them to pick up instantly
on the blend of music, news. information
and interviews with prominent Chris-
tians. Guests recently interviewed in-
clude Christian entertainers B. J.
Thomas, Debbie Boone. and Rebo
Rambo: J. Vernon McGee of Thru the
Bible: Mrs. Ruth Crawford Porter. owner
of WMUZ: Audrey Langdon, public rela-
tions director for NRB: as well as many
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DJ Nicholas stresses the Word

Nicholas sees the program
as a place where
‘“everyone can find a friend”

local pastors and businessmen. Subject
matter is open, with personal testimony
being the most frequent topics of
discussion.

“In the interview with B. J. Thomas
he discussed having a career and gave
his personal testimony. During her talk,
Debbie Boone shared how the Lord is
using her in the secular arena.
Sometimes we have listeners on the air
to give their testimony.” says Nicholas.

Nicholas hopes that someday his con-
cept of Christian programming will be ac-
cepted widely by Christian stations. For
now. his daily program and its results en-
courage him to say. “We must be doing
something right. obviously. for the Lord
is blessing us.” NR8

Tamara Mahr is a
research assistant at
NRB headquarters.
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In the beginning...there were seven: WFAX,

Our goal was to establish a network of the top 100
religious radio stations from coast to coast. We've met
that goal and gone beyond it. Satellite Radio Network
now has 118 station affiliates in 37 states.

The result is that these stations now can
broadcast a better quality signal, reduce operating
costs, increase the reliability and timeliness of their
programming and generate additional income.

For the ministries, the benefits from SRN’s
delivery service via satellite (SatCom III) are even
greater.

The large, established ministry can eliminate
many thousands of dollars in taping costs every
year, because only one tape for each program is
required. And a program taped today can be scheduled
for broadcast tomorrow.

For the small ministry, Satellite Radio Network
provides the ability to expand to a national
outreach almost instantly at affordable cost. And
exposes your messages to 70% of the entire U.S.
population day after day at an affordable cost.

Satellite Radio Network can provide the delivery
service you need, plus the time you want. Both at a
savings that has never before been available in religious
broadcasting.

You'll be in good company.

Prominent ministries now taking advantage of the
savings and the timeliness offered by Satellite Radio
Network include:

* Lester Roloff: “Family Altar”

» H.M.S. Richards, Jr.: “Voice of Prophecy”

+ Kenneth Copeland: “Believers’ Voice of Victory”

 Kenneth Hagin: “Faith Seminar of the Air”

SATELLITE RADIO NETWORK AFFILIATES

Now there

* R.W. Schambach: “Voice of Power”
» Warren Weirsbe: “Back to the Bible”
* Derek Prince: “Today with Derek Prince”

“Satellite Radio Network-is taking us out of the
horse-and-buggy days.”

Here are comments from several of our station affiliates
and ministries who use Satellite Radio Network’s
delivery service:
“We have a better quality broadcast via Satellite Radio
Network, plus greater dependability. They're
eliminating so much inefficiency, and providing the
timeliness we need so desperately in Christian
broadcasting. Satellite Radio Network is taking us out of
the horse-and-buggy days.”

Lester Roloff, Pastor

People’s Baptist Church

Corpus Christi, TX

“Family Altar” Program
“Now is the time for the satellite. It is the age in which
we live, and Satellite Radio Network is putting together
what other people have dreamed about.”

David Beaver

BMC Advertising

Tulsa, OK

Agency for Kenneth Hagin

and R.W. Schambach
“We're 100 percent satisfied with Satellite Radio
Network. The concept is the greatest thing that’s
happened to radio since the invention of the vacuum
tube. [ think that it’s going to revolutionize radio
broadcasting and completely change the face of the
whole industry. It’s certainly the most efficient method

Alabama Colorado Hawaii lowa Louisiana
Dothan WWNT Colorado Springs KPIK Honolulu KNDI Des Moines KWKY Jonesboro KTOC
I}!lobile 2 WMOO Denver KQXI Illinois l)ubuq(t'xe KLXL New Orleans WVOG
hoenix City WCLS Florida i) Sioux City KTFC Shreveport KJOE
T go WTAQ 4 i e
e e T
) Jacksonville WOZN Rockford WQFL Wichita KSGL ~ Maine
A“Z""a‘ e Orlando WAJL Marion W(:,(Y}H Kentucky Portland WLOB
Phoenix KXEG %ebnng \3VSS}§¥ Montlcello WVLJ Brandenburg WMMG Massachusefts
Arkansas Poned Wios | mdiana § Louisville WFIA Boston WROL
Bentonville KIEM Ehoacoq Evansville WVHI Springfield ~ WACE
Fort Smith KAC] Georgia Indianapolis ~ WBRI
Harding KFCM Atlanta WYNX ll;aoli WKKX
Californi Augusta WHGI enselaer WRIN
*Saramento KFIA Buford a0 ol ol
E! Cajon KMJC Douglasville WDGL
Fresno KBIF Jessup. Ws0J
San Francisco ~ KFAX Sivannak WKBX
Waynesboro WWGA

Satellite

One South Executive Park, Suite 403, Charlotte, N.C. 28287 704-552-2103 Toll Free: 1-800-438-6311



are 118.

of program delivery, and the economic advantages are
absolutely tremendous. It allows the station to operate
with a much smaller programming staff, yet without any
deterioration in the quality of the programming. Our
gross sales are up over 100 percent above last year.”

Bill Bro

President

Midwest Radio, Inc.

WTXR-FM

Peoria, IL
“What some Christian broadcasters seem to forget is
that we are broadcasters. If we're to compete in the
field of broadcasting and stay abreast of broadcasting in
general, we must utilize Satellite Radio Network. First
of all, it’s a way of keeping up with the competition.
Secondly, it’s the only way I see for us to continue
operating commercially. More and more, we have the
cable people making inroads on our business. We have
more and more competition from non-commercial/
non-profit stations who are really giving religious
broadcasters a run for the money. We must utilize all
the tools of the trade, and SRN is an absolute must. We
not only can be better broadcasters because of the
network news and spontaneity of network programs,
but we simply can make more dollars, which is the real
necessity nowdays. Satellite Radio Network will add
more service. It will not add more cost.”

