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in Control




You’re in good company

America’s leading
religious broadcasters

have found that WCFC TV-38,
is the way to reach Greater T
Chicagoland. Pl

Market penetration and viewer response T \ ; AR &
adds up to a sound investment with TV-38. By W 38
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Contact: Kevin San Hamel, TV-38, 20 N. Wacker Dr., Chicago, IL 60606 * (312)977-3838 “WCFC/CHICAGO
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“Welcome Aboard..And Congratulations!”

, Rev. Norman A. Olsep

The New Associate Dircetor, Thru the Bible Radio Network

Norman A. Olsen is a missions executive who has served for the past 22 years with Trans
World Radio. He has served at the International Headquarters and at two of TWR’s locations:
Monte Carlo, Monaco. for nine years, and Bonaire, Netherlands Antilles. for three years. His
travels and experience have taken him around the world. meeting with mission leaders and
broadcasters in an endeavor to further the message of the gospel.

Norman is joining the staff of Thru the Bible Radio Network as Associate Director. It is the
intent of Dr. McGee and the Directors that Norman will eventually assume full responsibility for
the Thru the Bible Radio Network as Chief Executive Officer. His prayful acceptance was based
upon his commitment to see such a work continue in the States as well as abroad.

Wishing vou great sucess!
(% s’ @&@é_&:

J.C. Gates & Co.

KMJC Christian Radio.
Serving San Diego County

L, ]
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s LAYING THE FOUNDATION A

OF A DREAM

Background: WTJC-TV, Channel 26, is an independent Christian television station, serving Day-

ton and West Central Ohio with 1.2 million watts. One of the founders, Marvin D. Sparks is Vice -

President and General Manager. In this series of paid articles, he speaks with Rod Robison, the sta-

tion’s Promotion Director, in an effort to encourage all interested in proclaiming God’s Word

through Christian broadcasting.

Q. Last month you talked about the construction process and the excite-
ment of Christian TV. But there was a cost to it all, right?

Sparks — Yes . . . a tremendous cost. I could tell you about the years of
prayer, the years of setbacks, the months of work with so few helping
hands, and friends who turned their backs in ridicule. But when God
calls you to a task, He will provide all that is needed to finish the work.

Q. What are some concrete guidelines in the physical or business sense
you might share with ministries considering television?

Sparks — [ think you have just described a book I'd like to write someday!
Let me center my comments to those thinking of owning and operat-

% ing a station. Time just won’t allow a detailed discussion, but these

~ pointers may start someone thinking . . .

Fund raising expertise ranks near the top of priorities. This area is a
key toward fulfillment of all the dreams and projects of the ministry. A thorough, effective, co-
ordinated plan of direct mail fundraising should be in place long before an organization begins
ordering equipment or hiring engineering and program people. That local support base must
be cultivated, and the new ministry carefully positioned as any product to be successfully mar-
keted. Care spent in this area early will save many, many heartaches and bitter personality con-
flicts later on.

Q. Wait a minute. What do you mean, conflicts?

Sparks — Simply that a new ministry must define its support base first; then, through careful analy-
sis, project programming to those donors. This eliminates the arguments of whether some
favorite program will be on, or why will THAT preacher be on the station.

Closely linked with this concept is another economic fact: many markets cannot support
television targeted to small doctrinal population subsets. That’s why Christian television is
usually more broad in programming than a Christian radio station in the same or similar mar-
ket. Interestingly enough, the economies of low-power television may allow more narrow doc-
trinal targeting for those groups unable or unwilling to be more broad. However, my experi-
ence has shown the more doctrinally targeted, the greater the possibility of conflict from with-
in the donor base over program content . . . sounds like a paradox, but all to often, true.

Rod, you and | have acted as consultants to a number of groups. We have witnessed the re-
sults when the management and fund-raising systems are in place in advance. We know first
hand the importance of these systems and the turn-around possible when they are imple-
mented.

Q. Let’s get personal. What has Christian TV done in your life?

Sparks — More than we have time to tell! First, it has centered my life’s desire on serving Christ as
my Lord. Secondly, I've learned the reality of God’s miracle power in this day. | have personally
seen prayer answered for the sick and so many other needs. Thirdly, | have a greater under-
standing of the truth that we are one in Christ, but all differentindividuals. And asunique indi-
viduals, we are touched through different ministries on Christian radio and television. Fourth-
ly, mane?gfing a Christian station always in need has taught me to carefully prioritize in every
area of life.

. . . Next Month: Standby! Take One! Cue Him!

MIAMI VALLEY CHRISTIAN TELEVISION, INC. ) P.O. BOX 26, DAYTON, OHIO 45401

.

\ PH: (513) 323-0026 j
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FEATURES

God Is Still in Control / voni Eareckson Tada

A visit to Auschwitz, coupled with reflections of her own traumatic accident,
forced again the question “Why?" and brought again an ageless answer

Changing Male Demographics / J. Thomas Bisset

More men are listening more to radio, and there are reasons why: readiness by
stations to increase services and programs of interest to male listeners

Mission and Transmission for Decision / Phill Butler

An evangelist who pioneered the synchronizing of media with preaching cam-
paigns does it again in an even bigger way for the sake of England

Listening More to Be Heard Better / Daniel J. Nicholas

Taking audience demographics seriously is having visible impact on radio
and television programming for the new season, and on the response

Doing Better than Good / George Barna

A survey of participants at the 1983 national convention reveals significant
facts about the eventful gathering—and those who helped make it so

A Voice Lives On/ Dennis M. Schultz

Broadcasters have an added incentive in their vocation: a quality ministry has
longevity that can surpass that of the individual himself

DEPARTMENTS

Speaking Out

Comments by the President of National Religious Broadcasters
Press-Time Reports

Last-minute information of consequence to broadcasters
Washington Watch

Trends and decisions of the Federal Communications Commission
Media World

Pertinent items of national and international scope for broadcasters
NRB News

Coverage of media events and people related to NRB

Classifieds

NRB Bulletin Board for individual and group needs of the industry
Broadcast Books

Publications of practical import to media professionals

Tech Tips

Newly marketed products that answer needs of the industry
Broadcasters

Experiences and accomplishments of NRB family members

Airing Our View

Editorial comments on current problems and issues

Cover Story: Joni Eareckson Tada, featured speaker for the Congressional
Breakfast at the 1984 National Convention, backs up an incredible statement
with the reality of experience.
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national religious broadcasters

E. Brandt Gustavson, President, Moody Bible
Institute, 820 North La Salle St., Chicago, IL
60610. Dr. Robert A Cook, First Vice President,
| TheKing’s College, Briarcliff Manor, NY 10510.
Jerry K. Rose, Second Vice President, Channel

Open Doors Here and There 38 WCFC-TV, 20 North Wacker Dr., Chicago, IL
60606. Mike Maddex, Secretary, WEEC, 2348
I know your deeds, Behold, | have put before you Troy Road, Springfield, OH 45504. Paul
an open door which no one can shut, because you ga:jnseyer, rreas%rerh Nsorthwestem College
v Ii wer, and have kept My word, and | Radio Network, 300 nelling Ave. North,
ngz flottzgrﬁgd M’ p—— (Reveeatio); 3:8) ) | Roseville, MN 55113, Dr. Ben Armstrong, Ex-
; yna i -0 ) | ecutive Director, NRB, CN 1926, Morristown,
I am reminded of this Scripture verse as | think NJ 07960.

of the trip | made recently to Taiwan, Republic of [
China, to be involved in board meetings of the
Chinese-American Christian Friendship Alliance
(CACFA), with fellow board members Dr. Eugene
R. Bertermann, Dr. Ben L. Armstrong, and Dr. Paul

religious broadcasting

Executive Editor Dr. Ben Armstrong
Editor Robert L. Niklaus
Advertising Manager Max McLean

Freed. Assistant Editor
Taiwan has an "open door which no one can Daniel J. Nicholas
shut.” Though Christians represent only about 5 ‘ Editorial Assistants Susan Kubick,
percent of the 18 million population, worship and Anne Dunlap
religious work can be conducted in the Republic i Subscription/Circulation Assistant
of China without fear of government involvement Robert Trepanier
if it is non-political. That means our missionaries are free to conduct their Washington Correspondent

work for Christ, and Chinese on Taiwan are not prevented by government
from practicing their Christian faith.
This “open door’” was confirmed to us as we met several government of-

Dr. Kenneth Beachboard
Editorial and Advertising Offices:

ficials including the Secretary General to President Chiang Ching-Kuo, Mr. NRB, 101 New Maple Avenue, Pine
Ma Chi-chuang; the Premier, Sun Yun Suan; the Minister of the Interior, Brook, NJ 07058, 201/575-4000.
Yang-Kang Lin; the Director General of the Government Information Office,

James C. Y. Soong; and Chiang Hsiao-Wu, president of the Broadcasting 5(;57‘5')?8'%‘;‘5'@'“‘2:35‘5142Gm('i?:“h 0034-
Corporation of China (BCC). It was at the invitation of the government of ) sty B Augu‘;t e combine’;)‘ S o
Taiwan that we CACFA board members came, and government officials | subscription fill out the form enclosed in this
warmly welcomed us. ' issue and send it with a check to RELIGIOUS

BROADCASTING, P.O. Box 3000, Dept. L, Den-

i i ACFA meetin we discussed
However, as we were on Taiwan in our CACF eetings, ile, 11 67634 You sayaisoiseltiNea dater

how the oppressed and restrained people on mainland China long for this ‘
same kind of religious freedom. Political control of Christian churches is i SacohdiEHES poStaG A paId FUPIRBBTBER NG
common there. But there is still an ““open door” even on mainland China— with additional entry at Midland, MI.
through Christian missionary radio. '
Missionaries are broadcasting the Gospel to mainland China’s
downtrodden people, and many are receiving Christ, and Christians are be-
ing encouraged in their faith. Some stations are even “dictating” the Bible

Printed in the U.S.A. 1983 by National
Religious Broadcasters. Contents of this
magazine may not be reproduced, in whole or
in part, unless expressly authorized in writing

over the air. ) o by NRB. All editorial and production cor-

As | have returned home again to the U.S., how | thank God for Christian | respondence should be sent to RELIGIOUS
communications! What a blessed privilege we have here to preach Christ, BROADCASTING, CN 1926, Morristown, NJ
to openly exalt His Name, and to teach the Bible by means of radio and | gzgfg'sggrl;féﬂgi ?:ror“e?l]crﬁs(:'f"‘ﬁ:;ﬁgi’;‘:g
television. And how | thank God for missionary radio stations, reaching manuscripts, photographs and cartoons, and
boldly into the homes of the oppressed with the message of salvation, reserves the right to accept or reject any

peace, and freedom. editorial and advertising matter.

May this be our reminder to continuing praying for “open doors” for bl RE TGS B Es
Christian radio abroad; and may we never take for granted the blessed op- do;z’n';':gc'gssamy imply editorlal endz'r':g
portunities we have each day to proclaim Christ through Christian radio ment or approval by National Religious Broad-

and TV here at home. casters. Authors’ views are not necessarily
| those of National Religious Broadcasters, its

E. Brandt Gustavson officers, board or membership.

President 1
National Religious Broadcasters qn

| Member Evangelical Press Association
}- i sy =

The Common Thread: Mrs. Tada, a featured speaker at the NRB National
LICAL COUs,,

Convention, delivers a timely reminder (page 22) as this magazine and the | K 6,
convention deal with some of the issues of the near future. Articles by Tom GECFHE
Bisset (page 24) and Phill Butler (page 26) demonstrate that religious broad- Z £
casters are expanding their use of the media and their coverage. Dan ' "o,,L vl
Nicholas completes his overview of the new radio and TV season (page 28) | POSTMASTER: Please send change of ad-
and George Barna provides a helpful evaluation of the 1983 convention (page | dress to RELIGIOUS BROADCASTING, PO

BOX 3000, Dept. L, Denville, NJ 07834.

———

32) so that planners can ‘Do Better Than Good” in 1984 (page 32).
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TODAY. . . people

depend on Christian radio
for daily spiritual growth! e

REFORMED CHURCH

WEEKLY NEWS—
LETTER. ..

Divisions of ... S I
Bott Broadcasting Company =
M [4
,4, ., N . . ’ S STRENGTH »
Quality Christian Programming, All Day. . .Every Day”’
AM-1510 AM-1320 AM-800 AM-1090
b KANSAS CITY AREA ST. LOUIS. MO. OKLAHOMA CITY FT. WAYNE, IND.
P8 EXECUTIVE OFFICES o 10841 EAST 28TH STREET o INDEPENDENCE. MISSOURI 64052 o (816) 252-5050
['2%)
~) W
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Crystal Cathedral
pays back taxes
under protest

Dr. Robert Schuller, senior pastor of Crystal Cathedral in

New committee
defends Ed-FM
stations from TV-6

Garden Grove, California, paid state taxes amounting to
$473, 185.94 because the California Board of Equalization
ruled that the church violated its non-profit, tax-exempt
status by hosting non-sacred concerts. "We believe firmly
that we do not owe these taxes as assessed, and that our pos-
ition will prevail," said Dr. Herman Ridder, president of the
congregation. Dr. Schuller announced the payment "under
protest" at an August 30 press conference, the day before
the taxes were paid. A hearing is set for this month.

In response to the struggle over interference on the

FEBC missionary
electrocuted after
fall from tower

FM band, a five-member committee has been established, an
attorney specializing in communications law is being secured
and petitions will be made in person to the four FCC com-
missioners. The Educational FM Spectrum Defense Committee
was formed August 9 to defend educational FM radio stations
from encroachment by television channel six, which occupies
an adjacent frequency position. An FCC proposed rulemaking,
Docket 20735, would, if approved, "severely restrict the
technical parameters of FM educational stations," said NRB
operations manager John Cummuta. He is a committee member
and NRB's liaison to the committee. Other committee mem-
bers are Joseph Emert, chairman, from WTLR/State College
(Pennsylvania); Robert Neff of the Moody Broadcasting Net-
work, Chicago; Paul Ramseyer, NRB treasurer, from North-
western College, Roseville, Minnesota; and Paul Gathany

of WCDR/Cedarville (Ohio). Comments on the proposed rule-
making close this month. Legal and court fees could reach
over $10,000., For this reason, some of the affected sta-
tions are establishing a legal fund.

An employee of the Far East Broadcasting Company on the

Commission expands
on-air hours for
daytime-only stations

island of Saipan was electrocuted when he fell from

an antenna tower into the radio transmitter's power source.
Byrd Brunemeir, 56, served FEBC as a missionary engineer on
the Pacific island, part of the Commonwealth of the Northern
Marianas. His accidental death on July 27 ended six years
of ministry with FEBC. He is survived by his wife and

two children. FEBC has installed three large radio trans-
mitters on Saipan, Plans calling for their full operation
by September 1 would spread the Gospel to people in China,
Russia, India, Southeast Asia and Indonesia.

The FCC decided September 9 to provide much needed relief

for daytime-only radio broadcasters who are currently re-
stricted to air during local sunrise to sunset hours., Af-
fected stations will be notified by mail by the end of this
month about when and how their broadcast hours will be
allowed to expand.

religious broadcasting october 1983



MOODY BROADCASTING
NETWORK

@f" INTERNATIONAL [ims)
¥) MEDIA SERVICE

PROVIDING MORE OF WHAT YOU LOOK FOR
IN A SATELLITE NETWORK!

WHAT YOU MISSED...

% AMSTERDAM '83—INTERNATIONAL CONFERENCE

FOR ITINERANT EVANGELISTS

MBN/IMS provided live and same day coverage of this
historic event as the only complete audio service with
over 3,500 evangelists from every corner of the world in
attendance.

WITHOUT US...YOU MISSED IT!

% MISSION TO LONDON—
with the LUIS PALAU EVANGELISTIC TEAM

Live and same day coverage of these mass evangelistic
crusades in London going on during September and
October climaxing with two days of meetings at Wembley
Arena on October 21 and 22.

WITHOUT US...YOU ARE MISSING IT!

MOODY  MOODY BROADCASTING NETWORK... INTERNATIONAL
BROADCASTIN WE’RE MORE THAN JUST MEDIA
NETWORK A CALL-IN PROGRAM! SERVICE

DON’T MISS OUT AGAIN! CALL 800/621-7031 TOLL FREE
IN ILLINOIS 312/329-4433

—ask for our new rate card—
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The Federal Communications
Commission has started a new rule-
making proceeding to deregulate
commercial television broadcast-
ing. In its Notice of Proposed
Rulemaking in MM Docket No. 83-
670,' the commission is proposing
major changes in its policies and
regulations affecting television pro-
gramming, commercialization, as-
certainment, and program logs.

If the commission ultimately
adopts the most sweeping of its
alternative proposals for deregula-
ting the medium, the FCC'’s tele-
vision regulations largely would
parallel those adopted for commer-
cial radio in the 1981 radio dereg-
ulation order.

The FCC began its review be-

FCC Initiates TV Deregulation Proceeding

by Richard E. Wiley

Regulation of Programming

The first area slated for reform
by the Notice is the regulation of
television programming. The
FCC has a number of general poli-
cies under which broadcasters are
expected, for example, to provide
educational and age-specific pro-
gramming designed for children
and a reasonable amount of time
for the discussion of public issues.

In addition, present rules pre-
clude the FCC's staff from approv-
ing commercial television applica-
tions that propose less than five

The present FCC limitations impose a
significant burden on small TV stations

cause major changes in the tele-
vision and video services market
had substantially increased com-
petition. Since 1964, the number of
television stations has more than
doubled so that at least 90 percent
of all television households now re-
ceive four or more television
signals.

Moreover, traditional broadcast
television now faces competition
from cable television, subscription
television stations, microwave-fed
multipoint distribution services,
video disc and video tape, direct
satellite broadcasting and low
power television.

The FCC believes that competi-
tive forces in the video market-
place may provide sufficient incen-
tive to ensure service to the public
without detailed governmental
regulation.

Furthermore, unnecessary regu-
lation could inhibit competition
with other unregulated or less reg-
ulated technologies, stymie the
growth of conventional television,
and lessen the quality of broad-
cast service.

religious broadcasting october 1983

percent local programming or less
than five percent informational pro-
gramming. These guidelines initial-
ly were issued not as binding re-
quirements but as standards to de-
termine which applications the full
commission should examine. As a
practical matter, however, the de-
lay and risk that an applicant faces
when he falls short of the guide-
lines has made them the equivalent
of substantive rules.

Under the first option for revamp-
ing television programming regula-
tion, the commission would adopt
the policies now applied to com-
mercial radio stations and elimin-
ate quantitative guidelines. A broad-
caster who presents programming
reasonably calculated to address
issues of community concern would
meet the programming obligation.

Under this option, the commis-
sion would not routinely consider
alicensee’s programming at re-
newal, absent a petition to deny
based on a failure to present pro-
gramming that addressed commun-
ity problems.

Under the second option, the FCC

would lower the percentage guide-
lines for local and non-entertain-
ment programming, but keep its
other programming policies. Thus,
at renewal, the FCC still would ex-
amine a licensee’s program
promises in light of the licensee’s
performance under quantitative
guidelines.

Applicants submitting initial pro-
gram proposals, however, would be
encouraged toward innovation
through more liberal acceptance of
proposals varying from the guide-
lines.

Ascertainment Process

The second major area proposed
for deregulation is ascertainment.
The FCC now requires a continuous
formal ascertainment process, re-
plete with community leader check-
lists to ensure consultation with all
significant community elements
and standards for the specific num-
ber of consultations to be made.
Television licensees must maintain
in their public files information on
the composition of their communi-
ties, documentation of ascertain-
ment procedures, and an annual list
of the ascertained problems and
needs of the service area and the
programs which addressed them.

Inits Notice, the commission is
proposing either to eliminate the as-
certainment obligation entirely or to
dispense with formal ascertainment
procedures. Eliminating the ascer-
tainment obligation would parallel
the agency’s action in deregulating
commercial radio.

In that proceeding, the commis-
sion decided that government-man-
dated ascertainment requirements
were superfluous because, in a
competitive market, radio broad-
casters must ascertain and respond
to community needs to keep their
audiences.

