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AMERICA’S TOP TALK-SHOW 
Congratulations. .. 

“TALK-BACK’ with Bob Larson" 
recipient of 
the 1985 

Angel Award 

National Radio Broadcast Category 
Presented by Religion in Media 
"In Recognition of Excellence in 

Moral Quality Media" 

BRING EXCELLENCE TO YOUR STATION . . . 
... by calling COLLECT 
(303) 762-1828 

Weekdays 4-6 p.m. E.S.T. Box 36096 • Denver, CO 80236 

(Circle 125 on the Reader Service Card) 



KMÚC 
C»H!SZ 

Kino 

«»l<> on the Dial t tooo watts 
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" LET KMJC WORK FOR YOU 
CALL OR WRITE US NOW FOR 
COMPLETE STATION ANO 

k. MARKET DATA -

SAN DIEGO 
500 Fester St.. Suite 207 
El Cajon, CA 92020 
Telephone: (619) 579-0910 

Christian AM Kadio 
J.C. Gates & Associates established first 
broadcast facility to serve San Diego County 
in 1958! 

Christian Mission in California 
Mission San Diego de Alcala founded in 1769 by father Junipero Serra 

Represented Nationally by 

J.C. GATES & CO. 
LOS ANGELES: 
(NATIONAL SALES) 

Contact: Juanita Haddy Landon 
1944 Hillhurst Ave 
Los Angeles. CA 90027 
Telephone: (213) 669-8066 

The Christian Voice of San Diego County 
5000 Watts - Full Time! 



Photo of Holy Sepulcher. Jerusalem 

An international satellite TV 
service of Wold Communications 
and General Satellite Services 
Company, Ltd. 

Por more information, contact an 
E-Star representative. 

Vw tori . 212 301-1160 
Los Angeles: 213 ¿74-3500 

Whether it’s a live religious 
program you wish to share 
with your viewing audience 
a pilgrimage to the I loly Land 
that can be brought into the 
church and shared with the 
congregation, an interactive
seminar experienced live with 
followers in the U.S. or a host 
of other timely events— E-Star 
can bring it home for you. 

E-Star is the complete 
system for live program
transmission between Israel 
and the U.S. and offers a 
complete turnkey service at 
affordable rates. Production, 
origination, satellite trans¬ 
mission, reception and 
delivery are all available 
through one source: E-Star. 

Discover how the land of 
Jesus, the religious cradle of 
the world, car be brought into 
your life through the unique 
international service 
of E-Star. 
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FEATURES 
The World Outside Your Studio / Char Binkley 
An Indiana noncommercial radio station has come up with a number of outside 
events that help to build audience relationships 

Seven Keys to Local Ad Sales / David Eshleman 
Commercial religious radio stations may be able to tap a larger advertising pool 
by following some simple rules 

Second Thoughts on Annenberg / John W. Bachman 
There is more to the audience for religious television than is contained in the 
“Religion and Television” report statistics 

Off-Line Editing With Time Code / Jay Rich 
A practical guide for TV production 

DEPARTMENTS 
Sign On 
Comments by the President of National Religious Broadcasters 
Washington Watch 
Trends and decisions of the Federal Communications Commission 
Media World 
Pertinent items of national and international scope for broadcasters 
NRB News 
Coverage of media events and people related to NRB 
New Products 
Newly marketed products that answer needs of the industry 
Broadcasters 
Experiences and accomplishments of NRB family members 
Letters 
Readers’ feedback on articles they liked or did not like 
Classifieds 
NRB Bulletin Board for individual and group needs of the industry 
Late News 
Last-minute information of consequence to broadcasters 
Airing Our View 
Editorial comments on current problems and issues 

About the cover: The cover photograph of a fishing derby in Fort Wayne, Indiana, il¬ 
lustrates what WBCL-FM/Fort Wayne is doing to build audience relationships “outside its 
studio.” 
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SIGN ON 

Leadership or Service? 
Leadership must be deserved, not demanded. 
We all know about the man who said,“I will be boss 

in my own house! I will not come out from under the 
bed!” And then there was the man who was reminis¬ 
cing one day: “Papa always said, whatever Mama 
wanted, she had a perfect right.” Then he added 
thoughtfully, “She had a pretty good left, too!” The 
problem about leadership which gains cooperation 
under duress is that the minute the pressure is removed 
so is the leadership! There has to be a better way. 

Certainly, the way to Christian leadership is not 
through “politicking” or scheming. People hate to be 
manipulated, and as soon as they find out what you 

are up to, they will stay away from you by the thousands! The mother of James 
and John —probably Salome , a dear lady who was quite faithful to Christ—had 
the idea of combining worship with an apple . “Then came the mother of Zebedee’s 
children with her sons, worshipping him , and desiring a certain thing of him .... 
Grant that these my two sons may sit, the one on thy right hand, and the other 
on the left, in thy kingdom.” What more natural, she thought, than “My son, the 
Prime Minister,” or “My son, the Chancellor of the Exchequer”? 

Jesus called the other disciples, outraged as they were by this arrant scheming, 
and told them that God-honoring leadership is different from that of the nations 
of the world. They, He said, “exercise dominion” (i.e., I am greater than you!) 
and “exercise authority” (I can tell you what to do!). Not so, said He, among you. 
“Whosoever will be great among you, let him be your minister; and whosoever 
will be chief among you, let him be your servant.” Minister is the Greek diakonos 
from whiqh we get our word deacon. The first deacons ministered to human need, 
met the nbed and glorified Christ. Leadership comes from meeting a need and 
in the process pointing to Jesus! Servant is the Greek word doulos which means 
slave. “We preach ... Christ Jesus as Lord,” said Paul, “and ourselves your ser¬ 
vants [slaves, literally] for Jesus’ sake.” A Christian headed for leadership may 
well find himself saying, “I am going to do this because you have asked me to, and 
for the sake of the Lord Jesus Christ.” 
The point of this meditation for Christian broadcasters comes down to the ques¬ 

tion: What service are we rendering? What need are we meeting? Beloved, if we 
demonstrate the power of the risen Christ of God, and if we use that power in 
meeting human needs all around us, NRB will have all the leadership it can 
handle arid more . Our biggest challenge is not to stay alive as a station or as a pro¬ 
gram producer: The real challenge for NRB members is to meet the needs of 
people in our communities and, in so doing, to point to the One who is Lord of 
our lives. 

Robert A. Cook 
President 
National Religious Broadcasters 

Coming Next Month 
World Hunger and Broadcasting, by Daniel J. Nicholas 

Religious Broadcasting speaks with broadcasters who are involved in help¬ 
ing to feed the hungry as well as preaching the gospel to see how ministry and 
service go hand in hand. 

Public Service for the Unemployed, by Betsy Hamrick 
A Chicago Christian television station joins forces with a job-consulting firm 
to help people find new employment. 
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WE REACH THE ¡HEART 
OF AMERICA... 

...WITH QUALITY CHRISTIAN PROGRAMMING! 

KQCV — OKLAHOMA CITY KCCV — KANSAS CITY KSIV — ST. LOUIS WFCV — FT. WAYNE 

“I am a housewife and mother 
(very happy) and listen to 
your station every day, all 

“KCCV is a real encourage¬ 
ment to this preacher and his 
family. We appreciate the 

“I had always dreamed of 
having a truly Christian radio 
station in St. Louis. Praise 

day. It is good to know there 
is something CLEAN in the 
air! KQCV is deeply ap-

teaching programs, and the 
information concerning the 
Christian issues of our day. 

the Lord, He has since given 
us one that has the BEST on 
it. I tell as many people as I 

predated and loved in 
home.” 

Mrs. James D. B. 
Oklahoma City, OK 

Focus on the Family 
Dr. James Dobson 

our Your radio station is the can about it and our Pastor 
ONLY place we can find that announces it from the pulpit.” 
information !” 
Rev. Chuck Kaigen 
Harrisonville, MO 

Reach Families 
Insight for Living 
Charles Swindoll 

Mary Watrous 
Alton, IL 

..With Us! 
Grace to You 

Dr. John MacArthur 

Thru the Bible 
Dr. J. Vernon McGee 

Grace Worship Hour 
Dr. Bruce Dunn 

Word for Today 
Chuck Smith 

In Touch 
Dr. Charles Stanley 

“I have a closer walk with the 
Lord since hearing HIS 
WORD daily on WFCV. This 
is very important to born 
again’ Christians.” 

J.T. 
Columbia City, IN 

Back to the Bible 
Dr. Theodore Epp 

Radio Bible Class 
Dr. Richard DeHaan 

Bott Broadcasting Company 
•INTEGRITY-

'.STRENGTH. 

KSIV 
AM-1320 

ST. LOUIS, MO 

WFCV 
AM-1090 

FT. WAYNE, IND 

KQCV 
AM-800 

OKLAHOMA CITY 

KCCV 
AM-1510 

KANSAS CITY AREA 

EXECUTIVE OFFICES • 10841 EAST 28TH STREET • INDEPENDENCE, MISSOURI 64052 • (816)252-5050 
(Circle 105 on the Reader Service Card) 



EXCELLENCE 
. . . MEANS QUALITY CASSETTE DUPLICATION. 
At Domain Communications, we believe that the hard work you've 
invested in your master tape should be reflected in every cassette 
copy. That's why Domain uses only state-of-the-art duplicating 
equipment and strict quality control on every order, whether large 
or small. 

Domain also offers a wide selection of custom packaging, artwork, 
and label imprinting. And since we know that quick turnaround is 
important to you, we've streamlined our operation to provide the 
fastest possible service. 

Call Domain today for our money-saving quote on your next job. 

(Circle 122 on the Reader Service Card) 

AO^ -

lü Domain Communications 
289 Main Place 

W Box 337 
Wheaton, Illinois 60189 
(312) 668-5300 

Full-service Agency—Tape and Diskette Duplication— 
Marketing—Audio Production— Recording Studios— 
Creative Services 

☆ See! Hear! Rejoice! ☆ 

☆ ☆ YOUR BEST RELIGIOUS CONTACT ☆ ☆ 

Call WGPR Sales (313) 259-8862 
or Write: WGPR 

3140-6 E. Jefferson Ave. 
Detroit, Michigan 48207 

Radio & TV 
☆ by 

Satellite or Tape 

(Circle 120 on the Reader Service Card) 
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Daytimers will be able 
to gain an FM license 

while continuing 
to broadcast on AM 
for a limited time 

vited parties to examine the proposal 
fully and to provide the results of any 
engineering studies or other data that 
may be relevant to the proposed rule . In 
addition, the commission requested 
comments on the effect the current 
restrictions have had on efforts to seek 
out available AM opportunities. All com¬ 
ments must be filed by June 14 and re¬ 
ply comments are due on July 15. 

_ Daytimers Get Preference 
In the Docket 80-90 proceeding, the 

FCC allocated over 600 new FM chan¬ 
nels in communities throughout the na¬ 
tion. At its March 15 meeting the com¬ 
mission announced it would upgrade the 
value of daytime-only licensees’ broad¬ 
cast experience to equal minority owner¬ 
ship and local residence in comparative 
hearings. In order to receive enhanced 
credit for its broadcast experience, the 
applicant must: (1) have played a signifi¬ 
cant role in the management of the day¬ 
time-only station in the same commun¬ 
ity as the proposed FM station, (2) have 
owned the daytime-only station for three 
continuous years prior to designation of 
the FM application for hearing, (3) pro¬ 
pose to be integrated into the operation 
of the FM station , and (4) pledge to give 
up the daytime-only station within three 
years of commencement of program 
authority for the FM. 
As a result, existing daytime-only 

licensees will have a significant edge over 
any other applicants for an FM allocation 
in their community. Moreover, this plan 
will enable daytimers to operate both the 
AM and the new FM station in the same 
market for three years before divesting 
the AM. Consequently, daytimers stand 
to reap significant benefits as a result of 
this decision. wb 

Richard E. Wiley, a partner in the law firm of 
Wiley & Rein, is a former chairman of the Federal 
Communications Commission. He was assisted in 
the preparation of this article by Antoinette D. 
Cook, an associate in the firm. 



Agfa Magnetite 12 cassette duplicating tape delivers true master quality sound. Outstanding 
high and low output combines with the lowest noise floor available to provide unmatched 
versatility and tremendous enhancement capabilities. Magnetite 12fulfills the needsof the most 
demanding master. You spend too much time perfecting your master recording to trust its 
sound to an unfaithful cassette duplicating tape. 

AGFA 
AUDIO 

Trust Agfa Magnetite 12. 
It gives as good as it gets. 

(Circle 141 on the Reader Service Card) AGFA-GEVAERT MAGNETIC TAPE DIVISION, 275 NORTH STREET, TETERBORO, NJ 07608 (201 ) 288-4100 



MEDIA WORLD 
Small Business 
Loans Denied 
to Broadcasters 
WASHINGTON, D.C. (NRB)-After 

months of behind-the-scenes discussion, the 
Small Business Administration (SBA) re¬ 
versed a 1977 decision that discriminated 
against religious broadcasters in granting of 
SBA low-interest loans. 

At least two radio stations that applied for 
the loans were turned down by SBA regional 
officials because they programmed religion. 
Both stations were able to circumvent disaster 
by other financial means, but the hardships 
they each encountered demonstrate a grow¬ 
ing tension over separation of church and 
state. 
The SBA regulation, known as the Opin¬ 

ion Molder Rule, holds that financial assis¬ 
tance from SBA must not be given to organ¬ 
izations that influence public opinion, such as 
newspapers, book publishers and broad¬ 
casters. In 1977 an amendment to the ruling 
made broadcasters eligible; the only excep¬ 
tion was for religious broadcasters because it 
was decided that granting loans for this group 
would constitute establishment of religion and 
thus violate the First Amendment of the 
Constitution . 
The SBA recently reversed its decision on 

the 1977 amendment so that no broadcaster 
is today eligible for an SBA loan. According 
to Frank S. Swain, chief counsel for advocacy 
at SBA, only 400 of the 150,000 loans be¬ 
tween 1977 and 1985 went to broadcasters 
and none of those was granted to a religious 
broadcaster. He said the agency did not keep 
records on how many religious radio or tele¬ 
vision stations may have been denied loans 
during those years. 
Swain had advocated elimination of the 

1977 amendment and strengthening of the 
Opinion Molder Rule because “the federal 
government should not get involved with 
payments for the establishment of religion.” 
He added that the SBA’s mandate is “not 
[content] regulation but financial develop¬ 
ment” and that the agency “doesn’t want to 
get into the business of censoring” radio 
programming. 

Specifically, the SBA regulations stated 
that “in determining whether financial 
assistance will be extended to any applicant, 
no consideration will be given to the appli¬ 
cant’s present or proposed program sched¬ 
ule, or to the content of any particular pro¬ 
gram. However, this statement cannot stand 
alone—it must be read in light of constitu¬ 
tional law which precludes SBA from advan¬ 
cing financial assistance to broadcasters 
whose programming is predominately 
religious in nature.” 

