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“GOOD THINGS HAPPEN 
WITH GOOD PEOPLE ON 
KMJC RADIO”... 
SAN DIEGO COUNTY IS ONE OF THE MOST RESPONSIVE CHRISTIAN MARKETS IN 
AMERICA AND KMJC IS THE CHRISTIAN VOICE OF SAN DIEGO COUNTY. 

IT’S NO WONDER MORE AND MORE BROADCASTERS ARE POINTING 
THEIR RADIO MINISTRIES INTO THE VITAL, RESPONSIVE SAN DIEGO 
COUNTY MARKET! POPULATION NOW REACHING NEARLY 2 MILLION! 

Year 
of the 

Bible 
YEAR IN AND YEAR OUT, KMJC RADIO 
REFLECTS THE FINEST PROGRAMS AND 
BROADCASTERS AROUND THE U.S.A.... 

GOOD WORD FOR THE COMPANY WE KEEP! •••••••••• 
WITH GREAT APPRECIATION WE PROUD¬ 
LY SALUTE THE FOLLOWING PROGRAMS 
HEARD MONDAY-FRIDAY ON KMJC FULL¬ 
TIME CHRISTIAN RADIO! 

SAN DIEGO: 
500 Fesler St.. Suite 202 
El Cajon. CA 92020 
Telephone: (619) 447-6242 

Represented Nationally by J.C. GATES & CO 

LOS ANGELES: 
NATIONAL SALES: 

Contact: Juanita Haddy Landon 
1460 North Vine Street 
Hollywood. CA 90028 
Telephone:(213) 462-6839 

• OLD TIME GOSPEL HOUR. • VOICE WORLD MISS. EVANG. • FAITH FOR TO¬ 
DAY. • MARILYN HICKEY. • PEACE, POISE, POWER. • BROTHER MARCOS. • 
FAITH MESSENGER. • CHRISTIAN JEW HOUR. • UNITY VIEW POINT. • HAVEN 
OF REST. • MORNING CHAPEL HOUR. • VOICE OF AMERICANISM. • NA¬ 
TIONAL MESSAGE. • BILLY JAMES HARGIS. • WORD AT WORK. • BELIEVERS 
VOICE OF VICTORY. • THRU THE BIBLE. • MISSIONS TO CHILDREN. • FAMILY 
ALTER. • GOD’S EXTENDED HAND. • BETHESDA CHRISTIAN INSTIT. • VOICE 
OF PROPHECY. • INSIGHT FOR LIVING. • CHAPLAIN RAY. (OUR REGRETS TO 
OTHERS NOT LISTED DUE TO SPACE LIMITATIONS) 

KMJC 
oio on the Dial t 5000 Watts 

“WELCOME TO AMERICA’S FINEST CITY...IN THE HARBOR OF THE SUN”! 



He that hath ears to hear let him hear. 
94/900,000* ears can hear your message! L

*47000,000 people UNIVERSAL BROADCASTING 
3844 EAST FOOTHILL BOULEVARD • PASADENA • CA 91107 • TELEPHONE (213) 577-

FOR MORE INFORMATION CONTACT DICK MARSH. Vice 
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FEATURES 
Community Bridgehead I Lou Schierbeck 
One local church has found that cable television has many attractions: rela¬ 
tive low cost, high visibility, and opportunity for volunteer ministry 

Is It Worthwhile? I James Williams 
The church that reportedly launched the first religious cable television chan¬ 
nel in America still finds that CATV is a valued asset to its witness 

TV Success Formula I Theodore Baehr 
With the honeymoon years of TV— secular and religious— now over, Christian 
TV producers must make basics of successful programming work for them 

Videocasting the Church’s Bible School I Everitt M. Fjordbak 
Applied technology enabled a pastor to develop a method of Christian educa¬ 
tion that gives his congregation a better Bible school, and many others as well 

Cable Radio—Don’t Miss Out I John Cummuta 
Cable radio has passed the experimental stage and stands at the start of a 
new era of expansion churches cannot afford to let pass without a close look 

Narrowcasting Net for Evangelism I Ben Armstrong 
Cable television may eventually penetrate over 70 percent of homes with TV, 
but its narrowcasting ability makes it a natural for community witness 

Baptists Ready to Take ACTS on the Road I Daniel J Nicholas 
The American Christian Television System is developing as an interdenomina¬ 
tional telecommunications network to “re-win the soul of America” 

DEPARTMENTS 
Speaking Out 
Comments by the President of National Religious Broadcasters 
Press-Time Reports 
Last-minute information of consequence to broadcasters 
Washington Watch 
Trends and decisions of the Federal Communications Commission 

Media World 
Pertinent items of national and international scope for broadcasters 

NRB News 
Coverage of media events and people related to NRB 
Tech Tips 
Newly marketed products that answer needs of the industry 
Broadcast Books 
Publications of practical import to media professionals 
Classifieds 
NRB Bulletin Board for individual and group needs or services 
Broadcasters 
Experiences and accomplishments of NRB family members 

Airing Our View 
Editorial comments on current problems and issues 

Cover Story: The Christian and Missionary Alliance Church in Morgantown, 
West Virginia, alerts the reader that this issue will feature ways religious 
broadcasting and the local church can work together. photo by Thomas white 

june 1983 religious broadcasting 3 



sw 
A Bridge Called News 

In a recent article in Broadcasting magazine, 
some interesting information was included in the 
column titled “Riding Gain.” It indicated that a na¬ 
tionwide survey conducted among 500 radio sta¬ 
tion managers found that news programs ranked 
first among considerations by individual stations 
when deciding to affiliate with a network. 

In reading the article, it occurred to me that the 
factual, quality presentation of news is a very 
good way to reach the non-Christian segment of 
ourcommunity. 
News emerged in first place, accounting for 49 

percent of the total results. It was interesting that 
prestige had 23 percent, presence of a national 
sound 9 percent, coming down to sports coverage 
at 1 percent. 

Stations surveyed said they use only about 54 percent of network news 
feeds they receive; over 30 percent of those surveyed felt that the 
newscasts were too long, 3’/z minutes of coverage being the ideal length. 
Regarding network-produced features: 

24 percent rarely carry them 
61 percent carry only occasionally 
14 percent always carry them 

Regarding music specials: 
56 percent prefer highly-produced specials over live concerts 

It reminds me again of the admonition of the Apostle Paul, “I am made 
all things to all men, that I might by all means save some” (I Corinthians 
9:22b). Cannot news coverage along with public affairs programming be 
part of that “means?” 

E. Brandt Gustavson 
President 
National Religious Broadcasters 

The Common Thread: Religious organizations have proven their 
readiness to make prompt use of every technological advance in com¬ 
munications. They have linked proclamation of the Gospel to high-tech 
vehicles like direct broadcast satellites and local systems like cable 
television. 

But what about the churches? Must they allow organizations to reap 
all the benefits of advanced electronic technology? 

This month religious broadcasting deals with this problem. Grace 
Presbyterian Church in Peoria, Illinois, leads off by showing what they 
are doing with cable TV (page 16). Redwood Chapel Community Church 
in Castro Valley, California, enlarges on the value of CATV to the local 
church (page 20). The Lakewood Assembly of God Church in Dallas uses 
videocasting for its Bible school (page 26). 
An experienced TV consultant reviews some basics to all television 

programming (page 24) and two NRB leaders follow up with other ways 
local churches can plug into high-tech opportunities (pages 28 and 30). 
The Southern Baptists weigh in with the last word, as reported by RB’s 

assistant editor, on what is yet to come. Much of the information, 
however, applies to any local church or denomination concerned about 
greater use of communication high tech: what they need, what they can 
expect to pay, ana how they can use what existing systems already 
offer. 
Who knows? Maybe scores of churches will realize they too can get in¬ 

to the use of extenaed media to communicate the Gospel. If that hap¬ 
pens, this issue will have accomplished its purpose. 

NRB 
national religious broadcasters 

E. Brandt Gustavson, President, Moody Bible 
Institute, 820 North La Salle St., Chicago, IL 
60610. Dr. Robert A Cook, First Vice President, 
The King’s College, Briarcliff Manor, NY 10510. 
Jerry K. Rose, Second Vice President, Channel 
38 WCFC-TV, 20 North Wacker Dr., Chicago, IL 
60606. Mike Maddex, Secretary, WEEC, 2348 
Troy Road, Springfield, OH 45504. Paul 
Ramseyer, Treasurer, Northwestern College 
Radio Network, 3003 Snelling Ave. North, 
Roseville, MN 55113. Dr. Ben Armstrong, Ex¬ 
ecutive Director, NRB, CN 1926, Morristown, 
NJ 07960. 
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IT TAKES TEAMWORK 
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'Quality Christian Programming, AH Day. . .Every Day 
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each 

We believe "Quality Christian Radio" means 
Christian stations and Christian programs 
working together - TO THE GLORY OF GOD! 

in this busy, troubled world. 
Our stations are committed to serving people with 
programming that will help them grow spiritually and keep them informed. 

KCCV 
AM-1510 

KANSAS CITY AREA 

KSIV 
AM-1320 

ST LOUIS, MO 

KQCV 
AM-800 

OKLAHOMA CITY 

stations 
Oklahoma 

—- T54-59O4 

involvement 
This is 

’strength. 

WFCV 
AM- 1090 

FT WAYNE, IND 

le and KSIV 
®rowcb /response 

of your marked. Bott

MACARTHUR 
Seer • Orec)or

BrowXung SCon “°rk ’ Gr“« To y 

Bott Broadcasting Company ? 

Norman-
Radio Dirëc 

NS:jb 

” 7 - ■■ — _ ' 
Quality Bible Study and 
Christian Information programming is 
the best way to reach people for God 

RADIO 
February 24, 1983

3r' °ick Bott 

10847^^^38 company 

dependence ,7treet
e’ Miss°uri 64052 

Dear Dick: 

The work of 

8re«ly benefit^ C°"pany «ith local u 
by £ co.unlty

-e a rePOrt

«ty was b*sis (KCcíeinC0P °f °Ur national net 

nations confirms thelr ?adcasc**eir place 

EXECUTIVE OFFICES • 10841 EAST 28TH STREET • INDEPENDENCE MISSOURI 64052 • (816)252-5050 



Speakers invited 
to 41st annual 
convention of NRB_ An impressive lineup of speakers is being invited to the 

next national convention of NRB. The dates to mark on your 
calendar are January 29 to February 1, 1984. The place is 
unchanged, the Sheraton Washington, Washington, D.C. The 
plenary speakers planned at a recent executive committee 
meeting include: a Sunday night speech by CBN 's Pat 
Robertson; the annual banquet address from Oswald Hoffmann 
of the Lutheran Hour ; Jack Van Impe as the Monday morning 
keynoter; and Jerry Falwell speaking at the FCC luncheon. 
This year's congressional breakfast will feature Joni 
Eareckson Tada and (tentatively) Aleksandr I. Solzhenitsyn. 
Other participants will include Edward V. Hill of Mt. Zion 
Missionary Baptist Church, Los Angeles, for a Tuesday plen¬ 
ary session, and a testimony from General John Vessey, chair¬ 
man of the Joint Chiefs of Staff. 

Cable must-carry 
issue returns, 
NRB filed comments_ The cable must-carry issue, which was the subject of much 

attention during the last Congress (H.R. 5949) , has sur¬ 
faced again at the FCC. Turner Broadcasting System, Inc. , 
of Atlanta, has requested that the FCC give expedited con¬ 
sideration to a petition it filed in 1980 to delete the 
commission's mandatory signal carriage rules (R.M. 3786). 
These rules require cable systems to carry local television 
stations on their systems. Religious television stations 
could be denied the ability to reach the audiences they are 
licensed to serve, said John Logan, an attorney who works 
with NRB legal counsel Richard Wiley. On May 20, NRB filed 
comments with the FCC on Ted Turner's petition. Supporters 
of religious broadcasting will want to follow this pro¬ 
ceeding carefully. 

California member 
dies after 
brief illness_ Jean Anne Fowler, 58, died suddenly May 24 after a brief ill¬ 

ness. Mrs. Fowler was the director of promotion for KGER/ 
Long Beach (California) for more than 15 years. She was 
active at Grace Brethren Church, Long Beach, and in the 
Christian Women's Club there. Her husband, Clinton H. Fowler, 
is KGER's vice president and general manager. He serves NRB 
as a board of directors member and as former chairman of the 
music licensing committee. The couple has four children 
and five grandchildren. Mr. Fowler requested that flowers 
be omitted and that contributions be made instead to the 
Long Beach Rescue Mission, Box 1969, Long Beach, CA. 90801. 

Cable television 
convention upcoming 
in Houston_ Houston's Astro Hall will be the location later this month 

for the National Cable Television Association (NCTA) annual 
convention that organizers say will draw almost 13,000 
people. Senator Barry Goldwater and Representative Timothy 
Wirth will be convention speakers for the June 12-15 session. 
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i four GE projector let 500 more 
people in the door -and kept 
$500,000 from flying out. J J 

—Ben Haden of national TV and radio show “Changed Lives” and 
pastor of the First Presbyterian Church of Chattanooga. 

“A church can find a lot better uses for $500,000 than an 
expansion project that may mar the beautiful design of its 
building. We certainly wouldn’t welcome it, with our beautiful 80 
foot dome ceiling and stained glass windows, housed in 
Chattanooga’s oldest historical building. 
“We avoided an expansion project of that cost by purchasing 

a General Electric professional large screen video projector. 
With the 8 foot by 10 foot image it projects in our fellowship 

Videotape of Ben Haden's message during a Sunday service is projected fora crowd 
in a 500-seat fellowship room. Ben Haden (left) and Volunteer Director of Audiovisual 
Henry McKinney (right) stand by the General Electric projector bought by the church 
11 years ago. 

room, we open our doors to 500 
more people each Sunday, in¬ 
stead of turning them away. And 
they say that they get a clearer 
view from there than from many 
seats in the sanctuary. 
“We were pleased that this 

was accomplished without the 
need for a $500,000 expansion 
fund drive, which would have 
taken away from our world 
mission and operating budget 
pledges. 
“A volunteer runs the projector 

without any problems, not only 
for live closed-circuit TV trans¬ 
mission of Sunday services, but 
also for videotapes of renowned 
religious speakers which we 
lease for prayer services and our 
Teaching Series. 
“The projector still produces 

an imageasclearasitdidwhen it 
arrived 11 years ago. During all 
that time, General Electric has 
given us personal attention. It is 
one of the most high-toned busi¬ 
nesses we’ve ever worked with.” 

For more information on how a General Electric projector provided a 
solution for First Presbyterian of Chattanooga, and for information on 
how it can help you, contact our application experts at General Electric 
Company, Projection Display Products Operation, Electronics Park, 
6- 206, Syracuse, NY 13221, (31 5) 456-21 52. TWX 710-541-0498 

GENERAL ® ELECTRIC 
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FCC Removes Restrictions 
on FM Subsidiary Communications Authorizations 

The Federal Communications 
Commission recently has an¬ 
nounced the repeal of a number of 
restrictions on the use of FM sub¬ 
carriers, both for commercial and 
educational FM broadcast stations. 

In BC Docket No. 82-536, the 
agency streamlined its procedures 
for authorizing the use of FM sub¬ 
carriers for any legitimate com¬ 
munications purpose. 

In a companion proceeding, BC 
Docket No. 82-1, the FCC amended 
its rules to allow noncommercial 
FM stations to use subcarrier fre¬ 
quencies for profit-making pur¬ 
poses. These new changes in the 
FCC's rules should be welcome 
news for religious FM broadcasters, 
since the new standards will permit 
a wide variety of profitable uses 
for subcarrier frequencies. 

by Richard E. Wiley 
The technology long has been 

available to divide the authorized 
transmitted signal of an FM station 
into a main channel and a specified 
number of subchannels through the 
use of multiplexing techniques. In 
this way, a station can provide 
stereo programming using the main 
channel and one subchannel and 
then use another subchannel for 
other services. Previously, li¬ 
censees have been required to ob¬ 
tain authority to multiplex the FM 
signal by applying for a Subsidiary 
Communications Authorization, 
commonly referred to as an “SCA.” 

Previous Restrictions 

Prior to the recent amendments in 

DUPLICATING AND 
LOADING 
EQUIPMENT 

Superscope 
Loader (Used) 

Magnafax Duplicator 
5 Copy Ÿ4 " 

Like New SPECIAL 
LIST $9,000 $4,500 

For Information Call 
Christian Duplications International, Inc. 
1-800-327-9332 In Florida, 1-800-432-5309 

BC Docket No. 82-536, the FCC’s 
Rules required FM broadcasters to 
use SCAs only for “broadcast-like” 
services. Thus, stations were fore¬ 
closed from obtaining an SCA to of¬ 
fer paging, dispatching, or similar 
services. 

Given this restriction, SCAs were 
used, for the most part, to provide 
background music to businesses on 
a subscription basis. Even this use 
was limited, since no transmissions 
could be made on the SCA except 
when the main FM channel was in 
operation. Licensees of noncom¬ 
mercial stations were forbidden to 
use their subcarrier capacity for 
profit. Instead, they were limited 
to noncommercial uses to further 
the station's overall educational 
purposes. 

In its recent actions, the commis¬ 
sion determined that its restric¬ 
tions on the use of FM subcarrier 
frequencies artificially had re¬ 
duced the types of radio services 
that could be made available to the 
public and unnecessarily had de¬ 
prived noncommercial educational 
FM stations of a valuable source 
of revenue to support their opera¬ 
tions. Thus, the commission now 
has eliminated the requirement that 
FM subcarriers be used only for 
“broadcast-like” operations. 

Liberalized Rules 

This change will open up a wide 
variety of profitable uses for FM 
subcarriers, possibly including 
the delivery of paging services, the 
distribution of inventory, price, and 
delivery information by businesses, 
electronic mail delivery, telecopy¬ 
like services to offices, and dis¬ 
patching services. A powerful FM 
station may be particularly well-
situated to provide wide area dis¬ 
patching and paging communica¬ 
tions for city governments and 
transportation companies. 
The decision in BC Docket No. 

82-536 also liberalized the oper¬ 
ational rules for FM subcarriers. 
FM stations now may operate their 
subchannels regardless of whether 
the main channel is carrying broad-
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cast programming. 
In addition, the FCC plans to 

change the engineering standards 
for FM subcarrier operation to per¬ 
mit the more effective use of this 
capacity. Finally, the recent de¬ 
cision will eliminate the need for 
FM broadcasters to retain program 
logs for SCA operation and will 
eliminate the present SCA appli¬ 
cation form. 

Opportunities for Profit Making 

In a decision simultaneously 
announced in the companion pro¬ 
ceeding in BC Docket No. 82-1, the 

commission amended its rules to 
permit FM stations operating on the 
educational reserved band to use 
their subcarrier capacity for profit. 
As a result, the licensees of edu¬ 
cational FM stations can take ad¬ 
vantage of the same new opportuni¬ 

ties that now have been made avail¬ 
able for commercial FM stations. 

Because of the prior ban on using 
an educational station’s FM sub¬ 
carrier for profit-making purposes, 
this valuable capacity often was 
completely unused. The few edu¬ 
cational stations actually using an 
SCA had employed it to provide 
radio reading services to the blind. 

In permitting the use of educa¬ 
tional FM SCAs for profit, the com¬ 
mission cautioned that educational 
FM stations may not undertake any 
use of the subcarrier for remunera¬ 
tion if the operation would diminish 

in quality or quantity the provision 
of existing or potential radio 
reading services for the blind. 
Aside from this restriction, how¬ 
ever, educational stations can use 
their subcarriers in essentially the 
same ways as a commercial 

station. 

