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• YOUR HANDS 
‘The Otari 1/2" Jour ChannelMARK III/4 & 

/z" tight Channel MARK III/8 
At Otari, the focus of our work is on innovation and problem solving. These 

values are carefully reinforced by our dedication to quality: they are inherent in 
every tape recorder we engineer. 

The new MARKIII/4, 1/2" four channel production recorder and its 
companion eight channel version are the embodiment of this philosophy. 
Roth compact recorders are designed with microprocessor circuitry 

for smooth, responsive transport control and precise electronic counting 
with an L.E.D. display. True, three head design, selectable +4 or 

—lOdBm input and output levels, 15/7.5 ips with continuously variable 
speed control, 101/2" reel capacity, cue control, and dump edit deliver 

flexibility that makes your production work move faster. Both models feature selectable headphone 
monitoring for all channels, a multiple frequency test oscillator and positive-locking NAB reel hub 
adapters. To achieve every last dB of performance, you won 't find a competitive machine that lets you 
get your hands on a full complement of adjustments as easily. 
Add to all this, mastering quality sound and the specs that guarantee it. And, 

the ability to interface to SMPTE time code synchronizers. 
Built with the reliability and craftsmanship that have become the hallmark 

of our reputation with our 5050 Series two channel machines, we've once 
again advanced the broadcast industry 's most advanced and affordable 
professional recorders. 
From our hands to yours, the new MARKIII/4 and its companion, the MARKII1/8 are engineered 

like no other tape machines in the world; with qualities you can hear and feel. 

ehsujo Technology Jou Can Touch. 
Otari Corporation, 2 Davis Drive, Belmont, CA 94002 
Tel: 1415) 592-8311 Telex: 910-376-4890 



They bring a message listeners want to hear. And, more than ever, 
• ™ they are full-service radio stations. ..reaching out across demo-they are full-service radio stations. ..reaching out across demo¬ 

graphics to become part of the lives of family members of all ages. 
Today's listeners prefer to keep the dial on their favorite Christian 

format station rather than looking elsewhere for news and information. 
A wide variety of Christian stations rely on the UPI Broadcast Wire 
for news and feature scripts to complement the music or spoken 
word programming. 

UPl’s newswire is reliable, credible, accurate... and ready to read 
by your own announcers. UPI provides the latest state, national and 
world news, plus sports and the weather.. .in neat, concise pack¬ 
ages. The same UPI wire provides more detailed reports as well. 
The UPi Broadcast Wire carries features and public affairs scripts 

that blend well with many Christian formats. These include the 
"Week in Religion," “Education World,” “Religious World," "Almanac” 
and "Living Today." 
The UPI Broadcast Wire works as a salesman for your station. All 

of the UPI newscasts and features may be locally sponsored. ..sold 
for extra revenue by your sales staff. 

The UPI Broadcast Wire...to help you sound just right. 
Whatever your format, you can tailor the UPI Broadcast Wire to 

your requirements. Let us tell you how. For more information, call 
Gordon Rice, VP Broadcast Services, at (212) 850-8686. 

OMITES PtESS INTERNATIOKAL 
220 E. 42nd STREET NEW YORK, N.Y, 10017 



KSHY Cheyenne, is the only full religious 

Salt Lake City 

St. Louis 

Phoenix 

station. Call 
10,000 watts 

Larry or Ramona collect 303-761-1550. 
is the big difference in Colorado! 

KXEN (Licensed to Festus-St. Louis) 
For St. Louis and over 2,500,000 responsive Midwestern 
listeners in 32 counties, call Bernie Harville at KXEN collect, 
31 4-436-6550. Bernie will tell you the 50,000 watt story of 
KXEN. Mid-America's Golden Gospel Giant—the most 
powerful independent AM station in St Louis 

KQXI (Licensed to Arvada) 
In Denver-Arvada, Larry Green and Ramona Harris are both 
ready to tell you about this dynamic area of over 2.000,000 
people ready to hear your message in the KQXI primary 
coverage area. Many ministries on KQXI have been 
broadcasting for over a decade on this powerful 10,000 watt 

KBBX (Licensed to Centerville) 
Dick Schwartz can tell you the surprising story of Salt Lake 
City-Ogden. KBBX's 5000 watt signal blankets Salt Lake 
City, Ogden-Provo and reaches into Nevada, Southern 
Idaho and Southwestern Wyoming! Call Dick at 801-298-
1142 and find out why many leading national ministries use 
KBBX year after year! Hurry, availabilities are limited! 
Primary coverage of over 1,000,000 people! 

THERE MUST 
BE A REASON... 
why radio ministries on 
stations measure their 
broadcasts by years and 
even decades! 

KQXI 
Denver 

KSHY 
In Wyoming, 

KXAK* (Licensed to Corrales) 
Another Golden Gospel Giant is well on its way! Soon. 
KXAK will serve over 3/4 of a million people in New Mexico 
The brand-new facility will blanket Albuquerque, one of the 
fast growing Sun-Belt cities, and the heart of New Mexico 
from suburban Corrales. Watch for starting date of this new 
24 hour a day religious station. 
Make your reservation for your program now. 
(‘Construction Permit) 

Our Rates Are Low! 
Our Response Is High! 

KXEG (Licensed to Tolleson) 
Long known as one of the most responsive religious areas in 
the nation, Phoenix, Tempe, Mesa, has now grown to over 
1,500,000 people! KXEG's twenty-four hour daily all 
religious programming serves not only this area, but also 
reaches into California, Nevada, Utah and New Mexico all 
night! Let Geo Spicer tell you the fabulous KXEG story. Call 
him collect at 602-254-5001 All day. all night, all the time 

KXEG. Arizona's Golden Gospel Giant 

programmed radio station KSHY's excellent signal reaches 
over 250.000 people in Southern Wyoming and Northern 
Colorado. Call Larry Green or Ramona Harris at 303-761-
1550. They will tell you about the fine response KSHY is 
producing for many national and local religious 
broadcasters. 

Write. Wire or Call 

HAROLD S. SCHWARTZ & ASSOCIATES, INC 
6415 Sheridan Road, Chicago, Illinois 60626 

Phones: (312) 764-1502 or 764-1503 
Population Data Available on Request 

Dominant Coverage of These SIX Outstanding Western 
Religious Markets! 

St. Louis • Denver • Phoenix • Salt Lake City • Cheyenne 
All Programmed 100% Religious and Gospel! 



November 1982 
Volume 14 No. 8 

FEATURES 
What News Can Do for You I William K. Adler 
Adequate news coverage can discourage the habit of twirling the dial 

The News as “Common Ground” I Richard C. Dean 
Winning a hearing through balanced reporting could win a Gospel hearing 

The Rest of the News I Cal Thomas 
Religious stations counter hidden censorship with their own news service 

A Moral Obligation to Inform I Forrest J. Boyd 
Religious broadcasters must keep the Christian public informed so it can act 

A New Age Is Coming I Billy Graham 
The Christian commentator has an upbeat ending for the litany of bad news 

The Missing Dimension in Newscasting I David Breese 
Secular commentators lack an authoritative base for their slant on events 

Faith Needs the Newscast / Tom Fletcher 
Station KYFC-TV shows its viewers how they can become a part of the picture 

In Search of a Voice I John m. Cummuta 
Orthodox Jewish leaders find friends among religious broadcasters 

Scoring Big in Japan I Linda Merwin 
Christian programs gain ratings in Japan while some others lose them 

DEPARTMENTS 
Speaking Out 
Comments by the President of National Religious Broadcasters 

Press-Time Reports 
Last-minute information of consequence to broadcasters 

Washington Watch 
Trends and decisions of the Federal Communications Commission 

Media World 
Pertinent items of national and international scope for broadcasters 

NRB News 
Coverage of media events and people related to NRB 

Classifieds 
NRB Bulletin board for individual and group needs or services 

Media Books 
Publications of practical import to media professionals 

Broadcasters 
Experiences and accomplishments of NRB family members 

Airing Our View 
Editorial comments on current problems and issues 

Cover Story: Evangelist Billy Graham’s article (page 30) gives a biblical dimen¬ 
sion to the bleak reports of crime, disaster and other tragic events. 

Photo by Russ Busby 

november1982 religious broadcasting 3 



— 

as Kansas City's 
Christian Voice... 

1962-1982 
NOW with FCC approval 
for 10,000 WATTS 
of power! 
For 20 years KCCV has 
served the Kansas City area 
with QUALITY Bible study 
programs, traditional / 
Christian music and / 
Christian news features. / 

The nation 's finest Bible 
teachers and program / 

producers use KCCV for 
their Kansas City area 
release. . .Kansas City 
listeners KNOW OUR COMPANY 
BY THE COMPANY WE KEEP! 

i 

10,000 
WATTS 

•■ßott ßroa(|ia$tjng Company 
"Quality Christian Programming, AH Day. . .Every Day" 

KCCV 
AM-1510 

KANSAS CITY AREA 

EXECUTIVE OFFICES 

KSIV 
AM- 1320 

ST LOUIS. MO 

10841 EAST 28TH STREET 

KQCV 
AM-800 

OKLAHOMA CITY 

INDEPENDENCE MISSOURI 64052 

WFCV 
AM-1090 

FT WAYNE IND 

(816) 252-5050 
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What NRB Can Do for You 

Some of you, reading our magazine, are not 
members of National Religious Broadcasters. Let 
me call your attention to some of the very mean¬ 
ingful benefits and services we offer through 
membership. 

First of all, our monthly magazine which you are 
reading contains news, feature articles, 
background information, and very informative 
advertising pertaining to the religious broad¬ 
casting industry. Each member organization 
receives a copy and this is of value since in¬ 
dividual subscriptions are $18 per year. 

Another publication, restricted to member 
organizations, is “News for National Religious 
Broadcasters,” a newsletter designed to keep you 

informed about association business. The Religious Radio Analysis is a 
valuable service, giving exclusive 
audience data for religious stations. The Directory of Religious Broad¬ 
casting is the only source of comprehensive information about religious 
stations, programs, and suppliers. The 1982-83 edition is the largest ever, 
reflecting the dramatic growth in the industry. 

Meeting annually in Washington, 3,000 strong, religious broadcasters 
have made the Federal Government aware of our goals and concerns. We 
have developed a strong and lasting relationship with the Federal Com¬ 
munications Commission, appropriate Congressional committees, Con¬ 
gress at large, and with several recent Presidents. Increasingly NRB is in¬ 
vited to take part in meetings at the White House. It was my privilege to 
represent the association at a White House luncheon for the President's 
Task Force on Private Sector Initiatives a few months back. Other oppor¬ 
tunities to meet with the President or members of his staff will give NRB 
the means to present the needs of religious broadcasting. 

With all the activities for the membership going on in NRB. I am not 
surprised that membership is up. At our May meeting of the Executive Com¬ 
mittee. we approved the applications of 28 new members, and we expect to 
have a comparable number this fall. 

If your organization is a member, we thank God for you and for your work¬ 
ing with us in this vital work. I place two challenges before you: the first 
challenge is financial. Please keep the monetary needs of the organization 
in your mind, review the NRB financial guidelines and consider bringing 
your contribution in line with the income God has given you. 
The second challenge is equally biblical. I am asking every member to 

help us with the recruitment of potential members. Send us names and ad¬ 
dresses and we will contact them immediately. 
With your help, prayers and faithfulness, NRB will continue in the best of 

times and the worst of times to be a channel of the Lord’s blessing. 

E. Brandt Gustavson 
President 
National Religious Broadcasters 

A Foreward Look 
The apparent heightened interest in news by the viewing public attracted the 
attention of the editors, so they asked the question, “What does this mean to 
our people?” The answer evolved into this issue of the magazine. From many 
different directions and by writers from varied backgrounds the answer came 
back: “If you consideryour station a full-service station, and if you want to 
keep the audiences' hands off the dial, make news an important part of your 
program schedule.” It’s a sure thing, so read on. 
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Sharp confirmed 
by Senate as 
FCC commissioner_ Stephen Sharp was confirmed by the U. S. Senate last month 

as the FCC's newest commissioner. Sharp, who has demon¬ 
strated sensitivity to NRB legislative concerns, was FCC 
general counsel. Senate Commerce Committee-sponsored legis¬ 
lation reduced the number of commissioners from seven to five 
causing Sharp's term to expire next June 30th. Sen. Robert 
Packwood (R.-Ore.), the committee's chairman, said the legis¬ 
lative changes which were the subject of months of debate, 
were not intended to sidetrack Sharp's nomination. Presi¬ 
dent Reagan suggested Sharp for the post last May (photo on 
page 44). NRB strongly supported Sharp's appointment by 
contacting the White House and receiving President Reagan's 
assurances and support for him. 

Jess retires from 
Chapel of Air, 
becomes radio chaplain John D. Jess , founder of Chapel of the Air retires at the 

end of October to accept a post as radio chaplain of the 
Family Radio Network. He now lives in New Mexico. 

Graham preaches in 
East Germany and 
Czechoslovakia_ Evangelist Billy Graham toured East Germany for ten days 

last month to preach the Gospel, meet with local church 
representatives and view historical sites. The trip was 
sponsored by the interdenominational Federation of Free 
Evangelical Churches in that country. The visit to the 
Czechoslovak Socialist Republic, scheduled to begin on 
October 29, was sponsored by the Central Council of the 
Baptist Union there. Both tours were made in cooperation 
with the countries' Church Affairs offices. Anticipating 
the meetings with church representatives in both Eastern 
bloc countries, Graham said he hoped to "have fellowship 
with them and to gain a better understanding of their 
situation. " 

CBN Continental 
Radio to be sold 
to three investors_ The Christian Broadcasting Network is negotiating the sale 

of its Continental Radio division to three former employees 
in an effort "to focus more completely on television," accord¬ 
ing to a CBN spokeswoman. The 24-hour-a-day live satellite 
radio network was curtailed last March because of "a de¬ 
crease in affiliate interest." CBN president Pat Robertson 
said "the declining economic environment" was the main reason 
for the decision to sell. The three former employees, who 
are seeking funds to purchase transponder time from CBN, will 
air their network under the name Radio America. Current 
director Craig Hodgsen described Continental's contemporary 
Christian format as "not sledge hammer evangelism, but the 
dripping faucet approach. " 
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- BULLETIN-
Re: Religious Broadcasting—Audio/Video Duplication 

As a major supplier of audio and video tapes to religious broadcasters, we are often 
asked to share our technical expertise. We are happy to do so. 
While many religious broadcasters are using reel-to-reel formats for duplication, the 

strong trend is to cassette duplication. A cassette is easier to duplicate and very eco¬ 
nomical to handle and mail— nationwide or worldwide. If you are planning to acquire 
new equipment, cassette tape is definitely worthy of consideration. There are several 
high quality cassette tape formulations presently offered. Essentially the choice is 
between iron oxide or chromium dioxide. Both offer excellent sound reproduction. 
Agfa offers a range of bulk audio cassettes tapes in chromium dioxide and iron oxide 

formulations, coupled with studio mastering tape and %" U-Matic and 16" video¬ 
cassettes. Leading evangelists and their producers and engineers often use Agfa 
because of proven quality and consistency. They also appreciate expedient, caring 
service and expert advice. 

Agfa's audio and video specialists will be happy to answer your questions as an 
industry service. You need not be an Agfa Tape user to avail yourself of this technical 
assistance. 
Agfa aspires, along with the religious broadcaster to produce the finest quality 

recordings, and therefore invites you to benefit from this industry service. 
For more information, call or write: 

Andrew DaPuzzo 
Audio Products Mgr. 

Ken Wiedeman 
Video Products Mgr 

AGFA-GEVAERT, INC. 
MAGNETIC TAPE DIVISION 
275 North Street, Teterboro, New Jersey 07608 
201/288-4100 

/1g fit 
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Congress Enacts New Legislation to Govern the Use 
of Lotteries in FCC Application Proceedings 

On September 13, 1982, President 
Reagan signed into law the Federal 
Communications Commission 
Authorization Act of 1982 (“Authori¬ 
zation Act’’). One provision amends 
those portions of the Communica¬ 
tions Act which permit the commis¬ 
sion to choose among competing 
applicants on the basis of random 
selection, or lottery. 
Congress first authorized the use 

of lotteries in the Omnibus Budget 
Reconciliation Act of 1981. The 1981 
legislation spelled out the lottery 
scheme in fairly broad terms and di¬ 
rected the commission to adopt 
specific rules to implement it. The 
FCC decided, however, that the lot¬ 
tery provisions of the 1981 statute 
were unworkable and ultimately 
declined to adopt the rules neces¬ 
sary to hold a lottery. 

In the recently passed Authoriza¬ 
tion Act, Congress has tried to clar¬ 
ify the statutory provisions which 
the commission had questioned. 
The Conference Report accompany¬ 
ing the Authorization Act gives ex¬ 
plicit instructions on how the sys¬ 
tem should be implemented. A final 
determination as to the effect of 
the new lottery provisions must 
await the adoption of rules by the 
commission. Due to the unusual 
amount of detail provided in the 
Conference Report, the basic frame¬ 
work under which any lotteries will 
be conducted is fairly clear. 

When to Use the Lottery 
Under the Authorization Act 

amendments, the commission has 
discretion to determine when to use 
a lottery. Before using a lottery, 
however, the FCC will be expected 
to identify a substantial public in¬ 
terest benefit that would flow from 
using random selection instead of 
traditional comparative hearing pro¬ 
cedures. 

In the Conference Report, Con¬ 
gress set forth the principal fac¬ 
tors which the commission should 

In discussing how the factors 
should be evaluated by the commis¬ 
sion, the Conference Report sug¬ 
gested that, in most cases, the 
agency could not justify the use 
of a lottery to choose an applicant 
for a full-power television sta¬ 
tion. Congress believes that a lot¬ 
tery would be appropriate, how¬ 
ever, in choosing among mutually 
exclusive applicants in the low-
power television service. 

Before a lottery takes place, the 
commission will be expected to 
conduct a preliminary review of 
each application to make sure that 
it is acceptable for filing. Then, 
the agency will hold a lottery and 
select one of the acceptable 
applications. 

Finally, the commission will de¬ 
cide whether the winning applicant 
is qualified to become a licensee. 

erences, the commission will ex¬ 
amine the media ownership and mi¬ 
nority status of the beneficial own¬ 
ers of a corporation, the partners 
in the case of a partnership, and 
the beneficiaries in the case of a 
trust. The preferences are 
cumulative. 

Thus, an applicant which is mi¬ 
nority-controlled and also has no 
media interests would receive a 
greater preference than an appli¬ 
cant with only one of these char¬ 
acteristics. 

According to the Conference Re¬ 
port, an applicant whose owners 
do not control any other media of 
mass communications will be en¬ 
titled to a fixed relative preference 
of at least 2:1. Thus, applicants 
with no other media ownership will 
have at least twice the chance of 
winning that other applicants will 

Under the Authorization Act of 1982 
the FCC can “choose among competing applicants 

on the basis of random selection or lottery” 

by Richard E. Wiley 

consider before using a lottery. 
These factors include: (1) whether 

there is a large number of licenses 
available in the particular service; 
(2) whether there is a large number 
of mutually exclusive applications 
for each license; (3) whether there 
is a significant backlog of applica¬ 
tions; (4) whether employing a lot¬ 
tery would significantly speed up 
the process of getting service to 
the public; and (5) whether selec¬ 
tion of the licensee will signifi¬ 
cantly improve the level of diversity 
of information available in the com¬ 
munity in comparison with the tra¬ 
ditional comparative hearing 
process. 

A petition to deny will be consid¬ 
ered only at this final stage of the 
proceedings, and only if it is filed 
against the winning applicant. If 
the winning applicant is later found 
not qualified, the FCC will conduct 
another lottery, if necessary, and 
select a different applicant. 

How to Determine Preference 
In the new lottery legislation, 

Congress has required the commis¬ 
sion to ensure that applicants 
owned by members of minority 
groups or persons with few other 
media interests will have a better 
chance of winning in the lottery 
than other applicants. 
To determine whether an appli¬ 

cant is entitled to one of these pref-
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have. 
An applicant will have a lesser 

preference—1.5 to 1— if its owners, 
when their interests are combined, 
have a controlling interest (over 
50 percent) in three or fewer media 
of mass communications. 
No media ownership preference 

may be awarded to an applicant 
whose owners control more than 
three other media of mass commun¬ 
ications or any outlet of mass 
communications which would be 
co-located with the facilities sought 
in the application. 

If the awarding of individual pref¬ 
erences does not achieve this re¬ 
sult, each applicant's probability 
must be adjusted to meet the 40 
percent requirement before pro¬ 
ceeding to the next step in the com¬ 
putation. 