General manager Thomas E. Tucker sifts through the rubble at his Georgia radio station, 
WG1A-AM, after a fire. The station was denied an SBA loan to rebuild after the April 1984 
disaster. 
Thomas E. Tucker, who manages one of 

the stations denied a loan in 1984, called his 
treatment by the SBA’s Atlanta office “a flat 
case of discrimination.” His station, WGIA-
AM/Blackshear (Georgia), was approved for 
a loan of $121,400 last July 21 . Three days 
later the station, which suffered a fire in April 
1984 and required extensive repair, was 
notified by the SBA’s Atlanta office that the 
decision was reversed . 

Tucker, who describes himself as a full 
gospel Southern Baptist, said he was in¬ 
formed then that if he changed his format to 
country and western or rock and roll the sta¬ 
tion would be eligible for the loan. In a 
published report, Tucker said he would not 
compromise his Christian principles. 
The former Vietnam veteran said he was 

‘aggravated but not bitter” at the SBA policy 
decision . The station , a 2,500-watt daytimer 
in southeast Georgia, has since secured par¬ 
tial funding from private and bank sources 
and is preaching the gospel despite the fin¬ 
ancial wrangling and continued economic 
pressures that have required staffing 
cutbacks. 

The other station denied an SBA loan, 
WTIJ/Waterbury (Vermont), applied for a 
$50,000 SBA loan last July. The station, 
which is owned and operated by Harvest 
Broadcasting Company, received initial ap¬ 
proval through a local bank within two weeks. 
A week later, on July 25, the regional SBA of¬ 
fice in Montpelier, Vermont, decided that the 
station was not eligible because it pro¬ 

grammed religion. 
According to station manager Brian 

Dodge . WTI J - FM was in the process of mov¬ 
ing from the southern Vermont town to the 
midstate market, a relocation process that re¬ 
quired a loan. Dodge said he sold the Bellows 
Falls station for $190,000 to a secular broad¬ 
casterin September 1983. He charged SBA 
policymakers were “extremely discrimin¬ 
atory” by the way they enforced their loan 
policy. 
The station has survived a possible crisis 

without a federal loan because, according 
to Dodge, an NRB member organization 
loaned WTIJ $15,000 as an advance toward 
airtime. Private loans were also secured. 
The station, which calls itself Love 103 FM, 

went forward with plans to be on the air by 
February 14 (Valentine’s Day) . Programming 
on the 6,000-watt facility is a mixture of local¬ 
ly produced shows and affiliation with Moody 
Broadcasting Network. 

P.R. Firm Warns 
of Possible Fraud 
LOS ANGELES, Calif. (NRB)—A poten-

tial fraud operation has been reported to Joy 
Productions, Inc., a Los Angeles public rela 
tions company. The operation would 
reportedly raise $2 million from New Orleans 
churches and their members to build a New 
Orleans recording studio. 
Two men who are involved in the opera • 

tion have claimed falsely to be representatives 
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MEDIA WORLD 
of Joy Productions , according to Dick Curd , 
company president. New Orleans attorney 
Leonard Crooks alerted Curd December 21, 
that two men approximately 19 to 21 years 
old, claimed to be owners or agents of Joy 
Productions, Inc., of North Hollywood, 
California. 
Upon learning of this information, Curd 

immediately reported the matter to the Loui¬ 
siana State Attorney General’s office, the 
New Orleans city attorney, the district at¬ 
torney and the New Orleans police 
department. 

Joy Productions is a California corporation 
specializing in public relations for the gospel 
recording industry , with all employees work¬ 
ing from the company’s headquarters in 
North Hollywood. They also handle public 
relations for several high-tech and interna¬ 
tional engineering firms. 

“I want the people of New Orleans, and 
otherU.S. cities, to know we have absolute¬ 
ly not given any permission to anyone to use 
our company name to raise funds for any pur¬ 
pose,” said Curd. “We have absolutely no in¬ 
terest in or plans to enter the recording 
business or build a recording studio in New 
Orleans or any other city.” 

Baptists Honor 
Local Broadcasters, 
Cronkite, Hatfield 
FORT WORTH, Texas (NRB) -Efforts to 

rehabilitate crippled children and aid frus¬ 
trated consumers have won national Abe Lin¬ 
coln Awards for Gayion Christie , owner and 
general manager of KOOV-FM/Copperas 
Cove (Texas), and Stan Cramer, commun¬ 
ity affairs director of KCTV-TV/Fairway 
(Kansas) . 
The two were named top winners in the 

16th annual Abe Lincoln competition, which 
honors local broadcasters from around the 
country for their public service programs and 
projects. The awards were presented in 
ceremonies here on February 21. 

Christie was chosen from among eight 
finalists for his volunteer work with the Bell 
County Rehabilitation Center for crippled and 
abused children . Cramer was cited for coord¬ 
inating his station’s consumer help service, 
which investigates more than 300 complaints 
per month. 
The Abe Lincoln Awards were sponsored 

by the Southern Baptist Radio and Television 
Commission, which also used the occasion to 
present special awards to CBS’s Walter 
Cronkite and Senator Mark O. Hatfield 
(R. -Oregon). 

Cronkite, once rated the most trusted 
public figure in the United States, received the 
Distinguished Communications Medal for his 

“dedication to truth and freedom of expres¬ 
sion.” The former anchorman for CBS Even¬ 
ing News was on special assignment for CBS 
in Vietnam and unable to attend the awards. 
CBS News correspondent Charles Kuralt ac¬ 
cepted the award on Cronkite’s behalf and 
delivered the keynote address. 

Hatfield, who also spoke at the ceremony, 
was given the Christian Service Award for his 
“commitment to peace and humanitarian 
causes.” The 18-year Senate veteran, who 
often departs from his conservative Repub¬ 
lican colleagues on issues of arms control and 
defense spending, was lauded for leading 
Congressional battles against world hunger 
and human rights abuses. 

Christie’s Abe Lincoln Award, presented 
by Southern Baptist Radio and Television 
Commission president Jimmy R. Allen, cited 
the broadcaster for “a distinguished personal 
involvement in meeting community needs.” 
Christie regularly cohosts and helps organize 
the Easter Seal Telethon that supports the 
Bell County Rehabilitation Center. Last year 
the telethon showed a 300 percent increase 
in telephone pledges. Other projects headed 
by Christie benefited children’s causes such as 
the local Toys for Tots campaign and Child 
Welfare Board. 

In presenting the Abe Lincoln Award to 
Cramer, Allen noted specifically Cramer’s in¬ 
vestigation of the television repair business in 
the Kansas City area. The investigation, part 
of KCTV’s “Call to Action” consumer service 
which Cramer heads, prompted a govern¬ 
mental inquiry and reform of television repair 
practices. In the past five years “Call to Ac¬ 
tion" has solved 80 percent of its cases and 
recovered $150,000 for consumers. 

More than 800 people attended the awards 
ceremony, including leaders from govern¬ 
ment and the broadcasting industry. 

New Programs 
Developed for Chinese 
SINGAPORE (NRB)-The Far East 

Broadcasting Company staff here is produc¬ 
ing a series of new radio programs aimed at 
listeners in the People’s Republic of China. 
The programs are being broadcast on FEBC’s 
newest international shortwave station on 
Saipan, located in the Mariana Islands. 
One program, Our World Today, de¬ 

signed to attract first-time Chinese listeners, 
features new discoveries, gymnastics and ap¬ 
preciation of sacred music. Day by Day, 
another program series, consists of devo-
tionals and exposition of Bible truths, as well 
as cultural background information on the 
Scriptures and insight on difficult biblical 
questions. 
The Saipan station provides 15 additional 

hours of program time daily to FEBC’s 
Chinese schedule. Total Chinese program¬ 
ming over FEBC stations is 40 hours per day . 

Crossroads Plans 
Pavilion for 
Canadian Expo 
TORONTO (NRB)—A major Christian 

broadcaster here will be participating in 
Canada’s World Exposition on Transporta¬ 
tion and Communications (Expo ’86) . Sanc¬ 
tioned by the International Bureau of Exposi¬ 
tions and sponsored by the government of 
Canada, the exposition will be held from May 
2 through October 13, 1986. 

Crossroads Christian Communications, 
Inc., producer of the Canadian daily Christian 
TV broadcast 100 Huntley Street, an¬ 
nounced the signing of an agreement with 
Expo ’86 to host a corporate pavilion at the 
fair. 

Called the Pavilion of Promise, it will 
feature a spectacular audio/visual presenta¬ 
tion which runs continuously as the audience 
moves through three high-tech environmen¬ 
tal theaters. 

Malcolm Muggeridge, world-recognized 
author, lecturer and broadcaster, will narrate 
the Pavilion of Promise’s feature musical 
presentation entitled “The Scroll,” which was 
recorded in London, England, by the Na¬ 
tional Philharmonic Orchestra. 

John Cunningham, who designed the ac¬ 
claimed British Columbia Pavilion at Osaka, 
Japan’s Expo ’70, has designed the Pavilion 
of Promise, which features a 300-seat out¬ 
door amphitheater for television and live 
musical performances, and a sculptured dove 
with a near 60-foot wingspan that follows the 
soaring architectural lines of the pavilion’s 
exterior. 
The pavilion’s feature presentation, “The 

Scroll,” is a spectacular sight-and-sound pro¬ 
duction shown sequentially in three en¬ 
vironmental theaters. 
The construction and operating budget for 

the Pavilion of Promise is $3 million . Prior to 
signing the agreement, Crossroads Christian 
Communications, Inc., had received com¬ 
mitments from corporate and private spon¬ 
sors covering two-thirds of the pavilion’s 
budget. This allowed the board of directors 
the freedom to fully endorse the project. 

Crossroads Christian Communications, 
Inc., has recently been endorsed by The Bet¬ 
ter Business Bureau of Metro Toronto. 100 
Huntley Street recently raised over $1.8 
million for their 100 percent Africa Famine 
Fund, so named because of a commitment to 
all overhead costs , forwarding 100 percent of 
the funds received to victims in Ethiopia. 

(continued on page 34) 
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Everything you’ve always 
wanted to ask him but 
never had the chance. 

Just the name Jerry Falwell evokes a myriad of descriptive adjectives. 
Visionary. Controversial. Committed. Zealot. Devoted. Patriot. Despised. 
Respected. Concerned. Crusader. Destructive. Hero. Narrow. Admired. 
However you describe him, you'll want to watch his new show "Jerry Falwell 
Live," Sunday nights on cable's SuperStation WTBS. 

During the show Falwell will comment on current events and contem¬ 
porary issues. And - via a live phone-in segment - talk with you. Ask him 
anything. He will be glad to help find an answer to a difficult question, 
problem, or conflict. Tune-in. Phone-in. He'll be waiting to hear from you. 

Sundays, 11:05 pm EST 
10:05 pm CST, 9:05 pm MST, 8:05 pm PST 

SuperStation WTBS 
* Cables' most popular network 
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WASHINGTON WATCH 

Daytimers to Get 
Preferred Treatment 

by Richard E. Wiley 

FCC proposes to ease restrictions 
on applications for AM stations 
and give daytimers a preference 

in the 80-90 proceeding 

I
N FEBRUARY the Federal Com¬ 
munications Commission re¬ 
quested public comment on a pro¬ 
posal to amend its rules to 
eliminate the restrictions on the fil¬ 
ing of certain applications for AM 

radio stations.1 This proposal, if adopted 
would increase the number of available 
FM frequencies and simplify the applica¬ 
tion process. In addition, the FCC issued 
a news release2 announcing that it will 
award daytime-only AM licensees a pref¬ 
erence if they apply for a new FM chan¬ 
nel allocated to their community in the 
Docket 80-90 proceeding. Conse¬ 
quently, daytimers will have a significant 
advantage over other applicants for the 
new allocations. 

_ New AM Filing Rules 
Atpresent, under Section 73.37 ofthe 

commission’s rules, AM applications will 
only be accepted if: (1) the facility will not 
cause interference to any existing station , 
and (2) 25 percent ofthe area or popula¬ 
tion of the proposed community does 
not already receive service from another 
AM or FM station, or (3) the station will 
provide a first or second aural service and 
there is no available FM channel, or (4) 
20 percent of the community does not 
receive two daytime aural services and 
there is no available FM channel. 
1 See Notice of Proposed Rulemaking, (Deletion of 
AM Application Acceptance Criteria) . MM Docket 
No. 85-39, FCC 85-75, 50 Fed. Reg. 8169, 
February 28, 1985. 
2 See News Release. Report No. DC-9, released 
March 15. 1985. 

Applications for clear-channel fre¬ 
quencies are not subject to the above 
restrictions if 50 percent ofthe applicant 
is owned by minorities, or if the station 
would be operated on a noncommercial 
basis. 

Twenty years ago, when those restric¬ 
tions were adopted, new applicants were 
not requesting authority to construct AM 
stations in unserved and/or underserved 
communities. Instead, the FCC was in¬ 
undated with requests for facilities in 
areas with multiple aural outlets. Thus 
the present rule was adopted to ensure 
that new AM stations provided service to 
areas where they were most needed. 
The commission now believes that the 

rule has served its purpose. AM radio is 
a mature industry whose continued 
growth no longer needs to be channeled 
or restricted. Moreover, the limited 
number of communities still with avail¬ 
able frequencies under the existing 
restrictions are unattractive to new ap¬ 
plicants because of economic and tech¬ 
nical difficulties which outweigh the 
potential benefits. In fact, the FCC con¬ 
cluded, Section 73.37(e) “now appears 
unnecessarily to be stifling opportunities 
for improving diversity that new radio 
voices could bring to the marketplace.”3

Encouraging Diversity 
Thus, consistent with its public interest 

obligation to encourage the broadcast of 
as many different viewpoints as possible , 

‘Id. at 11. 

the commission proposes to accept new 
applications for AM stations in any com¬ 
munity if the proposal will not cause in¬ 
terference within the protected contours 
of an existing station . 

In addition , the amendment will delete 
the separate acceptance criteria for 
minority and noncommercial clear¬ 
channel applicants. Therefore, minority 
ownership will only enhance an applica¬ 
tion in the event that one or more con¬ 
flicting proposals are filed for a particular 
channel, thus necessitating a com¬ 
parative hearing. In such cases, the stan¬ 
dard criteria, including preferences for 
minority and female participation, will 
still apply. Applications for clear-channel 
stations, however, will only have to 
demonstrate that the proposal would not 
cause interference to existing channels. 
In other words, all parties seeking a new 
AM facility will be treated equally. 

In addition to simplifying the applica¬ 
tion process, the proposed amendment 
will increase the number of available fre¬ 
quencies in communities with multiple 
media outlets. As a practical matter, 
because of interference problems, it is 
unlikely that there is room for new AM 
stations in many of the largest markets. 
Therefore , most of the available frequen¬ 
cies will be in the smaller markets. Ac¬ 
cordingly, existing licensees in these 
markets can expect an increase in 
competition. 