As an alternative to the complete
elimination of the ascertainment
obligation, the Notice suggests
keeping a general ascertainment
obligation but permitting licensees
to use any reasonable procedures.
The FCC then would not inquire into
an applicant’s ascertainment pro-
cedures absent a valid complaint
that the licensee had failed to meet
its programming obligations.




Standards for Commercialization

The FCC also is proposing to
modify or eliminate its standards
for commercialization. Under pres-
ent rules, the FCC's staff generally
cannot act upon a television appli-
cation proposing commercial time
in excess of 16 minutes per hour.
The rules provide limited excep-
tions for political announcements.

Under the first option proposed in
the Notice, the commission no
longer would consider commercial-
ization, on the assumption that the
need to compete with other services
would discourage excessive com-
mercial time.

Alternatively, the commission
would amend the commercial
guidelines either to increase the
permissible amount of commercial
time or to require adherence to time
limits only for a specified percen-
tage of a station’s operating hours.

Program Logs

Finally, the FCC proposes to
modify its program logs and report-
ing requirements. Program logs
document a licensee’s adherence

to FCC policies on programming
and commercialization. If the FCC
fully deregulates these areas, pre-
sent logging requirements would
have little purpose.

As the FCC recognized, however,
the complete elimination of pro-
gramming logs was the only aspect
of radio deregulation that the D. C.
Circuit remanded to the agency for
further consideration. The D. C. Cir-
cuit suggested that the FCC might
have to require some program
records to permit a reasonable level
of scrutiny of licensees’
performance.

The commission is now determin-

ing, on remand from the court, what
specific programming logs or
records it will require for radio sta-
tions. Developments in this pro-
ceeding may influence the commis-
sion’s decision on program log re-
quirements for television.

The FCC proposal to deregulate
commercial television is a major
new step in the agency’s ongoing
effort to reduce unnecessary regu-
lations and rely instead upon mar-
ketplace forces to ensure adequate
service to the public.

The present FCC limitations on
programming, commercialization,
ascertainment, and programming
logs impose a significant burden on
many television licensees, particu-
larly small UHF stations. Elimina-
ting these requirements may benefit
substantially the large number of
religious television stations which
have gone on the air in recent years.

Comments in the television de-
regulation proceeding are due on
November 2, 1983, with reply com-
ments to be filed by December
19, 1983.

' Notice of Proposed Rulemaking, MM
Docket No. 83-670 (Revision of Program-
ming and Commercialization Policies,
Ascertainment Requirements, and Pro-
gram Log Requirements for Commercial
Television Stations), FCC Mimeo No.
83-313, released August 4, 1983.

Richard E. Wiley, former FCC chair-
man, is NRB communications coun-
sel and partner in Wiley, Johnson
and Rein law firm, Washington, D.C.
Mr. Wiley was assisted in the prep-
aration of this article by John S.
Logan, an associate of the firm.

PARAGON ADVERTISING . . .

Is Pleased To Announce The Opening
Of Our Southeast Office
In Chattanooga, Tennessee

SOUTHEAST OFFICE

P.O. BOX 22633
CHATTANOOGA, TN 37422
(615) 894-6676

MAIN OFFICE

P.0. BOX 335
FLORENCE, KY 41042
(606) 371-0050

r

Jerry L. Siler

Vice Pres., Southeast Office

(Circle 132 on the Reader Service Card)

Mr. Siler has over 12
years experience in radio
and television production,
media buying, and station
management.

PARAGON is very pleased
with the addition of Mr.
Siler to the staff and is
certain that he will be a

G *Mﬁ great help to you.
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Dominant Coverage of These SIX Outstanding Western
Religious Markets!
St. Louis * Denver - Phoenix ¢ Salt Lake City - Cheyenne
All Programmed 100% Religious and Gospel!

5

KBBX

KXEG

Phoenix

KOXI

Denver

THERE MUST

BE A REASON...

why radio ministries on our
stations measure their
broadcasts by years and
even decades!

KQXI (Licensed to Arvada)

In Denver-Arvada, Larry Green and Ramona Harris are both
ready to tell you about this dynamic area of over 2,000,000
people ready to hear your message in the KQX| primary
coverage area. Many ministries on KQX! have been
broadcasting for over a decade on this powerful 10,000 watt
station. Call Larry or Ramona collect 303-761-1550.
10,000 watts is the big difference in Colorado!

KSHY

In Wyoming, KSHY Cheyenne, is the only full religious
programmed radio station. KSHY's excellent signal reaches
over 250,000 people in Southern Wyoming and Northern
Colorado. Call Larry Green or Ramona Harris at 303-761-
1550. They will tell you about the fine response KSHY is
producing for many national and local religious
broadcasters.

KBBX (Licensed to Centerville)

Dick Schwartz can tell you the surprising story of Sait Lake
City-Ogden. KBBX's 5000 watt signal blankets Salt Lake
City, Ogden-Provo and reaches into Nevada, Southern
Idaho and Southwestern Wyoming! Call Dick at 801-298-
1142 and find out why many leading national ministries use
KBBX year after year! Hurry, availabilities are limited!
Primary coverage of over 1,200,000 people!

IKSHY
Salt Lake City JllCheyenne

KXEN

St. Louis

Our Rates Are Low!
Our Response Is High!

KXEG (Licensed to Tolleson)

Long known as one of the mostresponsive religious areas in
the nation, Phoenix, Tempe, Mesa, has now grown to over
1,500,000 people! KXEG's twenty-four hour daily ali
religious programming serves not only this area, but also
reaches into California, Nevada, Utah and New Mexico all
night! Let Geo. Spicer tell you the fabulous KXEG story. Call
him collect at 602-254-5001. All day, all night, all the time
KXEG, Arizona’s Golden Gospel Giant.

KXEN (Licensed to Festus-St. Louis)

For St. Louis and over 2,900,000 responsive Midwestern
listeners in 32 counties, call Bernie Harville at KXEN collect,
314-436-6550. Bernie will tell you the 50,000 watt story of
KXEN, Mid-America’s Golden Gospel Giant—the most
powerful independent AM station in St. Louis.

KXAK* (Licensed to Corrales)

Another Golden Gospel Giant is well on its way! Soon,
KXAK will serve over 3/4 of a million people in New Mexico.
The brand-new facility will blanket Albuquerque, one of the
fast growing Sun-Belt cities, and the heart of New Mexico
from suburban Corrales. Watch for starting date of this new
24 hour a day religious station.

Make your reservation for your program now.

{*Construction Permit)

Write, Wire or Call

HAROLD S. SCHWARTZ & ASSOCIATES, INC.

6415 Sheridan Road, Chicago, Illinois 60626
Phones: (312) 764-1502 or 764-1503

Population Data Available on Request

(Circle 128 on the Reader Service Card)



NIEDIAWORID

Boston Station
Loses Latest

ASCAP License Battl

BOSTON, MA (NRB)—The federal
court here reached a decision that
will affect similar legal chal-
lenges still pending. The court ruled
that WEZE/Boston (Massachusetts)
violated music copyright laws when
it broadcast 14 Christian songs over
atwo-day period in March 1979. On
June 27 the court ordered the sta-
tion to pay ASCAP $112,000
damages plus legal fees.

ASCAP, the American Society of
Composers, Authors and Publish-
ers is the largest music licensing
organization in the country.
Religious broadcasters, all-news
radio stations and other limited
users of recorded music such as
television stations are challenging
ASCAP’s blanket licensing require-
ments. These broadcasters contend
that paying for permission to use
400,000 selections when no more
than a few hundred will be aired
is “grossly unfair.”

ASCAP brought the suit on behalf
of musicians Michael and Stormie
Omartian, Audrey Mae Mieier, and
the late C. Austin Miles.

WEZE is owned by New England
Continental Media, Inc. The com-
pany led by Ed Atsinger and Stuart
Epperson has several radio sta-
tions. Norman Bie, the company’s
attorney from Largo, Florida, is
representing religious broadcasters
in several related court cases. Ina
report published recently by
“Musicline,” Bie said he is confi-
dent of victory in the other still-
pending cases filed by ASCAP.

ASCAP attorney Richard Reimer
estimated that the attorney fees
and costs would increase WEZE’s
costs to $150,000.

Baptist TV Network
Signs on Greenville
and Two LPTVs

FORT WORTH, TX(NRB)—The
American Christian Television Sys-
tem (ACTS), the Southern Baptist
television network scheduled to be-
gin next May, signed on three tele-
vision stations in June.

Radio and Television Commis-
sion president Jimmy R. Allen told

more than 13,000 delegates at the
annual convention of Southern Bap-
tists in Pittsburgh that the first
full-power station to affiliate with
the ACTS network will be in Green-
ville, NC. During an hour-long serv-
ice in that city June 8, just a week
before the national convention, a
construction permit for a new UHF
television station was transferred
to ACTS of Eastern North Carolina,
Inc.

Following the model of local
autonomy for churches that is a be-
lief of Southern Baptists, all sta-
tions affiliated with ACTS will be
locally controlled by a community
board. Fourteen trustees will over-
see the Greenville station.

Allen said that attempts to begin
other high-power stations are un-
der way in 25 cities including Dallas,
San Francisco and Houston.

In addition to high-power facili-
ties, the denomination has made
application with the FCC for over
125 low-power television permits.
The first two stations were ap-
proved during the same week in
June. The markets to be served are
Paragould, Arkansas and Tyler,
Texas. Each of these stations will
be operating on a maximum of 1,000
watts and reach a 10-15 mile wide
area.

By contrast, the Greenville sta-
tion will be aired with five million
watts and cover an area 50 miles in
radius that includes almost two mil-
lion viewers.

The two LPTV facilities are the
first of 20 that Allen expects to
acquire before the network com-
mences next May. He anticipates
two additional full-power stations
by that date. ACTS planners are ne-
gotiating with local cable systems
and MSOs for maximum coverage
by the same date.

The Pittsburgh convention of the
nation’s largest denomination, with
messengers representing 14 million
members, voted by acclamation to
re-elect their president. Dr. Jimmy
Draper, pastor of First Baptist
Church, Euless, Texas, was named
to a second one-year term as presi-
dent. He addressed NRB delegates
at the opening session of last
year's convention.

The Baptists took a strong stand
against proliferation of cable por-

nography. As expected, the moder-
ate contingent of the denomina-
tion did not challenge conserva-
tive gains made at last year's
Southern Baptist convention. The
inerrant interpretation of Scrip-
ture, a view held by President
Draper, is safe for another year.

Eight Seek
Interim License
for KHOF-TV

SAN BERNARDINO, CA (NRB)—
Now that KHOF-TV 30 in San Bern-
ardino is no longer owned and op-
erated by Faith Center, Inc. and
Dr. Eugene Scott, eight applicants
are seeking the interim license.
Half of the interim applicants are
religious organizations.

An FCC public affairs spokesman
said that the successful applicant
could control Channel 30’s license
“for several years” while the
commission wades through 41 ap-
plicants for the permanent license.
“I have no idea yet as to when the
decision on the interim will be
made,” he said. When the decision
on a permanent licensee is finally
made, administrative hearings and
court challenges are expected to
draw out the action for an extended
period.

The spokesman termed the large
number of interim applicants ‘‘very
unusual” because an interim appli-
cant is usually not eligible for the
permanent license.

A move is under way to combine
four of the interim applicants into
one and thus reduce the number of
applications to five. The FCC
spokesman could not confirm
whether any of the religious broad-
casters are planning to be part ot
the coalition.

The four religious broadcasters
are Parachurch Consultants, Ana-
heim, California; Christian Media
and Education Foundation, Costa
Mesa, California; Christians Aware,
Santa Ana, California; and Nova
Communications Network, Inc.,
Cocoa, Florida.

The other four applicants are
Angeles Broadcasting Network,
Glendale, California; United Minor-
ity Broadcasting of San Bernardino,
Inc., Costa Mesa; James L. Oyster
of Falls Church, Virginia; and
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Asian-American Broadcasting
Foundation, La Canada, California.

The FCC forced KHOF off the air
last May 24 after a lengthy court
battle that cut to the core of sepa-
ration of church and state debates.
Dr. Scott refused to submit donor
records and videotapes to the com-
mission during a fraud investiga-
tion. He says that the charges
against him, raising money over
the airwaves for a purpose not
honored, have never been proven.

The investigation began in Sep-
tember 1977 with complaints of
alleged fund misuse by two former
church members.

New Show
for Parents
on CBN Cable
VIRGINIA BEACH, VA (NRB)—
The CBN Cable Network is tele-

vising a new series aimed at edu-
cating and entertaining expectant

tony digirolamo |

5624 Albright Drive

Virginia Beach, Virginia 23464
N.Y.C. (212) 787-5400

VA. (804) 467-3898

SR

Director of
Photography
Television
Film
Industrial
Consultant

“God said, ‘Let there be light. . .

and the light was good.” Genesis 1.3

DiGirolamo, consuitant to major
ministries now broadens the
effort and offers excellent cre-
dentials of twenty years in light-
ing to focus on your particular
needs... AWARDS: EMMY and
5 other Emmy nominations . ..

“LET US PAINT YOUR
PICTURES WITH LIGHTS!”

{Circle 145 on the Reader Service Card)
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and new parents. The American
Baby on CBN Cable Fridays from
210 2:30 pm features segments on
all aspects of pregnancy, child care
and child development. ‘““American
Baby Magazine” editor Judith Nolte
hosts the show with health and
medical experts as guests.

The show covers a wide range of
parenting information including
prepared childbirth, nutrition dur-
ing pregnancy, preparing for
baby’s arrival, and the idea of using
a modern midwife.

Parents will discover useful in-
formation on bathing and feeding
the newborn, a baby’s physical de-
velopment during this first year, and
ideas about teaching a baby to
swim before he can walk.

On upcoming shows, guests
model maternity and toddler fash-
ions. And viewers will learn how
their children can benefit from
early exercise and dance lessons.

Parents are often invited on the
show to offer their common sense
and realistic view of being
parents in the 80s.

Support Denied
Non-evangelical
Broadcasts to China

BUDAPEST, HUNGARY (NRB)—
The possibility of Protestant broad-
casts into the People’s Republic of
China as a supplement to the con-
servative, evangelical transmis-
sions was rejected by Lutheran
World Federation delegates meet-
ing here. The plans were given con-
ditional approval at a Hong Kong
meeting last November.

Over 90 percent of the some 400
hours a week of Christian broad-
casting beamed into China is now
done by two organizations: Trans
World Radio and the Far East
Broadcasting Company. In addition
a few Roman Catholic programs are
transmitted by Radio Vatican from
ltaly and Radio Veritas from the
Philippines.

The working proposal which was
started in Hong Kong by the Nor-
way-based International Mass
Media Institute (IMMI) said that
there was room for additional
broadcasting that supported the
present unity efforts in the Church
of China. It directed IMMI to sub-

mit a full report to the Lutheran
World Federation Commission on
Communications.

The Budapest gathering was the
latest meeting in Lutheran circles
to discuss China broadcasting dur-
ing the last 10 years. Though the
exact number of Christians in China
is not known, the planners were told
by a number of China experts there
is agreement that a marked in-
crease in the number of Christians
has taken place over the last 33
years since the revolution.

Bott Plan
Makes Available
Dial-A-Religious Station

INDEPENDENCE, MO (NRB)—
Bott Broadcasting Company has
introduced “hotlines to quality,” a
direct-dial hook-up to any of its
four radio stations.

Using special telephone circuits
and separate phone numbers, pro-
gram producers, advertisers and
curious Christians can gain ac-
cess to the transmitters of
KCCV/Kansas City (Missouri),
KSIVISt. Louis (Missouri),
KQCV/Okiahoma City, or
WFCV/Fort Wayne (Indiana). A
religious broadcaster can monitor
the quality of a particular program
or tune in any of the midwestern
radio stations, even from a Los
Angeles or Miami phone booth.

“We are committed to consis-
tent, quality Christian program-
ming,” said Gary Coulter, national
sales and operations manager. “I|
believe program producers want to
know how local stations air their
programs and to know more com-
pletely the unique qualities of the
stations on which their programs
are heard.

Now our clients can hear for
themselves. We have nothing to
hide!” Coulter stressed.

Proposed Russian
Network to Offer
Alternative Ideology

Wheaton, IL (NRB)—‘“The
greatest single need in effectively
communicating the Gospel to the
Soviet Union today is to establish
an evangelistic radio network.”
With this challenging proposal,




Peter Deyneka, Jr., general director
of the Slavic Gospel Association
(SGA), outlined a comprehensive
plan for reaching non-Chris-

tians in Soviet Union and Eastern
bloc countries.

Deyneka, whose Wheaton-based
missions organization is responsi-
ble for broadcasting over 900
evangelistic programs monthly,
wants to bring together the **most
effective evangelistic and pre-
evangelistic radio broadcasts.” The
network would air on several
strategic stations in the same
30-minute time slot each day of the
week.

Radio is making a significant im-
pact on the Communist world,
Deyneka thinks. ‘“Radio is shaping
the thinking of people in the Soviet
Union more than any other media,”
he commented. “This is the
greatest hour of opportunity for
evangelism that the church in the
West has had in affecting the think-
ing of the Soviet Union.”

At the beginning, the SGA pro-
posal would secure the half-hour
time slot for seven different pro-
grams each on a once-a-week basis.
The programs would be changed
from time to time to maintain in-
terest of listeners.

Future plans include a second
half-hour of network time for an in-
tensified evangelistic program for
those already introduced to the
framework of Christianity. Long-
range planning for the Russian
Radio Evangelistic Network would
inciude a third half-hour program for
discipleship of believers, ““a
necessary part of the full spiritual
life and growth cycle,” Deyneka
said.

There are at least 11 international
radio stations presently broad-
casting daily into the Soviet Union
which can be used to transmit the
Gospel throughout that nation. SGA
estimates that there are more than
50 million shortwave radio sets and
additional millions of medium wave
sets in the Soviet Union today. “The
present number (of radios) is suffi-
cient to cover our target area,”
Deyneka said.

There are cultural barriers to be
crossed by Western-oriented pro-
grams. The proposed network
would insist on *“‘radio broadcasts
based on an understanding of the
thinking of the people of the Soviet
Union and realistic communication
principles based on the interests of
people living in a Marxist society,”
the general director continued.

(continued on page 37)

THE COUNTRY’S LEADING
CHRISTIAN BROADCASTERS

BROADCAST ON THE

COUNTRY’S LEADING

CHRISTIAN STATION

DR. F. KENTON
BESHORE

"WWDJ is committed to the
cause of faithfully sending
the Gospel of Jesus Christ
into countless homes each
and every broadcasting day.”

REACH
NEW YORK!

There’s no better
way than DJ

YOU DELIVER THE WORD,
WE'LL DELIVER THE AUDIENCE

the radio voice of inspiration

BOX 970, HACKENSACK, NJ 07602

(Circle 142 on the Reader Service Card)
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NIRBINIEWS

Technical and
Social Issues Focus
of NRB 84 Gatherigg

WASHINGTON, D.C. (NRB)—NRB
84 will assist religious broadcasters
to better plug into helpful answers
on numerous issues they are facing
this year. Some 75 workshops plus
plenary sessions, meal functions
and press conferences are being
planned as part of the January 29 to
February 1 sessions in Washington,
D.C.

The issues include technical
problems and opportunities by non-
commercial station owners and op-
erators, those encountered by their
commercial counterparts, and fea-
tures unique to program producers.

The convention theme, ““Christian
Media: Facing the Issues in 1984,”
is further amplified by workshops
for Black broadcasters, Hispanic
broadcasters, international broad-
casters and women in media.

Still other workshops for the 41st
annual convention will concentrate
on engineers, television and cable
personnel.

One series of workshops, the
Seminars for Christian Leaders, will
draw attention to the social issues
that will be attracting increasing
attention from religious broadcast-
ers during the upcoming presi-
dential primary season. These is-
sues include abortion, prayerin
the public schools, school access
for religious groups, nuclear arma-
ments, cable pornography, the wars
in the Middle East and Central

America and a possible increase in
not-for-profit postal rates.

