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DOMINATE
YOUR MARKET

Back on radio by popular demand!
Mrs. Beverly La Haye - founder and
president of Concerned Women For
America and Dr. Tim La Haye, author of
numerous books of which over seven
million have been sold, come live - via
satellite - daily!

This will be a talk show helping
American families deal with today's
toughest issue’s. Don’'t miss out Mr.
GENERAL MANAGER! Call today to see if
your radio station qualifies.

CALL COLLECT
602-949-9689

Radio Division

VICTORY

COMMUNICATIONS INTERNATIONAL

888 Seventh Avenue P.O. Box 2612
New York, NY 10106 Scottsdale, AZ 85252
212-315-1442 TWX 668-331 602-949-9689 TWX 668-331

(Circle 191 on the Reader Service Card)



Remember!..in San Piego...

Only KM UC Christian Radio

is the “IMPACT” station for Broadcaster Back-up!.

910
ON THE
AM DIAL

LET KMJC WORK FOR YOU —
CALL OR WRITE US NOW FOR
COMPLETE STATION AND
MARKET DATA

910 on the Dial ¢ 5000 Watts
Licensed 10 €] Cagon. Callomia

Represented Nationally by J.C. GATES & CO.

LOS ANGELES:
SAN DIEGO NATIONAL SALES:

500 Fesler St. Suite 207 Contact: Juanita Haddy Landon
El Cajon, CA 92020 1708 Hillhurst Ave.

Telephone: (619) 579-0910 Los Angeles, CA 90027
Telephone: (213) 462-6839
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Brandt Gustavson
Host of Moody Presents,
Vice President, Administrator of
Development of the Moody Bible
Institute, and President of the

BROADCAST"‘G National Religious Broadcasters.
NETWORK

Dr. George Sweeting
President of the Moody Chorale
Moody Bible Institute. The Music of Moody.

“Through nearly one hundred years,the Moody Bible In-
stitute has been committed to excellence. This tradition con-
tinues each week on hundreds of stations around the globe.
Our Speaker and President Dr. George Sweeting brings
helpful insight straight from God’s Word. We also have cur-
rent news about the multi-faceted ministries of Moody and
share the beautiful “Music of Moody’ with our listeners ev-
ery week. Baritone Burt Kettinger is here as well to sing old
and contemporary favorites. Lately we’ve made some impor-
tant changes in our format that we know you’ll appreciate.
So if you haven’t heard us recently, give us a listen. And if
you’d like to know more about this ministry; contact Perry
Straw, Broadcast Services, 2101 W. Howard St., Chicago,
Illinois. 60645. 312/274-1126.”
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The Election of Our Lifetime / Tim LaHaye

Both conservatives and liberals realize 1984 will see the most important election
in decades, because the outcome will set the moral trend for our country into the
next century

Registering Christian Voters / Ronald S. Godwin

A nationwide effort is under way to add two million believers to the voter rolls by
November

Getting Results in Fund Raising / Al Sanders

Producing donor income is as much a matter of understanding the listener as it is
in knowing the right techniques

Broadcasting as One Body / Michael J. Middleton

Are we guilty of a secular mentality when it comes to cooperation among Chris-
tian stations?

Gaining Their Trust / Arthur C. Borden

To date, the Evangelical Council for Financial Accountability has put its stamp of
approval on 260 organizations, certifying that they follow ethical financial
practices

DEPARTMENTS

Speaking Out

Comments by the President of National Religious Broadcasters
Press-Time Reports

Last-minute information of consequence to broadcasters
Washington Watch

Trends and decisions of the Federal Communications Commission
Media World

Pertinent items of national and international scope for broadcasters
NRB News

Coverage of media events and people related to NRB

Tech Tips

Newly marketed products that answer needs of the industry
Classifieds

NRB Bulletin Board for individual and group needs of the industry
Broadcasters

Experiences and accomplishments of NRB family members
Airing Our View

Editorial comments on current problems and issues

About the cover: Dr. Tim LaHaye is active today not only as head of Family Life
Seminars but also as chairman of the American Coalition for Traditional Values.
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Let Us Pray for Taiwan

I have just returned from Taipei, Taiwan, Republic
of China, where I've attended the inauguration of the
re-elected President, Chiang Ching-kuo. Also installed
was the new Vice-President, Lee Teng-hui.

Attending with me were Dr. Ben Armstrong, ex-
ecutive director of National Religious Broadcasters;
Dr. Oswald Hoffmann, speaker on The Lutheran
Hour; Dr. William Pennell, pastor of the Forest Hills
Baptist Church, Decatur, Georgia; and Dr. Steven
Kase, president of Pacific States University in Los
Angeles.

The ceremonies were very impressive, and we from
the United States felt privileged to be included among
the select audience.

In his inaugural address President Chiang said, “Despite its growing strength,
our nation remains in a difficult time. In the face of many challenges ahead, lam
reminded of the wise admonition of our late President, Chiang Kai-shek: ‘Be firm
with dignity and self-reliant with vigor. Be composed in times of adverse change,
and be prudent in strategy and resolute in decision-making.” ”

Dr. Lee, the new Vice-President of the Republic of China, is a committed Chris-
tian. In a private audience with him before we left Taiwan, he spoke to us for 45
minutes giving his personal testimony of faith in Christ. He spoke of his loyalty
to the Lord and his resource of prayer as he serves the public. We were thrilled
with this witness and pledged to him our prayers on his behalf. Before we left his
meeting room, he asked us to sign his Bible. To be sure, this was a humbling
experience.

The courageous people of Taiwan deserve our continuing support. They en-
joy their freedoms. Let us pray that these freedoms might endure, that President
Reagan will continue to support Taiwan and that the Republic of China will have
the continuing interest of the United States.

E. Brandt Gustavson
President
National Religious Broadcasters

About This Issue

Putting together an issue of RELIGIOUS BROADCASTINGis an evolutionary creative
process that usually begins with an editorial board meeting here at National
Religious Broadcasters. Themes, articles and potential writers are discussed.
Gradually the content of each issue falls into place.

We originally planned the July-August issue to follow the theme of fund raising,
and you will find a comprehensive, practical article on fund raising for broadcasters
on page 20. But as the days progressed and the articles came in, we sensed a shift
in our emphasis. Our secondary theme of registering Christian voters took on major
importance, and we recognized the need to move it up front as our cover story.

As we seek to speak to the needs of our broadcasting readers, we realize a dual
purpose for our magazine: (1) We need to provide practical articles that help pro-
gram producers and station owners/operators to do a better job, and (2) whenever
possible we need to stimulate broadcasters to address particular national and local
issues that affect all of us. In this issue we have attempted to do both.

If this issue has helped you, the reader, please let us know. And if you feel we
could have done something better, we would like to hear about that too. Please
write to The Editor, RELIGIOUS BROADCASTING, CN 1926, Monristown, NJ 07960.
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Putting something clean in the
air for west central Ohio

0

THE
INSPIRATION
STATION

FOR RATES AND INFORMATION
CONTACT:
Marvin D. Sparks, General Manager
TV 26, P.O. Box 26
Dayton, Ohio 45401

(613) 323-0026
i }
g
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Chicago station
signs on after
g§-month delay

After almost eight months delay, WCFL-AM/Chicago took to the

Music video:
growth frontier
for evangelicals

airwaves on May 22 with a "soft adult contemporary Chris-
tian" format of music and talk programs. Statewide Broadcas-
ting Company of Pompano Beach, Florida purchased the sta-
tion last November from Mutual Broadcasting Network for $8
million (see "Religious Broadcasting," January 1984, page
12). The FCC delayed approval of the sale and license
transfer until May because an employee of a suburban Chicago
Christian radio station challenged Mutual's right to sell the
station without an open bidding process. WCFL-AM, whose 50,000-
watt signal can be heard in 24 states at night, has received
"phenomenal response" in its opening weeks, according to
operations manager John Cummuta.

Music video is rapidly becoming big business for evangeli-

Station prevails
in license battle,
social needs met

cals. The latest broadcaster to announce plans to enter

this market is Pat Boone. Now that The Pat Boone Show is
successful on Christian radio, the entertainer is launching
Pat Boone's Gospel Gold early this fall, according to produ-
cer Ed Lubin, The 30-minute gospel video will be aired on CBN
on Saturday nights., Like MTV, except with a morally sound
Bible-based message, the new trend in Christian music fea-
tures popular artists and contemporary images. Boone, who
will host each program, will feature short takes from the
likes of Amy Grant, Silverwind and Randy Stonehill. Boone
and CBN are not alone in this video venture. PTL Television
Network has been experimenting in recent months with music
video insertions aimed especially at youth. A PTL division,
Park Road Productions, has been producing the videos that one
spokeswoman called "a popular art form for those unreached

by the print media." PTL and other Christian broadcasters
are still exploring the market potential of music video.

After a three-year court dispute, WAWZ-FM/Zarephath (New Jer-

sey) prevailed over WRNJ-AM/Hackettstown (New Jersey)and has
been granted license renewal barring a last-minute appeal
filing. Judge Thomas B. Fitzpatrick's May 30 ruling was to
become final in 30 days unless WRNJ appealed the decision.
WAWZ general manager S.R. Crawford said the station "does
deal with family and social issues" adequately. WRNJ
president Lawrence J. Tighe, Jr., reportedly contended that
the Christian station did not adequately serve the general
public with its evangelical programming. Crawford estimated
that 60 percent of his station's format is nonentertainment
public affairs, religion and news. WAWZ-FM, owned by Pillar
of Fire Church in Cincinnati, spent more than $100,000
defending its license.

religious broadcasting july/august 1984




£EOur GE projector let 500 more
people in the door -and kept

$500,000 from flying out.JJ

—Ben Haden of national TV and radio show “Changed Lives’ and
pastor of the First Presbyterian Church of Chattanooga.

“A church can find a lot better uses for $500,000 than an
expansion project that may mar the beautiful design of its
building. We certainly wouldn't welcome it, with our beautiful 80
foot dome ceiling and stained glass windows, housed in
Chattanooga’s oldest historical building.

“We avoided an expansion project of that cost by purchasing
a General Electric professional large screen video projector.
With the 8 foot by 10 foot image it proiects in our fellowship

Videotape of Ben Haden'’s message during a Sunday service is projected for a crowd
in a 500-seat fellowship room. Ben Haden (left) and Volunteer Director of Audiovisual
Henry McKinney (right) stand by the General Electric projector bought by the church
11 years ago.

room, we open our doors to 500
more people each Sunday, in-
stead of turning them away. And
they say that they get a clearer
view from there than from many
seats in the sanctuary.

“We were pleased that this
was accomplished without the
need for a $500,000 expansion
fund drive, which would have
taken away from our world
mission and operating budget
pledges.

“A volunteer runs the projector
without any problems, not only
for live closed-circuit TV trans-
mission of Sunday services, but
also for videotapes of renowned
religious speakers which we
lease for prayer services and our
Teaching Series.

“The projector still produces
animageasclearasitdidwhenit
arrived 11 years ago. During all
that time, General Electric has
given us personal attention. It is
one of the most high-toned busi-
nesses we've ever worked with.”

For more information on how a General Electric projector provided a
solution for First Presbyterian of Chattanooga, and for information on
how it can help you, contact our application experts at General Electric
Company, Projection Display Products Operation, Electronics Park,
6- 206, Syracuse, NY 13221, (315) 456-2152. TWX 710-541-0498

GENERAL 3 ELECTRIC

(Circle 252 on the reader service card)
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FCC Repeals Regional
Concentration of Control Rules

by Richard E. Wiley

In furtherance of its deregulatory ob-
jectives, the Federal Communications
Commission has repealed the “regional
concentration of control”! provisions of
the multiple ownership rules. Those pro-
visions consisted of three identical pro-
scriptions in AM, FM and television
regulations under which no party could
own, operate or control three or more
broadcast stations in the same service in
the same geographic area.

The repeal of those rules in conjunc-
tion with the recent revision of the at-
tribution standards? will expand invest-
ment opportunities in broadcasting and
ultimately produce a stronger, more ef-
ficient broadcast industry to the benefit of
both broadcasters and the public it
serves.

The Commission’s decision to prune
away these restrictions, once thought
almost sacrosanct, reflects the agency’s

ship the twin principles of maximizing
marketplace reliance and minimizing
regulatory interference that have figured
so prominently in other recent agency
actions.

Unnecessary Restrictions

found that these rigid criteria have not
consistently identified undue concentra-
tions of media control and have preclud-
ed consideration of such relevant factors
as the level of competing services.

Unintended Costs

Consistent with that goal, in April of
this year the FCC announced the dele-
tion of its “regional concentration of con-
trol” rules effective June 7, 1984. Those
provisions proscribed common owner-
ship, operation or control of three or
more broadcast stations in any service—
AM, FM or TV —if two were within 100
miles of the third and there was an
overlap of the “primary service contours”
of any two stations’ signals.

The rules, however, had two excep-
tions: (1) cases involving the overlap of
UHEF television stations were examined
on a case-by-case basis; and (2) AM-FM

For religious broadcasters, the elimination of this
ownership provision could result in expanded
opportunities for the acquisition of new stations
and an increase in potential buyers

new perspective on its regulatory
responsibilities. The FCC plainly appears
determined to bring broadcast owner-

! Report and Order, MM Docket No. 84-19 (Repeal
of the “Regional Concentration of Control” Provi-
sions of the Commission’s Multiple Ownership
Rules), FCC Mimeo No. 84-156, released May 1,
1984.