Since this proposal represents a 
marked departure from the current 
agency practice, the commission has in-
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NRB NEWS 
Good Responses 
Reported on 
Kennedy-Falwell 
MORRISTOWN, N.J. (NRB)—The 

historic NRB-sponsored discussion between 
broadcaster Jerry Falwell and Senator Ed¬ 
ward M. Kennedy raised the conservative¬ 
liberal debate in the United States to a new 
level of civility, according to telephone inter¬ 
views conducted almost two months after the 
leaders met on stage at NRB ’85. 

Their meeting February 5 at NRB’s Con¬ 
gressional Breakfast was, according to many, 
the highlight of NRB’s convention. The hour-
long “debate” was broadcast live by Cable 
News Network and was carried in its entirety 
the same evening by PBS television stations 
across the nation . In addition , CBS-TV News 
aired a 30-minute special on February 10 with 
the highlights of the Congressional Breakfast. 
Press coverage was also given the breakfast 
by C-Span, ABC, NBC, CBC, BBC, Radio 
Free Europe and others. 
By all accounts, the broadcast drew more 

press attention for the NRB convention than 
any previous forum in NRB’s 42-year history, 
including visits by U.S. presidents. 
A spokesman for Dr. Falwell, who heads 

Moral Majority and is seen on The Old Time 
Gospel Hour, said Dr. Falwell is asked almost 
daily in press conferences about the debate 
with Kennedy, even six weeks and three 
debates after the event. The spokesman said 
the public meeting with Kennedy has raised 
the level of debate “beyond the screaming 
stage” to a civilized reflection on the most im¬ 
portant political and social issues. 
A spokeswoman for Senator Kennedy, a 

champion of liberal viewpoints who lost a 
primary run for the presidency in 1980, said 
the Massachusetts Democrat has also re¬ 
ceived “very positive response and a good 
volume of mail” as a result of his televised 
meeting with Dr. Falwell in the conservative 
forum of an NRB convention. She said many 
writers to the senator, including Moral Major¬ 
ity members and Republican leaders, “were 
pleased with the dialogue of the debate” be¬ 
cause it did not become “shrill.” 

J. Douglas Holladay, associate director for 
public liaison on the White House staff, told 
Religious Broadcasting the Kennedy-
Falwell meeting was a “a great service to the 
nation because it showed that [religious] 
pluralism works in America . ” He said that the 
dialogue demonstrated that conservatives 
and liberals now “agree to disagree” and can 
now discuss “diverse political views ... with a 
good spirit.” 
The tone of the breakfast dialogue was 

anything but confrontational debate on issues 
of international importance. Senator Ken-

Falwell and Kennedy 
Duet, not duel 

nedy summed up the dialogue’s atmosphere 
when he told religious broadcasters that “we 
have come to see each other not merely as 
opponents, but as fellow human beings who 
know the hopes, the tears and the laughter of 
life." He added, “We have had a genuine ex¬ 
change of ideas, a continuing debate about 
truth and tolerance in America.” 

Dr. Falwell echoed similar thoughts, pay¬ 
ing special tribute to Kennedy’s son Teddy, 
who lost a leg to cancer. Falwell and his aides 
joined the senator for dinner in the Kennedy 
home the evening before the Congressional 
Breakfast. 

Substantive issues were mentioned in the 
speeches by each leader On abortion, Fal¬ 
well said, “It is my conviction that we have far 
more to fear from the wrath of a sovereign, 

Edna Edwards 

holy and almighty God, who is angry with us 
for destroying 15 million innocent, unborn 
babies during the last 12 years , than we have 
to fear from the Soviet Union.” 

Alluding to abortion , Kennedy upheld his 
belief that “religious witness should not 
mobilize public authority to impose a view 
where a decision is inherently private in 
nature—or where people are deeply divided 
about whether it is.” 
On South Africa and apartheid, Falwell 

said, “The ultimate goal must be absolute 
equality in South Africa. Butwemustnot, like 
the moral policeman of the world , attempt to 
force South Africa into a position that would 
do nothing more than hand this very strategic 
and friendly nation over to the Soviets.” 
Kennedy commented, “South Africa is the 

last place on earth that clings to the illusion of 
a master race. Some argue that we dare not 
resist this regime because it is, for all its evils, 
a bulwark against communism . But we can¬ 
not oppose tyranny by imitating its tactics.” 
He said of apartheid , “There is no clearer pro¬ 
family issue in the world today than opposing 
the South Africa law which brings a kind of 
death to family life.” 

Edna Edwards: 
A Servant of 
God and NRB 
BLACK MOUNTAIN. N.C. (NRB)— At 

age 50 she is not a crusader, but many would 
consider her a pioneer. 

She is Edna Edwards. After election to the 
NRB executive committee as national secre¬ 
tary during the annual convention in Febru¬ 
ary, Mrs. Edwards has the distinction of be¬ 
ing the highest ranking woman in the 42-
year history of National Religious Broad¬ 
casters. Women have served as chapter of¬ 
ficers and on the board of directors, but never 
until now on the 10-member executive 
committee. 
Sue Bahner, general manager of 

WWWG/Rochester (New York), current 
president of NRB’s Eastern Chapter, ran un¬ 
successfully against Edwards. 

Mrs. Edwards, who is also treasurer for 
NRB’s Southeastern Chapter, has been 
general manager of Blue Ridge Broadcasting 
Corporation, Black Mountain, North Car¬ 
olina, since 1973. Before that she was ex¬ 
ecutive secretary to the general manager, her 
first job in broadcasting. The company, which 
is nestled in the hills near Asheville , owns and 
operates WFGW-AM and WMIT-FM. The 
AM station, with 50,000 watts, is currently a 
daytime-only facility; the FM has 36,000 
watts and is heard 24 hours a day. Both are 
full-time noncommercial religious stations. 
She has the further distinction of having 
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NRB NEWS 
perhaps the best-known Christian today as 
chairman of the Blue Ridge board: evangelist 
Billy Graham . And “he does come to the an¬ 
nual meetings,” Mrs. Edwards stressed. 

Mrs. Edwards, who studied English for two 
years in Indiana but never graduated from 
college, downplays the significance of her 
new NRB responsibilities. “I am not an activist 
and I never have been . I am as liberated as I 
want to be .” She described her role as one of 
“nurturing and encouraging” believers in their 
positions of Christian service. “1 would like to 
see more women involved in religious broad¬ 
casting,” she said, adding quickly, “As 
general manager, I don’t do anything dif¬ 
ferent than a man.” 

Following the example of the apostle Paul, 
Mrs. Edwards says she has a single-minded 
purpose in her radio ministry and manage¬ 
ment: “I’m a woman who knows God and 
wants to help others know Him too.” 

Student Writers 
Reflect on 
NRB ’85 Experiences 
MORRISTOWN. N.J. (NRB) -Sixcollege 

students participated in February as staff 
reporters on the daily newspaper Convention 
News, which was distributed each morning 
during the four-day NRB convention in 
Washington, D C. In this first installment of 
a three-part series, two student writers from 
CBN University reflect on their experiences 
at NRB 85. 

Soraya Dunnigan 
A quest for a challenge, an educational 

enlightenment and a rewarding experience 
were all conquered at this year’s NRB con¬ 
vention. This was the first time in my brief 
history of attending conventions that I 
served as a staff worker. Working on the other 
side of the fence as a Convention News 
reporter made me appreciate the very least 
that a convention offers. I realized that 
everyone’s job is important and that the en¬ 
tire staff works as a team. 

In spite of the constant newsroom pres¬ 
sures, 1 saw the importance of persistence, 
perseverance and aggressiveness in jour¬ 
nalism. For instance, I dropped compassion 
and became aggressive after trying to no avail 
to obtain a necessary interview. I decided to 
ring his hotel room about 9 p.m. When he 
answered , I knew that I had awakened him . 
My first instinct was to apologize and to set up 
another appointment. Instead, I identified 
myself and jumped right into my interview. 
”... Sir, I know that you were asleep, but 1 
must ask you some questions. ...” 

This experience was also an eye-opener. 
The Media Expo and the political exposure 

fascinated me. The expo had such a variety 
of technology, software, educational and 
publishing operations on display. I gained a 
new understanding of cable, video and sat¬ 
ellite programs and networks. The expo also 
offered the opportunity to meet professional 
contacts. It was exciting talking with 
presidents, vice-presidents, executive direc¬ 
tors and general managers of various com¬ 
munication organizations. 
Another eye-opening observation was the 

amount of congressional interest. Participa¬ 
tion from congressional representatives and 
senators, and the President and Vice Presi¬ 
dent confirmed two notions: (1) America 
really is moving in the direction of God, just 
as our founding fathers did , and (2) Christian-
oriented media exists far beyond Sunday 
radio or television broadcasts and the religion 
section of Saturday newspapers. I saw that 
the religious media fills a tremendous need. 
It is an open market and I have a place in it. 

Perhaps, the most tangible observation was 
the harmony among the convention staff and 
the attendees. Unity was the convention’s 
greatest witness. Denominational and cultural 
differences did not seem to matter. For ex¬ 
ample, Jimmy Swaggartand D. James Ken¬ 
nedy sat on the same platform. 

Since the NRB convention , I have gained 
a new confidence in my writing abilities. My 
happiest moment as a staff writer came when 
I spotted my by-line on the front page lead 
story of Tuesday’s edition of the Convention 
News. Words cannot express the joy, con¬ 
fidence and self-worth that I felt. 
As a first-year graduate student, whenever 

I tell people about my career goals of becom¬ 
ing a Christian writer, they respond with two 
questions. They ask, “Will you be able to find 
a job when you finish school?” I say “yes.” 
Then they ask where. I answer, “1 don’t 
know , but the jobs are out there .” In the past 
I used to say, “God will open doors for my 
writing ministry, He will show me where to 
go.” 
Thanks to the NRB convention, I have a 

starting point. 

Jeff Holland 
It was a privilege to return to write for the 

NRB Convention News. This year I was ex¬ 
cited to see that the convention and its pro¬ 

gram offerings had continued to grow and 
broaden over the previous year’s convention . 
A glance over 1985’s program personal¬ 

ities was enough proof that the NRB con¬ 
vention has come of age and has won high 
respect: President Ronald Reagan, Vice 
President George Bush, Surgeon-General C. 
Everett Koop, Billy Graham, Bill Bright, Jim¬ 
my Swaggart, E. V. Hill, Jerry Falwell and 
Ted Kennedy, among others. 

It was not until this year, however, that I 
had the opportunity to be in contact with the 
behind-the-scenes staff of NRB. a very hard¬ 
working group that moved constantly to see 
that deliveries were made, equipment 
secured, people registered, etc. I really did 
not have the opportunity to cross paths with 
the staff last year and was impressed by their 
dedication this year. (I gathered that, perhaps 
for all of them, they enjoyed the excitement 
of the convention and found it a joy to serve .) 

Returning for a second year gave me a 
chance to assume more responsibility with 
stories. Again, the practical experience of 
meeting deadlines and hunting down the 
facts on various speakers and events was 
valuable to the various journalism students on 
the newspaper staff. In the evening, several 
of us proofread the layout pages, checking for 
mistakes in copy before the paper was sent to 
press. Covering Vice President George Bush 
and evangelist Billy Graham gave me an op¬ 
portunity to speak to those who work beside 
these men. 
As a journalist, I took the opportunity to sit 

in on two press conferences related to 
religious freedoms. Several Christian leaders 
and religious freedom organizations, along 
with Congressman Mark Siljander, were pre¬ 
sent to offer statements for Youth With A Mis¬ 
sion’s Don Stevens, arrested in Greece for 
evangelizing (or proselytizing) in public. Sil¬ 
jander was also present at the press con¬ 
ference for Christian Response International, 
along with executive director Jeff Collins, a 
White House aide, an attorney from Con¬ 
cerned Women of America, a physician and 
a representative for Congressman Tom Lan¬ 
tos, who had been on a fact-finding mission 
to Romania to investigate incidences of 
religious persecution and to dialogue with 
Romanian government officials. 
The Sheraton Washington Hotel is an ideal 

location for the annual event, offering com¬ 
fortable bedrooms, meeting rooms and a 
spacious exhibit hall for Christian merchants, 
radio and TV stations, ministries and various 
organizations to set up displays. The attrac¬ 
tiveness of the hotel sets the appropriate at¬ 
mosphere for the NRB convention. 

Congratulations to those who planned the 
1985 event, and thanks to those who gave 
several of us the opportunity to work with the 
staff of Religious Broadcasting magazine 
to put together the daily newspaper. 
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MARKETPLACE 

The World 
Outside Your Studio 

An Indiana noncommercial station 
has come up with a number of outside events 

that help to build audience relationships 

S
TEPPING OUTSIDE the 
studio and personally 
meeting listeners is an ex¬ 
hilarating reward for the 
broadcaster. While isolated 
in the studio with my 

microphone, I can add vitality and pur¬ 
pose to my programs by envisioning 
people with real faces and personalities 
who are listening while driving, eating, 
working and playing. However, the 
greatest joy comes as I leave the studio 
and meet these listeners face-to-face. 
We at WBCL in Fort Wayne. Indiana, 

decided seven years ago to maximize 
various methods of ministry to reach 
beyond the initial airwave contact. We 
had a burning desire to become ac¬ 
quainted with our listeners. The desire 
became a plan and the plan worked! 
During these seven years, we’ve had op¬ 
portunity to meet over 60,000 listeners. 

Like music to our ears is the listener’s 
statement, “You’re just like real family 
now that I have a face to put with the 
voice that comes into my home every 
day.” We’ve become “family” as we’ve 
gotten to know one another through 
events planned by the WBCL staff for 
each member of the families in our listen¬ 
ing audience. 

_ Ideas to Share 
We are eager to share this joy with 

other stations. You may find that one of 
our events will enhance your ministry, 
enabling you to reach beyond your mic¬ 
rophone toward a face-to-face relation¬ 
ship with your listeners. Please help 
yourself to any of the following outreach 
ideas that may work for you! 
KID 'S DA Y— Kids are important to us 

by Char Binkley 

and we want them to know they are 
special. We want them to “grow up” with 
WBCL, accepting into their young lives 
Christian concepts and principles that 
will enrich them spiritually for the future. 

Annually the studio is moved out¬ 
doors as over 1,000 children participate 
each summer in a morning planned for 
kids from ages 2 to 13. Children may 
preregister by mail to share their talents 
of music, Scripture recitation and crea¬ 
tive expressions during an hour-long 
broadcast. In addition, there isa peanut 
hunt with such prizes as horse-and-
buggy rides, Frisbees, T-shirts, record 
albums, mugs and minutes in the moon¬ 
walk balloon. Specially colored peanuts 
enable the kids to claim the special prizes, 
but no child goes home empty-handed. 
Schoolbags (plastic litterbags) , complete 
with pencil, eraser and ruler, were dis¬ 
tributed to each child at one Kids’ Day 
while Frisbees delighted each child this 
year. Every item carries the WBCL im¬ 
print, inviting children to tune in each 
Saturday morning to a 30-minute local¬ 
ly originated kids’ show Kids’ 
Kaleidoscope. 

