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Full-time
—/ a11¢t] A1

Finally, viewers in West Michigan will have
full-time Christian television when TV 54
goes on the air in the Fall of 1986. Rich in
.~ Treligious heritage...anchored by Michigan’s
second fastest growing city (Grand Rapids)...and
representing the nation’s 40th largest market,
West Michigan is a prime location for quality
Christian programming.

With broadcast facilities located in Muskegon,
Michigan and a 1,000 foot tower with 5 million
watts of power, TV 54 will reach over 300,000
households in this dynamic and responsive
market.

Marvin D. Sparks, President
Miami Valley Christian Television, Inc.

For over six years

Miami Valley Christian

Television has owned and

operated TV 26, the first Chris-

tian television station in Dayton,

Ohio. We invite you to join us now as

we bring full-time Christian program-

ming to West Michigan. Contact Mr. Gene
Mack, Operations Director, at 513-323-0026
for information, rates and avails.

MIAMI VALLEY

CHRISTIAN TELEVISION
PO. Box 26, Dayton, Ohio 45401




A Search For Execellenece!

With over 2 million" people and over 30,000 more each year coming
in search of excellence in a way of life, San Diego County is one of
the fastest growing markets in the United States!

- ~
KMJC covers San Diego County with 5000 watts—full time—24 hours!
Public service programs, contests, “phone-in” talk shows and excellent
programming combine to make KMJC’s “Commitment to Excellence”
an important part of the San Diego County life style!
*write or call for broadcast data. 910 AM The Christian Voice in San Diego County!

' C LOS ANGELES:

SAN DIEGO Brc MArpd TG (NATIONAL SALES)

P.0. Box 2908 Licansed to Ef Cajon, California Contact: Juanita Haddy Landon

Represented Nationally by &44A:;|L?:;St(::v;i]027

San Diego. CA 92112
Telephone: (619) 579-0910
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{$1.00 for postage
would be appreciated)

If like other Christian minis-
tries or Christian workers,
your budget is limited, you
want to spend every dime
wisely.

Jay has spent the last 18
years buying and prouviding
audio and video equipment
at wholesale prices. Why?

To help you reach the world
with the saving message of
Christ.

!
1M

ur Goal is Simple ...Supply the
Highest Quality Equipment for
the lowest possible price.

W

Panasonic

Professional/Industrial Video

ust call Jay Cole
for prices that are
wholesale ...and
technology that's
free!

So, if it's a Panasonic 3-
tube professional broadcast
camera, projection TV, a com-
plete editing system, special
effects generator, cassette
tape duplicator, cassette tape
player, or just 100 C-60 cass-
ette tapes that you need, just
call Jay, (501) 521-1758

Three Tube Cameras
Each camera listed comes with standard
2 line enhancement and cost is without lens

wv 5558
® /2" Saticon™ tubes
® 600 lines
® 80 lux min.
(Relail). . = i $4,700
(Your Cost) . ...... ... $3,390

WV 555BN (Night Hawk) N-3
® /2" Newvicon®™ tubes
® 600 lines
® 2( lux min.

(Rt o aite
(Your Cost). . . . ..

wyv 888
® 2/3" Saticon” tubes
® 650 lines
® 40 lux mim.
(Retail) . . . .
(Your Cost) .

wv 890 :
® 2/3” Puumbicon® tubes

® 600 lines
® 4G lux min.
(Retail) . . ..
(Your Cost)

$4,995
. $3,600

87,400
.. $4,990

$9,700
$6,990

mission service-supply

Rt. 4 Box 384 / Fayetteville, Arkansas 72701 / (501) 521-1758

{Circle 103 on the Reader Service Card)



RELIGIOUS
BROADCASTING

A NATIONAL RELIGIOUS BROADCASTERS PUBLICATION

Editorial and Advertising Offices
CN 1926

Morristown, NJ 07960
201-428-5400

Dear "Religious Broadcasting" subscriber:

We value you as a "Religious Broadcasting" subscriber and
will appreciate your insights into ways we can better serve you
through the magazine. That's why I'm writing today.

