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cassette! (Please print) 

Mail to SPECIAL EDITION, Box 36368, Denver, CO 80236 
OR call COLLECT (303) 762-1828. 
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In the year, 1620 the Pilgrims arrived at Plymouth Rock in search of a better life — 

“tn tyaue tlic rtgljt luorstpp of (Buò, accnròing to ttyc ßimplicitic 
of tfje (Soopdl, uiitljout ttie admixture of mcn’ß inueottons. 
(direct from the Mayflower Compact) 

“A Conjipitipcpt to Excellence” 

The first Thanksgiving in November, 1621 marked the beginning of the 
greatest free society in history — our United States of America! 

24 Hours-5000 Watts, Full Time - 910AM in San Diego County! 
LET KMJC WORK FOR 
YOU • CALL OR WRITE 
US NOW FOR COM¬ 
PLETE STATION AND 
MARKET DATA! 

KMJC still is San Diego County’s first and only AM station to commit 
itself to broadcasting “God’s Living Word”! 
. . . Truly, “A Commitment to Excellence 

SAN DIEGO 
P.O. Box 2908 
San Diego. CA 92112 
Telephone: |619| 579-0910 

This Thanksgiving we will, again, give thanks to God for our freedom 
of worship and to the Pilgrims’ “Commitment To Excellence.” Five years 
ago, KMJC made a commitment to those in search of a better life. A full 
schedule of Christian programs is broadcast 24 hours each day to fulfill 
this search. KMJC, King Master Jesus Christ, will always maintain its 
“Commitment To Excellence”! 
(Circle 109 on the Reader Service Card) 

Licensed to El Cajon, California 

J.C. GATES & CO. 
LOS ANGELES: 
(NATIONAL SALES) 

Contact: Juanita Haddy Landon 
1944 Hillhurst Ave. 
Los Angeles, CA 90027 
Telephone: (213) 669-8066 



And you thought we were just the videoconferencing firm 

have hired the only transportable satel¬ 
lite television uplink to be flown into 
the camp. 

Then, simultaneously from Alamata 
and Washington, D.C., reknowned 
stars will host a 11-hour international 
telethon produced by the Russ Reid 
Company for World Vision, airing on 
every possible television station in the 
U.S., and Australia. 

So we say Thank you, World Vision, 
for a real ministry cause. And Thank 
you Russ Reid Company, for allowing 
us to serve on this worldwide first. 
ON MINISTRY AS A 
BUSINESS: 

Business and ministry must work 
together. This is why we’ve helped to 
estabfish The Joseph Eliezer Corpora¬ 
tion, whom we now serve. This corpo¬ 
ration is a thoroughly unique full¬ 
service finance and administration firm 
for ministries. 
The people at Josepth Eliezer are 

making it possible for men of God and 
organizations to be freed from much of 
the day-to-day operational details that 
ministry requires-which leaves them 
free to minister, minister, minister. 
Which, after all, is what God called 
them to do! 

I firmly believe that Joseph Eliezer 
has captured the most dynamic syner-. 
gism of ministry-business-marketing, 
and I would welcome the opportunity to 
talk to any ministry about this service. I 
believe this kind of stewardship is the 
wave of the future for Christian non¬ 
profit organizations. 

Direct mail, public relations, TV-
radio production and syndication, satel¬ 
lite broadcasting, and The Joseph 
Eliezer Corporation’s unique steward¬ 
ship are the vehicles we make available 
to non-profit organizations right now. 
We don’t have all the answers, but 

we’re working on them. We’re nothing 
but ‘unprofitable servants’-doing what 
is our duty to do-rejoicing in how God 
is using our associates and clients to 
glorify Him! 

more than that-it’s a credit to the 
enthusiastic commitment of thousands 
and thousands of Christians, from the 
very wealthy to the very poor, all help¬ 
ing to fulfill the Great Commission. 
That is the point! Organizationally and 
technically, nothing like this has ever 
been attempted before, in either the 
religious or the secular world. But big 
isn’t the point-soM/s saved is the point. 
We utilize every available medium to 

help our clients fulfill their calling. We 
are the servants who help get the ox out 
of the ditch! Not every project costs 
millions and millions, but if we prayer¬ 
fully accept an assignment, it becomes 
very big. . .and very important. 

ON RIVALRY: 
Competition in Christianity is usually 

nonsense. We are committed to the 
same things, so why not work together? 

Case in point: 
We are working with a great agency, 

an agency committed to Jesus Christ, to 
help feed starving people in Africa. 

Because of their commitment to give 
their client the best, our friends at the 
Russ Reid Company have inspired us to 
another communications first. 
On October 26, 1985, we will have 

broadcast live via satellite from World 
Vision’s feeding center at Alamata in a 
very remote region of Ethiopia. We 

ON MAKING MONEY: 
Fundraising without God’s anointing 

is simply donor theft. Money always 
follows ministry. Not that ministry 
doesn’t take faith-but when God leads 
the ministry. He will make it happen. 
The Silent Scream television special 

which we just finished producing is a 
wonderful example of a project with no 
funds-just a cause crying to be helped. 
Our goal is to put this special on every 
possible station in America, until 
abortion is stopped. 

This film is known as the pro-life 
movement’s most powerful tool. It’s the 
flagship of a campaign we’re doing for 
Crusade for Life, one of the first pro-life 
groups in America with special access to 
the film. 
We launched the campaign literally 

from scratch, raising the money to pro¬ 
duce the TV special. . .co-venturing a 
prospecting direct mail program with 
another firm who caught the vision to 
mail 6 to 10 million pieces in 1986... 
building a strong donor base. . .setting 
up interviews with, and mailing news 
releases to, secular media to increase 
publicity and public awareness. . .co¬ 
venturing a telemarketing program. .. 
and more. 
We have committed to taking this on 

with no start-up money and making 
known the matter of abortion-because 
we believe in this cause. 
ON BEING BIG: 
May I give you an example? 
Nearly 2 years ago, we began work¬ 

ing on Expío ’85, the vision of Dr. 
Bill Bright and orchestrated by Bailey 
Marks. I have watched in awe as these 2 
men have courageously followed God’s 
leading, combining faith with vision to 
reach the world for Christ. 

Just imagine. . .97 international cities 
with 650,000 viewing seats, 2 hours a 
day for 4 days in a row, translated 
simultaneously into 51 languages, origi¬ 
nating from 27 cities. 

It’s bigger than Live-Aid, bigger than 
the Olympics. But Expío ’85 is even 

Victory 
COMMUNICATIONS INTERNATIONAL 

\I7TJO TV TUTC AÄ A NT 5 You’ve heard of Michael K.Clifford. 
W ± nikj iVlrlr^ i But have you really heard him? Here 
the much-talked-about president of Victory Communications speaks for himself... and for the 
ministries he is helping to serve. 

Call Michael K. Clifford at 1-800-821-1989 ex. 326 
6617 N. Scottsdale Road Suite 203 Scottsdale, Arizona 85253 602-951-8444 Telex 668-331» 888 7th Avenue, New York, NY 10106 212-315-1442 Telex 668-331 

(Circle 180 on the Reader Service Card) 
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SIGN ON 

Trade Show or 
Spirituell Renewal? 

With what seemed to many of us a clearly biased 
and patently unfair approach. Mr. Safer and company 
in Sixty Minutes set out to prove that the February 
1985 convention of National Religious Broadcasters 
was nothing more than a huge trade show, with 
money as its basic motivation. These “objective” 
reporters chose to ignore all the responsible leaders of 
the organization , and focused instead on anything they 
could find that seemed unusual, or bizarre, or com¬ 
mercialized. For the most part, they portrayed ac¬ 
tivities and people who could not possibly claim to 
represent the great body of religious broadcasters. 
Be that as it may, we must face the fact that what 

seems to be so for an individual is indeed so for him 
or her; and if Mr. Safer missed the point in 1985, we must see to it that the 
mistake—if indeed it was a mistake—does not happen again. We must present 
a convention in 1986 that lives up to our theme : “Changing Lives to Change the 
World . We must provide for every delegate the opportunity to have a deep and 
lasting experience with our blessed Lord. 

In our opinion, the convention need not be either a gigantic trade show, ora 
revival meeting. The 1986 convention may well contain some of both elements! 
The fact is that, in Christian broadcasting, spiritual power and Christian commit¬ 
ment go hand in hand with good business practice and a high standard of ethics. 
Look again at the founding documents of NRB, and remind yourself that for 

over 40 years we have stood firmly for freedom for the Gospel in the field of broad¬ 
casting. along with excellence of programming and genuine Christian 
commitment. 

Let's keep it that way! And let’s have a convention that while it displays the latest 
in equipment and techniques, also stirs the heart and moves people closer to God. 
Your prayers in the months that precede the convention, along with your 
presence there, will go a long way towards achieving that goal. 

Robert A. Cook 
President 
National Religious Broadcasters 

ECFFV nas 
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Minirth-Meier Clink 

• HOSTED BY QUALIFIED PROFESSIONALS 
• AIRS AT 1-2:00 NOON, CEMTßAL TIME 
• 55 MINUTES IN LENGTH' -
• 5-1/2 MINUTES OF SPOT TIME AVAILABILITIES 

A daily, live call in program to cjeal with the Stress filled problems faced by more and more people today— based not 
and psychiatric principles, but on the solid fáúndation of the Scriptures as God’s Word. 



MEDIA WORLD 

New Nielsen Study 
Documents Large 
TV Audiences 
NEW YORK (NRB)-A. C Nielsen Com¬ 

pany, the television audience rating firm, 
recently released a “benchmark” study of the 
religious TV audience that documents for the 
first time the claims that a significant percent¬ 
age of Americans tune into religious programs 
each month. 
The Nielsen study, which was based on 

meter reports from a cross section of the 84.9 
million TV households in the nation, 
showed that, during a four week period last 
winter (January 28 - February 24) , four of 10 
TV households (40.2 percent or 34.13 mil¬ 
lion homes) watched some Christian 
television. 
The data found that CBN’s The 700 Club, 

with cohost M. G. (Pat) Robertson, was the 
most-watched religious TV program of the 10 
most popular programs for which data was 
gathered. A total of 19.1 percent of TV 
households (16.25 million persons) watched 
a portion of that program at least once during 
those four weeks, Nielsen found. CBN paid 
for the entire study, which was released by 
Nielsen on August 1. 
The television ministries of Robertson (The 

700 Club), Jimmy Swaggart (listed separately 
for weekly and daily programs). Robert 
Schuller, Jim Bakker (PTL), Oral Roberts. 
Jerry Falwell, Kenneth Copeland, Richard 
DeHaan (Day of Discovery). and Rex Hum¬ 
bard comprised the “top 10” religious televi¬ 
sion broadcasters (see net monthly cume 
chart). 

Information was also compiled for the 
quarter hour average , the daily cume , the net 
weekly cume and the total number of viewers 
by gender and age group. 

Results of the 1985 Nielsen study differ 
significantly with the April 1984 findings of the 
Annenberg School of Communications’ 
“Religion and Television” report, which con¬ 
cluded that 6.2 percent of viewers (13.3 
million persons) watch religious TV. 

In a separate study released in conjunction 
with the Annenberg report. The Gallup Or¬ 
ganization determined that 32 percent of 
those surveyed had watched a religious TV 
program in the last 30 days. Of that number, 
18 percent had watched in the last week and 
another 14 percent tuned in during the last 
month but not the last week (see Religious 
Broadcasting. June 1984). 
A press conference was scheduled on 

October 25 in Savannah, Georgia. De¬ 
tails will be reported in the December 
issue. 

Net Monthly Cume for Major TV Ministries 
Net Monthly Cume 

Program Rating % TV Households 
(in millions) 

The 700 Club 19.1 16.250 
(daily) 

Jimmy Swaggart 10.9 9.254 
(weekly) 

Robert Schuller 9.0 7.641 
(weekly) 

Jim Bakker 6.8 5.773 
(daily) 

Oral Roberts 6.8 5.773 
(weekly) 

Jerry Falwell 6.6 5.603 
(weekly 

Kenneth Copeland 5.8 4.924 
(weekly) 

Jimmy Swaggart 5.4 4.585 
(daily) 

Day of Discovery 4.8 4.075 
(weekly) 

Rex Humbard 4.4 3,736 
TOTAL 40.2 34.130 

(top 10 combined) 
(Source: A. C. Nielsen Co.. 1985. Used with permission.) 

Two TV Stations 
Already Impacted 
by Must-Carry Ruling 
LIMA. Ohio (NRB)—As the stories of a 

Christian television station here and another 
station in Florida demonstrate, the July 19 
appeals court decision dismissing the must-
carry laws for cable operators can have a 
devastating effect for the stations’ futures if not 
reversed immediately by legislation or FCC 
action. 
The Lima station , WTLW-TV 44 , is a spir-

itually-powerful TV station in Allen County, 
Ohio, in the northwestern quadrant of the 
state. Its gospel programming is received by 
residents of some 25 communities, almost 60 
percent of whom subscribe to cable television . 
The station , which has been carried by law on 
18 area systems since its founding in 1981, 
was dropped temporarily by the cable service 
in two towns just east of their location. 

That occurred on a Monday last summer; 
it was July 22. the first business day after the 
Washington, D.C. court’s ruling. General 
manager Ron Mighell, an NRB Board of 
Directors member, immediately called station 
supporters to action, which prompted “hun¬ 
dreds of calls” to Norseman Cablevision, Inc. 
The company had dropped channel 44’s sig¬ 
nal without notice from their system, which 
serves the towns of Ada and Alger, and re¬ 
placed it with the Christian Broadcasting 
Network. 
By Friday of the same week, thanks in part 

to action by the Ada mayor and city council, 
local programming was restored . Because the 
court said the ruling could not be im¬ 
plemented for 45 days, Norseman was not 
entitled to drop channel 44 when it did. Com¬ 
munity support for the station and recognition 
of its quality program. Mighell said, were the 
reasons why his station was restored to those 
towns so rapidly. He has not had problems 
with the other systems that carry WTLW’s 
signal. 

Robert D’Andrea and the station his com¬ 
pany operates in Orlando, Florida, has not 
been so fortunate. WTGL-TV 52/Orlando is 
still carried on the four cable systems in that 
central Florida market. Three of the cable 
companies split 150,000 households, D’An¬ 
drea said. The fourth, Evans Cablevi¬ 
sion, Inc., reaches into 15,000 homes. 
On September 16, officials of Evans Cable¬ 

vision called the station and said they would 
charge $12.000 a year to continue retrans¬ 
mitting channel 52. D’Andrea had no im¬ 
mediate response except to seek a written 
contract and approach his board members 
with the dilemma. As of September 26, the 
station was still being carried by Evans. Ac-
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$ Our audience is growing in the knowledge of God's Word . . . 
growing in involvement in today's Christian issues . . . and growing in 
the work of winning others to the Lord Jesus Christ. Our audience is also 
growing larger because more people than ever before are depending 
upon Bott Broadcasting Company for Quality Bible teaching and 
Christian Information programming. 
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Thru the Bible 

J. Vernon McGee 

Reach Families 
In Touch 

Charles Stanley 
Grace Worship Hour Truths that Transform 

Bruce Dunn D. James Kennedy 
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Grace to You 

John MacArthur 
Insight for Living 
Charles Swindoll 

Back to the Bible 
Warren Wiersbe 
Radio Bible Class 
Richard DeHaan 

Bott Broadcasting Company 

KCCV 
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KANSAS CITY 

KSIV 
AM-1320 
ST. LOUIS 

KQCV 
AM-800 

OKLAHOMA CITY 
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FT. WAYNE 

EXECUTIVE OFFICES • 10841 EAST 28TH STREET • INDEPENDENCE, MISSOURI 64052 • (816) 252-5050 
(Circle 105 on the Reader Service Card) 
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cording to D’Andrea, the Orlando market is 
54 percent cabled, about 10 percent higher 
than the average nationally. 

D’Andrea , who operates two other Florida 
TV stations and is constructing a fourth, ex¬ 
pects future trouble of a similar nature. “This 
is just the tip of the iceberg,” he said of the 
problems with channel 52’s carriage. The 
cable companies, he believes, “are only in 
business for money.” 

Mighell, the Lima, Ohio, manager, called 
his station’s near cable loss and the public’s 
reaction to his situation “an enlightening case 
and it really lifted our spirits. 

“We’re going to make cable systems want 
to carry us—not just have to,” he said, speak¬ 
ing generally for Christian telecasters. “With 
the demise of must-carry rules, we must strive 
for the finest product we can deliver, both na¬ 
tionally and with local material,” Mighell also 
observed. “We no longer have protection of 
the law unless the court’s decision is reversed . 
We’re operating under free enterprise and it 
is survival of the fittest.” (See related stories 
on pages 28 and 34.) 

Zimmerman Ending 
Quarter Century 
at AOG Helm 
SAN ANTONIO, Tex. (NRB)-G. Ray¬ 

mond Carlson, assistant general superinten¬ 
dent of the Assemblies of God since 1969, 
was elected general superintendent of the 
denomination during the 41st General Coun¬ 
cil of the Assemblies of God (AOG) meeting 
here August 8-13. Carlson was elected on the 
seventh ballot. 
Thomas F. Zimmerman, general super¬ 

intendent since 1960, withdrew his name 
from the election during the meeting. “I 
believe the General Council has reached the 
time when, in the providence of God, we 
should look for leadership from another direc¬ 
tion,” he told an estimated 12,000 delegates 
and visitors. 

