
ï 
March 1985 



Courtesy. David K. Foster 

“TALK-BACK»¡th BOB LARSON" 
America’s Top Talk-Show! 

Hear the ROAR-R-R yourself 
on a FREE SAMPLE CASSETTE . . .YOU pick the Topic! 

^ALK"BAÇk 

Bob Larson 

□ GHOSTBUSTERS 
□ MTV 

□ DUNE & 2010 
□ ANIMAL CRUELTY 

WRITE OR CALL [303] 762-1828 • Box 36-A, Denver, CO 80236 

Weekdays 4-6 p.m. E.S.T. (Circle 125 on the Reader Service Card) 



* »ï, 

..HERE IN AMERICA’S FINEST.. AND FASTEST GROWING 
1984 County population., now over 2 million! 

SEE HOW WE HAVE GROWN! IN SAN DIEGO COUNTY: 
(Estimates by State Department of Finance) 
1960: 1,033,011 
1970: 1,357,854 
1980: 1,861,846 
1983: 1,986,000 

REMEMBER! KMJC IS THE ONLY CHRISTIAN 
“VOICE” IN SAN DIEGO COUNTY! J 

IV/iy not sound us out! J 
910 on the Dial 15000 Watts 

SAN DIEGO 
500 Fesler St. Suite 207 
El Cajon, CA 92020 
Telephone: (619) 579-0910 

Represented Nationally by J.C. GATES & CO. 

LOS ANGELES: 
NATIONAL SALES: 

Contact: Juanita Haddy Landon 
1708 Hillhurst Ave. 
Los Angeles, CA 90027 
Telephone: (213) 462-6839 

Is your ministery heading West? 
Call or write us for our “TOTAL SUPPORT" package for 
broadcasters., information and hard facts that will help 
you to open your maximum "response" lines in the 

Southern California Christian Market! 
(Circle 109 on the Reader Service Card) 

KMÎJC 



Just a few of the broadcasters 
putting something clean in the air 

700 CLUB 
JIM BAKKER 
JIMMY SWAGGART 
KENNETH COPELAND 

OLD TIME GOSPEL HOUR 
DR. D. JAMES KENNEDY 
JAMES ROBISON 
IN TOUCH 

FULL GOSPEL BUSINESS 
MEN'S FELLOWSHIP 
DAY OF DISCOVERY 

GOD’S NEWS BEHIND THE NEWS 
ZOLA LEVITT 
JOHN ANKERBERG 

IF YOU’D LIKE TO BE PART OF OUR TEAM, CONTACT: 
Marvin D. Sparks, General Manager 
TV26, P.O. Box 26, Dayton, OH 45401 

(513) 323-0026 

(Circle 104 on the Reader Service Card 



RELIGIOUS 
BRCADCASïlNG 

FEATURES 
16 NRB ’85: Making Its Mark / Harold Hostetler 

The 42nd Annual Convention became a milestone in its own right as religious 
broadcasters sought to emphasize the theme “Pressing Toward the Mark” 

22 The Access and Excellence Challenge / Ben Armstrong 
Through its Code of Ethics and awards program, and with constant vigilance in 
Washington, NRB carries on its efforts to promote quality gospel programming 
on the airwaves 

26 Hard News and Christian Mission / Jonathan Peterson 
An evangelical Christian editor for DPI Radio tells why he thinks religious sta¬ 
tions still need to subscribe to secular news services 

28 Religious Audiences: More Upscale? / Gary Crossland 
A study of industry statistics reveals some surprising economic facts about those 
who listen to Christian radio 

DEPARTMENTS 
4 Sign On 

Comments by the Executive Director of National Religious Broadcasters 
6 Washington Watch 

Trends and decisions of the Federal Communications Commission 
10 Media World 

Pertinent items of national and international scope for broadcasters 
12 NRB News 

Coverage of media events and people related to NRB 
40 Letters 

Readers provide feedback on articles they liked—or did not like 
40 Broadcast Books 

Publications of practical import to media professionals 
42 Broadcasters 

Experiences and accomplishments of NRB family members 
44 New Products 

Newly marketed products that answer needs of the industry 
46 Classifieds 

NRB Bulletin Board for individual and group needs of the industry 
48 Late News 

Last-minute information of consequence to broadcasters 
50 Airing Our View 

Editorial comments on current problems and issues 

About the cover: The photograph of the opening session of NRB ’85 was taken by 
Bob DeVaul. 

march 1985 religious broadcasting 3 



SIGN ON 
Pressing Onward 
The annual convention always marks another 
milestone for National Religious Broadcasters. But 
there was something about the convention this year 
that causes it to stand out more than the others. 
Perhaps it was the theme—“Christian Communica¬ 
tors: Pressing Toward the Mark.” Perhaps it was the 
quality of the presentations in plenary sessions, related 
meetings and convention workshops, and the quality 
of the Media Expo . Or perhaps we are all just matur¬ 
ing a little . 

Yet it seems to me that NRB ’85 represented a giant 
step forward in the history of religious broadcasting. 
The convention set new attendance and media 
records. And in our meetings, we all seemed to be able 

to talk a little more freely with one another—and to hear what each other was say¬ 
ing. The inspiration was broad and deep, representing a wide ecclesiastical and 
geographical spectrum. Topics were more focused, their content more in-depth. 
1 am sure everyone was encouraged and challenged toward greater ac¬ 
complishments because of what was presented. 

Spirituality was not only a word used to describe NRB ’85, it was a ubiquitous 
reality throughout the sessions. 
The milestone of NRB ’85 is now past . By this time , all who attended will have 

had time to digest the content. Others will have pondered over radio, television 
and press reports. (And a final convention wrap-up report is included in this issue 
of Religious Broadcasting .) What does it all mean—to you, to me, to each 
person who attended? 
The best answer I can give is that we should mark this milestone well, study it, 

learn from it, and then begin to press on toward the next. We have only begun 
to learn what we can do as religious broadcasters. The inspiration and encourage¬ 
ment need to become evident in action—through renewed commitment to ex¬ 
cellence in program production and station management. We need to take all we 
have learned and turn it into enhanced ministry as we seek to evangelize our com¬ 
munity, our nation and our world with the gospel of Jesus Christ. 

In other words, we need to “press on. ’’There is another milestone coming up, 
another NRB convention next year, another marker against which to measure 
our progress. Let us begin each day until then with prayer and determination, 
always seeking to do our best with the tools the Lord has given us to proclaim His 
Word. Let us evaluate where we are in relation to the ideals that have been 
presented to us. And let us do everything to the glory of Him who called us into 
this ministry. 

Ben Armstrong 
Executive Director 
National Religious Broadcasters 

About This Issue 
Because of press deadlines, most of this issue of RELIGIOUS BROADCASTING had 

to be prepared in January, just before the annual NRB convention. However, 
through an arrangement with the printer, we were able to publish a feature wrap-
up article and several pages of news about NRB ’85 and still have the magazine 
arrive in the mail by the first of March. 

But NRB ’85 was a major convention and we will have more to say about it in 
future issues. Watch for this continuing coverage, as well as articles on station 
management, sales and technical instruction. 

RELIGIOUS 
BROADCASTING 

Vol. 17 No. 3 
Executive Editor Ben Armstrong 
Editor Harold Hostetler 
Assistant Editor 

Daniel J. Nicholas 
Technical Editor Michael T. Glenn 
Editorial Assistants Susan Kubick, 
Anne Dunlap, Tamara Browning 

Contributing Editor 
Richard E. Wiley 

Graphics Assistant Brad Scherr 
Advertising Director Dolph Hintze 
Advertising Assistant 

R. Scott Middleton 
Circulation Assistant 

Robert E. Bowen 
National Religious Broadcasters 

E. Brandt Gustavson, President, Moody Bible 
Institute, 820 North LaSalle St., Chicago, IL 
60610. Dr. Robert A. Cook, First Vice President, 
The King's College, Briarcliff Manor, NY 10510. 
Dr. B. Sam Hart, Second Vice President, Grand 
Old Gospel Fellowship, Inc., 610 Mt. Pleasant 
Ave., Philadelphia. PA 19119. Mike Maddex, 
Secretary, WEEC, 2348 Troy Road, Springfield, 
OH 45504. Jerry K. Rose, Treasurer, Channel 38 
WCFC-TV, 20 North Wacker Dr., Chicago, IL 
60606. Dr. Ben Armstrong, Executive Director, 
NRB, CN 1926, Morristown, NJ 07960. 

Editorial and Advertising Offices: 
NRB, 17 Eastmans Road, Parsip-
pany, NJ 07054, 201/428-5400. 

RELIGIOUS BROADCASTING (ISSN 0034-
4079) is published monthly, 11 times a year 
(July and August are combined). To receive a 
subscription fill out the form enclosed in this 
issue and send it with a check to RELIGIOUS 
BROADCASTING. Box 1174. Dover, NJ 07801. 
You may also be billed later. 

Second class postage paid at Parsippany, N.J. 
with additional entry at Midland, Mich. 

Printed in the U.S.A. © 1985 by National Reli¬ 
gious Broadcasters, all rights reserved. Con¬ 
tents of this magazine may not be reproduced, 
in whole or in part, unless expressly author¬ 
ized in writing by NRB. All editorial and produc¬ 
tion correspondence should be sent to RELI¬ 
GIOUS BROADCASTING, CN 1926, Morris¬ 
town, NJ 07960. RELIGIOUS BROADCASTING 
assumes no responsibility for return of un¬ 
solicited manuscripts, photographs and car¬ 
toons. and reserves the right to accept or reject 
any editorial and advertising matter. 

RELIGIOUS BROADCASTING is indexed in the 
Christian Periodical Index. 

Advertising in RELIGIOUS BROADCASTING 
does not necessarily imply editorial endorse¬ 
ment or approval by National Religious Broad¬ 
casters. Authors' views are not necessarily 
those of National Religious Broadcasters, Its 
officers, board or membership. 

Member 

Evangelical Press Association 

POSTMASTER: Please send change of ad¬ 
dress to RELIGIOUS BROADCASTING, Box 
1174, Dover, NJ 07801. 

4 religious broadcasting march 1985 



THE 

except the media professionals at Domain. With a full-time staff of more than 
50 skilled specialists, Domain is committed to the high quality standards we 
believe you deserve. Domain offers you creativity, expertise, and personal 
attention to meet a full range of media needs, including: 

• Radio and Television Program Production 
• Media Buying and Syndication 
• Creative Writing 
• CMX Video Editing with DVE in 1", Betacam or %" 
• Advertising and Marketing 
• Custom Music, Spot Production, and Station ID’s 
• Multi-track Recording Studios 
• Reel, Cassette, Videotape, and Diskette Duplication 

The Domain Group. An unbeatable track record, an unparalleled profes¬ 
sional staff, plus prime in-house facilities. Call Domain for a free consultation 
on your next media project. 

Domain TeleMedia Domain Communications 
Box 337/289 Main Place, Wheaton, Illinois 60189 

312-668-5300 

Excellence in Christian Media for Three Decades 
(Circle 122 on the Reader Service Card) Member NRB 



WASHINGTON WATCH 

License Is Renewed 
for Pillar of Fire 

The FCC decision provides important guidelines 
that other religious broadcasters 

can use in overcoming license challenges 

by Richard E. Wiley 

FOUR DAYS BEFORE Christ¬ 
mas the Federal Communica¬ 
tions Commission Review 
Board affirmed the renewal of 
Pillar of Fire’s license to operate 
WAWZ-FM at Zarephath. New 

Jersey.1 Although Pillar of Fire, a religious 
organization that believes in “the fundamental 
doctrine of the Orthodox Christian Protestant 
denomination,” has been the licensee of 
WAWZ-FM for over 30 years, an organiza¬ 
tion known as Radio New Jersey (“RNJ”) 
challenged the 1981 renewal application and 
requested that the commission grant Radio 
New Jersey the license to operate on 
WAWZ’s Channel 256. 

In its lengthy decision the board rejected 
RNJ’s assertions that WAWZ’s programming 
did not adequately address the community’s 
needs and that the station did not give others 
with differing religious views a “fair break” as 
required by the FCC. The board also found 
that Pillar of Fire’s substantial past perfor¬ 
mance record clearly warranted renewal of its 
license. 

In recent years broadcast licenses have 
become increasingly valuable. Consequent¬ 
ly, existing licensees should expect an in¬ 
crease in the number of renewal challenges. 
This decision provides important guidance on 
how religious broadcasters overcome such 
challenges. The board sets forth the facts it will 
examine to determine whether an applicant’s 
past performance warrants a significant 
preference in a comparative renewal hearing. 
In addition , it discusses religious broadcasters’ 
obligations under the fair break doctrine. 

_ Scrupulous Record-keeping 
The board’s analysis of Pillar of Fire’s past 

performance began with an examination of 
the station’s ascertainment surveys and log¬ 
keeping. The board applied the old ascertain¬ 
ment rule, which required stations to conduct 

interviews with community leaders. Today, 
however, the commission no longer requires 
that licensees actually conduct community 
leader interviews.2 Instead, licensees are free 
to choose other informal methods of ascer¬ 
taining the community’s needs. For example, 
the board noted that call-in shows could be 
used as part of a station’s ascertainment. 
RNJ asserted that Pillar of Fire’s ascertain¬ 

ment was “perfunctory and cynical.” The 
board pointed out that since a renewal appli¬ 
cant is “run[ning] on his record” the critical 
question is whether the station’s performance 
was, in fact, responsive to the community’s 
needs and concerns. Pillar of Fire conducted 
interviews with 300 members of the general 
public, over half of which were members of 
minority groups. The station also obtained in¬ 
formation on the community’s concerns 
through its call-in shows and correspondence 
with listeners. 

Pillar of Fire maintained a list of the ascer¬ 
tained issues and a separate public affairs log 
in its control room, in addition to its regular 
program log. Whenever a program was 
broadcast that addressed one of the issues, 
the control operator on duty would write the 
issue next to the program in the log. On a 
quarterly basis the station’s general manager 
reviewed the logs to be sure the ascertained 
needs were being addressed. The board con¬ 
cluded that Pillar of Fire’s “deliberate and con¬ 
scientious program selection ... and its 
maintenance of a special and separate public 
affairs log” indicated it had made a good faith 
effort to insure its programming was respon¬ 
sive to community needs. 

RNJ’s second assault was mounted against 
Pillar of Fire’s programming. In reviewing the 
programming, the board first examined the 
quantitative data to determine whether 
WAWZ actually broadcast the percentage of 
news, public affairs and nonentertainment 
programming it promised in its previous 

renewal application. Pillar of Fire exceeded 
its promise in every category. 
RNJ asserted, however, that the problem 

with Pillar of Fire’s programming was 
qualitative not quantitative, pointing out that 
Pillar of Fire broadcast very few local news 
programs other than the weather. WAWZ 
also broadcast UP1 World News 12 to 15 
times a day, as well as a weekly regional news 
show. The FCC does not require broad¬ 
casters to carry local news. 

The board concluded that, although news 
gathering is not WAWZ’s strong point, local 
news is only one facet of “issue responsive” 
programming. So, the lack of local news did 
not weight significantly against Pillar of Fire . 
RNJ also attacked the quality of WAWZ’s 

programming because the station relies on 
some “institutional” programming to respond 
to listeners needs. Again, the commission 
does not require that a fixed percentage of a 
radio station’s public affairs programs be local¬ 
ly produced . Thus a licensee can rely on any 
programming, including syndicated or net¬ 
work programs to respond to local needs. 

Exercising Judgment 

In that same vein the board pointed out that 
the FCC does not require that each licensee 
address every local problem. Instead, li¬ 
censees are expected “to exercise solid judg¬ 
ment in ascertaining and programming to 
meet local community needs. “The commis¬ 
sion will take action against a licensee only 
where there is some evidence the licensee has 
ignored a strongly expressed problem of the 
community or otherwise unreasonably exer¬ 
cised its discretion in its overall program ming . 

Pillar of Fire also broadcast 12,000 public 
service announcements for over 700 different 
organizations, along with other “institutional” 
public affairs shows and numerous programs 
geared toward children. Thus the board 
found there was no basis for questioning the 
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is something CLEAN in the 
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teaching programs, and the 
information concerning the 
Christian issues of our day. 
Your radio station is the 

the Lord, He has since given 
us one that has the BEST on 
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Mrs. James D. B. 
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information !” 
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Mary Watrous 
Alton, IL 
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Charles Swindoll 
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Grace to You 

Dr. John MacArthur 

Thru the Bible 
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Word for Today 
Chuck Smith 
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Dr. Charles Stanley 
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Lord since hearing HIS 
WORD daily on WFCV. This 
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J.T. 
Columbia City, IN 

Back to the Bible 
Dr. Theodore Epp 

Radio Bible Class 
Dr. Richard DeHaan 

Bott Broadcasting Company 
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WASHINGTON WATCH 
quality of its public affairs programming. 

Another area of dispute was whether any 
or all of Pillar of Fire’s religious programming 
could be considered in determining whether 
the station is responsive to its community’s 
needs. The licensee asserted that all of the 
religious programming produced by Pillar of 
Fire itself or the 10 churches in its service area 
should be considered public affairs programs 
that address the community’s needs and con¬ 
cerns. RNJ, as expected, took the opposite 

position and asserted that the commission 
constitutionally cannot grant any preferences 
based, in part, on religious programming. 
The board adopted neither party’s posi¬ 

tion . If the govern ment decided not to credit 
any religious programming, it would, in ef¬ 
fect, be taking a position against religion. On 
the other hand , to credit all religious program¬ 
ming regardless of content would be to spon¬ 
sor religion. In order to remain neutral, the 
FCC will credit only those religious programs 

AM/WHLO 
n o N 

Ohio’s Newest Contemporary 
Christian Radio Station 

Call us for special introductory rates. 
(216) 867-1650 

Barbara McCaffrey, General Manager 

2650 West Market Street 
Akron, Ohio 44313 

(Circle 128 on the Reader Service Card) 

that specifically address particular issues of 
concern to the community. For example, a 
panel of priests, ministers and rabbis discuss¬ 
ing recent statements by a Catholic bishop on 
the morality of nuclear arms would qualify as 
a public interest program. 
The final programming issue was whether 

Pillar of Fire gave a “fair break”3 to other 
religious organizations that did not share its 
religious beliefs. The evidence demonstrated 
that WAWZ regularly made its station 
available to many different churches, in¬ 
cluding Presbyterian , Lutheran , Baptist, etc. 
Although every possible religious organiza¬ 
tion , movement or cult was not heard on the 
station, licensees are not obligated to devote 
time to every possible religious group. 
The fair break doctrine was adopted to in¬ 

sure that a particular religious group did not 
appropriate and monopolize a frequency or 
convert it into an extension of its own church . 
For example, a station could not have a policy 
of denying access to all groups that were 
associated with or espoused a particular 
religion such as Judaism . That kind of bigotry 
will not be tolerated by the commission . Pillar 
of Fire, in contrast, aired a variety of view¬ 
points in both its religious and secular pro¬ 
gramming. Thus Pillar of Fire was found to 
have complied with the fair break doctrine. 