New Range of Possibilities 
The commission’s decision in BC 

Docket No. 82-1 and BC Docket No. 
82-536 will open up an entire range 
of new possibilities for the li¬ 
censees of FM stations. 
These new developments should 

be particularly advantageous for 
religious educational stations since 
they will provide many new avenues 
for stations to seek funds to sup¬ 
port their basic operations. 
Some entrepreneurs already have 

been exploring possibilities for sat¬ 
ellite-interconnected networks to 
offer various services through FM 
subcarriers. From the standpoint of 
the public, the removal of FM sub¬ 
carrier restrictions should provide 
a major benefit by permitting a far 
more effective use of the radio 
spectrum. 

Richard E. Wiley, former FCC chair¬ 
man, is NRB communications coun¬ 
sel and partner in Wiley, Johnson 
and Rein law firm, Washington, D.C. 
Mr. Wiley was assisted in the prepa¬ 
ration of this article by John S. 
Logan, an associate of the firm. 

These decisions will provide many new avenues 
for religious stations to seek funds. 

H Learn 
Professional 
Management 
GOD’S WAY. 

NAGEMENT: 
A BIBLICAL 

MYRON RUSH 
Loreword by Lome Sanny 

Most Christian leaders have little 
solid training in management principles and practices. Or 
their management training is strictly secular. Management: 
A Biblical Approach, by Myron Rush, looks at management 
from a Christian perspective. Rush takes sound secular 
management practice and tempers it with Christian 
responsibility to help you: 

• Develop a team spirit throughout your staff 
• Manage your time effectively 
• Control internal organizational conflicts 
• Evaluate your employees’ performance 

“For comprehensiveness and 
practicality, this book 

surpasses many of its secular 
counterparts such as 

Peter Drucker’s 
‘Effective Executive. ’ ” 

—Dr. Glenn F. Arnold, Chairman 
Communications Department 
Wheaton College Graduate School 

At bookstores everywhere, or write: 
VICTOR BOOKS 
RO. Box 1825, Wheaton, IL 60189 

Please send me copies of 
Management: A Biblical Approach. 
(Note: Cash or credit card only, please.) 
□ I've enclosed $7.95 for each, plus postage: 

95Í per copy, maximum $2.95. 
□ I prefer to use my credit card: 
□ Master Card □ Visa 
Expiration Date_ 

Card No. _ 

Myron D. Rush is president of Management Training Systems, 
specialists in training and consulting services for both 
business firms and Christian organizations. VICTOR ® 

A Division of Scripture Press Publications BOOKS 

Name . 

Address 

City, State, Zip _ 

Offer expires 9/15/83 
NB63B 
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Commission 
May Drop To Four, 
Sharp Bows Out 
WASHINGTON, D.C. (NRB)— FCC 

Commissioner Stephen Sharp, 
whose term expires June 30, has 
taken his name out of considera¬ 
tion for the seat vacated by com¬ 
missioner Anne Jones. Jones unex¬ 
pectedly resigned from the commis¬ 
sion effective May 31. 

At the commission’s late April 
meeting on television programming 
for children, Sharp said, “I am stat¬ 
ing publicly that I do not intend 
to serve beyond the expiration date 
of my current term.” He cited fami¬ 
ly concerns as a reason for his 
decision. 

Sharp, who was appointed by 
President Reagan and sworn in as a 
commissioner just eight months 
ago, on October 5, 1982, indicated 
that his future plans were tentative 
except that he plans to stay in the 
Washington, D.C. area. During his 
brief tenure at the FCC, Sharp has 
been a proponent of issues that 
favor religious broadcasting. 
On July 1, the FCC will be 

reduced from seven commissioners 
to five, a decision that is expected 
to save the government $379,000 
during fiscal 1984. Commission 
spokeswoman Maureen Peratino 
said that the White House had not 
made a decision on who will be the 
fifth commissioner when Sharp and 
commissioner Joseph Fogarty 
leave at the end of this month. 

It is possible that the FCC will 
operate with four commissioners 
for a period of time, she said, be¬ 
cause the appointee must clear 
Senate confirmation and an FBI 
background check before taking of¬ 
fice. All federal regulatory agencies 
will reduce to five commissioners 
under Reagan administration plans 
to streamline the government 
bureaucracy, Peratino indicated. 

In other FCC business, the low-
power television application pro¬ 
cess will start to pick up speed this 
month but, Peratino said, it will 
not “be going full speed” until Oc¬ 
tober. The FCC now has approxi¬ 
mately 12,000 LPTV applications, 
a number that is expected to rise 
to 20,000 by the end of the year. 
Most of the 300 LPTV applications 

already approved are for facilities 
in Alaska, the spokeswoman said. 

Dobson Continues 
On Armed Forces 
Network 
ARCADIA, CA (NRB)—Focus On 

The Family, Dr. James Dobson’s 
daily radio ministry, received 
unanimous approval for renewal of 
another 13 weeks over the U.S. Arm¬ 
ed Forces Network. The program is 
the first independently produced 
and syndicated series to be carried 
by the international entertainment 
network. 
Focus director of broadcasting 

Michael Trout also described a suc¬ 
cessful rally that drew a capacity 
audience to Denver’s McNichols 
Arena. The April 22 appearance by 
Dr. and Mrs. Dobson marked the 
first time that stadium, with 17,800 
seats, was filled for a non-musical 
feature. 

Trout provided an update report 
on a morally-laden issue that Dr. 
Dobson and Religious Broadcasting 
have been following for many 
months: the refusal of Los Angeles 
County officials to release 17,000 
aborted fetuses for burial. (See RB, 
December 1982, page 12). The case 
of the fetuses, 193 of whom would 
have lived if not aborted illegally, is 
reportedly still stalled in the Califor¬ 
nia Supreme Court. “We will con¬ 
tinue to fight that situation. There 
has been no movement at all,” Trout 
said. 

In another broadcasting develop-

James Dobson 

ment, Trout indicated that the 
popular Focus On The Family 
seven-part film series that has been 
shown in churches throughout the 
country will be test-marketed during 
prime time this January. Further 
details of this plan were not im¬ 
mediately available. 
The Armed Forces Radio and 

Television Service (AFRTS), at an 
April 13 “world-wide workshop” that 
met to review programming, gave 
unanimous approval for a second 
quarter of Focus On The Family. 
The program was first aired over the 
network on January 8. It was also 
heard over the Voice of America 
transmitters in California, Ohio and 
South Carolina. 

Altogether, Focus is heard over 
86 radio stations using AFRTS pro¬ 
grams around the world and also 
aboard ships at sea. Locations that 
receive Dr. Dobson’s messages in¬ 
clude Beirut, Lebanon; West Berlin, 
Stuttgart, and Munich, Germany; 
Naples, Italy; Seoul, South Korea; 
Spain, Turkey and Greenland. 
Focus is the only religious radio 

program being syndicated over the 
AFRTS Network, according to Trout. 
Other religious broadcasters are 
heard via an AFRTS disc service 
made available to military person¬ 
nel and civilians, he said. 

In addition to being the only 
religious program on the satellite-
delivered network, Focus is 
reportedly the only independently 
produced program received regular¬ 
ly over the network. All the other 
programming is made available by 
ABC, NBC, CBS or Mutual Radio 
networks, or produced by AFRTS 
itself, Trout indicated. 
The April rally in Denver, Col¬ 

orado was noteworthy because it 
demonstrated the popularity of a 
religious broadcaster and author 
outside of the so-called Bible Belt of 
America. The gathering, which was 
sold out at $6.00 per ticket, was only 
the third major speaking ap¬ 
pearance by Dr. Dobson since he 
suspended public lectures in 1978. 

Similar rallies were held at the 
Seattle Center Coliseum last Oc¬ 
tober where 15,000 people attended, 
and at the Fort Wayne, Indiana 
Memorial Coliseum where 20,000 
reservations were made for the 
9,400 seats available. 
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CBN Cable 
Chooses New York 
Ad Agency 
VIRGINIA BEACH, VA(NRB)— 

The CBN Cable Network awarded 
its advertising account to Foote, 
Cone and Belding Company of New 
York. With over 20 million sub¬ 
scribers to its 24-hour-a-day fam¬ 
ily programming, CBN has attracted 
a host of new advertisers in re¬ 
cent months. 

In making the announcement, 
group vice president Timothy 
Robertson said, “CBN Cable Net¬ 
work has become a substantial 
force in the communications in¬ 
dustry and we felt it was time to 
seek an outside agency to expand 
our market impact.” Robertson 
expects CBN’s enhanced industry 
position to be furthered by the 
new agency because of “innovative 
and aggressive marketing cam¬ 
paigns.” 

Advertising billing in the $4 mil¬ 
lion dollar range is expected. One 
CBN source described the new ad¬ 
vertisers signing on with the Vir¬ 
ginia Beach-based network as “a 
mild stampede.” New advertisers 
include American Home Products 
Corporation, Banquet Foods Cor¬ 
poration, Delta Airlines, Warner-
Lambert Company, Hunt-Wesson 
Foods, Dow Chemical Company, 
Amway Corporation and Amour-Dial 
Company. 

Renewal orders have been re¬ 
ceived by many advertisers includ¬ 
ing Proctor and Gamble Company, 
the Clorox Company, Nabisco 
Brands Company, The Nestle Com¬ 
pany, and Texas Instruments 
Company. 

Increased subscriber count has 
“brought an impressive collection 
of new advertisers to the CBN Cable 
Network almost overnight,” said 
vice president of sales Ted Nor¬ 
man. He predicted continued 
growth in advertising. 

College Hosts 
Church and 
Media Conference 
ITHACA, NY (NRB)— Ithaca Col¬ 

lege will host a four-day church 
and media conference in mid-June 
that will concentrate on state-of-
the-art media including video, radio, 
cable, satellite and print. The June 
12-15 meetings will be for pastors, 
editors, program producers and 
other church-related 
communicators. 
The conference, being developed 

by the college’s School of Commun-

The answer is simple 

frfTERTMHEB 

Why has the United 
Presbyterian Church 

produced “Video One” in 
WPHL’s 50x70’ studio for 

the past three years? 

For available Air Time 
on WPHL-TV in Philadelphia, 

call John Ruzzi, Sales Manager 
at (215) 878-1700 

Why has the Walter F. 
Bennett Company chosen 
WPHL PRODUCTIONS to 

produce the 
internationally syndicated 

“Time Of Deliverance" 
program for the past 

six years? 

WPHL PRODUCTIONS 
J I understands the special 

needs of Religious 
Broadcasters. 

For Studio and Remote production 
rates call Joel Levitt at (2 15) 878-1700. 

WPHLÇ3 
PRODUCTIONS WJU 

5001 Wynnefield Ave. 
Philadelphia, Pa 19131 
(215) 878-1700 
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¡cations and an Ithaca associate 
pastor, is being called, “The 
Churches and Media: Helping The 
Church Communicator.” The use of 
computer technology in church 
communications will also be dis¬ 
cussed. 

"Right now there is an amazing 
number of ideas and formats being 
developed and used by communica¬ 
tors in all denominations,” said 
conference developer Thomas 
Bohn, dean of the communications 
school. “What we’d like to do is 
bring some of these people 
together.” 

Co-planner Charles Vance, assis¬ 
tant professor of corporate and or¬ 
ganizational media, added, “Since 
both communication practitioners 
and policy makers in the church 
play important roles in media ef¬ 
forts, the conference has been de¬ 
signed to appeal to both groups.” 

Francis Forde Plude, telecom¬ 
munications consultant and profes¬ 
sor of mass communications at 

FOR SALE 
RADIO STATION 

There is no religious 

radio station serving this 
top-75 market area. 

We’re a successful 500-watt 
secular daytimer with long¬ 

term Sunday religious 
programming built-in. 

For sale to serious 

broadcasters. 

Call 

V.M. McGUFFIN 

216-758-5747 

Emerson College, Boston, will key¬ 
note the conference with an ad¬ 
dress on “The New Technologies.” 

Other conference speakers in¬ 
clude John Geany, president of 
UNDA-USA, a Roman Catholic as¬ 
sociation of communicators and 
broadcasters; and Lois Anderson, 
director of communications for 
Religion In American Life. 

Non-Religious 
Cable Association 
Plans National Promotion 
WESLEY CHAPEL, FL(NRB)— 

The cable television industry is 
planning a nationwide program 
aimed at alerting consumers to the 
explosion of unique programs and 
services that distinguish cable 
from its competitors. 
Thomas E. Wheeler, president of 

the National Cable Television As¬ 
sociation, unveiled the broad out¬ 
line of the proposal at an NCTA 
seminar here at which top cable 
executives discussed marketing 
and research strategies. 

Noting a recent study by the 
broadcast industry which showed 
increasing dissatisfaction with 
traditional over-the-air tele¬ 
vision, Wheeler said the cable in¬ 
dustry should seize the opportunity 
for an aggressive national informa¬ 
tion campaign to reposition cable 
in the eyes of consumers. 

Wheeler said that Daniel Ritchie, 
chairman and chief executive of¬ 
ficer of Group W Broadcasting and 
Cable, has agreed to oversee the 
organization of a consortium for 
cable information which will com¬ 
mission research and marketing 
plans. 
“Our potential is tremendous,” 

said Wheeler. “We can link this 
country together like no other med¬ 
ium, but we must differentiate our¬ 
selves from the competition, de¬ 
flate the myths and misperceptions 
and explain to consumers exactly 
how cable brings education, inform¬ 
ation and entertainment into the 
American home like no one else will 
ever be able to.” 

Britain Ready 
For Cable TV 
LONDON, England (NRB)—The 

British Government has announced 
its proposals for developing 
cable television. The action clears 
the way for approval this year of up 
to 12 privately operated pilot pro¬ 
jects. 

In its 90-page white paper, the 
Government said it would approve 
pay television systems, which re¬ 
quire viewers to pay for each pro¬ 
gram they watch. However, such 
systems would not be able to buy 
rights to events that Britons al¬ 
ready see on broadcast television, 

Grant, Imperials Take Home Top GMA Music Dove Awards 
NASHVILLE, TN (NRB)—Gospel Music Week, April 10-13, was 

capped off in this city of music with the presentation of 19 Dove 
Awards. Also, two gospel music names were inducted into the in¬ 
dustry’s Hall of Fame, and a third, Ralph Carmichael, took over the 
leadership of the Gospel Music Association as its new president. 
The awards made include: 
Amy Grant 
The Imperials 
Lamelle Harris 
Sandi Patti 
Barbara Mandrell 
Rex Nelon Singers 
Leon Patillo 
Al Green 
Amy Grant 
Michael Card 
Sheila Walsh 
Dino Kartsonakis 
Marvin Norcross 
Bill Gaither 

Gospel Artist of the Year 
Gospel Group of the Year 
Male Vocalist of the Year 

Female Vocalist of the Year 
Gospel Album of the Year by Secular Artist 

Traditional Album of the Year 
Contemporary Album of the Year 

Contemporary Album of the Year (Black category) 
Contemporary Gospel Album of the Year 

Gospel Songwriter of the Year ("Age to Age") 
The International Award 

Instrumentalist of the Year 
Gospel Music Hall of Fame (Deceased category) 

Gospel Music Hall of Fame (Living category) 
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Christian Networks Share in Cable Explosion 

Christian programming is well 
represented in the growing field of cable 
television and audio services. The Gospel 
is now being heard via at least four television 
networks and three audio networks. Most 
of the religious networks started within the 
last three years. 

Cable penetration is estimated by the 
Nielsen service at 37.2 percent of American 
television households with 31.1 million of 

the 83.3 million homes with television hav¬ 
ing cable. Arbitron’s more conservative 
estimates (to be updated by July) project 30 
percent cable penetration, with 24.8 million 
of the 83.5 million television homeshav¬ 
ing cable. Those figures represent a 26-28 
percent increase in cable households in one 
year. Cable is unquestionably making 
permanent inroads into American homes. 
The National Cable Television Associa¬ 

tion survey of March, from which most of 
these figures come, reveals that there are 57 
cable services operating from four satellites . 
(42 television services, with the balance be¬ 
ing audio or text services.) Most of the ad¬ 
ditional 17 cable networks being planned 
will be aired this year. It is likely that the 
Gospel will continue to be well represented 
during the cable explosion in coming years. 
Here are the details: 

Video Networks 
Network Systems Subscribers Hours/Day Satellite/ Start-Up 

(in millions) Transponder 
CBN Cable Network Satcom 3R 
Virginia Beach, VA 3,367 19.4 24 Transponder 8 April 1977 

National Christian Network Satcom 4 
Cocoa, FL 76 1.3 14 Transponder 7 June 1980 

PTL Inspirational Network Satcom 3R 
Charlotte, NC 600 6.5 24 Transponder 2 April 1979 

Trinity Boradcasting Network Stacom 4 
Santa Ana, CA 235 2.3 24 Transponder 17 May 1973 

Audio Only Networks 
Family Radio Network Satcom 4 
Shenandoah, IA 24 Transponder 7 June 1980 

Moody Broadcasting Network Satcom 3R 
Chicago, IL 23 0.32 24 Transponder 3 May 1982 

Satellite Radio Network Satcom 3R 
Charlotte, NC 50 0.28 24 Transponder 2 April 1981 

such as soccer cup matches. 
Companies seeking pilot project 

licenses could serve up to 100,000 
homes and sell as much advertising 
as now appears on Independent 
Television, Britain’s commercial 
TV network. 
The Department of Industry is to 

see how applicants would advance 
cable technology, and the Home Of¬ 
fice is to study their program plans. 

Cable Television’s 
Revenues and Assets 
Increased Dramatically 
MORRISTOWN, NJ (NRB)—A 

number of news items of interest to 
religious broadcasters are noted 
briefly: 

In a March 28 announcement, 
the FCC released financial data 
based on the cable television in¬ 
dustry’s operations for 1981. 
Operating revenues totalled over 
$3.5 billion, which was a 60 percent 
increase over 1980. Net income 
before taxes was approximately $40 
million and the cable industry’s 
total assets had book value of $7.91 
billion, an increase of 79 percent 
over 1980. 
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I Members’ Commitment 
Sought on 
Restructured Dues Plan 
MORRISTOWN, NJ (NRB)— Dur¬ 

ing one week in late May, NRB staf¬ 
fers called more than a fourth of 
the membership to interpret the 
new dues restructuring plan. The 
telemarketing project, being called 
“Operation Future,” would double 
membership revenue by 1985 if 
early returns from the telephone 
survey prove representative. 
The endeavor follows a unan¬ 

imous board of directors decision 
last January that revised the mem¬ 
bership dues plan. The associa¬ 
tion’s transition from a para¬ 
church organization of people in¬ 
terested in broadcasting, the pre¬ 
dominant image during the first 
forty years, to a professional trade 
association that advances the Gos¬ 
pel, will be completed when the . 
plan is fully implemented by Janu¬ 
ary, 1985. 
When the executive committee 

met May 23 in Chicago, executive 
director Ben Armstrong reported 
on this "most important project un¬ 
dertaken during the years I’ve been 
with NRB.” Operation Future re¬ 
minded the members that "our or¬ 
ganization commands respect, not 
only from the government, but 
among other professional broad¬ 
casting organizations.” Response 
was encouraging, Dr. Armstrong 
said. 