Carlson, who assumes his new position 
January 1, said, “Whoever you choose to 
follow Thomas F. Zimmerman is following 
one of the great leaders of our generation.” 
Superintendent-elect Carlson was previously 
a pastor and district superintendent in Min¬ 
nesota and served for several years as presi¬ 
dent of North Central Bible College in 
Minneapolis. 
A long lime member of the National Reli¬ 

gious Broadcasters Executive Committee, 
and the current finance committee chairman, 
Zimmerman has been a significant driving 
force for the advancement of religious radio 
and television since their earliest days. “In to¬ 
day’s spiritual warfare for the souls of men, I 
like to think of these media as the ‘air force’ 

Thomas F. Zimmerman 

which goes ahead of the ground troops, the 
church, to penetrate the world with the 
Gospel.” he said when asked some yearsago 
to reflect on the challenge of the 1980s to 
Christian media professionals. 

Dr. Thomas F. Zimmerman was an NRB 
founder and served on the executive commit¬ 
tee and also a term as NRB president. 

The denomination’s General Council will 
honor Dr. and Mrs. Zimmerman with a spe¬ 
cial banquet on December 6. 

Churches across America viewed a two-
hour live program from the San Antonio con¬ 
vention site on August 11. Zimmerman par 
ticipated in leading the telecast, as did Lee 
G. Shultz, the AOG communication’s direc¬ 
tor. Guests for the program included Dan 
Betzer, host of the denomination’s radio 
ministry, Reuiualtime; Bernard Johnson, a 
missionary evangelist to Brazil; and singer 
Doug Oldham. 

Everett R Stenhouse, superintendent of 
the Southern California District, was elected 
assistant general superintendent, the church’s 
second highest post. Joseph R. Flower was 
re-elected to the office of general secretary, 
which he has held since 1976. Raymond H. 
Hudson was re-elected general treasurer, a 
position he has filled since 1973. Philip 
Hogan was elected executive director of the 
division of Foreign Missions, a post he has 
held since 1959. All were elected to two-year 
terms. 

New Chicago 
Record Label 
Releases Album 
CHICAGO (NRB) —A new Christian 

recording label. City Alive, owned and op¬ 
erated by Chicago’s WCFC-TV 38, released 
its debut album. The LP, “Terry and Barbi 
Franklin,” was produced by Chuck Thomas 

of MasterSource Productions. 
“Our project emphasizes our commitment 

to Chicago,” stated TV 38’s executive direc¬ 
tor George Puia. “We used all Chicago 
resources including producer, studio, song¬ 
writers and local performers.” 
The husband and wife, singer/songwriter 

duo, Terry and Barbi Franklin, sang at the 
NRB convention’s worship service last 
February and are frequent guests of TV 38 
programs. Recently, they were the subjects of 
an hour-long TV 38-produced special, A 
Time for Joy, a program being syndicated to 
other Christian stations. 
The album will be available as a premium 

gift during the station’s telethons and sold 
through local Christian record retail outlets. 

Major Radio 
Broadcasters Announce 
Cooperative Strategy 
MORRISTOWN, NJ (NRB)-A milestone 

in world missions was marked when 
presidents of the three largest, international 
Christian radio organizations, FEBC, HCJB, 
and TWR, agreed September 10 on a plan of 
cooperation to make the Gospel available 
and accessible to all people. 

Adopting the slogan “The World by 2000,” 
they issued the following resolution : “We are 
committed to provide every man, woman 
and child on earth the opportunity to turn on 
his radio and hear the Gospel of Jesus Christ 
in a language he can understand so that he 
can become a follower of Christ and a respon¬ 
sible member of His church. We plan to com¬ 
plete this task by the year 2000.” 
The presidents, Robert H. Bowman of Far 

East Broadcasting Company (FEBC), Ron 
Cline of World Radio Missionary Fellowship 
(HCJB) , and Paul E. Freed of Trans World 
Radio (TWR) believe that their three 
organizations are uniquely prepared to ac¬ 
complish this goal by working cooperatively . 

“In a language he can understand” does 
not mean broadcasting in all the dialects and 
minor languages of the world, stressed the 
leaders, but rather in the trade languages 
understood by almost everyone. The aim is 
not simply to inform people about Christian¬ 
ity, but to persuade them to become followers 
of Christ. Presently the three missions air pro¬ 
grams in over 100 languages. 
A research committee comprised of one 

member from each of the three missionary 
organizations, will be appointed to work on 
the project. They will determine those areas 
of the world and languages which are not 
hearing the Gospel and then decide which of 
the three missions is best suited to transmit to 
those areas. By January 1987 the work of the 
research committee should be completed and 
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the final decisions on strategy determined. 
Even though the missions share this goal, 

the presidents confirmed that each will keep 
its own identity, raise its own funds, and 
recruit its own personnel. 

“The World By 2000” will be featured at 
the National Religious Broadcasters conven¬ 
tion in February. Bowman, Cline and Freed 
will speak on “Why international radio is so 
important,” “How we plan to reach the world 
by the year 2000,” and “How others can join 
in this worldwide missionary endeavor.” 

Reagan Urges 
Americans to 
Read the Bible 
WASHINGTON, D.C. (NRB)-“The 

Bible has not lost its appeal, because the prin¬ 
ciples it contains are of timeless relevance and 
its beauty is forever discovered anew by 
millions of Americans,” President Ronald 
Reagan said in his message for National Bible 
Week 1985. The President added that the Bi¬ 
ble , “has formed not only our moral habits but 
even our language. Even now, with many 
other books available, the Bible remains far 

and away the most popular of all books.” 
National Bible Week will be observed 

November 24 to December 1. It marks the 
45th annual nonsectarian educational ob¬ 
servance to increase Bible reading and study 
throughout America. 
Of the annual interfaith celebration, 

Reagan said, “National Bible Week gives all 
Americans an opportunity to give special at¬ 
tention to the book which has formed not only 
American culture but also the cultures of 
many other nations around the world. I urge 
my fellow citizens to observe this week with 
appropriate ceremonies or simply by reading 
the Bible in private as so many Americans 
have done before them.” 

National Bible Week is sponsored by the 
Laymen’s National Bible Committee, an in¬ 
terfaith, laity organization. Since Bible Week 
began in 1941, each President has issued a 
National Bible Week message. 

Church TV Alerts 
Residents of 
Approaching Hurricane 
KATY, Texas (NRB) -When Hurricane 

Danny threatened the Houston area in the 

middle of August, an ACTS network affiliate 
placed a new emergency notification plan into 
action. KCCF-TV 7/Katy, in an area just west 
of Houston, was the only notification medium 
exclusively for the west Houston area. 

According to Katy police chief Pat Adams, 
the new system was vital to the area. “The ser¬ 
vice provided by Channel 7 was an instant 
link to the people of west Houston . We saw 
this sytem can work and will use it in the 
future.” Channel 7 is on the Harte-Hanks 
Cable System in west Houston . 
The plan of notification was designed by 

Joe Dillon, minister of media at First Baptist 
Church in Katy and station manager for 
Channel 7. First Baptist Church is the spon¬ 
soringchurch for Channel 7. Dillon designed 
the plan a year ago on paper, but Hurricane 
Danny provided the real test. 

At 4:30 p.m. on August 14, Channel 7 
pulled its network programming off the air 
and inserted local computer generated infor¬ 
mation concerning the storm, but more im¬ 
portantly, evacuation and relocation informa¬ 
tion specifically for west Houston residents. 

Officials from the Katy area school district 
are now working with Dillon to iron out details 
on a notification system for students of school 
closings in bad weather. 

"A new voice to proclaim the Gospel” 

WORLD HARVEST RADIO 
P.O. BOX 12, south Bend, IN 46614 (219) 291-8200 

"A MIRACLE COME TRUE!" 

Construction of world Harvest 
Radio is progressing rapidly at the 

transmitter site and tower field, we 
are projecting that everything 
will be ready to sign on the air 

Christmas Day 1985. it is our 
Christmas present to the world. 

world Harvest Radio will operate 24 
hrs a day with a format of Gospel 

Music, renowned Christian Teachers 
and news. 

World Harvest Radio will penetrate 
Europe, North Africa, Middle East, 

and South America. The population 
of the potential coverage area is 
over 1.3 billion immortal souls. 
Shortwave radio is the most 

popular radio in the world and the 
most economical method to reach 
the masses with the message of the 
good news, world Harvest Radio is 
selling air time and finalizing the 
schedule now. if you would like fur¬ 
ther information on how you can 
be a part of this new voice, contact 
Jim Shaffer at 219-291-8200. 

"For several years we have asked Cod for the 
power and strength to reach 100s of millions, 

with world Harvest Radio we will cover 
1.3 billion population, it will be our 
greatest harvest field in history." 

Dr. Lester Sumrail 
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Joni Returns to 
NRB Convention as 
Singer, Speaker 
WASHINGTON, D.C. (NRB)-Joni 

Eareckson Tada, the popular radio broad¬ 
caster, author and conference speaker, will 
participate in the NRB '86 convention pro¬ 
gram as a singer for the Sunday morning wor¬ 
ship service and as a workshop speaker. 

Christian broadcasters will remember the 
stirring and personal speech Joni, as she 
prefers to be called, delivered at the NRB’s 
Congressional Breakfast on January 31, 
1984. Coming at the beginning of the Inter¬ 
national Decade of the Disabled, her remarks 
were among the most spiritually stirring of re¬ 
cent NRB gatherings. 

Joni, who was crippled in a diving accident 
and is confined to a wheelchair, “is one of the 
most remarkable persons I have ever met,” 
said evangelist Billy Graham. In 1979, she 
started an organization called Joni and 
Friends that encourages churches to involve 
themselves with the handicapped. 

Her daily five-minute radio broadcast, 
heard on more than 200 stations, is designed 
to help the disabled and the able-bodied 
develop a “higher view of God” and suffering 
for the believer. “We are all part of the uni¬ 
versal fellowship of suffering,” she says. “I’d 
rather be in this chair knowing God , than on 
my feet without Him.” 
A recording artist whose albums include 

“Joni’s Song” and “Spirit Wings,” Joni will 
sing at the annual NRB worship service, a 
preconvention activity, on February 2 at the 
Sheraton Washington Hotel. She will also 
lead some of the “The Christian Woman” 
workshops, along with author Karen B. 
Mains. 

Joni’s life story is now well known by Chris¬ 
tians because of two best-selling books and 
several film series. The books are Joni and A 
Step Further. She portrayed herself in a 
World Wide Pictures filmed autobiography 
and also has been the focus of Reflections of 
His Love and Blessings Out of Brokenness. 

In June 1967, at age 17, she took a reck¬ 
less dive into the Chesapeake Bay that left her 
paralyzed from the shoulders down without 
the use of her hands and legs. Hospitalized for 
the next two years, Joni began developing a 
latent artistic ability by sketching with a pen 
held between her teeth. 
Her Woodland Hills, California, organiza¬ 

tion sponsors workshops and seminars, 
distributes handicapped awareness materials 
and curriculum and helps Christians sharpen 
their response to disability. A frequent inter¬ 
view guest on Christian radio and television , 
she compiles information about financial aid, 
government assistance for the handicapped 

and rehabilitation centers and schools. 
“Through information and education, the 

attitudinal barriers which exist in society can 
be changed,” Joni believes. 

NRB ’86 Developing 
Into Excellent 
National Convention 
WASHINGTON. D C. (NRB)—The 43rd 

Annual Convention and Exposition of Na¬ 
tional Religious Broadcasters, just three 
months away, is shaping up into what 
organizers say will be “the finest conference 
of its kind ever held for Christian leaders.” 
More than 4,000 people from every con¬ 

tinent are expected to register for the four-day 
gathering February 2-5 at the Sheraton 
Washington Hotel in Washington, D.C. As 
early as last summer, Christian broadcasters 
were making plans to attend NRB ’86, mak¬ 
ing preregistration figures as of mid¬ 
September jump this year by approximately 
50 percent over statistics for the same week 
a year ago . 
The convention schedule includes at least 

eight plenary sessions with internationally-
known evangelical leaders, four workshop 
sessions with a dozen seminar choices each 
time, performances by some of the best Chris¬ 
tian musicians, and a full-service Media 
Expo trade show that will include exhibits of 
almost 300 companies. 
Among the many functions included this 

year will be the Congressional Breakfast; an 
FCC Luncheon; the NRB Anniversary Ban¬ 
quet, which will feature CBN president M. G. 
(Pat) Robertson and singers Sandi Patti and 
Lamelle Harris; an opening convention wor¬ 
ship by Dan Betzer, radio speaker on Revival-
time, and singer Joni Eareckson Tada; an 
Hispanic Broadcasters Luncheon; a Black 
Broadcasters Luncheon; the International 

Banquet and dozens of special interest 
receptions. 

Adding to Robertson, Betzer, Tada and 
Patti, program personalities will include 
James Dobson, speaker of Focus on the 
Family; Lloyd John Ogilvie, pastor of First 
Presbyterian Church of Hollywood, Califor¬ 
nia, the keynote speaker; and a speech by 
NRB president Robert A. Cook, who broad¬ 
casts daily on The King’s Hour. Music will also 
be provided by Steve Green, Doug Oldham, 
the New Gaither Vocal Band and the Com¬ 
munique Singers and Orchestra of North¬ 
western College. 

In addition, governmental leaders, in¬ 
cluding President Ronald Reagan, Vice-
President George Bush, members of Con¬ 
gress and the leaders of the Federal Com¬ 
munications Commission, are being invited 
again to attend and, in some cases, address 
the delegates. 
The “typical” religious broadcaster will be 

asked by plenary speakers to help interpret 
the convention’s theme of “Changing Lives 
to Change the World.” Convention leaders 
say such an encompassing goal cannot be 
achieved by the few successful broadcasters 
alone. Having a significant world impact, they 
say, involves each believer establishing a 
“vital, vertical relationship with God” before 
an “effective, horizontal relationship with 
men” can yield positive impact for the growth 
of Christianity worldwide. 
An NRB Milestone Award, presented to 

religious broadcasters for excellence over a 
period of many years, will be given to Norman 
Vincent Peale on Sunday night. Many tradi¬ 
tional NRB awards, including the Distin¬ 
guished Service Award and Awards of Merit, 
will be announced and presented during the 
convention. 
One of Peale’s editorial assistants, Eric J. 

Fellman, editor-in-chief of Foundation for 
Christian Living, Pawling, New York, will 
direct the public and press relations activities 
for NRB ’86. Fellman was editorial director for 
Moody Monthly until last year. 

Fifty Special 
Interest Workshops 
Part of NRB ’86 
WASHINGTON, D.C. (NRB)-Conven-

tion organizers are piecing together 50 small-
group educational sessions as part of the pro¬ 
gram for the annual NRB convention Feb¬ 
ruary 2-5. 
The workshops for NRB ’86 are under the 

leadership of Executive Committee member 
Al Sanders, president of Ambassador Adver¬ 
tising Agency, Fullerton, California.They 
have been coordinated and divided into four 
general sessions. Each session will feature 
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specialized workshops in 12 categories of in¬ 
terest (see convener list) . 

Seminars will be held for program pro¬ 
ducers on “How Jesus Would Have Used the 
Media” and “Everything You Wanted to Tell 
a Broadcaster.” Trends in broadcasting and 
working together with media specialists will 
also be explored during workshops in this 
category. 

Station owners and operators can plan to 
attend one of two workshop tracks, one for 
commercial stations, the other for their non¬ 
commercial counterparts. Topics being 
planned for the commercial operators include 
sales, music licensing, station promotion and 
solving difficult station management 
problems. 
The noncommercial operators can look 

forward to seminars that focus on their par¬ 
ticular management concerns. Some of the 
workshops in this section are entitled “How 
to Solve Critical Problems” and “Fundraising 
Alternatives for 1986 .” Another workshop for 
noncommercial managers will examine the 
relative merits of developing local program¬ 
ming instead of relying solely on network 
planning. 

With 15 specialized seminars already 
planned, television will again be a major part 
of the workshop schedule for the NRB con¬ 
vention. Sessions are focused on developing 
magazine news programs, children’s pro¬ 
gramming. specialized interests of black pro¬ 
grammers, new technology and video teach¬ 
ing tapes. 

Other TV workshops will examine mar¬ 
keting syndication, computer data manage¬ 
ment as it relates to TV broadcasting, effec¬ 
tive sales techniques, music video, post pro¬ 
duction issues, film financing and manage¬ 
ment of broadcast engineering. Still other TV 
seminars are entitled "Television in 1995,” 
“Legal Questions and Answers” and “Cable 
TV for Beginners.” 

“Contemporary Technology” is the name 
given to another series of workshops that will 
teach techniques on expanding outreach 
through FM and TV translators and the rel¬ 
ative values of tape duplication on cassettes 
and on reel-to-reel. The other two workshops 
in this track will present ideas on “Com¬ 
municating with Engineering Personnel: It’s 
a Two-Way Street” and provide an update on 
satellite communications systems. 
Another workshop category is being 

called “The Christian Woman.” Those 
sessions will be “designed to help 20th cen¬ 
tury women make the Old Testament con¬ 
cept” of serving God come alive in everyday 
circumstances. 

