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" Mike Evans Presents. . 
A Powerful 
New Weekly 
Television 
Event! 
Every week you’ll be a part of 
major crusades . get the latest 
breaking story on “The Middle 
East Hotline” . . . meet well 
known Christian leaders and key 
government officials . see a true 
Biblical perspective on current 
world events . . . join thousands of 
other Believers in Worldwide 
intercessory prayer. Be chal¬ 
lenged, informed and inspired! 
You’ll be strengthened through 
the truth of God’s Word. 
Now Mike Evans, whose national 
programs have been seen by over 
23 million people is exploding into 
a powerful weekly half-hour 
program! 
Mike Evans: 
• National & worldwide evangelist 
• Best selling author 
• Winner of the Silver Angel 
Award for Christian media 

• Confidant of world leaders 
• Co-worker with national 
evangelical leaders. 

Mike Evans a message of 
repentance, salvation, renewal and 
unparalleled prophetic insight 
every week. 
Premiering Nationally-
January, 1984 

For a listing of national airtimes or if you would 
like a free copy of Mike Evans' bestselling book 
“Israel, America's Key to Survival!" call or write: 
Mike Evans Ministries, P. O. Box 709 
Bedford. TX 76021 817/5400346 

NAME_ 

ADDRESS_ 

CITY_ _ 

STATE_ ZIP_ 

Represented by PLC Media 
Paul Cole / Kirby Faulk 817/571-5722 
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IN APPRECIATION TO 
CHRISTIAN BROADCASTING 

FOOD FOR THE HUNGRY 
WILL PROVIDE 

WINDOW ON THE WORLD INTERVIEWS 
AT THE NRB CONVENTION 

HELPING YOU FACE THE ISSUES IN 1984 

Dr. Larry Ward, President of Food for the Hungry 
and Dr. Tetsunao Yamamori, President-Elect, will 
be available for interviews as a part of Food for 
the Hungry’s information-education effort. 
Throughout the convention our production crew 
will be fully equipped to record you interviewing 
Dr. Ward or Dr. Yamamori on a wide variety of 
pertinent issues of the 80 s. You may then use 
that interview (audio or video) for any broadcast 
purpose. Interview subjects are wide-ranging and 
can include: 

VIETNAM—THE AFTERMATH 

Larry Ward has personally visited Vietnam 14 times 
since 1979. This untold story can now partially be 
told. Larry’s involvement with the brave 
evangelical protestant Church in Vietnam and his 
equally rare opportunity of assisting in 
approaching the Vietnamese government 
regarding the 2,941 Americans still missing in 
action and unaccounted for, make up an exciting 
story of interest to all Americans. 

THE SYMBIOTIC MINISTRY 

Dr. Ted Yamamori, a recognized authority on 
church ministry, is particularly adept in articulating 
the responsibility we evangelicals have to combine 
evangelism and social action in an interlinking -
symbiotic - Biblical approach to helping hurting 
people. 

WORLD HUNGER 

This is a hungry world in which 40,000 people 
starve to death or die of extreme malnutrition 
every day. Hunger indeed is a prime issue of 
1984. 

You will control the interview, its content and 
eventual use. 

Broadcasters/Station 

Address 

Zip State 

/ 

(Circle 155 on the Reader Service Card) 

National broadcasters, local radio stations and 
television stations are invited to make advance 
arrangements for either an audio or video 
recorded interview. We are creating a special set 
for this occasion. We’ll record the interview and 
give you the tape for your unlimited use. 

City_ 

Telephone 

Yes, we’d like more information. Please provide complete 
details regarding a WINDOW ON THE WORLD INTERVIEW 
during the NRB Convention. 

Name _ 

For more information on how Food for the Hungry can help 
you have a WINDOW ON THE WORLD contact: 
Doug Ross, President 
Doug Ross Communications 
1208 E. Broadway. Suite 206 
Tempe, Arizona 85282 
602-966-1744 



BUILDING THE MINISTRY OF 
CHRISTIAN TELEVISION 

Background: WTJC-TV, Channel 26, is an independent Christian television station serving Dayton and West 
Central Ohio with 1.2 million watts. One of the founders, Marvin D. Sparks, is Vice-President and General Man¬ 
ager. In this series of paid articles he speaks with Rod Robison, the station’s promotion director, in an effort to 
encourage all interested in proclaiming God’s Word through Christian broadcasting. 

Q. Marv, what part does strategic planning play in ministries? 
Sparks — All too often, very little. It is amazing to see how many Christian leaders will 
seek medical attention when ill. But these same leaders will continue struggling with the 
business aspects of their work with no apparent competent expertise. 
Q. Let's say that God has called me to a work ... I have noticed for some time the 
revenue shows no adjusted annual growth. What can I do? 
Sparks — Rod, you and I have heard similar questions in seminars we have given. For¬ 
tunately, there are many solutions to this dilemma. The limitations of this article will only 
allow me to explore several possible areas. 

Christian media opened the door for the rapid expansion of the Gospel message by 
offering an undifferentiated product. When any new market is opened, an undifferenti¬ 
ated product will often induce hyper-competition. In the case of the Gospel, that induce¬ 
ment has served to carry out Christ's command to preach the Gospel to all nations and 

spurred the rapid growth of Christian radio, television, and publishing. 
The problem arises when we have many, undifferentiated ministry products vying for the same market. This 

volatile situation is the catalyst for rapid change, and has occurred periodically throughout church history. 
Organizations unwilling to grasp the significance of the times declined in importance. Others, using principles of 
strategic planning, prospered. 

I believe we are again at this juncture, in the church in general and Christian media in particular. 
Assuming my hypothesis has validity, there are a number of strategic positions a ministry may take to 

strengthen its base. Let's examine two strategic positions one may follow. 
Position One: Segment the market. Traditionally, this tact has been taken by many. The strategy identifies a 

market subset, and then re-positions the ministry accordingly. Downside of segmentation are problems associ¬ 
ated with narrow, restrictive ministries, supported by philosophically rigid donor pools. 

In the short term, segmentation will serve to solidify an ailing ministry, or provide a starting toe-hold, but offers 
little real growth. 

Position Two: Differentiate the ministry. The Gospel message, I believe, flourishes in this strategy. An organiza¬ 
tion seeking to establish a pattern of growth may wish to apply the old, old Gospel story to new markets. Key to 
this strategy is differentiation of the Gospel to meet specific social and cultural tastes (needs) of these new 
markets. 

For example, a large ministry mired in no-growth may start new divisions targeted toward the elderly, handicap¬ 
ped, sick, homeless or any new market. These new “divisions” in order to be effective, must communicate in 
language and style of the new markets. 
Downside of differentiation are problems associated with entry-level barriers such as under-capitalization and 

inadequate new market potential to cover costs. 
Q. What do you recommend for localized radio-TV ministries? 
Sparks — For ministries struggling to start, the example of Dr. Pepper may be of help. In an industry dominated by 
the giants of Pepsi and Coke, head to head competition would prove costly, if not impossible. So, rather than fight, 
Dr. Pepper capitalized on the unique taste of its soft-drink and tarketed a market segment for the product. So it is 
with local Christian radio and TV. Find that unique aspect not being served in your local market, conduct a 
marketing study, and if profitable, follow the segmentation strategy. 
Q. Shouldn't Christians be separated from the business aspects of the world? 
Sparks — (smiling) .. Reminds me of a story. In the story there was a man who was given a sum of money to man¬ 
age. He invested all the money, and through sound management of the portfolio, doubled his starting capital. 

In Matthew 25, Jesus said that businessman was a good and faithful servant. Because of his business ability 
Jesus said the man would be blessed and receive greater responsibility. 
Maybe that is why some ministries today are experiencing such rapid growth! 
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Possibility Thinking for Program Producers I Michael Nason 
First of a two-part series on how religious broadcasters can cut costs and 
improve program content as they seek to expand their audience 

The Managerand His Family / Wayne Pederson 
If a broadcaster gives everything he has for the sake of his career, but fails in 
marriage and family life, he loses life’s important priority 

“Never Give Up” I Carl Richardson 
At some time or other, for whatever reason, everyone is tempted to give up, 
but an NRB national convention speaker says there is a better way 

Religious Broadcasters Under Attack I Douglas Mills 
By calling into question the "relevance and legality” of American religious 
programs, Australian humanists have involved the courts in broadcasting 

Guidelines for Fund-Raising Success I Dorothy Vaicarcel 
Fund raising has no magical secrets or pet organizations, only well-reasoned, 
credible principles and techniques that encourage response by donors 

Expanding and Redeeming I Ruth A. Piatnochka 
The Slavic Missionary Service did not begin as a radio ministry, but its 
programs have become a favorite of many Russians, believers and otherwise 

DEPARTMENTS 
Speaking Out 
Comments by the President of National Religious Broadcasters 
Press-Time Reports 
Last-minute information of consequence to broadcasters 
Washington Watch 
Trends and decisions of the Federal Communications Commission 
Media World 
Pertinent items of national and international scope for broadcasters 
NRB News 
Coverage of media events and people related to NRB 
Broadcast Books 
Publications of practical import to media professionals 
Classifieds 
NRB Bulletin Board for individual and group needs of the industry 
Tech Tips 
Newly marketed products that answer needs of the industry 
Broadcasters 
Experiences and accomplishments of NRB family members 
Airing Our View 
Editorial comments on current problems and issues 

Cover Story: Christian communicators taking part in the NRB national conven¬ 
tion are (clockwise from top right) Jack Van Impe, Oswald Hoffmann, Jerry 
Falwell, Joni Eareckson Tada, E. V. Hill and Pat Robertson. 
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Faithful, Prayerful and Open 
I read Richard Winchell’s recent article, “What? 

You don’t need more money?” in his organiza¬ 
tion’s magazine, Team Horizons. Mr. Winchell 
serves as general director of the Evangelical 
Alliance Mission. The article was so thought¬ 
provoking I’m sharing some excerpts with you. 

A sincere Christian, an expert in fund raising, 
sat before me vainly trying to explain that he was 
sure his proposals would provide what we need¬ 
ed. Just as vainly I tried to convince him that I did 
not think so. I didn’t doubt that the services of 
his company would provide an increase in in¬ 
come to our mission organization. He had simply 

misjudged our need. He assumed that every organization needed more 
money. 
What he was not prepared for was my ultimate statement. In my at¬ 

tempt to explain our philosophy of finance, I had to say, “We don't need 
more money!” He couldn’t believe that. “All Christian organizations need 
more money. What do you mean, you don’t need more money?” 
We believe God will supply what we need as we need it. TEAM’S philos¬ 

ophy over the years has been: 
—be faithful with what you receive; 
—be prayerful about what you need; 
—be open about what you are doing. 
We believe God’s people respond to this kind of financial philosophy. I 

prefer to think of it as a biblical theology of stewardship. It is required of 
a steward to be faithful, prayerful, and accountable. We want to be stew¬ 
ards of that kind. 
We find it necessary to remind ourselves— missionaries and staff— 

that God is the One who supplies. He knows what we need, and if He 
graciously withholds it, we must not question His wisdom, but trust. 
Throughout these difficult economic times, God has continued to 

supply our needs. We have held down homeland administrative expenses. 
Similarly, our missionaries have kept their support to modest levels. They 
know that many in the homeland are experiencing unemployment or 
limitations on their income as well. 
The spirit with which we look at money governs our philosophy of 

finance. Money is: 
—not a necessary evil, but a trust bestowed; 
—not a temptation from the devil, but a provision from God; 
—not an object of our affection, but an instrument of service. 
God’s riches in glory by Christ Jesus have not run out yet, nor shall 

they. 

Gets you to thinking, doesn’t it! 

E. Brandt Gustavson 
President 
National Religious Broadcasters 

NRB 
national religious broadcasters 

I E. Brandt Gustavson, President. Moody Bible 
Institute, 820 North La Salle St., Chicago, IL 
60610. Dr. Robert A Cook, First Vice President. 
The King's College, Briarcliff Manor, NY 10510. 
Jerry K. Rose, Second Vice President, Channel 
38 WCFC-TV, 20 North Wacker Dr., Chicago, IL 
60606. Mike Maddex, Secretary, WEEC, 2348 
Troy Road, Springfield, OH 45504. Paul 
Ramseyer, Treasurer, Northwestern College 
Radio Network, 3003 Snelling Ave. North, 
Roseville, MN 55113. Dr. Ben Armstrong, Ex¬ 
ecutive Director, NRB, CN 1926, Morristown 
NJ 07960. 

religious broadcasting 
Executive Editor Dr. Ben Armstrong 

; Editor Robert L. Niklaus 
Advertising Manager Max McLean 

! Assistant Editor 
Daniel J. Nicholas 

¡ Editorial Assistants Susan Kubick, 
Anne Dunlap 

I Subscription/Circutation Assistant 
Robert Trepanier 

Washington Correspondent 
Dr. Kenneth Beachboard 

I Editorial and Advertising Offices: 
NRB, 17 Eastmans Road, Parsip-
pany. NJ 07054, 201/428-5400. 

RELIGIOUS BROADCASTING (ISSN 0034-
4079) is distributed eleven months of the year 
(July and August are combined). To receive a 
subscription fill out the form enclosed in this 
issue and send it with a check to RELIGIOUS 
BROADCASTING, P.O. Box 3000, Dept. L, Den-
ville, NJ 07834. You may also be billed later. 

Second class postage paid at Pine Brook, NJ 
with additional entry at Midland, Ml. 

Printed in the U.S.A. 1983 by National 
Religious Broadcasters. Contents of this 
magazine may not be reproduced, in whole or 
in part, unless expressly authorized in writing 
by NRB. All editorial and production cor¬ 
respondence should be sent to RELIGIOUS 
BROADCASTING, CN 1926, Morristown, NJ 
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' Advertising in RELIGIOUS BROADCASTING 
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ment or approval by National Religious Broad¬ 
casters. Authors' views are not necessarily 
those of National Religious Broadcasters, its 

I officers, board or membership. 

Member Evangel,, al Press Assoc ran on 

-CLICAl COUV¿. 

fECFRl 

POSTMASTER: Please send change of ad¬ 
dress to RELIGIOUS BROADCASTING, PO 
BOX 3000, Dept. L, Denville, NJ 07834. 
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V TODAY. .. peop |e 

depend on Christian radio 
for daily spiritual growth! 

'Quality Christian Programming, AH Day. . .Every Day 

KSIV 
AM- 1320 

ST LOUIS. MO 

EXECUTIVE OFFICES • 10841 EAST 28TH STREET • INDEPENDENCE. MISSOURI 64052 • (816) 252-5050 

KCCV 
AM-1510 

KANSAS CITY AREA 

KQCV 
AM-800 

OKLAHOMA CITY 

WFCV 
AM-1090 

FT WAYNE. IND 

gott Broadcasting Company 

REPRINTED FROM 
TRINITY CHRISTIAN 
REFORMED CHURCH 
WEEKLY NEWS¬ 
LETTER. .. 
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Schaeffer to 
open convention 
on world issues 

Pat Boone to sing 
at plenary and 
Congress breakfast 

Management seminars 
planned by Fuller 
for NRB 84 week 

Two New York radio 
pastors suffer heart 
problems on same day 

L.A. officials honor 
Billy Graham at site 
of 1949 crusade_ 

NRB 84 will feature "An Evening with Francis Schaeffer" on 
Sunday January 29. The popular Christian philosopher from 
Switzerland, author of "A Christian Manifesto," is making a 
return visit to NRB to discuss six major issues the world 
faces today. He spoke at the closing banquet in 1982. 

With two months before the NRB 84 convention, entertainer 
Pat Boone has confirmed his participation. He will sing at 
the Monday night plenary session on January 30 and the Tues¬ 
day morning Congressional Breakfast. Plans call for Boone 
to sing just prior to President Reagan’s address, should 
the President accept the Monday afternoon invitation. 

The Institute for Christian Organizational Development, a 
division of Fuller Theological Seminary, will offer two 
management workshops in conjunction with the next NRB 
convention. "How to Build a Direct Mail Package" is planned 
for January 27 and 28 with Keith Jespersen, a vice 
president of the Russ Reid agency, as leader. "Strategic 
Planning" will be a one-day workshop January 27 with Dr. 
Robert Pirsein, a vice president with CSF International. 
Each workshop will be limited to 25 participants. 

Pastor Eugene McGee of The Home Bible Study Hour suffered a 
heart attack November 14 while exercising at his home. He 
was in "good and stable condition" according to a spokesman 
at First Christian and Missionary Alliance Church of New 
York City, where Dr. McGee pastors. The same day Dr. Donald 
R. Hubbard, pastor of the famed Calvary Baptist Church of 
New York City, underwent quadruple heart bypass surgery. 
Dr. Hubbard, radio preacher on The Calvary Church Hour , was 
reported in "excellent condition" by a church spokeswoman. 

Dr. Billy Graham was honored November 7 by the City and 
County of Los Angeles for his 65th birthday. The noontime 
ceremony, which included unveiling of a plaque for the evan¬ 
gelist, was held at the South Hill Street Traffic Courthouse, 
location of Dr .Graham's historic tent revival meeting in 
1949. That series launched his international recognition. 
Deputy mayor William Elkins and county supervisor Kenneth 
Hahn participated in the ceremony marking the first-ever 
joint plaque recognition by the City and County of Los 
Angeles. The leaders also proclaimed "Billy Graham Day" 
throughout L.A. County. Comparing changes in his style, 
Dr. Graham said, "I'm not as loud or flamboyant and I don't 
wave my arms as much these days." Referring to his birth¬ 
day, the evangelist joked, "The association can't retire 
me. But they may draw up some guidelines for what I 
can do when I reach 70." 
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Luis Palau preaches to thousands 
around the world. 

Now, bring the personal side of Luis 
to your listeners each day. 

LUIS PALAU... RESPONDS! 
A new 41/z-minute daily radio program that... 

• Gives practical, Bible-based answers to 
today’s most commonly-asked questions. 

• Contains no appeals for funds nor commercial 
content. 

• Will be exclusive in your market. 

• May be logged as Public Service or Public 
Affairs. 

• Is available free, on reel to reel or cassette 
tape. 

• May be locally sponsored. 

“That God’s hand is 
upon Luis is evident by 
the growing influence 
of his ministry. I’ve fol¬ 
lowed his crusade 
activities with interest 
and observed the bless¬ 
ing of God as thousands 
have responded to the 
Gospel of Jesus Christ 
through the outreach 
of Luis and his team.” 
—Billy Graham 

You can schedule “Luis Palau. ..RESPONDS!” 
in your market immediately. Simply return the coupon below. 

j; □ YES, I would like to schedule "Luis Palau... 
RESPONDS!” on my station,_ 
(call letters). Please ship tapes immediately. The 
program will be released at_ 
(time), Monday through Friday, beginning on 
_ (date). 

i; □ I’m interested but would like to hear your free 
audition tape first. 

Name_ Position_ 

Address_ 

Telephone ( )_ 

Mail to: Creative Communication Associates. 876 N. Batavia. Orange. CA 92668 *; 

(Circle 159 on the Reader Service Card) 
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FCC Proposes Revisions to its “Seven Station Rule” 
The Federal Communications 

Commission is proposing major 
revisions in its so-called “seven sta¬ 
tion rule,” which limits the number 
of broadcast stations which can be 
commonly owned. In its Notice of 
Proposed Rulemaking in General 
Docket No. 83-1009,' the FCC stated 
that it intends to reduce this restric¬ 
tion on national broadcast owner¬ 
ship to the maximum extent feasi¬ 
ble, consistent with the record 
developed in the proceeding. The 
options to be considered include 
the complete elimination of any na¬ 
tionwide restriction on multiple 
broadcast station ownership. 
The “seven station rule,” which is 

separately codified in the AM, FM, 
and TV rules, prohibits any in¬ 
dividual or corporation from holding 
an ownership interest in more than 
seven AM, seven FM, or seven tele¬ 
vision broadcast stations. No more 
than five of the seven permissible 
television stations may be VHF 
stations. 