Finally, the commission will fac¬ 
tor in the minority preference. The 
Authorization Act provides an ad¬ 
ditional preference to applicants 

House Passes Cable Carriai 
Battle Continues in Senate 

The Cable Carriage and Copyright 
legislation (HR 5949) passed the 
House of Representatives in late 
September after being stalled for 
months in the House Telecommuni¬ 
cations Subcommittee. The bill, 
which would secure the place of 
religious television stations on 
local cable systems by continuing 
the “must carry” rules, was approv¬ 
ed by a significant 347 to 53 vote 
of the House. 
The legislation, forwarded to the 

Senate shortly before the Congres¬ 
sional recess, must clear that 
body’s Judiciary Committee chaired 
by Senator Strom Thurmond 
(R.-S.C.) and the Commerce, Sci¬ 
ence, and Transportation Commit¬ 
tee chaired by Senator Robert Pack¬ 
wood (R.-Ore.) 
The bill has received support 

from President Reagan who is ex¬ 
pected to sign it if passed by the 
Senate in its present form. 
The original bill, unacceptable 

to NRB and other broadcasting as¬ 
sociations, would have allowed 
cable systems with 36 or fewer 
channels to refuse to carry any 
station that received neither a 
1 percent share of viewing hours in 

that are controlled by members of a 
minority group. The term “minority 
group” includes Blacks, Hispanics, 
American Indians, Alaskan Natives, 
Asians and Pacific Islanders. The 
Conference Report states that this 
preference should be at least two-
to-one. 

Need to Safeguard Protections 
In the Conference Report, Con¬ 

gress was concerned that some ap¬ 
plicants might use the preferences 
to gain a license and then sell it at 
a profit rather than provide service. 
This practice, known as “traf¬ 
ficking,” is presently prohibited by 
FCC rules. 
A rule making is now pending, 

however, to revise or eliminate the 
prohibition. The Conference Report 
states that it is “the firm intent of 
the conferees that for any mass 
communications media service in 
which the commission determines 
use of a lottery is appropriate, it 

Bill by Wide Margin; 

non-cable homes in the local county 
nor a 2 percent share of all homes 
in the county. 

Rep. James M. Collins (R.-Tx.) 
sponsored an amendment that 
allowed exceptions for stations 
which carried significant amounts 
of non-entertainment programming 
(news, public affairs, education, 
religion). These stations, including 
the 29-member facilities, 
would be exempted from the audi¬ 
ence share rules. 
To accommodate the non-enter-

tainment television stations that 
failed to meet the audience share 
levels, cable systems would be al¬ 
lowed under the bill to delete dup¬ 
licated commercial network sig¬ 
nals. This last provision was made 
to accommodate NRB demands. 
The bill was originally drafted last 

spring by the House Judiciary Com¬ 
mittee in response to cable system 
owners’ needs. After being forward¬ 
ed to the Energy and Commerce 
Committee, the legislation, des¬ 
cribed by NRB counsel Richard 
Wiley as the greatest single threat 
to Christian television in a decade, 
was bottled up until September in 
the House Telecommunications 

should retain its present antitraf¬ 
ficking rules ... or devise similar 
protections.” Thus, the FCC’s de¬ 
cisions with regard to the use of 
the lottery may directly affect the 
prospect for repeal of the antitraf¬ 
ficking rules. 
The commission generally has 

favored the use of some form of 
lottery in its application proceed¬ 
ings. Thus, even though the Author! 
zation Act does not require the FCC 
to use the lottery, it appears likely 
that the lottery will be employed, 
particularly for choosing applicants 
in the new low-power television ser¬ 
vice. In an upcoming rule making, 
the FCC will make a final decision 
on which services will be subject 
to the lottery. 

Richard E. Wiley, former FCC chair¬ 
man, is NRB communications coun¬ 
sel and partner in Kirkland & Ellis 
law firm, Washington, D.C. 

Subcommittee. After extensive ne¬ 
gotiations, HR 5949 was passed 
unanimously by the subcommittee 
which then recommended a rules 
suspension so the bill could by¬ 
pass committee hearings and pro¬ 
ceed to the House floor for “ex¬ 
pedient passage.” 

In a letter, NRB executive Dr. Ben 
Armstrong described the “ratings 
game” that Christian television 
stations seeking cable carriage 
would be in if the bill does not be¬ 
come law. 

“County ratings are often based 
on only a few dozen sample house¬ 
holds,” Armstrong said. "A Chris¬ 
tian station which failed even once 
to obtain the ratings required by the 
bill could be deleted from the cable 
(system) permanently, regardless of 
its ratings in the future. In many 
heavily cabled areas, subscribers 
have removed their rooftop anten¬ 
nas. Thus, without cable carriage, 
a local Christian station loses 
its audience and the financial sup¬ 
port essential to stay on the air.” 
NRB has spent $74,000 in legal 

fees during recent months to in¬ 
sure House passage of the cable 
carriage and copyright legislation. 
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IN THE 
VTR TO FILM 
TRANSFER 
BUSINESS. 
"THAT'S 
GOOD 
ENOUGH" 

NEVER 
IS. 

MPL customers are perfectionists about 
their VTR to film transfers. So are we. 
Send us any size tape, from to 2 inches, 
and we ll prove that what you thought 
was "good enough" can be better. Well 
transfer a three-minute segment to film, 
and send you the finished product at no 
cost to you. You’ll be as impressed as we 
are with the sparkling clarity, brilliance, 
and color fidelity of MPL Chroma 47. It’s 
better than "good enough." And we can 
prove it. 

We’ll prove it at no cost to you. 

motion picture laboratories, inc. 
MOTION PICTURE LABORATORIES, INC . 781 South Main Street, Memphis, Tennessee 38101, (901) 774-4944 
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WHCT-TV Safe From 
FCC Encroachment 
Over Disclosure 
HARTFORD, CT (NRB)—The Na¬ 

tional Labor Relations Board 
(NLRB) declined to assert jurisdic¬ 
tion over WHCT-TV 18/Hartford, say¬ 
ing that the Christian television sta¬ 
tion owned by W. Eugene Scott's 
Faith Center Church “is an elec¬ 
tronic church of the air.” 
The legal argument between the 

Glendale-based broadcast pastor 
and the Federal Communications 
Commission (FCC) centers around 
the pastor’s refusal to submit fi¬ 
nancial donor information to the 
FCC and similar differences over 
the proposed sale of the Hartford 
television station. 
The three-to-two decision by 

NLRB refused action because the 
station is "purely religious. ..or at 
the very least. ..so ancillary to Faith 
Center’s religious objectives as to 
warrant declining jurisdiction.” The 

REEL TO REEL TAPE 
Ampex, 3M. All grades. 
On reels or hubs. 

CASSETTES, C-1 0-C-90 
With Agfa, TDK tape. 

LEADER & SPLICING TAPE 
EMPTY REELS & BOXES 

All widths, sizes. 

Competitive! 
Shipped from Stock! 

Ask for our recording supplies catalog. 

<>Pp . 312/298-5300 
l 1233 Rand Rd. • Des Plaines, IL 60016 
_ 15 
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board acknowledged that to assert 
jurisdiction would raise serious 
constitutional issues. 
WHCT-TV’s programming is 90 

percent religious and 10 percent 
secular, according to a legal report. 
Faith Center also owns KHOF-TV 
30/Glendale, the flagship station of 
Scott’s network, and KVOF-TV 38/ 
San Francisco, plus a radio station. 
The FCC sought the donor infor¬ 

mation in connection with its inves¬ 
tigation of complaints that Scott 
was soliciting funds over the air¬ 
waves for a purpose for which the 
funds were not later used. The 
charges, stemming from a 1978 
investigation by the FCC, were 
made by former employees and 
former members of the broadcast 
ministry according to published 
reports. 

Scott has been defending, at an 
estimated monthly legal fee of 
$70,000, the principle that a relig¬ 
ious organization should not be 
required to release confidential 
financial data to a government 
agency. "No government agency is 
going to ministerthis church if it 
costs us $30 million worth of li¬ 
censes. "The estimated value of 
Faith Center’s network is $30 
million. 

Paul Evans, host of Haven of Rest 
and former NRB Western Chapter 
president, has come to Scott’s 
assistance commenting, “The issue 
of privacy of donor giving is of vi¬ 
tal importance to the church com¬ 
munity.” Evans called the FCC at¬ 
tempt to acquire donor information 
“encroaching on the First Amend¬ 
ment.” 
The NRB report commented that 

given “the latent constitutional is¬ 
sues, future litigation in this area 
may be very significant for religious 
broadcasters.” 

Moody Offers 
Free FM 
for CATV 
CHICAGO, IL (NRB)—The Moody 

Broadcasting Network (MBN) is 
making available its FM radio pro¬ 
gramming to cable television sys¬ 
tems free of charge. MBN is offer¬ 
ing a 24 hour-a-day format of relig¬ 
ious and educational features in¬ 
cluding a blend of music, news, 
Bible teaching and innovative child¬ 
ren's programs. 

MBN, broadcasting arm of Moody 
Bible Institute, carries live via sat¬ 
ellite nationally known Christian 
speakers including Warren Wiersbe, 
Charles Swindoll, MBI’s President 
George Sweeting, John MacArthur 
and J. Vernon McGee. 

Other programming offered with¬ 
out charge includes the Radio 
School of the Bible, Music Through 
The Night, and the nationwide call-
in Open Line. 
An MBN spokesman said that the 

network was making the offer to 
cable systems because the “quality 
Christian programming will appeal 
to an almost untapped segment of 
potential cable subscribers: those 
who perceive CATV (cable) as 
merely ‘dirty movies.’” 

Lutherans 
Celebrated 
TV Sunday 

ST. LOUIS, MO (NRB)— Luth¬ 
eran Television Sunday, September 
19th, marked the commencement 
of a year-long anniversary for the 
Lutheran Church-Missouri Synod. 
Some 150 North American tele¬ 

vision stations presently air the 
weekly This Is The Life broadcast 
which describes itself as “the 
longest running dramatic series in 
the history of television.” The 
synod-wide observance of the 
show's 30th season featured film¬ 
strips and posters in each church. 
The September emphasis allowed 

worshippers to “celebrate God’s 
gifts to and through Lutheran tele¬ 
vision,” according to a recent state¬ 
ment. 
This Is The Life was telecast from 
its 1952 inception until 1967 by the 
denomination. That year the broad¬ 
cast attracted the International 
Lutheran Layman’s League as co¬ 
sponsor. In 1976 the LLL accepted 
full administrative and financial 
responsibility for the television 
ministry. 

In addition to the 150 stations 
that telecast This Is The Life, the 
program is also carried by Trinity 
Cable Network to 140 stations, and 
by a variety of other affiliates to 
18 foreign countries. 

Lutheran Television has been 
honored twice by NRB for This Is 
The Life. The group received the 
1977 Milestone Award for “con-
(continued on page 40) 



“Religious Broadcasting is one of 
the major reasons In Touch and the 
pulpit ministry of Dr. Charles Stanley is 
no longer a well kept secret . We know 
from experience that Religious Broad¬ 
casting is read by station 
management.” 

In Touch Ministries 

“We’ve added 30 new stations who are 
actively running our minute messages 
. . . the ads really paid off.” 

Bob Larson Ministries 

“Our ads in Religious Broadcasting 
have opened doors for our present 
clients and introduced us to new 
ministries and potential clients.” 

Paragon Advertising 

“Bott Broadcasting Company adver¬ 
tises in Religious Broadcasting 
magazine because it is the most effec¬ 
tive medium we know of to reach 
Christian broadcasting leaders ...” 

Bott Broadcasting 

“We have always considered the 
religious market to be an important one 
for us, and Religious Broadcasting has 
been very effective in helping us to 
reach this audience.” 

Sharp Electronics 

“We got great response and much ad¬ 
ditional business from advertising in 
Religious Broadcasting. ” 

Motion Picture Laboratories, Inc. 

“Advertising in Religious Broad¬ 
casting has been a major tool in laun¬ 
ching the new satellite service to our 
target audience.” 

Moody Broadcasting 

“Following the offer to religious radio 
stations in the September issue of 
Religious Broadcasting, Satellite Radio 
Network has been inundated with 
interest.” 

Satellite Radio Network 

“The three consecutive ads we ran in 
Religious Broadcasting magazine pro¬ 
duced many solid leads from ministries 
genuinely interested in our multimedia 
services.” 

Quality Communications 

The time to talk is now! THE 1983 NRB CONVENTION ISSUES ARE WAITING FOR YOU!! January, February 
and March, all convention issues, offer bonus distribution at reduced rates! Contact Max McLean at 
20 1 -328-9108 to find out how you can benefit from these three issues . Covers and preferred positions are still 
available. 
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Dynamic Speakers 
and Musicians Join 
1983 Convention Roster 
MORRISTOWN, NJ (NRB)— 

Broadcaster Clay Evans, one of 
Chicago’s most influential pastors, 
will be among the major speakers 
at the 40th anniversary convention 
of National Religious Broadcasters, 
January 30-February 2, 1983, in 
Washington, D.C. 

Headliners for the 1983 conven¬ 
tion include Billy Graham, broad¬ 
caster James Robison, Oral 
Roberts, theologian Carl F. H. Henry 
and TV host Jim Bakker, who will 
originate a special edition of his 
daily program for convention 
attendees. 

Looking ahead to another decade 
of encouraging excellence in Chris¬ 
tian communications, NRB is cele¬ 
brating its fortieth anniversary with 
a future-oriented theme. Based on I 
Corinthians 9:22, the convention 
theme is “Christian Media: Facing 
the Future.” Plenary sessions, work¬ 
shops, seminars and special events 
will focus on the challenges ahead, 
aiming to develop a multimedia 
strategy for communicating the 
Gospel worldwide. 

Clay Evans will speak Tuesday 
afternoon, February 1, at a plenary 
session which will highlight the 
urgency of reaching Black audi¬ 
ences in the decade ahead. The 
noted Chicago pastor who appears 
on the syndicated TV program What 
A Fellowship Hour, will bring the 
choir from Fellowship Missionary 
Baptist Church to sing at the after¬ 
noon plenary session. 

“With music by the Fellowship 
choir and a message from Clay 
Evans, this promises to be a stir¬ 
ring event, a rousing introduction 
to the challenges ahead,” observes 
NRB executive committee member 
Howard Jones of Hour of Freedom. 
Dr. Jones will preside at the spe¬ 
cial session. 
New additions to the roster of re¬ 

cording artists include two out¬ 
standing vocal soloists and a noted 
pianist. Dave Boyer, a favorite guest 
artist on Christian radio and tele¬ 
vision, will sing at the FCC Lunch¬ 
eon, Tuesday, February 1. Tuesday 
evening convention attendees will 
have an opportunity to hear Johnny 
Hall, the versatile soloist whose 

career started with childhood ap¬ 
pearances on radio’s Children’s 
Bible Hour. 

In keeping with Tuesday even¬ 
ing’s focus on Europe, the program 
will feature one of Europe’s most 
acclaimed pianists, Daniel Wayen-
berg. A citizen of the Netherlands, 
Wayenberg studied with the great 
teachers of the continent and today 
continues the European traditions 
of musical excellence. He has per¬ 
formed television concerts for 
Evangelical Broadcasting of Hol¬ 
land and has recorded special re¬ 
leases for EO. 
The roster of gifted artists who 

will perform at the 1983 conven¬ 
tion includes Dove awardees 
Lamelle Harris and Sandi Patti, 
George Beverly Shea of the Gospel 
Music Association Hall of Fame, 
organist Pat Macaulay and Word 
Records executive Kurt Kaiser, who 
is a distinguished pianist and 
accompanist. 

Paul Freed 
to Receive 
Percy Award 
CHATHAM, NJ (NRB)—The fifth 

annual Percy Award of the Eastern 
NRB chapter went to Paul Freed, 
founder and president of Trans 
World Radio (TWR). 
The award presentation was one 

of many highlights of the Eastern 
convention, October 15-16, at the 
Aspen Hotel in Parsippany, New 
Jersey. The award ceremony took 
place at Friday night’s banquet. 
The Percy Award, named for relig¬ 

ious radio-TV pioneer Percy Craw¬ 
ford, is given annually to a Chris¬ 
tian broadcaster from the Eastern 
region whose ministry exemplifies 
leadership in Gospel radio and 
television. 

Starting with a vision of sending 
the Gospel into Spain, Freed has 
built Trans World Radio from a 
2,500-watt station into a major inter¬ 
national broadcasting ministry. 
TWR has superpower installations 
in Monte Carlo, Bonaire, Swaziland, 
Sri Lanka, Cyprus and other loca¬ 
tions around the world, staffed by 
about 185 Americans and 410 
nationals overseas. TWR also oper¬ 
ates production centers and studios 
in 12 other countries. International 
headquarters are in Chatham, New 
Jersey. 

Earlier NRB honors for Trans 
World Radio include the associa¬ 
tion’s Award of Merit in 1967. A 
member of the NRB board of direc¬ 
tors, Freed is a graduate of Whea¬ 
ton and Nyack Colleges, and 
received his Ph.D. from New York 
University. 

Previous recipients of the Percy 
Award were the late Percy Craw-

Paul Freed 
NRB Award Recipients 

J. Russell Killman 
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EFT and FUND RAISING—Part 3 

ford, a member of the NRB Hall of 
Fame; George Palmer of Morning 
Cheer, also a member of the Hall 
of Fame; Jack Wyrtzen of Word of 
Life; and pioneer broadcaster 
Theodore Elsner. 

Drive for New Members 
Becomes 1983 Priority 
MORRISTOWN, NJ (NRB)—A 

fortieth anniversary campaign to en¬ 
roll new NRB members was launch¬ 
ed by president E. Brandt Gustav¬ 
son at the recent regional 
conventions. 

Noting that the membership drive 
underscores the 1983 theme—the 
future of Christian media—Gustav¬ 
son points out, “Everything affect¬ 
ing Gospel radio and television is 
moving at a faster pace than ever 
before. Considering the dynamic 
developments taking place, we 
should have more than 200 new 
NRB members in the coming year.” 

Four types of NRB memberships 
are available: 1) associate-
agencies, suppliers, ministries and 
churches not directly engaged in 
broadcasting, 2) program pro¬ 
ducers—organizations which pro¬ 
duce religious programs for radio 
and television, 3) station owners 
and operators—executives of radio, 
TV and cable stations which carry 
predominantly religious material, 
4) and patrons— individuals con¬ 
tributing tax deductible gifts of 
$40, $50, $100 or more. 

Gustavson challenged present 
members of NRB to bring in po¬ 
tential members by recommending 
organizations which would qualify. 

“If you’re a station operator, you 
know at least one program producer 
who should be a member of NRB. 
If you’re a program producer, you 
probably know about a station 
which should be a member of NRB. 
Associate members probably know 
organizations in every category,” 
says Gustavson. 

Requirements for membership in¬ 
clude adherence to the NRB state¬ 
ment of faith and code of ethics. 
Applicants must furnish three ref¬ 
erences, preferably from NRB mem¬ 
bers and local evangelical pastors. 
Membership applications are 

available from NRB membership 
secretary Susan Malinowsky at 
201/575-4000. 

How to Guarantee 
Cash Flow Each Month 
by Dale Cors 

Electronic funds transfer (EFT) 
has major implications for organi¬ 
zations whose existence depends on 
donor support. What is EFT? Do you 
know it can allow donors to transfer 
monthly deductions from their 
checking accounts to support a 
charity? The result? Economy, 
efficiency and convenience for both 
the charity and the donor. This six-
part series will explain the advan¬ 
tages of EFT and help you decide if 
your organization can benefit from 
EFT technology. 

Most organizations who offer 
their donors the option to contribute 
via electronic banking are amazed 
with the results. EFT offers both the 
donor and the charitable organiza¬ 
tion benefits. 
Donors save time and money. 

There are no checks to write each 
month—contributions are paperless 
and automatic. For the donor, the 
cost of checks, envelopes and post¬ 
age is eliminated. 
The benefits to the non-profit or¬ 

ganization are even more dramatic. 
97% PLEDGE FULFILLMENT 
The average fulfillment of annual 

EFT pledges is 97%. In other words, 
97 cents out of every dollar pledged 
via EFT actually reaches the orga¬ 
nization! 
INCREASE AVERAGE GIFT 
AMOUNT 
With such an easy contribution 

plan, most donors commit to a ten to 
twenty dollar a month gift rather 
than send a one time donation of 
twenty-five dollars, resulting in a far 
higher annual gift. 
AUTOMATICAL RENEWAL 
Unless a donor makes a decision 

to cancel his authorization, elec¬ 
tronic contributions continue auto¬ 
matically. Statistics show that after 
one year, 90 percent of EFT donors 
stay on the system. 
GUARD AGAINST INFLATION 
You can offer your EFT contribu¬ 

tors the “inflation guard” option, 
which permits you to increase their 
monthly donation by 10 percent 
every twelve months. If a donor 
pledges ten dollars a month and 
chooses inflation guard, that has a 
ten year worth of $1,909 to your 
organization. 

IMPROVE MONEY 
MANAGEMENT 
Once you set EFT in motion, you 

can count on a predictable monthly 
cash flow. You see, funds are trans-
fered from your donors’ accounts to 
your organization’s account on a 
specified day each month. 
REDUCE COSTS 

If your organization is typical, you 
must do the following to process 
donations monthly. Someone must 
open the mail, endorse the checks, 
post them, update the donor’s files, 
list the checks on a deposit slip, take 
the deposit to the bank, and send the 
donor an acknowledgement or re¬ 
ceipt. With electronic banking con¬ 
tributions, these administrative 
costs are virtually eliminated. 
Imagine, receiving a concise 

printout of donor activity each 
month, and knowing that the funds 
are already safely in the bank! 
And, you’ll never have to worry 

about postage increases, postal 
strikes and delays. With EFT, you 
and your donors are protected. 
Once donors are on an EFT 

system, a fund raiser may wish to 
contact them periodically to thank 
them for their donations, request an 
increase in their monthly gift, or ask 
for a special additional contribution. 
However, keep in mind that only 

one form, one authorization has to 
be signed. After that, there are no 
checks to process, no bills, no 
reminders, no notices—yet, you 
enjoy a predictable cash flow each 
and every month. 

