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In the world our earthly institutions are so impor-
tant to us. Our clubs, families, associations, and
in fact all types of affiliations are what many seek
and actually live for. Everybody wants to belong to
something and someone.

It is good to be reminded that the only earthly
institution which will exist forever is the invisible
Church of our Lord Jesus Christ. Therefore, what
is done for the church, both local and invisible, is
of utmost importance.

Sometimes people in para-church ministries
forget that, thinking that we can go along forget-
ting, avoiding, or going around the local church. It
ought to be in the heart of every Christian servant
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Managing Editor Robert L. Niklaus
Advertising Manager Max McLean
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Editorial Assistants Susan Kubick, ' to have a mind to serve the Lord through the local
Anne Dunlap church.
|Subscription/Circu/ar/on Assistant We in the NRB, both on the board and the executive committee, are con-
Robert Trepanier cerned about what our association can do to help local churches become
Washington Correspondent more effective in their media communications to the community. We are
Kenneth Beachboard making an all-out concerted effort to get local churches to join NRB,

become active in our regional chapters, and come benefit from the national
convention as well.

Here is something just for managers from John D. Rockefeller lII’s book,
Second American Revolution: ‘‘Effectiveness is more important than effi-
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|RELIGIOUS BROADCASTING is distributed ciency. Doing a job is less important than creating conditions that en-
| eleven months of the year (July and August are courage others to do the job. People and their problems are more important
|combined). To receive a subscription fill out than agencies and their functions.”

the form enclosed in this issue and send It with
acheck to RELIGIOUS BROADCASTING, P.O

{ Box 3000, Dept. L, Denville, NJ 07834. You may E. Brandt Gustavson
also be bitled later [ President

National Religious Broadcasters

Second class postage paid at Pinebrook, NJ
| with additional entry at Philipsourg, NJ.

Printed 1n the U S.A. 1982 by National
Religious Broadcasters. Contents of this
magazine may not be reproduced. in whole or
| In part, unless expressly authorized in writing

by NRB. All editorial and production cor- | A Blessed Christmas and New Year

respondence should be sent to RELIGIOUS

BROADCASTING. CN 1926, Morristown. NJ | While “business as usual”’—and serious business at

07960 RELlGé(pngts ?ROA?CASTfING asisu;?eg that— is evident in this December issue, Dr. Armstrong

no responsidin or return ot unsolicite H AT

mmusg”ms_ phoytographs ol cadioodd Bed and the staff ap Natlongl Reluguqus Brogdca}sters want to

reserves the right to accept or reject any send you special greetings at this special time of the year.

| editonial and advertising matter ' May the Christmas season bring you great joy and peace
as you magnify the Lord Jesus Christ through the varied

|Adverl|smg in RELIGIOUS BROADCASTING means available to you.

does not necessarily imply editoral endorse-
| ment or approval by Nationai Religious Broad-

| casters Authors’ views are not necessarily This issue deals with the somber problems raised by the
those of National Religious Broadcasters, its continuing economic stresses touching every aspect of
lofficers. board or membership. national life. How do we strengthen the financial base
S o == without cutting back on the ministry aspects of

(‘*I] broadcasting?

jo  Mamter Evangrihaal Presi Aseacim Ranging from donor principles (page 18) to the use of com-
puters (page 22) and even the telephone (page 40), various

;"””““"”"-'«q writers attack the problem of finances from their par-

et ECFH% ticular vantage point. Additional articles on the same sub-
3 : ject will appear in the January issue because the problem
% 3 of financial stability in economic lean times requires many

&
Crac account®

|
POSTMASTER: Please send change of ad-
| dress to RELIGIOUS BROADCASTING, PO

{ Box 3000, Dept. L, Denville, NJ 07834

solutions, not just one.

december 1982 religious broadcasting 3



"KCCTY

CELEBRAIL
20 YEARS

as Kansas City’s

Christian Voice...

1962-1982
NOW with FCC approval

for 10,000 WATTS
of power!

For 20 years KCCV has
served the Kansas City area
with QUALITY Bible study
programs, traditional
Christian music and
Christian news features.

The nation’s finest Bible
teachers and program
producers use KCCV for '0, 000

their Kansas City area WATTS

release. . .Kansas City
listeners KNOW OUR COMPANY,

BY THE COMPANY WE KEEP!

/
- Bott Broadcasting Company =
S pany
“Quality Christian Programming, All Day. . .Every Day” EIEESY
AM-1510 AM-1320 AM-800 AM-1090
& KANSAS CITY AREA ST LOUIS. MO OKLAHOMA CITY FT WAYNE. IND
of 3 EXECUTIVE OFFICES » 10841 EAST 28TH STREET o INDEPENDENCE. MISSOURI 64052 o (816) 252-5050 ‘)ﬁ




December 1982
Volume 14 No. 10

FEATURES

How to Spread the Joy / Russ Reid

Integrity spells the difference between manipulation and management in fund
raising matters. Fund-raisers should adhere to guidelines

Steering Donor Support the Electronic Way / willits H. Sawyer

From virtually zero four years ago, electronic funds transfer now handles 28
million transfers each month and anticipates an even larger volume

The Big Trap / Ray Wilson

Unless broadcasters look hard at their goals, objectives and methods periodic-
ally, they may have trouble keeping their ministry alive and growing

Worldview of a Theologian / Car/ F. H. Henry

Whether politics or theology, all things find their ultimate meaning in God’s
Word, according to a leading evangelical theologian

Next Best to Being There / Donald A. Triezenberg

Because of the advantages offered by instant and direct communication, the
telephone is fast becoming an essential part of fund-raising programs

Happiness Is a Flexible Boss / Wayne Pederson

Flexible management style treads the narrow path between too much control
and not enough, adapting the approach that best fits the situation
DEPARTMENTS

Speaking Out
Comments by the President of National Religious Broadcasters

Press-Time Reports
Last-minute information of consequence to broadcasters

Washington Watch
Trends and decisions of the Federal Communications Commission

Media World
Pertinent items of national and international scope for broadcasters

NRB News
Coverage of media events and people related to NRB

Classifieds
NRB bulletin board for individual and group needs or services

Media Books
Publications of practical import to media professionals

Broadcasters
Experiences and accomplishments of NRB family members

Airing Our View
Editorial comments on current problems and issues

Cover Story: Dr. Carl F. H. Henry is perhaps most at home in his library, for it is
here that he does much of the studying and thinking that has made him a
leading theologian of the evangelical community (see page 34).
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NRB adopts
revised theme
for convention

The Executive Committee approved a revised theme for the

Public Relations
Director leaves
post; to Arizona

annual convention that gets under way January 30th at
the Sheraton Washington, Washington, D. C. "Facing the
Future with the Bible" was chosen to focus attention on
the Bible's importance in the lives of broadcasters and
those to whom they communicate. To highlight the theme,
Dr. Bill Bright, president of Campus Crusade for Christ,
will address the Bible theme at the Sunday morning wor-
ship service.

NRB Director of Public Relations Audrey Langdon, with

Voters decide
future of two;
HR 5949 pending

the national staff for nearly seven years, has resigned
effective last October to accept a similar writing
position with the Michael R. Ellison Agency in Phoenix,
Arizona. She cited health and family considerations as
reasons for making the change.

Langdon, who also served as editor for Religious
Broadcasting, came to NRB in 1976 from Avon Products,
Inc., where she edited promotional materials. She is
listed in "American Women in Communications."” Execu-
tive director Dr. Ben Armstrong commented, "She will
be keenly missed at NRB."

In the November 2nd off-year election, dominated by a

Exec. Committee
approves new
NRB members

heavy Democratic turnout, voters decided the futures
of at least two Republican congressmen who have been
strong supporters of NRB legislative efforts. Rep.
James Collins (R-Tx.) lost a bid for a Senate seat to
Democratic incumbent Senator Lloyd Bentsen. Democratic
turnout was heavier than expected in that state. Rep.
Matthew Rinaldo (R-N.J.) secured his seat in the House
for another term when he won re-election. Both men
served on the l6-member House Telecommunications Sub-
committee that unanimously supported the Cable Copy-
right and Carriage Bill (HR 5949) that passed the full
House by a wide margin. That legislation is now
awaiting Senate action.

Religious broadcasters are urged to contact their
Senators before a scheduled December 2nd hearing. The
bill will not become law unless passed during this
lame-duck session.

The executive committee approved some eighteen new

members at a recent Chicago meeting, bringing the total
membership close to the one thousand mark that execu-
tive director Dr. Ben Armstrong is aiming for by the
annual convention.
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FCC Calls for Further Comments on Renewal
Standards For Comparative Proceedings

In the wake of a decision last
summer by the United States Court
of Appeals for the District of Col-
umbia, the Federal Communica-
tions Commission has called for a
further round of comments in
its pending inquiry on standards to
apply in comparative broadcast re-
newal contests.' The proceeding,
which seeks to define what consti-
tutes meritorious broadcast serv-
ice, is critically important for all
broadcasters who may face chal-
lenges from competing applicants
at renewal time.

Developing standards to assess
the broadcast service of renewal
applicants in comparative proceed-

by Richard E. Wiley

These factors supposedly predict
the quality of broadcast service that
an applicant would render to his
community if granted a license.
Where a new applicant challenges a
renewal applicant, however, an ad-
ditional consideration—the proven
performance of the incumbent li-
censee—must be factored in.

Legitimate Renewal Expectancy

If past broadcast performance
were not considered, an incumbent
licensee rendering a valuable serv-

Lack of specific standards leaves
incumbent licensees open to renewal challanges
despite a substantial record of service

ings has been particularly difficult
for the commission, as the many
court reversals of commission
decisions in this area attest. The
traditional comparative criteria
applied to applicants for initial con-
struction permits focus primarity on
structural factors such as the inte-
gration of ownership with manage-
ment, minority ownership, and di-
versification of contro! of media
mass communication.

' Further Notice of Inquiry in BC Docket
No. 81-742 (Formulation of Policies Re-
lating to the Broadcast Renewal Appli-
cant, Stemming from the Comparative
Hearing Process), FCC Mimeo No. 82-
433, released October 1, 1982.
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ice to his community would risk the
loss of his license and his finan-
cial investment based on the mere
paper promises of a challenger.
Without some reasonable security
of tenure, broadcast licensees
would have little incentive to make
investments in their stations and
the quality of broadcast service
available to the public would suffer.
Thus, the FCC always has recog-
nized that a broadcaster’s meritor-
ious record of service is entitled

to much greater weight than a chal-
lenger’s “‘blue sky” proposals.

The commission now compares a
licensee’'s proven performance with
a challenger’s promises on a case-
by-case basis. Evaluation of license

performance in this way, however,
has left many broadcasters in doubt
as to what standards they must
meet to retain their licenses against
a challenger. For this reason, the
commission began an inquiry in
November 1981 to define the quality
of service that would lead to a
“legitimate renewal expectancy”
for broadcasters.

In its Notice of Inquiry, the com-
mission asked for public comments
on how to define a standard of
“meritorious service” for licenses.
Absent compelling circumstances,
only renewal applicants failing to
meet the standard of meritorious
service would be required to demon-
strate comparative superiority un-
der structural criteria in order to
obtain renewal in a comparative
proceeding. Setting standards to
judge the quality of broadcast serv-
ice, however, is a complicated task.

As the commission has recog-
nized, it walks a tightrope between
saying too much and too little in
the sensitive area of broadcast pro-
gramming. Lack of specific stand-
ards impedes judicial review and
leaves incumbent licensees open to
renewal challenges despite a sub-
stantial record of service.

On the other hand, overly spec-
ific standards relating to broad-
cast programming could raise legal
questions under the First Amend-
ment and might deny licensees the
flexibility necessary to respond to
particular community needs.

Search for Criteria

After comments had been sub-
mitted in response to the November
1981 Notice of Inquiry, the U.S.
Court of Appeals for the District of
Columbia handed down its decision
in Central Florida Enterprises v.
Federal Communications
Commission.?

This decision upheld the commis-
sion’s grant of a license renewal

2 Docket No. 81-1795-96 (D.C. Cir., July
13, 1982).
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peting applicant for the channel.
The court approved a new policy
enunciated by the commissionin
the WESH case.

Under this policy, the commis-
sion treated renewal expectancy
as a factor to be weighed with all
other factors, so that the better
the past record, the greater the
weight given to the renewal expec-
tancy. According to the commis-
sion’s decision, a renewal expec-
tancy benefits the public because
it encourages necessary financial
investment and continuity in
service.

The commission found that
WESH had rendered ‘“‘substantial’
service to its community—that is,
sound, favorable service substan-
tially above a mediocre

for television station WESH in Day-
tona Beach, Florida, against a com-

level. Based on this finding, the
commission accorded WESH a
comparative “‘plus” which was suf-
ficient to outweigh its challenger’s
advantages in the areas of diversi-
fication and integration of owner-
ship and management.

Time for Comments

In the WESH case, the court sug-
gested that, for future proceed-
ings, the commission should devel-
op a clearer definition of the type
of service which would give rise to
arenewal expectancy. In view of the
court’s decision, the commission
has now reopened its inquiry for
further comments on how the terms
“minimal,” “substantial,” and
“superior” service should be
defined. The commission indicated
that it principally is interested in
exploring a more specific dis-

tinction between ‘“substantial”
service, which would justify a re-
newal expectancy, and “minimal”
service, which would not.

The D.C. Circuit’s decision in the
WESH case provides the strongest
judicial recognition so far of the
public interest value of legitimate
renewal expectancies. Thus, the de-
cision provides the FCC with a
stronger legal basis for adopting
a general policy that gives greater
weight to proven performance and
ensures responsible broadcasters
will not lose their licenses based
on the possibly empty promises of
a challenger.

Richard E. Wiley, former FCC chair-
man, is NRB communications coun-
sel and partnerin Kirkland & Ellis
law firm, Washington, D.C.
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“the first feeble signal of WYAH-
TV/Portsmouth (Virginia) bounced
a few blocks from the rundown UHF
station.” The network was report-
edly launched with a three-dollar
donation and prayers. CBN now
preaches the Gospel message on
3200 local cable affiliates and sev-
eral continents throughout the
world. Dr. M. G. (Pat) Robertson is
CBN president and host of the pop-
ular 700 Club.