In sum, the existing religious licensees 
should continue to ascertain the community’s 
concerns and maintain detailed logs eviden¬ 
cing its programming that responds to those 
needs. In addition, licensees should be careful 
to fulfill any promises to air a certain percen¬ 
tage of news, public affairs and nonentertain¬ 
ment programming. Moreover, if a licensee 
is going to rely on any nonsecular program¬ 
ming as responsive to the ascertained com¬ 
munity concerns, those programs must ac¬ 
tually focus on a particular issue of concern in 
the community to qualify. Religious licensees 
should also be careful to broadcast programs 
and public affairs announcements expressing 
views of other religious and secular groups 
that differ from those of the licensee . It is im¬ 
portant that, despite deregulation, broad¬ 
casters must maintain documentation, in¬ 
cluding specialized program logs, that can be 
used as support in a future renewal hearing. 

NOB 

1 Pillar of Fire. FCC 84R-95, released December 
21, 1984. 
2 Deregulation of Radio, 84 FCC 2d 968 (1981). 
3 This doctrine was first enunciated in WBNX 
Broadcasting Co., 12 FCC 2d 837, 841 (1948). 

Mr Wiley, a partner in the law firm of Wiley & Rein, 
is a former chairman of the Federal Communica¬ 
tions Commission He was assisted in the prepara¬ 
tion of this article by Antoinette D Cook, an 
associate of the firm. 
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CARING FOR CHILDREN 
Orphan children, once trapped in a world of 
loneliness, hunger and heartache, grow up to 
be well-adjusted and productive adults. DLMF 
supports 29 children’s homes in Korea, The 
Philippines, Suriname, Sri Lanka, Argentina, 
Thailand, India and Israel. 

FEEDING THE HUNGRY 
Regularshipments of milk, food and nutrition¬ 
al supplements are distributed in Ethiopia, 
Somalia, Ghana and Kenya in Africa, and in 
India, The Philippines and Bangladesh, in the 
battle against world hunger. 

CHRISTIAN BROADCASTING 
WDLI TV-17, owned and operated by the David 
Livingstone Missionary Foundation, reaches 
out to northeastern Ohio with 24-hour Chris¬ 
tian broadcasting. 

*Let us know when you’d like to have Lonnie Rex as a 
guest on your program. 

MINISTRY 
Native evangelists in Sri Lanka, Africa, The 
Philippines and Korea are given regular sup¬ 
port money to enable them to reach the 
people for Christ. 

We’re sorry... 

MEDICAL ASSISTANCE 
Shipments of medication are regu¬ 
larly sent to leper villages, the Lonnie 
Rex Hospital in Bangladesh, and 
other areas where poverty and dis¬ 
ease are rampant. Lonnie and Betty 
Rex frequently visit DLMF projects 
around the world. 

We’ve been so busy working, we 
failed to tell you WHAT we’re doing! 

iA 
o' 
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The worldwide outreach of the David Livingstone Missionary 
Foundation meets the needs of the whole man—body, 

G^ 

mind and spirit. Today the spirit of that great 
African missionary, David Livingstone, lives on 0̂' 
through the far-reaching ministry that bears 
his name. Its aim is to reach and rescue 
orphans, refugees, crippled children, 
as well as victims of war, disaster, 

Z X 

poverty and disease through¬ 
out the world. .o' 
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MEDIA WORLD 

Graham Announces 
Second Conference 
for Evangelists 
MINNEAPOLIS (NRB)-Evangelist Billy 

Graham will hold a second International Con¬ 
ference for Itinerant Evangelists July 12-21, 
1986, in the Netherlands. 
The conference, known as Amsterdam 86, 

is expected to bring together 8,000 itinerant 
evangelists from nearly 150 countries—the 
largest gathering of its kind in the history of the 
church, according to Graham. It is an 
outgrowth of an earlier Graham-sponsored 
conference, Amsterdam 83, which attracted 
more than 4,000 evangelists. The majority 
were from underdeveloped countries, where 
evangelical Christianity is spreading rapidly . 
Graham made the announcement at a 

press conference during a triennial student 
missionary conference sponsored by Inter¬ 
Varsity Christian Fellowship, where he ad¬ 
dressed 18,000 youths, mostly university 
students. 

Like its predecessor, Amsterdam 86 will be 
devoted mainly to training, updating and 
equipping itinerant evangelists to do their job 
better, Graham explained. Wide radio and 
television coverage of the conference will 
enable believers throughout the world to keep 
abreast of the proceedings, as during Amster¬ 
dam 83. 
An “itinerant” evangelist is one who, like 

Graham, travels from place to place to pro¬ 
claim the gospel, usually in close cooperation 
with churches. 
Graham said he has been flooded with let¬ 

ters from many who were at the first confer¬ 
ence. The letters, he said, tell of renewed zeal 
and increased efforts to win unbelievers to 
Christ, with “exciting results all over the 
world.” 
“What the evangelists experienced at Am¬ 

sterdam is making a difference for God in their 
countries,” declared Graham. “But unfor¬ 
tunately thousands of others just like them 
were unable to attend.” Some heard aboutit 
too late to apply, he said, and others had to 
be turned away because of limited funds and 
space . There were many requests for a repeat 
conference for those evangelists. 
Such requests and an assessment of the 

dramatic results of Amsterdam 83 led him 
and his associates to decide on Amsterdam 
86, despite an already busy schedule and the 
huge investment of time and funds it will re¬ 
quire . Since most participants will come from 
less-affluent countries, it will be necessary to 
subsidize them. Thousands of 1983 partici¬ 
pants were subsidized at an average cost of 
$2,000 each, Graham recalled, a figure ex¬ 
pected to rise to $2,500 in 1986. 

“It is imperative that we act now,” affirmed 
Mr . Graham . “We live in a time of great dan¬ 
ger and need in the world . At the same time , 
people almost everywhere seem to be more 
open to the preaching of the gospel than I’ve 
seen in years. We ourselves are seeing the 
greatest responses of our entire ministry . This 
is God’s hour for the world , 1 believe , and we 
dare not pass up the opportunities to proclaim 
Christ when the potential for harvest is so 
great. We can learn from these evangelists, 
and in turn we can help them.” 
The evangelists at Amsterdam 83 went 

home laden down with books, cassette 
players, tapes and other resource materials. 
A follow-up program mounted by the 
Graham organization has provided equip¬ 
ment, literature and other strategic assistance 
to help certain evangelists in needy areas do 
more effective work, said a Graham aide. 
Similar support is envisioned for those at 
Amsterdam 86, he added. 
An office has been opened in Amsterdam, 

near the huge RAI convention complex 
where the conference will be held . The com¬ 
plex includes a 100,000-seat hall that will be 
used for the main sessions. 

Hill, Stanley Are 
Speakers at 
NAE Convention 
LOS ANGELES (NRB) -The National 

Association of Evangelicals (NAE) will hold its 
43rd annual convention March 5-7 at the 
Hyatt Hotel at Los Angeles Airport. Among 
featured speakers will be E. V. Hill , pastor of 
Mount Zion Missionary Baptist Church in Los 
Angeles, and Charles Stanley of the fn Touch 
radio and television broadcast. 

Hill, who will deliver the closing banquet 
speech on March 7, has been named one of 
America’s best preachers. He is also a noted 
civil-rights leader. Stanley, who was elected 
last June to a one-year term as president of 
the Southern Baptist Convention, pastors 
First Baptist Church of Atlanta. Both men 
have been associated with National Religious 
Broadcasters for many years. Stanley is a 
member of the NRB Board of Directors, Class 
of 1985. 

Other featured speakers at the NAE con¬ 
vention include Jay Kesler, president of 
Youth for Christ; author Josh McDowell of 
Campus Crusade for Christ; Elmer Kil¬ 
bourne, a missionary with OMS Interna¬ 
tional; author H. Norman Wright, who directs 
a marriage enrichment and family counseling 
center; Bruce Narramore, dean of Rosemead 
School of Psychology at Biola University ; Ted 
Ward, professor of curriculum research in the 
College of Education of Michigan State Uni¬ 

versity; and Joe Aldrich, president of Mult¬ 
nomah School of the Bible. 

Music will be provided for the plenary ses¬ 
sions by The Haven of Rest Quartet; Steven 
Musto, a baritone who serves with the Billy 
Graham Evangelistic Association; the Biola 
University Chorale; and the Point Loma 
Nazarene College Chorale. 
An address by NAE president Robert Mcln-

tryre, an executive director's report from Billy 
Melvin , 80 exhibits, 30 workshops and eight 
special interest luncheons will help interpret 
the convention’s theme, “Share the Hope ." 

Missionary Starts 
Christian Radio 
in Santa Cruz, Bolivia 
SANTA CRUZ, Bolivia (NRB) -After 

three decades in the jungle, veteran mis¬ 
sionary Charles G. Ramsey has come to a 
simple but profound conclusion: The six 
million residents of his adopted nation need 
to hear about Jesus Christ by radio. 

Santa Cruz is a reasonable site for the radio 
station since it is the strategic city for economic 
development in Bolivia and is centrally 
located on the continent of South America. 
It is a rapidly growing city; the population has 
swelled since the 1950s from 30,000 to half 
a million . But Bolivia has a 45 percent ¡literacy 
rate and a status as one of the region’s poorest 
nations; many of the residents “ are struggling 
for their very existence,” Ramsey said. One 
of the daily obstacles is a staggering rate of in¬ 
flation. For example, a Bolivian 1,000 peso 
bill that was valued at $5 U.S. in 1982 was 
worth just 7 cents in 1984. 
The soft-spoken missionary, who says he 

no longer feels at home in the United States 
because of the years he has given to the Boli¬ 
vians, compared the American phenomenon 
of television with Bolivia’s passion for radio. 
He estimated that on the average Bolivians 
listen to radio six to eight hours daily. Santa 
Cruz already has 14 AM and 3 FM radio sta¬ 
tions, but none of them program the gospel . 
Ramsey says that of the 135 transmitters in 
Bolivia “only two or three are known as Chris¬ 
tian radio stations.” Those stations are licen¬ 
sed to La Paz. 
Ramsey has been touring the United States 

to raise $74,400 for the purchases, relocation 
and renovation of Radio Centenaria, an ex¬ 
isting AM and shortwave facility. Meanwhile, 
his dream has already taken shape . Although 
few funds have been paid, Radio Centenario 
began broadcasting the gospel in September 
for 18 hours a day on a 1-kw signal. Ramsey 
wants to increase the power to 10-kw. 

(continued on page 32) 
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WGIB, Birmingham, AL 
WLBF, Montgomery, AL 
KJNP-FM, North Pole, AK 
KNLB, Lake Havasu City, AZ 
KWFH, Parker, AZ 
KTBA, Tuba City, AZ 
KFLT, Tucson, AZ 
KHAC, Window Rock, AZ 
KKOL, Hampton, AR 

WSAE, Spring Arbor, MI 
WLJN, Traverse City, MI 
KJLY, Blue Earth, MN 
KBHW, International Falls, MN 
KCGN, Ortonville, MN 
KTIG, Pequot Lakes, MN 
WFCA, French Camp, MS 
KECC, Springfield, MO 
KURL, Billings, MT 

KSBC, Hot Springs, AR 
KFIA, Carmichael, CA 
KAMB, Merced, CA 
KVIP, Redding, CA 
KVIP-FM, Redding, CA 
KERI, Wasco/Bakersfield, CA 
WRMB, Boynton Beach, FL 
WTLN, Orlando, FL 
WTLN-FM, Orlando, FL 
WGNB, St. Petersburg, FL 
WKES, St. Petersburg, FL 
WLPE, Augusta, GA 
WWEV, Cumming, GA 
WGEC, Springfield/Savannah, GA 
KBXL, Caldwell, ID 
KBGN, Caldwell, ID 
KCIR, Twin Falls, ID 
WMBI, Chicago, IL 
WMB1-FM, Chicago, IL 
WDLM, East Moline, IL 
WDLM-FM, East Moline, IL 
WPEO, Peoria, IL 
WFOF, Covington, IN 
WFRN, Elkhart, IN 
WBRI, Indianapolis, IN 
WXIR, Indianapolis, IN 
WCFY, Lafayette, IN 
WHCF, Bangor, ME 
WFST, Caribou, ME 
WCTN, Potomac, MD 
WOLC, Princess Anne, MD 
WCRH, Williamsport, MD 
WUFN, Albion, MI 
WPHN, Gaylord, Ml 
WUGN, Midland, MI 

MBN/IMS 
wishes to 

thank you for 
stopping by 
our booth at 
the NRB. 
We’re 

continuing to 
offer “more of 
what you join a 
network for”— 

Ask 
any of our 
affiliates! 

KALS, Kalispell, MT 
KXEI, Havre, MT 
KGB1, Omaha, NE 
KILA, Las Vegas, NV 
KFLQ, Albuquerque, NM 
KLYT, Albuquerque, NM 
WCIK, Bath, NY 

MOODÇ 
broadcasts 
network 

WFGB, Kingston, NY 
WMHR, Syracuse, NY 
WHVN, Charlotte, NC 
WCBX, Eden, NC 
WCRF, Cleveland, OH 
WPOS, Holland, OH 
WVMC, Mansfield, OH 
WEEC, Springfield, OH 
KDOV, Ashland. OR 
KPDQ, Portland, OR 
KPDQ-FM, Portland, OR 
KGRV, Winston, OR 
WARO, Canonsburg, PA 
WDBA, DuBois, PA 
WJSA, Jersey Shore, PA 
WJSA-FM, Jersey Shore, PA 
WDAC, Lancaster, PA 
WRGN, Hunlock Creek, PA 
WGSI, Russell, PA 
WTLR, State College, PA 
WMHK, Columbia, SC 
WHCB. Bristol, TN 
WMBW, Chattanooga, TN 
WMSO, Collierville, TN 
WNAZ, Nashville, TN 
KVTT, Dallas, TX 
KUN, Farwell, TX 
KHCB, Houston, TX 
KSBJ, Humble/Houston, TX 
KLTJ(TV), Irving, TX 
KVMV, McAllen, TX 
KVNE, Tyler, TX 
KANN, Ogden, UT 
WJYJ, Fredericksburg, VA 
WRIS, Roanoke, VA 
KARI, Blaine, WA 
KCIS, Edmonds/Seattle, WA 
KCMS, Edmonds/Seattle, WA 
KMBI, Spokane, WA 
KMBI-FM, Spokane, WA 
WOAY, Oak Hill, WV 
WJTY, Lancaster, WI 
WVCY, Milwaukee, WI 
WVCX, Tomah, WI 

INTERNATIONAL 
MEDIA 
SERVICE 

CALL 800/621-7031 TOLL FREE IN ILLINOIS 312/329-4433 

Helping you to... Make a Difference! 



NRB NEWS 
Robert A. Cook 
Elected President, 
Officers Chosen 
WASHINGTON. DC. (NRB) — Dele¬ 

gates to the NRB business meeting at the 
42nd annual convention elected Dr. 
Robert A. Cook, a radio broadcaster on 
The King’s Hour, as president for a one-
year term. Other officers and board of di¬ 
rectors members also were elected to lead 
the association, which now has some 
1,100 members. 
The new first vice-president is Jerry 

Rose, president of WCFC-TV 38 in 
Chicago and a former treasurer of NRB. 
Dr. B. Sam Hart, a radio broadcaster on 
The Grand Old Gospel Hour from 
Philadelphia, was reelected as second 
vice-president. The post of NRB treasurer 
went to Dr. David Clark, vice-president for 
marketing at the Christian Broadcasting 
Network, Virginia Beach, Virginia. Edna 
Edwards, general manager of WFGW-
AM/Black Mountain (North Carolina), a 
noncommercial station related to the Billy 
Graham Evangelistic Association, was 
elected NRB secretary. With this election, 
Edwards becomes the first woman officer 
of National Religious Broadcasters. 

Outgoing NRB president Dr. E. Brandt 
Gustavson. Robert Ball. Dr. Thomas F. 
Zimmerman, Richard Bott, Sr., and Al 
Sanders were also elected to be executive 
committee members for one year. 
A slate of board members for the class of 

1988 and several replacements for vacant 
seats in other classes were named at an 
earlier business meeting. 
On March 17 NRB’s new president will 

complete his 23rd year as president of The 
King’s College, Briarcliff Manor, New York. 
In 1982 he was also named chancellor of 
the college. 
A graduate of Moody Bible Institute, 

Wheaton College and Eastern Baptist 
Seminary, Cook served congregations in 
Philadelphia, LaSalle, Illinois, and 
Chicago, before becoming director of 
Chicagoland Youth for Christ. He served 
as president of Youth for Christ Interna¬ 
tional for 10 years, and as vice-president of 
Scripture Press, Wheaton, Illinois, for five 
years before taking the presidency of The 
King’s College in 1962. He plans to retire 
as college president in June. 
Cook writes constantly for the religious 

press and has authored nine books, among 
them Now That I Believe. After 22 years 
and sales of over 900,000 copies, the book 
is listed as among the top 10 in volume 
sales for Moody Press paperbacks. It has 
been translated into over 27 languages. His 

NRB President Robert A. Cook with President Reagan at NRB '85. 

newest release, Walk With The King To¬ 
day, is published by Christian Herald. 
Cook has traveled throughout the world 

for evangelism crusades and Bible confer¬ 
ences in connection with his work. He is a 
past president of the National Association 
of Evangelicals and still serves on the board 
of administration of that organization. He 
was first vice-president of NRB and is a 
member of a number of academic organi¬ 
zations and missionary boards. Cook is 
married and the father of three daughters. 

At commencement exercises at 
Wheaton College last May 13, Cook was 
honored as Alumnus of the Year for 
Wheaton. 
He may be heard regularly on The 

King’s Hour, a radio outreach of The 
King’s College, now aired over 70 radio 
stations daily and 30 stations weekly. 

Thirty Members 
Elected to NRB 
Board of Directors 
WASHINGTON, D.C. (NRB) — Thirty 

new members were elected to the NRB 
board of directors at the first business ses¬ 
sion during the 42nd annual convention 
here. Twenty-five members were elected 
to the class of 1988 and five vacancies on 
unexpired terms were filled. 