Dale Cors is president of EFT Manage¬ 
ment Systems, Inc., a service company 
that helps organizations integrate elec¬ 
tronic banking automatic fulfillment 
into their development programs. The 
company has offices at 8517 Production 
Avenue, San Diego, CA 92121 (800-854-
2143 or 714-578-1434 in California) and at 
257 St. Ronan Street, New Haven CT 
06511 (203-562-7756). 

For a free reprint of this six part series, write to EFT 
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Western Chapter Award 
Goes to Russell Killman 
LOS ANGELES, CA (NRB)—The 

Western NRB conferred special 
honors upon Russell Killman of 
Heaven and Home Hour during the 
chapter’s annual broadcasters' ban¬ 
quet, September 20 at the Los 
Angeles Marriott. 

Approximately 500 registrants 
and guests filled the El Pequino 
Ballroom for the banquet, a high¬ 
light of the annual Western Con¬ 
vention. NRB president E. Brandt 
Gustavson presented the award to 
Killman in recognition of his out¬ 
standing accomplishments. 

Banquet speaker Jack Hayford of 
the Church on the Way cited Kill¬ 
man as a man who “exemplified 
integrity.” In accepting the West¬ 
ern NRB award, Killman had attrib¬ 
uted the success of Heaven and 
Home Hour to the influence of pro¬ 
gram founder Clarence Erickson 
and the goodness of God. 

Killman has been with Heaven 
and Home Hour since 1958 and 
became director in 1963. Earlier he 
had travelled with Lance B. Latham 
and the White Shirt Brigade for 
seven years as a tenor and coronet 
player. He served four years in the 
U.S. Navy and was a missionary in 
Formosa and Hong Kong during the 
1950’s. He is a graduate of Biola 
College, Talbot Seminary, and Cali¬ 
fornia Baptist Seminary. 
The award ceremony was one of 

many newsworthy events of the 
Western convention, which marked 
a 20 percent increase in registra¬ 

tions this year. 
Previous Western award winners 

include Ethel Erickson of Heaven 
and Home Hour, Clint Fowler of 
KGER/Long Beach (California) and 
T. Myron Webb of Bible Fellow¬ 
ship Hour. 

Norman Plunkett Elected 
Southeast President 
ATLANTA, GA (NRB)— Norman 

Plunkett, director of In Touch Min¬ 
istries (First Baptist Church, At¬ 
lanta), became president of the NRB 
Southeastern chapter at the recent 
regional convention. 

Plunkett heads the list of officers 

elected at the annual business ses¬ 
sion, September 30. He replaces 
Dean Sippel, station manager of 
WMBW/Chattanooga. Sippel now 
serves the executive committee in 
an ex officio capacity. 

Other newly elected officers in¬ 
clude vice president Ed Temple of 
WORD-TV/Lynchburg (Virginia), 
treasurer Glen Velker of WMCU/ 
Miami (Florida) and secretary Rich¬ 
ard Florence of WRMB/Boynton 
Beach (Florida). 

At-large members are Edna 
Edwards of WFGW/Black Mountain 
(North Carolina), Frank Nagle of 
WRAF/Toccoa Falls (Georgia), Ross 
Rhoads of Calvary Church (Char-

1983 Convention Participants 

Clay Evans Jim Bakker Pat Macaulay Kurt Kaiser 
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lotte, North Carolina) and Al Sny¬ 
der of Liberty Baptist College 
(Lynchburg, Virginia). 

Elections were a highlight of the 
Atlanta convention, which featured 
Charles Stanley of In Touch, 
Thomas Zimmerman of the As¬ 
semblies of God, Larry Burkett of 
Christian Financial Concepts, 
and David Mains of the Chapel of 
the Air. Workshops dealt with such 
topics as marketing analysis and 
format changes, satellite program¬ 
ming, the ministry of women in the 
media and low power television. 

Register Early 
For The 

40th NRB Convention 

By registering early for the 
historic 40th annual conven¬ 
tion you save money. Use the 
convenient registration form 
on page 42 and you will be eligi¬ 
ble for reserved seats at the 
Congressional Breakfast, the 
FCC Luncheon and the Anni¬ 
versary Banquet. 
For additional information call 
NRB at (201) 575-4000. 

Midwest NRB Theme: 
“Communicate Truth” 
CHICAGO, IL (NRB)— Highlight¬ 

ing the theme “Communicating the 
Truth,” the NRB Midwest conven¬ 
tion September 22-24 in Chicago 
featured distinguished communi¬ 
cators, field trips, professional 
workshops and top musicians. 

Major speakers included author 
Elisabeth Elliot, Donald Cole of 
WMBI, Stephen Olford of 
Encounter, Bruce Dunn of Grace 
Worship Hour, and NRB president 
E. Brandt Gustavson. 
Johnny Hall, who will appear at 

the 1983 national NRB convention 
in Washington, D.C., was one of 
the recording artists on the midwest 
program. 
Chapter president Joe Springer of 

Moody Church Hour reported that 
the selection of workshops was 
“popular and informative.” 

DOOR-ALERT 

SO*' 

Just S19 50 
Keep the thieves and rapists out of 
your home! Protect yourself and 
your loved ones with DOOR-ALERT. 
Simply slip DOOR-ALERT over the 
inside door knob. If anyone touches 
the door with his hand, with a key. 
or with a tool, DOOR-ALERT will let 
out a piercing alarm and send the 
intruder on his way. And then it 
turns off automatically so that it 
won't keep alarming the neighbors. 
DOOR-ALERT has a 3-second built-in 
delay. 
This has two purposes: 
1. So the alarm won t sound if 

someone just casually touches the 
door, and 

2. To give you time to deactivate 
the alarm. 

Keep DOOR-ALERT on the inside of your front door both 
while you are at home and while you are away. Nobody will 
be able to enter your home. And. of course, it is something 
you should have with you on your travels. DOOR-ALERT is 
beautifully styled. It measures 4'A x 2 x 1 and takes up 
almost no room. It works on one 9-volt cell (not included). It 
costs just $19.50, (you get two for $34.50) plus $2.00 
postage and handling — a great investment for PEACE OF 
MIND. 

GUARANTEE: Satisfaction is completely guaranteed! Use 
DOOR-ALERT for 15 days. Not pleased? You owe nothing — 
not even an explanation. Just return for complete, prompt 
refund. You have everything to gain, and nothing to lose. In 
fact you'll wonder how you ever got along without 
DOOR-ALERT. 

Yes! DOOR-ALERT is for me. Please send me units at 
only $19.50 each, plus $2.00 postage and handling (California 
residents please add 6% sales tax). 
Total $_ enclosed. 

NAME_ 

ADDRESS 

CITY _ STATE ZIP 

SEND TO: DOOR-ALERT 6333 Woodman Avenue 
Van Nuys, CA 91401 
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“For one thing, it’s just part of being 
competitive," said Jack Kandel, general 
manager of KGDN-KBIQ, commercial 

Religious programmers are finding 
that news coverage — 

>und the town and around the world — 
keeps that hand from the dial 

What News 
Can Do 

for You 
by William K. Adler 

THE DULCET tones of “El 
Shaddai” drifted on WMHK-
FM/Columbia, as Amy 
Grant’s popular vocal con¬ 
cluded a segment of mellow 
contemporary Gospel music 

on the South Carolina station. Program 
director David Morrison flicked a switch. 
A male voice came on: 
“From the World Desk of United Press 

International, this is Craig Smith...” 
So began the UPI Audio Network 

newscast. 
What are news and good Gospel 

music doing together? 
For that matter, news and the Spoken 

Word? 
Not that many years ago, news played 

a very small role at religious radio sta¬ 
tions. A few local stories and some public 
affairs announcements often filled the 
bill. 

“At one time, news was regarded as 
something that conflicted with basic 
Christian programming,” Morrison ex¬ 
plained . “But I think ‘no man is an island’ 
is a very important concept for Chris¬ 
tians. If we can get a more accurate view 
of what’s going on in the world, we can 
become better Christians.” 
WMHK is only one of hundreds of 

religious stations that have beefed up na¬ 
tional, international and local news in 
recent years, a trend that marks a 
dramatic turnaround from the time when 
news was left to “the secular stations” in 
the market. 

_ _ The “Flip” Factor 
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Christian stations in Edmunds, 
Washington, just outside news-heavy 
Seattle. 
“You have to play by the rules they 

plan at the downtown stations." Kandel 
said. “By that I mean news, stocks, 
weather, traffic, news and sports. If you 
don't offer these things, it doesn’t matter 
what your other programming is— 
you're going to lose listeners.” 
By touching base with these key areas 

of information. Christian stations have 
successfully challenged the tendency of 
some listeners to “flip the dial” on the 
hour to find out what is happening across 
town, or across the globe. 

Like WMHK and 1.000 other radio 
stations. KGDN-KBIQ is an affiliate of 
the UP! Audio Network. The Edmunds 
stations, which use a UP1 satellite dish for 
pulling in audio programs, employ two 
full-time news people and four backup 
news staffers. The stations run heavy 
drive-time news, including 15-minute 
news blocks at 7 am, noon and 5 pm. 
KGDN-AM sells spots and also is sup¬ 

ported by programming segments, but 
the contemporary Christian FM. KBIQ. 
relies almost exclusively on ad sales. 
“We have to offer our listeners what 

they want to be competitive.” said 
Kandel, whose stations have jumped in 
revenue an average of 20 percent each 
year since 1977. As the 1981 radio 
Award of Merit recipient at the last NRB 
convention in Washington, he also sees 
news as an element of quality in overall 
programming. 
“News means involvement, which is 

part of an overall Christian awareness.” 
Kandel said. 

In addition to UPI. Associated Press 
and the various general commercial net¬ 
works. Christian stations may choose 
from specialized news and programming 
sources aimed at religious stations. 

“There is an interest on the part of 
Christian station managers to supply the 
basic needs of their listeners," said Perry 
Straw of the Moody Broadcasting Net¬ 
work. one such service. “Many want to 
avoid giving listeners the occasion to 
switch stations.” 

Straw, who is administrator of Broad¬ 
cast Services for the satellite-delivered 
network, said an example of the chang¬ 
ing attitude toward the area of news is his 
own network’s approach to sports. 
“For years, we simply didn’t do 

sports.” Straw said. “We have come to 
realize that sports, at least some sports, 
is legitimate news. You have to have 

respect for the listener. Look at your 
listener like you look at yourself, your 
own needs.” 
Moody offers 24-hour programming 

to Christian stations, with formatted 
newscasts at five minutes before the 
hour. Since offering the full service 
earlier this year. 20 stations have signed 
up, along with the 11 Moody stations 
already on line. 

_ The Ratings Factor 
Another factor leading Christian sta¬ 

tions into enhanced news presentations 
is ratings. Station KFLR-AM, a non¬ 
commercial Christian station in Phoenix, 
uses an aggressive news presentation to 
compete in a rugged 36-station market. 

"In the most recent book we clearly 
showed at 23rd," said George Tanner, 
news director and assistant manager, 
referring to the ARB ratings. 
More interesting, the station was 13th 

with women 25-49, for a 2.9 share. In 
other words, this non-commercial Chris¬ 
tian station grabbed a sizeable chunk of 
what is considered to be a choice 
demographic target: prime-of-life 
women. 

“Yes. this breaks the stereotype old 
lady image for Christians." Tanner said. 
How did KFLR do it? At least in part, 

with heavy news. 
"We have 10-minute newscasts at 6, 

7 and 8 am . as well as at 4 and 5pm,” he 
said. "We rely on UPI for the national 
and state news, and then our own staff 
can concentrate on local news plus hap¬ 
penings at the state capital, which is con¬ 
veniently close by.” 
The newscasts typically consist of 4V2 

minutes of network news, followed by 
3V2 to 4 minutes of state and local news 
with phone interviews, actualities and so 
on. Local sports, network sports and/or 
weather may follow. 

There is also a full 30-minute newscast 
from 12:30-1 pm. 
Tanner said that several years ago, 

had he been asked if he would like to do 
news for a religious station, the answer 
would have been, "no way.” 

However, he has climbed onto the 
wave of news at Christian stations and 
has even discovered benefits he could 
not have enjoyed as a newsman in other 
situations. 

Tanner said KFLR. a member of the 
five-station Family Life Broadcasting 
System . airs about 60 percent music . 30 
percent teaching, perhaps 10 percent 
news. 

In addition to the practical and com¬ 
petitive aspects of news. Tanner 
underscored that well-produced, tasteful 
news can be part of a station's ministry. 

_ The Involvement Factor 
"We’d like to keep our listeners with us 

on the hour, rather than have them go 
somewhere else and hear the news from 
another perspective. And. as Christians, 
it’s up to us to get involved,” he said. 

According to WMHK’s David Mor¬ 
rison . news can help a station’s listeners 
become better Christians by turning local 
awareness into awareness of the world 
and its problems. 

“That imperative in Matthew 28:19 
reads. ‘Go therefore and make disciples 
of all nations," Morrison said. “To me, 
that means we all have to stretch beyond 
next door, and across the seas.” 
He added, “If there’s a war going on in 

Lebanon. I as a Christian should know 
aboutit. I. as a Christian, at the very least 
should know about it to offer prayer.” 

Morrison said he was aware of surveys 
that showed state and local news is pre¬ 
ferred over national and world news, but 
he said Christian stations have a special 
obligation to offer world news. 

“Christ was for the whole world, not 
just for one country, not for just one peo¬ 
ple, and I think that’s important to 
remember,” he said. 
WMHK, a non-commercial station 

operated from the Columbia Bible Col¬ 
lege. runs network news of the nation 
and world, followed by state and local 
news. Special state packages run on the 
half hour. 

Morrison said news will probably be 
used more and more at religious stations 
in the years to come . part of what he sees 
as a shift among many Christians from a 
focus on the individual to an emphasis 
on Christ, the family and the 
community. 

“As a Christian I believe God is at work 
in this world . I want to know what’s hap¬ 
pening in the world . because nothing ex¬ 
ists that was not brought into existence by 
God," he said. ËË® 

Mr. Adler is director of in¬ 
formation for United Press 
International. During a 
three-year assignment in 
Charlotte. N.C. as a 
regional executive he 
worked with religious 
broadcasters to adapt UPI 
news to religious pro¬ 
gramming. 
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Winning a hearing through 
balanced reporting of news could be 

the first step toward 
winning a hearing for the Gospel 

The News as “Common Ground” 

HAVE YOU heard the 
latest?” What an introduc¬ 
tion to secure the attention 
of nearly everyone! The 
latest news may relate to 
sports, politics, the 

economy, entertainment, catastrophe, 
education, medicine, science or religion. 

Did I forget music, business, labor, 
kids, women, flying, boating, ham radio 
and a hundred more? There is no end to 
the topics, interests, hobbies, concerns 
and occupations that have captured the 
continuous attention of the millions all 
around us. 

Jesus used the life-styles and events of 
His day to illustrate His mighty parables. 
His servants today preach with urgency 
the timeless message of the Gospel with 
careful attention to today’s happenings. 
The Christian broadcaster (both program 
producer and station operator) has the 
greatest opportunity of all to relate “to¬ 
day’s news” with the Good News. 

Persuasion Through Interpretation 
There is another totally different ap¬ 

proach to news and the Christian broad¬ 
caster that also needs our keen attention . 
It deals directly with the way the nation’s 
news is being written and delivered into 
a hundred million homes each day. The 
interpretation of news and its balance (or 
lack thereof) will directly affect “how” 
people respond to it, Christian and non¬ 
Christian. 
The identical news event reported the 

same day by Paul Harvey and also by the 
Washington Post may take on the con¬ 
trast of day and night when compared. 
The news “messenger” has tremendous 
powers of persuasion. From the same 
single story, he can breed despair, doubt, 
and disunity or bring enlightenment, en¬ 
couragement and challenge to his 
audience. 

by Richard C. Dean 

The news 
“Messenger” 

has tremendous 
powers of 

persuasion ... 

How is it we Christians are so il¬ 
luminated about the awful bias of the NY 
Times and the TV networks, and yet are 
so inhibited, uncreative and barren in the 
production of independent thinking Paul 
Harveys with “the rest of the story?” 
News is “where it’s at!” News relates to 

everyone and every aspect of life. We 
must honestly use news as the effective 
tool it is—or be manipulated by its misuse 
to the detriment of our nation’s moral 
values, our economy, our defense, our 
children, our rich religious heritage— in 
fact, our very survival. 

... From the same 
single story 
he can breed 
despair, doubt 
and disunity 

or bring 
enlightenment, 
encouragement 
and challenge 
to his audience 

The careful and honest delivery of 
secular world news must be, to the Chris¬ 
tian broadcaster, a co-ministry of deliver¬ 
ing the Good News. The integrity ap¬ 
plied to the first will lend credence and 
dignity to the second. The Christian 
broadcaster needs to do more than “rip 
and read.” Concepts like “weigh and 
balance” bring credibility. 
News also becomes for the Christian 

broadcaster a magnet to build audience 
like carefully programmed music, sports, 
talk or drama. And building audience is 
akin to fishing where the fish are. 
Without that audience we end up talking 
to ourselves. Considering our message, 
this is something Christians can ill afford 
to settle for. 

Proclamation Through Perspective 
WFMZ-FM/Allentown (Penn¬ 

sylvania) builds audience with beautiful 
music and local and national news. The 
Gospel comes from neither, but from 
carefully developed one-minute Gospel 
inserts produced by local pastors or by 
national talents such as Bob Larson. 
They are all relevant to today’s world 
conditions and they communicate the 
Good News to a broad audience, the se¬ 
cond largest of its type in the USA, accor¬ 
ding to the recent national Arbitron 
survey breakout for Christian stations. 
We have used Gospel inserts on our 

radio station for 17 years and will share 
them with other NRB stations at cost. 
The FM station is celebrating its 35th an¬ 
niversary this year. 
WFMZ-TV/Allentown is only six 

years old this month—but it is heavy in¬ 
to news. We began telecasting 
Thanksgiving Day, 1976 and discovered 
that we were one of two independent 
UHFs to employ and operate a full-time 
ENG-TV news staff and cars with two 
half-hour TV newscasts daily. It is expen-
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“AP Radio Network 
gives me1,374 ways 
to make more money 
every week. Tome, 
AP means Added Profit. 
Robert C. McKee 
President and General Manager 
WPRW, Manassas, VA. 

xlp Broadcast Services 

Bob McKee of WPRW proved it to himself on his bottom line. AP 
Radio Network is the commercial-free, problem-free profit maker. The reason 
why? AP Radio Network makes your time and money earn money over thirteen 
hundred times a week. Here's how Bob explains it. 
It all adds up. Flexibility, programming, sales. 

“Newscasts alone give us a total of 672 spots a week between donuts 
and adjacancies. In fact, hard news is probably our easiest sell. Every local 
merchant isa prospect: the bank, department stores, *uel companies, real 
estate brokers... it’s what we call an image spot. 

“The Business Barometer works the same way for us. Sponsors love the 
identity they get being associated with AP 94 times a week. 

“I can just run down the line from there. The SportsLine and Motor-
SportsLine are naturals for sporting goods stores, the hardware shop, car 
dealers, auto parts houses. They get their names and message on air 242 
times a week. 

“We sell Project Medicine— AP’s health feature— exclusively to the 
pharmacy, the Ag reports go to our local farm equipment dealer and so on.” 
A nice plus - the best delivery system. 

“Despite all the fancy talk I hear about technology, no one can match 
the AP’s leadership. They’ve got over 450 dishes now on-line and operational. 
And AP’s SAT plan is the world’s largest, with 900 dishes scheduled by sum¬ 
mer of 1983— that's a plan that really delivers. I’d say AP is doing it all and 
doing it better.” 

>lp New York, N.Y. 10020(212)621-1511 — 
means 

»dded profit 
or call your 
nearest Associated Press 
Broadcast Executive. 

Want to know more about putting your station in the 
money with AP? Contact AP Broadcast Services today at 
50 Rockefeller Plaza, 

Innovation for better news programming 

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto 



sive, but it has opened up the entire 
Lehigh Valley, third largest market in 
Pennsylvania, to us and to the Gospel. 
As an evidence of public reaction and 
response, the local televised Newspulse 
half-hours are usually sponsor-filled to 
capacity. 
A highlight of each newscast is a 

90-second TV commentary by the well-
known political analyst Donald Barn¬ 
house, formerly with CBS in 
Philadelphia for nine years. Don has 
taught communications at Drexel Uni¬ 
versity and political science at Eastern 
College. With a working knowledge of 
five languages and a traveling itinerary of 
some 45 nations, Don has spent several 
years living among peoples of other 
cultures and learning how they think and 
feel. 
Having a degree from Harvard, 

studies in nuclear physics at the Univer¬ 
sity of Pennsylvania, a Master’s degree 
from Princeton Seminary and studies of 
political science at Bryn Mawr and 
Villanova, Don brings a high degree of 
authority to his interesting commen¬ 
taries. He presents a Christian perspec¬ 
tive on the news, not a religious com-

Paul counsels us 
to carefully use 

“common ground” 
with the world 

whenever possible 
to gain their 

attention and win 
them to Christ 

mentary . He is the son of the late world-
renowned Bible expositor and radio 
broadcaster Donald Grey Barnhouse of 
10th Presbyterian Church, Philadelphia. 
The daily Barnhouse Series on na¬ 

tional issues is produced at WFMZ-TV 
studios and is being shared at cost with 
other television and radio broadcasters 
as a taped news additive or stand-alone 
feature. 
News analysis, the capacity to make 

complex issues clearer and more 
understandable, is a must for all religious 
radio and television stations. Christian 
broadcasters need to develop a compe¬ 
tent local staff spokesperson who will 
professionally address local issues and 
challenges as they affect legitimate Chris¬ 
tian interests. 
The call is clear: to “go into the world” 

and preach (broadcast) the Good News. 
The question for broadcasters is how. I 
keep being drawn back to Paul’s admoni¬ 
tion in 1st Corinthians 9:20-23 (Living 
Bible) where he counsels us to carefully 
use “common ground” with the world, 
whenever possible, to gain their attention 
and win them to Christ. News can be a 
most effective, uncompromising means 
of gaining respect and attention. üSã 

Mr. Dean, president of 
WFMZFM and WFMZ-
TV. is a member of the 
NRB Board of Directors. 