Kids, Dog and Robot
Focus of
Christmas Special

VIRGINIA BEACH, VA (NRB)—
The Christian Broadcasting Net-
work expects to air its Christmas
television special in at least 60 per
cent of the U.S. markets. The Super-
book Christmas Special, a half-hour
animated series produced orig-
inally for Japanese viewers, has
been syndicated in nine of the top
ten markets around the country
including New York, Los Angeles,
Chicago and Philadelphia.

The program features two child-
ren, a dog and a robot who travel
through a time warp to Bethlehem
where they are present for Christ’s
birth.

Two Lament
Exploitive, Violent
Children’s TV

MORRISTOWN, NJ (NRB)—

Whether broadcasters listen to Cap-

tain Kangaroo or Rev.

Donald Wildmon, the urgent mes-
sage was the same recently. Chris-
tian broadcasters and parents
share the responsibility of protec-
ting America’s children from the ex-
cesses of children’s television pro-
gramming, the secular exploitation
and the unmasked violence.

Bob Keeshan, better known for
the title role of CBS morning hall-
mark ‘“Captain Kangaroo,” said
broadcasters are shirking their re-
sponsibilities for teaching values
to American youth. “There is no
way to defend the exploitive pro-
gramming we see on Saturday
mornings,” Keeshan challenged.
“It is not really designed to en-
hance the child’s well-being in
any way, but to exploit children
and sell products.”
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Keeshan made his remarks dur-
ing an interview for programs pro-
duced by the Southern Baptist
Radio and Television Commission.
His CBS program, which has been
produced since 1955, will soon fill
one of the Saturday morning slots
when the network drops it from the
weekday morning position in favor
of early news programming.

“l am dealing with children be-
tween two and five years of age, a
very formative period in their lives.
My main concern is to make the
child feel valuable—that he has a
future, areason for being on earth.”
The Captain credits a Christian up-
bringing with forming his personal
values.

Keeshan said secular broadcast-
ers rely too heavily on the audience
ratings and advertising dollars to
determine what programs to air.
Children and other minority groups
suffer because they do not spend
a lot of money, he commented.

Another unwavering critic of Sat-
urday morning children’s program-
ming was Rev. Donald Wildmon, a
United Methodist pastor who heads
the National Coalition on Television
Violence (NCTV) and the Coalition
For Better Television.

NCTV released statistics saying
that Spring 1982 was the second
most violent quarter year in tele-
vision history. This was nowhere
more evident than in cartoon vio-
lence which *““set a new record, in-
creasing 20 percent to 37 violent
acts per hour for the most violent
Saturday mornings in American
history.”

The CBS Bugs Bunny/Roadrunner
cartoon was named as the most
violent cartoon with 70 violent acts
per hour. In one episode “Bugs
Bunny” features a meek physician
who turns into a hatchet murderer
trying to split Bugs’ skull or blow
him away with a shotgun—a mod-
ern Saturday morning horror movie.

The cartoon survey was conduct-
ed on Saturday mornings over 54
hours that revealed 1,986 violent
acts for an average of 37 per hour.
While CBS airs the most violent
children’s programming according
to NCTV, ABC was named the most
violent network and HBO was listed
as most violent programmer over-
all with 300 percent more violence
than the networks.

Missionary Radio
Reaching Wealthy
in Haiti

PORT-AU-PRINCE, HAITI (NRB)—
Last month marked six years since
Robert Bernhardt brought Stereo 92
on the air. The format is geared to
meet the needs of Haiti’s business
and professional people of Port-au-
Prince, estimated at 3 percent of
the population.

The idea of Stereo 92 was con-
ceived in the early 1970s by Edward
Walker and David Hartt, World
Team missionaries to Haiti. They
noticed that, although much evan-
gelical work was being done among
the lower class people with great
response, few efforts had been
made by evangelicals to reach the
thousands of businessmen and pro-
fessionals residing in the capital
city.

Stereo 92 uses easy listening
music to attract the listener. This
music is interrupted by hourly news,
advertisements of special interest
to the upper class, and six daily
mini-messages. These Gospel spots
touch on subjects like frustration,
fear and loneliness. Along with
each problem, God’s solution from
the Bible is presented.

The purpose of these Gospel
spots is to encourage thinking.
“We’'re sowing,” says Robert Dar-
gon, station manager. ‘““Radio is not
meant to be a reaping ministry. We
start the process and it may take
some of the seeds years to germin-
ate, orit may take amonth,” he
said.

One program generating re-
sponse is Harbor Light Serenade,
hosted by Donald Weaver. He talks
with a relaxed, conversational style
on subjects like guilt, depression
and anxiety. “We’'re trying to show
that Jesus Christ, the Bible and
Christianity are credible and worth
looking into. Our talk is not a ser-
mon but a conversation,” Weaver
said.

Another positive effect of Stereo
92’s new format is the outgrowth of
Bible studies. Bible studies are ad-
vertised on the air to remind regular
attenders and attract new ones.

Weaver has started his own Sun-
day morning Bible study. Half of
those attending are not evangelical
(continued on page 43)




BULLETIN

Re: Religious Broadcasting—Audio/Video Duplication

As a major supplier of audio and video tapes to religious broadcasters, we are often
asked to share our technical expertise. We are happy to do so.

While many religious broadcasters are using reel-to-reel formats for duplication, the
strong trend is to cassette duplication. A cassette is easier to duplicate and very eco-
nomical to handle and mail—nationwide or worldwide. If you are planning to acquire
new equipment, cassette tape is definitely worthy of consideration. There are several
high quality cassette tape formulations presently offered. Essentially the choice is
Petween iron oxide or chromium dioxide. Both offer excellent sound reproduction.

Agfa offers a range of bulk audio cassettes tapes in chromium dioxide and iron oxide
formulations, coupled with studio mastering tape and 34" U-Matic and %" video-
cassettes. Leading evangelists and their producers and engineers often use Agfa
because of proven quality and consistency. They also appreciate expedient, caring
service and expert advice.

Agfa’s audio and video specialists will be happy to answer your questions as an
industry service. You need not be an Agfa Tape user to avail yourself of this technical
assistance.

Agfa aspires, along with the religious broadcaster to produce the finest quality
recordings, and therefore invites you to benefit from this industry service.

For more information, call or write:

Andrew DaPuzzo Ken Wiedeman
Audio Products Mgr Video Products Mgr

AGFA-GEVAERT, INC.
MAGNETIC TAPE DIVISION

275 North Street, Teterboro, New Jersey 07608
201/288-4100
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and sell products.”
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Whether broadcasters listen to Cap-

Keeshan made his remarks dur-
ing an interview for programs pro-
duced by the Southern Baptist
Radio and Television Commission.
His CBS program, which has been
produced since 1955, will soon fill
one of the Saturday morning slots
when the network drops it from the
weekday morning position in favor
of early news programming.

“| am dealing with children be-
tween two and five years of age, a
very formative period in their lives.
My main concern is to make the
child feel valuable—that he has a
future, a reason for being on earth.”
The Captain credits a Christian up-
bringing with forming his personal
values.

Keeshan said secular broadcast-
ers rely too heavily on the audience
ratings and advertising dollars to
determine what programs to air.
Children and other minority groups
suffer because they do not spend
a lot of money, he commented.

Another unwavering critic of Sat-
urday morning children’s program-
ming was Rev. Donaid Wildmon, a
United Methodist pastor who heads
the National Coalition on Television
Violence (NCTV) and the Coalition
For Better Television.

NCTV released statistics saying
that Spring 1982 was the second
most violent quarter year in tele-
vision history. This was nowhere
more evident than in cartoon vio-
lence which “set a new record, in-
creasing 20 percent to 37 violent
acts per hour for the most violent
Saturday mornings in American
history.”

The CBS Bugs Bunny/Roadrunner
cartoon was named as the most
violent cartoon with 70 violent acts
per hour. In one episode *“Bugs
Bunny"” features a meek physician
who turns into a hatchet murderer
trying to split Bugs’ skull or blow
him away with a shotgun—a mod-
ern Saturday morning horror movie.

The cartoon survey was conduct-
ed on Saturday mornings over 54
hours that revealed 1,986 violent
acts for an average of 37 per hour.
While CBS airs the most violent
children’s programming according
to NCTV, ABC was named the most
violent network and HBO was listed
as most violent programmer over-
all with 300 percent more violence
than the networks.

Missionary Radio
Reaching Wealthy

PORT-AU-PRINCE, HAITI (NRB)—
Last month marked six years since
Robert Bernhardt brought Stereo 92
on the air. The format is geared to
meet the needs of Haiti’s business
and professional people of Port-au-
Prince, estimated at 3 percent of
the population.

The idea of Stereo 92 was con-
ceived in the early 1970s by Edward
Walker and David Hartt, World
Team missionaries to Haiti. They
noticed that, although much evan-
gelical work was being done among
the lower class people with great
response, few efforts had been
made by evangelicals to reach the
thousands of businessmen and pro-
fessionals residing in the capital
city.

Stereo 92 uses easy listening
music to attract the listener. This
music is interrupted by hourly news,
advertisements of special interest
to the upper class, and six daily
mini-messages. These Gospel spots
touch on subjects like frustration,
fear and loneliness. Along with
each problem, God’s solution from
the Bible is presented.

The purpose of these Gospel
spots is to encourage thinking.
“We're sowing,” says Robert Dar-
gon, station manager. ‘“Radio is not
meant to be a reaping ministry. We
start the process and it may take
some of the seeds years to germin-
ate, or it may take a month,” he
said.

One program generating re-
sponse is Harbor Light Serenade,
hosted by Donald Weaver. He talks
with a relaxed, conversational style
on subjects like guilt, depression
and anxiety. “We're trying to show
that Jesus Christ, the Bible and
Christianity are credible and worth
looking into. Our talk is not a ser-
mon but a conversation,” Weaver
said.

Another positive effect of Stereo
92's new format is the outgrowth of
Bible studies. Bible studies are ad-
vertised on the air to remind regular
attenders and attract new ones.

Weaver has started his own Sun-
day morning Bible study. Half of
those attending are not evangelical
(continued on page 43)
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PHILADELPHIA’S LEADER

AND THE ANGEL SAID UNTO THEM, FEAR NOT:
FOR, BEHOLD, I BRING YOU GOOD TIDINGS OF
GREAT JOY, WHICH SHALL BE TO ALL PEOPLE.

FOR UNTO YOU IS BORN THIS DAY IN THE
CITY OF DAVID A SAVIOUR, WHICH IS CHRIST
THE LORD.

AND THIS SHALL BE A SIGN UNTO YOU: YE
SHALL FIND THE BABE WRAPPED IN SWADDLING
CLOTHES, LYING IN A MANGER.

AND SUDDENLY THERE WAS WITH THE ANGEL
A MULTITUDE OF THE HEAVENLY HOST PRAISING
GOD, AND SAYING,

GLORY TO GOD IN THE HIGHEST, AND ON
EARTH PEACE, GOOD WILL TOWARD MEN.

LUKE 2, 10-14

IN CHRISTIAN BROADCASTING
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Palau, Draper
to Address
Convention

MORRISTOWN, NJ (NRB)—His-
panic evangelist Luis Palau and
Southern Baptist President James
T. Draper, Jr. will address the 40th
annual NRB convention which be-
gins January 30th at the Sheraton
Washington Hotel, Washington D.C.
The Monday night program, a live
origination of Jim Bakker's PTL
Club, hds confirmed appearances
from evangelists Oral Roberts and
Rex Humbard. Billy Graham, who
wili be on hand for the Congression-
al Breakfast Tuesday morning, has
been invited to appear on the same
broadcast.

Palau will deliver the Monday
morning address for convention
participants. Perhaps the world’s
best-known Hispanic evangelist,
Palau has sponsored crusade meet-
ings in Paraguay, Argentina, Brit-
ain, the United States, Australia,
Finland and many other nations a-
round the world since November
last year.

The first crusade was held in
Bogota, Colombia in 1966, some
13 years after Palau had preach-
ed his first sermon in his native
city of Buenos Aires, Argentina.

He had trained at the Multnomah
School of the Bible.

A mid-September crusade meet-
ing in Asuncion, Paraguay saw over
10,000 people register commit-
ments of Christian faith. Palau said
that the response at the cruasade’s
final meeting held in a soccer stad-
ium was the largest response of his
20-year crusade. That day, 1,690
people accepted Jesus Christ.

Palau has been the focus of in-
creased media attention recently,
as evidenced by the extensive cov-
erage given by the Argentine nation-
al television and radio this year.
The media attention contrasted
sharply with Palau’s experience at
a 1976 crusade that was virtually
ignored by the media. Evangelicals
are a small minority in Paraguay.

The Luis Palau Evangelistic
Team, based in Portland, Oregon,
sponsors the crusades, as well as
counselling centers, continent-wide
radio broadcasts, phone counsel-

ling for crusade inquirers, and con-
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ferences for missionary and church
leaders. The evangelist also sup-
plies a regular newspaper column,
publishes three magazines (two of
which are in Spanish), and sponsors
a School of Christian Journalism.

Palau has demonstrated a re-
spect for the influence of broad-
casting that will be evident at the
annual convention. “If | had to give
up all of the Palau Team ministries
except one, | think | would keep our
radio ministry because every day
our two radio programs enter the
homes of 15 million people in over
22 countries,” he commented last
summer.

Dr. Draper, president of the
Southern Baptist Convention, the
nation’s largest Protestant denom-
ination, is senior pastor of First
Baptist Church, Euless, Texas. He
will speak during the Sunday night
program that opens the convention.

Since assuming the presidency
earlier this year, Draper has been in
discussions between theologically
moderate Southern Baptists and
the more conservative majority of
the denomination that he repre-
sents. The truth of Biblical inerran-
cy has been the center of debate for
several years. Draper commented
that a main goal of his presidency
is “to get Southern Baptists talk-
ing to each other instead of about
each other.”

He is featured each Sunday night
on Turning Point, broadcast in the
Dallas-Fort Worth area on KRLD/
Dallas. The energetic president,
who reportedly jogs two miles daily,
was described by a church spokes-
person as a devoted father of three
children, a pastor who shows inter-
est in other people, and an author
of 12 books. He has written several
books on Bible exposition including
commentaries of Hebrews and
James and a doctrinal study en-
titled Foundations of Biblical Faith.