Ken Carter

Owner and President

Station WROL

Boston, MA

“The fidelity of Satellite Radio Network exceeds
anything we have on tape at the station. The news is

WROL,WZZD, KFIA, KBIF, KUDY, KLIQ

very good. And we recently sold two programs that are
on the satellite that we did not have on the station. Our
representative informed us the sales were a direct
result of not having to mail tape—that the programs
were presently on SRN. Satellite Radio Network can
help us get new business. It gives us better quality. It
lets us listen to programs without audition tapes to
determine whether we want the programs. It helps us
make better business decisions. The most important
thing, Satellite Radio Network is the new technology.
It’s the coming thing. And we wanted to be the first to
have it in the Washington, D.C., market. We're very
pleased with Satellite Radio Network.”

Mitchell Miller

General Manager

Station WFAX

Washington, D.C.

“Satellite Radio Network will provide programming that
will greatly expand the programmers’ outreach, and
give them the opportunity to reach many thousands
more. . . quicker and more economically. SRN is here.
It’s definitely what’s happening. Stations that intend to
keep up really need Satellite Radio Network.”

Jim Thomas

General Sales Manager

Station WZZD

Philadelphia, PA

Satellite Radio Network can provide your ministry or
station the same benefits. For complete information,
call Michael Glinter, vice president and general
managet, toll free today at 1-800-438-6311. In North
Carolina, call 704-552-2103.

Michigan New Mexico Oklahoma South Dakota Virginia
Battlecreek WDFP Farmington ~ KNMI Oklahoma City KBYE Rapid City KVSR Appomattox WTTX
Holland WJBL Roswell KBCQ Tulsa KAKC  Tennessee ghﬁlrcchville WNLR
Mississippi North Carolina Oregon Cleveland WQNE alls Church
Columbus WJWF  Charlotte ~ WHVN Portland KLIQ Harriman WKJS o et r Dol TR
Jackson WIXN Gastonia WGAS Springfield KORE Lenoir City WBLC Roaaie WRIS
Missouri ?rel:(envxl’l.]el “(5212 Pennsylvania %gggm: Wm Warrenton WPRZ
Poplar Bluff KPBM Lesinaton . WLXN Altoona WHGM : d Richmond WEET
St. Louis KXEN Ralei ghton WPJ‘L Apollo wavL Texas . Lynchburg WBRG
New Hampshire Wilsogn WLLY Martinsburg ~ WJSM Soﬁpus Christi l}({g{@ Washington
Nashua WOTW  Beafort ~ WBMA ~ phisdebbia  WEZD - ik kit Spokane KUDY
New Jersey North Dakota UnionCity ~ WCTL Houston KGOL - —
g:lfkensack (New York) \}G&\\}?\_} Mandan KNDR  Rhode Island ggw Boston llzauég wezthv'lr“'“'a Wit
'm NN i : 7 essa arleston
Trenton WCHR Oh'!‘;] y Warwick ~ WARV Port Neches  KDLF Moundsville WEIF
D‘;;};’(‘)‘: \tv\g}lé South Carolina Utah Ravenswood WMOV
Pickens WPKZ Salt Lake City ~ KBBX
Richfield KSVC

Radio Network

11325 Pegasus, Suite E-241, Dallas, Texas 75238 214-343-9205 Toll Free: 1-800-527-4892
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The newest thing in audio signals
may or may not hold significance
for many religious broadcasters

AM Stereo: Right and Left
—or Wrong?

M STEREO: to leap or not to
leap. that is the question: or at
least it would be if it were that
simple. Even if you opt to
leap, the next question is.
“Which way?”

Let’s take a look at what
AM stereo is, who is manufacturing the
various types, where they are being in-
stalled and why these station
managements are diving into the murky
waters of the marketplace.

For the sake of our non-technical
readers. | will not delve too deeply into
the esoteric technical language that the
manufacturers bombard us with. But1do
intend to highlight the fundamentals of
what happens in the various AM stereo
transmission systems.

The differences among the four alter-
native systems are more nuance than

by John M. Cummuta

substance, although their choices of how
to reach the same goal have generated
different performance features. All the
systems for AM stereo. as for FM stereo,
produce a mono-compatible L + R signal
along with a L - R subchannel that is
undetectable by mono receivers.
These two signal elements arerecom-
bined at the stereo receiver in such a way
as to produce the original left and right
audio. How they generate the two signal
elements and how those elements would
be demodulated are the main substan-
tive differences among the competitors.
These technical differences created a
problem for the FCC. Since they are all
acceptable, but different. there was little
chance for the commission to show
substantive defendable proof for a

FIGURE 1 AM Stereo System RF
TO ANTENNA
FM or PM
MODULATION
AM
TRANSMITTER
L-R
LEFT
AUDIO
CONVERSION LR Al{g'or
RIGHT MATRIX
AUDIO

qualitative choice of one particular
system.

Of the original five competing designs.
the Kahn-Hazeltine system producesin-
dependent sidebands: Belar. who has
since dropped out and will produce
modulation monitors for the Magnavox
system, generated stereo by frequency
modulating the carrier with the L - R in-
formation; while Magnavox. Harris and
Motorola all use a form of phase modula-
tion to encode the L. - R onto the broad-
cast carrier.

Figure 1 shows how all five systems
generate a signal that is mono-detectable
by current receivers and stereo-
detectable by the proper stereo receiver.
Without getting into the how'’s. the left
and right audio signals from the console
and processing equipment are introduc-
ed into a matrix similar to those in FM
stereo generators. The matrix produces
the sum (L « R) or mono signal and the
difference (L - R) between the two
channels.

The L. t R modulates the carrier in the
standard way producing the familiar AM
envelope. The L - R information. which
contains the essence of the separation
between the two audio channels,
modulates the carrier in the RF section of
the transmitter. introducing frequency or
phase variances undetectable by stan-
dard mono receivers.

The L + R and L - R components are
recovered in the proper type receiver
and introduced into another matrix
where left and right audio emerge.

Comparing the Systems
The Kahn and Harris systems seem to
me to have more advantanges and fewer

compromises than the others. The Belar,
Magnavox and Motorola systems re-
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quire some form of modulation limiting
because the method used to demodulate
their signals could create “pops” in the
receiver when the negative carrier
modulation exceeds 95 percent. The
limiters used to avoid this can themselves
introduce distortion of the negative
modulation if not strictly controlied.