“I’m overwhelmed by the number 
of small broadcasters offering to 
pay more than their new dues 
amount would require from them,” 
Dr. Armstrong commented. This 
generous response revealed the 

I perceived value of NRB to the “av¬ 
erage” member. The smaller broad¬ 
cast ministry has not always felt 
an integral part of the association, 
Dr. Armstrong said. 
Some members contacted during 

the project increased their dues 
from $16 per month, the base 
under the old system, to $48 per 
month. Another increased the 
amount from the base figure to 
$167 immediately. Most of those 
contacted expressed what opera¬ 
tions manager John Cummuta call¬ 
ed “a very good feeling about 
NRB.” He determined that “the 

over all tenor of the project is 
very uplifting and the economics 
are going up.” 
Under the restructured plan, a 

member will pay a monthly fee that 
is determined on the gross revenue 
during the last fiscal year. A multi¬ 
faceted organization, such as a de¬ 
nomination or a Christian college, 
would figure the dues on the media 
budget only. The full amount of 
dues would be required by January 
1985. The board of directors 
decided to phase this plan in, ef¬ 
fective last January. 
A member who is now contrib¬ 

uting $200 each month would be re¬ 
quired to pay, for example, $320 
per month and has the option of 
phasing into the full $120 increase. 
Under the plan, an additional $40 
per month would be paid (retroac¬ 
tive to January 1983) on or before 
December. The second $40 would 
be required during calendar 1984 
and the full $320 per month would 
commence with the first billing 
of calendar 1985. 
Members with “severe financial 

reverses” can apply for “special 
consideration until they can meet 
the new challenge.” Only a small 
number are in this category, he 
said. 
The new plan, as outlined in an 

April letter from finance committee 
chairman Thomas F. Zimmerman, 
breaks the membership into 26 
classes (categories A-Z) according 
to annual revenue. A member gros¬ 
sing $100,001 to $125,000 (class E) 
would be billed $34 per month. A 
member grossing $2,000,001 to $2.5 
million (class X) would receive a 
monthly bill for $422. Those over $3 
million are assessed at $489; those 
under $25,000 at $10. Monthly dues 
will be voluntarily reclassified an¬ 
nually by the members according to 
the gross income of the previous 
year. As in the past, NRB dues will 
be tax deductible for commercial 
organizations. 

Fiscal 1982 income from member¬ 
ship dues totalled $243,971. Income 
from the same source for the first 
seven months of fiscal 1983 was 
$124,389. The budget for fiscal 1984 
is $280,000; the goal projected for 
fiscal 1985 is $400,000. 

“Already we’re well above the 
proportionate increase” in fiscal 

1983, Dr. Armstrong commented. 
The increased revenue "will give us 
the ability to provide more needed 
services that the lack of funds does 
not. Examples include increased 
staffing and decreased cost of 
membership services and 
publications.” 
The membership commitment 

plan “portends for the future the 
ability to do what we’ve always 
realized needed to be done but 
didn’t have the finances to accom¬ 
plish,” he added. Increased ser¬ 
vices include full-time representa¬ 
tion in Washington, D.C. The cur¬ 
rent Washington office manager, 
Dr. Kenneth Beachboard, is em¬ 
ployed half-time. 
A strengthened NRB will “help 

religious stations be more effective 
and efficient in their Gospel out¬ 
reach,” the executive director 
thought. Regional seminars on 
practical topics are being consid¬ 
ered for the near future. A resur¬ 
rected Summer Institute of Com¬ 
munications is being discussed. 
Detailed advice about how to start 
or improve a broadcast program will 
be offered in a depth that present 
staff cannot readily deliver. The 
membership newsletter, recently re¬ 
worked by Cummuta, will become 
“even more relevant and compre¬ 
hensive,” Dr. Armstrong suggested. 
Under the new plan, members in 

good standing will benefit from sig¬ 
nificant discounts on the annual di¬ 
rectory, future publications, the 
annual convention and other 
events. 

NRB will be able to maintain and 
increase its legislative presence on 
critical issues such as cable must-
carry, the educational television -
FM interference, and the AM day¬ 
time-only radio concerns. 

Dr. Armstrong concluded, “God 
has given us the mandate of reach¬ 
ing the whole world with the Gospel. 
Commitment to the new dues plan 
will help us to meet that challenge.” 

Magazine, Convention 
Audiences Surveyed; 
Goal to Meet Needs Better 

MORRISTOWN, NJ (NRB)— Na¬ 
tional Religious Broadcasters was 
the subject of two separate surveys 
that will help the national staff bet-
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ter understand the needs of the 
membership and plan strategies 
to meet those needs more effec¬ 
tively. The first survey is being 
sent to “Religious Broadcasting” 
readers, the second to individuals 
who attended the 40th annual NRB 
convention last winter. 
The magazine readership survey 

will help the “Religious Broadcast¬ 
ing” staff keep pace with the chang¬ 
ing readership demographics. 
NRB's magazine will continue to 
serve broadcast professionals, and 
not the general Christian audience. 
The magazine mailing list is contin¬ 
ually being refined as efforts are 
under way to change from a trade 
publication to a paid circulation. 
“We are a readership needs-ori¬ 

ented magazine,” said managing 
editor Robert L. Niklaus. The sur¬ 
vey, which was mailed to 25 percent 
of the total readership last month, 
will help NRB “speak more intel¬ 
ligently to the advertisers about our 
total audience,” Niklaus added. 
The survey was field tested in 

April to 100 readers. Twenty percent 
responded to that test mailing, a 
response Niklaus termed “positive 
and very helpful.” The question¬ 
naire, which will be processed for 
results by this fall, was refined 
based on the initial responses. 
The survey is being held to 11 

questions plus a “confidential mar¬ 
ket information” section that asks 
specific levels of spending on capi¬ 
tal equipment, radio and television 
airtime, printing and promotion, 
fund raising, news services and 
other expenses of a typical broad¬ 
cast budget. Advertisers and con¬ 
vention planners will find this data 
helpful in planning better service 
to NRB’s membership. 
The final question is narrative. 

Respondents are asked to comment 
in sentence form about the content 
of “Religious Broadcasting.” The 
editorial staff is asking for an “art¬ 
icle idea or practical tip” for the 
magazine. 
The other 10 questions ask about 

the magazine departments that are 
read regularly, time spent reading 
an average issue, and the number of 
other people who read each issue. 
Other questions deal with maga¬ 
zines that the respondent reads, 
the magazines that influence pur¬ 
chasing decisions and the impact 
of “Religious Broadcasting” on 
“the operation of your ministry.” 
The second survey centering on 

NRB will “determine the strengths 
and weaknesses of the [40th 
annual] convention.” A marketing 
research organization, the Ameri-

NRB Holds Five Regional Conventions During 1983 
For information or early registration for any of the five regional gatherings 

of religious broadcasters this year, and the national convention, contact the 
following people: 

Thomas “Ed” Steele 
Pres., Western NRB Chapter 
Creative Communications Assn. 
876 North Batavia 
Orange, California 92668 
(714) 997-8450 

Dr. Joseph A. Springer 
Pres., Midwestern NRB Chapter 
Moody Church 
1609 North LaSalle Street 
Chicago, Illinois 60614 
(312) 943-0466 

Norman Plunkett 
Pres., Southeastern NRB Chapt. 
796 West Peachtree Street 
Atlanta, Georgia 30308 
(404) 881-0550 

Dennis Worden 
Pres., Southwestern NRB Chapt. 
KCFO-FM 
3737 South 37th Street 
Tulsa, Oklahoma 74107 
(918) 445-1186 

David Eshleman 
Pres., Eastern NRB Chapter 
WBTX 
Box 337 
Broadway, Virginia 22815 
(703) 896-8933 

Dr. Ben Armstrong 
Executive Director, NRB 
National Religious Broadcasters 
CN 1926 
Morristown, NJ 07960 
(201)575-4000 

Western Regional 
September 11-13 
Los Angeles Marriott Hotel 
Los Angeles, California 
Speaker: Charles Swindoll 

Midwestern Regional 
September 21-23 
Sheraton Westport Inn 
St. Louis, Missouri 
Speaker: David Mains 

Southeastern Regional 
September 28-30 
Stone Mountain Inn 
Atlanta, Georgia 
Speakers: J. Falwell, C. Stanley 

Southwestern Regional 
October 9-11 
Camelot Hotel 
Tulsa, Oklahoma 
Speaker: David L. Hocking 

Eastern Regional 
November 3-5 
Aspen Hotel 
Parsippany, New Jersey 
Speaker: Robert Cook 

NRB 41st Annual Convention 
Jan. 29 -Feb. 1,1984 
Sheraton Washington Hotel 
Washington, D.C. 

(See Press Time page for speakers.) 

can Research Bureau (ARB) of 
Wheaton, Illinois, conducted the 
census of all convention attendees 
during May. Their goal, according to 
researcher George Barna, is to ex¬ 
amine the level of “dissatisfaction” 
that might exist about NRB work¬ 
shops. ARB, an affiliate of McKay-
Doerschuk and Company, is con¬ 
ducting the census independently 
of NRB. Some 70 workshops were 
targetted to program producers, 
cable ministries, minority broad¬ 
casters, women and other groups. 

Barna said, “Religious broadcast¬ 
ing is entering a period of growth. 
There is tremendous potential at 
NRB. We want to maximize that po¬ 
tential.” Barna said that his re¬ 
search effort “does not want to 
criticize, but to build” on the 
successes of religious broadcast¬ 
ing. He added that some in the 
field of Christian broadcast 

media are “not terribly sophisti¬ 
cated.” 
ARB, in business since 1979, con¬ 

centrates its research on Christian 
ministries. The bureau is best 
known for a 1980 study entitled, 
“Profile of the Christian Market¬ 
place,” a national opinion study 
done through the Gallup research 
organization. It surveyed 1586 
people to determine their media 
preferences, leisure activities, read¬ 
ing habits and consumer attitudes. 
ARB’s 20 questions, some with 

multiple-part answers, ask the 
reason(s)that motivated attend¬ 
ance. On a scale of one to four, re¬ 
spondents were asked to rate the 
importance of eight reasons for at¬ 
tending the convention. The 
reasons include: to increase pro¬ 
fessional knowledge, to make busi¬ 
ness contacts, to display products, 

(continued on page 36) 
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A cable television ministry can head your 
church toward in-depth community witness Cable Television 

Grace Presbyterian 's microwave tower used 
to transmit the TV signal is at far left. At the production control, the technical 

director activates the video switcher. 

CABLE TELEVISION is 
exploding around the 
country. Broadcasting 
Cablecasting Yearbook 
1983 says, “There are 
5,000 operating cable sys¬ 

tems in the United States, serving some 
14,200 communities. Another 2,500 
franchises are approved but not built. 
Pennsylvania has the most systems 
(349) and California the most subscribers 
(2.4 million) . Operating systems current¬ 
ly reach about 30.2 million subscribers, 
perhaps over 84 million people—37 per¬ 
cent of the nation’s TV households.” 

Cable aims for a captive audience with 
a narrowcasting concept. You watch an 
all-sports channel, an all-health network, 
a Black entertainment channel, and 
channels that are all-news, all-kids, all¬ 
movies, all-music, and the list goes on 
And we have several 24-hour Christian 
satellite networks. 

Objectives of CATV Ministry 
Cable television is one of the best 

methods of extending the walls of the 
church and enlarging the outreach of its 
ministry into your local community. It 
can serve several objectives: 

1 Cable TV can preach the Gospel 
as found in the Great Commission. Jesus 
said, “Go throughout the whole world 
and preach the gospel to all mankind.” In 
the Greek, “preach” means “to pro-

by Lou Schierbeck 

claim,” “to announce.” 
2. It can be alternative viewing to net¬ 

work programming. 
3. It can improve the moral life of the 

community by speaking out on moral 
issues. 

4. Cable TV can also improve the 
spiritual walk of Christians by ministry 
during the time they are not in church. 

5. It can provide an opportunity for 
Christian service by members of your 
church who feel they cannot teach in 
Sunday school or sing in the choir. 
We need more Christian television 

channels around the country. Fallen 
mankind will find hope nowhere else ex¬ 
cept in Jesus Christ, and seldom will he 
find hope except from a Christian tele¬ 
vision channel. 

_ Local Cable System 
Every cable system should be anxious 

to carry programming of special interest 
to their community. They can offer a 
variety of programming, hoping to at¬ 
tract individual interest groups. The 
greater variety of programming a cable 
system is able to offer, the greater 
number of subscribers or households it is 
able to persuade to become customers. 
You can offer your local cable system 

an alternative to the commercial and 

secular programs they now air; and you 
can tell them you will be able to open up 
a whole new group of potential 
subscribers who live in areas the system 
already covers. This group is the Chris¬ 
tian families that will not subscribe to 
cable because they are “fed-up” with cur¬ 
rent television programming in general; 
but who would want to subscribe if they 
were able to receive Christian 
programming. 

Contact the cable system manager 
and tell him you want to fill a channel 
with Christian programming. Tell him 
you feel this will not only give him new 
subscribers, but will meet a community 
need by offering an alternative to current 
programming. Tell him you will be glad 
to either use his system’s equipment or 
provide the necessary equipment your¬ 
self. He may tell you he has no existing 
channels available. Many new cable 
systems are offering 35 or more chan¬ 
nels; however, many of the older 
systems still have the basic 12 channels. 

Quoting from Broadcasting Cable¬ 
casting Yearbook 1983 once more, “As 
a result of a U.S. Supreme Court deci¬ 
sion on April 2, 1979, the FCC no longer 
requires any cable television operator to 
provide channels or equipment for pub¬ 
lic, educational, governmental or leased 
access use nor to provide a certain chan¬ 
nel capacity.” However, many cable sys¬ 
tems offer public access or religious ac-
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Community Bridgehead 

cess to their community. It would be best 
to check with your local system manager 
or ask your city attorney for a copy of the 
franchise agreement between the city 
and the cable system to check for your¬ 
self if the city requires the system to have 
access time. 

Programming a Cable TV Channel 
If a channel is available, it will take 

many hours of programming to fill the air 
time . I would recommend starting slow¬ 
ly and, if possible, programming prime 
time for three or four hours a day. Then 
gradually back up your start time accor¬ 
ding to the availability of finances and 
personnel. I would recommend contac¬ 
ting program producers listed in the 
Directory of Religious Broadcasting 
1982-83 that NRB has available. Ask for 
an audition tape so you can check tech¬ 
nical quality and content of the program 
to see if it meets your standards. 

Most broadcast television stations 
charge a fee for their air time ; however, 
with cable it is difficult to justify this fee 
because Arbitren and Nielsen have yet to 
supply numbers on any large scale for 
cable viewing. 

Grace Television is an outreach of the 
Grace Presbyterian Church in Peoria, Il¬ 
linois. It offers air time at no cost and 
most religious producers will provide 
their programs at no cost. It is a trade out 
that helps both parties. 

It is just the opposite if you would like 
to air a secular program like Flipper, 
Gentle Ben, or old movies. You will pay 
accordingly for the program depending 

upon what TV market you are in. The 
larger the market, the higher the price 
depending upon the number of times 
you wish to run it and over what period 
of time you want to use it. 
Some programs will come directly 

from the producer and others will be on 
what is called a “bicycle.” The bicycle 
might have five different TV stations on 
it. The producer would send the pro¬ 
gram to the first station which would send 
it to the second station once it has been 
aired; and finally, the last station would 
return the video tape to the producer. 

Another way producers reach more 
television stations is through distributors. 
They send their master tape to a distrib¬ 
utor, who makes copies and then sends 
the copies to TV stations to be aired and 
returned to the distributor. Depending 
upon the number of hours you are on the 
air, bicycling of the tape can run into 
thousands of dollars in postage and UPS 
costs in a year. 

If your objective is to program a cable 
channel for 16 or 24 hours a day, 1 would 
recommend a satellite dish. Four Square 
Church in Decatur, Illinois has a satellite 
dish in their church parking lot. They 
receive PTL Satellite Network and CBN 
Satellite Network, both on Sat Com III R 
Satellite . The church takes what they feel 
their audience would like to see from 
each satellite network and mixes it with 
their own local productions. This saves 
them money from bicycling tapes; in ad¬ 
dition , the audience receives a very good 
quality picture plus local programming. 

Here at Grace Presbyterian Church, 

Above: the programming console for the 
television channel. 
Left: Medical Monitor, health education 
program, in the church television studio. 

we do something similar. General Elec¬ 
tric Cablevision has the satellite dish 
which receives CBN Satellite Network 
24 hours a day. At certain times of the 
day the cable system gives control of the 
channel to us; and we insert our own 
local productions, plus video tapes that 
we bicycle or receive directly from 
religious program producers. Other 

HIGH 
QUALITY 

CASSETTE DUPLICATION 
FOR BROADCAST 

BY THETENS 
OR TEN THOUSANDS 
STEREO OR MONO 

MASTER RECEIVED IN 
ANY FORM 

COPIES DOLBY “B” 
LABELED, BOXED 

& MAILED 
TO COMPUTERIZED 

MAINTAINED 
STATION LIST 

FORCE RECORDING STUDIOS, INC. 
P.O. BOX 861 
Valley Forge, PA 

19481 
215-935-1422 
or 644-3266 
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Christian satellite networks available are 
Trinity Broadcasting Network, a 24-hour 
Christian network in Santa Ana, Cali¬ 
fornia, and National Christian Network, 
on 14 hours daily from Cocoa, Florida. 
These two are on Sat Com IV Satellite. 

Local Productions 
You can produce programs yourself. 

In most cases, cablecasting groups are 
using volunteer help. Here at Grace 
Television, we have 60-plus volunteers 
that operate the equipment and handle 
every phase of a production. They are 
people from varied backgrounds and are 
doing an excellent job. Each has been 
trained by experienced television per¬ 
sonnel from the congregation. 
Our main program is the weekly Sun¬ 

day morning worship service, Grace 
Worship Hour, with our senior pastor, 
Dr. Bruce Dunn. It is aired live on the 
cable channel; the same program is 
shown one week later on the NBC af¬ 
filiate in Peoria and on Channel 43, a 
new family TV station in Bloomington, 
Illinois. Grace Worship Hour is also 
heard on over more than 200 radio sta¬ 
tions around the world. 

Grace Television produces two other 
programs during the week. On Monday 

In most 
cases, 
cable¬ 

casting 
groups 

are using 
volunteer 

help 

Volunteer staff at 
the production 
control center 

night we videotape our children’s pro¬ 
gram called Rock House. It is targeted to 
pre-teens, fourth through the eighth 
grade. Our other production is a health 
education program called Medical 
Monitor. The host is Roger Monroe, 
director of public relations for the Meth¬ 
odist Medical Center of Illinois. The 
guests come from every segment of the 
medical profession. 
Ray Wilson, known as Black Buffalo, 

spends two weeks every summer with 
us, producing and hosting his children’s 
television program, Black Buffalos Pout 
Wow. These programs are a concept 

any church can do in their community. 
The next step is to acquire equipment to 
program a channel and/or produce local 
programs. 

Equipment 
Probably the best and most 

economical equipment to use, if you are 
just starting out, would be 3/4” U-Matic 
Video Cassette machines. From this 
point on , it is just a matter of your objec¬ 
tives and how much you can spend. 
Space does not permit a list here; but if 
you write to me at Grace TV, 114 W. 
Forrest Hill Ave., Peoria, IL 61604, I 

iiñsl LISTENERS DEMAND IMS NEWS 

MBN AFFILIATE STATION WTLR (FM), STATE COLLEGE, PA RECENTLY 
COMPLETED THEIR ANNUAL SHARATHON ... SURPASSING THEIR 
GOAL BY 5%. LISTENERS WERE POLLED CONCERNING THEIR 
DESIRE IN ADDING INTERNATIONAL MEDIA SERVICE HOURLY NEWS 
OVER THEIR PRESENT SERVICE. 

THE RESULTS? OUT OF 780 VOTING CALLERS, ONLY 40 DESIRED TO RETAIN 
THEIR PRESENT SERVICE! 

"The message is clear. The professional and Christian approach by IMS 
is long overdue and our listeners are requesting it loudly. We are delighted 
that IMS represents national and world news, edited and delivered by 
professionals with Christian priorities and philosophy We look forward to 
adding the news to our other MBN programming in the very near future." 

JOSEPH EMERT GM, WTLR 

NEWS... REPORTED FAIRLY AND FROM A CHRISTIAN PERSPECTIVE, 

103 TIMES A WEEK 

MAKE IT COUNT FOR YOU! 
CALL 800/621-7031 TOLL FREE 
IN ILLINOIS, 312/329-4433 

INTERNATIONAL 
MEDIA 
SERVICE 



Cable TV 
is one of 
the best 
methods of 
extending 
the walls 
of the 
church 

Rock House, the 
children’s 
program 

would be happy to send you a list of 
equipment recommended by our 
engineer. 