In addition, agency policies re¬ 
quire that a licensee seeking a 
fourth television station or a third 
VHF station in the top 50 markets 
make a compelling public interest 
showing that the benefits of the ac¬ 
quisition would overcome the detri¬ 
ment of having multiple mass media 
outlets under the ownership of a 
single party. 

Background of the Rule_ 
The “seven station rule,” which 

initially was adopted in 1954, grew 
from a series of FCC multiple 
ownership policies dating back to 
the early 1940’s. As recognized in 
the Notice, the agency restricted 
national broadcast ownership to 
further two goals: (1) to promote di¬ 
versification of ownership in order 
to maximize diversification of pro¬ 
gram and service viewpoints and (2) 
to prevent any undue economic con¬ 
centration contrary to the public 
interest. 
The commission is now question¬ 

ing whether the “seven station rule” 
still advances these objectives and 
whether the rule in fact hinders the 
quality of broadcast service 

by Richard E. Wiley 

available to the listening and view¬ 
ing public. 
The FCC decided to revise the 

“seven station rule” because the 
broadcast marketplace has under¬ 
gone major changes and because 
recent FCC staff studies have 
shown that the present rule often is 
arbitrary in operation. As the com¬ 
mission observed in the Notice, the 
increase in the number of over-the-
air broadcast stations, combined 
with the continuing growth of 
broadcast-like alternatives, sug¬ 
gests that there is far less reason 
now than in the 1950’s to be con¬ 
cerned about the effects of national 
ownership concentration. 
The number of broadcast stations 

has increased tremendously since 
the adoption of the “seven station 
rule” in the early 1950s. There are 
now almost twice as many AM sta¬ 
tions, more than five times as many 
FM stations, and more than four 
times as many television stations 
as when the commission first 
issued the rule. 

In addition, conventional broad¬ 
cast stations now operate in a far 
more competitive marketplace that 
includes cable television, multi¬ 
point distribution services (MDS), 
subscription television services 
(STV), satellite master antenna tele¬ 
vision services (SMATV) and video 
cassettes and video discs. 

Arbitrary Restriction_ 
A second factor favoring reexam¬ 

ination of the “seven station rule” is 
the arbitrariness of the restriction, 
as pointed out by the FCC’s staff in 
the 1980 Network Inquiry. 

Since the limitation applies only 
to the number of stations owned, it 
does not distinguish between the 
ownership of a television station 
which reaches relatively few people 
in a rural area and the ownership of 
a VHF television station in a major 
market such as New York City or 
Los Angeles. The rule thus pro¬ 
duces anomalous results. 

For example, one television sta¬ 

tion in the New York City market po¬ 
tentially can reach approximately 
the same number of people as one 
station in each of seven markets 
between 14 and 20 or one station in 
each of the 86 smallest television 
markets. Yet, all licensees are 
limited to seven television stations, 
regardless of the number of people 
reached by their stations. 
The FCC has requested com¬ 

ments on several different aspects 
of the present “seven station rule,” 
including how the commission 
should deal with the issue of 
economic concentration. Under one 
option, the agency would rely upon 
private antitrust actions and the en¬ 
forcement activities of the Depart¬ 
ment of Justice and the Federal 
Trade Commission to prevent un¬ 
due concentration of control. It 
would no longer attempt to deal 
with economic concentration 
issues through specific limitations 
in its own rules. 

Market Concentration_ 
Alternatively, the agency could 

adopt an economic concentration 
index to determine whether the ac¬ 
quisition of particular broadcast 
stations or other media could lead 
to unacceptable levels of concen¬ 
tration in the market. As the Notice 
recognized, however, there is 
substantial debate over the nature 
and extent of the economic market 
in which broadcast stations 
operate. 

Thus, for example, questions 
have arisen about whether com¬ 
peting sources of programming, 
such as cable, MDS and STV, or 
competing sources of information, 
such as newspapers and 
magazines, should be considered in 
determining whether there is an un¬ 
due concentration of control in the 
marketplace that includes broad¬ 
cast services. The commission is 
concerned that the indexing ap¬ 
proach may well be too unwieldy to 
serve as a replacement for the 
“seven station rule.” 

The Diversification Question_ 

The Notice also raises the ques-

8 religious broadcasting december 1983 
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tion of whether the seven station 
restriction limits the diversification 
of program and service viewpoints 
that it was intended to advance. As 
the agency acknowledged, the max 
imum dispersion of ownership of 

media outlets may not necessarily 
promote the dissemination of infor¬ 
mation from diverse sources. 

For example, common ownership 
of more than seven stations in a ser¬ 
vice might create economies of 

For Sermons, Seminars, 
Teaching and Training 

Your message deserves 
Otari quality duplication. 

Whatever your audience, Otari’s precision engineering is your best 
guarantee that the quality of your message will be well served by the 
quality of your duplicated cassettes. 

Our 4050 C-2 cassette duplicator incorporates features proven over 
Otari's years of professional audio experience: simultaneous 4-track 
duplication at 8:1 speed. ± 4% variable speed control for off speed 
masters, auto eject and master rewind, and long-lasting ferrite heads. 

What's more, the 4050 C-2 system can be expanded by adding as 
many as three modular Z-3 slave units, bringing duplication capacity up 
to 11 slaves, or 170 C-60 cassettes per hour. 

Contact Mike Pappas, Otari National Sales Manager today at 
415/592-8311. Otari Corporation, 2 Davis Dr.. Belmont, CA 94002 
TWX 910-376-4890. 

Audio Tape Duplicators & Video Tape Loaders 
®1983. Otari Corp (Circle 135 on the Reader Service Card) 

scale that would lead to a greater 
production of programming, includ¬ 
ing non-entertainment program¬ 
ming. Furthermore, by making pro¬ 
gram production less economical, 
the “seven station rule” could 
foreclose the development of new 
over-the-air television networks and 
reduce competition. 
The commission asked for 

submissions on whether existing 
networks should be subject to 
special regulationsand restrictions 
in the event the agency decides to 
loosen the “seven station rule” for 
broadcasters generally. 

Major Step_ 
The FCC’s proposal to relax its 

long-standing restrictions on na¬ 
tional broadcast multiple ownership 
marks a major step in the agency’s 
policy of relying upon marketplace 
forces as a substitute for detailed 
governmental regulations. Multiple 
ownership restrictions have been a 
part of FCC policy for more than 
four decades. 
As the agency pointed out in its 

Notice, however, the rapidly 
developing marketplace for broad¬ 
cast and broadcast-like services 
calls into question the basic 
premises underlying the seven sta¬ 
tion limitation. Given the major ex¬ 
pansion in religious broadcasting 
during the past few years, revisions 
to the “seven station rule” may be 
of immediate benefit to several 
religious licensees. 

Moreover, if, as the FCC has sug¬ 
gested, the repeal of the rule would 
lead to greater economies of scale 
and greater production of original 
programming, both religious broad¬ 
casters and all other broadcasters 
may benefit from a change in the 
present restrictions. 

1 Notice of Proposed Rulemaking, 
General Docket No. 83-1009 (Amend¬ 
ment of Section 73.35, 73.240, and 73.636 
of the Commission's Rules Relating to 
Multiple Ownership of AM, FM, and Tele¬ 
vision Broadcast Stations), FCC Mimeo 
No. 83-440, released October 20, 1983. 

Richard E. Wiley, former FCC chair¬ 
man, is NRB communications coun¬ 
sel and partner in Wiley, Johnson 
and Rein law firm, Washington, D.C. 
Mr. Wiley was assisted in the prep¬ 
aration of this article by John S. 
Logan, an associate in the firm. 
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Write for information on the 1984 Institute for Christian Organizational Development and... 

THE hAANAGEMENT 

OF OF the ministry of management 

Receive a free copy of 

THE MANAGEMENT 
OFMINISTRY-
THE MINISTRY OF 
MANAGEMENT 

This unique monograph features six penetrating articles written by the ICOD faculty: Dr. David Clark, Dr. Max 
De Free, Dr. Virginia Patterson, Dr. Robert Pirsein, Russ Reid, Dr. Keith Smith, and Dr. Walter Wright. 
Merging the spiritual concerns of ministry with the 
practical principles of sound management. 
Fuller Theological Seminary is pleased to announce ten 
week-long management training seminars, designed to help 
executives of Christian organizations, pastors, and Christian 
leaders meet the challenging leadership demands of 
the '80s. 
1. Human Resource Management—Learn how to manage 

and motívate people better by exercising true “servant” 
leadership. 

2. Strategic Planning—Determine how to develop practical, 
step-by-step plans to help you reach your organizational 
objectives. 

3. Financial Management—Study how to guide your 
organization's growth through creative financial planning 
and control. 

4. Communications Strategies—Employ modern research 
concepts to help your organization communicate more 
effectively with your constituency. 

5. Church Planning—Help your church make major strides 
forward through practical planning processes. 

6. Church Business Administration—Discover how to 
make church business run more smoothly so you can 
devote yourself to the more important priorities of 
ministry. 

7. Church Management/Building People—Develop your 
people (your most precious resource) to ensure the suc¬ 
cess and growth of your church or organization. 

8. Communicating the Local Church Ministry—Master 
how to communicate the relevancy of your church's 
ministry to your local community for more effective 
outreach. 

9. Leadership Development—Find out how to be more 
than a leader. Learn how to become a builder of leaders. 

10. Fund-Raising—Experience the joy of sharing your God¬ 
given mission so that others can stand with you in 
prayer and support. 

We Tackle the Issues that Concern You. 
Each seminar is designed to tackle gut-level management 
issues that confront you on a daily basis. Whether it's 
through lively discussions with other pastors and executives 
or a one-on-one talk with a faculty member over a cup of 
coffee, you'll come away with new perspective and insight 
that will affect your life and ministry for years to come. 

Here's What Pastors and Church Leaders Are Saying About 
the ICOD Seminars: 

"An exhilarating experience! I learned how the principles 
of management can make my personal ministry more 
effective, more fruitful, more productive." 
"I've never had such meaningful discussions on how to 
integrate sound theology with professional management 
skills. It changed the way I think and act." 
"It touched me on a deeper level than I had anticipated. 
The power was present in this seminar to revolutionize 
my personal life and ministry." 
"I wish I had received this kind of quality input at the 
outset of my ministry 15 years ago. It's going to make a 
world of difference now!" 

NEW FOR 1984! ICOD is also offering 23 one-
and two-day intensive workshops throughout the 
country, featuring the same subject matter as the 
10 seminars. 

Hurry! Enrollment is limited. To obtain additional infor¬ 
mation or details about seminars, workshops, dates and 
locations, just complete and mail this coupon today. 

MAIL TODAY MM 

Name: 

Position: 

Organization: 

Address: 

Gty/State/Zip 

or (. Telephone: ( 

Yes! I would like additional information about the seminars 
and workshops offered by ICOD, particularly, the following 
subject(s):_ 

Mail this today to: 
INSTITUTE FOR CHRISTIAN 
ORGANIZATIONAL DEVELOPMENT 
Dr. Walter C. Wright, Jr., Director 
Fuller Theological Seminary 
135 North Oakland Avenue 
Pasadena, California 91101 
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Canadians Anticipate 
Religious Television, 
Mainse Buys C-Channel 
TORONTO, CANADA (NRB)— 

David Mainse, president of Cross¬ 
roads Christian Communications 
Inc., and host of WO Huntley Street, 
reports that the Canadian Radio 
and Telecommunications Commis¬ 
sion (CRTC) has issued a decision 
in favor of a full-time religious sat¬ 
ellite channel for Canada. 

This long-awaited decision was 
made subsequent to hearings into 
religious broadcasting held in 1981. 
These hearings resulted from an ap¬ 
plication for a satellite channel 
from Crossroads Christian Com¬ 
munications, producers of 100 
Huntley Street. Crossroads’ ap¬ 
plication was denied at that time, 
but the commission did agree to 
schedule hearings into their re¬ 
ligious broadcasting policy. 
The CRTC says that they are now 

ready to receive applications for 
this new license, and Mainse says 
that Crossroads definitely will ap¬ 
ply. The CRTC has stated that they 
would favor an interchurch group 
application. Mainse stated, 
“Regardless of who receives the li¬ 
cense, we hope to be considered 
one of the major production houses 
for religious programming in 
Canada, and we are ready to serve 
the licensee chosen by the CRTC 
with our master control and uplink.” 

Interestingly, about the same 
time the CRTC announced their de¬ 
cision, one of Canada’s three pay-
TV channels, “C-Channel,” declared 
bankruptcy. Until the bankruptcy 
was announced, neither Mainse nor 
any of his staff were aware that 
the offices, studio and master con¬ 
trol for “C-Channel” were located 
at 77 Huntley Street, nearly across 
the street from Crossroads head¬ 
quarters at 100 Huntley Street in 
downtown Toronto. 

Anticipating the need for addi¬ 
tional facilities and master con¬ 
trol broadcast facilities, Cross¬ 
roads made a bid with the receiver 
to purchase the assets of “C-
Channel.” The bid was accepted 
and the signing over of the assets 
took place during a live telecast 
of 100 Huntley Street. 
The signing and handing over of 

Live telecast documents signing for first Christian TV station in Canada. 
Seated are (from left): Ronald Thomas, David Mainse and Larry Ward. Family and 
board members look on. 

a check for just over one million 
dollars took place in the new 
studio of “C-Channel.” The 1.2 mil¬ 
lion dollars in cash was raised in 
just over two weeks. David Mainse 
states, “We believe that the timing 
of these two events, and the loca¬ 
tion of the beautiful studio and 
master control, had to be the hand 
of the Lord.” 

According to Barry Armstrong, 
executive director for Crossroads 
in the United States, it is antici¬ 
pated that the license will be 
granted sometime in mid-to-late 
1984. Armstrong says, “Things have 
been happening fast. There are a lot 
of questions remaining to be 
answered, such as how much gov¬ 
ernment control, who will actually 
receive the license, how will it be 
financed, and other big questions, 
but we believe that this religious 
satellite channel for Canada is an 
answer to prayer.” 

Two Countdown 
Programs Impact 
Christian Radio 
MORRISTOWN, NJ (NRB)—Chris¬ 

tian music on radio, a growth in¬ 
dustry, has been developing a new 
upbeat image since October. That 
month two competing “countdown” 

programs debuted around the 
nation. They are American Chris¬ 
tian Countdown and Christian 
Music Countdown. 

Starting October 8, the two- hour 
weekly American Christian Count¬ 
down opened with 50 U.S. markets 
and planned to add HCJB/Quito 
(Ecuador), the super-powered mis¬ 
sionary radio station. Each pro¬ 
gram, according to Daniel C. Yank-
lowitz, airs the top 20 Christian 
middle-of-the-road contemporary 
songs that were sold or requested 
that week. He is president of the 
program's developer, the Spirit Pro¬ 
ductions of Clifton Park, New York. 
“We feel that today’s Gospel 

artists deserve at least the same, 
if not better, promotional impact as, 
today’s secular artists.” 
Yanklowitz explained. The target 
audience is not exclusively Chris¬ 
tians. “Our goal has been to design 
a show with strong appeal that can 
draw both Christian and unsaved 
listeners,” he added. 
Timothy S. Horton, called “The 

Lord’s Disc Jockey,” is program 
host. Now director of broadcasting, 
Horton came to The Spirit Produc¬ 
tions after experience around the 
country with WGNA/Albany (New 
York), WROS/Jacksonville (Florida) 
and several other stations. 
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*MBN AFFILIATES* 

KJNP, North Pole, AK 
KNLB, Lake Havasu City, AZ 
KFLT, Tucson, AZ 
KFIA, Carmichael, CA 
KAMB, Merced, CA 
KDAR, Oxnard, CA 
KVIP, Redding, CA 
KVIP-FM, Redding, CA 
KWSO, Wasco, CA 
KLTT, Denver, CO 
WIHS, Middletown, CT 
WRMB, Boynton Beach, FL 
WOZN, Jacksonville, FL 
WTLN, Orlando, FL 
WTLN-FM, Orlando, FL 
WGNB, St. Petersburg, FL 
WKES, St. Petersburg, FL 
WWEV, Cumming, GA 
WGEC, Springfield, GA 
WMBI, Chicago, IL 
WMBI-FM, Chicago, IL 
WDLM, East Moline, IL 

WDLM-FM, East Moline. IL 
WPEO, Peoria, IL 
WWCM, Brazil, IN 
KFTS, FU Scott, KS 
WHCF, Bangor, ME 
WCTN, Potomac, MD 
WOLC, Princess Anne, MD 
WCRH, Williamsport, MD 
WUFN, Albion, Ml 
WUGN, Midland, Ml 
WLJN, Traverse City, Ml 
KJLY, Blue Earth, MN 
KBHW, International Falls, MN 
KCGN, Ortonville, MN 
KTIG, Pequot Lakes, MN 
KXEI, Havre, MT 
KILA, Las Vegas, NV 
KFLQ, Albuquerque, NM 
KLYT, Albuquerque, NM 
WCIK, Bath, NY 
WHVN, Charlotte, NC 
WCRF, Cleveland, OH 

WVMC, Mansfield, OH 
WEEC, Springfield, OH 
WARO, Canonsburg, PA 
WJSA, Jersey Shore, PA 
WDAC, Lancaster, PA 
WTLR, State College, PA 
WMHK, Columbia, SC 
WMBW, Chattanooga, TN 
WMSO, Collierville, TN 
KVTT, Dallas, TX 
KIJN, Farwell, TX 
KSBJ, Houston, TX 
KHCS, Round Rock, TX 
WJYJ, Fredericksburg, VA 
WRIS, Roanoke, VA 
KARI, Blaine, WA 
KGDN, Seattle, WA 
KBIQ, Seattle, WA 
KMBI, Spokane, WA 
KMBI-FM, Spokane. WA 
WJTY, Lancaster, Wl 
WVCY, Milwaukee, Wl 

WHILE AT THE SHERATON 
LISTEN TO US ON CHANNEL 11 
AND STOP BY OUR BOOTH — 

ISLAND B-200 

OR CALL TODAY 
TOLL FREE 800/621-7031 
IN ILLINOIS 312/329-4433 

Ask for our new rate card 
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The charts for American Chris¬ 
tian Countdown derive from the 
top requests received by numerous 
radio stations and sales data from 
15,000 retail outlets. The program 
includes features on new musicians 
and Christian music news. It airs 
without charge to the stations. 

Christian Music Countdown, a 
weekly two-hour countdown of the 
25 most popular contemporary 
Christian records in the nation, de¬ 
buted in late October courtesy of 
Bethany Productions of Scottsdale, 
Arizona. 
A recently released survey claims 

that more people listen to religious 
radio than to jazz, classical, for¬ 
eign language, or all-oldies radio. 
Doug Reinhart of KRDS in Phoenix 
is the host for Christian Music 
Countdown. Reinhart states, “The 
program is modeled after the highly 
successful American Top 40, as 
we'll talk about the artists whose 

music we’re playing. We’ll also in¬ 
terview artists who are prominent 
in the world of contemporary Chris¬ 
tian music.” 

Christian Music Countdown de¬ 
termines its top 25 each week by 
polling contemporary Christian 
radio stations in the top 40 markets. 
Said Reinhart, “Polling Christian 
music is different from polling rock 
music because it doesn’t sell in 
the same quantities. We figure the 
program and music directors of the 
individual stations know their own 
market better than anyone else. 
With their help, tabulating requests 
and checking with the local Chris¬ 
tian retail outlets, we will come 
up with an accurate representation 
of what’s going on nationwide.” 
The program will not be playing 

much, if any, hard-rock Christian 
music so it is also designed for 
religious stations that are not con¬ 
temporary Christian, but would like 

to include music of that genre. 

British Vote to 
Establish Christian 
Broadcast Council 

WESTMINSTER, GB (NRB)—At a 
meeting in the House of Lords here 
on October 26 an interdenomina¬ 
tional group of British businessmen 
and publicists voted to form the 
Christian Broadcasting Council 
of Great Britain. 