* See “Washington Watch,” Religious Broad-
casting, June, 1984.
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combinations could be considered as
one station if their communities of license
were within 15 miles and/or within the
same urbanized area. The Commission
concluded that the rules imposed un-
necessary restrictions that, in applica-
tion, often had little relation to the under-
lying purpose of the rules i.e., to prevent
the monopolization of the media in any
given area. In practice the Commission

In addition to its often arbitrary effects,
the rules imposed unintended costs on
both broadcasters and the public. Exist-
ing licensees with three stations in a
region may have been precluded from
improving their facilities and thereby
reaching a larger audience if broader
coverage would have brought them
within the “contour overlap” standard. In
some cases the provisions also may have
prevented a first daytime service or night-
time service which would have furthered
the Commission’s goals of diversity and
competition.

Repeal of the rules is expected to en-
courage new stations on currently unus-
ed allocations where operation might be
too great an economic risk absent the
benefit of multiple ownership. In addi-
tion, the agency suggested that the
organization and the operational effi-
ciency accruing from multiple ownership
could facilitate expanded and improved
programming or even regional
networking.

In its Report, the Commission also
addressed the effect of the changed
market conditions on the need for
regional concentration restrictions. Ac-
cording to the agency, as the number of
competing voices in the marketplace
rises, the potential for excessive in-
fluence by any given combination of
commonly owned outlets is diluted.

Ample Protection

In light of new developments in the
broadcast marketplace, the Commission




/DIFFEREN CE/ dif-(e-)ren( t)s\

—a characteristic that distinguishes
one from another or from the average

HOW DOES YOUR NEWS
SERVICE COMPARE?

IS IT FAIR & BALANCED? without the secular bias

DOES IT PROVIDE A COMPLETE PICTURE? including
coverage of stories considered non-newsworthy by most, yet
vital to your audience.

IS IT MORE THAN JUST A FEW DROP-IN STORIES?
IMS provides: !

* 110 hourly newscasts
» Sports, Business, and agricultural summaries

+ Daily/weekly features & commentaries

« “IMS JOURNAL’ — actualities, interviews and daily !
commentaries

» Coverage of Presidential news conferences, State of the '
Union and other national/international events |
[

| WHY BUY FROM OTHERS WHEN YOU CAN
HAVE THE ONLY QUALITY, CHRISTIAN |
RADIO NEWS SERVICE AVAILABLE? |

¢ INTERNATIONAL

IIMS | MEDIA
SERVICE

WE ARE THE DIFFERENCE!

\__ *CALL800/621-7031 TOLL FREE & IN ILLINOIS 312/329-4433" j
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concluded that, while there is still a need
for comparatively stringent ownership
restrictions in local market situations, the
need for the regional concentration of
control provisions no longer outweighs
the regulatory burdens. The Commis-
sion pointed out that existing multiple

ownership restrictions such as the
“duopoly” rule and the *“‘one-to-a-
market” rule will provide ample protec-
tion against the kinds of abuses the
regional concentration of control rules
were adopted to prevent.

Under the duopoly rule no party may

For Sermons, Seminars,
Teaching and Training

Your message deserves
Otari quality duplication.

Whatever your audience, Otari's precision engineering is your best
guarantee that the quality of your message will be well served by the
quality of your duplicated cassettes.

Our 4050 C-2 cassette duplicator incorporates features proven over
Otari’s vears of professional audio experience: simultaneous 4-track
duplication at 8:1 speed, + 4% variable speed control for off speed
masters, auto eject and master rewind, and long-lasting ferrite heads.

What's more, the 4050 C-2 system can be expanded by adding as
many as three modular Z-3 slave units, bringing duplication capacity up
to 11 slaves, or 170 C-60 cassettes per hour.

Contact Mike Pappas, Otari National Sales Manager today at
415/592-8311. Otari Corporation, 2 Davis Dr., Belmont, CA 94002

TWX 910-376-4890.
0/ T/AR/ 1]

Audio Tape Duplicators & Video Tape Loaders

1983, Otari Corp
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own, operate or control two or more
broadcast stations in the same service if
the stations’ signals overlap. The Com-
mission determined that the wide
separations between commonly-owned
stations required by the duopoly con-
tours will continue to enhance the diver-
sity of voices and economic competition.

Similarly, the one-to-a-market rule,
which limits common ownership, opera-
tion, or control of a radio or television sta-
tion in the same community will preclude
undue concentration of ownership or
control of different media within a given
market.

Expanded Opportunities

The Commission’s treatment of media
interests held by applicants for new
facilities also serves to discourage
regional concentration of control. In
comparative hearing proceedings appli-
cants are given demerits under the di-
versification criteria for owning or con-
trolling other media entities. In lottery
proceedings applicants who would in-
crease diversification of ownership of the
media are given ‘“significant” pref-
erences.

The recent FCC actions deleting the
regional concentration of control provi-
sions and revising the attribution stan-
dards used in applying the multiple
ownership rules reflect a major change in
the way that the Commission views its
role in broadcast ownership regulation.
The agency appears to be extending to
the ownership area a policy of maximum
reliance on marketplace forces with
minimum restrictions on investment.

For religious broadcasters, the
elimination of this ownership provision
could result in expanded opportunities
for the acquisition of new stations and an
increase in potential buyers of their sta-
tions. In my opinion, both the broadcast
industry and the listening and viewing
public stand to benefit from this process
of reexamination and regulatory reform.

Richard E. Wiley, former FCC chairman, is
NRB communications counsel and partner in
Wiley, Johnson and Rein, a law firm in
Washington, D.C. Mr. Wiley was assisted in
the preparation of this article by Antoinette D.
Cook, an associate of the firm.
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UPI Radio
Expands Coverage
of Religious News

WASHINGTON, D.C. (NRB)—UPI
Radio Network is paying closer attention
to evangelical religious news stories and
features since hiring a religion news editor
and beginning regular Christian news and
feature spots.

The Washington, D.C.-based network
employed Jonathan W. Petersen to edit the
twice-daily live newscasts and provide regular
commentary on issues relating to a Christian
world view. Petersen was news editor,
anchor and reporter for four years at KTIG-
FM/Pequot Lakes (Minnesota), a religious
station owned by Minnesota Christian Broad-
casters, Inc., before coming to United Press
International on May 7.

Before that he held similar posts with
WIHS-FM/Middletown (Connecticut) and
WLSU-FM/La Crosse (Wisconsin). Petersen
is a 1976 graduate of Moody Bible Institute,
Chicago, with concentration in broadcast
communications. He later received the
bachelor of arts degree in mass communica-
tions in 1978 from the University of Wisconsin
at La Crosse.

“The days are over when Christian radio
stations only used local public service an-
nouncements as newscasts,” Petersen
commented. “Even our most dedicated
listeners turn the dial to hear full newscasts.”

Petersen suggested that a good newscast
must entertain and inform to keep listeners.
Informed listeners, he said, “can pray more
intelligently.”

Petersen wants to make an impact as a
Christian journalist at a major secular news
company. One of his long-range goals is to
generate “a new sensitivity at UPI and
eventually at other national news networks
that religion is significant news.” The main
tool he will use to raise this awareness is
the daily program feeds to subscriber stations.

Richard S. Boggs, vice-president and
general manager for the network, said, “We
are developing a regular flow of religion
packages” that will provide “greater depth
in our reporting of religion news [and] a series
of features that will be directly tailored to the
information needs of today’s religious broad-
caters.”

Included in the plans for UPI's expanded
religion news service are profiles on religious
leaders and commentators, a legislative wrap-
up on religion, reports on religion and educa-
tion, specials on family issues and commen-
taries from guest editors.

Specifically, the religion coverage, which

Jonathan Petersen

was scheduled to begin June 4, includes two
daily, live newscasts of four-and-a-half
minutes each, a “Religion Update” report,
and a daily two-minute editorial from an
evangelical perspective.

The program schedule also includes actual-
ities and reports as available, human interest
reports, a weekly listing of upcoming religious
events, sound biographies of Christian or reli-
gious leaders, spotlight segments on religious
musical artists or authors and a weekly recap
of religious news events.

Future plans, according to Petersen,
include book and music reviews, obituaries,
religion-in-sports spots, in-depth interviews,
college reports, mission features and an
expanded newscast.

The programs are presently being mar-
keted to Christian radio stations but it
is Petersen’s hope that the trend toward in-
depth, serious journalistic reporting of
religion will catch on at secular stations
as well.

Colson Sees Changes
for Christian Television

WASHINGTON, D.C. (NRB}—Charles
W. Colson, president of Prison Fellowship,
told 300 members of the Evangelical Press
Association that the “honeymoon” for
Christian television may soon be over.

Speaking at the 36th annual convention
of Christian magazine editors and publishers
on May 8, the former Watergate figure
analyzed the growth of religious television
and stressed that quality programming will
be continued.

“As the novelty of Christian TV has womn
off, 1 believe a winnowing process has

begun,” he commented. Colson added, “I
have talked with TV evangelists who tell
me that even in good markets it is becoming
difficult to maintain their needed financial
support.”

Colson, sometimes called a modern-day
prophet, said television must provide
viewers with “ever-increasing thrills”
to hold attention, a concept that he indi-
cated is incompatible with the biblical
message.

“Much of our Christianity today is simply
entertainment for the faithful,” Colson
charged. He further challenged listeners
to “invade the secular mainstream of
thought in western culture.”

He blamed the lack of Christian values
in secular media on the impotence of
believers and pointed out that when CBS
aired Chariots of Fire it was beaten
soundly in the ratings by other programs
lacking a spiritual theme.

Judge Impounds
Data From Christian
Station’s Challenger

TROY, N.Y. (NRB)—The U.S. District
Court of the District of Columbia ruled
recently that WHAZ-AM/Troy is entitled
to injunctive relief in a three-year-old
copyright dispute with MRLJ Enterprises,
one of three other companies seeking the
station’s frequency. No court date has
been set for a final decision.

The station, owned and operated by
Camp Stations of Wheaton, lllinois,
charged MRLJ with “unfair competition
and fradulent and corrupt practices.”
Judge Greene impounded the engineering
data from MRLJ’s competing application
because he determined the ‘“design
features. .were either identical or
strikingly similar” to the data filed earlier
by WHAZ-AM.

Among the similar components of the
report were the transmitter site coordinates,
daytime and nighttime operating power,
the number of towers, tower height, line
bearing and spacing.

In 1980 WHAZ-AM decided to apply to
the FCC for permission to change the city
license from Troy to East Greenbush, New
York, a move that would greatly enhance
reception of its signal. The station is
currently a 1-kilowatt daytimer. A new
transmitter and frequency assignment were
part of the plan.

The station retained an engineering
firm, Lohnes and Culver, to conduct a

(continued on page 35)
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Presidential Candidates
Invited to Debate

at NRB/Eastern

WASHINGTON, D.C. (NRB}—The
Eastern regional chapter of NRB is in-
viting President Reagan and his Democratic
presidential rival to debate moral issues
or address the Eastern convention delegates
separately when they convene one month
before Election Day.

“Anything could happen,” said chapter
president David Eshleman, general manager
of WBTX-AM/Broadway (Virginia). “Both
the Republicans and Democrats have ex-
pressed interest but nothing is definite.”
Preliminary discussions have been held
with the White House and with former
Vice-President Walter Mondale.

Four years ago President Jimmy Carter
skipped the NRB Eastern convention in
Lynchburg, Virginia, but candidates Ronald
Reagan and John Anderson made separate
appearances. The convention theme,
Facing the Moral Issues in 1984, is ready-
made for candidates who want to attract a
conservative constituency.

Featured speakers at the convention,
scheduled for the Marriott Hotel at
Washington's Dulles Airport from October
4-6, will include Robert P. Dugan, Jr.,
director of the National Association of
Evangelicals’ Office of Public Affairs,
and former Arizona congressman John
Conlan.

A concurrent one-day seminar will be
held on October 5 for Hispanics who
want to learn more about religious broad-
casting. This emphasis is being coordinated
by Hispanic NRB director H.O. Espinoza
.of San Antonio, Texas.

A workshop on “Morality in News” is

The American delegation visiting Taipei in May is being greeted by Dr. Lien Chen, R.O.C. minister of com-
munications. From left to right are Lien, NRB president E. Brandt Gustavson. NRB executive director Ben
Armstrong and Dr. Oswald C. J. Hoffmann of The Lutheran Hour.

being planned as a panel discussion. Eshle-
man could not release names of participants
but promised that top Christian and secular
journalists are being invited.

A financial management consultant from
Colorado, Alan Carter, will conduct another
workshop on “Principles and Practices of
a Christian Business.”

Eshleman is planning the meeting for 125
to 140 delegates from throughout the North-
east United States. Advance registration
is $95 for NRB members and $120 for
nonmembers planning to attend.