In addition to casting their votes, NRB 
members also heard reports from the NRB 
Religious Music Licensing Committee and 
from executive director Ben Armstrong. 
Dr. Thomas F. Zimmerman, chairman of 
the Finance Committee, explained a new 
health program available to NRB members 
and their staffs. 

In his executive director’s report, 

Armstrong explained the new dues struc¬ 
ture which has been established after a full 
year of review, based largely on member 
feedback. 

Other areas of growth include expanded 
membership services, establishment of an 
employment registry for members’ free use 
and the installation of a seven-terminal 
computer at NRB headquarters. 
A large source of income for NRB is 

the Religious Broadcasting magazine. Dr. 
Armstrong said, expressing appreciation to 
the publication’s staff. 
Armstrong concluded his report by 

commending NRB’s outgoing president. 
E. Brandt Gustavson, who has “instilled a 
spiritual maturity for the future course of 
the association.” 
Zimmerman, chairman of the Finance 

Committee, described the new health 
program available to NRB members at a low 
cost. 
On behalf of the nominating committee 

Al Sanders presented a slate of 35 
nominees for the Class of 1988 of the 
board of directors. Two additional nomina¬ 
tions were made from the floor. Replace¬ 
ments were also elected for the unexpired 
terms of Richard Mason, who has resigned 
from the Class of 1987, and Melvin Jones 
and Dr. Quinton J. Everest, who have 
been elevated from the Class of 1986 to a 
senior advisory council. 
Those elected were: 
Class of 1988: Donald Bailey. Billy 

Graham Evangelistic Association; Richard 
Bott, Sr., Bott Broadcasting Company; 
Ron Cline, HCJB World Radio Missionary 
Fellowship; Richard Dean, WFMZ radio 
and TV; Jean Donaldson. Christian Chil¬ 
dren’s Association. 

Vic Eliason, WVCY-FM; Paul Freed, 
Trans World Radio; E. Brandt Gustavson, 
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NRB NEWS 
Moody Bible Institute; David Hoffer, 
KRDU; Mel Johnson, Tips for Teens; 
Howard Jones, Hour of Freedom; Alex 
Leonovich, Slavic Missionary Service. 
Ron Mighell, WTLW-TV/Channel 44; 

Norm Olsen, Thru the Bible; M. G. (Pat) 
Robertson, Christian Broadcasting Net¬ 
work; Heather Sholl, Lloyd Ogilvie Minis¬ 
tries; Lee Shultz, Revivaltime; Paul Skiles, 
Nazarene Communications; Charles Stan¬ 
ley, First Baptist Church of Atlanta; Robert 
Straton, Walter F. Bennett Agency; Jimmy 
Swaggart, Jimmy Swaggart Ministries; 
George Sweeting, Moody Bible Institute; 
David Webber, Southwest Radio Church 
of the Air; Warren Wiersbe, Back to the 
Bible Broadcast, and Carl Windsor, Liberty 
Baptist College. 

Class of 1987: M. R. DeHaan II, Radio 
Bible Class. 

Class of 1986: Brian Erickson, Back to 
the Bible Broadcast; David Grubbs, 
Church of God, and Thomas Murphy, 
Your Worship Hour. (Reported by Ruth A. 
Piatnochka. ) 

Broadcasters 
Receive Awards 
at NRB ’85 
WASHINGTON, D.C. (NRB) — Several 

religious broadcasters, their programs and 
stations were recognized for outstanding 
contributions to advancement of the gospel 
via radio and television. The awards com¬ 
mittee chose the following for special 
recognition at the NRB '85 convention. 
(Details will be forthcoming in the next 
issue of Religious Broadcasting.) 

HALL OF FAME 
Jerry Falwell, The Old Time Gospel 

Hour 

DISTINGUISHED SERVICE 
Clay Evans, What a Fellowship Hour; 

Neil Doty and Sherman Williams. Red¬ 
wood Chapel; Orva Koenigsburg, Domain 
Communications; Mark S. Fowler, 
chairman, Federal Communications 
Commission 

NRB AWARDS OF MERIT 
Radio Station: KCFO/Tulsa (Okla¬ 

homa); Television Station: WPCB-TV 
40/Wall (Pennsylvania); Television Pro¬ 
gram: The Grace Worship Hour; Radio 
Program: A Visit With Mrs. G; Radio Pro¬ 
gram: Afterglow 

NRB HONOR AWARDS 
E. Brandt Gustavson, NRB President, 

1982-85; Mike Maddex, NRB Secretary, 
1982-85; Jerry Rose, NRB Treasurer, 
1984-85 

The 1985 Executive Committee is installed during the convention. 

NRB MILESTONE AWARD 
Furnace Street Mission, Akron, Ohio 

A new awards procedure and design 
were developed by the NRB executive 
committee and implemented by the 
awards committee before the convention. 
The most striking difference in design is 

the contemporary look given to the award 
itself. A nine-inch crystal-like disk with a 
gold-colored NRB emblem on its face was 
designed on a wooden base of antique 
walnut containing a brass plate bearing the 
award recipient’s name. 
The awards committee under Dr. Robert 

A. Cook sifted through mailed-in nomina¬ 
tions for each of the eight categories: NRB 
Distinguished Service Award, NRB Hall of 
Fame, NRB Award of Merit for Television 
Program Production, NRB Award of Merit 
for Radio Program Production, NRB 
Award of Merit for Radio Station Opera¬ 
tion, NRB Award of Merit for Television 
Station Operation, several NRB Student 
Achievement awards and the NRB Mile¬ 
stone Award. 
Nominees for the program production 

awards were selected for a program pro¬ 
duced during 1984 that demonstrated "the 
highest of technical standards” and re¬ 
flected overall "creativity in talent, copy or 
writing, direction, production techniques or 
concept.” 

Stations that hoped to receive the station 
operation awards must have demonstrated 
to the awards committee that they have 
contributed to maintaining the sanctity of 
the home, have shown respect for the 
rights of people and have helped protect 
“the integrity of the United States. "Sta¬ 
tions must also have presented the gospel 
with “clarity and simplicity” and enriched 
the lives of audience members “in the 
areas of education, culture, entertainment, 
information and news.” 
An individual or organization receiving 

the NRB Distinguished Service Award 
must have demonstrated an “outstanding 
contribution to the cause of Christian 
broadcasting.” 
The NRB Hall of Fame Award goes to a 

Christian broadcaster who has achieved 
recognition by “permanently and posi¬ 
tively influencing religious broadcasting 
with the highest of standards.” 
The NRB awards, like the 1,100-

member organization itself, have been es¬ 
tablished to promote access to the airwaves 
for religious broadcasters and excellence of 
production and communication of the gos¬ 
pel. (Details of other award winners will be 
included in the next issue. ) 

Board Empowers 
Standing Committee 
on Music License 
WASHINGTON, D.C. (NRB) — The 

NRB board of directors, meeting just prior 
to the 42nd annual convention, empow¬ 
ered the NRB Religious Music License 
Committee to build bridges of understand¬ 
ing and cooperation with Christian music 
authors and composers. 
Under the chairmanship of Richard Bott, 

Sr., of Bott Broadcasting Company, the 
new “standing committee” of NRB is 
“calling on Christian music people with 
copyright interests to cooperate” with 
Christian station officials and program pro¬ 
ducers, Bott said. Wanting to develop a 
climate of good will, Bott said the four-
member committee will be “publicly calling 
on music people to work out a fair and just 
agreement to avoid the inequities and op¬ 
pressive demands” of the music licensing 
agencies in the past. 
The three licensing companies, ASCAP, 

BMI and SESAC, each have been insisting 
on a blanket licensing fee for a station using 
any of its music over the airwaves. Reli¬ 
gious broadcasters represented by the new 
committee want a “per-use fee” from the 
companies that would be more equitable 
for the stations that use little or none of the 
copyrighted music. 
A BMI compromise agreement that has 

provided a more flexible approach for reli¬ 
gious stations was extended to March 31, 
and NRB member stations are calling 

(continued on page 34) 
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CONVENTION 

NRB ’85: Making Its Mark 
The 42nd Annual Convention became a milestone 

in its own right as religious broadcasters 
sought to emphasize the theme “Pressing Toward the Mark" 

by Harold Hostetler 
Photographs by Bob DeVaul and Tami Dooms 

NRB ’85 had all the po¬ 
tential for being heavily 
influenced by national 
politics as 3,500 dele¬ 
gates and supporters of 

religious broadcasting gathered in 
Washington, D.C., for the 42nd An¬ 
nual Convention of National Religious 
Broadcasters. President Ronald 
Reagan and Vice President George 
Bush were among the speakers, and 
Senator Edward Kennedy and the 
Rev. Jerry Falwell squared off to dis¬ 
cuss the role of religion in public life. 
NRB ’85 could also have been over¬ 

shadowed by business and technol¬ 
ogy. The Media Expo was the largest 
ever, with 250 displays spreading over 
335 booth spaces; computers and 
satellite dishes vied for attention with 
station exhibits, Christian literature 
booths and program production dis¬ 
plays. Workshops offered opportuni¬ 
ties for attendees to increase their 
technical and sales knowledge. 

But overall, the four-day event at 
the Sheraton Washington Hotel 
dramatized again that NRB conven¬ 
tions are a time of spiritual refresh¬ 
ment. Spiritual values triumphed over 
political concerns, and delegates went 
home with a new sense of purpose to 
“Press Toward the Mark,” as the con¬ 
vention theme read. 
From Ben Haden in the opening 

plenary session to Billy Graham at the 
close, the emphasis was on commit¬ 
ment to a clear presentation of the 
gospel untainted by political under¬ 
tones. 

“I am not a liberal or a conserva¬ 
tive,” said Haden, speaker on the 

16 religious broadcasting march 1985 



CONVENTION 
NRB ’85 had an all-star cast of speakers 
headed by Anniversary Banquet speaker 
Billy Graham (opposite page), Congres¬ 
sional Breakfast debaters Edward Kennedy 
and Jerry Falwell (top), and the nation’s 
top leaders, President Reagan and Vice 
President Bush (below). 

radio program Changed Lives and 
pastor of First Presbyterian Church 
in Chattanooga, Tennessee. “I am a 
radical.” 

His point was obvious — the gospel 
of Jesus Christ is a radical answer to 
the problems of the world. Broadcast 
audiences today are discouraged, he 
said, and in great need of encourage¬ 
ment and answers. 
“We want our message to be clear,” 

Haden said, “and it is not that we are 
out to change the United States but 
that we are going to upend the earth 
for Jesus Christ.” 

Reexamine Motives 

Graham drew upon the second and 
third chapters of the Book of Revela¬ 
tion to bring a sobering message to the 
convention. Speaking on John’s letters 
to the seven churches in Asia Minor, 
he challenged the broadcasters to view 
those letters as a warning to them 
today to reexamine their purpose and 
motives. 

Like the church at Ephesus, have 
we lost our first love, he said, adding, 
“Do you need to repent and go back 
to those early days . . . when you 
didn’t have any money and you 
trusted only in God?” Like the church 
at Smyrna, we must all be prepared to 
suffer and be tested. Like Pergamum, 
we need to seek pure doctrine and not 
be influenced by Satan. “If we keep 
our eyes on Christ, we will know when 
the counterfeit comes,” he said. He 
noted that, like the church at Per¬ 
gamum, some broadcasters have lost 
the power they once had to proclaim 
the gospel and now need to repent. 
Then, focusing on the church at 

Thyatira, which he said represented a 
call to righteous living, he com¬ 
plimented broadcasters who “preach 
sin straight and call it by name — that’s 
what’s needed.” He interjected that if 
he were to choose an epitaph for his 
tombstone, he would want one that 
said “I’ve lived a life of integrity.” 
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Other letters, he said, represent a 
call to “awaken to the issues of our 
time” (Sardis) and the need to preach 
clearly about hell; a call to awaken to 
the opportunities of the times 
(Philadelphia), such as his own trips to 
the Soviet Union and now a promised 
opportunity to preach in 14 churches 
in the People’s Republic of China; and 
a call to repent of a lack of boldness 
(Laodicea). 

_ Fear of Losing Power 

“As I get older, I am so afraid I will 
do something that will be a reproach to 
Christ and will have my power taken 
away,” he said. 

Interspersed between those speak¬ 
ers was a headline cast of some of 
America’s best religious broadcasters 
and its top political leaders. 

In a 15-minute speech that was 
more a courtesy than a major address, 
President Reagan joked warmly with 
the enthusiastic delegates who filled 
the Sheraton Ballroom. Mentioning 
that he, too — like Abraham Lincoln 
— has been driven to his knees “when 
there is nowhere else to go.” He 
praised the broadcasters for their stand 

in favor of prayer in public schools and 
freedom in the world, and against 
abortion. 

“I’m not shy today to ask for your 
continued support in many areas, in¬ 
cluding our economic program,” he 
said. The audience gave him an ex¬ 
tended standing ovation as he entered 
and left the ballroom. 

Vice President Bush concentrated 
on American traditional values of de¬ 
cency, respect for the opinions of 
others, love for God and family, and 
neighborliness. 

“Ultimately we must look to our 
own resources, values and moral be¬ 
liefs,” Bush said, “which means that 
we must look to God for the real and 
lasting hope for our personal lives. As 
you [broadcasters] take to the airways, 
this is basically your message. The fu¬ 
ture is not dark and foreboding and 
apocalyptic — if we have faith in 
God.” 

Like Reagan, he received standing 
ovations upon entering and leaving. 

Kennedy vs. Falwell 

The long anticipated debate be¬ 
tween Kennedy and Falwell became 

The choir of Baltimore’s New Shiloh Bap¬ 
tist Church was one of many musical artists 
and groups that added an atmosphere of 
praise to NRB ’85. 

(in their own terms) more of a “discus¬ 
sion” of the role of religion in Ameri¬ 
can political life. Both men joked with 
each other at the head table during 
their speeches before the Congres¬ 
sional Breakfast, each noting that 
Falwell had had dinner in the Kennedy 
home the night before. 
Kennedy maintained his stand for 

separation of church and state, saying, 
“The proper roie of religion is to per¬ 
suade the conscience, not to harness 
the coercive power of the state.” He 
defended abortion as a matter of per¬ 
sonal choice and then spent about half 
of his 20-minute speech condemning 
apartheid in South Africa. 

Falwell, on the other hand, zeroed 
in on “moral and social issues which, 
in my opinion as a Bible-believing and 
born-again Christian, pose even 
greater danger for our beloved home¬ 
land than the deficit, the nuclear arms 
race or Soviet-Cuban expansionism in 
Central America. 
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25 Million New Testaments 

Can 
in the Right Hands 
Give Brazil New Life 

The World Home Bible League 
Is Counting on It. 

Only one Book can give a country new life. 
That’s why the World Home Bible League is sending 

25 million Portuguese New Testaments to Brazil. One 
for every school child age nine and older. 

This is Brazil/New Life ’90. A bold plan with 
staggering potential. 

Young hearts turned to God can transform families, 
a country, or perhaps an entire continent. 
The vision for Brazil/New Life '90 began in 1978 

when top government leaders saw the emptiness of 
education without God. School doors swung open for 
Scripture placement by the World Home Bible League. 
Soon, a law mandated Bible instruction in every 
Brazilian classroom. 

Exciting. But only the beginning. 
In 1983 the World Home Bible League received the 

ultimate challenge: place a New Testament in the hands 
of every secondary school child in Brazil. 

Brazil/New Life ’90 was bom. 
Endorsed by Brazil’s President 
Figueiredo. Coordinated by the 
Rev. Nilson Fanini, the “Billy 
Graham of the Portuguese¬ 

speaking world,” and the Rev. Chester Schemper, the 
League’s Latin America coordinator. And carried out by 
18 denominations in every Brazilian state. 

Today, 3 million League New Testaments are in 
homes throughout Brazil. God’s Word is changing lives, 
reuniting families, enlivening churches. Revival is 
a reality. 

But by 1990, the World Home Bible League must 
place 22 million more New Testaments in the right 
hands — Brazil’s youth, her future. But it’s only 
possible if you help. 

You can pray. As the largest Scripture placement 
project ever attempted, Brazil/New Life ’90 faces 
many obstacles. 
And you can give. Placing 20 New Testaments 

costs only $15. Any gift, large or small, can help give 
Brazil new life. The World Home Bible League is 
counting on it. 

For more information, write the World 
Home Bible League, South Holland, IL 
60473. To send 20 New Testaments to 

Brazil, enclose $15. In Canada, write 
the Canadian Bible League, Box 524, 

Station A, Weston, Ont. M9N 3N3. 

A project of the World Home Bible League 
Brazil/New Life '90 is endorsed by these Christian leaden : Bill Bright. James Kennedy. Luis Palau. Pat Robertson. Robert Schuller. Jack Van Impe. William J. Newell. 

Since its founding in 1940. The World Home Bible League has placed more than 191 million Scriptures in 73 countries. 
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CONVENTION 
Visitors to the Media Expo found unparal¬ 
leled variety in 250 booths. 

“It is my conviction that we have far 
more to fear from the wrath of a 
sovereign, holy and Almighty God, 
who is angry at us for destroying 15 
million innocent unborn babies during 
the past 12 years than we have to fear 
from the Soviet Union,” Falwell said. 
As for dealing with South Africa, 

Falwell said that although he disap¬ 
proved of policies of many nations al¬ 
lied with the United States, “if we must 
deal with skunks, 1 would prefer those 
that spray in the other direction.” 
Among other speakers, Dr. Harold 

Carter, pastor of New Shiloh Baptist 
Church in Baltimore, said that modern 
Christians need to find out what God 
wants just as Moses did. “If we are 
doing the work of God without the au¬ 
thority of God, we are as tinkling cym¬ 
bals and sounding brass,” he said. 

Jack Hayford, pastor of the Church 
on the Way in Van Nuys, California, 
focused on the mark of circumcision to 
illustrate that “God marks the part of a 
person’s life that he wants to use” — 
such as the heart, the ears and the lips. 
“We need a heart that is desen¬ 

sitized to the world’s way of doing 
things and sensitized to the Holy 
Spirit’s way of doing things,” he said. 

“God’s Smuggler,” Brother An¬ 
drew, spoke at the International Ban¬ 
quet, where he pointed out that the 
Christian’s “only weapon is truth, and 
truth is only in Jesus and it can only be 
brought in love.” He urged broad¬ 
casters to expand their ministry of 
broadcasting to countries where there 
is no religious freedom. 