Draper, 47, has pastored for 26
years, more than seven of which
have been at the Euless church. He
is a graduate and present board
member of Baylor University, Waco,
Texas, and a graduate of South-
western Baptist Theological Semin-
ary, Fort Worth, Texas. He is the
third generation of his family to
serve as a Baptist pastor.

Hispanic Group Plans
Forincreased
Convention Invoilvement

MORRISTOWN, NJ (NRB)—H. O.
Espinoza of San Antonio, Texas has
announced a plan to involve more
Hispanic religious broadcasters in
the 1983 national NRB convention
than in past years. As chairman of
the NRB National Hispanic Steering
Committee (HNRB), Rev. Espinoza

Luis Palau

James T. Draper, Jr.
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detailed the effort that includes

six workshops of interest to Hispan-
ics, translations of plenary sessions
and major addresses via portable
radios, and evangelist Luis Palau

as a luncheon speaker on the con-
vention’s final day.

Espinoza also announced the
names of the eight-member steering
committee and read a letter of res-
ignation from HNRB member
Luciano Padilla.

Espinoza was joined at the plan-
ning meeting by committee member
Janet Luttrell of San Juan, Puerto
Rico. “Our main goal is to upgrade
the professional standard"” of His-
panic broadcasters and station
owners, she commented. The
national workshops will “‘start at
the basic knowledge assumption”
in an attempt to interest many
Hispanics this year.

The committee’s goal is to in-
crease HNRB membership to at
least 11 percent of the total NRB
members, the estimated percentage
of the U.S. Hispanic population.
Several hundred Hispanic commun-
icators are expected at this year’s
national convention which com-
mences January 30 at the Sheraton
Washington Hotel, Washington,
D.C. “We want to attract as many
Hispanics as possible” to the
convention, Espinoza commented.

One workshop, U.S. Hispanics-
Market Profile, will feature
Carmen Junco, president of the Na-
tional Association of Spanish
Broadcasters, a secular organiza-
tion based in Washington, D.C. She
will outline statistics and demo-
graphics on the estimated twenty
million “legal’ Hispanics in this
country and describe concerns
unique to that group. Espinoza will
moderate this workshop.

Other workshops for Hispanics
this year are Sources and |ldeas For
Follow-up, Guidelines for New
Radio and TV Programmers, How To
Reach the Unsaved, How To Get
Stations to Take Our Programs, and
Financial Options to Support
Broadcasting Ministries.

Plans were discussed by
Espinoza and Luttrell to offer trans-
lation into Spanish of the plenary
sessions and major addresses at
the convention. An in-house FM
(continued on page 47)

EFT and FUND RAISING—Part 4

How to Offer Electronic
Banking To Your Donors

By Beverly Kempf

Electronic funds transfer (EFT)
has major implications for organi-
zations whose existence depends on
donor support. What is EFT? Do you
know it can allow donors to transfer
monthly deductions from their
checking accounts to support a
charity? The result? Economy,
efficiency and convenience for both
the charity and the donor. This six-
part series will explain the advan-
tages of EFT and help you decide if
your organization can benefit from
EFT technology.

Charitable organizations are just
beginning to understand what
electronic banking can mean to
pledge fulfillment. However, many
are unsure how best to integrate
EFT into their present fund raising
systems.

A fund raiser has two options
when seeking assistance in the area
of electronic funds transfer. He
could go to his bank, or to a
professional EFT service. Most
banks are equipped to process debit
and credit data through NACHA
(National Automated Clearing
House Association). However, few
banks are able or willing to assist a
charitable organization plan and
develop all the necessary aspects of
a program.

By contrast, a professional service
specializing in electronic funds
transfer offers non-profit organiza-
tions the most efficient and cost-
effective way of successfully
implementing EFT.

For example, EFT Management
Systems of San Diego provides
forms design, personnel training,
detailed monthly activity reports, as
well as batch control cards and
business reply envelopes to facili-
tate placing donors onto the system.
In fact, the company will even work
with your professional fund raising
consultants at your request.

The non-profit organization can
contract for a total package of
implementation services or for any
specific service in addition to the
actual transfer of funds. You can
request EFT Management Systems
to mail annual donor statements

For a free reprint of this six part series, write to EFT

and amount change notices to
donors. Mail and phone follow-up
can also be provided for contacting
donors whose transfer were “re-
turned” due to closed accounts,
insufficient funds, etc. (even though
less than 3 percent of all transac-
tions are returned).

One of the most important
services is the complete accounting
and reconciliation of funds, invalua-
ble to management.

The monthly activity report (also
available on magnetic media to
update computer records) shows
each donor’s name, amount of
contribution, year to date amount,
and date of first electronic deduc-
tion. The print out also indicates
whether or not the donor has
selected the ‘““inflation guard”’
option.

Additional detailed reports can
provide customized data to improve
an organization’s donor manage-
ment program.

To learn more about how you can
begin offering your donors the
ultimate in convenience and at the
same time increase donor fulfill-
ment and income, contact a profes-
sional electronic funds transfer
company.

Beverly Kempf is Vice President of
Marketing Services for EFT Manage-
ment Systems, Inc., a service company
that helps organizations integrate
electronic banking fulfillment into their
development programs. The company
has offices at 8517 Production Avenue,
San Diego, CA 92121 (800-854-2143 or
714-578-1434 in California) and at 257 St.
Ronan Street, New Haven, CT 06511
(203-562-7756).
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How to Spread the Joy of Giving

change.
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a part of themselves.

motivation.

Donors have needs too.
People and organizations grow and

Giving to God's work should not be based 10.
on a give-to-get formula.

Donors respond to the needs of people. 11.

Protect the opportunity for freewill giving.

When people give money, they give 12.

7 Itis wrong to appeal to a person's selfish

Guidelines for Christian Fund-raisers

8. Giving is largely an emotional response.
not an intellectual one.

9. Specific requests are more effective.

Donors want to know what happened
as a result of their giving.

The donor who knows the joy of giving
will give again.

Good records are essential to planning.

13. The organization receiving the gift must

give something back to the donor.

UDDENLY, it seems as
though everyone has dis-
covered the generosity of
the American public—and
philanthropy is becoming a
growth industry.

That's okay! There are many worthy
causes. And we have yet to see the ex-
tent to which Christian people in par
ticular can be motivated. What concerns
me is the way we carry on our fund
raising. Isit consistent with the Gospel we
proclaim? Is it Christian stewardship at its
best? Do we show as much concern for
the donor as we do for those we want to
help?

If you are in a position of leadership.
commit yourself in writing to be accoun-
table to your board on policy matters and
to your management team on opera-
tional matters. Nobody is smart enough
to go it alone. We violate the biblical con-
cept of the body of Christ when we try.

As a Christian leader, create or join a
covenant group of persons not con-
nected with your ministry who will hold
you accountable in your personal life.
You need to be in community with
brothers and sisters who are not de-
pendent on you for their livelihood or for
the primary nurture of their faith—per-
sons with whom you can be totally
honest and, conversely, who will be
totally honest with you.

Here are 13 donor principles which
we use in our company to help Christian

by Russ Reid

organizations raise money for their
ministries:

1. Donors have needs too.

Their needs may not be as apparent as
those of the real people to whom you
minister, but they are just as real.

. Donors need to freely give of
themselves to others.

. They need to know they are making a
positive difference in the lives of others.
. They need to take part in the work of
the Kingdom of God.

. They need to know they are living in
accordance with the will of God and the
fulfillment of His Kingdom.

. They need to grow personally, to in-
crease their faith in God and in His pro-
vision for them.

If we understand these needs, we have

aunique opportunity to give something
to our donors, to minister to them, and
to build a growing, fruitful relationship
with them.

2. People and organizations grow

and change.

It should not be taken for granted that
a donor will keep giving larger gifts,
ultimately leaving a bequest at his or her
death. Some donors will become more
involved. but others may be led to give to
other organizations. Nor should there be
a dependency on gifts from certain key
donors to the point that new directions
and new possibilities are overlooked.

3. Giving to God'’s work should not

be based on a give-to-get formula.

Some organizations cite examples of
donors whom God has abundantly
blessed, as if to imply that if one gives
generously to their ministry. God will
enrich that person in the same manner.
God may increase the health and well

The donor has a right to know
something has been accomplished.
Part of the joy of giving

is knowing that it made a
difference in someone’s life
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being of a donor, but that should not be
a reason for giving. This is a subtle dif-
ference which we need to keep in mind.

4. Donors respond to the needs of

people.

An organization or institution. of
course, isonly a means—a vehicle. The
objective of every group is to effect a
change in individual lives. So in fund
raising. we need to focus attention on
specific individuals who have benefited
from our ministry and not on the or-
ganization itself.

5. Protect the opportunity for free-

will giving.

There is no greater joy in life than the
spontaneous giving of oneself to others.
Our job is to spread that joy, to help the
donor want to give, and not out of guilt,
fear or obligation.

6. When people give money. they

give a part of themselves.

Most donors have acquired their
financial resources through hard work
and wise use of their time and talents. So
when they give, they feel very attached
to their gift.

7. ltis wrong to appeal to a person’s

selfish motivation.

This is another subtle temptation. But
when we keep the good of the donor in
mind, we will appeal only to his or her
heart of love in order to secure a gift.

8. Giving is largely an emotional

response. not an intellectual one.

We like to think that a clear de-
scription of the need will bring the
response we want. Without feeling,
however. there will be no giving. For the
sake of integrity, we have to explain the
reasons for needing the gift, but at the
same time, we must involve our donors
in the hurt, the frustration. the joy and
triumph of our work if we expect them to
give enthusiastically.

9. Specific requests are more

effective.

We should clearly communicate what
needs a specific project will meet, why it

to help?

Is our fund raising consistent

with the Gospel? Do

we show as much concern for the
donor as we do for those we want

isimportant, how much money is need
ed, when itis needed, and when the pro-
ject willbe completed . Often this means
alittle more research. but it is our respon
sibility to present the project in the most
compelling way. And it is the task of the
Holy Spirit to guide the donor in deciding
whether or not to give.

10. Donors wantto know what hap-

pens as a result ot their giving.

Every good fund-raiser will acknowl-
edge each gift with areceipt and a thank-
you letter. But that is not enough. The
donor wants to know that something has
been accomplished. And he or she has a
right to know this. Part of the joy of giv-
ing is in knowing that it made a dif-
ference in someone’s life.

11. Thedonorwho knows the joy of

giving will give again.

It is true that giving is a habit, just like
any other form of behavior. It is also like
exercise —the more we do it, the easier
it is the next time. When donors exper-
ience the deep joy that comes through
generous giving, they respond more
often and with larger gifts.

12. Good records are essential to

planning.

The first step in any planning is
research, laying out the data to see what
has happened before and what can be
learned from it for the next time. That is
why every organization needs to keep a
complete record of each donor’s involve-
ment, how much the person gave, when

matters.

Commit yourself in writing

to be accountable to your board
on policy matters and to your
management team on operational

he or she gave, and to what programs or
appeals. It also helps to know how the
donor was approached, how he or she
was informed of the results, and how
much it cost the organization to get the
gift. The longer and better we keep good
records, the easier it becomes to plan and
set realistic goals for the future.

13. The organization receiving the

gift must give something back to the

donor.

The truth is that organizations have
several goals in fund raising. We have
dollar goals and we have people goals.
As to people goals, each donor should
have the opportunity of responding free-
ly, of knowing how the gift is being used,
and should have the assurance of his or
her participation in God’s work. Only
then will the donor experience the full joy
of giving.

Step One: Plan Thoroughly

Besides these day-by-day work-
ing guidelines, keep in mind this four-
step management cycle that has proved
invaluable to me and my staff.

In one article, we cannot delve very
deeply into the “how” of strategic plan-
ning. but we can look at a few of the
benefits. For one thing, good planning
helps the entrepreneurial-type of chief
executive officer whose strength is
motivating and leading people. This type
of CEO can draw many people to the
cause, raise money, and generally make
things happen. He or she often needs
help, however, with strategic planning

Strategic planning also makes an
organization face the hard truth. Often
leaders have an uneasy feeling that some
methods are not working as well as thev
used to. Or they get comfortable with
certain ways of doing things and tend to
fall back into a “we've-always-done-
it-this-way” mentality. Strategic plan
ning forces an organization to look at
these programs in the hard light of
reality.
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More than a Master's pro-

gram. It's a Master Plan for

Life. Balance your Christian
_faith with our graduate level
living and learning experi-

__ences. Take a bold step in

faith today. write or call for

an information packet on

the CBN University Master's

__Degree program of your
choice.
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CBN UNIVERSITY

Office of Graduate Admissions, RB-82
Virginia Beach, Virginia 23463

(804) 424-7000 ext. 4100
A Christian Graduate University.

ADDRESS
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YOUR COLLEGE
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One more benefit of strategic planning
is that it promotes others’ willingness to
carry out the plan. When the people who
have to implement the plans have a part
in making them, it is surprising how
much more readily the plans get
executed.

Step Two: Organize Carefully

Good fund raising requires good
discipline. It has to be carefully organiz-
ed. One way to do this is through a good
data management system. Here are
some of the things a computerized
system should do for you:

» Segment the file by donor giving-pat-
terns, by geographic and demographic
criteria.

- Track significant changes in donors’
giving patterns.

- Link the donor files to a word pro-
cessing system so that personalized let-
ters can be sent to selected donors.

- Monitor donor trends early in their
formative stage. (For example, your
system should tell you the length of time
between when a donor made a first gift
and when he or she makes a second gift.)
+ Measure the profitability of a fund-
raising program by tracking both the cost
and the income. Your management
system should be able to do this for each
source and category in each mailing.

- Track any given project over a long
period.

- Identify the source from which each
donor’sinitial gift was acquired, as well as
the motiviation for each subsequent gift.
+ Select those donors who, because of
their frequency of giving and the size of
their gifts, probably warrant a personal
follow-up.

In short, a good computer system can
be a giant organizer which will do all the
paper shuffling and data processing you
will ever need to keep track of your
donors.

Step Three: Execute Diligently

Volumes of advice could come
under this heading.But here are some of
the most important things to keep in
mind:

- Do not be afraid to ask for money.
You might get some response if you just
describe a project and hint that you need
funding. But you will get much better
response if you clearly state, “Please, we
need your help.”

+ Do not be afraid to ask for a specific
amount. It is important to challenge
donors to sacrifice. to give to the max-

imum of their potential. The process of
donor segmentation makes it possible to
present the right challenge to the right
person.