Harris, on the other hand, uses a
quadrature modulation system they call
the Variable Compatible Phase-
Multiplex system. The linearity of this
process, although slightly limited in terms
of low frequency separation (below 200
HZ). extends high frequency separation
through 15 KHZ and requires no
modulation limiting. The Harris process
also occupies the smallest bandwidth.
meaning that it would be least affected by
possible limitations in a station’s present
antenna system.

The FCC Report and Order ap-
proached a de facto endorsement of the
Harris system, citing its linearity and nar-
rower bandwidth to point out the com-
parative weaknesses in the other
systems.

The Kahn system boasts fewer phas-
ing problems and greater stability than its
competitors under the sky-save condi-
tions and in signal fringe areas. Kahn-
Hazeltine can also drop the results of
more than 20.000 hours of field testing
in your lap to back up their claims.

But now we come to the real world.
the same real world that the FCC faced.
Even if you accept my opinion that Har-
ris and Kahn are effectual equals. how
do you choose between them? Many
broadcasters and groups are choosing
some on the basis of the stereo product
itself and others on the reputation of the
company.

Kahn's system has one distinct advan-
tage in attracting these bold early
decision-makers: it is available right now.
Because of its independent sideband
process. two mono AM receivers placed
four to six feet apart. one tuned slightly
above the carrier frequency and the
other slightly below. will produce stereo
audio. This ability has prompted ABC.
NBC. RKO and Insilco to jump on the
Kahn bandwagon. These networks are

concerned about their music-oriented
AM stations that are being drubbed by
FM stereo stations. Hence they want to
get something on as soon as possible so
they can claim that they too are stereo.

In terms of total stations committed to
one manufacturer or another, at this
writing. Harris claims about 110, Kahn
around 80, Magnavox 40, and Motorola
will not say. This seems like quite a race.
but even if you count on your fingers and
toes, it will not take you long to realize
that compared to the 4,000 AM stations
in the country. those committed to stereo
in any form are nearly insignificant. At
least they are not significant enough to
constitute a trend.

Waiting for a Decision

What is everyone waiting for? The
answer is simple: they are waiting for
someone to make a decision, and that
someone may be the company in In-
diana that makes the radios for General
Motors cars and trucks.

In this fast-paced area. it is hard to tell
what will have transpired between this

There are people who give sacrificially
to your ministry —who take to heart God's
promise that bread cast upon the waters will
return. How can you show your appreciation?

You also know there are others whose
spiritual lives would deepen as they shared
their financial resources. How can you en-
courage them?

At Royal, we've developed a program
that combines scriptural principals with
sound fund-raising strategy. We call it:
THANKS GIVING.

THANKS GIVING allows you to thank

your supporters with Bibles and reference
books that will strengthen their faith and
their desire to support your ministry.

For information on how THANKS
GIVING can work for your ministry return
the attached coupon or call 800/251-4000.

ROYAL

ForYourThanks Giving Program

I'd like

to learn
more

about Royal’s
THANKS
GIVING

program.

Nam

Organizatior

Address ; Thon
Cry —— State 7:;! =
ir; o ey " Suze of n’\a}:lu;y‘zmna -
Return this coupon to Roval Publishers. Minustry Services
Dept ~ a division ot Thomas Nelson. PO Box 141000,
Nashville, TN 37214-1000
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ing that important cail?
stopped ringing?

ring?

and Quality
Only $189°

(includes shipping & insurance)

INTERSTATE PHONE REMOVES
THE CORD

...and you have freedom of phone
movement like never before! Your
phone goes where you go! Take it
from room to room — anywhere in
your office. Take a break in the
patio, pool or garden. Work way out
in the garage, basement or drive-
way. The Interstate Phone is there
at your side.

EXTENDED RANGE

Here is truly the ultimate in cord-
less phones. The Interstate Phone
has unbelievable sound fidelity —
with an extended range of up to 600
feet. The entire unit — 10.5 ounces
— attaches lightly and easily to a
belt, or slips into a pocket. Yet you
can receive or place calls to any cor-
ner of the world.

YOUOWNIT

The Interstate Phone is wholly in-
dependent of the phone company.
Even its installation. FCC registered
and U.S. Government approved for
direct connection to any existing
phone jack. Installation and month-
ly charges are eliminated.

STILL MORE FEATURES

The Interstate Phone unit includes
everything you need: Phone ¢ base
station e compatibility with all
rotary or pushbutton systems e
easy installation with standard
phone jacks.

Please send me

Compare Our Price

THE ULTIMATE
CORDLESS PHONE

* Have you ever felt “tied down” to the phone in your office, or at home . . . expect-
e How many times have you made a mad dash for the phone . . . only to find it’s

* And what about those occasions when you were simply too far away to hear it

MEMORY SYSTEM
The last number called is stored in
the memory and is automatically
redialed — just push one button —
great to reach forever busy numbers
— saves redialing a string of codes.
BATTERY RECHARGING CORD
Still another Interstate Phone ex-
clusive! A great new way to keep
your phone charged — with no need
to return it to its base unit. A charge
cord is provided, to plug into any AC
outlet in the house. Which means
the base can be tucked permanently
out of sight AND the phone is
anywhere you want it — being
charged.

GUARANTEE satisfaction is complete-
ly guaranteed! Use the Interstate
Phone for 15 days in ycur office, or
home. Not pleased? You owe nothing
— not even an explanation. Just
return for complete, prompt refund.
Please note: Equipment used for
business purposes is tax deductible.
You have everything to gain, and
nothing to lose (in fact, you'll wonder
how you ever got along without one).

YES The Cordless telephone is the sound answer for me

units at only $189.00 each

(Californiaresidents, please add 6% sales tax)

Total $ enclosed.

NAME

ADDRESS L
CITY STATE ZIP

SEND TO: INTERSTATE TELEPHONE
18210 Sherman Way, Reseda, Ca 91335

writing and your reading, but Delco Elec-
tronics. according to their expectations,
will have announced their choice of a
system by “late July or early August.”
This decision may or may not have a
dramatic impact. Some in the industry
say that Ford and Matsushita will
probably follow Delco's lead.

Others, Leonard Kahn included, say
that AM broadcasters will not let receiver
manufacturers dictate which system
broadcasters will have to use. | think they
might. Most broadcasters who look to
AM stereo to save their sinking opera-
tions would be overjoyed to have the
receiver manufacturers choose a system.
They just want to plaster billboards all
over the countryside emblazoned with
“stereo” something or other.