Broadcasters wanting to spread their 
ministry to other parts of the world face some 
unique problems, which will be addressed in 
three international broadcasting workshops 

Workshop Conveners Named for NRB ’86 
For more details about specific workshops contact the persons listed below . For informa¬ 
tion about NRB ’86, call convention coordinator Robert Bowen at (201) 428-5400. 

Workshop Track 
Program Producers 
Commercial Stations 
Noncommercial Stations 
Television 
International Broadcasting 
Contemporary Technology 
Hispanic Broadcasters 
Black Broadcasters 
Gospel Music 
The Christian Woman 
Broadcast Education 
Public Relations 

Convenor 
Al Sanders 
Fletcher Anderson 
Mike Maddex 
Ron Mighell 
Al Byrne 
Ron Bartlebaugh 
H O. Espinoza 
B. Sam Hart 
Robert Bowen 
Karen B. Mains 
Hugh Smith 
Juleen Turnage 

Telephone 
(714) 738-1501 
(805) 987-0400 
(513) 399-7837 
(419) 339-4444 
(213) 947-4651 
(216) 526-1111 
(512) 824-3322 
(215) 242-5550 
(201) 428-5400 
(312) 668-7292 
(704) 542-6000 
(417) 862-2781 

this year. One seminar will ask the question , 
“So you are thinking of going into interna¬ 
tional broadcasting—what now?” Another 
will challenge participants to “share some 
ideas” and a third will explore what program¬ 
mers and international stations “need from 
each other.” 

Public relations specialists will be able to 
choose from any of four seminars being 
designed to meet their needs. Those work¬ 

shops include ideas on handling controversy , 
staffing the Christian public relations office 
and “servicing” the electronic media. Another 
media workshop is entitled “Beyond the 
News Release: Conducting the News Event.” 

Additional workshop tracks are still being 
planned for broadcasting students and fac¬ 
ulty, black broadcasters, Hispanic broad¬ 
casters and gospel music professionals. 

(continued on page 28) 

NRB ’86 Convention At a Glance 
Theme: “Changing Lives to Change the World” 

The following is a current listing and schedule of major events at the 43rd Annual 
Convention and Exposition. It will be updated in subsequent issues. Call Robert 
Bowen, convention coordinator, at (201) 428-5400 for details or to register. 

Sunday, February 2 
10:30 am Worship Service 

Speaker: Dan Betzer 
Music: Joni Eareckson Tada 

12 noon Registration Opens 
7:00 pm Opening Plenary Session 

Speaker: James Dobson 
Song Leader: Doug Oldham 
Music: New Gaither Vocal Band 

9:30 pm NRB TV Committee Reception 

Monday, February 3 
8:00 am Registration Opens 
8:45 am Media Expo Grand Opening 
9:00 am Keynote Plenary Session 

Address: NRB President Robert A. Cook 
Music: New Gaither Vocal Band 
Keynote Speaker: Lloyd John Ogilvie 

11:00 am Workshop Session I 
2:00 pm Presidential Plenary Session 

Invited Speaker: Ronald Reagan 
3:45 pm Workshop Session II 

7:00 pm Plenary Session 
Music: Communique Singers and Orchestra 

Northwestern College, St. Paul. Minn. 

Tuesday, February 4 
7:00 am Registration 
7:15 am Congressional Breakfast 

Music: Communique Singers and Orchestra 
9:30 am Workshop Session III 
11:00 am NRB Business Meeting I 
12:30 pm FCC Luncheon 

Music: Steve Green 
7:00 pm International Banquet 

Wednesday, February 5 
8:00 am Registration 
9:30 am Workshop Session IV 
11:00 am NRB Business Meeting II 
7:00 pm 43rd Anniversary Banquet 

Speaker: M. G. (Pat) Robertson 
Music: Sandi Patti 

Note: Media Expo ’86 will be open on the following schedule: Monday 9 am to 6 pm. Tues¬ 
day 9 am to 7 pm . Wednesday 9 am to 3 pm . Free time in the plenary schedule will allow more 
time for visiting the trade show than at previous conventions. Call Michael Glenn. Media 
Expo ’86 director, at (201) 428-5400 for details. A prayer time is scheduled before the start 
of each convention day. 
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While others 
brag about 
their prices... 

AGFA brags 
about its quality! 

When you put so much of your talent, time and effort into your audio 
or video production, you want to be absolutely certain the tape 
you use is the best money can buy. 

Contact your nearest AGFA representative today and let usshowyou 
what AGFA quality is. And you'll find our prices very competitive. 

HEADQUARTERS 
Agfa-Gevaert, Inc. 
275 North Street 
Teterboro, NJ 07608 
(201)288-4100 

PACIFIC REGION 

LOS ANGELES 
Agfa-Gevaert, Inc. 
Century Park Plaza 
1801 Century Park East 
Los Angeles, CA 90067 
(213) 552-9622 

SAN FRANCISCO 
Agfa-Gevaert, Inc. 
1622 Old Bayshore Highway 
Burlingame, CA 94010 
(415) 692-2432 

CENTRAL REGION 

CHICAGO 
Agfa-Gevaert, Inc. 
2803 Butterfield Road 
Suite 200 
Oak Brook, III 60521 
(312)242-1951 (Chicago) 
(312) 986-9076 (Suburbia) 

DALLAS 
Agfa-Gevaert, Inc. 
4225 Wingren Road 
Suite 201 Las Colinas 
Irving, TX 75062 
(214) 255-0505 

AGFA 

ATLANTIC REGION 

NEW YORK 
Agfa-Gevaert, Inc. 
Twin Bridge Plaza 
24 Meadowlands Parkway 
Suite 300 
Secaucus, NJ 07094 
(201)330-1800 
(212) 947-2848 

BOSTON 
Agfa-Gevaert, Inc. 
Suite 304-N 
33 Hayden Avenue 
Lexington, MA 021 73 
(617)861-6740 

ATLANTA 
Agfa-Gevaert, Inc. 
380 Interstate North 
Suite 200 
Atlanta, GA 30339 
(404) 955-4326 
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TECHNOLOGY 

EXPLO ’85—A Global Event 
The world will be called to a 

spiritual revolution through satellite technology 
and thousands will be trained to relay the love of God 

by Bill Bright 

The first EXPLO drew 80.000 students to Cotton Bowl Stadium in Dallas fora week of intensive biblical training. 

Envision more than 
600,000 people gathered 
at simultaneous confer¬ 
ences around the world in 
95 cities and towns from 
Nairobi to Mexico City, 

West Berlin to Manila, listening 
simultaneously in their own languages to 
messages of Jesus Christ by Billy 
Graham , Luis Palau , and other interna¬ 
tional Christian leaders. 

Imagine hearing 600,000 voices 
around the world raised to God in a ma¬ 
jestic hymn of praise and hearts humbled 
before God in simultaneous prayer for 
heaven-sent repentance and revival. 

Picture millions of North American 
Christians— linked to that global chain of 
vibrant assemblies through the techno¬ 
logical miracle of international television 
satellites. 

Telecast Conferences 
Those scenes will come to life 

December 27-31 in an unprecedented 
network of conferences called EXPLO 
’85. Sponsored by Campus Crusade for-
Christ, EXPLO ’85 is a worldwide call to 
spiritual revolution: equipping, moti¬ 
vating, and inspiring hundreds of thou¬ 
sands of people to take the love and 
forgiveness of God through Jesus Christ 

to every person in every community in 
every country on the globe. 
A pioneering event at the time , Cam¬ 

pus Crusade’s first EXPLO in 1972 
brought more than 80,000 university 
students and others to Dallas for an in¬ 
tensive week of training. Training was 
given in the Bible, principles of Christian 
living, methods of reaching others for 
Christ, and rallies at Dallas’ Cotton Bowl 
Stadium. 
Two years later Dr. Joon Gon Kim, 

director of our Korea ministry and now 
the director of our work in all of East Asia , 
headed EXPLO ’74. More than 300,000 
Koreans and others gathered for a week 
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TECHNOLOGY 
of discipleship and evangelism training 
coupled with huge evangelistic rallies at 
Seoul’s Yoido Plaza , a onetime airfield . 
EXPLO ’85 stands in this same tradition, 
but there are striking differences. 
The EXPLO network is expected to 

include 95 to 100 conferences in some 
55 countries and territories, with par¬ 
ticipants representing three times that 
number of nationalities. Each confer¬ 
ence will hear the telecasts in an ap¬ 
propriate local language. Since most 
conferences will receive the telecasts as 
they happen, some conferees, such as 
those in Arrowhead Springs, California, 
will see the broadcasts at 7 a.m. Others 
will receive the telecasts in the late mor¬ 
ning , the afternoon , or midnight as in the 
Far East. 

At each conference site, participants 
will be trained in the basics of the Chris¬ 
tian life and motivated and inspired as 
they hear special live or videotaped 
messages by outstanding local and in¬ 
ternational Christian leaders. They will 
sing and pray together and see video 
reports from various countries and con¬ 
tinents about what God is doing through 
Campus Crusade and thousands of 
churches and other Christian ministries. 
EXPLO ’85 was born several years 

ago. As a ministry, we were being 
prompted by the Holy Spirit to take a 
step that would increase the effectiveness 
of this worldwide movement more than 
anything else we had ever undertaken. 
Originally, our idea was to hold a world¬ 
wide student conference to help light a 
spark of spiritual revolution on every 
continent. 

But there were obstacles— serious 
ones. We wrestled primarily with ques¬ 
tions of logistics and cost. Would it be 
wiser to hold a series of conferences on 
various continents? 
When Bailey Marks, Campus Cru¬ 

sade vice-president for international 
ministries, suggested to our international 
leadership and me that we hold many in¬ 
dividual meetings and link them by sat¬ 
ellite broadcasts, our hearts told us im¬ 
mediately that we had found our answer. 
But how could we do it? 

Not long thereafter, the Lord brought 
me to Michael Clifford, president of Vic¬ 
tory Communications International and 
a leading pioneer in this fast developing 
area of communications. Clifford’s spirit 

Campus Crusade has produced translated versions of the film Jesus in more than 90 languages. The docu-
drama will now be translated into 270 major languages and a thousand dialects to reach millions of 
people per night in Third World areas through 5.000 field teams. 

was one with ours, and he soon became 
the project’s technical coordinator. 

Clifford moved quickly to assemble a 
first-rate team of workers around the 
world, headed by internationally recog¬ 
nized satellite networking specialist Louis 
Falcigno, president of Momentum En¬ 
terprises in New York City. Falcigno 
lined up the technical facilities, satellite 
time and elaborate clearances required 
for what was fast becoming an interna¬ 
tional teleconference of unprecedented 
scope . 

Churches, Cable to Participate 
Though global in scope, EXPLO is 

designed to be highly accessible through 
satellite television. One of the most ex¬ 
citing aspects of EXPLO is that churches 
who own a satellite dish or can obtain ac¬ 
cess to one (perhaps through a local 
hotel or other convention facility) will be 
able to pull in telecasts from what surely 
will be history’s largest missions con¬ 
ference so far and weave them into con¬ 
gregational missions activities of their 
own design. We are in touch with num¬ 
erous churches concerning this possibili¬ 
ty. In addition, many local cable televi¬ 
sion systems have expressed interest in 
receiving the telecasts with their own 
satellite equipment and broadcasting 
them in their areas as a public service. 

Apart from participants and staff, 
more than 20,000 people are expected 
to be involved in the technical aspects of 
the telecast alone. 

Six of the conferences— in Nairobi, 
Kenya; West Berlin; Mexico City; 

Manila, Philippines; Seoul, South Korea 
and another North American site— will 
be “up-links,” equipped with transmit¬ 
ters, making it possible for them to “feed” 
the global satellite broadcasts. In addi¬ 
tion, an “anchor room” and a control 
room for the telecasts will be based in 
London, although there will be no con¬ 
ference there. The London studio will 
also be an up-linksite, transmitting onto 
the global network the commentary of an 
anchor room host and an international 
group of Campus Crusade leaders, in¬ 
cluding my wife, Vonette. Also fed to the 
telecasts from London will be pre-taped 
segments, including daily videotaped 
reports filed by Viznews correspondents 
located at 20 sites that are not up-links. 

Each of the 95 to 100 conferences will 
have its own satellite receiver, which will 
bring the telecast signal onto large on-site 
screens. The signal will travel tens of 
thousands of miles from its point of 
origination to each down-link site— a// in 
less than two seconds. 

According to Clifford , EXPLO ’85 will 
be the largest closed-circuit satellite tele¬ 
conference in history, with more coun¬ 
tries involved, more languages used and 
more technicians assisting than ever 
before. He noted that the teleconference 
will be more technically complex than 
the telecast of the 1984 Olympic Games. 

Use of satellite technology has also 
slashed the cost of the conference 
dramatically. Earlier, when we were con¬ 
sidering a centralized location for a con¬ 
ference of 50,000 people, it was esti¬ 
mated that the cost-per-person would be 
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Dr . Bill Bright is founder and president of Campus Crusade for Christ International in San 
Bernardino, California. Alongtime National Religious Broadcasters (NRB) member and chair¬ 
man of the NRB Employment Registry, Dr. Bright says, “Making available to Christian people 
a new vehicle for finding the appropriate place for them to serve is another valuable way in which 
NRB is being used by God to help fulfill the Great Commission. I was honored to have been 
asked to serve as chairman of the the new Employment Registry of NRB, especially since I believe 
there are millions of Christians who are eager to serve God beyond what they are now doing 
but who, frankly, do not know what to do or how to do it.” 

Presently an NRB board member. Dr. Bright says of NRB. “It is the most strategically significant 
organization in the world. I am among Christian broadcasting’s, and particularly NRB's, en¬ 
thusiastic advocates. We are. after all. conveying the most important truth the world can hear: 
the love of God communicated to man through his only begotten son.” 

$2,000. In such a case, many of the 
Third World attendees would require fi¬ 
nancial assistance . The decision to have 
numerous conferences linked by satellite 
has. however, reduced the Third World 
conference costs in most cases to no 
more than $40 per person—and often 
much less than that. That is a change 
which has greatly assisted our ability to 
provide “scholarship” assistance to 
potential attendees who have very 
limited financial means. 

_ Right ‘Tool’ at Right Time 
Never before has Campus Crusade for 

Christ been directly involved in a project 
calling for technology so sophisticated or 
so sweeping in its capabilities. Yet I have 
been struck by the way the Lord has, 
over the years, provided the method¬ 
ology and technology appropriate for 
particular ministry needs. I am convinc¬ 
ed that He gives us tools as we require 
them for the advancement of His king¬ 
dom. In our case, the need has often 
been for better tools for training. 
Our strong emphasis on discipleship 

training—the kind of training that will be 
featured at the EXPLO conferences next 
month—has prodded us over the years 
to be particularly alert to ways we can 
better communicate. 
An important benchmark came in the 

1960s and 1970s, when Campus Cru¬ 
sade’s lay training was put on film and 
videotape, and we began to make heavy 
use of then-new “mediated” training 
techniques for the presentation of 
material. The training films and tapes 
were used extensively in the Here’s Life, 
America Campaign (“I found it!”) of 
1975-77. along with the best available 
tools of mass communication. Even¬ 

tually. several million Christians in the 
United States and around the world were 
trained through the mediated materials. 
The 1960s and 1970s also saw the 

production of several major television 
specials and the development of a reg¬ 
ular radio feature distributed for several 
years. Ministry training material, trans¬ 
lated into other languages, is broadcast 
by Trans World Radio and the Far East 
Broadcasting Company into areas 
where it is difficult or impossible for Chris¬ 
tian workers to circulate freely. 
A major development in ministry use 

of television came in the late 1970s when 
Athletes in Action, the athletics ministry 
of Campus Crusade, developed a mag¬ 
azine-style series that featured the Chris¬ 
tian lifestyles of leading sports figures. 
Now, EXPLO ’85 is stretching Cam¬ 

pus Crusade technologically in ways 
never stretched before. The frontiers of 
religious broadcasting are stretching as 
well. Yet, technological advances are 
racing forward at such a pace that it is 
hard even to imagine where those fron¬ 
tiers will be within the next five years . The 
borders will certainly be far beyond 
where we see them now. 

Hope for Future 
For several years I have felt strongly 

that God is giving his worldwide church 
a spiritual harvest, unlike those of any 
other period since the first century. 
Numerous others all over the world 
report the same conviction based on 
what they are seeing . Many of you ,1am 
sure, are in positions to observe this 
yourselves. 

I have no doubt that EXPLO has, by 
His grace, been given a role to play in 
that harvest, along with the thousands of 

churches of many denominations, and 
the many other Christian organizations 
with whom we have the privilege of 
working. Indeed, we are trusting that the 
Lord will use EXPLO ’85 to literally “help 
change the world,” through greatly ac¬ 
celerating outreach for Christ on every 
continent and through many churches, 
ministries and individuals. 

Specifically, we are praying and be¬ 
lieving that, out of the millions of men 
and women affected by EXPLO ’85, 
there will come at least 100,000 people 
who will volunteer to devote their time to 
the Lord’s work. 