With the advent of technological
breakthroughs that affect broad-
casting ministries, the NRB con-
vention promises to increase aware-
ness of the myriad of changes.
These include direct broadcasting
satellites, teletex and videotex
services, AM stereo, the impact of
computers on the broadcast minis-
try and industry deregulation.

The 3,000-plus delegates expec-
ted at the Sheraton Washington
Hotel this winter will be served a
smorgasbord of issues and in-
formed by some of the top leaders
in the religious broadcasting fieid.
Featured plenary speakers for NRB
84 will include Pat Robertson, pres-
ident of CBN; Jerry Falwell, broad-
cast pastor of The O/d Time Gospel
Hour and founder of the Moral Ma-
jority; Joni Eareckson Tada, who
helps churches involve themselves
with the handicapped; Oswald Hoff-
mann, Bible teacher on The Luth-
eran Hour; Jack Van Impe, the
preacher who has memorized much
of the Bible; Edward V. Hill, the
black Baptist pastor from Watts;
and Moody Bible Institute presi-
dent George Sweeting.

Annual Banqueters

To Hear International

Media Clergyman
WASHINGTON, D.C. (NRB)—

When Oswald C. J. Hoffmann steps
to the NRB microphone February 1

NRB Relocates,

Gets New Phone Number

MORRISTOWN, NJ (NRB)—The
national offices of National
Religious Broadcasters were re-
located in late September to
Parsippany, New Jersey from neigh-
boring Pine Brook. A few changes
in how to contact NRB and RELIG-
10US BROADCASTING personnel are
brought to your attention.

After September 24, the NRB
phone number was changed to (201)
428-5400. The street address is now
17 Eastmans Road, Parsippany,
New Jersey 07054.

The mailing address remains un-
changed at CN 1926, Morristown,
New Jersey 07960.

Advertising manager Max
McLean can still be reached
through his business phone num-
ber, (201) 328-9108, or through the
new NRB exchange.

The move to new headquarters
will provide added office space for
NRB staffers in time for the activity
that accompanies convention plan-
ning. The move was a cost-effective
decision for NRB.

to give the final address at the
annual banquet of the 1984 con-
vention, he will do so as Religion
In Media’s International Media
Clergyman of the Year.

Since 1955 Hoffmann has been
the nationally-known radio preacher
for The Lutheran Hour, a produc-

Dennis Worden
Commercial Stations

Stations

Ward Childerston
Non-commercial

NRB '84 Workshop Conveners

E. Harold Munn, Jr.
Engineering
and Technical

Kay Arthur
Women in Media

John B. Conlan
Leaders Seminar

R -
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Efour GE projector let 500 more
people in the door -and kept

$500,000 from flying out. 39

—Ben Haden of national TV and radio show ‘““Changed Lives’’ and
pastor of the First Presbyterian Church of Chattanooga.

“A church can find a lot better uses for $500,000 than an room, we open our doors to 500

expansion project that may mar the beautiful design of its more people each Sunday, in-

building. We certainly wouldn’t welcome it, with our beautiful 80 stead of turning them away. And

foot dome ceiling and stained glass windows, housed in they say that they get a clearer

Chattanooga’s oldest historical building. view from there than from many
“We avoided an expansion project of that cost by purchasing seats in the sanctuary.

a General Electric professional large screen video projector. “We were pleased that this

With the 8 foot by 10 foot image it proiects in our fellowship was accomplished without the
need for a $500,000 expansion
fund drive, which would have
taken away from our world
mission and operating budget
pledges.

“A volunteer runs the projector
without any problems, not only
for live closed-circuit TV trans-
mission of Sunday services, but
also for videotapes of renowned
religious speakers which we
lease for prayer services and our
Teaching Series.

“The projector still produces
animageasclearasitdidwhenit
arrived 11 years ago. During all

that time, General Electric has
Videotape of Ben Haden’s message during a Sunday service is projected for a crowd iven ersonal attention. It is
in a 500-seat fellowship room. Ben Haden (left) and Volunteer Director of Audiovisual SIS fL;f] o t high-t d busi-
Henry McKinney (right) stand by the General Electric projector bought by the church ON€ OT'the ,mos igh-tone _US'"
11 years ago. nesses we've ever worked with.

For more information on how a General Electric projector provided a
solution for First Presbyterian of Chattanooga, and for information on
how it can help you, contact our application experts at General Electric
Company, Projection Display Products Operation, Electronics Park,
6- 206, Syracuse, NY 13221, (315) 456-2152. TWX 710-541-0498

GENERAL @D ELECTRIC
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tion of the International Lutheran
Laymen’s League. His devotional
thoughts are absorbed each week
by countless listeners over more
than 1300 U.S. and Canadian radio
stations and over 116 additional
stations in 34 other countries.

His March 28, 1976 sermon en-
titled ““No Other Gospel” might be

Oswald C. J. Hoffmann

typical of the style and message of
this biblical scholar. “What | am
talking about today is not religion,
but faith. (It) does not come from
me or any other human being. It
comes from God ... the Gospel,”
Hoffmann told his attentive lis-
teners. “desus died for our sins, and
God forgives for the sake of His

Son Jesus.”

Itis that directness of preaching
that has earned several awards
from NRB. The Lutheran Hour was
one of the earliest programs
awarded the Award of Merit for ex-
cellence in program production, in
1961. A Milestone Award was pre-
sented to the program in 1981 for
continuing excellence and achieve-
ment. When the Religious Broad-
casting Hall of Fame was estab-
lished in 1975, one of the first
four inductees was the late Walter
A. Maier, founder of The Lutheran
Hour.

Dr. Hoffmann’s expertise extends
beyond the microphone and the puk
pit. Among his many responsibii-
ities is being president of the United
Bible Societies since 1977. UBS
translates, produces and distri-

religious broadcasting october 1983

butes Scriptures or Scripture por-
tions for affiliate Bible societies,
including the American Bible
Society.

Born December 6, 1913 in Snyder,
Nebraska, Dr. Hoffmann graduated
from Concordia College, St. Paul,
Minnesota in 1932. He also earned
a bachelor of divinity degree from
Concordia Seminary, St. Louis, in
1936 and a master’s degree from the
University of Minnesota in 1935.

In 1952, Hoffmann was honored
with a doctor of divinity degree
from Concordia Seminary and a
doctor of law degree from Val-
paraiso (Indiana) University.

Hoffmann's varied career has in-
cluded the pastorate, college teach-
ing in linguistics and the classical
languages, publicity director, radio
speaker and author. His books in-
clude “‘Life Crucified” and “God
Is No Island.”

Dr. Hoffmann and his wife,
Marcia, have three sons and one
daughter.

Media Expo 84
Draws Positive
Responses

MORRISTOWN, NJ (NRB)—An in-
tegral part of any NRB national
convention is the trade exposition.
More than half of the 300 planned
display booths have already
been reserved, says manager
Michael Glenn.

This year's exposition, called
Media Expo 84, is planned for Janu-
ary 30 to February 1 at the Sheraton
Washington Hotel, Washington,
D.C. The 41st annual gathering of
NRB commences the afternoon be-
fore the expo ribbon cutting.

The opportunity is being made
available to program producers,
manufacturers, distributors, pub-
lishers and a countless variety of
broadcast-related ministries to dis-
play their best before an estimated
3000 religious broadcasters and
leaders. The media expo this year
will “tap the explosion in religious
media” that has been occurring re-
cently, Glenn added.

In addition to the decorative and
informative booths, contemporary
Christian music will be provided by
leading artists. The regularly
scheduled performances will add

life to a theme center highlighting
the work of NRB. The names of
musicians will be released as the
convention draws nearer.

Other features of the NRB Media
Expo.84 will include a continuous
video theater with the latest Chris-
tian films, best-selling authors and
performers signing autographs and
a cafeteria for good food and casual
business conversations.

The NRB convention theme this
year will be “Christian Media:
Facing the Issues in 1984.” Plenary
speakers include Pat Robertson,
Jerry Falwell, Joni Eareckson Tada,
Oswald Hoffmann, Jack Van Impe,
George Sweeting and numerous
others.

George Sweeting, president of Moody
Bible Institute, Chicago, will preach at
the opening worship service of NRB’ 84

NRB Leader
Shoots Photos
of Manila Assassin

MANILA, PHILIPPINES (NRB)—
When the opposition leader to the
Philippine president Ferdinand E.
Marcos was assassinated in Manila
August 21, NRB executive director
Ben Armstrong was only a few
hundred feet away at the inter-
national airport terminal.

Senator Benigno S. Aquino, Jr.
was returning to his homeland from
three years of self-imposed exile
in Boston, Massachusetts. As he
stepped from the jet and antici-
pated greeting thousands of his
supporters, the 50-year-old sena-

(continued on page 20)




: 3 Whether youte designing sound systems for 20,000
At J BL’ we deSIinl prOfeSSIOna'l I()irOduCts seat concert halls g; 20 szz]lt boardroorrps, one thingg;i remains
ith 1 1 i { 1 constant—the need for quality, high performance audio products.
WIth ) uSt one app ication in mind. .. Yet the very performance characteristics that make an audio
component ideal for one application can make it only marginally
acceptable for another. And that can make component selection
a real headache for you.
At JBL, we have a solution. We tailor each product in our
extensive line to meet the demands of a specific application.
So no matter what kind of system you have in mind, youll find
a JBL component that offers a perfect match.
If this approach makes sense to you, ask the audio special-
ists at your JBL professional products dealer for the details.
They can help you get the exact performance you need without
YOUI’S 5 guesswork or compromise.

Professional
JBL Products
Division UBL/harman international
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RELIGIOUS RADIO STATION GUIDE

800 AM

Philadelphia Metro Area
5,000 WATTS

“Serving Philadelphia, Central/

Southern New Jersey, Delaware,

and Eastern Maryland.”

Louise Bessler

2775 Mt. Ephraim Avenue,
Camden, NJ 08104
609-962-8000

(Circle 101 on the Reader Service Card)

TG

Tidewater, Virginia
940 AM
10,000 watts

Serving the Nation’s
34th MSA Market

For Availabilities Contact:
Mr. Larry Cobb
Box 339
Smithfield, VA 23430

(804) 357-9546 - Smithfield, VA
(804) 622-9546 - Norfolk, VA

in

24

WU LOY

Sowing God’s Word

50,000 watts

101.9 FM
Upstate New York

Hours A Day

With Jesus Is Victory

WJIV Radio

Attention Floyd Dykeman
Victory Mountain

Cherry Valley, NY 13320
(607) 264-3062

(Circle 115 on the Reader Service Card)

WP

&

WE PROCLAM ESUS LORD

For 10 Years Raleigh-Durham’s
Only Full-time Christian Station
Now Simply A Part Of
“The Christian Way of Life"”

Bill Suttles
WPJL Christian Radio
PO Box 27946
Raleigh, NC 27611
919-834-6401

50,000 Watts-AM

WANTED

Gospel Broadcasters on
Missionary Station in English.

#— RADIO

PARADISE

b St. Kitts, West Indies
[1}150.000 Watts.am.Low Rates,
} Good Response, Contact
[ ‘ U.S. Office (615)877-0100
or Write
P. 0. Box 908
Hixson, Tenn.37343

National Rep:

John L. Pierce Associates
PO Box 863
Florence, Kentucky 41042
(606) 525-8323

{Circle 106 on the Reader Service Card)

(Circle 107 on the Reader Service Card)

\.

(Circle 102 on the Reader Service Card)

3000 WATTS 2

Newport Richey, Fla.
Serving the
TAMPA BAY FLA. AREA
Now Offering
INTRODUCTORY RATES

Write to WLPJ
106 East Lime Street
Tarpon Springs, Fla. 33589 J

(Circle 108 on the Reader Service Card)

PLACE YOUR
RADIO STATION
AD HERE!

* * Kk K

call
201-328-9108

PLACE YOUR
RADIO STATION
AD HERE!

* * * *

call
201-328-9108

There
is
LOVE
in
Detroit

WLQV AM 1500
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RELIGIOUS RADID STATIDN GUIDE

“IN A
RECENT

AUDIENCE
SURVEY OVER
600 PHONE CALLS
WERE RECEIVED IN
LESS THAN 4 DAYS."

WYGR-1530AM
325 E. 28th ST.
GRAND RAPIDS, Ml 49508
PHONE (616) 452-3111

(Circle 112 on the Reader Service Card)

REACH DETROIT

WITH

WEXL

1340 AM - EST. 1923
Full Time - Full Service

Garnet Sparks
317 E. 11 Mile Rd.
Royal Oak, MI 48067

L(313) 544-2200

./

(Circle 110 on the Reader Service Card)

Love on the Air!

MLI N I!jﬁ'
Serving the

Washington, D.C.
Metro area.

*

David F. Reeder, President
Mike Henry, Sales Manager

w

WCTN
7825 Tuckerman Lane
Suite
Potomac, Maryland 20854

(301) 299-7026

(Circle 114 on the Reader Service Card)

The Best Georgia Has to Offer
Honored by the Georgia Association
of Broadcasters as
1983 CLASS A

RADIO STATION OF THE YEAR

Top Christian programming 24 hours
a day-Seven days a week.

FAMILY ALK

I'D'M\“ WAL WATTS
“Blanketing the Atlanta Market”
LARRY POLK

404-436-6171

(Circle 103 on the Reader Service Card)

“THE
ONLY
COMMERCIAL
CHRISTIAN
STATION SERV-
ING THE GREATER
LANSING AREA.”

WGWY-1380AM
1613 LAWRENCE HWY.
CHARLOTTE, MI 48813
PHONE (517) 543-8200

(Circle 112 on the Reader Service Card)

SATELLITE GOSPEL RADIO

Post Office Box 8392
2427 University Bouvlevard North
Jacksonville, Florida 32211
Telephone AC 904-743-6970

C.R. “Dick’ BUCKNER

General Manager

(Circle 105 on the Reader Service Card)

¢KORE“1050am

SOUNDS OF PRAISE

from
EUGENE/SPRINGFIELD, OR
the

CLEAR CHANNEL
GOSPEL VOICE

Power & Coverage

Ralph Petti
2080 Laura Street
Springfield, OR 97477
(603) 747-5673

(Clrcle 104 on the Reader Service Card)

e

communicating the Gospel
With

10,000 Watts
Clear Channel Coverage
in every direction
Reaching 5 States

R. A, MORRIS

P. O. Box 369
Bristol, Virginia 24203

(703) 466-2201

(Circle 111 on the Reader Service Card)

“FOR
OVER

7 YEARS
THE ONLY
COMMERCIAL
CHRISTIAN VOICE
IN DADE COUNTY."

WGLY-98.3FM
20938 S. DIXIE HWY.
MIAMI, FL 33189
PHONE (305) 253-4393

(Circle 112 on the Reader Service Card)
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(continued from page 16)
tor was hit with a single bullet
in the head.

The lone gunman was killed by
army soldiers guarding the air-
port. Before the body was covered
and removed from the place where
it fell, Dr. Armstrong ran with
camera in hand to a vantage point
from which the action was
continuing.

The dramatic shots provide some
remarkable photographs of the
afternoon in Manila. “Time"” maga-
zine expressed interest in Dr. Arm-
strong’s photos.

The NRB leader, uninjured in the
swift ordeal, was in Manila for a
brief visit to Radio City Manila, the
FEBC headquarters location.

Chinese and American
Christians Incorporate
Friendship Alliance

TAIPEI, TAIWAN (NRB)—A group
of NRB leaders from the United
States and Christian leaders from
the Republic of China met here in
August to adopt plans for the Chi-
nese-American Christian Friendship
Alliance (CACFA) which has been
forming since its first meeting in
February 1983.

Dr. Eugene R. Bertermann,
CACFA chairman and president,
called the meeting to order on Au-
gust 15 to approve articles of incor-
poration and bylaws that have as
their first purpose the proclamation
of the Gospel in both countries.

The articles were approved unan-
imously without discussion. Dr.
Bertermann explained later that the
articles apply to incorporation for
the State of California only. John
Kang, a CACFA staffer who is gen-
eral secretary of the Republic of
China (ROC) Church Union, clarified
that in his country a non-profit cor-
poration must be approved by the
Ministry of the Interior before apply-
ing for corporate status.

The bylaws were amended to
allow for 21 authorized directors in-
stead of the former 10 directors. At
E. Brandt Gustavson’s suggestion,
those present approved a further
change to the bylaws that gives di-
rectors three-year terms of office,
with the first group of seven direc-
tors expiring their terms of office in
three years, the next in 1987 and the
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final group in 1988. The bylaws were
accepted unanimously as revised.
Mr. Gustavson is president of NRB
and a CACFA board member.

The specific objectives, as out-
lined in the articles and on page
one of the August 16 “China Post”
daily newspaper, are proclamation
of the Gospel and church building in
both the ROC and the USA, develop-
ment and strengthening of friend-
ship bonds between Christians in
each country, furtherance of mu-
tual cultural understandings, the
establishment of CACFA chapters
in both countries, the furtherance
of freedom of religion and freedom
for the individual, and the preser-
vation of the free enterprise system
and trade and commerce advance-
ment between the nations.

Missing from the formal purpose,
but not from the meeting’s deliber-
ations, was discussion on the Re-
public of China’s relations with the
communist mainland.

The “‘China Post" article reported
that Dr. Bertermann presented a
letter from the White House to NRB
executive director Ben
Armstrong. The letter from White
House public liaison staffer Morton
C. Blackwell reportedly “‘assured
Dr. Armstrong of the Reagan admin-
istration’s deep concern for the
well-being of the people of Taiwan
and its dedication to the Taiwan
Relations Act.”

In another reference to the pol-
itical tensions always present in
Taiwan, CACFA board member Dr.
Cha Liang-chien expressed “fer-
vent hope that next year’'s meeting
can be held inAugust 1984 in main-
land China under a free Chinese
government.”

The opening ceremonies for the
CACFA meeting held at Taipei
City Hall were highlighted by re-
marks from vice premier Chiu
Chuang-huan. “Although there are
many differences in cultures be-
tween the East and the West, on the
point of seeking the spirit of love,
we are marching toward the same
goal,” he commented. He added
that unless “the evil power of com-
munists” is eliminated, ““the loving
kindness of Christ cannot shine on
the whole world, and there will not
be real peace among mankind.”

The vice premier pointed to the
Christian beliefs of Dr. Sun Yat-sen,

founder of the Republic of China,
and of the late president Chiang
Kai-shek.

CACFA board members from the
USA present were Dr. Ber-
termann, associate director,
Lutheran Bible Translators, and
former executive director of the In-
ternational Lutheran Laymen’s
League; Dr. Armstrong; Mr. Gustav-
son,; and Dr. Paul Freed, president
of Trans World Radio, Chatham,
New Jersey. All four men were ac-
companied by their wives. Each
NRB leader preached a sermon in
one of Taiwan's churches.

Chinese board members were Dr.
Ley Fa-tsang, CACFA vice presi-
dent; Dr. Cha Liang-chien; Bishop
Cheung Pei-yang; Mme. Chou
Wangle; General Samuel Wu and
Dr. Wu Ching-yih. Several CACFA
staff members and Christian ob-
servers were also present.

Mr. Gustavson presented appro-
priate citations to the 11 Chinese
CACFA board and staff members,
not all of whom were present. It
is my impression that Taiwan has
no greater friends than the mem-
bers of National Religious Broad-
casters,” he said.

August 19 was a day for official
visits to Lin Yang Kang, minister
of the interior; Chu Hu Hsiung, min-
ister of foreign affiars; Ting Mao
Shih, vice minister of foreign af-
fairs; and the national palace
museum. The visits were planned by
another CACFA staffer Henry Go
H. J. Wu, who directs the China
Lutheran Hour.

Some of the board members
visited premier Sun Yun-suan and
president Chiang Chin-kuo as
official representatives of CACFA.

Other excursions included a tour
of the Broadcast Corporation of
China facilities, a visit to the
man-made Tai Chung Harbor, ex-
ploration of an aborigine village
at Sun Moon Lake, a look inside a
Chinese marble factory, lunch with
the president of Tung Hai Christian
University and a tea reception at
the Lai-Lai Sheraton.