Like a tropical breeze blowing over my 
heart is the feeling when the bouncy 
nine-year-old says, “I’m gonna do Chris¬ 
tian radio programs like you when I grow 
up.” 

_ Event for Women 
A DA Y A WA Y— A capacity crowd of 
1,500 women attend this day-long event 
for women each March and October. An 
opening hour of fun, inspiration and 
music is followed by a day of workshops, 
special speakers and fellowship. Our 
goal is to give each woman a day away 

from the routine of life so she can be 
spiritually renewed and personally 
refreshed. 

Engaging experienced, local male and 
female speakers with quality presenta¬ 
tions has enabled us to provide the day 
at an affordable cost of $12 (including 
soup-and-salad-bar luncheon) which we 
could not do if we were to contract na¬ 
tionally known personalities with large 
honorariums and plane fares. 
Our initial assumption that only 

women from fundamental, evangelical 
churches would attend was quickly 
dispelled . Surveys have revealed that as 
many women with membership in main¬ 
line churches participate in A Day Away 
as those in fundamental churches. While 
our main speaker always includes the 
message of salvation , two or three of the 
workshops are geared to nonreligious 
topics such as fashion, crafts, exercise, 
etc. These workshops often intrigue the 
non-Christian who would not otherwise 
consider attending a spiritual seminar. 

_ A Special Program 
A special reward for me is to meet so 

many of these women personally and to 
hear firsthand what God is doing in their 
lives and marriages. One woman may 
come for lighthearted fellowship while 
another comes expecting God to meet 
deep, desperate needs in her life. Neither 
goes away disappointed. I will never 
forget the young mother in her early 20s 
who attended just seven days following 
her husband’s suicide. She shared her 
need to be loved and supported at such 
a difficult time. She found ongoing sup¬ 
port from several of the women. Hun¬ 
dreds of letters testify to the life-changing 
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effects of A Day Away to the women of 
the WBCL listening area. 
AN EVENING WITH JONI EAR-

ECKSON TADA—What began as plans 
for an evening with Joni and her hus¬ 
band, Ken, quickly grew to encompass 
three days of handicap awareness ac¬ 
tivities: a luncheon for parents of han¬ 
dicapped children, a luncheon for pas¬ 
tors and city leaders, a press conference 
held in a hospital rehabilitation ward, a 
chapel message to several hundred Bible 
college students, an all-day seminar, and 
a 9,000 capacity audience featuring Joni 
and Ken Each event had its cherished 
moments as I met listeners face-to-face. 
Many of these listeners had personally 
experienced great pain and disappoint¬ 
ment in life. 

At the luncheon for parents of hand¬ 
icapped children, my tears of joy flowed 
openly as 1 viewed what was happening . 
Regular WBCL listeners Brian and Kay 
placed their nine-month-old daughter on 

Activities that promote involvement by 
children and youth are big with WBCL. Here 
are some scenes from the ‘ Fishing Derby” 
(left) and "Kid's Day. ” 

Joni’s lap. Their faces beamed as Joni 
shared insight and encouragement to 
assist them in nurturing their child , born 
with no right arm below the elbow and no 
fingers on her left hand. (A photograph 
of this precious scene now hangs on the 
WBCL office wall . ) What a joy to provide 
this special opportunity for these parents. 

_ Special Rewards 
1 met a multihandicapped, young man 

who had no voice . As I smiled and spoke 
to him, he began to touch various 
squares on a computer board attached to 
his wheelchair. Words from his com¬ 
puter voice greeted me: “Hi, Char. How 
are you?” The warmth of that encounter 
couldn’t be felt by staying in the studio 
behind the microphone. I sent a prayer 

of thanks heavenward for the beauty of 
the moment with this special listener. 
Three days and hundreds of new friends 
later I returned to the studio enriched and 
renewed. 
A rally ticket price of $4 and a 

charitable trust donation for both lunch¬ 
eons covered all expenses for the three 
days, so there was no financial drain on 
the station budget. 
WBCL also hosted Dr. James and 

Shirley Dobson for an evening rally at the 
Coliseum. Nine thousand tickets were 
distributed in three days, with 10,000 
additional names on the waiting list. 
What an evening of getting to know the 
“family!” I met dozens of listeners that 
evening. As we chatted, they shared 
what God was doing in their lives. This 
two-way relating outside the studio gave 
me insight, compassion and increased 
sense of responsibility as I returned to my 
daily talk show. My listeners have defin¬ 
itely ministered to me . 

may 1985 religious broadcasting 19 



MARKETPLACE 
For women, 12 workshops a day are offered 
on a variety of practical topics during WBCL 's 
“A Day Away." 

FESTIVALS—WBCL staff members 
host a display at two festivals per sum¬ 
mer. Due to time and energy limitations, 
the two festivals are carefully selected 
from many being held within our 90-mile 
listening radius. Criteria for selection in¬ 
clude: number of listeners in that city/ 
town, number of potential listeners who 
will be attending the event, and target au¬ 
dience of the festival (craft and festival at¬ 
mosphere takes precedent over carnival 
atmosphere). 
Two staff members work together for 

three-hour shifts in greeting visitors to the 
booth. There is no relating like festival 
relating! Listeners bring family pictures to 
show,jars of jams and jellies, craft-work 
samples and any shared goody that pro¬ 
nounces the WBCL staff as “family.” 
Never have I left a festival without aching 
feet from standing on concrete and a 
tired face from smiling, but neither have 
I left without a tremendous blessing from 
getting to know those who are normally 
on the silent side of the microphone. 

Additional events which have enabled 
us to meet listeners personally include: 
PREMIERE FILM SHOWING-Just 

recently we rented Ken Anderson’s latest 
release, Fanny Crosby, and showed it to 
a capacity crowd of 600 listeners. Prep¬ 
aration of a “viewer’s guide sheet” 
assisted families in discussing the content 
and goals of the film. An intermission 
featuring punch, cookies and popcorn 
enabled us to chat with dozens of our 
listeners. 
FISHING DERBY-A favorite for 

parent-child participation was the sum¬ 
mer afternoon of fun in a Fort Wayne 
park. Children from ages 1 to 13 were 
eligible for prizes awarded for the most 
fish, largest fish, smallest fish, most 
unusual catch (this was a duck skull) , etc. 
Following the derby a 30-minute puppet 
show and ventriloquist act dramatized 
the message of Jesus for the children. 
Families provided their own bait and 
poles while WBCL provided the prizes. 
Local merchants donated bicycles, Big 
Wheels and other popular grand prizes 
to help make the day a success. 
CONCERTS —Recently WBCL 

served as the host station for the Sandi 
Patti concert and will soon serve as the 

same for the Gaither Trio. Responsibil¬ 
ities for a host station are rather simple. 
WBCL airs promotional announce¬ 
ments and gives away complimentary 
records and tickets in preparation for the 
concert. Tickets and concert details are 
handled by an agency instead of the sta¬ 
tion. Once again the concert provides 
opportunity for the radio staff to stay in 
touch with the listeners. 
Our staff has chatted, mingled and 

shared with many of the 60,000 who 
have attended the various outreach 
events . That’s a lot of hand-shaking but 
also a tremendous amount of heart¬ 
sharing, which gives us placement in 
their “family.” 
Our annual promotion budget of 

$8,500 is not generous, but most events 
are structured to pay for themselves. A 
staff of 10 full-time employees par¬ 
ticipates in each event, with one 
employee , the director of special events , 
actually coordinating all necessary 
details. 
We believe these events deserve 

much credit for the intense “family” rela¬ 
tionship between staff and listeners. Our 
listenership continues to grow each year, 
testimonies of lives changed are innum¬ 
erable and our Sharathon goal of ap¬ 

proximately $300,000 is consistently ex¬ 
ceeded by $20,000 to $35,000. In the 
latest Arbitron ratings, WBCL ranked as 
the number one noncommercial station 
in the Fort Wayne market and ranks con¬ 
sistently in the upper third to half of aD 
radio stations surveyed in the area (19 in 
all), including commercial stations. 
When ranked with all stations. 

WBCL’s position varies from fifth to 
eighth, based upon the time of day and 
age of listeners. 
Would any of our events work for 

you? If so , I hope you will alter our ideas 
to fit your area and audience. The 
WBCL staff has certainly been enriched 
by meeting thousands of our listeners 
and sharing with them face-to-face. 1 
guarantee you, too, will find your 
ministry greatly enhanced, your per¬ 
sonal life enriched and your “family” 
enlarged. 

Char Binkley is assistant 
manager of WBCL. an FM 
radio station in Fort 
Wayne. Indiana. 
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Seven Keys 
to Local Ad Sales 

Commercial religious radio stations 
may be able to tap a larger advertising pool 

by following some simple rules 

by David Eshleman 

T
HOSE OF US who are vi¬ 
tally interested in the con¬ 
tinued growth of religious 
broadcasting need to find 
answers to some very im¬ 
portant questions as we 

ponder the future of the industry. How 
many more religious formatted radio sta¬ 
tions can the Christian audience sustain? 
What do we do when the donor base be¬ 
comes so fragmented by the proliferation 
of appeals (through direct mail, televi¬ 
sion and radio programs) that it will not 
support the continued ministry of a pro¬ 
gram or a new broadcast? 

At least a partial answer to each of 
these questions lies in developing a local 
sales effort that can and will market the 
commercial religious station on the local 
level. Some progress has been made in 
attracting national accounts to advertise 
on religious stations. However, when 
dealing with most markets, the real un¬ 
tapped potential lies with the local adver¬ 
tiser. 
For years many of us who sell adver¬ 

tising for religious stations have taken a 
back seat to the regular commercial out¬ 
lets. If we are to survive and grow, we 
must take an aggressive approach in 
our markets. We have an audience that 
will respond if given a chance. 

Build on Loyalty 

The loyalty of a listening audience to 
a specialized format is much stronger 
than to any general format. My experi¬ 
ence has shown that listener loyalty to a 
well-balanced religious format is phe-

nominal! In surveys we found that over 
90 percent of our audience in the market 
area tried to shop with our advertisers. 
This type of listener loyalty translates 
into positive results for the advertiser. 

Here are seven keys to successfully 
unlocking the local advertising dollars in 
your market: 

1. Haue a statement of purpose. No 
real progress can be made with any radio 
station unless the ownership and man¬ 
agement know where the station is go¬ 
ing. This may be a clearly defined written 
objective or some general idea; how¬ 
ever, unless direction is given to the staff, 
the total effort will fail. 

2. There must be a total commitment 
to that purpose by the staff. Account ex¬ 
ecutives particularly must be sold on 
what they are selling. In addition, for a 
successful sales effort, it is imperative that 
the sales staff be carefully selected , prop¬ 
erly trained and well paid— with good 
incentives. 

3. The station’s programming must 
be consistent. Jumping from one type of 
religious format to another certainly will 
not help build a loyal audience and will 
quickly undercut any faith that an adver¬ 
tiser or potential advertiser may have in 
the station . To have a loyal audience and 
loyal advertisers, there simply must be a 
consistent sound. 

Be a Joiner 

4. Get to know the potential clients. 
In many cases I have been able to 
develop relationships that made it possi¬ 
ble to break down resistance. Don’t live 

in an ivory tower! Get involved in the 
community. Join the Chamber of Com¬ 
merce or the Rotary or Kiwanis clubs. 
Help with the United Way, Heart Fund 
and Cancer Drive. These activities bring 
you in contact with many key people. 

5. Develop ideas that will sell. 
Through 20 years of radio sales 1 am ab¬ 
solutely convinced that in most cases a 
good salesperson can sell against any 
format and any size audience as long as 
he has an idea that the advertiser is in¬ 
terested in. Ideas sell! 

6. Be sensitive to the clients’ needs. I 
don’t believe in high-pressure sales. 1 cer¬ 
tainly will help the client make up his 
mind; however, forcing the advertiser to 
buy something that he really does not 
want is “winning the battle , but losing the 
war.” A long-term relationship is much 
more important than just getting the 
short-term order. 

7. Service each account. The most 
important client is the current advertiser. 
Keep him happy and in most cases he 
will continue to advertise. Good service 
will not only assure a continued relation¬ 
ship but many times can be used to get 
the satisfied advertiser to switch more of 
his ad dollars to your station . — 

Dauid Eshleman is presi¬ 
dent and general manager 
of radio station WBTX 
AM/Broadway. Virginia. 
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Second Thoughts 
on Annenberg 

There is more to the audience 
for religious television 

than is contained in the report’s statistics 

by John W. Bachman 

T
HE Annenberg-Gallup 
research report, “Religion 
and Television,” may be a 
landmark study but it has 
serious limitations. Now 
that there has been time for 

thorough analysis of its data, it is clear 
that some conclusions are misleading 
because they are based on what I call 
media mentality math. 

It is easy for communication research 
specialists—and religious broadcast¬ 
ers—to slip into a mass media mentality 
that concentrates on percentages rather 
than on persons and relationships. The 
biblical concept of searching for lost 
sheep and rejoicing in finding them is 
replaced by statistical generalizations. 
Ironically, this reflects the very attitude 
criticized in industry— preoccupation 
with (wrong) numbers. 
The “Religion and Television” report 

includes a number of observations that 
are both evident and reassuring to reli¬ 
gious broadcasters. The conclusion, for 
example, that religious television pro¬ 
grams do not seem to reduce church at¬ 
tendance comes as no surprise to church 
members who have called on evangel¬ 
ism prospects or inactives. There is no 
shortage of explanations for not attend¬ 
ing worship services. TV is only a con¬ 
venient excuse , not to be confused with 
real reasons. 
The two most publicized findings of 

the report, however, dealing with audi¬ 
ence size and composition , have been in¬ 
terpreted to mean that the religious tele¬ 
vision audience is so small and so limited 
to the faithful as to be inconsequential. 
The project report does not include such 
a statement, but its conclusions must be 
studied carefully to determine what can 
actually be learned from them. 

What About Size? 
If the report’s basic finding concerning 

audience size is properly understood, it 
is true enough but also nearly irrelevant. 
Accurately stated, it claims that the 
regular audience for television programs 
ordinarily presented under church 
auspices is small in comparison with the 
figures for primetime entertainment 
shows. 