813-347-2463 

GOD’S NEWS BEHIND THE NEWS 
Television Program 

on PTL Satellite 
(Top-rated in Arbitron Survey 

for Channel 40, Pittsburgh) 

GOD’S NEWS BEHIND THE NEWS 
Radio Program 

(Carried sustaining on 
nearly 800 stations) 

REFLECTIONS-ON-THE-NEWS 
One-minute daily news feature. 

Agency Rep. 
MATHRE COMMUNICATION 

GOD'S HEWS-BEHIHDTHE HELUS 
- RADIO and TELEVISION BROADCAST 

z Box 10475 st Petersburg. Fla. 33733 

PARK PLACE Ray Brubaker, Commentator 
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See Hear Industries presents 
a broadcast quality studio that can go anywhere. 

Contact Ray Jacobs, PO Box 4529, Carson, City, CA 90749 
213-516-0315 



Religious stations should counter 
the hidden censorship of secular stations 

with their own news coverage 

The Rest of the News 

A FRIEND of mine was driv-
ing through a major 
American city (names and 
places are being withheld 
to protect the innocent!) 
and he decided to tune in 

the local Christian station on his car 
radio. He was particularly interested in 
hearing the baseball scores which he 
thought would be broadcast immediately 
following the news, as they frequently 
are on secular stations during the drive¬ 
time period. 
The station, it turned out, did not 

report the scores or any sports news at 
all. 
My friend later wrote the station and 

inquired why it did not report on sports. 
He received a letter which said that the 
founder of the station (now dead) did not 
like sports so the station does not “do” 
sports! 
The story is illustrative of a major pro¬ 

blem in Christian broadcasting. 
Should a Christian station be distinc¬ 

tive for what it does not broadcast (hard 
rock music, suggestive jokes, slanted 
news coverage , etc . ) or for what it does 
broadcast? 
A Christian station should provide 

everything a secular station provides in 
the way of news, weather and sports and 
it should provide it better and in greater 
depth. Surely the Lordship of Christ 
means that Christ wants to be Lord not 
only of our “religious” life but of our 
“secular” life. 

For the Christian, there should be no 
distinction between the secular and 

by Cal Thomas 

sacred . It is as great a testimony to Jesus 
to deliver a well-balanced and fair 
newscast as it is to read John 3: 16. 
Hear me now. I did not say that a 

newscast will save a person’s soul or edify 
the body in a spiritual sense . I am saying 
that a Christian reporter gives a witness 
to the quality of his faith by allowing 
Christ to be Lord of his news gathering 
and reporting. This is true of a Christian 
working in the secular media as well as a 
Christian working at a distinctively Chris¬ 
tian radio or television station. 

While working at International Media 
Service in Washington (which Forrest 
Boyd and I began in 1977 as a sup¬ 
plemental news service for Christian sta¬ 
tions to give them “the rest of the news”) , 
I recall asking for a report from a local 
Christian station in a city to be visited by 
former President and Mrs. Gerald Ford. 

I happened to be aware of the close 
relationship the Fords have had with 
Francis and Edith Schaeffer and I sug¬ 
gested to the reporter at the Christian sta¬ 
tion that he inquire what help they had 
been in helping Mrs. Ford to overcome 
her alcoholism. 

At first the reporter was reluctant to ask 
such a question at a general news con¬ 
ference where many secular reporters 
would be present. I encouraged him and 
he finally agreed to ask the question. 
Former President Ford’s answer was one 
of the best of the entire news conference. 

It certainly provided information of in¬ 
terest, not only to Christians, but to a 

general audience that they would not 
have had if the reporter had given in to 
his instincts and not asked the question . 
Was this a “religious” question? No more 
so than a question about the economy 
would have been thought of as a “sec¬ 
ular” question. 

_ _ Need to Report 
Every Christian station, no matter how 

small, should make an attempt to report 
news. There are many young people 
who would work for low pay or even 
nothing at all for an opportunity to “break 
in" to the business. Christian stations 
should send reporters to the mayor’s 
news conference, to school board 
meetings, to any local event of interest to 
their listeners. 
They should strive to give their 

listeners enough news, information (and 
sports!) to keep them tuned in so that 
they will not want to switch to another 
station for something they cannot get on 
the Christian station . This is a fundamen¬ 
tal rule of broadcasting. Do not do 
anything that will cause a person to 
change stations. 

There is, truly, a battle for the mind go¬ 
ing on in America . A number of surveys 
and books have revealed that those who 
decide what we will see and hear on 
television and radio have no religious life 
whatsoever. Many of these media elite 
hold views that could be characterized as 
“anti-religious.” 
Author Ben Stein interviewed dozens 

of Hollywood’s top television producers. 
In his book “The View from Sunset 
Boulevard.” Stein documents how the 
personal presuppositions and prejudices 
of these people carry over into their pro¬ 
gramming. He demonstrates how a pro¬ 
ducer s view about big business, the 
American government and especially 
the clergy color everything that producer 
decides about the content of his 
programs. 
An example: Producer Lee Rich told 

Stein, “Is the church important in 
American life? No. There seems to be a 
resurgence of it in a lot of young people . 
Young people are prone to experimen¬ 
ting with new things.” (It was interesting 
to note that religion was apparently so far 
removed from Rich’s thoughts that he 
considered it a ‘new thing’ —Stein’s 
parenthetical thought) . “They’ve gone 
through drugs, drinking, changes in sex¬ 
ual mores. 

Now a group is looking for religion. 
The church has destroyed itself over a 

Christian stations need to adopt a new attitude. 
They should not be alternative stations. 

They ought to be primary stations. 
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number of years. It is no longer the 
church that says ‘I say this and you 
believe.’ People now question what the 
church says. It is being challenged . I gave 
up going to church at 17. Ido not know 
anyone who goes to church.” 

Other surveys (Public Opinion 
Magazine, the Connecticut Mutual Life 
Insurance Company, etc.) confirm what 
most of us have long suspected: that per¬ 
sons in news and entertainment with a 
strong religious faith are virtually non¬ 
existent. Do their non-religious and, fre¬ 
quently, anti-religious views color their 
news and entertainment judgements? 
My own experience in the industry is that 
they do. 

_ Bias and Censorship 
These prejudices against Judeo-

Christian values should be countered by 
the Christian stations. We should also 
force the secular stations to face up to 
their hidden censorship . By hidden cen¬ 
sorship I mean the deliberate censorship 
of Judeo-Christian values and traditions. 

It is not Christians who are guilty of 
ceonsorship . It is the secular humanistic 
elite which has doubly violated the First 

Christian stations have the opportunity 
to be both light and salt in their communities. 
They can offer something no other station can. 

Amendment by establishing the religion 
of secular humanism and preventing the 
rest of us from the free exercise of our 
faith. It is time that Christian stations, par¬ 
ticularly, begin addressing that censor¬ 
ship and responding to it in their news 
and public affairs coverage, their other 
programming and in their editorials (yes, 
Christian stations should do editorials, as 
well!). 

Christian stations need to adopt a new 
attitude. They should not be alternative 
stations. They ought to be primary sta¬ 
tions. Listeners should want to tune in 
not only because they can hear the 
Gospel, enjoy good Bible teaching and 
uplifting music. They should also be able 
to get all the news and information they 
need, along with commentary, that will 
help them understand national, interna¬ 
tional and local events from a Christian 

perspective. You can bet they will get it 
from another perspective on the secular 
stations. 

Christian stations have the opportuni¬ 
ty to be both light and salt in their com¬ 
munities. They can offer something no 
other station can offer. Just as Christ 
wants to be Lord of all we do, so, too, 
should Christian stations seek to provide 
programming that addresses not only the 
spirit, but body and mind as well, nob 

Cal Thomas is a veteran of 
21 years in broadcast jour¬ 
nalism and is now Vice 
President for Communi¬ 
cations of Moral Majority. 

What in the World is Happening? 
Listen to Dave Breese Reports On Radio and Television 

For an analysis of today’s news and its moral, spiritual and prophetic implications. 

T he dizzying 
vortex of world events 
whirls ever faster: 
The Mideast edges 
toward war; Mexico 
teeters on the edge of 
bankruptcy; the stock 
market breaks volume records as 
the price of gold surges upward. 
World powers eye each other sus¬ 
piciously while the stockpile of arms 
grows larger. Even the secular media 
has succumbed to the mood of the 
times, expressing the news in increas¬ 
ingly apocalyptic terms. 

weekly commentary, is already 
carried on over 100 radio and 
television stations across the na¬ 
tion. Write for a current audition 
tape. Hear for yourself Dr. 
Breese’s astute analyses of our 
exciting times. 

Listen to Dave Breese Re¬ 
ports on radio and television. 

Dave Breese reviews the events as 
they happen around the world and then 
probes deeper, explaining the omens of 
our age in the light of the Bible: the source 
of all understanding. 

Dave Breese Reports, a 30-minute 

DAVE BREESE 

ON RADIO AND TELEVISION 

Box 100, Wheaton 60187 312 469-7100 



Every Christian radio 
and television station in the 
world has a moral obligation 
to provide as much informa¬ 
tion to its audience as its 
resources will allow. This 

is not because of requirements by the 
Federal Communications Commission 
to serve the interests of the people, but 
primarily because people need to know 
what is important to them. 

Christians have awakened to the need 
to provide their children with a balanced 
education that reflects their values and 
Christian assumptions. Christians have 
recognized their duty to be involved in 
politics on a local and national level. But 
some have been slow to see the impor¬ 
tance of information ... just plain 
knowledge of what is happening. It is 
almost as though they subscribed to the 
theory of “Ignorance is bliss." or “What 
you don’t know know won’t hurt you." 

This is a tragic mistake ... a potential¬ 
ly fatal omission . When we evaluate how 
our society got where it is. we will have to 
put a great amount of the blame on the 
media. At the very least, the news media 
have set the agenda of debate and in¬ 
fluenced the consciousness of 
Americans. 
You cannot discuss something if you 

do not know it is happening. You cannot 
protest something if you have not heard 
about it. You cannot argue a point if you 
have no facts. And you cannot prepare 
if you have not been warned. 
The fault is not in the hearer. The fault 

is that the hearer is getting one-sided 
information. 

Propositions have been accepted 
because they have been the only ones 
talked about in the press. 

For example, the general public has 
accepted the Playboy philosophy 
because it has been getting favorable in¬ 
formation about it with little or nothing to 
counter it. What has been coming from 
the media has been a constant barrage of 
statements and implications that. "It 
must be okay, because everybody in the 
world thinks so." And they never hear 
about anyone standing up and shouting 
"Oh. no they don't." 

The Gatekeepers 
One of the reasons for this has been 

that those in charge of selecting news to 
cover have decided some events and 
some opinions are not news. In a sense, 
news is anything you say it is. But in the 
sense of people knowing about it. news 

is what gets good “play" in the press. 
My colleague Vic Beattie called the 

Faith Baptist Church in Louisville. 
Nebraska to check on the status of Pastor 
Everett Sileven. who was defying a state 
order to register his Christian school. 
A breathless secretary told him. "1 

can’t talk to you now ... the sheriff has 
just come into the church to arrest our 
pastor.” 

Shortly after, the Rev. Carl Godwin. 

The Christian 
public cannot act 
unless it 
is informed. 
This places 
on religious 
broadcasters 

A Moral Obligation 
who heads “Nebraskans for Religious 
Freedom" called back to explain the ar¬ 
rest and to tell us that a convoy of 200 
pastors was at that moment following the 
sheriff and pastor Sileven to the jail 
where they would conduct a vigil. 
We put all of this on our live newscasts 

which are provided through the Moody 
Broadcasting Network. We thought it 
was newsworthy by anybody's jour¬ 
nalistic standards, but most of the other 
news organizations did not. 

Since that is the way it is. it is almost 
impossible for anyone to make valid con¬ 
clusions about many subjects . Y ou can-
not evaluate American youth, for 
example— its lifestyle, its values, or its 
aspirations— if important elements of the 
youth scene are ignored. How can you 
get a true picture of American youth if 
you do not include the fact that 17,000 
college young people attend a mis¬ 
sionary conference at Urbana during the 
Christmas holidays, when all their school 
peers are home having fun? 

There are no drugs at the Urbana con¬ 
ference. no entertainment, no sunny 
beach. The only reason these college 
young people go there is to seriously 
consider spending the rest of their lives as 
missionaries. Should this not be con¬ 
sidered when portraying American 
youth? Yet . if the press does not consider 
it news, how can most people know 
about it? 

The Whole Story 
There is something important the 

secular media are not doing and that 
somebody ought to be doing. 
Somebody ought to be reporting the rest 
of the news. 
How will people hear the rest of the 

news? One suggestion is to get the con¬ 
ventional media to change by bringing 
some kind of pressure to bear on owners 

to Inform 
by Forrest J. Boyd 
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S' CHRISTIAN 
NETWORK BROADCASTERS¬ 

CAN WE MAKE A DIFFERENCE 
when 50% of the secular media claim no religious 
affiliation? 
when 92% of the same never attend worship 
services? 
when religious opinions are overlooked or 
criticized?* 

YES! INTRODUCING HOURLY 
NEWS FROM IMS 

• Live from Washington, D.C. by satellite 
• Reporting the national, international and 
significant religious news 

•103 newscasts each week 
• All reported fairly, and from a Christian 
perspective! Forrest Boyd, President 

International Media Service 

BEGIN MAKING A DIFFERENCE... 

VAD 5736 

CALL 800/621-7031 TOLL FREE 
IN ILLINOIS 312/329-4433 
Forrest Boyd comments and sample newscast available on 
cassette 
Hourly IMS News is a joint ministry of International Media 
Service and Moody Broadcasting Network 
'based on a survey by Robert Lichter and Stanley Rothman. Columbia University 



THE ULTIMATE 
CORDLESS PHONE 

• Have you ever felt “tied down” to the phone in your office, or at home ... expect¬ 
ing that important call? 

• How many times have you made a mad dash for the phone . . . only to find it's 
stopped ringing? 

• And what about those occasions when you were simply too far away to hear it 
ring? 

Compare Our Price 
and Quality 

Only s18900
(includes shipping & insurance) 

INTERSTATE PHONE REMOVES 
THE CORD 

. . . and you have freedom of phone 
movement like never before! Your 
phone goes where you go! Take it 
from room to room — anywhere in 
your office. Take a break in the 
patio, pool or garden. Work way out 
in the garage, basement or drive¬ 
way. The Interstate Phone is there 
at your side. 
EXTENDED RANGE 
Here is truly the ultimate in cord¬ 
less phones. The Interstate Phone 
has unbelievable sound fidelity — 
with an extended range of up to 600 
feet. The entire unit — 10.5 ounces 
— attaches lightly and easily to a 
belt, or slips into a pocket. Yet you 
can receive or place calls to any cor¬ 
ner of the world. 
YOU OWN IT 
The Interstate Phone is wholly in¬ 
dependent of the phone company. 
Even its installation. FCC registered 
and U.S. Government approved for 
direct connection to any existing 
phone jack. Installation and month¬ 
ly charges are eliminated. 
STILL MORE FEATURES 
The Interstate Phone unit includes 
everything you need: Phone • base 
station • compatibility with all 
rotary or pushbutton systems • 
easy installation with standard 
phonejacks. 

MEMORY SYSTEM 
The last number called is stored in 
the memory and is automatically 
redialed — just push one button — 
great to reach forever busy numbers 
— saves redialing a string of codes. 
BATTERY RECHARGING CORD 
Still another Interstate Phone ex¬ 
clusive! A great new way to keep 
your phone charged — with no need 
to return it to its base unit. A charge 
cord is provided, to plug into any AC 
outlet in the house. Which means 
the base can be tucked permanently 
out of sight AND the phone is 
anywhere you want it — being 
charged. 

GUARANTEE satisfaction is complete¬ 
ly guaranteed! Use the Interstate 
Phone for 15 days in your office, or 
home. Not pleased? You owe nothing 
— not even an explanation. Just 
return for complete, prompt refund. 
Please note: Equipment used for 
business purposes is tax deductible. 
You have everything to gain, and 
nothing to lose (in fact, you’ll wonder 
how you ever got along without one). 

YES The Cordless telephone is the sound answer for me 
Please send me _ units at only $189.00 each 
(California residents, please add 6% sales tax) 
Total $_ enclosed. 

NAME 

ADDRESS _ _ 

CITY _ STATE _ ZIP_ 

SENDTO: INTERSTATETELEPHONE 
18210 Sherman Way, Reseda, Ca 91335 

or top officials. Or by infiltrating the 
media with young Christian journalists. 
But, frankly, I do not see much hope of 
changing the secular media, either from 
the top down, or from the bottom up. 
So I have reluctantly concluded that 

an alternative media is the only practical 
answer— at least on the short term. It 
may not be perfect, but it is at least a par¬ 
tial answer that could accomplish a great 
deal and is possible immediately. 

Already in place are hundreds of 
Christian radio and television stations, 
fully capable of telling vast audiences 
what they ought to know. They are not 
just dreams or visions in somebody’s 
mind , or even just on the drawing board . 
They exist right now. They are not only 
a way of informing people, but the best 
way of disseminating news. 

_ The Rapid Reporter 
Broadcasting is immediate. Christian 

radio, as contrasted with Christian 
publications, can spread news instantly. 
These radio stations can tell their listeners 
that former astronaut Jim Irwin is at this 
moment lying in a hospital in Turkey 
after attempting to find the remains of 
Noah’s Ark on Mt. Ararat. 
They can report to their listeners that 

a well-known theologian has checked in¬ 
to a hospital for a cancer problem , or that 
the world's best-known evangelist has 
been confined to his bed for two weeks. 
They can report the pros and cons of 

a prayer in schools amendment while it 
is still being debated and without having 
certain views screened out by a biased 
editor. 

I am not sure exactly what kind of 
questions we may be asked on that great 
Judgment Day, but I think there will be 
some kind of accountability for what we 
did with what we had . For those of us in 
Christian broadcasting, it will be obvious 
that we had fantastic communications 
facilities, so one of the questions may be : 
“Why didn’t you use them to tell the peo¬ 
ple what was going on?” 

I think it would be wise to act now to 
avoid that question. wSS 

Mr. Boyd is president of 
International Media Serv¬ 
ice, Washington DC., 
which provides news of 
religious, ethical and social 
significance to radio sta¬ 
tions. For 11 years he was 
Mutual's White House 
correspondent. 
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"Competitive data” - T. W. 

"Pinpoints time buys" - R.S. 

"Affordable” - B.B. 

"Innovative" - D.R. 

Why are the 
smartest managers 
subscribing to the 

Religious Radio Analysis? 

Any market you want! In addition to the Religious Radio Analysis 
you may subscribe to a supplementary report for any market you 
want to reach.* The Custom Analysis gives details on each religious 
station in the market, including demographics, listening patterns by 
day of week and daypart, average quarter hour audiences, 
cumulative audiences for week, local radio/TV sales comparisons 
and more! 
Ms covered by Arbitron. Some markets are not covered in every sweep. 

NRB Marketing Services 201/575-4000 

Religious Radio Analysis is the first detailed study of 
the nationwide religious radio audience. Focusing 
exclusively on religious stations, it brings you all the 
Arbitron data available on the religious radio audience-
by market, time of day, day of week, age group- across 
the country. Now, at last, with the Religious Radio 
Analysis it's possible to know exactly who is listening, 
when they're listening, and to which stations. And, for 
the first time ever, it's possible to see how commercial 
stations across the country are doing. Whether you're 
operating a station, producing a program, marketing 
products to the Christian audience, buying time, selling 
time, or just getting started in broadcasting, the new 
Religious Radio Anaysis gives you comprehensive, 
reliable facts to make your ministry more effective. 

Religious Radio Analysis brings you accurate, up-to-
the-minute data. Your annual subscription brings you 
two exclusive reports, analyzing the spring and fall 
Arbitron "sweep." Each covers: ■ Arbitron ratings of 
every religious station surveyed ■ Total religious radio 
audience in every market ■ Profile of religious radio 
audiences ■ Regional comparisons ■ Financial and 
economic trends. 