For the previous four months an 
investigating committee, under the 
chairmanship of the Rev. Lord Mil¬ 
verton, a House of Lords member, 
has been studying the legal, polit¬ 
ical and ethical problems which 
arise from the Christian imperative 
to broadcast the Gospel of Jesus 
Christ. A Christian Broadcasting 
Council for Great Britain would pre¬ 
pare the way for direct 

(continued on page 39) 
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★ DETROIT 
25133 Thomas Drive 
Warren. Michigan 48091 
(313) 536-9100 
Mr Paul Hayes - V P and Gen Mgr 

* LOS ANGELES 
8120 Webb Avenue 
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Mr Darrell Zielke - Gen Mgr 

* ATLANTA 
2091 Faulkner Road. N.E. 
Atlanta. Georgia 30324 
(414) 633-4577 
Mr Peter Thomason - Gen Mgr. 
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í íOur GE projector let 500 more 
people in the door -and kept 
$500,000 from flying out. 9 9 

—Ben Haden of national TV and radio show “Changed Lives” and 
pastor of the First Presbyterian Church of Chattanooga. 

“A church can find a lot better uses for $500,000 than an 
expansion project that may mar the beautiful design of its 
building. We certainly wouldn't welcome it, with our beautiful 80 
foot dome ceiling and stained glass windows, housed in 
Chattanooga’s oldest historical building. 
“We avoided an expansion project of that cost by purchasing 

a General Electric professional large screen video projector. 
With the 8 foot by 10 foot image it projects in our fellowship 

Videotape of Ben Haden's message during a Sunday service is projected for a crowd 
in a 500-seat fellowship room. Ben Haden (left) and Volunteer Director of Audiovisual 
Henry McKinney (right) stand by the General Electric projector bought by the church 
11 years ago. 

room, we open our doors to 500 
more people each Sunday, in¬ 
stead of turning them away. And 
they say that they get a clearer 
view from there than from many 
seats in the sanctuary. 
“We were pleased that this 

was accomplished without the 
need for a $500,000 expansion 
fund drive, which would have 
taken away from our world 
mission and operating budget 
pledges. 
“A volunteer runs the projector 

without any problems, not only 
for live closed-circuit TV trans¬ 
mission of Sunday services, but 
also for videotapes of renowned 
religious speakers which we 
lease for prayer services and our 
Teaching Series. 
“The projector still produces 

an imageasclearasitdidwhenit 
arrived 11 years ago. During all 
that time, General Electric has 
given us personal attention. It is 
one of the most high-toned busi¬ 
nesses we’ve overworked with.” 

For more information on how a General Electric projector provided a 
solution for First Presbyterian of Chattanooga, and for information on 
how it can help you, contact our application experts at General Electric 
Company, Projection Display Products Operation, Electronics Park, 
6-206, Syracuse, NY 13221, (315) 456-2152. TWX 710-541-0498 

GENERAL® ELECTRIC 
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december 1983 religious broadcasting 15 



EE® M® 

Convention Tours 
Described; Early 
Registration Suggested 
WASHINGTON, D.C. (NRB)— 

When NRB 84 delegates are not en¬ 
gaged in plenary sessions with 
leading religious broadcasters or 
being challenged by scores of edu¬ 
cational workshops, they will be 
able to hop a London-style double-
decker bus and tour the scenic 
streets of Washington, D.C. 

Dr. Kenneth Beachboard, NRB 
Washington office manager, is co¬ 
ordinating the tourthat will stop 
at the Washington Monument, the 
Lincoln and Jefferson Memorials, 
the White House and the Capitol, 
to name only a few sites. 

Another series of low-priced tours 
will take in some of the most pop¬ 
ular foreign embassies that dot the 
streets of Washington. Embassies 
being arranged include those of 
The Republic of China, Israel, Jor¬ 
dan, Great Britain, Spain, Greece 
and Australia. 
Times and dates of the tours and 

a registration form will be avail¬ 
able in the January issue of 
Religious Broadcasting. Dr. Beach¬ 
board said. 

Other tours being considered for 
the 3500 delegates expected for the 
41st annual gathering of NRB in¬ 
clude the Smithsonian Air and 
Space Museum and a return visit to 
ABC News studios. Some of the 
tours are being planned for Sun¬ 
day afternoon, January 29, for early 
arrivals. The convention begins that 
evening at 7:00. 

This year NRB has named an of¬ 
ficial travel agency to help with air¬ 
line reservations. Wilcox Travel 
Agency of Asheville, North Caro¬ 
lina, can be contacted toll-free at 
(800) 438-5828. In North Carolina 
the phone exchange is (800) 452-
2803. Unrestricted coach fares are 
being offered by Wilcox at a 30 per¬ 
cent reduction. 
The convention dates at the Sher¬ 

aton Washington Hotel are January 
29 to February 1. Reservations can 
be made directly with the hotel by 
calling (202) 328-2000. Other conven¬ 
tion questions can be directed to 
NRB at (201)428-5400. 

Early registration for the conven¬ 

CONVENTION HIGHLIGHTS 
7:15 am Annual Congressional 

SUNDAY, JANUARY 29, 1984 Breakfast 
11:00 am Worship Service Address: Joni Eareckson Tada 

Speaker: George Sweeting 9:00 am Media Expo 
12:00 pm Registration Begins 9:30 am Workshop Session III 
7:00 pm Plenary Session 11:00 am NRB Business Session I 

Washington Seminar in 
MONDAY, JANUARY 30 Communications I 
7:00 am Prayer Time 12:30 pm FCC Luncheon 
8:00 am Registration Address: Jerry Falwell 
8:45 am Media Expo Opens 2:00 pm Plenary Session 
9:00 am Keynote Plenary Session 5:30 pm International Banquet for 

Presidential Address: E. Brandt Overseas Delegates 
Gustavson, NRB President 7:00 pm Plenary Session 

Keynote Address: Speaker: Pat Robertson 
Jack Van Impe 

11:00 am Workshop Session I WEDNESDAY, FEBRUARY 1 
12:30 pm Board of Directors/Chapter 7:00 am Prayer Time 

Officers Luncheon Registration 
2:00 pm FCC Plenary Session 9:00 am Media Expo 
3:45 pm Workshop Session II 9:30 am Workshop Session IV 
7:00 pm Evening Plenary Session 10:00 am Washington Seminar in 

Speakers: Chuck Colson Communications II 
Carl Richardson 11:00 am NRB Business Session II 

2:00 pm Plenary Session 
TUESDAY, JANUARY 31 4:00 pm Workshop Session V 
6:30 am Prayer Time 7:00 pm Anniversary Banquet 
7:00 am Registration Address: Oswald C.J. Hoffmann 

tion ends January 22. No refunds 
will be given after December 31. 
Advance registration for NRB mem¬ 
bers is $195; non-members are 
being charged $295. These figures 
were held at the same rate as last 
January’s convention. 

After January 22, registration 
must be sent directly to the 
hotel. On-site registration will cost 
$245 for members and $345 for non¬ 
members. Special member and non¬ 
member rates are available for 
spouses and students. 

NRB Workshops 
to Help 3500 
Face Issues 
WASHINGTON, D.C. (NRB)— 

Some 75 workshops are being plan¬ 
ned for the 1984 NRB convention 
which commences at the Sheraton 
Washington Hotel here on January 
29. With 3500 attendees expected 
for the four-day convention, the 
workshops will help religious broad¬ 
casters better understand the tech¬ 
nical and social issues they con¬ 
front regularly. 
The convention theme, “Christian 

Media: Facing the Issues in 1984,” 
will be further amplified by nation¬ 
ally-known plenary speakers. Con¬ 
firmed so far are Pat Robertson, 
Charles Colson, Oswald C. J. Hoff¬ 

mann, Joni Eareckson Tada, Carl 
Richardson, E. V. Hill, Jack Van 
Impe, George Sweeting and Jerry 
Falwell. 
Workshop sessions are coordin¬ 

ated each day for these categories: 
program producers, led by Dave 
Breese of Christian Destiny; com¬ 
mercial station owners and operat¬ 
ors, led by Dennis Worden of 
KCFO-FM/Tulsa; non-commercial 
station owners and operators, led 
by Ward Childerston of 
KGBI/Omaha; international broad¬ 
casters, led by Dave Adams of 
Trans World Radio, The Nether¬ 
lands; seminar for Christian lead¬ 
ers, led by John B. Conlan of Faith 
America Foundation, Scottsdale, 
Arizona; television, led by Russ 
Bixler of WPCB-TV/Pittsburgh; 
contemporary technology, led by E. 
Harold Munn, Jr. of Coldwater, 
Michigan; Black broadcasters, led 
by Roderick Caesar, Jr. of Hollis, 
Queens, New York; Hispanic broad¬ 
casters, led by H. O. Espinoza of 
San Antonio, Texas; and Christian 
communicators, led by Kay Arthur 
of Chattanooga, Tennessee. 
The commercial and non-com-

mercial station workshops are ex¬ 
clusively for radio owners and op¬ 
erators. The workshops for Chris¬ 
tian communicators were being 
called “women in media” before 
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leader Kay Arthur decided to in¬ 
volve men also. The seminar for 
Christian leaders, led by former 
Arizona congressman Conlan, is the 
only workshoo series that will not 
concentrate on broadcasting is¬ 
sues; the focus there is on a Chris¬ 
tian’s response to public affairs and 
political issues at the start of the 
new election year. 
Among the workshops already 

lined up are several television 
workshops with a variety of titles. 
Theodore Baehr of Good News 
Communications in Atlanta will 
moderate a workshop on “Fin¬ 
ancing: Advertising, Underwriting 
and Foreign Participation.” Wil¬ 
liam Thompson of What a Fellow¬ 
ship Hour in Chicago plans to 
teach delegates “How to Purchase 
TV Equipment.” Lou Schierbeck of 
cable channel 13 in Peoria, Illinois, 
the broadcast ministry of Grace 
Presbyterian Church, will share 
practical knowledge about “How 
to Start a Cable TV Ministry.” 
Another television workshop will 
concentrate on the needs of chil¬ 
dren. Jean Donaldson of Adventure 
Club, Toms River, New Jersey, will 
lead “Children’s Programming: 
Needs and Ideas.” 

Pastor James R. Belk of City of 
Light Christian Center in King-
wood, Texas, plans a workshop on 
“Computers in Media Ministry.” 
David Clark of the Christian Broad¬ 
casting Network is organizing a 
workshop on “Promotional Strat¬ 
egies for the Local TV Station.” Wil¬ 

liam B. Hull, media consultant with 
Faith for Today of Newbury Park, 
California, will moderate a session 
on “How to Use TV Spots for Public 
Relations and Image Change.” 
Kay Arthur, hostess of How Can I 

Live? a weekly television series 
in Chattanooga, Tennessee, will 
lead attendees in “Is Your Ministry 
Pleasing to God? How Can You 
Know?” Another workshop in the 
Christian communicators will be 
taught by NRB treasurer Paul Ram-
seyer on “How Accountable Are We 
to God for Our Use of Air Time?” 

Morris Ruddick, a media re¬ 
searcher from Tulsa, will lead a 
workshop that looks for answers to 
the question “Who Are We Talking 
to Anyway?” Eric Small of 
Modulation Sciences, Inc., Brook¬ 
lyn, New York, is preparing a work¬ 
shop on the effectiveness of SCAs. 

Richard Staub of Intercristo, the 
Seattle-based Christian job place¬ 
ment agency, will lead a workshop 
on “How to Find Good Employees 
and Keep Them.” Ed Mahoney of 
KGOL/Houston, new president of 
the southwestern chapter, will dis¬ 
cuss “Promoting and Positioning 
Your Station.” 
The seminar for Christian lead¬ 

ers will include a workshop on pres¬ 
idential politics moderated by Con¬ 
lan. "The Significance of the 1984 
Elections” will also feature Robert 
Dugan of the National Association 
of Evangelicals, Washington, D.C., 
and John Lofton of “The Washing¬ 
ton Times.” 

Richard Bott, Sr., of Bott Broad¬ 
casting, Independence, Missouri, 
will lead another seminar about 
“Christians Becoming Influential 
in Public Affairs.” David L. Hock¬ 
ing of The Biola HourwiW reacti¬ 
vate a theme that drew attention 
at the 1982 NRB convention: 
“The Contest for the Family.” Gary 
Bergel from Intercessors for 
America, Reston, Virginia, will mod¬ 
erate another seminar addressing 
“Constitutional Issues in the Reli¬ 
gious Liberty Battle.” Christian at¬ 
torneys Sam Ericson and John 
Whitehead will participate in 
Bergel’s workshop. 

Student Broadcasters 
Plan Actively 
for School Year 
MORRISTOWN. NJ (NRB)— 

Since last month, leaders of Inter¬ 
collegiate Religious Broadcasters 
(IRB), the student branch of NRB, 
have been recruiting new members 
and preparing actively for NRB’s an¬ 
nual convention which begins Jan¬ 
uary 29 in Washington, D.C. Last 
year IRB logged some 100 members 
on 40 Christian university 
campuses. 

Since membership lasts one year 
and expires each September, 
IRB has been soliciting new 
members from campuses around 
the country. Dozens of communica¬ 
tions professors received member¬ 
ship information with literature for 
their students. Membership cost 
remains at $15.00 each this year. 
The cost drops to $10.00 each if 
12 or more students from the same 
school enroll together. 

IRB membership provides a com¬ 
plimentary subscription to Reli¬ 
gious Broadcasting and to Campus 
Broadcaster, the updated news¬ 
letter for IRB which is slated for 
three issues a year. Reduced fees 
for the national convention and 
IRB’s job referral service are among 
the other benefits extended to IRB 
members. 

IRB president Edward Fry chal¬ 
lenged readers to examine the 
proper role of the student organiza¬ 
tion in relationship to NRB. “During 
the few months before the conven¬ 
tion ... think about why we have an 

(continued on page 40) 
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Client Service 
is our only business. 
Call Today (213) 658-7220 

Management Applied Programming, lnc./6420 Wilshire Boulevard, Los Angeles, CA 90048 
(Circle 158 on the Reader Service Card) 

DONORPLUS 
YoUr solution for successful Direct Mail Fund Raising 

QN EXCLUSIVE MAP SYSTEM ¡ON-LINE. OPTIONS 

‘With DONORPLUS,* MAP’S Computer 
Service Center provides the ■ ’ 
Maximum abHity to analyze * \ 

and maintain your donor 
information, /.for a.Mmimum 
mpnthly in^stment. . . 



Possibility Thinking for Program 

RELIGIOUS broadcast¬ 
ing—the spreading of 
God’s word through radio 
and television— is a tre¬ 
mendously effective way of 
reaching people. Whether 

talking about estimated audience totals 
for all spiritual programming, or talking 
about a single program, millions of 
people who hear and watch religious 
broadcasters do care. 
The numbers are impressive. 
For the Hour of Power with Dr. 

Schuller, the July 1983 Arbitron survey 
shows the program is watched by 
1,719.000 households. It is seen on 190 
stations in 164 markets, with an 
estimated 2.449,000 viewers. 

That does not include Canada . There , 
the Hour of Power airs on 16 television 
stations in 20 markets. In Australia, the 
program is seen on eight stations in eight 
markets. 
The program airs on several Christian 

affiliated television networks, as well as 
throughout many prison closed-circuit 
systems. Additionally, the Hour of 

No matter how good 
of a job we do 
in spreading 

the Gospel, we face 
the same problems 

as broadcasters who 
do secular shows 

cut costs, increase revenue, and be more 
by Michael Nason 

Power is beamed worldwide over the 
American Armed Forces Television 
Network. 

effective. 
No one has all the answers, but I have 

learned a lot in 10 years of producing the 
Hour of Power. In 1973, when Dr. 
Schuller asked me to take over the pro¬ 

In short, we like to think we are help¬ 
ing bring a sense of God’s nearness and 
presence into people’s lives through car¬ 
rying Dr. Schuller’s inspiring message of 
possibility thinking. 

But no matter how good of a job 
we—and all religious broadcasters—are 
doing in spreading the Gospel, in telling 
audiences the difference that God can 
make in their lives, we face the same pro¬ 
blems as broadcasters who do secular 
shows. 

Top Challenge 
The top challenge in today’s economy 

is money. We all have to live within 
budgets and justify expenses. The bot¬ 
tom line is just as important in religious 
broadcasting as it is for a profit-making 
television program. 

In short, we are all looking for ways to 

duction, I had no television experience to 
offer, despite my marketing and sales 
background. 

“That doesn’t matter,” he told me. 
“Run the show with management by 
objectives. Decide what you want to do 
and figure out how to get there.” 

It must have been a good recipe, 
because it seems to have worked . From 
the beginning we have been able to hire 
professionals. Since 1981 Phil Roberts, 
Hour of Power producer/director and 
Nason Media staff person, has continued 
to hire top-quality crews. Slowly, with all 
of us pulling together, we developed the 
team approach that took the Hour of 
Power from its place in 10 markets to its 
worldwide viewing. 
Some of the things I have learned over 

the years should work for you, too. 
Although your organization will ultimate-

Filming the Hour of Power 
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Producers Dr. Robert Schuller’s Hour of Power provides a clinic on 
ways to cut production costs while improving program quality 

Michael Nason, executive producer 
ly have to decide what is right for your 
particular situation, here are some tips 
that should prove useful. 

Equipment Purchases 

Don ’t buy equipment if you can avoid 
it. 

I know that is controversial. Plenty of 
broadcasters do not agree with me. But 
if you are producing a religious program 
similar to the Hour of Power, and televis¬ 
ing one day a week, it is probably not 
cost-effective to own your own 
equipment. 
When you broadcast over commercial 

channels, you should be using one- or 
two-inch high band color VTR . You are 
going to need professional studio 
cameras. You need a top-quality swit¬ 
cher to get the effects you want—the 
dissolves, the fades, the precision cutting 
between cameras. You are going to need 
a tremendous amount of lighting. 
The audience watching your program 

over a commercial broadcasting channel 
expects it to look good .They are used to 
programs produced to commercial stan¬ 

dards. And you cannot do it with sub¬ 
quality equipment. You cannot decide 
to put on a show, shoot in a garage, and 
get a product that will satisfy an audience 
expecting top audio and visuals. 

Financially speaking , it is just not prac¬ 
tical with a one-day-a-week shooting 
schedule to amortize the cost of the 
equipment you need . For example, the 
five to six cameras we use on Hour of 
Power cost approximately $1.5 million 
to own. Instead of buying them, we 
spend approximately $180,000 a year 
(including maintenance) to lease what 
we use: five cameras most of the time, six 
for special occasions. 

If you owned the $1.5 million in 
equipment you would need to pay a full¬ 
time maintenance supervisor $35,000 a 
year to keep the equipment in order on 
a week-to-week basis. You have no time 
to worry about whether or not something 
is working—not when you are shooting 
a service. 

Cable, of course, is a different story. 
Because of cable’s narrowcasting, 

your audience will probably stay with 

The audience watching 
your program over a 
commercial broadcasting 
channel expects it 
to look good. They 
are used to programs 
produced to 
commercial standards 

you, and may accept different standards 
of programming than they expect from a 
network affiliate. For cable, you will 
probably use 3/4-inch record machines. 
You do not need Hitachi or RCA cam¬ 
eras; a good industrial camera will prob¬ 
ably do the job. You are going to need 
good lighting. That is your primary 
expenditure. 

If you already own your own equip¬ 
ment, and need replacement, consider 
leasing in order to give you state-of-the-
art capability. Cameras, recording 
machines, lighting, and sound equip¬ 
ment are getting better e very day . Leas¬ 
ing gives you the chance to keep up with 
industry developments without having a 
huge fixed debt that will be charged 
against your program week after week. 

If you are producing programs two to 
three days a week, your cost situation 
would be different. Either way, an ex¬ 
perienced consultant with sharp financial 
know-how can help you evaluate what is 
right for your particular situation . Money 
spent for a good consultant, in myopin¬ 
ion, is a wise expenditure. 
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Staff Needs 

Use volunteers to cut crew costs. But 
train them well. 
The Hour of Power has over 20 paid 

professional staff working every Sunday. 
Some are network cameramen from 
Hollywood. Since we are not a union 
production, it is not necessary for us to 
pay union scale, but we do. Because of 
our location’s proximity to the entertain¬ 
ment industry we can get top people, 
and we feel it is fair to pay them 
appropriately. 