The next CACFA board meeting
be held during the NRB 84 conven-
tion in Washington, D.C. next Janu-
ary. At that time the Rong-Shing
Children’s Chorus from Taipei will
perform.

(continued on page 40)




IT ADDS UP!

540... ON THE DIAL 3 S g
<4 1,000...Watts ... Brand New g L e
Coverage ... 400% b7 J R " — Qs,,,'lmwwo
increase [T comemmco §77 10 £,
-4 3,104,989 .. People under the e /
New — 0.5m/Vm 7 .
Signal - > . F ‘ m)rsnunon 2 P
_ i) [ ,
=mlaro-am v | /1T a
: P R RN
Reaching out to the Greater SR A R = SV
Pittsburgh Area ... Southwestern o A5 AN - /)
Pennsylvania ... Wheeling, West ' S C L -
Virginia ... Eastern Ohio ... Northern LA e ) l .

West Virginia ... and Northwestern

]
]
Maryland. i / )
N o
With over 25 years service ... oo | v
featuring National and Local =y S ! —~_ /]
Ministries ... Inspiring Christian Music |/ /‘; : / X N AL S
... Christian Talk Programs with Bob . —~ ' N S

Larson and Dr. James Dobson ...
Network News

New General Manager, Mr. Marion
Luther
(412) 745-5400

“The Spirit of the Tri-State”

MOVING FORWARD

\ UNIVERSAL BROADCASTING CORPORATION
3844 EAST FOOTHILL BOULEVARD » PASADENA + CA 91107 « TELEPHONE (213) 577-1224
FOR MORE INFORMATION CONTACT DICK MARSH, Vice President
Greaten New vork-LONG 1sLan WPTIMIE -JUME 10595 . createn pirrssuncr WMIGMRIO) MMM S2385555
GReaTeR cricaGo-noRTH snore MDEIEIME ({55580 ™ . Greater noianaroLs WAGTR-IEIMI R4
ARCADIA
GREATER saN FRaNCIsCO-0akLaND IKIEST-MUMI 24LFGANG° « creater Los anceLes IKIMUBIIFIMI C3CF5av

F JACKSON COLUMBIA
crearer xansas ciry IKICINIAJ-LUME (58 . crearer muwauxee WYRO-SUME ViSES%%n - rearen st Louis WACTBWRIEME £2441
A Y
crearen Los anceLes IKIPYPC-BUM &34 . creater mmnearouis-st paul IKUDI-SRIMI SRIRECHE

(Circle 124 on'the Reader Service Card)



22

When the mind cannot conceive

and logic cannot construct an answer

to the question, “Why?”

God Is Still in Control

T WAS ONLY a month ago that |
sat in the courtyard of Auschwitz,
the Nazi death camp situated in
southern Poland.
I had been invited to Poland to
speak in various churches and re-
habilitation centers, offering a message
of hope from God's Word. It had been so
exciting to meet the people, see the
smiles on their faces, visit handicapped
individuals and share ideas with them.
But now, the afternoon sun hid behind
the cloud and I sat in my wheelchair in
the middle of Auschwitz, thinking.
Wondering ...

I thought about that beautiful verse
from Romans 8:28 which has been a
Christian favorite for hundreds of years.
It says, “Moreover we know that to those
who love God, who are called according
to His plan, everything that happens fits
into a pattern for good.”

My mind traced back to those first
months after my injury. Back then, [took
the good toward which everything was
working to mean that ] would regain the
use of my limbs and go back to college.
God’s idea of good for me certainly
meant that [ would marry some wonder-
ful man who made a great salary and
drove a flashy car. We'd have a family
and a house with a white picket fence
and Ethan Allen furniture.

Giving Thanks in All Things

Of course, in the hospital, a friend
showed me the verse that followed
Romans 8:28. It explained the real good
that my trials were accomplishing. The
20th verse records, “For those God
foreknew, He also predestinated to be
conformed to the likeness of His Son.”
The Great Sculptor had taken in His

By Joni Eareckson Tada

Joni Tada will be the featured
speaker at the Congressional
Breakfast, January 31, 1984 at
the NRB National Convention.

Mrs. Tadais founder and direc-
tor of Joni and Friends, a re-
ligious non-profit organization
formed to help churches in-
clude the handicapped com-
munity in the life of their
congregation.

hand the hammer of suffering and was
chiseling away at my character to shape
it like Christ’s.

And that was God'’s idea of good for
me. Little did I realize that simple portion
of Scripture was the whole foundation,
the best reason for giving thanks in all
things. Allthings, not just a few or occa-
sional things or the comfortable and nice
things. But we are to give thanks in all
things. And we can only do that because
of the certainty that these things actual-
ly fit together into an extraordinary pat-
tern for our good and God'’s glory.

Sure, in the hospital there were seem-
ingly senseless operations and un-
necessary regulations; even incorrect ad-
vice from doctors. Yet, even those things
were not outside of God’s sovereignty.
Slowly it began to sink in that my injury
was no accident and that through it all

God was developing in me a unique and
beautiful message.

Now | was in Poland giving that mes-
sage. The Polish people enthusiastically
received the insights which I shared from
my life in the wheelchair and study of
God’s Word. They seemed delighted to
know that God was in control, even of
their own problems, confinements, dis-
illusionments and disappointments.

But as I sat there in Auschwitz, my
heart strangely quieted, [ looked around
at the broad expanse of barracks and
barbed wire fence. My eyesfollowed the
long railroad tracks over which scores of
thousands of people were brought into
this death camp by train. I looked at the
deep trenches dug on either side of the
tracks, the remains of the crematoriums
which the Nazis quickly demolished as
they made their fast retreat from the
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camp. My heart quieted as [ sensed that
every brick, blade of grass and barrack
was screaming out, “Why?”

After all, | was just one young woman
in a wheelchair, dealing with my own
suffering and coping with my own set of
problems. But here on this day I came
across the memory of millions of others
who suffered in a degree and a dimen-
sion that | probably will never under-
stand. My heart simply breathed,
“Why?”

Curtain Time for Evil

But at that point | bowed my head to
pray.

The words just seemed to come.
Words that sounded of the “Blessed
hope of the glorious appearing of the
Lord Jesus Christ ...”, requests that
Christ would come soon and close the
curtain of Satan and all of his awful
deeds, punishing the Devil and his
legions for their terrible work among
mankind throughout the ages.

| prayed that the Lord would continue
to comfort all those who are similarly af-
flicted in parts of the world where even

Joni’s daily radio program
Joni and Friends is currently
being aired by over 200 outlets
across the country. It is also
heard in the Philippines. The
five-minute, public service
feature is directed at providing
Christians, both disabled and
able-bodied,with a “higher
view of God,” says Joni.

now the suffering of persecution con-
tinues. My thoughts echo those words in
Isaiah 16, “The oppressor will come to
an end, and destruction will cease; the
aggressor will vanish from the land. In
love a throne will be established; in
faithfulness a man will sit on it—one from
the house of David—one whoin judging
seeks justice and speeds the cause of
righteousness.” My prayer ended and |
raised my head.

My husband Ken and I wheeled away
from the camp, with very few words to

say. It all seemed such a mystery. But we
knew in our hearts that God was, and still
remains, sovereign. In spite of the seem-
ingly senseless suffering around us, our
faith, stretched and tested, knew that
God’s Word still was true. Even though
our minds could not conceive and our
logic could not construct an answer to the
question “why,” we were convinced that
God allows suffering for a plan and
purpose—a mystery to be sure, but not
a mystery without direction.

As we drove away from Auschwitz |
thought more on the truth of Romans 8.
That portion of Scripture continues on to
ask, “Who shall separate us from the love
of Christ? Shall trouble or hardship or
persecution or famine or nakedness or
danger or sword? As it is written: ‘For
your sake we face death all day long; we
are considered as sheep to be
slaughtered.’

“No, in all things we are more than
conquerors through him who loves us.
For | am convinced that neither death,
nor life ... will be able to separate us from
the love of God that is in Christ Jesus our
Lord.” Nes

The Standard-Setting Telephone Interface
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It's no secret. Studer has become the acknowledged leader
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praised for its straightforward design, long-term reliability, and
consistently outstanding performance.

At the heart of the Studer Telephone Hybrid is an auto-
balancing hybrid circuit which automatically matches phone
line impedance while isolating send and receive signals for
maximum sidetone attenuation. A built-in limiter prevents sud-
den overloads, and bandpass filters shape the voice signals
for optimum clarity and system protection. The new updated
Studer Hybrid includes additional noise suppression circuitry

to eliminate unwanted noise and crosstalk while still preserving
true 2-way hybrid operation.

Now the Studer Telephone Hybrid is also available as part
of a complete Telephone System. Designed to operate inde-
pendent of the studio console, the self-contained Telephone
System includes a microphone input plus a palm-sized remote
module (on a 30’ cable) with VU meter for line level, head-
phone output, and level controls for microphone, headphone,
and telephone receive.
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ter performance. Expanded for more flexible operation. And
built to set the quality standard for years to come. Call your
Studer representative today for complete details.

PRECISION FROM SWITZERLAND
1425 Elm Hill Pike, Nashville, TN 37210 (615) 254-5651 + Los Angeles (213) 780-4234 - New York (212) 255-4462 « Dallas (214) 760-8647

(Circle 134 on the Reader Service Card)

october 1983

religious broadcasting 23



24

Changing Male Demographics

Why are men listening to radio in widening age groups and increasing numbers?

by J. Thomas Bisset

NE OF THE MOST en-
couraging trends in reli-
gious broadcasting is the
growing number of men
who listen to Christian
radio.

Ten years ago demographics for
Christian radio reflected predominantly
female listeners. That has changed. Men
are listening in increasing numbers and
widening age groups. The principal
listening periods are before and after
work, including the so-called “drive-
time” period. Male listeners are also
showing up at unlikely times during the
day, particularly during the late morning,
noon and early afternoon hours.*

The available research is not detailed
enough to tell us precisely who these
midday listeners are, but we can assume
that they have schedules which permit
them to listen during these hours. The
drive-time listeners are obviously men
going to and coming from work. But
what about the noontime male listeners?
Are they business, sales and professional
types? We cannot be sure, but we can
speculate that these men were “there”
ten years ago but chose not to listen to
Christian radio during these hours or at
other times.

Full Service Station

Why the change? What has caused
this increase in male listenership to Chris-

One reason is a readiness of Christian
broadcasters to use their stations as a source
for news, sports and other public service
features along with Christian programs

tian radio? In my view, there are two key
reasons.

First, there is the readiness of Christian
broadcasters today to use their stations as
a source for news, sports, traffic reports,
weather, time and other public service
features along with Christian music and
programs.

As simple as it sounds, this represents
a fundamental change from the way
Christian radio operated in the early
years when it was thought that religious
stations could not and perhaps should
not compete with secular stationsin such
areas. In those days, Christian radio
sounded very much like Sunday morn-
ing worship—somber, serious and sep-
arate from worldly considerations—fine
for church, but incomplete in terms of
addressing the practical, day-to-day
needs and interests of the average radio
listener.

Once Christian stations began to pro-
vide the full range of services people ex-
pected of radio along with the desired
Christian programming, the number of

Another reason is the increasing availability
of programs that appeal to men, especially
broadcasts of edited sermons preached
to live audiences, and talk programs

listeners began to increase, most notably
among men, butamong women as well.
It has been a lesson lately learned, but
nevertheless surely grasped by Christian
broadcasters today: no matter what the
format, radio is radio is radio.

Men-Oriented Programming

The second reason for the growing
numbers of men listening to Christian
radio is the increasing availability of pro-
grams that appeal to men. A great deal
of the program material in religious
broadcasting has been and still is to a
large extent female-oriented in concept,
content and time positioning.

Certainly there is nothing wrong with
programming for women. They richly
deserve the fine programs meeting their
needs. One thing is certain: without the
interest and support of women over the
years, Christian radio stations and pro-
grams would have not made it. But why
not reach men as well?

Apparently thisis a concern of several
recent entries into national religious
broadcasting. Indeed, some media di-
rectors and agencies have made it clear
that they are interested only in time posi-
tions that allow men to listen.

Curiously, these male interest pro-
grams are almost exclusively broadcasts
of edited sermons preached to “live” au-
diences. Why so? Are these preachers
consciously speaking to men? Or, do
their messages simply reflect the family
and head-of-household concerns of a
pastoral ministry? Are these sermons
more practical in concept, more natural
and everyday in language and applica-
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in Radio

tion? Do men sense an awareness of the
“real world” in these pulpit-based pro-
grams which jibes with the realities of

preachers and Bible teachers. The ripple
effect of that can only mean good things
for families, husband/wife relationships
and the local church.

We who are in religious broadcasting
hope with all our hearts that we can con-
tinue to attract men to Christian radio. To
do this we need program producers who
are increasingly sensitive to the needs
and interests of men as well as women.
Together, we can use radio to reach our
communities with the Good News of

! Arbitron, Fall, 1982.
2 Arbitron, Fall, 1982. Also, my own survey data
obtained from 12 major religious broadcasters.

Mr. Bisset is general
manager of WRBS/
Baitimore.

Jesus Christ.

their workaday worlds?

Whatver the case, market surveys and
ratings books tell the tale: men listen in
greater numbers to “live” preachingand
teaching than to studio produced pro-
grams. The one exception is The King’s
Hour with Dr. Bob Cook, whose per-
centage of male listeners is the highest of
all Christian broadcasters.” Dr. Cook’s
approach obviously appeals to men, but
his high percentage of male listeners may
also be linked to other factors as well.

Appeal of Talk

Another interesting fact that emerges
from an hour-by-hour analysis of male
listening patterns is that men tend to Consider Wheaton
listen to “talk” programs more than for
music programs. Preaching, teaching, GRADUATE STUDIES
news, interviews, sports—all appeal to in Mass
men more than Christian music. Possibly Communications
the MOR musical sounds of most Chris-
tian stations are too mellow for men.
Whatever the explanation, the interest of
men in Christian talk programs cor-
responds to the demographics of secular
news/talk stations where men dominate
the ratings.

The story of increasing male listener-
ship to Christian radio is most encourag-
ing and augurs well for religious broad-
casting in general. It means in the first
place a broadened economic base for
programs and stations at a time when
giving to Christian broadcasting appears
to be leveling off. It also means that
Christian radio’s “presence” is more
widely felt in the community, particularly
in government, business, the professions
and labor. To be known and respected
throughout one’s community of license
gives the Christian station—and its
message— credibility and acceptability.

Finally and most importantly, the in-
crease in male listenership means that
Christian men are growing spiritually.
They are listening, studying and absorb-
ing the Word of God taught daily by
some of America’s outstanding
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from the quality education a Wheaton College
degree represents,
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European Broadcast
Systems
Independent Study
Internships

Whether you are just finishing college, chang:
ing career directions or wanting to develop
new ministry tools, a master's degree from
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An MA. from Wheaton College uniquely blends
God's Word with the latest thinking in your
field of study. Dream a little. With an education
like that, what could God do with you?
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I'm looking for a topnotch master’s program.
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Wheaton College.

Name:
Address
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Phone ( )
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An international evangelist
who pioneered

the use of high tech

in evangelism does it again

Mission
and

for
Decision

by Phill Butler

HE LUIS PALAU Evan-

gelistic Team plans to use

satellite distribution linked

with local radio stations to

extend the influence of two

major evangelistic crusades
in London, England during the next 12
months.

The first mission to London, in Oc-
tober of 1983, will be relayed to the
United States via satellite for distribution
through the Moody Radio Network. The
second, in June of 1984, will be
distributed via satellite to at least four ma-
jor international missionary broadcasting
organizations for transmission to Com-
monwealth-related countries.

Luis Palau says, “Our goal is to speak
to millions about Christ and to raise the
visibility, the awareness of evangelism in
the countries served. Then we want to
work with the churches in these areas—
giving them tools with which to evan-
gelize in their own areas of influence.”

Moody’s Wayne Shepherd is coordin-
ating the October broadcasts via the
Moody Network in the U.S. Luis Palau’s
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director of media, Stan Jeter, supervises
the overall planning and project
execution.

The Palau team pioneered the use of
satellite-distributed, crusade-based
evangelism with their crusades in Latin
America. A major effort was mounted
from Managua, Nicaragua in 1975 when
Palau’s messages were relayed by satel-
lite to Quito, Ecuador anc station HCJB.
Via HCJB’s shortwave service some 56
other stations took part in the coverage
of Central and South America.

The Palau team has done a variety of
similar broadcast projects since the
Nicaragua crusade —incorporating both
live transmission and tape delay. Trans
World Radio, HCJB and a number of
local stations in Central America have
participated in extension of crusades in
Santo Domingo, Dominican Republic;
Guayaquil, Ecuador; and Guatemala
City, Guatemala.

Church-Media Cooperation

In addition to the satellite-relayed
broadcasts from London’s Wembley

Richard Ball
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Evangelist Luis Palau (top left) makes exten-
sive use of the media (top right), such as in
Argentina, in conjunction with his citywide
campaigns (above).

Arena October 21 and 22, Moody has
also transmitted a series of special
documentaries on evangelism, reports
from London, and other features tied in-
to the project. Doing production of news
and features from London is Nick Page,
well-known BBC and free-lance Chris-
tian broadcaster.

Local churches in the cities served by
the Moocy Network have been asked to
participate by encouraging their
members and their friends to listen to the
broadcasts. The same churches are be-
ing asked to do followup with those who
respond to the crusade messages.
Special materials have been prepared for
local churches designed to help them
develop their own local evangelistic ef-
forts around the special broadcasts.

Plans for 1984 are now being finaliz-
ed. However, initial discussions have
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been held with Far East Broadcasting
Company, Trans World Radio, HCJB,
and Far East Broadcasting Association
(the British counterpart of FEBC broad-
casting to Africa), the Middle East, Cen-
tral Asia, and India from the Seychelles
in the Indian Ocean.

Consideration is being given to the
possibility of limited distribution of the
broadcasts to commercial or govern-
ment-operated facilities in countries
where access is possible.

Target Commonwealth

The Moody Network distribution of
the October 83 Mission to London will be
through its owned and operated stations,
affiliates, and a group of specially
selected additional stations in key U.S.
cities. The list of participating stations was
An average 10,000 people filled the football not final at press time, but the total

stadium each night of the week-long cam-  number carrying the special series could
paign in Modesto, California, in August. be over 30. nes
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interdev in Seattle, Washington is acting
consultant to the Palau team.

Luis Palau, born in Argentina and
now based in Portland, Oregon, was in-
itially known for his evangelism in Latin
America. But in recent years the team
has responded to requests for city-wide
missions in a variety of other areas in-
cluding Australia and Scotland.

Phill Butler, a former
broadcaster who has
worked on several NRB
projects, is director of
Interdev, the International
Development Organiza-
tion in Seattle, Washing-
ton.

Television features including inter-
views and news film clips will be
distributed during the winter of 1983-84
to stations in the U.S., Canada, Africa,
Asia, and Australia and New Zealand.
The Palau team is now evaluating the
possibility of a TV evangelistic special
that would air in some of the Com-
monwealth countries in '84 during and
immediately following the London
Crusade.

Mission agencies’ and local churches’
participation is being coordinated with
broadcast activity for Commonwealth 84
since the Palau team wants to insure local
followup and personalized contact dur-
ing and after the special broadcasts.

Stan Jeter, working on the coordina-
tion of broadcasting with the other com-
ponents of the plan, commented, “As
complex as it is, the broadcast side of a
plan like this is comparatively easy. The
tough job is genuinely tying in with local
churches and other ministries—trying,
wherever possible, to have personalized
contact with the listener. After all, the
long-range goal must be to build up the
local church.”

British Telecom is handling all ar-
rangements for London satellite up-link
and distribution for the broadcasts. In-

Tmprove your station’s quality wiff.. .

GUIDELINES — A FIVE MINUTE
COMMENTARY
This concise, contemporary program is targeted to
the non-Christian. Relevant. Communicates with a
wide spectrum of audiences.
. .. afresh breeze of spiritual common sense in
contrast to the kind of routine spiritual hash evan-
gelicals can dish up.” — Bernard Ramm

GUIDELINES FOR FAMILY LIVING

A 9:30 minute teaching program focusing on the
needs of the contemporary family. A combination
of Biblical truth and psychological insights.