Perhaps evangelist Jimmy Swaggart 
summed up the tension between reli¬ 
gion and politics as well as any of the 
speakers. Observing that a number of 
churches have become involved in 
political activity of one sort or another, 
Swaggart said, “The true church of 
Jesus Christ is not pro-business, not 
pro-union, not pro-Republican, not 
pro-Democrat, but it is pro-gospel!” 

Harold Hostetler is editor of RELIGIOUS 
BROADCASTING. Photographer Bob DeVaul 
is manager of the Photography Department at 
Liberty Baptist College in Lynchburg, Virginia. 
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God requires integrity 
in our faith. 

(Circle 138 on the Reader Service 

IN TOUCH MINISTRIES 
PO. BOX 7900 
Atlanta, Georgia 30357 

We are teaching people 
how to trust the Lord. That 
being true, we must be sure 
that the message is pure at 
every point. In what we say, 
certainly, but also in what 
we do and how we do it. We 
cannot and must not even 
imply what is not true. We 
must be above reproach, 
above question, so far as 
motivation is concerned. 
God is looking for deep 

personal honesty. He 
requires integrity in our 
faith. 



ISSUES 

Excellence and Access: 
NRB’s Continuing 
Twofold Challenge 

Through its Code of Ethics and awards program 
and with constant uigilance in Washington, 

National Religious Broadcasters carries on its efforts 
to promote quality gospel programming on the airwaves 

by Ben Armstrong 

Most Americans 
recognize the fruits of 
excellence. The 23rd 
Olympic Games in 
Los Angeles last sum¬ 
mer shine as a para¬ 

mount example of a job well done. 
Americans basked in the games’ aura of 
success, and a large part of that success 
was Peter Ueberroth. The Games had 
access to a man whose unrelenting drive 
to make himself and his staff “be better” 
earned him designation as Time 
magazine’s “Man of the Year.” 

In a similar way, religious broadcasters 
each year honor those they believe have 
striven to be the best. During its annual 
convention NRB gives religious broad¬ 
casting awards recognizing excellence in 
program production, station operation 
and general achievement. This year an 
entirely new NRB Awards program 
came into existence under Dr. Bob 
Cook, who served as Awards Commit¬ 
tee chairman . NRB has the authorization 
to bestow these honors because, since its 
inception, it has promoted not only the 
challenge of excellence but also the 
means of obtaining access to the 
airwaves. 
NRB has provided a standard by 

which religious broadcasters can gauge 
their pursuit of excellence—the NRB 

Code of Ethics. Past NRB president E. 
Brandt Gustavson called the Code of 
Ethics “the best measuring stick we 
religious broadcasters have today.” It is 
no wonder, for the code was hewed at a 
time when religious broadcasters had to 
be better than the rest for survival’s sake . 

NRB’s Founding 
NRB was formed in 1943 by 150 

evangelical broadcasters to protect the 
rights of the religious broadcaster. The 
founding fathers believed that the 
spreading of the gospel over the air was 
important for public interest, national life 
and responsible use of technology. To 
push to that end, they developed the 
Code of Ethics. As one of the two prin¬ 
cipal drafters of the code (the other was 
Rosel Hyde, chairman of the Federal 
Communications Commission), found¬ 
ing NRB president Dr. William Ward 
Ayer outlined responsibilities to be em¬ 
braced in regard to sponsorship, char¬ 
acter, production, cooperation and 
financial accountability. The essence of 
the Code of Ethics sets broadcast minis¬ 
tries on a sound fiscal and doctrinal basis 
and challenges them to upgrade pro¬ 
gramming quality. Through the years, 
NRB members have kept the spirit of 
those standards alive and guarded. NRB 
Ethics Committee chairman Paul Ram-

seyer is the active and accountable 
“watchdog.” 

In their actions, NRB members try to 
“marry determination with perfection.” 
An example of excellence in action is the 
Christian Broadcasting Network of 
Virginia Beach, Virginia. Its accomplish¬ 
ments are so spectacular that even sec¬ 
ular media have said that the network is 
the most electronically sophisticated in 
the world , and it is sometimes compared 
with major network facilities. 

National Religious Broadcasters en¬ 
courages excellence but also monitors 
the broadcast industry to ensure con¬ 
tinued access. Just as Ueberroth “hunted 
for challenges” to implement his brand of 
excellence, religious broadcasters must 
have an outlet for service. 

Of course, there have been outspoken 
critics. But while “critics have somewhat 
the same purpose in reacting to the 
broadcast industry; that is, they hope to 
improve the quality of programming”— 
in the words of Saundra Hybels and 
Dana Ulloth in their book Broadcasting: 
An Introduction to Radio and Televis¬ 
ion— that statement may not hold true 
for religious broadcasters as it does for 
the broadcasting industry as a whole. 
Critics of religious broadcasting may fire 
motivation but they may also harbor 
potential danger. Supporters of gospel 
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PERSONAL, PROFESSIONAL 
TRAVEL SERVICE 

MTS TRAVEL extends 
its 30 year service 
tradition by offering 
these specialties: 

»X Special fares for interna¬ 
tional and domestic con¬ 
ventions 
Holy Land tours with a 
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iS Mission and church-
related travel 
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contact: 
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Tel (714 ) 621-0947 
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CA (800) 472-4235 
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Parkway Plaza 
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Bloomfield. NJ 07003 
Tel (201)338-4000 
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MTS TRAVEL 
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Seattle. WA 98133 
Tel <206)542-1191 

(800 ) 554-5011 
WA(800) 772-7010 

MTS TRAVEL 
102 East Main Street 
Ephrata PA 17522 
Tel (717) 733-4131 
(800) 233-0157 
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ISSUES 
broadcasting must speak up when their 
rights are threatened. 

Defending Rights 
Perhaps the most noted example of 

critics threatening religious broadcasters’ 
access to the airwaves is the famed 
Lansman -Milam petition . NRB and sup¬ 
porters generated over 700,000 letters 
and cards to the FCC in 1975 to defeat 
by unanimous vote the petition RM2493 
that sought to freeze assignment of sta¬ 
tion licenses on FM frequencies for reli¬ 
gious programming. Yet even today 
some have not heard that the petition is 
no longer an issue. 

Recently a decision in a comparative 
proceeding involving public broad¬ 
casting applicants for a noncommercial, 
educational television station for Santa 
Rosa, California, invited the staff of the 
Federal Communications Commission’s 
Mass Media Bureau to begin developing 
standards. Some believe that the “public 
broadcasters” will seek restrictive stan¬ 
dards similar to those suggested by Lans¬ 
man and Milam. With regard to the case 
involving Black Television Workshop 
and Bay North Educational Television, 
both of Santa Rosa, California, the FCC 
said it believes “the time has come for the 
Mass Media Bureau to draft a compre¬ 
hensive policy statement governing 
public broadcasting comparative hear¬ 
ings ...” 
Such situations need monitoring but 

we should not panic. Religious broad¬ 
casters’ right to access has been chal¬ 
lenged before, such as when the law firm 
of Farrow, Schildhause, Wilson and 
Rains of Washington, D.C., said that 
religious stations violate the religion 
clauses of the First Amendment. 

Religious Broadcasting Winners 
However, at least twice recently reli¬ 

gious broadcasters have been chal¬ 
lenged—but came out winners. Radio 
station WCTN/Potomac, Maryland, 
and WAWZ/Zarephath, New Jersey, 
both had their licenses challenged 
because opponents charged that they 
did not serve the public . Both still spread 
the “Good News.” 

Celebrity Broadcasters Incorporated 
challenged Seven Locks Broadcasting 
Company, licensee of WCTN. Celebri¬ 
ty said it could provide programming to 

fit the needs of the entire community, 
something they said WCTN was not do¬ 
ing. An administrative law judge ruled 
that WCTN was not biased in its pro¬ 
gramming. The two settled out of court . 
An administrative law judge ruled in 

the license challenge of WAWZ-FM by 
Radio New Jersey of Hackettstown that 
WAWZ-FM had “exceeded its nonenter-
tainment programming proposals 
through other sources.” Radio New 
Jersey had complained about WAWZ’s 
lack of public-service broadcasting. 
However, the administrative law judge 
cited WAWZ’s broadcasting of UPI 
World News, weather reports, and an¬ 
nouncements of cultural, civic, educa¬ 
tional, government and religious ac¬ 
tivities as ways in which the service area’s 
needs are met. WAWZ devotes 3.72 
percent of its broadcast time to public¬ 
affairs programming. [See related article 
on page 6.] 

Currently the FCC is deregulating 
broadcasting so that the American public 
will ultimately decide what will be broad¬ 
cast. Radio was generally deregulated in 
1981 because of faith in the free-enter¬ 
prise system. Television deregulation 
picked up last summer when the FCC 
voted unanimously in June to eliminate 
guidelines for public affairs, news and 
local programming, to erase the limit of 
16 minutes of advertising for each prime¬ 
time hour and to erase the requirements 
for broadcasters to keep complete pro¬ 
gram logs. In July the FCC voted 4 to 1 
to raise from 7 to 12 the number of sta¬ 
tions any single person or corporation 
could own. 
What does all that mean for the reli¬ 

gious broadcasters? It means religious 
broadcasters will have more opportunity 
to expand. With the expansion, how¬ 
ever, will come the responsibility of 
meeting people’s needs. As Arthur 
Goodkin of Koteen and Naftalin in 
Washington, D.C., told Broadcasting 
magazine, deregulation “should make 
little difference in how the responsible 
broadcaster operates his own station.” 
NRB stands ready to challenge religious 
broadcasters to get their message out-
unrestricted and with a sincere desire to 
serve. ñrb 

Ben Armstrong is executive director of National 
Religious Broadcasters. 
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Hard News 
and 

Christian 
Mission 

An evangelical Christian editor for UPI 
tells why he thinks religious stations still need 

to subscribe to secular news services 

by Jonathan Petersen 

THE DEBATE continues 
among Christian broad¬ 
casters: How can we best 
integrate an evangelical 
philosophy and program 
format with a complete, 

well-rounded news report? How can we 
reconcile programming that reinforces 
Christian and family values throughout 
the broadcast hour with news of famine 
and kidnappings aired at the top of the 
hour? 

Writing in the January 1985 issue of 
this publication [The Need for an Alter¬ 
native News Network,” page 20], For¬ 
rest J. Boyd contends that general news¬ 
casts can be insensitive to the Christian 
life-style. Indeed, some networks, par¬ 
ticularly commercial ones, can contrast 
sharply with the Christian context. 

It was the challenge of providing a 
strong Christian perspective through a 
worldwide news network that influenced 
my decision to join UPI Radio Network 
as religion editor last year. UPI already 
was the largest radio network serving 
Christian stations, with more than 100 
affiliates, and it was known for its general 
worldwide news. My job was to add 
specialized, Christian-oriented news and 
features for distribution by satellite. 

Evangelical Emphasis 
I was hired especially for my 

evangelical perspective, from which I 
choose the news to report. Prior to join¬ 
ing UPI I studied mass communications 
at Moody Bible Institute and worked at 
several Christian radio stations. 

While still organizing the department 
at UPI last May, I reported the death of 
Francis Schaeffer. It struck me at the time 
that this was the kind of story that might 
not have received its due recognition in 
the past at UPI—and almost certainly not 
at other general news networks. 

Since then we have rapidly increased 
our programming and added more 
newscasts and Christian -news special¬ 
ists. We have reported on such issues as 
the sanctuary movement, creationism 
and evolution, denominational news, 
evangelical conventions, theological 
issues, the World Prayer Conference in 
South Korea, Mission England with Luis 
Palau and Billy Graham, the Baptist 
Youth Conference in Argentina, Chris¬ 

tians on trial in Nepal, Billy Graham’s trip 
to Russia and the recent Inter-Varsity 
Christian Fellowship Missions Conven¬ 
tion in Urbana, Illinois. 

UPI Radio’s Christian programming 
has broadcast interviews with many pro¬ 
minent persons, including Chuck Swin-
doll, Richard Halverson, Paul Freed, 
Amy Grant, Bill Gaither, Bishop Abel 
Muzorewa, Pat Robertson, Bill Bright, 
Ron Sider, Ralph Carmichael, James 
Dobson and John Haggai. 

_ Are They Compatible? 
While this special programming sets 

the UPI Radio Network apart from other 
commercial and noncommercial “gen¬ 
eral” networks—and while UPI is sen¬ 
sitive to matters of taste because of its 
large Christian affiliate base—the ques¬ 
tion posed by Forrest Boyd remains: 
Does Christian programming fit with 
general “hard” news? 

In his article, Boyd talks about “Chris¬ 
tian schizophrenia” caused by juxtapos¬ 
ing Christian programming with hard¬ 
hitting general newscasts. He believes 
that the news conflicts with what he calls 
the format “that presents a true reflection 
of the gospel.” 

One problem is that different Christian 
stations are likely to have differing inter¬ 
pretations. If a news network, such as 
UPI, is not affiliated with one organiza¬ 
tion or limited to one viewpoint, it has the 
opportunity to provide a global, bal¬ 
anced selection of news acceptable to a 
wide range of Christian stations. 

I am not even certain that a contrast 
between programming and news—even 
depressing or disheartening news—is in 
fact a problem for today’s Christian 
listeners. The “world Christian” concept 
holds that the power of Christ must ex¬ 
tend globally. It seems to me that this 
mission can be advanced if we inform lis¬ 
teners about what’s happening in the 
world with a full, unblemished and bal¬ 
anced news report. 

News and Prayer 
I like to think of the news as providing 

a vehicle for prayer. 1 have said before 
and truly believe that a well-informed 
Christian can pray more intelligently. 
As Gordon Aeschliman wrote in 

World Christian not long ago, “We are 
driven to action daily with the knowledge 
that three billion people do not know our 
Savior. Our passion in life, our un-
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quenchable desire , is to take God’s love 
to them.” 
How can we reach out? According to 

Ruth Siemans, a missions specialist for 
Inter-Varsity Christian Fellowship, we 
should begin by being informed. “We 
need to know a little about every coun¬ 
try and a lot about two or three,” she 
says. She keeps a country-by-country 
file of clips from newspapers and maga¬ 
zines about ongoing world problems. 

While at Urbana '84 for UPI Radio in 
December, I heard Luis Palau address 
this question in a way that hit home to me 
very personally. He discussed the impor¬ 
tance of sharing a “passion and a 
burden” for other people’s problems. 
“The first step , in my opinion , is to do 

what the Lord Jesus did . The Bible says, 
‘When he saw the crowd he had com¬ 
passion for them because they were 
harassed and helpless like sheep without 
a shepherd.’ ” Palau said. “In other 
words, first we have to look at them, 
Bible in one hand, UPI press releases in 
the other hand . You study the Bible and 
you read United Press International or 
whatever your favorite outlet is.” 

Several of my friends and colleagues 
glanced over at me and my tape record -

UP1 Radio Network joined Christian media to 
cover Urbana ’84, here addressed by Billy 
Graham. 

er, perhaps wondering if I had had any¬ 
thing to do with the thoughtful mention 
of UPI! In fact, I had not yet met the 
speaker. But I understood his point: We 
need to be informed Christians in order 
to carry out our mission. 

Keeping Informed 
And, to take the idea a step further, as 

Christian broadcasters we need to keep 
our listeners informed. 

Today’s Christians are not isolated 
from society and the world around them . 
By definition, by mission, they are in¬ 
volved. In this country they are well-
educated and have the advantage of 
20th-century media to stay aware of the 
problems in distant lands. After the 
media—our network included—cov¬ 
ered the awful starvation in Ethiopia, 
contributions to stem the suffering in¬ 
creased dramatically. Much of the help 
came from American Christian groups. 
That’s the power of prayer and the 
power of action. 

Today’s Christians are aware of and 
not shocked by news that there is 
violence and crime in the world. They 
want to do something about it, to make 
a difference. 

Ruth Graham wrote in Christianity 
Today that we should listen to the 
news—and pray. To paraphrase, let’s 
not sit around and shake our heads. Let’s 
get our families together and do some¬ 
thing about it. 

I submit that we should combine the 
tremendous force of the airwaves with 
our Christian mission to spread the 
gospel, to help people in all parts of the 
earth. That means keeping an eye and 
an ear out for the news—all the news— 
so that we can keep up to date with the 
world in which we live. S£2 

Jonathan Petersen, form¬ 
erly with W1HS-FM in 
Middletown, Connecticut 
and KT1G FM in Pequot 
Lakes, Minnesota, is re¬ 
ligion editor for the UPI 
Radio Network in Wash¬ 
ington, D.C. 

march 1985 religious broadcasting 27 



o 

RADIO 

A
CCORDING to Media¬ 
mark Research, Inc. , reli¬ 
gious radio stations have 
been playing to a more af¬ 
fluent crowd than in re¬ 
centyears. Mediamark is 

a large and well-respected firm in New 
York that annually records the demo¬ 
graphics and buying habits of readers 
and audiences of both print and broad¬ 
cast advertising mediums. Among 13 
different radio formats, “gospel or 
religious” radio is surveyed by the com¬ 
pany every year. In this article we hope 
to answer the question, “How upscale is 
the Christian listening audience?” 

First, let us define “upscale.” Accor¬ 
ding to Arbitron, the word has two def¬ 
initions: (1) well-educated, affluent, 
suburban professionals, or (2) urban pro¬ 
fessionals with few children. Basically we 
see here four categories by which to 
judge the upscale status of any audience : 
(1) family situation, (2) education, (3) 
occupation and (4) income. 

Family Situation 
The Arbitron definition of “upscale” 

assumes that there is a positive correla¬ 
tion between affluence and few children. 
The reason is not that few children 
render one wealthy. It is that urban pro¬ 
fessionals with few children are general¬ 
ly older (consequently higher incomes) 
and that in many cases their children 
have moved away from home , perhaps 
allowing them more spendable income. 
Therefore, if we are looking for older 
listeners, Christian radio shows an in¬ 
teresting trend: Religious radio’s au¬ 
dience is shifting from the young 18- to 
24-year-old crowd to the more upscale 
45-to-64 category . In the following chart 
we compare the ages of adult listeners in 
both the 1982 Simmons data and the 
1984 Mediamark* data: 

1982 1984 
Age Simmons Mediamark 

% % 
18-24 21.0 12.1 
25-34 23.5 23.9 
35-44 15.9 16.9 
45-54 12.4 15.6 
54-64 13.4 17.8 
65+ 13.9 13.7 

* ©1984 Mediamark Research, Inc. All rights re¬ 
served. Used by permission. 

Religious Audiences 
More Upscale? 