As you know if you have been a reader for any time,
"Religious Broadcasting" is the only magazine that is planned
each issue to meet all of your Christian broadcasting needs.

Our magazine features in-depth and how-to articles that we
hope are helping you each month to do your work more efficiently,
more creatively, more professionally.

Each issue also includes timely news reports in the "Media
World" and "NRB News" sections, as well as brief items of
interest in the "Broadcasters" columns., Important information for
your benefit can be found in the "Books," "Music," "New
Products," "Washington Watch" and other departments of "Religious
Broadcasting."

We on the editorial staff think we are accomplishing our
goal to be a full-service magazine for Christian broadcasters and
related media professionals.

We can't be sure about it, though, unless you respond today
by completing this brief Readership Survey. Please take a moment
and complete both sides of the survey. Your candid and anonymous
statements will help us do a better job for you in the issues
ahead.

Please return the Readership Survey to NRB at the address
above on or before July 1, 1986.

We appreciate your cooperation. As usual, please send any
newsworthy press releases about your work to me for consideration
for the news pages of "Religious Broadcasting."

Sincerely,

Do flfirtaa_

Dan Nicholas
Associate Editor






RELIGIOUS
BROADCASIING MAGAZINE READERSHIP SURVEY

1.  Please check the category of your involvement in religious broadcasting.

Producer of religious radio and/or TV programs

Manager and/or operator of radio, TV stations (including cable and low power) that carry primarily religious programs
Minister and/or media director of church or parachurch organizations

Account executive or manager of service agencies, students, and others allied in the field

Other - -

oooo®

2. How long have you been reading Religious
Broadcasting magazine?

[J less than a year B 3-5years

0O 1-2 years [ over5 years

O 2-3years

Please respond by

3. How many issues do you usually read? July 1st

O loutofll O 8outof11

[J 3outof 11 © lloutofll

O Soutofll

4. Please rank the helpfulness of the following departments of Religious Broadcasting magazine using the scale below:
1. Extremely helpful 4. Somewhat helpful
2. Very helpful 5. Not helpful at all
3. Moderately helpful

r NEWPK)I_?[_JCTS EviFDIAV\DBlD 85"
MUSIC » :

(1

Music New Products Media World Sign On Books Classifieds

20 2 & ¥

o snhastugg

THE ... Wi BROADCASTERS

Late News NRB News Washington Watch Guest Editorial Feature Articles Broadcasters

< 2] 3 2 3

5. How much time do you spend reading an
issue, on the average?
] less than 4 hour [0 1-1% hours
¥ %-1 hour [J more than 2
hours




6. How many other people read your copy of 12. Please list the magazine(s) which most in-
Religious Broadcasting magazine? fluence your decision to purchase fundrais-
(IR O 4 ing/donor management services.
[, P [J 5 or more
a3
7. What impact does Religious Broadcasting —
magazine have on the operation of your
ministry? ———
[l Very much B® Some
O Considerable 0 Very little 13. What is your purchasing authority?
[J recommend
8. If your broadcast outreach is a ministry of a O select
local church, indicate church’s average ® approve
Sunday attendance.
under 200 0 1,000-1,999 14. Have you purchased a product/service as a
200-499 0 over?2.000 result of an advertisement seen in Religious
0 500-999 Broadcasting in the last 12 months?
R yes
9. List three other magazines you read Al
regularly: 15. Indicate your organization’s broadcast
related budget for:
1985
1986
=t 16. List any professional conventions you have
attended in the last 12 months:
{1 NRB Washi
10. Please list the magazine(s) which most in- EJ NRB Ras o
-~ , ] egional e = g
fluence your decision to purchase broadcasting
equipment. 0 Other e nx bl
Sy BEEE s NEEE TS 17. What region are you located in?
(] East Midwest
11. Please list the magazine(s) which most in- ?OUlhea§l | 6 ;th c I
fluence your decision to purchase radio and sek e e
2 q Southwest
television broadcast time.
18. Age 19. Sex
1 18-30 & Male
W 31-50 ] Female
— ——__ - S . Over 50
== e o = 20. Denomination =
Other Comments: _ N
Please send completed questionnaires to:
NRB
CN 1926
Morristown, New Jersey 07960
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Selecting a Password

Computer users are familiar with the term
password. Some combination of letters and/or
numerals is necessary in order to gain access to the
program currently in use in the computer. If you are
using a modem, they call it *‘getting on line.”’