Western Sept. 16-18
Southeastern Sept. 26-28
Eastern October 4-6
Southwestern October 8-9
Midwestern October 10-12
Southcentral info to come
85 National February 3-6

Plan Ahead for NRB Conventions

Los Angeles (213) 241-3415
Atlanta (404) 881-0550
Wash. D.C. (703) 896-8933
Houston (713) 797-6500
Madison, WI (312) 329-4310

{601) 948-1515
Wash. D.C. (201) 428-5400
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Christian Broadcasters
Pay Special Visit
to Republic of China

TAIPEI, R.O.C. (NRB)—A six-member
delegation of Christian broadcasters from the
United States visited the Republic of China for
a week in May to attend the inauguration of
Taiwan'’s President and Vice-President. The
group, led by NRB president E. Brandt
Gustavson and executive director Ben Arm-
strong, also attended the 30th anniversary of
The China Lutheran Hour and visited with
Taiwanese Christian leaders.

The delegation comprised Dr. Oswald C.
J Hoffmann, Bible teacher on The Lutheran
Hour; Mrs. Hoffmann, Dr. Steven Kase,
president of Pacific States University, Los
Angeles; Dr. William Pennell, a daily radio
broadcaster of Truth for Today and pastor of
Forest Hills Baptist Church, Decatur,
Georgia; Armstrong and Gustavson.

The May 20 inauguration of President
Chiang Ching-kuo, now serving a second six-
year term, and Vice-President Lee Teng-hui,
former governor of Taiwan Province, was
witnessed by more than 2,100 Taiwanese
and foreign visitors. Both leaders are
respected as Christians; the Vice-President
has preached occasionally to worship services
at which thousands have attended.

(continued on page 36)
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The Election of Our Lifetime

Both conservatives and liberals realize
1984 will see the most important election in decades,
because the outcome will set the
moral trend for our country into the next century

by Tim LaHaye

OVEMBER 6, 1984,

will be the most important

election in our lifetime.

Before dismissing such a

statement as election year

hysteria, please hear me
out. The late Dr. Francis Schaeffer said
at an Indianapolis seminar in 1979 that
“if we do not have a conservative turn in
the elections of 1980, I fear we may not
have free elections in 1984.”

Schaeffer’s prediction was based on
the powerful influence the secular
humanist thinkers of liberalism were hav-
ing on our courts, government, schools
and media. They were also using
political power to instigate religious
persecution of churches, Christian
schools and even Christian (or pro-
moral) parents. Schaeffer was one of the
first to warn us thatthe '80s would be the
decade when our religious rights would
be in jeopardy. (Who would have
dreamed in 1980 that seven fathers
would spend 91 days in jail for wanting
to send their children to a Christian
school—in America?)

In 1980 we had an amazing conserv-
ative turn in the elections, not only
sweeping into office the most conserv-
ative President in 50 years but also voting
in 11 conservative senators with him.
Some have attributed that conservative
turn to the fact that millions of Christians
became active for the first time—regis-
tering to vote and informing themselves
on the voting records of the candidates in
their state. And for the first time, thou-
sands of pastors became involved in get-
ting their congregations out to the polls.
More Christians voted in 1980 than at
any previous time in American history.

A Gift from Above

Personally | believe our Heavenly
Father looked down and saw our plight.
He saw thousands of us working dili-
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gently to awaken His sleeping church to
its political responsibilities, and He gave
us four more years to perpetuate reli-
gious freedom.

These four years are up on November
6! Will God give us another four years?
That all depends on whether we can
register the 15 million to 17 million un-
registered Christians and inform the 40
million who are committed to moral
values and get them all out to vote on
Election Day.

We Christians constitute the largest
minority group in this country—69 mil-
lion, according to the Gallup Poll. We
can easily make the difference in this

coming election—if we vote. That
doesn't mean we must tavor any one

political party; instead, we need to vote
for morality. Thatis, when informed of a
candidate’s voting record on moral is-
sues, we vote for candidates who oppose
abortion, homosexuality, pornography,
euthanasia, etc., and who favor school
prayer, equal rights for Christian
students to use the classrooms after
school, and religious freedom unrestric-
ted by government intrusion.

Many Christians are disappointed that
President Reagan has not been more ag-
gressive on moral issues, but he certainly
has tried on the prayer amendment,
abortion and school access, to name a
few. What they don’t understand is that
no President can transform this country
infour years. We have had a succession
of liberal to moderate Presidents for over
50 years. It will take until the 21st century
for even the most conservative Presi-
dents to turn this country back from its
slide toward socialism.

Return to Apathy?

The question is, will enough of our 40
million Christians go to the polls in
November to repeat what we ac-
complished four years ago—or will they
sit back and let liberal activists register
more liberal voters and undo in 1984
what we did in 19807? If they do, I think
Schaeffer’'s ominous warning of 1979
will be fulfilled. For if the liberals regain
control of the Senate and White House
in the coming election (they still control
the House of Representatives), it will be
all over for free elections by 1988. Oh,
we may vote in 1988, but it will be no
contest, for by then the liberals will have
curtailed our access to the minds of the
American people.

Let me explain that. For years liberals
have had a monopolistic control of the
media, both print and electronic. They
control the television networks so that
there are virtually no conservative news-
casters, producers or writers on regular
programming—news or otherwise.
They also control most of the 5,000
secular radio stations, daily print press,
weekly magazines and even the two na-
tional wire services. In short, all newsin-
formation is fed to the American people
with a liberal bias. That is why the Amer-
ican people who consider themselves
conservative (75 to 80 percent), have
voted for liberal politicians for 50 years.

In 1980 that changed. Conservatives
did two end runs around the media to
reach the minds of the American people.
On one side we got to them through the
“electric church,” or Christian radio and
television. Preachers, programmers, sta-
tion owners and managers, announcers
and others reached enough Christians
with the truth about the candidates and
motivated about five million new Chris-
tian voters to go to the polls. That made
the difference on Election Day. On the
other side, conservatives reached the
people by direct mail. Only conserva-
tives can successfully reach millions of
people with their message by bulk mail
and be assured that enough will respond
with money to pay for the mailing, edu-
cating millions in the process.

If the Liberals Win

If liberals regain federal control in
1984, I predict they will do two things:
curtail the electric church and restrict bulk
mail. In the process they will effectively
cut us off from the minds of the American
people. If that happens, barring a miracle
of God, I believe it will be all over for
freedom before 1988.

We need to keep conservatives in con-
trol for three reasons: (1) By the 1990s,
technology will provide us other avenues
to the minds of the American people so
that we can compete with the liberal
media in the war of ideas. (2) We are
probably on the verge of a national moral
revival, and with the perpetuation of
freedom we could export it all over the
world. (3) A strong and free America is
the launching pad for Christian missions
to the peoples of this whole world.

During arecent interview a newspaper
reporter asked me a startling question:
“Last week | interviewed a speaker rep-

resenting the nuclear freeze movement
who made the same statement you
did —'If we lose the next election, it is all
over for this country, for the trend
change will be irreversible.” How can you
both be right since you come from en-
tirely different perspectives?”

The more [ think about it the more
convinced | am that we are both right.
Liberals realize this is the most important
election in their lifetime; for if they lose
again, the advance toward socialism in
this country will be reversed. Then
America can turn toward revival and true
freedom. If, however, the liberals are vic-
torious, I fear the trend will be irreversi-
ble, for they will turn to such repressive
policies that they will effectively keep us
from reaching the minds of the American
people in future elections.

One overlooked factor that makes this
election so crucial is the Supreme Court.
Six of its members are 74 years of age or
older. All voted for abortion in 1973 and
three are currently in ill health. The next
President will probably appoint more
Supreme Court justices than any Presi-
dent since George Washington ap-
pointed them all.

The philosophy of those appoint-
ments will have a profound influence on
the moral values of America’s future. If
they are selected by a liberal President
who has a low view of human life—that
is, that man is an evolved animal,
responsible to no one but his fellow
man—then abortion on demand, eu-
thanasia, pornography and permissive-
ness will continue to be legally
acceptable.

If however, conservatives are ap-
pointed to this august body, these im-
moral acts will probably be declared il-
legal. Their decisions alone will affect the
moral climate of this country far into the
21st century.

So what do we conclude from all this?
Simply that every Christian, every
church, every Christian radio station and
television station owner ought to “pull
outall the stops” —put forth every effort
possible—to get every one of those 17
million unregistered Christians to
register, become informed on the candi-
dates and get out to vote on November
6. The country we help save will be our
own! Nem

Dr. Tim LaHaye, author and president of Family
Life Seminars of El Cajon, Calif., is chairman of the
American Codlition for Traditional Values.
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Registering Christian Voters

HEN Ronald Rea-

gan was elected, a

unique chapter in

American history

began. More Chris-

tians have become
politically active since Reagan’s inaug-
uration than during any similar period in
this writer’s adult lifetime. In the last three
years Christians have descended on their
state capitals and on Washington, D.C.
in unprecedented numbers.

Christians seemed to feel that, with
Reagan willing to use his office as a
bully pulpit on moral and spiritual
issues, they should be able to win some
of the major legislative battles they had
been itching for so long to win.

Today, nearly four years after the
President’s inauguration, many of these
same believers are weary, disillusioned
and ready to drop out. They don’t
understand why they have lost some key
legislative contests. After all, these
new participants had numbers, energy,
commitment and a confidence springing
from a sense of being right. Yet to this
day they have not won some of the most
crucial legislative battles facing our
nation, and they can’t understand why.

There is no need to be confused, how-
ever. We Christians lost, when we lost,
because a critical mass of moderate to
liberal incumbents rejected the lobbying
efforts of conservative and/or religious
groups; they did so because they neither
feared nor respected us.

Elected officials over the last three
years have smiled at our rhetoric,
smirked at our warnings of dire conse-
quences and agreed among themselves
that conservative Christians are entirely
too fractionalized to punish anyone in
public office. Besides, they add, Chris-
tians possess such short political mem-

A nationwide effort is under way

to add two million believers

to the voter rolls by November

by Ronald S. Godwin

ories that they won'’t even be able to
remember, much less punish, office
holders by the time the next election
rolls around. And, sadly enough, this
has often been all too true.

In short, the inundation of Christians
into the legislative process has impacted
to some degree on politicians but, in
truth, not very significantly in many
cases. There is a lesson to be learned
from this frustrating truth—and it does
not involve dropping out.

The Lesson

The lesson that springs forth from the
bitter defeat Christians experienced on
voluntary prayer and on other key battles
is not that Christians are wasting their
time being in politics. The lesson is, that
in order to be successful in representing
the values Christians espouse, we are
goingto have to become —in addition to
being skilled lobbyists —avid supporters
of good candidates.

Christians newly arrived on the politi-
cal scene must realize they are not
engaged in a sprint but rather a mara-
thon. Our country did not get into the
kind of trouble it is in overnight, and
we are not going to lead it out of trouble
overnight. We must learn not only to
work hard in behalf of our nation’s
future, but to “work smart.” To “work
smart” means that we involve ourselves
in campaign politics.

In this writer’s opinion we are simply
wasting time when we seek to convince
elected officials—ideologically poles
apart from us—to change their basic
philosophy and to vote with us on moral
and spiritualissues. A far better and more
rational course would be to remove these

people from office and to elect can-
didates who honestly and genuinely
support our values.

However, to date far more Christians
tend to be engaged in legislative lobbying
than in political campaigning; therefore,
campaign involvement remains the
missing link that must be added to the
Christian citizen’s arsenal if his efforts
are to become truly meaningful.

Our Top Priority

Moral Majority leaders, including this
writer, have assessed the priorities of
conservatives in general and Christians
specifically over the last four years and
have determined that, as for us and our
organization, we will make voter registra-
tion our most urgent priority in 1984.

In fact, we have dedicated our re-
sources, our energies and the very
valuable time of our leader, Dr. Jerry
Falwell, to a 50-state voter registration
campaign.

Because it is an issue-oriented, spe-
cial-interest organization, Moral Majority
does not attempt to tell citizens exactly
for whom they should vote. We do try to
provide general information to our mem-
bers, and we encourage them to register
and then to go to the polls and vote. For
whom they vote is their personal re-
sponsibility. We see our responsibility
being to inform them and to encourage
them to register and vote.

This particular year, as members of
a new coalition organization known as
the American Coalition for Traditional
Values (ACTV), we are participatingin a
cooperative voter registration effort
specifically aimed at encouraging
100,000 conservative Protestant pastors
to become leaders in registering their
church members to vote.

Both Dr. Falwell and I have joined the
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executive board of the American Coali-
tion for Traditional Values and are
delighted to serve under the leadership
of its chairman, Dr. Tim LaHaye. A
number of other nationally known reli-
gious leaders—all who represent major
constituencies—also serve. Just a few of
those leaders are Ben Armstrong, E.V.
Hill, Jimmy Swaggart, Jim Bakker, Bill
Bright, Kenneth Copeland, James
Dobson, Rex Humbard, D. James Ken-
nedy, Charles Stanley and Jack Van
Impe.

These men do not endorse one
another or each other’s theological
views; however, they do agree with
President Reagan on the pressing need
to register voters and thereby strengthen
America.

Voter Registration Plan

Through a series of direct-mail
contacts and telephone calls, AC-
TV is asking pastors to identify and
register at least two million eligible
voters nationwide. It is ACTV’s goal,
of course, to encourage these new
voters to vote—perhaps for the first
time—in November.

In an effort to help these con-
servative pastors to be more effec-

tive in registering voters in their
own state, the American Coalition
for Traditional Values has pub-
lished a voter registration leader-
ship manual that specifically spells
out how a pastor can properly
register voters within the rules and
regulations of his state.