A study of industry statistics reveals 
some surprising economic facts 

about those who listen to Christian radio 

by Gary Crossland 

Even though the shift in age tends to 
indicate an upscale progression in the 
Christian audience, it is barely offset by 
the fact that Christian families appear to 
have more children than the national 
average. Consider the following data: 

% of % above 
audience or below 

Family size 
1 member 12.5 +7 
2 members 27.3 -9 
3 members 41.0 +1 
4+ members 19.2 +8 

Age of 
Children 
under 1 4.0 +1 
1-2 3.4+27 
2-5 17.4 +14 
6-11 18.0 -1 
12-17 24.8 +14 

It seems Christian “baby-boomers” are 
creating something of a boom them¬ 
selves. It is our contention that larger 
families do not change the level of one’s 
affluence as much as they change one’s 
buying habits. What we can ascertain 
from 24 Mediamark volumes tells us that 
the Christian radio audience is strongly 
family oriented and therefore likely to 
make investments and purchases to 
maintain strong traditional family units. 

Education 
One thing is sure—the Christian au¬ 

dience is definitely represented among 
the well-educated in America. Com¬ 
pared to the national average, religious 
radio audiences are: 

• 29 percent more likely to have attended 
college, 
• 16 percent more likely for heads-of-house 
to have graudated from college, 
• 24 percent more likely to take adult 
education courses, 
• 10 percent more likely to read as a hobby , 
• 26 percent more likely to have bought a 
book in the last 12 months (second-highest 
among all radio formats), 
• 15 percent more likely to have purchased 
a business or self-help book in the last 12 
months, 
• 55 percent more likely to have purchased 
an encyclopedia in the last 12 months 
(highest among all radio formats) . 

As our research unfolded, we were 
not so much impressed with the height of 
formal education represented among 
Christian audiences as with their attitude 
toward developing themselves and pro¬ 
moting an educational environment in 
the home. This phenomena seems to 
have a definite correlation with the fact 
that Christian radio listeners have more 
children than the average family. It could 
be that larger families heighten the Chris¬ 
tian parent’s interest in the overall edu¬ 
cation of the family. Perhaps the in¬ 
fluence of Christian home schooling is 
helping to create this effect. Whatever 
the cause, we are seeing an upscale 
trend nonetheless. 

_ Occupation 
The common characteristic in both Ar¬ 

bitron definitions of upscale is “profes¬ 
sional” (a vocation requiring specialized 
knowledge or skill and often long and in¬ 
tensive academic preparation). Com¬ 
pared to the national average, religious 
listeners who are also heads-of-house 
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are 29 percent more likely to be job-
classified as “professional.” Further¬ 
more, “religious” male heads-of-housé 
are 40 percent more likely to be “profes¬ 
sionals.” The following facts are charac¬ 
teristic of the professional working class. 
Compared to the national average , reli¬ 
gious radio listeners are: 

• 22 percent more likely to have taken three 
or more business trips by air in the last 12 
months, 
• 7 percent more likely to have used a hotel 
or motel for business four to nine nights in the 
last 12 months, 
• 28 percent more likely to carry travel 
insurance, 
• 11 percent more likely to have bought a 
business suit in the last 12 months, 
• 26 percent more likely to own mutual 
funds, 
• 24 percent more likely to hold shares of 
companies or partnerships, 
• 49 percent more likely to own tax-exempt 
bonds, 
• 7 percent more likely to own common 
stock in a company other than employer. 

If 1984 was the year of the “Yuppies” 
(young urban professionals) , it is obvious 
that the Christian radio audience played 
a substantial role in the entire composite. 

Income 
The average annual gross family in¬ 

come in America is between $25,000 
and $30,000 per year (28,197 to be ex¬ 
act [SRDS, December 1984]), yet only 
10.4 percent of all Americans fall bet¬ 
ween these parameters. However, at 
least 14.2 percent of the religious radio 
audience falls within this category (27 
percent higher than the national 
average). What’s more, 18 percent of 
the “religious” men surveyed by 
Mediamark were from families within this 
same financial bracket. This fact would 
seem to indicate that the religious aud¬ 
ience commands a firm position in 
America’s middle class. 

Here is another fact: only 7.3 percent 
of American men overall last year re¬ 
ported annual family incomes between 
$35,000 and $39,999. Yet as many as 
12 percent of the “religious” men 
reported such an income. In this 
category Christian radio ranks second 
overall compared to other formats. This 
does not mean religious audiences are 
generally wealthy. If anything, we can 
probably conclude that Christian radio 

has its adequate share of upscale listen¬ 
ers . And with this data we can dispell the 
myth that religious radio listeners are not 
represented in the higher income 
brackets. 
Now that we know this, let us examine 

what the “religious” audience does with 
its money. The following statistics, we 
feel, characteristically describe an 
“upscale” audience. Compared to the 
national average , religious radio listeners 
are: 

• 5 percent more likely to own a home 
(74.8 percent are homeowners), 
• 8 percent more likely to own a home 
worth over $75,000 (ranked fourth among 
13 different radio formats) , 
• 17 percent more likely to own a weekend 
or vacation home, 
• 104 percent more likely to own retirement 
property (ranked first among all radio 
formats) , 
• 17 percent more likely to acquire a first-
home mortgage, 
• 10 pecent more likely to own credit cards, 
• 4 percent more likely to own a bank card , 
• 7 percent more likely to have a checking 
account, 
• 6 percent more likely to use a full-service 
commercial bank, 
• 20 percent more likely to acquire a line of 
credit account, 
• 24 percent more likely to have acquired 
an education loan in the last 12 months, 
• 187 percent more likely to have acquired 
a personal loan for vacation (ranked first 
among all radio formats), 
• 8 percent more likely to carry life 
insurance, 
• 41 percent more likely to carry a separate 
term policy (ranked first among all radio 
formats), 
• 11 percent more likely to carry property 
insurance. 

The following purchases characteris¬ 
tically describe an “upscale” audience. 
Compared to the national average , reli¬ 
gious radio listeners are: 

• 4 percent more likely to have traveled 
abroad in the last three years, 
• 8 percent more likely to have made three 
or more foreign trips, 
• 23 percent more likely to own a standard¬ 
sized car, 
• 14 percent more likely to own a new 
standard-sized car, 
• 58 percent more likely to own a new con¬ 
vertible (ranked second among all radio 
formtats) , 
• 125 percent more likely to own two 

motorcycles (ranked second among all radio 
formats) , 
• 59 percent more likely to own a three-
wheeler recreation vehicle (ranked second 
among all radio formats) , 
• 21 percent more likely to own a 
snowmobile, 
• 27 percent more likely to own a CB radio 
(ranked second among all radio formats), 
• 32 percent more likely to have bought golf 
clubs in the last 12 months, 
• 47 percent more likely to have bought 
downhill skis in the last 12 months, 
• 50 percent more likely to have bought a 
fur coat or stole in the last 12 months (rank¬ 
ed third among all radio formats), 
• 18 percent more likely to have bought for¬ 
mal wear in the last 12 months, 
• 11 percent more likely to have bought 
dress shoes in the last 12 months, 
• 1 percent more likely to own a diamond 
ring, 
• 66 percent more likely to own sterling flat¬ 
ware (ranked second among all radio 
formats) , 
• 47 percent more likely to have piloted a 
plane in the last 12 months, 
• 14percent more likely to use a lawn main¬ 
tenance service. 

_ Conclusion 
Overall the results are quite positive. 

With great assurance we conclude that 
Christian radio audiences are becoming 
more affluent. However, in the long run , 
religious stations will probably never play 
to an upscale crowd on par with, say, the 
classical or news stations. And perhaps 
it is just as well. Even the “average” 
secular stations (given enough listeners) 
are the recipients of many major national 
and local buys. Fortunately the upscale 
trend and overall growth of the religious 
stations has not even begun to level off. 
Therefore, it would be safe to predict that 
within several years religious radio will 
command an even more respectable po¬ 
sition in the fast-paced world of Ameri¬ 
can advertising. 
More information about Mediamark 

Research, Inc., can be obtained by 
writing them at 34 1 Madison Ave., Ne w 
York, NY 10017; telephone (212) 
599-0444. S£S 

Gary Crossland is presi¬ 
dent of Soma Commun¬ 
ications, Inc., of Car¬ 
rollton, Texas. 
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LETS TALK... 

These men have challenged millions of people. Now, LIVE-BY-SATELLITE ... on 
LET'S TALK, Harold and Kenneth Richards, top communicators, present radio 
conversations with people who make a difference. 

This New Weekly Format 

• will turn you on to the Richards' already established worldwide 
listening audience, numbering in the millions. 

• will tune you in to your highest audience participation level with 
on-the-air phone contact with celebrity guests. 

Harold and Kenneth Richards will give 
your listeners a voice of their own on 
LET'S TALK. Pioneers in the medical world, 
specialists in family life and personal 
growth, leaders in government — the 
Who's Who in current events and global 
issues will share their insights with your 
listeners. 

LET S TALK ... the one hour you won t want 
to miss. Book your time for LET'S TALK today! 

Call, Toll Free, (800 ) 322-TALK, 
(9 a.m. to 4 p.m. Pacific Time). 
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MEDIA WORLD 

(continued from page 10) 
He has been securing Spanish-language 

programs from Herman Pablo and Luis 
Palau , and has produced local programs such 
as Bolivia Sings, a 15-minute weekly show 
that features local Christian talent. 

In April 1982 Ramsey helped to start Boli¬ 
vian Christian University as a night school for 
200 students. Since then the school, in which 
he serves as chairman of the Communica¬ 
tions Department, has more than doubled its 
enrollment. Another freshman class begins 
meeting this month in the borrowed public 
school classrooms. 
One of the projects assigned to the 120 

communications majors will be advancement 
of Christian broadcasting via radio and even¬ 
tually television in Bolivia. Two staffers from 
the television department of HCJB in Quito, 
Ecuador, taught a production and audio¬ 
visual course at the university for a month this 
year. 
Ramsey is meeting the challenge of the 

growing school with another fund drive in the 
United States. Its goal of $250,000 will supply 
buildings containing 15 classrooms for the 
university. His dream also includes develop¬ 
ment of a downtown lending library for use by 
local pastors and Christian workers. 
Ramsey call his ministry Latin American 

Professionals Outreach ministry and says its 
aimed at undergirding ministries of native 
Bolivians. 
He takes a philosophical approach to his 

Christian mission in Bolivia. He claims no 
special vision for what he is trying to ac¬ 
complish but prefers a humble approach say¬ 
ing, “In the land of the blind, the one-eyed 
man is king.” 

Victory Markets 
“Satellite Weekends” 
SCOTTSDALE, Ariz. (NRB) -Victory 

Communications International began mar¬ 
keting in January a high-tech version of a 
retreat that the company’s president, Michael 
Clifford, is calling “Satellite Weekends.” 
The plan works by linking a conference 

speaker with a minimum of 25 hotels around 
the country for a retreat Saturday morning 
through Sunday noon that includes several 
two-hour video conferences live via satellite. 
Dinners, small-group discussion and personal 
reflection time round out the weekend sched¬ 
ule, Clifford said. 

If a media minister, for example, wants to 
spend in-depth time with a few hundred of his 
faithful but cannot afford time away from daily 
responsibilities for a tour schedule, he can 
reach them through a Satellite Weekend. 
Stressing that these weekends will not be 
available for fund raising, Clifford said they 

are times for “spiritual enrichment, teaching, 
fellowship and education . ” A session could be 
planned for couples, singles or families. 
The price suggested by Victory Com¬ 

munications is $138 a couple or $89 for 
singles, which would include lodging, two 
banquets, Sunday brunch and retreat ma¬ 
terials. Participants would be able to register 
for a conference site near their home by us¬ 
ing a toll-free telephone number. 

Daily Radio 
Feature Planned 
to Assist Parents 
COSTA MESA, Calif (NRB) —An in¬ 

dependent nonprofit organization committed 
to the promotion and maintenance of family 
and social relationships, has recently added 
a new facet to the ministry. A five-minute dai¬ 
ly radio feature by the same name is now be¬ 
ing aired throughout the country. Speaking 
on the broadcast and heading the ministry is 
Dr. Kay Kuzma, noted child development 
specialist. 

Dr. Kuzma is a popular speaker and 
seminar leader, as well as the author of more 
than a dozen books. Her works include Work¬ 
ing Mothers. Teaching Your Own Preschool 
Children and Filling Your Love Cup. She is 
associate professor of health promotion and 
education at a Southern California university. 
Beyond her professional experience, Dr. 

Kuzma has gained perspective from her role 
as a mother of three . The insights she shares 
on the Monday-through-Friday feature are 
aimed at “uniting hearts and homes.” 
The program is syndicated through Am¬ 

bassador Advertising Agency of Fullerton, 
California, and is available immediately on a 
public service or sponsored basis. 

Pro-Life Gains 
With Daily 
Radio Broadcast 
WASHINGTON. D.C. (NRB)-In an ef¬ 

fort to apprise citizens throughout the coun¬ 
try of such issues as abortion, infanticide and 
euthanasia, the National Right to Life Com¬ 
mittee is now producing a daily radio feature , 
Pro-Life Perspective. It is on more than 50 
stations. 
On the program various pro-life issues are 

addressed directly by Dr. John C. Willke, 
president of the NRLC . Dr. Willke , a practic¬ 
ing physician for more than 30 years, is also 
an author. His works have appeared in over 
50 publications. He and his wife. Barbara, are 
coauthors of Handbook on Abortion. His 
latest book is entitled Slavery and Abortion: 

History Repeats, in which he notes the strik¬ 
ing similarities between the issues of slavery 
and abortion. 
The National Right to Life Committee has 

more than 1,800 local chapters. With the na¬ 
tional headquarters located in Washington, 
D.C., committee representatives are in fre¬ 
quent contact with both legislators and lob¬ 
byists on the federal level. 

Pro-Life Perspective, a Monday-through-
Friday five-minute broadcast, is syndicated 
through Ambassador Advertising Agency of 
Fullerton, California. It is available im¬ 
mediately, either as a public service or on a 
sponsored basis. 

Evangelistic Emphasis 
Under Way in Manila 
MANILA (NRB) —Christians and churches 

in Manila are coordinating a year-long 
evangelistic campaign designed to saturate 
the Philippine capital’s predominately Roman 
Catholic population with the good news of the 
gospel. Named “Manila for Jesus ’85,” the 
campaign is planned to evangelize and dis¬ 
ciple one million people . Out of an estimated 
population of 10 million, only 200,000 
citizens are non-Catholic. 

Manila for Jesus ’85 is being chaired by 
Bishop George F. Castro of Iglesia Evangélica 
Methodista en las Islas Filipinas. Cochairman 
is Fred Magbanua, Philippine director for Far 
East Broadcasting Company. 
The campaign’s methods include monthly 

evangelistic meetings in many churches, 
evangelistic spots on Manila’s radio stations, 
special programs for television , distribution of 
gospel literature, sign boards, enhanced pro¬ 
duction of Christian books, advertisements in 
secular magazines and major evangelistic 
crusades. 

LA Church Chosen 
for NBC-TV Broadcast 
LOS ANGELES (NRB)-A United 

Methodist church in Los Angeles has been 
chosen as the setting for an Easter worship 
service to be televised live by NBC-TV at 8 
a.m. April 7, Pacific time. 

It is the 1,200-member Wilshire United 
Methodist Church, whose ministerial staff and 
membership reflect the ethnic diversity of Los 
Angeles. Thirty percent of the members are 
black, 20 percent Korean, 10 percent other 
ethnic minorities and 40 percent white. 
The senior minister, William Boggs, and his 

five assistants are designing a service especial¬ 
ly for TV. The program is being produced by 
the NBC-TV Network Religious Unit and will 
be aired in time allotted to the National Coun¬ 
cil of Churches of Christ. 
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" When you need to reach 
t Christian demographics, 

you can't make a better media buy 
than The Pat Boone Show. .. An estimated 

one million listeners are waiting to hear 
your message every week... RADIO WORKS! 

- L 

ÑRB 
Member 

Photo by Horry Langdon 

213-553-9854 
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NRB NEWS 
(continued from page 14) 
for renewal of the agreement. Under the 
blanket fee structure that music license 
agencies have insisted on, a station has to 
pay an aggregate total of up to five percent 
of its gross revenues from all sources to 
avoid a lawsuit for infringement of copy¬ 
right interests. 
Many Christian radio stations spend as 

much as $35,000 each year in music 
license fees to protect themselves against 
lawsuits from the Christian music authors 
and publishers. Bott stressed that all such 
lawsuits on music license are never brought 
by the licensing agencies themselves; they 
always originate in the name of the indi¬ 
viduals represented by the agencies. 

Bott represents the point of view of a 
commercial radio station owner on the 
committee. His four stations, which are in 
the Midwest, have a talk format and use 
little or no music. Other members of the 
new committee are Al Sanders of Ambas¬ 
sador Advertising Agency, Robert Neff of 
Moody Broadcasting Network and Thomas 
Moffit, Sr., of WTLN/Orlando (Florida) 
and WVCH/Philadelphia. 

If the Christian musicians and companies 
do not respond to the committee’s efforts 
at bridge building, Bott said “we would 
leave it up to the Christian community of 
America” to seek the needed changes. 

Bott also emphasized that the NRB Reli¬ 
gious Music License Committee is not seek¬ 
ing to coerce anyone. “We just want to 
develop and maintain a spirit of good will 
and cooperation to the glory of God and 
the benefit of all,” he said. 

Jerry Falwell 
Named to NRB 
Hall of Fame 
WASHINGTON, D.C. (NRB) — Dr. 

Jerry Falwell, Liberty Baptist College pres¬ 
ident and speaker on The Old Time Gospel 

Dates For Future 
NRB Conventions 

These are the dates for the NRB 
annual conventions through 1990: 
1986 — February 2-5 
1987 — February 1-4 
1988 — January 31 - February 3 
1989 — January 29 - February 1 
1990 — January 28-31 

All of the above conventions are 
scheduled to be held at the Sheraton 
Washington Hotel, Washington, 
D.C. 

Jerry Falwell (right) was honored with the NRB Hall of Fame. 

Hour, is this year’s recipient of the prestigi¬ 
ous NRB Hall of Fame Award. The Hall of 
Fame Award was presented at the annual 
convention in recognition of “outstanding 
achievement and lasting contributions to 
religious broadcasting.” It is the highest 
honor awarded an individual by NRB. 
As a Christian broadcaster, Falwell has 

achieved recognition by “permanently and 
positively influencing religious broadcast¬ 
ing with the highest of standards.” 