Harmony Needed 
The opportunity that Christians have 

today is so unusual, so far-reaching, and, 
perhaps, so fleeting, that 1 think those of 
us who love Christ must do our best to 
harmonize our efforts where possible to 
let the good news of Christ be heard 
clearly and lovingly by all people every¬ 
where. I am humbled to realize that ad¬ 
vances in satellite technology are making 
EXPLO ’85 possible . We need and want 
the ideas, help and prayers of our friends 
in Christian broadcasting as we seek to 
maximize EXPLO’s impact. 
And yet, I get excited even beyond 

EXPLO and all the prayers and hopes 
we have for it. I think about what 
breakthroughs the Lord will reveal to 
Christian broadcasters within the next 
few years as we seek to use the best tools 
He gives us to tell His story to the world . 

Editor’s Note: Persons interested in EXPLO 
'85 broadcasts should call 714-886-5224. ex¬ 
tension 8585. or write EXPLO ’85 /U.S., 
Campus Crusade for Christ. Arrowhead 
Springs, San Bernardino, CA 92414. 
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Panasonic. 
Professional/lndustrial Video VHS 

At Last! An Industrial One-Piece 
Video Camcorder That Uses 
STANDARD VHS Cassettes. 

The VHS Reporter combines both recording and playback 
- all on convenient standard VHS tapes -
in a single compact unit! 

Check these outstanding features: 
□ Single battery pack 
□ Sensitive 1/2” high-band Newvicon tube 
□ Low light, only 10 lux 
□ 1 1/2” Electronic viewfinder 
□ Recording Check 
□ Automatic white balance adjustment 
□ Still and speed-search 
□ 6X Power zoom lens, f 1.4 
□ Lightweight, 5.5 lbs. (without battery pack) 

Call Jay Cole for prices 
on the AG-100. 
...or for full line catalog of quality Audio 
& Video equipment call or write. 

AG-100 
2-hour Camcorder 

$1.00 for postage per catalog would be appreciated. 

Spec»«»tt
Copyette 1&1 

$299. 00
PLUS 100 FREE 
C-60 CASSETTES 

P j P 6120 High speed tape 
■ ■■ fc fc duplicating system... 

□ 
□ 
□ 
□ 

Reel Master 
Cassette Master 
Cassette Slaves Module 
Reel Slaves 
Available in Half Track, Two Channel... 
or Quarter Track. Four Channel 

Single lever operation 
Copies C-60 s in 2 minutes 
Automatic rewind 
Hard cover 

Now you can build a High Speed tape duplicating 
system that fits your needs Telex's 6120 
modular design allows you the felxibility 
unmatched in the industry. 

Copyette 1&3 
$699.00

□ Copies 3 cassettes at a time 
□ Copies C-60 s in 2 minutes 
□ Compact and lightweight 

Our purpose is that all 
men should be saved... 

For we preach not ourselves, 
but Chnst Jesus the Lord; and 
ourselves your servants for 
Jesus's sake. II Cor. 4 5 

Highest Quality Video & Cassette Tape at Lowest Prices. Call for more information! 
We are a Non-Profit organization dedicated to providing Christians & Christian organizations Video & Audio equipment wholesale 1 

mission servicesupply 
Rt 4 Box 384 / Fayetteville, Arkansas 72701 / (501) 521-175 8 

(Circle 103 on the Reader Service Card) 



TELEVISION 

Programming With Style 
The style of programming a Christian telecaster decides 

to offer depends, in large measure, on the theology, philosophy, 
statement of purpose and target audience he adopts 

by Daniel J. Nicholas 

T
HE MORE things change, 
the more they stay the 
same,” said 19th century 
French novelist and jour¬ 
nalist Alphonse Karr in 
1849. Without intending 

cynicism, Karr’s thought describes well 
the collection of new programs being of¬ 
fered by Christian telecasters around the 
country this fall. 

Christian television network pro¬ 
ducers have been cranking out a fresh 
batch of dramas, comedies, talk, inter¬ 
view, variety and music shows for the 
1985-86 season that, viewed as a whole, 
resemble a morally-upgraded copy of 
existing secular programs. And, why 
not? If you stumble onto a successful for¬ 
mat, why not emulate its best qualities? 
There are more speakers for the new 

season relying exclusively on biblical ex¬ 
position to attract a larger audience. 
Preaching has not gone out of style ; that 
will never happen. Increasingly there is 
also a fresh awareness among religious 
TV broadcasters that the unregenerate 
viewer, flipping the dial at an enormous 
speed and zapping those programs that 
do not instantly appeal to his sensualities, 
will be captured by stimulating new issue-
oriented TV presentations on the topics 
of the day. Religious television is facing 
the challenge of reaching the unreached . 

A Television Philosophy 
If the new crop of religious TV pro¬ 

grams reveals anything, it is a preference 
for an implicit, rather than explicit, ap¬ 

proach to unveiling the Gospel and 
reaching the spiritually “lost” viewer. 
What’s your television evangelism 
philosophy? 

Could we apply the apostle Paul’s 
guidance about methods for reaching the 
unsaved when we develop a strategy for 
soul-winning television productions? To 
explain his views on Christian liberty, 
Paul said , “I have become all things to all 
men , that I may by all means save some” 
(I Corinthians 9:22). If a talk show or a 
drama will attract viewers that a worship 
service could never hold, shouldn’t we 
use “all means (to) save some” in our 
communities to reach those who might 
not otherwise be reached by a church or 
a Christian broadcast? 

Creativity is the key. 
With that in mind, let’s examine some 

of the more creative strategies and pro¬ 
grams being developed for the first time 
this year by religious television pro¬ 
ducers. 

Sports Evangelism 
Basketball superstar Julius (“Dr. J”) Ir¬ 

ving of the Philadelphia 76ers has been 
hosting a weekly magazine-format pro¬ 
gram called Sports Focus since April 2. 
The show, which is carried into 36.5 
million households via 10,000 cable 
systems on the ESPN network every 
Tuesday night, is described as “upbeat 
and inspirational, stressing the many 
positive role models in sports today.” 

“Basically, our program is designed to 
examine winning lifestyles,” said pro¬ 

ducer Ralph Drollinger, the 7-foot-2-
inch former center for UCLA and the 
Dallas Mavericks, who left professional 
sports in 1980 because of a knee injury. 
“It’s a program with moral fiber.” All of 
the programs being produced or con¬ 
sidered by Drollinger’s company, New 
Focus, Inc., of San Bernardino, Califor¬ 
nia, feature Christian athletes who are in¬ 
spiring examples for youth today. 
Athletes such as Roger Staubach, 
Rosalyn Sumners, Walter Payton, Terry 
Cummings, Gene Mayer and John 
Denny have been interviewed for the 
program. 

“Christians don’t really understand 
what we’re trying to do with Sports 
Focus,” Drollinger observed. The pro¬ 
gram, which will add an international au¬ 
dience when it is translated into Spanish 
beginning next year, seeks to build 
bridges of common understanding with 
viewers before bringing them to the 
Gospel. Said Drollinger, “It is designed 
to inform a person what it means to be a 
Christian.” 
To avoid this misunderstanding, New 

Focus is developing a second program 
for Christian TV stations, scheduled ten¬ 
tatively for release this month . Drollinger 
will host the explicitly evangelistic 
magazine show, which has a working 
title of Sports Faith. 

Family-minded Approach 
The Christian Broadcasting Network 

(CBN) .which has been positioning itself 
in recent years as a family entertainer 
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NATIONAL RELIGIOUS BROADCASTERS 

EXPOSITION 

FEBRUARY 2-5. 1986 
WASHINGTON. DC 

ANNUAL 
CONVENTION 





M Aflore than 1.500 exhibit personnel 
representing over 300 organizations will 
be present to provide information, 
answer questions and demonstrate 
their products This hands-on face-to-
face interaction is invaluable if you're 
serious about the products and 
services on which your organization 
depends. 
The three-hall. lOO.OOO-square-foot ex¬ 
position is designed for easy access 
during the convention on the lower 
level of the Sheraton Washington The 
halls will allow an anticipated 6.000 
expo attendees to move around freely 
while accommodating one-on-one dis¬ 
cussion with the vendors, all without 
feeling rushed. 

N 1 ATIONAL RELIGIOUS BROAD¬ 
CASTERS has been the voice of reli 
gious broadcasting since 1944. pro¬ 
viding an effective means of com¬ 
munication between broadcasters 
themselves and a direct line to the 
government agencies that directly af¬ 
fect their work Through our annual 
convention, regional convention-. 
Religious Broadcasting magazine the 
Directory of Religious Broadcasting 
and an unsurpassed tape library on 
Christian media. NRB beeps its mem¬ 
bers current on developments in tech 
nology. programming and legislation. 
Over i.ioo organizations benefit from 
the personal concern and service of 
National Religious Broadcasters 

T X he 1986 »orbshop sessions will 
feature 60 workshops with more than 
140 professionals leading in presenta¬ 
tions and panel discussions Sessions 
are held for program producers, com 
mercial and noncommercial owners 
and operators television, public rela 
tions and six other areas ci expertise 
Topics will indude sales, music licens¬ 
ing. station management, music video 
and satellite communications systems 
And a series of workshops is included 
especially for the spouses of 
broadcasters. 

Convention Schedule 
Sunday, February 2 
10:30 am Opening Worship Service 

Music: Joni Eareckson Tada 
Speaker: Dan Betzer 

12:00 pm Registration Opens 
2:00 pm Hispanic Concert 
3:00 pm Black Broadcasters Concert 
7:00 pm Evening Plenary Session 

Song Leader: Doug Oldham 
Music: New Gaither Vocal Band 
Speaker: James Dobson 

9:30 pm NRB Television Committee Reception 

Monday. February 3 
8:00 am Prayer Time 
8:00 am Registration 
8:45 am Media Expo Grand Opening 
9:00 am Keynote Plenary Session 

Address: Robert A. Cook. 
President of NRB 

Music: New Gaither Vocal Band 
Keynote Speaker: Lloyd John Ogilvie 

11:00 am Workshop Session I 
12:30 pm Board of Directors/Chapter Officers Luncheon 
2:00 pm Presidential Plenary Session 
3:45 pm Workshop Session II 
7:00 pm Evening Plenary 

Music: Communique Singers and Orchestra 
of Northwestern College. St. Paul. Minn. 

Tuesday, February 4 
6:30 am Prayer Time 
7:00 am Registration 
7:15 am Annual Congressional Breakfast 

Music: Communique Singers and Orchestra 
of Northwestern College. St. Paul. Minn. 

Annual Debate: "Church and State" 
9:00 am Media Expo 
9:30 am Workshop Session III 
11:00 am NRB Business Meeting I 
12:30 pm FCC Luncheon 

Music: Steve Green 
6:00 pm International Banquet 
8:00 pm Concert: Sparrow 10th Anniversary Celebration 

Wednesday. February 5 
8:00 am Prayer Time 
8:00 am Registration 
9:00 am Media Expo 
9:30 am Workshop Session IV 
11:00 am NRB Business Meeting II 
7:00 pm Anniversary Banquet 

Music: Sandi Patti 
Address: Dr. M. G. "Pat" Robertson 



NRB 1986 Workshops 
Program Producers 
Convenor Al Sanders. Ambassador Adver 
rising Agency 
I: How Would Jesus Have Used the 
Media? 
Bill Butterworth. Insight ’or Living 
Paul Evans. "Haven of Rest 
David Mams. "Chapel of the Air 
Paul Van Gorder. Radio Bible Class"/"Day 
of Discovery 

III Program and Station Promotion 
Stations, programmers, agencies, 
economics and joint efforts 
Jack Davis 

IV: Solutions for Station Problems 
Non-duplication. Format (Contemporary 
vs. Traditional). Government Regulations 
Bill Blount 

II: Formats & Features Trends in 
Broadcasting 
David Jeremiah Turning Point 
(RadioTV). Scott Memoral Baptist Church. 
San Diego. CA 
Jon Campbell. Ambassador Advertising 
Agency 
Anthony Evans. The Urban Alternative. 
Oakcliff Bible Fellowship. Dallas. TX 
John C Willbe. Pro Life Perspective." Na¬ 
tional Right to Life 

III Synergizing with Strategic 
Specialists 
Bruce Dunn. The Grace Worship Hour. 
Grace Presbyterian Church Peoria IL 
Donald Bishop. Penn Lithographies. Cer¬ 
ritos. CA. How to Ge: the Mast from Your 
Printing Dollar 
Thomas McCabe Walvoord Ki I ion. 
McCabe. Dallas. TX: How to Approach 
Your Donor Base 
Ed Netland. Nelson Resou'ce .Manage 
ment. Nashville. TN. How to Use 
Premiums 
Robert Straton. Walter F Bennett Agency. 
Philadelphia. PA How to Relate to Your 
Agency" 

IV: Let's Address the Issues! 
Non-Duplication/Exclusivity. The 
Dangerous Path of Rate Hikes New 
Methods of Distribution: Integr tv and 
Fiscal Responsibilities (How you pay your 
bills) 
AJ Sanders. Ambassador Advertising 
Agency 
David Breese. Christian Destiny 
Brian Erickson. Back to the Bible 
B'oadcast 

Commercial Station 
Owners & Operators 
Convenor: Fletcher Anderson. Salem 
Broadcasting 
I: Sales 
Hiring. Training. Motivation. Collection 
Frank Franciosi 

II Music Licensing 
Current Negotiations. Blanket Licensing 
"Per Program" Basis 
Ed Atsinger 
Christian Radio Station Managers' 
Survey 
Special report on marketing ana*ysis con¬ 
ducted by Dr Paul Virts. Manager of 
Research Marketing Department CBN 
Programming format mix 
Perceived listener needs 
Future planning and development 

Non-commercial 
Owners & Operators 
Convenor Mike Maddex. 
WEEC/Springfield. OH 
I Fund-Raising Alternatives for 1986 
John Walvoord Walvoord. Killion 
McCabe. Dallas. TX 

II Managing a Non-commercial Station 
Wayne Pederson. KTIS/Minneapolis. MN 

III: Local vs Network Programming 
loe Emert. WAKW/Cincinnati. OH 
Char Binkley.WBCL/Ft Wayne IN 
lohanna Fisher. KCBI/Dallas. TX 
John Maddex. Moody Bible Institute 
Ray Turkington 

IV: How to Solve Critical Problems 
(Open Forum) 
Mike Maddex. WEEC/Springfield. OH 
Arnold Bracy. WMPC/Lapeer. Ml 
Tom Hesse. KNIS/Carson City. NV 
Robert Neff. Moody Bible Institute 

Television 
Convenor Ron Mighell . WTLWiLima. OH 
II: Video Teaching Tapes 
William Hull 
Magazine/News 
Glenn Plummer 
Broadcast Engineering/Management 
William Thompson 
Children's Program 
Ray Wilson 

III New Technology 
Ted Baehr 
Marketing/Syndication 
Elmer Bueno 
Computer/Data Management 
Jack Hightower 
Post Production 
Heather Sholl 

Tuesday. 3 00-4 is pm 
Music Video 
Ted Baehr 
Legal Questions and Answers 
Russ Bixler 
Black National Program 
Glenn Plummer and William Thompson 
Cable TV for Beginners 
Ray Wilson 

IV Television in 1995 
David Clark 
Film Financing 
Paul Kurtz 
Sales Techniques for Broadcasting 
Thomas Smith 

Contemporary 
Technology 
Convenor Ron Bartfebaugh. 
WCRF/Cleveland 

I Expanding Your FM Broadcast Via 
Translator 
Locating and organizing groups to pur 
chase and operate translators: FCC licens 
mg requirements equipment require 
ments: pred cting coverage areas, multiple 
translator operations beeping the trans 
lator operating 

II Efficient Tape Duplication and 
Distribution 
How good does the master tape have to 
be?, reel to reel vs cassette, locating a 
good advertising agency duplicating tapes 
for best results: us ng the computer as a 
distribution tool. 

Ill Satellite Technology Update 
What’s the best satellite system for my 
budget7. Who isn t using satellite 
technology7: How do I receive more than 
one satellite signal?: Do I need to license 
my receive dish with the FCC?: What about 
the upcoming Direct Broadcast Satellite?: 
How can I beep up with the ever-changing 
field of satellite communications? 

IV Selecting and Communicating with 
Engineers 
Locating the competent engineer: how to 
determine competency levels, salary struc¬ 
tures for engineering personnel: under 
standing the engineer s language, making 
the engineer underhand your language, 
how to beep a good engineer: should you 
use a contract engineer7

International 
Broadcasting 
Convenor Ai Byrne. Far East Broadcasting 
Company 
I: Program Producers- Let s Share 
Some Ideas? 

II: So You Are Thinking of Going Into 
international Broadcasting-What 
Now? 