This brings us to the crux of the matter
for Christian broadcasters. Will AM
stereo be critically important to the suc-
cess and effectiveness of a Gospel sta-
tion? I think not. | do not believe it will be
the messiah that secular broadcasters
await, and it should mean even less for
Christian radio.

For religious broadcasters, the
message will always be the number one
priority. The technical medium is just
that. a medium. The Gospel of Jesus
Christ communicated between two tin
cans with a string is just as powerful as the
same message with different sound ef-
fects for the listener’s opposite ears.

AM stereo is a gimmick just like FM
stereo. A sound technical case can be
made that music is actually more natural
and faithful in mono where the various
tones can inter-react. The public has
been sold the line that broadcasting
without stereo separation is second-rate.
But the Lord of the universe needs no
gimmicks to effect His work, just willing
laborers.

This is not to say that technical ex-
cellence is not a worthy goal, but it is a
suggestion that a good deal of prayer
about stewardship is in line before laying
down $12.000 to light the stereo lights
on radios that do not even exist. N&s

John M. Cummuta is
operations manager,
chief engineer, and
news director for radio
station KNEI/Waukon
(lowa). A contribu-
ting editor of Radio
News, he writes fre-
quently for technical
publications in the
* broadcast field.
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Be sure they all
get the picture

with General Electric
Professional Large Screen
Video Projection

With General Electric's exclusive system for bright, sharp
professional-quality pictures, up to 25 feet wide, General
Electric Professional Large Screen Video Projectors are
making presentations more dramatic, more productive, and
more convenient.

Whether videotape, live transmission, TV programming or
data direct from your computer, the pictures projected can
be seen by everyone in the room, all at once, even when
room lighting is provided so viewers can take notes and
refer to written material.

The color projectors show every viewer the same accurate
color reproduction. An exclusive General Electric system
registers the colors for you, eliminating time-consuming
manual adjustments.

Portable and flexible, General Electric projectors are
being used in a great variety of applications, including both
rear and front projection. Ask our applications experts
whether yours can be added to the growing list, which
includes:

Education: Medical, dental, engineering, computer science
instruction.

Business: Sales meetings, industrial training, product
presentations, real-time display of computer-generated data,
teleconferences.

Aerospace and Defense: Situation displays, simulator
training.

Entertainment: Theatre television, closed-circuit TV events,
overtlow crowds, special effects.

Television Production: Backgrounds for news programs,
special effects, data display, program previewing.

Call or write: General Electric Company, Video Display
Equipment Operation, Electronics Park 6-206, Syracuse, NY
13221. Phone: (315) 456-2152.

ENGINEERING INSTRUCTION displayed by General Electric pro-
jector in 820-seat auditorium at University of Cincinnati.

SELL-OUT CROWDS at Fiske Planetarium, Boulder, watched lve
NASA transmission presented by General Electric projector.

A

MINUTE DETAIL ENLARGED by General Electric projector for 150-

student classes at Upstate Medical Center, Syracuse.

GENERAL |
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A Hospital Where

TLC Means CCTV

Tender Loving Care

SING ELECTRONICS to com-
municate to patients in our
hospital has a long histery. For
years we broadcasted religious
programs, chapel services and
music by means of radio into
each patient’s room. We also
utilized the hospital paging svstem to
broadcast short one-minute inspirational
spots called “Patterns for Modern Living”
provided by the Southern Baptist
Convention.

It was therefore natural to think about
televising religious programs as a
ministry to the patients in our institution.
Shortly after the hospital installed a
television system we secured the
camera, recorders, and other things
necessary to go on the air.

Our vision far exceeded our
capabilities. The programs were
amateurish and a shortage of available
programming material to cover the entire
broadcast day blanked the screen for
many hours. We were also televising in
black and white when commexcial sta-
tions were broadcasting in color. This
neither helped our image nor made our
programming attractive.

After a trial period of approximately
nine months, constantly monitering pa-

Closed-Circuit Television

by C. Howard Linton

tient response and the number of viewers
we discontinued the ministry.

During the next few years we tried to
keep up with developments in the field
so that when the opportune hour arriv-
ed we would be ready. We modernized
our equipment by moving from black
and white to color capabilities, changed
from 1” to 3/4" tapes. secured U-
matic video cassettes, and upgraded
our closed-circuit antenna system tc
insure quality reception.

During this time the so-called electric
church was coming into its own. Ten
years before there was a drought of pro-
gramming, but we discovered the pro-
blem now to be one of sorting and selec-
ting appropriate programming for
hospital patients. Being relieved of the
heavy burden of producing our own
material and having opportunity to offer
a variety of programs, we saw the
possibility of once again trying closed-
circuit TV (CCTV) for a religious
ministry.

Planning Begins

In January 1980 four groups within
the hospital began discussing the utiliza-

Clockwise: Baptist Memorial Hospi-
tal’s CCTV receives its own TLC from
Dr. Linton, program director, and Har-
vey Fogell, audiovisual engineer.

tion of CCTV. They were the Institute of
Health Education (which embraces all of
the training programs in the hospital), the
department of religion, in-service train-
ing and administration. The groups for-
mulated a plan whereby we would utilize
two channels, one for patient education
and one for religious programs. The ad-
ministration decided that we should
move quickly to set up the religious
channel. | was asked to survey the field
and check with hospitals currently utiliz-
ing CCTV for religious programming.

| knew of two hospitals that were
engaged in such a ministry. One was
High Plains Baptist Hospital. Amarille,
Texas. and Lynchburg General-Marshall
Lodge Hospital, Lynchburg. Virginia.
Philip R. Harrison, assistant ad-
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ministrator of the High Plains Hospital.
and Edward O. Temple. Jr.. director of
chaplaincy services for the Lynchburg
General Hospital, were most
cooperative in helping our program get
started.

The two systems were somewhat dif-
ferent. The Amarillo operation is man-
ned by volunteer help and PBX opera-
tors: the Lynchburg operation is to-
tally automated. [ visited the Lynch-
burg. Virginia center to get an on-
site look. and talk personally to
Chaplain Temple to secure information.

guidance and direction to help us move
forward.

This visit was extremely helpful, and
Chaplain Temple was an invaluable
source of information and encourage-
ment. As this pioneer in the field re-
counted his experiences over a seven-
year period | gained courage to launch
my own venture.