In addition to these very specific
instructions, ACTV is encouraging
pastors to follow a more generic,
seven-point voter registration plan.
The seven steps of that plan follow:

1. Educate church members as to
their responsibility to become a regis-
tered voter.

2. Identify the number of unregis-
tered voters in your church using every
available method.

3. Establish a voter registration goal
for the church and remind attendees
regularly to work toward that goal.

4. Appointa church voter registration
drive chairman and three team leaders
and set competitive goals.

5. Build excitement by offeringincen-
tive rewards to the best team achievers.

6. Contact local boards of election
and set a date for the first Sunday of
registration drive.

7. Follow up each step of ACTV’s

voter registration plan to ensure that your
church registration goal is reached.

Often a margin of victory is provided
by an incredibly small number of voting
citizens. Therefore the organization or
group of organizations that registers the
most new voters may be providing the
winning edge for a large number of can-
didates.

If Christians have learned anything
from the last four years, it should be
that politicians who are not held account-
able at the ballot box will smile patroniz-
ingly upon legislative lobbying. Only
when voters turn out in massive numbers
on Election Day will our legislators
become committed once agian to repre-
senting those who put them into office
in the first place. Nes

Dr. Ronald S. Godwin is
executive vice-president
of Moral Majority, Inc.
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Getting Results in Fund Raising

Producing donor income is as much
a matter of understanding the listener
as it is in knowing the right techniques

URRENT TRENDS could
prove unfortunate for some
well-meaning broadcasters!
Because of the proliferation
of religious radio stations as
well as programs produced
by charitable organizations, some have
had misconceptions concerning fund
raising through the media. Frequently
organizations have gained the mistaken
impression that all one has to do is
devise an appealing format and go on
the air at a desirable time, and the
dollars will soon begin rolling in.

As any established Christian pro-
gram producer will readily attest, this
is a fallacy! Making a program “work”
financially requires a great deal of
careful planning and prayerful antici-
pation. We certainly don’t believe
there’s an oversaturation of good
Christian programming, yet some
broadcasters need to reexamine their
philosophical goals or to minister in
some other manner.

It is my firm conviction that when it
comes to the purpose of “name recog-
nition” and/or “name acquisition,”
radio is still the most effective and
cost-efficient means of achieving or-
ganizational goals. The first priority,
however, must be to make certain the
program itself is a viable product. The
broadcast must be spiritually fulfilling
and informationally desirable. Its par-
ticipants, whether an individual or a
group, should constantly ask, “What
are the ultimate goals and purposes
of our ministry?”

While it may seem obvious, it needs to
be underscored that the integrity of the
organization—from its leader through
its board to its employees—must be
absolutely above reproach. It is too
easy for a program to lose its sights.
In the final analysis we are all account-

by Al Sanders

able to God for the manner in which gifts
received are expended. In addition, we
have a tremendous responsibility to the
listener who has contributed to the
ministry. Broadcasters must make
certain that dollars sent in by the listener
are expended for the specific purpose for
which the appeal was made. Any other
method of operation is not only unethical
but also illegal.

An Honest Appeal

U.S. News and World Report (April
23, 1984) so succinctly putit, “The elec-
tronic church needs to make certain that
the quality of fund raising techniques. . .
be carefully examined. . .and a code of
ethics which involves fairly detailed
‘Thou shalt nots’ be followed.” The same
article pointed out that some broad-
casters imply that the viewer’s soul
might be in jeopardy if no money is
sent in. Such practices, however,
are doubtless the exception rather
than the rule. As Methodist theolo-
gian Albert Outler observed, “The
greater danger is that too many
religious broadcasters threaten to
close their ‘shows’ unless they raise
more money.”

As far as techniques for fund raising
are concerned, I've observed that
usually the listener wants what has
been presented over the air. This is
particularly true if that message was
personally satisfying and spiritually
rewarding. The broadcaster might offer
him a copy of it, printed attractively
or even mimeographed. (If the latter,
however, such should be clearly
stated in the offer.)

Some organizations find that their
listeners enjoy having study notes sent

out in advance of the broadcasts. This
enables a more consistent involve-
ment with the broadcast when it is
actually aired. It also cements a rela-
tionship of the donor to the ministry
on a regular monthly basis.

In recent years tape cassettes have
proven to be ideal premiums. This is
particularly true if the listener receives
even more on the cassette than the
limited air time has allowed sharing.

If the program producer can'’t offer
material from the broadcast itself,
alternative premiums should be corre-
lated with the primary subject dis-
cussed. But when announcing a
premium over the air, the broadcaster
should take great care that the item is
not “overhyped.” The listener can
easily be disappointed, even losing
faith in the broadcaster for any future
offers. Having enjoyed programs from
the secular world as a youngster, 1 can
remember how high my hopes were
set when | heard about the “Little
Orphan Annie secret decoder ring” or
the “Jack Armstrong hiko-meter.” End-
less weeks seemed to go by before the
premium arrived. But when pulled from
the mailbox, the anticipated item was
a far cry from what my mind had ima-
gined.

Beyond “Freebies”

The unit cost of the premium should
be low enough that it can be offered free
of charge or made available “for your
gift of any size.” I see no problem what-
soever, however, in the broadcaster
placing a specific dollar amount re-
quired for a commodity described for
the listener. This certainly helps to
qualify the donor since there are many
in the audience who simply take “free-
bies.” Generally, such an approach
means more significant involvement
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and investments for the ministry. If,
for instance, the speaker has a book
covering the subject to which his broad-
cast has been devoted, this could be
offered for a specific donation.

While you may be involved with
only one program, the listener will
hear many appeals and offers through
a broadcast day. Such announcements
can easily become confusing. For this
reason, statements need to be as speci-
fic, simple and convincing as possible.

This leads quite naturally to the
basic question of what will be said over
the air concerning the listener’s finan-
cial participation. As a broadcaster you
may very nobly desire to have a policy
which would preclude asking for
money. Unless, however, this philoso-
phy has been proven to be the leading
of the Lord, you and your ministry
may be greatly disappointed.

Personally I see nothing wrong in
acquainting the audience with legiti-
mate financial needs. In fact, you may
actually be doing the listener a favor
letting him or her be involved with the
opportunity to share your ministry for
the Lord.

Abraham Lincoln was once asked
“How long should a man’s legs be?” His
wise response was reportedly, “Long
enough to reach the floor!” Similarly we
may ask, “How long should an an-
nouncement for funds be?” The answer
again comes,“As long as necessary to
reach the heart of the donor.” For some
programs 30 seconds might be sufficient.
Others, however, may have a very viable
potential in spending the entire program
relating to the “project,” so long as it
is done with honesty and integrity.

Blessing the Donor

All too often we fail to realize that
the listener is a very real person with

very real needs. The least common
denominator—and a trap many fund
raisers fall into— is to lay a “guilt trip”
on the individual. The person tuning in
certainly isn’t responsible for the bills
now facing you. Careful planning,
proper counsel and pure motivation
are always essentials! The stimulus for
giving can either be “promotion” or
“blessing.” If the former, it will be
short-lived and without lasting effec-

You have to ask
yourself,
“Is this something
to which
I personally
would respond?”

tiveness. If by the latter, it will provide
a more cohesive relationship of the
listener to the program.

As a script writer or programmer,
you need to express uniquely,
honestly and sincerely what your
organizational purposes and needs
really are. It was Solomon, writing
under the inspiration of the Holy
Spirit, who declared “There is nothing
new under the sun.” It's still good for
a program producer to listen to what
other broadcasters are doing—not to
copy their efforts but rather to sort
out things according to whether they
seem appealing or not.

Examine that script carefully, before
it's ever recorded. Ask, “Is this some-
thing to which I personally would
respond? Does it really touch my heart

as much as | desire it to touch the
hearts of my audience?” It's amazing
how many program producers not
only fail to hear their own programs,
but don’t bother to listen at least to the
setting in which they’re released on
the local station. Added to that, some
broadcasters seem oblivious to what
the competition may be on other reli-
gious stations in the marketplace.

As time is secured for a program, it
is incumbent upon the broadcaster
and/or his agency to know all of the
stations in the market, including their
programming philosophies, the owner-
ship commitment of the station itself,
the adjacencies and their own per-
sonal and organizational goals. This
should be coupled with an under-
standing of a growing trend toward
“polarization” of listenership when
many religious stations are in an area.

Say It Again

As appeals are made, the announce-
ment should be straightforward, but
care should also be given that the
address is stated clearly at least twice.
That information should be as uncom-
plicated as possible. Since time goes
by so rapidly, a listener can fail to put
down all the necessary information.

In order to keep faith with the
listener, broadcasters should attempt
to achieve everything that is actually
promised. This includes sending those
premiums which are offered. But if
any other involvement is suggested,
that too should be totally honored.
For instance, if you are telling listeners
you would be happy to pray for them,
make certain there is a specific process
established within your organization to
fulfill that commitment. Simply
praying over a pile of letters is an
unfair gimmick to secure mail re-
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DISCOVER THE
DIFFERENCE

A media presentation
from the
Natlonal Assoclation of Evangelicals

Churches across the nation are discover-
ing how they can have a vital impact
through the ministries and programs of
the National Association of Evangelicals.
Now through the full-color audio-visual
presentation, “Together Making a Differ-
ence,” you too can:

Discover hands-on programs prepared
to enhance the ministry and outreach of
your congregation.

Discover how NAE's Office of Public
Affairs in Washington, D.C. can keep you
informed and in tune with political
maneuverings affecting both national and
community life.

Discover how World Relief of NAE, with
the efforts of concemed churches like
your own, is making a difference for the
hungry and needy worldwide.

Discover how you can become an impor-
tant part of a national network of Bible-
centered evangelical churches that is
working to make a difference.

The 12-minute filmstrip, “Together Making A
Difference,” Is available WITHOUT COST to your
congregation or ministry on a loan basts; how-
ever, a contribution to the ministries of the NAE
would be appreciated. The flimstrip can also be
purchased at a cost of $10.

For more information or to book the filmstrip,
write: NAE, P.O. Box 28, Wheaton, IL 60189,

(Clrcle 241 on the reader service card)

Quer-the-air appeals should be
well strategized with appropriate
direct mail programs —too often
organizations do one thing
on the air and take an entirely
different approach by mail

sponse. We are held accountable to
God for what we say.

I'm always encouraged when I hear
a broadcaster report back to the
listener the results of a special fund
appeal. This includes the success of the
project or even the failure to achieve
the desired goal. Although most
programs are sent out fourth class
library rate and therefore have a
problem with “lead time,” still the
listeners were interested enough to
send a gift in the first place, and they
will desire to know what happened as
aresult of their gift.

Checking Up

As a business executive may be
required by his firm to take an annual
physical examination, so the program
producer should not be afraid to have
a careful monthly checkup. In doing
so, he must be certain he is comparing
“apples with apples.” A station which
has just gone on the air can hardly be
expected to perform as well as one
that has carried the programs for a
number of months. With the sophisti-
cation of computers and well-written
programs, such information should be
an essential dimension of program
planning. Extrapolating every avail-
able bit of information concerning the
program’s performance on a specific
station should be your special con-
cern. This means you will need to
determine—as accurately as possible —
a means of attributing every letter
and gift to some specific station. That
information then becomes a part of
the donor’s profile for the future.

If for some reason a station is not
performing to your expectations with
desired results, especially in compari-
son with other similar facilities, you
may need to make a brave decision.
Don’t be afraid to “pull the plug.”
Your personal desire may be to keep
the program on the air because there

is one very good donor in that area
who tunes in regularly to the broad-
cast. In the long run, however, it may
be cheaper for you to furnish that
individual with tape cassettes of the
broadcasts—along with a cassette
player, if need be. That expenditure
would be insignificant compared to the
costs of the broadcasts themselves.

Every appeal over the air should be
well strategized with an appropriate
direct mail program. Too often an
organization does one thing over the
air and takes an entirely different
approach by mail. These efforts,
which are both expensive and impor-
tant, should complement each other.

Always keep in mind that the turn-
around time is a key ingredient, not
only in receiving a second gift but
also in making the listener a part of
your regular stewardship family. It’s
for this reason that those who are
involved in your donor relations
operations should know precisely
what is being said over the air. To
this extent these individuals should
either receive copies of the scripts or
—better still—listen to the broadcasts
themselves, either over the air or by
tape. Frequently people working in
this area of the organization will have
some positive suggestions concerning
what you might say over the air, as
well as possible ways in which the
information could more easily be
disseminated.

Befriend the Station

Unfortunately there can some-
times be a gulf between program pro-
ducers and radio stations. Somehow
that chasm needs to be bridged by a
commonality of faith and trust in
one another. As far as [ am concerned,
the station owners and operators must
be program producers’ greatest allies,
never their enemies. They need to be
given statistics to help them work on




problems perhaps only they could
solve. They may be able to assist in
making local announcements to stimu-
late greater donor interest in the
program for their area.

As the producer, you in turn may be
able to devise a series of short features.
These could be used by the station at its
option—either as a public service or as
paid time— for the purpose of name
recognition. Most stations are anxious
to carry promotional announcements
which are well-produced and even
localized to the facility itself.