HI What Program Producers and Inter¬ 
national Stations Need from Each 
Other 

Black Broadcasters 
Convenor B Sam Ha-t. Grand Old 
Gospel Hour 
I How to Put Together a Quality 
Broadcast 
Howard O Iones. "Hour of Freedom. 
Oberlin. OH 

11 Joint Ventures in Purchasing Broad¬ 
cast Facilities 
Amir Khan. President Universal Com¬ 
munications. Inc Ma-lton. N) 

III: So You Want to Get into Broad¬ 
casting? (All the Questions You Have 
and Didn t Know Who to Ash) 
B Sam Hart. Director. Grand Old Gospel 
Hour. Philadelphia. PA 
Tom Harvey Moffit. president. Tom Harvey 
Agency/WVCH WTLN 

IV Music-A Source of Ministry (Deter¬ 
mining Your Audience) 
Clay Evans. What a Fellowship Hour. 
Chicago. IL 

Public Relations 
Convenor Juleen Tu mage. The Assemblies 
of God 
I Handling Controversy 
The session will explore how Christian 
groups and institutions can handle crises 
and controversies with the press 
Ed Plowman, freelance journalist 

II Staffing the Christian Public Rela¬ 
tions Office 
Discusses selecting and training public rela 
tions staff for the Christian organization 
Looks at needs and responsibilities of the 
office 
Leon Ferraez. Director of National Com¬ 
munications. Salvation Army 

III Beyond the News Release Conduc 
ting the News Event 
Focuses on how. when, and why to 
schedule news conferences and other 
special events to gain exposure 
James Jewell. Director of Public Relations. 
Prison Fellowship 

IV Public Relations Servicing the Elec¬ 
tronic Media 
Explores ways for publ c 'dations practi¬ 
tioners to provide news and services to 
radio and television Expectations and 
needs of these media will be presented 
Jonathan Peterson. Religion News Editor. 
United Press International Radio Network 

The Christian Woman 
Four practical workshops designed to help 
•20th century women make the Old Testa¬ 
ment concept of becoming a handmaiden 
of the Lord worb in their homes and in 
their lives 

Leading the workshops will be author, 
recording artist and the founder of Joni 
and Friends. Joni Earecbson Tada. Also 
moderating this series will be best-selling 
author Karen Mains, who is heard regularly 
on the radio program Chapel of the Air " 

Intercollegiate 
Religious Broadcasters 
Convenor Hugh Smith. Heritage School of 
Evangelism and Communication 
Saturday. I 30-3 00 pm 
Teaching the New Technologies 
Saturday. 3:30-5:00 pm 
Marketing Research Its Impact on Bro.nl 
cast Education 
Sunday. 2 30-4:00 pm 
Station Manager Panel What Employers 
Are Looking For 
I Creative Approaches to Radio Ministry 

Hispanic Broadcasters 
Convenor H O Espinare 
Ministry to the Family through 
Radio/TV 
Use of Scripture by Media 
Equipment for Churches and Low 
Power Television 

Establishment and Management of 
Ministry Stations 

Fundraising for Radio/TV Ministries 
Producing Better Programs 
Best Approaches to RadioZTV 
Programming 



CONVENTION REGISTRATION 

Instructions: 
1. Use a separate registration form for each person (Please 

use a separate form for your spouse.) 
2. Please fill out the form completely. All information is 

vital for expediting your registration 
3. Registration fees are listed below. Member rates apply 

only to members whose dues are current. 
4. Organizations with five full registrations may use the 

corresponding spouse rate on the sixth and succeeding 
full registrations. 

5. Mabe checks payable to National Religious Broad¬ 
casters. Mail completed form with your check to NRB. 
CN 1926. Morristown. NJ 07960. 

Registration fee includes reserved seating at the Congressional 
Breakfast. FCC Luncheon, and Anniversary Banquet, plus ad¬ 
mission to all workshops and 1986 Media Exposition. Meal func¬ 
tion seating is assigned in the order registrations are received. 

'Faculty/Student rates are only available to members of the Inter¬ 
collegiate Religious Broadcasters whose dues are current. The $55 
registration fee does not include tickets to the Congressional 
Breakfast. FCC Luncheon and Anniversary Banquet. 

Advance registration must be paid in full in U.S dollars to qualify for 
reduced rates. No refund requests will be accepted after Jan. 17. 1986. 
No refundswill be issued before Feb. io. 

Name_ 
□ Dr. □ Mr. □ Rev. □ Miss □ Mrs. □ Ms. 

Nickname_ 
Organization_ 
Address_ 
City/State/Zip _ 
Telephone (Area Code/Number)_ 
Number of years attending NRB convention 
(including 1986)_ 

NRB Member 

Member Spouse 

NonMember 

Non-Member Spouse 

'Faculty/Student 

'Faculty/Student 

Total Amount Enclosed: 

deadline 
Jan. 17 On-site 

_ @$205   @$255 

_ @$125 _ @$175 

_ @$315 _ @$365 

_ @$205 _ @$255 

_ @$120   @$120 

_ @$ 55 _ @$ 55 

$_ 

Check appropriate box(es): □ NRB Member 
□ Non-member □ Exhibitor 

Title/Iob Function: (Please check only one.) 
□ President/Director 
□ Owner/Operator 
□ Program Producer 
□ Other_ 

□ Engineer/Technical 
□ Speaker/Announcer 
□ Manager 
□ Faculty/Student 

Primary Medium: (Please check only one.) 
□ Radio □ Video 
□ TV/Cable □ Print 
□ Film □ Other_ 
□ Records/Audio Cass. 

Please charge my: □ Visa □ MasterCard 

Card ft_ 

Signature_ 

Expires_ 

□ Please send _ additional registrations. 
□ Please send NRB Membership information. 
□ I m interested in being considered for NRB membership. 

Please call me. 

For Presidential Security Clearance 

SOCIAL SECURITY NUMBER 

MONTH/DAY/YE AR OF BIRTH 

NATIONAL RELIGIOUS BROADCASTERS CN 1926, Morristown, NJ 07960 201/428-5400 



HOTEL/FRAVEL INFORMATION 

HOTELS 
The NRB time-honored tradition of outstanding convention facilities and hotel accommodations will continue in 1986. The 
Sheraton Washington Hotel will again serve as headquarters for our National Convention & Exposition. The Sheraton s three-
hall 100.000 square-foot exposition area is one of the largest hotel facilities on the east coast. Its 33 meeting rooms allow for a 
full array of workshops, press conferences and meetings as well as private functions. In addition, four critically acclaimed hotels, 
conveniently located to the Sheraton, will serve NRB '86 attendees in their own unique style. Reservations for each should be 
made using the form provided on page seven. 

Sheraton Washington Hotel 
The award-winning Sheraton Washington, situated in 
north west Washington. D.C.. is just 20 minutes from 
Washington National Airport and Union Station. 45 
minutes from Dulles International Airport. The 1.505 
room hotel, with 125 suites, sits on a 16-acre campus 
which includes five restaurants, newsstand, drugstore, 
beauty salon, barber shop, post office, notary public, 
concierge and indoor parking ($6 a day). The Metro sub¬ 
way station directly outside provides quick and afford¬ 
able transportation to most of city as well as National Air¬ 
port and Union Station. All major credit cards are 
accepted. 

Connecticut Avenue Days Inn 
A few minutes up Connecticut Avenue the Connecticut 
Avenue Days Inn gives travelers what they're looking 
for—value. Without compromising service and comfort a 
guest can relax in one of 155 designer decorated rooms. 
Even the little things like free parking and a complimen¬ 
tary continental breakfast are included. The Metro and 
taxis connect you with the Sheraton Washington and the 
rest of the city anytime of the day or night. All major 
credit cards are accepted. 

Connecticut Avenue Club 
Quietly nestled across Connecticut Avenue, the Connec¬ 
ticut Avenue Club is for attendees that enjoy a European-
style full service hotel and appreciate its 19th Century 
style tradition. Even the most demanding travelers will 
approve of the hardwood furniture that surrounds them 
and the complimentary morning paper, oversized towels 
and terry cloth robes that are standard. The restaurant 
features Mandarin Chinese cuisine and can accom¬ 
modate small dinner parties in private dining rooms. Free 
parking is included. All major credit cards are accepted. 

Normandy Inn 
Old world ambiance a few blocks from the Sheraton 
Washington. The quiet luxury of a small European hotel 
with the convenience of being minutes from Washing¬ 
ton's finest restaurants and other landmarks. Under¬ 
ground parking and limousine and car rental are 
available. All major credit cards are accepted. 

The Shoreham 
A few steps from the Sheraton Washington, the 
Shoreham's 1 i-acre campus is in Washington s Rock 
Creek Park. The traditional 8-story hotel, with 770 guest 
rooms including 41 suites, provides four restaurants and 
lounges for the convenience of their guests. A newsstand, 
florist and gift shop are also on the premises. All major 
credit cards are accepted. 

TRAVEL 
Make all your travel plans with one toll-free call to MTS Travel, the official travel agency of the 1986 NRB Convention & Exposi¬ 
tion. With three offices designated to handle NRB '86. MTS can meet your specific travel needs and save you 30-40 percent off 
your coach round-trip air ticket. Call MTS Travel and ask the convention desk for their lowest fares to NRB '86. 

MTS Travel/Wheaton, IL MTS/Bloomfield. NI MTS Travel/Claremont, CA 
Tel. No. 312/690-7320 Tel. No. 201/338-4000 Tel. No. 714/621-0947 
Toll Free 800/323-9402 (outside IL) Toll Free 800/526-6278 (Outside NJ) Toll Free 800/854-7979 (outside CA) 

Toll Free 800/472-4235 (CA only) 



APPLICATION FOR HOTEL RESERVATIONS 

Hotel Rates 

Sheraton 

Days Inn 

Normandy 

Connecticut 
Avenue Club 

Shoreham 

single 

$75. $82 $86 

$50 

$53 

$65 

$88. $98 

double 

$90. $97. $101 

$55 

$63 

$80 

$108. $1 18 

triple 

$105. $1 12. $1 16 

$58 

$73 

$1 10. $120 

$128. $138 

quad 

$120. $127. $131 

$61 

$110. $120 

$148. $158 

suites 
call NRB 

$125 

$100-$120 

$275-$800 

PLEASE RESERVE THE FOLLOWING ACCOMMODATIONS: 

Individual Requesting Reservations: 
Name_ 

Address_ 

City_ State _ Zip_ 

Single room (1 bed) 
1 person 

Double room (1 bed) 
2 people 

Twin room (2 beds) 
2 people 

Triple room 
3 people 

Quad room 
4 people 

Parlor + 1 bedroom 
2 people 

Parlor + 2 bedrooms 
4 people 

1st choice Hotel_ 

ARRIVAL DATE _ 

DEPARTURE DATE_ 

2nd choice Hotel_ 

Hour (AM)_ 

Hour (AM.)_ 

3rd choice Hotel_ 

(P.M.) _ 

(P.M.) _ 

NAMES AND ADDRESSES OF ALL OCCUPANTS OF ROOMS: Incomplete information will delay assignment of space. 

Name_ 

Address_ 

City_ State   Zip_ 

Name_ 

Address_ 

City_ State   Zip_ 

Name_ 

Address_ 

City_ State   Zip_ 

Name_ 

Address_ 

City_ State   Zip_ 

MAIL TO: 
NRB Housing Bureau 
1575 Eye St.. NW.. Suite 250 
Washington. D.C. 20005 

RESERVATIONS MUST BE RECEIVED 
NO LATER THAN JANUARY 5. 1986. 
NO CALLS TO HOUSING BUREAU PLEASE. 



INSTRUCTIONS 
1. Reservation requests must be sent to the NRB HOUSING BUREAU. 1575 Eye St.. N.W.. Suite 250. 

Washington. D C. 
2. Please make all changes and cancellations through Housing Bureau. 
3. Indicate 1st. 2nd. and 3rd choices. Room assignments will be made in order received If hotels of 

your choice are filled, the Housing Bureau will make the best possible arrangements elsewhere. 
4. Single rooms are very limited. Your chances of securing accommodations at the hotel of your 

choice will be much better if your request calls for rooms to be occupied by two or more persons. 
5. Be sure to list definite arrival and departure date and time. 
6. Be sure to list all names and addresses of occupants of rooms. Assignment is delayed until com¬ 

plete information is received. 
7. Hotel reservation will be held only until 4:oo P.M. unless otherwise specified 
8. No telephone calls to Housing Bureau—please 
9. Do not send checks to Housing Bureau—Bureau will notify if deposit is required. 

National Religious Broadcasters 
CN 1926 
Morristown. NJ 07960 

Non-Profit Org. 
U.S. Postage 
PAID 
Permit No. 135 
Midland. Mich. 
48640 



TELEVISION 

Butterfly Island is an eight -part miniseries filmed for CBN off the Great Barrier Reef of Australia 

rather than a Christian telecaster, has 
been originating two new sports series 
since the summer. The Pruden-
tial/Bache Securities Grand Champion¬ 
ship Tennis Tour, hosted by former 
player Barry McKay, will continue airing 
irregularly in a two-hour time slot on 
Sunday nights. The program started 
May 5. The other sports series, Grand 
Prix Horse Jumping Classics, hosted by 
Bob Wolff, started July 6 on Saturday 
nights. 

In the 1982-83 season, CBN Cable 
aired some college basketball rivalries. 

The idea lasted just 17 games because, 
as executive vice-president Timothy 
Robertson said in a Washington Post in¬ 
terview. “Everybody has college basket¬ 
ball. If something isn’t a major event, 
then were not interested in it unless it has 
a unique quality that appeals to our au¬ 
dience.” 
CBN is considering other sporting 

events such as youth soccer. But they 
draw the line at boxing, even though 
three decades ago Robertson’s father, 
CBN founder and president Pat Robert¬ 
son, was a Golden Gloves boxer in the 

U.S. Marines and an intramural heavy¬ 
weight wrestler in college. 
CBN transmits programs that reflect 

the family-oriented, traditional and 
moral values that many say are again 
sweeping the nation. Old western 
dramas such as Wagon Train remain 
popular commodities of CBN Cable, 
even though major networks left them in 
the dust years ago. None other than 
Lassie rescuing an injured seagull in the 
desert, Please Don’t Eat the Daisies, 
Carole Burnett and Friends and The 
Man from U.N.C.L.E. joined the CBN 
line-up for the first time in September. 
Beginning in January, Matt Dillon and 
Gunsmoke will be coming to CBN . 

Original Programming 
“Our big challenge right now,” said the 

younger Robertson, “is the creation of 
original programming.” His network, 
which now reaches 30 million homes via 
6,000 cable systems, has developed 
several noteworthy shows this season, 
starting with CBN News Tonight, a 
30-minute daily report on world events 
from a conservative, biblical perspective. 

In response to the “growing demand” 
by American viewers for family fare on 
TV, CBN Cable has been airing since 
October 6 Doris Day’s Best Friends, a 
30-minute weekly feature that captures 
the “quality of animals that endears them 
to millions.” It is being filmed by CBN at 
Ms. Day’s 20-acre home in Carmel 
Village, California. 
An exclusive eight-part miniseries. 

Butterfly Island, filmed for CBN off the 
Great Barrier Reef of Australia, can be 
viewed beginning December 8. The “ex¬ 
otic aura of a tropical paradise” forms the 
backdrop for a “fast-paced” story that pits 
the island’s owner, Charlie Wilson, 
against a crooked island real estate 
developer. The Wilson children and their 
12-year-old Vietnamese friend, who is 
searching for his parents, are drawn in¬ 
to “the drama and danger” on Butterfly 
Island. 

Production is underway near Toron¬ 
to, in Canada, on 22 half-hour dramas of 
The Campbells, the story of a medical 
doctor and his children after they emi¬ 
grate from Scotland in 1835. Together, 
the family battles Canadian weather, In¬ 
dians, animals and other “rugged in-
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TELEVISION 

dividuals” who have been attracted to 
the new land. Dr. Campbell, a Daniel 
Boone type , might be at home on Little 
House on the Prairie, after which The 

Can moral dramas with 
born-again characters 

speak subtly for themselves? 

Campbells seems patterned. Broadcast 
date is set for January 4. 
A weekly parade of Christian musical 

talent has been marching onto the set of 
yet another CBN original this season . Pat 
Boone’s Gospel Gold has been blending 
contemporary Christian music with tra¬ 
ditional gospel music favorites, music 
videos and interviews. True to the 
show’s name, Pat Boone hosts each pro¬ 
gram. In all, CBN Cable has added 22 
programs to its 1985-86 schedule. 

Live Telecasting 
The PTL Television Network has been 

airing five new variety and entertainment 
shows since September. Most of the pro¬ 
grams are live-via-satellite on its cable 
network, which can be seen in 14 million 
homes on 1,300 cable systems. This rep¬ 
resents a major commitment to live tele¬ 
casting by the Charlotte, North Carolina¬ 
based, “inspirational” network. One 
reason for this is that the live programs 
have a ready-made studio audience in 
the more than four million persons who 
visit PTL’s Heritage Village retreat com¬ 
plex each year. 

Neil Eskelin, PTL vice-president for 
public relations since April, started 
hosting a 30-minute nightly current 
events program on September 2. Hello 
America adds a Christian perspective 
(without being overtly evangelistic) to 
controversial issues, such as South 
African apartheid, the role of conser¬ 
vative women, the creation vs. evolution 
debate and child abduction. 
The format, which presently includes 

one in-studio guest expert and tele¬ 
phoned questions, will be expanded to 
include split-screen remotes from 
around the nation. 
A Christian musical legend, Doug 

Oldham, began hosting in August a one-
hour, live PTL program every Saturday 
night. Featuring PTL musicians and 
musical guests, Oldham’s show is called 
Gospel Music USA. Oldham took on the 
presidency of PTL Enterprises, the com¬ 
pany’s record, tapes and books division, 
this summer. 
Tammy Faye Bakker, wife of PTL 

founder and president Jim Bakker, 
began production in July for her own 
daily one-hour program. Tammy's 
House Party, which airs at 4 p.m. 
Eastern, promises “impelling inter¬ 
views,” humor, music, as well as health 
and beauty tips. 