If your objective is to program a chan¬ 
nel, the approximate cost for equipment 
would be $32,000. Now add to that, 
depending on your cable system, an ad¬ 
ditional $30,000 for a broadcast quality 
satellite dish with associated equipment. 
Next, you will need a way of transmitting 
your signal to the cable system for dis¬ 
tribution to people’s homes. Again, de¬ 
pending on the cable system, they might 
install a cable to carry your signal to 
them . Your alternative would be to install 

a tower with a microwave dish to trans¬ 
mit your signal to the cable system. This 
would cost approximately $25,000. Be 
careful : the height of the tower could be 
subject to city zoning laws. 
Maybe you would like to produce pro¬ 

grams in your own studio. A TV studio 
outfitted with all the necessary broadcast 
quality equipment would be approxi¬ 
mately $56,000. This would not include 
your construction costs for the studio. All 
these figures will vary according to the 
dealer and the area of the country. Re¬ 
member, these are start-up costs which 
do not include your yearly budget for 

tapes, postage, UPS, telephone, main¬ 
tenance, conventions, sets, advertise¬ 
ments, legal fees, staff, and 
miscellaneous. 

Finally, I would recommend a legal 
contract between your organization and 
the cable system no matter how few 
hours you are on. Keep it simple, yet 
specific. The contract should include 
hours of operation , any fees charged by 
the cable system, technical require¬ 
ments, length of contract, a termination 
clause , and who , if anyone , will share the 
channel with you. 
Be cautious. Talk to people in the in¬ 

dustry; take your time; and most impor¬ 
tant, do all to the glory of God. Our 
challenge is clear—to communicate the 
Word of God in such a way that all the 
world will understand that Jesus Christ is 
“the Way, the Truth, and the Life.” sõã 

Mr. Schierbeck is station 
manager of Grace TV, a 
ministry of Grace Pres¬ 
byterian Church, Peoria, 
Illinois. 

MBN AFFILIATE GRABS LARGE INCREASE 
IN THEIR AUDIENCE 

WDAC, LANCASTER, HAS BECOME ONE OF THE TOP FOUR STATIONS 
IN LANCASTER COUNTY, PAI* THIS WAS THE FIRST SURVEY SINCE 

JOINING THE MOODY BROADCASTING NETWORK. 

MOODS* 
IN ILLINOIS 312/329-4433 

•as reported in several trade magazines 

bROADCASTIOG 
NETWORK 

AT A PRICE YOU CAN AFFORD! 

MAKE IT COUNT FOR YOU ! CALL 800/621-7031 TOLL FREE 

"Obviously, we're delighted. First we want to praise the Lord for His goodness 
and faithfulness to us. Your program, our carefully selected music, our local 
news coverage and Forrest Boyd's Christian news service (IMS) on the 
Moody satellite network have all contributed to the increased listening 
audience." PAUL HOLLINGER, GM, WDAC 

HIS LISTENERS WRITE... 
"One hour of OPEN LINE is equivalent to a year in Sunday school." 

ENOLA, PA 
"My wife and I would like to express our deep appreciation for OPEN LINE 
from MBN. Although we appreciate your fine programming day and night, 
this is one of our favorites. We listen at least three or four nights a week." 

LANCASTER, PA 

QUALITY. ..CONSISTENT PROGRAMMING ...INCREASED LISTEN ERSHIP. .. 



Twelve years 
of intensive use 

have pushed out 
the windows 

and doors 
of a church 

until the 
entire community 

is served 

Redwood chapel 
Community Church of 
Castro Valley, California, 
launched the first religious 
cable television channel in 
America. On Thanksgiving 

Day of 1971, using borrowed equip¬ 
ment, the church presented its first pro¬ 
gram and received its first phone calls of 
community support. That first program 
was broadcast from a makeshift shed to 
approximately 1,000 Castro Valley 
homes. Thus began the ministry of cable 
television for Redwood Chapel. 

Today, Redwood Chapel operates a 
24-hour-a-day cable television ministry 
into 10,000 homes, produces program¬ 
ming, teaching materials and ministers to 
thousands of lives. 
The use of television has been part of 

Redwood’s plan of ministry. Often un¬ 
conventional and simple, Redwood uses 
cable TV in a unique way that blends 
with its total ministry goal of “by all 
means” preaching the Gospel. By many 
standards, Redwood has been successful 
in using cable TV to reach its commun¬ 
ity for Christ. 
Redwood Chapel Community 

Church uses cable TV in several areas 
that influence our community for Christ. 
These key areas are measures of the 
strengths and weaknesses of television as 
a ministry tool and reflect Redwood’s 
evaluation of the media over a period of 
time to discover what works and what 
does not. 

Cable 
TV 
for 
the 

Church: 

_ Proven Programs 
First, we have found television to be a 

tremendous public relations tool. Many 
churches today never have any influence 
in their community. Many are nonexist¬ 
ent as far as their community is con¬ 
cerned—they have no voice, influence 
or even contact with those outside their 
fellowship. 

Cable television has allowed Red¬ 
wood Chapel to open up all the doors 
and windows of the church and to push 
the walls and building out into the com¬ 
munity. We are seen and heard in over 
10,000 homes. Surveys report that over 
half of those on cable TV have viewed at 

Is It Worthwhile? 

by James Williams 

least one of our programs and that seven 
out of ten people know that Cable 12 is 
operated as a religious channel by Red¬ 
wood Chapel. Viewers find their way in¬ 
to our services on a regular basis and trust 
in Christ. 

Ministry via cable television when it is 
coupled with a local church allows 
viewers the opportunity to participate in 
a non-threatening manner. People are 
fearful of churches today. They see us as 
mystical, ritualistic, and often greedy. 
Cable television has enabled Redwood 
to break down those barriers by allowing 
anyone at any level to view what hap¬ 
pens at our church, to listen to the music 
and to meet our ministers and congrega¬ 
tion, all from their living rooms. 

In a sense, we are out in the highways 
and byways compelling viewers to come 
in. We share our phrases and terms, our 
rituals, even our worship experience 
with viewers and many have responded. 
We invite them to come and they 
respond. 

_ Advance Agents 
Second, Redwood’s cable television 

ministry prepares members of the com¬ 
munity for influence by the church. 
Anyone who has ever visited homes, 
conducted door-to-door evangelism, or 
undertaken a door-to-door sales cam¬ 
paign will know how difficult it is to get 

The chapel’s around-the-clock cable TV 
ministry reaches into 10,000 of the 
cable-subscribing homes in the community. 
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Seven out of ten people in the community 
identify Channel 12 as a religious chan¬ 
nel by the Redwood Chapel. 

past the front door of the average 
member of our community. 

Cable TV and its influence and ability 
to go past walls and doors is in itself a 
mighty force , but when it is coupled with 
personal visits from our visitation evan¬ 
gelism team, results are fantastic. Men, 
women and children are coming to know 
Christ. Cable television has the ability to 
go before and prepare the soil for 
ministry. 

Third, cable television can be evangel¬ 
istic. Unlike other broadcast ministries, 
we concentrate only on our community. 
Our program schedule is not designed to 
be patently religious, but to appeal to 
families seeking alternatives to the av¬ 
erage network fare. Wholesome, enter¬ 
taining programming is available and 
enables us to reach people, draw them 
in , and then in the same manner, present 
the Gospel. Our efforts in program pro¬ 
duction have been in program areas that 
clearly present the Gospel, but also 
entertain and inspire. 

Music and drama are two attractions 
we use extensively to draw in viewers. 
Additionally, we produce spots and 
commercials from around our com¬ 
munity. We share community spirit and 
give viewers a glimpse of their commun¬ 
ity never seen in this major market. 

Measurable Results 
Last, we share the message of Christ 

through strategically placed testimonies, 
pretaped on location, and presented by 
members of the congregation, business¬ 
men and community leaders. The effect 
of wholesome family programming, 

community spirit, and life-changing tes¬ 
timonies has been exciting. Lives are be¬ 
ing changed, church attendance has 
grown and our influence in our com¬ 
munity is being felt. 
What are the measurable results of our 

cable television ministry? Well, we be¬ 
lieve that for us and our community 
many more lives are being touched with 
the Gospel because of our cable televis¬ 
ion ministry. Our church has grown, we 
have a significant influence in commun¬ 
ity affairs and the lives of people in Castro 
Valley. 
We have access to over 10,000 

homes and 60,000 people on a daily 
basis. Certainly television in itself cannot 
do all of this, but coupled with the minis¬ 
tries of a local church, cable television 
can have a powerful impact on lives. ti£2 

Coupled with the 
ministries of a 
local church, 
cable television can 
have a powerful impact 
on lives 

Mr. Williams is director of 
media services at the Red¬ 
wood Chapel. Rev. Neal 
Doty is senior pastor. 

"We rejoice in our hope of sharing 
the Glory of God.” 

Romans 5:2 

Grand Rapids’ leading Christian radio station has 
made a bold move to beautiful new studios to the 
glory of God. 

3250 28th St. S.E. 
\Grand Rapids, MI 48508 
\(616) 957-0000 
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A Great New Concept 
in Advertising ... 
Religious Broadcasting magazine announces a new advertising 
format exclusively tailored to meet the needs of religious 
radio stations. 

It’s a special section called the 
“Radio Station Guide.” Small, affor¬ 
dable ads are placed together so 
agencies, syndicators and program 
producers can conveniently locate 
your station! 

It’s the most inexpensive way to 
catch the attention of time buyers! 
Why not be in the first place they 
look? Increase program and spot 
sales. Gain the constant exposure 
so valuable to your station! 

The ads are printed in black and 
white only. Each one measures 21/4” 
X 3”. There are no more than nine 
ads per page. The pages are attrac¬ 
tively set apart and are easily 
identified. 

Your ad can have the sort of informa¬ 
tion shown in the sample or any in¬ 
formation you wish. Send a camera-
ready mechanical (21/4” x 3” border 
to border). Or, if you prefer, we can 
prepare an attractive standard ad 
from your copy for a very reasonable 
one-time charge. 

LOOK AT THE LOW RATES! 

RADIO STATION GUIDE RATES 
AD SIZE 11X 6X 
21/4”x3” $85 $95 

ONE-TIME 20% ADVERTISERS’ 
DISCOUNT 

To encourage you to help us kickoff this new 
format, we’ll give you a one-time 20 percent 
discount off your 11 x or 6x contract if we re¬ 
ceive your contract and first insertion order by 
July 15, 1983. This offer will not be repeated. 

BENEFITS 
★ Reach 4,000 program producers, 

agency account executives, and spot 
buyers with your sales message 
every month. 

★ Develop credibility, exposure, sales 
and profits for your radio station. 

★ Save money and time on sales effort. 
★ Premieres in September NRB 

regional convention issue of 
Religious Broadcasting. 
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Philadelphia’s Light 

General Manager: Jennifer Lear 
Sales Manager: Jim Thomas 
PO Box 26098 
Philadelphia, PA 19128 

^215-242-6300 

WARO 
Pittsburgh/Canonsburg 
540 AM 
1,000 watts 

“More power and 
more coverage 
for your ministry” 

Mr. Marion Luther 
Box 191 
Canonsburg, PA 15317 
412-745-5400 

KXEN 
Gospel Voice 

of 
Mid-America 
• KXEN MEANS BIG-COVERAGE RADIO 

50,000 watts of power with its 
wonderful middle of the dial position 
(1010 KC) gives dominant coverage of 
2,345,000 St. Louis metro area residents 
PLUS coverage of 32 Counties in Missouri 
and Illinois. 

BERNIE HARVILLE 
Manager 

P.O. Box 28, St. Louis, MO 63166 
PHONE: 

(314) 436-6550 

"KANSAS CITY'S CHRISTIAN VOICE'' 

Now with 10,000 
watts of power! 

Gary Coulter 
10841 East 28th St 

Independence, MO 64052 
816-252-5050 

n.y./n.j. metro area 
5000 WATTS 24 Hours A Day 

YOU DELIVER 
THE WORD, 

WE’LL DELIVER 
THE AUDIENCE 

Joe Battaglia 
PO Box 970 

Hackensack, NJ 07602 
201-343-5097 

SOUTH TENNESSEE 
N.W. ALABAMA 
N.E. MISSISSIPPI 
“The Only Christian Voice in 
South Tennessee” 

Tom Norton 
PO Box 524 
Adamsville, TN 38310 
901-632-0909 

WPJM 
1540 AM 

2,500 WATTS 

KG ER 
Los Angeles 
1390 AM 
5,000 watts 

Inspirational 
Programming 
24 Hours a Day 

Clinton Fowler 
PO Box 7126 
Long Beach, CA 90807 
213-427-7907 

Philadelphia 
5,000 WATTS 

“Philadelphia is Ours ... 
Make It Yours!” 

Louise Bessler 
2775 Mt. Ephraim Avenue, 
Camden, NJ 08104 
609-962-8000 

Don Melford 
3250 28th Street,SE 
Grand Rapids, Ml 49503 
616-458-0000 



Premise 
TV Success Formula: Image 

With the honeymoon years of TV ouer, 
Christian teleuision producers Effect 

must make the basics work for them 

The hoopla is over. The 
bloom is off the rose. The 
Arbitron Company shows 
that audiences for the Elec¬ 
tronic Church have been 
declining steadily since 

1976. 
The questions that Christian television 

producers have to ask is “Why?” Is it 
possible for us to capture a larger audi¬ 
ence? To reach more people with the 
Gospel of our Lord and Saviour Jesus 
Christ? Or, have we relegated ourselves 
to narrowcasting to a minority of deeply 
religious Americans? 
The guiding drive of America televi¬ 

sion is to capture as large an audience as 
possible. A program captures an au¬ 
dience by attracting the audience’s atten¬ 
tion and holding that attention 
throughout the entire length of the 
program. 
A quick look through the 54 cable 

channels here in Atlanta at any given 
time gives a good indication of how at¬ 
tractive and attention-grabbing Christian 
programming is (and also how banal 
most programming is no matter what the 
genre) . For instance, on Monday even¬ 
ing. April 11th , we find “The Clash of the 
Titans,” “The Sword and the Sorcerer,” 
“The Happy Hooker Goes to Holly¬ 
wood,” “Night Games,” punk rock on 
The Music Channel, Nashville Music, 
skiing on ESPN, Congressional Sub¬ 
committee hearings, “Alice,” Great Per¬ 
formances,” USFL Football, “Benny 
Hill, Lie Detector,” “The Academy 
Awards,” and several talking and inter¬ 
view religious programs some of which 
exhibit a certain degree of quality and ex¬ 
pertise and others of which are unattrac¬ 
tive and dull. 

by Theodore Baehr 

It seems that unless you are search¬ 
ing for Christian programming you will 
not stop to watch a Christian cable pro¬ 
gram unless it is well produced, which 
some are, or one of the rare examples of 
very high-quality Christian dramatic tele¬ 
vision productions such as “The Lion, 
the Witch, and the Wardrobe” or “Mar¬ 
tin the Cobbler” or “Jesus of Nazareth.” 
What makes a program interesting 

and attractive to an audience? It should 
be noted that it is not just how much 
money you spend. There are many net¬ 
work television programs produced for 
millions of dollars that attract no audi¬ 
ence at all . There are three factors involv¬ 
ed in producing an audience-grabbing 
television production, and such a pro¬ 
gram can be produced relatively inex¬ 
pensively or expensively. 

_ The Critical Premise 
The most critical factor is the premise, 

for the premise is the engine that drives 
the production . The premise is the heart 
of the drama; and the bottom line for any 
successful television program is drama, 
whether that program is an interview 
program, a documentary, a drama, or 
whatever. 
Drama is simply the telling of a story 

from beginning to the end through the 
use of conflict, crisis, climax and reso¬ 
lution. This story can only be told 
through the articulation of a simple, clear 
premise, which states the storyline in one 
sentence, and that premise is then 
proved logically throughout your drama 
or documentary or interview program. 
The premise is the basis of your argu¬ 

ment, antecedently stated, which you 
will prove in your program. Therefore, 
the premise leads your viewer to the goal 
you want him to reach. 
Of course, pure drama is usually more 

attractive than any other form of tele¬ 
vision, but the principles of drama-
crisis, climax and resolution through 
conflict— are present within almost all 
forms of successful television—game 
shows, variety shows, etc. The key is to 
peak the viewer’s curiosity, capture his 
imagination, hold his intellect and tell 
him a story or carry him along 
throughout the program on the back of 
the premise, the motor. 

Let me illustrate briefly a premise. The 
premise of “Romeo and Juliet” is that 
“great love defies death . ” The premise of 
“Macbeth” is “ruthless ambition destroys 
death.” The premise of a toothpaste 
commercial may be something on the 
order of “Crest gives you more girlfriends 
(or boyfriends).” 
Our premise can be any simple indic¬ 

ative sentence such as “Jesus loves you,” 
then the program takes your premise 
and allows it to control the antagon-
ist/protagonist, whether an interview-
er/interviewee situation or actual dra¬ 
matic characters. Our premise then is 
proved through dialogues, through con¬ 
flict, through crisis, through resolution. 

For example, with “Macbeth” we are 
shown from the very first line of the play 
that ruthless ambition destroys itself; 
Macbeth, being ruthlessly ambitious, 
proves the premise. Probably the best 
place to familiarize yourselves with 
premises is Lajos Egri’s book “The Art of 
Dramatic Writing,” which everyone in¬ 
volved in television programs should 
read. 
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Combined with the necessity of telling 
the story of the premise is the necessity of 
presenting images in a manner that will 
capture the viewer’s emotions. Beautiful 
locations, women, stars, etc. , etc. , are all 
imaging techniques to capture the 
viewer’s attention. These images hook 
the viewer and hold his attention while 
the premise drives the story home to his 
comprehension. 

The third factor is the frequency of 
technical effects which hold the viewer’s 
attention. Sesame Street uses a dis¬ 
tractor machine in testing their programs 
with children so that whenever the child¬ 
ren look away from the Sesame Street 
program at the distractor machine they 
know that they have to add a technical 
effect. 
A technical effect is a cut , or an edit , or 

a camera move, or a change in scene, or 
an addition of a character. A successful 
program usually has 20 to 60 technical 
effects per minute with pauses in fre¬ 
quency providing respites and bridges 
for the audience. 
The purpose of technical effects can be 

analogized to neon signs: those that are 
blinking attract your eye more quickly 
than those that are not . Of course , there 
is a saturation point, so a very elegant 

There is no reason that we have 
to relegate ourselves to narrowcasting 
when we can reach as broad an audience 

as any of the network programs 

and well-placed program will capture an 
audience’s attention much more effec¬ 
tively than an overly hectic program. 

Overall Attraction 
If these three factors are put together 

properly, that is, premise, image and 
technical effects, our programs will ef¬ 
fectively capture a larger audience . Dial 
turners will land on our programs, see 
them and be impressed by their quality. 
There are several British children’s pro¬ 
grams that come over cable systems now 
which are clearly produced on low 
budgets but are very attractive because 
they embody the three basic factors of 
television so ingeniously and effectively. 
If Christian television programming is go¬ 
ing to grow it must use the tools of ef¬ 
fective television production in a profes¬ 
sional and inspired manner (under the 
headship of Jesus the Christ) . 

At this point, there are several pro¬ 
grams which do use these tools but which 
aim at a very small audience. To reach 
out to a greater audience we have to 
think in television terms. Many of our 
programs forget the grammar of televis¬ 
ion, and therefore fall flat or are ex-
crutiatingly dull. There is no reason that 
we have to relegate ourselves to narrow¬ 
casting when we can reach as broad an 
audience as any of the network 
programs. ãêã 

Dr. Baehr, chairman and 
president of Good News 
Communications, Inc., 
conducts workshops to 
teach broadcasters how 
to communicate success¬ 
fully through the elec¬ 
tronic media. 