In strengthening a ministry it is
important to prioritize the principle
personality’s involvement in “radio
rallies.” By doing so you will quickly
find that the stations are eager to
assist you in this important phase of
fund raising. Don’t make your plans
without first involving them! They may
suggest a pastors’ breakfast, a busi-
nessmen’s luncheon, an afternoon
telephone call-in program or an evening
meeting for all listeners. Any one—or a
combination of all of these efforts—can
be extremely effective in promoting
the broadcast.

It was the Savior himself who gave
us a primary principle to be followed.
Unfortunately, we sometimes fail to
remember its potency. Jesus Christ
urged us to “do unto others as you
would have them do unto you.” Using
the media as a tool for fund raising
has to follow this very principle in
order to be successful and blessed of the
Lord. Before the listeners can be ex-
pected to do something for you and
your program’s outreach, you must
make certain that you're doing some-
thing of a fulfilling spiritual nature
for them.

Yes, more Christian programs are
coming on the air. Yet there will
always be room for broadcasts which
truly minister to the heart needs of
the listeners and whose scriptural
goals are not clouded by temporal
needs and personal objectives. NRB

Let Mark 1 show
you how to make

fund raising friendly

M ark 1 professional communica-  respond immediately to a real, live
tors love working with people.  human being—a Mark 1 professional
Using our state-of-the-art TBS 9500 tele-  communicator. Let us show you how to
computer system, they can call 4,000 make fund raising friendly . . . and very,
people each day and present your mes-  very effective.

sage. Now you can share your heart and
present your need—in your own words,
in your oun voice through our space-

age technology. Each person you call M A RK l

can hear the enthusiasm, and the
urgency, of your message. And they can ~ COMMUNICATIONS _INC

Call collect for a free tuo-minute Suite 310
demonstration. No obligation. 3301 Airport Freeway
(817) 283-9292 Bedford, TX 76021

(Circle 250 on the reader service card)

Al Sanders is president
of the Ambassador Ad-
vertising Agency in Ful-
lerton, Calif., and execu-
tive producer of Day of
Discovery for Radio
Bible Class. He is a
member-at-large of the
executive committee of
NRB.

PO BOX 14277 AUSTIN, TEXAS 78761 512/458-2201

Write or call for full information on our services

(Circle 248 on the reader service card)
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Broadcasting as One Body

Are we guilty of a secular mentality
when it comes to cooperation among Christian stations?

HRISTIAN broadcasters

are constantly on the look-

out for new ideas to improve

service, increase income

and broaden their market

appeal. Unfortunately these
same broadcasters have often over-
looked one of their most valuable re-
sources. Either across town or across
country fellow broadcasters are available
to share insights, information, news,
programming tips and more. The oppor-
tunities for station cooperation are
practically unlimited. But in order for
us to branch out into these relatively
untried waters, it is important that we
look at our motivation for doing so—or
not doing so. I believe everyone can
benefit from cooperation with other
broadcasters.

Station cooperation, especially
among stations in a competing
market, has been relatively rare in the
past. This is certainly understandable
if we view broadcasting from the secu-
lar perspective. The secular broad-
caster sees the market in terms of
dollars and cents. There are only so
many dollars available for advertising
in any given market, and the prudent
broadcaster will work toward corner-
ing the largest portion of those
advertising dollars. Often this “dollar
war” produces a feeling of animosity
between stations competing for avail-
able dollars. Competing stations are
seen as enemies, and many times the
result is less than courteous behavior
between these broadcasters.

As Christian broadcasters we must
ask ourselves the question, “Are we
guilty of this secular mentality?” The
answers are not easy because many of
us fail to develop a Christian philoso-
phy of business practice. Many of us
come to Christian broadcasting via the
secular world and never bother to
consider the differences between the
two. In light of these facts, let us

by Michael J. Middleton

examine our role as Christian business-
men and leaders in the broadcasting
field, particularly as it relates to our
cooperation with other broadcasters.

Good Practices

First of all let me say the fact that
we are Christian broadcasters does not
mean that we can divorce ourselves
from the need to establish and imple-
ment good business practices. Obvious-
ly we must maintain our moral and
ethical standards in the process. Of
course, the basis for any decision-
making process must be the Word of
God. If the Word is silent on a parti-
cular topic, then we draw from biblical
principles in application to the topic.
But the key to any philosophy of busi-
ness as it relates to the Christian
broadcaster is reliance on the truth
of God’s Word. Therefore the starting
point for all business decisions should
be to determine if our actions are in
accord with Scripture, and if they are
not, then we reject them.

If we apply biblical principles to our
relationship with others, we find that
we are to be humble, in submission to
one another and striving together in
one spirit for the service of the Lord
(Ephesians 4:1-4). But how does this
apply when the Christian broadcaster
across town is taking away valuable
advertising dollars? Should the re-
sponse be to withdraw from the other
broadcaster? To do so would be to mis-
represent the cause of Christ. No, the
answer is found in the previously men-
tioned passage. Ephesians 4:4 en-
courages us (believers) to recognize
that “there is one body, and one Spirit,
even as ye are called in one hope of
your calling.” Our fellow Christian
broadcasters are our brothers in Christ.
We should—indeed we have a scriptur-
al obligation to—strive for the good of
the body, not our individual selves.

At KCBI we have wrestled with this

issue for some time. In the Dallas-Fort
Worth market there are no less than six
Christian radio stations seeking to serve
the area. Granted, the Dallas-Fort
Worth metroplex is a very large area;
still six dial positions to choose from
means rough going for any individual
station.

The key to the success of KCBI, and
indeed the five other stations in the
market, rests in the fact that, rather
than working against one another by
duplicating programming and thus
vying for the same audience, each
station has diversified its programming.
We have been content to settle for a
piece of the pie rather than the whole
pie. In this way we are each meeting
individual needs. One station is not
necessarily better than the other; we
simply meet different needs. We are
each working toward the edification
of the entire body as we seek to “keep
the unity of the spirit in the bond of
peace” (Ephesians 4:3). It is amazing
how God has honored this business
philosophy financially, and the listener
response has grown tremendously in
the past few years.

A Move to Cooperate

In an effort to expand on this spirit
of cooperation, KCBl is looking for new
and different ways to help meet the
needs of fellow broadcasters. The recent
NRB convention provided the oppor-
tunity to meet and discuss specific
needs with individual broadcasters.
We found several broadcasters inter-
ested in the possibility of local seminars.
Radio stations with similar formats
might meet in a host station where
programming ideas would be exchanged
between program producers, program
directors, news departments, music
directors and management personnel.
In this way fresh new ideas might be
borrowed from other stations and
applied locally, This is certainly a
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Donations are wonderful. Bur—

00 Mmany can keep you from answering
each inquiry in a personal and trimely manner.

To help religious organizations make the most of di-
rect mail, Crearive Compurer Resources (CCR) infroduces the
DONOR ACCOUNTING SYSTEM, offering:

® Highly personalized responses — no form lefters!

® Rapid rurn-around — mMost letters can be answered in one day!

® Automatic information capture — lets you know your audience to maxi-

mize future fund-raising efforts!

® Programs for the IBM System/38 — the most sophisticated data-based
computer systems now available!

® A service bureau for small ministries who cannor yet afford their own in-
house systems.

CCR will customize your DONOR ACCOUNTING SYSTEM for the needs
of your ministry. And as a Value Added Remarkerer of the IBM Sys-
termn/38, we can offer you a complete hardware/software pack-

age at one low, economical price.

To learn how the DONOR ACCOUNTING SYSTEM can help
make your good thing even better, write Creative
Compurer Resources, 151 Kalmus, Suite
B-103, Costa Mesa, CA 92626, or
call (714) 540-7893.

reative
omputer
Resources\,\\

Inc. \

N |
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50,000 WATTS

General Manager: Jennifer Lear
Sales Manager: Jim Thomas

PO.Box 26098

Philadelphia, PA 19128

10

 215-242-6300 _

(Circle 182 on the Reader Service Card)

WRIS
1410 AM

Inspirational Radio
Reaching the growing
Roanoke Valley &
Southwest Virginia Area

For availabilities contact:
Lioyd Gee
WRIS
P. O. Box 6099
Roanoke, VA 24017
703—345-0294

RELGIOUS BAD

WWos

the radio voice of inspiration

276

n.y./n.j. metro area
5000 WATTS 24 Hours A Day

YOU DELIVER
THE WORD,
WE’LL DELIVER
THE AUDIENCE

Joe Battaglia
PO Box 970
Hackensack, NJ 07602
201-343-5097

(Circle 150 on the Reader Service Card)

TEGE

Tidewater, Virginia
940 AM
10,000 watts

Serving the Nation’s
34th MSA Market

For Avallabilities Contact:
Mr. Larry Cobb
Box 339
Smithfield, VA 23430

(804) 357-9546 - Smithtleld, VA
(804) 822-9546 - Norfolk, VA

(Circle 183 on the Reader Service Card)

The Best Georgia Has to Offer
1983 CLASS A
RADIO STATION
OF THE YEAR

50,000 Watt WYNX is now
the voice of the Atlanta
Braves and Atlanta Hawks.

FAMILY 1A K

TTREREY

WAIS

“Blanketing the Atlanta Market”
LARRY POLK
404-436-6171

SKORE“ 1050 am

SOUNDS OF PRAISE

from
EUGENE/SPRINGFIELD, OR
the

CLEAR CHANNEL
GOSPEL VOICE

Power & Coverage

Ralph Petti
2080 Laura Street
Springfield, OR 97477
(503) 747-5673

(Circle 161 on the Reader Service Card)

“Christian Voice of the Capital City”

WCVC

1330 am

“FIRST IN CHRISTIAN

BROADCASTING FOR

THE BIG BEND AREA
FROM GEORGIATO
THE GULF COAST”

Brien R. Sorne
P.O. Box 3123
Tallahassee, FL 32315
904-386-7133

(Circle 103 on the Reader Service Card)

(Circle 104 on the Reader Service Card)

WU LY

Sowing God’s Word 101.9 FM
in Upstate New York

50,000 watts
24 Hours A Day

With Jesus Is Victory

WJIV Radio

Attention Floyd Dykeman
Victory Mountain

Cherry Valley, NY 13320
(607) 264-3062

(Circle 118 on the Reader Service Card)
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PLACE YOUR
RADIO STATION
AD HERE!

* * * *

call
(201) 428-5400




STATION GUIDE

800 AM

Philadelphia Metro Area
5,000 WATTS
“Serving Philadelphia, Central/

Southern New Jersey, Delaware,
and Eastern Maryland.”

Louise Bessler

2775 Mt. Ephraim Avenue,
Camden, NJ 08104
609-962-8000

(Circle 101 on the Reader Service Card)

FORMERLY WOZN
SATELLITE GOSPEL RADIO

WVOJ

VOICE Op.  JESUS

Join Over 15 National And 30

Local Daily Broadcosters That

Minister To A Market Of

761,423 Age 12+.

2427 University Boulevard North
Jacksonville, Florida 32211

Telephone AC 904-743-6970
C. R. Buckner, Gen. Mgr.
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S S
T T
- WSOL
R R
E E
o} (o)
1370 khz 5000 watts

Elloree Orangeburg

St. George Holly Hill
Moncks Corner Summerville

15-830 30-860
803-854-2671

South Carolina isn’t
covered without WSOL

Drawer 367
Orangeburg, SC 29116

(Circle 237 on the Reader Service Card)

MEMPHIS

Tennessee

Expand your ministry with

WMSO
Clear Channel
640 khz AM

10,000 WATTS

Heard in 8 states
3,500,000 population coverage

Al Crain, President
Kaye DeAtley, Sales Manager
Box 447, Collierville, TN 38017
901-853-1581

(Circle 238 on the Reader Service Card)

—
[MTERBURY VT 05676 loﬂ

THE MOST POWERFUL GOSPEL
RADIO STATION IN NEW ENG-
LAND 6000 watts ERPE

SERVING 15 counties in VT,
NH, & NY PLUS MONTREAL
AND QUEBEC

POWER INCREASE PENDING
FCC APPROVAL TO 200,000
watts ERPE IN FALL 84

SIGNING ON SOON SO CALL
OR WRITE BRIAN DODGE
FOR INTRODUCTORY RATES
(603) 336-5867

There
is
LOVE
in
Detroit

WLQV aris00

15401 WEST TEN MILE
DETROIT, MICHIGAN 48237
313-967-1515

simple idea but one which we have not
utilized.

Additionally, Christian radio and
television stations could easily expand
their news coverage by linking up with
each other via telephone. Many of us
are simply unable or unwilling to accept
what the networks have to offer. By
establishing contacts with key stations
throughout the country, voicers and
actualities could be just a phone call
away. Your local news department
could have national coverage in return
for providing the same service to other
stations.

This summer KCBI will have the
opportunity to put this philosophy into
effect in a very real way. During the
Republican national convention in Dal-
las August 20-24 we will be opening
our facility to any station needing a
headquarters for a news representative.
Desks, telephones, typewriters and our
production facilities will be available
to any newsperson desiring to use them.
We are hoping this small effort will allow
more stations to cover the convention.

In addition to this service, we will also
provide voicers and actualities to those
stations wanting coverage of the conven-
tion but who are unable to send a
representative. Again, the effort on our
part will be minimal, but we are ex-
pecting great results for those stations
who take advantage of this opportunity.
Being strategically located in down-
town Dallas, within walking distance of
the convention site, we saw this as a
unique opportunity to be of service to
our fellow broadcasters.