At the same time, if a local church or 
a new, growing ministry wants to get on 
television, their expenditure for crew 
determines the market they can go after. 

For instance, if you are looking at 
cable, I would suggest hiring one good 
professional producer/director, and let 
him train volunteers from your organiza¬ 
tion to become cameramen, grips, recor¬ 
ding operators, etc. Even for a commer¬ 
cial venture, you may only need two or 
three key professionals. In fact, if you are 
a church, you probably have people in 
the congregation who may be technically 
oriented, who can—and will— perform 
a great service. 

Periodic Evaluators 
Do not drift along with the status quo. 
If you are already working with a paid 

professional staff, are they on annual 
written contracts? How long has it been 
since you really evaluated them? 
Two years ago, we examined the 

Hour of Power carefully . I cut the crew by 
four people. By blocking shots carefully, 
I eliminated one camera on a regular 
basis. For most weeks, we shoot with five 
cameras. That reduced our production 
outlay by the cost of one cameraman and 
a grip —a significant amount. 
As contracts come up, I suggest you 

look at the number of people you are 
paying. Do you need that many 
cameras? grips? cameramen? And if you 

are not working on annual written con¬ 
tracts, consider getting them . Not only is 
it a morale booster because of job securi¬ 
ty, it forces you to evaluate each person’s 
contributions with an eye to the bottom 
line when those contracts expire. 

Think generically. 
You will always want special holiday 

or theme programs. But if your set can 
stay essentially the same, week after 
week, you will have an easier time pul¬ 
ling shots from past programs if you need 
more material while you are editing. 

Paying Talent 
Do not pay talent, if possible. 
Many people may be happy to appear 

on your local program without charge. 
Perhaps they have a hit record, or they 
have written a book . They may be legit¬ 
imately willing to take part in your broad¬ 
cast and to witness their faith. Because 
they are known , they add interest to your 
broadcast. 
You can contact record distributors 

and book publishers to find talent that is 
well known in the gospel and written 
fields. Let these publishers know you are 
always interested in guests they recom¬ 
mend —guests who can share their testi¬ 
mony and who have a story to tell. 

In addition, you can contact prom¬ 
inent pastors whose message parallels 
your beliefs and your program. Often 
they will be glad to be on your show; 
perhaps you can trade and appear on 
theirs. 

High-priced talent can add a burden to 
your budget. With some creative search¬ 
ing, you probably will not need it. 

Financial Concerns 
Match your program theme to your 

direct mail promotion. 
Suppose you are appealing for contrib¬ 
utions to buy air time for your broadcast 
ministry . Your direct mail is going out to 
your previous contributors. 

You can increase the amount of giving 
by mentioning money on the air. It does 
not have to be a hard sell . In fact, it must 
fit your style of ministry. You can point 
out the need for keeping the program go-
ing and tell viewers where to send 
contributions. 
We have found on the Hour of Power 

that having Ed Arnold , our announcer, 
suggest contributions is effective and in¬ 
creases our rate of return on our direct 
mail response. I believe it is because he 
is another voice, reinforcing what Dr. 
Schuller has said. 

Planning , of course , is fundamental to 
making this work. Our group works at 
least nine months ahead to coordinate 
our programming, our advertising, our 
direct mail and the offers we make to 
viewers. That way, our efforts are 
synergistic. We accomplish more than 
we could if we tackled each one of these 
points separately. 

Use an agency with religious broad¬ 
casting experience when you decide to 
buy air time. 
Sunday morning time is so heavily 

demanded that it has raised the cost for 
other time periods. A sophisticated tele¬ 
vision station manager will attempt to get 
the most dollars for his station that he 
can. Consequently, it is important that 
you are using a veteran agency—one 
with an experienced staff person who 
can be a sharp negotiator. That person 
must know what the market is and what 
the other stations are charging in order to 
cut the best possible air time for your 
ministry. 

Next month, the second and final section 
of this series concentrates on how to 
make your program more effective, 
drawing ideas from the production of 
Hour of Power. 

Michael Nason is president of Nason Media Corp 
oration in Anaheim. California 
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/ national. rqligious GRoaücasTQRS 
41st Annual Convention - Sheraton Washington Hotel 
Christian Communications: Facing the Issues in 1984 

' Christian communica¬ 
tors (clockwise from top 
right) Jack Van Impe, 
(Oswald Hoffmann, Jerry 
Talwell, Joni Eareckson 
Tada, E.V. Hill, and 

\ Pat Robertson are speak-
\ing at major sessions. 

I President Ronald Reagan 
«./will be invited as a 
7 special guest. 

NRB 84 
WASHINGTON,D.C. 

JAN. 29-FEB. 1 



CHARLES COLSON, former White 
House aide, speaks at the Monday 
evening plenary session. Now the 
head of a nationwide ministry, he 
approaches today’s issues from a 
Biblical perspective. 

GEORGE SWEETING, president of 
Moody Bible Institute in Chicago, 
is an internationally known con¬ 
ference speaker and a popular author 
on Christian living themes. He will 

RICHARD E. WILEY, former chair¬ 
man of the Federal Communi¬ 
cations Commission, moderates 
the FCC plenary session Monday 
afternoon. One of the capital’s most 
respected authorities on communi¬ 
cations law, he is counsel to NRB. 

Stirring speakers and superb 
musicians will enlarge your vision 

preach in the worship service on 
Sunday morning. 

World renowned broadcasters will give you new insights into your 
role in shaping the nation’s future. Pat Robertson of CBN and The 
700 Club will open NRB 84 with a thought provoking analysis of 
America’s direction. Keynote speaker Jack Van Impe will supply 
the Biblical mandates for action and Joni Eareckson Tada will 
speak to your heart. Jerry Falwell and E.V. Hill will give you 
information you won’t hear on network news, and Oswald 
Hoffmann will bring NRB 84 to a rousing climax at the 
41st NRB Anniversary Banquet. 

Professional workshops for broadcasters and other Christian 
communicators will prepare you to take advantage of changes 
in technology, marketing, regulations, and audience needs. Special 
events will spotlight the role of broadcasters serving Black and 
Hispanic audiences and international communications. The latest 
advances in technology and ministry aids will fill the 300-plus 
exhibits at the NRB Media Expo. 
Pat Boone, Cynthia Clawson, and a host of others will share 
their ministry of music. 

CONVENTION HIGHLIGHTS 
SUNDAY. JANUARY 29. 1984 

11 00 am WORSHIP SERVICE 
Speaker George Sweeting 

12 00 pm REGISTRATION BEGINS 
7 30 pm PLENARY SESSION 

Speaker Pat Robertson 

MONDAY. JANUARY 30 
7 00 am PRAYER TIME 
8 00 am REGISTRATION 
8 30 am KEYNOTE PLENARY SESSION 

Presidential Address E Brandt Gustav 
son. President of NRB 
Keynote Address Jack Van Impe 

9 30 am WORKSHOP SESSION I 
MEDIA EXPO OPENS 

12 35 pm BOARD OF DIRECTORS ' 
CHAPTER OFFICERS LUNCHEON 

2 00 pm FCC PLENARY SESSION 
3.45 pm WORKSHOP SESSION II 
7 00 pm EVENING PLENARY SESSION 

Speakers Chuck Colson. Carl Richardson 

TUESDAY, JANUARY 31 
6 30 am PRAYER TIME 

7 00 am REGISTRATION 
7 15 am 

9 00 am 
9 30 am 
11 00 am 

1 2 30 pm 

2 00 pm 
6 30 pm 

ANNUAL CONGRESSIONAL BREAKFAST 
Address Joni Eareckson Tada 
MEDIA EXPO 
WORKSHOP SESSION III 
NRB BUSINESS SESSION I 
WASHINGTON SEMINAR IN COM 
MUNICATIONS I 

FCC LUNCHEON 
Address Jerry Falwell 
PLENARY SESSION 
INTERNATIONAL BANQUET FOR 
OVERSEAS DELEGATES 

WEDNESDAY. FEBRUARY 1 

7 00 am PRAYER TIME 
REGISTRATION 

9 00 am MEDIA EXPO 
9 30 am WORKSHOP SESSION IV 
10 00 am WASHINGTON SEMINAR IN COM 

MUNICATIONS II 
1100 am NR8 BUSINESS SESSION II 
2 00 pm PLENARY SESSION 
4 00 pm WORKSHOP SESSION V 
7:00 pm ANNIVERSARY BANQUET 

Music Cynthia Clawson. Lamelle Harris 
Address Or Oswald C J Hoffmann 

S/Q VE! 
On Convention Travel Expenses 
Gat the lowest fare* on your flight to the convention by 
using the official convention travel agency Wilcox Travel 
Agency will save you 30% off unrestricted coech retes on 
United or Piedmont Airlines You must call Wilcox direct for 
these sevings 

In North Cerohne Toll Free 1 800 452 2803 
From Other States Toll Free 1 800 438 5828 

ATTENTION STUDENTS! 

In addition to all the workshops and plenaries 
listed here, we're putting a special program 
together just for you IRB functions begin on 
Sunday There'll be a student lounge where you 
can meet old friends and make new ones, and 
you'll be there when trends are set for a year of 
great challenge for religious broadcasters. 
NRB 84 - will be an education in itself 



DOUG OLDHAM, acclaimed record¬ 
ing artist, comes to NRB as conven¬ 
tion song leader. Returning by 
popular request are convention 
organist Pat Macaulay, music direc¬ 
tor Neil Macaulay and violinist 
Vern McLellan. 

GENERAL JOHN VESSEY, JR. 
shares his testimony at Wednesday's 
Anniversary Banquet. Leader of the 
nation's highest military 
echelon, General Vessey is Chairman, 
Joint Chiefs of Staff. 

LARNELLE HARRIS, winner of 
many Dove Awards, is one of the 
outstanding musicians appearing 
at the gala Anniversary Banquet, 
Wednesday night. Dove Awardees 
are featured in a special concert 
Monday night, presented in 
cooperation with the Gospel 
Music Association. 

You’ll share ideas and plans with church leaders, broadcasters, 
authors, and musicians you’ve always admired. You’ll have break¬ 
fast with close to 100 members of Congress (including perhaps your 
own Representative and Senators). You’ll lunch with the 
comnuss'oners from the FCC, and you’ll be present at news 
conferences. 
You’ll have opportunities to tour the power centers of 
Washington . . . with exclusive NRB visits to embassies. 
Congressional offices. Federal courts . . . perhaps even a special 
event at the White House. 

You’ll learn how to win the battle for religious liberty in an 
informative, rewarding series of five Seminars for Christian 
Leaders. John Conlan of Faith America Foundation, forme -ly a 
member of Congress, has lined up the top authorities on the 
critical Constitutional issues of our time: attorney John Whitehead, 
Sam Erickson of the Center for Religious Liberty, political 
columnist John Lofton, White House staffer Carolyn Sundseth, 
Jerry Regier of the U.S. Office of Family Affairs, former FCC 
counsel Ashton Hardy and many more. 

NRB 84 WORKSHOP SCHEDULE (Partial Listings) 
Commercial Radio 
Coordinator-Dennis Worden 
TOPICS:How to Identify A Attract an Audience -Brad 
Burkhart; Who Are We Talking to Anyway?-Morris 
Rudick; Does It Pay? Does It Work?-Eric Small; 
Promoting A Positioning Your StationEd Mahoney; 
Broadcasters in Search of Excellence Dennis Wor¬ 
den 

Christian Communicator 
Coordinator -Kay Arthur 
TOPICS:/s Your Ministry Pleasing to God? How Can 
You Know?-Kay Arthur; How to Get the Job Done 
God’s Way- Jim Roberts; Communicators’ Relation¬ 
ship to Their Audience & Co-laborers -June Hunt; 
How Accountable Are We to God for Our Use of Air 
Time?-Paul Ramseyer; What About You? The Com¬ 
municator's Lifestyle-Panel 

Non-Commercial Radio 
Coordinator -Ward Childerston 
TOPICS:Translators-Can They Help Us?-Dean Sippel; 
How to Find Good Employees A Keep Them-Dick 
Staub; News Gathering A Reporting -Jim Schweickart; 
Radio Formats of the Future 

TV & Cable-TV 
Coordinator -Russ Bixler 
TOPICS Management Philosophies-Ron Mighell; 
How to Produce a Church Service for TV -Heather 
Shod; How to Start a Cable Ministry -Ray Wilson; 
The Use of Premiums in Fund Raising-Bill Hull; Audio 
Needs for TV -Bill Thompson; Fund Raising -Ron Mig¬ 
hell; Legal Questions A AnswersRuss Bixler; Child¬ 
ren's TV Programming Needs and Ideas -Ray Wilson; 
Ethics in Direct Mailing-Paul Cole; Directing -Ted 
Baehr; Techniques of Post Production-Heather Sholl; 
New Technologies -Jack Hightower; Cable Operators -
Ray Wilson; TV Lighting -Paul Cole: Promotional Stra¬ 
tegies for the Local TV Stations -David Clark; The 
Gospel A Entertainment-Bill Hull; Advertising, Under¬ 
writing, Foreign Participation in Financing-Ted Baehr; 
TV and Cable Production for Beginners-Ray Wilson; 
Marketing A Syndication-Paul Cole; Computers in a 
Media Ministry -Jack Hightower; Documentary Produc¬ 
tion-Paul Cole; How to Purchase TV Equipment -Bill 
Thompson; Sa/es-David Clark; How to Write a Suc¬ 
cessful Television Program Ted Baehr; Public Reta 
fions -Bill Hull 

Program Producers 
Coordinator -Dave Breese 
TOPICS:Media and the Use of Related Materials -
Dr.David Webber; Evaluating Your Changing Const¬ 
ituency -Brian Ericson; Promotion, Accounting A 
Accountability-Arthur C. Borden; Radio- What of the 
Future? -Robert Neff; The Emerging Force of TV-
Rev. David Lewis 

Seminar for Christian Leaders 
Coordinator- Honorable John B. Conlan 
TOPICS: Constitutional Issues in the Religious 
Liberties Battle-Rev. Gary Bergel; Significance of 
the 1984 Elections -Honorable John B. Conlan; Chris¬ 
tians Becoming Influential in Public Affairs-Richard 
Bott; What Broadcasters and Non-Profit Organiza¬ 
tions Can Do in the Arena of Public Affairs and Poli¬ 
tics- Honorable John B Conlan; The Contest for 
the Family-Dr. David Hocking 

International 
Coordinator -David Adams 
TOPICS: Program Production, Station Member¬ 
ship and Operation, Careers, Audience Building and 
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Management Memo: 

The Manager and His Family 

I
N ORDER for the manager of a 
Christian radio or TV station to func¬ 
tion effectively, he must move in 
carefully balanced spheres of in¬ 
volvement. 
Of all the important spheres for 

the broadcast executive, this one is 
nearest to my heart. I have seen too 
many Christians give all for their career 
or ministry at the expense of their fami¬ 
ly. If you succeed at running a successful 
Christian station, but fail at family and 
marriage, you have blown life’s impor¬ 
tant priority. 

It is a matter of time management, 
structuring your schedule to allow need¬ 
ed time with your family . Have you ever 
had to cancel a night out or a vacation 
because “something has come up at the 
station?” Do not let your child grow up 
thinking of the station as something that 

by Wayne Pederson 

took Dad away from him and home. 
There are enough nights taken up in 

the regular flow of meetings and church 
activities that require we protect evenings 
with the family. You can decline an in¬ 
vitation by saying, “I have a commitment 
that evening.” 

1 work hard and intensely through the 
week, but 1 determine to protect Satur¬ 
days as much as possible as a time to be 
with the family . (You know that Sundays 
can be anything but quiet family days.) I 
try to make sure that one of my lunch or 
breakfast engagements each week is with 
my wife. 
There are also times I can involve my 

family in my work. I take them along to 
our Sunday night presentations in chur¬ 

ches. We make it a family outing, and for 
helping set up the equipment and display 
they get rewarded with a treat at a res¬ 
taurant. If I have to go to the office on a 
Saturday or evening for an hour or so , I 
take the kinds along. Taking your wife 
along to the NRB convention helps her 
to understand your work and provides a 
nice get-a-way for the two of you . 

In our day of anything-goes morality, 
men in Christian ministry need to protect 
their home territory. They need to guard 
against situations that might lead to 
powerful romantic or sexual tempta¬ 
tions. (I think those in “Christian enter¬ 
tainment” are especially prone to this.) 

Let us provide our families with com¬ 
mitment, time and affection. With mar¬ 
riage and family in high priority we will 
protect our life and ministry from scandal 
and disrepair. EE® 

Wlerry Ghristmas and Ißest Wishes 
for a Joyous Ylew Lear 

. . . from the staff of IParagon ¿Advertising, Inc. 

■ PARAGON ADVERTISING, INC. 
P.O. BOX 335 • FLORENCE, KENTUCKY 41042 • (606)371-0050 

(Circle 132 on the Reader Service Card) 
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At some time 
or other, 

for whatever reason, 
everyone is tempted 

to give up, 
but a well-known 

radio preacher says 
there is a better way: 

E
ARLIER the same day John 
Lennon was killed, he said 
to an interviewer, “I thank 
God, or whatever it is that’s 
up there, that He saw us 
through the turbulence of 

the sixties and seventies. As long as there 
is life, there is hope.” 

Later that day, an assassin’s bullet 
ended John Lennon’s life. And for him 
hope was gone. 
Hope is the last thing that dies in a 

man. But it can die. 
During his final days, Sir Winston 

Churchill, ageing and sickly, was called 
upon to give the commencement ad¬ 
dress to the graduates at Oxford 
University. 

“NEVER GIVE UP” 
Feebly, Churchill tottered to the 

podium. Hanging his cane on the 
podium, Sir Winston, peering at his 
youthful audience through his thick, 
bushy eyebrows, set his jaw and ex¬ 
claimed, “Never give up!” 
He took a step backward. And again 

he searched the young faces of the 
graduates. Reaching back from some in¬ 
ner reservoir of strength, Sir Winston’s 
voice rose with intensity as he exclaimed 
again, “Never give up!” 

Pausing for what seemed to be an in-
termidably long period of time, Churchill 
shouted again, “Never give up!” 

by Carl Richardson 

Then, he took his cane from the 
podium and shuffled back to his seat. 

Stunned, the graduates sat for a mo¬ 
ment in silence. Then, some began to 
applaud and others joined them in what 
became a thunderous, standing ovation. 

Sir Winston Churchill had delivered 
one of the briefest commencement ad¬ 
dresses in history. But one of the most 
unforgettable. 

Never give up. 

I. Though you feel that you are a 
failure, do not give up! 
From all appearances the man ap¬ 

peared to be a born loser. 
The man who failed at everything ex¬ 

cept one thing—the man who never got 
started until it was time to stop—was 
Harland Sanders. Colonel Harland 
Sanders. And the business he started 
with his first Social Security check—was 
Kentucky Fried Chicken. 
He refused to give up. 
Tired, bedraggled, discouraged fish¬ 

ermen were coming back to shore after 
a long night of work with no results. 

Jesus told them to “Launch out into 
the deep and let down your nets for a 
drought.” 
Though they had been toiling all night 

and had taken nothing, they refused to 
give up. They did what Jesus said and 
caught a great multitude of fish. 
Though you feel that you are a failure, 

do not give up. 

Carl H. Richardson will be 
the plenary session speaker 

on Monday evening, 
January 30, at the NRB 
National Convention, 

Washington, January 29 -
February 1, 1984. Minister 

for Forward in Faith, the 
international radio and 
television voice for the 
Church of God, Mr. 

Richardson speaks regularly 
to millions of listeners. 
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II. Though you feel you have been 
forsaken, do not give up! 

Job had lost everything—everything, 
that is, but his faith. He had lost his 
wealth, his health, his ten children in a 
whirlwind directed by the devil. 
He had lost the confidence of his best 

friends. Even his wife was telling Job to 
“give up—curse God and die.” 

Give up? Never! Though Job felt for¬ 
saken, he did not give up! 