Because of the four qualifications in 
the audience description, the resulting 
figure is relatively unimportant for reli¬ 
gious broadcasters. We are interested in 

knowing whether the potential audience 
for religious TV is worth the necessary in¬ 
vestment; the Annenberg study does not 
pretend to deal with this question . Con¬ 
sider the italics in the paragraph above. 
• The regular audience for religious 
television is still uncertain and relatively 
unimportant. There is a question as to 
whether selection of figures from Ar-
bitron diaries (despite noted inconsis¬ 
tencies) rather than from unduplicated 
Gallup interviews was the most appropri¬ 
ate procedure for purposes of the study . 
Other calculations are also doubtful . The 
Annenberg figure submitted for this aud¬ 
ience is 13.3million, but other interpre¬ 
tations of the data, reported by Harold 
Hostetler in an earlier issue of RELIGIOUS 
Broadcasting (“How Many Are Real¬ 
ly Watching?” September 1984, page 
28), range from William Fore’s 7.2 
million to a Gallup estimate of 22.8 
million. Almost overlooked in the debate 
over media math is the fact that the 
regular audience should be of less in¬ 
terest than casual tuners-in. Occasional 
viewers may present the most significant 
opportunity for media contact. 
• Programs ordinarily presented do 
not indicate the extent of possibilities. 
The relevant part of the study was con¬ 
fined to one two-week period during 
which the range of options may have 
been quite limited. A special syndicated 
series, once produced by The American 
Lutheran Church, We’re Number 1 ?, at¬ 
tracted a 32.9 audience share in Pitts¬ 
burgh, 32.2 in Bismarck and 69.4 in 
Fargo-Moorhead. Evidently there was 
no opportunity for such a program to be 
considered during the Annenberg pro¬ 
ject’s time period. 
• By confining its statistical analysis to 
programs sponsored by church agencies 

the study disregarded network and syn¬ 
dicated productions such as Jesus of 
Nazareth. Choices of the Heart and The 
Scarlet and the Black. An important ele¬ 
ment in audience interest was thus 
overlooked. 
• Rating comparisons are almost ir¬ 
relevant for our purposes. An audience 
which may be small in terms of commer¬ 
cial television may be either large in com¬ 
parison with the size of church gatherings 
or at least significant in lost sheep 
mathematics. 

Serious Misunderstanding 
The study does provide evidence that 

present audiences for religious programs 
are smaller than some broadcasters have 
claimed, but it is a mistake to infer from 
this that investments in the media are 
worthless or that there is no opportunity 
for attracting more listener/viewers. 
The most serious misunderstanding 

traceable to the report is the impression 
that television is nearly worthless for 
outreach or evangelism . The study does 
not deal directly with this issue but does 
repeat the well-known fact that viewers 
of religious TV ministries are “by and 
large” believers and churchgoers. “By 
and large,” along with “tend to,” “more 
likely” and “slightly higher,” are ex¬ 
amples of media mentality math that dis¬ 
regards findings which could be inter¬ 
preted in an entirely different manner. 
A careful study of the report’s statistics 

reveals that most viewers of religious pro¬ 
grams actually resemble most nonview-
ers . Among the viewers there is always a 
minority who differfrom the nonviewers, 
and media math can focus on this dif¬ 
ference, but similarities should also be 
recognized. 

Most viewers have nominal denomin-
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TELEVISION 
ational ties but so do most nonviewers; 
42 percent of the nonviewers attend 
church once a week or more while 36 
percent of the viewers attend less than 
once a week, and most of those attend 
less than once a month . A lost sheep ap¬ 
proach would note the significance of the 
finding that 3 percent of the viewers 
disclaim Christian or Jewish ties. Broad¬ 
casting is such a pervasive medium that 
crumbs that fall from networks’ tables 
may represent far more outsiders than 
are reached by any other method under¬ 
taken by the church. The typical con¬ 
gregation does not attract many un¬ 
churched to regular worship services. 
Even a few hundred media contacts pre¬ 
sent an opportunity. 
Age differences are cited in the report, 

but 70.8 percent of the viewers are bet¬ 
ween 30 and 65 years, as are 65 percent 
of non viewers. 

If you calculate the percentage of per¬ 
sons with high school education level or 
above, 65 percent of viewers and 79per-
cent of nonviewers qualify. To imply that 
viewers in general tend to be less edu¬ 
cated is therefore a matter of applied 
statistics. 

Importance of Religion 
The importance placed on religion is 

another alleged difference between the 
two groups; it is true that nearly all 
viewers of religious TV regard religion as 
important, but 80 percent of nonviewers 
also regard religion as important. 

In the fine print of the report you find 
such surprising statements as, “Religious 
program viewing seems to stimulate in¬ 
creased attendance, especially among 
those otherwise least likely to attend: 
males, high-income respondents and 
political liberals.” 

All of this causes me to conclude that 
the research provides evidence that any 
sharp distinction between churched and 
unchurched viewers is a mistake. As 
other Gallup studies have indicated, a 
large majority of Americans believe in the 
divinity of Christ, the uniqueness of the 
Bible and the importance of prayer. Most 
of them are outside the community of the 
actively committed, and Christians who 
write off the media as possible instru¬ 
ments in outreach are making a mistake . 
The mistake is natural for specialists 

acquainted with communication theory. 
Conventional wisdom, supported by 

media mentality math, claims that TV is 
so predominently an entertaining and 
self-selective medium that enlisting it in 
an attempt to communicate the gospel is 
a misuse of time and money. 

William F. Fore, in one of his annual 
reports to the board of managers of the 
National Council of Churches Com¬ 
munication Commission, said, “We 
never have believed that through televi¬ 
sion we could truly evangelize or com¬ 
municate the core of the gospel.” Yet 
later in the same meeting his staff 
distributed quotations from audience 
mail, including one that said, “I am not 
an overly religious man, and I seldom 
watch television. But somehow, and 1 
don’t believe by accident, I ended up 
watching the special Cotton Patch run 
today at 1:00 p .m . I cannot tell you how 
meaningful that was for me; I stopped 
and took a good look at my own life , and 
the way I approach it. It changed me.” 

In terms of media math such an ex¬ 
perience is concealed in percentages. 
From a biblical perspective it is cause for 
rejoicing. 

A Receptive Minority 
The belief that all TV viewers tune only 

to programs featuring entertainment 
they like and ideas with which they agree 
is a misunderstanding directly traceable 
to media mentality math . It is true of most 
listener/viewers most of the time , which 
is all that most advertisers care to know. 
But there is also a significant minority of 
people who are receptive to new 
experiences, who are on the lookout for 
new information related to their needs or 
goals, who may be challenged by posi¬ 
tions sharply contrasting with their own, 
and who will even retain those ideas for 
later consideration. 

Although this audience will not lead in 
the Nielsen figures at any one time, it is 
not always composed of the same peo¬ 
ple and over a long enough period will 
include most of the population. This 
presents an unusual opportunity for 
Christian communicators to relate to 
people, perhaps a few at a time, at a 
point of readiness. Out of private turmoil 
in our troubled society may come ap¬ 
preciation for Augustine’s prayerful 
perspective: “Thou hast made us for 
thyself and our hearts are restless till they 
find their rest in thee.” 
The Annenberg-Gallup study does 

confirm our own suspicion that we have 
not taken full advantage of media oppor¬ 
tunities. Traditionalists have obscured 
the gospel behind abstract terminology ; 
entrepreneurs have engaged in sub¬ 
Christian distortion of the gospel to at¬ 
tract contributors and avoid offence; 
mainliners have resorted to post¬ 
Christian dilution of the gospel. 

The Gospel Is Not Dull 
We must combat a prevailing 

misunderstanding that the gospel is dull 
and irrelevant, consisting primarily of a 
statement inviting agreement or dis¬ 
agreement. Christians know that it is 
more of a promise—“Come with me in¬ 
to a fulfilling adventure” —and an 
assurance of unconditional love. It 
should have the appeal of current news 
dealing with exciting happenings; it 
should relate to all of life in living color. 
Such a dynamic, action -oriented com¬ 
munication should not be out of place in 
dynamic, action-oriented media. 
Authentic expressions of the faith should 
catch the attention of both believers and 
unbelievers. 
None of this is to deny that the in¬ 

fluence of most religious broadcasts will 
be primarily internal—within the Chris¬ 
tian community. This is not all bad. 
Surveys indicate a disappointing lack of 
knowledge among Christians about our 
faith. Advertisers of everything from 
Pepsi-Cola to Buicks are intent not only 
on winning new customers but also on 
holding present ones. Building strength 
within the community may be the most 
effective preparation for outreach. 

It is essential also for the faithful to be 
familiar with broadcasts intended for 
others, so that personal interaction may 
be stimulated. Seeds scattered on the air¬ 
waves need intensive cultivation in the 
soil of local communities. Then even ef¬ 
fects disregarded by media mentality can 
be recognized as productive according to 
a truly higher mathematics. 

Dr. John W. Bachman isa 
Lutheran educator, auth¬ 
or, communication con¬ 
sultant and former pastor. 
This article was adapted 
from his recent book. 
Media —Wasteland or 
Wonderland (Augsburg). 
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TECHNOLOGY 

I
N LAST MONTH’S ARTICLE I 
gave some directions for preparing 
to off-line edit. Based on that in¬ 
formation, I will assume you now 
have a cassette with time code 
burn-in made from the master 

tape. Hopefully this cassette also has 
time code on the time code track or on 
the second audio track, or both. 

There are two types of off-line editing. 
The first is what I call “pulling numbers,” 
which is writing down the time code for 
both the start and stop of each scene. 
While this is usually the simplest method , 
it does require more memory and note 
taking. 
The second method is editing all of the 

pieces together onto another tape. This 
may be done with a computer and time 
code for frame accuracy and for a full 
printed edit list, or may be done with two 
VCRs interlocked with a simple frame¬ 
pulse editor. While the latter cannot 
show dissolves and is not frame-accu¬ 
rate , it will give a semifinished product to 
view. 
When doing noncomputer off-line 

editing, it is necessary to write down the 
time code numbers for all of the edits, just 
as if you were only viewing and “pulling 
numbers.” 

Whichever method is used, there are 
some basics of off-line editing that must 
be considered. These include the type of 
transitions used (cut, dissolve, wipe, 
DVE), audio-follow or audio-separate, 
special effects, electronic graphics and, 
most important, conveying the ideas to 
the editing engineer in the briefest, most 
accurate way possible . 

Using a Form 
In preparing an edit list, it is helpful to 

use a form. I have developed one that 
works well for most conditions (see Il¬ 
lustration A on page 28) . 

If the scenes are based on audio, the 
first and last words should be indicated in 
the comments section. This helps you re¬ 
member what the edit is about and helps 
the editing engineer to better understand 
your desires. In an edit without audio, a 
brief description of the scene is helpful. 
The simplest edit is the cut. All other 

transitions require overlapping video 
and/or audio information. In Illustration 
B on page 28 the video scene A’s out-
time is the same point as scene B’s in-

Off-Line Editing 
with Time Code 

A practical guide for TV production 
(Second of Three Parts) 

by Jay Rich 

time. The video (or audio) from scene A, 
however, continues throughout the 
duration of the transition. 

If the effect is a dissolve, scene A is 
cross fading to scene B. Therefore, if you 
select the out-time of scene A at 1:15: 10 
(1 min. 15 sec. 10 frames) and use a 
30-frame dissolve —which equals 1 
second—you must make sure the video 
on scene A continues through 1:16:10. 
If these three scenes were audio-follow 
video, they would be listed as edits 1, 2 
and 3, in Illustration A. 

If the effect were a wipe or DVE move, 
it would require the same amount of 
overlap video as would the dissolve. 

Often , when editing a program , some¬ 
one finds that some original sound-on-
video will be replaced with other video 
while the original audio continues (see Il¬ 
lustration C on page 28). Explaining 
such an edit sequence may be difficult, 
but it is important to be accurate in the 
edit list description. Such an edit as this 
may be listed as edits 4 through 8 in il¬ 
lustration A. Different brands of editing 
computers, as well as different editing 
engineers, will handle this sequence in 
different ways. The bracket should call 
the editor’s attention to this complex edit, 
making it easier to understand. 

Editing with Graphics 
The addition of graphics to a scene 

may be noted as in Illustration A, edit 
number 1.—for example, CG (character 
generator), L/3 (lower Vs of screen), 
font 12 (chosen from the character 
generator’s font library) , yellow drop 4 

(yellow letters using 4-line drop 
shadow) , U&L (upper and lower case 
letters), and centered (horizontally 
centered lines). There is no industry 
standard for notation of such informa¬ 
tion, so you may want to discuss with the 
engineer what notation would be best 
understood by him. Whenever using 
electronic graphics, you should be 
prepared to tell the editor the style of 
type, size, color, border or shadow, and 
position desired. 

If many graphics are required, a 
graphic sheet may be helpful. If possible, 
this information should be given to the 
editor prior to the scheduled edit session . 
Many production houses have a graphics 
preparation rate which is much less ex¬ 
pensive than that of the edit suite. If 
graphics are prepared prior to the 
scheduled edit session, it could save 
hundreds of dollars. Once again, be as 
detailed as possible in your requests. 

For those not familiar with the font 
styles available, the production house 
has a printed copy of its font library and 
is usually glad to provide one . The size of 
type is based on the number of scan lines. 
Most name supers, for example, are ap¬ 
proximately 24-30 scan lines. 

Special attention notes of a technical 
nature should be included in an edit list 
(see Illustration A, edits 9-11). If the 
editor knows of such problems before¬ 
hand, it could reduce the amount of time 
it takes to correct such problems, thus 
reducing costs. 

If an announcer is recorded on audio 
tape and the edits are to be based on the 
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$22.50 
22.95 
25.40 
26.40 
27.30 
23.40 
38.70 
37.65 
49.30 
45.65 
21.85 
9.95 

58.20 
46.60 
52.20 
31.50 
33.50 

ANSI PRICE 
CODE EACH 

DXW $22.80 
DYG 13.65 
DYS/DYV 10.15 
EGG 28.50 
EGJ 30.95 
EGK 36.35 
EGM 42.40 
EGR 31.05 
EGT 30.30 
EHC 24.75 
EHD 22.30 
EHF 23.75 
EJG 18.20 
EMD 19.45 
FAD 11.15 
FBV 18.95 
FBX 17.70 

ANSI 
CODE 

FBY 
FCB 
FCM 
FCV 
FCZ 
FDF 
FDN 
FEL 
FER 
FEV 
FEY 
FFN 
FFP 
FFR 
FFS 
FHM 
FWM 

PRICE 
EACH 

$23.15 
13.40 
13.70 
31.65 
19.70 
13.55 
13.55 
22.50 
29.55 
15.30 
41.25 
47.50 
47.50 
47.50 
47.50 
13.95 
19.95 

PROJECTION, SLIDE & MOVIE LIGHTS 

QUARTZ TUNGSTEN HALOGEN LAMPS 

Featuring. .. 

GENERAL ELECTRIC LAMPS 
PHILIPS—THORN—WIKO 

SELECTED FOR YOU WITH 
HIGHEST QUALITY STANDARDS 

ORDER 
NOW! 

CALL 

609-665-4888 
TERMS AND CONDITIONS—MOST ORDERS WILL BE SHIPPED THE SAME DAY BY U.P.S./Insured. 
PAYMENT TERMS 2% 10 NET DAYS TO RATED CUSTOMERS. 