ANE CAN 
CUSTOM AUDIO CASSETTE TAPE DUPLICATING 

Acknowledged leader in the duplicating industry. Over 17 years of proven 

professionalism. High speed, high volume & high quality tape duplicating. 

“ITS SOUND BUSINESS TO DO BUSINESS WITH 
AMERICAN SOUND!” 
CALL OR WRITE TODAY! 

LOS ANGELES 
8120 Webb Avenue 
North Hollywood, California 91695 
(213) 768-6100 
Mr. Darrell Zielke 
Gen. Mgr. 

DETROIT 
25133 Thomas Drive 
Warren, Michigan 48091 
(313) 539-2900 
Mr. Paul Hayes 
V.P. &Gen. Mgr. 

ATLANTA 
2091 Faulkner Road, N.E. 
Atlanta, Georgia 30324 
(404) 633-4577 
Mr. Peter Thomason 
Gen. Mgr. 
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Videocasting the 
Church’s Bible School 

Applied technology enabled a pastor 
to fulfill a vision and share the benefits with many 

VISION, a challenge, a 
goal, a mission! 

Several years ago the 
Lord laid upon my heart 
the vision of every church , 
large or small, having a 

well-taught Bible school. At first, the idea 
seemed an utter impossibility. 

After many months of labor, prayer, 
divine guidance, counseling, and finan¬ 
cial responsibilities, God miraculously 
brought to pass a video Bible school, 
adaptable to all churches of many de¬ 
nominations. 

In addition to our instruction tapes, we 
have a series of interview tapes in which 
participants can meet choice servants of 

by Everitt M. Fjordbak 

the Lord of the past and of the present. 
Through the interview series students 
become acquainted with these pioneers 
in a very personal way, not simply their 
ministries, but the persons themselves. 
Our main thrust and goal was aimed at 

helping especially the smaller church 
(those from 75 to 350 in attendance) . 
We wanted to make it possible for them 
through video to have the benefits , bles¬ 
sings, and challenges that come from the 
ministry of these teachers. Two dif¬ 
ficulties face the smaller church: they are 
not financially able to obtain the ministry 

Requirements for Belonging to 
Lakewood Video Bible School 

1. All tapes must be paid for in advance. We do not rent the tapes, you must 
purchase them. The benefit to you is; first, the cost is very little more; and second, 
you will begin to build your own personal church video Bible school. 

2. You must promise not to duplicate the tapes. They are copyrighted. 

3. You must promise not to rent the tapes to others. 

4. If the tapes are lent, they must be lent without charge. Our desire for this 
ministry is to have the greatest benefit possible from the tapes. 

5. Please follow the guidelines for establishing your video Bible school. After 
very careful study and counsel, we believe you will derive the greatest value by 
following these specific and directive guidelines. 

6. We expect and require that you purchase the chosen student workbooks to 
go with the tapes. Each student in the class should have his own student manual 
which is usually the video teacher’s own pamphlet or book. 

7. We expect, where available, for you also to purchase the teacher’s guide for 
the course . Usually the course will be led and instructed by the pastor. The leader’s 
comments and the people’s response will greatly enrich the class session. 

8. The instructor of the class should provide an examination paper which he will 
also grade. 

9. Each student will be required to pay $3 a session forthe privilege of going to 
the school. For example, twelve lessons would equal $36; eight lessons would 
equal $24 (25 students would require only $2 .00 per session) . In following this 
plan, a minimum of 16 students will completely pay for the school, thus taking 
the financial responsibility away from the church . If the local church would pay 
for the first set of tapes, then the money collected from the first session would 
automatically pay for the second, the second pay for the third, etc. 

10. No college credit will be given since our teachers come from our own Bible 
schools, and we do not want to be in competition with them. Our basic goal is 
to train laymen, workers, and teachers in the local body, not to prepare men for 
the full-time ministry. 

of these men, neither do the professors 
or teachers have the time to accept the 
invitation to minister in each of these 
churches. 
We do not rent the tapes. They are 

purchased, thus building a school. The 
cost per tape is $48. Structure of the 
Lakewood Video Bible School is built 
around a professor or theologian who 
teaches for us the same subjects he 
teaches to his students at the seminary or 
Bible school. This gives those who can¬ 
not afford to go to school, or who do not 
have the opportunity to attend, the 
privilege of obtaining the same teaching 
in their own home church. The course is 
condensed to 12 or 13 lessons— a full 
quarter. 
The video Bible school lessons will 

soon include 75 seminary or Bible school 
professors. We have over 600 tapes 
already available in English; 100 in 
Spanish; and over 100 tapes for children 
(Sesame Street quality) . 
For the English courses we have the 

professor on video tape, a text book for 
each student chosen by the professor, a 
student’s guide workbook, and a 
teacher’s guide . In Spanish we ha ve the 
video tape and the text. For children we 
have the tape and the Bible workbooks 
from Accelerated Christian Education, 
forming a complete school for the 
children . 

Since God has graciously supplied the 
need, we can allow the church to have 
the school at a small cost . Our joy is that 
we have the opportunity of sharing the 
Gospel with multitudes of people, thus 
becoming a missionary outreach, help¬ 
ing to bring in the return for the Lord 
Jesus Christ. ^82 

Rev. Mr. Fjordbak is 
pastor of the Lakewood 
Assembly of God Church 
in Dallas, Texas, and ex¬ 
ecutive producer of Lake-
wood Productions. 
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Complete, 
Comprehensive, 

Unique! 
— 
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I 

I Yes, send me the Directory of Religious Broadcasting at $6.95 
I per copy. 
I 
I 
I 

1 Name -
I 
I 
I 

I Organization -
I 

! Address_ 

City/State/Zip -

I 

I □ Check enclosed. 
I 

! MAIL COUPON & CHECK TO NRB, MORRISTOWN, NJ 07960. 

■ Radio Stations 
■ Campus Radio 
■ Shortwave Stations 
■ Foreign Radio 
■ TV Stations 
■ Cable TV 
■ Foreign TV 
■ Group Ownerships 
■ Program Producers 
■ Equipment 
■ Services 

■ Agencies 
■ Reps 
B Donor Management 
B Recording/ 

Production Facilities 
■ Ministries 
B Schools 
B Music Publishers/ 

Record Companies 
B Publishers 
B Booking Agencies 

Instant, easy reference to the 
spectrum of religious broad¬ 
casting including religious radio 
stations, program producers, 
and a full range of broadcasting 
services, products and equip¬ 
ment around the globe. The 
1983 NRB Directory has 468 
pages for easy reference, plus 
helpful cross references for 
program titles, station call 
letters, products and services, all 
at your fingertips! Order today 
from NRB, Morristown, NJ 
07960. 

Look at these 
sample entries 

Radio Producers 

Smyrna 
WYNX 1550 AM* 
2460 Atlanta St S E.Smvrna 30080 
404 436*171 

MARKET Atlanta 
OWNER Jonquil Broadcasting Co 

1966 
PRES 1. N Polk 
GEN MGR 1. N Polk 
SALES MGR Richard Hemphill 
CHIEE ENG Steve Westbrook 
CLASS Commercial Io ku |!5oou N 

paid prgrms 
REP Savaii i & Schutz Inc 
NETWORK Georgia News 

FORMAT religious fulltime 

Calvary Church* 
5301 Sardis Rd 
Charlotte. NC 28212 
704 366-6560 

Dr Ross S Rhoads, minister 
Chet Barnett, prog prod 

"The Voice of Calvary" 
30 min weekly 
preaching 
music 
audience gen Christian 

non-Christian 
paid time 

"Something To Think About" 
15 min dailv 
talk 
music 
audience: gen Christian 
paid time TV Stations 

Fontana 
KTBN TV Channel 40 
2442 Michelle. Tustin 92680 
714 832 2950 

MARKET lx* Angeles 
OWNER Trinity Hcstg Network 
PRES Paul F Crouch 
GEN MGR Bernard B Riding) 
CHIEF ENG David Hall 
CLASS Non commercial 
NETWORK TBN 

FORMAT religious 164 hrs 

Services 

EFT Management Systems. Inc* 
Electronic funds trans system 

Electromedia. Inc 
Technical video services 

Family Enterprises. Inc 
Computer facility, tape 
duplication 
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Cable Radio— 
Don’t Miss Out 

“It’s the least expensive and most cost-effective way to get in¬ 
to broadcasting. Steve Samples, First Baptist Church of Alcoa, 
Tennessee. 

“Cable radio is the future. “Sugar Ray” Richardson, CHGC 
Black Cable Radio in Charlottesville, Virginia. 

“If I were a radio station operator, I’d contact all the cable com¬ 
panies in my area to make sure that I’m being carried. It’s not 
automatic. ’’—Doug Hastings, Moody Broadcasting Network 

A
LL THESE people are ex¬ 
pressing enthusiasm for a 
concept that has been ex¬ 
perimented with in the 
past, but is now ready to 
move into a new era of ex¬ 

pansion: cable radio. It can take several 
forms, from the retransmission of a local 
station, to the placement of a satellite 
network on cable, to the development of 
a new “station” that exists only on the 
cable. 
How does this impact the church, and 

the Christian broadcaster? For starters, it 
gives the local church the opportunity to 
develop a broadcast outreach for a frac¬ 
tion of the cost involved in a radio or 
television station. It also avoids all the 
paperwork snarls inate to media regula¬ 
ted by the government. 
The First Baptist Church in Alcoa, 

Tennessee was already doing a TV pro¬ 
gram titled Pastor’s Bible Class and 
several radio spinoffs when the cable 
company came to town . Matrixvision of 
Blount County saw that the church pos¬ 
sessed the production facilities needed to 
do local-oriented programming. The 
cable operator had already made a com¬ 
mitment to provide such programming, 
so an arrangement was struck. 

According to Steve Samples, the 
church’s TV-ministry director, the cable 
operator gave two channels to the 
church, in return for the good will 
fostered by the church’s religious and 
public affairs programs. Samples makes 
the point that cable operators receive 
franchises from the local community 
government and must commit to a cer-

by John Cummuta 

tain amount of local-access program¬ 
ming. Many times this is a burden for the 
operator, who makes his money by sell¬ 
ing subscriptions to homes in the area. 
The expense and time consumed by 
operating a local channel is seen as a 
cost. 

Value of Local Access 
This is where the local church or Chris¬ 

tian station can come in. First of all, you 
should remember that the cable operator 
has no obligation to program religious 
programming, but rather local “Public In¬ 
terest” programming. In addition, such 
video channels may be committed to 
“Local Access,” which means that they 
will be available for a variety of commun¬ 
ity groups to speak out on. In such situ¬ 
ations, a church might find itself juxta¬ 
posed with some strange “fellow 
broadcasters.” 

The concept of 
cable radio has been 
experimented with 

in the past, 
but is now ready 
to move into 
a new era 

of expansion 

A newcomer on the block 
is sure to be heard from 

and rightly so 

Since the topic of this article is cable 
radio, we will confine our examination to 
the possibilities that are in that area, 
although there are myriad oppor¬ 
tunities for local churches on the video 
channels of cable. The “radio” side of 
cable is a relatively new service in the 
eyes of most cable operators. In fact, 
many still do not see the value in offering 
the FM hookup . But in some communi¬ 
ties they are learning quickly. 

In Quincy, Illinois the cable operator, 
because of new copyright regulations, 
was forced to pay higher royalties to the 
many copyrighted programs carried on 
the “super stations,” such as Channel 
17/Atlanta and Channel 9/Chicago. 
Because of these higher costs, this 
cablecaster dropped the two distant TV 
stations and picked up the Christian 
Broadcasting Network from the satellite. 
You might have to be a Chicago Cubs 

fan to understand what happened next. 
The outcry that followed the removal of 
the Chicago station, which carried Cubs 
games, forced the cable operator to bring 
the service back, at the expense of CBN . 
This resulted in another outcry from the 
Christian community. 
The poor cable operator, feeling like 

he could not win, approached a group 
planning to build a Christian radio station 
in the area and asked them if they could 
put a studio together now and begin sup¬ 
plying Christian audio programming for 
that constituency. The cable company 
would take the audio and put it on a 
signal that would appear on the dial of 
any FM receiver hooked up to the 
system. 
The group agreed to try that, which 

raises the question, “Couldn’t the local 
church or other Christian organization 
do the same thing?” Yes! 

It is a much simpler thing to approach 
your local cable operator and propose 
supplying him with Christian audio than 
it is to approach the Federal Communi¬ 
cations Commission and suggest that 
you should build a radio station. It’s 
much, much cheaper, and it can happen 
relatively quickly. 

It will happen even faster if you can 
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give the cable operator some assistance 
in meeting his responsibilities. This might 
involve doing some local public affairs 
programming on community issues or 
covering local high school sports. 
Samples say that a public affairs pro¬ 
gram, “Focus on Blount County” done 
by First Baptist, is “one of the most 
popular things” they do. It attracts the 
community to the Christian programm¬ 
ing they offer. 

If you are wondering how you could 
possibly produce enough programming 
to fill the clock, do not fret. Moody 
Broadcasting Network in Chicago and 
Satellite Radio Network in Charlotte, 
North Carolina will both be glad to talk to 
you about their supplying as much quali¬ 
ty Christian programming as you need . 
Moody is furnishinq about 20 hours a 
day for First Baptist of Alcoa. 

Community Niche 
According to Moody’s Bob Norris, “In 

most communities, there is a segment 
that won’t subscribe to the cable because 
they think it’s mostly dirty movies. These 
are by and large Christians. This segment 

Nearly ten percent 
of radio stations 
nationwide are 
already involved 

in some cooperative 
venture with the 

local cable; 
nearly a third 

are investigating 
the possibilities 

is looking for something unique that 
might not be offered locally.” If your 
church, group, or “daytimer” radio sta¬ 
tion could fill that unique niche , it is your 
chance to be on the crest of a rising wave . 
And the ability to attract that under¬ 
served group of the community to the 

cable is your leverage with the cable 
operator. 

If you are a Christian station operator, 
you have many tools to bargain with in 
your discussions with the local cable fran¬ 
chise. In addition to supplying the ser¬ 
vices already mentioned , you could use 
your news department to do live, on-
camera local news. And if you are com¬ 
mercial, you could use your sales depart¬ 
ment to sell commercials that would run 
on both your station and the cable— 
sharing the revenue. 
A recent study shows that nearly ten 

percent of the radio stations nationwide 
are already involved in some coopera¬ 
tive venture with the local cable, and 
nearly a third of all radio stations are in¬ 
vestigating the possibilities. With average 
cable penetration nearing fifty percent, it 
certainly looks like a concept whose time 
has come. 

Cable radio: it could be God’s answer 
to the high cost of broadcasting the 
Gospel. 

Mr. Cummuta is operations manager at the NRB 
office. 

PARAGON 
ADVERTISING 
IS PLEASED _ 
TO REPRESENT 
AFTERGLOW 
EVENTIDE 

Afterglow, an uninterrupted music 
service, is a unique new approach to 
a late evening music and talk show. 
With host Don Johnson, the nationally 
syndicated half-hour weekly radio 
program offers the luxury sound in 
sacred music. 

Paragon Advertising is pleased to 
announce its representation of this 

beautiful music program. For more 
information on how your station can 
air Afterglow as a part of your weekly 
programming, or for information on 
Paragon Advertising representing 
your broadcast program, contact 
John Roberson at 606/371-0050. 

Or write: Paragon Advertising, 
P.O. Box 335, Florence, KY 41042. 
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Cable TV: Narrowcasting 
From city to suburb, East, South and Midwest, CATV provides 

Earnest efforts to win 
followers to the gospel of 
Jesus Christ”—that is how 
Webster’s Dictionary defines 
evangelism. That explana¬ 
tion may suffice —with 

superficial observation. 
But we at National Religious Broad¬ 

casters realize that “earnest efforts” in 
winning others to Christ materialize into 
use of every available technology, 
whether it be television, radio or varia¬ 
tions, to spread the Gospel. To insure 
complete access for that end is one of 
NRB’s major objectives. That goal alone 
indicates that we care, that we strive to 
reach the greatest number of people in 
the shortest space of time with the 
greatest message, and that we strive to 
carry the Gospel to the 4.6 billion people 
alive in the world today. 

Surely, this attitude is commendable, 
but to follow through with this notion we 

NEW IMPROVED 
AMPEX STYLE 

SUPERB QUALITY 
New “Easy Open” Snap Locks 

Smooth — No Sinks 

Dyna Day is also exclusive manufacturer 
of the patented 

Automatic Boxing Machine 

Opens Ampex Style and soft poly 
box, inserts cassette and closes box 
at rate of up to 90/minute! 

Dyna Day Plastics 
6270 S. Country Club Rd. 

Tucson, AZ 85706 
602-746-1001 

Cable now reaches into 23.7 million homes 
and industry observers believe it 

could penetrate over 70 percent of the 
television homes by the end of the decade 

by Ben Armstrong 

need to realize that getting the message 
out will take more than just thinking. It 
will take action. It will take reaching 
masses by starting at the local level. 
Video cable is a natural for such local 
evangelism. 

Cable television offers one of the 
greatest opportunities to reach the local 
community for Christ, according to cable 
expert Ray Wilson. Dr. Theodore Baehr 
of Good News Communications, Atlan¬ 
ta, has pointed out that cable TV does 
not yet reach mass audiences and can 
best be used for sharing and nar-
rowcasting. 

Most are aware that cable has come in¬ 
to its own and is now a legitimate 
medium for religious communicators. As 
early as 1949, cable TV wired customers’ 
homes to antennas and became big busi¬ 
ness in the 1960s. Cable now reaches in¬ 
to 23.7 million U.S. homes. In addition, 
industry observers believe cable could 
penetrate over 70 percent of the televis¬ 
ion homes by the end of the decade. 

_ Churches on Line 
Those facts alone are reason enough 

for us to take seriously our role as 
religious broadcasters in video cable for 
evangelism. We can offer local alterna¬ 
tives to commercial and secular pro¬ 
grams that permeate the scene today— 
and may very well do likewise in the 
future if we do not act now. 

It may seem to be a simple act to ex¬ 
hort this single challenge : start at the local 
level, perhaps with video cable. But the 
challenge reflects real possibilities. You 
as a church or individual can enter into 
the video cable ministry. Channel 20/ 
Knoxville, Christ Vision of Keokuk, 
Iowa , and the First Church of the Chris¬ 

tian and Missionary Alliance, New York, 
New York, are excellent examples of 
video cable ministries which reach out to 
the local community. 
Owned and operated by the St. 

John’s Episcopal Church in Knoxville, 
Tennessee, Channel 20 is an example of 
a medium whose primary policy is to be 
established as a community station, with 
the church conducting local origination 
and offering public access for Athena 
Cablevision, the system from which they 
operate. 
A Christmas Eve service in 1975 was 

the milestone debuting Channel 20 as 
the community cable station . Eight years 
later, Channel 20 now reaches approxi¬ 
mately 30,000 homes. Cable time slots 
are 1:00 pm to 10:00 pm weekdays 
(Monday-Friday) and two hours Sunday 
morning, featuring a live St. John’s 
liturgy. They offer religious programs 
which are ecumenical in nature, enter¬ 
tainment, talk shows, demonstration 
shows and public meetings such as city 
council and county commission 
gatherings. 

Along with a three-member employed 
staff and 150 volunteers who produce 
programs, the station provides facilities 
and equipment to train people to pro¬ 
duce programs. 