Program producers, media buyers, 
agencies, networks, stations, publishers, 
researchers, financial executives are 
signing up for the NRB Religious Radio 
Analysis. Order your reports today. 

YES! We want Religious Radio Analysis! 
□ Start our subscription for the Nationwide Analysis 

$250 for NRB Members - $450 for Non-Members 
Annual subscription for two issues a year 

Name _ 
Title _ 
Organization _ 
Address _ 
City/State/Zip _ 

Price: $ _ 

□ In addition, send the Custom Analysis on these markets: 

$100 per year additional for each market 
Available only to subscribers of the Nationwide Analysis 

TOTAL $_ Check enclosed □ 
No. of markets ordered_ 

X $ 100 each_ 

Total, Custom Analysis: $_ 

MAILTO: NATIONAL RELIGIOUS BROADCASTERS/ MORRIS TOWN, NJ/07960 
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Today’s news seems like 
an unceasing litany of 

tragedy, gloom and pessimism 
but the Christian commentator 

has a final word: 

A New Age 
Is Coming 

C
HRISTIANS ARE long 
ing for the coming of 
Christ. Jesus said, “A little 
while, and ye shall not see 
me: and again, a little 
while, and ye shall see 

me .”1 Today the whole world is suffering 
and in travail, but Jesus said that a new 
age will come. We “groan within 
ourselves, waiting for the adoption,” the 
Scripture says, for “the redemption of 
our body.”2 What a glorious day it is go¬ 
ing to be when Christ comes to take us to 
the new home that he is preparing for us. 

Mothers know about birth pangs. The 
Bible says, “A woman when she is in 
travail hath sorrow, because her hour is 
come: but as soon as she is delivered of 
the child . she remembereth no more the 
anguish, for the joy that a man is born in¬ 
to the world . And ye now therefore have 
sorrow: but I will see you again, and your 
heart shall rejoice , and your joy no man 
taketh from you . ”3 Jesus used this as an 
analogy to describe what the world will 
be like at the time of his return . Here are 
some of the “birth pangs” listed in 
Scripture: 

Distress 
First, there will be political birth pangs. 

The Bible teaches that there will be 
apocalyptic times. The Apostle Paul 
wrote, “Of the times and the seasons, 
brethren, ye ... know perfectly that the 
day of the Lord so cometh as a thief in the 
night. For when they shall say, Peace 
and safety; then sudden destruction 
cometh upon them, as [birth pangs] 
upon a woman with child; and they shall 
not escape. But ye, brethren, are not in 

From DECISION © 1981. The Billy Graham 
Evangelistic Association 

by Billy Graham 

darkness, that that day should overtake 
you as a thief.”4

People are gloomy about the future. 
World leaders are making statements 
that indicate that it’s much later than we 
think. We have entered a decade of 
maximum danger. Jesus predicted that 
there will be distress of nations, perplex¬ 
ities and troubles such as man has never 
known , as nation will rise up against na¬ 
tion and kingdom against kingdom. 

Second, economic birth pangs. Jesus 
warned of famines in diverse places. He 
didn’t say there would be a universal 
famine that would sweep the whole 
world . He said there would be famines in 
different parts of the world . It is estimated 
that this year alone millions will starve to 
death. 

Third, social birth pangs. As it was in 
the days of Noah, so shall it be in the day 
of the coming of the Son of man, Jesus 
said.5 There will be a permissiveness in 
the moral realm perhaps beyond 
anything man has ever known. Paul 
wrote, “In the last days there will come 
times of stress. For men will be lovers of 
self, lovers of money, proud, arrogant, 
abusive, disobedient to their parents, 
ungrateful, unholy, inhuman, im¬ 
placable, slanderers, profligates, fierce, 
haters of good, treacherous, reckless, 
swollen with conceit, lovers of pleasures 
rather than lovers of God . ”6 Do you love 
God more than you love your pleasures? 
The divorce rate is climbing. The 

number of singles living together outside 
marriage is increasing. Other social prob¬ 
lems such as crime and suicide are 
almost unbelievable. Murder and rape 
and muggings and beatings and 

burglaries are common in every city. 
Scripture says, “God looked upon the 
earth , and , behold , it was corrupt ; for all 
flesh had corrupted his way ... The earth 
is filled with violence.”7

Fourth, philosophical birth pangs. We 
read, “The Spirit speaketh expressly, 
that in the latter times some shall depart 
from the faith, giving heed to seducing 
spirits, and doctrines of devils; speaking 
lies in hypocrisy; having their conscience 
seared with a hot iron.”8 And in Ephe¬ 
sians we are warned “that we henceforth 
be no more children, tossed to and fro, 
and carried about with every wind of 
doctrine, by the sleight of men, and cun¬ 
ning craftiness, whereby they lie in wait 
to deceive.”9 Don’t be carried away by 
every false prophet and every cultist and 
every new idea that comes along. Study 
the Scriptures. 

Fifth, religious birth pangs. The Bible 
predicts that before the coming of Christ, 
there will be the rise of the Antichrist. But 
after the Antichrist and the great anti-
Christian movement the Messiah Jesus 
Christ will return in power and great 
glory: “Then shall that Wicked [one] be 
revealed, whom the Lord shall consume 
with the spirit of his mouth, and shall 
destroy with the brightness of his 
coming.” 10 A time is coming when the 
devil will be destroyed . He will no longer 
be god of this world and the prince of the 
power of the air. 

_ Resistance 
Sixth, ideological birth pangs. People 

have dreamed and schemed for a new 
and wonderful world, but that new world 
will happen only when Jesus Christ 
comes to set up his reign and rule in 
righteousness and peace. Before he 
comes there will be fierce satanic 
resistance, but Jesus Christ will win that 
battle. Jesus Christ will be the world 
leader of righteousness. Scripture says, 
“And I heard a great voice out of heaven 
saying, Behold, the tabernacle of God is 
with men, and he will dwell with them, 
and they shall be his people, and God 
himself shall be with them, and be their 
God. And God shall wipe away all tears 
from their eyes; and there shall be no 
more death, neither sorrow, nor crying, 
neither shall there be any more pain : for 
the former things are passed away.” 11

The Bible also talks about another kind 
of birth. Before you can enter the new 
age, you have to be born again. Have 
you been born again? Jesus spoke to a 
man named Nicodemus and said, 
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‘ Nicodemus, you’re a religious man , but 
it’s not enough to get you to heaven . It’s 
not enough to get you into that new age . 
You must be born again." Jesus was talk¬ 
ing about a spiritual birth. 
Your first birth is physical. Your sec¬ 

ond birth is spiritual. That is an act of 
God. When you repent of your sin and 
receive Christ as your Lord and Savior, 
a supernatural act takes place; and you 
have absolute assurance that when you 
die, you will go to heaven. Do you know 
that your sins are forgiven? 
God is calling you to repent of your 

sins. That means to change your way of 
living, to change your attitudes, to turn 
by faith to Christ. “But as many as receiv¬ 
ed him. to them gave he power to 
become the sons of God, even to them 
that believe on his name.” 12 That word 
"believe" means you must put your total 
trust in Christ— not in the church, not in 
your family, not in your parents' faith, 
not in your good works, not in your 
money, but in Christ. 
Are you ready for Jesus to come 

again? If you are. then you will be work¬ 

ing for the Lord . You will be doing all the 
things he has commanded. You will live 
from day to day, expecting him at any 
time, at any moment. That means living 
a holy, disciplined life. “For in such an 
hour as ye think not the Son of man 

cometh.3 If Christ comes for you now. 
are you ready? 

(DJohnlb 19. KJV 12) Romans« 23. KJV (3) John 16 21 22 
K.IV (4) I Thessalonians 5 1 4 KJV (5) Matthew 24 37 ibl 2 
Timothy 3 14 KSV (7) Genesis 6 12 13. KJV (8) I Timothy 
4 1 2. KJV (9) Ephesians 4 14 KJV (10) 2 Thessalonians 2 h 
KJV (1 1) Revelation 21 3 4. KJV ( 12) John 1 12. KJV (13) Ma: 
thew 24 44. KJV 

your supporters with Bibles and 
books that will strengthen their faith and 
theit desire to support your ministry. 

For information on how THANKS 
GIVING can work for your ministry return 
the attached coupon or call 800/25 1-4000. 

IO AI 
FoiAburThanks Giving IV.tgram 

Fd like 
to learn 
more 

about Royal’s 
THANKS 
GIVING 
program. 

■ Name 

■ Organization 

I Address Phone 
I 

I Type of ministry Size of mailing list 

I Return this coupon to Royal Publishers. Ministry Services 
I Dept a division of Thomas Nelson. PO Box 141000 
■ Nashville. TN 37214-1000 
I 

There are people who give sacrificia 
to your ministry — who take to heart God’s 
promise that bread cast upon the waters will 
return. How can you show your appreciation? 

You also know there are others whose 
spiritual lives would deepen as they shared 
their financial resources. How can you en¬ 
courage them? 

At Royal, we've developed a program 
that combines scriptural principals with 
sound fund-raising strategy. We call it: 
THANKS GIVING. 

THANKS GIVING allows you to thank 



The Missing Dimension 
Secular commentators struggle 

to give perspective to current events 
but they lack an authoritative base 

VENTS have no real 
meaning. 

Sensing this truth, millions 
of people in our time are 
looking for explanations. 
They muse over reports of

the crises in the Middle East, the war on 
the Falklands, the nationalization of the 
Mexican banks, the Arab summit con¬ 
ference, America’s new initiative with 
Israel and the President’s call for a 
“Crusade For National Renewal.” 
Then the people ask, “What does it all 

mean?” 
The media voices on the secular net¬ 

works now readily use such expressions 
as “The Signs of the Times,” “Is Ar¬ 
mageddon Ahead?” and other such 
suspiciously biblical words. The secular 
news media have now grown more 
apocalyptic and dooms-dayish than is 
the general trend of the Christian media. 
Sensing the spirit of our times, the 
secular media are attempting to respond 
to the enormous thirst on the part of 
many for some kind of ‘meaning’ to the 
cataract of events falling upon us. 

This attempt by the world media to 
produce understanding falls far short. 
They do not have the data, the “inside in¬ 
formation,” whicn is available to us 
Christians. Few things are more pathetic 
than the attempt of the purely secular 
commentator, who believes in no doc¬ 
trine of objective value, to declare why 
he believes abortion, euthanasia or 
school prayer are “right” or “wrong.” 

_ The Biblical Basis 
The Christian therefore faces one of 

the most remarkable opportunities which 
have been given to us in the history of the 
church. That opportunity is to produce a 
commentary on the indeed apocalyptic 
scenes of our time , scenes which can on¬ 
ly be understood in the light of that higher 
authority which we understand— the 
Bible. 

How marvelous it is to comment on 
the current economic crises by telling the 
story of the third horseman of the 
Apocalypse in Revelation 6. How 
pointed we can be in discussing the fluc¬ 
tuating values of the stock and bond 
market by reminding people to “Take 
heed and beware of covetousness, for a 
man’s life consisteth not in the abun¬ 
dance of the things that he possesses.” 

With ease we can predict that foolish 
constrictions placed upon the State of 
Israel will not succeed by reminding our 
present society that Israel will one day 
rule nations. 

Without fear of contradiction we can 
predict the failure of today’s pompous 
social programs with the insistence that 
perfection will only come to our society 
on the occasion of the return of Jesus 
Christ. 

A Christian Interpretation 
Modern Utopias can be lampooned 

with impunity with the reminder that the 
Bible does not promise unending social 
improvement. It insists that “evil men 
and seducers shall become worse and 
worse.” 

In the ministry of Christian Destiny, we 
are having a marvelous set of doors open 
to us by responding to that insatiable 
thirst for “meaning” in the events of our 
time. This thirst is one of the great, 
mounting sentiments of our present 
society. Modern man has seen his 
boasted answers expire one by one . He 
seems now willing to listen with at least 
tolerance, perhaps attention, to a Biblical 
understanding of culture and human 
destiny. 
The real news therefore is not in 

events of themselves, but in their mean¬ 
ing. The news has to do with the purpose 
of God in history being fulfilled before 
our very eyes. 

Three years ago I was invited by Neale 
Carr, then manager of WABS/Wash-

ington, D.C., to do a weekly commen¬ 
tary on the news. I wondered if enough 
was happening to warrant a weekly com¬ 
mentary. Nevertheless, we decided on 
30 minutes and faced the exciting pro¬ 
spect of giving a Christian interpretation 
of our times to the Washington com¬ 
munity. Despite the near-absence of pro¬ 
motion, this broadcast is now carried sus¬ 
taining on 100 religious stations across 
the country and the numbers grow each 
week. Named Dave Breese Reports, this 
weekly 30-minute commentary on the 
times has produced astonishing 
response from across the nation. 
Although we have hardly scratched the 
surface, the acceptance and growth of 
this broadcast indicates the insatiable 
thirst for this kind of commentary in our 
time. 

With Pause for Good News we pro¬ 
duce a somewhat more generic com¬ 
mentary in the five-minute format. This 
Back To The Bible production is now 
carried on 300 stations on a sustaining 
basis across the country and approx¬ 
imately 150 of these stations are college 
and university oriented. Commentary 
on the times is therefore turning into a 
significant form of outreach to the 
emergent, curious minds of students. 
Our television experience has been 

similar. Dave Breese Reports has been 
produced on Channel 50/Kansas City 
for three and one half years with 
remarkable acceptance in this and other 
major cities. 

While it is true that television can effec¬ 
tively pictorialize, animate and inspire, it 
must nevertheless first inform. Christian 
television may soon face the danger of 
being long on promotion and short on in¬ 
formation. It does well not to forget its 
great opportunity to bring current events 
from a Christian point of view into the 
homes of America. 

_ An Increasing Need 

The need is now for a regular major 
network special, perhaps quarterly, 
which presents not merely religious 
platitudes, but the gift of timely, 
sophisticated Biblical information to the 
world . What possibilities! I can see them 
now. 

In nearly four years of daily and week-
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in Newscasting : by David Breese 
ly commentary on this remarkable age of 
ours, I have noticed that the frequency of 
critical, near-prophetic events is increas¬ 
ing on a global basis. Wars, famines, 
economic crises, political pro¬ 
nouncements with religious content, 
calls for spiritual renewal, cultic activities 
and ugly murders impact on our society 
with an ever-increasing staccato beat. 
One obvious media result is that the 

30-minute news shows of the major net¬ 
works are now being left in the dust by 
Ted Turner and his cable news network. 
This increasing frequency and intensity 
of events which cry for a biblical, pro¬ 
phetic interpretation has made it easier to 
present the Christian point of view to in¬ 
creasingly interested audiences. 
From Jonestown in 1978 to the 

Ayatollah Khomeini’s threat to march on 
Israel, daily news coverage is heavy with 

potentially prophetic content. This 
presents to the church an obvious and 
large opportunity. 

There is, even now, another great 
need in America: a live daily radio com¬ 
mentary on the news which can be heard 
within hours after fast-breaking events. 
The standard Christian radio broadcast 
has a four- to nine-week lead time and 
therefore faces the risk of sounding irrele¬ 
vant to the man who feels he is being 
hurled into the future at space-launch 
speed. 
The Christian commentator, aware of 

the events of our time and well-
grounded in the Word of God, is 
therefore becoming an increasingly 
strategic person. The world, fresh out of 
answers and explanations (and newly 
ready to admit it) , is willing to listen as 
never before. 

Swept along by outsized events, the 
world asks, “What can I believe in? Who 
can I trust? How can 1 understand?” 
These questions spell immense spiritual 
opportunity for the perceptive Christian 
community. 
A voice of Christian awareness lifted in 

our day of large problems and small 
answers could become an imperative, in¬ 
forming presence on the international 
scene. 

Dr. Breese, president of 
Christian Destiny, Inc. . of 
Hillsboro. Kansas has 
authored several books in 
addition to his radio broad¬ 
cast and telecast ministries 
mentioned in the article. 

IS PLEASED 
TO REPRESENT 
A STANDARD 
OF EXCELLENCE 

Being excellent at anything means 
working harder, proving your 
dedication, taking a personal interest 
and showing a willingness to perform 
beyond the basic needs. 

For the past seven years, Paragon 
Advertising has been striving to 
provide a standard of excellence to its 
clients with the top radio and 

television availabilities, quality 
marketing research and a complete 
range of public relations and adver¬ 
tising services. 

Some people are satisfied with just 
being good. At Paragon Advertising, 
we strive for excellence. 
Paragon Advertising. P.O. Box 335, 
Florence, KY 41042. 606/371-0050. 
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Station KYFC-TV/Kansas City 
believes that Christians are mandated 

to keep up with the news 

34 

Faith Needs the Newscast 

CHRISTIANS need to stay 
better informed of current 
events than any other 
group of people. In fact, 
our faith demands it. 

Every generation since 
Christ has pondered the Parable of the 
Fig Tree, or considered whether the 
Gospel has reached every nation. We 
constantly wonder at those dramatic oc¬ 
currences that insurance companies so 
ironically label “Acts of God." We con¬ 
tinually observe interrelationships be¬ 
tween people in our community, our 
country and in other nations. 

These are our responses to Jesus’ per¬ 
sonal charge for us to “Watch” (Mark 
13:37). 
Our efforts to stay informed are often 

frustrated By their very nature , secular 
news media overload our senses with 
problems and deceptively leave the im¬ 
pression that there are no solutions. 

by Tom Fletcher 

Even if the networks expand evening 
news coverage to an hour, they still are 
unable to provide a complete 
perspective. 

At KYFG-TV 50/Kansas City, we are 
laying a foundation toward our goal of 
total coverage. Until fully staffed and 
equipped for daily news, our emphasis is 
on improving the four areas currently 
produced. Two of these are Daue Breese 
Reports, a Biblical commentary on world 
events, and Vibrations, interviews 
discussing issues of local and national in¬ 
terest. Both are aired weekly. The other 
two are receiving special attention to 
handle our increasing volume of news: 
The Inside Story and Christian 
Newsweek- Where You Are. 

From these areas of news-related 
programming we plan to mold an infor-

Above: David Lewis, general manager, 
reviews the program schedule 

mative daily news package that leaves 
our viewers uplifted. Secular headlines 
will be a supplement to the “good news.” 

Local and National Highlights 
The Inside Story features E>r. Al Met-

sker, director of Kansas City Youth For 
Christ and K YFC-TV 50 . Aired live dai¬ 
ly, activities concerning the YFC ministry 
are presented as well as news from 
around the Christian community. A re¬ 
cent survey showed it to be TV 5Ó’s most 
popular program because it involves 
community relations. 
An unparalleled miracle had taken 

place in Kansas City. Building the station 
became a $2.5 million project involving 

Below: Roger Topping, chief engineer, 
keeps the production rolling smoothly 
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the entire Christian community. Tallied 
up, 27,000 people gave and prayed. 
Fourteen months after our first broadcast 
day, TV 50 was debt-free! This was an in¬ 
dication of the community’s desire for 
such a vehicle of communication. 
Whether discussing proposed national 

legislation or textbooks in local public 
schools, Dr. Metsker lets people know 
how they can become involved. 
Legislators have received overwhelming 
responses by mail and by phone calls 
from TV 50 viewers. This involvement is 
shaping a healthier community. 
As our viewers are asking for more 

news, we áre taking steps to broaden the 
format. Plans are under way to fully 
utilize our ENG capabilities for reports, 
on-the-scene coverage of religious ac¬ 
tivities, news briefs of secular headlines 
and details of our organization. 
The program, Christian News¬ 

week — Where You Are, pioneered 
our field production and ENG applica¬ 
tions. Produced exclusively on location, 

Dr. Al Metsker concludes another 
broadcast with a Bible reading 

Dr. Al Metsker 
lets people know 
how they can 

become involved 
in local and 

national issues 

it can best be described as a Christian 
news magazine . Stories about churches, 
mission work, organizations, lay 
ministries and current events and issues 
are presented each week. Also featured 
are nationally known guests visiting the 
Kansas City area, like Joni, Dr. John 
Walvoord, Rev. Jerry Falwell and Paul 
Harvey. Shortly after the three-
year-old series began , we realized there 
was more Christian news than time for 
coverage. Our goal is to take the 
highlights from the daily news and incor¬ 
porate them into a format that can be 
syndicated to other stations. They can be 
mixed with their own local format or 
shown in their entirety. That will be the 
beginning of a broad-based network for 
Christian news, realizing greater poten¬ 
tial when centrally located satellite 
uplinks become available. 
A highlight of this summer included 

coverage of the “End of the ERA” rally, 
with Phyllis Schlaffly in Washington, 
D.C. We took the opportunity to inter¬ 
view key legislators and leaders of 
government-related offices to cover 
issues such as education , the flat tax and 

POLITICAL 
COMMENTARY 

FROM A CHRISTIAN PERSPECTIVE* 

YOUR CHRISTIAN RADIO OR TELEVISION STATION CAN PROVIDE 
RESPONSIBLE NEWS ANALYSIS OF CURRENT EVENTS WITH INSIGHT 
THAT MAKES COMPLEX ISSUES CLEARER AND MORE UNDER¬ 
STANDABLE ... A KEY PART OF YOUR MINISTRY. COMPLIMENTING, 
NOT CONTRADICTING YOUR OTHER FINE PROGRAMS. 