In addition to his broadcasts, Falwell is 
active on the lecture circuit. He publishes a 
national magazine, Fundamentalist Jour¬ 
nal, and is pastor of Thomas Road Baptist 
Church. 
Famous as the leader of the Moral Major¬ 

ity, Falwell is articulate on matters concern¬ 
ing the national moral state, as demon¬ 
strated in his discussion of foreign and 
domestic issues with Senator Edward M. 
Kennedy at the Congressional Breakfast. 
As a pastor and concerned citizen he has 
consistently led in the battle for decency 
and liberty. 

NRB Group 
Medical Plan 
Now Available 
WASHINGTON, D.C. (NRB) — A full 

comprehensive medical plan at a low rate 
has been designed especially for NRB 
members and approved by the NRB board 
of directors, it was announced at the an¬ 
nual convention. 

According to Jon Bosworth, NRB direc¬ 
tor of membership services and develop¬ 
ment, the board has been concerned about 
members who are paying high premiums 
because the number of subscribers in their 
group is small. For this reason the board 
has made it possible for members to enroll 
in a plan that includes major medical, den¬ 
tal and vision care benefits. The plan is 

available for $150 per month for families 
and $75 per month for single coverage. 
The plan has a deductible of $100 per 

person, after which major medical cover¬ 
age will pay 80 percent of all remaining 
bills, including prescriptions and office vis¬ 
its. The only exclusions are annual physi¬ 
cals and regular infant examinations. 
A self-insurance type of program, the 

plan will be administered by the non-profit 
Christian Business Associates, Inc. An addi¬ 
tional advantage to this plan is that any 
profits from the premiums will be chan¬ 
neled back into the ministry. A member of 
the NRB board also sits on the board of 
CBA. 

In an effort to inform the NRB members 
of this important offer, a pamphlet has 
been prepared. It is available from NRB, 
CN 1926, Morristown, NJ 07960. 
The plan was designed by Terry Twerl, a 

former insurance executive who is now 
in full-time Christian work, and Maurice 
Prindiville, a financial counselor. A retire¬ 
ment plan may also become available in 
the future. 

Employment Registry 
Seeks Applicants 
WASHINGTON, DC. (NRB) — 

Labeled as a service that matches the 
“Right People with the Right Job,” the 
new NRB Employment Registry is ready 
for subscribers. 
The registry is designed to give potentiell 

employees exposure to religious broad¬ 
casters in the U.S. and in foreign countries. 
The NRB executive committee approved 
the service in November and was present¬ 
ed to the full board at the annual conven¬ 
tion. The registry is being coordinated with 
Frederick Lange & Company of Roseland, 
New Jersey. 
The registry will help Christians wanting 

to volunteer time and expertise, students or 
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graduates of Christian colleges, and Chris¬ 
tians with high tech, broadcast and media 
backgrounds find placements. The service 
is free of charge to NRB members. Sub¬ 
scription fee is $16 a year for those seeking 
employment. 

During the subscription period, sub¬ 
scribers are entitled to continuous match¬ 
ing against openings submitted by NRB 
members, immediate notification by mail 
when their profiles match current job open¬ 
ings, and periodic updating of career 
profiles. 
NRB Employment Registry personal 

data forms can be received from NRB by 
calling (201) 228-9522. 

“Sixty Minutes” 
Joins Convention 
Media Rush 
WASHINGTON, D.C. (NRB) — From 

Sixty Minutes to BBC Radio in England, 
from the Los Angeles Times to Germany’s 
Der Spiegel, that’s the range of interna¬ 
tional media that covered this year’s 
convention. 

Scores of journalists from all over the 
world registered and filed news reports 
during the four days of the NRB ’85 
convention. 
The media coverage reached its height 

during President Reagan’s speech when 
television networks carried much of the 
speech either live or on tape delay. 
The controversial Sixty Minutes show 

prepared a segment based on the conven¬ 
tion, with Morley Safer as the reporter. 

Also covering the convention were the 
New York Times, USA Today, AP, UPI, 
and many other major media outlets. 

“This year’s media coverage is unprece¬ 
dented in terms of depth and breadth,” 
said Dr. Ben Armstrong, executive director 
of NRB, who appeared live on the CBS 
morning news with Jimmy Swaggart. 
He believes that much of the media felt 

that NRB had been rather fortunate in the 
past to get the President as the main 
speaker. 

“I think it had something to do with elec¬ 
tion support and they figured that the 
streak had run out because the election 
was over,” he continued. 

“But it is more than politics. It has a great 
deal to do with the fact that both the Presi¬ 
dent and the Vice President have a great 
concern about traditional values, religious 
freedoms and a gut-level espousal rather 
than a mere intellectual acceptance to 
commonly held belief.” (Reported by Dan 
Wooding) 

Camera Mart: 
We 

Understand 
Your Video 

Needs. 
Religion plays an important 
role in our society. And we 

believe that your message can 
make a difference. We also believe 

that we can help you do a more effective job, 
whether you're preparing a 30-minute inspirational 
program or a 30-second announcement. 

Camera Mart has everything you need for your 

Call or write for free catalogs and let 
us show you how much we can do 
for you. 

Today, with so many video 
systems to choose from, we 
can help you select the system 
that is best for you. 

We understand video 
because we've worked with it from the 
beginning. 

Our people are experts in the field 
and will work faithfully to stay 
within your budget. 

video production— including video cameras, lenses 
and accessories, processing equipment, switchers, 
~r=~ video projectors, videocassette 
I • recorclers - editing systems, etc. 

The Camera Mart, me. 
456 West 55th Street, New York 10019 • (212) 757-6977/Telex: 1-2078 

Video Department 800 Tenth Avenue 
Sales • Service • Rental 

See Us at NAB Booth No. 1018 
(Circle 106 on the Reader Service Card) 
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Let Mark 1 show 
you how to make 

fund raising friendly 

Mark 1 professional communica¬ 
tors love working with people. 

Using our state-of-the-art TBS 9500 tele¬ 
computer system, they' can call 4,000 
people each day and present your mes¬ 
sage. Now you can share your heart and 
present your need-in your own words, 
in your own voice through our space-
age technology: Each person you call 
can hear the enthusiasm, and the 
urgency, of your message. And they can 

Call collect for a free two-minute 
demonstration. No obligation. 

(817) 283-9292 

respond immediately to a real, live 
human being-a Mark 1 professional 
communicator. Let us show you how to 
make fund raising friendly ... and very, 
very effective. 

MARK I 
COMMUNICATIONS INC 

Suite 310 
3301 Airport Freeway 
Bedford. TX 76021 
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The Salvation Army 
serving the Lord Jesus Christ in word and deed. 

presents 

UWdfifiW iwvub of 

. . .the radio program heard across America and 
around the world. Proclaiming the grace of God 
through the blood of Jesus as the only way of salvation, 
this 15-minute, weekly feature offers music, Bible 
reading, a Gospel message and prayer. Join ranks 
with The Salvation Army, with its "heart to God and 
Hand to man.” by broadcasting "Wonderful Words 
of Life.” 

“Wonderful Words of Life” The Salvation Army 
1424 Northeast Expressway Atlanta. GA 30329 

(404) 321-7870 
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NRB Names 
Four Student 
Award Winners 
WASHINGTON, D.C. (NRB) — Na¬ 

tional Religious Broadcasters’ former pres¬ 
ident, E. Brandt Gustavson, honored the 
winners of the NRB Student Achievement 
Awards at the opening session of the con¬ 
vention. The winning student productions 
for the calendar year 1984 represented col¬ 
leges from New York, Michigan, Ohio and 
Illinois, and were among entries from five 
other states. Winners were: 
Outstanding achievement in under¬ 

graduate video production, Mary Syzdak, 
Wheaton College, Wheaton, Illinois, for 
her program, Football at a Christian 
College. 

Outstanding achievement in graduate 
video production, Bret Senft, New House 
Communications Center, Syracuse Uni¬ 
versity, New York, for his program, Birth¬ 
right, ’83. 

Outstanding achievement in under¬ 
graduate audio production, Jeff Lyle, 
Cedarville College, Cedarville, Ohio, for 
his music program, Joyful Noise. 

Outstanding achievement in group proj¬ 
ect audio production, Scott Bostelman, 
Spring Arbor College, Michigan, for pro¬ 
ducing a group project public service 
announcement, Talk. 
The Annual Student Achievement 

Awards are presented each year by NRB to 
encourage excellence in student efforts to 
write scripts, produce video programs 
and/or produce audio presentations. The 
basic requirement for each entry was that 
the script or program must present some 
Christian message. Many different formats 
may be submitted in either script or pro¬ 
duced form, including public service 
announcements, talk shows, dramatic pre¬ 
sentations, information and community 
affairs, and documentary programs. 

Distinguished 
Service Awards 
Are Presented 
WASHINGTON, D.C. (NRB) — A 

highlight of the FCC luncheon at NRB 
’85 was the conferring of the 1985 Dis¬ 
tinguished Service Awards. Recipients 
were FCC chairman Mark S. Fowler; 
Clay Evans, pastor and founder of 
What a Fellowship Hour, and pastors 
Neal Doty and Sherman Williams 
of Redwood Chapel Community 
Church. 
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New! 

An authoritative daily commentary 
examining today's most challenging 
and controversial human life issues. 

PRO-LIFE PERSPECTIVE features 
Dr. John C. Willke, President of the 
National Right to Life Committee in 
Washington, D.C. 

For the past 20 years Dr. Willke 
and his wife, Barbara, have 
travelled the United States and 
overseas fighting to restore the 
right to life for unborn children. 

The time to act is now. 

Finally. 

euthanasia. 

For a free audition tape contact: 

Ambassador Advertising Agency 
515 East Commonwealth Avenue 

Fullerton, California 92632 
(714) 738 1501/(213) 694 3187 

'We believe in what you're 
doing! God bless you." 

Dr. James C. Dobson 
FOCUS ON THE FAMILY 

On January 7, 1985 PRO-LIFE 
PERSPECTIVE will begin offering 
your listeners timely information 
and insights which will educate and 
effectively help them deal with 
today's troubling issues like 
abortion, infanticide and 
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☆ See! Hear! Rejoice! ☆ 

☆ ☆ YOUR BEST RELIGIOUS CONTACT ☆ ☆ 

Call WGPR Sales (313) 259-8862 
or Write: WGPR 

3140-6 E. Jefferson Ave. 
Detroit, Michigan 48207 

K Radio & TV 
by 

☆ Satellite or Tape 
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WENDELL WALLACE 
MINISTRIES 

presents 

“RECYCLED” 
WGPR Channel 62 
Detroit, Ml 48207 

An Anointed Pastor, Ambassador of 
Good Will, and Bible Teacher: with a 
Message for this Mess-age, who also 
“causes the people to understand the 
Scriptures.” 
WENDELL WALLACE MINISTRIES 

PO Box 295, Lathrup Village, Ml 48076 
313-533-3414 
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Ask for Our 

44 PAGE CATALOG 
of 

PROFESSIONAL 
SOUND RECORDING 

& DUPLICATING SUPPLIES 

Recording Supply Div. of Polyline Corp 
1233 Rand Road, Des Plaines IL 60016 

35 (312) 298 - 5300 
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Mark Fowler began his broadcast 
career while in high school. He has 
served as radio announcer, sales rep¬ 
resentative and program director. In 
addition, the FCC chairman has 
flourished as an attorney in communi¬ 
cations law. He received a law degree 
from the University of Florida’s Col¬ 
lege of Law. In 1970 Fowler joined the 
Washington, D.C. based law firm of 
Smith and Pepper as an associate. His 
increased ambitions led him to form 
the law firm of Fowler and Meyers in 
1975. He has been FCC chairman 
since 1981. 

“It is no secret what God can do” is 
the theme of What a Fellowship Hour. 
The Chicago-based outreach airs on 
over 18 television stations and can be 
seen in more than 15 states. The tele¬ 
vision and radio ministry originates 
from the Fellowship Missionary Baptist 
Church that Clay pastors. 

Clay had a “happy” reaction to re¬ 
ceiving the Distinguished Service 
Award. He said, “this is a good pro¬ 
gram where people are edified and 
God can be edified.” 
The final Distinguished Service 

Award went to pioneers Neal Doty and 
Sherman Williams for their work in 
church cable operations. Redwood 
Chapel Community Church, located 
in Castro Valley, California, has pro¬ 
vided incentives for other churches to 
become involved with programs of 
local origination. It first aired in 1971 
on Channel 12. The 24-hour service is 
a CBN satellite affiliate. 
Doty and Williams intend to 

broaden their outreach in the fall. 
Redwood Television Ministries, Inc., 
will program 20 hours on San Francis¬ 
co’s newest UHF station, channel 66. 
“The importance of church and com¬ 
munications can be multiplied by using 
cable in the right way,” said Williams. 

Plans Announced 
for Brazilian 
NRB Association 

“If the apostle Paul were living today, he 
would use media,” said Brazilian evangelist 
and broadcaster Nilson Fanini. 

That was one of the major factors that 
motivated Brazilian broadcasters to begin 
work toward forming a Brazilian chapter of 
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NRB NEWS 
NRB. The impetus for the organization 
came from the Brazilian delegation’s visit to 
last year’s convention. “We were inspired 
and believe it could be a big force that is 
not being emphasized enough [in Brazilian 
media],” he said. 
According to Fanini, Brazil currently 

boasts a two-thirds share of the entire 
evangelical population of Latin America. 
“We don’t have enough preachers, so we 
must multiply ourselves,” said Fanini, who 
projects an initial membership of at least 
1,000. 

Fanini is here in conjunction with the 
World Home Bible League to promote 
New Life '90, a project to place 25 million 
New Testaments in the hands of Brazil’s 
young people by 1990. 
A Rio de Janeiro congressman and 

telecommunications expert, Arolde de 
Oliveira, a promoter of the project within 
the Brazilian government, says that the 
level of acceptance for the project extends 
from the lowest ranks of local government 
all the way to the office of president-elect, 
Tancredo Neves. 
“We are here because NRB is the main 

and most important convention in the 
world concerning religious broadcasting 

Evangelist-broadcaster Nilson Fanini of Niteroi, Brazil, and Brazilian congressman 
Arolde de Oliveira attended NRB '85 to promote New Life ’90. 

communications. We have come to learn 
from the techniques and experience avail¬ 
able at NRB,” said Oliveira. 
On why he is promoting a Bible distribu¬ 

tion program at NRB '85, Oliveira stated 
that religious broadcasters are concerned 
with a religious message. “Of course, that 

message is the Bible,” he said. 
Congressman Oliveira and evangelist 

Fanini fully expect representatives of the 
newly formed Brazilian chapter of NRB to 
attend next year’s convention, following an 
August organization meeting. (Reported by 
Chris Woehr.) 

Second edition 
! NRB CASSETTE 

CATALOG 
For your LATEST, COMPLETE catalog of 
NRB audio cassettes, send this coupon with 
your name and address and $1.00 to cover cost 
of postage & handling to: NRB/CN 1926/ 
Morristown, NJ/07960. 

$1.00 will be credited to your first tape order. 
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Billy Graham, Francis 
Schaeffer, Carl Henry, Malcolm 
Muggeridge, President Reagan, 
and other famous speakers from 
NRB conventions are among the 
names in the NRB audio tape 
library. PLUS, workshops 
designed for radio and TV broad¬ 
casters in management, pro¬ 
gramming, engineering, cable, 
low power TV, and satellite. 
Special events, press con¬ 
ferences, regional meetings to 
keep you informed, share with 
your staff, your church; it’s a 
convenient way to build your 
own tape library. 

Send for your catalog today to: 
NRB/CN 1926/Morristown, NJ/ 
07960/(201) 428-5400. 
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LETTERS 
Friend or Foe? 
Thank you very much for your balanced 

and worthy editorial about the secular media 
in your December issue [“Are the Media Our 
Enemy,” page 40], Your views are greatly 
appreciated, though not shared by as many 
evangelicals as would be reasonable . 

I would like to add one more perspective to 
your thoughts.There are many Christians 
working in what we call the secular media. 
Their Christian “bias” is often less evident than 
the “bias” of the non-Christians with whom 
they work; thus the Christians are less likely 
to be noticed. Most good media people, par¬ 
ticularly reporters, prefer it that way. 

For 20 years I was part of that secular media 
and was seldom interested in my own Chris¬ 
tian faith being part of how a story was 
covered or reported . I preferred that the peo¬ 
ple in the story and the people in the audience 
at home not know my personal bias. 

I was once covering a story and interviewed 
a man who had a “fish” pin in his lapel. I ask¬ 
ed him what the pin stood for. He told me it 
was nothing, just a club that he belonged to. 
It would be interesting to know how that man 
would answer your question: Are the media 
our enemy? 
We cheat ourselves badly when we make 

decisions based on such generalities as: The 

media are liberal , humanistic , or the enemy . 
The people in the secular media are in¬ 
dividuals. Some of them are born-again but 
would prefer that that fact not be part of the 
story. 

If more people would follow your advice 
and be more open and honest with the 
secular media, they would find that the 
various media are not quite as secular as some 
people would lead us to believe. 

Mike Flynn, Chairman 
Division of Communication 

John Brown University 
Siloam Springs, Arkansas 

Matching Formats 
The January issue of RELIGIOUS BROAD¬ 

CASTING has a very interesting article ad¬ 
dressing a growing problem: program pro¬ 
ducer cost problems vs. station operation cost 
problems [“Program Lengths: A Time for 
Decision,” by Al Sanders, page 32], The 
author did not make any reference to the ag¬ 
ing of the “donor pool.” This is caused to 
some extent by changing tastes of the 
younger Christian and raises another 
point—the format of many traditional pro¬ 
grams and its impact on listeners with different 
traditions. 
WNDA is one of a growing number of full-

time Christian stations with a strong contem¬ 
porary music format and a firm limit on the 
number of traditional programs. 

In this day of narrowly defined music for¬ 
mats, some of the traditional programs which 
open with one or more music selections often 
drive off the audience the station has worked 
hard to gather for them. The programs that 
make it on WNDA have little or no music and 
get their feaured speakers on the “mike” as 
soon as possible. 

It is my opinion that program producers 
should produce their programs in two for¬ 
mats. One would be the classic format, which 
opens with a traditional hymn and works well 
on stations with wall-to-wall programs. The 
other would be a shorter version with no 
music ; it would open quickly and get right to 
the featured speaker. The only music would 
be a short theme or signature at the start and 
finish. 

I firmly believe program producers and sta¬ 
tions like ours would both profit by matching 
program formats to station formats, so that 
the program would have more appeal to the 
listeners the station has garnered with its 
music. 