GUIDELINES FOR FAMILY LIVING
TELEVISION

A 100-series on 3/4” video. Combination of teach-
ing and discussion by way of application with guests
as Norm Wright, Bruce Narramore and others. Host
is Or. Harold Sala.

ABOUT GQGUIDELINES...

Now in its 21st year, Guidelines is committed to
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stations — more than 300 of which carry Guide-
lines program on a Monday-Friday basis on sus-
tained time. Programming available in Spanish and
Filipino. Scripts available to missionary outlets.
Guidelines is proud to service leaders in Christian
broadcasting as the Moody Radio Network, Family
Radio, the John Brown stations and the Bible
Broadcasting Network.

FOR PILOT TAPES/INFORMATION, WRITE TO:
Guidelines, Inc., Box G, Laguna Hills, CA 92653 @ (714) 831-5001
(Circle 139 on the Reader Service Card)
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Taking audience demographics seriously
has rewarded religious radio with
better programming and increased audiences

Listening More
To Be Heard Better

Religious radio stations
now “desire to find out
what the audience wants
instead of what we think
they want,” says one
program director

by Daniel J. Nicholas

HAT DOES Charles
Capps know about reli-
gious radio broadcasting
trends that others are still
learning?
If you drive southeast of
Little Rock, Arkansas, you will pass a tiny
town of 3,000 called England, Arkansas.
Charles Capps, described by some as “a
faith preacher in the Kenneth Hagin
tradition,” now broadcasts his Concepts
of Faith from there on 100 religious radio
stations nationwide. Until this year, the
pastor shared his witty, practical aspects
of Christian life on some 20 television
stations. Why did the rice farmer-turned
real estate millionaire and preacher pull
out of religious television and reinvest it
all in radio?

Onereason isthat Christian radio has
been undergoing a metamorphosis in
this decade that reflects solid growth.
The general manager and the program
producer have each been sensitized by
numerous factors of their mutual
audience.

Radio programming being developed
for the first time this season and formats
set in place in recent months reflect this
change. A definite increase in live talk
and news shows is currently the name of
the game in Christian radio. Broad-
casters are learning from their audiences
and from their secular counterparts.

Research Concerns

There are valid reasons for this re-
thinking. Last year’s recession, increas-
ed competition for the advertising dollar,
and for some a new vision for spreading
the Gospel because of the year-long na-

tional emphasis on the Bible, are some of
therationale given. The principal reason,
however, is a fresh awareness of
demographics.

Religious radio stations now “desire to
find out what the audience wants instead
of what we think they want.” That is the
view of Brad Burkhart, the new Christian
radio programming director for the Burk-
hart, Abrams, Michaels, Douglas and
Associates agency in Atlanta. The
former promotion man for Word, Inc.,
came to Atlanta because the company
decided that religious radio was a market
to pursue.

“Programming decisions must be bas-
ed with the listeners’ moods and trends
in mind,” he commented. The goal of in-
creasing audience sensitivity is growth.
“More listeners means a greater number
of people will hear the Gospel as well as
a sales and profit increase for the sta-
tion,” he said.

“Christian radio stations across the
country are beginning to operate by a
new book. (It) gives them a profile, a
count, an estimate of how many people
in their community listen,” commented
Michael Glinter, vice president of Satel-
lite Radio Network. “For years Christian
radio stations ignored this information
mainly because they never consulted
statistics compiled by rating services.”
Glinter added that the “new breed” of
Christian radio programs emphasizes
live-remote, satellite-delivered, talk,
news and music.

And yet problems—or some would
say, opportunities—remain for Christian
radio. Inthe top 10 Arbitron markets 5.1
percent of all U.S. radio stations are
classified as full-time religious. These sta-
tions account for only 1.3 percent of the
total audience. It has been estimated that
90 percent of these listeners to religious
radio are Christians. Some forward-
looking station personnel are realizing
that there is another 98.7 percent of the
radio listening public that needs to be
reached with the Gospel. (The figures
came from the fall 1982 Arbitron report
as compiled by the Radio Information
Center, New York City.)

What can religious broadcasters learn
from their secular counterparts, the very
broadcasters that reach to other seg-
ments of the radio public? The Radio
Advertising Bureau, with its colorful
graphs and ear-enticing spots, reminds
us that their favorite medium is “red hot
because it works.” The potential of 9,252
AM and FM stations reaching into 80.5
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million households is awesome to the
smaller, special interest religious broad-
caster. In 1981 there were 475.5 million
radio sets in use, a figure that is up a stag-
gering 193 percent from 1960.

Radio may be the best medium for
those on a tight budget who want to at-
tract a specific type of consumer. That
thought comes from an ABC-TV ex-
ecutive whoreflected on the role of radio
in a video era. Budget concerns and a
targeted audience—those terms describe
the present focus of religious radio.

Sensitive Talk Shows

A programming example on Christian
radio that reflects sensitivity to
demographic concerns is Bob Larson’s
Talkback. The live, two-way program is
aimed at current social issues and their
biblical answers. Christians finally have a
counterpart to what secular radio offers
in Larry King and television in Phil
Donahue.

Larson, unlike his secular counter-
parts and some Christian contem-
poraries, meets people head-on with
biblical remedies of today’s difficult ques-
tions. The topics that have drawn recent
praise and controversy on Talkback in-
clude abortion, homosexuality, child
abuse, cults and healing by prayer. The
Larson program, aired in many cities
live, is reportedly in first place in each of
the 60 markets to which he broadcasts.

Bott Broadcasting Company, with its
four midwestern religious stations, is
developing an all-talk format that will in-
clude locally produced news magazine
formats. Guest hosts from each com-
munity will be heard on their Straight
Talk from the Heart program, according
to national sales and operations manager
G. Gary Coulter. Topics for the new for-
mats will jump from local elections to an
interview with a Christian author or
newsmaker to open telephone lines for
callers to talk about anything they wish.
Coulter reports, “terrific response” to
Christian radio counsellors.

Another live call-in program is offered
nightly over the 31-station Moody
Broadcasting Network. Open Line in-
volves callers from around the country in
discussions about Christian living. The
program, which has been gaining new
listeners since it started last year, and
Moody’s drive time daily, Prime Time
America, recently added live news
reports to their formats. One example
was the reporting done live from Amster-
dam 83, the Billy Graham conference for

itinerant evangelists in The Netherlands
last summer. This month Moody will air
live reports on evangelist Luis Palau’s
London crusades. The dates are October
21 and 22.

Issues and News

Mortenson Broadcasting is offering a
new daily radio format called In Touch
America, which promises to report and
then interpret news, sports and human
interest trends with a fast-paced style that
will capture attention. The program and
another first season feature called Let’s
Talk come from Visions, Inc., an affiliate
of Mortenson. Visions spokesman Peter
Waldron commented that quality Chris-
tian radio programming can also be time-
ly because of satellite delivery from
remote locations. The other show, Let’s
Talk, concentrates more on analysis and
“biblical understanding of life” than on
up-to-the-minute news coverage.

In New York City, broadcast pastor
Eugene McGee of the First Christian and
Missionary Alliance Church is addressing
directly one of the most controversial
issues mentioned by a religious broad-
caster. Heis making available a four-part
taped counselling conversation on ac-

A definite increase
in live talk

and news shows is
currently the

name of the game
and reflects
audience awareness

quired immune deficiency syndrome
(AIDS). The AIDS tapes include a con-
versation with a church member who is
a reformed homosexual and a
26-year-old man with AIDS whom the
pastor has been counselling.
WHME-FM/South Bend (Indiana), a
LeSea Broadcasting station, is offering a
new fitness radio program this fall and a
monthly talent show from a local
restaurant. Total Health is a 3-minute

glory of God.

NEW STUDIOS

“We rejoice in our hope of sharing
the Glory of God.”

Romans 5:2

Grand Rapids’ leading Christian radio station has
made a bold move to beautiful new studios to the

3250 28th St. S.E.
W Grand Rapids, MI 48508
N‘?; 2ESS  \(616) 957-0000 M
AD :
1480 AM
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“The days of program
producers buying time
because they like

the people

at the station

are over”

daily fitness program “dedicated to the
Judeo-Christian concept of wholeness of
the body.”

The Come and Dine Christian Break-
fast Club, on the other hand, might not
provide the most nutritious food but it at-
tempts to fill 30 minutes each month with
lively entertainment and local talent. The
Grand Ole Opry-style format on the
Christian radio station comes complete
with an Amish homestyle brunch and a
gourmet salad bar. Producers are calling

ministry?

Technology
A Tool for Today’s Ministries

As a religious broadcaster, you appreciate modern technology for
what it is—a tool provided by the Lord to do His work.

But are you realizing the full potential of technology for your

Electronic funds transfer (EFT) allows donors to pay monthly
pledges automatically. Once a donor signs an authorization form,
he is assured of fulfilling his obligation to your organization.

Join those organizations that have decided to be on the cutting
edge of technology—Campus Crusade for Christ, World Vision,
Hour of Power, the Old Time Gospel Hour and dozens of others.

Contact EFT Management Systems, Inc. today for more
information and your complimentary copy of The EFT Report
newsletter.

EFT Management Systems, Inc.

West Coast Office: East Coast Office:

I.a Jolla Sur 315 257 St. Ronan Street
1010 Turquoise St. New Haven, CT 06511
San Diego, CA 92109 203-562-7756
619-488-7567
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this format “a new concept in radio
programming.”

Some broadcasters are demonstrating
atrend in Christian radio towards short
feature programs targeted to specific au-
diences. “These programs feature a host
who is extremely knowledgeable or well-
known in a specific area, giving listeners
information usually not available on the
local level,” says Nancy S. Gruben,
creative director for Domain Com-
munications, Wheaton, lllinois.

As an example, The Phyllis Schlafly
Report is a new public affairs and news
broadcast being offered without cost.
Her three-minute daily program presents
a side of the news seldom heard in the
secular press: the pro-family, moral per-
spective. Mrs. Schlafly is best known for
her 10-year fight against the ERA.

Age Grouping

The National Association of Mature
People in conjunction with the Domain
Agency is producing another short
feature called Best Years Magazine
Radio Series. The four-minute daily will
report on topics of special interest to
those over 40 such as retirement plan-
ning, health concerns, personal hobbies
and finance. The target group here isthe
active and informed adult.

Another short program will focus at-
tention on the mid-life experience. Co-
hosts James and Sally Conway will draw
listeners’ attention to issues such as mid-
life crisis, raising teenagers, career
changes, becoming a grandparent and
strenthening marriage bonds.

You and Your Child is a four-and-a-
half minute feature for Christian radio
that is hosted by Dr. Grace Ketterman.
The topics discussed by this pediatrician
and child psychiatrist include care of the
newborn, teenagers’ dating, discipline,
helping children deal with death and
hyperactivity.

The Don Wildmon Report continues
to garner attention and stations for its dai-
ly brief program on the immoralities of
secular media trends. Wildmon is the
Methodist commentator from Tupelo,
Mississippi who took on NBC-TV with a
boycott last year.

Wider Audiences

Several examples of religious radio be-
ing translated for service to a wider au-
dience include evangelist Luis Palau. His
programs in Spanish attract a daily au-
dience estimated at 15 million, mostly in
Latin America. Since May Palau has




been testing response in Californiato his
first English-language program, Luis
Palau Responds. In the daily five-minute
counselling program, he demonstrates
the Bible’s relevancy to daily living.

Half a world away, Billy Graham is be-
ing heard on the Hour of Decision broad-
cast in Russia. With assistance from the
Slavic Gospel Association, the Graham
team is being broadcast by HCJB, Quito,
Ecuador and by Trans World Radio in
Monte Carlo, Monaco.

Trans World Radio itself is producing
a number of programs for the first time
this year including The Sacred Page, a
preaching program featuring Paul Bub-
na, pastor of Long Hill Chapel,
Chatham, New Jersey; and author
Evelyn Christenson on prayer. The lat-
ter program is being developed in Hol-
land for the Hindi language and even-
tually for Mandarin and Portuguese.

An Assemblies of God pastor, Hilton
Sutton from Humble, Texas, developed
a 15-minute daily Prophecy Update for
Christian radio. The live-by-satellite
news and commentary relates daily
headlines to biblical prophecies.

Even the more traditional, reliable,
Christian programs like Back to the Bi-
ble are introducing innovations this
season to draw more listeners. Startingin
January the broadcast will add a Friday
Forum. Warren W. Wiersbe, associate
teacher for the ministry, will host the
North American forum. Abe C. Van Der
Puy is president of HCJB and an NRB
executive committee member.

The Northwestern College Radio Net-
work, Roseville, Minnesota, is preparing
aradio special on the navigators ministry
for this fall. The 30-minute documen-
tary, called Fifty Years of Navigating for
Christ, features a montage of voices and
events that shaped the discipleship
ministry. With NRB treasurer Paul
Ramseyer at the helm, Northwestern
Radio is also producing a 15-minute
weekly called The Book and the Spade.
This program is being developed with the
Year of the Bible in mind. It reportedly
has potential to outlast that emphasis.

The National Committee of the Year
of the Bible is now releasing radio spots
that highlight the role of the Scripturesin
American history. Segments ranging
from quotes by John Adams and Abra-
ham Lincoln to Apollo 8 encourage
listeners to “read the Bible today”
because “this is the Year of the Bible.”
The dramatic spots are available without
charge in 15 and 30 second formats.

As one agency spokesperson com-
mented recently, “The days of program
producers buying time because they like
the people at the station are over.” As
never before in Christian radio,
awareness of audience desires, moods,
needs and buying habits is critical to suc-
cessful ministry. The new examples of
program formats and the topics address-
ed on them demonstrate that the long-
awaited changes in this industry are com-
ing, slowly. [

As never before,

and buying habits
is critical to
successful ministry

Mr. Nicholas is assistant editor of RELIGIOUS BROAD-
CASTING magazine.

awareness of audience
desires, moods, needs

For Sermons, Seminars,
Teaching and Training

Your message deserves
Otari quality duplication.

Whatever your audience, Otari's precision engineering is your best
guarantee that the quality of your message will be well served by the
quality of your duplicated cassettes.

Our 4050 C-2 cassette duplicator incorporates features proven over
Otari's vears of professional audio experience: simultaneous 4-track
duplication at 8:1 speed, + 4% variable speed control for off speed
masters, auto eject and master rewind, and long-lasting ferrite heads.

What's more, the 4050 C-2 system can be expanded by adding as
many as three modular Z-3 slave units, bringing duplication capacity up
to 11 slaves, or 170 C-60 cassettes per hour.

Contact Mike Pappas, Otari Industrial Products Manager today at
415/592-8311. Otari Corporation, Industrial Products Division, 2 Davis

Dr., Belmont, CA 94002 TWX 910-376-4890.
0/TAR/I]

Audio Tape Duplicators & Video Tape Loaders

1983, Otari Corp
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Doing Better than Good

Researched reflections on last year’s convention will make for an even better one in 1984

by George Barna

ENERALLY speaking,

the convention was good,

but it could have been im-

proved in a few areas ...”

In a nutshell, that was

the prevalent opinion of

the 525 people who responded to a

survey conducted by the American Re-

source Bureau concerning the 1983

NRB Convention. All of the survey re-

spondents had attended the convention,

and provided insight into their reasons

for attending, their evaluation of the con-

vention, and suggestions for next year’s
convention.

Who Attends?

Not surprisingly, broadcasters made
up the majority of the convention at-
tendees. Radio broadcasters were the
most widely represented group; about
two of every five people in attendance
were from radio stations. The second
largest group were television broad-
casters (15%), followed by people in-
volved in both media. Almost two-thirds
came from radio or television stations.

The large percentage of attendees
from non-broadcast sources was unex-
pected. Roughly one-third were fromin-

Jerry Falwell

Plenary session
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Media expo

dustries such as publishing, education
(both professors and students}, film pro-
duction, and personal ministry (pastors,
personnel from parachurch groups).

The breadth of backgrounds repre-
sented at the convention was confirmed
by the occupational titles of those who
responded to the survey. Titles ran the
gamut from chairman of the board to col-
lege student. The most frequent listings
were station manager; department direc-
tor; president/chairman; and broad-
caster (non-management).

The variety of backgrounds and per-
spectives represented at the convention
helps to explain the diversity of opinions
uncovered by the survey. Further, they
suggest the difficulty involved in plan-
ning a forum that will satisfy the needs of
all those in attendance, given limited
time and resources.

Convention Evaluation

Generally, attendees were satisfied
with the proceedings. About four out of
five (81%) gave the convention a
positive rating (either “excellent” or
“good”). Relative newcomers were
somewhat more generous in their
evaluation than were NRB veterans, in-
dicating that the convention loses its
sparkle after a time or two.

NRB 83 compared favorably to other
business conventions attended by the
survey respondents. Four in ten people
rated NRB as “better than most”; five in
ten felt it was “about average”; and just

one in ten stated that it was “worse than
most.”

Perhaps the most meaningful test of
performance was the likelihood of retur-
ning measure. This is the “put your
money where your mouth is” yardsfick.
The vast majority (85 %) indicated their
intention to return in 1984. Among
those who were not likely to return, the
primary reasons given for that posture
were the high cost of attendance (listed
by 28 %); overall dissatisfaction (22%);
and poor sales of their products at the
media exposition (20%).

Workshop Evaluations

Obtaining information is a major ob-
jective of many attendees. While new in-
sights could be gained through browsing
through the exposition, or in conversa-
tions with colleagues, the workshops
were the dominant source of profes-
sional information. Most people attend-
ed at least one workshop (64 %) . Infact,
almost two-thirds of those who wentto a
workshop sat in on four or more!

While a great majority were satisfied
with the range of topics covered by the
workshops, significant concern was ex-
pressed over the “superficiality” of the
content. Some respondents belived that
this was the fault of the workshop
leaders—either they were poorly
prepared, or they were simply not
qualified to carry a discussion on a pro-
fessional level. Some of the NRB veter-
ans noted that they had heard similar in-
formation in previous years.

Workshops represent one area re-
quiring serious scrutiny by the conven-
tion planners. Respondents stated that
they found the workshops to be of
average interest and average value.
While this is not a blatant condemnation,
it is an indication of uneasiness that, if not
checked in the early going, could result

Presidential address

in more substantial losses in attendance
over time.

Workshop Preferences

“You can’t have a conversation if
there’s no one at the other end.”

Attendees demonstrated their grasp of
this basic principle of communication
through their preferences for future
workshops. As the accompanying table
illustrates, three related items stood out
as “favorites.”

The most enthusiastically endorsed
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amera Mari:

Understand
Your Video

Needs.

Religion plays an important
role in our society. And we
believe that your message can

make a difference. We also believe
that we can help you do a more effective job,
whether you're preparing a 30-minute inspirational
program or a 30-second announcement.

Camera Mart has everything you need for your
video production—including video cameras, lenses
and accessories, processing equipment, switchers,
== i video projectors, videocassette
"\ recorders, editing systems, etc.

-/ — - \ Today, with so many video
- o systems to choose from, we
I | T 454 ' can help you select the system
- ek thatis best for you. N

We understand video
because we've worked with it from the
beginning.

Our people are experts in the field
and will work faithfully to stay
within your budget.

Call or write for free catalogs and let
us show you how much we can do
for you.

meCamera Mart, ..

456 West 55th Street, New York 10019 + (212) 757-6977/Telex: 1-2078
Video Department: 800 Tenth Avenue

Sales ¢ Service * Rental
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topic was “audience building.” Four out
of five respondents showed interest in
this topic. Although of greatest interest to
“information seekers” and those direct-
ly involved in broadcasting, even people
from peripheral industries were keen on
the subject.

A pair of related topics were also
highly regarded. Both “market/industry
research” and “promotional advertising”
were of interest to three-quarters of the
sample. All three of these items strike at
the heart of the concern of contemporary
religious broadcasters—how to identify
and attract an audience.

The strong interest in market research,
in particular, indicates that Christian
broadcasters are moving toward a great-
er appreciation of modern techniques,
and an increasingly practical view of
broadcast competition.