If you were to select a password that would reveal
both the rationale and the workings of NRB, what
would it be? Actually, we have two passwords: ac-
cess and excellence. These concepts explain both our
reason for being (our mission) and the thrust of our
activities (our methods).

Rather than choosing to joust with every foe in
sight, we limit our approach to the continuing effort
to keep the airwaves open for the gospel, and to the
ceaseless quest for newer and better ways to present the age-old message, God’s
good news in Christ.

Individuals—in our case, program producers and station owners and operators—
have their passwords, too. These passwords give others a look into your life and
reveal the *‘real you.’* Here are a few possible examples: Leadership, God’s perfect
will, Perfection—be the best!, Personal holiness, Success—climb to the top of the
ladder, Money—**I’ll never be poor again!,”” Power—manipulating others, Soul-
winning, Recognition—your face on the cover of Newsweek, Ease, Sex, Securi-
ty, World evangelism, Leisure, Things—*‘I want a Mercedes-Benz!"’

Give some thought to the **password’’ concepts in your life. What really means
the most to you? What is the ultimate motivation, that for which you would put off
or even give up other things or people? That is your password!

Computer users may, if they wish, change the password—a procedure recom-
mended in order to keep unauthorized persons from ‘‘breaking and entering.’’ Can
human beings, however, change their own private password? The answer is **Yes!"’
if Jesus is the Divine Programmer, and the indwelling Holy Spirit is daily apply-
ing the Word of God to your life. With your Saviour in control of the computer
located between your ears, you can ‘‘bring into captivity every thought to the obe-
dience of Christ.”’ Even if nothing seems to be going right and the computer is
**‘down, "’ so to speak, you can pray with the psalmist, ‘‘Unite my heart to fear thy
name,’’ and ‘‘Renew a right spirit within me.”’

Where do you start with all this? Surrender to your blessed Lord. Read again
Romans 12:1-2. Yourbody is a living sacrifice ... not conformed to the world, but
transformed, by the renewing of your mind!

Change the personal password ... change your life ... change your world!

Robert A. Cook
President
National Religious Broadcasters
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When it comes to 24-Hour-A-Day
Gospel Music via satellite,
everybody can say ...

The FIRST 24-Hour-A-Day Gospel Music
Television Network, featuring America’s
best-loved and most listened to Gospel
music artists and groups!

(2ol Mol Zol o

The FIRST totally advertiser supported
Christian satellite network, with over
$20,000,000 in pre-sold advertising time!

' -
| '

—~ | —

UL 1)
The ONLY all-music, all entertainment
concept in Christian programming!

For affiliate information (broadcast or cable), call today:

1-800-445-A.M.E.N.

or write: A.M.E.N.
P.O. Box 70
Albuquerque, NM 87103 .
AT RICIN &\A

»
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EnteRtainmont
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MEDIAWORLD

Three Million South
Africans Attend Prayer
Service for Nation

PIETERSBURG, South Africa (NRB)—
Police and army officials in Pietersburg,
South Africa, estimated that approximately 3
million persons attended a prayer and fasting
service here on March 29, the day before

=

.
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are some of the people gathered for a pre-East

Easter. A precise attendance figure was said
to be virtually impossible, but sources said
the meeting was probably the largest reli-
gious gathering of modern times.

Evangelist Carl Richardson of Brandon,
Florida, and Bishop B. E. Lekgwyane,
leader of the 6 million-member Zion Chris-
tian Church of South Africa, were principal
speakers for the three-and-a-half-hour rally.
In a telephone interview after returning to
Florida, Richardson compared the meeting
to the 1980 **Washington For Jesus’’
meeting that united believers in prayer for
national renewal.