- Do not be afraid to ask frequently.
Your donors know that you understand
they cannot give every time, but they are
not going to give unless you ask. Put
another way, do not deny your donors a
chance to give. If you provide enough
opportunities, they will make the choice
themselves.

Step Four: Review Constantly

Every organization that depends on
contributions from donors faces the
relentless “hound of attrition.” In other
words, donors drift away or die, so you
must be constantly acquiring new ones.

One of the basic questions we should
ask in acquiring new donors is. How
much is a donor worth? In other words,
how much can we expect a donor to give
over a long period of time? When you
know the answers to these questions,
then you can determine how much you
should spend to acquire a new donor.

You can see why this is called a
management “cycle.” Acquiring donors
is where the process starts, then the pro-
cess of reviewing and answering these
questions leads back to the planning
board and step number one.

In conclusion, here are several impor-
tant points for Christian fund-raisers to
remember:

- Bring the tough theological and
ethical questions to bear on all your fund-
raising programs.

« Make sure you surround yourself with
people who are marketing professionals.
You would not ask a sincere Christian to
audit your books if he were not a certified
public accountant. It takes no less a team
to run your fund-raising program.

« Have the courage to plan, organize,
execute and review. If these disciplines
are not your gift, bring those into your
organization who have the gift of ad-
ministration and give them the authori-
ty and responsibility to help you carry out
your programs. Nes

Russ Reid is president of
the Russ Reid Company.
an agency specializing in
response marketing for
nonprofit organizations.
Before starting his own
business in 1964. Reid
was vice president of
marketing at Word. Inc
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Would you trust your fund-raising package
to a direct response company
that won an award for a promotion
for Pizza Hut?

Many of the most successful names in fund-raising
already have.

The Old Time Gospel Hour, Republican Na- Whatever the cause or the product, we have
tional Committee, The Whale Protection Fund, the background to promote it effectively
National Rifle Association, The National Right through direct response.
to Work Legal Defense Foundation, The Epilep- And we'd like to hear from you. Get in touch
sy Foundation. We're Specialty Graphics, and soon to see what we can do for you.

we've done work for all ot them.

You'll be in good company.
And then there’s Pizza Hut. A direct response 5 9 RE

concept we developed for them last year was o O S
so personalized that it even included a map ! Mr. C. David Wallace, President

that showed the prospect how to get to the ' Specialty Graphics, Inc.

nearest Pizza Hut! I Suite 412, 8027 Leesburg Pike

We won one of the Direct Marketing Associ-
tion of Washington’s coveted MAXI awards for
that promotion.

We're proud of the award, but we are certain-
ly not resting on its laurels.

Vienna, VA 22180
(703) 893-8188

Dear Mr. Wallace:
Please get in touch with me to make an
appointment to discuss my direct response

Our aim is—and always has been —to dis- needs.
cover new and exciting ways to help our many
clients improve the results from their direct Name

response programs.

We offer concept-to-drop services, but we
also can provide any individual services that a

Organization 1

e S e |

client may require. | Address P
If your concept has been conceived and the i
copy is already written, for example, we’d be | City ____State ZIP
happy to work with you on the most effective, '
cost-efficient way to package the mailing and 1 Telephone () e
make it work. JLEN SRS S S T e
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Specialty Graphics, Inc. Suite 412, 8027 Leesburg Pike, Vienna, VA 22180 (703) 893-8188
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As paper transactions jam

the postal and banking systems

alert organizations
are switching to EFT

Steering Donor Support
the Electronic Way

LECTRONIC funds trans-

fer (EFT) has major implica-

tions for organizations

whose existence depends on

donor support. What is

EFT? Do you know it can
allow donors to transfer monthly deduc-
tions from their checking accounts to
support a charity?

Simply stated, EFT permits the
transfer of funds from one account to
another electronically. Prior to President
Carter’s signing of the EFT Actin 1979,
a piece of paper, such as a check or draft,
was required to initiate all transfers of
money. Since thattime, EFT has gained
popular acceptance and is being used in
many different ways to streamline finan-
cial transactions.

For example, automated teller ma-
chines have sprung up nearly
everywhere. ATMs, as they are called,
allow users to access their bank accounts
24 hours a day.

Telephone bill payment systems
enable users to authorize their banks by
telephone to pay bills with funds from
designated accounts.

Debit cards look like credit cards but
authorize the accepting store to receive
payment from the purchaser’s checking
account as soon as payment is
requested.

How can this almost instantaneous
transfer of funds from payor to payee
take place? A nationwide network of
automated clearing houses, regulated by
the National Automated Clearing House
Association (NACHA), receives debit
and credit requests on magnetic tape,
then sorts the requests and routes them
to receiving financial institutions. Receiv-
ing institutions send the requested debits
and credits to the clearing house network
to be routed to the financial institution
which organized the request.

by Willits H. Sawyer

When EFT is used to transfer pre-
authorized deductions for charities, a
donor signs an authorization form allow-
ing his account to be debited and an
organization’s account to be credited for
a specific amount each month, auto-
matically, without delay.

Phenomenal Acceptance

“Our donors won’t go for something
like that,” you might say to yourself. The
factis that consumer acceptance of EFT
has surpassed all expectations.
Americans in the United States now
make more than 28 million electronic
funds transfers of some kind (not coun-
ting the millions of transfers made at
ATMs) each month, up from virtually
none four years ago! This phenomenon
has paved the way for successful use of
EFT services by nonprofit organizations.

Once donors see how they save on the
cost of checks, envelopes and postage
with EFT, they continue supporting
charities in this manner.

Many forward looking non-profit or-
ganizations have already reduced ad-
ministrative costs and increased in-
come by allowing donors to contribute
monthly by EFT.

The annual fulfillment of pledges via
EFT is a staggering 97 percent, com-
pared to approximately 60 percent when
a donor must issue and mail a check each
month! Imagine how that could change
your financial picture.

Here is how the system works. First
you offer your donors the EFT option in
a message explaining how the program
saves them and your organization time
and money. Donors need only sign and
return a special authorization form with
acheckinthe amount they are pledging

monthly. When you receive the form,
you forward it, for example, to EFT
Management Systems.

Every month from that pointon, EFT
Management Systems will initiate an
electronic transaction to debit each par-
ticipating donor’s account and credit an
account set up for your organization.

Each deduction is listed on the donor’s
bank statement, and an annual state-
ment summarizes electronic deductions
for each donor at the end of the year.

Sounds simple and easy? It is—for
both the donor and the charity. The
donors are assured that they are sup-
porting your organization at the same
time they are saving on postage, checks,
envelopes and time!

Your organization receives a concise
printout every month detailing donor ac-
tivity. And, you know that the funds are
safely in the bank.

Benefits All Around

Most organizations that offer their
donors the option to contribute via elec-
tronic banking are pleased with the
results. EFT offers both the donor and
the charitable organizatior: benefits.

Donors save time and money. There
are no checks to write each month—
contributions are paperless and
automatic. For the donor, the cost of
checks, envelopes and postage is
eliminated.

The benefits to the non-profit organi
zation are even more dramatic.

97 Percent Pledge Fulfillment

The average fulfillment of annual EFT
pledges is 97 percent. In other words, 97
cents out of every dollar pledged via EFT
actually reaches the organization!

Increase Average Gift Amount

With such an easy contribution plan,
most donors commit to a $10 to $20 a
month gift rather than send a one-time
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More than
25 million
electronic fund
transfers are made

each month

— up from
virtually none
six years ago

donation of $25, resulting in a far higher
annual gift.

Automatic Renewal

Unless a donor makes a decision to
cancel his authorization, electronic con-
tributions continue automatically.
Statistics show that after one year, 90
percent of EFT donors stay on the
system.

Guard Against Inflation

You can offer your EFT contribu-
tors the “inflation guard” option, which
permits you to increase their monthly
donation by 10 percent every twelve
months. If adonor pledges $10 a month
and chooses inflation guard, that has a
10-year worth of $1,909 to your
organization.

Improve Money Management

Once you set EFT in motion, you can
count on a predictable monthly cash
flow. You see, funds are transferred
from your donors’ accounts to your
organization’s account on a specified day
each month.

Reduce Costs

If your organization is typical, you
must now do the following to process
donations monthly. Someone must
open the mail, endorse the checks, post
them, update the donor's files, list the
checks on a deposit slip, take the deposit
to the bank, and send the donor an
acknowledgement or receipt. With elec-
tronic banking contributions, these ad-
ministrative costs are virtually
eliminated.

Imagine, receiving a concise printout
of donor activity each month, and know-
ing that the funds are already safely in the
bank!

Simplified Procedure

Once donors are on an EFT system, a
fund raiser may wish to contact them
periodically to thank them for their dona-

tions, request an increase in their mon-
thly gift, or ask for a special additional
contribution.

However, keep in mind that only one
form, one authorization has to be signed.
After that, there are no checks to pro-
cess, no bills, no reminders, no
notices—yet. you enjoy a predictable
cash flow each and every month.

Charitable organizations are just
beginning to understand what electronic
banking can mean to pledge fulfillment.
However, many are unsure how best to
integrate EFT into their present fund
raising systems.

A fund-raiser has two options when
seeking assistance in the area of elec-
tronic funds transfer. He could go to his
bank or to a professional EFT service.
Most banks are equipped to process
debit and credit data through NACHA
(National Automated Clearing House
Association). However, few banks are
able or willing to assist a charitable
organization plan and develop all the
necessary aspects of a program.

By contrast, a professional service
specializing in electronic funds transfer
offers non-profit organizations the most
efficient and cost-effective way of suc-
cessfully implementing EFT.

For example, EFT Management
Systems of San Diego provides forms
design, personnel training, detailed
monthly activity reports, as well as batch
control cards and business reply
envelopes to facilitate placing donors on-
to the system. In fact, the company will
even work with you professional fund-
raising consultants at your request.

The non-profit organization can con-
tract for a total package of implemen-
tation services or for any specific service
in addition to the actual transfer of funds.
You can request EFT Management
Systems to mail annual donor state-
ments and amount change notices to
donors. Mail and phone follow-up can
also be provided for contacting donors
whose transfer was “returned” due to
closed accounts, insufficient funds, etc.
(even though less than 3 percent of all
transactions are returned).

One of the most important services is
the complete accounting and reconcili-
ation of funds, invaluable to manage-
ment.

The monthly activity report (also
available on magnetic media) shows
each donor’s name, amount of contribu-
tion, year-to-date amount, and date of
first electronic deduction. The printout

also indicates whether or not the donor
has selected the “inflation guard” option.

Additional detailed reports can pro-
vide customized data to improve an or-
ganization’s donor management
program.

Tolearn more about how you can start
offering your donors the ultimate con-
venience and at the same time increase
donor fulfillment and income, contact a
professional electronic funds transfer
company.

EFT will not cause checks to disappear
soon. But as paper transactions become
increasingly jammed in the postal and
banking systems, fund-raisers will sit up
and take notice of the smart organiza-
tions that have already successfully
implemented EFT programs. N@B

Willits H. Sawyer. an NRB
member. is vice president
of marketing with EFT
Management Systems.
Inc . a service company
that helps organizations in
tegrate EFT into their
development programs

Audio Tape

for professionals

REEL TO REEL TAPE
Ampex, 3M. All grades.
On reels or hubs.

CASSETTES, C-10—C-90
With Agfa, TDK tape.

LEADER & SPLICING TAPE
EMPTY REELS & BOXES
All widths, sizes.

Competitive!
Shipped from Stock!

Ask for our recording supplies catalog

Poly ' © 3122085300

1233 Rand Rd. * Des Plaines, IL 60016
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The Big Trap

If you are paying

this year’s bills

on last year’s income,
you are in

big trouble

by Ray Wilson

OW DO 1 pay today’s
bills with yesterday’s con-
tributions? That is the
broadcaster’s bugaboo.
Typical of frustration
by program producers

is this comment to me recently:“The sta-
tions continually raise their rates ... atthe
same time most do little or nothing to in-
crease their audiences ... compounded
by the endless number of new minis-
tries competing for support from the
same static audiences ... it’s to the point
that we just can’t make it any more!”

He summarized the major concern
facing Christian broadcasters today. 1
hear variations of this problem from pro-
gram producers almost daily. And you
have heard it too. It definitely is a
problem.

But complaining does not make the
problem go away. Instead what is need-
ed is recognition of the problem and
diligence in seeking a solution.

Avoid Simplistic Solutions

For the Christian program producer
the easiest way to solve the problem
would be for the station manager to
simply lower his rates— drastically. Then
everything would be fine, he thinks. But
if the station manager would do that, he
soon would be off the air, and there
would be no place for the program pro-
ducer to air his broadcast. No, that solu-
tion creates a bigger problem.

One program producer thought he
had the answer to this horrible problem:
“This is God’s work, so why should |
frustrate myself about raising the money
to keep it going? I'll just let Him supply
the funds. I’'m going to operate by ‘faith.’

I'm not going to ask anyone for support.
I'm not going to tell anyone about the
needs. I'll just let the Lord tell him all
about it, and everything will be O.K.”

It was not long before he found this did
not solve the problem either. In fact, the
trap closed tighter.

He quickly learned that it was up to
him in the final analysis to find the
answer. He could not blame others. He
could not complain about increasing
costs. He could not blame the economy.
The only place in which he could look for
the answer was in himself ... in his
ministry ... in his fund-raising methods,
goals, and objectives.

He finally faced the reality that he had
failed to stay abreast of changing times
and circumstances—the times and cir-
cumstances that have major influence on
the listener’'s response to a broadcast
ministry.

Evaluate Methods

The hardest thing in the world is to ad-
mit that the problem may be your
own—or your own methods.

That is what my program producer
friend had to do, and that is what you are
going to have to do when you see the
sharp teeth of the big trap closing down
upon you.

Those of us in Gospel broadcast min-
istries feel, to some degree at least, we
follow divine guidance. No one would
quarrel with that. But if a program pro-
ducer believes he is following divine
guidance with respect to fund-raising
methods, he runs into the risk of closing
his mind to other methods thinking they
must not be God’s will.

We must resist conclusions like that.
The apostle Paul was the greatest fund-
raiser of the early church. He never lock-
ed himself into one “inspired” method.
He used many and diverse fund-raising
methods, all the way from direct mail to
direct solicitation.