More moderate levels of interest were
registered for six items related to ad-
ministration and production. Production
techniques and regulations, methods of
marketing and positioning, and financial
management appealed to roughly six in
ten respondents.

Workshops on broadcast equipment,
television fund-raising ethics, and pro-
duction financing drew favorable reac-
tions from the relative handful of people
who were intimately involved with those
activities. Perhaps this group of topics
demonstrates most clearly the dilemma
involved in attempting to produce a con-
vention that meets the needs of all,
without sacrificing the depth of insight

Georgi Vins




and appeal that success demands.
Attendees were in general agreement
that they did not care whether workshop
leaders were from secular or Christian in-
stitutions, as long as they were compe-
tent professionals with a significant
message to share. Conversely, only a
handful suggested that there is no place
at NRB for our secular counterparts.
One popular suggestion was to make
future workshops “longer and more in-
tensive.” Better than three-quarters
responded favorably to this option. At-
tendees were not nearly as bullish toward
the thought of 2- or 3-day intensive
workshops held at a time and location
other than that of the annual convention.

Looking Ahead

Respondents were not at a loss when
it came to suggesting changes for next
year’s convention. Perhaps surprisingly,
no single change was mentioned by
more than (20%) of the respondents.
The most frequent comments were the
following:

1. “Turn down the music.” The
music was indeed controversial —
comments ranged from “bring back tra-
ditional gospel music” to “we need more
contemporary Christian music.”
Perhaps the sole area of harmony was in
requesting that the volume be turned
down.

2. “Let me sit where | want.” The
new seating system (first come, first serv-
ed, based upon date of registration) did
not sit well with patrons.

3. “Improve the workshops.” Most of
the comments levied in this regard serv-
ed to support or expand upon the types
of preferences and concerns expressed
earlier.

4, “Listen to me!” Numerous re-
spondents expressed gratitude for the
opportunity to let their feelings be
known. One of the apparent drawbacks
of the convention is that people have
few, if any, chances to evaluate their ex-
periences toward improving future
conventions.

5. “Less showy presentations.” Many
comments expressed the sentiment that
NRB should be more conscious of “sub-
stance” in the choice of presentations
and less supportive of “show business-
oriented” productions.

Overview

[m————————=—

With this coupon all will be revealed: How to arrange 11 low-cost days in the
Holy Land and Jordan and raise funds for good works in the process. And who's
befter to trust than Alia,The Royal Jordanian Airline? We Jordanions have been
guiding groups to the Holy Land since the time of Moses.

Holy Land Dept., 535 Filth Avenue, New York, New York 10017 ToThe HolyLand

Name/Church

| |
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All things considered, the 83 conven-
tion rated well. The survey results in-
dicate that, by and large, attendees are

serious professionals who look to NRB to
help them advance their understanding
or their contact base. While the 83 con-
vention did a respectable job of satisfying
their needs, there are indications that the
failure to implement significant improve-
ments may result in declining return
attendance.

The importance of a well-rounded
convention cannot be overemphasized.
Besides the disparate motivations of at-
tendees, each of the major aspects of the
convention (workshops, exposition, and
fellowship opportunities) are inter-

related. A poor performancein any one
area willimpact the perceptions and ex-
periences of everyone in attendance,
regardless of primary motivations. §&8

Mr. George Barna is na-
tional research director for
Americn Resource Bur-
eau, a Christian research
company in Wheaton, Ill-
inois. He is currently
writing a book on Chris-
tianity in America.
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A quality broadcast ministry

has a longevity that can surpass

A

Voice
Lives

On

Y FAITH he still speaks,
even though he is dead.”
This scripture verse (Heb-
rews 11:4 NIV) aptly applies
to the late Donald Grey
Barnhouse.

Today, 22 years after his death, Dr.
Barnhouse’s voice still booms across the
airways from California to the Caribbean
by means of the broadcast, Dr. Barn-
house & the Bible. The re-broadcast of
his famous series from the book of
Romans, 455 messagesin all, continues
to be a favorite among religious broad-
casting audiences.

In a worldwide Bible teaching career
that stretched four decades, Barnhouse
proved to be cosmopolitan and often
controversial. Best known as speaker on
the Bible Study Hour and editor of Eter-
nity magazine, he was also pastor of
Tenth Presbyterian Church in Philadel-
phia and a popular Bible conference
speaker. He could speak and write on
wide-ranging topics, but he remained
foremost a powerful teacher of the

Word.

Commitment to Growth

Often he likened himself to a “spiritual
pediatrician.” “The obstetrician,” he
would say, “has the responsibility of
helping to bring a child to birth.” The
evangelistic preacher is the spiritual
obstetrician.

“But | am a pediatrician; those who
are already born again I train in the things
of the Lord so that they may grow in
Him.”

And many there are that have grown
leaps and bounds under the ministry of
Dr. Barnhouse. Such men as Billy
Graham, Ray Ortlund, and Vernon

that of its speaker

),

!
n

by Dennis M. Schultz

Grounds have been deeply inspired and
challenged by his clear, forceful exposi-
tion of Scripture.

Though he conceived of himself as
primarily a spiritual pediatrician, Barn-
house was also used by God in the prac-
tice of “spiritual obstetrics,” bringing new
life to those in unbelief.

One such individual was manager of
an Arthur Murray Dance Studio in Tam-
pa, Florida. One afternoon following a
late night party, he awakened to the
voice of a preacher blaring from his alarm
clock radio. Before he could turn the
dial, he became captivated, even
through his morning-after hangover, by
the radio preacher’s words. “What
answer would you give if death had just
claimed you and God would say to you,
‘What right have you to come into My
heaven? ”

Within a week this man became a
Christian through the preaching of this
radio message. The radio preacher was
Dr. Barnhouse. That former dance
school manager is D. James Kennedy,
now pastor of Coral Ridge Presbyterian
Church, president of Evangelism Explo-
sion International, and a noted religious
broadcaster himself.

Vesper Beginnings

In 1927 Dr. Barnhouse entered
religious broadcasting by airing his Sun-
day vesper services on a local radio sta-
tion. After twelve months he had a bal-
ance in hisradio fund of $.11, butto him
it was a symbol of God’s blessing. He
then signed a contract in 1928 for more
than $40,000 to broadcast coast to coast

on CBS radio, thereby becoming the first
minister on a national network.

Barnhouse’s radio ministry had its ups
and downs during the depression years
and World War II. The year 1949 prov-
ed to be time to begin anew. With a small
board of directors, Evangelical Founda-
tion (now Evangelical Ministries, Inc.
[EMI]),a non-profit corporation, was
organized and registered. His radio
broadcast, named the Bible Study Hour,
was launched on only six stations. Barn-
house resolved to go verse by verse
through Paul’s Epistle to the Romans,
though critics said it could not be done
successfully.

When Barnhouse died in 1960, he
had virtually completed his verse-by-
verse study in Romans. Able men of
God, Dr. D. Reginald Thomas, Dr. Ben
Haden, and since 1969, Dr. James
Montgomery Boice, have served over
the last two decades as speakers on the
Bible Study Hour.

Qualities of Performance

Even as the broadcast continues to
grow, many radio stations are asking if
they might re-run the Bible studies of Dr.
Barnhouse in addition to the new Bible
Study Hour format.

Dr. Barnhouse’s enduring broadcast
ministry proves that expository teaching
of the Bible cn be popularly appreciated.
To be sure, Dr. Barnhouse was a dy-
namic speaker and a gifted sermon il-
lustrator, but much of the popularity of
his ministry has stemmed from his in-
depth teaching of Scripture.

Keeping up with the times is another
reason for his ministry success.
“Whatever was the latest thing in
technology, he found a way to use it,”
says Don Wetzell, a 30-year veteran
recording engineer with the Bible Study
Hour. Such applications included the
early use of magnetic recording tape,
taped portable church services, and films
for church and television.

This same commitment to the use of
technology in Bible teaching ministries is
seen today in EMI’s utilization of cassette
tapes, expansion into video cassettes,
andits production of new tapes gleaned
from existing messages.

Dr. Barnhouse’s long Bible teaching
ministry has shown that a successful
religious broadcast can follow an in-
dividual’s death, allowing him to preach
the Gospel to new generations so that
“by faith he still speaks, even though he

is dead.” —
LT
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(continued from page 13)

Deyneka’s plan calls for program-
ming to which Soviets can “listen
and consider an alternative ideol-
ogy—from a Christian perspective.”

Deyneka said that the current pro-
gramming being beamed into the
Soviet Union is “part of a
hodgepodge time bloc of broad-
casts including programs directed
to Christians, nonbelievers, young
people, older people, students,
peasants, and soon.” He said that,
although there are “some effective
evangelistic programs,” the current
strategies ‘‘could discourage a
nonbeliever from listening on a con-
tinuous basis.”

The proposed program content is
being carefully planned by SGA. It
would not concentrate on problems
faced by Christians or on subjects
focused generally on the Christian
faith. *“We would be dealing rather
with predetermined specific
material helping a person in com-
munist Russia who has been raised
on a Marxist-atheist philosophy of
life to come to understand and
know God and the true meaning of
life as outlined in the Bible,”
Deyneka indicated.

Current problems include deter-
mining the seven best radio pro-
grams to initiate the network, sec-
uring financing for program pro-
duction and air time, and generating
sufficient inter-ministry coopera-
tion to make the network feasible.

“The strength of this network
concept will be best realized in
direct relationship to the number of
stations that can begin this network
simultaneously,” Deyneka stressed.
He called this year "a critical time
in history when a spiritual vacuum
is rapidly developing across the
Soviet Union and Eastern Europe.”
The proposed Russian Radio
Evangelistic Network, according to
Deyneka, would aid Soviets to
“come to know God.”

Steady Growth Reported
For Radio Show
On Moral Issues

TUPELO, MS (NRB)—Don Wild-
mon, United Methodist critic of im-
morality in the media, indicated that
his new radio report is experi-
encing steady growth after an im-

pressive beginning May 2. He also
commented on winners of the Por-
nographer of the Month award.

The Don Wildmon Report, a three
and one-half minute radio spot for
each week day, started with 225
stations. Sixty percent of the sta-
tions are reportedly airing the
program, which heavily emphasizes
television trends, in prime drive
time.

Twice as many secular radio sta-
tions requested pilot tapes and are
considering airing the program. He
said the media and the public is
now realizing that “our concerns
are legitimate and I'm legitimate.”
His self-described perception until
now has been ‘“some kind of right
winger.”

Wildmon heads both the National
Federation for Decency and the
Coalition for Better Television,
both with similar goals. He is now
sponsoring a toll-free telephone
line to provide information to radio
listeners.

When Wildmon said of his new
program, ‘‘Now another perspective
of television can be presented to
the public,” he was probably think-
ing of the May recipient of the
NFD’s Pornographer of the Month
award.

People for the American Way, the
political organization founded by
television producer Norman Lear,
was selected because of a full page
ad in the March issue of “Playboy.”
Wildmon said that the Playboy
Foundation gave Lear’s organiza-
tion a $40,000 grant plus additional
smaller contributions.

“Mr. Lear has mailed hundreds of
thousands of letters asking people
for contributions to help his
‘ministry,” "’ Wildmon said.

Cable Television,
Video Interest
Lutherans In U.S., Norway

NEW YORK, NY (NRB)—Cable
television is drawing the increased
interest of churches in the United
States and Norway. The Inter-
Lutheran Video Pilot Project in the
US has received from a Lutheran
insurance company and three
churches $238,500 in grants to
study the uses of video
technology in local congregations

and the Lutheran community in
general.

An ecumenical group in the San
Francisco area formed a cable TV
channel.

And a task force on cable televi-
sion in Norway, chaired by
Lutheran media expert Dr. Sigurd
Aske, recommended that the coun-
try go ahead with local cable TV
broadcasts.

The US video study project will
select two communities as ex-
perimental sites for the research,
with 15 congregations and five
satellite congregations at each
site. The grant money will cover
up to one-half the equipment cost
for a VHS video recorder and
camera for the participating
congregations.

The year-long experiment among
Lutheran congregations in the
pilot clusters is expected to assist
other congregations in developing

CONNECTORS AND
MICROPHONE CABLES

BLANK LOADED
AUDIO CASSETTES

CASSETTE BOXES
LABELS. ALBUMS

BROADCAST CARTRIDGES

ACCESSORIES
% >

Ask for our
44 PAGE CATALOG
of

PROFESSIONAL
SOUND RECORDING
& DUPLICATING SUPPLIES

Recording Supply Div. of Polyline Corp

1233 Rand Road, Des Plaines IL 60016
(312) 298 - 5300

(Circle 127 on the Reader Service Card)
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demonstration videotapes as well
as manuals and kits for produc-
tion and use of video software, ac-
cording to the Lutheran Council
news service here.

Late last year a committee for
cable television in Norway
presented a report to Minister of
Cultural and Scientific Affairs Lars
Roar Langslet unanimously sup-
porting cable television. The com-
mittee, headed by former LWF
broadcasting service director
Aske, said broadcasting com-
panies should be meeting specific
licensing requirements and that
the programs include local, na-
tional and international fare. The
committee supported all forms of
sponsorship—government, adver-
tising and pay-TV. Where laying
cable is too costly, the committee
recommended low-power stations.
(Lutheran World Information.)

Relief Agency
Sponsors
Music Program

SAN FRANCISCO, CA (NRB)—
World Vision International, the re-
lief agency based in Monrovia, Cali-
fornia, is expanding its religious
broadcasting interests by sponsor-
ing a weekly adult-contemporary
Christian music program.

The Sounds of Joy, now being
aired on 36 radio stations across
the United States as well as foreign
stations in Ecuador, Panama, Hon-
duras, Tasmania and Australia, fea-
tures music, interviews with re-
cording artists and discussions
with other Christian personalities.
Recent program schedules have in-
cluded football star Rosey Grier
and author William Murray, son of
atheist advocate Madalyn Murray
O'Hair.

November 1, 1983.

Siilo,,
Jo:¥, % WTI TOURS, INC.

i $. 387 Park Avenue South
\Qviak &/ New York, NY 10016
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‘998

The Journey of a Lifetime is a seven day all expense qual-
ity tour offered at this price ONLY through October 31,
1983 for weekly departures January to June 9, 1984.

It is a low price available for groups and it is offered on a
limited basis. Ask your pastor to write us for details.

Now is the time to make plans. Tour rates increase after

Toll Free Tel.(1) 800-223-6703
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City State 2ip
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World Vision producer Robert
Carlson said the relief ministry,
best known in broadcasting for
hour-long television specials, will
include two or three public service
announcements during each airing
of The Sounds of Joy to inform lis-
teners about the physical and spir-
itual needs of people around the
world. The 30-minute program is of-
fered free to radio stations.

Shortwave Jamming
Part of Life
for African Ministry

MONROVIA, LIBERIA (NRB)—
Most shortwave radio broadcasters
operating in the high frequency
international band accept signal
jamming as a fact of life. Missionary
radio ELWA is no exception. “The
listeners will just have to do their
best to find us,” explains chief
engineer John Shea.

ELWA, short for ““Eternal Love
Winning Africa,” is the 50 kw short-
wave facility in Monrovia, Liberia.
A one-hour program in Arabic is
aired each morning and repeated
the same evening. Formats gen-
erally include chanting the Scrip-
ture, preaching and a magazine
program.

The evening broadcast has
been the subject of jamming by an
unidentified station or stations,
Shea confirmed. The jamming is
probably not malicious. Rather the
reason is that dozens of stations,
some ten times the size of ELWA,
are competing each evening for the
same listeners. “We're small so
they’re ready to run us over if they
can,” Shea said while on furlough
in the United States.

ELWA's target is North Africa, but
the Message can be clearly heard
throughout Europe at night. It is the
numerous broadcasters trying to
reach Europe that cause the jam-
ming. The solution used, Shea says,
is that ““we may change frequency
every few weeks to find another
hole.” The listeners must be dedi-
cated to search for the station’s
dial position regularly, he
commented.

Sudan Interior Mission (SIM) oper-
ates ELWA and several non-broad-
cast ministries in Monrovia. When
Sheareturns there in February he




will work full time on SIM admin-
istration. He has been chief engi-
neer for ELWA since 1972,

Shea felt that “North Africa has
been neglected by Christian broad-
casters, generally.” ELWA reported-
ly constitutes 57 percent of all evan-
gelical broadcasts to North Africa.

ELWA’s antenna was redesigned
to optimize the signal direction and
strength. The rebuilding was com-
pleted in May, according to Shea.
The improved signal provides only
a small measure of improvement in
evening reception and still allows
for some jamming. Shea described
the noise generated by jamming a
signal as “a horrible grinding
noise.”

Long range solutions to this tech-
nical problem are slow in coming.
“We haven't felt that our thrust
should be expanding the ministry
there,” the engineer commented.
He estimated the cost of extensive
power upgrading at $2 million.
Meanwhile, the ““tremendous pres-
sure on the 25-meter band" and the
listener's need to search occasion-
ally for their favorite station will
continue in Northern Africa.

CBN Sells
Atlanta Television
Station for $32M

MORRISTOWN, NJ (NRB)—A
number of changes at Christian
television and radio stations around
the country are noted briefly:

The Continental Broadcasting
Network, Inc., a subsidiary of CBN,
is selling its Atlanta television
station for $32 million. WANX-TV 46
will be owned by the Tribune Broad-
casting Co. That Chicago-based
parent company owns The Chicago
Tribune, The New York Daily News
and several broadcasting concerns.

The Voice of Christ Ministries,
Inc., of Nenana, Alaska, is plan-
ning a 5-kw AM radio station.

Family Radio of Oakland, Cali-
fornia has applied with the FCC
for an 8-kw FM radio station in
Buffalo, New York. The network
managed by Harold Camping is al-
so an applicant for a TV station
in Stockton, California and an FM
radio station in Okeechobee,
Florida.

Two contemporary Christian
radio stations in Arizona are be-
ing sold by Grace Broadcasting
System, Inc. KSOJ-FM/Flagstaff
and KVOI-AM/Tucson will be owned
by Merit Media International. The
Flagstaff station, licensed to Har-
vest Ministries, went for $429,492.
The Tucson facility, listed to

Abundant Life Ministries, brought
$990,279.

Central Massachusetts is getting
Christian broadcasting for perhaps
the first time through efforts of a
new organization. Worcester
County Christian Communications
was granted a construction permit
by the FCC for an FM radio station,
WAYW-FM/Worcester, Massa-
chusetts. The same non-profit or-
ganization is applying for a new
AM station in neighboring
Leicester.

The Federation of Lutheran
Churches in Ecuador inaugurated
a new radio station in Canar that
includes six hours of programming
in the Quichua language. The bal-
ance of the programming, which in-
cludes music and a one-hour news
program, is in Spanish. Ten percent
of the programs are religious. The
Lutheran World Federation is con-
sulting on the station.

WFOM-AM/Marietta (Georgia)
was bought by Agape Communica-
tions, Inc. for $482,500. The new
owners are a group of 13 stock-
holders each owning 7.7 percent.
The station was purchased from
Woofum, Inc.

The twin cities of Duluth, Min-
nesota and Superior, Wisconsin are
the recipients of radio ministry from
a new station, KDNW-FM/Duluth.
The FCC granted the license to
Northwestern College, Roseville,
Minnesota after what director of
radio Paul Ramseyer termed “eight
years of delays, detours and dis-
appointments.” The new station
brings the Northwestern College
group to 10 including KNWC/Sioux
Falls (South Dakota). That sta-
tion is now served by a 2,000-foot
tower that greatly expands the
coverage area.

The Far East Broadcasting
Company’s San Francisco station,
KGEl, went on the air earlier this
year with a new high-gain antenna
beamed directly over the North
Pole to Moscow and other Asian
locations. More than three years
in the planning, the antenna cost
$360,000. Combined with the
250,000-watt transmitter, KGEl is
now reportedly the most powerful
non-government voice in the United
States.

The European religious commun-
ity, under the auspices of the Worid
Association for Christian Communi-
cation (WACC) and its Roman Cath-
olic counterpart, the International
Catholic Association for Radio and
Television (UNDA), organized
another international Christian
Television Week last June.