Armed with pictures, sample pro-
grams, equipment lists from Lynchburg,
and a great deal of excitement, our
group began serious planning to put our
station on the air. Our audio-visual

Guidelines for Family Living

Program: A Life Worth Living
Lesea Broadcasting

Brothers
Bauman Bible Telecast, Inc.

this source
Lutheran Laymen’'s League

Program: This Is The Life

Faith For Today

Mural Vision Studios, Inc.

for relaxation.
Moody Institute of Science

of six titles for one year.

Program Procurement

The High Plains Baptist Hospital and the Lynchburg General
Hospital suggested some sources for programming. However, the
“Annual Directory of Religious Broadcasting™ provided us with a
veritable well of resources from which to draw. Programs are provid-
ed free, on aminimal charge, rental or outright purchase basis. In order
tobuild a library of tapes for continuous use we requested the privilege
to dub their tapes. Permission was granted with few exceptions.

The most promising source for programming is Gospel Graphics
Network, 1910 Harrodsburg Road, Lexington, KY 40503. They have 55
different programs available for return postage charges only.

The following organizations were very happy to cooperate with us,
and provided their programs at no cost or at a very minimal charge:

Radio and TV Commission Southern Baptist Convention

6350 West Freeway, Fort Worth, TX 76150

Home Mission Board Southern Baptist Convention

1350 Spring Street, N.E., Atlanta, GA 30309

26076 “B'"" Getty Drive, Laguna Niguel, CA 92677

P.O. Box 72, South Bend, IN 46624
Programs: Today with Lester Sumrall and The Blackwood

3436 Lee Highway -200, Arlington, VA 22207
Programs: A number of outstanding programs are available from

2185 Hampton Avenue, St. Louis, MO 63139
Programs available for purchase or rental:

Box 320, Newbury Park, CA 91320
Program: Faith For Today, a 30-minute drama.

Turning Point, Radio-TV Department
P.O. Box 70, Springfield, MO 65801
Program: Turning Point, (13) 30-minute interview programs.

222 East 11th, Eugene, OR 97401
Program: Six scenic programs with music background. Designed

192000 Washington Blvd., Whittier, CA 90606
Programs: Sermons from Science, available on lease, minimum

N

A

Adoniram

(@2 dan’e aeram)n.

1. a full-service direct
mail firm with versatile
services, exciting ideas
and proven track record.
2. a Dallas/Fort Worth
company that specializes
in large volume,
personalized religious
direct mail programs.

JA direct mail professional
consultation A market
research #A\ data proces-
sing #A list acquisition
and maintenance 4\ high-
quality laser printing

#\ creative services

JA complete letter and
print shop services

Adoniram
Direct Mail Agency
Las Colinas Business Park
1420 W. Walnut Hill Lane
Irving, Texas 75062
(214) 258-6176
TOLL FREE
1-800-433-7666
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Equipment Procurement

Transmission

Two automatic video tape sequencers
Manufactured by Automation Technique, Inc.

Two tape players
Manufactured by JVC CPE 5000

TV Modulator for specific channel
Manufactured by Jerold Model UM Channel 6

Editing
JVC tape handler
Editing Control Unit RM-88U
Source Deck CR 6600
Edit Deck CR 8200
Two video monitors

One character Generator
Manufactured by Video Data System

One black and white monitor
Manufactured by Sanyo VM 4205

*Production

Two video cameras:

One JVC Model KY 2000

One Sony DXC 5000

One video switcher

Manufactured by Crosspoint Latch Model 6118

*Equipment listed under production would only be needed for making
video programs. If cassettes are provided, these three pieces of equip-
ment are unnecessary.

.- ° ©
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R R
Revox PR99.

Not just another pretty faceplate.

Before you buy a compact audio recorder, be sure to compare what you're getting on
the inside Look at the chassis, the headblock, the motors, the switches, the PC boards,
and the wiring. When you do, you'll notice a difference between the PR99 and everything
else in its price range. The PR99 looks better because it must adhere to stricter stand-
ards of quality. Standards that have made Studer Revox the world's most respected
name in audio recording.

PR99 features. » Balanced and floating line in and line out « Calibrate/uncalibrate
switches + Servo controlled capstan motor « Edit mode switch « Tape dump « Selt sync ¢
Optional remote control and vari-speed « Cabinet, console, and rack mount versions.

REVOX

AMERICA INC.

STUDER REVOX OF AMERICA, INC. « 1425 Elm Hill Pike + Nashville, TN 37210  (615) 254-5651

specialist, Harvey Foegelle, attended an
equipment show in Dallas to survey dif-
ferent types of equipment that might be
adaptable to our setting. He brought
back recommendations based on his fin-
dings and the committee ordered the
necessary equipment (see box).

Problems Encountered

Understanding such a project in-
evitably involves problems. The follow-
ing stand out in my mind as being
significant.

The first problem was equipment
delivery. Most units were imported from
Japan and there was a delay of approx-
imately four months between the pro-
mised delivery time and actual
deliverance. Another factor was the
tremendous amount of time required to
view, select, and ultimately schedule the
programs to be used. This was a time-
consuming experience, but essential to
insure a balance in programming for the
institution. One problem we en-
countered, which may not happen in
other installations, was balancing our
transmission equipment with the master
antenna in the hospital. This technical
detail consumed many hours of our elec-
tronic technicians, but ultimately they
were successful.

On the Air

The last step to be taken before going
on the air was the selection of a station
logo and call letters. We selected for our
station, KARE-TV Channel 6, “You are
in tune with care.” On Monday,
November 24, 1980 we had our dedica-
tion service, and Dr. Frank Pollard,
speaker on At Home With The Bible.
flipped the switch to turn on the station.
KARE-TV televises from 9:00 am to
6:00 pm Monday through Friday. We
plan to extend the hours and enlarge our
capabilities to embrace the other two
hospitals in our system.

Patient and staff response has been
most positive, and we personally feel that
our efforts have been rewarded. ~ N&8

Dr. Linton is director of
the Department of
Religion and Clinical
Pastoral Education at
the Baptist Memor-
ial Hospital System,
San Antonio, Texas.




HEN the first National
Religious Radio Market
Analysis came off our com-
puter last June, it marked a
notable occasion.

Never before has such a
wide range of information

about a particular station format ever
been produced. There is no such com-
pilation for country stations, adult con-
temporary, beautiful music or any other
program type. Only religious stations
have this data.