On at least one occasion he sent a let-
ter requesting a church to have funds
raised and ready when he arrived. On
other occasions he appealed directly to

(continued on page 33)
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If you care about communicating the Gospel...
to your family ... your church... your neighbors ...
you belong at this strategy session for the future of

Christian media. Today’s foremost communicators
will gather at the fortieth annual convention of National
Religious Broadcasters - not to look back on decades of
achievement but to forge a strategy for a new era of growth.
Join them in Washington, D.C., January 30 - February 2,

1983. .. to share theirinsights . . . to assess the challenges
and opportunities for carrying God’s Word to people
everywhere - while there is still time. You'll find out what’s hap-
pening in Christian radio, TV, satellites, homevideo...andin
music, films, drama, publishing, personal evangelism, educa-
tion, theology, home Bible studies. You’ll hear from the profes-
sionals who are expanding the frontiers of Christian com-
munication ... and from the government leaders who are shap-
ing the policies for the decade ahead. You’ll meet the
speakers, producers, musicians, writers, publishers, directors,
artists and thinkers who are being used by God to awaken a
widespread yearning for Biblical truth. You’ll perfect your
skills as a communicator. .. and you’ll grow as a disciple and
a church leader at the National Religious Broadcasters 1983
convention.

President Ronald Reagan,

being invited as a special guest at the 40th
NRB convention, addressed the 1982
convention. Before going to the podium
President Reagan met with NRB executive
Ben Armstrong (right) and David Hofer
(center), past president of NRB (1979-1982).

E. Brandt Gustavson,
NRB president, will
speak at Monday’s
Keynote Plenary.

Jerry Rose, NRB
second vice
president, is the 1983
convention

program chairman.




Larnelle Harris, TV
favorite and White
House soloist

Johnny Hall, artist

Sandi Patti, holder
of two 1982 Dove
Awards

George Beverly Shea,
dean of gospel vocalists
and soloist at Bitly
Graham crusades

Dave Boyer
1981 Dove Awardee

Kurt Kaiser, gifted
pianist, composer and
conductor

il Soviem albums Professional workshops for broadcasters and other Christian
communicators will assemble noted experts, ready to talk
about what works today, what's ahead tomorrow, how to
stretch your budget, how to make your ministry more effective,
new technology, federal regulations and legal issues,
audience research ... and more. Five sessions with 5 concur-

rent tracks for radio (commercial stations, non-commercial
stations, program producers, engineering, international broad-
casting), television (more than 15 workshops), including cable,
films, home video, plus two special series on reaching Black

and Hispanic audiences.

Major sessions, featuring world-renowned broadcasters and acclaimed racording
artists, will widen your perspectives. Billy Graham and Luis Palau will bring
firsthand reports of conditions around the world. James Robison will offer a

plea for righteousness in our nation and European communicators will challenge
you to develop a new agenda. NRB president E. Brandt Gustavson will draw on
his comprehensive knowledge of broadcasting, publishing and management to
evaluate the next stage in Christian media. Today’s most sophisticated
technology will be on display when a live telecast goes from the NRB convention
to a satellite 22,000 miles above the earth then to millions of homes. Concerns for
reaching Black and Hispanic audiences will be explored in a major session, as
well as workshops. Placing Christian media in theological context will be

the closing address by Carl F. H. Henry, the preeminent theologian of the growing
evangelical movement, according to Time magazine.

Christian Media—Facing the Future with the Bible

Carl F. H. Henry, author
of the six-volume work
’God, Revelation and
Authority’’



You'll spend four memorable days
in the company of church leaders,
broadcasters, authors and
musiclans you’ve always admired.
You’ll have breakfast with close to
100 members of Congress - maybe
including your own Congressional
Representative and Senators ...
You'll lunch with the commis-
sioners from the FCC ... You'll be
present when newsmakers meet
the press. Previous press confer-
ences with Billy Graham, Jerry
Falwell, James Robison and others
were highlights of NRB conven-
tions ... As in previous years,

NRB attendees will have opportu-
nities to see Washington as
insiders ... with exclusive visits

to embassies, Congressional
offices, network news facilities ...
perhaps even a reception with the
rirst Lady.

You’ll explore the frontiers of
Christian leadership in a rewar-
ding, challenging series of
six Seminars for Christian
Leaders. Along with advertising
executive Grace Jordan, David
Howard of World Evangelical
Fellowship, David Mains of Chape/
of the Air, Ted Ward of Michigan
State University, Carl Lawrence of
Far East Broadcasting Company
and otner pace-setters, you'll con-
sider yourrole as a leaderin the
home, church, community and
nation. Centering on the theme,
“Leadership in Implementing the
Gospel Message,” topics include:
[J Responsibility in world affairs

Establishing new directions -

politically, economically and
culturally

Personal relationships
Virtually a mini- convention, this
year’'s Seminars for Christian
Leaders will widen your vision of

what you can doin the years
ahead.

—Convention Highlights ——

SUNDAY - JANUARY 30, 1983

12:00 noon Registration begins
7:00pm Opening of 40th Annual Convention
Music: Larnelle Harris - Vocalist
Speaker: Jimmy Draper - Southern Baptist Convention
Special Invited Guest
Ronald Reagan
President of the United States
MONDAY - JANUARY 31
8:30am Keynote Plenary Session
NRB Presidential address: E. Brandt Gustavson -
President, NRB
Keynote address: Luis Palau - Broadcaster
9:00am Media Expo opens
9:30am Workshop Session |
2:.00pm FCC Plenary Panel
Moderator: Richard E. Wiley - NRB Counsel
3:45pm  Workshop Session I
7:.00 pm Plenary Session

SPECIAL EVENT: TV ORIGINATION
Jim Bakker
PTL Television Network

TUESDAY - FEBRUARY 1

7:30am  Congressional Breakfast
Speaker: Billy Graham
9:30am  Workshop Session Il
11:00am  NRB Business Meeting
12:30pm FCC Luncheon
Music: Dave Boyer - Vocalist
Speaker: James Robison - Broadcaster
2:30 pm  Plenary Session
Speaker: Clay Evans - What A Fellowship Hour
Music: Fellowship Missionary Baptist Choir
7:00 pm  Plenary: The Challenge of Europe
Music: Johnny Hall - Vocalist
Daniel Wayenberg - Pianist
Presentation: Multimedia reports
WEDNESDAY - FEBRUARY 2
9:30am Workshop Session IV
11:00 am NRB Business Meeting
Election of officers
2:30pm  Plenary Session: Future of Television
Speaker: Oral Roberts
4:00 pm Workshop Session V
6:30 pm  Fortieth Anniversary Banquet

Music: Sandi Patti - Vocalist
George Beverly Shea - Vocalist
Address: Carl F. H. Henry - Theologian
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Broadcasters Robert A. Cook, Jerry Rose of WCFC-TV 38/Chicago, Abe
van Der Puy of HCJB/Quito (Ecuador}, Mike Maddex of WEEC/Springfield
(Ohio), Paul Ramseyer of Northwestern College Radio Network, Bruce
Dunn of Grace Worship Hour and Howard Jones of Hour of Freedom will be
among the platform participants at major sessions. Founding memboers
Thomas F. Zimmerman of the Assemblies of God and Eugene R. Berter-
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W U OW cdl C cUeid l 4 d
tions Commission, a radio salesrep and a
sioners, maybe even a former sports an-
nouncer who now occupies the Oval Office.
You'll hear straight-from-the-shoulder ad-
vice from faculty members who know the
score: Mark Lioyd of CBN University, who
has produced more than 3,000 programs for
the biggest names in religious TV; Norma
Champion of Evangel College, whose TV
program for chiidren is the pride of the net-
work affiliate in Springfield, MO; Stuart
Johnson of Wheaton College, who was an
NBC cameraman while he attended
graduate school; Carl Jacobson of Spring
Arbor College, who utilizes the media for
sports, news, publicity; Myrna Grant of
Wheaton College Graduate School, the
author of a best seller and the voice on
many radio spots; CartWindsor of Liberty

mann of Lutheran Bible Translators, who have provided leadership for four
decades, will help inaugurate the next decade of growth. Carl Richardson
of Forward in Faith, radio-TV commentator David Breese, Norman Wilson

Baptist College, who made students a vital
part of religious radio-TV when he founded
Intercollegiate Religious Broadcasters, the

of The Wesleyan Hour, and author Myron Augsburger will be there. Join
them at the inspiring plenary sessions, starting Sunday evening, January
30, 1983 and closing with the gala Anniversary Banquet,

Wednesday evening, February 2.

Radio executive Tom Wallace, Lee
Shultz of Revivaltime, Wayne Peder-
son of KTISMinneapolis, Ed Walker o
Radio Lumiere (Haiti), Tom Read of
KTRWI/Spokane, TV producer Ted
Baehr, Hispanic broadcaster H. O.
Espinoza and Kay Arthur of Reach Out
are organizing the 1983 workshops -
the most stimulating, forward-looking,
data-packed workshops in NRB
history. Some of the topics to be
covered will include satellite delivery
systems, low power TV, cassettes for
broadcast use,

keeping a lid on production costs,
management of a Christian ministry,

campus membership chapter of NRB; and
many others. You’ll meet students from
more than 75 colleges, plus entire classes
of communications majors from top
schools. Register now at the special stu-
dent rate—and ask NRB about low-cost
housing (from $10 per day) for students.

Reserve your hotel space now

at the new Sheraton Washington Hotel, where ail NRB events will take place.
Special NRB convention rates are available for reservations made before Jan.
1, 1983—and the Sheraton is filling rapidly. Please make your reservations
directly with the Sheraton Washington Hotel reservations office using the form
on the next page. The Sheraton Washington will confirm only reservations ac-
companied by a check for the amount of the first night’s room rate plus 10% of
D.C. tax and $1.00 per room occupancy tax.

Sheraton Washington Hotel B 2660 Woodley Road & Connecticut Ave. NW,
Washington, D.C. 20008 B 202/328-2000

Other NRB convention hotels include the Shoreham (2500 Calvert St., NW)
202/234-0700 W Washington Hilton (1919 Connecticut Ave., NW)
202/483-300 W Normandy Inn (2118 Wyoming Ave., NW) 202/483-1350

@ Connecticut Inn (4400 Connecticut Ave., NW) 202/244-5000 B Economy
accommodations for students and missionaries are available through the
Intercollegiate Religious Broadcasters office at NRB headquarters
201/575-4000.

scenarios for 1990, starting a station,
women in media ministries, financing
a communications

ministry ... and much, much more.
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Register Now for the Greatest Gathering of Christian Media in this Century

1. Use a separate registration form for each person. (Please use a separate form for your spouse.) Photocopies of this form are acceptable.
2. Please fill out the form completely. All information is vital for expediting your registration.
3. Registration fees are listed below. Make checks payable to National Religious Broadcasters.
4. Organizations with 5 or more registrations (not including spouses) may qualify for special group discounts. Please call the NRB Registrar
for details, 201/575-4000.
5. Mail completed forms and your check to NRB, Morristown, NJ 07960.
NAME
For Presidential Security Clearance
O Or. O mMr. O Rev. O Miss 0O Mrs. 0O Ms.
ORGANIZATION SOCIAL SECURITY NUMBER:
ADDRESS
CITY/STATE/ZIP MONTH/DAY/YEAR OF BIRTH
TELEPHONE: AREA CODE/NUMBER
NUMBER OF YEARS ATTENDING NRB CONVENTION {including 1983)

TITLE/JOB FUNCTION (Please check only one.) PRIMARY MEDIUM (Please check only one.}
O President/Director O Owner/Operator O Pastor O Radio O Print

O Program Producer O Pubhsher O Musician 0 Tv/Cable O Films

O Engineer/Technical 0O Editor/Writer 0 Designer O Records/Audio Cassettes [J Music

[J Speaker/Announcer O Actor/Performer 0O Manager O Video Cassettes O Theater

O Listener/Viewer O Faculty/Student O Other 0O Audio-visusl O Other

YOUR ORGANIZATION IS: NRB Member [J Non-Member [J Exhibitor [J

Registration fee includes tickets to Congressional Breakfast, FCC Luncheon and Anniversary NRB Non- Total
Banquet, plus admission to workshops and 1983 Medie Expo. member | member $
ADVANCE REGISTRATION must be paid in full to qualify for reduced rates and for Advance Registration $195 $240
reserved seats at Congressional Breakfast, FCC Luncheon and Anniversary On-site Registration $225 $270

Banquet. Advance registration closes Jan. 13, 1983. No refunds will be made

S . Ad Registrati $120 $1
after December 30, 1982. pouse vance Registration 65

Spouse: On-site Registration $150 $185
SPECIAL STUDENT RATES. Full registration includes all events. Limited registra- | Student: Full Registration $120 | s145
tion does not include Congrsssiogal Bjeakfast, FCC Luncheon, Banquet tickets. Student: Limited Registration $ 75 $ 85

TOTAL AMOUNT ENCLOSED

Mail with your check to:

NRB O CN 1926 O Morristown, NJ 07960

NRB SHERATON WASHINGTON HOTEL RESERVATION

Special NRB convention rates available only for

reservations made before January 1, 1983. Please reserve accommodations during the NRB convention for
Please circle rate desired. If rate requested is not NAME
available, next available rate will be assigned. ADDRESS
Single room $64 $71 $75 QI aTRTE S
Double room $79 $86 $90 ARRIVAL DATE/HOUR: AM/PM Held until 6 pm
3 Sifies Call NRB for details DEPARTURE DATE/HOUR: AM/PM Check out 1 pm

Send to: Sheraton Washington [ Reservations Office (] 2660 Woodley Rd. &

ER s 107, D%, s §1.08 Randaipar o8y Connecticut Ave. NW [ Washington, DC 20008 [J 202/328-2000

WRH
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{continued from page 24)

the church for help for others. The a-
postle Paul used all the methods
available to him, but always with in-
tegrity. The key is meaningful meth-
ods administered with integrity.

If the jaws of the big trap are scaring
you, your first priority must be to look
critically at your own goals, objectives
and methods of raising the support to
keep your ministry growing. If you do
not, your ministry could die.

Seek Counsel

This painful process might require the
help of an outside consultant. It is always
easier for a doctor to inject a needle into
your arm than for you to do it yourself.
Besides, an unbiased professional can
often spot the danger signs and problem
areas much more quickly than you and
can offer valuable solutions.