Bishop Isaac Mokoena, who heads the 5
million-member Reformed Independent
Churches of Africa, cancelled his participa-
tion in the program because he was conduct-
ing funeral services for his son-in-law on the
same day. Mokoena's relative was reported-

ly murdered in Durban earlier that week.
American religious broadcasters will
remember that Mokoena spoke at NRB’s
Convention and Exposition in February.
Violence marked the day of prayer. Ac-
cording to a report from Richardson, 16
people were killed and 50 were hospitalized
when a passenger train bringing people to
the event was derailed near Pretoria. Ac-
cording to Richardson, railway officials

TRt

x ¢

South African authorities estimated the crowd in Pietersburg reached three million. Shown

er prayer meeting for national renewal.

described the train incident as ‘*probably
sabotage by terrorists.”’ He also said there
was no solid evidence to prove that the inci-
dent was the work of terrorists.

The prayer service was translated simul-
taneously into five languages and carried
over giant speakers to the crowd that
stretched for two miles. The speakers could
be heard, Richardson said, because of
natural acoustics of the huge open valley in
which the meeting took place.

The South African Broadcasting Company
(SABC) and the Christian Broadcasting Net-
work of Virginia Beach, Virginia, taped por-
tions of the event for subsequent news
reports. Ben Kinchlow of CBN reported
from the scene.

Richardson later told SABC that the day
‘‘was one of the most moving experiences of
my life.”’ The former Church of God broad-

caster, who was heard on Forward in Faith
until he left the denomination to advance his
evangelistic preaching independently, serves
NRB as a Board of Directors member.

While in South Africa, Richardson met
with national leaders and taped several
segments for a TV program called Goin’
Places that will be carried on the PTL
Television Network and 40 independent sta-
tions beginning in September. The 30-min-
ute, weekly documentary show will examine
the lives of Christians, some of them
celebrities. Among the 44 segments already
completed for Goin ' Places is an interview
with Jonas Savimbi, the rebel leader who
lives in the jungles of Angola.

100 Huntley Street
Sponsors Display at
Canada World’s Fair

VANCOUVER, British Columbia
(NRB)— 100 Huntley Street's exhibit at Ex-
po '86 may be the most ambitious undertak-
ing by a religious organization in the history
of Canada.

The Pavilion opened on May 2, along with
the rest of the Expo exhibits, to welcome the
13 million visitors who are expected to visit
Vancouver and the World’s Fair in 1986.
The Pavilion of Promise ‘‘will treat those
visitors to an eye-dazzling display of high-
tech special effects, music, live drama and
film,”’ according to a spokesman. Visitors
are guided through the history of the earth,
from creation to the ultimate return of Jesus
Christ.

100 Huntley Street, the daily Christian
television program sponsored by Crossroads
Christian Communications, Inc., is well-
known in Canada as a religious broadcaster.
The program has featured *‘Salute to
Canada,’’ which was a month-long cross-
Canada trek with a live broadcast of the pro-
gram from a different Canadian city, each of
six days. The programs were beamed across
North America by satellite.

The Pavilion of Promise will be home to

100 Huntley Street telecasts during parts of
the Expo '86 run.

The world’s fair project has required
years of development and construction. Ex-
po 86 presents ‘‘an unparalleled opportuni-
ty to reach millions with the promises of
God,’’ said David Mainse, host of /00
Huntley Street and president of Crossroads
Christian Communications, Inc. ‘*Most of
the people in today’s world have very little

(continued on page 8)
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WOur audience is growing in the knowledge of God's Word
growing in involvement in today’s Christian issues . . . and growing in
the work of winning others to the Lord Jesus Christ. Our audience is also
growing larger because more people than ever before are depending
upon Bott Broadcasting Company for Quality Bible teaching and

Rich Bott - . \ Dick Bott
Christian Information programming.
Reach Families ... With Us!
Focus on the Family In Touch Grace to You Back to the Bible
Dr. James Dobson Charles Stanley — A - John MacArthur Warren Wiersbe
Thru the Bible Grace Worship Hour Truths that Transform Insight for Living Radio Bible Class
J. Vernon McGee Bruce Dunn D. James Kennedy Charles Swindoll Richard DeHaan

SINTEGAITY.