With a complete directory of all
commercially-operated religious stations
{both full-time and part-time) plus
several different analyses of audiences,
for the first time it is possible to see how
well stations attract audiences. Arbitron
permits a limited amount of information
to be published, and we used much of it
from the fall 1981 Arbitron in the
Analysis. Most religious stations have
never seen this information about
themselves because subscribing to it is
expensive and their audiences are usual-
ly small. In addition, until recently they
have not tried to compete for national ad
budgets. Locally they have sold without
it.

But the times are changing rapidly and
research is becoming essential.

What have been the early results?

One station called to say they thought
it was wonderful that religious stations
can now examine their performance,
much as other stations have long been
doing. Another called to complain that
their audience was not listed—they did
not realize that their market is surveyed
only once a year, in the spring.

Another wanted to know how a sta-
tion in a much smaller market could be
listed, when he, in a bigger market with
an equal audience he believed, was not.

It all suggests the value of a brief review
of some audience measurement prin-
ciples and practices, since it is evident
that we will all be dealing with research
more than ever.

A New Era

But first, let us consider what this new
era can mean to you.

Without an audience study, no station
knows how many people it reaches—
either during the full week or at any
specific time. Radio has no subscription
lists, no delivery routes, no way to
estimate audiences except through such
research.

Stations of course can get a measure

Never before has such a wide range of information
about a particular station format been produced.
Only religious stations have this data.

Letting You Know
Where You Stand

by Maurie Webster

of response. If an invitation to send in
money or to buy an item produces good
reaction (compared to the time costs),
you have what the advertiser wants.

But increasingly every year, adver-
tisers expect station audience measure-
ment data as an important way of deter-
mining which station(s) to use.

And there is another matter which is
uniquely important to religious stations.
Many of you rightly consider that
spreading the Gospel is one of your ma-
jor responsibilities.

If so, should you not be concerned
about ways to reach more of the public
“out there’’? Religious stations are
generally characterized by small
audiences.

A logical question follows: Is that
because the real message of the Gospel
is not interesting or appealing, or
because we do not present it well
enough?

General radio programming has
undergone monumental changes in the
last two decades. Today, more people
than ever before listen to the radio (over
96 percent every week) and they listen a
long time—an average of 3Y2 hours a
day!

The prime reason for this is that most
programmers are extremely alert to au-
dience preferences as shown by
research. They change, modify and
polish program material and its presen-
tation to attract more different listeners. ..
and to keep them tuned in longer each
day.

Now to the research details. There are

two principal companies in the field
today— Arbitron and Birch. Birch is a
relatively new company which has
grown rapidly and is about to break on-
to the national scene. But their data is not
yet available on computer tape—a
necessity if we are to process it for a
reasonable cost. As soon as Birch pro-
duces tapes (expected shortly) we will
process them.

Audience Measurement

Arbitron is currently surveying over
250 markets each year. They conduct
four annual surveys, the field work for
each covering 12 weeks of a standard
calendar quarter. The spring survey
(April-May-June) is by far the biggest:
some 258 markets. Fall is second big-
gest: 110 markets. Winter is limited to 22
larger markets and summer to only 11.

The two principal audience
measurements are Average Quarter
Hour {(AQH) audience data and
Cumulative (Cume) audiences. In each
case, the daypart (time period) is nor-
mally shown. For example: AQH Mon-
Sun 6a-12m. This is the standard full-
week figure—average quarter-hour au-
diences for the week Monday thru Sun-
day, 6 am to 12 midnight. This figure,
being averaged across the week, will be
lower than the audience in the best time
period(s). Morning drive time (6-10 am
Mon-Fri) would probably be much
higher, but it is for Arbitron subscribers
only.

Cume audiences are the total number
of different people who listen during a
daypart or combination of dayparts. A
station’s Cume audiences Mon-Sun 6
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am-12 pm are effectively the total
number of different people who listen
during any part of the week. It is your
true “circulation.”

In addition, since market sizes vary
widely, you should know what share of
the total radio audience (AQH) you ac-
count for. For example, an AQH au-
dience of 500 mightrepresenta 5.2 per-
cent share in a small market but not be big
enough to qualify a station for listingin a
large city.

Every market has one or more stations
which “don’t make the book.” Non-
commercial stations are not listed, and
Arbitron has minimum standards which
must be met by commercial stations. In
approximate terms, the full-week AQH
audience must be at least 0.05 percent of
the market’s 12+ population and the sta-
tion must appear in a specified number of
diaries (this varies by market size).

A Basic Resource

Our Analysis is the new basic resource
for religious broadcasting. It permits sta-
tion managers everywhere to see what is
happening across the country, to spot
successful stations and find out how they
are succeeding. I believe this will
stimulate a new level of information ex-
change and inevitably result in a larger
share of the total radio audience for
religious stations.

Theinformation in all books has been
cross-checked against NRB records and
other industry sources, but since some
religious stations do not respond to ques-
tionnaires and are not listed in SRDS
(Standard Rate and Data Services
monthly report of commercial radio
stations) there may be omissions. We
will appreciate hearing about them.

This is, after all, a “groundbreaking”
venture. We believe it can make a signifi-
cant contribution toward the improve-
ment of religious radio broadcasting and
its acceptance as a vehicle for general
commercial advertising.

The 80s will be a great decade for
radio. Let us make it that for religious
radio as well. NRg

Maurie Webster, presi-
dentof Radio Informa-
tion Center, works with
NRB in the production-
of its newest publica-
tion, National Relig-
ious Radio Market
Analysis.

religious broadcasting september 1982

DE on giiaining excellence 1in (30sne,

Christian Media: Facing the Future 1 Cor 9:22

Utilizing "all means to save some,” how can
Gospel broadcasters prepare for the changes-and
opportunities - in the decade ahead? Can we com-
municate Biblical principles more effectively? Can
we help today’s men, women and young people
deepen their understanding of what it means to be
a follower of Jesus Christ in these urgent times?
Are there new methods for reaching the un-
reached? These concerns form the agenda for the
40th anniversary convention of National Religious
Broadcasters.