Perhaps the ideas mentioned will
spark your interest in station coopera-
tion. The opportunities available to us
when we combine forces are phenome-
nal. Let’s be certain that we are striving
for the good of the body of Christ in our
ministries. If we take our eyes off our-
selves and place them on Christ, we will
see a unity of purpose that will trans-
cend individualism. The end will be
superior broadcast results for you and
your listening audience. NR8

(Circle 239 on the Reader Service Card)

(Circle 109 on the Reader Service Card)

Michael J. Middleton is
operations manager of
Christian radio station
KCBI-FM in Dallas,
Texas.
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Gaining Their Trust

To date,

ECFA has put

its stamp of approval
on 260 organizations,
certifying

that they follow
ethical

financial practices

by Arthur C. Borden

AST JANUARY at the Na-

tional Religious Broad-

casters Convention in Wash-

ington, D.C., President

Reagan described the rela-

tionship Christians have with
one another: “We are one family.”
And certainly he is right. We are one
family, united by a common Father,
Savior and Spirit, united in our re-
sponsibility to embody the gospel of
Christ.

This is no small task. Think of the time
and energy we spend nurturing family
relationships between spouses, children,
brothers and sisters. We yearn for their
love, trust and respect. We work hard to
be good examples in their eyes of Christ’s
noble honesty and moral integrity.

In the same way, as members of God'’s
family, we are called to work hard for the
love, trust and respect of our Christian
brothers and sisters. Christ made himself
accountable to His Father and fellow
disciples. We can do no less. We are
to make ourselves accountable to God
and our fellow believers. The apostle
Paul commands us in Second Corin-
thians 8:21 “to do what is right,
not only in the eyes of the Lord, but
also in the eyes of men!”(NIV).

Christian financial giving is the con-
text in which Paul wrote this particu-
lar passage for his brothers and sisters
in Corinth. Paul had a reputation for
handling funds with scrupulous care, so
he would not be suspected of mis-
handling other people’s money. In
monetary affairs, he knew the impor-
tance of having a name for integrity
not only before God but also before men.

In the past decade it has not always
been easy for many responsible Christian
organizations to maintain a reputation
for integrity because of growing public
and political concern over questionable
fund-raising practices.

Formation of ECFA

To meet the need for accountability,
and to help Christian organizations
demonstrate externally what they prac-
tice internally, the Evangelical Council

for Financial Accountability (ECFA) was
formed in 1979. lts steadfast purpose is
to maintain a code of financial accounta-
bility consistent with Christian faith
and practice. Today ECFA comprises
over 260 outstanding charitable, reli-
gious and educational organizations
qualified for tax-exempt, nonprofit
status.

Among its many services, ECFA
assists member organizations in making
appropriate public disclosure of their
financial practices and accomplish-
ments, materially enhancing their
credibility and support among present
and prospective donors. This year
ECFA'’s board appointed a special task
force to develop guidelines for fund-
raising. These guidelines, which will
be finalized by late summer, address
truthfulness in communication, incen-
tives and premiums as well as other
crucial components of ethical fund-
raising.

In addition to a commitment to its
members, ECFA also has acommitment
to the Christian public-at-large—people
who faithfully give their money to worth-
while causes. ECFA maintains that in-
forming donors of proper fund-raising
practices provides the best incentive for
organizations to comply.

At the heart of ECFA’s effort is the
belief that Christians, as members of a
family, are responsible and accountable
to one another. In our individual and
organizational reputations lies the very
reputation of Christ and His Church. We
are the family of God—not only living
and working for ourselves, but living
and working for the sake of each other;
indeed for the sake of Christ. NEs

Arthur C. Borden is ex-
ecutive director of the
Evangelical Council for
Financial Accountability
in Washington, D.C.
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DERIN
Cofiee Shop?

y
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HUNDREDS o MINISTRY

tuned in radio professionals will (for their listening audience)
is followed by

TEAR OUT

this ad and call us MONEY!

WHY? Aren’'t those folks who

tune in your radio

?hecause ‘ station worth a
taets:e owners, | simple call . ..
station call us collect for
managers,
program ’
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RCA Introduces
Tubeless Portable
Color TV Camera

RCA has introduced a highly-advanced,
solid state portable color TV camera espe-
cially for news gathering and sports coverage.

Electronic “eyes” of the camera are three
TCA-developed solid state components
called charge-coupled devices (CCD) that
replace conventional camera tubes. The ac-
tive element of all three devices will fit on a
common postage stamp.

The CCD chips used in the new RCA
camera have 403 horizontal and an effective
512 vertical picture elements. Advantages of-
fered by the RCA chip include immunity from
magnetic fields, no acoustic interference
(microphonics), no geometric distortion of
the picture and an exceptional ability to
handle bright highlights.

The RCA CCD-1 camera has a greater
than 62 dB signal-to-noise ratio. The
camera’s low light level sensitivity specif-
ications of more than three foot candles at this

signal-to-noise ratio betters that of tube
cameras.

For further information contact Bruce E.
White, RCA Building, 206-1 Route 38,
Cherry Hill, NJ 08358.

Minifishpole Mike
Extension Available

The new Gitzo 566M extrashort, six section
minifishpole with soft grip has a range from
1Y4 to 42 feet yet is very solid for minimal

motion and noise, and it fits into a briefcase.

Extensions glide smoothly, lock firmly on
fiber sleeves with cushioned locking rings. The
3/8-inch to 1/4-inch reversible steel screw
with locking wheel and 5/8-inch to 3/8-inch
bushing accepts different microphones.

Weight is 1% pounds. Full five-year Gitzo
warranty buyer protection. For further infor-
mation contact Karl Heitz, Inc., PO Box 427,
Woodside, NY 11377.

Crosspoint Latch
Has New Switcher

Crosspoint Latch Corporation has intro-
duced the 6124 A video production switcher,
a 19-inch rack mount version of the 6124
model. It has LED push buttons, two in-
dependent mix-effects systems, a down-
stream keyer, chroma keyer (RGB or en-
coded), master fade to black/color, audio or
manual fader, dual pattern generators and
positioners, colorizer and bordered wipes.

For further information contact Crosspoint
Latch Corporation, 209 Bass Road, Chat-
tanooga, TN 27421. Phone (615) 894-3247.

Second edition

V/ANIMPE/WILSON/HART/MAINS /WILEY/FOWLER/LOCKRIDGE.

Billy Graham, Francis

NRB CASSETTE
CATALOG

For your LATEST, COMPLETE catalog of
NRB audio cassettes, send this coupon with
your name and address and $1.00 to cover cost
of postage & handling to: NRB/CN 1926/
Morristown, NJ/07960.

Schaetfer, Carl Henry, Malcolm
Muggeridge, President Reagan,
and other famous speakers from
NRB conventions are among the
names in the NRB audio tape
library. PLUS, workshops
designed for radio and TV broad-
casters in management, pro-
gramming, engineering, cable,
low power TV, and satellite.
Special events, press con-
ferences, regional meetings to
keep you informed, share with
your staff, your church; it's a
convenient way to build your

HOFFMANN/KILLMAN/LAHAYE/PALAU

$1.00 wrll be credited to your first tape order.

own tape library.
Name Send for your catalog today to:
Or . . NRB/CN 1926/Morristown, NJ/
ganization 07960/(201) 428-5400.
Address
City/State/Zip

ROBERTSON/BAKKER/WILDMON/EPP/

/ATINVLS/TH/NVINOD/H3dVvHAQ/LHOIHE/NOSIS0H/S14380
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Dove Awards to Make

Television Debut
Big Week Planned for ‘Gospel Music '84’

For the first time in its 15-year history, the
Gospel Music Association's Dove Awards
ceremonies will be telecast next month as part
of Gospel Music "84, March 4-7 in Nashville.
Through an agreement with Gabriel Market-
ing, the broadcast will emanate live from the
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Andrew Jackson Theatre in the Tennessee
Performing Arts Center when the Dove pres-
entation takes place the evening of March 7. It
will be carried live nationally at 8 p.m., CST,
via satellite to several thousand cable systems
through the Christian Broadcasting Network

R .

i 2 3 -l

Don Butler, executive director, Gospel Music Associ-
ation, and Joe Moscheo, chairman 15th Annual Dove
Awards committee; with Glen Campbell, host for the
1984 Dove Awards television presentation.

(CBN) and a “*special network’’ of stations.
The GMA has confirmed that Glen
Campbell will serve as host for the show. Pre-
senters will include Debby Boone, Shiela
Walsh, Campbell and others not announced at
presstime. A series of gospel music **spectac-
ulars’’ held as part of Gospel Music '84 will
be videotaped and edited for a 13-week series
(Continued from page 14}

Word
Dominates
Grammy
Nominations

LOS ANGELES, Calif. —Word Records and
its associated labels have again, for the fourth
consecutive year, dominated the 26th annual
Grammy Awards nominations taking 38% of
the nominations in the gospel categories.

Out of 37 nominations in 7 categories,
Word scored 14 with its Word label receiving
1, Reunion, 1, DaySpring, 2, Myrrh, 10.

Light/Lexicon received 6, Benson 4,
with 2 going to Impact, one each to New Birth
and Onyx International, Sparrow/Birdwing,
3. (Sparrow also received a nomination in the
children’s category for Music Machine
II ), Savoy 2, and one each for Priority,
Skylite, Beracah, DRG, Mercury, Liberty
London and Palo Alto.

Gospel categories began with t
Grammy Awards in 1961 with one, |

seven this year.
**I feel humbled and
inations and that we hy

etailers.  To order, please contoct

Ann Powe at Spring Arbor Distributors.
{313) 481-0900 Ext 205




...And Here's Why!

A Comptn e

RADICACTIVITY

RADIO

MusicLine is an ——
invaluable aid to
today’s Christian
broadcasters. Inter-
views with top radio
experts and news of
special interest are
presented each
month. Radio Editor
Brad Burkhart’s

]
SOLTHERN GOSFEL
MUSICLINE 40

column encourages
excellence and
always provokes
discussion.
RETANLE
Cassette
RETAIL CHARTS
Stymies
. o Labels
For retailers, there is no The most accurate, up-to-the-

- - cawn

minute gospel music charts
available anywhere! The
MusicLine 40 lists the contem-
porary and inspirational songs
most played on Christian
radio each month. Other
exclusive airplay charts include Southern Gospel, Black Gospel and
Rock. The Album Sales Chart tracks the 50 top-selling albums in
Christian book/music stores. MusicLine’s network of reporting sta-
tions and stores in strategic locations all over the country insures
accuracy. Late closing deadlines mean you get the information within
days of compilation!

more up-to-date or complete -
source of information about
gospel music. Learn about
trends in the industry and
news when it happens rather
than months later.

fim = 1
PRINTED MUSIC 8

SONG- PRINTED e smsa
WRITING MUSIC

Kanre “ermsram

The Best

Detense -
Agsinet Critics

Academy Award-winning If you are a Church music =
songwriters Al Kasha and Joel director, you can benefit from =] !
Hirschhorn, authors of If the entire magazine. But this ]
They Ask You, You Can Write  section is just for you! News |
A Song, write a monthly from suppliers and a monthly

column exclusively for Music- list of new print releases will o0 of oty

Line. Designed for working keep you on top of your field. -t

songwriters, their analysis of Checklist format helps when
top gospel songs will help you  ordering product.
in your craft.




JOBS/
EVENTS/
CHANGES

Each issue also includes classi-
fied advertising, a Job Market
for those seeking employment,
listings of industry events, and
news of promotions, signings,
new addresses, phone num-
bers, etc.

@ WHAT ARE THE BASIC INGREDIENTS OF A
® SUCCESSFUL CONCERT?

YOUR GOSPEL
MUSIC HOTLINE!

No other publication has
so much industry news
and information. In ad-

dition to the features
already listed, you'll be
given a complete listing
of record and tape
releases scheduled for
the month, last-minute
news, and much, much

more...

FORUM

Questions and issues needing
industry-wide discussion are
put before “movers and
shakers” for comment. You'll
know the opinions of top
leaders to help shape your
own ideas about important
issues in gospel music.

REVIEWS

Major releases in all styles of
music are reviewed with retail-
ers and radio programmers in
mind. Merchandising tips and
best cuts for various formats
are often included.

EXECUTIVE vEW S
THE VISUAL MUSIC REVOLUTION

The Covmmen buned was; 8 MAgvaROn CooTvras it WMl view e vl of P

SPECIAL OFFER! ||| ||

EXECUTIVE
VIEW

An industry leader—usually
the chief executive of a
well-known company or
organization—offers his or
her personal opinion on an
important industry issue.
It’s another way MusicLine
provides a forum for the
entire industry.

NO POSTAGE
NECESSARY
IF MAILED
IN THE
UNITED STATES

BUSINESS REPLY CARD

FIRST CLASS « PERMIT NO. 116 - LAGUNA HILLS, CA

POSTAGE WILL BE PAID BY ADDRESSEE

= MusicBine

P.O. BOX 6300

LAGUNA HILLS, CALIFORNIA 92654



Russ Taff

Dan Brock,
president

Dan Brock &
Associates
(Personal
management &
booking)
Edmond, OK

“Now there is finally a communi-
cation source available for all
those involved in Christian music
that I can depend on without
reservation.