Todav

v

FIFTEEN MINUTES
DAILY

’l::aching simply but with
authority and practicality,
Derek Prince conveys to his
listeners the Biblical precepts
on such provocative themes
as “How to Pray and Get
What You Pray For”, “Does
Your Tongue Need Healing?”,
“Rejection: Cause and Cure”
and “God is a Matchmaker.”

Today with Derek Prince

is heard coast to coast in

the U.S.A. and in China,
India, Africa, New Zealand
and the islands of the Eastern
Caribbean.

For more information write:
HORIZON ADVERTISING
915 N.E. Third Avenue

Ft. Lauderdale, FL 33304

or telephone (305) 763-5651
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(continued from page 20)

Service Is Goal
of NRB Advertising
Innovations

MORRISTOWN, NJ (NRB)—Ad-
vertising manager Max McLean is
developing four new avenues of
service for religious broadcasters
and those interested in reaching
that growth market with their prod-
ucts or services. The first two are
impacting RELIGIOUS BROADCASTING
this fall. The other two programs
being developed are also cost-
effective advertising methods.

A two-page Religious Radio Sta-
tion Guide premiered in RELIGIOUS
BROADCASTING last month with ads
for nine commercial religious radio
stations on each page. “The guide
is designed to provide a cost-effec-
tive advertising medium for radio
stations,” McLean said.

Each inexpensive ad will reach
over 4,000 program producers
around the nation and the world.
The new format provides ‘‘constant,
continuous exposure ... at cost-ef-
fective rates,” he added.

One positive response from the
ad could offset the ad’s cost, Mc-
Lean noted. Twenty stations have
already responded positively.

The second magazine innova-
tion begins this month. A Reader
Service Card will help readers
“avail themselves of important
information” offered by advertisers.
By circling a coded number and re-
turning a postage paid postcard,
information on any of the ads in
RELIGIOUS BROADCASTING will be sent
to the reader.

REGIONAL CONVENTIONS

Only two regional conventions remain before the national meeting of
NRB for 1984. Plans for NRB 84 are changing rapidly this fall. For the
latest information or to register for a convention, here are the details:

Southwestern Regional

October9- 11

Camelot Hotel

Tulsa, OK

Speakers: David L. Hocking
Bob Larson

Eastern Regional

November3-5

Aspen Hotel

Parsippany, NJ

Speakers: Robert A. Cook
Anthony Campolo

NRB 84 Annual Convention
January 29 - February 1
Sheraton Washington Hotel
Washington, D.C.
Speakers: Pat Robertson

Jerry Falwell

Oswald Hoffmann

Joni Eareckson Tada

E. V. Hill

George Sweeting

Jack Van Impe

Dennis Worden

Pres., SW NRB Chapter
KCFO-FM

3737 S. 37th Street
Tulsa, OK 74107
918-445-1186

David Eshleman

Pres., East NRB Chapter
WBTX

Box 337

Broadway, VA 22815
703-896-8933

Dr. Ben Armstrong

Executive Director

Nationai Religious Broadcasters
CN 1926

Morristown, NJ 07960
201-428-5400*

* new phone listing

November 16 is the day that
NRB’s next Action Card Deck will
be mailed. The postcard-sized ad-
vertising format in a loosely
bundled deck began as a test last
February. The service generates
business leads for program pro-
ducers, manufacturers, publishers
and others interested in reaching
the religious broadcasting market.

Closing date for reservations for
the November mailing is October

Christian Television in San Antonio, Texas

GETV-35

214 Roleto Drive

San Antonio, Texas 78213
Phone [512] 342-8510

Rates from $50/%2 hour
Reaching into over 150,000 homes - 24 hours

(Circle 144 on the Reader Service Card)
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17. McLean described this deck as a
method to gain a headstart on con-
vention marketing. Copy deadline is
October 26. Thirty-five cards are
expected.

Other action decks are planned
for mailing in April, August and
November 1984. In each case, reser-
vation deadlines are six weeks prior
to the mailing.

McLean is now accepting adver-
tising for the fully-revised “Direc-
tory of Religious Broadcasting.”
Reservation deadline is also Oc-
tober 17; copy deadline is No-
vember 4,

The 1984 directory will be the only
source of information about sta-
tions, program producers, advertis-
ing agencies and associated serv-
ices that serve the religious broad-
casting market that is available
in one comprehensive volume.
Some 2,500 copies are being printed
for distribution starting before the
national convention next January.

Advertising copy can be placed
for a full page or as small as one-
ninth page, he said.




Program Schedule

Friday, November 4th

8 am Broadcasters Breakfast — Devotional -- Rev. Dan Mercaldo

9:30 - 11:30 Plenary Session #1 -- Station Owners and Operators
and their relationship with local religious broadcasters

12 noon Broadcasters luncheon -- Speaker: Rev. Charlie Rizzo
Why Two-Way Live Religious Radio Is Effective

2:00 - 4:00 Plenary Session #2 -- Local Broadcasters and their
relationship with religious stations and formats

4:15 - 5:30 Time provided for meeting by various groups -
Hispanics, Blacks, IRB, Also special rap sessions on
various topics.

7 pm Awards Banguet -- speaker Dr. Robert Cook followed by
a concert by Joy Simpson

Saturday, November 5th

7:30 am  Broadcasters Breakfast -- Devotional Rev. Eugene McGee

9:00 - 10:00 FCC legal update

10:15- 11:45 Plenary Session # 3 -- Concepts in Video Broadcasting
- Topics to be discussed include -- Direct Broadcast, TV
Satellite distribution, Video Cassettes, Cable TV

12 noon Broadcasters Luncheon -- Speaker: Tony Compolla

2 pm Dedication service of new NRB national headquarters
Invited guests include: Jerry Falwell, Pat Robertson

Thursday, November 3rd

8:00 pm Kenny Marks in concert (Compliments of Word, Inc.)

RS
NRB
=
national ReLIGIoOUS BROAUCASTRRS

Eastern Chapter Convention
November 3-5, 1983

Location: The Aspen Hotel

808 Route 46 West
Parsippany, N.J. 07054
For reservations phone {201) 299-0100
Mention Eastern NRB for special rates
@ $58.00 single/double
Convention Registration Fees:
Members $70 advance (by Nov. 1st)

$85 on site
Non-members $95 advance {(by Nov. 1st)
$105 on site

Pastors or spouses -- $25 plus meals
Name T
Organization
Address
City State Zip

Member [ ] Non-Member [ ]
Mail to: Eastern NRB Chapter
P.O. Box 1, Middlebush, N.J. 08873

Yes!

All new for 1983

Order the RELIGIOUS BROAD-
CASTING SOURCEBOOK Il

Over 150 articles on radio and TV broadcasting. programming. audience
analysts. cable TV. satellite communications. technology. management.
sales. government relations. FCC actions and many other subjects. For
everyone in broadcasting now - starting a station - thinking about cable -
programming - teaching - students - anyone wanting to know more about the
world of Christian broadcasting. Large 82 x 11" format, 200 pages. an
excellent text and reference book!' Originally $30.Now $14.95.

You save $15.

| want to save!

Send me ____ copies of Sourcebook Il @ $14.95 per copy:

Name Orgamization

Address

City/State/Zip

Check Enclosed. All orders must be prepaid to:
NRB CN 1926 Morristown.NJ 07960 201/575-4000



Did you advertise in last year’s
Directory of Religious Broadcasting?

recltory
ot

llgious
= castihv\ng
1982 83 Ul

If you didn’t, don’t make the same mistake twice. The newly
revised 1984 Directory of Religious Broadcasting will surpass
last year’s directory as the most thorough source of buying
information available for the religious broadcast market.

For as little as $125.00, let your sales message stand out to
buyers right at the time they are making their purchasing
decisions.
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The 1984
Directory of Religious
Broadcasting
will satisfy the day to day
needs of broadcasters
looking for:

* new stations and markets to air
their radio and tv programs

* new programs that can help
stations build their share of the
market

* agencies and marketing
professionals who develop
support for broadcast
ministries

* equipment to ensure quality
production and transmission

* books and gifts for fund-raising
and promotion

 donor communications and
management

% mMusic and news services

* tape and film processing and
duplication

* studio facilities and production
companies

* scores of other products and
services necessary to support
this ever-expanding market

Look at these low rates for this
12- month directory:

Space Dimensions
(width x height)

full page TYa X%

2/3 page 4% x 9%

1/2 page 4% X TVa

1/3 page col 23 x 9%

1/3 page sq 434 x 4%

1/6 page 2V x 4%

1/9 page 2% x 3%
Trim Size.....ccooeeveveeennnnd 83/8 x 10 3/14”
Bleed Size.......cccoeveeeeiecnnes 81/2x11”
ROP COlOr......coucsmmmrosmneosmmsscmpuassnss $200
4-Color Process.....cceevveciiceecenecnn. $450
Bleed. ... $100
COVEIS ettt $300
Special position........cceccerccienenne $150

Insert, multiple page rates are available from Max
Mclean, 201-328-9108, at NRB office.

Advertising Deadlines

Cost

$450
$375
$325
$275
$275
$175
$125

Reservation deadline................ October 17, 1983
Materials deadline................... November 4, 1983
Publication date.................... December 15, 1983

1984 Directory Action Form

( ) Please reserve ____ page(s) in
the new Directory.

I’m interested! Please contact me.

¢ )

Name
Company
Address

City, State, Zip

Phone

Send to: Max McLean, NRB, CN 1926,
Morristown, NJ 07960
or call 201-328-9108
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GIASSTRIEDS

EMPLOYMENT

Christian desires entry level TV
position—3 years experience
in media as production assis-
tant, writing and promotion.
Reply for resume to Sandra
Maiorana, 1425 4th St. SW
A-317, Washington, DC 20034,

Christian Bed and Breakfast.
As recently shown on The 700
Club. Looking for Host Homes.
Earn extra money and enjoy
Christian fellowship. For info
write Eastern representative,
PO Drawer D, Middleboro, MA
02346 or telephone (617) 947-
2356 0r947-1230. Western rep-
resentative, PO Box 388, San
Juan Capistrano, CA 92693
or telephone (714) 496-7050.
Mention this service on your
program or station. Thank you.

A World of Opportunity awaits
you at Trans World Radio. Com-
mitted to reaching the un-
reached with the message of
salvation through Jesus Christ,
Trans World Radio is looking
for people who will answer
God’s call to become involved.
Are you a studio operator, a
secretary, a transmitter
operator, an audio technician,
a bookkeeper, a data pro-
cessor, a general maintenance
person?

Contact Trans World Radio to
find how God can use your
special talents and abilities in
this tremendous ministry of in-
ternational gospel broadcast-
ing. Write Trans World Radio,
Box 98, Chatham, NJ 07928.

Is news your forte? Then here’s
your opportunity to join a
CHRISTIAN news magazine
format that investigates all the
key issues of the day. Put your
professional reporting skills to
work in this exciting format. Ex-
cellent growth opportunity and
working environmentin a major
mid-west market. Send your
resume with work history with

references to Gary Coulter,
Bott Broadcasting Company,
10841 East 28 Street, In-
dependence, Missouri 64052.

Experienced Announcer look-
ing for full-time shift or news
position on Christian station.
Strong journalism background.
Chris Williams, 24 West Walnut
St., Hanover, PA 17331 (717)
637-9856.

New voice for contemporary
Christian music, looking for
full-time job in radio. Nine
months experience in announ-
cing, board-work, and program-
ming. Excited, willing to work,
grow and learn. Send resume
requests to John S. Linkogle,
541 La Cadena Way #8, La
Habra, CA 90631.

FOR SALE

Quality video tapes—used
once; will accept reasonable
offer. 6 Sony V16 Highland
Master over 3,000 ft., 2 Scotch
479 Master, 4610 ft., 1 Scotch
479 Master, 3170 ft. Contact
NRB, CN 1926, Morristown, NJ
07960 or call 201-575-4000, Mike
Glenn.,

Owner willing to sacrifice day
only radio station in eastern
Pennsylvania to well capital-
ized religious broadcaster.
Favorable dial position, desira-
ble market. Contact NRB, CN
1926, Morristown, NJ 07960.

For sale: 300-watt FM station-
for $3,200. Broadcast from
church, school, residence, or
other locations. Complete kit
with full details (satellite net-
work, station license, cover-
age, station equipment, facili-
ties, station operation, and
cost) $25.00 postage plus $2.00
postage to: L.C.E.M,, Inc., PO

® JRADIO ENGINEERING CO

CONSULTANTS
NORWOOD J. PATTERSON

1900 VIEW DRIVE
SANTA YNEZ, CA 93460

(805) 688-2333

Serving Broadcasters over 35 years

SAVE $ ON VIDEO TAPE
WE SELL REPROCESSED AND
RELOADED VIDEO TAPE
WE REPAIR VIDEOCASSETTES

TELEVISION TAPE AND FILM
INC.
NO. HOLLYWOOD, CA
CALL STAN LANDSMAN
(213) 764-4800

Box 61, Idabel, OK 74745.
Money from kits supports this
ministry.

Complete one-inch color-
framed editing system. 3 NEC
TT-3000 VTR's, 3 NEC NTC-
5000 TBC’s. Tempo 7630 editor,
3 readers. Excellent condition,
top quality, type “D". 803-242-
5100, ext. 5375.

Religious station ownership
opportunity in Duluth, MN.
Metro population 150,000.
Silent AM on 1390 Kz, 500 watts
days, P.S.A, real estate, trans-
mitting equipment and anten-
na tower. Studio equipment,
but no studio or office space.
FCC now taking application for
FM channel 239. We seek to
lease auxiliary FM to CP
grantee/AM purchaser. Randy
Rogoski, KQDS, Box 6167,
Duluth, MN 55806.

BROADCAST
CONSULTANTS

For Your New or Updated Broadcast Station
Frequency Searches  FCC Applications
Studio Transmitter Design/Installation

BHRRER
eLECTROMICS

360 Lightner Street  State College, PA 16801
(813) 238-5334

How to Place
a Classified Ad

1. Allclassifieds must be
prepaid.

2. Type all copy.

3. Indicate category:
Employment, For Sale,
Services.

4. Employment ads are
$20.00 per column inch.

5. All other ads are $40.00
per column inch.

6. 20% frequency dis-
count on 6 ads or more
if payment of all ads is
made in advance.

7. Box Numbers are avail-
able for additional
$15.00. Please supply
complete forwarding
instructions.

8. Send copy, instructions,
and check to:
Classified Ads
Religious Broadcasting
CN 1926
Morristown, NJ 07960

SERVICES

Christian Bed and Breakfast.
Enjoy fellowship in Christian
homes at a much-reduced
cost while travelling
throughout the U.S. For reser-
vations write: Eastern repre-
sentative, PO Drawer D,
Middleboro, MA 02346 or
telephone (617) 947-2356 or
947-1230. Western represen-
tative, PO Box 388, San Juan
Capistrano, CA 92693 or tele-
phone (714) 496-7050. Mention
this service on your program or
station. Thank you.

Cassette [
RS YOUR

LOWEST PRICES! H

++..29.95 + 1000...39.95 » 2000...69.90 ¥

8 3000...89 83 » 5000...124.75 < 10000...199.50° B
® e gaven $200 over the 1000 price Change ]

titles aw often as you wish for only $1000 §
per change Above prices include every -
thing~-nothing else to pay Your choice of s
white, yellow. red fluorescent.

FAST SERVICE'

LABELS UNLIMITED
P O Drawer 709 « New Albany. IN 47150 ®
WuesToll-Free 1-800-457-24002s0d

ADVERTISERS

Achi i1t 33
Alia 35
Bott Broadcasting 4
Camera Mart.... 34
Channel 26....... ot
Tony DiGirolomo 12

GE Video..

Guidelines..........c...... —t Ul
JBL . 17
KMJC 1
MPL . 47
Moody 7
NRB Cassette Tapes...........oovvene 51
NRS Eastern Convention. 45
NRB 1984 Directory.. 45
NARB Sourcebook...... .4
Nason Media bc
Otari 31
Paragon 9
Polyline 37
Derek Prince 39
Religious Broadcasting
Convention ISSues...........c.ccveevee ibe
Religious Radio Station

Guide 18,19
Schwartz 10
Studor ReVOX.......cceeernercesnenvansaans 23
Universal..... w21
WCFC TV....coveun e
WMAX 29
WWDJ....oocciimcnnne .. 13

WYNX
Wheaton College.
Wholesale Tours..
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Up-to-Date
Sections on:

O Radio Stations

O Radio Ownerships

O Campus Stations

0O US Shortwave Stations
O Foreign Stations

O Radio Program
Producers

O TV/Film Producers
O Television Stations
O Cable Stations

0O Agencies

O Consultants

O Representatives

O Book Publishers

O Broadcasting/
Production Equipment
O Record Companies
0O Schools Offering
Broadcasting Courses

1982 price
for 1984 's

ALL NEW

Broadcasting”

Save $5 to $10$ 1 9

on the pre-publication copy of the ohly listing in the religious

broadcasting field. Plus, receive these improvements in the

1984 edition: W Sections are thumb-indexed B Listings are
classified by sections ® Programs are indexed by name.

Directory of Religious

L s e R e —

Yes, reserve my copy of the 1984 Directory of Religious Broadcasting at the
pre-publication price of $19. The price after October 31, 1983 will be $24 for members;
29 for non-members. (First class mail add $4.) Check enclosed.

Send me information on advertising in The Directory of Religious Broadcasting.

Name
Title

Organization
Address
City/State/Zip
Telephone
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Information Technology
Affected by
Marketplace Forces

The Coming Information Age: An

Overview of Technology,
Economics and Politics, by Wilson
P. Dizard, Jr. Longman, Inc., 1982,
214 pages.

Dizard advocates a quick public
acceptance of the electronic trans-
fer of information. In his book he
warns the time is short to initiate a
wholesome policy to coordinate the
merging of television and computer
programming in information
transfer.

Without a public concern for elec-
tronic communication replacing
linear communication, Dizard fears
the future elite will be arbitrary
technicians and business en-
trepreneurs of electronic
information-based services. Such a
coalition he beiieves could not pro-
vide a fully accessible information
system.

Electronic technology, Dizard
points out, uses mathematics
rather than social resources to
solve problems. He feels techni-
cians would not have adequate per-
spectives for a democratic society.

To interact with impersonal
domination by technicians, Dizard
welcomes the social dynamics of
the marketplace and the consumer.
He proposes a triangular com-
munication grid of technology,
economics and politics.

Dizard concedes network tele-
vision has provided from 1949 to
1979 the cohesive perspective
uniting America’s pluralistic socie-
ty. To help break up this network
monopoly on perspective, Dizard
welcomes competitive technologies
including cable TV, satellite com-
munication, low power TV, voice-
mail systems, and a range of com-
puter developments. Very Large
Scale Integration (VLSI) on com-
puter silicon chips, microfiche, and
holography is also discussed.

Economic forces are assisting
the dissolution of TV network con-
trol of information. Interacting with
networks in future information
transfer are companies such as
AT&T, IBM and Xerox. The author
recognizes that the marketplace in-
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teracts with technology and thus
cannot assure a fully accessible in-
formation system.

Dizard proposes public input to
interface with technological and
economic forces in information
transfer. From his perspective of 30
years in foreign service in the U.S.
State Department, Dizard asks for
all elements of society to be involv-
edin information transfer. By
politics, he does not mean control
of information policy by an authori-
tarian government.

Public participation for Dizard
means more than national and state
lobbyist activity. He proposes a new
social compact with contributions
from the White House, Congress,
state and local governments, busi-
ness-communication-computer cor-
porations, and U.S. export leaders
in “strengthening communication
and information resources in the
Third World.” Such a social com-
pact would identify information
priorities as well as methods.

The reviewer, Virgil Megill, is a
faculty member at Toccoa Falls
(Ga.) College.

Managers Learn From People

Case Studies in Broadcast Manage-
ment, Second Edition, by Howard
W. Coleman. Hastings House, 1978,
154 pages.