Strategy for expansion

Extending beyond the scope of previous conven-
tions, the 1983 program promises to expand your
horizons and give you a new vision for the potential
of a multi-media approach. You’ll gain insight and
inspiration from the plenary sessions, featuring
Billy Graham, James Robison, Carl Henry and
other evangelical leaders, plus major recording
artists. You'll watch Jim Bakker host a special ori-
gination of the PTL Club for worldwide trans-
mission by satellite and you’ll witness a stirring
presentation on the spiritual condition of Europe.
In workshops and seminars, professionals from
publishing, music, films, education, and related
fields, as well as leaders from broadcasting,

will share their expertise with you. And you’ll have
an opportunity to preview the newest and best in
Christian records, films, books- plus the latest in
communications technology.

Launching a new era

You'll gather ideas and information to carry your
ministry into the 1980’s and beyond. You’ll hear
from key people in government, and as in 1982,
President Ronald Reagan will be invited. The 40th
anniversary convention will be a memorable event
for you, your associates, your family

Send the registration form
on the next page to NRB today.



Register Now for the Greatest Gathering of Christian Media in this Century

1. Use a separate registration form for each person. (Please use a separate form for your spouse.) Photocopies of this form are acceptable.

2. Please fill out the form completely. All information is vital for expediting your registration.

3. Registration fees are listed below. Make checks payable to National Religious Broadcasters.

4. Organizations with 5 or more registrations (not including spouses) may qualify for special group discounts. Please call the NRB Registrar
for details, 201/575-4000.

5. Mail completed forms and your check to NRB, Morristown, NJ 07960.

6. Make your hotel reservations directly with the Sheraton Washington, Woodley Rd. at Connecticut Ave., NW. Special NRB convention
rates at the Sheraton Washington, starting at $64 per night (plus local taxes), are available to NRB registrants. You must inform the reser-
vations office that you are attending the NRB convention and make your reservation before January 1, 1983:

Lowest Moderate Top
Early reservations are advisable to assure the room of your choice. Single Room $64 $71 $75
Call the Sheraton Washington reservations office at 202/328-2000. Double Room $79 $86 $90
Suites Call NRB for details
Other NRB convention hotels include the Shoreham (2500 Calvert St., NW), 202/234-0700 B Washington Hilton (1919 Connecti-
cut Ave., NW) 202/483-3000 B Normandy Inn (2118 Wyoming Ave., NW) 202/483-1350 B Connecticut Inn (4400 Connecticut
Ave., NW) 202/244-5000 B Economy accommodations for students and missionaries are available through the Intercollegiate
Religicus Broadcasters office at NRB headquarters 201/575-4000.
NAME ’ A ; l
) For Presidential Security Clearance [

O Dr. O mr O Rev. C Miss O Mrs. O Ms. I

ORGANIZATION SOCIAL SECURITY NUMBER: |

ADDRESS

CITY/STATE/ZIP
TELEPHONE: AREA CODE/NUMBER
NUMBER OF YEARS ATTENDING NRB CONVENTION (including 1983)
TITLE/JOB FUNCTION (Please check only one.)

MONTH/DAY/YEAR OF BIRTH

PRIMARY MEDIUM (Please check only one.)

O Presxdent/Director O Owner/Operator O Pastor O Radio O Print
O Program Producer O Publisher O Musician 0 Tv/Cable O Films
O Engineer/Technical O Editor/Writer [J Designer {J Records/Audio Cassettes [J Music
O Speaker/Announcer O Actor/Performer J Manager O Video Cassettes O Theater
O Listener/Viewer O Faculty/ Student [ Other [J Audio-visual O Other
YOUR ORGANIZAITON 1S: NRB Member (] Non-Member [J Exhibitor [J
T e et ™ a3 i e
Registration fee includes tickets to Congressional Breakfast, FCC Luncheon and Anniversary NRB Non- Total
Banquet, plus admission to workshops and 1983 Media Expo. member | member $
i~ el =W ey
ADVANCE REGISTRATION must be paid in full to qualify for reduced rates and for Advance Registration $195 $240
reserved seats at Congressional Breakfast, FCC Luncheon and Anniversary On-site Registration $225 $270

Mail with your check to

Banquet. Advance registration closes Jan. 13, 1983. No refunds will be made
after December 30, 1982.

SPECIAL STUDENT RATES. Full registration includes all events. Limited registra- | Student: Full Registration $120 $145
tion does not inc]ude Congressional Breakfas_t,fﬁC Luncheon, Banquet tickets. Student: Limited Registration $ 75 $ 85

Spouse: Advance Registration $120 $165

Spouse: On-site Registration $150 $195

TOTAL AMOUNT ENCLOSED

National Religious Broadcasters B CN 1926 HB Morristown, NJ 07960



RODUCING THE XC
E\IERYONE ELSE OUT

Saticon® is a registered trademark of NHK (Japan Broadcast Corp.)
Plumbicon® is a registered trademark of N.V. Philips.




-800. SHARP TAKES
OF THE PICTURE.

W hile everyone else 1s introducing a mid-
priced camera, Sharp introduces a whole new
generation.

The Saticon II Generation.

The Sharp XC-300 is the first camera priced
under $13,000 with Saticon II Tubes.

That means it's the first camera in its class
that combines Saticon® strengths with a
Plumbicon™® plus.

So unlike conventional Saticons, you get
substantially less highlight sticking, even when
vou pan across bright lights.

And you still get the higher resolution and
depth of modulation Saticons are known for.

But that’s just the beginning.

Pound for pound, feature for feature,
nothing comes close to the new Sharp XC-800).
It's ightweight and perfectly balanced.

And while we're proud of our new on-board
computer, and newly designed Remote Opera-
tions Panel with serial data transmission and
black stretch, the name of our game is more than
just features.

It's reliability.

That's what the pros were looking for when
we introduced the original XC-700, the first
mid-priced camera that didn’t perform like a mid-
priced camera.

In fact, it perfogmed so well, there are over
a thousand of them out in the field today.

And it's been so successful, it's encouraged
a rash of new mid-priced cameras.

We encourage vou to compare any of them
with the new Sharp XC-800.

Between the Saticon Il breakthrough and
evervthing else, nobody offers more camera for
the money.

For more information, contact your local
dealer, or write: Sharp Electronics Corporation,
Professional Products, 10 Sharp Plaza,
Paramus, New Jersey 07652.