MINIMUM ORDER $300.00—PLUS NOMINAL U.P.S. CHARGES—FOB WHSE. 
(Circle 166 on the Reader Service Card) 



TECHNOLOGY 
ILLUSTRATION A 

Illustration A Í.LMBER_ LENGTH_ AIR DATE_ EDIT DATE_ 0 IF DNLF DffNO '□STEREO PAGE_ CF_ _ 

EDIT 
» 

KEEL 
* 

IN 
HR SC FR HR 

OUT 
MJ:SC:FR 

DESCRIPTION SFX LENGTH 
m SC ER 

CUM TIME 
MJ: SC FR 

1 1 45 14 1 15 10 1st verse of hymn #102 - UL AV 29 26 29 26 

CG words of hymn in sync L-3 font 12 yellow drop 4U+L centered dis. 30 

2 2 3 12 20 3 2( 20 ".^nen" fron end of hymn AV 8 00 37 26 

3 1 4 25 no 4 3( Of Minister says "Be Seated" cuts to audience shot Cut AV 5 00 42 26 

i n 'in 7 35 Of Scripture Reading introductory remarks Cut AV - 00 1 07 26 
_u_ 

5 2 7 35 nn 8 on 00 
Audio continues- video to cover are edits 6+7 Cut A !5 00 1 32 26 

6 3 1 1? ?n ?4 ] 1? 30 
People opening Bibles Cut V 10 00 

7 2 1 11 10 00 1 11 25 00 
Zocm down row of people reading Bibles Dis. 30V 15 00 

8 2 R 00 00 8 40 00 
Audio + video continue (fron edit 5) Cut AV 40 00 2 .2 26 

9 1 13 24 12 17 24 16 
Choir Anthem - Note: Audio is low 1st 4 sec. then cone un slcwly - boost 1st 4 sec. AV 4 00 04 6 L3 00 

10 3 1 44 10 10 1 44 46 10 
Anncr with book offer note: needs color correction- slightly blue Cut AV 3( Of 6 49 00 

Add CGL-3 font 14 U+L full screen over blue background from 14:30:00 - 14:45:10 

Dis. 20 in & out 

11 1 »2 10 12 27 14 22 
Solo - note - voice on track 1, background tracks on ch. 2 - mix 

Cut AV 5 04 10 10 53 10 

Dis. 20 in and out CGL-3 font - 12 u+L Johnny Hall yellcw dren 4 V+L cent. 

fron 22:16:12 - 22:20:14 

length of the phrases in the copy, it may 
be best to indicate the edits on that copy . 
In case of spots which are video-only 
edits, this method may be the only edit 
list needed. Be sure each scene of raw 
footage is long enough to fill the time re¬ 
quired. The editor can select the out¬ 
point of each scene based on the copy. 

Other Transitions 
Transitions other than cuts will require 

duplicate playback reels, or alternating 
scenes on opposite reels. If you are only 

using effects two or three times and the 
master video is all on one reel, it may be 
cheaper to copy just the scenes needed 
for the effects. If the special effects are 
numerous, duplicate the entire reel or 
reels of tape. 
When duplicating, be sure the time 

code is also duplicated, otherwise the 
numbers will be meaningless on the sec¬ 
ond reel. 

If you know when recording raw foot¬ 
age that special effects will be required 
during editing, then double recording 

ILLUSTRATION B 

45:14 1:15:10 
scene A... .2- 2- 2

dissolve 3:20:20 
scene B. 2- 2- 2

3:12:20 cut 
scene C. 2- 2

4:25 4:30 

ILLUSTRATION C 

scene A video- 2

audio-
scene B video 2- 2

scene C video 2-

(making two tapes at the same time) may 
be the best value. 

Special effects other than dissolves will 
depend partially on the capabilities of the 
editing facility used. Choosing that facili¬ 
ty will be the subject of next month’s 
article. 

In review, remember the more time 
spent off-lining, the less time it will take 
in the edit suite . Therefore the project will 
cost less. 

All notes should be as clear as possi¬ 
ble, and sufficiently detailed so the 
engineer could do the whole project in 
your absence. That way, during the edit 
session you can concentrate on how the 
final product looks and sounds. If last-
minute changes are necessary,they can 
be made with as little confusion and in as 
little time as possible . ñrb 

(To Be Concluded) 

Jay Rich is senior editor 
and staff producer for Park 
Road Productions, a divi¬ 
sion of the PTL Television 
Network. 
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NEW PRODUCTS 

Buhl Quadraplexer 
Enhances Video 
The Buhl Optical Company of Pittsburgh 

announces the Buhl Quadraplexer for use in 
transferring slides or motion pictures to video. 
The Quadraplexer offers the capability of 

setting up four projectors for one-at-a-time in¬ 
put into the system for pickup by a video 
camera . A typical equipment array could in¬ 
clude a 35mm slide projector, 16mm projec¬ 
tor, Super 8 projector and 8mm projector. 
The collimating lens incorporated in the 

Quadraplexer allows for use of a normal 
zoom lens on the video camera. No close-up 
or macro attachments are needed. 
As with other professional video transfer 

devices, the 16mm, 8mm or Super 8 motion 
picture projectors must be TV compatable. 
The standard projection lenses may be used 
for transfer. For the 35mm slide projector, 
Buhl offers a special lens with an extended 
barrel that is needed for the short projection 
distance involved. 

Technical details and prices are available 
from Buhl Optical Company, 1009 Beech 
Avenue, Pittsburgh, PA 15233 or call toll free 
(800) 245-4575 (in Pennsylvania, call 
collect) . 

ASACA Produces 
Video Switcher 
ASACA introduces the ASW-300 video 

switcher with video effect functions for five in¬ 
puts of NTSC signals . These signals can be cut 
in and cut out, faded in and out, dissolved, 
wiped, etc. Operation is controlled either 
manually or by an optional remote control 
panel, and use of an RS422 interface permits 
remote control with a user-developed pro¬ 
gram. Applications include automatic trans¬ 
mission systems for producing programs, as 
well as a wide variety of video processing and 
measuring systems. The unit is rack 
mountable. 

For further information contact ASACA/ 
Shibasoku Corporation of America, 12509 
Beatrice Street, Los Angeles, CA 90066, or 
call (213) 827-7144. 

Sunspot Broadcast 
Systems Offered 

Sunspot, of Albuquerque, New Mexico, 
has announced its new product for the broad¬ 
cast industry , the Sunspot Broadcast System . 
The Sunspot Broadcast System is design¬ 

ed exclusively for the Apple computer system 
utilizing hard disk memory storage and is 
available for single and dual radio station , with 
single or multiterminal capabilities. 
The new software capabilities include In-

Buhl’s Quadraplexer 

Kliegel’s 1550 Series 

Newport’s VideoLok 

foscreen, operating instructions that are 
available to the operator with the press of a 
single key, and Infotab, which displays lists of 
reference information such as customers and 
ledgers. 

Offering over 50 programs that are fully in¬ 
tegrated and menu-driven, a station’s 
operator can quickly jump from one opera¬ 
tion to another with only a few keystrokes. 
More information about the Sunspot 

Broadcast System is available at local Apple 
computer stores. For the name of the nearest 
authorized dealer, call Sunspot in Albuquer¬ 
que at (505) 255-6500. 

New Improved 
Klieglights Available 

Designated Series 1550, the new 
Klieglights have been redesigned with a totally 

new high-efficiency heat-dissipating lamp¬ 
house and a new lamp socket. 
The new Klieglights have a unique four¬ 

way shutter system , with each blade and the 
entire assembly rotatable over a full 180 
degrees. Additional features include rapid 
peak and flat focusing knobs, and inter¬ 
changeable lens tubes for beam angles of 5, 
10, 15, 20, 30, 40 and 55 degrees. The ellip¬ 
soidal reflectors are of double-faceted design . 
The plano-convex lenses are of borosilicate 
glass. All models are U.L. approved for use 
with 1,000-watt lamps. Lenses can be 
cleaned without the use of tools, and are 
interchangeable with lamphouses of all 
models in the series. 
Seven models are offered in the Series 

1550, varying essentially in nominal beam 
angle from 5 to 55 degrees. Further informa¬ 
tion on Series 1550 Klieglights is available 
from Kliegl Bros. Lighting, Inc., 32-32 48th 
Avenue, Long Island City, NY 11101. Tele¬ 
phone (718) 786-7474. 

NCI Introduces 
Betamax VideoLok 
VideoLok, a product of Newport Com¬ 

munications International is now available in 
the popular Betamax format. The new 
VideoLok incorporates all of the same 
features as the VideoLok VHS model in¬ 
troduced by NCI last fall. 
VideoLok is an electronic device designed 

to effectively thwart VCR theft. It easily inserts 
into top-load, front-load and portable video 
recorders as would any VHS or Beta cassette. 
The custom keylock arms VideoLok against 
such thefts. 

For additional information, contact James 
Bartolomucci, Newport Communications In¬ 
ternational, 4120 Birch Street, Suite 101, 
Newport Beach, CA 92660, Telephone 
(714) 476-0855. 

JVC Develops 
Super Beam Mic 
The MU-6200E super beam is seven times 

greater than conventional shotgun 
microphones with a sensitivity measuring 50 
mV/Pa at 1 kHz with a frequency response 
from 50 to 15,000 Hz. 

The microphone features continuous vari¬ 
able directivity and remonte control of tone 
and directivity. The remote control unit and 
an AC power supply are optional. 
Sound signal can be sent at line level by the 

built-in amplifier with 15 dB gain . The micro¬ 
phone weighs 4.1 pounds . 
The MU-6200E super beam microphone 

is available through the JVC Professional 
Video Division. 
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NOW ON TAPE 
The Speakers and Workshops of NRB '85 
See and hear the major speakers at this year’s NRB 
convention! PRESIDENT REAGAN, BILLY GRAHAM, JERRY 
FALWELL, SENATOR EDWARD KENNEDY AND MORE! 

U 
42nd NRB Annual Convention 
February 1985 
Washington, D.C. 
“Christian Communicators: 
Pressing Toward the Mark” 
Philippians 3:14 

Use these two pages (or photocopy) to place your order. Check off tapes you want, 
then fill in the order formand mail with your check today. 

AUDIO WORKSHOPS 
International Broadcasters 

□ 85-1 5C local Program Producers Broadcasting Internationally, Advantages & Disadvantages: Van Der Puy, 
Strong, Sala 

□ 85-26C How You Can Develop an International Ministry: Van Der Puy, Montoya, Virts, Jem, Sala 
□ 85-31C The Challenge of Israel 81 Jewish-Christian Dialogue: Rose Eckstein 
□ 85-56C Latin America Today: A Case Study of Religious & National Values: Jones, Fanini, Moorhead, de Oliveira, 

Sundseth, Schemper 
Television 

□ 85-16C Motivating Volunteers: Bixler, Wright 
□ 85-1 7C Effective Computer Use: Belk, Conners, Griggs 
□ 85-18C Sales & Strategies for Local TV: Smith, Russell, Davis, Scanlon 
□ 85-19C Cable Production for Beginners: Wilson, Campana, Wright 
□ 85-24C Producing for Mass Audiences: Baehr, Pieterse, Dunkerton, Grimes 
□ 85-25C Direct Mail; Sholl, Brand, Groman, Taylor 
□ 85-34C Film/TV: Kurtz, Anderson, Backlund, Doughten, Metsker, Sparks, Wheat 
□ 85-36C Post Production Techniques: Wagner, Martin, Ellis 
□ 85-37C Managing a Christian Organization: Hull, Cook, Lockhart 
□ 85-43C Religious Television and the Local Church-Key Questions Finally Answered: Clark, Gallup, Hadden, Baehr 
□ 85-44C Broadcast Freedom vs. Church/State Issues: Hull, Dugan, Stevens 
□ 85-45C Satellite and Closed Circuit: Moss, Tilton, Brice, Landry 

Program Producers 
□ 85-23C Counselling by Phone, Radio & Correspondence: Sanders, LaHaye, Martin, Moegerle, Butterworth 
□ 85-33C A New Day for Christian Broadcasters: Cook, Trout, Steele, McCabe, Ball, Campbell 
□ 85-42C If I Had It to Do Over Again (Bloopers & Blessings in Christian Broadcasting): Wiersbe, Dunn, Van Der Puy, 

DeBrine, Haden 
Public Relations 

□ 85-53C Media Relations: Jones, Anderson, Bailey, Boyd, Spring, Turnage 
□ 85-54C Special Events Management: Johnson 
□ 85-57C How to Manage a Successful Publicity Program: Winters 

Washington Seminar for Christian Leaders 
□ 85-2OC How to Mobilize Listening & Viewing Audiences to Pray: V. Bright, Davis, Williams 
□ 85-28C Informing Audiences of Community and National Issues: V. Bright, B. LaHaye 
□ 85-38C Power of a Praying Media: V. Bright, Christenson 
□ 85-47C Media Researching Media: V. Bright, Poland 
□ 85-48C Broadcaster Burnout: Coping With Stress in Media Ministry: Hawkins, Minrith, Meier 

Gospel Music Association 
□ 85-5OC Music as a Ministry Vehicle: Oldham, Carmichael, Erickson, Blackwood 
□ 85-52C Music as a Successful Radio Format: Battaglia, Parker, Whipple 
□ 85-55C Music from the Musician's Heart: Myers, Shea, Kaiser, Sullivan 



Workshops Cont'd. 
Black Broadcasters 

□ 85-1 2C How to Put Together a Quality Broadcast: Jones, Arties, Addison, Hines, Thompson 
□ 85-21C Joint Effort in Purchase of Minority-owned Broadcast Facilities: Amir Kahn 
□ 85-29C How to Get Free Air Time on TV: Lewter 
□ 85-39C Successful Fund-Raising for Broadcasters: Hart 

Commercial & Non-commercial Owners & Operators 
□ 85-1 3C Audience Building: What Format?: Hollinger, Douglas, Moffit, Hendricks, Emert, Hart, Norris 
□ 85-22C The Campaign Method: A Proven Sales System: Aria Bott, Yates 

Non-commercial Owners & Operators 
□ 85-32C Improving Your People Management: God’s Success Philosophy: Snider Miller 
□ 85-41C Forum: Turning Research Into Larger Audiences: Velker, Virts 

Contemporary Technology 
□ 85-14C Duplicating Quality: Bartlebaugh, Straw 
□ 85-27C Studio Acoustics: Braun, Rittenhouse 
□ 85-3OC Satellite Services: Seaberg, Wagner 
□ 85-4OC Cable TV: Dickinson 

AUDIO PLENARY SESSIONS VIDEO 
□ 85-1 c 

85-2CA 
□ 85-2CB 
□ 85-3C 
□ 85-4C 
□ 85-6C 
□ 85-7C 
□ 85-8C 

85-9CA 
I 85-9CB 
□ 85-IOC 
□ 85-1 1CA 
□ 85-1 1CB 

Sunday Worship Service: Dr. Wiersbe 
Opening Plenary: Harold Carter 
Opening Plenary: Ben Haden 
Keynote Plenary: Jack Hayford, Pres. Herzog 
Presidential Plenary: Pres. Reagan, VP Bush, John Shepherd 
Evening Plenary: Jimmy Swaggart, Sen. Armstrong 
Congressional Breakfast: Dr. Falwell, Sen. Kennedy 
FCC Luncheon: Mark Fowler, James Quello 
Evening Plenary: Phyllis Schlafly 
Evening Plenary: E. V. Hill 
Afternoon Plenary: Sen. Helms, Don Wildmon, Kenneth Gangle, Paul Freed 
Anniversary Banquet: Dr. Graham 
Anniversary Banquet: Dr. Koop 