Myrrh recording artist
1984 Dove and Grammy Award winner

“I have found that being aware of new trends and developments in Gospel music has
helped me tremendously in my growth as an artist/songwriter. For me, there is no
better source for this type of information than MusicLine.”

Mike Bedford,
President
Morning Star
Concerts

“MusicLine is meeting a defi-
nite need m our organization.
[ want to know about

the marketing ideas, strategies,
and concepts held by all those
who share the message of
Christ through Christian
music. That is why MusicLine
gets our immediate attention
when it is delivered. Thanks
MusicLine! Keep up the good
work!”

At 15th Annual Dove

If you haven't subscribed to Musicline yet—you’re
not getting all the Christian music trade news you
need to have, as fast as you need to have it. Enter
your personal subscription to MusicLine today and
get the news and information you need...now!

SPECIAL OFFER: Pay NOW and SAVE up to $12.00!

O Yes! Enter my subscripticn for:
[ One year (payment enclosed) $18.54 {1 One yar (bill me ‘ater) $24.50
3 Two years (payment enclosed) $34.00 [ Two years (bill me later) $46.00

“For 1st Class service add $10.00 per year.

Mr./Mrs./Miss {please print)
A_d‘dress 7

Ciy State T Zip

Pioase allow 4-6 weeks. Offer valid only in the U.S

1 Awars

Please check your area of business or ministry:

Retail Music Pub./Songwriters
Radio/T.V./Video Music Fan

Record Company Producers/Arrangers
Concert Promoters/ Advertising/P.A,

Talent Buyers Organizations/Ministrics

Artists/Musicians
Recording Studio
Personal Managers/

Wholesaler/Distributors

Schocl/Cellege/University

Church/Pastors/Music Directors

Stan Jantz,
General
Manager
Fresno Bible
House

“Things happen fast in our
business. And when I need
someplace to go for quick,
reliable answers, I go to
MusicLine. If you're like me
and want to know more
about your business and
the Christian music trade
as a whole, subscribe to
MusicLine. You'll not
only read it...you'll
depend on it!”

A SYATIVAR Y A YAV A e P A by
URALARIEXRALARIKARR KA
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GUARANTEE
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If you are involved in gos-
pel music, I am so con-

vinced you'll find our
magazine helpful that I
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£4'| subscription. If for any N
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Publisher }.“
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(continued from page 11)

thorough study and draft a report for the
commission. The report was completed, and
all rights, title and interest to the report
were assigned to WHAZ-AM on March 12,
1981. Copies of the application were made
available, as the law requires, in FCC
offices and in the community of license.

Fiwe months later, in August 1981,
MRLJ filed its application for authorization
to construct a new radio station in East
Greenbush. Attached to the MRLJ applica-
tion, according to Judge Greene, was an
engineering report containing antenna
design which was identical to the one from
WHAZ-AM in several major areas.

According to court papers, MRLJ main-
tained they were entitled to some duplica-
tion of the engineering report by virtue
of the “fair use” doctrine but said the two
reports do present a number of differences.
They stated they copied only the idea of a
two-antenna array at a particular site and
that all other variables constituting the
design evolved from that idea. MRLJ further
maintains that, given the basic plan, any
engineer would arrive at virtually identical
specifications.

“The reports’ similarities are far greater
than the differences, however, and, more
important, such differences as exist are
immaterial to the issue of copying,” declared
Judge Greene. He added that MRLJ’s argu-
ments “fail to withstand scrutiny.”

The judge further ruled, “The plaintiff
[WHAZ-AM] is entitled to protection of the
original expression of that idea,” a ruling
which has caused some to term the decision
“virtually unprecedented.”

John R. Linstra, vice-president and
general manager of WHAZ-AM, said, “The
ruling in this case will put some teeth into
upholding the honesty, integrity and
character of participating applications for
facilities before the FCC and within the
broadcast industry in general.”

An NRB member station, WHAZ-AM
was represented in the case by another
Camp station, WPOW-AM/New York. The
Troy station broadcasts a Christian format.

Francis Schaeffer
Succumbs to Cancer
in Rochester, Minn.

ROCHESTER, Minn. (NRB)—Francis
Schaeffer, one of contemporary Christen-
dom’s premier thinkers and authors, died
in his Rochester home on May 15.

Through his writings and lectures
around the world, Dr. Schaeffer, 72,

Francis Schaeffer

presented the biblical faith as a reasonable
alternative to secular humanism for
thinking persons. Time magazine called
Schaeffer “a missionary to intellectuals.”
But his appeal was broad-based, especially
among evangelicals, because his polemic
touched on the most difficult social issues.

Cause of death was complications from
lymphatic cancer, which he first encoun-
tered in 1978. Schaeffer had been a
frequent patient at the Mayo Clinic in
Rochester since last November. A spokes-
man for L’Abri Fellowship, the inter-
national ministry that Francis and Edith
Schaeffer founded 36 years ago in
Switzerland, said that the Christian
philosopher-theologian died peacefully
in his Rochester home 10 days after
being discharged from a hospital.

Schaeffer’'s most recent book, The Great
Evangelical Disaster, was developed into
a film series. It was the subject of a speech
Schaeffer wrote but his son, Franky,
delivered at the NRB 84 convention.
Schaeffer canceled that appearance
because of another hospitalization. He
previously spoke at the 1982 NRB con-
vention, at which time he addressed the
struggle between secular humanism and
a Christian world view.

Other books by Schaeffer include A
Christian Manifesto and What Ever
Happened to the Human Race? He wrote
23 books that together sold three million
copies and were translated into 25
languages. Three of the books were deve-
loped into film series.

The funeral was held May 20 at John
Marshall High School in Rochester.
Schaeffer is survived by his wife, Edith

S. Schaeffer, a son, Francis Schaeffer V,
three daughters and 14 grandchildren.

$1 Million Stolen From
Oral Roberts’ Mail

TULSA, Okla. (NRB)—An investigation
is under way into the theft of some 69,600
pieces of mail addressed to TV evangelist
Oral Roberts.

According to a published source, the
stolen letters contained cash and checks
totaling “well over a million dollars.” The
checks were later recovered but an undis-
closed amount of cash was missing, a
Roberts spokesman confirmed.

The opened envelopes were discovered
in a rented self-storage room in Tulsa.
A former postal employee is charged with
the theft of the letters over a two-year
period.

The theft had “little impact” on Roberts’
ministry because the losses were spread out
over many months, the spokesman said.
Discovery of the mail theft came in the
wake of a fund-raising drive by Roberts, who
reportedly said he was having trouble
meeting payroll for his 3,000 employees.
The spokesman confirmed the payroll
troubles.

Media Sunday Helps
Build ALC Broadcasts

MINNEAPOLIS, Minn. (NRB)—Media
Sunday, a day designated in American
Lutheran Church (ALC) congregations
for support of the radio and television
ministries of Lutheran Vespers, was
initiated in 1984 and carried out in more
than 450 of the 6,000 ALC congregations.

Recently the Standing Committee of the
ALC’s Office of Communication and
Mission Support resolved to ask per-
mission of the ALC Church Council to
continue Media Sunday in the church for
1985, 1986 and 1987. Each church sched-
ules the emphasis on a date convenient
with its program.

It is hoped that income from Media
Sunday freewill offerings will offset the
$129,000 deficit brought on by production
and marketing of two five-part Reflections
television series and enable production of
a third series for release in the fall of
1985. A worship component will be added
to the Media Sunday format and back-
ground materials.

This spring Reflections was aired over
broadcast and cable networks in 43 cities, ac-
cordingto Dr. Richard A. Jensen, Lutheran
Vespers director.

july/laugust 1984 religious broadcasting

35



NIRBINE{VS

(continued from page 12)

The American delegation led a May 23 tea
reception in Taipei honoring the 30th broad-
cast year for The China Lutheran Hour. Two
hundred missionaries and supporters of the
program were present for remarks by Hoff-
mann and greetings from NRB by Gustavson.
The China Lutheran Hour became an NRB
member in May, and Gustavson presented
the program'’s director, Henry Go H. J. Wu,

with a membership plaque. The program,
started in mid-1954 by NRB'’s former presi-
dent, Eugene R. Bertermann, is the oldest
religious broadcast in the Far East.

The American broadcasters also met for
one hour with Vice-President Lee, at which
time the leader elaborated on his evangelical
faith and quoted from the New Testament.
Dr. Armstrong met briefly with President
Chiang and extended greetings on behalf of

NRB members and board of directors.

Members of the delegation met later the
same week with the minister of communi-
cations, Dr. Lien Chen, to discuss oppor-
tunities for expanding religious broadcasting
in the Republic of China (see photo on page
12). The talks included plans for an expan-
ding presence of American programs on Tai-
wanese stations, exchange of programming
between stations in each country and the

GIVASSTRIEDS

EMPLOYMENT

Assistant chief engineer UHF
TV and production facility. Well
qualified in all areas of main-
tenance and administration.
Willing to make facility tops in
Christian broadcasting. Send
resume to Christian Commun-
ications of Chicagoland,
WCFCTV, 1 North Wacker Dr.,
Chicago, IL 60606. EOE.

Maintenance engineer UHF TV
and production facility. Ex-
perience in all tape formats,
cameras, and other related
equipment. Send resume to
Christian Communications of
Chicagoland, WCFC TV, 1
North Wacker Dr., Chicago, IL
60606. EOE.

Creative Producer seeks new
challenge in Christian TV. Ex-
perienced in magazine format,
field shoots, music video
series. Contact Rod Ross, 1894
Vaughn St., Columbus, OH
43223, (614) 279-5229.

Leading Christian Radio Group
looking for proven profession-
als with solid experience for
key management positions.
Must be highly motivated, re-
sults-oriented, commited to
quality, and interested in to-
day’s Christian issues.
Corporate Advertising Sales
Manager with proven success
in sales, marketing and admin-
istration. A results-oriented
organizer and advanced plan-
nerto train, motivate and direct
sales staff at four stations.
Corporate Program/Produc-
tion Director with ability to
manage others and control

religious broadcasting

overall sound of several sta-
tions. A broadcast professional
with excellent production
skills, creativity and ability to
host issue-oriented Christian
talk show.

Chief announcer for major
mid-western market, quality in-
formation station. Must be
issue-oriented and have excel-
lent voice, diction and produc-
tion skills. No amateurs
please! Send resume with
salary history to Rich Bott, Bott
Broadcasting Company, 10841
East 28th St., Independence,
Mo. 64052.

How to Place
a Classified Ad

1. All classifieds must be
prepaid.

2. Type all copy.

3. Indicate category:
Employment, For Sale,
Services.

4. Employment ads are
$20.00 per column inch.

5. All other ads are $40.00
per column inch.

6. 20% frequency dis-
count on 6 ads or more
if payment of all ads is
made in advance.

7. Box Numbers are avail-
able for additional
$15.00. Please supply
complete forwarding
instructions.

8. Send copy, instructions,
and check to:
Classified Ads
Religious Broadcasting
CN 1926
Morristown, NJ 07960

july/august 1984

FOR SALE

For Sale: Immediate sale of-
fered for health reasons. Rural
Carolinas 5,000-watt reli-
gious/gospel format. Excellent
equipment in stereo. 7 acres
land, station building, and 3
bedroom/2 bath home inciud-
ed. $150,000 down terms at 9
percent. Call 803-854-2671.

Television Cameras: lkegami
77A model. Maintained in ex-
cellent condition. Complete
studio conversions including
Ikegami monitors and remote

CLEARANCE SALE

Camera tubes—includes
2,000-hr warranty!
Tested (used) Plumbicons® &
Leddicons*:
XQ1427 18MM series
XQ1020 30MM series
XQ1070 25MM series
P8122 25MM series
P8130 30MM series
P8400 30MM series
Tested for ‘“broadcast
grade.” Call us for super
prices! Remember, these
tubes have “limited hours,”
which is why we offer you
2,000-hr warranty!
Sale: new set of TK-27 film
chain tubes: 3ea8134V1 and
1 ea 8480V1 $2,850 total.
Sale: Canon Macro Zoom
Lens for HL-79 camera 13:1.
Like new-only $1,500.
We also purchase camera
transmitting tubes.
*Trademark of Philips/Holland
*Trademark of EEV
BRAND ELECTRONICS
15 Main St.
E. Rockaway, NY 11518
(516) 599-6533

controls for Cannon broad-
casts lenses. Can be used in
studio or on remote with bat-
tery power. For more informa-
tion call Steve Robinson, (615)
892-6814, Precept Ministries,
Chattanooga, Ten. 37422,

For Sale: Wollensak 2770 &
2780 cassette duplicaters, 2
masters, 16-three position
slaves. For a total of 50 copies
per pass. Can duplicate ap-
proximately 18,000 tapes per
day. Many spare parts. Ex-
cellent working condition.
$4,500 for whole set, $895 for
each slave. Contact Mr. Olive

(615) 373-0335.
"Th
Hl( | )
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Advertisers

NRB Membership........

NRB Tape Catalog..................... 30
(0] +beaonaaraaaiaar PO E R 10
Polyline.............ccooeeviiiininnnii. 22
Religious Radio Guide............ 26, 27
Stokes Slides................c..ooeennnn. 23
Universal Broadcasting................ ibe
Victory Communications.............. ifc
WCFL......ooiiiiiiiiiiiiies 18,19
WTIC-TV ..o, 5




possibility of establishing an all-religious sta-
tion on Taiwan.