His body was racked with unspeak¬ 
able pain. His mind was tormented by 
conflicting advice. When everything 
seemed lost, what would he do? What 
would he say? Where would he turn? 

See him there : alone , throbbing boils, 
pulsating pain. 

With a sense of desolation that must 
have seemed maddening, Job refused to 
give up. 
“Woman,” he said to his wife, “did 

you say ‘give up,’ ‘curse God’?” 
I know my redeemer liveth. 
Though He slay me, yet will 1 trust Him; 
For in my flesh 1 shall see God. (Job 13: 15; 
19: 25. 26) 
Though you feel you have been for¬ 

saken, do not give up. 

III. Though you are going through a 
storm, do not give up! 

All hope was gone that day on board 
that storm-tossed ship. The mariners 
were nearly hysterical— waiting to die. 

Paul, the apostle, was also on board 
that ship, en route to Rome where he 
would ultimately lose his life on Nero’s 
chopping block. 

Here is how the Bible describes the 
event: 
And when neither sun nor stars in many 
days appeared , and no small tempest lay on 
us, all hope that we should be saved was 
then taken away. 

But after long abstinence Paul stood forth 
in the midst of them, and said, Sirs, ye 
should have hearkened unto me, and not 
have loosed from Crete, and to have gain¬ 
ed this harm and loss. And now I exhort you 
to be of good cheer: for there shall be no loss 
of any man’s life among you, but of the ship. 

For there stood by me this night the angel 
of the God, whose 1 am, and whom I serve, 
saying, Fear not, Paul; thou must be 
brought before Caesar: and, lo, God hath 
given thee all that sail with thee. Wherefore, 
sirs, be of good cheer: for I believe 
God ... (Acts 27:20-25) . 
Hope was reborn. 
The key? “1 believe God!” (Acts 

27:25) 
In the Broadway musical, “Carousel,” 

Rogers and Hammerstein created a song 
that became a classic. 

When you walk through a storm 

Hold your head up high. 
And don’t be afraid of the dark. 

At the end of the storm there’s a golden sky 
And the sweet, silver song of a lark. 

Walk on. Walk on 
With hope in your heart, 

And you’ll never walk alone. 
No, you’ll never walk alone. 
Though you are going through a 

storm , do not give up . 

IV. Though you feel that all is lost, 
do not give up! 

David was a king who enjoyed the 
adulation of his people. He rose to the 
lofty summit and plunged to the lowest 
misery. 

“I found trouble and sorrow,” he says. 
(Psalm 116:3) He was not looking for 
trouble, but he found it. And along with 
trouble, he found sorrow. 
The sorrows of death compassed me, and 
the pains of hell got hold upon me : I found 
trouble and sorrow. (Psalm 116:3) 
But he made a comeback. 

I was brought low, and he helped me. 
Return unto thy rest, O my soul; for the 
Lord hath dealt bountifully with thee. For 
thou hast delivered my soul from death, 
mine eyes from tears, and my feet from 
falling. 
(Psalm 116:6-8) 
David was a king, and felt like giving 

up, but he did not give up and God mir¬ 
aculously helped him. 
Samson was a mighty man of God 

who must have felt that all was lost. It 
would have been so easy for him to just 
give up. 
He had disgraced himself, his God, 

and his nation. 
Publicly scorned and held up to 

ridicule of a pagan nation, Samson had 
lost his eyesight and his power. 

Taking the place of an animal, “he did 
grind in the Philistine prison house.” 
(Judges 16:21) 
As a final insult. Samson was led stag¬ 

gering and shuffling by a small Philistine 
lad into an amphitheatre where the lords 
and ladies of the Philistines were praising 
their statute god. Dagon, for delivering 
their enemy into their hands. 
He suffered the ultimate humiliation to 

hear the name of his God mocked. He 
was the object of cheap scorn . As a Phil¬ 
istine woman spit in his face, the large 
crowd applauded and burst into uproar¬ 
ious laughter. 
Samson just stood there—a broken 

and defeated man—the symbol of a bro¬ 
ken and defeated nation, Israel. 

It would have been so understand¬ 
able, under the circumstances, for Sam¬ 
son to give up. 

And it may seem so easy for you—so 
understandable for you to give up. 

But my friend, do not give up. 
In one final splendid moment of Sam¬ 

son’s life he would make an effort to 
make a comeback. Was it possible for 
him? Is it possible for you? 
Though it seems that all is lost, do not 

give up. 
For Samson, and for Israel, it ap¬ 

peared that all was lost. But all was not 
lost for them. 
And all is not lost for you . 
Do not give up. 
You can make a comeback if you are 

willing to take these three simple steps. 
Step one. Do not allow the past to 

paralyze the present. Some past sin may 
haunt you. Some past failure may 
paralyze you . You may be as spiritually 
helpless as blind Samson . But it is not too 
late for you. 

Step two. Donotallow theguiltofthe 
past to drain your hope for the future. 
God forgives. Let Him. 

Step three. Forgive yourself. 
By faith you can take these three steps 

that can turn your life around. üãl 

It's a simple matter to purchase 
superior quality cassettes when 
cost is no consideration. 

Your edge lies in obtaining those 
same cassettes at substantial savings. 

Call or write for information. 

IMAGE MAGNETICS 
(201) 835-1498 

91 Route 23, Riverdale, N.J. 07457 
(Circle 149 on the Reader Service Card) 
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Recent developments in the Australian broadcast industry have put religious programmers 

Religious Broadcasters 
Under Attack “Down Under” 

M
OST American reli¬ 
gious broadcasters 
know something about 
the scene “Down Un¬ 
der.” If asked, they 
would describe it as 

being something like America ten years 
ago and they would use words like 
“pioneer work” and “growth potential” 
to describe the efforts here. That is all 
true, but it does not mean that everything 
looks rosy for the future, especially the 
immediate future. 
The reason is that ten years ago 

America did not have approximately 50 
percent of its religious programming 
originating from “foreign” producers. 
Because this is the case in Australia in 
1983, we face a different and more 
volatile ballgame when it comes to deal¬ 
ing with TV and radio stations, govern¬ 
ment regulatory bodies and the many, 
highly vocal critics and opponents of 
religious broadcasting in this country. 

_ Government Scrutiny 
At a recent enquiry by the Broadcast¬ 

ing Tribunal into free or statutory reli¬ 
gious broadcasting time, the Australian 
Humanist Society subtly opened up a 
can of worms and called into question all 
American religious programmes by at¬ 
tacking their “relevance and legality” 
under the Australian Content clause of 
the Australian Broadcasting Act of 1960. 

In addition, the Federation of Com¬ 
mercial Television Stations has proposed 
that any concept of statutory time is not 
in line with the Australian Constitution. 
This has made the Tribunal a little sen¬ 
sitive. Now all paid religious program¬ 
mes will come under Tribunal scrutiny, 
with hearings (the dates to be decided) 
wherein our vocal opponents can state 
their claims and we will have to state 
ours. That is going to take true wisdom 
and professionalism. 

The dilemma facing religious broad-

by Douglas Mills 

casters in Australia is that we have to 
operate as narrowcasters within a broad¬ 
casting system . 

Stations in our major cities treat 
religious broadcasters with polite 
tolerance. One program manager has 
gone so far as to shift two hours of re¬ 
ligious programming (four shows) and 
replace them with cartoons called Sun¬ 
day Comics and then watch his ratings 
go up 12 points. 
You cannot argue with that. Instead, 

you have to be professional enough to 
work around it. 

In December 1979, the major Sydney 
morning newspaper published the 
results of a survey stating that 19 percent 
of the population attended church at 
least once a week, half the comparable 
percentage in the United States— half 
the percentage on a population base 
one-twentieth that of America. 
On the positive side, several interna¬ 

tional ministries have found that the 
average dollar gift per letter in Australia 
is significantly higher (sometimes 50 per¬ 
cent higher) than the average per letter in 
America. This happens despite the fact 
Australian gifts to religious organizations 
are not—repeat not—tax-deductible. 

That response indicates how great the 

We have to operate 
as narrowcasters 

within a 
broadcasting system 

desire is among Australian Christians to 
have religious broadcasting. And it is a 
need that is being filled by American 
broadcasters. Only 12 percent of the 
population here are church members. 
The 1979 survey on church atten¬ 

dance hints that, in the last three years or 
so, four to five percent of the population 
have walked out of church . They did not 
stop being Christians, they just walked 
out of the buildings and have not been 
back. 

_ Limited Support 
So we must keep filling that need to 

the best of our ability and that is the key: 
to the best of our abilities. Unfortunate¬ 
ly, we cannot look to the traditional chur¬ 
ches for any real help since their attitude 
to mass media is reflected in the amount 
of funding they give the combined Chris¬ 
tian Television Association in New South 
Wales, the state with the largest popula¬ 
tion . This year, the Baptists’ annual con¬ 
tribution was $2,000 and the Churches 
of Christ gave even less. 

In the human body, the main com¬ 
munication vehicle for messages from 
the brain to the outlying members is the 
central nervous system. It is the same in 
the Body of Christ: the healthier the 
communications system is, the more ac¬ 
tive and better co-ordinated the Body 
can be. 

Because of the superb growth of reli¬ 
gious broadcasting in America, both in 
hardware and software, as well as the 
work of industry groups like NRB, that 
central nervous system is healthier than 
anywhere else in the world. That helps 
explain why the Body of Christ is more 
active in the United States. 

However, in Australia, that central 
nervous system is not as healthy as it 
should or can be and we need help . The 
hardware side will not be able to go into 
place until the government grants more 
licenses, and thereby opens up the air-
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on a fight-for-suruiual basis 

All paid 
religious programs 
will come under 
Tribunal scrutiny, 

with hearings wherein 
our opponents can 
state their claims, 
and we state ours 

waves and breaks the stranglehold that a 
few secular broadcasters have on this 
country. 

Professionalism Needed 
The Australian Broadcasting Tribunal 

(equivalent of the FCC) recently held a 
license hearing for a Christian group 
desiring to start an FM radio station. 
When asked what sort of music they 
planned to play on the station , the group 
predictably replied “Christian music.” 
But when the chairman of the Tribunal 
asked , “And what is wrong with ‘normal 
music’ ?”, the chances of getting that 
license flew out the window after the 
group spokesman answered, “because it 
comes from Satan.” 

Australian secular TV and radio ex¬ 
ecutives are as tough, sophisticated and 
have as much savvy as their American 
counterparts. So being Christian is not 
good enough. You have to be good at 
your job as well. 

Lack of professionalism is hurting the 
church in Australia. That is why the 
media have welcomed the entrance of a 
professional organization like Michael R. 
Ellison , Ltd . into the market. It is not go¬ 
ing to get any easier over the next few 
years while we wait for the advent and 
proliferation of narrowcasting through 
UHF, cable and satellites. 
As religious broadcasting “Down 

Under” comes under attack, Australian 
Christians need the support of their fel¬ 
low broadcasters in the United States. 

Technology: 
A Tool for Today’s Ministries 
As a religious broadcaster, you appreciate modern 
technology for what it is—a tool provided by the 
Lord to do His work. 
But are you realizing the full potential of technology 
for your ministry? 
Electronic funds transfer (EFT) allows donors to pay 
monthly pledges automatically. Once a donor signs 
an authorization form, he is assured of fulfilling his 
obligation to your organization. 
Join those organizations that have decided to be on 
the cutting edge of technology—Campus Crusade 
for Christ, World Vision, Hour of Power, the Old 
Time Gospel Hour and dozens of others. 
Contact EFT Corporation (formerly EFT Manage¬ 
ment Systems) for more information and your 
complimentary copy of The EFT Report, a newslet¬ 
ter on electronic funds transfer and its use in fund 
raising. 

Corporate Office: 
1010 Turquoise St. 
Suite 315 
San Diego. CA 92109 
619-488-7567 

EFT 
CORPORATION 

Northwest Office: 
257 St Ronan Street 
New Haven. CT 0651 1 
203-562-7756 

Mid-Atlantic Office: 
1320 Fenwick l ane 
Suite 100 
Silver Spring. MD 20190 
301-587-0505 

(Circle 133 on the Reader Service Card) 
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MDS 

Philadelphia Metro Area 

5,000 WATTS 

“Serving Philadelphia, Central/ 
Southern New Jersey, Delaware, 

and Eastern Maryland.” 

Louise Bessler 
2775 Mt. Ephraim Avenue, 
Camden, NJ 08104 
609-962-8000 

(Circle 101 on the Reader Service Card) 

For 10 Years Raleigh-Durham’s 
Only Full-time Christian Station 

Now Simply A Part Of 
"The Christian Way of Life” 

Bill Suttles 
WPJL Christian Radio 

PO Box 27946 
Raleigh, NC 27611 

919-834-6401 

(Circle 106 on the Reader Service Card) 

Love on the Air! 

Serving the 
Washington, D. C. 

Metro area. 

David F. Reeder, President 
Mike Henry, Sales Manager 

WCTN 
7825 Tuckerman Lane 

Suite 21 1 
Potomac, Maryland 20854 

(301) 299-7026 

(Circle 114 on the Reader Service Card) 

ww 
Sowing God’s Word 101 9 fm 
in Upstate New York 

50,000 watts 
24 Hours A Day 

With Jesus Is Victory 

WJIV Radio 
Attention Floyd Dykeman 
Victory Mountain 
Cherry Valley, NY 13320 
(607) 264-3062_ 

(Circle 102 on the Reader Service Card) 

WANTED 
Gospel Broadcasters on 

Missionary Station in English. 

RADIO 
; PARADISE 

St. Kitts. West Indies 
f ; 50.000 Watts am.Low Rates. 
‘ J Good Response. Contact 
L 1 U.S. Office (615)877-0100 

r Ml or Write: 
/ ''I P. O. Box 908 

Hixson, Tenn.37343 

National Rep: 
John L. Pierce Associates 

PO Box 863 
Florence, Kentucky 41042 

(606) 525-8323 
(Circle 107 on the Reader Service Card) 

The Best Georgia Has Io Offer 
Honored by the Georgia Association 
oí Broadcasters as 

1983 CLASS A 
RADIO STATION OF THE YEAR 

Top Christian programming 24 hours 
a day-Seven days a week. 

I tHII' I VI 14 

H J 4 4 ix 

"Blanketing the Atlanta Market" 
LARRY POLK 
404-436-6171 

(Circle 103 on the Reader Service Card) 

There 
is 

LOVE 
in 

Detroit 

WLQV™,™ 
15401 WEST TEN MILE 

DETROIT MICHIGAN 48237 
313-967 -1515 

(Circle 109 on the Reader Service Card) 

SATELLITE GOSPEL RADIO 

_ 

Post Office Box 8392 
2427 University Boulevard North 

Jacksonville, Florida 3221 1 
Telephone AC 904-743-6970 

C.R. “Dick” BUCKNER 
General Manager 

(Circle 105 on the Reader Service Card) 

REACH DETROIT 
WITH 

WEXL 
1340 AM - EST. 1923 

Full Time - Full Service 

Garnet Sparks 
317 E. 11 Mile Rd. 
Royal Oak. MI 48067 
(313) 544-2200 

(Circle 110 on the Reader Service Card) 
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communicating the Gospel 

With 

10,000 Watts 
Clear Channel Coverage 

in every direction 
Reaching 5 States 

R. A. MORRIS 

P. O. Box 369 
Bristol. Virginia 24203 

(703) 466-2201 

(Circle 111 on the Reader Service Card) 

^^1 91.5 FM f 

> 3000 WATTsl 

(Circle 104 on the Reader Service Card) 

Ralph Petti 
2080 Laura Street 
Springfield, OR 97477 

(503) 747-5673 

from 
EUGENE/SPRINGFIELD, OR 

the 
CLEAR CHANNEL 
GOSPEL VOICE 
Power & Coverage 

cKORE^lOSOam 
SOUNDS OF PRAISE 

Newport Richey, Fla. 
Serving the 

TAMPA BAY FLA. AREA 
Now Offering 

INTRODUCTORY RATES 
Write to WLPJ 

106 East Lime Street 
Tarpon Springs, Fla. 33589 

(Circle 108 on the Reader Service Card) 

(Circle 151 on the Reader Service Card) 

PLACE YOUR 

RADIO STATION 

AD HERE! 

call 

201-328-9108 

ARKANSAS’ 
MOST POWERFUL 
GOSPEL STATION 
5,000 watts 760 khz 
FROM LITTLE ROCK 

JOHN SHIELDS, MANAGER 
P.O. BOX 4360 

NORTH LITTLE ROCK, 
ARKANSAS 72116 

501-835-1554 

PLACE YOUR 

RADIO STATION 

AD HERE! 

call 

201-328-9108 

WNNN 101.7 FM 

Serving the lower Delaware Valley, 
South Jersey, Northern Delaware 
South Eastern Pennsylvania, and 

Eastern Maryland 

Contemporary Christian Format and 
the only station listed as 

Contemporary Christian Music 

Our purpose: HIS WORD 

An ABC Affiliate 

PO Box 132, Salem, NJ 08079 
Telephone: 609-935-1762 

(Circle 162 on the Reader Service Card) 

WRIS 
1410 AM 

Inspirational Radio 
Reaching the growing 
Roanoke Valley & 

Southwest Virginia Area 

For availabilities contact: 
Lloyd Gee 
WRIS 
P. O. Box 6099 
Roanoke, VA 24017 
703-345-0294 

(Circle 150 on the Reader Service Card) 

Xenia - Dayton, Ohio 
1500 AM 

“Serving the Greater 
Dayton Area with quality 
Christian Programs” 

For Availabilities Contact: 
Dick Moran 

Xenia, OH 45385 

(513) 426-2433 Dayton 
(513)372-3531 - Xenia 

(Circle 161 on the Reader Service Card) 
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Positive Guidelines for 
Fund raising has no magical secrets, only 

by Dorothy Valcarcel 

A
RE THERE magical sec¬ 
rets that will allow you the 
privilege of being success¬ 
ful in your organization’s 
fund-raising activities? 

It is doubtful! Raising 
money never was, and probably never 
will be , an act of magic . It has more to do 
with good, hard work. (Just ask any per¬ 
son who has been given the task of rais¬ 
ing money.) 

However, in the midst of your feverish 
exploration for money for your organiza¬ 
tion, you are bound to find out that there 
are certain techniques, albeit guidelines, 
that if followed, will help bring you the 
success you desire when raising money. 
These guidelines are not secrets. In 

fact, you may already be following all or 
part of them. But inevitably, your success 
in raising money for all the worthy pro¬ 
jects your organization embarks upon, 
will be determined by a combination of 
hard work and following principles that 
have proven useful to successful 
organizations. 
So here is to your success in fund 

raising! 

GUIDELINE *1 — Ask for money 
I have never quite figured out what 

makes it so hard for religious organiza¬ 
tions to ask for money . It seems if a minis¬ 
try is trying to save the life of a hungry 
child, there is not any hesitancy to ask for 
help . But when it comes to saving the life 
of a person bound for eternal destruc¬ 
tion—an organization becomes nervous 
about having to tell people they need 
money. 

This does not mean you have to resort 
to using cheap junk mail. In a simple, 
straightforward manner your organiza¬ 
tion must make its needs known if you 
are to achieve your optimum income 
levels. 

Proven Guidelines 

1. Ask for money 
2. Be honest and credible 
3 Make it easy for people to 

respond to you 
4. Respond with speed 
5. Treat every respondent 

in a special way 
6. Show your gratitude 

7. Allow yourself freedom to 
be creative 

8. Put your best foot forward 
9. Communicate with other 

staff members 
10. Be proud of your organ¬ 

ization and what you do 

Do not try to disguise your request for 
funds amid a lot of organizational 
rhetoric. 

In other words, do not beat around the 
bush! 

If you want to get on a new radio sta¬ 
tion, ask your donors to send $25 each 
to help put your program on the new sta¬ 
tion. Your donors like when you tell 
them how much to give. (There is a dif¬ 
ference between ordering them to give 
and asking them to give.) 
Many times your donors do not know 

how much money you need. So if you 
need money for a specific project, give 
your donors an amount of money that 
they know will help you reach your goal. 