It costs to hire a consultant. The
aperative word is not cost; it is cost effec-
t:veness. The dollars you spend to retain
a consultant will probably be the best
money you have budgeted in years.

Caution though. Know your consul-
tant. Get referrals. Look at track records.
Scrutinize client lists and talk to them.
Then hire the best.

Settle on a Solution

Here are some suggestions for your
self-analysis:

1. Withrespect to your program for-
mat and content, review everything you
are doing. If the format and content have
not changed in the past 25 years you are
probably on a downhill slide. Keep
nothing sacred. Ask your asso-
ciates to give you some hard, straight
answers. Be open-minded. When you
locate where change must be made, do
it Now! Just because you have done it
that way for 25 years does not mean it is
right for today.

2. Take a hard look at the methods
you are using to raise support. Leave no
stone unturned. If your income has not
increased consistently each year, it is
quite clear that you are trying to pay to-
day’s bills with last year’sincome. That s

a definite sign of terminalillness. ltemize
each of your methods of fund raising. Be
specific. Find out if you are using all the
methods available to you. Then com-
pare what you are doing with another
ministry that you know to be successful.
Analyze what they are doing. Learn from
them.

3. Callin that consultant.

4. Find new sources of income, or
new ways to raise money that you are
not using. There are some out there, but

you must take the initiative and make
them work for you. It does not happen

by itself. Remember, there was only one
historical period in which God sent man-
nafrom the sky, and even then His peo-
ple had to go out and gather it in.

5. Do notjust complain about the big
trap. Do something about it. It can be
solved if you really want it to be.

6. Start all over again with the same
attitude you had when you started your
ministry. That was when you had little or
no money. Think about that. How did
you pay for the first radio broadcast?
What was your attitude and approach?
How hard did you work? Was it a life or
death matter? Did you give your ministry
your total effort? Did you rely on
volunteers, or pay any price so you
would not have to do it?

In short, go back to your start-up
growth attitude.

If your ministry is just as important
now as it was then, give it that same all-
out effort that made it work then. Yes,
cut corners and costs. Put yourself back
in the battle to win, not just survive. Make
some hard decisions that will put you
back on today’s fast track, and headed
for success again.

Remember: call in that consultant! 8e8

Mr. Ray Wilson, presi-
dent of Wilson Advertising
Associates, founded the
Glendale-based agency in
1970

You Can Increase
Your Ministry’s
Income

Direct telephone solicitation
of donors, ex-donors, and friends
of your ministry can produce re-
sults beyond your expectations.

Trained, caring operators at
Tele-Direct will place calls that
not only generate additional funds
but also give your donors a chance
to relate personally with your
ministry — so important to them
and to you.

Tele-Direct Response Center
specializes in creating telephone
fundraising campaigns for minis-
tries with donor lists of 5,000-
50,000 individuals. If your fund-
raising could use a “boost,” call

Don Triezenberg
(312) 361-3290

Tele-Direct
A Al LA A L]

Response Center

7350 West College Drive
Palos Heights, IL 60463

tn .

december 1982 religious broadcasting

33



34

Worldview of a Theologian

Whether politics or theology, all things find their ultimate meaning in God’s Word

Q. As you approach age 70 what
changes mark your outlook on life?

A. A Christian knows that he will not
be engulfed by this earth and that the
time approaches when one moves up
from it. One thinks more often, in his
travels, not simply that “I shall likely not
see this city again” but rather that “I shall
view this planet soon under wholly new
conditions.”

Q. Lifewas different when you werea
lad?

A. In many parts of the world it re-
mains primitive, wasn’t it that way in
Jesus’ day? | hopscotched on the
sidewalks of New York’s East Side and
then romped over a one-acre Long
Island farm where we grew our own
vegetables, plowed with a decrepit horse
and raised some goats. In winter we
braved the cold winds that swept
beneath the grape arbor leading to the

by Carl F. H. Henry

outhouse where an old Sears-Roebuck
catalogue transported us to different
worlds. My father sank a 21-foot well
and we carried water upstairs to a tub. It
was a six-mile trip by bus to high school;
we walked a mile to grade school and to
Sunday school. Our home had a smoke-
house in the cellar, a still in the kitchen,
and was lit by kerosene wick lamps. |
remember the arrival of a paved road,
electric lights, and finally a telephone
when | began work as a teenage
reporter.

Q. What was the biggest thing that
came into your life in those years?

A. God as a personal reality, over-
arching the opportunities of a newspaper
career. Then followed a divine constraint

to do what nobody in our family had
done—pursue a college education. At
Wheaton College | met Helga, a devout
missionary daughter who needed to be
persuaded that she ought not to marry
any of the others already in line.

Helga was and remains a priceless
treasure to me. She came to college from
the Cameroon mission field where her
parents pioneered. Surviving without
a bank balance was nothing strange to
her; for more than a week. unbeknown
to anybody, she had lived on fruit fal-
len from trees along the route to
campus.

Q. Bythetime you entered Wheaton
College your horizons had shifted con-
siderably beyond the simple early
beginnings?

A. lwas22, hadsix solid years of Long
Island journalistic training and ex-
perience. Already at the age of 20 had

Carl F. H. Henry, featured speaker
at the 40th Anniversary Banquet
of the NRB National Convention

in Washington, January 30 - February 2

Dr. Henry is widely respected
as a theologian, speaker and writer.

His monumental six-volume
“God, Revelation and Authority”
will be introduced during the convention.
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A Christian knows that he will not
be engulfed by this earth and that the time
approaches when one moves up from it

edited a long-established weekly paper
and was reporting for New York papers,
covering political as well as other affairs.
] worked my way through college as a
suburban stringer for the Chicago Daily
Tribune, Wheaton Daily Journal and
other papers.

I still recall dragging into Latin class at
eight in the morning from all night
coverage of a double murder and
suicide, to be greeted—when | hadn't
prepared the lesson —by the professor’s
dispassionate recital of the principal parts
of the verb flunko (her creation): flunko,
flunkere, faculty flunktus! | taught some
journalism at Wheaton and some typing
also: in fact, in one of those typing classes
| met my wife. She was more interested
in typing than in either matrimony or
me at the time.

Q. Yourlife has spanned World War I.
World War Il and the present interna-
tional upheavals. What lessons from a
biblical perspective would you draw from
history?

A. The failure of efforts to achieve
world unity and world peace through
global military dominance and on the
basis of human unregeneracy. The Bible
affirms that the unity of human history
lies in the moral and spiritual purpose of
God who punishes sin and rewards
righteousness.

Q. Whatdo you think will be the status
of the United States, Soviet Russia,
maintand China and Israel at the end of
this century.?

A. Who can tell but God? Neither
historical analysis nor political prediction
can guarantee the future, which God
controls. The Bible speaks of regathered
Israel there is no express mention of
America, Japan and other great modern
powers.

Two dramatic tracks of world history
are unfolding, one secular, the other
spiritual, although this contrast must not
be overdrawn or overstated. Thereisthe
drama of the United Nations with its
massive global power blocs, and the
drama of the Middle East, where God

has regathered dispersed Israel—in
unbelief, as the Bible forewarns—and
where all those long-forgotten once-
great powers of the past are being resur-
rected from the dust to world
prominence—Iran, Saudi Arabia, Iraq,
Syria. Lebanon, with Russia poised vir-
tually at their borders.

The Bible speaks of a recovery of faith
by a remnant of Jewry. perhaps by a
considerable remnant, and of Messiah’s
return in such a time.

God often uses wicked powers to
punish other powers that have had more
light before he in turn destroys them that
holds awesome possibilities for America,
Soviet Russia and mainland China also.
It is still true that righteousness is the best
guarantee to national survival; military
might can hold off predator powers but
it does not guarantee the future.

Q. Since you have completed your
six-volume masterwork on “God,
Revelation and Authority. ” what will you
write next?

A. There’s a notable shift in the con-
temporary mindset—although evangel-
ical campuses seem less aware of it than
others—an awakening interest in a
reasoned view of life. A number of
educators and friends are pressing me to
do a Christian worldlife view volume
vis-a-vis the present secular alternatives.
That's a demanding task, but some
things may be said for it.

Q. What do you now consider some of
the decisive theological turns?

A. The collapse of antiintellectualistic
neoorthodoxy, which ruled out objecti-
fying theological statements about God,
and of positivism, which limited true and
meaningful statements to empirical test-
ability; this helps to shape a new day for
evangelical theism. Darwinian evolution
is undergoing more trenchant criticism
than at any time since the beginning of
the century. The doctrine of divine pro-
vidence needs to illumine anew such
catastrophic developments as Auschwitz
and the perverse trust in Marxist analysis
of history.

Q. What are the biggest disappoint-
ments of your lifetime?

A. Evangelicalfailure to establish a tru-
ly great interdenominational university;
fragmentation of the evangelical move-
ment just when we might have decisive-
ly impacted upon contemporary Amer-
ican life; deployment of Christianity To-
day from its role of serious theological
leadership and cultural confrontation.

Q. What strengths has evangelical
Christianity?

A. I[ts ready affirmation of the super-
natural amid rampant modern natural-
ism; its unapologetic emphasis on re-
vealed truths in an age of intellectual
skepticism; its awareness of divine mor-
al commands in a time of ethical rela-
tivity:; its lifechanging dynamic in a gen-
eration whose human existence has
turned sour and often bitter; its evan-
gelistic passion in a world that acts asiif it
had no soul.

Q. What are the weaknesses?

A. Reluctance to consider justice and
higher education as much a priority as
evangelism: rivalry. opportunism and
personality-cultism; exaggeragion of
success to attract funding: undue defer-
ence by some leaders to monied sup-
porters; failure to speak powerfully to na-
tional conscience and to the cultural mil-
jeu: nonpreservation of institutions and
neglect of Christian worldlife concerns.

Q. Do you think evangelicals could
still recover a significant initiative in the
American context. and what would be
involved?

A. [t will not be achieved through a
least-common-denominator evangel-
icalism that leaves people increasingly in
doubt as to what an authentic evangelical
is. Yet if evangelical leaders could meet
and draw up an agenda of priorities and
concentrate on their commonalities
rather than their differences they could
forge an influential consensus within our
secular society.

There will also be clashpoints. But
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lf evangelicals lose the battle

for the mind of contemporary man,

despite differences over baptism, ec-
clesiology and eschatological second-
aries, evangelicals have been able to
mount a spectacular evangelistic and
missionary leadership that gave them
eminence in these areas; so too they
ought to be able to mount an exemplary
initiative in the public arena.

Q. What accounts for the present con-
fusion and conflict in evangelical ranks?

A. Theologically. of course, the tumult
is due to a loosely-knit company of
teachers who break with propositional
revelation or with plenary inspiration of
the Bible or who make critical conces-
sions concerning scriptural authority and
hermeneutics.

If the first half of this century teaches us
anything it is that. unless arrested, the
sad end of that process is irreconcilable

confusion. These mediating scholars
emphasize that evangelicals “use” the Bi-
ble in a variety of ways: their debatable
assumption is that one can remain an
evangelical, regardless of a perverse use
of Scripture.

Q. What about cross current in the
public arena?

A. We can discern, | think a pattern:
(1) the timidity of the evangelical estab-
lishment; (2) the initiative of a coura-
geous spokesman who mounts a
somewhat extreme or unguarded posi-
tion; (3) the consequent division of
evangelicals by way of reaction.

We might mention as examples
severalimportant areas where establish-
ment evangelicals should have taken a
vigorous initiative but failed to do so: pro-
test against the relativization of moral ab-

tries.

professional
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system for your ministry.

Alvis Stuteville.
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appreciation letters generated immediately. A complete

If you would like more information about how CMI| will
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is maintained by our

and other materials.
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it will be in their own colleges

solutes in national life; use of television
both as an educational and evangelistic
medium; emphasis on the importance of
creation-doctrine in the public schools;
the horrendous proliferation of abortion;
the fallaway from biblical authority in
erstwhile evangelical circles.

In each of these areas individuals ven-
tured to speak and act where the
evangelical movement so-called did not:
Jerry Falwell and the Moral Majority; Pat
Robertson and others identified as the
electronic church; Henry Morris and
Creation Research Society; the Pro-Life
Movement with its hostility to abortion
under any circumstances; and the
Lindsell-Schaeffer denunication of
noninerrantists. Somebody needed to
speak and act, and in the absence of con-
certed evangelical action individual
spokesmen ventured into the gap.

Although some of these individuals
spoke out with courage and initiative,
their somewhat extreme or unguarded
positions became controversial among
evangelicals themselves. The Creation
Research Society. for example, linked
creation with recency of the earth and
flood geology. Others did battle with
“false evangelicals” rather than incon-
sistent evangelicals. Evangelical con-
sensus must preserve what is valid in
such protests but escape the extremes of
individuals.

Q. What do you consider the role of
the evangelical colleges and seminaries?

A. Inan age when university learning
has lost a cohesive center—in terms of an
unchanging God and fixed moral
values—the evangelical campuses have
the grand opportunity of exhibiting the
comprehensive unity of truth and and in-
dispensable importance of mind, cons-
cience, godliness and love.

If evangelicals lose the battle for the
mind of contemporary man it will be in
their own colleges. Proclaiming the im-
perative of personal commitment is the
task of the churches and evangelists. In
many cases, however, they press for
decision on too narrow an intellectual
strip. Conversions among secularly-
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lf we are to make a turning impact, young evangelicals
must become lovers of books and of truth;
we need more tough-minded scholars to do battle

steeped students are comparatively few.
and follow-up statistics not good. except
where —as now often happens, and all
the more tragically on evangelical
campuses—students are not intellect
ually serious. But the evangelists can
hardly be expected to compensate for
the lack of doctrinal and expository
preaching in the churches.

When the colleges emphasize not the
intellectual fruits of their effort, but their
evangelistic vitality or contribution, in
order to encourage constituency sup-
port. they merely hide their failure to
fulfill their distinctive mission. On some
campuses—may their tribe increase—
administration and some faculty do in-
deed see this distinction. Such a school
is commendably concerned—and

without any implication of ecclesial
triumphalism —not simply to expose the
weaknesses of nonbiblical alternatives,
but to understand also why they address
the contemporary mindset as they do.
and to detail the specific superiority of
evangelical theism. If we are to make a
turning-impact, young evangelicals must
become lovers of books and of truth; we
need more tough-minded scholars to do
battle with the intellectual philistines of
our day as Augustine and Luther and
Calvin did in theirs.