SPECIAL DOCUMENTARY OF NRB 85 
60 Minutes of Convention Hi-Lights (Produced by CBNU) 

SPECIAL EVENTS 
□ 85-49C International Banquet: Brother Andrew, Int’l. Guests 
□ 85-58C Israeli Breakfast: Congressman Kemp (2 tapes/3 hrs) $12.00 

□ 85-2VA 
□ 85-2VB 
□ 85-3V 

85-4V 
□ 85-6V 
□ 85-7V 
□ 85-8V 
□ 85-9VA 
□ 85-9VB 
□ 85-1 OV 
□ 85-1 IVA 
□ 85-1 1VB 

□ 85-12V 

Videotapes 

Audio Cassettes 

$44.95 each for ̂ -inch 
$79.95 each for 3/-inch 
$6.00 each, Five or more $5.50 each 

Audio Packages 
Order the Entire NRB '85 Convention on Audio Cassettes 
Approximately 57 Programs, packaged in handsome vinyl holders 

Only $250.00 

Video Packages 
Order A Panasonic 1225 VHS Video Player and 
Receive 1 Video Selection Free of Charge 

$398.00 (K” VHS or Beta Only) 

I enclose: 

□ $_ for_ videotapes at $_ each. 
(Please add $2.00 per tape (maximum $15.00) for shipping & handling 
□ $_ for_ audio cassettes at $_ each. 
PLEASE ADD $1 .OO per tape (maximum $1 5.00) for shipping and handling 

Amount for shipping: $_ 
TOTAL AMOUNT ENCLOSED: $_ 
□ Check □ Money Order 
Charge my □ Visa □ Master Card *_ _ 
Signature _ (Expires:_ 

NAME _ _ _ _ _ _ _ _ _ _ __ 
ORGANIZATION _ _ 
STREET ADDRESS_ __ 
CITY _ STATE _ ZIP_ 

Make checks payable to NRB and mail to 
NRB, CN 1926, Morristown, NJ 07960 
For further information call (201 ) 428-5400 



BROADCASTERS 

Robert F. Combs, associate professor of 
photojournalism at CBN University, has been 
awarded the 1984 Photographer of the Year 
award from the Council for the Advancement 
and Support of Education (CASE), a national 
association comprising most major colleges 
and universities. The award was given for 
Combs’s most recent photography in CBN 
University publications. 

Alexander Scourby, the actor whose 
voice brought the King James version of the 
Bible alive with his rich bass voice, died 
February 22 at age 71. He recorded hun¬ 
dreds of masterworks of literature and ap¬ 
peared in television programs, but Scourby’s 
most famous work was the Bible recording, 
a best seller when it was released in 1966 after 
four years in production. 

A retired Atlanta minister, John Edward 
Lantz, and his wife donated $1 million to 
Yale Divinity School to establish its first en¬ 
dowed chair in 42 years. The endowed pro¬ 
fessorship will be used to strengthen com¬ 
munications programs for divinity students, 
teaching methods of effective communication 
on television, as well as by writing and oral 
scripture reading. Rev. Lantz, a United Meth¬ 
odist minister and a 1938 graduate of Yale, 
said he had saved the money from his pas¬ 
toral salary and from small investments. 

Don Clark, news director until March 1984 
at KEZI-TV, the ABC affiliate in Eugene, 
Oregon , has joined the staff of CBN Ne ws in 
a senior capacity, the Christian Broadcasting 
Network announced. He spent much of his 
writing career in Boston, Massachusetts, in¬ 
cluding positions with Boston Globe and The 
Christian Science Monitor. In March 1984 
Clark resigned from KEZI-TV to launch an in¬ 
dependent candidacy for secretary of state in 
Oregon. He lost but captured 22 percent of 
the vote statewide. 

Avis B. Christianson, a poet whose texts 
were set to music by leading hymn com¬ 
posers, died recently after a stroke . Christian¬ 
son , who was 89 , worked with Moody Bible 
Institute. 

EugeneTognacci, Sr., did not resign as 
general manager of WL1Z-AM/Lake Worth 
(Florida) when he became president of West 
Coast Wireless, Inc. (A resignation was incor¬ 
rectly reported on this page in the March 1985 
issue.) 

Glenn Van Keuren, director of develop¬ 
ment for the International Lutheran 
Laymen’s League since October, died 
January 17. He was a volunteer chairman of 

Robert F. Combs 

Michael C. Pascucci 

television for the league’s work in southern 
Wisconsin and served the organization in 
several other capacities since joining the staff 
in June 1976. 

Gordon MacDonald, former pastor of 
Grace Chapel. Lexington. Massachusetts, 
has been named president of Inter-Varsity 
Christian Fellowship. He replaced James 
McLeish, who retired. 

On February 10, less than a week after he 
and his wife attended the NRB convention for 
the first time, broadcaster Roger Fulton suf¬ 
fered an aneurysm of the aorta and died a 
week later on February 17. Fulton was heard 
on the 90-minute weekly radio broadcast The 
Message of Victory, sponsored by his min¬ 
istry, New York Christian Outreach. A mem¬ 

orial service was held for Fulton at First 
Alliance Church in New York City. Mrs. 
Fulton called the visit with her husband to 
NRB ’85 “a second honeymoon.” 

The new general manager of KGER/Long 
Beach (California) is E. William George, a 
vice-president of John Brown University, 
which owns the station . He replaced Clinton 
H. Fowler, who retired January 27. 

Long Island, New York, now has its own 
full-power commercial television station. 
Although not a religious station, WLIG-TV 
55 airs “wholesome entertainment that 
everyone in the family can watch and enjoy” 
as an alternative to network productions. The 
man responsible for the new station is New 
York businessman Michael C. Pascucci, 
president and CEO of WLIG-TV. Top man¬ 
agement for the station includes general 
manager Michael Hurley, general sales 
manager Bruce Georgi, programming di¬ 
rector Lawrence P. Casey and chief en¬ 
gineer Ronald H. Fries. 

Trans World Radio of Chatham, New 
Jersey, is producing two 15-minute weekly 
programs that focus attention on missions 
personalities. Denny Milgate, who pro¬ 
duced World Religious News 10 years ago for 
NRB, is host of a new program called Mission 
Magazine . The program features news of mis¬ 
sionaries as gathered by the staffs of Evan¬ 
gelical Newsletter and Evangelical Missions 
Information Service . The other program , First 
Hand, presents in-depth interviews with 
veteran missionaries and Christian leaders on 
critical topics. 

Thomas W. Box has been named vice-
president for finance and operations at Am¬ 
bassador Advertising Agency, Fullerton, Cal¬ 
ifornia, according to Al Sanders, founder 
and president. For five years Box was em¬ 
ployed by Seattle Pacific University, most 
recently as director of development. Am¬ 
bassador recently doubled the size of its office 
facilities. 

The National Association of Evangelicals 
honored Joni Eareckson Tada, a radio 
broadcasterand author, as 1985 Layperson 
of the Year during opening ceremonies of 
their 43rd annual convention in March at Los 
Angeles. Her radio broadcast is Joni and 
Friends. 

Bob G. Slosser. president of CBN Uni¬ 
versity, named Kenneth M. Zenzel vice-
president for administration and finance at the 
Virginia Beach graduate school. Zenzel was 
vice-president at Continental Resources Co. 
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EMPLOYMENT 
REGISTRY 
M

OW you can use NRB’s efficient and comprehensive 
employment registry to till positions at your station or 
in your ministry. Our new computer provides the 
capability of quickly identifying potential employees 
to fill important positions in religious broadcasting. 

The new NRB Employment Registry will: 
1. Enable member organizations to identify needed poten¬ 
tial candidates to fill key job openings. 
2. Access great numbers of high-tech and communications 
specialists who will be willing to volunteer their time to con¬ 
tribute their expertise to members. 
3. Be available free to NRB members. 
To achieve a high degree of effectiveness, the NRB Employ¬ 

ment Registry will require full member support. One-minute 
spots are being prepared for use twice daily. The use of these 
spots will insure the data base will contain information about 
a sufficient number of qualified Christians to meet your needs. 
Complete information will be provided each member 

organization through the mail. 

For further information write: 
NRB Employment Registry 
CN 1926 
Morristown, NJ 07960 

or call (201)228-9522 
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MEDIA WORLD 
(continued from page 12) 

BBC Will Air 
Filmed Biography 
of C. S. Lewis 
LANSDALE. Pa. (NRB)—Two religious 

media companies are teaming up with the 
British Broadcasting Corporation (BBC) to 
produce and air a 90-minute television drama 
on the life of a modern literary giant. 
The biographical special, which has been 

scheduled to premiere on the BBC in mid¬ 
November, depicts an unusual love affair in 
the life of author C. S. Lewis, played by 
British actor Joss Acklin. 
Gateway Films of Lansdale. Pennsylvania, 

is planning to release the film as part of its 
Church History Collection, and the Episcopal 
Radio-TV Foundation of Atlanta, Georgia, is 
arranging for television showings across 
North America late this year as part of the 
foundation’s 50th anniversary celebrations. 
A Gateway spokesman said the film 

weaves an evangelistic message around the 
drama in the lives of the characters. The film 
will not be overtly evangelistic as are many 
Christian films, he said. 
A longtime bachelor and the author of 

Mere Christianity, Surprised by Joy and 
many other contemporary tales of Christian 
faith, Lewis married while in his 50s. His 
bride , Joy Gresham (played by Clair Bloom) , 
was a communist and atheist before reading 
Lewis’s books. 
The relationship was short-lived because 

Joy was in the advanced stages of cancer. 
Upon her death Lewis experienced a “pro¬ 
found spiritual crisis that severely tested the 
reality of the Christian affirmations in his 
writings,” said a Gateway spokesman. 
Another film from Gateway, John 

Wycliffe: The Morning Star, a dramatic 
biography of the 14th-century cleric who first 
translated the Bible into English, was selected 
for primetime television airing in Holland and 
England to recognize the 600th anniversary 
of Wycliffe’s translation . 

Word Artists 
Win Big in 
Grammy Awards 
LOS ANGELES (NRB) -For the fifth con¬ 

secutive year, Word Record artists garnered 
the most Gospel music honors at the annual 
Grammy Awards with wins by Amy Grant, 
Michael W. Smith, Shirley Caesar and Al 
Green. The 27th Annual Grammy Awards, 
telecast live by CBS-TV from the Los Angeles 
Shrine Auditorium, included seven Gospel 
music categories. 

Other winners were Debby Boone, Phil Dris-

Amy Grant 

Michael W. Smith 

coll, Andrae Crouch and Donna Summer. 
Amy Grant picked up her third consecutive 

Grammy for best Gospel female performance 
for her “Angels” track from the Straight 
Ahead Myrrh/Word recording. She also pro¬ 
vided entertainment with a live performance 
of the award-winning song. 

Michael W. Smith followed his Grammy 
Award nomination last year with a win for best 
Gospel male performance for the Michael W. 
Smith 2 album, also on the Myrrh/Word 
label. 
The best soul Gospel male performance 

award went to Andrae Crouch for the 
“Always Remember” track from his No Time 
To Lose album on Light/Lexicon. This is 
Crouch’s sixth award in the 13 times he has 
been nominated. 

Debby Boone and Phil Driscoll each won 
a Grammy for the “Keep the Flame Burning” 
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Andrae Crouch 

Debby Boone 

track from her Surrender album on Lamb and 
Lion/Sparrow. Boone has two previous 
Grammy Awards to her credit. 

Shirley Caesar was the only Gospel artist 
to receive two awards this year. She won the 
best soul Gospel performance category for 
her Sailin’ album on the Myrrh/Word label 
and picked up a second award with Al Green 
for best soul Gospel performance by a duo for 
the ‘Sailin’ on the Sea of Your Love” track 
from the same album. 
Donna Summer won the best inspirational 

performance category with “Forgive Me,” a 
single released from her Cats Without Claws 
album on Geffer/Warner Brothers Records. 
The seven Gospel categories constitute 12 

percent of the total . This is more than pop (4 
categories), rock (4), rhythm and blues (5), 
Latin (3) and country (5) , and is exceeded on¬ 
ly by classical (II categories) . 

^■Metcalf 
COMICAM CORPORAIION 

403 NASA Rd 1 East. Sude 378/Websler. Texas 77598/713/486 7070 

PRESENTS 
THE 

OMEGA VAN 

GARY D. CHASE 
Vice President Morketing/Sales 

Mobile TV Center with a replaceable 
chasis. MCC will design and build 
using State-Of-TheHV t equipment. 
Let us meet your video production 
requirements WHILE REDUCING YOUR 
COSTS. A«pr»»»nt»d by 

METCALF COMMUNICATIONS. CORP w w z\ Z\ ■ r 403 Nasa Rd 1 East Suite 378 V U| If |U Webster TX 77598 
A I Phone (713)486-7070 

111 \j \J 1 B ELECTRONIC ENTERPRISES INC 
Lx ddJO fewer Xbrtttoy San Amonto ¡»ras 78233 (512)ó5J47ól 
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Ask for our 

44 PAGE CATALOG 
of 

PROFESSIONAL 
SOUND RECORDING 

& DUPLICATING SUPPLIES 

Recording Supply Div. of Polyline Corp 
1233 Rand Road, Des Plaines IL 60016 

(312) 298 - 5300 
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new! 

Finally. 

An authoritative 
daily commentary [_ ' 

P^^ . . 
pcpspc^1̂  

» I«0«' 

John G. 

examining today’s most challenging 
and controversial human life issues. 

PRO-LIFE PERSPECTIVE® features 
Dr. John C. Willke, President of the 
National Right to Life Com¬ 
mittee in Washing¬ 
ton, D.C. For the 
past 20 years Dr. 
Willke and his 
wife Barbara, have 
led the fight to 
restore the right 
to life for unborn 
children. 

Since January 7, 1985 PRO-LIFE 
PERSPECTIVE® has started airing on 
scores of stations nationwide, offer¬ 
ing listeners timely information and 
insights which will educate and 
effectively help them deal with 
today’s troubling issues such as 
abortion, infanticide and euthanasia. 

Act now to find out how your 
station can air this free public 
service commentary. 

Take a listen to what your listeners 
have been missing. 