If you ask for money you will receive 
it. Without compromising the image of 
the organization you can still place your 
special needs before your donors in a 
tasteful yet effective manner. 

GUIDELINE *2 — Be honest and 
_ credible 

If you want to raise money effectively, 
you must be believable. If your organiza¬ 
tion faces a crisis and needs more 
money, there is nothing disgraceful 
about explaining this situation . Why not 
be honest and tell your donors you need 

more money? This very need may just 
show that your organization is growing 

Know someone 
who deserves a 
journalism 
scholarship? 

The Evangelical Press Associa¬ 
tion, a non-profit corporation com¬ 
posed of some 275 Christian 
periodicals, is vitally interested in 
the future of religious journalism. 
The Association annually pro¬ 

vides at least two $500 scholarships 
to deserving college students com¬ 
mitted to a career in Christian 
communications. Applicants must 
have completed their second year 
of college. 
Further details and application 

forms are available. (Forms must 
be completed and returned by 
April 1.) 

Write now to: 
Executive Secretary 
Evangelical Press Association 
P.O. Box 4550 
Overland Park, Kansas 66204 
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Fund-Raising Success 
well-reasoned, credible principles and techniques 

and deserving of their support. 
But being honest and credible also 

concerns the image you want to portray 
of your organization. There can be a 
tendency to try to copy identically 
another organization’s work because 
they are successful, and hopefully their 
success will rub off on you. 
Look squarely at your organization 

and decide what makes it unique. Why 
do people want to give money to your 
cause? Once you have come to a 
reasonable conclusion, then ask your¬ 
self: “If I copy someone else, will my 
donors still get the correct image of our 
organization?” 
When an organization copies some¬ 

one else—they can lose some of their 
own identity. This does not mean that 
certain fund-raising techniques do not 
work from organization to organization . 
There are basic techniques that all suc¬ 
cessful ministries follow. However, co¬ 
pying appeals nearly verbatim, or trying 
to make programs identical to other or¬ 
ganizations, may only decrease your 
overall response . And it can muddy your 
own distinct image. 

GUIDELINE *3 - Make it easy 
for people to respond to you 

My father (like most dads would) 
always perks up his ears when someone 
mentions his daughter’s interest— in my 
case, fund raising—and he likes to pass 
tidbits of information on to me . 
He was talking recently with friends 

who were lamenting the fact that one of 
their favorite religious programs had 
been taken off the air in the city where 
they lived . The reason the program went 
off the air was lack of money. 

However, my dad’s friends had no 
idea that the program needed money. 
They thought since there was never any 
request for money on the air, and since 
the organization did not ask for them to 
write in , that there was plenty of money 
to fund the program. 

If you want people to respond to you , 
you must make it easy for them to get in 
touch with you . You must let them know 
you have specific needs. 

For example, although 1 am not that 
old and my eyesight is supposed to be 
excellent, half the time the addresses of 
organizations who have television pro¬ 
grams are so small and left on the screen 
for such short periods of time I find it 
hopeless ever to write to them. 

Furthermore, have you ever noticed 
how just when you need a pencil and 
piece of paper you can never find one? 
This does not happen just when you are 
on the phone either. It happens when a 
person wants to copy down your address 
from the television. 
And for those ministries in radio, re¬ 

member that giving your address one 
time is not enough . In that one moment 
a person may be driving a car, or may be 
at home with the telephone or the door¬ 
bell or the neighbor clanging for atten¬ 
tion-all at once! 

Give people more than one chance to 
respond to you and you will find that 
results increase dramatically. 

In addition, when you send out mater¬ 
ials such as television or radio book re¬ 
quests, add a reply envelope so your 
prospective new friends can send a 
donation back to you, or a prayer re¬ 
quest or a letter. And make certain your 
address is in plain sight so these people 
know where to write. 

GUIDELINE *4 — Respond with 
speed when you meet a new friend 

Every person that responds to your 
ministry is a potential new friend. One 
quick way to turn off a friend is to act as 
if you are not the least bit interested in 
that person . 
When people write to your organiza¬ 

tion requesting material, unless they 
specifically tell you, you have no idea as 
to the deep, hidden reason they felt 
motivated to respond . They may be suf¬ 

fering from some critical problem that 
they feel you have the solution to. That 
is why they must hear from you as fast as 
possible. 
When a few weeks pass without a per¬ 

son receiving a reply from you—he will 
go on to something else or forget what he 
even asked for. 

In addition, when people give you a 
gift— within 48 hours if possible—make 
certain they receive a letter that thanks 
them for the money sent. 
When you respond quickly to new 

friends your organization meets, you do 
more to cement a long-term relationship 
than all the preaching in the world. 

Job 
Satisfaction. 

Satisfaction comes from knowing your 
work helps others and serves the Lord. 

Intercristo helps you find a job 
that does just that. Discover work 

opportunities in your field in Christian 
organizations. Short or long term, 

in the U.S. or overseas, Your next job 
could be one of thousands 

now available through Intercristo. 

Call Intercristo today toll-free: 
(800) 426-1342 

Alaska. Hawaii or Washington State: 
(206) 546-7330 

Or return the coupon below 

Intercristo 
The Christian 

I Career Specialists 
i P0 Box 33487
i Seattle. WA 98133 

i Please send me information 
• on finding “Job Satisfaction" 
I in God’s work. . m»» >> CMS? 

• Name_ 

i Address_ 

[ City_ 

j_State _ Zip_ 
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The more personal you can make 
your thank-you program, 

the more successfully you will complete 
the giving process 

GUIDELINE "5 — Treat every 
person that responds to your 

organization in a “special” way 
Not every person is alike. Some peo¬ 

ple respond to your organization for 
spiritual reasons. Others respond 
because they like your prayer ministry. 
Still others respond because they like 
your family ministry. We all have dif¬ 
ferent and varying interests. 

Since people will respond to you in dif¬ 
ferent ways, your response needs to be 
targeted to their needs also. When you 
add a new name to your file, attach a 
source or response code to the name so 
you can easily identify their interest in the 
future . 

GUIDELINE 6 - Show your 
gratitude 

There is nothing I like more than send¬ 
ing a gift to an organization and then 
receiving a personal thank-you letter 
from the head of the organization . 

This cannot always be done. But re¬ 
member, the more personal you can 
make your thank-you program, the 
more successfully you will complete the 
giving process by turning it into a won¬ 
derful experience for the donor. 

Another idea that has come into its 
own is the use of the telephone. Your 
donors will be extremely appreciative if 
someone will take the time to thank them 
by phone for their gifts. 

“We rejoice in our hope of sharing 
the Glory of God.” 

Romans 5:2 

Grand Rapids’ leading Christian radio station has 
made a bold move to beautiful new studios to the 
glory of God. 

(Circle 126 on the Reader Service Card) 
1 1480 AM 

3250 28th St. S.E. 
Grand Rapids, MI 48508 
\(616) 957-0000 
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GUIDELINE *7 — Allow yourself 
freedom to be creative 

Many times we become our own worst 
enemies when it comes to raising 
money. 
So do not limit your creativity just 

because your ideas may not always find 
an eager reception. 

If you work in an organization where 
creative thought is not appreciated or 
accepted—maybe you should find some 
other place to work. Or perhaps you can 
become a “spark” to encourage others to 
have the freedom to try new ideas, new 
ways of raising money. 

In our agency, we will sometimes 
spend an afternoon going over client ac¬ 
counts and sharing our ideas. We have 
a motto that no idea is too bizarre to be 
expressed out loud. Some ideas have 
been unusual, tosay the least! However, 
some of these unusual ideas have been 
transformed into money-raisers for our 
clients. 

GUIDELINE "8 — Put your best 
foot forward 

One of the phrases I hear the most in 
visiting with small organizations is: “We 
just don’t have much money to spend , so 
how can we compete with organizations 
who have a lot of money?” 

First of all, even big organizations 
usually do not have a lot of money. All 
ministries find themselves with financial 
limitations—just at different levels. 
However, all organizations, even 

small ones, can still put their best foot 
forward . 

Sometimes, in order to save costs, 
organizations will resort to the use of 
“cheaper” types of mailings rather than 
putting a little more into making certain 
that they portray the correct image. 

This does not mean that you should 
send out four-color brochures with ex¬ 
tremely costly details. However, crisp, 
clean artwork that does not detract from 
the copy, with simple, clean lines and 
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well-written copy, are techniques that 
any organization can use. 
Make certain that everything you send 

out from your organization gives off the 
proper image you want to convey. It will 
make a difference in the long run. 

GUIDELINE *9 — Communicate 
with other staff members 

No person in any organization has the 
luxury of becoming an island unto them¬ 
selves. 

1 have found that the times I have had 
the most problems are when I have been 
too busy to take the time to communicate 
with other people. 
Take time to share your ideas with 

other staff members. Set up times when 
the staff members involved in the fund-
raising activities get together just to 
discuss new ideas. 

Try to take time to have these meet¬ 
ings when you do not have to discuss 
problems. It is wise to separate creative 
brainstorming sessions. Ideas will flow 
better. 

GUIDELINE *10 - Be proud of 
your organization and what you do 
The most effective religious ministries 

were not built by listening to detractors 
and reading thousands of letters on 
criticism. 

This is not to say there are times when 
constructive criticism is not helpful. 

However, if you want your organiza¬ 
tion to succeed , you must have an air of 
positive, forward-looking ideas coming 
not only from yourself, but from every¬ 
one involved with the organization. 
Be proud that you are involved in 

work that is helping people put their lives 
on the right track. 

This point was driven home to me re¬ 
cently after an article appeared in the 
“Los Angeles Times” giving one writer’s 
opinion of religious fund raising. 

In response to the writer’s remarks, the 
following letter to the editor appeared 
several days later. I believe this letter 
sums up the work that religious organiza¬ 
tions are trying to do: 

“Your article on Page 1, ‘Evangelists 
Cashing In On the Mail,’ was well-written 
and factual, 1 am sure . It shows how mil¬ 
lions of dollars are being sent by viewers 
to TV ministries. 

“I am one of those who, on a com¬ 
paratively small scale, donate to Dr. 
Robert Schuller, the Reverend Oral 
Roberts, the Reverend Jerry Falwell, as 
well as to various other religious groups 

P With this coupon all will be revealed : How to arrange 11 low-cost days in the 
I Holy Land and Jordan and raise funds for good works in the process. And who's 
I better to trust than Alia,The Royal Jordanian Airline? We Jordanians have been 
1 guiding groups to the Holy Land since the time of Moses, J 

For more information please mail the coupon to: Alia ““ ■ ’ ““ 
J Holy Land Dept., 535 Fifth Avenue, New York, New York 1001 7 To The Holy Land 
■ Name/Church_ 

I Address_ 

City/State/Zip. .. . . - - — --
NHd Ö 

(Circle 138 on the Reader Service Card) 

BeforeUbu Lead 16ur Flock 
1b The Holy Land,Get Some 
Guidance From Above. 

regardless of their denomination. 
“Your article will not change my 

habits. 
“Whereas millions are being spent for 

TV religious programs, billions are being 
spent for drugs and pornography. 
“We each must decide where our ex¬ 

tra money will go. 
“With apologies to no one, the small 

sums 1 contribute will continue to go 
where they have been going. The TV 
ministries are doing a lot of good for a lot 
of people. 

“Wouldn’t it be nice if pornography 

and drugs were doing the same?” 
Perhaps the above letter will help re¬ 

mind you to be proud of the work in 
which you are involved. ÿôô 

Dorothy Valcarcel is pres¬ 
ident of West Coast Direct 
Response. Inc. The above 
information was given 
during a seminar at the 
1983 NRB national con¬ 
vention. 
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Expanding 
and Redeeming 

Already 50 years young, the Slavic Missionary Service 
continues to expand its broadcast ministry 

A
S THE Slavic Missionary 
Service celebrates 50 years 
of ministry this year, its 
priority continues to be ex¬ 
panding and redeeming— 
“Expanding Horizons ... 

Redeeming the Time,” as the anniver¬ 
sary banquet theme expressed it. 

This double emphasis has been the 
goal of SMS during its ministry: taking 
advantage of the times to expand and 

NEW IMPROVED 
AMPEX STYLE 
CASSETTE BOX 

SUPERB QUALITY 
New “Easy Open” Snap Locks 

Smooth — No Sinks 
Dyna Day is also exclusive manufacturer 

of the patented 

Automatic Boxing Machine 
Opens Ampex Style and soft poly 
box. inserts cassette and closes box 
at rate of up to 90/minute! 

(Circle 160 on the Reader Service Card) 

Dyna Day Plastics 
6270 S. Country Club Rd. 

Tucson. AZ 85706 
602-746-1001 

by Ruth A. Piatnochka 

improve its out¬ 
reach. Founded in 
1933 by Russian 
emigre pastor Ivan 
V. Neprash, the mis¬ 
sion’s original goal 
was to raise funds 
among Americans 
for distribution of the 
Gospel in the Soviet 
Union. 

In the years following, the vision ex¬ 
panded . SMS increased its ministries by 
printing books and tracts, providing relief 
to needy Slavs, supporting Slavic na¬ 
tional missionaries worldwide and sup¬ 
plying aid to Slavic emigres. 

After the sudden death of Mr. 
Neprash in 1957, Alex Leonovich was 
invited to direct the mission. Under his 
leadership the outreach widened to in¬ 
clude radio broadcasting. His dream to 
reach the Slavic world by means of mis¬ 
sionary radio became a reality as he 
developed and broadcast the New Life 
Russian programs. Today the program 
ranks among the most popular Gospel 
programs aired across the Soviet Union, 
ministering in areas that have no other 
witness for Christ. 
The SMS studio produces two kinds of 

broadcasts. One is targeted for believers. 
Its purpose is to build up the body of 
Christ in Eastern Europe through a tra¬ 
ditional preaching program which carries 
the messages of well-known Russian-
speakjng pastors such as George Bolt-
niew, Peter Kolibaiev, Alex Leonovich 
and others. 

While these programs are beloved by 
and necessary for the spiritual growth of 
believers, Mr. Leonovich has found that 

they “fall on deaf ears as far as the youth 
and general public are concerned.” SMS 
has therefore initiated an innovative pro¬ 
gram aimed at reaching the contem¬ 
porary Russian. 
The expense and complexity of 

designing a new format is a small hin¬ 
drance in contrast to the enthusiasm 
generated by the new programs. These 
innovative “specials” use a variety of ap¬ 
proaches to attract all levels of Russian 
society. Dialogues and stories in the third 
person help the listener to identify with 
the person of the narrative, whereas 
traditional preaching often strikes the 
unbeliever as “religious propaganda.” 
Background music and sound effects set 
the mood and hold the Russian’s 
attention. 

Mikhail Morgulis, an emigre journalist, 
is the chief writer and voice of these uni¬ 
que programs. Having recently come 
from the Soviet Union, he says, “1 know 
firsthand that Russia needs programs for 
unbelievers. There are millions of people 
who have no other way of learning about 
Christ except by means of radio. So we 
write these programs to reach a variety of 
people—the workers, the intelligentsia 
and the students.” 
The response has been encouraging. 

Soviet emigres in the U.S. and Europe 
comment that they are deeply moved by 
the program. A former editor of “Prav¬ 
da” newspaper in Moscow was impres¬ 
sed. He said, “I have heard many relig¬ 
ious programs before , but this is the first 
that has moved me to listen to the end. 
Every argument I have used against faith 
in God has been destroyed.” 
“The most thrilling response,” says 

Mr. Leonovich, “has come from the 
youth in Russia—both believers and 
unbelievers. They thank us for im¬ 
aginative programs that are professional¬ 
ly produced and ‘easily compete with the 
best that Radio Moscow can produce .’ ” 

“With the advancement of scientific in¬ 
novations, with new ideas and oppor¬ 
tunities generated by the age in which we 
live, I am very optimistic about the 
future,” said Mr. Leonovich at an NRB 
workshop. The years of experience have 
taught him that to be effective in com¬ 
municating the message, ethnic pro¬ 
gram producers must “have a greater 
knowledge of the needs of the audience 
and respond to these needs” by “capi¬ 
talizing on all the modern technology 
made available.” sõã 

Ruth A. Piatnochka is a staff member of the Rus¬ 
sian Ukrainian Evangelical Baptist Union. 
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(continued from page 14) 
broadcasting. 
The council will also act as a 

bridge between the church and the 
broadcasting industry; it will gather 
together the several Christian in¬ 
itiatives who are growing impatient 
with the present system and will 
seek to bring the most modern tech¬ 
niques into use for broadcasting 
the Word of God. 
The new council will apply to the 

British home office for the fifth sat¬ 
ellite channel due to be available 
in 1986 and more immediately for 
a VHF radio frequency for broad¬ 
casting in the United Kingdom. 

It will also negotiate with the 
Christian broadcasters in the USA 
and Canada who already have great 
experience in satellite broadcast¬ 
ing to millions of viewers weekly. 
John Q. Davis, who was proposed 

as vice chairman for the Christian 
Broadcasting Council, said, “The 
proposed cable bill will mark the 
end of broadcasting restricted to 
monopoly interests which control 
limited channels and frequencies. 
Cable makes it possible for all min¬ 
ority interests to be represented on 
the multiplicity of channels and 
radio frequencies which the cable 
can carry. 

“The advance of direct broad¬ 
casting bysatellite(DBS)spansall 
national boundaries and we have 
already been offered transmission 
facilities by a European Christian 
consortium,” he added. 
Committee chairman Lord Milver¬ 

ton is assisted by a number of Brit¬ 
ish Christian broadcasters whose 
organizations are active throughout 
the world. Charles Bowler, with the 
Assemblies of God Broadcasting 
Council, heads the group’s research 
and technical committee. 
Malcolm W. Goodman of the World 
Radio Missionary Fellowship leads 
the public relations and fund rais¬ 
ing committee. 

Other investigating committee 
members include representatives of 
the Full Gospel Businessmen’s Fel¬ 
lowship, the Far East Broadcasting 
Company, Gideons International, 
Trans World Radio, the Billy 
Graham Evangelistic Association 
and Radio Worldwide. 

PTL Names 
AOG Leader 
Executive VP 
CHARLOTTE, NC (NRB)— Richard 

W. Dortch, superintendent of the 
Illinois District for Assemblies of 
God churches, has accepted a pos¬ 
ition with the PTL Television Net¬ 
work as senior executive vice presi¬ 
dent and corporate executive 
director. 
The announcement about Dr. 

Dortch, a PTL board of directors 
member, was made October 3 by 
PTL president Jim Bakker. 

Bakker said, “Pastor Dortch's 
coming to this ministry has been 
the answer to a longtime prayer by 
Tammy and myself. He will certain¬ 
ly be a great asset and I can’t think 
of anyone more qualified for this 
position.” 
As the new corporate executive, 

Dr. Dortch will be involved in lead¬ 
ership, ministry and administration. 

Having ministered in over 45 
countries, Dr. Dortch brings a broad 
background of experience to PTL. 
He received his theological training 
at North Central Bible College and 
studied at the Language School of 
the University of Liege, Belgium. 
He has served as pastor in churches 
in South Dakota, Kansas and 
Illinois. 

Dr. Dortch has been an executive 
officer of the Illinois Assemblies 
of God since 1966, when he was 

elected executive secretary¬ 
treasurer. In 1970, he was elected 
district superintendent, and has 
served in that capacity since that 
time. 

Dr. Dortch pledged to the Bakkers 
and PTL, “I will, under God, do 
everything I can to take your burden 
and assimilate it into my spirit and 
together we can see this ministry 
become what God wants it to be.” 

One-Hour Christmas 
Special Airs 
December 5 on NBC 
NEW YORK, NY (NRB)-The Best 

Christmas Pageant Ever, starring 
Loretta Swit as the harassed di¬ 
rector of a school nativity play, 
airs on the ABC Television Network, 
Decembers. 
Based on the best-selling novel 

by Barbara Robinson, who also 
wrote the teleplay, The Best Christ¬ 
mas Pageant Ever, is a heart¬ 
warming tale of what happens when 
the six meanest kids in town dis¬ 
cover the true spirit of Christmas. 