Every Saturday morning viewers can 
tune into a one-hour talk and variety pro-
gram transmitted live from PTL’s 
Heritage Grand Hotel. Bob Gass, pastor 
of Atlanta Alive ministry, flies north 
every weekend with his wife, Heather, to 
host the Breakfast Club. The program 
also includes audience participation, 
which started on the network in August. 

Our big challenge right 
now is the creation of 
original programming 

Park Road Productions, a PTL sub¬ 
sidiary, has been producing and broad¬ 
casting a 30-minute early morning 
stretch program, geared primarily to 
women viewers. Beverly Exercise, 
hosted by local fitness enthusiast Bever¬ 
ly Chesser, begain airing September 2. 

Strengthening Faith 
A batch of television series is being 

produced this season on the west coast 
by Trinity Broadcasting Network (TBN). 
Each Friday night Jim McClellan now 
hosts Family One-Way Game, a 30-
minute game show patterned after one 
of their other popular programs. Con¬ 
testants answer challenging Scripture¬ 
based questions in this video Bible game 
for adults. The questions, designed to 
strengthen faith, are anything but a trivial 
pursuit. 

Dale Evans, who sang her way to 
fame as Roy Rogers’ wife and sidekick in 

early television, returns to the discipline 
of a regular TV series on TBN’s newest 
interview-variety program. A Date with 
Dale, which first aired September 25, 
features interviews with well-known 
Christian leaders such as Lloyd John 
Ogilvie and Jack Hayford, and Dale’s 
singing. 

Rich in Wisdom, the only new Bible 
teaching program mentioned by the ma¬ 
jor Christian networks, and Lulu 
Roman, a music and comedy series with 
the former Hee Haw co-star, are two 
other programs being offered this season 
by TBN. 
A spokeswoman for TBN said of the 

new programs, “We had to make an ef¬ 
fort to depart from (the network’s pri¬ 
mary format) gospel teaching.” She said 
the experiment with “variety” programs 
is being made this year to better reach all 
segments of the Christian community 
with “light time” series. 
Some 18 million households around 

the nation can now view TBN and 5.8 
million of those homes are carried on 
500 cable systems. The balance of the 
potential audience comes from the 
Tustin, California-based company’s af¬ 
filiation with 28 TV stations, seven of 
which they own and operate. 
The way a religious network—or any 

other broadcaster—decides what style of 
programming to offer (family entertain¬ 
ment, inspirational, gospel teaching) 
depends in large measure on the 
theology, philosophy, statement of pur¬ 
pose and target audience it adopts. 

Is it better to develop shows with an 
overtly religious message or those with 
an implied. God-honoring underpin¬ 
ning? Can moral dramas with born-again 
characters speak, subtly, for themselves? 
Though there aren’t any simple answers 
to these positioning questions, the 
newest Christian TV programs seem to 
give an experimental direction. 

Daniel J. Nicholas is asso¬ 
ciate editor of Religious 
Broadcasting. 
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Join Us As We Reach Out 
To The Nation’s Capital! 

James Dobson 
Focus on the Family 

Billy Graham 
Hour of Decision 

Chuck Swindoll 
Insight for Living 

Bob Larson 
Talk Back 

Charles Stanley 
In Touch 

Hal Lindsey 
Saturday with 
Hal Lindsey 

John MacArthur 
Grace to You 

Marlin Maddoux 
Point of View 

D. James Kennedy 
Truths that Transform 

Jack Wilkie 
Pro Life Perspective 

and many more! 
Washington’s ONLY 24 Hour Religious /Two-Way Talk Station 
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For Information Contact 
Steve Kovach 
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PROGRAMMING 

Entertainment, Evangelism 
and 
Edification 

Channel 40 tells 
how they produce a quality 
Christian uariety television program 

by R. Russell Bixler 
Offering music your audience enjoys is crucial to the success of your program 

AS WE PREPARED to 
go on the air in 1979, 
WPCB-TV, Channel 40 
had no goals. Oleen 
Eagle, now our vice-
president and general 

manager, studied the daily variety pro¬ 
grams produced by the big national 
ministries to find out what they were do¬ 
ing and what they were avoiding. We 
needed a live program to be an “anchor” 
for everything else we would be present¬ 
ing during our 24-hour-a-day schedule 
of Christian programming. 
One day in direct answer to prayer the 

Lord gave Oleen what we call our “three 
E’s”—entertainment, evangelism and 
edification. We saw that entertainment 
could attract both Christian and non¬ 
Christian viewers, which could lead to 
programs that evangelize the one and 
edify the other. These elements seemed 
right for us and have served as a general 
guide ever since. 

Finding the Right Mix 
A variety program has to be devel¬ 

oped around the personnel available— 
hosts, co-hosts, guests and talent—and 

done within a budget the ministry can af¬ 
ford. Because of financial limitations, a 
local Christian variety program is a “talk 
show.” However, a local ministry can 
have occasional programs that are fast-
paced, with multiple co-hosts on adja¬ 
cent talk-sets, to give a magazine-style 
feel. 
To avoid a deadening predictability, 

plan into the format varying amounts of 
music, teaching, preaching, interviews 
and question-and-answer. One program 
may be nearly all music, while another 
may be teaching, interviews, or a mix¬ 
ture of elements. If the budget allows, 
brief video clips can be used as roll-ins. 

Occasionally, we mix in a few con¬ 
troversial issues to enhance variety and 
provide a helpful service . Topics such as 
incest, child abuse, sexual perversion, 
though difficult to talk about, add viewer 
interest. If the issues are over-used, 
response may not be positive, but the 
right amount makes a tremendous 
difference. 
The key to selecting program host and 

co-hosts is that they be called and 
anointed by God for the task . The host is 
the program’s focal point, becoming a 

recognizable personality and trusted 
friend to viewers. The effective inter¬ 
view, in fact, has viewers so engrossed 
that they become part of it. No longer 
aware of the screen barrier, the viewers 
join the conversation in mental assent. 

Guests, for their part, must be artic¬ 
ulate and down to earth and have some¬ 
thing to contribute. The guest’s spoken 
ideas are a gift to the viewers. As the host 
of our own 90-minute Getting Together 
program, I’ve had to learn several dif¬ 
ficult lessons in working with guests. I am 
as opinionated as anyone else and have 
had to discipline myself to listen to what 
they have to say. This isn’t always easy. 
1 may get “preachy” in spite of all my 
resolutions, or I may find my mind wan¬ 
dering and miss something important. 
A personal weakness is a quickness to 

correct guests who, in their nervousness, 
make erroneous statements. This can be 
harsh and disconcerting. 

I’ve learned to be gracious about stop¬ 
ping them when the clock says it’s time to 
quit and they haven’t finished! Warn 
your guests beforehand that “television 
time” goes very quickly. Nervous guests 

(continued on page 24) 
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WHAT DO KEVIN MCHALE, ROSEY CRIER, DON SUTTON, 
KATHY BAKER, TOM LANDRY, ANDY BEAN, 
AND BETSY KING HAVE IN COMMON? 

A lot oí things, but the single most impor¬ 
tant thing these professional athletes have 
in common is Jesus Christ . They each have 
a personal relationship with Him. 

scheduled on weekends. Check your lo¬ 
cal listings for Sports Forum times and 
scheduling. If you don't have Sports Forum 
available for listening where you live, 
contact your Christian radio station and 

Nationally, Sports Forum interviews hum 
dreds of sports personalities. They share 
their personal testimonies and talk about 
their sport. 

suggest that they schedule Sports Forum. 

Tommy John, Jo Jo Starbuck, Roger Stau¬ 
bach, Todd Blackledge, Meadowlark 
Lemon, Mychal Thompson, Terry Brad-

Service Card) 

Keith Erickson, 
the host oí Sports 
Forum, interview¬ 
ing Kevin McHale. 
Boston Celtics 
"Super Star." 

SPORTÇ FORI-MÛ 

Produced & Distrubuted By Advertising and Marketing Network 
1451 Qual, Suite 207, Newport Beach. CA 92660 (714) 476-1140 

show, Julius Erving, all "Super Stars" — 
and all believers. Hear their testimonies 
and hundreds more on Sports Forum, an 
exciting new sports program. 

Sports Forum is hosted by Keith Erickson, 
former Olympian and NBA standout. 
Keith was a member of two John Wooden 
NCAA championship basketball teams 
at UCLA and a starting forward with the 
NBA Phoenix Suns and the Los Angeles 
Lakers. For the past five 
years he has been part 
of the television and 
radio broadcast team 
forthe 1985 NBA World 
Champion, Los 
Angeles Lakers. 

Sports Forum is a Mon¬ 
day through Friday, 
weekday, program 
and on many 
stations X 
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PROGRAMMING 

repeat themselves and talk about insig¬ 
nificant matters, taking up time without 
getting to the main ministry points. En¬ 
courage your guests to be specific—very 
specific. 

_ A Local Flavor 
Our flagship program, Getting 

Together, is produced live five days a 
week and aired four times daily. We 
broadcast simultaneously on WPCB-TV 
40 in the Pittsburgh area and on WKBS-
TV 47, our new satellite station in Al¬ 
toona. Our best Getting Together oí the 
week is then rebroadcast on Saturday 
evening. What can we provide that the 
big national ministries cannot? A strong 
local flavor! 
Telephone prayer partners—volun¬ 

teers— are vital to the ministry. Even if 
we have a particularly thrilling program, 
something is lost if we have no two-way 
communication with some of our view¬ 
ers. A viewer must always be able to pray 
for salvation over the telephone. To 
allow for two-way communication, 
prayer partners are in the studio for all 
programs except those in the late night 
hours, and a telephone diverter system 
forwards calls to volunteer prayer part¬ 
ners in their homes. This has developed 
into a remarkable ministry of suicide 
prevention. 

It is important for a local ministry like 
ours to include area pastors by making 
referrals. Some congregations have dis¬ 
covered a way to help by following up on 
phone calls. We urge them to make hos¬ 
pital visits and personal calls, especially 
for new Christians. Once, on our refer¬ 
ral, two visitors from a Presbyterian 
church called on a woman just in time to 
stop her from shooting herself. Many 
others have come to the Lord through 
these personal visits. 
Today I see God leading large num¬ 

bers of people nurtured on “church-
ianity” into accepting Jesus Christ and 
becoming committed Christians. For this 
reason we have instructed telephone 
prayer partners to clarify with each caller 
whether he or she has accepted the 
Lord. Surprisingly, we occasionally ex¬ 
perience non-Christians making pledges 
during telethons and, in the course of the 
phone conversations, accepting Jesus 
Christ as Lord of their lives. 

The Lord has been directing us along 
an unusual path recently. 

Frightening Instructions 
The usual Christian TV station asks for 

gifts until it reaches its goal. But God said 
to me several years ago, “No more two-
week telethons! 1 want you to ask for con¬ 
tributions only one day a month!” Fi¬ 
nally, after 18 months of my procrastina¬ 
tion, the Lord said, “I will not bless you 
in your disobedience any longer!” 

Reluctantly, we tried one day of 
telethon—and bombed. My entire staff 
opposed me: “Are you sure that was 
from God?” But I dug in my heels. The 
next three months’ telethons were only 
nominal, and we suffered a severe finan¬ 
cial crisis. Then the dam began to break. 
Within the next six months God so 
blessed the one-day telethons that we 
were able to build a new TV station in Al¬ 
toona while operating the Pittsburgh 
station . 
God has thrilled our hearts during the 

past two years as well-traveled guests 
and musicians have appeared on Getting 
Together. Repeatedly, we hear com¬ 
ments like, “I’ve been on Christian and 
secular TV programs across the United 
States, and I’ve never seen so gentle a 
flow of the Spirit combined with such 
quiet dedication and professionalism 
among the production staff!” For these 
plaudits we can only praise God. A con¬ 
tinuing effort should be made to im¬ 
prove. Good planning is vital to the ef¬ 
fort, along with lots of prayer and the 
freedom to vary as the Holy Spirit leads . 
The number of phone calls, letters and 
donations received, however, should 
never be considered the measures of a 
program’s success. Ultimately its success 
rests upon the anointing of God , whose 
Spirit gives life. When we run our 
organizations as God directs, He will 
bless our work. m»» 

Russell Bixler is president 
of WPCB-TV. Channel 

40. Wall. Pennsylvania 
and host of Getting 
Together. 



RADIO 

Innovative Ideas 
to Increase 
Radio Sales 
There are methods you can use 
to achieve success in selling Christian radio 

THE ART of selling Chris¬ 
tian radio is replete with 
elements that distinguish it 
from any other type of 
sales situation. However, 
the fact remains that 80 

percent of selling Christian radio em¬ 
braces the general science of selling. 
Therefore, in any discourse on selling 
Christian radio, we cannot underem¬ 
phasize the need for one to sharpen his 
skills in the discipline of selling intangible 
merchandise. 

However, this article is not written to 
teach you how to sell radio. There are 
already quite a number of fine books and 
periodicals written on this subject. This 
article will give you some of the best ideas 
that Soma has used over the years in sell¬ 
ing Christian radio, including a few pro¬ 
cedures that have been used in our ex¬ 
perience with secular radio as it relates to 
Christian radio. 

Know Your Audience 
A very common mistake that new 

Christian radio representatives (reps) 
make is that they talk to prospective 
clients more about their station than they 
do about their audience. To be honest, 
the only product that radio has to sell is 
its audience . It is the only thing that pro¬ 
spective clients are interested in . Every¬ 
thing else is secondary. Your on-air pro¬ 
motions, your sound, your ratings, your 
personalities, your rates, and even your 
desire to minister on the air are secon¬ 
dary to your prospect. Your audience is 
primary. Another station in your market 
may be able to beat you on sound .They 
may have more professional disc jock¬ 
eys. They may have a lower cost-per-
thousand. They may have you beat in 
the ratings. When you get right down to 
it, your only real advantage that cannot 
be equaled is your distinctly Christian au¬ 
dience. Therefore, the first thing that you 
should learn is “product knowledge”; 
that is, demographics (age and gender) , 
the socio/economic status of the au¬ 
dience, their buying habits, and so on. 

Christian radio audiences are loyal to 
their station, upscale, family-oriented, 
conservative, educated and exclusive. 
Too many Christian radio salespeople hit 
the streets with the “Holy Ghost killer in¬ 
stinct,” armed with an arsenal of tech-

by Gary Crossland 

niques that they may have brought over 
from a secular sales experience. With 
any other intangible sale, the product 
may be the company, services, or what¬ 
ever. With radio, the product is none of 
these. Yet, all too often, clients are 
called on with a suitcase full of data on 
coverage, personalities, promotions, 
format, rates, and little or nothing about 
audience. 

Sell Qualidata 
When we asked some of the most 

prestigious secular radio sales organiza¬ 
tions to advise us on selling Christian 
radio, their response was, “According to 
Simmons Market Research, the Chris¬ 
tian audience spends a whale of a lot of 
money! Therefore, the way that Chris¬ 
tian radio stations will make it is with 
‘qualidata.’ ” 

This brings us to another mistake often 
made by inexperienced reps: if they talk 
about the audience at all, they concen¬ 
trate on size and coverage only. How¬ 
ever, some Christian stations are beaten 
when it comes to audience size . In most 
cases, the only virtue out there is the au¬ 
dience quality. Qualidata, whether from 
Birch, Simmons or Mediamark, can tell 
you more than the age and gender of 
your audience. You must remember that 
Christian radio cannot be all things to all 
people. It sells some productswell, other 

products poorly. For Christian radio 
broadcasters, RELIGIOUS BROAD¬ 

CASTING magazine is the best source for 
this type of quality data . Over the last six 
months, Soma has collected over 3,000 
statistical facts regarding demographics 
and buying habits of the Christian radio 
audience. 

Match Clients and Audience 
The first question that you should ask 

a prospective client is: “Who are your 
customers?” If you do not hear the client 
begin to describe the type of audience 
that listens to your station , you are flirting 
with trouble. Accepting the wrong kind 
of business can be worse than accepting 
no business at all. Your job is to match 
your station with the right type of client. 
As a general rule, Christian radio plays to 
an audience of 63.7 percent women 
(Spring 1985 Arbitran). The average 
listener is 41, although the largest single 
dominating group is 25 to 34-year-olds 
(23.9 percent) . Whatever else you know 
about your audience would help. Your 
client will find only as much success 
in advertising with you as you can deliver 
customers, not listeners (potential 
customers) . 

Unless you know that your prospec¬ 
tive client is a match for your audience, 
you will be caught in an uphill advertising 
battle to create a need in your audience 
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that they do not possess at the onset. 
Although this is done quite frequently , it 
is not the easiest way to advertise and 
generally takes a lot of money. The 
simplest route is to attempt to make a 
direct hit with the right advertisers. 