KCCV KSIV KQCV WFCV H
AM-1510 AM-1320 AM-800 AM-1090 ¢
KANSAS CITY ST. LOUIS OKLAHOMA CITY FT. WAYNE ¢

SSTRAENGTH-.

EXECUTIVE OFFICES ¢ 10841 EAST 28TH STREET ¢ INDEPENDENCE, MISSOURI 64052  (816) 252-5050

(Circle 105 on the Reader Service Card)
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LUIS PALAU

P*R*E+*S*E+N+T*S

WA (714) 997-8450
REATIVE COMMUNICATIONS
ASSOCIATES
876 N. Batavia = Orange

California 92668

(Circle 116 on the Reader Service Card)
RELIGIOUS BROADCASTING JUNE 1986

peace, the building is designed as a dove with a 60-foot wingspan.

(continued from page 6)

interest in the things of God.™

He added, *‘I believe that the Pavilion of
Promise will make a difference in thousands
and thousands of lives."’

Mainse found encouragement for the ven-
ture in the experience of the great revival
preacher, D. L. Moody, at the 1893 World’s
Fair in Chicago. Moody termed that fair
*‘the opportunity of the century,’’ and he
capitalized on it to share the gospel of Jesus
Christ.

The centerpiece of the Pavilion is a
dramatic new musical production, ‘‘The
Scroll,”’ which was written by Bruce W.
Stacey. This combines music, live drama,
film, narration and state-of-the-art special
effects.

*“The Scroll”* sweeps through history,
revealing God’s plan along with both the
rebellion and the redemption of mankind.
Visitors to the Pavilion will be “‘swept
through the vast reaches’’ of space during
*“The Story of Creation,’’ will walk in the
footsteps of Christ and celebrate the joy of
His resurrection during *‘The Life of
Christ,”” and will discover *‘their personal
place in that divine scheme’’ through *“The
Word of God."’

The musical is narrated by British broad-
caster Malcolm Muggeridge and arranged
by American musician Paul Mickelson.
Musicians featured include Barry Maguire,
Scott Wesley Brown, Bob McBride, Karen
Kelley, Pete Carison and Bruce Stacey, as
well as the National Philharmonic Orchestra
and Choir of London, England.

The Pavilion architect is John Cun-
ningham, who won international acclaim for
design of the British Columbia Pavilion at
Expo "70 in Osaka, Japan. The path through
God’s promise takes each visikar through
several rooms, so that up to 600 visitors each
hour can experience the message of **The
Scroll.”’

Also included in the design is a 300-seat
amphitheater where there will be live
musical productions and where Mainse will
tape interviews to be seen on 100 Huntley
Street from May to October.

Million-Watt Transmitter
Project Announced by
Trans World Radio

CHATHAM, N.J. (NRB)—Trans World
Radio (TWR) announced in April that com-
prehensive negotiations in Monte Carlo have
yielded an agreement to install an additional,
one-million watt medium wave transmitter
with a high-gain antenna system. When
completed in two years, it will *‘significant-
ly strengthen’’ reception of TWR’s religious
programming in much of Europe.

Alan Travers, vice-president of presi-
dential ministries at TWR, said that the in-
creased reception would be particularly evi-
dent in northern Germany. He said the
engineering specifications and other
technical details **‘are still in process.’’ The
agreement, hammered out last year and
completed in November, was announced by
TWR in their monthly news pamphlet
*“TWR Report."”’

Trans World Radio broadcasts the gospel
via medium wave and shortwave from
Monte Carlo in 36 languages to Europe,
Western Russia, the Middle East and North
Africa. The 1.2 million watt AM transmit-
ters already in Monte Carlo, broadcast in 18
languages.

Falwell Starts
Move of Liberty TV
Network to Virginia

LYNCHBURG, Va. (NRB)—Even before
Jerry Falwell moves his newly-purchased
(continued on page 36)




2 MINIRTH-MEIER
¥ CLINIC

How is a Christian to understand suffering? Why do so many people
experience stress in their lives? What happens when divorce strikes
the church family? What can parents do to make discipline more ef-
fective? Who considers suicide and why?