DONALD BARNHOUSE 

RECENT TOPICS 
News Media and the Beirut Massacre/Should public employees strike/Begin's 
future/Getting away with murder/Debate on school prayer and abortion/Disarma-
ment talks/Russia’s role in the Pope’s assassination attempt/Pornography and local 
community standards/Will interest rates continue down/Drunk driving: solu-
tions/Wi 11 Taiwan reunite with mainland China/Antisemitism in France/High cost 
of dying/Are wheat sales inconsistent/Lebanon: Is the war over? 

RESPOND INFO 
For samples of political commentaries featuring Donald Barnhouse, call 
21 5-797-4530 (Ask for Lisa) or write: Commentary, WFMZ-TV, East Rock Road, Allen¬ 
town, PA 18103. 
★ Ask about discount • NRB members 

BIO 
Donald Barnhouse - newsman, 
writer, lecturer and educator 
Harvard Degree 
Master Degree • Princeton 
Seminary 
Studies in Nuclear Physics ■ 
University of Pennsylvania 
Political Science - Bryn Mawr 
and Villanova 
Was personal research 
assistant for Billy Graham 
With CBS-TV for nine years. 
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The potential growth for global awakening 
increases when people are informed and excited 

about Christ’s work around the world 

distributing press releases and script 
copies of any film or video presentations 
to all stations involved in news program¬ 
ming (including secular stations) . A mail¬ 
ing list of broadcasters should be 
available to all public relations directors 
involved in a ministry. Simple coopera-

the “High Frontier” non-nuclear national 
defense system. 
Another example of the value of 

remote production was our presentation 
from Haiti. A high priority for Christian 
news in mission work, we are prepared 
to travel anywhere to cover a story. We 
highlighted the country, the Haitian peo¬ 
ple and the ministry of a Kansas City¬ 
based organization sponsoring a Bible 
college and 40 churches there. 
So what is necessary to develop news 

into a successful package on a Christian 
television station? It is erroneous to 
assume that a Christian broadcaster must 
depend solely on a news wire. Secular 
headlines are important, but must be 
placed in perspective. Such news can be 
given adequate coverage independent¬ 
ly and we are pursuing a possible solution 
of writing our own copy. 

GOOD NEWS 
Comes in Short Packages ... 

WORLDWIDE GOOD NEWS 
REPORT 

1 minute - 14 times weekly 

CHURCH 
AROUND THE WORLD 

4 minutes - weekly 

There' s no cost to you! 

Ask for a demo tape 
or begin immediate delivery 

(612) 636-4900 

3003 North Snelling Avenue 
Roseville, Minnesota 55113 

Productions 
A Broadcast 

Service of 
n Northwestern College 

As Christian broadcasters, our em¬ 
phasis should be presenting news from 
the appropriate perspective. We should 
present solutions to problems. A report 
on a church program that counsels the 
unemployed outweighs a story that on¬ 
ly relates the latest unemployment 
figure. 

_ Tight Program Package 
How is material obtained for religious 

news? After people became aware of our 
news format, we received increasing 
numbers of press releases. With good 
public relations, the broadcaster quickly 
discovers the cooperation of the Chris¬ 
tian community. We must help religious 
organizations to understand that infor¬ 
mation is needed when something 
newsworthy occurs, not just for the an¬ 
nual fund raiser— a major factor in 
negative publicity and decline of religious 
stories in the secular press. 

For the quality and scope of Christian 
news to expand to national proportions, 
several steps are necessary. The 
technical aspects are no longer an 
obstacle . It is necessary for interested sta¬ 
tions to cooperate in sharing news. 
Christian organizations need help in 

tion and communication are necessary 
factors toward reaching the goal of total 
coverage. 
A priority for Christian news is a tight 

program package informative to the 
viewer. Most Christians are aware of the 
activities of a few organizations in which 
they are personally involved, usually 
through newsletters. The nature of our 
faith requires a much higher awareness. 
An analogy the news director should 
consider is that a mirror is being held over 
the Christian community, individually 
and collectively. In that mirror is the im¬ 
age of our Lord. 

Increased communication is a means 
that leads to a greater end . The potential 
for global spiritual awakening increases 
when people are informed and excited 
about Christ’s work around the world. 
That explains Christ’s charge for us to 
“Watch.” ñpb 

Mr. Fletcher is the news 
director of KYFC- TV/50 
He produces and directs 
the program Christian 
Newsweek—Where You 
Are and other remote 
productions. 

NEWS IN A 
Different Di¬ 
mension is a 
weekly 15-
minute sum¬ 
mary of news 
of evangelical 
significance 
from around 
the world, in¬ 
cluding on-

the-scene action reports from various 
mission fields, plus interviews with 
various Christian personalities, and 
other special features. 
The program was initiated almost 20 

years ago by Victor Beattie, media 
director for The Pocket Testament 
League, Inc., and since its inception he 

has been the program producer and 
reporter. Starting off with just six sta¬ 
tions in 1963, News In A Different 
Dimension is currently being carried by 
over 200 outlets. 

Beattie has been able to establish a 
network of reliable news sources both 
in the United States and overseas. In 
addition to The Pocket Testament 
League he relies on other evangelical 
mission agencies to provide actuality 
reports from their various fields to in¬ 
sure coverage of evangelical activity 
worldwide. 

Beattie says he would like to see 
more evangelical missions taking ad¬ 
vantage of this “free ride” by sending in 
late news releases, but preferably ac¬ 
tualities taped on the field. 
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by John M. Cum muta 

Leaders of the 
Orthodox 

Jewish community 
find they have 

much in common 
with religious broadcasters 

In Search 
of a Voice 

MOST JEWS are sur¬ 
prised that there is this 
feeling of love expres¬ 
sed so beautifully, ’’said 
Toby Willig. She was 
talking about a Sep¬ 

tember 9 meeting in New York City bet¬ 
ween Orthodox Jews and represen¬ 
tatives of National Religious Broad¬ 
casters. Willig is the animated and ever¬ 
smiling vice president of public affairs for 
Emunah Women of America. 
Under the auspices of the American 

Forum for Jewish-Christian Coopera¬ 
tion , the dialogue was held at the head¬ 
quarters of Young Israel. It brought 
together conservative Jews and 
evangelical Christians. The first expres¬ 
sion by the Jewish participants was their 
amazement of the breadth and 
magnitude of Christian broadcasting. 
Because they rarely watch the normal 
fare of Sunday morning Christian tele¬ 
vision, most Jews have no idea of the 
quality and impact of the programs. 
When NRB executive director Ben 

Armstrong told the gathering about the 
extensive audience of Christian tele¬ 
vision and radio, there was a genuine 
reflection of awe. 

But much more was gained than just 
an appreciation for the miracles God is 
working through Christian media. Our 
Jewish brothers and sisters found Chris¬ 
tians who sincerely cared about them 
and about Israel. Several of the rabbis 
and other Jewish leaders expressed ap¬ 
preciation for the similarities between 
Orthodox Judaism and evangelical 
Christianity. Our common ground of 
love for the Scriptures and the total 
meshing of our faith and our daily lives 
impressed them in a way that dimmed 
theological differences. 

Pastor Eugene McGee of the First 
Alliance Church of New York City and a 
daily radio Bible teacher, spoke elo¬ 
quently of the Christian’s natural love for 
Israel. His frequent Old Testament ref¬ 
erences struck an emotional chord in the 

hearts of Jews who read the Torah every 
day as a part of the practice of their faith. 

After the initial period of getting ac¬ 
quainted and realizing that Christians 
and Jews have much in common, the 
discussion turned to a deep-felt Jewish 
need: fair representation in the media. 

_ Problem of Slant 
Dr. Albert Hornblass, a successful op-

thalmic surgeon and president of the 
New York Board of Jewish Education, 
voiced an increasing concern of 
American Jews. They believe that the 
national media for years have been 
distorting the identity of the Jew and of 
Israel, either by design or by omission. 
Citing the more recent activity in 
Lebanon he listed incident after incident 
that was in his judgment overplayed or 
overlooked. The overall effect was to 
produce a definite anti-lsrael slant to the 
reporting. 
Hornblass said that the Board of 

Jewish Education maintains a toll-free 
number for people to call with questions 
about Jewish education for their 
children . He said that at least half of the 
calls coming in are anti-Semitic, and that 
the ratio soars following the standard 
media coverage of an event involving 
Israel. 

“Is Christian broadcasting doing 
anything to counteract this?” Hornblass 
asked. 

It was at that point that two of Young 
Israel’s younger members apologetical¬ 
ly admitted that they had watched a Jim¬ 
my Swaggart special entitled “Israel’s 
Fight For Survival” that aired on August 
15th. They could not lavish enough 
praise on the accuracy of the program 
and on the quality of the production. 
Someone mentioned that the Swag¬ 

gart program was not an exception, but 
that many evangelical Christian broad¬ 
casters have been voicing their support 
for Israel and clarifying distortions in 
secular media coverage of the Mideast 
situation for years. Several examples 

from recent broadcasts were given and 
the Jewish participants were encourag¬ 
ed to explore what is happening in the 
Christian media. 

Our Jewish hosts responded with a 
plea: “Is there any way that Christian 
broadcasting can help us tell the truth?” 
They had found what they perceived 

to be a truthful conduit to American 
Christendom. They had discovered peo¬ 
ple with whom they had more in com¬ 
mon than they had realized, and were 
asking for help from the other side of the 
family. 
“We are children of the same God,” 

says Willig. “I think Christian broad¬ 
casting could do many positive things in 
bridging the gap between Jews and other 
peoples.” 

_ Time of Opportunity 
God’s children through Jesus clearly 

have an opportunity to join with God’s 
children through Abraham toward goals 
common to both sides of the family: love 
and brotherhood. Members of the 
Jewish community would be enthusiastic 
and enlightening guests on many types 
of Christian programs, and they would 
be grateful for the chance . They believe 
that broadcasters who exhibit the same 
Christian faith witnessed in New York on 
September 9th would give them a fair 
hearing. 
The Jews at that meeting would be 

quick to note, however, that the average 
Jew you talk to is much like the nominal 
Christian you talk to. They strongly en¬ 
dorse dialogue instead with Orthodox 
Jews who live their faith daily and feel in¬ 
separable ties to Israel. 

“If I were ever asked to go on a pro¬ 
gram , I’d be happy to do so,” says Willig. 
“Any Jew who is strong in his faith and 
who can articulate it would be a good 
one to talk to.” 
The question for Christian broad¬ 

casters is clear: Will we open the great 
resource and blessing God has given us 
to His people, or won’t we? ÜßS 
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“Made in America” TV programs 
are losing their ratings in Japan, 
but some Christian broadcasters 

are bucking the trend 

Three Christian tele 
vision programs are now 
aired weeklythroughout the 
entire year in Japan. The 
Rex Humbard ministry, PTL 
Television Network, and 

Christian Broadcasting Network sponsor 
these programs. Although each of these 
groups takes a different approach to 
television evangelism in Japan, each has 
succeeded in attracting fairly large view¬ 
ing audiences. 
The Rex Humbard program first aired 

in Japan in April 1975. It is a Japanese-
language version of the American broad¬ 
cast. Shown in nine major population 
areas of Japan , the program has a week-

by Linda Merwin 

ly audience of four million viewers. 
Although the U.S. ministry initially spon¬ 
sored the program in Japan, it now sup¬ 
ports itself. At this time it is the only 
Japanese Christian television program 
which airs on a weekly basis that can 
make this claim. 
The Humbard program is the excep¬ 

tion rather than the rule. The trend 
among Japanese viewers is away from 
foreign imports toward quality domestic 
programming. American programs 
dubbed in Japanese are not as popular 
as they once were. The Humbard pro-

Scoring Big 
gram remains well-received largely 
because of its musical variety and the 
sincerity of Rex Humbard and his entire 
singing family. Japanese viewers enjoy 
musical variety programs a great deal. 
The PTL Club airs in Japan on a 

regular basis. It has been broadcast since 
April 1979. But the Japanese PTL Club 
is not a dubbed version of the North 
Carolina, Jim Bakker-hosted talk show. 
It is an indigenous program hosted by a 
Japanese pastor, featuring Japanese 
music and Japanese guests. According 
to ratings , it attracts 400,000 to 500,000 
viewers weekly. 
The American PTL office does not in¬ 

struct the staff in Japan on how to struc¬ 
ture the program. Rev. Kenichi 
Nakagawa, host of the Japanese show, 
explains, “We want to produce a pro¬ 
gram in Japanese, for the Japanese and 
by the Japanese.” 
PTL is the only Christian group 

regularly broadcasting a program which 
is produced by and comprised of 
Japanese Christians. The show is 
evangelistic in nature and receives an 
average of 500 letters a month from both 
Christians and non-Christians. 
Up to now, the PTL ministry in 

America has financed the program in 
Japan, which costs about $41,000 
monthly. However, the funds sent to 
Japan will soon decrease. The program 
will then depend more and more on the 
offerings of Japanese Christians. 
Presently the offerings in Japan equal 
about a tenth of the program’s costs. 

It seems the only way Christian tele¬ 
vision programs can occur on a regular 
basis in Japan is if they are initially financ¬ 
ed by groups outside Japan. 
The Christian Broadcasting Network, 

perhaps most widely known for its Chris¬ 
tian talk show. The 700 Club, is sponsor¬ 
ing a new and innovative approach to 
television evangelism in Japan Family 
Theatre. Family Theatre is a colorful 
series of animated programs based on 
Bible stories. The programs are produc¬ 
ed and marketed for CBN by the 
Yomiko Advertising Agency in Tokyo. 
CBN was looking for a way to increase 
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in Japan 

the Japanese people’s awareness of the 
Bible. Yomiko suggested animation 
since it is very popular with Japanese 
adults and children alike. 
The first 26-week series of Family 

Theatre aired in 22 cities across Japan 
from October 1981 to March 1982. Ap¬ 
proximately seven to eight million peo¬ 
ple watched the programs weekly 
nationwide according to Nielsen ratings. 
On April 5, the second 26-week series 
began airing throughout Japan. In 
Tokyo alone, an estimated 4,113,193 
people watched the first episode. 
The Family Theatre programs, though 

based on Old and New Testament 
stories, are not directly evangelistic. The 
thrust of the programs is to increase 
Japanese viewers’ familiarity with the Bi¬ 
ble. No telephone number or address 
which viewers can call if they desire more 
information is given on the telecasts. 

However, advertisements are run dur¬ 
ing Family Theatre for a contemporary 
version of the Bible. This Bible, produc¬ 
ed jointly by CBN and Living Bibles In¬ 
ternational, is on sale in secular 
bookstores throughout Japan. CBN is 
conducting a nationwide media promo¬ 
tion of “The Bible for Your Tomorrow” 
in conjunction with the Family Theatre 
broadcasts. 

In the first two months on the market, 
1,500 response cards were received 
from purchasers of the Bible. Thirty per¬ 
cent of the responses indicated a desire 
to attend church. CBN hopes commer¬ 
cial advertisers will soon sponsor the 
Family Theatre series. It costs about 
$3,000,000 to produce 26 animated 
programs. Japanese Christians and 
churches could not possibly sponsor 
such an endeavor at this time. 

Miss Merwin graduated 
from CBN University in 
May with a graduate 
degree in journalism She 
is temporarily on an intern¬ 
ship program with Chosen 
Books, Lincoln. Va 

NRB Books for YOU/Your Staff 
NRB brings you the books you need ... to grow professionally /improve your 
broadcasting skills/broaden your understanding of communications/help 
you cope with FCC regulations, new technology, management problems . . . 
all available by mail —with no extra charges for shipping and handling —some 
at special savings . . . from top publishers ... by noted authorities. Order 
today. 

Exclusive NRB Publications -
1982-83 Directory of Religious Broadcasting $39.00 
The Electric Church 5.95 
Religious Broadcasting Magazine 

1 year 18.00 
2 years 32.00 
3 years 48.00 
(overseas, add $5.00) 

Books about Radio 
□ H6332-2 
□ T461 
□ T511 
□ T216 
□ H7162-7 

Radio Broadcasting, 2nd Edition, 312 pps, 30 illus, sample scripts $ 9.50 
Managing Today’s Radio Station, 228 pps, 68 illus. 12.95 
How to Sell Radio Advertising,320 pps, 62 illus. 12.95 
Radio News Handbook, 2nd Edition, 192 pps, illus., hardbound 7.95 
Tape: A Radio News Handbook, 224 pps, 119 photos 7.95 

Books about TV 
□ T793 TV Lighting Handbook, 228 pps, 230 illus., hardbound $12.95 
□ T1161 Television Production Handbook, 304 pps, 406 illus., hardbound 15.95 

T541 Video Tape Production & Communication, Techniques, 256 pps, 12.95 
hardbound 

T755 Color TV Studio Design & Operation, for CATV, School & Industry, 9.95 
168 pps. 69 illus., hardbound 

Books about Cable TV -
□ T768 Cablecasting Production Handbook, 210 pps, 44 illus., $12.95 

hardbound 
□ T815 Designing & Maintianing the CATV & Small TV Studio 12.95 

2nd Edition, 288 pps, 100 illus., hardbound 

Books about Audio & Recording -
□ T1166 How to Build a Small Budget Recording Studio from Scratch 8.95 
□ T781 Handbook of Multichannel Recording, 322 pps, 196 illus. 8.95 
□ T646 Acoustic Techniques for Home & Studio, 224 pps, 168 illus. 7.95 
□ T681 Questions & Answers About Tape Recordings, 264 pps. 102 illus. 5.95 
□ T966 Complete Handbook of Public Address, Sound Systems, 272 pps. 7.95 

Books about Engineering -
□ T664 Understanding & Using the Oscilloscope 7.95 

T1260 Digital Electronics for Broadcasters, 280 pps, hardbound 14.95 

More Good Reading -
□ T1125 Art of Interviewing for TV, Radio, Film, 266 pps, 33 illus., 14.95 

hardbound 
□ T981 Complete Broadcast Sales Guide for Stations, Reps, & Ad 14.95 

Agencies, 252 pps, 43 illus, hardbound 

New Publications 
□ K914236 Video in the 80's, Emerging uses for TV in business, education, $34.95 

medicine,& government, 186 pps, hardbound 
□ K86729 Who Owns the Media? 2nd edition, Concentration of ownership 45.00 

in mass communication, industry, over 500 pps, hardbound 

No extra charges for postage or handling! 
Name _ 

Address 

City / State /Zip_ 

Amount enclosed $ _ 

Make all checks payable to NRB, CN 1926, Morristown, NJ 07960 
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Archeological 
Finds May Support 
Creationism 

PITTSBURGH, PA (NRB)—Video¬ 
taped excavation of dinosaur and 
human footprints in Glen Rose, 
Texas appears to strengthen sup¬ 
port of the creationists’ view. 
WPCB-TV40/Pittsburgh taped the 

excavation of the Paluxy River. Sta¬ 
tion president R. Russell Bixler 
claims the archeological dig is 
“proof that the theory of evolution 
is utterly impossible.” 
According to the theory of evo¬ 

lution, dinosaurs became extinct 
some 70 million years before man 
appeared. Bixler said that solid 
blocks of limestone were found in 
Glen Rose with dinosaur and human 
footprints interspersed. 
“The dinosaur footprints were 

made while the lower layer of lime¬ 
stone was hardening ... the human 

footprints were all made by the 
same man. By the very nature of the 
hardening process, these prints 
must have been made the same 
day—not separated by 70 million 
years,” Bixler theorized. 
The filming will follow-up on five 

90-minute specials last spring by 
WPCB entitled Creationism: Is It 
Valid? 

Children View 
Fruit of the Spirit 
this Season 
TOMS RIVER, NJ (NRB)—Chris¬ 

tian Children’s Associates has com¬ 
pleted and released a new 13-week 
television series entitled Fruit of 
the Spirit. The series treats such 
subjects as peace, love and joy in 
a practical format that a child can 
understand. While the current se¬ 
ries, part of the Adventure Club 
broadcasts is targeted for eight-to 
twelve-year-olds, older children and 

some adults are reportedly being 
attracted to the show. The 30-min-
ute format includes talk, drama and 
Bible teaching. 

Non-Family Station 
Receives Satellite 
Programming 

LIMA, OH (NRB)—WTGN-FM is 
the first non-Family owned station 
to install an earth station to receive 
Family Radio programming. 

John Brown 
Buys Station 
SILOAM SPRINGS, ARK (NRB)— 

John Brown University sold its 
KMCK-FM station to Apple Broad¬ 
casting Inc. for$1 million plus 
$500,000 for a non-compete agree¬ 
ment. The broadcasting division of 
the Christian college, an NRB mem¬ 
ber, then purchased KKIK/Waco 
(T exas) for $600,000. 

501 DIVISION STREET • BOONTON, NEW JERSEY 07005 

Buy Direct From Manufacturer! 

CALL TODAY... 201-334-2020 

P)ñM-50UflD 
A DIVISION OF JOYCE MOLDING 

SAME DAY 
SHIPMENTS 
Orders in by 10:00 A.M. 
Shipped out by 4:30 P.M. 

Low ... Low ... Prices ... 
Our Low Prices Will Put Money 

Into Your Pockets! 

•Scratch Resistant ‘High Impact 

NORELCO BOXES 
and 

SOFT POLY BOXES 
No Minimum Order! 
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ment” and the annual Award of 
Merit in 1968 for “excellence in pro¬ 
gram production.” 