Frederic E. Wells 
General Manager 

WNDA 
Huntsville, Alabama 

BROADCAST BOOKS 

Text Describes 
Changing Face 
of TV Technology 

The Video Age: Television Technology 
and Applications in the 1980s, Ellen A. 
Lazar, senior editor. Knowledge Industry 
Publications, Inc., 1982, 264 pages. 

This book promises “information and 
analysis about the television explosion of the 
1980s.” It delivers. The Video Age explores 
technology from the broadcast studio, board 
room and family room. Knowledge Industries 
compiled the book from chapters of its 
previously published TV books and added a 
new chapter. 
The reader finds a wealth of information 

about TV’s evolving face. Technology is ap¬ 
proached from various angles. Home video 
is dissected in CATV, subscription TV, multi¬ 
point distribution, videocassette recorders 
and cameras, interactive video, and satellite-
to-home service. Obviously, broadcasters will 
face increasing competition from such spe¬ 
cialty video services in addition to other 

broadcast stations. Understanding these in¬ 
novations and markets now help plan future 
strategies of survival. 

Cable television is treated in an entire 
chapter . The author builds a historical base for 
CATV, then elaborates on cable’s dark clouds 
on the horizon—negotiable franchise fees, 
copyright issues, government policy and costs 
of building sophisticated systems. 
Video disks are demystified in 41 pages. 

Disk technology, where everyday application 
always seems just an arm’s length away, is ex¬ 
plained by dividing disk machines by format 
and describing the mechanics of each one. 
Numerous graphics make disk science easy 
to understand, and a three-page table handily 
compares the technology of all disk systems. 
The chapter about videotext forcefully rein -

forces the idea that TV is not just entertain¬ 
ment, it is an information tool. Videotext is 
described in one-way and two-way systems, 
with a distinctly international flavor, since 
Europe has worked with videotext systems 
for some time. 

The final chapter of The Video Age is a 
useful summation of the state of the art 

broken down into a TV communications 
model: video acquisition, distribution, 
storage, processing and presentation. 
The reader is left understanding what is ob¬ 

viously a Rubik’s Cube of technology, where 
TV puzzle pieces are being turned many ways 
for a myriad of new uses. The only avenue 
not totally explored is low-power television 
(LPTV) , which , with over 250 LPTV stations 
already on the air, is becoming an important 
part of our national TV scheme. 
The message to the reader is that the suc¬ 

cess or failure of these new technologies is 
dependent on consumer acceptance, and 
consumers can’t economically support all of 
them. Some innovations will disappear due 
to lack of support. The challenge to the broad¬ 
caster is to understand the latest video hard¬ 
ware and be ready to exploit successful 
technologies to deliver his message to the 
marketplace. 

The reviewer, Scott Carlberg, a free-lance 
writer from Bartlesville, Oklahoma, is em¬ 
ployed in corporate video for Phillips Petro¬ 
leum Company. 
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FLY TO THE HOLY LAND 

FOR THE 

LOWEST FARES EVER ! 

INTRODUCING 

E LOAD'S ARLiRE 
Now. . . for the first time. . . we are proud to introduce a new tour package service to 
the Holy Land on THE LORD'S AIRLINE in conjunction with THE LORD'S TOUR CROUP. 

Che LORDS lOUR GROUP SAVES TIME and MONEY! 
Making interline connections to the east coast can be costly and time consuming. NOW. 

. . The LORD'S TOUR CROUP offers a LOW-COST, TROUBLE-FREE TRIP for you and 
your group by flying you direct from your hometown major airport anywhere in the U.S., 
including Alaska, Hawaii and its possessions. . . to the Holy Land and back. 

THE LORD'S AIRLINE is owned and operated by born-again believers. Its modern, 
company-owned jets are virtually "Chapels in the Sky" because of their warm church-like 
atmosphere. You will be served by courteous, Christian stewardesses while listening to 
a choice of beautiful gospel, contemporary and Spirit-led music plus the Word of God, 
children's Bible stories, etc. 

This company is dedicated to the Glory of God, with a minimum of 25% of net earnings 
distributed to the Lord's ministries. 

CALL OR WRITE TODAY FOR COMPLETE DETAILS: 

1107 St. George Avenue • Colonia ■ New Jersey • 07067 

(Circle 126 on the Reader Service Card) 



BROADCASTERS 

Twenty Christian leaders, including inter¬ 
national broadcasters Billy Graham and 
Luis Palau, addressed more than 18,000 
college students from the United States and 
Canada at the 14th student missions con¬ 
ference sponsored by Intervarsity Christian 
Fellowship (IVCF). Urbana ’84, held 
December 27-31 in Illinois, focused attention 
on evangelizing the “unreached people,” 
which conference director John Kyle of 
IVCF said comprise three-fourths of the 
world’s population. Other plenary speakers 
included Ralph Winter and Gordon 
MacDonald. 

The first employee hired by Theodor 
H. Epp, founder of Back to the Bible, was 
Melvin A. Jones, who retired recently after 
44 years. He was executive vice-president. 
Jones came to the Lincoln, Nebraska-based 
radio ministry shortly after graduation from 
Moody Bible Institute. Although he thought 
his work in those pioneer days would be “a 
temporary means of service” before going to 
a pastorate , he stayed almost half a century . 
He has been replaced by Brian Erickson, 
who was executive director. 

January was concert month on CBN cable . 
The Imperials performed on the network 
January 6 for their 20th anniversary concert. 
Amy Grant, the 23-year-old award-winning 
Christian folk artist, brought her tour to CBN 
on January 13. And Russ Taff, anoted con¬ 
temporary vocalist, performed a concert for 
CBN on January 20. 

Five years after his death, a resurgence of 
interest in the media ministry of Archbishop 
Fulton J. Sheen is taking place. Edward 
Weston, chairman of Fulton J. Sheen Com¬ 
munications, Ltd., Northridge, California, is 
spearheading the new emphasis, which in¬ 
cludes syndication of films and tapes for radio , 
television and videocassettes. Sheen’s best-
known program, Life Is Worth Living, was 
carried on 123 TV stations and reached an 
estimated 30 million viewers at its peak. 
Some 300 radio stations carried the audio 
portion of the program, which drew 10,000 
letters a week. 

Former TV star Desmond Wilson of 
Sanford and Son has traded Hollywood for 
the preaching circuit. Wilson said he lost 
fellowship with God as a result of his acting 
career. He now travels as an evangelist. 

David Cook, program director for 
WVGC/Miami and national sales manager 
for the station’s parent company, Statewide 
Broadcasting, has been appointed program 
director for WLIX-AM/Islip (New York), a 

Folk singer Amy Grant Melvin Jones and Brian Erickson (r) of Back to the Bible 

Long Island station owned by Living Com¬ 
munications, Inc. 

Frederick H. Borsch, dean of the chapel 
at Princeton University, was named as a 
speaker on The Protestant Hour by The 
Episcopal Radio-TV Foundation, according 
to the foundation’s president, Louis C. 
Schueddig. The program, which shares 
speakers each quarter with several other 
denominations, is now in its 40th year. 
Borsch’s general theme for the quarter, which 
concludes March 17, is “Power in Weak¬ 
ness.” 

Isoji Sekiya, producer for many years of 
The Japan Lutheran Hour broadcast, died 
recently at age 81 . The broadcast for which 
he was responsible reached millions in Japan 
with the gospel. 

Bob Gass, host of a daily television talk 
show from Atlanta called The Breakfast Club, 
was guest preacher for three 90-minute pro¬ 
grams in January on Teaching and Evangel¬ 
ism Network (TEN). Under the direction of 
Kenneth Phillips, an Austin, Texas, 
Pentecostal pastor, TEN has been developed 
as a church-based television network that airs 
Bible teaching programs live via satellite on a 
monthly schedule. 

Eugene Tognacci, Sr., general manager 
of WLIZ-AM/Lake Worth (Florida) has re¬ 
signed to become president of West Coast 
Wireless, Inc., which is a communications 
group based in Houston, Texas. 

Former President Jimmy Carter, a 
Southern Baptist, has been named recipient 
of the World Methodist Peace Prize for 1985. 
The former chief executive will be the first 
American to receive the recognition, which is 

being given because of Carter’s “long com¬ 
mitment to the goal of world peace ,” accord¬ 
ing to Joe Hale, general secretary of the coun¬ 
cil. The award will be given March 13 at 
Emory University, Atlanta. 

A pioneer in Christian radio, W. Douglas 
Roe, died December 29 at his home in Mon¬ 
trose, Pennsylvania. He was founder and 
president of Montrose Broadcasting Corpora¬ 
tion, owner of four noncommercial religious 
radio stations in Pennsylvania. In 1930 while 
still a college student preparing for the 
ministry, Roe was invited to conduct a daily 
radio broadcast in Atlanta. He continued with 
media ministry in several locations until his 
death at age 78. He issurvivedby his wife of 
53 years, Natalie Roe. 

The Nebraska Supreme Court on January 
4 unanimously overturned an eight-month 
jail sentence for contempt of court that had 
been imposed on Everett Sileven, a Bap¬ 
tist pastor whose church school had been in¬ 
volved in a drawn-out controversy with state 
education officials. The contempt ruling 
stemmed from Sileven’s refusal to comply 
with a court injunction barring him from 
operating Faith Christian School without a 
state license. 

Robert G. Partlow, a retired captain 
from the U.S. Navy, has been appointed ex¬ 
ecutive director of the Freedom Council, 
Virginia Beach, Virginia. Agraduate of Stan¬ 
ford University with a Master of Business Ad¬ 
ministration degree, Partlow was command¬ 
ing officer of a nuclear submarine. He re¬ 
places Ted Pantaleo. The Freedom Coun¬ 
cil, an adjunct of the Christian Broadcasting 
Network, was founded by broadcaster Pat 
Robertson to establish a grass-roots network 
of Christians informed on legal issues. 
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SIW 
NOW you can use NRB's efficient and comprehensive employment registry to till positions at your station or 

in your ministry. Our new computer provides the 
capability of quickly identifying potential employees 
to fill important positions in religious broadcasting. 

The new NRB Employment Registry will: 
1. Enable member organizations to identify needed poten¬ 
tial candidates to fill key job openings. 
2. Access great numbers of high-tech and communications 
specialists who will be willing to volunteer their time to con¬ 
tribute their expertise to members. 
3. Be available free to NRB members. 
To achieve a high degree of effectiveness, the NRB Employ¬ 

ment Registry will require full member support. Two-minute 
spots are being prepared for use twice daily. The use of these 
spots will insure the data base will contain information about 
a sufficient number of qualified Christians to meet your needs. 
Complete information will be provided each member 

organization through the mail. 

For further information write: 
NRB Employment Registry 
PO Box 55 
Roseland. NJ 07068 



NEW PRODUCTS 

Panasonic Introduces 
Industrial Vz-inch VCR 

Panasonic Industrial Company has in¬ 
troduced a new portable video cassette 
recorder— Model AG-2400—which meas¬ 
ures just over two inches high by eight inches 
wide and weighs in at just 4.84 pounds with 
battery. The AG-2400 uses four video heads 
to provide clear pictures even in still and slow-
motion modes of operation. 
The AG-2400 uses four ultra-thin flat 

direct-drive motors to drive the capstan, 
cylinder and supply takeup reels. It is equip¬ 
ped with a wired remote control and there is 
a video add function for rough insert editing. 
The deck has audio dubbing capability, a 
memory function and auto rewind. 

Optional accessories include the AG-V340 
tuner/timer, which features 14-day/4-pro-
gram capability, and a 16-function infrared 
remote control that controls both the 
AG-2400 and the AG-V340. For studio use 
there are two different optional AC adapters. 
For use in motor vehicles, a car battery cord 
is available. 

Suggested list price is $950. For further in¬ 
formation contact Panasonic, One Panasonic 
Way, Secaucus, NJ 07094. 

Tandberg Debuts Computer 
Controlled Cassette Deck 
Tandberg announces the TCCR 530 

computer-controlled cassette recorder. An 
RS-232C interface port on the TCCR 530 
makes the recorder computer compatible. 
Connected to this port, a computer can con¬ 
trol every function of the recorder with Basic 
commands. The system provides random ac¬ 
cess to synchronized tape segments, monitors 
the recorder’s performance, and even pro¬ 
duces regular on-screen status reports. 
The TCCR 530 also features a built-in 

speaker and amplifier, a real-time tape 
counter and two-speed fast-forward and re¬ 
wind. The unit is equipped with a dual¬ 
capstan closed-loop tape transport system . a 
four-motor cassette mechanism and micro¬ 
processor control for precise operation. 

Shure Adds Gooseneck 
Model Microphone 

Shure Brothers, Inc., has announced the 
addition of a new microphone mode. The 
AMS24 condenser microphone is a goose¬ 
neck unit designed for mounting to surfaces 
such as conference tables, desks and lecterns. 

Like other AMS microphones, an AMS24 
connected to an AMS mixer will gate on auto¬ 
matically when addressed from within a 
120-degree front acceptance angle. Sounds 

FOR-A’s FA-400 

that originate outside this acceptable angle will 
not gate the microphone on, regardless of 
their loudness . The microphone will also turn 
off smoothly and silently when the talker has 
finished. When an AMS24 is gated on, it 
operates as a unidirectional (cardiod) 
microphone. 
The AMS24 features a black vinyl-

enameled brass case with a black steel-mesh 
grille. It comes w:th an 18-inch gooseneck 
and flange for mounting on a variety of sur¬ 
faces. Also supplied is a 20-foot. two-
conductor, shielded, vinyl-jacketed cable. 

Camera Prompting 
System Developed 
Cinema Products Corporation announces 

the availability of the new Camraprompter 
“L”—a camera prompting system designed 
to accommodate larger camera systems, in¬ 
cluding hand-held 35mm film and electronic 
cinematography cameras, and 16mm film 
and ENG/ERP video cameras. 
The new Camraprompter “L” features a 

large 8'/2”by 11” text viewing area. The back 
of the matte-box features a lens porthole large 
enough to accommodate most 35mm and 
electronic cinematography lenses . Should a 
lens require additional clearance space, the 
back wall of the box is re movable , lea ving an 
8” by 10” clearance. The back of the matte -
box also features a convenient slot to hold a 
6” by 6” filter and matte. 

Quick to set up and easy to operate, the 
new Camraprompter “L” is priced at $3,600. 

For further information contact Cinema 
Products Corporation, 2037 Granville 
Avenue, Los Angeles, CA 90025, 
Telephone (213) 478-0711 or 477-1971. 

Low-Cost NTSC 
Digital TBC Offered 
FOR-A Corporation of America an¬ 

nounces the availability of the FA-400, a low-
cost NTSC digital TBC (Time Base Corrector) 
with a full color frame memory function. 
The FA-400 is capable of correcting errors 

in */2-inch and 3/4-inch VTRs, or any V-lock 
or non-V-lock source . A full processing amp 
allows control of video level, chroma level, 
chroma phase, set-up and freeze function. 
An optional remote control allows full opera¬ 
tion away from the main unit. 
The model also includes a built-in 

RS-170A standard sync signal generator with 
gen -lock function. 

For complete information contact FOR-A 
Corporation of America, 49 Lexington 
Street, West Newton. MA 02165, Telephone 
(617) 244-3223. 

Bretford Designs 
Equipment Stand 

Bretford Manufacturing has designed a 
new stand (Model CA26-42) for use with 
both projection and video equipment. The 
adjustable top shelf on the new Bretford 
model can be positioned in height ranges 
from 28 to 42 inches. 
The unit is constructed of all steel utilizing 

exclusive arc-welded caster sockets.The “E” 
model of the C A26-42 also provides an elec¬ 
trical assembly with two outlets, a 20-foot, 
three-wire cord and a grounded plug . 
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PRODUCED WITH MOLECULAR FUSION BINDING FOR AN OXIDE BOND IMMUNE TO TIME OR STRESS. 
edited WITHOUT TAPE STRETCHING or PARTICLE FLAKING. 
TAPED WITH THE HIGHEST SIGNAL TO NOISE RATIO. AND CO-STARRING THE 

TOUGHEST SHELL IN THE BUSINESS. 

ANOTHER MAJOR STUDIO RELEASE FROM | maxell. 
AVAILABLE IN KCS AND KCA FORMATS. PROFESSIONAL/INDUSTRIAL DIVISION 
Maxell Corporation of America, 60 Oxford Drive, Moonachie, NJ 07074 201-440-8020 (circle 133 on the Reader service card) 



CLASSIFIEDS 

EMPLOYMENT 

Positions available new 24-hour 
contemporary Christian 100-kw 
FM station; Program Director, 
Christian PDorChristian on-air 
experience required; Broadcast 
Sales Manager, Christian broad¬ 
cast sales experience required. 
Please forward complete re¬ 
sume to KTKL-FM, Box 3727, 
Casper, WY 82602 

South America: Commercial 
1-kw AM radio station is looking 
for a Christian radio broadcast-
ing engineer specialized in 
audio. Plenty of hard work, very 
low pay. If interested contact: 
President, PO Box 11997, 
Bogota, Colombia. 

Direct Mail Copy Chief: The 
Christian Broadcasting Net¬ 
work, Inc., an evangelical Chris¬ 
tian ministry located 10 miles 
from East Coast resort area,re¬ 
quires top-notch Direct Mail 
Copy Chief with fund-raising ex¬ 
perience. The successfu I candi¬ 
date will be degreed with a ma¬ 
jor in journalism, English or 
marketing and have a minimum 
of 2 years experience as a d irect 
response fund-raiser writer for a 
marketing firm, nonprofit organ¬ 
ization or ministry. If you qualify 
and feel led to serve, please 
send resume and salary history 
in confidence to the Christian 
Broadcasting Network, Inc., 
Manager, Employment, CBN 
Center, Virginia Beach, VA 
23463. CBN is an equal oppor¬ 
tunity employer. 

Tax Manager: The Christian 
Broadcasting Network, Inc., an 
evangelical Christian ministry, 
has an immediate opening fora 
tax manager. Primary responsi¬ 
bility is to research tax matters 
and be sensitive to the Lord’s 
leading concerning the path for 
CBN and its related organiza¬ 
tions worldwide. The success¬ 
ful candidate will have a degree 
in accounting, a CPA and 5-7 
years experience in taxes. (A law 
degree a definite plus.) If you 
qualify and feel led to serve, 
send resume and salary history 
in confidence to Manager, Em¬ 
ployment, The Christian Broad¬ 
casting Network, Inc., Virginia 
Beach, VA 23463. CBN is an 
equal opportunity employer. 

Are you qualified in the areas of 
advertising sales, syndication 

or cable marketing representa¬ 
tion? If you have experience in 
one of these fields, why not con¬ 
tact Walter Richardson, 7224 
Park Road Ext., Charlotte, NC 
28210. 