K

These and many other pressing questions need answers. .
The MINIRTH-MEIER CLINIC, a live daily call-in 7
program, was created for the purpose of realistically ;

and practically sharing answers and workable solu-

tions to the questions and problems of everyday life.

Hosted by qualified Christian professional psychia-

trists, Drs. Frank Minirth and Paul Meier, along

with members of their staff, combining sound medi-

cal and psychiatric principles with a solid foundation

found only in God’s Word.
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* 12:00 Noon, Central time
* 55 Minutes in Length
* 5 122 Minutes of Spot Time Availabilities

) ...HELPING LISTENERS AND STATIONS TO REACH
Minirth-Meier Clinic MORE.....TO THE GLORY OF GOD!

MOoODYy The MINIRTH-MEIER CLINIC is represented by the MOODY
®ROADCASTING BROADCASTING NETWORK, Chicago. Call MBN at 800/621-7031 Toll Free,
NETWORK 312/329-4433 in llinois and Alaska for more information and current rate card.

A MINISTRY OF MOODY BIBLE INSTITUTE {Circ e 107 on the Reader Service Card)
WRH|




Clarence W. Jones,
Missionary Radio Pioneer,
Dead at Age 85

LARGO, Fla. (NRB)—A distinguished
pioneer in religious radio, Clarence W.
Jones, died in his Largo, Florida, home on
April 29. The cause of death was listed as
heart failure.

Jones, together with Reuben E. Larson,
pioneered missionary radio broadcasting on
Christmas Day, 1931, in Quito, Ecuador.
Transmitting gospel and cultural programs
from a renovated sheep shed with a tiny
250-watt transmitter, radio station HCJB
began ‘‘Heralding Christ Jesus’ Blessings’’
when the country had only six radio
receivers. Despite the station’s humble
beginnings, the founders named their
organization World Radio Missionary Fel-
lowship, Inc.

Today the mission’s impact extends
worldwide, broadcasting the gospel by
shortwave in many languages and dialects
with more than 1 million watts of broad-
casting power. HCJB World Radio now has
more than 300 missionaries and an even
greater number of employees with offices in
over 20 countries. The mission also
cooperates with local television and radio
ministries in Ecuador, Panama, Texas and
Europe. In addition, the organization is in-
volved in many health care and evangelistic
ministries throughout Ecuador.

Jones served as president of the organiza-
tion for 28 years from its founding to 1961.
He officially retired in 1970, but continued
to actively represent the mission throughout
North America and Europe.

NRB leaders were unanimous in their ap-
preciation for Jones and his impact on gospel
media around the world. *‘The accomplish-
ments, recognition and awards which have
marked our brother’s monumental ministry
are an awesome testimony to the grace of
God,’” said NRB president Robert A. Cook
in a telegram to Jones’ family. The impact of
Jones’ ‘‘dedicated life will continue to be felt
until our Lord returns, and on through eter-
nity,"” Cook added.

*‘Clarence Jones was a pioneer in interna-
tional gospel broadcasting who played a
leading role in the development of National
Religious Broadcasters,’’ said NRB ex-
ecutive director Ben Armstrong. ‘‘Not only
a great leader, Jones was a legend in our
time. His passing is a great loss to us all,”’
the NRB leader said.

Since going on the air from Quito in 1931,
Jones has been honored by NRB three times.
He was the first recipient of the NRB Hall of
Fame Award (1975), and recipient of the
Milestone Award (1981) and an Award of
Merit for excellence (1965). A co-founder

Missionary radio pioneer Clarence W. Jones died
on April 29. He was an NRB award winner and a
missionary statesman.

of NRB, Jones served until his death as a
resource to NRB leaders.

Jones was pictured in an April 13 CBS-TV
documentary on NRB and the history of
religious broadcasting. He was shown as a
musician in the 1930s with another gospel
radio pioneer, Paul Rader of the Chicago
Gospel Tabernacle.