All the religious programs are local. 
Through the years, the station has had a 
great variety of programs such as gospel 
music, interviews, dramas, puppet 
shows, monologues of characters in 
Scripture, musicals such as the “Mes¬ 
siah,” choirs, classical music, organ 
music, Easter and Christmas programs. 
Trinity Talk Back is a program in which 
a minister expounds on part of a 
previous sermon , and guests discuss the 
issue with the minister and his church 
members. 
A model for church participation in 
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Net for Evangelism 
a grass-roots approach to evangelism_ 

video cable, Channel 20 is a station 
which has made significant strides. 
However, individual involvement in 
cable is also conceivable. 
Two former ministers of the Gospel, 

Harold and Lucile Meyers, were the im¬ 
petus behind Christ Vision, a video cable 
ministry in Keokuk, Iowa. The Meyers 
moved from their independent congre¬ 
gation to the cable ministry and are now 
part of an undertaking which reaches ap¬ 
proximately 19,000 individuals. 
Launched September 2, 1978 on 

Channel 9, the cable ministry at origin¬ 
ation consisted of borrowed 3/4” audio 
and video tapes played in the back office 
of the Continental Cable System, the 
company they are presently affiliated 
with. Seventeen volunteers shared the 
work of broadcasting two hours a night 
throughout the week. Then one day 
someone suggested that the ministry 
have a fund raising Sharathon . That sug¬ 
gestion resulted in the securing of a 
studio (a former hotel dining room) next 
to the Continental office. 
Today, Sharathons are the only 

means of support for Christ Vision, 
whose monthly operating fees run an es¬ 
timated $ 1,000 , even though all volun¬ 
teers work there. Twenty-four-hour 
events occur twice yearly and generate 
participation from area churches. 

In a recent Sharathon, Christ Vision 
scheduled for participation the Assembly 
of God Church in Rushville, Illinois; 
Bethel Presbyterian Church of Hamil¬ 
ton, Illinois; Hamilton, Illinois Christian 
Church; Evangelical Free Church of 
Keokuk; All Saints Parish, a Catholic 
church from Keokuk; the Messiah 
Lutheran Church of Keokuk; First Bap¬ 
tist Church of Keokuk; and the Salvation 
Army. 

Most regular programming is taped, 
with Christ Vision receiving programs 
from Continental’s satellite dish. This 
satellite programming has allowed them 
to progress from 34 to 86 hours of broad¬ 
casting and then to their present 105 
hours. On cable from 6:30 pm to 7:30 
am weekdays and Saturday and Sunday 
beginning at noon, Christ Vision has 
three more hours of live origination . The 
Saturday night Keokuk Show 

Some contend that cable TV may foster more 
community — even congregational — fragmentation, 

but others believe it encourages 
church growth and a feeling of community 

(7:30-9:30 pm) and the Church of the 
Week (9:30-10:30pm) offer unique op¬ 
portunity for local creativity. 

_ Televised Teaching 
A local congregational message in ear¬ 

ly 1977 set the stage for a major goal. 
Later the same year, a businessman 
made the goal a reality. That in short 
describes how the Rev. Eugene McGee’s 
First Church of the Christian and Mis¬ 
sionary Alliance entered its video cable 
ministry. Located at the church’s 
Manhattan, New York site, the cable 

studio is home for production of the 
Eastside Bible Study. 
Mr. McGee, senior pastor of the 325-
member First Alliance Church, stressed 
the objective of producing a cable tele¬ 
vision program in a message to his con¬ 
gregation in 1977. Subsequently, the 
ministry was initiated after a business¬ 
man , who raised funds for the purchase 
of television equipment, offered McGee 
black and white TV equipment. Later, 
seeing the handicap in producing black 
and white when many viewed cable in 
color, the congregation raised $5,000 

DON’T MISS OUT! 
Whether a subscriber moving to a new address, or a 
reader newly introduced to our magazine, use this 
handy form to insure your receiving Religious Broad¬ 
casting, an indispensable tool to those who broadcast 
the Good News of Christ. 

□ 1 year $18.00 □ 3 years $48.00 □ Bill me 
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for second-hand color TV equipment. 
The Eastside Bible Study, broadcast 

on Manhattan Cable Television (TV 
Channel D) at noon on Wednesdays and 
on Teleprompter TV at 9:00 pm Satur¬ 
days, reaches upper Manhattan and 
parts of Bronx. The program is solely 
dedicated to Bible teaching. McGee has 
expounded on much of the New Testa-
ment, some of the Old Testament, and 
a series on “Prophecy . ” A teenage crew 
aids in production of the programs, 
which are all taped without access to 
editing equipment. 
Having an outreach of “up and 

outers” (estimated medium income of 
those who tune in is $40,000) , the pro¬ 
gram reaches approximately 45,000 
households with a potential audience of 
one-half million. 

It is heartening to witness cable min¬ 
istries which have started up in the late 
70s, maintained themselves and pro¬ 
gressed as much as Channel 20, Christ 
Vision and First Alliance Church have. 
Generally, however, some may not 
share much enthusiasm for the cable 
medium . There is a contention nurtured 
by some that cable may foster more com¬ 
munity, even congregational fragmen¬ 

tation. Some feel that cable may, 
through Christian evangelism, draw 
people to God but away from active fel¬ 
lowship with other believers. 

_ Fragmentation Potential 
Mrs . Meyers of Christ Vision does not 

believe that cable fosters more commun¬ 
ity or congregational fragmentation . She 
knew of a situation whereby a girl watch¬ 
ing the PTL Club on the cable system 
gave her life to Christ and joined a local 
church . Later, eleven of her family join¬ 
ed the church. Also, she pointed out that 
two years ago a man and his wife from 
the community were lukewarm Chris¬ 
tians. After watching the PTL program, 
they became enthusiastic Christians and 
attended church on a regular basis. 

Mrs. Peggy Gilbertson, general mana¬ 
ger of Channel 20, believes that people 
producing programs must be aware of 
the possible validity to the fragmentation 
assumption in order to help counteract it. 
She said that their station is not a sub¬ 
stitute church and that they encourage 
individual participation in local churches. 
She also said that it is difficult to gauge 
how many people come to know Christ 
through Channel 20 because the station 

Revox PR99. 
Not just another pretty faceplate. 

Before you buy a compact audio recorder, be sure to compare what you’re getting on 
the inside Look at the chassis, the headblock, the motors, the switches, the PC boards, 
and the wiring When you do. you'll notice a difference between the PR99 and everything 
else in its price range The PR99 looks better because it must adhere to stricter stand 
ards of quality. Standards that have made Studer Revox the world’s most respected 
name in audio recording. 

PR99 features. • Balanced and floating line in and line out • Calibrate/uncalibrate 
switches • Servo controlled capstan motor • Edit mode switch • Tape dump • Self sync • 
Optional remote control and van-speed • Cabinet, console, and rack mount versions 

reVox 
AMERICA INC. 

STUDER REVOX OF AMERICA. INC. • 1425 Elm Hill Pike • Nashville. TN 37210 • (615) 254-5651 

does not ask for financial support and 
therefore it does not receive donor 
response. 
However, Mrs. Gilbertson explained 

that there are indications people who 
work as volunteers for the station have 
joined St. John’s Church. Overall, the 
station has had good emotional support, 
especially from the local daily news¬ 
paper, “News Sentinel,” whose 
editorials express opinions that the sta¬ 
tion is of great value to the community. 

_ Promising Future 
Video cable, and subsequently the 

total media environment, can offer 
valuable avenues for spreading the 
Word. Channel 20, Christ Vision, and 
First Alliance all experienced good 
results and now have plans for 
expansion. 

Channel 20 is in the process of discus¬ 
sing with a local Methodist-sponsored 
prison ministry how to take a port-a-pack 
crew to videotape prisoners giving their 
testimonies for Christ. The station also 
hopes to increase its viewership by 
20,000 homes through affiliation with 
the Athena Cablevision county system. 

Christ Vision applied in 1981 for a low 
power television station and is the first in 
line for consideration when the FCC 
works on tier two of LPTV applications. 
They believe that if the LPTV signals go 
15 miles in all directions they can 
reach approximately ten times more 
people. Christ Vision already has a 
LPTV transmitter and estimates that with 
$50,000, it can be on the air in good 
shape. In regards to their cable ministry, 
they may receive an entire channel in the 
next two years if Continental’s planned 
expansion to 40 channels goes through . 
Even though its main thrust is The 

Home Bible Study Hour radio program 
heard on four stations, First Alliance 
Church plans to raise funds to buy new 
equipment for the video cable ministry. 
In addition , the program outreach is ex¬ 
pected to increase by 15,000 house¬ 
holds when put on the Westchester 
Cable system (Channel 34) 11:00 am 
Sundays. 
You can start, maintain and expand 

your ministry to spread the Gospel 
throughout the world by a local effort in 
much the same ways as the three 
ministries cited . Let this challenge be the 
beginning of your earnest efforts to win 
followers to Jesus Christ. 

Dr Armstrong, editor of Religious Broadcasting, 
is NRB executive director. 
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Baptists Ready 
To Take ACTS 

On The Road 
by Daniel J. Nicholas 

An interdenominational 
telecommunications 

clearinghouse 
is fast taking shape Their strength deep 

in the heart of Texas may be 
the principal reason that 
Southern Baptists approach 
every missions project on a 
grand scale. Tradition dic¬ 

tates that everything in Texas is larger 
than life. Consider the nation’s largest 
Protestant denomination, with 13.9 
million members, 36,000 churches rep¬ 
resenting every state, the largest denom¬ 
inational seminary, also in Texas, and 
the largest private publishing company, 
in Nashville . As recent developments will 
prove, Southern Baptist involvement in 
telecommunications is no exception to 
the big-is-better rule. 
The Fort Worth, Texas-based Radio 

and Television Commission (RTVC) is 
inaugurating a satellite-delivered, inter¬ 
denominational television network in 
May 1984. When the history of 
Southern Baptist broadcasting is written, 
last April will be remembered as a sig¬ 
nificant turning point for the denomina¬ 
tion for two reasons. 

Anyone who wants to 
serve the Lord 

in front of the camera 
or behind the camera 

is welcome 

First, the RTVC board of trustees for¬ 
mally approved the network plans at an 
April 11-12 meeting. Only a few years 
ago, the ACTS Satellite Network, as the 
effort is being called, was a dream on the 
drawing boards. Trustees authorized the 
formation of the non-profit corporation 
which will distribute the religious and 
family-oriented programming to cable 
systems and full-power television sta¬ 
tions around the country. Low-power 
television stations, owned and managed 
exclusively by local church members, will 
benefit from the program feed when they 
come on line in the next few years. 

Later in April, at Atlanta’s Ramada 
Renaissance Hotel, the Radio and Tele¬ 
vision Commission co-sponsored a Na¬ 
tional Conference on Broadcast Minis¬ 
tries, a gathering of 500 media-minded 
church and denomination leaders that 
explored local church implications of the 
telecommunications explosion. Those 
attending the three-day conference from 
April 25-27 chose from 23 workshops on 
implementation of the ACTS Network in 
their communities. 
Thoughts were shared on a similar 

broadcast development for the churches 
called Baptist TelNet (BTN). BTN, also 
coming in 1984, is focused on Baptist 
churches rather than the community. It 
is more educational than entertaining or 
evangelistic. BTN is being planned by the 
Baptist Sunday School Board (BSSB), 
the Nashville-based publishing and edu¬ 
cational arm of the denomination. BSSB 
and the Southwestern Baptist Theolog¬ 
ical Seminary mentioned earlier were co¬ 
sponsors with the RTVC of the Atlanta 
conference. 
The Baptist conference is generally 

considered the second largest annual 
gathering of Christians involved in 
broadcast ministries and the largest such 
conference for a single denomination. 
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Delegates heard messages of inspira¬ 
tion and engineering detail from Baptist 
leaders including RTVC president Jim¬ 
my R. Allen, BSSB out-going president 
Grady Cothen, Home Mission Board 
president William G. Tanner, and 
Southwestern Seminary president 
Russell Dilday, Jr. 

Guest speakers were Jess Moody, 
pastor of First Baptist Church, Van 
Nuys, California and Sidney Topol, 
board chairman of Scientific Atlanta, 
Inc., the nation’s largest producer of 
satellite receivers. 

The ACTS Network 
Principal speakers concentrated their 

attention on the ACTS Network, the im¬ 
plication of the telecommunications ex¬ 
plosion on local church ministry, mis¬ 
sions strategy and theological education. 

Christians from many backgrounds 
will want to know about the ACTS Net¬ 
work because their involvement will be 
sought by local ACTS boards. To begin 
with, ACTS is an acronym for the Amer¬ 
ican Christian Television System. 
Beyond that skeleton definition, there 
are almost as many descriptions as there 
are Baptist churches. Some have called 
it “a new ship upon the vast sky sea” or 
“a force for tomorrow in your commun¬ 
ity.” 
The ACTS Network, simply describ¬ 

ed, is planned as an outreach of local 
Baptist churches, a mechanism for com¬ 
munity involvement, cultural awareness 
and family-building communication. 
Seventy percent of the ACTS program¬ 
ming will be wholesome entertainment 
that, as Jess Moody said, will re-win “the 
absolute, pitched battle for the soul of 

Guidelines for Hardware 
The Radio and Television Commission of the Southern Baptist Convention has 
prepared two television equipment packages for those planning to be part of the 
ACTS Satellite Network and produce their own programming. These could serve 
as guidelines to any church interested in a television ministry. 

Purpose 
Package One 
A low cost starter 
package 
for cable television 
productions 

Package Two 
A more complete, higher technology 
system for use in more sophisticated 
cable systems or delayed telecasts 

Cameras one tube camera (each) three tube camera (each) 
Price Range: 
$3,600-7,000 Price Range: $7,000-14,000 

or 
three tube camera (each) 
Price Range: 
$5,500-7,500 

(Camera cable cost is approximately $400 per 100 feet and is not included 
in above prices) 

Camera (non-fluid heads) (fluid heads) 
Support Price range: $400-1,200 Price range: $2,000-4,000 
Sysem per unit per unit 

(May include tripod, dolly, head, handles and claw ball adapter) 

Summary Of Each Package 
Both packages include two cameras in a complete studio configuration, one swit¬ 
cher, one character generator, support equipment and installation. 

Package One adds: 
one 3/4” video recorder 

Package price ranges: 
one tube camera 
$15,000-24,000 
three tube camera 

Package Two adds: 
one editing system 
waveform and vectorscope 

three tube camera only 
$46,000-82,000 

$26,000-35,000 

MEMO: Prices are guidelines only. These two packages do not include special ef¬ 
fects generator, monitors, audio mixer or some other hardware in the support system. 
Contact the Radio and Television Commission for details. 

America” being waged by secular tele¬ 
vision today. 
The remaining 30 percent airtime will 

be reserved for traditional religious in¬ 
struction, worship services and preach¬ 
ing . RTVC’s Allen laid to rest thoughts of 
a round-the-clock revival service that 
would be of little interest to the non¬ 
believer and possibly unsettling to the 
non-Baptist. 
ACTS management will be maintain¬ 

ed by the Southern Baptist churches but 
active participation and programming 
will be sought from all denominations 
that profess Christianity. All the mainline 
denominations in a given community will 
be asked to write supportive letters that 
will convince cable company executives 
that ACTS represents a cross-section of 
“the public interest.” 
ACTS boards will form advisory com¬ 

mittees designed to include Methodists, 
Presbyterians, Episcopalians, Luther¬ 
ans, Catholics and many more mainline 
denominations. ACTS spokesmen said 
that the cable companies will appreciate 
this approach because they can an¬ 
ticipate new subscribers that approxi¬ 
mate 2.7 percent of the total member¬ 
ship of the advisory churches. 
Another selling point of the ACTS 

Network is the 224 30-second “an¬ 
nouncement” time slots each week from 
which the cable company can earn 
“revenue.” No solicitation of funds is 
made over the airwaves by any Southern 
Baptist programs, including ACTS. 

_ Non-Baptist Input 
Others at the Atlanta meeting assured 

delegates that input from non-Baptists 
on the local level was not only welcome, 
but crucial for the success of ACTS. 
RTVC consultants stressed their “ad¬ 
visory” role in the new network. 

William Reed, a participant from 
Charleston, South Carolina said during 
a panel discussion: “Our philosophy is 
that anyone who wants to serve the Lord 
in front of the camera or behind the 
camera is welcome.” 

Reed, whose Citadel Square Baptist 
Church has been involved in religious 
broadcasting since 1928, added “The 
pay is always the same; it’s the same 
thing we pay the guys in the choir.” 
Reed expressed the philosophy of 

programming held by most of those who 
will be active in the ACTS Network. His 
church’s radio and television ministry, 
called “Christian Video,” will include 
specially targeted programs such as 

34 religious broadcasting june 1983 



We Want You 

The 1984 Directory of Religious 
Broadcasting is being compiled this 
summer for release in the fall . If the 
contact person, program titles, ad¬ 
dress or other details of your 
organization have changed, please 
notify us of the changes in writing by 
August 1, 1983. If you know of a 
broadcast-related ministry organ¬ 
ization not yet listed in NRB’s direc¬ 
tory, please let us know. Send your 
information to: 

National Religious 
Broadcasters 

CN 1926 
Morristown, NJ 07960 
(201) 575-4000 
Attn: Directory Update 

American Sacred Symphony and Inter¬ 
national Kitchen. “This church is a full¬ 
service church. The television ministry is 
simply one expression of that,” Reed 
commented. 

Citadel Square senior pastor Dr. 
Stuart Arnold described the significant 
impact that the present cable ministry has 

on church membership and projected 
the same response from ACTS watch¬ 
ers. In the first four years of his television 
ministry on cable, “80 percent of the 
people that joined the church came as a 
result of the cable ministry,” Arnold said. 
That figure has levelled to 65 percent, still 
an impressive figure, the pastor said. 
James Staubes, associate pastor of 

Calvary Baptist Temple, Savannah, 
Georgia is responsible for “In The Word 
Ministries.” During the Atlanta panel 
discussions, he described two of his 
church’s 30-minute television programs 
that will be made available to ACTS next 
year. Both programs are targeted for 
specific age groups of interest to the 
church. Aging: The New Frontier and 
Youth Alive! will gain a wider audience 
when ACTS becomes a reality. 

“Our church is an interdenominational 
clearinghouse for religious broadcasting 
on cable for the people in Savannah,” 
Staubes said. 

That phrase—an international clear¬ 
inghouse for religious programming— 
describes well the planned ACTS Satel¬ 
lite Network that will add a new dimen¬ 
sion to Christian broadcasting. ËË® 
Mr. Nicholas is assistant editor of Religious 
Broadcasting. 

How Cable Operators Think 
When local ACTS boards approach cable system operators for cable access, they 

will be prepared. Radio and Television Commission executives just started negotiations 
with multiple cable systems operators (MSO’s) including Group-W, Cox, Storer, 
Warner-Amex and Times-Mirror. For the non-MSO cable systems, delegates at the 
Atlanta conference were given detailed advice for successful negotiation. Lloyd E. Hart, 
a RTVC broadcast services consultant .related “how the cable people think . ” In order 
to accept ACTS (or any Christian programming) on their system, cable operators must 
know: 
a. Is the program or network financially stable? ACTS has the backing of the nation s 

largest Protestant denomination and input from numerous local congregations. 

b. Will the programming haue quality? A demo tape is being made available to ACTS 
boards of the high-quality, locally originated programming that will typify ACTS . The 
RTVC has been stockpiling programming for the May, 1984 launching of ACTS. 

c. Will the programming provide a community service? Letters of support will be 
received by the ACTS boards from as many local church leaders as possible. ACTS is 
to be interdenominational. 

d. Will the programming or network attract new subscribers for the cable system? 
The letters of support with total membership will demonstrate the potential of new 
subscribers . Typically ,2.7 percent of members listed will sign up for cable service , ACTS 
executives estimate . 
e. Is the cable access request and the network's plan organized and well-planned? 

ACTS literature is available for cable system operators that describes the plan in detail. 
The advantages of ACTS, called “Mega Values for Cable Operators,” include free ac¬ 
cess to the ACTS programming, free equipment, revenue sharing (224 30-second spots 
to be sold) , guaranteed subscribers from the churches membership , the Southern Baptist 
policy of no on-air solicitation , and a locally-originated , creative variety of family-building 
programming. 
ACTS sells itself. 

Brings Christian Radio to 

SOUTH TENNESSEE 

N.E. MISSISSIPPI 

N.W. ALABAMA 

*0ne Hour Weekday 

Programs. 