Television-Radio Profes¬ 
sionals with accredited Ph.D. 
and extensive production ex¬ 
perience needed at Liberty 
Baptist College—America’s 
fastest growing Christian col¬ 
lege. Teach radio production or 
TV production and broadcast 
writing courses beginning 
August ‘85 ... Salary and rank 
depend on qualifications. 
Decidedly Christian, Liberty 
Baptist college is a private, 
church-affiliated liberal arts 
college which seeks applicants 
with a strong Christian commit¬ 
ment. Send letterof application 
and resume to: Office of the 
President, Liberty Baptist Col¬ 
lege, Lynchburg, VA 24506. The 
college will consider appli¬ 
cants without regard to race, 
color, national origin or sex. 

Christian Chamber of Com¬ 
merce, charter members and 
sales people wanted. Free 
details 1-800-643-9050, 1-713-
256-2555. 

Christian TV station general 
manager with at least 5 years ex-
perience. High salary, good 
benefits, contact Dick Alms at 
WKJL-TV 24, 1008 Ingleside 
Ave., Baltimore, MD 21228 or 
call (301) 539-7322. 

FOR SALE 

Used Broadcast Equipment for 
Brazil needed. Donations wel¬ 
come of antenna, tape record¬ 
ers, record players, micro¬ 
phones, stereo tape decks, 
other good quality equipment. 
We are starting an FM radio 
ministry in Recife, Brazil’s th ird-
largestcity. For further informa¬ 
tion contact Dr. Bob Carlton, 
Missionary Broadcasters, Inc., 
133 Clubview Dr., Safety Harbor, 
FL33572, or call (813)726-6615. 

Altec Speaker Components in¬ 
cluding hi-freq horns & drivers, 
mid-freq horns and drivers, 817A 
woofers, Altec studio monitor 
and mise, equipment. Excellent 
condition. Call Gaile (216) 
699-3847 or Bill (216) 325-7646 
evenings. 

SERVICES 
MUNICATIONS fordetails (312) 
668-5300. Ask for Dan Balow. 

RADIO STATIONS! Increase 
billing with two bright, low-cost 
Domain sales builders: PHOTO 
TIPS—sponsorable, 90-second 
feature, and DOMAIN JINGLE 
PACKAGE—custom religious 
radio ID’s. Call DOMAIN COM-

i™™ 
DESIGNED & PRINTED 
(517)339-3238 
PREMIER SCREEN/DESIGN 

How to Place a Classified Ad 
1. All classifieds must be prepaid. 
2. Type all copy. 
3. Indicate category: Employment, For Sale, 

Services 
4. Employment ads are $20.00 per column inch. 
5. All other ads are $40.00 per column inch. 
6. 20% frequency discount on 6 ads or more if 

payment of all ads is made in advance. 
7. Box Numbers are available for an additional 

$15.00. Please supply complete forwarding 
instructions. 

8. Send copy, instructions, and check to: 
Classified Ads 

Religious Broadcasting 
CN1926 

Morristown, NJ 07960 

Index to Advertisers 
Agfa-Gevaert. 13 
Pat Boone. 33 
Bott Broadcasting. 7

Camera Mart. 35 
Creative Computer Resources. 47 
Domain Communications. 5 
In Touch Ministries. 21 
KMJC.   1 
Bob Larson Ministries. ife 
Lenco Company. 25 
Living Way Ministries. 27 
The Lord’s Airline. 41 
Mark I Communications. 36 
Maxell . 45 
Mission Service Supply. 15 
Moody. 11 
MTS Travel. 24 
Nason Media. be 
National Right to Life. 37 
Thomas Nelson Publishers. 51 
NRB Directory. 49 
NRB Employment Registry. 43 
NRB Membership. 23 
Point of View. ¡be 
Polyline. 38 
Salvation Army. 36 
Universal Broadcasting. 29 
Voice of Prophecy. 31 
Wendell Wallace Ministries. 38 
WDLI-TV. 9 
WGPR. 38 
WHLO. 8 
Wilson Advertising. 52 
World Home Bible League. 19 
WTJC-TV 26. 2 
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Donorions ore wonderful. Bur 
roo many can keep you from answering 

each inquiry in a personal and rimely manner. 

r To help religious orgonizorions moke rhe mosr of di-
, recr moil, Creative Computer Resources (CCR) introduces rhe 

- DONOR ACCOUNTING SYSTEM, offering: 

• Highly personalized responses — no form lerrers! 
• Rapid rurn-around — mosr lerrers con be answered in one day! 

• Automatic information capture — lets you know your audience to maxi¬ 
mize future fund-raising efforts! 
• Programs for rhe IBM Sysrem/30 - rhe most sophisticated dara-based 
computer systems now available! 
• A service bureau for small ministries who cannot yer afford their own in¬ 
house systems. 
CCR will customize your DONOR ACCOUNTING SYSTEM for the needs 
of your ministry. And as a Value Added Remarkerer of rhe IBM Sys¬ 
rem/30, we con offer you o complete hordware/software pack¬ 
age ar one low, economical price. 

To learn how the DONOR ACCOUNTING SYSTEM con help 
make your good thing even better, write Creative 

. Computer Resources, 151 Kalmus, Suite 
- B- 103, Costa Mesa, CA 9262Ó, or 

call (714)540-7093. 



LATE NEWS 

NRB SPONSORING_ National Religious Broadcasters is sponsoring a 1uncheon and 
NAE LUNCHEON three workshops at the National Association of Evangelicals 
AND WORKSHOPS annua) convention (see story on page 10), which will be held 

March 5-7 in Los Angeles. Paul Freed, founder and president 
of Trans World Radio, will be speaker for the NRB luncheon 
March 7« He will describe "The Role of the Christian in 
Media" and report on a recent trip to Africa. That session 
will be moderated by NRB executive director Ben Armstrong. 
The first NRB-sponsored workshop, on March 6, will concen¬ 
trate on "Using Radio for the Outreach of the Evangelical 
Church." Scheduled panelists include James Christensen of 
Heaven and Home Hour and president of NRB's Western Chapter, 
and John M. Boyd, president of Creative Communications Asso¬ 
ciates. Al Sanders, president of Ambassador Advertising 
Agency, will moderate. That afternoon a second workshop is 
being planned by NRB for delegates interested in television 
ministry. Jerry Rose, president of WCFC-TV 38/Chicago, will 
moderate the session, which will feature broadcaster-pastor 
Tommy Barnett of Phoenix (Arizona) First Assembly of God. 
The final morning, NRB will sponsor a workshop on fund-
raising technigues and ethics for broadcasters. E. Brandt 
Gustavson, immediate past president of NRB, will lead that 
session. Scheduled speakers are Thomas "Ed" Steele of Crea¬ 
tive Communications Associates and Michael Nason of Nason 
Media Corporation, the agency that represents broadcaster 
Robert Schuller. NRB was founded in 1944 as part of NAE. 

NBC-TV PRODUCES_ NBC-TV is releasing a 12-hour made-for-tel ev ision m i n i ser i es 
HISTORICAL DRAMA on March 31 which traces the development of the Christian 
ON CHRISTIANITY church from Golgotha to the reign of Nero. A.D., which will 

be sponsored entirely by Proctor and Gamble, will air in 
primetime for five nights. The epic movie, told through the 
lives of historical personalities, paints "a sweeping canvas 
of life in the first century, with intimate human dramas of 
faith, love, devotion, treachery and persecution," said a 
press release. Biblical scholars working with Dr. Richard 
Gilbert, religious consultant to NBC, have reviewed the 
script for historical accuracy of A.D. 

HELMS OUTLINES_ U.S. Senator Jesse A. Helms (R.-North Carolina), a speaker 
AGENDA FOR scheduled for last month's NRB convention, and Fairness in 
CONSERVATIVE ACTION Media have launched a national campaign to end what they 

call a "liberal bias" at CBS-TV by urging conservatives to 
purchase enough stock to gain control of the network and 
"become Dan Rather's boss." In another move of interest to 
conservatives, Helms and Senator Gordon J. Humphrey (R.-New 
Hampshire) cosponsored a comprehensive bill that would pro¬ 
tect unborn human life. The Unborn Children's Civil Rights 
Act of 1985 (S. 46) states that the Supreme Court was wrong 
to legalize abortions (Roe vs. Wade, 1973) and would per¬ 
manently remove public funding for abortions. 
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THE 
DIRECTORY 
OF 
RELIGIOUS 
BROADCASTING 

1985 

THE ONLY PUBLICATION OF ITS KIND ... 

The all-new 1985 Directory of Religious Broadcasting just off the press, is the most 
up-to-date listing anywhere for religious radio and television stations, program pro¬ 
ducers, affiliated agencies and supporting services. It has the latest address and 
personnel changes, a new section on Satellite Program Services, is indexed to save 
time and effort in locating listings, and a innovative laminated cover for durability. 

The price is a low $24.95 to NRB members-S39.95 to nonmembers. Send for your 
copy today-fill out the order blank below or phone 201-428-5400 and charge 
to VISA or MasterCard. 

□ Enclosed is my check for__________ Please send_ copies 
of the 1985 Directory of Religious Broadcasting postage paid library rate (Add $400 each tor first doss maH ) 

Please charge my □ VISA □ MasterCard Acct. No. 
Expires (date)_ j 
Signed_ 

NAME_ 

TITLE_ 

ORGANIZATION_ 
ADDRESS_ 
CITY_ STATE_ ZIP_ 
TELEPHONE_ 

Mail to NRB, CN 1926, Morristown, NJ 07960 Phone: 201-428-5400 



AIRING OUR VIEW 

Slanting Our Broadcasts 

THE GOAL OF EVERY religious broadcaster 
is to present the gospel of Jesus Christ in such 
a way that those who do not yet believe will 
become convinced and converted. Yet not 
every broadcaster can reach every unbeliever, 
and some are better at reaching certain seg¬ 

ments of the audience than others. Therefore, all of us 
should be praying and planning to reach the segment God 
has assigned to us. We need to “slant” our broadcasts. 

Slant is a word that often makes us feel uncomfortable 
because it has been used so often to describe dishonest news 
reporting. A “slanted story” is one that withholds certain in¬ 
formation while emphasizing other facts that favor the bias 
of the reporter. Such “slanting,” in fact, is not confined to 
news reporters but is used by most of us at one time or 
another to gain some advantage in our business or personal 
relationships. (And perhaps now is as good a time as any to 
go into our prayer closet and confess.) 

But there is a valid form of slanting. According to 
Webster’s New Collegiate Dictionary, to slant means “to in¬ 
terpret or present in line with a special interest [stories slanted 
toward youth].” Slanting is done in publishing and broad¬ 
casting all the time in order to get a particular message across 
to the targeted audience. On general television, for instance, 
Saturday morning cartoons are slanted toward one audience 
while Masterpiece Theatre is slanted to a much different aud¬ 
ience. Without making any judgment on program quality, 
it is still safe to say it is doubtful the same people who watch 
the Smurfs would also be watching The Jewel in the Crown. 
We know that religious programs require similar slanting, 

and for that reason we have a wide variety of programs that 
impact fairly narrow segments of listeners and viewers. 
Children’s Bible Hour and Focus on the Family both deal 
with family situations, but one is produced for youngsters 
and the other for their parents. 
Today there is a need for more such slanting of programs. 

There are so many people in the radio and television aud¬ 
iences who immediately change the station if a “religious pro¬ 
gram” comes on . Yet these people have a need they do not 
recognize until it is revealed to them in a way they can 
understand. That need is to receive the saving knowledge 

of Jesus Christ. How is one to reach them if they are “turn¬ 
ed off” to religion? 

This is where a more sophisticated form of slanting comes 
in. There are many audiences that can be reached only 
through very specialized religious broadcasters—those who 
have experience and expertise in fields seemingly unrelated 
to the gospel. For instance, young people whose chief in¬ 
terest is rock music are more easily reached with the gospel 
by Christian young people who understand that medium . In¬ 
tellectuals can be reached best by university-trained Chris¬ 
tians who can hold their own in debating Aristotelian 
philosophy or Darwinian theory, or in discussing many of the 
more recent philosophies. 

This is not to say there should be any watering down of the 
gospel, which would lead to heresy. No, it is merely a means 
of getting the audience’s attention in order to present the 
gospel clearly in a context the recipient can accept . It is a way 
of demonstrating that human perceptions of the world, 
unenlightened by Scripture, are inadequate to explain a 
physical universe intersected by the spiritual. 

“Slanting” the gospel in this way is not dishonest. Every 
form of communication uses some means to get the recip¬ 
ient’s attention (remember Paul on Mars Hill?). Instead, it 
demonstrates to every conceivable type of audience that the 
gospel is relevant and vital—for every time and in every 
context—and that Christians care enough to put the mes¬ 
sage in a form that reaches them. 
What new types of religious broadcasting might that re¬ 

quire? Is there a way of putting the message into primetime 
programs on secular television? There is certainly a need for 
new productions that offset general TV’s current amoral fare , 
and top-quality programs written and produced by Chris¬ 
tians might help to turn the tide away from its current slide . 
Some broadcasters have already moved in this direction . 

CBN Cable , for instance , provides a mix of family-oriented 
secular shows along with its Christian programming . Much 
more can be done, however. It is quite possible that the Lord 
is preparing someone who is reading this editorial to launch 
out into a new ministry of “slanting” the gospel to an aud¬ 
ience not previously targeted. 

— Harold Hostetler 
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Premium Support 
Ministering To Millions 

We create custom premiums, Bibles and • Rex Humbard 
specific marketing strategies to expand your • Dr. Billy Graham 

iH»»” 

■««l! » 

Peter J 
Pan i 
fiyndnme 
Mui 
who 

audience and maintain the active support 
your present donors. 
Premium support to 

increase your support. 
Nelson Resource Manage-
ment brings a commit- J

ment to quality and its 
unparalleled experience 
in the industry to your 
particular audience—the 
people you minister to each day 

• Dr. Charles Swindoll 

jhb 

assist in generating support funds. 

In addition to custom 
Bibles and incentives, 
Nelson Resource Manage-
■ ment has available clas-
! sic bestsellers—widely 
J attested to by the 
I Christian community 
"—for your selection as 

special offerings to 

-The 
Open 
Bible 

of their lives. We want to work with you, discuss your 
Leading pastors and lay persons across 

America and world-wide have expressed their 
confidence in us to create incentives especially 
for their ministries and others: 
• Pat Robertson 
• Rev. Jimmy Swaggart 
• Dr. Jerry Falwell 
• Kenneth Copeland 
• Dr. Robert Schuller 

future, plan a premium program and a coordi¬ 
nated marketing strategy for you. 
Call Doris Hall: 

1-800-251-4000 
For Premium support, it’s 
Nelson Resource Management. 

t Nelson Resource MANAGEMENT 
(a division of Thomas Nelson Publishers) 

P.O. Box 141000 • Nashville, Tennessee 37214-1000 • in Tennessee 1-800-821-4370 
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HE RAISED OVER 
19 MILLION DOLLARS IN ONE YEAR, 

FOR JUST ONE OF HIS 
HOW? Primarily through Prime Time TV 
Specials and follow-up Direct Mail. From a 
zero start three years earlier, Ray Wilson 
helped his Client produce a total of 
350,000 donors in 3 years, and a total of 
$19,000,000, raised in the third full calen¬ 
dar year of operation. 
THAT’S INCREDIBLE! 
And, that’s just one of the Wilson success 
stories. 

“I’m impressed”. . .that’s what everyone 
who walks into the Wilson Advertising 
Associates International Headquarters of¬ 
fices for the first time says. The building, of¬ 
fice decor, photos and graphic designs cov¬ 
ering the walls all literally shout . . . success! 
And that’s the image of Wilson and his 
Clients . . . SUCCESS! 
The proof of that are the DOLLARS AND 
DONORS delivered, creating consistent 
growth for Wilson Advertising Associates 
clients. 

In the past 5 years Wilson Advertising 
Associates has produced nearly 30 Prime 
Time Television Specials, unquestionably 
an outstanding record. . .plus four weekly 
TV Series, and numerous Direct Mail Fund 
Raising campaigns. Those Prime Time 
Television Specials, combined with highly 
successful Direct Mail Campaigns, have 
raised literally millions of dollars for 
charitable and ministry projects. 
Building Ministries. . .that’s what it’s all 
about at Wilson Advertising Associates. 

CLIENTS! 

ADVERTISING ASSOCIATES. INC 

Reflecting the dynamic success and growth 
of the Agency, Ray Wilson has surrounded 
himself with a team of highly creative and 
talented associates . . . and standing behind 
them is a large staff of expert support per¬ 
sonnel .. .writers, directors, designers, 
technicians, and management experts, all 
of whom are available to help your ministry 
grow. 

Wilson Advertising Associates is always 
looking to provide the latest and best 
technology for our clients, including the 
newest and most dynamic fund raising tool, 
Satellite Teleconferencing. Wilson manage¬ 
ment personnel have become the leaders in 
the orchestration of highly successful na¬ 
tional and international Satellite Tele¬ 
conference events that have raised millions 
of dollars. 

The Wilson Advertising Associates success 
story may be the best kept secret in the in¬ 
dustry . . . but the word is out. So why not 
make the smart move and talk to Wilson 
Advertising Associates today. 
WILSON ADVERTISING 
ASSOCIATES, INC. 
PO BOX 1947; GLENDALE, CA 91209 
Call Philip Wallace, Vice President for 
Development and International Operations 
collect at (818) 246-2200 
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“Point of View is number one on all 
four Bott Broadcasting stations? 

Dick Bott, Bott Broadcasting Co. 

“As pioneers in Christian news programming, we 
know what our listeners want. Point of View has 
broadened our audience tremendously. Not only do 
the listeners love it, but our sales people love it. 
The program has considerably increased our 
revenue. Sponsorship and adjacent spots are more 
easily sold on Point of View than any similar 
program we’ve ever aired.” 

You can build your audience and increase your 
revenue, too. Call today for a free audition kit. 

Point fl^View 
Call toll-free 1-800-531-7383 ext. 2803 

1-800-292-5098 ext. 2803 (in Texas) 
Gary Crossland, Soma Communications, Inc. 
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Your 
Chair's Reserved 
For your television production, let NASON MEDIA'S team of 

professionals provide you with all your needs. 
From pre-planning to production and post-production, 

NASON MEDIA has demonstrated they are one of America's most 
innovative production companies. 

Call us today and let us put your name on our chair. 

NASON MEDIA CORPORATION 
2040 South Santa Cruz St., Suite 115 

Anaheim, California 92805 
(714) 978-8112 
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