A graduate of Moody Bible Institute in
Chicago in 1921, Jones joined the staff of
Rader’s church where he served for several
years as a gifted trombonist, radio an-
nouncer, youth worker and composer of
many songs. During this time, Jones
originated what today has become the inter-
national AWANA youth program. He mar-
ried Katherine Ann Welty of Lima, Ohio, on
August 2, 1924.

In 1949 he was awarded a Doctorate of
Laws by John Brown University and was
chosen MBI’s Alumnus of the Year in 1957.

Born in Sherrard, Illinois, on December
15, 1900, he is survived by his wife
Katherine of 61 years; three daughters,
Marian Clark of Titusville, Florida, Mar-
jorie Steffens of Largo and Nancy Sutherlin

of Titusville; as well as 18 grandchildren
and more than 20 great-grandchildren. His
son Richard died in 1966.

Memorial services were held at Moody
Keswick in St. Petersburg, Florida, on May
3 for family and friends. In addition, there
was a service at HCJB World Radio Head-
quarters in Opa Locka, a suburb of Miami,
on May 6. Memorial gifts received will go
toward scholarships for radio and television
students at Wheaton College, Wheaton, Il-
linois, an HCJB source said.

NRB Western Convention
Will Feature Gospel
Media Expo ’86

LOS ANGELES (NRB)—Officials of
NRB’s Western Chapter announced that the
regional Convention and Exposition, being
called NRB WEST ’86, will open September
14 with a Sunday night tribute to one of
gospel music’s best-known families—the Pat
Boones.

The meeting at the Los Angeles Airport
Marriott was redesigned this year asa
second national exhibition (see May 1986,
page 18) and will conclude after a September
16 luncheon.

Ray Wilson, the chapter president, said he
is inviting Pat and Shirley Boone, along with
their four daughters. One daughter, Debby
Boone, has gained as much attention in some
circles from her singing as her father. Pat
and Debby have sung at NRB national
conventions.

The reception will express appreciation,
Wilson said, for the contributions that the
Boones have made to Christian music and to
the advancement of Christian radio. Pat
Boone has a radio program that has attracted
national attention and advertisers like few
other Christian radio programs. Bayer
Aspirin, for example, has purchased spot
time on Boone’s weekly program.

A regional media exposition will open the
same evening. Wilson expects 30 to 50 com-
panies to purchase booth space, making
NRB WEST ’86 the largest NRB Expo out-
side of the international show each year in
Washington, D.C. The convention’s theme,
*‘Gospel Media Expo ’86,"’ reflects the im-
portance of the trade show to this year’s Los
Angeles meeting.

Other plenary sessions planned include a
breakfast speech by David Mains, broad-

(continued on page 12)
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DVW’S

JUNE FEATURE

DVW'S

ONGOING
TAPE SALE

ol * Under $5995

Call for DVW's Low Introductory

Pricing

C-110 Recorder Case
for Sony BVU-110 with
Heavy Duty Strap
C-2400 Recorder
Case for Panasonic
AG-2400 .......
C-4800 Recorder
Case for Sony
VO-4800 with Heavy
Duty Strap $140
C-5000 Recorder
Case for Panasonic
NV-8420

MMER ENG ACCESSORY SPECIAL
PORTABRACE

C-4900 Recorder
Case for JVC
CR-4900/Panasonic
NV-9450 with Heavy
Duty Strap $140
C-6200 Recorder
Case for JVC
BR-6200
C-6800 Recorder
Case for Sony
VO-6800
Three Tube Camera
Case
Single Tube Camera

NEW

MO-22U Monitor Case
for JVC TM-22U

............. .$89
NEW

MO-8020 Monitor
Case for Sony
PVM-8020 ...... $89
NEW

MO-130 Monitor Case
for Panasonic

SONY 3" K-Series
KCS-10K . ..... $9.95
KCS-20K . .. .. $10.80
KCA-30K .. ... $14.25
KCA-60K ..... $17.15
SONY %" BRK-Series
KCS-10BRK . . .$11.05
KCS-20BRK ..$12.00
KCA-30BRK . . .$15.01
KCA-60BRK . . .$18.50
3M Color Plus
Broadcast
UCA-10S ...... $9.95
UCA-20S ..... $10.80
UCA-30 ...... $14.25
UCA-60....... $17.15
TAPES SOLD IN CASE