Church Tackles 
Network on 
Football Issue 
WICHITA FALLS, TX (NRB)—The 

First Baptist Church here success¬ 
fully tackled an NBC television poli¬ 
cy that would have sidelined the 
church’s Sunday morning worship 
broadcasting efforts in favor of a 
football pre-game show. 

Ronald L. Harris, the church’s 
media minister, told NRB in a let¬ 
ter that NBC was “waiving its new 
policy for the Wichita Falls affili¬ 
ate.” The policy reportedly would 
have required the local commercial 
station to carry the National Foot¬ 
ball League's pre-game program, a 
move that would have interfaced 
with the 11:00 am to 12:00 noon time 
period held by First Baptist Church 
for 21 years. 
"We are excited to know our wor¬ 

ship service will continue to be 
broadcast live. It was through the 
interests of people like you, and the 
prayers of many, that brought about 
this decision.” Harris reported in a 
letter to NRB. 
While expressing “gratefulness 

to our local NBC station for this 
(policy) leeway,” the media minis 
ter criticized the “continued en¬ 
croachment by the network” in 
other communities. Harris said the 
network is forcing the pre-game 
football broadcast on other local 
affiliates to the possible detriment 
of other religious broadcasters. 

Guido Adds 
New Print Facility 
METTER, GA (NRB)—An “exten¬ 

sive addition to the print room” of 
the Guido Evangelistic Association 
was dedicated in late August by 
NRB executive director Dr. Ben Arm¬ 
strong. The ceremony came during 
Michael A. Guido’s 25th year 
of television ministry and the year 
that he was honored as Metter, 
Georgia’s Citizen of the Year. 
The print room, which was funded 

largely by a $65,000 donation from 
Florida businessman Thomas 
Whichard, houses a variety of Guido 
publication efforts including his 
daily devotional “Seeds From The 

Sower.” 
Earlier this year, broadcast 

evangelist Guido, a 1953 graduate 
of Moody Bible Institute, was hon¬ 
ored as that school’s 1982 Alumnus 
of the Year. The annual Moody 
award is given to a graduate who 
portrays excellence in “Christian 
character, service and loyalty to 
the Word of God,” a Guido spokes¬ 
man commented. 

Other ministries by Guido include 
four worldwide radio broadcasts 
each day, a one-minute television 
program transmitted by cable and 
satellite to North and South 
America, and a weekly column in 
one thousand newspapers. 

Schuller 
Announces 
Fall Plans 
GARDEN GROVE, CA (NRB)— Dr. 

Robert H. Schuller, senior pastor of 
Crystal Cathedral, host of Hour of 
Power broadcasts and proponent of 
“possibility thinking,” has announ¬ 
ced a new television special. 

The television pastor will wave 
“the world’s largest American flag” 
as part of his patriotic Thanksgiving 
weekend special entitled America: 
Let’s Get Going. Guest entertainers 
Carol Lawrence and Buddy Ebsen 
will be joined by “hundreds of Boy 
Scouts (to hold the flag) and a com¬ 
plete marching band” playing pa¬ 
triotic favorites. 

“World’s Largest 
Seminary” 
Featured by CBS 
FORT WORTH, TX (NRB)-CBS 

television presented a documentary 
special last month that highlighted 
the Southern Baptist Convention’s 
Southwestern Baptist Theological 
Seminary here. The CBS For Our 
Times feature was aired to com¬ 
memorate the school’s 75th 
anniversary this year. 

Producer Robyn Mendelsohn said 
Southwestern was chosen for the 
segment because it is “the world’s 
largest seminary.” 
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FEBA Station 
Held 
By Army 
SEYCHELLES, INDIAN OCEAN 

(NRB)—On August 17th a rebel 
faction of the Seychelles Army 
attacked and held for three days the 
broadcasting facilities of FEBA/-
Seychelles (Indian Ocean). Station 
manager, David Bacon reported that 
shots were fired in the transmitter 
building without injury to the mis¬ 
sionary personnel. 
The military incursion came near 

the end of a period of economic 
hardship for the British-based mis¬ 
sion during which power for one of 
the Seychelles transmitters was 
reduced. 
One week after the military take¬ 

over ended FEBA personnel on the 
scene received word that the econ¬ 
omic downturn was eased and pro¬ 
grams were being transmitted at the 
previous, higher power. 

During the three-day military ac¬ 
tivity the gunfire resulted in only 
minor equipment damage, reports 
said. The missionary families were 
safely sequestered in their homes. 
Nearby bombardments allowed for 
only limited taping of Arabic pro¬ 
grams for future broadcasting. 
The Seychelles, a former British 

colony with a population of 58,000, 
consists of a group of islands north¬ 
east of Madagascar. FEBA radio 
transmits the Gospel from there to 
two dozen countries in East Africa, 
the Middle East and Southwest 
Asia. 

Radio Station Planned 
For Interior Alaska 
NENANA, ALASKA (NRB)— 

Nenana may have a Christian radio 
station broadcasting throughout a 
200-mile radius of interior Alaska 
by Spring 1984. 

Under the auspices of Voice for 
Christ Ministries, application fora 
5,000 watt non-directional station 
in Nenana has been made with the 
FCC. 

Robert Eldridge, coordinator of 
the effort, anticipates FCC accep¬ 
tance soon. The non-profit station 
will air broadcasts for the Indian 
Eskimos and the white population 
of interior Alaska. 

“I've been a bush missionary in 
Alaska since 1969; there is a need 
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Christian Media: 

Graham (top) speaks at 
Congressional Breakfast, 
Robison (center) at FCC 
Luncheon, and Henry at 
Anniversary Banquet. 

Facing the Future 1 Cor 9:22 

Utilizing "all means to save some," how can 
Gospel broadcasters prepare for the changes-and 
opportunities - in the decade ahead? Can we com¬ 
municate Biblical principles more effectively? Can 
we help today's men, women and young people 
deepen their understanding of what it means to be 
a follower of Jesus Christ in these urgent times? 
Are there new methods for reaching the un¬ 
reached? These concerns form the agenda for the 
40th anniversary convention of National Religious 
Broadcasters. 

Strategy for expansion 
Extending beyond the scope of previous conven¬ 
tions, the 1983 program promises to expand your 
horizons and give you a new vision forthepotential 
of a multi-media approach. You'll gain insight and 
inspiration from the plenary sessions, featuring 
Billy Graham, James Robison, Carl Henry and 
other evangelical leaders, plus major recording 
artists. You'll watch Jim Bakker host a special ori¬ 
gination of the PTL Club for worldwide trans¬ 
mission by satellite and you'll witness a stirring 
presentation on the spiritual condition of Europe. 
In workshops and seminars, professionals from 
publishing, music, films, education, and related 
fields, as well as leaders from broadcasting, 
will share their expertise with you. And you'll have 
an opportunity to preview the newest and best in 
Christian records, films, books- plus the latest in 
communications technology. 

Launching a new era 
You'll gather ideas and information to carry your 
ministry into the 1980's and beyond. You'll hear 
from key people in government, and as in 1982, 
President Ronald Reagan will be invited. The 40th 
anniversary convention will be a memorable event 
for you, your associates, your family 

Send the registration form 
on the next page to NRB today. 



January 30 - February 2, 1983 
Sheraton Washington Hotel ★ Washington, DC 

raOnOL RQUSIOUS BROadCaSTQRS 
years of encouraging excellence in Christian communications 

Register Now for the Greatest Gathering of Christian Media in this Century 

1. Use a separate registration form for each person. (Please use a separate form for your spouse.) Photocopies of this form are acceptable. 
2. Please fill out the form completely. All information is vital for expediting your registration. 
3. Registration fees are listed below. Make checks payable to National Religious Broadcasters. 
4. Organizations with 5 or more registrations (not including spouses) may qualify for special group discounts. Please call the NRB Registrar 

for details, 201/575-4000. 
5. Mail completed forms and your check to NRB. Morristown, NJ 07960. 

NAME _ _ 

O Dr. □ Mr. □ Rev. □ Miss □ Mrs. □ Ms. 

ORGANIZATION_ __ __ 

ADDRESS _ _ _ 

CITY / ST AT E /Z IP_ _ 

TELEPHONE: AREA CODE/NUMBER_ 

NUMBER OF YEARS ATTENDING NRB CONVENTION (including 1983)_ 

For Presidential Security Clearance 

SOCIAL SECURITY NUMBER: 

MONTH/DAY/YEAR OF BIRTH 

TITLE/JOB FUNCTION (Please check only one.) PRIMARY MEDIUM (Please check only one.) 

□ President/Director 
□ P'ogram Producer 
□ Engineer/Technical 
□ Speaker/Announcer 
□ L stener/Viewer 

□ Owner/Operator 
□ Publisher 
□ Editor/Writer 
□ Actor/Performer 
□ Faculty/Student 

YOUR ORGANIZATION IS: NRB Member □ 

□ Pastor □ Radio □ Print 
□ Musician □ TV/Cable □ Films 
□ Designer □ Records/Audio Cassettes □ Music 
□ Manager □ Video Cassettes □ Theater 
□ Other - □ Audio-visual □ Other _ 

Non-Member □ Exhibitor □ 

NRB □ CN 1926 □ Morristown, NJ 07960 

Registration fee includes tickets to Congressional Breakfast, FCC Luncheon and Anniversary 
Banquet, plus admission to workshops and 1983 Media Expo 

NRB 
member 

Non¬ 
member 

Total 
$ 

ADVANCE REGISTRATION must be paid in full to qualify for reduced rates and for 
reserved seats at Congressional Breakfast, FCC Luncheon and Ann versary 
Banquet Advance registration closes Jan 13. 1983 No refunds will be made 
after December 30. 1982 

Advance Registration S195 $240 

On site Registration S225 S27O 

Spouse Advance Registration S120 $165 

Spouse On site Registration $150 $195 

SPECIAL STUDENT RATES Full registration includes all events Limited registra-

tion does not include Congressional Breakfast, FCC Luncheon. Banquet tickets 

Student Full Registration S12Ó $145 

Student Limited Registration S 75 $ 85 

Mail with your check to: TOTAL AMOUNT ENCLOSED 

NRB SHERATON WASHINGTON HOTEL RESERVATION 

Please reserve accommodations during the NRB convention for 

NAME _ __ 

ADDRESS _ __ 

CITY/STATE/ZIP _ __ 

ARRIVAL DATE /HOUR: AM PM _ Held until 6 pm 

DEPARTURE DATE/ HOUR: AM PM_ Check out 1 pm 

Send to: Sheraton Washington □ Reservations Office □ 2660 Woodley Rd & 
Connecticut Ave. NW □ Washington, DC 20008 □ 202/328-2000 

Special NRB convention rates available only for 

reservations made before January 1. 1983 

Please circle rate desired If rate requested is not 

available, next available rate will be assigned 

Single room $64 $71 $75 

Double room $79 $86 $90 

Suites Call NRB for details 

Plus D.C. tax: 1O°/o, plus $1.00 per room per day 



for many villages don’t have a full-
time Gospel witness in their vil¬ 
lages. With the broadcasts, we plan 
to reach 21 villages and 130,000 
people,” he said. 

Eldridge said inspiration for the 
one-year-old project came upon 
realization of the need for consis¬ 
tency in Bible teaching and doc¬ 
trine, programming and music. 

Eldridge said there is a need for 
personnel, equipment and build¬ 
ings. Nenana is located 60 miles 
southeast of Fairbanks. 

Rescue Mission 
Commemorates 
105th Year 
CHICAGO, IL (NRB)— Broadcast 

evangelist and noted author Vance 
Havner was present October 31 st 
for the 105th anniversary celebra¬ 
tion of the Pacific Garden Mission. 
Located in the poor urban section 
of America’s second largest city, 
the Chicago-based rescue mis¬ 

sion is known from Nome, Alaska 
to Miami, Florida as producers of 
the weekly half-hour radio program 
Unshackled. 

Middle East 
Tensions Focus 
of Programs 
NEW YORK, NY (NRB)— Dateline 

Israel, the name given to radio 
specials from The Anti-Defamation 
League of B’Nai B’rith, will feature 
eight short programs this season 
that outline the “complex Lebanon-
Israel political and military 
situation.” 
The 15-minute segments, taped 

on location by ADL general counsel 
Arnold Forster, are designed to help 
listeners understand what lies be¬ 
hind the daily news from the Middle 
East, sources indicated. 
The programs are being made 

available without charge by ADL’s 
New York office or their regional 
offices nationwide. 

FCC’s newest commissioner 
Stephen A. Sharp (center) being sworn 
in after Senate confirmation last 
month. Sharp's family was also 
present. 

Religious Television Programming This Season Will Include . . . 
Billy Graham Christmas special from snowy December 1982 
Evangelistic Association Colorado 

Four major television crusades will be Various dates 
aired including the Boise, Idaho and 
Spokane, Washington crusades. 

NBC News A special is planned on prison ministry. November 21, 1982 
Charles Colson of Prison Fellowship and 
Bill Glass of the Bill Glass Evangelistic 
Association are the scheduled guests. 

Dave Breese, Beware of Spiritual Subversion November 1982 
Christian Destiny focuses on the estimated 4500 cult groups 

operating across America with four million 
followers. Part of critical issues series 
planned for CBN. 

Lutheran Layman’s League The Stable Boy's Christmas and The Various dates 
City That Forgot About Christmas are being 
syndicated. 

Malcolm Neal Productions Syndication is under way for a one Various dates 
hour special called To Lebanon With Love. 
The show features George Otis’ High 
Adventure ministry. Host Danny Thomas 
will welcome Pat Boone and Geraldo 
Rivera. 

Luis Palau A live television call-in is planned as a August 1983 
Evangelistic Association part of the Modesto (California) crusade. 
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Be sure they all 
get the picture 
with General Electric 
Professional Large Screen 
Video Projection 

With General Electric's exclusive system for bright, sharp 
professional-quality pictures, up to 25 feet wide, General 
Electric Professional Large Screen Video Projectors are 
making presentations more dramatic, more productive, and 
more convenient. 
Whether videotape, live transmission, TV programming or 

data direct from your computer, the pictures projected can 
be seen by everyone in the room, all at once, even when 
room lighting is provided so viewers can take notes and 
refer to written material. 
The color projectors show every viewer the same accurate 

color reproduction. An exclusive General Electric system 
registers the colors for you, eliminating time-consuming 
manual adjustments. 
Portable and flexible, General Electric projectors are 

being used in a great variety of applications, including both 
rear and front projection. Ask our applications experts 
whether yours can be added to the growing list, which 
includes: 
Education: Medical, dental, engineering, computer science 
instruction. 
Business: Sales meetings, industrial training, product 
presentations, real-time display of computer-generated data, 
teleconferences. 
Aerospace and Defense: Situation displays, simulator 
training. 
Entertainment: Theatre television, closed-circuit TV events, 
overflow crowds, special effects. 
Television Production: Backgrounds for news programs, 
special effects, data display, program previewing. 

Call or write: General Electric Company, Video Display 
Equipment Operation, Electronics Park 6-206, Syracuse, NY 
13221. Phone: (315) 456-2152. 

ENGINEERING INSTRUCTION displayed by General Electric pro¬ 
jector in 820-seat auditorium at University of Cincinnati. 

SELL-OUT CROWDS at Fiske Planetarium, Boulder, watched live 
NASA transmission presented by General Electric projector. 

MINUTE DETAIL ENLARGED by General Electric projector for 150-
student classes at Upstate Medical Center, Syracuse. 

GENERAL © ELECTRIC 



EMPLOYMENT 

Minister in Central Pennsyl¬ 
vania. Christian formatted 
10,000-watt educational sta¬ 
tion seeking full-time minis¬ 
try-oriented man. Strong on-
air morning personality re¬ 
quired. Engineering ability 
preferred. Growth potential, 
full benefits, pension plan, 
ministry satisfaction. Send 
resume, audition tape and 
salary requirements to Joe 
Emert, general manager, 
WTLR, 315South Atherton St., 
State College, Pa. 16801. 
No calls. 

Sales/Miami/Grand Rapids: 
Christian radio stations look¬ 
ing for independent, self¬ 
motivated individual for each 
location, who would be inter¬ 
ested in developing local com¬ 

mercial sales. Local street 
sales will be important. Prev¬ 
ious radio sales experience 
is helpful. Excellent oppor¬ 
tunity for the right person. 
Send your resume to: Fred 
Jacob, WYGR, 325 East 28th 
St., Grand Rapids, Michigan 
49508 616-452-3111. EO E. 

FOR SALE 

Classic Films for NRB: 200 
movies from est. TV distributor. 
16 mm, 3/4 or 1 formats. Reas¬ 
onable rates. Write for 16 page 
catalog. CABLE FILMS, Coun¬ 
try Club Station, Kansas City, 
MO 641 13, 913/362-2804 

CLOSEOUT: $20.00 ea. cas¬ 
sette tape recorder player, 
110-220 volt AC-DC, guaran¬ 
teed unconditionally for 2 
years, 2,000 units available. 

Hachiyo, 43 West 61 st St., NYC 
10023,212-581-4150. 

SERVICES 

VIF International will remanu¬ 

facture your Ampex or Scully 
(Ashland/Bodine) direct drive 
capstan motor for $200. 
Average turn around time—2-3 
weeks. For details write: PO 
Box 1555, Mtn. View, VA 94042. 
or phone (408) 739-9740. 

HOW TO PLACE A CLASSIFIED AD 
1. All classified ads MUST be 

prepaid. 
2. Type all copy or print 

legibly. 
3. Indicate the category Help 

Wanted, Professionals 
Available, For Sale, Serv¬ 
ices, Equipment Wanted, 
Business Opportunities, 
Miscellaneous, etc. 

4. Job Wanted and Employ¬ 
ment Opportunity ads may 
be purchased as listings. 
The rate is $25 for 35 words 
including name and ad¬ 
dress. Additional words are 
$.20 each. 

5. All other classifed adver 
tising is $40 per inch. 

6. If you wish to run the ad in 
more than one issue indi¬ 
cate how many times it is 
to be repeated. 

7. If you wish to have a box 
number include complete 
instructions for forwarding 
replies. Add $15 per ad. 

8. Send copy, mailing instruc¬ 
tions and check to: 

Classified Department 
Religious Broadcasting 
CN 1926, Morristown, NJ 

07960 

DESIGNED Sl PRINTED 
CST7J 339-3232 
PREMIER SCREEN/DESIGN 

FREE 32pg Catalog & 50 Audio/Video Applic. 

video a Audio Diet Ampia. TV Audio & Reed Prod Console* 
OPAMP LABS INC (213) 934-3566 
1033 N Sycamore Av LOS ANGELES CA, 90038 

BROADCAST CONSULTANTS 
For Your New or Updated Broadcast Station 
Frequency Searches FCC Applications 
Studio/Transmitter Design/lnstallation 

BARKER ELECTRONICS 
360 Lightner Street State College, PA 16801 

(814) 238-5334 

First edition 

NRB CASSETTE 
CATALOG 

For your FREE comprehensive catalog 
of NRB audio cassettes, send this 
coupon with your name and address to: 
NRB/Morristown, NJ/07960 

Name _ 
Organization _ 
Address _ 
City/State/Zip _ 

Billy Graham, Francis Schaeffer, 
Malcolm Muggeridge, President 
Reagan, and other famous speakers 
from NRB conventions are among 
the names in the NRB audio tape 
library. With this low-cost cassette 
service you can hear these inspiring 
messages, share them with others, 
listen again and again. Plus, you can 
catch up on workshops, seminars, 
and special events at NRB annual 
conventions, regional meetings and 
Summer Institute of Communica¬ 
tions. Every available tape is listed 
in the new Cassette Catalog, with 
complete ordering information. It's 
a convenient way to build your own 
tape library. Start today by sending 
for your free copy of the 
NRB Cassette Catalog. 

NRB Marketing Services 
201/575-4000 

Free for you! 





Gaining A Critical Perspective 
Mass Media III, An Introduction 

to Modern Communication by Ray 
Elton Hiebert, Donald F. Unguarait 
and Thomas W. Bohn. Longman, 
Inc., 1982, 643 pages. 

In a contemporary comprehen¬ 
sive survey of the mass media, the 
authors of Mass Media III advocate 
a critical perspective. They recom¬ 
mend listeners become “critically 
aware of the problems and proces¬ 
ses of mass media.” 
To prepare for this perspective 

the authors describe the process 
and elements of mass communi¬ 
cation. The listener’s role is to se¬ 
lect the message or “filter” 
which is significant for him. With¬ 
out a critical perspective the au¬ 
thors charge that media modify our 
filters, change our frame of refer¬ 
ence and give their own “way of 
looking at and perceiving the world 
around us.” 

Each technology’s problems, ap¬ 
peal and weakness may be under¬ 
stood critically. The authors note 
the characteristics of each medium. 
Examined are print, radio, tele¬ 
vision, film, recordings, satellite 
communication and computer-
based programs. 

Critical listening faces also the 
purposes or uses of the medium. 
The authors examine these, basic¬ 
ally to inform, interpret or persuade. 
In addition, to meet costs in the 
United States the media sell and 
advertise. To reach audiences they 
provide art and entertainment. The 
long range use of the media (its im¬ 
pact) is to develop socialization 
(clustering attitudes, beliefs and 
behavior about personalities). 