Christian Life Broadcast 

with Elijah Collard 

Touching Jesus Ministry 

with Dan Stevenson 

*Weekly Programs 

Harvestime 

Voice of Salvation 

Pat Boone Show 

For details contact: 

Tom Norton 
Norton Broadcasting 
PO Box 524 
Adamsville, TN 38310 

901-632-0909 
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(continued from page 15) 
to hear a specific speaker or simply 
for Christian fellowship. “The re¬ 
sults of these and other questions 
will help planners better target fu¬ 
ture conventions,” according to 
NRB President E. Brandt Gustav¬ 
son, who was consulted recently in 
Chicago about the survey. 

Otherquestions examined the im¬ 
pact of plenary sessions and work¬ 
shops and asked respondents to 
rate 12 “topics that could be in¬ 
cluded in plenary and workshop 
sessions at future NRB 
conventions.” 
NRB operations manager John 

Cummuta welcomes the census of 
convention-goers because “no pro¬ 
fessional organization can make 
sound decisions without pertinent 
data.” Cummuta said the results 
will have impact on the 41st annual 
meeting and future gatherings. 

REEL TO REEL TAPE 
Ampex, 3M. All grades. 
On reels or hubs. 

CASSETTES, C-10-C-90 
With Agfa, TDK tape. 

LEADER & SPLICING TAPE 
EMPTY REELS & BOXES 

All widths, sizes. 

Competitive! 
Shipped from Stock! 

Ask for our recording supplies catalog 

312/298-5300 
1233 Rand Rd. • Des Plaines, IL 60016 
. 15

Some have sought more practical 
and technical input from the NRB 
conventions—what Cummuta 
termed, “the nuts and bolts busi¬ 
ness material.” He has received 
some feedback from radio opera¬ 
tors who want more sales emphasis 
at the convention. “It is not that 
they don’t like the spiritual, just 
that they want more of the practi¬ 
cal,” he said. 
NRB staffers will want to glean 

information from the survey about 
the impact of the media exposition 
on convention attendees’ plans. 
Expo manager Michael Glenn indi¬ 
cated that the survey will “help 
the exhibitors know the market so 
they can adapt their products and 
services to meet the diverse needs.” 
He said exhibitors in the past have 
had to “assume the needs” without 
specific data. 
Glenn reported that the 1983 

media exposition “was superior to 
previous years.” He cited an 
increased atmosphere of teamwork, 
rather than “conflict,” as the 
principle reason for the positive 
report. “NRB and the exhibitors are 
complementing each other” more 
completely than in previous years, 
Glenn added. 

William Ward Ayer 
Honored 
At NRB Rally 

ST. PETERSBURG, FL (NRB)— 
National Religious Broadcasters 
commended religious broadcast¬ 
ing pioneer Dr. William Ward Ayer 
during a celebration rally in his 
honor May 1 in St. Petersburg, 
Florida. 
An estimated congregation of 

over 1,000 was on hand at the 
Fifth Avenue Baptist Church of St. 
Petersburg to witness the after¬ 
noon event marking Ayer’s role in 
religious broadcasting and his 
90th birthday. 
NRB president E. Brandt Gustav¬ 

son presented Ayer with an 
engraved plaque for his founding 
role in serving as NRB’s first 
president and chief architect of 
the NRB Code of Ethics. 

Dignitaries present included 
featured speaker Dr. Jerry Falwell 
of the Old Time Gospel Hour and 
pastor of Thomas Road Baptist 

NRB’s first president honored. From 
left: president E. Brandt Gustavson, ex¬ 
ecutive director Ben Armstrong and Wil¬ 
liam Ward Ayer. (St. Petersburg Times) 

Church, Lynchburg, Virginia; Dr. 
Ben Armstrong, executive director 
of NRB; Dr. Dale Crowley, former 
first secretary of NRB; Dr. Charles 
M. Learning, director of Faith Tem¬ 
ple Ministries (St. Petersburg) and 
presiding minister at the rally; and 
Richard Florence, secretary of the 
Southeastern NRB chapter. 
Known as “God’s Man in 

Manhattan” and presently ex¬ 
ecutive director and vice president 
of Marching Truth Ministries of St. 
Petersburg, Ayer’s involvement in 
spreading the Gospel spans 
decades. 

Ayer was converted to Chris¬ 
tianity during a Billy Sunday 
evangelistic rally in 1916 at age 
24. From there he went to study 
for the pastorate at Moody Bible 
Institute in Chicago, Lincoln Col¬ 
lege near Atlanta, and Northern 
Baptist Seminary. His pastorates 
included churches in Illinois, In¬ 
diana and Canada. 

For 14 years he was pastor of 
Calvary Baptist Church in New 
York City. In 1950, he resigned the 
New York pastorate to be full-time 
evangelist and radio preacher. 

In all, Ayer gave 41 years to 
gospel radio broadcasting, which 
included weekly half-hour broad¬ 
casts of Marching Truth until 1968. 
Voted one of New York City’s 

most influential citizens in 1947 and 
inducted into the NRB Hall of Fame 
in 1978, Ayer is the subject of the 
biography “God's Man in Manhat¬ 
tan” by Mel Larson. 
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Whether you are putting together 
a program of your own, duplica¬ 
ting one for distribution, or running 
someone else’s, the final picture on 
the viewer’s screen can be no bet¬ 
ter than what is on the video cas¬ 
sette tape. Taking that a step fur¬ 
ther, it can be no better than the 
tape the program is on. 

In this month’s column, we’re go¬ 
ing to tell you about several manu¬ 
facturer’s latest entries into the 
video cassette tape market. Use 
only quality tapes, and recheck that 
quality often. 

Agfa Offers 
New U-Matic 
Video Cassette 
The Magnetic Tape Division of 

Agfa-Gevaert, Inc. introduced a new 
3/4 inch U-Matic video cassette for 
broadcast and professional use. 

Agfa-Gevaert claims unsurpas¬ 
sed quality for the most critical 
mastering applications with fea¬ 
tures that include: a 3dB advantage 
in each color signal-to-noise and 
video signal-to-noise, an RF output 
greater by 2 dB, and an extremely 
low dropout rate as compared to the 
industry standard. In addition, Agfa 
U-Matic Cassettes utilize a black 
anti-static backcoating for better 
tape transport and winding 
properties. 
Each Agfa U-Matic video cassette 

is packaged in a rugged black stor¬ 
age case provided with a slip-out 
label for complete tape identifica¬ 
tion. Ample space is provided on the 
label for pertinent information and 
for Date, Time, and Contents. In 
addition, the label has ten small 
boxes to be checked for: NTSC/PAL/ 
SECAM: MONO/STEREO: AUDIO 1/ 
AUDIO 2/DUAL LANGUAGE: B & W/ 
COLOR. 
The cassettes are available in 

three sizes, with recording lengths 
of 20, 30 and 60 minutes: KOS 20 
mini-cassette for portable in-field 
use, standard KCA 30 and KCA 60 
cassettes respectively. 

Agfa U-Matic video cassettes are 
available for immediate delivery. 
For further information call or write 
Agfa-Gevaert, Inc., Magnetic Tape 

Division, 275 North Street, Teter¬ 
boro, New Jersey 07608, 
201-288-4100. 

Fuji Markets 
Improved H521 
U-Matic Video Cassettes 

Fuji Photo Film U.S.A., Inc. is now 
offering the new H521 3/4 inch video 
cassettes for broadcast, industrial 
and commercial use. The new video 
cassettes offer an even further im¬ 
provement on the H20 series. 

In addition, Fuji H521 U-matic 
video cassettes stop motion capa¬ 
bilities have been extended to over 
180 minutes in total for prolonged 
standby and pauses during editing. 

Fuji’s new backcoating technol¬ 
ogy claims greatly reduced surface 
electrical resistance. This, in turn, 
reduces the creation of static elec¬ 
tricity, which attracts dust particles, 
one of the major causes of 
dropouts. 

Video and color signal-to-noise 
ratios have also been improved 
through refinements in Fuji’s 
BERIDOX magnetic tape particles 
increase the coercivity of H521 so 
that both color and video S/N are 
improved by + 2dB. 

Fuji H521 U-matic videocassettes 
will be available this summer in 
both KCA and KCS configurations. 
For further information contact 
Thomas Shay, Fuji Photo Film 
U.S.A., Inc., Magnetic Tape Divis¬ 
ion, 350 Fifth Avenue, New York, 
New York 10118, 212-736-3335. 

BASF 
Expands 
Video Line 
BASF Systems Corporation ex¬ 

panded its video product line with 
the recent introduction of five new 
pure chrome super-high-grade video 
cassettes: the VHSTX-20, T-120, T-
160 and BETA L-500 and L-750. 
These chrome super high grade 

video cassettes are the result of 
improvements in BASF’s pure 
chromium dioxide formulation. 
BASF reports these improvements 
produce superior signal-to-noise 
ratio, reproduction of sound, long¬ 
term stability, resistance to rub-
off, and outstanding characteristics 
for use under extreme climate 
conditions. 

All BASF highgrade video tape 
cassettes are packaged in PVC 
(vinyl) sleeves. 

For further information contact 
BASF Systems Corporation, Crosby 
Drive, Bedford, Massachusetts 
01703, 617-271-4000. Telex 
951856-US, Richard C. Howland, Jr. 

Maxell Produces 
Video Cassette 
for New ENG Devices 
The Professional/lndustrial Divis¬ 

ion of Maxell Operation of America 
announced the introduction of its 
HGX pro Va-inch video cassette in 
the VHS format. 
The new product is designed 

specifically to be used in the new 
portable electronic news gathering 
(eng) units the beta scan and re¬ 
cam cameras. 

Maxell claims superior chroma re¬ 
sponse, high resolution, excep¬ 
tional picture clarity, image stabil¬ 
ity and low chroma noise, even in 
slow motion or still frame modes. It 
features a newly developed carbon 
backing system and has Maxell’s 
Epitaxial coating. This special mag¬ 
netic coating combines ferric oxide 
with cobalt ferrite. 

Information is available from the 
Maxell Corporation of America, Pro¬ 
fessional/lndustrial Division, 60 Ox¬ 
ford Drive, Moonachie, New Jersey 
07074,201-440-8020. 
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Understanding 
the Fast-growing 
Cable Industry 
Cable Television, by John E. Cun¬ 
ningham, 2nd edition. Howard W. 
Sams & Co., Inc., 1982, 392 pages. 

Is the completely “wired city” a 
reality? According to John Cunning¬ 
ham, author of “Cable Television,” 
the future of our communities may 
very well include not only television, 
but many other electronic mes¬ 
sages carried via cable. 
As the spectrum of the broadcast 

bands becomes more and more 
crowded because of more and more 
voices wanting to be heard, cable 
TV seems to offer those channels 
of communication. Even now cable 
TV is one of the fastest growing 
industries, with new program pro¬ 
ducers and distributors appearing 
almost monthly. 
What do these venturesome en¬ 

trepreneurs, and in our case, min¬ 
istries, really know about the tech¬ 
nology and the potentials and limi¬ 
tations thereof? What about recent 
advancements and new 
applications? 

For the ministries whose intent is 
primarily to produce a Gospel pro¬ 
gram that may be distributed via 
cable, this book will hold little 
interest. But for the growing number 
of churches, Christian agencies and 
ministries who are now or will be 
managing cable channels or even 
networks, “Cable Television” 
speaks their language. 
Cunningham approaches most of 

the technical concepts with clarity, 
talking of line amplifiers, coaxial 
cables, system requirements, the 
headend antennaes and signal pro¬ 
cessing with a concern that basics 
be understood. There is a necessary 
amount of engineering jargon and 
explanations for those who need 

the statistics and measurements, 
but he includes chapters on two-
way transmission, long-distance 
transmission, program origination, 
fiber optics and communications 
satellites which inform those in 
management and production, as 
well. 

For educators, or those inter¬ 
ested in self-teaching, the author 
has included questions and exer¬ 
cises at the end of each chapter 
which help confirm the essential 
facts of that section. The book’s 
first edition has been used as a 
text. No doubt this edition will gain 
an excellent reputation in class¬ 
room use. 
There are no references to relig¬ 

ious uses of cable, but the book’s 
purpose is to inform, educate and 
explain the technology of this grow¬ 
ing industry and not to examine the 
message which will be transmitted. 
It succeeds in that task. 

- ÀtiV-
.,.v" I** 

! I»’ Second edition 

5 NRB CASSETTE 
CATALOG 

For your LATEST, COMPLETE catalog of 
NRB audio cassettes, send this coupon with 
your name and address and $1.00 to cover cost 
of postage & handling to: NRB/CN 1926/ 
Morristown, NJ/07960. 

$1.00 will be credited to your first tape order. 

Name _ _ 
Organization _ 
A ddress_ 
City/State/Zip _ 

XVANIMPE/WILSON/HART/MAINS/WILEY/FOWLER/LOCKRIDGE 
D 
3 

X 
LU 
< z 
< Billy Graham, Francis 
z Schaeffer, Carl Henry, Malcolm 
s Muggeridge, President Reagan, 
2 and other famous speakers from 
z NRB conventions are among the 
I names in the NRB audio tape 

library. PLUS, workshops 
1 designed for radio and TV broad¬ 

casters in management, pro¬ 
gramming, engineering, cable, 
low power TV, and satellite. 
Special events, press con-

X ferences, regional meetings to 
ä keep you informed, share with 
g your staff, your church; it’s a 
I convenient way to build your 
g own tape library. 

g Send for your catalog today to: 
ï NRB/CN 1926/Morristown, NJ/ 
“ 07960/(201)575-4000. 
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The reviewer, Dr. Joseph L. Bridges, 
is associate professor of telecom¬ 
munications at Wheaton (Illinois) 
College Graduate School. 

Media 
In The 
Market Place 
Mass Media, Past, Present, Future, 
by Danna R. Illoth, Peter Klinger, 
and Sandra Eells. West Publishing 
Co., 1983, 429 pages. 

In a vivid and empathetic presen¬ 
tation Illoth, Klinger, and Eells 
survey mass media against their 
background and potential. Although 
they approach media from a social 
responsibility perspective, the 
authors accept ideological changes 
within the realities of the 1980’s. 

Media information they quote, for 
example, should stimulate “the 
desire for and the widening of 
human knowledge and understan¬ 
ding ... and solutions ... in the 
spheres of economics, culture and 
human relations.” Accepting inter¬ 
national input in the development of 
media, they give fair treatment to 
persons, technology, and positions 
within each medium. 

Unlike some social responsibility 
communicators, the authors ex¬ 
amine America’s mass media within 
the interplay of the marketplace and 
the free enterprise system. They 
sense the power of corporate 
organizations to manipulate media 
content, but also note newer 
technologies that give greater 
significance to the reporter in the 
field. 

Fewer intermediate steps are 
forecast between the initial com¬ 
municator and the final electronic 
message to the receiver. The 
authors explain this “repositioning” 
by business to reach changing 
demographics of the population. 

In describing the “advertiser-
supported businesses” of radio and 
television, the authors describe 
spot advertising, network advertis¬ 
ing, program-length commercials, 
trade-outs, rate cards, and drive 
time. 

Aspects of the cable industry are 
described, including coaxial cable, 
headends, the cable grid and 
amplifiers. Rather than defend older 
technologies and methods, this text 
points out the uncertainties of the 
marketplace. Satellite and low-

power TV may check the present 
ascendancy of cable TV, the 
authors suggest. 

The authors mention religious 
broadcasting as one possible for¬ 
mat. A decline of sex and violence 
in the media is understood without 
a complaint that freedom of speech 
will be hampered. 
The strength of radio is seen by 

the larger number of radios in the 
United States than TV sets. The 
latest developments in radio for¬ 
mats, including religious, have 
brought radio “from the brink of 
bankruptcy to a new highly pro¬ 
fitable position.” 
The authors summarize new 

trends in communication 
technologies as reflected in the 
growth of cable TV, interactive 
cable, large screen projection sets, 
direct satellite broadcasting, video 
disks, digital TV, and videotex. 

This book shows the interaction 
of technology, personalities, enter¬ 
tainment, business and values in 
our free enterprise system. 

The reviewer, Virgil Megill, is a 
faculty member at Toccoa Falls 
(Ga.) College. 

THE BEST OF NRB 

40th Anniversary Album 

Celebrating 

“J+0 Years of Excellence” 
Featuring notable speakers of conventions past 

1975 - John Conlan - International Breakfast 
Stephen Olford - Anniversary Banquet 

1977 - Oswald Hoffmann - Keynote Plenary 

1978 - Malcolm Muggeridge - Congressional Breakfast 

1979 - J. Vernon McGee - Anniversary Banquet 

1980 - Ben Haden - Congressional Breakfast 

1981 - Billy Graham - Convocation Banquet 
Jerry Falwell - Congressional Breakfast 
S. M. Lockridge - Evening Plenary 

1982 - Francis Schaeffer - Anniversary Banquet 

1983 - James Robison - FCC Luncheon 

Presidential Addresses: 1980 President Jimmy Carter 
1982 & 1983 President Ronald Reagan 

12 Tapes in a quality 12 pocket album—$34.95 each! 

Please send me _ copies of the 40th Anniversary Album at 
$34.95 each postage paid. 

Name_ 

Address- --

City/State/Zip_ __ 

Mail to: 
NRB 
CN 1926 
Morristown, NJ 07960 
201/575-4000 
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EMPLOYMENT 

PROFESSIONAL AVAILABLE: 
Experienced broadcast mana¬ 
ger with 1st phone, TV and 
multi-media experience de¬ 
sires position with established 
grouporministry. Possess the 
skills to manage your organi¬ 
zation smoothly. Send resume 
request to NRB, CN 1926, Mor¬ 
ristown, NJ 07960. 

Employment Opportunities— 
AM Station near N.C. resort 
area converting to Christian 
format, featuring gospel music. 
Excel lent opportun ¡ties for ex¬ 
perienced general manager, 
salespersons and announcers. 
Contact Hugh Morton, Jr., 100 
E. Lake Dr., Greensboro, NC 
27403. 

Lutheran Pastor, 17 years 
parish experience, completing 
D. Min project on local religious 
broadcasting, seeks position 
to continue work and research 
in religious broadcasting. Rev. 
Wayne Renning, Box 697, 
Latimer, Iowa 50452 

Christian seeking radio man¬ 
agement opportunity in Mid¬ 
west or Mid-Atlantic regions. 
Thirteen years secular radio ex¬ 
perience including program¬ 
ming, sales, engineering, op¬ 
erations and management as 
well as construction and ac¬ 
quisition. Please contact 
Randy L. Swingle, Route 4, Box 
81-C, Luray, Virginia 22835. 
(703)743-4371. 

KBRT, Los Angeles looking for 
music host. Strong personality 
with interview abilities. Must 
have good working knowledge 
of Christian music. Send 
resumes and tapes to Dave 
Drui, KBRT Radio, 1888 Cen¬ 
tury Park E, Ste. 208, Los 
Angeles, CA 90067. 

A World of Opportunity Awaits 
you at Trans World Radio. Com-
mitted to reaching the un¬ 
reached with the message of 
salvation through Jesus Christ, 
Trans World Radio is looking 
for people who will answer 
God’s call to become involved. 
Are you a studio operator, a 
secretary, a transmitter 
operator, an audio technician, 

a bookkeeper, a data pro¬ 
cessor, a general maintenance 
person? 
Contact Trans World Radio to 
find how God can use your 
special talents and abilities in 
this tremendous ministry of in¬ 
ternational gospel broadcast¬ 
ing. Write Trans World Radio, 
Box 98, Chatham, NJ 07928. 

“Announcer with strong inter¬ 
est in contemporary Chris¬ 
tian music available for radio. 
Also interviewing and produc¬ 
tion skills with 1 year experi¬ 
ence. Relatable, adaptable, 
good references.” Send res¬ 
ume request to Mary Barber, 
531 35th St., Des Moines, IA 
50312. 