Q. What of the seminaries?

A. They must callto account—in view
of God’s own revelation—what the chur-
ches preach and teach about God who
makes Himself and His purposes known

in Scripture. Yet today many seminaries
hold a broken view of the Bible and the
local churches stand in judgment upon
them.This situation is not really
remedied by new alignments that shape
struggling new seminaries because the
fragmentation is merely extended and
denunciation tends to overarch the
church’s message. A shattering divine
impact, one that renews His people in
the awe of God and in reverence for His
authority and word. can bring the
seminaries and churches again to arole
of powerful leadership.

As things are. most seminaries and
churches pose little threat to a blatantly
secular society: they are tolerated by the
secular mindset. much as a grandmother
who no longer knows what day of the
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The danger is that evangelical ecclesialism
may fossilize into a harmless dinosaur
rather than survive as a culture-confronting giant

week it is, or what to do next.

The seminaries are too often infused
by worldly ambitions—size, endow-
ment, electronic gadgetry, public rela-
tions. They too seldom recognize that
just one Solzhenitsyn who speaks the
truth boldly and is ready to suffer the con
sequences may put them permanently
on the map in terms of their real mission.
The danger is that evangelical ec-
clesialism may fossilize into a harmless
dinosaur rather than survive as a culture-
confronting giant.

Q. Doesn't that sound judgmental?

A. ldonotintenditthus, andif it seems
so. [ am sorry. My heart aches at times
that the seminaries really do not know
the time of the day, that it is virtually mid-
night for America and perhaps for the
world. So often young people come with
hearts aflame to learn how most effec-
tively to bear witness to the world in our
time and in a few short years they are
defused of this passion. The percentage
who do not finish their course, or who
become vocational dropouts, seems of
little concern to their mentors.

Q. Bill Bright of Campus Crusade has
said that you were the only professor in
all his seminary studies who ever men-
tioned in class your dealing personally
with anyone about the need of faith in
Christ?

A. | don't think that every seminary
classroom should be turned into a course
in evangelism but there’s something
wrong if divinity professors consider their
courses so irrelevant to fulfiliment of the
Great Commission, or their vocation so
unrelated to leading people to know-
ledge of Christ, that nowhere in the span
of a year’s teaching do students get any
glimpse of personal concern for the lost.

Q. Billy Graham and you have each
filled an important role in the fortunes of
American evangelism. Where have you
differed?

A. Dr. Graham’s place in church
history is assured; nobody has done
more since midcentury to stimulate the

evangelistic energies of Christian chur-
ches around the world. He has left to
others the cause of human rights, in-
cluding religious liberty. He could have
been more decisive in avoiding the
forfeiture of a great transdenomina-
tional evangelical university and in shap-
ing outcomes at Christianity Today. Like
many others, Graham is too busy to be
present when some critical decisions are
won or lost. The role of the Graham
Center is still rather ambiguous.

The risks of Graham’s Soviet
evangelistic aspirations are highly ex-
plosive. On the other hand, Soviet
leaders little sense the possible explosive
consequences of a massive under-
ground spiritual awakening amid a

younger generation that is weary of hav-
ing atheism stuffed down its throat while
the case for Christianity cannot be pre-
sented on its own merits. But if Graham
is allowed a few showcase appearances
in Russia, while those Russians who live
there are deprived of religious liberty and
imprisoned when they seek to do what
Graham is allowed for a short span to do,
that will be no victory either for justice or
for grace.

But here one can only do what he
doesin good conscience; Graham's ob-
jectives are not—as some critics imply —
wholly self-serving. since the global
preaching of the Gospel is a mandate,
and nobody has in our time assumed its
risks more than Graham. NEe

Now Available
for the First Time
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MARKETPLACE
DATA BANK
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$65/M
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Next Best

to Being
There

by Donald A. Triezenberg

S LONG as religious

broadcasting has an effec-

tive ministry, two facts are

certain. The need for

broadcasters will never

cease and neither will the
need for funds diminish.

A critical limiting factor to the ministry
of those who claim the airwaves for
Christ is the amount of available income.
Ministry opportunities often abound; suf-
ficient funding often does not.

After developing direct mail, in-
stituting deferred giving programs, and
contacting key donors on an individual
basis, what else can a broadcaster do to
increase income? He can, among other
things, begin doing what an increasing
number of businesses and non-profit
organizations throughout the country are
doing: using the telephone to com-
municate with customers/donors and
prospects.

The use of the telephone as an integral
part of a broadcast ministry’s fund-raising
program is fast becoming essential.
Whether the telephone is used as a sup-
plement to an existing effort, or whether
it is the primary method of com-

The telephone is fast
becoming an
essential part of
fund-raising programs

municating with a donor base, it can
achieve results far exceeding the expec-
tations of most ministries. Studies have
shown that telephone follow-up can
generate response two to four times
greater than direct mail alone.

Last December, Tele-Direct Response
Center operators phoned the donor list
of one broadcast ministry, completing all
calls the week of December 7-11. To test
the effect of this telephone effort on their
direct mail fund raising, we mailed the
same year-end fund-raising direct mail
package to all donors that has been
used the previous year (1980).

The income directly traceable to the
telephone campaign more than doubled
the previous year's fund raising. In addi-
tion the direct mail effort pulled a higher
response than in 1980. The net result
was an increase in income more than 31/2
times that raised the prior year.

I have spent more than a decade refin-
ing the direct mail fund-raising efforts of
clients from coast to coast. Butin my re-
cent experience with telephone fund
raising, | have identified three important
advantages of the phone.

Telephone Advantages

Firstand foremost is the availability of
donor feedback. With the exception of
personal visits to large donors, no other
medium of contact allows the donor to
be heard. Trained operators can respond
to the donor’s request or complaint im-
mediately, thus assuring the donor that

he or she really is important to the
ministry. Itis the difference between talk-
ing and listening.

Second, the telephone gives assur-
ance that contact has been made. Not
everyone will be able to send a gift, but
the broadcaster can be sure that the
message was heard and received. In
contrast, the most important aspect of a
mailing is to entice the recipient to open
the envelope, let alone read the request
communicated.

Andfinally, the telephone gives over-
night results. On the basis of our work, |
have found that a statistically valid
sampling to a telephone solicitation is
500 completed calls. Without exception,
the percentages of response have not
varied significantly from the initial test of
500 calls even when we have called
more than 50,000 donors. Thus a
broadcaster can determine the projected
response of a telephone campaign within
hours of its beginning, making possible
immediate adjustments if necessary.

A well-designed campaign uses ex-
perienced telephone communicators
working from a brief script. These
operators are trained to communicate
the same message to each donor. The
chances of something being said in error
are often greater when using untrained
volunteers than when using a profes-
sional telephone communicator.

Some broadcasters question the ability
of the operator to respond to donor con-
cernsand questions. Yet my experience

complete 15-18 calls per hour.
rate of about 90 percent.
numbers.

mail.

communicator.

Facts about Fund Raising by Telephone

1. The impact of a telephone call greatly exceeds direct mail. A few donors
will, in all likelihood, object. Be sure to avoid calling them in the future.

2. The cost of a professional telephone fund-raising campaign will be
quoted in terms of operator hours or on a per call basis. A good operator will

3. Three attempts to reach a party will provide a successful call completion
4. Approximately 25-30 percent of donors may have unlisted phone
5. Incoming response will require the same 4-6 week period of most direct

6. A weli-trained operator does make a difference. One of the most con-
trollable elements relating to percentage of response to telephone solicitation
calls is the operator. There is no substitute for a pleasant, trained, caring

7. The telephone is today’s most responsive communications tool.
8. A well-designed call report form is essential for cost effective operation.

9. Certain communities have restricted solicitation by telephone. It is im-
portant to know these restrictions and abide by them.
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For over 10 years Communica-
tions Corporation of America has
been a trend setter in using the
technology of both Laser and im-
pact printing to increase response
thru greater personalization.

We are pleased to announce
this year our “"MATCH-MAKER"’
systems which allows you even
greater opportunities to per-
sonalize with both matching letter
and envelope at a cost you can af-
ford. Developed and produced en-
tirely on-site at CCA we can now
print both envelope and letter on
our Web press, personalize both
pieces on any of our (4) Laser
printers with over 150 different
fonts to choose from, convert and
match together on our inserters.

In addition ‘“MATCH-MAKER"’
offers:

* 5-color printing on envelope
and letter

e stock can also be tinted if
preferred

e 6 different
available

carrier sizes
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Product

Announcement

a COMMUNICATIONS

CORPORATION OF AMERICA

John D. Sample

Suite 504
Washington, D.C.

e over 150 fonts to choose
from
¢ unlimited personalization by
our high-speed Laser printers
e 3 to 4 weeks turnaround
from start for up to 500,000
pieces
* very reasonably priced
The MATCH-MAKER repre-
sents only part of our complete
line of direct mail services. Your
interest may be in using part or all

of our services—from copy-
writing, art-work, printing, list
brokerage, complete computer

services, mailing to caging and
fulfillment.
Other special services include:

* on-line Data Base capabi-
lities
complete turnkey operation
on-site postal facilities
around the clock scheduling
available for printing, com-
puter and mail shop services

Please write or call us today for
more information on how CCA

499 South Capital St. SW

20003

Match-Maker

can help you benefit the most
from your direct mail dollars. For
those of you participating in this
year's NRB Media Expo and may
be interested in knowing more
about CCA please drop by our
booth{s) and talk with one of our
representatives there...

Send coupon to:

Robert L. Harty

Vice-President of Sales
Communications Corporation of America
1 Direct Marketing Plaza

Boston, Virginia 22713

(703) 825-6301

Name

Title

Company

Address

City State 2ip
Phone (Areal Number Ext



NRB Books for YOU/Your Staff

NRB brings you the books you need . . . to grow professionally/improve your
broadcasting skills/broaden your understanding of communications/help
you cope with FCC regulations, new technology, management problems . . .
all available by mail — with no extra charges for shipping and handling —some
at special savings . . . from top publishers . . . by noted authorities. Order
today.

Exclusive NRB Publications

1982-83 Directory of Religious Broadcasting $39.00
The Electric Church 5.95
Religious Broadcasting Magazine
1 year 18.00
2 years 32.00
3 years 48.00

(overseas, add $5.00)
Books about Radio

H6332-2 Radio Broadcasting, 2nd Edition, 312 pps, 30 illus, sample scripts $ 9.50
T461 Managing Today’s Radio Station, 228 pps, 68 illus. 12.95
T511 How to Sell Radio Advertising,320 pps, 62 illus. 12.95
T216 Radio News Handbook, 2nd Edition, 192 pps, illus., hardbound 7.95
H7162-7 Tape: A Radio News Handbook, 224 pps, 119 photos 7.95
Books about TV — -~ s
T793 TV Lighting Handbook, 228 pps, 230 illus., hardbound $12.95
T1161 Television Production Handbook, 304 pps, 406 illus., hardbound 15.95
T541 Video Tape Production & Communication, Techniques, 256 pps, 12.95
hardbound
T755 Color TV Studio Design & Operation, for CATV, School & Industry, 9.95

168 pps, 69 illus., hardbound

Books about Cable TV

T768 Cablecasting Production Handbook, 210 pps, 44 illus., $12.95
hardbound
T815 Designing & Maintianing the CATV & Small TV Studio 12.95

2nd Edition, 288 pps, 100 illus., hardbound

Books about Audio & Recording

T1166 How to Build a Small Budget Recording Studio from Scratch 8.95

T781 Handbook of Multichannel Recording, 322 pps, 196 illus. 8.95

T646 Acoustic Techniques for Home & Studio, 224 pps, 168 illus. 7.95

T681 Questions & Answers About Tape Recordings, 264 pps, 102 illus. 5.95

T966 Complete Handbook of Public Address, Sound Systems, 272 pps. 7.95
Books about Engineering

T664 Understanding & Using the Oscilloscope 7.95

T1260 Digital Electronics for Broadcasters, 280 pps, hardbound 14.95
More Good Reading —

T1125 Art of Interviewing for TV, Radio, Film, 266 pps, 33 illus., 14.95

hardbound
T981 Complete Broadcast Sales Guide for Stations, Reps, & Ad 14.95

Agencies, 252 pps, 43 illus, hardbound

New Publications
K914236

Video in the 80’s, Emerging uses for TV in business, education. $34.95
medicine,& government, 186 pps, hardbound
K86729 Who Owns the Media? 2nd edition, Concentration of ownership 45.00
in mass communication, industry, over 500 pps, hardbound
No extra charges for postage or handling!
Name
Address
City /State/Zip

Amount enclosed $
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indicates that a well-trained operator will
be able to answer 99 percent of the ques-
tions asked by donors contacted —all of
which can be directed to the ministry for
next day follow-up.

Telephone Potential

The use of the telephone will become
increasingly commonplace as ministries
search for effective donor contact. For
years, experts have maintained that fund
raising is best done in person. The next
best method is by telephone. Mail is a
poor third. That knowledge, combined
with the fact that the cost of a tele-
phone call has decreased at the same
time postal rates have shot up over 70
percent, is a major consideration of those
who are including the telephone in their
donor solicitation programs.

Those broadcasters who have effec-
tive telephone fund-raising campaigns
are usually quick to notice a significant
advantage of a continuing effort. Initial-
ly, all donors are contacted by
telephone. The following year, contact
can be limited to those who responded to
the prior call. Response in these in-
stances can exceed 85 percent of those
contacted. These ministries have iden-
tified a base of donors who are respon-
sive to solicitation by telephone. Costs
are reduced, income increased and,
most importantly, the donorsreceive the
personalized attention they seek. As long
as this donor base is replenished, these
ministries can expect to look forward to
a most cost-effective form of fund
raising.

I do not believe the telephone is a
fund-raising panacea. Effective fund-
raising by telephone demands the same
careful planning and preparation
characteristic of any successful fund-
raising effort. But to ignore the availabili-
ty of the telephone in any fund-raising ef-
fort isto ignore the most responsive com-
munications tool available today. And
that can prove fatal when the costs of
broadcast ministries are increasing an-
nually at seemingly ever-increasing
rates. Nes

Donald Triezenberg,
president of Advertising
Marketing Group, Inc., a
full service advertising
agency located in Palos
Heights, lllinois, is also
founder and president of
Tele-Direct Response
Center, a telephone
marketing firm.