SHARP
. - F

FROM SHARP MINDS
COME SHARP PRODUCTS
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NRB News

(Continued from page 20)

mittee. “The convention theme is:
‘Christian media ... facing the fu-
ture.’ Our goal is to build upon the
achievements of the past 40 years
by broadening the horizons of
Gospel communicators in every
field. Whether we minister via the
electronic or print media, we share
a common commitment, to utilize
‘all means to save some.’ Like the
Apostle Paul, our emphasis is on
the message, not on the method of
delivery.”

“For our fortieth anniversary,
we hope to have the honor of wel-
toming President Reagan,” ob-
serves NRB executive Ben Arm-
strong. “There will be a great

If
not
you...

who?

You're needed. There is a Christian
organization that needs you!
Why not find out where?

INTERCRISTO lists over 28,000
openings in hundreds of vocations.
We can show you specific positions
that match you and your special skills.
B Isit possible that God's best is wait-
ing for you? M For more informa-
tion. contact INTERCRISTO today.

}

‘Center for Chnstian Work Opportunities”

INTERCRISTO

° P O. Box 33487
Seattle, WA 98133

PHONE TOLL FREE:

(800) 426-1342

[}

|

|

1

|

t

|

[}

! Please send me information about positions
: avatlable in Chnstian Organizations
]

[

|

|

|

NAME
ADDRESS __
CITY STATE ZIP -
i il 4%
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E. V. Hill

sense of history, but even more
appropriately, a great sense of
expectation about the decades
ahead.”

The program committee plans to
offer special workshops on music,
publishing and films. Broadcasters’
workshops will include series for
commercial and non-commercial
radio, television and cable TV, en-
gineering, program production,
international broadcasting and
broadcasting for Spanish and Black
audiences. The popular Seminars
for Christian Leaders will present
key government officiais, noted
authors and other distinguished
Christians.

Workshops Abound
at Western NRB Convention

LOS ANGELES, CA (NRB)—AnN-
ticipating a record number of at-
tendees, the Western NRB Con-
vention opens Sunday, September
19 at the Airport Marriott Hotel
in Los Angeles. The regional meet-
ing features innovative workshops
and exciting plenary sessions,
September 20-21.

Broadcasters E. V. Hill of Los
Angeles, Jack Hayford of The
Church on the Way, Joni Eareck-
son and John MacArthur of Grace
to You lead the roster of major
speakers. Bob Vernon, deputy chief
of the LA police department, will
speak at the closing luncheon.

“The highlight of the Western
convention is a series of special
workshops designed for local
broadcasters and pastors involved
in programs on single stations,”
says Thomas *“‘Ed” Steele, presi-

Jack Hayford
[ I

Joni Eareckson

dent of the Western region.

Jim Christensen of Heaven and
Home Hour moderates a workshop
on “Solving 1982's Problems.”
Panelists are Norman Nelson of
Morning Chapel Hour, Paul Fink-
enbinder of Hermano Pablo, Tom
Wallace of KFIA/Carmichael and
Rick Martin of KWYD/Colorado
Springs, Colorado.

A workshop on “Direct Mail/Fund
Raising/Follow Up/Data Storage/
Donor Acquisition’ has Ray Wilson
of Christian Service Agency as
moderator. Speakers include Mike
Gretchel of Market Development
Group, Carolyn Naber of Manage-
ment Applied Programming and
Bernice Busch, a leading mailing
list broker.

Dick Marsh of Universal Broad-
casting presides over the workshop
on “Promotion.” Burt Perrault of
KGOL/Houston and Peter Alexander
of Scott, Marshall, Sands & Mc Gin-
ley are participants.

Paul Evans of Haven of Rest
moderates a panel on “Update the
Future.” Bob Neff of Moody Broad-
casting Network, Michael Glinter
of Satellite Radio Network and
Richard Parrish of Michael Ellison
Corporation are the panelists.

Additional workshops include
“Starting a New Radio Ministry ...
Promises, Premises and Pitfalls”
with moderator Norman Sper of
Grace to You and participants
Mike Matthews of Harvest Christian
Fellowship, Jim Self of Manna
for Today, Carol White of Word for
Today, and John Campbell of Am-
bassador Advertising Agency.

Jim Patterson of KIRV/Fresno
moderates a workshop on spot

John MacArthur
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sales.

For the first time the Western re-
gional convention includes exhibits
by major national companies. Ac-
cording to NRB exposition manager
Michael Glenn, the Western NRB
Expo is going to be *“‘second only
to the national exposition.”

Concerts, Special Events
Top Midwest Convention

CHICAGO, IL (NRB)—Distin-
guished speakers and abundant
music make the NRB Midwest con-
vention unique. Opening Wednes-
day, September 22, the three-day
regional meeting takes place at the
Holiday Inn O’'Hare/Kennedy.

“With an exciting program line-
up, this promises to be the great-
est Midwest convention yet,” pre-
dicts chapter president Joseph
Springer of Moody Church.

\
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Thomas Zimmerman Bruce Dunn Dean Sippel

Charles Stanley

See You at the Regional

A vital part of the overall work of National Religious Broad-
casters is the regional chapters and the regional meetings. What is
particularly appreciated by our members is the opportunity to have
more in-depth seminar treatment of nuts-and-bolts subjects as
well as more time for fellowship in person-to-person contact.
Check out the scheduled time for your regional and make plans
now to attend. Lord willing, | will make all of the meetings but one.

I am looking forward to seeing you! E. Brandt Gustavson

An informal gathering of attend-
ees Wednesday night starts the
convention with an innovation, a
series of mini concerts. Partic-
ipants in the musical festivities
include vocal duet Frank and June
O’'Neal, vocalist-trombonist Bill
Pearce, soprano Myrna White and
vocal duet Mike Jorgenson and Kay
Nowlin. Selections by vocalist
Johnny Hall, Josephine McCarthy
of WMBI and organist Bill Fasig
round out the musical schedule.

Bruce Dunn of Grace Worship
Hour, author Elisabeth Elliot,
and Stephen Olford of Encounter
head the list of plenary speakers.

Workshops include a video work-
shop at Channel 38, with Jerry Rose
of WCFC-TV/Channel 38 Chicago
presiding. Richard Staub of Inter-
cristo moderates a workshop on
employee recruitment, and surgeon
Ken Schemmer presides at a ses-
sion on “Total Health & the
Family.”

“Cassette Duplication for Broad-
cast” is the subject of a work-
shop by Paul Lloyd. Ron Mighell of
WLTW-TV/Lima (Ohio) moderates a
session on 