Ralph, Imogene, Leroy, Claude, 
Ollie and Gladys Herdman are 
feared by everyone in the small 
New England town where they live. 
With their father having abandoned 
them and their mother working two 
jobs they are left pretty much to 
their own devices which include 
lying, stealing, cursing, bullying 
and setting fires. Lured to Sunday 
School by the news that free 
cookies and ice cream can be found 
there, they muscle their way into the 
annual Christmas Pageant, literally 
threatening the other children not 
to audition for any of the roles. 

After much aggravation, however, 
the group is molded into a hap¬ 
hazard ensemble, and the Herdman 
children begin to get involved in 
the play after Grace Bradley (Swit), 
the play’s director, relates the 
Christmas story to them. They never 
heard the story before and, 
intrigued, begin to interpret it in 
more modern times. When Christ¬ 
mas Eve, the night of the pageant, 
finally arrives, Grace is surprised 
to find the church filled to cap¬ 
acity. The whole event comes off 
not too smoothly, but with spirit. 
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(continued from page 18) 
organization and what it can do for 
us.” He is a student broadcaster 
with KSUC-FM/Keene (Texas). 

Professor Joseph Bridges of 
Wheaton (Illinois) Graduate School 
is coordinating the achievement 
awards that will be presented to stu¬ 
dents at the national convention. 

Student radio and television pro¬ 
ductions will be judged for techni¬ 
cal execution, creativity and over¬ 
all impact of the script, the audio 
and the film or video. Application 
forms for the awards judging were 
mailed last month to the colleges. 

Professors who attend NRB 84 
will be welcome to attend another 

How to Build 
a Better 
Compact 
Professional 
Recorder 

Follow this step-by-step 
guide to build 
your own high-
performance 
professional 
recorder. 

1. For your design team, 
hire the same engines 
responsible for world's 
multi-track recorder, the STUDER A800. 

2. Employ meticulous Swiss and German craftsmen for all fabrication 
and assembly 

3. Use solid aluminum alloy die-castings for chassis and headblock. 
4. Use only professional-grade mechanical and electronic 

components. 
5. Make your own audio heads to ensure the highest quality. 
6. Include the following standard features: Balanced and floating + 4 

inputs and outputs • Calibrate/uncalibrate switches • Self-sync • Tape 
dump • Edit mode • Full logic transport control • Servo controlled 
capstan motor- Front panel input and output mode switching • 
Universal power supply • Rack mount. 

7. Provide the following options: Rugged, steel-legged console • 
Transport case • Monitor panel • Remote control- Vari-speed control 
• Balanced mike inputs 

If you can do this for under $2100*-by all means go ahead! But first, 
we suggest you consult with your Revox Professional Products dealer. 
He'll provide you with a ready-built PR99. ..so you can concentrate on 
building your reputation as an audio professional. 

IHMHigjïâ/QX_ 
Studer Revox America. Inc. • 1425 Elm Hill Pike • Nashville, TN 37210» (615) 254-5651 

'Manufacturer's suggested list price $2095.00 Contact dealer for further pricing information. 
(Circle 134 on the Reader Service Card) 

series of faculty seminars. Still in 
the preliminary stages, these ses¬ 
sions are being planned by pro¬ 
fessor Wesley Baker of Cedarville 
(Ohio) College. 

100 Speak Out 
at St. Louis 
NRB Convention 

ST. LOUIS, MO (NRB)—Gathering 
for the three-day annual meeting of 
the midwest NRB chapter, some 100 
delegates spoke out against liberal 
trends in the secular broadcast 
media and in favor of “a strong 
stand on moral issues.” 

With a live broadcast, a panel dis¬ 
cussion, several workshops and a 
resolution, attendees decided to 
“move to the forefront in presenting 
what we believe to be the cause of 
righteousness.” The resolution 
wording also urged the national 
NRB convention to adopt a similar 
resolution that tackles the “moral 
decay of our country.” 

Similar themes were adopted by 
plenary speakers, including Chris¬ 
tian Destiny president Dave Breese 
and David Mains from Chapel of the 
Air. "\Ne still enjoy liberty,” Breese 
commented, “but unless the trend 
is stopped, we are in danger of los¬ 
ing our religious liberty.” His re¬ 
marks were made at the final day’s 
luncheon. 

Dr. Oswald C. J. Hoffmann of The 
Lutheran Hour asked the Thursday 
luncheon group to understand the 
“challenge and privilege we have as 
broadcasters.” Dr. Hoffmann will be 
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one highlight of the NRB national 
convention when he addresses 
annual banquet attendees in Wash¬ 
ington, D.C. on February 1. 
The September 21-23 gathering 

was held at the scenic Sheraton-
West Port Inn, St. Louis. 
An on-the-air panel discussion 

was conducted from the convention 
over KSIV/St. Louis, the Bott Broad¬ 
casting station. Richard Bott mod¬ 
erated questions to three panel¬ 
ists from telephone callers. 

Robert Neff, director of broad¬ 
casting for the Moody Broadcast¬ 
ing Network, was elected president 
of the midwestern chapter. Herb 
Roszhart, general manager of 
KROA/Grant Island (Nebraska), 
was elected vice president re¬ 
placing Neff. Secretary Stan 
Guillaume and treasurer Ron 
Mighell were reelected as was 
board member-at-large Stu John¬ 
son. Edward Elliot, president of Do¬ 
main Communications, replaced 
Vernon Friesen as the second board 
member-at-large. 

Southeast NRB 
Gathering Becomes 
Spiritual Retreat 
ATLANTA, GA(N R B)— M eet i n g 

in the shadow of the world's largest 
exposed granite monolith located 
in suburban Atlanta, 100 religious 
broadcasters from Virginia to Flor¬ 
ida participated in the southeast¬ 
ern chapter meeting of NRB, Sep¬ 
tember 28-30. With 3200 acres of 
scenic beauty surrounding it, the 
Stone Mountain Inn was the setting 
for what chapter president Norman 
Plunkett, director of In Touch Minis¬ 
tries, Atlanta, called "a three-day 
spiritual retreat.” 

In Touch president Charles 
Stanley, one of several conference 
speakers, set the tone at the annual 
southeastern banquet. “We can 
avoid fruitlessness, feelings of fail¬ 
ure and frustration, if we would re¬ 
arrange our priorities. The priority 
of the servant of God is his relation¬ 
ship to Jesus Christ, never his serv¬ 
ice to Him.” Dr. Stanley, recipient 
for In Touch of the 1983 NRB Award 
of Merit for Program Production, 
described spiritual lessons gained 
during a recent illness. 
The spiritual theme was contin¬ 

ued by nationally-known speaker 
Bill Gillham of Fort Worth, Texas. 
Addressing the delegates four 
times, Dr. Gillham challenged de¬ 
feated and frustrated believers to 
“understand how God made us and 
how we can react in victory” to life’s 
difficulties. 
Awards of Merit were presented 

by the southeastern chapter to Dr. 
Charles M. Learning and Dean L. 
Sippel. For more than half a cen¬ 
tury, Dr. Learning has been preach¬ 
ing the Gospel by radio. He is pres¬ 
ident and pastor of Faith Temple, 
St. Petersburg, Florida and a 
founder of NRB. Sippel has been a 
religious broadcaster for 27 years. 
He is general manage' of 
WMBW-FM/Chattanooga (Tennes¬ 
see), a Moody Broadcasting affili¬ 
ate. During 1981-82 Sippel was 
southeastern chapter president. 

In a regional business session, 
delegates discussed sponsorship 
of meals at the next convention 

which is scheduled for September 
26-28, 1984; an annual awards pro¬ 
gram similar to the national NRB 
awards; and the keeping of ac¬ 
curate records of members and af¬ 
filiates. Beginning next month, a 
regional newsletter is planned. 
This was not an election year for 
southeastern chapter officers. 

Other remarks were received from 
NRB executive director Ben Arm¬ 
strong, who reported on a recent 
trip to the Far East. 
A Georgia-style barbecue one 

evening aboard the Henry W. Grady 
Riverboat was one of the conven¬ 
tion’s fellowship highlights. 
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EMPLOYMENT 

Broadcast Executive required 
for Mid-East broadcast opera¬ 
tions. Established Mid-East 
broadcast ministry with two 
MW AM’s and shortwave facil¬ 
ities needs unique individual to 
oversee day to day operations 
and provide a dynamic Chris¬ 
tian leadership with interna¬ 
tional leaders. Must be experi¬ 
enced in PR and have good 
knowledge of both broadcast¬ 
ing and Christian leadership. 
This could be the most chal¬ 
lenging opportunity to the right 
person who feels a strong call 
of God to serve in a very critical 
area. A knowledge of Hebrew 
or Arabic would be a great as¬ 
set, but not essential. Write ex¬ 
ecutive vice president of High 
Adventure Ministries, Fred 
Johnson, PO Box 7466, Van 
Nuys.CA 91409, USA. 

GM Gospel Radio in Houston. 
Major group needs experienc¬ 
ed manager for new facility. 
Fantastic opportunity for local 
sales-oriented, take-charge 
person. Contact Dick Marsh, 
vice president, Universal 
Broadcasting, 3844 East Foot¬ 
hill Boulevard, Pasadena, Cali¬ 
fornia 91107, 213/577-1244. 
EOE 

Moody Broadcasting is looking 
for mature, experienced an¬ 
nouncer. Quality voice and spir¬ 
itual commitment are essen¬ 
tial. Send resumes and tapes to 
Personnel Department, Moody 
Bible Institute, 820 N LaSalle 
Dr., Chicago, IL 60610. 

Corporate Program/Production 
Director needed by Christian 
radio group. Bott Broadcasting 
Company is looking for a pro¬ 
ven professional with solid ex¬ 
perience. Must be highly moti¬ 
vated, committed to quality 
and very creative. Must have 
ability to manage others and 
control overall sound of each 
station. Must be team player 
and results-oriented. If you are 
a broadcast professional with 
talent, creativity and demon¬ 
strated experience, and you de¬ 
sire to be a part of Christian 
broadcasting, send resume 
and salary history to: Dick Bott, 
president, Bott Broadcasting 
Company, 10841 East 28 St., In¬ 
dependence, Missouri 64052. 

Christian Radio Group owner 
seeks “management profes¬ 
sional” with demonstrated suc-
cessful administrative/man-
agement experience. Must be 
highly motivated with proven 
success in sales, administra¬ 
tion and promotion. Must un¬ 
derstand the dynamics of the 
Christian community and must 
be a no-nonsense organizer, 
advance planner. Must be re¬ 
sults-oriented. 
Our company is well-estab¬ 
lished, over 20 years, and grow¬ 
ing fast. We know our market 
and our mission. We're looking 
for an experienced manager/ 
administrator who under¬ 
stands how to make things 
happen and get things done. 
Age is not important— but past 
experience and performance 
record are very important. No 
amateurs, please! Excellent 
salary and benefits. Send 
resume and salary history to: 
Dick Bott, president, Bott 
Broadcasting Company, 10841 
East 28 St., Independence, 
Missouri 64052. 

Maintenance Engineer for 
Christian UHF station. Re¬ 
quires 2-3 years experience in 
component level repair of 
studio equipment. Transmitter 
experience a plus, not required. 
Send resume, salary re¬ 
quirements to Chief Engineer, 
WCFC-TV, 20 North Wacker Dr., 
Chicago. IL 60606. EOE 

A World of Opportunity awaits 
you at Trans World Radio. Com-
mitted to reaching the un¬ 
reached with the message of 
salvation through Jesus Christ, 
Trans World Radio is looking 
for people who will answer 
God’s call to become involved. 
Are you a studio operator, a 
secretary, a transmitter 
operator, an audio technician, 
a bookkeeper, a data pro¬ 
cessor, a general maintenance 
person? 
Contact Trans World Radio to 
find how God can use your 
special talents and abilities in 
this tremendous ministry of in¬ 
ternational gospel broadcast¬ 
ing. Write Trans World Radio, 
Box 98, Chatham, NJ 07928. 

Experienced studio technician 
and program controller willing 
to relocate to pursue ministry. 
Functions include overseas 

management-level position 
and related activities in script 
writing and program produc¬ 
tion. Joshua Y.Aghumkar, 100 
W. Eckerson Road, Hillcrest, 
NY 10977. 

FOR SALE 

AM radio stations. Top 50 
markets. NC and VA. Attractive 
seller terms. Contact Mitt 
Younts, Chapman Associates, 
4422 W. Grace St., Richmond, 
VA 23230, (804) 355-8702. 

Complete TV studio production 
system. 3 GE cameras, V4 inch 
recorders, effects. Good equip¬ 
ment at a cheap price. (313) 
565-8500. 

IBM Electronic Typewriter 75. 
Features include 7500 
character memory, one-line 
correction memory, automatic 
centering, column layout, auto¬ 
matic carrier return, number 
alignment, etc. 3 years old, with 
instruction manuals. Original 
cost $2600, now only $600. For 
further information call Jennie 
at NRB, (201)428-5400. 

SERVICES 

Weekly Employment newslet¬ 
ter, all broadcast categories, 
$15.00/15 weeks, Job Leads, 
Trent Bldg., South BuckoutSt., 
Irvington, NY 10533. 

BROADCAST 
CONSULTANTS 

For Your New or Updated Broadcast Station 
Frequency Searches FCC Applications 
Studio Transmitter Design Installation 

BARRER 
electronics 

360 I ightner Street State College. PA 16801 
(814) 238-5334 

GROW WITH 

WILLIAM T. BRAY 
Development Consultant 

Booth No. 3802 312/941-1121 

EMM 
DESIGNED Si PRINTED 
(517)339-3232 
PREMIER SCREEN/DESIGN 

Helping God s People 
Into God s Work - Worldwide 
PO Box 33487 
Seattle WA 98133 
(8001426 1342 

How to Place 
a Classified Ad 

1. All classifieds must be 
prepaid. 

2. Type all copy. 
3. Indicate category: 

Employment, For Sale, 
Services. 

4. Employment ads are 
$20.00 per column inch. 

5. All other ads are $40.00 
per column inch. 

6. 20% frequency dis¬ 
count on 6 ads or more 
if payment of all ads is 
made in advance. 

7. Box Numbers are avail¬ 
able for additional 
$15.00. Please supply 
complete forwarding 
instructions. 

8. Send copy, instructions, 
and check to: 
Classified Ads 
Religious Broadcasting 
CN 1926 
Morristown, NJ 07960 

ADVERTISERS 
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National Religious Broadcasters 

NRB ConventionNEWS 
Washington, D.C. Sunday, January 30, 1983 

NRB Focuses on the Future 
Baptist President 
Opens Convention 

Welcome to 
Time of Inspiration 

Ben Armstrong By 

Whether 

Welcome to NRB’s | 
40th Birthday! 

at 

Have you noticed that men and women quite often dread their 40th 

ivention pro¬ 

birthday? I’ve known some who have not wanted the numbers to eve 
uttered! Many of us, however, have sailed right through the 40th 
year—mine was six years ago—and except for the developing of ere 
and groans, most seem none the worse for wear. / 

seleCT^^^^ 
topics for u? 

WASHINGTON, DC. (NRB)— 
Southern Baptist president Dr. James 
T. Draper Jr. will give the keynote ad¬ 
dress at tonight’s opening session of the 
40th annual NRB convention. 

Since assuming the presidency of the 
nation’s largest Protestant denomin-
taion, with membership now estimated 
at 13.9 million. Dr. Draper has mod¬ 
erated discussions over the inerrancy of 
Scripture that have threatened to divide 
the denomination. He represents the 
theologically conservative mainstream 
in the lengthy debate with the more 
moderate factions. Dr. Draper com¬ 
mented that the main goal of his 
presidency is "to get Southern Baptists 
talking to each other instead of about 
each other.’’ 

With that background, Dr. Draper 
will address the convention that will 
equip delegates to "Face the Future 
with the Bible.’’ The program begins at 

throughout the world,” says^^^^^ 
coordinator John Cummuta. 

At a convention like the one that 
begins today at the Sheraton-
Washington, where some 3000 delegates 
gather from throughout this country 
and from over 25 other countries, the 
program is planned a year in advance. 
Cummuta, who spends the remainder 
of the year as NRB’s operations 
manager, second vice president Jerry 

! ad of details. The 
/ nop speakers were 
’.nd scheduled. The 
A) workshops, from 

/ e, and others 
/ together the 
' 1983 that is ex-
y for these next 

formational, along the lines of coping with government pressure, alignm^^ 
themselves with rules and regulations, becoming more proficient in produc¬ 
ing excellent broadcasts and telecasts, plus a host of other essential sub¬ 
jects. 
We must remember that the founding purposes of our organization were 

to keep the airlanes of America open for the presentation of the Gospel of 
our Lord Jesus Christ and to promote excellence in Christian broadcasting. 
I believe we’ve kept the organization on target throughout the year, at¬ 
tempting to accomplish these purposes. In addition, in the design of the 
program we offer for the convention, those pruposes have been kept in 
mind. 
On behalf of the board of directors, its executive committee, and the of¬ 

ficers, I welcome you to this convention. 
HAPPY 40TH BIRTHDAY, N.R.B.! 

National Religious Broadcasters has come of age. I am convine 
is not downhill from here, for the challenge has only begun! The j 
nual Convention attests to the fact. / 
Workshops, seminars and plenary sessions will be very helpful 

"The Inerrancy of Scripture” with 
leaders of The Year of The Bible plan-

' ning committee to "Keeping a Lid on 
Television Production Costs” to "How 
To’s of Hostessing and Interviewing,” 
were planned to be well balanced. 

Continued on page ¡2 

I want to cordially welcome you to 
our 40th annual convention which pro¬ 
mises to be the best gathering ever. We 
want to invite you to derive the most 
from this profitable time of inspiration, 
instruction and active participation bet¬ 
ween today and Wednesday night. 
Our hard-working staff stands ready 

to help you at any time. 
The theme this year—“Christian 

Media Facing the Future with the Bi¬ 
ble”—is 
and tim 
NRB j 
Christ / 
prog’ / 
publ / 
you / 

By E. Brandt Gustavson 
Welcome to the NRB 40th Annual Convention! 

¿Hiaps the most important 
selected by an 

Dr. James T. Draper 
7:30 p.m. in the hotel ballroom. Several 
awards including the coveted Hall of 
Continued on page 12 

1-4 ¿ 0 Of^ . 
dedicatea^^^^Ô-í^ „ r'OfOr
highly motivatec^^^^ * ^IQq 
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W üï ; S 
Three-Chip CCD 
Color Camera 
Available from NEC 
NEC America, Inc. announces a 

unique three-chip CCD color 
camera, the SP-3 CCD broadcast¬ 
quality color camera with universal 
tape interface. 
The new camera interfaces di¬ 

rectly with Vi inch Beta and M tape 
formats, as well as with % inch U-
matic tape formats. An optional % 
inch VTR may be attached to the 
back of the camera to provide a 
camera-VTR combined ENG 
system. 

SP-3 CCD camera features in¬ 
clude 100 percent solid state, reso¬ 
lution greater than 500 lines, stable 
and accurate registration, minimi¬ 
zation of ghost signals, image 
sharpener circuit, and optional 1/2 
inch on-board VTR. 
The SP-3 CCD camera also 

features a signal-to-noise ratio of 
54 dB (typically), f/1.4 prism optics, 
and low power consumption. 
The SP-3 3-chip CCD color 

camera is priced at $19,000. 
For further information, contact 

the Broadcast Equipment Division, 
NEC America, Inc., 130 Martin Lane, 
Elk Grove Village, Illinois 60007. 
Telephone: (31 2) 640-3792. 

Sharp Increases 
New Slide/Sync 
Recorder Package 
The Professional Products 

Division of Sharp Electronics Cor¬ 
poration introduced a new “Slide/ 
Sync” recorder package, the 
RD670SS. 
The RD670SS slide/sync package 

includes Sharp’s RD670AV two-pro¬ 
jector sync recorder and a sturdy 
carrying case. The recorder inde¬ 
pendently advances either two pro¬ 

jectors or one projector plus pro¬ 
gram stop. 
The case features a built-in 

screen in the lid for making small 
presentations and has room for the 
recorder, a Kodak projector includ¬ 
ing the new Ektagraphic III models, 
slide tray, spare lamp, zoom lens, 
cassettes and other accessories. 
The RD670SS has a suggested 

list price of $325 (USA), the 
RD670AV has a suggested list of 
$250 (USA). 