Make all checks payable to NRB, CN 1926, Morristown, NJ 07960
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(continued from page 14)
Christians.

Stereo 92 is an outreach ministry
of World Team, a missionary send-
ing agency based in Coral Ridge,
Florida.

International PTL
Expands on
Three Continents

CHARLOTTE, NC (NRB)—The in-
ternational ministries of the PTL
Television Network have grown
since last summer by adding indig-
enous versions of the PTL Club in
five countries on three continents.
Nationalized editions of the Chris-
tian talk show are now aired in Italy,
Puerto Rico, Paraguay, Bolivia, and
since fate October, in Zimbabwe.

The period of expansion, describ-
ed by director of world missions
Vern McLellan as an ““‘uphill, intense
struggle” over several years, will
continue as PTL adds a British ver-
sion in the near future. McLellan
described two other countries, one
in Latin America and the other in
Southeast Asia, that will receive
locally produced broadcasts when
plans are finalized. The names of
these countries could not be men-
tioned but the director said inform-
ation would be “released very
soon."”

Italy’s Tra Amici (Among Friends)
program, first aired there in July,
was the first Christian television
program to be aired weekly in Italy
on a continuing basis, McLellan
commented. The host, Dr. Fred Lad-
enius, speaks seven languages. He
is also editor of European publica-
tions for the Full Gospel Business-
men's Fellowship.

Tra Amici is aired over the
28 stations of Tele Monte Carlo,
Monaco and can be seen by an es-
timated potential of 50 million
ltalians. “The Lord provided an ex-
cellent time slot after the Monday
night movie each week,” MclLellan
said.

Juan Romero, host of all 15 PTL
shows in Latin America, can now be
seen in Paraguay, Bolivia, and in
Puerto Rico. Club PTL, as the pro-
gramming is known, airs 60 minutes
each day. Romero’s Gospel mes-
sage was first aired in Paraguay
in late July and was introduced a
month later in Bolivia. Both pro-

grams are in Spanish; Portuguese
is spoken primarily in Brazil,
the director noted.

When the Latin American version
of PTL is broadcast, viewers see a
counseling phone number on their
screen. The phone is answered in
Quito, Ecuador where trained coun-
selors await their calls. The re-
sponses come by mail also, in let-
ters that number close to 2,500 each
day. PTL maintains its Latin
American follow-up office in
Panama City.

Excellent response from Puerto
Rican viewers was reported by Mc-
Lellan. Romero’s broadcast can be
seen on two channels that cover
the island.

Interestingly, the Paraguayan
broadcast was initiated because of
a blind missionary serving the As-
semblies of God there. Roland
Blount, who maintained a ““deep
interest in media and national cru-
sades,” communicated regularly
with McLellan via ham radio. Mc-
Lellan commented on the unique-
ness of a blind missionary with a
burden for Christian television.

The PTL broadcast of Jim Bak-
ker and Friends toracially-
torn Zimbabwe in southern Africa
was another first for the North Car-
olina ministry. The English lan-
guage broadcast, PTL’s 31st inter-
national market, was seen begin-
ning in late October over the coun-
try’s only television station which
is government controlled. McLellan
mentioned that PTL is the only
Christian program being aired in
Zimbabwe. Follow-up on inquiries
is done by mail correspondence
with a resident missionary.

The carefully planned expansion
of international ministries is pro-
gressing each day. A British ver-
sion called Good News “is on the
front burner,” McLellan said.
“Pilots are now being presented to
different British stations. in a coun-
try where only 5 percent of the pop-
ulation attend church and only 1
percent are estimated to be com-
mitted Christians, Britain is ripe
and ready” for the broadcast. Law-
yer Roger Stanway is the program’s
host.

McLellan stressed that funding
for these expansions, much of
which comes from American and
Canadian viewers, is budgeted from

a PTL tithe of its income for in-
ternational missions.

While ministries are expanding
on the international front, PTL at
home has experienced financial dif-
ficulties that required closing of
its printing division and laying off
18 employees. Other divisions and
planned projects at the North Car-
olina headquarters may have to be
delayed, according to a published
report.

FCC Restructures
Two Divisions

WASHINGTON, D.C. (NRB)—The
Federal Communications Commis-
sion has voted to consolidate its
Broadcast and Cable Television
Bureaus into a single, integrated
Mass Media Bureau in order to bet-
ter administer its policies. The new
division will be headed by current
Broadcast Bureau chief Larry
Harris. The consolidation must re-
ceive Congressional approval.

Recent Changes
in Christian Radio

MORRISTOWN, NJ (NRB)—Chris-

tian radio programming in several
locations around the nation has
changed in recent weeks.

The suburban New York City area
and New Jersey can hear WAWZ/-
Zarephath (New Jersey) 24-hours-a-
day as of November 2nd. The sched-
ule change will add six hours of
music and selected program reruns
to the after-midnight time slot. The
station will remain off the air for
four hours early Monday mornings,
a spokesman said.

An FM station was purchased by
WIVE/Ashland (Virginia), according
to president James N. Birkitt. The
new Christian station WGEC-FM
will continue to air in Savannah,
Georgia beginning on or about
December 1st. Christian program-
ming is also planned around-the-
clock for that station.

Harvest Christian Fellowship
ceased broadcast of its Harvest
Celebration program over KBRT in
southern California. The Riverside,
California ministry cited financial
constraints of purchasing expen-
sive radio time as reason for end-
ing the program September 30th.
Harvest is reportedly considering
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other opportunities including air-
ing on less expensive stations and
expanding its magazine ministry.
Residents near the Adirondack
town of Port Henry, New York began
hearing the Biblical message from
WHRC-FM. The 16-hour-a-day sta-
tion, operated by Peter and Carolyn
Hunn, features “middle of the road
music and inspirational programs™
including Thru The Bible and
Unshackled! The couple decided
single-handedly to start the radio
station, on the air since September,
because they “noticed quite an ab-
sence of Christian programming
in the Lake Champlain Valley.”

Methodists Choose
Bicentennial Preacher

NEW YORK, NY (NRB)—A Bronx
pastor was chosen to preach a 12-
week segment of the Protestant
Hour broadcast beginning July
1984. Rev. Carol Matteson Cox, pas-
tor of Fordham United Methodist
Church, was chosen by the denom-
ination’s General Commission on
Communications (UMCom) to
preach about the Methodist’s year-
long bicentennial in 1984. Her taped
sermon was chosen for quality of
content, style, voice and creativity
from among 34 entries. Cox has
been featured in television spot
devotionals.

LeSea Expands
Indiana Facilities

SOUTH BEND, IN (NRB)—LeSea
Broadcasting is nearing completion
on construction projects in two
Indiana locations that wiil provide
a permanent home for its nationally
broadcast talk show Today with
Lester Sumrall. The total cost
will exceed $2.5 million.

In South Bend, LeSea’s WHME-
TV 46 is building a 12,000 square
foot studio and a 3,000 square foot
office complex that will facilitate
the worldwide teaching series and
provide a permanent home for Sum-
rall’s ministry. The self-contained
studio, described as one of the
largest and best equipped in the
area, is expected to be fully oper-
ational in December.

LeSea's Indianapolis studio will
triple its present coverage area and
more than double its radiated power
when a new transmitter comes on

line there in iate November. WHMB-
TV 40 purchased 53 acres and con-
structed a transmitter building with
a 1,000-foot tower. “One of the
greatest challenges of America is
Indianapolis,” Sumrall commented.
“We will be able to reach one mil-
lion new viewers” with the new
transmitter, he said.

Two TV Stations
On Air, One to Move

MORRISTOWN, NJ (NRB)—Two
midwest cities received broadcast-
ing from new religious television
stations in recent months. Another
station in New York City that is a
major supplier of religious program-
ming is currently planning a move
to New Jersey.

Minneapolis, Minnesota and
neighboring St. Paul have been
viewing Faith Broadcasting’s
WFBT-TV 29 since October 6th. A
daily talk and entertainment pro-
gram is hosted by Faith's president
Danny Koker. The hour-long Rejoice
features national and international
guests. Bible truths and practical
living principles are presented

through news, a daily “quiet time”
and age-graded programming. To
improve UHF reception and pro-
mote the new station, Koker is sel-
ling inexpensive loop antennas.

St. Louis, Missouri residents can
now tune into a full range of family-
oriented programming and com-
munity service features on KNLC-
TV 24. The Christian station, spon-
sored by the New Life Evangelistic
Center, a social service organiza-
tion, is featuring a 30-minute nightly
program called Here’s Help. The
program presents people in need
and informs viewers how they can
help. The New Life group supplies
emergency food, clothing and hous-
ing for the poor. Other program-
ming focuses on coping with unem-
ployment. The broadcasting com-
menced there September 12th.

Though not exclusively a relig-
ious television station, New York
City’s WOR-TV, an RKO General af-
filiate, provides up to 14 hours of
weekly Christian programming to
the nation’s largest city. The station
is planning a December 1983 move
to Secaucus, New Jersey. The tower
will remain in Manhattan.
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TOA Electronics, Inc.
480 Carlton Court

South San Francisco, CA 94080 Edmonton, Alberta T5S 1K8
415) 588-2538 Telex: 331-332

Crafted in Japan
Proven in the States.

IF COMMUNICATION IS YOUR MISSION

LISTEN CAREFULLY TO THESE WORDS FROM TOA.

You know the importance and urgency of the
messages you take to your congregation—how
critical it becomes to reach every ear that’s
listening. For your words, and often the music that
surrounds them, it’s essential that every last seat
in the house hear precisely what your ministry is

‘ saying.

That’s where we come in. We're TOA Electronics,

- ment that lies at the heart of your communication
needs. Like a mixer for sound that is specifically
W designed to meet the needs of a church. And a
series of very flexible, powerful amplifiers that can
-_fill your speaker systems with crystal-clear sound
from any pulpit or chancel. From a series of six
rugged, high-quality microphones.
Our sound equipment won't upset the budget
either. They’re dependable and affordable
:’, communications solutions—engineered to deliver
';,':' ., . the words and music with professional sound
" fidelity.
Our model RX-31C is a perfect eight channel by
one channel tabletop or equipment-rack mounting

In Canada:
TOA Electronics, Inc.
10712-181 Street

(403) 489-5511 Telex: 03743255

power for microphones, a heavy-duty power
supply, a provision for headphones and indicators
for proper volume control and balance. The volume
controls are professional, slider-type. To keep
curious fingers off other settings, the RX-31C has
an optional and attractive protective cover. Of
course, you can record from the RX-31C to any tape
recorder like a cassette or even a reel-to-reel
machine.

Add to our mixer our matched and modular
amplifier systems called the 900 Series. There are
nine different models to choose from to suit any
conceivable requirement. Complement the mixer
and amplifiers with our microphones for a
total system.

An electronics control center from TOA Electronics
is easy to install too. Just plug in the microphones
(or a tape recorder and tuner) and connect it to
your speakers. With a little assistance from us or
one of our professional sound installers, next sermon
you can be communicating more effectively.

Contact us directly for all the details and the
name of your qualified TOA sound contracting firm.

If your mission is communication, TOA Electronics
can help make it much more effective. o

© 1982, TOA Electronics
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broadcast translation is planned.
Those who do not bring FM portable
radios could purchase one there at
minimal cost. Simultaneous trans-
lation was considered but deter-
mined to be too expensive for this
year.

Another development is the an-
nouncement that evangelist Luis
Palau will address an Hispanic
luncheon on Wednesday, February
2nd, the convention’s final day.

Espinoza listed the HNRB steer-
ing committee names for a two-
year term: chairman Espinoza;
Janet Luttrell; Dr. Paul Finkenbinder
(Hermano Pablo), Costa Mesa, Cali-
iornia; Rev. Elmer Bueno, Irvine,
California; Oscar Canales, Lansing,
Ilinois; Rev. Blackie Gonzales, Al-
buquerque, New Mexico, Rev. John
Gimenez, Virginia Beach, Virginia;
and Dr. Rudy Hernandez, Catarina,
Texas.

Rev. Luciano Padilla of Brooklyn,
New York, offered a letter of resig-
nation from the steering committee
because of pastoral commitments.
He will continue to assist the com-
mittee informally, Espinoza said.

Additional information on HNRB
is available from Espinoza at P.O.
Box 15140, San Antonio, Texas

78212, or by calling (512) 824-3322.

Eastern Meeting
Stressed Unity
in Christ

PARSIPPANY, NJ (NRB)—Partic-
ipants in NRB’s Eastern regional
chapter convention, held October
15-16, judged the two-day event an
unqualified success that unified
Christian broadcasters of diverse
backgrounds and involved ethnic
broadcasters in unprecedented
ways.

The meeting was ““a milestone
in reaching development for the
Eastern chapter,” NRB executive
director Dr. Ben Armstrong com-
mented. Eastern treasurer Alex
Leonovich described the meeting as
“excellent. | received nothing but
the best vibes' from participants.

Nearly 125 registrants and guests
gathered for the Friday night ban-
quet to hear broadcaster Dr. Jack
Van Impe apologize for “acritical,
bitter spirit” that he described as

David Eshleman

the focus of his ministry to date.
Van Impe sought unity of believers
in Jesus Christ despite theological
or social differences.

“| got liberty, man. Now the heart-
ache is finished. | will proclaim re-
conciliation until | go home,”de-
clared the preacher known as a
“Walking Bible” for his ability to
remember some 9,000 scripture
verses—the equivalent of the New
Testament.

Discussion of Van Impe’s mes-
sage became the unofficial theme
for the convention, overshadowing
the intended emphasis of reaching
the family through media. ‘‘Broad-
casters from Maine to Florida to
Ohio came representing many di-
verse jobs and areas of ministry,
but they were all unified by the
thrust of the convention,” Arm-
strong noted. “There was a recog-
nition of the unity we have in Christ
and in religious broadcasting”
he added.

As further evidence of the joining
of diverse broadcast groups, Black
and Hispanic groups played a sig-
nificant role in this year’s Eastern
meeting. Each group sponsored a
Saturday morning informational
breakfast to explain their unique
needs as ethnic broadcasters.

The Eastern convention, held at
the newly opened Aspen hotel near
the Morristown, New Jersey nation-
al office, was the first truly repre-
sentative gathering in the region
since 1978. The 1982 convention
was seen as a return to strength
for the Eastern chapter’'s meetings.

Those present Frid