Use Numbers 
It may be wise for you to use data from 

Religious Broadcasting in your 
media kits. Most of the magazine’s ar¬ 
ticles are designed to be included just as 
they are as a part of your own promo¬ 
tions. (Remember to secure reprinting 
permission from National Religious 
Broadcasters.) Furthermore, you would 
do well to invest in any research that 
gives you an authoritative description of 
your audience from a qualitative view¬ 
point. You may need to generate your 
own survey. We have seen a number of 
Christian stations use rather complete in¬ 
house surveys that work well. This is a 
way for you to sell with numbers when 

you either are not rated or you cannot 
legally use the ratings that are available . 

The Appointment 
The old rule is: “If you don’t see them, 

you don’t sell them.” In direct sales this 
is true 99 percent of the time . Do not sell 
your product over the phone. Sell the 
appointment. Let us share with you two 
ideas that rarely fail in helping to get the 
appointment. 

First, prepare yourself with a little bit of 
research before you phone your client. It 
may set you back a week, but it may also 
mean the difference between a large 
contract and no contract. Determine in 
your mind that John Q. Prospect is ac¬ 
tually prime for your station. Give him 
figures right over the phone. Nothing is 
as senseless as offering to take up an 
hour of a manager’s time without giving 
a qualified reason forit. Second, build his 
curiosity. The best way to build curiosity 
is to put a question mark in his mind—a 
question that can be answered only with 
a visit from you. Here’s how: 
You: Hello, Mr. Prospect? I’m Joe 

Rep from radio station WINN. Some 
rather interesting data just crossed my 
desk regarding Lincoln /Mercury sales in 
America that I thought you would be in¬ 
terested in. 
He: Oh, what is it? 
You: Well, since you advertise quite 

heavily on radio, I thought you would be 
interested in knowing that, according to 
the national average, listeners to 
Christian-formatted radio stations, per 
capita, rank number one in purchasing 
Lincoln Continentals. (This is a true 
statement.) 

He: Really? 
You: Yes, in fact, I have quite a few 

other materials along this same line that 
I thought you would like to see ... 

Another way to get the appointment is 
to ask for small commitments in succes¬ 
sion that are both quick and easy to say 
yes to. The commitments grow until you 
have a full-size appointment. 
You: / have some materials that I 

would like to drop off to you (note how 
casual this sounds). There is a good 
possibility you may want to consider us 
in your future advertising plans (again 
casual, but confident). Will there be 
someone there whom I could give this 
material to next week? 
He: Sure, someone will be here. 

(commitment -1) 
You: Good. I’ll do that. Let me ask 

you this — would you yourself be there, 
say Wednesday morning? If you were, I 
could come by then. Maybe I could get a 
chance to meet you. (casual again) 

He: Fine, (commitment -2) 
You: Say about 10 o’clock? 
He: Ten is OK. (the appointment) 
You: Great. I’ll see you next Wednes¬ 

day morning at 10 o’clock sharp. 
In the above example, before you 

settled on a time , your prospect said yes 
to two non-threatening proposals. Now, 
after you have completed these two 
steps, scheduling an appointment does 
not seem so insurmountable. Too many 
radio reps fail to schedule the appoint¬ 
ment simply because their purpose is ob¬ 

viously to sell. This is why, as a rep, 1 
never made sales calls. I made money 
just “dropping off materials.” 

If you do not have research to back up 
your initial phone call, do the next best 
thing. If you know the simple basics of 
your audience, let your prospect know 
that your phone call is not to find out if 
you can get an appointment. It is to find 
out if an appointment is necessary . Once 
your prospect knows that this has been 
objectively and honestly established, you 
will be closer to an appointment with a 
client whose confidence you have 
already begun to establish. 

_ The Halo Effect 
When an advertiser airs his spots on 

Christian radio, there is a “halo,” so to 
speak, that is transferred from the station 
to the advertiser in the eyes of the au¬ 
dience. Although Christian radio 
listeners shop the best deals like any 
other audience , their decision on where 
to shop is influenced by a healthy belt of 
endorsement from their favorite Chris¬ 
tian station. I call Christian radio the 
“Christian Yellow Pages of the Air.” No 
other format elicits such deep emotional 
affinities. Christian radio has a following 
only because Jesus himself has a follow¬ 
ing. If Jesus had ridden into Jerusalem 
on Palm Sunday wearing a placard that 
said, “Eat at Joe’s Diner,” Joe probably 
would have had a very good week (that 
is, perhaps, until Friday). Although this 
example seems rather absurd, it stresses 
the point regarding the power of associ¬ 
ating one’s business with Christian radio. 

Develop Partnerships 
Develop a family-like partnership with 

your clients . Incorporate into your cam¬ 
paigns all of the perks that make adver¬ 
tising with you unique. You can draw 
clients into the heartbeat of the station 
through participation in concert promo¬ 
tions, remotes, rally co-sponsorships, 
and special programming features. You 
may even wish to give away complimen¬ 
tary spots (but only during your late 
evenings, overnights or extended 
daytime hours). 

Try not to give away what you other¬ 
wise intended to sell. If you have to give 
away something to close a deal, there are 
many other methods. The rule is: “Give 
lots, but not spots.” Why should a client 

Christian radio is the ‘‘Christian Yellow 
Pages of the Air. ” No other format elicits 

such deep emotional affinities. 
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buy the cow when he can get the milk for 
free? Furthermore, keep a stiff-armed 
policy regarding your spot rate card . It is 
often tempting to negotiate on price, but 
the more you bend , the more caught you 
get in an endless tailspin of dickering with 
clients. Again , the solution may be to of¬ 
fer the client a more precious commodi¬ 
ty than spots—that is, a total partnership 
with the station. If you stand firmly on 
these matters, you will gain both the 
respect of your clients and, ultimately, 
the business that accompanies it. 
One of your best tools is a well-

memorized, two-minute pitch on the 
superlatives of your station. After your 
prospective client talks about himself .he 
is not terribly interested in hearing about 
you. Rather, he is interested in hearing 
about what you can do for him. Be that 
as it may, you still need to give him a 
quick “tour” through the station.That is 
why a fast pitch on the distinctive quali¬ 
ties of your station would be in order. 
You should memorize this speech to re¬ 
lay the important data in the smallest 
amount of time possible. Plus, you don’t 
want to forget any important elements. 
Develop the very best promotional 

material that you can afford . Remember 
that your media kit is your salesman in 
your absence . You should put as much 
excellence into it as you put into your 
pitch. At Soma we collect media kits 
from all over America. The best kits 
make their stations look like they are 
worth what they charge . Remember that 
a media kit is not an expense . It is an in¬ 
vestment that, when completed prop¬ 
erly, will yield much more than its cost. 
The principles outlined have worked 

well in most situations. They should put 
you much closer to your billing goals. If 
you can incorporate most of them into 
your own sales situation, we are sure that 
you will be well on your way to maintain¬ 
ing success in your profession. 

Gary Crossland is presi¬ 

dent of Soma Commu¬ 
nications. Inc in Dallas. 

Texas. 

If You Are In The Marker 
To Buy Or Sell A Radio Station 

- call -

John L Pierce Associates 
Collect or 

606-727-Ô323 

WE HAVE CLIENTS LOOKING 

FOR GOSPEL STATIONS ALSO . . . 

<_ ? 
(Circle 168 on the Reader Service Card) 

The conduit to Israel. Offering the complete system for live TV pro¬ 
gram transmission back to the U.S. including holiday programs, confer¬ 
ences and special events. 

Whether it’s a live religious program you wish to share with your 
viewing audience, a pilgrimage to the Holy Land brought back to the 
congregation or an interactive seminar—all are available through E-Star’s 
services. 

Israel is the crossroads of continents and civilizations, and E-Star is the 
link, with versatile applications, to and from Israel. For more information 
on bringing Israel home, call: 

(213) 474-3500 Los Angeles (212) 832-3666 New York 

(Circle 164 on the Reader Service Card) 
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NRB NEWS 

Executive Committee 
Ratifies NRB’s 
Must-Carry Strategy 
MADISON. N.J. (NRB)-The NRB Ex¬ 

ecutive Committee, meeting here in regular 
session on September 11, took a strong stand 
in support of the cable must-carry laws that 
were abandoned July 19 by a decision of a 
three-judge federal panel. 
A pro-station resolution (see below) calling 

for corrective legislation and legal action was 
passed , and a Television Access Committee 
was formed as a subcommittee of the NRB 
Television Committee that is chaired by CBN 
marketing vice-president David Clark. 
The executive action follows an August 28 

meeting in the Washington offices of Richard 
Wiley, NRB’s attorney and a former FCC 
chairman. Seventeen people discussed plans 
for the access subcommittee, which is chaired 
by NRB first vice-president Jerry Rose, who 
is also president of WCFC-TV 38/Chicago . 
Committee members include Ronn Haus, 

president of KFCB-TV 42/San Francisco; 
John Norris, president of WGCB-TV 
49/Red Lion (Pennsylvania); Robert 
D’Andrea, president of WCLF-TV 22/ 
Tampa (Florida); David Lewis, general 
manager of K YFC-TV 50/Kansas City (Mis¬ 
souri); David F. Kelton, executive vice-
president of WPCB-TV 40/Pittsburgh; and 
Terry Hickey, administrative assistant at Trin¬ 
ity Broadcasting Network, Tustin, California. 
NRB president Robert A. Cook and executive 
director Ben Armstrong are ex officio 
members of the subcommittee. 
“We are in need of financial contributions 

to defray the legal costs for fighting to reinstate 
must-carry regulations,” said Armstrong. 
NRB, along with the National Association 

of Broadcasters, the Corporation for Public 
Broadcasting and others, sought a “stay” of 
the July decision from the U.S. Supreme 
Court. That stay was denied by the high court 
in September. Citing their free market phil¬ 
osophy, the FCC commissioners refused to 
delay implementation of the court’s ruling. 
(See related stories on pages 6 and 34.) 

Magazine Names 
Assistant Editor 
and Art Director 
MORRISTOWN. N.J. (NRB) -National 

Religious Broadcasters promoted two staffers 
in October to positions on the magazine staff 
and named a public relations intern in 
September. 
Tamara N. Browning, who will continue as 

editor of NRB’s membership newsletter, In-

Resolution on TV Access Committee 
WHEREAS the NRB recognizes the importance of the must-carry rule for certain of its 
member television stations and program producers, and recognizes the serious implica¬ 
tions of the loss of must-carry as a result of recent court decisions; and 
WHEREAS the NRB desires to represent these member television stations and program 
producers in the most effective manner possible; 
BE IT THEREFORE RESOLVED that the NRB recognize a committee consisting of 
representative member television stations and program producers, which shall be 
named the Television Access Committee and shall be an adjunct committee to the 
Television Committee. 
BE IT FURTHER RESOLVED that the NRB and its legal counsel will represent the com-
mitte, and the television stations and program producers the committee represents, with 
assistance in the passage of legislation, use of its legal counsel, and any other way 
deemed effective. 

side NRB, became assistant editor for 
Religious Broadcasting, as of this issue. 
She replaced Dan Nicholas, who was pro¬ 
moted to associate editor in February. 

Open for Nominations 

NRB 86 
AWARDS 

For Awards Brochure 
and details contact: 

Aivards Coordinator 

NRB 

CN 1926 

Morristown, NJ 07960 

(201) 428-5400 

Nomination Deadline: 
December 31, 1985 

(See page 36 of this issue 
for nomination form.) 

Browning, formerly an NRB editorial re¬ 
searcher, is a 1981 graduate of Culver-
Stockton College, Canton, Missouri, from 
which she received the Bachelor of Arts in 
English and journalism. Browning joined the 
NRB staff four years ago and has two years of 
newspaper reporting experience. Her prin¬ 
cipal assignment on the magazine is acquisi¬ 
tion and editing of feature articles. 

Graphics assistant Brad Scherr was pro¬ 
moted to art director of NRB’s publications 
department, which is responsible for design 
and layout of the magazine pages, the annual 
Directory of Religious Broadcasting, the con¬ 
vention and advertising brochures, and a host 
of special graphics projects. He is assisted by 
typesetter Susan Kubick and designer Lor¬ 
raine Nevers. 
A two-year NRB veteran, Scherr is a 1983 

graduate of Florida State University in Talla¬ 
hassee . He received the Bachelor of Fine Arts 
degree in visual communications and par¬ 
ticipated in an on-campus internship 
program. 

September 9 was the first day of NRB 
employment for Barbara M. Sharp, who is a 
public relations assistant in the internship pro¬ 
gram. She will write press releases and assist 
the media before and during the 43rd Annual 
Convention and Exposition in February. 
A 1985 political science and broadcasting 

graduate of Liberty University, Lynchburg, 
Virginia, Sharp wants to specialize in writing 
and performing for television. Last summer 
the 22-year-old Sandusky, Ohio, native 
served full-time as a summer intern in the 
liaison office of the U.S. Department of 
Education in Washington, D C. During those 
months, she volunteered part-time for Inter¬ 
national Media Service (IMS), also in 
Washington. 
The magazine staff has expanded since the 

summer to include managing editor Astrid 
Seeburg, who replaced Harold Hostetler, 
and editorial assistant Sally L. Parker, another 
intern. 
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We are pleased to 
announce our association 
with another outstanding 
media ministry to further 
the Gospel of Jesus Christ. 

We are honored to have 
this opportunity to serve 

JAMES ROBISON 
EVANGELISTIC ASSOCIATION 

MICHAEL R. ELLISON, INC. 
P.O. Box 15000 Phoenix, Arizona 85060 (602) 952-1400 

(Circle 181 on the Reader Service Card) 



BROADCASTERS 

Lee Holthaus Camille M. Kolcz Rex Bullock Debby Boone 

Lee Holthaus resigned after four years as 
executive director of the Union Rescue Mis¬ 
sion in Los Angeles to become executive 
director of Chicago Christian Industrial 
League. George Caywood replaces 
Holthaus in an interim capacity. Holthaus, 
1978 NRB convention coordinator, was ex¬ 
ecutive producer of Lifeline, Union Rescue 
Mission’s daily talk program aired in the Los 
Angeles area. The mission, the largest in the 
U.S., is an NRB member and was awarded 
NRB’s milestone award in 1984. 

United Methodist Communications 
named Alicia Nails to the new position of 
director of marketing in July. 

For two days in July, over 1,000 listeners 
crowded the facilities of WCIE-FM/Lakeland 
(Florida) to sign a get-well card for President 
Reagan. News director Lynn Miller came 
up with the idea for the card .which measured 
five feet square and was covered with over 
500 signatures. After U.S. representative 
Andy Ireland delivered the message to the 
White House, the WCIE staff received a note 
of thanks from the president, who was re¬ 
covering from cancer surgery. 

Fran Malphus operations and sales 
manager of WHYD-AM/Columbus 
(Georgia) has been named general manager 
of the station. Malphus is the sole woman 
general manager in Columbus, Georgia, and 
is one of only a small number of women 
general managers at Christian radio stations 
nationwide. 

The station manager of WUGN-FM/Mid-
land (Michigan). Darrow Parker, resigned 
in April to head up the radio and television 
division of Radio Bible Class, Grand Rapids. 
Greg Wheatley, the assistant manager, has 
taken Parker’s place at the Family Life Radio 
station. 

Jordan Advertising announced the pro¬ 
motion of Camille M. Kolcz to vice-
president of the full-service agency in August. 
Kolcz was media director for eight years, com¬ 
ing to the agency from a radio representative 
background. Jordan Advertising, Wheaton, 
Illinois, specializes in religious broadcast 
services. 

Donald W. Lee has been named general 
manager of WCXN-AM and WPAR-FM/ 
Claremont (North Carolina). Lee was a 
general sales manager with CLW 
Communications. 

Ron Hallaian. 58, advertising executive 
and producer of the KGER-AM/Long Beach 
(California) “Listener’s Guide,” died of car¬ 
diac arrest May 17 in Long Beach. He was 
owner of Hallaian and Associates Advertising 
Agency of Los Alamitos. His wife, Sharon, 
has assumed leadership of the company. 

Alfred E. Rathert was named director of 
development for the International Lutheran 
Laymen’s League. Prior to his appointment, 
Rathert served as pastoral assistant at Trinity 
Lutheran Church in Roselle, Illinois. The In¬ 
ternational LLL sponsors the worldwide radio 
ministry, The Lutheran Hour, a weekly syn¬ 
dicated television program, This Is The Life, 
and other media and service ministries. 

After 10 years with Daniel J. Edelman, 
Inc.. Thomas Harrison joined The Russ 
Reid Company, Pasadena. California. Har¬ 
rison was named vice-president of public rela¬ 
tions, and member of the board of directors 
and executive committee of the company in 
September. 

Newsfront, a news program covering U.S. 
religions, began airing on a number of public 
television stations the first week of 
September, according to executive producer 

Richmond Egan . The program , produced 
by National Catholic Broadcast News, 
Washington, D.C., will be seen throughout 
the United States. 

Domain Communications, Wheaton. Il¬ 
linois, now represents Dayspring Ministries, 
Dallas, Texas, according to Rex Bullock, 
Dayspring’s executive director. Dayspring 
produces two radio programs heard in North 
America and on overseas stations. 