As an ordained minister with 
more than 12 years radiobroad¬ 
cast experience I am seeking a 
“creative” position where I can 
use my expertise in children’s/ 
youth ministry. Rev. Russ 
Hobbs, PO Box 6, New Provi¬ 
dence, Pa 17560, 717-786-4028 

TV/Radlo maintenance engin¬ 
eering supervisor needed in na¬ 
tion’s fastest growing Chris¬ 
tian college. Applicant must 
have transmitter and ENG 
maintenance experience, hold 
FCC General Class license and 
have 3 years current broadcast 
maintenance experience. If you 
desire challenging work in a 
Christian environment, send 
resume to Manager, Electronic 
Services Department, Liberty 
Baptist College, Lynchburg, VA 
24506 

Announcer with college degree 
and six years experience is 
tired of moving. Enjoys writing, 
programming and other admin¬ 
istrative tasks. Ready to light 
Augustlst.C. A. Hughson, 57-A 
Sicily Dr., Fort Bragg, NC 
28307.(919) 436-3211 

FOR SALE 

ALL NEW CASSETTE tape 
player only $14.50 each in quan¬ 
tity, excellent quality, all new. 
Guaranteed unconditionally 
for 2 full years. Perfect for any 
tape ministry. Battery and AC 
adapter. HACHIYO ELECTRIC, 
43 West 61st St, NYC, NY 
10023,212-581-4150. 

Quality video tape - used once 
$75.00 each, 6-Sony v-16 
Highland Master over 3,000 ft., 
2-Scotch479 Master -4,610 ft., 
1-Scotch 479 Master -3,1 70 ft., 
NRB, CN 1926, Morristown, NJ 
07960 or call 201-575-4000, Mike 
Glenn. 

RADIO STATION. Profitable 
Carolina AM stereo radio sta¬ 
tion. All new equipment. Ab¬ 
sentee owner. Will sell to re¬ 
ligious group. Write PO Box 
491, Collinsville, VA 24078. 

SERVICES 

BñQflDCFST 
CONSULTANTS 

For Your New or Updated Broadcast Station 
Frequency Searches FCC Applications 
Studio Transmitter Design/lnslallation 

BARKER 

ELECTRONICS 
360 Lightner Street State C ollege. PA 16801 

(814) 238 5334 

R 
E 
s 

RADIO ENGINEERING CO 

CONSULTANTS 
NORWOOD J. PATTERSON 

1900 VIEW DRIVE 
SANTA YNEZ. CA 93460 

(805) 688-2333 
Serving Broadcasters over 35 years 

WANTED 
28,000 LIVING SACRIFICES 

*7 urge you to 
present yourself to God 
os a living sacrifice 

APOSTLE PAUL 

Urgent Over 1.000 Chnstian organiza¬ 
tions are suffering cntical personnel 
shortages 28.000 vacancies —right 
now All vocations At home and 
abroad ■ They need people How 
about you9 ■ Find out which open 
ings require someone like you Contact 
Intercristo BWe can show you 
where you’re needed in a Chnstian 
organization 

Helping God $ People 
Into God s Work - Worldwide 
PO Box 33487 
Seattle WA 98133 
(800)426 1342 

500 ... 29 95 • 1OOO 39 95 • 2000 69 90 
3000 89 85 • 5000 124 75«1OOOO 19950* 
•Saves S2OO over the 1OOO price Change 
titles as often as you wish for only S1O OO 
per change Above prices include every¬ 
thing—nothing else to pay Your choice of 
white, yellow red fluorescent. 

EAST SERVICE’ 

■ LABELS UNLIMITED 
■ PO Drawer 709 • New Albany. IN 47150 
\... Toll-Free I- 800-457- 2400... J 

How to Place 
a Classified Ad 

1. All classifieds must be 
prepaid. 

2. Type all copy. 
3. Indicate category: 

Employment, For Sale, 
Services. 

4. Employment ads are 
$20.00 per column inch. 

5. All other ads are $40.00 
per column inch. 

6. 20% frequency dis¬ 
count on 6 ads or more 
if payment of all ads is 
made in advance. 

7. Box Numbers are avail¬ 
able for additional 
$15.00. Please supply 
complete forwarding 
instructions. 

8. Send copy, instructions, 
and check to: 
Classified Ads 
Religious Broadcasting 
CN 1926 
Morristown, NJ 07960 

ADVERTISERS 
Afterglow (Paragon). 29 
American Sound . 25 
Bott Broadcasting . 5 
Christian Duplication . 8 
Creative Video Duplication. 13 
Dynaday. 30 
Family Enterprises . ibc 
Forge. 17 
G E Video. 7 
KMJC. 1 
Moody. 18, 19 
NRB Anniversary Album . 38 
NRB Books . 41 
NRB Directory Close-out. 27 
NRB Magazine . 31 
NRB Sourcebook II . 43 
NRB Tape Catalog . 39 
Nason Media. be 
Polyline. 36 
Religious Radio Station 
Guide. 22, 23 

Studor Revox. 32 
Universal. 2 
Victor books . 9 
Victory Communications. ife 
WFGT. 12 
WMAX. 21 
WPHL. 11 
WPJM. 35 
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NRB BRINGS YOU-

-FOR YOU AND YOUR STAFF 

. . . to grow professionally/improve your broadcasting skills/broaden 
your understanding of communications/help you cope with FCC regulations, new 

technology, management problems ... all available by mail—with no extra charges for shipping 
and handling—some at special savings . . . from top publishers ... by noted authorities. Order today. 

NRB PUBLICATIONS 
□ Directory of Religious Broadcasting $6.95 
□ The Electric Church 4.95 
□ Religious Broadcasting Magazine 

1 year 18.00 
2 years 32.00 
3 years 48.00 

□ Religious Broadcasting Sourcebook II 14.95* 

RADIO 
□ H6332-2 
□ T511 
□ H-7161-9 

□ T1363 
□ T981 

□ T763 

Radio Broadcasting, 2nd Edition 9.50 
How to Sell Radio Advertising 12.95 
Tape: A Radio News Handbook 
(clothbound) 13.50 

The Program Director’s Handbook 9.95 
Complete Broadcast Sales Guide for 

Stations, Reps, & Ad Agencies 14.95 
The College Radio Handbook 14.95 

TELEVISION 
Fl T1161 Television Production Handbook 15.95 
□ T755 Color TV Studio Design & Operation 9.95 
□ H7170-8 Television Broadcasting 8.95 
□ H7172-4 Television in the Real World 10.95 
□ H7208-9 Television Writing (clothbound) 15.95 
□ H4299-6 The Lens and All Its Jobs 8.95 
□ H7148-1 TV Sound Operations 7.95 

CATV 
□ T768 
□ T541 
□ CBO55 
□ S21755 

Cablecasting Production Handbook 12.95 
Video Tape Production & Comm. Tech. 12.95 
Cable: An Advertiser’s Guide 14.95* 
Cable Television (for the electronic 

tech) 13.95* 

AUDIO & RECORDING 
□ T1475 
□ T1451 
□ T1296 
□ T781 
□ T1166 

Microphones, 2nd Edition 9.95* 
Digital Audio Technology 11.95 
Master Handbook of Acoustics 12.95 
Handbook of Multichannel Recording 9.95 
How to Build a Small Budget 

Recording Studio from Scratch 9.95 

OTHER SUBJECTS 

□ T1125 
□ T1450 

□ T1519 
□ H6754-9 
□ CBO34 
□ H1221-3 

Art of Interview for TV, Radio & Film 14.95 
Broadcasting Law & Regulation, 
(hardcover) 24.95* 

All About Home Satellite TV 12.95* 
Script Models 5.50 
The Radio & Television Commercial 7.95 
Case Studies in Broadcast 
Management 4.95 

* New Publications 

No extra charge for 
postage and handling! 

Mail to: 

NRB 
CN 1926 
Morristown, NJ 07960 

name 

address 

city/state/zip 

Amount enclosed $-
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Louis C. Schueddig started new 
duties February 15 as president and 
executive director of the Episcopal 
Radio and Television Foundation, 
Atlanta, Georgia. Rev. Schueddig, 
former rector of Saint Michael’s 
Church, Cascade, Michigan re¬ 
places Theodore Baehr, who re¬ 
signed in September. The new presi¬ 
dent is a graduate of Northwestern 
University, with a degree in radio, 
television and film, and also a grad¬ 
uate of Virginia Theological Sem¬ 
inary. The announcement came 
from foundation chairman Bishop 
Harold Robinson of the Western 
New York diocese. 

Evangelist Leighton Ford, co-host 
of Billy Graham’s Hour of Decision, 
addressed more than 53,000 people 
during a week of crusade meetings 
in his hometown of Charlotte, North 
Carolina. The Wednesday night ses¬ 
sion during the April meetings drew 
11,500, a capacity crowd for the 
Charlotte Coliseum. Leaders for the 
“There is Hope’’ meetings recorded 
866 public decisions for Jesus Christ 
that week. Ford, a Charlotte resi¬ 
dent for 27 years, proved that a 
prophet is welcome in his hometown. 
The evangelist also spoke recent¬ 

ly to church leaders in Novi Sad, 
Yugoslavia and Orlando, Florida. 

Canadian religious broadcaster 
David Mainse of 100 Huntley Street 
in Toronto will host five live pro¬ 
grams entitled The Maple Leaf 
Salutes the Stars and Stripes. The 
programs will be aired from Wash¬ 
ington, D.C. July 4-8 via the PTL 
Satellite Network at 9:30 am EDT 
each day. Dr. Thomas Zimmerman, 
general superintendent of the As¬ 

semblies of God, is confirmed as 
one of the guests. The National 
Christian Network, Naples, Florida, 
the Christian Communications Net¬ 
work, San Diego, California and 10 
other religious television stations 
will rebroadcast the one-hour 
specials at various times each day. 
Crossroads Christian Communica¬ 
tions of Pittsburgh has further in¬ 
formation. 

Christian author Corrie ten 
Boom died peacefully in her sleep 
at her Placentia, California home 
on April 15, her 91st birthday. Her 
18 books have sold over 7 million 
copies, the best known being 
made into a motion picture in 
1975, The Hiding Place. Ten Boom 
spent the first fifty years of her 
life in relative obscurity as a watch¬ 
maker in her father’s shop in 
Haarlem, Holland. Her family 
became heavily involved in the 
Dutch underground movement by 
protecting Jews from the Nazis in 
World War II. She was caught and 
imprisoned for almost a year in 
the Nazi camp at Ravensbruck. 

Lonnie Lein is the new radio 
oroaram co-ordiantor for the 
Wycliffe Bible Translators, Hunt¬ 
ingdon Beach, California. Lein re¬ 
places Norma Jean Waterhouse as 
the person responsible for Wy¬ 
cliffe’s daily five-minute inter¬ 
view program Translation Report. 

E. Peb Jackson was named vice 
president of Focus on the Family 
by its founder and president Dr. 
James Dobson. Jackson was in¬ 
volved with the Focus ministries 
from their inception in 1977. He 

co-ordinates special ministry pro¬ 
jects such as the Where's Dad 
syndicated telecasts that will 
resume in the fall, city-wide rallies 
and other development work. 

Billy T. Barber, 52, becomes the 
newest vice president of the 
Southern Baptist Radio and Televi¬ 
sion Commission (RTVC) as of 
June 1. Barber, former pastor of 
First Baptist Church, Tampa, 
Florida, will oversee development 
services including fund raising, 
direct mailings, promotion and au¬ 
dience response monitoring. He 
succeeds John Scales, who be¬ 
came director of development at 
Baylor University, Waco, Texas. 

Beverly J. Chain has been 
named director of the Office of 
Communications for the United 
Church of Christ, replacing Everett 
C. Parker who retires August 31. 
Dr. Chain, an internationally recog¬ 
nized expert on Third World com¬ 
munication issues, is currently an 
assistant general secretary of the 
General Board of Global Ministries 
of the United Methodist Church. A 
former missionary to Brazil, Dr. 
Chain was an executive with Inter¬ 
media, the overseas arm for com¬ 
munications for the National 
Council of Churches in the U.S.A. 

The World Association of Chris¬ 
tian Communication (WACC) ap¬ 
pointed a new chairman for the 
Asian region at a recent biennial 
assembly in Bangkok. Rev. Kim 
Kwan Suk, president of the Chris¬ 
tian Broadcasting System in Korea, 
succeeded Alfred Simanjuntak of 
Jakarta. 
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Large 8V2" x 11" Format 200 Pages 

Religious 
Broadcasting 
Sourcebook II 

NEW FOR 1983! 

An up-to-date compilation of 
resource material for the 
religious broadcaster - from 
starting up a station to advanced 
technical issues. 

*************** 

Over 500 individual articles 
describe radio and TV 
broadcasting, programming, 
cable TV, satellite com¬ 
munications, audience analysis, 
sales, technology, management, 
FCC actions, government 
relations and many other issues. 

IF YOU ARE— 
in broadcasting now - starting a station - thinking about cable -
programming - teaching - a student - or simply with to know more about 
the world of Christian broadcasting - THEN YOU NEED Religious 
Broadcasting Sourcebook IL 

Send me copies of Sourcebook II at $14.95 each postage paid. 
- TOTAL $_ 

Check enclosed □ 

Organization_ ____ 

Address_ __ __ 

City/State/Zi p- -- --

Write: NRB, CN 1926, Morristown, NJ 07960/(201) 575-4000 
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The free use of this editorial, with proper credit, is granted to broadcasters 

It’s Time the Courts Back Off 
The courts of our nation seem intent on convin¬ 

cing this generation of young people that the 
Constitution guarantees certain basic freedoms to 
all Americans—except those religiously inclined. 

This conclusion could easily be drawn from two 
lower court decisions upheld by the Supreme 
Court. 

In Brandon vs. Board of Education of Guilderland 
School District the court rejected a request by high 
school students in upstate New York. They wanted 
to have a daily voluntary prayer meeting in a vacant 
classroom before the school day began. The court 
ruled that “to an impressionable student even the 
mere appearance of secular involvement in 
religious activities ...[is] too dangerous to permit.” 

In Lubbock School District vs. Lubbock Civil 
Liberties Union the court outlawed a policy set by a 
school board in Texas. It would have permitted stu¬ 
dent groups to use school facilities before or after 
regular school hours “for any educational, moral, 
religious or ethical purposes” just as it allowed 
other student groups to meet. The court objected 
only to the religious group. 

Both court cases must make “impressionable” 
students wonder if religious free speech and prac¬ 
tice are illegal, unimportant, or both. 
The dissenting Supreme Court justices in the 

Brandon and Lubbock cases warn “that the young 
student may ... be given the impression that our 
government and the courts and the schools are 
hostile to all religious belief and practice.” 

It is difficult for many adults to follow the convo¬ 
luted reasoning of the courts. How much more diffi¬ 
cult it must be for young people to be assured of 
their constitutional rights, but then on grounds of 
“mere appearance ... too dangerous to permit,” to 
be denied their rights to free speech and exercise 
of religion. 

Even more outrageous and incomprehensible is 
the court backing of a school principal’s order for¬ 
bidding kindergarten children from saying grace 
before meals on their own initiative. 

Robert P. Dugan, Jr. of the National Association 
of Evangelicals comments: “Unencumbered by the 
mental gymnastics and judicial hocus-pocus the 
courts have employed to reach such a patently ab¬ 
surd result, those Americans familiar with cases 
such as Brandon and Lubbock are demanding ac¬ 
tion to end repression of the religious liberty of 
their children.” 

Americans are justly incensed by the manner in 
which the courts, sworn to uphold the law, have 
twisted it into an instrument of repression against 

basic freedoms it was designed to protect. 
Even dissenting Supreme Court justices are con¬ 

strained to question, “Is neutrality still the objec¬ 
tive or is it the fashion now to make the state the 
adversary of religious belief?" 

This trend in the courts, which Dugan describes 
as “religious oppression ironically perpetrated in 
the name of religious freedom,” relegates devout 
Americans to the status of second-class citizens. 
A Washington Times Magazine editorial drives 

home the point: “Free exercise of one's right to 
practice free speech and to assemble with 
whomever he wishes in public places should not be 
limited to those who profess no religion or have no 
religious purpose in mind. When did they become 
the privileged few?” 
Such a development is intolerable in a dem¬ 

ocracy where 97 percent of the people profess 
belief in a personal God, and where 75 percent or 
more of its citizenry endorse the concept of volun¬ 
tary group prayer in public schools. 

Senator Mark Hatfield of Oregon has moved to 
eliminate this discrimination by introducing legis¬ 
lation that would overrule Lubbock. His "equal ac¬ 
cess” bill (S. 815) recognizes the right of students 
to meet for religious purposes on the public school 
campus during free periods on the same basis as 
other student groups. 
The National Association of Evangelicals has 

sought to strengthen the intent of Hatfield by sug¬ 
gesting to Congress some language of its own. It 
reads: 

Nothing in this Constitution shall be construed 
to prohibit prayer or other religious activity in 
public schools or other public institutions. Neither 
the United States nor any state shall require any 
person to participate in prayer or other religious ac¬ 
tivity, or influence the form or content of any prayer 
or other religious activity. 
Passage of “equal access” legislation would 

help balance the scales now weighted heavily in 
favor of forces hostile to the rich religious heritage 
of our nation. 

Inclusion of language such as that proposed by 
the NAE would make clear no one religion can lord 
it over the others. Neither are there special 
privileges for people who have no religion. 

This kind of action from the the other two 
branches of government might make the judicial 
system back off from a hostile stance that teaches 
a whole generation of young Americans that the 
free exercise of religious speech and practice is un¬ 
worthy of constitutional protection. 

—Robert L. Niklaus 

44 religious broadcasting june 1983 



FAMILY 
ENTERPRISES 
INC. The Full Service Christian Radio & Television Agency 

P.O. BOX 5700 /HUNTINGTON BEACH, CA 92615 
(714) 963-7766/964-3606/964-4594 

FROM THE VERY BEGINNING, FAMILY ENTERPRISES HAS BEEN A MINISTRY; A 
MINISTRY DESIGNED TO ASSIST YOU IN YOUR RADIO & T.V. MINISTRIES, REACHING 
THE WORLD WITH JESUS CHRIST. . . 

AGENCY: 
ADVERTISING 
RADIO PRODUCTION - COMPLETE SOUNDROOM 
RADIO & TELEVISION REPRESENTATIVE 
STATION PLACEMENT THROUGHOUT THE WORLD 
SYNDICATION 
T.V. PRODUCTION - PAUL CROUCH JR., DIRECTOR 

DIRECT MAILING: 
FILE MAINTENANCE 
LABEL PRODUCTION /AFFIXING 
MAILING 
POSTING 
PERSONALIZED RECEIPTING 
SHIPPING 
GEOGRAPHIC ANALYSIS OF DONATIONS 

FLYERS: 
LAYOUT 
ARTWORK 
PRINTING 
MAILING 

FUND RAISING 

GENERAL LEDGERS: 
COMPUTER FACILITY 
CUSTOM COMPUTER 
APPLICATION 

TAPE DUPLICATIONS 

TOM BENVENUTI - FOUNDER 
CHARLENE BENVENUTI - PRESIDENT 
TOM BENVENUTI, JR. - EXECUTIVE VICE-PRESIDENT 
SANDY WILSON - OFFICE MANAGER 

Clientele: 
Eagle’s Nest Radio & TV ministries 
Faith Messenger Ministries (Rev. Peter Popoff) 
Pat Boone Radio Ministries 
The Word at Work 
Today in Bible Prophecies 



NASON MEDIA CORPORATION 
2040 S. Santa Cruz, Suite 115 

Anaheim, CA 92805 
(714) 978-8112 

Lights, Camera, Action! 
When selecting a television production company, consider NASON MEDIA. 

We can provide all of the necessary elements in television production that will make 
your program a success. 

Call us today. 