For a free audition tape contact: 

Ambassador Advertising Agency 

51 5 East Commonwealth Avenue 

Fullerton. California 92632 

(714) 738-1501/(213) 694-3187 

"We believe in what you’re doing! God Bless you ” 
Or. James C. Dobson 
FOCUS ON THE FAMILY 

may 1985 religious broadcasting 35 

(Circle 130 on the Reader Service Card) 



LETTERS 
Editorial Appreciated 

I especially enjoyed your fine editorial, 
“Slanting Our Broadcasts,” in the March 
issue . How desperately we need to get out of 
the “Holy Huddle” and cast our nets on the 
“other side” of the boat. That’s where the fish 
really are. 
God bless you richly in the love and power 

of our Risen Lord. 
Don Johnson 

Afterglow 
Memphis, Tennessee 

I read your editorial “Airing Our View,” in 
the March ’85 Religious Broadcasting 
with great interest and sorrow. Interest, 
because 1 admire your insight into the situa¬ 
tion in getting the “Word” out. Sorrow, 

because there are the “elite” of programmers 
and station owners/managers that will not 
send forth the gospel on religious radio, let 
alone the secular market. They will not put a 
program on a Pentecostal-oriented station— 
or the reverse, if your will. It’s called “position¬ 
ing” or “good business.” 
And what grieves me most: Some stations 

will not send forth the gospel simply because 
the program is in a “foreign language.” 
We, as broadcasters, must surely lead the 

way when we all speak of “religious free¬ 
dom.” If not, what a terrible shame and waste 
of God-given talents. 

Gene Tognacci 
General Manager 

WL1Z AM 
Lake Worth, Florida 

Wiley Excellent 

The March issue of RELIGIOUS BROAD¬ 
CASTING has just come to my attention. 
Earlier, colleagues and friends had mention¬ 
ed the article on page 6 of the magazine by 
Richard E. Wiley, former chairman of the 
FCC. [“License Is Renewed for Pillar of 
Fire”]. 

Perhaps we are somewhat prejudiced but 
we feel that the article is an excellent one, and 
we appreciate the publicity given to this im¬ 
portant decision. 

Dr. Donald J. Wolfram 
President and General Superintendent 

Pillar of Fire 
Westminster, Colorado 

CLASSIFIEDS 
EMPLOYMENT 

Program Control Operator The 
Christian Broadcasting Net¬ 
work has an immediate open¬ 
ing for a program control 
operator with a minimum of 3 
years experience as master 
control switcher, tape operator 
in a medium TV market. The 
successful candidate must 
have demonstrated ability to 
read, interpret and react to 
oscilloscope and vectorscope 
video displays as well as audio 
signal displays. Requirements 
include a minimum of 3 years 
experience in ’A-inch, 1-inch 
and 2-inch videotape playback 
and editing. If you feel led and 
wish to serve, please send a 
resume and salary history in 
confidence to: The Christian 
Broadcasting Network, Inc., 
Human Resource Division, Box 
SJ, CBN Center, Virginia 
Beach, VA 23463. 

General Managen Inspirational 
station in sunbelt seeks qual¬ 
ified general manager. Solid 
spot sales background a must. 
Send resume and full partic¬ 
ulars to Box 5C, NRB, CN 1926, 
Morristown, NJ 07960. 

Television Producer/Directon 
The Church of Castle Hills, a 
Spirit-filled nondenomina-
tional congregation in San An¬ 
tonio, Texas, has an immediate 
opening for a producer/director 
to head our television minis¬ 

tries. Responsibilities include 
production of programming for 
national broadcast, as well as 
management of a Christian 
television cable channel serv¬ 
ing 190,000 homes in the San 
Antonio area. Salary will be 
commensurate with experi¬ 
ence. Send resume and salary 
history in confidence to Cass 
Staffel, Business Administra¬ 
tor, 214 Roleto Drive, San An¬ 
tonio, TX 78213, or call (512) 
342-4279 for more information. 

SERVICES 

Equipment Needed for 
Nicaragua’s only Christian 
radio station: 10,000-watt AM 

transmitter, studio-quality tape 
recorders, conventional tape 
recorders, cassette copier, 
45-watt stereo power amp, 
tubes, wireless microphone, 
typewriters, air conditioner, 
etc. We need your help today. 
For details, contact: Ted 
Gutierrez, GM, Radio Ondas de 
Luz, Box 607, Managua, 
Nicaragua. 

RADIO STATIONS! Increase 
billing with two bright, low-cost 
Domain sales builders: PHOTO 
TIPS—sponsorable, 90-second 
feature, and DOMAIN JINGLE 
PACKAGE—custom religious 
radio ID’s. Call DOMAIN COM¬ 
MUNICATIONS for details (312) 
668-5300. Ask for Dan Balow. 

NRB 
Employment Registry 

c/o Frederick Lange & Co. 
CN 1926 

Morristown, NJ 07960 
201-428-5400 

Advertisers 
Agfa-Gevaert . 9 
Pat Boone. 39 
Bott Broadcasting. 7 
CCR. 25 
Domain Communications. 8 
Falwell Live. 5 
Family Radio. 13 
KMJC. 1 
Bob Larson Ministries. ifc 
Living Way Ministries. 34 
Metcalf Communications. ..35 
Mission Service Supply. 17 
Moody/IMS. 15 
Moody. 11 
Nason Media. be 
National Right to Life. 35 
NRB Convention Tapes. 30 
NRB Directory. 37 
NRB Employment. 33 
Point of View. ibc 
Polyline. 35 
Sun Lighting. 27 
Universal Broadcasting. 23 
WGPR. 8 
Wold Communications. 2 

How to Place a Classified Ad 
1. All classifieds must be prepaid. 
2. Type all copy. 
3. Indicate category: Employment, For Sale, 

Services 
4. Employment ads are $20.00 per column inch. 
5. All other ads are $40.00 per column inch. 
6. 20% frequency discount on 6 ads or more if 

payment of all ads is made in advance. 
7. Box Numbers are available for an additional 

$15.00. Please supply complete forwarding 
instructions. 

8. Send copy, instructions, and check to: 
Classified Ads 

Religious Broadcasting 
CN 1926 

Morristown, NJ 07960 
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1985 THE 
DIRECTORY 
OF 
RELIGIOUS 
BROADCASTING 

THE ONLY PUBLICATION OF ITS KIND ... 

The all-new 1985 Directory of Religious Broadcasting just off the press is the most 
up-to-date listing anywhere for religious radio and television stations, program pro¬ 
ducers, affiliated agencies and supporting services. It has the latest address and 
personnel changes, a new sec tion on Satellite Program Services, is indexed to save 
time and effort in locating listings, and a innovative laminated coverfor durability. 

The price is a low S24 95 to NRB members-$39.95 to nonmembers. Send for your 
copy todoy-fill out the order blank below or phone 201-428-5400 and charge 
to VISA or MasterCard 



LATE NEWS 

NRB CONVENTION_ The NRB executive committee objected strongly to "the d i s -
DISTORTED BY torted presentation" of the 42nd annual conven t i on that 
"60 MINUTES" appeared in a 15-minute news/opinion segment on CBS-TV's 60 

M i ñutes on March 31. In a 115-word telegram to CBS, the NRB 
leaders questioned the "objectivity and journalistic integ¬ 
rity" of correspondent Morley Safer and 60 M i ñutes , which is 
currently the fourth most popular TV program. Safer's report 
focused almost exclusively on the Media Expo, which he said 
was filled with "trinkets, notions and icons...for sale or 
barter." The "trade show for God," Safer said, was filled 
with companies "pitching your product," and the plenary ses¬ 
sion with President Reagan had "the strong smell of power in 
the a i r." 

Safer and 60 M i ñutes producer Alan R. Weisman report¬ 
edly went out of their way to avoid interviews with NRB 
leaders and sought out "just the mavericks" for on-camera 
statements. Weisman told NRB recently, "We didn't feel we 
had any reason to interview" NRB officials. He admitted 
that much of the episode concentrated on "buying and sell¬ 
ing something," but added, "There's nothing in and of 
itself wrong with that." NRB president Robert A. Cook said 
the program gave the incorrect "impression that NRB is a 
fanatical group of people who are in it for the money. We 
consider this to be. ..slanted and irresponsible." 

One grassroots comment from a local pastor who attended 
NRB '85 and saw the broadcast summarized it well: "That's 
not the convention I attended," he said. 

CREW ABANDONS_ A WNBC-TV/New York camera crew walked off the set of The 
HOST DURING First Estate: Religion In Review , a 30-minute weekly public 
AIDS INTERVIEW affairs program on religion and society. The March 27 job 

action was taken, according to The New York T i mes , to avoid 
contact with two guests who have AIDS, a deadly viral infec¬ 
tion. Taping resumed on the NRB award-w inn ing program when a 
lone camera operator agreed to work if the AIDS victims 
pinned the lapel microphones on themselves and disposed of 
them after the interview. The program, which airs May 5, 
discussed how religious organizations in metropolitan New 
York City are reaching out to AIDS sufferers. 

NRB-BMI TALKS_ The NRB Religious Music Licensing Committee, formed by unan-
SEEK CONTRACT ON imous vote of the Board of Directors in February, started 
MUSIC LICENSE negotiations with Broadcast Music, Inc., (BMI) for a new 

contract to replace the "block per program" license which 
expires May 10. That date represents a second extension of 
the contract that expired December 31. Dick Bott, the 
committee chairman, and several other religious broadcasters 
met March 27 in New York with a BMI negotiating team and 
have planned to meet again on May 1. At issue in the long¬ 
standing dispute is the proper rate that a religious broad¬ 
caster must pay BMI for use of copyrighted Gospel music and 
by what formula that rate should be determined. 
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N RB 
MEMBER 

Photo by Harry Langdon 

you can't make a better media buy 
than The Pat Boone Show. . .An estimated 

one million listeners are waiting to hear 
your message every week... RADIO WORKS! 

... For advertising rates call Ed Lubin 
213-553-9854 

CW** 
" When you need to reach 

Christian demographics. 
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AIRING OUR VIEW 

In the Eyes of the World 

I
N THE EYES OF THE WORLD we are all driven by 
a few basic motives: self-preservation, ego gratifica¬ 
tion, the desire for power over others, accumulation 
of wealth and sexual satisfaction. Therefore, it is not 
too surprising that CBS’s Morley Safer entered the 
forum of the 42nd Annual Convention of National 

Religious Broadcasters in Washington in February with 
some preconceived notions and came away with a distorted 
picture of Christian broadcasting. The result was televised 
on 60 Minutes on March 31. 
To Safer, the convention was a “Trade Show for God” in 

which the participants were vying for exposure to get on 
radio or television for their own ends, particularly to raise 
millions of dollars. He was liberal with the use of inflam¬ 
matory phraseology (“a lot of ego, a lot of cult of personality 
... a lot of marketing ... freedom for some and damnation 
for others ... a strong smell of power in the air”) . He fo¬ 
cused narrowly on a fund-raising workshop, a signature¬ 
reproducing machine and premiums. And he sought to con¬ 
trast what he perceived as big-bucks evangelism with the 
selfless service of Mother Teresa in India. Surprisingly he 
skipped the subject of sex. 

But in his investigative zeal, with total freedom to roam the 
convention and Media Expo and speak with whomever he 
pleased and listen to whatever he considered important, 
Safer missed the important story . It was not just “seeing the 
convention with fresh eyes,” as the show’s producer, Alan 
R. Weisman, has told RELIGIOUS BROADCASTING (the Bible 
calls it “looking on the outward appearance”) , but evident¬ 
ly encumbered by the desire to prove his view of “electronic 
preachers” correct, he ignored the tenets of good in¬ 
vestigative journalism and thus failed to discover the truth . 
He covered the who, what, when and where, but unfor¬ 
tunately his why was already made up. 

Completely missed was the impressive lineup of speakers 
that included Billy Graham, President Reagan (only his en¬ 
trance was covered as an example of “power”), E. V. Hill, 
Senator Edward Kennedy and others. The theme, “Press¬ 
ing Toward the Mark,” was ignored. Nowhere was the real 
purpose of the organization or the convention mentioned; 

viewers were not told that NRB exists to preserve the right 
of religious broadcasters to stay on the air and to promote 
quality in religious programming. 

But could we have expected better? The world is generally 
hostile to the gospel that demands that each one of us make 
a personal decision about Jesus Christ. Journalists especially 
are skeptical people who distrust absolutes and who believe 
there are two or more sides to every story; therefore, they 
see and portray born-again Christians as bigots. 

What, then, are we to do? 
Perhaps we can take a clue from Safer’s concluding com¬ 

ment: “We wonder what Jesus would have made of all this.” 
As Christians led by the Holy Spirit, we know that Jesus was 
among us at the convention . Although our methods are dif¬ 
ferent from the public talks of Jesus as recorded in the New 
Testament (after all , he did not have radio and television to 
use then), our message is no different: “Repent, for the 
kingdom of God is at hand.” And when we are criticized, we 
should do what He did—give a ready answer. 

In the Gospel of Matthew , Jesus was criticized repeatedly . 
He healdd on the Sabbath. He ate and drank with sinners. 
His disciples picked grain and ate it on the Sabbath, and they 
did not follow the prescribed rules for ceremonial washing 
before eating. The skeptics challenged Him, and He 
answered them: “Which is lawful on the Sabbath: to do good 
or to do evil, to save life or to kill? ... I have not come to call 
the righteous, but sinners ... Haven’t you read ...?” 
The responses go on and on, but the instruction is already 

clear. Outward appearances can be deceiving. When, 
asked, “Why have you done these things?” we need to be 
ready and willing to explain, to prove divine justification 
and to turn the question back on the accuser in such a way 
that he is forced to reexamine his own relationship with God. 
As long as there are secular journalists— liberal or 

conservative—we Christians will be misunderstood and 
wrongly portrayed in the media. We should never lose heart. 
Even in the midst of such broadcasts the gospel slips through : 
Yes, there is only one way ... You do need to make a de¬ 
cision about Jesus ... We are called to preach the gospel. 

In season and out of season, we must be prepared. 
— Harold Hostetler 
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Another day, another station... 
Point of View is at 155 and counting 

and satellite uplink. 
Point of View is Christian information radio at 

its best. Call today for a free audition kit. 

Cah collect (214) 394-0852 
Soma Communications, Inc. 

Every day another radio station adds Point of 
View to its programming lineup. That’s why we’re 
the largest daily live radio talk show in America. 

Point of View is produced by International 
Christian Media, the number one Christian radio 
news organization in the world. The program fea¬ 
tures interviews, issue discussions, news and com¬ 
mentary. Point of View originates from Dallas in 
the new 7,500-square-foot ICM Broadcast Center, 
an office complex with radio and television studios 

(Circle 113 on the Reader Service Card) 



We Direct More 
Than Television 

Our staff includes more than television directors. We have a director 
of public relations whose efforts can help spread your message 

of ministry to the world. Our director of marketing can direct you 
towards an effective campaign of fund-raising, special events, 

direct mail and provide you with powerful advertising methods that 
define your ministry. 

However, don't overlook us when it comes to television production. 
Our professional team of award winning experts can create and 

develop your next special or weekly television program. 
CALL US TODAY 

Find out how easily we can make it happen for you. 

NASON MEDIA CORPORATION 
2040 South Santa Cruz St., Suite 115 

Anaheim, California 92805 
(714) 978-8112 
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