In the socialization process 
through mass media the authors 
note that people may be victims 
or masters. Not to be controlled 
by the media, the listener is ask¬ 
ed to “put what is artificial in mass 
communication into better balance 
with the reality of life.” 
The authors admit the distinction 

between education and propaganda 
lies “in the purpose of the commun¬ 
icator.” Sometimes the “right” of 
each individual and group to ex¬ 
press a point of view is in conflict 
with that of other individuals and 
groups. 
The significance of a critical per¬ 

spective is important as the authors 
define new careers and an unlimited 
future for the media. 

Biblical criteria, omitted by the 
authors, will be essential elements 
in gaining a critical perspective by 
the religious broadcaster and 
listener. 

Sharpen Your Announcing 
Professional Broadcast Announc¬ 

ing by Lee J. Dudek, Allyn and 
Bacon, Inc., 1982, 378 pages. 

University of South Carolina pro¬ 
fessor Lee Dudek has written a 
manual for those who wish to im¬ 
prove their announcing skills. His 
analysis of announcing styles and 
techniques is based on the princi¬ 
ples underlying these skills. He 
draws on “applied psychology, 
rhetoric, interpretation, acting, se¬ 
mantics, linquistics, communica¬ 
tion theory, teaching, journalism, 
music and aesthetics.” 

Dudek’s appeal for profession¬ 
alism is based on the self-develop¬ 
ment of each announcer’s poten¬ 
tial. His goal is for the announcer 
to achieve consistent quality based 
on the highest character as he is 
entrusted with responsiblity. 
He appeals for an audience-cent¬ 

ered perspective which unites the 
announcer’s responsibility to con¬ 
tent-materials, production-equip¬ 
ment operation, production-team 
cooperation and delivery technique. 

Specifics in announcing are des¬ 
cribed for informing, convincing, 
entertaining and educating. In each 
type of announcing the author sug¬ 
gests the professional master the 
content, set it in context, and inter¬ 
pret its meaning nonverbally. He 
should project a positive mood, re¬ 
trace movement from introduction 
to the listener’s commitment and 
sustain interest in the message. 

After each checklist of details 
for production and delivery, Dudek 
presents reading exercises for both 
radio and television announcing. 
The author states clearly the funda¬ 
mental for the announcer’s enunci¬ 
ation and intonation, for interpret¬ 
ing copy and for self-criticism that 
improves performance. 

The reviewer, Virgil MegiH, is 
a faculty member at Toccoa Falls 
(Ga.) College. 

Advertising and the Three Laws 
How To Make Your Advertising 

Twice as Effective At Half The Cost, 
by H. Gordon Lewis. Nelson-
Hall, 1978, 200 pages. 

Lewis’ first law of mass commun¬ 
ications: “Effective advertising is 
that which reaches, at the lowest 
possible cost, the most people who 
can and will buy what you have to 
sell.” 

Lewis' second law of mass com¬ 
munications: “In this age of skep¬ 
ticism, cleverness for the sake of 
cleverness may well be a liability 
rather than an asset.” 

Lewis’ third law: “E squared 
equals zero” which means when 
you emphasize everything you em¬ 
phasize nothing. 

Lewis hits the reader with these 
three aspects of his basic pre¬ 
mise in chapter one. Whether the 
reader regards them as truisms or 
simplifications, he will be hooked 
on reading this book. 

But is it possible to draw up prin¬ 
ciples, even “laws,” to comprehend 
advertising? Yes, says Lewis. 

But the author is entertaining, 
and this “how-to” book nearly lives 
up to its title. Lewis tells how to 
buy magazine space for half of the 
rate card price by being willing 
to purchase remnant. 
The chapters that will be of spe¬ 

cial interest to religious broad¬ 
casters are “Caution: TV Advertis¬ 
ing Can Be Hazardous To Your 
Wealth,” and “Radio: Sometimes 
Your Best Buy.” While these pages 
are intended for those who pur¬ 
chase advertising, those who sell 
it can also benefit. Lewis gives 12 
points for deciding the content of 
spots that could be adapted well 
to production policy. 
A master teacher, Lewis includes 

one chapter on problem solving. He 
concludes with examples and an¬ 
alysis of both good and bad adver¬ 
tising. 
Books on communications often 

fail to communicate creatively and 
interestingly to the reader. How To 
Make Your Advertising Twice As 
Effective At Half The Cost is a 
happy exception. 

The reviewer, Dr. Lowell Saunders, 
is a professor of communications 
at Biola University, Los Angeles. 
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Complete, 
Comprehensive, 

Unique! 
- 1 
Send me the 1982-1983 Directory of Religious Broadcasting, $39 
per copy. (Additional savings for quantity orders.) 

Quantity 

Single copy, $39   x $39 = $-

3-9 copies, $35 each   x $35 = $-

10 or more copies, $31 each _ x $31 = $_ 

First class shipping, $4 each _ x $ 4 = $_ 

Name - —- —-

Organization - — - — — -

Add ress - - — -

City/State/Zip - —- —— -

MAIL COUPON & CHECK TO NRB/MORRISTOWN, NJ/07960 

■ Radio Stations 
■ Campus Radio 
■ Shortwave Stations 
■ Foreign Radio 
■ TV Stations 
■ Cable TV 
■ Foreign TV 
■ Group Ownerships 
■ Program Producers 
■ Equipment 
■ Services 

I Agencies 
■ Reps 
■ Donor Management 
■ Recording/ 

Production Facilities 
■ Ministries 
■ Schools 
■ Music Publishers/ 

Record Companies 
■ Publishers 
B Booking Agencies 

Instant, easy reference to vir¬ 
tually every religious radio 
station, every program, every 
producer, every provider of 
broadcasting services, prod¬ 
ucts and equipment around 
the globe. The all-new NRB 
Directory has 468 pages for 
easy reference, plus helpful 
cross references for program 
titles, station call letters, prod¬ 
ucts and services, all at your 
fingertips! Order today from 
NRB/Morristown, NJ 07960. 

Look at these 
sample entries 

Radio Producers 

Smyrna 
WYNX 1550 AM* 
2460 Atlanta St S E.Smyi na 30060 
404 436-6171 

MARKET Atlanta 
OWNER Jonquil Broadcasting Co 

1966 
PRES L N Pcik 
GEN MGR I. N Polk 
SALES MGR Richarc Hemphill 
CHIEF EN’. Steve Westbrook 
CLASS. Commercial 10 k a* I). 500 w N 

paid prgrmf» 
REP Savalli & Schutz Inr 
NETWORK i^ntiah'rwi 

FORMAT relanou* fulltime 

Calvary Church* 
5301 Sardis Rd 
Charlotte. NC 28212 
704-366-6560 

Dr Roas S Rhoads, minister 
Chet Barnett, prog prod 

"The Voice of Calvary" 
30 min weekly 
preaching 
music 
audience: gen Christian 

non-Christian 
paid time 

"Something To Think About" 
15 min daily 
talk 
music 
audience: gen Christian 
paid time TV Stations 

Fontana 
KTBN-TV’ Channel 40 
2442 Michelle Tustin 9S8O 
714-832 2950 

MARKET L« Ange es 
OWNER Trnity Bntg Network 
PRES Paul F Crouch 
GEN MGR Bernard H Ridings 
CHIEF ENG David Hail 
CLASS Noncommercial 
NETWORK TBN 

FORMAT religious 164 hrs 

Services 

EFT Management Systems. Inc* 
Electronic funds trans system 

Electromedia. Inc 
Technical video services 

Family Enterprises. Inc 
Computer facility, tape 
duplication 



Ray M. Brubaker of God's News 
Behind the News recently cele¬ 
brated the broadcast’s 40th year. 
“We celebrate the Lord’s faithful¬ 
ness,” said the director. 

Michael Komichak reports that 
WPIT/Pittsburgh (Pennsylvania) 
marked their 35th anniversary of re¬ 
ligious broadcasting on the AM and 
FM bands to the tri-state area. 

The National Religious Broad¬ 
casters will be represented well 
at this winter’s Moody Keswick 
Bible Conferences. Five NRB mem¬ 
bers, including two members of the 
executive committee, are scheduled 
to speak between January and April 
at the St. Petersburg, Florida re¬ 
treat complex. 
Abe C. Van Der Puy, president 

of World Radio Missionary Fellow¬ 
ship (HCJB), will speak January 22-
29. Bruce W. Dunn, of the Grace 
Worship Hour is scheduled for Feb¬ 
ruary 12-19. The non-executive com¬ 
mittee participants are J. Ver¬ 
non McGee of Through the Bible 
from March 12-19; Donald R. 
Hubbard of Calvary Church Hour 
from January 29-February 5; and 
Erwin W. Lutzer, of the Moody 
Church Hour from March 26-April 2. 

Gordon S. Anderson, founder and 
executive director of Tele-Missions 
International, was honored with a 
Doctor of Laws degree from 
LeTourneau College after a com¬ 
mencement address there. 
The Nyack, N.Y.-based Tele-Mis¬ 

sions International held a concert 
and banquet recently in Lancaster, 

Pennsylvania at which Dr. Ben Arm¬ 
strong, NRB executive director, 
gave the “Operation Outreach” 
address. 

Theodore Baehr has resigned 
from his post as president of the 
Episcopal Radio-TV Foundation in 
Atlanta. 

Baehr became chief executive 
officer for Good News Communi¬ 
cations, also in Atlanta, when he 
left the Foundation August 31. 

In a recent corporate reshuffling 
the Christian Broadcasting Network 
appointed four men as vice-presi¬ 
dents for the newly renamed CBN 
Cable Network. 

Timothy B. Robertson was tapped 
in August to be group vice-president 
responsible for the cable division. 
“We’re going to look as good as or 
better than any network,” Robert¬ 
son promised. 

Robertson was vice-president of 
CBN-owned WXNE-TV 25/Boston 
for five years. 

In his new position as vice-presi¬ 
dent of marketing, David W. Clark 
will be responsible for all of 
CBN's domestic and international 
marketing activities including mar¬ 
ket research. Before the promotion, 
Clark was director of marketing 
services and research for CBN. He 
holds the M.A. and the Ph.D. from 
the University of Iowa in communi¬ 
cation research. 

Reporting to Robertson is 
Thomas Rogeberg, new vice-presi¬ 
dent for cable operations. Roge¬ 
berg, who joined CBN in 1978 after 
14 years in public broadcasting, will 

continue to oversee day-to-day op¬ 
erations of the cable division. The 
cable manager described CBN 
Cable Network as “positive, moti¬ 
vational, inspirational ... and enter¬ 
taining.” 
Theodore Norman, appointed as 

CBN vice-president for sales, will 
supervise the sales staff. 

John Maddex, station manager 
of WCRF/Cleveland (Ohio) has been 
promoted to director of broadcast 
stations for Moody Bible Institute, 
the Chicago-based owner. 

Replacing Maddex is Douglas 
Bickerstaff who was with Moody’s 
KMBI/Spokane (Washington). 

Dr. J. Russell Killman of the 
Heaven and Home Hour has a full 
schedule on the 20th of this month. 
He will air a ceremony commemor¬ 
ating the 19,000th consecutive 
broadcast of his program and get 
married the same day. 
The Glendale-based program of 

Bible teaching and devotional 
thoughts is the oldest daily inter¬ 
national religious program. 

Richard Boyce has been appointed 
general manager of WCLT-TV 22/ 
Clearwater (Florida). He comes to 
Clearwater from Auburndale, 
Florida where he managed WTWB 
radio for 25 years. 

Aubrey Sara, credited with 
“launching Jim and Tammy Bakker 
into the ministry," died in Charlotte, 
North Carolina of a cerebral 
hemorrhage. 
“He was like a spiritual father to 
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us,” said Bakker, president of PTL 
Television Network, “I feel like I’ve 
lost one of my dearest friends.” 

Born and raised in Canada, he be¬ 
came an American citizen in 1951. 

Dr. Sara came to PTL head¬ 
quarters two years ago as pastor of 
the Heritage Village Church. More 
recently he served as pastor of 
PTL’s Upper Room Prayer and 
Counselling Center. 

Sara held the Doctor of Divinity 
degree from Johns Hopkins Univer¬ 
sity, Baltimore. 

Rev. Canon Herbert M. Arrow¬ 
smith, Australian radio speaker un¬ 
til 1973 for Around the World With 
The Bible, died recently in Sydney. 
The program, "one of the most pop¬ 
ular Sunday half-hour radio pro¬ 
grams in the early 1970’s,” was 
sponsored jointly by the American 
and Canadian Bible Societies. 
Of Canon Arrowsmith, ABS Gen¬ 

eral Secretary Rev. John D. Erick¬ 
son, the program’s former co-host, 
said, "Bert gave many their first 
taste of Scripture and brought 
scores of others back to the fold.” 

Arrowsmith, 79, was also the 
Anglican honorary canon for St. 
Andrew’s Cathedral, Sydney, 
Australia. 

Holger Benettson has been ap¬ 
pointed to the Commission on Com¬ 
munication for the Lutheran World 
Federation. 
The former director of informa¬ 

tion for the Church of Sweden Mis¬ 
sion, Upsalla, Sweden, replaced 
Gertrude Brundin, a Swedish radio 
broadcaster who died recently. 

Rev. Thomas A. Dorsey, describ¬ 
ed as "the most influential figure in 
the gospel song movement,” was 
honored recently by Broad¬ 
cast Music, Inc. (BMI). The cere¬ 
mony was held as part of Nash¬ 
ville’s Fisk University series on 
Themes in the Black American 
Experience. 
Following a presentation of 

Dorsey's life and music the BMI 
“Commendation of Excellence” 
was presented for his long and out¬ 
standing contributions to gospel 
music. 

Dorsey’s creations include 
“Precious Lord, Take My Hand” and 
“Peace in the Valley.” 

What will 

When you were in school, the educational system had 

Revell 

THE BATTLE 
FOR THE 
PUBLIC 
5CHOOL5 
New from 
Tim Lahaye 

FLEMING H. REVELL COMPANY 
Old Tappan, Nj 07675 

OTHER BOOK5 
IN THIS 
SERIES 
BY TIM La HAYE: 
THE BATTLE 
FOR THE MIND 
THE BATTLE FOR 
THE FAMILY 

they teach 
your kids next? 
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but one purpose— to teach you the three "R's". But, over 
the years, and almost imperceptibly, things have changed. 
Schools began teaching sex education. Then, homosexuality 
was taught as an "alternative life style'' 

Why is this happening? And what will be next? 
In his new book, THE BATTLE FOR 

THE PUBLIC SCHOOLS, Tim 
LaHaye offers astounding 
insights into what the public 
school system is doing today. .. 
and what It will do In the future. 

LaHaye provides evidence 
that the growing influence of secular 
humanism Is undermining the one 
thing Christian parents value most— 
the biblical upbringing of their children. 

"Free" education costs. It costs 
the values and truths that you hold 
dear. Are you really willing to pay that 
price? 

Find out what you can do. Look 
for THE BATTLE FOR THE PUBLIC 
SCHOOLS at your favorite 
Christian bookstore 
$11.95 
(Hardcover) 
$6.95 
(A Power Book) 
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MB» MB 1® 
The Gatekeeper Is Flawed 

A RECENT EDITION OF The New York Times de¬ 
voted almost an entire page to two topics: sew¬ 
age technology and the sensory paths of the lob¬ 
ster. The same edition did not carry a single re¬ 
port or feature on religion in its 96 pages. 
The weekend editions of some major news¬ 

papers swell to scores—even hundreds—of pages. 
They provide a section on travel to Vermont, for ex¬ 
ample, or a page on the care of African violets. But 
you look in vain for a serious article on religion. 

Does God lose out to a flower in terms of audi¬ 
ence interest? Does the church rank lower in im¬ 
portance than a sewer system? Is the world so de¬ 
void of religious activity that the topic can pass un¬ 
noticed for days by the press, radio and television? 
The absence of religion in media news coverage 

points to a failure in the system, not the subject. 
A communication theory called the gatekeeper 

throws some light on this religious blindness. The 
imagery suggests an individual standing at the en¬ 
trance of a walled-in village. 
The gatekeeper determines what the community 

sees and hears because the flow of information 
must pass by him (or her). He can shut out the infor¬ 
mation altogether, allow it entrance either in part or 
in whole, or replace it with thoughts of his own. 
The media are gatekeepers of news. Out of the 

swarm and swirl of events covering the globe they 
choose the reports they think the public ought to 
have. Theirs is a necessary role and in many re¬ 
spects they perform their function with distinction. 

But the media suffer from a flaw as basic as 
human nature: they too have their hang-ups. Com¬ 
plete impartiality is impossible. Even the best of 
editors and commentators operate within the 
universe of their own beliefs, values, experience 
and background. The information they pass on 
bears their image. 
The gatekeeper poses few problems for the com¬ 

munity when he is one of them, when his universe 
is part of theirs. 

But generally speaking, media managers today 
have little in common with their community. 
A major study by Robert Lichter and Stanley 

Rothman of Columbia University depicts the elite 
corps of communicators as “out of step with the 
public” and raises “serious questions about jour¬ 
nalism’s qualifications as an ‘objective’ 
profession.” 
The Licter-Rothman study profiles media gate¬ 

keepers as white (95 percent), male (79 percent), 
well paid college graduates from highly privileged 
homes. They have much going for them and are for 
the most part conscientious, hard-working people. 

But they are not religious. 
An editorial in Christianity Today makes the 

point by contrasting this group with the rest of the 
country: “Half the ‘media elite’ possess no religion; 
for the rest of the nation, 60 percent are church 
members, 90 percent regard their religion as impor¬ 
tant, and 80 percent profess to believe in the deity 

of Christ. Fifty percent of the ‘media elite’ see 
nothing wrong with adultery, while 95 percent of 
the public and 100 percent of the evangelicals 
disapprove of it.” 
The rest is as predictable as sunrise in the east: 

religion is usually ignored by the media—or 
clobbered. 
Wes Pippert, an evangelical who works in the UPI 

Washington bureau, reported on an interview sever¬ 
al years ago with Jody Powell, Jimmy Carter’s chief 
interpreter for more than eight years. He was asked 
late in the 1976 campaign how the news media had 
treated the religious aspects of McCarter's life. 

Powell responded, “The American people, as a 
whole, are probably better equipped to understand 
that aspect of Jimmy Carter’s life than are the peo¬ 
ple who are trying to explain it to them. 

“There have been stories,” he continued, “that 
have been superficial and slipshod and biased to 
the extreme, not necessarily against him, but bas¬ 
ed on what I take to be a general distaste for 
religious faith.” 

It is still obvious the press corps does not know 
what to do with a public figure who takes his faith 
seriously or with an event basically religious in 
nature. 

Cal Thomas talks about “hidden censorship,” 
the deliberate suppression of Judeo-Christian 
values and traditions by secular stations in their 
broadcasting. Forrest Boyd asks how the press can 
truly portray American youth when it ignores the 
fact that 17,000 college young people attend a mis¬ 
sionary conference at Urbana during the Christmas 
holidays when their peers are whooping it up back 
home. 
Wes Pippert commented recently on this flaw in 

the media gatekeepers: “A large segment of good 
journalists simply turn off moral information. It’s as 
if they were tone deaf in this area. They don't 
understand Christian doctrine and they don’t 
understand the Judeo-Christian ethic. Since they 
don’t understand it, they find great difficulty in 
reporting it accurately or interpreting it fairly. They 
lack a cultivated religious and moral sense.” 
The news people, local and national, deserve 

high commendation for their work in many ways. 
Their success is reflected in the fact this genera¬ 
tion is the best informed and most aware public in 
history. 

If we evangelical communicators find the secular 
media flawed in matters of religion, then we should 
devote ourselves to the missing dimension. 
The fellowship of gatekeepers is not restricted to 

those who are sufficiently anti-religious or just 
plain ignorant in such matters. It belongs to those 
who believe in the right of the people to know, and 
who commit themselves to the knowledge of truth 
and its dissemination. 

Religious broadcasters are well qualified to per¬ 
form that function. If not we, then who? 

—Robert L. Niklaus 
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Maxell. 
The greatest show on tape. 

Ladies and gentlemen and tape 
users of all ages, Maxell is the 
answer to all of your tape needs in 
audio and video recording. Our 
quality makes your quality look even 
better. Our performance standards 
are high enough to stand up to your 
requirements, no matter how tough 
they are. Our consistency is out¬ 
standing. 

The Maxell micro-cassettes, 
audio cassettes, open reel tapes, 
Beta, VHS and U-Matic video cas¬ 
settes you order in May will be just 

as outstanding and dependable as the ones 
you order in December. Our ability to 

m 
maxell maxell 

No, and neither will your 
closest Maxell representative. 

provide full service with 
a broad product line, 
in quantities that 
keep your production 
moving, is among our 
greatest accom¬ 
plishments. 
Would we clown 
around with you? 

Contact us for the details. PROFESSIONAL/ INDUSTRIAL DIVISION 

Our success is magnetic. 

Maxell Corporation of America, 60 Oxford Dr., Moonachie, N.J. 07074 (201) 440-8020 



An image 
They'll 

Respect. 
Public Relations for the Secular world. 

Our staff has worked with every major news organization 
in the country. We can plan and implement a Christian 

public relations effort in your home town or across America. 
Contact us today and find out how cost effective 

it can be. In addition, Nason Media can provide your 
Television Production and Media Buying needs. 

505 City Parkway West, Suite 900 
Orange, California 92668 
Phone (714) 978-8112 