The morning after the inauguration, Hoff-
mann and Gustavson spoke to some 1,000
Christians at a national prayer breakfast. The
following day Dr. Armstrong addressed
3,000 persons at an interfaith worship service
at Taipei’s City Hall.

Campus Membership
Committee Formed,
IRB Redesigned

MORRISTOWN, N.J. (NRB)—The NRB
Executive Committee, meeting in Chicago
in May, approved a plan to revamp the
student arm of NRB. The proposal, which
eliminates the autonomy of Intercollegiate
Religious Broadcasters (IRB), originated
with a student-faculty meeting during the
1984 NRB convention last winter.

Robert Bowen, coordinator of the campus
membership for NRB, suggested a steady
growth plan for what is now being called the
Broadcast Education Committee. He pre-
dicted that the committee would represent
200 students and faculty on some 55 college
campuses by the NRB 85 convention
February 3-6.

Membership in [RB expires September 30
and the new membership drive is already
under way. The Broadcast Education
Committee currently represents 107
members on 39 campuses. Two schools,
Liberty Baptist College and Asbury College,
have campus chapters with 12 or more
members. Membership is open to students
or faculty of broadcasting or communica-
tions whether they study at a Christian
college or not.

The Executive Committee action brought
IRB members into the general membership
of NRB as affiliate, nonvoting members.
In so doing, the decision eliminated the
IRB Constitution and elected officers.
“This action provides a more informal
atmosphere for our campus members,”
Bowen reflected.

Cost of membership remains unchanged
at $15. In addition to affiliate membership
in NRB, campus members will continue to
receive Religious Broadcasting. Achievement
awards, the annual Job Fair, Campus
Broadcaster newsletter and other IRB
services will be continued under the new
committee, Bowen explained.

Dr. Joseph L. Bridges, associate professor
of communications at Wheaton (lllinois)
College Graduate School, is the only
elected officer of the new committee. The
new chairman was elected by the student-
faculty meeting at the national convention.

Appointed officers and committee mem-
bers are: professors Paul Virts of CBN
University; James Pickering, Carl Windsor
and Rick Cumings of Liberty Baptist
College; students Jeff Benya of Mont-
gomery College, Chris Pierce of Asbury
College, Joseph Wilson of Logos Bible
College and coordinator Bowen.
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When you belong to
ECFA your donors can
believe more in your
ministry!

if you
believe...»
Attn

that supporters of your

tax-exempt charitable,

religious or educational

institution have a

right to know:

® you proclaim the Good
News

® you practice prudent
financial management

Arthur C. Borden, Executive Director

« « Evangelical Council for Financial Accountability
1825 Eye Street, N.W. Suite #400
Washington, D.C. 20006
I Without cost or obligation please send me the cur-
rent list of ECFA member organizations, and your
booklet “You Belong If You Believe.”

® you provide full financial Name Title
disclosure. L
The Evangelical Council For Organization s
Financial Accountability is a Addr
fellowship of over 350 outstand- €ss —
ing Christian institutions and affil- . .
iates dedicated to: Excellence/ Clty State Zip
Compliance/Faithfulness/ Telephone
Advancement

() I'd like to speak with an ECFA representative.
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BROADCASHERS

Robert A. Cook

Howard O. Jones

Elwood Matthews

]l S

Ben Kinchlow

Milton Ruddick, acting president
of Concordia College, St. Paul, Minneso-
ta, announced recently that an Oswald
C. J. Hoffmann School of Christian Out-
reach will be started to honor “Concordia’s
most illustrious alumnus.” Dr. Hoffman,
a 1932 graduate, is speaker on The Lu-
theran Hour broadcast.

Religious Heritage of America will
honor NRB first vice-president Robert
A. Cook with a Faith and Freedom
Award at its annual session October 6 in
St. Paul, Minnesota. At that time D. James
Kennedy, president of Coral Ridge Mini-
stries and a weekly television broadcaster,
will be honored as Clergyman of the Year.

Dr. Robert A. Cook, NRB first vice
president, is retiring as president of The
King’s College, Briarcliff Manor, New York,
on July 1, 1985. Dr. Friedhelm K.
Radant, president of Northwestern College,
Orange City lowa, will become the college’s
third president. Dr. Cook has been president
of the school for 22 years.

The Voice of Salvation, radio broadcast
of the Church of God of Prophecy, Cleve-
land, Tennessee, is celebrating its 30th
year on the air, according to speaker-direc-
tor Elwood Matthews. The program
is now heard on some 237 U.S. stations
and in 18 foreign countries.

On-air news and a people-oriented fea-
ture for the Southern Baptist Radio and
Television Commission’s ACTS Satellite
Network are the new responsibilities for

religious broadcasting july/august 1984

veteran newscaster Charles Ely. He is
a former newscaster for NBC-affiliate
KXAS-TV/Fort Worth (Texas). The two-
minute nightly news reports, lke the
ACTS Network, started May 15. Ely will
co-host and report for Our World, a
30-minute weekly newsmagazine for ACTS
that involves Christians in “making the
world a better place.”

Dr. Howard O. Jones, director and
speaker on the Hour of Freedom radio
broadcast, will be visiting professor of
evangelism at St. Paul Bible college in
Minnesota. The school established a
permanent Dr. Howard Jones Chair of
Evangelism to assist students interested
in careers in evangelism. A NRB board
member, Dr. Jones is an associate evangelist
with the Billy Graham Evangelistic Associ-
ation.

Evangelist Billy Graham, currently on
crusade in Great Britain, has been invited
to preach at several Soviet churches. The
invitation, details of which are still being
worked out, came from the All-Union
Council of Evangelical Christians-Baptists
of the USSR. Graham visited Moscow in
May 1982 to address an International Peace
Conference.

The broadcasting ministry of Ard Hoven
on The Christians’ Hour, Cincinnati, may be
one for the record books. He has reportedly
missed just two of the program’s weekly ser-
monsin 41 years, giving him a grand total of
2,140 sermons over the air. Appropriately
enough, the anniversary sermon on March 4

was entitled “The Gospel Proclaimed.” The
15-minute weekly radio ministry is currently
heard on 73 radio stations. For 34 of those
years Harold Hockley has been director of
The Christians’ Hour Broadcasting Associa-
tion and pastor of a Cincinnati church. He
retired from the church post in January but
continues with the broadcast association.

Ben Kinchlow, cohost of CBN’s The 700
Club, was special guest speaker for a Houston
rally on April 7 that expected to draw more
than 10,000 Christian men for “A New
Awakening.” With the exception of sports,
the day-long motivational conference is
believed to be the largest single gathering of
men since World War I1.

Demos Shakarian, founder and presi-
dent of the Full Gospel Business Men’s Fel-
lowship International, suffered a slight stroke
on March 25 and underwent emergency
surgery. A source close to the Shakarian fam-
ily said he was recovering well and was out of
immediate danger after the surgery. The
ministry produces a 30-minute weekly pro-
gram, Good News.

Robert Featherstone, associate
professor of preaching at Bethel Theological
Seminary, is taking to the airwaves again
with a daily 90-second radio program that
promotes awareness of biblical truth for
those coping with loneliness, struggling
with morality issues or seeking insights
from history. The program is The Better
Way. Featherstone’s two-minute Think
About It is currently syndicated to 65 radio
stations across the United States.




New Members

—
Dean N. Tollefson
C.G.N. Corooration/KCGN
Milbank, South Dakota

Jose A. Reyes
Church of God of Prophecy
Clevelend, Tennessee

Don Schroeder
Contemporary Christian Music Network
Pensacola, Florida

Charles Roger
Eastern European Mission
Pasadena, California

Edward L. Lubin
Edward Lubin Productions
Los Angeles, California

Allan _. Hunsperger
Heritage Christian Ministries
Calcary, Alberta

Puro dz Jesus Juarbe
Iglesia Cristiana Canaan
Defensores de la Fe. Inc.

Brooklyn, New York

Paul James Broyles
International Broadcasting Network
Houston, Texas

Norfleet R. Jones
Lorain Christian 3roadcasting Corporation
Elyria, Ohio

Robert Stem
_os Gatos Chr stian Church
Los Gatos, California

Wayne Monbleau
Loving Grace Min stries
Lancaster, New Hampshire

Russell S. Dougnten, Jr.
Mark IV Pictures Incarporated
Des Moines, lowa

Thomas E Tucker
Micon Broadcasters Partnership/WGIA
Blockshire, Geoigia

Douglas Rcwe
The Montrose Broadcasting Corporation
Danville, Fer.nsylvania

Luis M. Ortz
Movimiento Misicnero Mundial, Inc.
San Juan. Puerto Rico

Roger H. Fulton
New York Christian Qutreach
New York, New York

Ben ¢ Polkce
Northeastern Oh o Roundtable
Chesteriand. Otio

Mark Cendee, cr.
On A Higa Mcuntain
Ocean City. New Jersey

Harold Council
Southland Bartist Tample
Paducah, Kentucky
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To Be a Christian
in an Election Year

T IS VERY DIFFICULT to be a Christian in an

election year. We tend to lose perspective and

begin to equate God’s point of view with our own

political preference. Our candidates are adopted

as God's own while the opposition is in one way or

another the tool of the devil. But usually it isn’t
that black and white.

In this election year, perhaps as never before, Christian
interests are at issue. Many Christians believe our govern-
ment has become oppressive toward religion while at the
same time permitting all kinds of social evils. Abortion,
pornography and homosexuality are protected while our
children can no longer pray in school or even have the
right to assemble for Bible study or other Christian
purposes.

The remedy we are asked to apply is to “throw the
rascals out” and elect candidates who favor a restora-
tion of school prayer and other religious rights. That
seems simple enough, but is it?

When it comes to government, we Christians must
acknowledge that we are citizens of two kingdoms, and
those two kingdoms are in conflict. As believers we are
citizens of the kingdom of God, but as human beings we are
citizens of our country of birth or adoption. Our earthly
citizenship, far from contributing to our heavenly responsi-
bilities, tends to shorten our range of vision.

After Moses led the Israelites out of Egypt, he left them
for a brief time to confer with God. How quickly the
Israelites forgot the salvation of God and built agolden calf,
which they proclaimed as the god that had rescued them
from oppression. How quickly they lost sight of what God
intended for them and followed their own desires.

When the prophet Samuel was old and his sons were
unwilling to follow the Lord as judges of Israel, the elders
demanded of Samuel that he appoint a king for them.
When Samuel sought the Lord, he was told, “Listen to
all that the people are saying to you; it is not you they
have rejected as their king, but me. As they have done from
the day | brought them up out of Egypt until this day,
forsaking me and serving other gods, so they are doing to
you” (1 Samuel 8:7-9°).

Placing our faith and trust in earthly images and rulers
is rebellion against God in the form of idolatry.

We Christians must be very careful to ensure that
we are not idolizing “our candidates™ in an election

* Scripture quotations are from the New International Version.

year in which we have so much at stake. When we get
caught up in election-year rhetoric, it is so easy to forget
that there are Christian liberals and moderates as well as
conservatives, and from God’s perspective they are our
brothers and sisters too. Rather than calling each other
names we should be praying for one another.

Several years ago it was popular to quote Second
Chronicles 7:14, which says, “If my people, who are called
by my name, will humble themselves and pray and seek
my face and turn from their wicked ways, then will | hear
from heaven and will forgive their sin and will heal their
land.” A major demonstration called “Washington for
Jesus” was built around that theme in 1980 and drew
together evangelical Christians from all across the country
to pray for the United States.

We don’t hear much about Second Chronicles 7:14
anymore. We hear a lot about Christian activism and
Christian politics, but we hear little about humbling
ourselves and repenting for our nation.

In exile, Nehemiah heard about the demolition of
Jerusalem and immediately humbled himself, fasted and
prayed, saying, “I confess the sins we Israelites, including
myself and my father's house, have committed against
you. We have acted very wickedly toward you. We have
not obeyed the command, decrees and laws you gave your
servant Moses” (Nehemiah 1:6-7).

As Christians we need to keep our major respon-
sibilities in mind. It is our relationship with God that
must come first, and all of our temporal responsibilities
must flow from that relationship. Our battles must be fought
in the prayer closet—and won there —before we can hope
to have victory at the ballot box. And in all of our involve-
ment in politics we must be careful to exhibit the highest
qualities of Christian character, refusing to stoop to the
devil’s tactics of name-calling and innuendo, but instead
proclaiming justice and mercy and directing our listeners
to the positive benefits of godly living.

We need to remember—always—that our first duty
is to proclaim the gospel, and everything that we say and
do must support our message. The person whose life is
saved could be our staunchest opponent in the election.

Can we engage in election-year debate and still act as
Christians? We have to. It’s the only way we can be sure
that God will bless our efforts.

—Harold Hostetler

religious broadcasting july/august 1984
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The Universal Stations serve over
50 million people. Possibly Americas
number 1 privately owned radio group.
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When selecting a television production company, consider NASON MEDIA.
We can provide all of the necessary elements in television production that will make
YOour program a SUccess.

Call us today.
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NASON MEDIA CORPORATION
2040 S. Santa Cruz, Suite 115
Anaheim, CA 92805
(714) 978-8112