This is a book about people prob-
lems in the broadcasting industry. It
is really a book on how to manage
people since it is written in such an
interesting literary style. Unlike
most case studies, the reader can
emphathize with the characters and
get a feel for the situations.

Coleman has the touch of a story-
teller. In the cases presented just
enough information is given for a
reader to get a feel for the charac-
ter. Often, case studies have a clin-
ical sound and the people are ster-
eotyped. In this book the characters
seem real—they are probably com-
posites of people Coleman has
known over the years.

By centering attention on the per-
sonalities rather than on the rat-
ings, technical, and administrative
problems, Coleman made this book

more than a supplementary book for
aclass in broadcast management.
The broadcast industry is neces-
sarily ruthless in dealing with
people since errors in administra-
tive judgement are quite often on
public display.

People in other organizations can
be handled in a more gentle manner
since there is often more time and
changes in program can be done
without the public being aware of
what is going on. However, this is
usually not the case in broadcast-
ing when talent and programming
problems are involved. This feeling
for people is what makes Cole-
man’s book of value to students as
well as established professionals.

There are three general divisions
to the book: Case Study Problems,
Case Study Profiles, and Situation
Statements. (The last division has
been added to this second edition.)
The case studies are written in a
succinct narrative style and are not
tedious clinical outlines as found
in some case study books. A sum-
mary statement of the problem is
included but there is no review of
the pertinent facts for each person
involved in the case. This would
make it easier for the readers when
discussing the case with
colleagues.

For those who know “the way it
is,” these stories are possible
sources of comfort. Our problems
are more universal than we may
have imagined.

Though designated for broadcast
management, this book could be
used for organizational communica-
tion, interpersonal and group com-
munication.

Itis rather strange that the cover
design of this book is an organiza-
tional flow chart. Few of the cases
presented could have been handled
properly by reference to such a
chart.

People make positions, rather
than positions making people. This
is what Coleman’s book so aptly
brings out.

The reviewer, Dr. Paul Hunsinger,
is professor of communication at
CBN University, Virginia Beach,
Virginia.




See for yourself—the sparkle,

clarity, brilliance and color fidelity

of MPL's transters. Just send us a

3 minute (maximum) segment of your
tape, from % to 2 inches, and we'll
send you a silent film transter, free.

The proof is in the quality, and we've got it!

motion picture laboratories, inc.

781 South Main St. Mempghis, TN 38101 (901) 774-4944
a single source for post production services

(Circle 136 on the Reader Service Card)




INEGHEHIES

Low Cost, High Performance

24-Channel Video Receiver

Microdyne Corporation’s new
1100 LPR Receiver is a high per-
formance, low cost 4 GHz satellite
TV receiver that offers commercial
quality video at a competitive price.
The 1100 LPR features a single con-
version 24-channel frequency syn-
thesized tuner with a stability of
+.001%, 3.7t0 4.2 GHz input fre-
quency range, IF demodulation that
is linear to within £ 1% over + MHz,
and SAW filtering technology.

The receiver is just 1% inches
high, 10 inches deep, and fits a
standard 19-inch rack. It weighs
5 Ibs. and requires about 20 watts
of power.

For additional information con-
tact: Microdyne Corporation, Mar-
keting Department, 491 Oak Road,
Ocala, Florida 32672. (904) 687-4633.

Shure Expands
PE Series

Shure Bothers has added two top-
of-the-line microphones to the com-
pany’'s PE Series.

Both microphones are unidirec-
tional (cardioid), dual-low imped-
ence models with shock-mounted
cartridges. The PE86 has a fre-
quency of 50 to 15,000 Hz; the
PEG66’'s is 40 to 15,000 Hz. Both
models feature a fixed bass rolloff
and the upper midrange presence
peak. The PE86 also features a built-
in spherical windscreen to minimize
wind and breath noise.

The PE86 and PE66 are each
packaged with a professional
swivel adapter and a vinyl gig bag.
User net prices are: $125.00 for the
PEB6L-LC and $109.25 for the
PEG6L-LC. For further information,
contact Shure Brothers Inc., Cus-
tomer Services Department, 222
Hartrey Avenue, Evanston, lllinois
60204.

Corner Console
Flexible and Expandable

A new four-bay corner console
can be configured into a space-
saving three-bay editing console.
The Model 85-40CU console
recently introduced by the Winsted
Corporation provides ample rack
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space to accommodate all neces-
sary video equipment.

Modular components also are
available to expand the system
while additional upper 14" rack
space modules can be added to
the console to make a three high
unit for added space and flexibil-
ity. A complete line of accessories
is available, including rack slide
VTR mounting kits, storage drawer,
blank panels, and electrical out-
lets.

The steel constructed console is
welded and bolted for stability.
Complete information on the Model
85-40CU is available from the Win-
sted Coporation, 9801 James Circle,
Minneapolis, Minnesota 55431.
1-800-328-2696.

Hands-fre m ication
Advanced Videotech Corporation,
Southampton, Pennsylvania, an-
nounces a new low cost “hands-
free” two-way communications sys-
tem. The EASY TALK™transceiver
features a comfortable headband,
and adjustable boom mike that lets
two or more people communicate
up to arange of 2 mile. As the user

speaks, the voice automatically ac-
tivates transmission, and then
reverts to a standby mode to receive
messages, leaving the hands free.

The power pack can be easily
clipped to a belt or slipped into a
pocket. A voice-activated sensitiv-
ity switch adjusts for all outside
noise conditions and a contin-
uously variable volume control al-
lows the user to fine tune the ear-
phone volume for an ideal listen-
ing level.

For further information contact
Advanced Videotech Corporation,
PO Box 122, Southampton, Pennsyi-
vania 18966. 800-233-0013. In Penn-
sylvania, 205-887-8600.

New Signal
Processor by
Valley People

Valley People, Inc. of Nashville,
Tennessee has just announced the
successor to their 410/420 series
Dyna-Mite™ and Dyna-Mic multi-
function signal processors.

The model 430 consists of two
channels of the Dyna-Mite signal
processor. Each channel is individ-
ually capable of performing limit-
ing, expanding, noisegating, keying,
FM limiting, de-essing and voice-
over. The two channels may be
coupled for stereo operation.

Included in each Dyna-Mite chan-
nel is Valley People’s Linear Inte-
gration Detector. As a limiter,
the Dyna-Mite also offers
Threshold/Output Coupling to main-
tain a predetermined out-put level.
An Anticipatory Release Computer
on board the Dyna-Mite insures de-
sirably short release times without
excess pumping and modulation
distortion.

The model 431 is a combination
of one Dyna-Mite and one Dyna-Mic
channel. And, the mode 432 is two
channels of Dyna-Mic. The Dyna-
Mic employs modified Trans-
Amp™ transformerless preamplifier
technology. Each of the Dyna-Mic’s
two independent preamptifer sec-
tions will accept a variety of input
sources.

For further information, contact
Valley People, Inc., 2829 Erica
Place, Nashville, Tennessee 37204.
Telephone: 615-383-4737,
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BROMDECASHERS

Bill Bright

Smallwood Williams

Paul Ramseyer

Mel Johnson

Bill Bright, president of Campus
Crusade for Christ, evangelist Billy
Graham, and authors Elisabeth
Elliot Gren, Josh McDowell and
Howard Hendricks will team up for
a week-long student conference
later this year in Kansas City, Mis-
souri. The Campus Crusade-
sponsored event, called KC'83, will
be the first such student gathering
since EXPLO '72in Dallas. The
dates are December 27 to January 1.

Comedian Jerry Clower and disc
jockey Bill Mack are filming a 13-
week television edition of their pop-
ular radio program Country Cross-
roads for the Southern Baptists’
ACTS Network. A member of the
Grand Ole Opry, Clower has re-
corded 13 albums and written two
books. The program, which will air
for the first time next May, will fea-
ture country music, humor and in-
terviews. The current radio show
with Mack is heard weekly on 1,422
stations.

Everett C. Parker, former director
of the United Church of Christ
Office of Communications, was
honored with a namesake lecture
series. Dr. Parker, who retired after
29 years in the New York post, is be-
ing remembered with the annual
Everett C. Parker Lectures on Ethics
in Communications. Group W chair-
man Daniel L. Ritchie was thein-
augural speaker for the lectures
September 9. Beverly J. Chain, a
former general secretary with the
foreign missions arm of the United
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Methodist Church, replaced Parker
at the UCC.

Robert Trepanier, NRB’s sub-
scription and circulation assistant,
was chosen by the U.S. Jaycees as
one of the*Outstanding Young Men
of America’ for 1983. He was
chosen for “outstanding profes-
sional achievement, superior lead-
ership ability and exceptional ser-
vice to the community.”

CBN public affairs specialist Earl
Weirich married a CBN University
graduate who now appears in tele-
vision commercials. Weirich mar-
ried Ginger Colclough July 30.

Smallwood E. Williams, presiding
bishop of Bible Way Church of Our
Lord Jesus Christ World Wide, Inc.,
Washington, D.C., is one of two
NRB members being honored by the
Religious Heritage of America. The
other is Arvella Schuller, program
director for Hour of Power. Dr. Wil-
liams will receive the RHA gold
medal for more than 50 years in the
ministry. Mrs. Schuller is being
given the Church and Family Award.
Both will be honored along with sev-
eral other award recipients at the
RHA 33rd annual banquet in
Washington, D.C. on October 10.

Robert E. Anderson has joined
the Michael R. Ellison agency,
Phoenix, Arizona. The former tele-
vision coordinator for Oral Roberts
and media coordinator for Rex
Humbard accepted the post as di-

rector of satellite media operations.

Norman Marshall, head of the
Salvation Army’s eastern territory,
took over as that organization’s na-
tional commander in the United
States June 1. He directs the organ-
ization that includes more than
11,000 religious and social service
centers around the country and pro-
duces a weekly radio drama, Heart-
beat Theatre. He replaced John D.
Needham who died April 13 in Mont-
clair, New Jersey.

Northwestern College, Roseville,
Minnesota, honored two radio net-
work personnel at a recent ban-
quet. Paul Ramseyer, director of
broadcasting for the ten coliege-
owned radio stations and NRB
treasurer, and Mel Johnson, host of
the 15-minute daily Tips for Teens
and NRB board member, were
honored by faculty, staff and radio
personnel for 30 years of radio
service.

Paulo Kerte Jung, who managed
the Portugal office of the Lutheran
Hour from 1969 to 1973, has become
production and promotion secretary
for the Brazil Lutheran Hour, Sao
Paulo, Brazil. Jung’s new duties will
include writing for the 15-minute
weekly and five-minute daily
broadcasts.

Bob Turnbull, a former radio an-
nouncer in Hawaii, is now hosting a
nightly radio program for KYMS in
Orange County, California.
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Libreary
0
Cassette
Tapes—

Cassette tapes culled from NRB
Annual conventions and workshops.

Program Producers

83-123 Producing Denominational Programs: Wilson,
Roberts, Betzer, Haslim

83-143 Local Church Radlo Formats: Straton, Rigby,
Anderson, Springer, McGee, Addison

83-157 Producing Programs in Today's Economy: Skiles,
Wabber, Killman

826 Staying Spiritually Fresh: Massey

82-15 Helping Your Listener Feel Involved: Betzer, Evans

82-30 Two Perspectives on Translition: Coming & Golng:
Nelson, Betzer, Paul Evans, Christenson

82-58 An Agent - Frlend or Foe?: Moegerie, Sper, Norman,
Straton, Jordan

82-73 The Place of the Electric Church in Revival: Mains,
Grant, Sala, Wick, Petersen

813 The Basics of Broadcasting: Steele, Campbell,
Friesen, Parrish, Smith, Sper

819 Audience Research: Hellikson, Hollinger, Mains,
Wiison, Ray Wilson

81-31 Sateliites, Cables and Earth Stations: Auel, Moffit,
Tyler, Kassis

8143 Program Producers and Station Owners and

Operators Come Together: Waters, Armold,
Atsinger, Bihl, Clark, Hart, Marsh, Nelson, Webber

8161 Ethical Responsibility and Financial
Accountabllity: Evans, Hendrix, Gustavson

80-19 Primary Principles for Program Producers: Cole,
Killman, Wassenaar, Helllkson

80-1 Scriptwriting: Hull, Vinley, Davenport

80-15 Scriptwriting: Hull, Vinley, Davenport

80-33 What Stations Want Most from Program Producers:

LaHaye, Sturtevant, Schroeder, Moffit

Owners and Operators - Commercial

83-122 Current Legal Problems: Wallace, Baraff

83-142 Christian Bookstore Advertising: Burkhardt, Liden,
Hearn

83-156 Advertiser, Program & Listener Promotion: Bott,
Davis, Kandel

82-8 Computers for Radio Tratfic & Bookkeeeping:
Hollinger, Vaughn, Hall

82-19 Commerclal Spot Sales - Fact or Fiction?: Worden,
Mahoney, Young

82-34 Current Legal Problems: Wallace, Baraff, Secrest

82681 Research: Bott, Ridgeway, Birch

82-77 National Spot Sales for Christian Stations: Wallace,
Savalli, Webster

814 The Basics of Research: Boyd, Germaine, McKay,
Mcintosh

81-10 Music Programming: Mcintosh, Boyd, Clark, Maddex

81-32 RAB Commercial Sales: Arnold, Vincent

81-44 Computer Logging and Bookkeeping: Wallace,
Kenagy

8182 EEO and other Headaches: Wallace, Baraff

81-73 Station Management: Hollinger, Ball, Worden,
Larson

Owners and Operators - Non-commercial

83121 Promotions for Non-comml. Stations—What Can
You Legally Do?: Pederson, Perry

83-141 Fund Raising for Non-commi. Stations: Mcintyre
Grant, Borden

83-155 Leadership/Management of Christian Radio Statlon:
Snider, Virts, Hendrickson

829 Regulation & Deregulation for Non-commt Stations:
Pederson, Secrest, Hardy

82-20 Satellite Radio - The Voice of the Global Village:
Wiebe, Warren, Hightower, Virts, Neff

82-35 Promotion: The Key to Growth: Sommerville,
Hesse, Heuberger

8282 The Grooming & Cultivation of a Radio Announcer:
Ramseyer, Bisset, Boattie

82.78 Microprocessors in Christian Radio: Kersey, Eliason

815 How to Succeed In Fund Raising Without Really
Crying: Pederson, Sommerville

8111 Setting Up a News Department at a Christian
Station: Schwelkart, Boyd, Barbour

81-33 The Quality Goes in Before His Name Goes On:
Velker

81-45 Time Management for the Christian Station Manager:
Pederson, Jones, Krellwitz

8183 The FCC and the Non-commercial Station Owners

and Operators: Pederson, Perry

QTY. CODE # TITLE

PRICE TOTAL
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Organization

Address

City/State/Zip

Total Number

of Tapes

X 86 each (5 or more $5.50)= $

Plus $1.00 Postage
& Handling (per order) $

5 tapes or more $5.50

Total Amount $

SEND THIS FORM & YOUR CHECK TO NRB/MORRISTOWN, NJ 07960
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The free use of this editorial, with proper credit, is granted to broadcasters

“When People Write, Congress Listens”

“Write your congressman’’ has become such a
ho-hum response to public issues that no one
bothers any more. Right?

Wrong.

A new mentality is spreading through the land.
Common people, the hoi polloi once so pas-
sive, are better informed about national matters af-
fecting them. They let Congress know what they
think, and then check the roll calls.

Writing in The New York Times, David Shribman
observes that Washington lobbyists no longer have
a monopoly on influence peddling. “Lobbyists still
stand, handwritten scorecards in hand, in the
paneled anterooms of Congress,” he writes.

“But in the age of the computer, the opinion poll
and the political action committee, the most effec-
tive lobby campaigns often are not waged by lob-
byists at all. These campaigns may be guided by
modern computers, but increasingly they are
undertaken by one of the most ancient
technologies of all: the mail.”

Many Washington observers believe a funda-
mental shift is taking place on Capitol Hill: the pen
is reasserting itself. Mail speaks Iofuder than words,
says Shribman.

The Social Security issue several months ago
gave a big shove to that fundamental shift. Con-
gress had decided to tax interest and dividend in-
come of the elderly. A massive mail response from
this formidable voting block of retirees, orches-
trated by bankers who also stood to lose, persuad-
ed the legislators to backpaddle swiftly from at-
tempts to tamper with old-age benefits.

“You're going to see more and more nationwide
trade associations undertaking massive mail cam-
paigns,” predicts Senator Bob Packwood of
Oregon. “There's no question that people in Con-
gress are impressed with great volumes of mail.”

Congressmen take their mail seriously for
several reasons. Not only are more informed con-
stituents writing more, legislators wonder how
many others in their districts think the same way
but say nothing—until election day.

Representative James M. Shannon of Massa-
chusetts adds another reason, “It’s a basic
political rule: No congressman wants to write back
to thousands of constituents saying that he
doesn’t agree with them."”

The mail-induced shift on the Hill has made
legislators more issues oriented than party minded.
House speaker Thomas O’Neill and Majority Leader
Howard Baker must look with envy on the “‘good

old days” when predecessors like Mike Mansfield
and Sam Rayburn laid down the party line and
politicians toed it.

Supporters of religioug broadcasting have joined
the mail run to Washington with both ludicrous and
admirable results.

People still write to the Federal Communications
Commission to protest an alleged plot by Madalyn
Murray O'Hair to restrict religion on FM education-
al radio. They make themselves and the entire
religious community look foolish.

O'Hair had nothing to do with RM 2493. It actual-
ly resulted in a sweeping victory for religious broad-
casters. And the whole business was settled eight
years ago.

Mail, however, continues to arrive at the FCC
with renewed surges as seasonal as the snows.
This use of mail power by misinformed people
helps no one—not the FCC, not religious broad-
casters, and not the American taxpayer who must
pay for additional employees required to handle the
unending stream of mail, which by last year ex-
ceeded 12 million letters.

The "‘must-carry” issue puts grassroot support-
ers of religious broadcasting in a much better light.
Congress was considering a bill (H.R. 5349) last
year that would delete laws requiring cable com-
panies to carry local television stations. Passage of
the bill would in effect have denied access of
religious broadcasters to cable systems.

NRB lawyers entered the fray, but for the con-
gressional sub-committee members the clincher
came through the mail bag and the phone jangling
off the hook back in their offices. H.R. 5949 expired
along with the lame-duck session because the folk
back home spoke out.

Supporters of the “must-carry’ issue will have
opportunity to use their mail clout again. The ques-
tion is before the present session of Congress and
a showdown inevitable.

Other issues will follow. Abortion. School-;
prayers. FM educational/channel six interférence.
Equal access to public school facilities. IRS
harassment of churches.

When the NRB National Convention in Washing-
ton next January focuses on these and other prob-
lems, participants should be aware that their delib-
erations need not be academic. A fundamental
shift has taken place on the Hill.

J. Warren Cassidy, one of the most skilled lob-
byists in Washington, pinpointed the difference:
“When people write, Congress listens.”

—Robert L. Niklaus
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h.: = :=== Tue .' is the official convention magazine, devoting three issues to

NRB’84. All three issues have bonus distribution that allow you, the advertiser, to saturate the religious broadcasting
market and save!

NRB ’84 is the biggest, most important Christian media event in 1984. Jerry Falwell, Pat Robertson and Oswald
Hoftmann are just some of the names that will attract over 3,000 broadcasters to Washington, D.C., January 29-February
1, 1984. President Ronald Reagan has also been invited.

The informative seminars, hands-on workshops, and motivating, inspirational plenaries generate action that will
affect religious broadcasting all over the globe. Three hundred companies will fill the exhibit hall to alert broadcasters of
how their products and services can benefit their goals and objectives.

in the January pre-convention issue, the February convention issue, and the March convention
report and get additional circulation at the low six-time rate. It works out to 5,000 additional magazines distributed with
your message at a substantial savings and be. ..




Thanks to Religion in Media for the prestigious Angel Award
for the best produced documentary of 1982-1983, “This Is Your Life,
Robert Schuller!” And thanks to Ralph Edwards, Billy Graham,
Roger Williams, Tommy Lasorda, Hubert Humphrey Ill, and the entire
Schuller family for helping us pull it off.
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