Grammy award-winner Debby Boone 
will portray Mary in the opening week of the 
nativity pageant at Crystal Cathedral, Garden 
Grove, California. The pageant, which will 
run from November 29 to December 21, will 
include a cast of 400 and feature live animals . 
Broadcasters recognize the Crystal Cathedral 
as the home of the nationally televised Hour 
of Power, hosted by the church’s pastor, 
Robert Schuller 

D. Reginald Thomas, a Welsh Presby¬ 
terian preacher best known for his NBC radio 
program, Bible Study Hour, died at home on 
June 18. He was 70. Thomas succeeded 
Donald Grey Bamhouse as speaker on the 
Bible Study Hour in 1960. The program 
became so popular, sources say, that Thomas 
was once interviewed on NBC television by 
Chet Huntley. The program’s name first 
changed to The Bible With Dr. Thomas and 
then, in the late 1960’s, to The Layman’s 
Hour. 

Hello Jerusalem opened its fourth consec¬ 
utive season in September with an expand¬ 
ed communications base that will take the 
program into millions of additional homes. 
Jerusalem Communications. Inc. produces 
the show, which is hosted this year by 
Michael Dak. an Israeli journalist, and 
Susan Hoffman , an attorney who recently 
emigrated to Israel from the United States. 
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Cal Thomas Leighton Ford 

Cal Thomas has resigned as communica¬ 
tions vice-president for the Moral Majority. 
NRB members will recall Thomas introduced 
the Falwell-Kennedy debate at NRB '85. The 
author of a syndicated opinion column that 
appears in 37 newspapers nationwide, 
Thomas will provide commentary for a new 
CBN nightly news program. 

WMBI-AM and FM/Chicago announced 
the appointment of Jim Shedd, former 
Spanish programming coordinator, to assis¬ 
tant station manager. He succeeds Warren 
Wetherbee who resigned in April to become 
assistant pastor of Christ Community 
Church, St. Charles, Illinois. 

Mary Martin, public affairs director of 
WCFC-TV 38/Chicago, has been elected 
president of the Chicago Area Broadcast 
Public Affairs Association for the 1985-86 
broadcast year. 

As part of a two-week promotion keyed to 
the release of the “Do Something Now” 
single, WWDJ-AM/Hackensack (New Jer¬ 
sey) raised $3,645 for Compassion Inter¬ 
national. The station’s music director George 
Flores presented the check. More than 50 
top Christian artists gathered in Nashville last 
spring to record “Do Something Now." Writ¬ 
ten by Steve Camp and Phil Madeira , the 
song is being sold to generate funds to feed 
starving children in Africa. 

The Redeeming Love Christian Center 
(RLCC) of Hackensack, New Jersey, has 
moved to a new facility in Nanuet, New York. 
Pastors Clinton and Sarah Utterbach an¬ 
nounced that the dedication of the 
52,000-square-foot, 3,000-seat facility was 
to take place in conjunction with the fifth an¬ 
niversary of RLCC September 8- 15. RLCC 
produces two radio programs called The 
Word Aliue. 

Leighton Ford, longtime associate and 
vice-president of the Billy Graham Evan¬ 
gelistic Association, announced his plans to 
resign in the near future and “begin a new 
chapter in my ministry.” He will continue 
preaching at crusades around the world, in¬ 
cluding meetings this month at a university in 
Massachusetts and a trip to India early next 
year. He also plans to increase time given to 
leadership of the Lausanne Committee for 
World Evangelization and related training 
conferences. 

Frequently heard on The Hour of Decision 
broadcast carried by nearly 650 radio stations 
around the world, Leighton Ford has been 
named Clergyman of the Year by Religious 
Heritage of America . Ford is associate evan¬ 
gelist and vice-president of the Billy Graham 
Evangelistic Association. Honored with the 
Faith and Freedom Awards by the same or¬ 
ganization are Martin J. Neeb, executive 
director of university communications at 
Pacific Lutheran University, Tacoma, Wash¬ 
ington, and E. Raymond Parker, owner 
and president of Gaffney Broadcasting, Inc., 
Gaffney, South Carolina. 

NBC Television Network, in association 
with the Southern Baptist Radio and Tele¬ 
vision Commission, spotlighted Southern 
Baptist work in Haiti on August 4. The hour-
long special, called Living in Hope, was 
hosted by veteran newsman Edwin 
Newman It featured Baptist schools fighting 
illiteracy among 14,000 children and pro¬ 
viding them with food, a medical clinic and 
missionaries working on agricultural projects 
with island residents. 

Greg Warner, news coordinator for the 
Southern Baptist Radio and Television Com¬ 
mission, resigned in September to become 
associate editor of the Florida Baptist Witness, 
in Jacksonville. 

•' ’calculated, 1980 census data of 
41,004 miles square in the state of Ohio. 
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BECOME 
PART OF 
OHIO'S 
NEWEST 

ELECTRONIC 
MINISTRY 
The new ministry is the only one 
in Ohio with 5,000 watts to 
spread the word. We're reaching 
over 49% * of Ohio, portions of 
Pennsylvania and West Virginia 
with one of the fastest growing 
radio formats today. The follow¬ 
ing cities are just a few being 
served: 

music with a message 

AM/WHLO 
R 0 N 

OHIO'S CONTEMPORARY 
CHRISTIAN RADIO STATION 

2650 West Market Street 
Akron, Ohio 44313 

(216) 867-1650 

(Circle 128 on the Reader Service Card) 
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FOR 60 DAYS 
We're offering you copies of our $49.95 
1986 Directory of Religious Broadcasting 

FOR ONLY $19.95 
The 1986 Directory of Religious Broadcasting is already our 
fastest selling directory ever, and it hasn't been printed yet! 
The NRB publications department has authorized 1,250 direc¬ 
tories to be sold at this special price. For the same price we 
offer organizations listed in the directory you can get over 
400 pages of radio and TV stations, radio and TV program 
producers, equipment, consultants, agencies-22 sections in 
all. And the price is $10.00 less than our regular member 
price and $30.00 off the cover price. However, this offer ex¬ 
pires in 60 days. Reserve your copies now by returning your 
payment with the form below and we'll send them to you as 
soon as they're off the press. 

I'm enclosing $19.95 each for _ copies of the 1986 Directory of Religious Broadcasting 
to be mailed as soon as they're off the press. (Add $4 00 for first class mail. Add $12.00 for delivery out¬ 
side the United States) 

Please charge my □ VISA □ MasterCard 
Acct. * _ __ 
Expires (date) _ 
Signed_ 

Name_ _ 
Title_ __ 
Organization __ 
Address_ 
City_ State_ Zip_ 
Telephone_ 

Mail to NRB. CN 1926 Morristown, NJ 07960 
Phone: 201/428-5400 



CLASSIFIEDS 

EMPLOYMENT 

Management opening now available with 
south Georgia Christian radio group. Excel¬ 
lent opportunity for experienced sales-
oriented general manager and sales man¬ 
ager with solid track record. Resume/ref-
erences to Lifeline Communications Cor¬ 
poration, Inc., PO Box 90, Thomasville, GA 
31799. EOE. 

Family Life Radio. Non-commercial Chris¬ 
tian network seeking an experienced broad¬ 
cast engineer in Tucson. Maintenances in¬ 
stallations. FM, AM-directional, STL, auto¬ 
mation, satellite. Send resume to FLR, PO 
Box 35300, Tucson, AZ 85740. EOE. 

Major market Christian station needs pro¬ 
duction director. Must be genius who can 
translate concepts into 60-second spots. 
Send tape & resume to Edward Cochran, 
G.M., WEZE Radio, Milton PO Box 206, 
Boston, MA 02186. 
Gospel music station seeks hard working 
sales-oriented manager to handle sales, pro¬ 
gramming, some on-air work, personnel and 
public relations. Please send resume and 
tape. On tape include air check and your 
ideas on how to manage and program a suc¬ 
cessful small market Christian radio station. 
Send to Ron Brown, PO Box 538, Cedar Bluff 
VA. 24609. 

FOR SALE 

For sale. Magnefax 'A” tape duplicator 
model TM-79-FT. Full track 5 place. 60 ips. 
New condition $7500. Call (914) 268-3000. 
Spanish commercial religious radio station 
located in South America. Over 30 years in 
operation. Great potential. $300,000 in¬ 
cludes a large house for living quarters. Con¬ 
tact President, HJKY Radio, PO Box 18872, 
Bogota, Colombia. 

How to Place a Classified Ad 
1. All classifieds must be prepaid. 
2. Type all copy. 
3. Indicate category: Employment, 
For Sale, Services. 
4. Classified ads are $20.00 per 
column inch. 
5. All other ads are $40.00 per 
column inch. 
6. 20% frequency discount on 6 ads 
or more if payment of all ads is made 
in advance. 
7. Box numbers are available for an 
additional $15.00. Please supply com¬ 
plete forwarding instructions. 
8. Send copy, instructions and 
check to: 

Classified Ads 
Religious Broadcasting 

CN 1926 
Morristown, NJ 07960 

WANTED 
By Secular Dallas F.M. 
Seeks highly skilled 

General Manager 
with Integrity 

compensation package begins 
at well over $50,000 yr 
Please send resume to: 
Mark Rodriguez, Jr. 

Box 330163 
Dallas-Fort Worth, TX 76163 

All replies held 
in strict confidence 

SERVICES 

Video shooting, editing and duplication by 
well qualified Christian professionals. Top 
equipment including Betacam, CMX and 
ADO. Call Domain Telemedia (312) 668-5300. 
Ask for Eric Thurman. 

NRB 
Employment Registry 

c/o Frederick Lange & Co. 
CN 1926 

Morristown, NJ 07960 
201-228-9522 

Advertisers 
Agfa-Gevaert. 13 
Pat Boone. 35 
Bott Broadcasting. 7 
KMJC........................................... 1 
Bob Larson Ministries..... ifc 
Living Way Ministries . .. 24 
Mission Service Supply. 17 
Moody (M & M). 5 
Moody (Network Devel.). 11 
Nason Media. be 
National Right to Life. 33 
NRB '86 Awards Info. 36 
NRB Directory. 32 
Paragon Advertising. 27 
Point of View. ibc 
James Robison. 29 
Sports Forum. 23 
Universal Broadcasting. 21 
WHLO. 31 
Wold Communications 27 
World Harvest Radio. 9 
Victory Communications . 2 

New! 

Finally. 

examining today’s most challenging 
and controversial human life issues. 

John 

An authoritative “JM . .. - »Wviñrirv' 
daily commentary ■ 

PRO-LIFE PERSPECTIVE® features 
Dr. John C. Willke, President of the 
National Right to Life Com¬ 
mittee in Washing¬ 
ton, D.C. For the 
past 20 years Dr. 
Willke and his 
wife Barbara, have 
led the fight to 
restore the right 
to life for unborn 
children. 

Since January 7, 1985 PRO-LIFE 
PERSPECTIVE® has started airing on 
scores of stations nationwide, offer¬ 
ing listeners timely information and 
insights which will educate and 
effectively help them deal with 
today’s troubling issues such as 
abortion, infanticide and euthanasia. 

Act now to find out how your 
station can air this free public 
service commentary. 

Take a listen to what your listeners 
have been missing. 

For a free audition tape contact: 

Ambassador Advertising Agency 

51 5 East Commonwealth Avenue 

Fullerton, California 92632 

(714)738-1501/(213)694-3187 

“We believe in what you’re doing! God Bless you." 
Dr. James C Dobson 

FOCUS ON THE FAMILY 

(Circle 130 on the Reader Service Card) 



LATE NEWS 

SHORTWAVE STATION 
LINKS FAMILIES IN 
MEXICO EARTHQUAKE 

FCC CHAIRMAN 
CONSIDERS NEW 
MUST-CARRY RULES 

ILLINOIS STATION 
LOSES TRANSMITTER 
IN FIERY BLAZE 

THEODORE EPP 
SUFFERS SERIOUS 
HEART CONDITION 

When the devastating earthquake struck Mexico City on 
September 19, killing more than 4,000 personsz the Far East 
Broadcasting Company's San Francisco shortwave station 
helped many distraught listeners in the U. S. make contact 
with the surviving relatives there. With 50 z000 watts 
boosting its signal into every corner of the Mexican 
capital, KGEI suspended much of its regular programming and 
broadcast long lists of names of potential victims. Jack 
Brooksz KGEI's general manager, said the gospel station 
received lz500 quake-related telephone calls in four days. 

As a result of recent lobbying efforts on behalf of Chris¬ 
tian and other TV stationsz influential members of Congress 
have persuaded FCC chairman Mark Fowler to conduct a pro¬ 
ceeding which will "carefully consider" developing a revised 
package of must-carry rules (see related stories on pages 6 
and 28). Following Fowler's initial refusal to conduct a 
must-carry proceeding, and as a result of an educational 
campaign conducted by religious broadcasters and others, key 
members of the Senate and House of Representatives strongly 
urged the commission's chairman to reconsider the matter. 
Furthermore, Senator Ted Stevens of Alaska told Fowler that, 
if a must-carry proceeding were not initiated voluntarily 
by the agency, the Senator would introduce an amendment to 
the FCC's appropriations bill which would require such 
action. As a result of these congressional communications, 
Fowler reversed his earlier position. It is hoped a rule¬ 
making proceeding will encourage the cable industry to nego¬ 
tiate and result in the reinstitution of must-carry protec¬ 
tion for Christian TV stations, NRB sources said. 

On September 5, WBGL-FM/Champaign (Illinois) sustained 
heavy fire damage that totally destroyed its transmitter 
building, which housed the transmitter, microwave receivers, 
processing equipment, tools and spare parts. Loss was esti¬ 
mated at more than $60,000 by general manager Gary Babb. 
Officials speculate the fire's cause was an overheating 
transformer. Arson has been ruled out, Babb said. The sta¬ 
tion, which is owned and operated by Illinois Bible Insti¬ 
tute, resumed transmission of its 20,000-watt signal on 
September 17 after supporters donated extra money. 

Theodore Epp, founder and director emeritus of the Good News 
Broadcasting Association, Lincoln, Nebraska, suffered a 
serious heart condition on Octotber 3. Warren Wiersbe, who 
became Epp's replacement several years ago as host of Back 
to the Bible Broadcast , said Epp's heart lost 90 percent of 
Its capacity. He was hospitalized at Bryan Hospital in 
Lincoln. Because of the seriousness of his condition Epp's 
doctors recommended that surgery be suspended. An NRB foun¬ 
der and longtime Board of Directors member, Epp received the 
NRB Distinguished Service Award in 1983. Wiersbe urges 
prayer for the 79-year old Christian leader. 
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From Maine to California and from Florida 
to Washington ... an estimated million 
plus people will hear your advertising 
message every week on THE PAT BOONE 
SHOW. .. Now in its fourth year. .. Pat's 
contemporary Christian music show is 
heard on over 200 radio stations every 

week ... If you're trying to reach the 
Christian consumer, you can't make a 
better media buy than THE PAT BOONE 
SHOW... 

... For advertising rates call Ed Lubin 
213-553-9854 ' 
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Access 
Excellence 

NRB AWARDS 198€ 
I, _ , nominate_ 
for the National Religious Broadcasters Annual Awards. 

Award of Merit in Station Operation 

Award of Merit in Program Production 

Distinguished Service Award 

Milestone Award (fifty years or more of service) 

Hall of Fame 

□ I am enclosing additional information to be considered in support of 
the nomination. 

□ I am enclosing $50.00 with each entry. 
□ Send the 1986 Awards Brochure containing additional information. 

Nominating organization's address and phone number. 

Nominee’s address and phone number. 

1986 NRB AWARDS, CN 1926, Morristown, NJ 07960 201/428-5400 



reporters, editors, bureau chiefs and news 
executives at the most influential media 
outlets in the country. Here’s what they 
found out about the people who write, edit 
and broadcast the news you hear: 
• 90% are pro-abortion; 
• 86% seloom or never attend church 
or synagogue; 

• 76% see nothing wrong with 
homosexuality; 

• 47% believe adultery is okay; 
• 54% describe themselves as liberal; only 
19% as conservative. 
Yet these people-who are clearly out of 

step with the American public, including 
your listeners -are the ones who deter¬ 
mine what the public thinks about. 
At USA Radio Network, our world view 

is a little different. We think traditional 

Soma Communications, Inc. 

values are not as out of date as the media 
elite tends to believe. And as fair and 
objective as we try to be, our world view 
will sometimes color the way we report the 
news. There’s only one difference between 
us and the other news networks: you’ll 
know where we stand up front. 
USA Radio Network is available on 

three satellite carriers. We can even help 
you get your own satellite dish. 

Call Collect (214) 394-0852 

Of course not. This man is obviously a 
shyster and anything he tries to sell you is 
highly suspect. 
But appearances can be deceiving. If 

you’re using a news feature from one of the 
major networks, for example, you may 
think the news you get is completely fair 
and objective. It ainvt necessarily so. 

It’s sad to say, but old-fashioned objec¬ 
tive reporting has by and large been 
replaced with a new breed of “advocacy 
journalism.” The major news networks are 
controlled by people -some of them 
thinly-disguised social reformers—whose 
world views run deeply counter to our 
Judeo-Christian moral values. This is not 
just an opinion, it isa well-documented fact. 

In 1981, media scholars Robert Lichter 
and Stanley Rothman interviewed 240 
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Lights, Camera, Action! 
When selecting a television production company, consider NASON MEDIA. 

We can provide all of the necessary elements in television production that will make 
your program a success. 

Call us today. 