For further information contact 
Sharp Electronics Corporation, 10 
Sharp Plaza, PO Box 588, Paramus, 
New Jersey 07652. (201) 265-5600. 

Newsroom Switcher 
Designed for 
Recording and Editing 

Modular Audio Products has re¬ 
leased yet another new product, the 
7301 Newsroom Switcher. Applica¬ 
tions for the 7301 are many, but 
the unit is primarily designed to 
serve as a record/edit facility for 
newsrooms, recording and monitor¬ 
ing of wire news services, station 
remotes and cassette recorder (in¬ 
terviews) duplication. 
The 7301 has a 10-position high 

level input selector, bridging trans¬ 
former input and a separate, select¬ 
able, mic input for intros or news 
packaging. 
A high level input sensitivity con¬ 

trol is incorporated for levels of 
- 10 dBm to + 8 dBm. 
Contact Modular Audio Products, 

50 Orville Drive, Bohemia, New York 
11716, (516) 567-9620. 

Aerodyne 
Releases VHF 
TV Transmitter 

Aerodyne Industries, a unit of 
Whittaker Corporation, introduces 
the TT-3510 10 kw VHF transmitter 
series. The new life produces 10 
kw peak sync and 1000 watts aver¬ 
age aural output power from a 
single tube. A hybrid combined 
solid state amplifer features plug¬ 
in modules drives the tetrode out¬ 
put stage. 

Forced-air cooling of the final am¬ 
plifier stage insures low mainten¬ 
ance. The sytem is fully automatic 
and is adaptable for remote con¬ 

trol operation. Additional options 
can be provided for specific broad¬ 
casting needs. Model TT-3510 VH is 
for high band (band III) applications; 
Model TT-3510 VL, for low band 
(band I). 
Aerodyne Industries, Inc. is a unit 

of Whittaker Corporation, 516 Town¬ 
ship Line Road, Blue Bell, Pennsyl¬ 
vania 19422. (215) 542-7000 or (800) 
523-2596. Telex: 846358. 

Portable Energy 
Products Introduces 
New Solar Chargers 

Portable Energy Products, Inc. 
announces the availability of econ¬ 
omical high-technology solar 
chargers that convert light energy 
to electricity for charging cameras, 
tape recorders, film cameras and 
lighting equipment. 
The solar chargers are designed 

to charge both NiCad and sealed 
lead-acid batteries. Portable Energy 
Products has standard solar 
chargers available for NC-4 NiCad 
plug-in 20-volt battery packs (for 
GSMO/CP-16 cameras), 12-volt 
sealed lead-acid battery belts for 
video and film cameras, etc. 
The solar panels are specifically 

wired to provide adequate voltage 
to fully charge batteries of various 
types and ratings, and can be cus¬ 
tom-packaged. The low power out¬ 
put eliminates the need forvoltage 
regulation. Each solar charger is 
equipped with a blocking diode to 
prevent battery discharge during 
darkness. 

Designed to charge at the normal 
rate of a typical slow charger, 
Portable Energy’s solar chargers 
can also be paralleled to increase 
the rate of charge. 

For further information, contact 
Portable Energy Products, 1875 
South Pearl St., Denver, Colorado 
80210. Telephone (303) 778-8616. 
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for you! 

broadcasting field. Plus, receive these improvements in the 
1984 edition: ■ Sections are thumb-indexed ■ Listings are 
classified by sections ■ Programs are indexed by name. 

Up-to-Date 
Sections on: 
□ Radio Stations 

Save $5 to $10 
on the pre-public ation copy of the 19 sting in the religious 

1982 price 
for 1984's 

ALL NEW — 

Directory of Religious 
Broadcasting 

□ Radio Ownerships 
□ Campus Stations 

□ US Shortwave Stations 
□ Foreign Stations 
□ Radio Program 

Producers 
□ TV/Film Producers 
□ Television Stations 

□ Cable Stations 
□ Agencies 

□ Consultants 
□ Representatives 
□ Book Publishers 
□ Broadcasting/ 

Production Equipment 
□ Record Companies 
□ Schools Offering 

Broadcasting Courses 

□ Yes, reserve my copy of the 1984 Directory of Religious Broadcasting at the pre¬ 
publication price of $19. The price after December 31, 1983 will be $24 for members; 
$29 for non-members. (First class mail add $4-) Check enclosed. 

□ Send me information on advertising in The Directory of Religious Broadcasting. 

Name _ _ __ 

Tit le _ __ 

Orga n ization - —-

A ddress - - -

C i ty/S ta te/Z i p - - —-

Telephone - —-

Return to: NRB, CN 1926, Morristown, NJ 07960 201/428-5400 



William Schafer, founder and di¬ 
rector of Lifeline Ministries, Inc., of 
Osprey, Florida, has been combat¬ 
ting a malignant cancer in his chest 
since last summer. He and his wife 
Anne Schafer continue to broad¬ 
cast regularly on The Lifeline Hour 
over 13 radio stations around the 
country. Since inception of the can¬ 
cer Schafer, 70, has added five new 
markets including Phoenix and 
Seattle because he "can’t preach 
outside the home anymore.” Des¬ 
pite regular chemotherapy and can¬ 
cer having spread to his throat, Mrs. 
Schafer says her husband does not 
miss a taping session. 

Media and Values editor Sr. Eliz¬ 
abeth Thoman was honored Oc¬ 
tober 10 in Washington, D.C. with 
the Faith and Freedom Award for 
religious communications pre¬ 
sented by the Religious Heritage of 
America. She is the first Catholic 
sister and one of the few women to 

Ask for our 
PAGE CATALOG 

of 

PROFESSIONAL 
SOUND RECORDING 

& DUPLICATING SUPPLIES 

Recording Supply Div. of Polyline Corp 
1233 Rand Road, Des Plaines IL 60016 

(312) 298 - 5300 

(Circle 127 on the Reader Service Card) 

William Schafer Don Sutton John DeBrine 

receive the award for “outstanding 
and creative” use of the media to 
communicate ethics and principles 
of religious values. Thoman is ex¬ 
ecutive director of the magazine’s 
publisher, the Center for Communi¬ 
cations Ministry, Los Angeles. 

Heather Wraight becomes direc¬ 
tor of Radio Worldwide next month. 
She will replace Noel S. Gibson as 
head of the London-based radio pro¬ 
gram producer whose programs in¬ 
clude the 30-minute weekly, Quiz 
Time, and a 15-minute weekly 
Nature Trail. She came to Radio 
Worldwide in 1972 after a career in 
nursing. 

Milwaukee Brewers baseball 
pitcher Don Sutton is now a reli¬ 
gious broadcaster. His daily five-
minute radio program, Don Sutton’s 
Sports Scene, debuted September 
1 and is currently heard on a net¬ 
work of 70 stations nationwide. 
Conceptualized by Creative Com¬ 
munications Associates, the pro¬ 
gram is a “cross-over” that airs 
equally well on secular and Chris¬ 
tian stations. Formerly with the Los 
Angeles Dodgers and the Houston 
Astros, Sutton is an experienced 
broadcaster. He reportedly carries 
a tape recorder with him wherever 
he goes for on-the-spot interviews. 
The radio program is available to 
stations without charge. 

proclamation by the County Board 
of Supervisors and the Sacramento 
mayor. The Roman Catholic news¬ 
paper in Sacramento, The Catholic 
Herald, devoted an entire front page 
to encouraging their members to 
attend. Graham’s next city-wide cru¬ 
sade was in Oklahoma City, Octo¬ 
ber 23-30, where an equally warm 
welcome was expected. 

Christian radio personality John 
DeBrine of Songtime, Inc. was 
honored at a November 18 banquet 
for 35 years of Gospel ministry. 
Steven Brown spoke that evening 
and Ben Markley was emcee and 
soloist. The Braintree Highlands, 
Massachusetts broadcaster was 
presented with an audio-visual pro¬ 
gram of greetings from friends who 
could not attend. 

Martin Luther, the Protestant re¬ 
former who would have been 500 
years old November 10, was the 
subject of a live, one-hour television 
drama last month. David Soul, best 
known for television’s Starsky and 
Hutch police series, played Luther. 
Presented by the Lutheran Film As¬ 
sociates, Martin Luther: A Parade 
of Witnesses showed the former 
Catholic monk talking with other 
historical figures including Philip 
Melanchthon, John Bunyan, Karl 
Marx, John Wesley, Dietrich Bon¬ 
hoeffer and Martin Luther King, Jr. 

Two of Billy Graham’s latest cru¬ 
sades were in the western United 
States. An average audience of 
25,000 attended stadium crusades 
each night in Sacramento, Cali¬ 
fornia. September 11-18 was Billy 
Graham Week there according to a 

Judith Saxton has joined the tele¬ 
vision-radio faculty of Liberty Bap¬ 
tist College, Lynchburg, Virginia. 
Professor Saxton came to the 
Baptist school from the University 
of Maryland at College Park where 
she taught for four years. 
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Hooking The Viewer 
Life on Daytime Television: 
Tuning-In America Serial Drama, by 
Mary Cassata and Thomas Skill. 
Able* Publishing Corp., 1983, 214 
pages. 

This book is an excellent collec¬ 
tion of research studies of serial 
dramas and provides a history and 
brief analysis of some of the im¬ 
portant issues related to soap 
operas. 
A social scientist’s view of day¬ 

time serials and drama and a hu¬ 
manist’s view are presented in the 
introduction of this book and the 
rest is a report of research on the 
daytime serials in an interview with 
Robert E. Short, manager of day¬ 
time programs for Proctor and 
Gamble. 
The research studies that form 

the bulk of the book are well done 
and cover most of the areas that 
might be discussed in courses on 
mass media and society. 
There are studies on the way wo¬ 

men, the elderly, the family, sex, 
interpersonal communication, and 
conflict are presented in soap op¬ 
eras. The statistical scope of these 
studies is broad and the analysis 
seems quite sound. 
The chapter by the authors, “Tele¬ 

vision Soap Operas: What’s Been 
Going On Anyway?” is an update of 
the landmark study published in 
1972 in Public Opinion Quarterly by 
Nathan Katzman. Katzman con¬ 
cluded that in 1970 there were 
roughly over 50 million viewer hours 
spent on soaps every day of the 
week. 

According to the Nielsen report 
of February of 1981 this number was 
approaching the 85 million mark. 
The increase is due to the switch 
from daytime to night for such ser¬ 
ial dramas and Dallas, Dynasty, 
Knot’s Landing, Falcon Crest and 
others. 

Another reason for the expanded 
viewership, according to the 
authors, is: “The audiences are be¬ 
coming more diversified, the soaps 
are creating new and kinkier story 
lines to appeal to the young ...” 
They also stated that according to 
some critics of the social scene the 
lowering of moral standards was a 
normal consequence of the moral 

murkiness of our times due to “... a 
society unsure of its moral fiber and 
its ethical goals.” 
One perspective of the serial 

drama mentioned by the authors— 
that the soap opera “hooks the 
viewer into willing complicity in the 
life it offers”— is rather frightening. 
Especially since, as reported earlier 
in the book, there has been a great 
increase in the explicitness of sex¬ 
ual activity and more overt presen¬ 
tation of problems that had not 
been a part of the soap before. As 
these problems are now being given 
more prominent attention, moraliz¬ 
ing about such problems has been 
on the decrease. 
No one seems to disagree that 

the soap operas are reflecting life 
in a more open and “realistic” way 
than in the previous decade. How¬ 
ever, if the intent of the soap opera 
is to hook the viewer, then there 
should be concern on the part of 
Christians about the possible ef¬ 
fects of this kind of programming. 

There is the alternative approach. 
CBN has a soap opera, Another 
Life, now in its second year, which 
presents the problems of life found 
in soaps. But this program provides 
realistic answers to moral ques¬ 
tions in subtle Christian ways. 

It is indeed the purpose of 
Another Life to hook the viewer into 
willing complicity in the life it of¬ 
fers, but it is “another life” than 
that presented by the other soaps. 

The reviewer, Paul Hunsinger, is a 
professor of communications at 
CBN University. 

Writing Procedures 
For Daily Radio 
News Reporters 
Broadcast News, Radio Journalism 
and an Introduction to Television, 
by Mitchell Stephens. Holt, Rine¬ 
hart and Winston, 1980. 301 pps. 

Stephens, from New York Uni¬ 
versity, secured cooperation of 300 
broadcast news directors in his 
preparation of “Broadcast News.” 
He clearly cites examples from 155 
radio stations, nine TV stations and 
nine networks. 
Twelve chapters are devoted to 

radio newswriting, two for tele¬ 
vision visuals and a concluding 

chapter on the broadcast journal¬ 
ism profession. 

“In radio,” he says, “without the 
extra problems presented by 
visuals, it is possible to concen¬ 
trate on basic writing and report¬ 
ing skills.” 
“Broadcast News” is a helpful 

handbook of techniques for writing, 
reporting and producing. 
Stephens gives eleven standards 

for readability in treatment of num¬ 
bers, abbreviations, corrections, 
avoiding split words and sentences, 
giving proper emphasis and pauses, 
using exact spelling, proper pronun¬ 
ciation, timing in seconds, and test¬ 
ing copy by reading aloud to prevent 
distracting consonant sounds. 
He recommends conversational 

style with simple, concrete words, 
active verbs and present tenses. He 
favors idiomatic expressions and 
metaphors but discourages slang 
and cliches. 

Acceptable and unacceptable 
examples are given for precise and 
objective meanings. He advocates 
simple sentence structure, with 
pauses indicated, and quotes from 
the speaker’s audio taping. The 
author treats intriguing leads that 
are newsworthy and how to make 
details meaningful with a punch. 
He examines soft, set-up, and angle 
leads. 

Radio news stories are to be 
“tight,” but flow to support the 
lead with information in organiza¬ 
tion, transitions, and the final 
“snapper” sentence. 
Stephens applies his broadcast 

journalism rules to network report¬ 
ing. He describes the problems of 
getting news tips from various 
sources and stresses the necessity 
to research information. He out¬ 
lines techniques for gathering news 
by phone, on the scene, in inter¬ 
views, and contacts. One section 
reviews ethical standards and FCC 
guidelines. 

In producing newscasts he orders 
the priorities of newsworthiness, 
variety, geography, natural tie-
ins, tapes, blocking news seg¬ 
ments, producing spots, kickers, 
and timing. 

The reviewer, Virgil Megill, is a 
faculty member at Toccoa Falls 
(Ga.) College. 
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The free use of this editorial, with proper credit, is granted to broadcasters 

Slaughter of the Innocents 
IT TOOK Baby Doe six days to die of starvation last 
year in Indiana. 
Now on Long Island it is Baby Jane Doe’s turn-

only she still lives because the Federal Government 
has intervened to try saving her. 
Why have the parents of these babies sentenced 

them to execution by neglect? 
They were born defective. Down’s syndrome, the 

professionals say. That sounds better than the old, 
ugly term, Mongoloid. 

Slaughter of the innocents happens more often 
than commonly suspected. University of Wisconsin 
law professor John A. Robertson warns that infanti¬ 
cide is “a pervasive and widespread practice in 
pediatric nurseries, hospitals and intensive care 
units across America, Europe and elsewhere.” 
Ten years ago, according to the “New England 

Journal of Medicine,” of the 299 babies who died in 
the special care nursery at the Yale-New Haven 
Hospital, 43 had been allowed to die. 
The death of Baby Doe last year spurred the Fed¬ 

eral Government to set up a hotline and post no¬ 
tices concerning its existence. In the next several 
months, scores of telephone tips from all over the 
nation spared handicapped newborns from the ex¬ 
ecutioner’s syringe or a cold, empty room without 
food and water. 
No one knows how many other defective infants 

died for lack of an intercessor. 
This slaughter often has the consent of attend¬ 

ing physicians. A survey revealed that 59.9 percent 
of pediatricians and 76.8 percent of pediatric sur¬ 
geons would “acquiesce in a parent’s decision” to 
deny a Down’s syndrome baby life-saving treatment. 
One in four surgeons would actually recommend 

such a course of inaction. Nearly three in four 
surgeons would allow their own handicapped in¬ 
fant to die of starvation. 

That survey was taken in 1977. The percentage is 
even more appalling today. “Pediatrics,” the of¬ 
ficial journal of the American Academy of 
Pediatrics, makes that clear. 
A lead editorial in the July 1983 issue of the jour¬ 

nal states, “We can no longer base our ethics on 
the idea that human beings are a special form of 
creation, made in the image of God, singled out 
from all the other animals, and alone possessing 
an immortal soul.” 
The editorialist argues, “If we compare a severe¬ 

ly defective human infant with a nonhuman animal, 
a dog or a pig, for example, we will often find the 
nonhuman to have superior capacities, both actual 
and potential.” 
Why do evangelical Christians get so upset 

about this cavalier attitude toward the value of life? 

No doubt many people are willing to allow Chris¬ 
tians to keep their own deformed offspring—even if 
it means society must pick up the tab for their 
perceived stupidity. 

But let it stop there, say the others. Don’t impose 
your standards on us. Do what you want, but stay 
out of our affairs. We, too, want our freedom to 
choose. 

Evangelicals oppose abortion and infanticide not 
only because the Bible prohibits the wasting of 
human life—though that would be reason enough. 
They settle moral issues on the basis of biblical 
teaching. And murder is such an issue. 
These Christians oppose mercy killing of Baby 

Doe on societal grounds as well. They hold that the 
welfare of society depends on the value it sets on 
human life, reasons an editorial in “Christianity To¬ 
day.” They wish to protect society against a policy 
that would deny the importance of human life and 
lead people to take it cheaply. 

In recent years, the editorial observes, there has 
been a rapid shift away from extraordinary meas¬ 
ures preserving life to ordinary measures to no 
measures at all to positive action destroying un¬ 
wanted human life. 
The sacredness of human life has been replaced 

by a policy of convenience. The quality of life for 
both baby and parents has become the moot ques¬ 
tion, not that of life itself. 

In an attempt to recall the nation to respect of 
life, some churches are celebrating Sanctity of 
Human Life Sunday* on January 22, 1984. That date 
comes exactly 11 years after the Supreme Court 
gave the United States the most permissive abor¬ 
tion laws in the Western World. 

Since then, over 13 million unborn innocents 
have been slaughtered. Only God knows how many 
handicapped infants were doped, starved, carved 
and even bludgeoned to death. 

Freedom to live is a fundamental right of man¬ 
kind, concludes the “Christianity Today” article. 
For its own good, society must stand against any 
attempt to destroy that right to life, and protect it at 
every possible point. 
Whether through the celebration of Sanctity of 

Human Life Sunday, the election of public officials, 
or the use of whatever legal means possible, let it 
be said of Christians that at least one group stands 
consistently for the value of the individual, thus 
passing on some hope to future generations. 

—Robert L. Niklaus 

* For information and a media kit, contact the Christian 
Action Council, 422 “C” Street NE, Washington, 
D.C. 20022; or call Norman Bendroth at 202/544-1720. 
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NRB’84. All three issues have bonus distribution that allow you, the advertiser, to saturate the religious broadcasting 
market and save! 

NRB '84 is the biggest, most important Christian media event in 1984. Jerry Falwell, Pat Robertson and Oswald 
Hoffmann are just some of the names that will attract over 3,000 broadcasters to Washington, D.C., January 29-February 
1, 1984. President Ronald Reagan has also been invited. 

The informative seminars, hands-on workshops, and motivating, inspirational plenaries generate action that will 
affect religious broadcasting all over the globe. Three hundred companies will fill the exhibit hall to alert broadcasters of 
how their products and services can benefit their goals and objectives. 

in the January pre-convention issue, the February convention issue, and the March convention 
report and get additional circulation at the low six-time rate. Call Max McLean at 201-328-9108 to find out you and 
your ad message can be ... 
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