QUANTITY ONLY (10

DVW Deluxe
Edit System II

Convergence 195 LM
A/B Roll — Joy Stick
Edit Controller with
Time Code & List
Management

Sony VO-5850 32"
Edit Recorder

{2) Sony VO-5800 %"
Recorder/Feeder

(3) Panasonic
CT-110MA 10” Color
Monitor

Panasonic TR-930 9”
B&W Monitor

Sigma CSG-355A
SyncGenerator with
Bars

Convergence SE-100
Special Effects Unit
(2) Nova 501 Time
Base Correctors
Complete with all
interconnect cables
and documentation,
quality controlied
and timed by our
factory trained
engineers . ..$42,500
Deluxe Edit System
1l with (3) JVC
CR-850U Edit

Recorders . ..$47,955

ROSCOR TEST CHART SYSTEM

Case.......... $129] CT130V........ $156 | PER CASE). MINIMUM
s ORDER-1 CASE.
ALLSOP U-MATIC PROFESSIONAL ®
WET CLEANING SYSTEM e
* Non-Abrasive * Cleans Heads Also Available in Player - - - $1149
Material Guides, Pins and Retillable VHS and VO-5850 PAC Edit
* System includes Roliers $49.95 | Bera Cleaning System . ..... $10,649
Cleaner Cassette Refill Kit including Systems .....$29.95 VO-5600 34"
- " Player/
Solution and Two Refills and BEraa
Storage Case Solution .. .. .. $29951

Accurate — Durable —
Economical
Each Chart Set
includes All the
Following Charts:
* Grey Scale
(chip chart)
* Color Reference
Chart (Color Bar)

* Linearity Chart
(Ball Chart)

* Resolution Char

* Registration Chart

* Spiral Bound Book
Format in Durable
Hard Cover Portfolio
with Clear Plastic

Carrying Case. All
Charts are 9" x 12’
and Laminated
(Except Grey Scale
Chart) in Non-Glare
Plastic

System Price.$99.95

BT-S1300N 13" Studo
Color Monitor with
Pulse/Cross,
Underscan, and Blue
Gun

CT-110MA 10" Color
Monitor. . ......
AG-2200 VHS Player/

NEW PRODUCTS

FROM JVC FROM SONY

KY-210B Color Three DXC-3000 Color

Tube Camera Three Chip Camera

* 750 Lines Resolution * 520 Lines Resofution

° 58 db SIN *56 db SIN

32 Lux Minimum * 16 Lux Minimum
Hlumination lllumination

* 2H Vertical Enhancer
A Wide Range of
Automated Functions
for Easy Operation
and Calibration

Newly Developed HR
EM Saticon Tubes
Provide for Signifi-
cantly Improved
Performance

* 2H Vertical Enhancer
Sony’s Three Chip
CCD Technology offers
High Image Burning
Resistance, Low Lag,
Permanent Registra-
tion, High Sensitivity
and Many Other
Features

Both Cameras Now
Available

Call for DVW's Low Introductory

Pricing —

“"PROBLEM SOLVER” GUEST ACTION BRACKET

Recorder with Tuner/

A Multipurpose
Bracket for Mounting
Either (or Both) a
Light or Microphone
onto a Television or
Film Camera

Mic Holder

* Fully Shock Butfered

* Interchangeable
Light Studs (2" or
58")

* Multiple Position
Utilization

* Hot Shoe, %-20 and
Frame Mount

" Aircraft Aluminum
Construction

* Nylon Carrying
Pouch Holds the
Bracket and all
Standard

Accessories . . $79.95

Take a 10% Discount on Any of Our ENG
Accessory Specials in the Month of June if
purchased in conjunction with a VCR or

Window TBC 358
MHz or Standalone
with DOC and
Dynamic Tracking
$5495

FA:420 3.58 MHz or
Standalone TBC with
Freeze Frame and

Camera
-,
LOW PRICES | FA 400 Standalone  |VTW-400 Video
——— | TBC with Freeze Typewriter '
AL i3 () (e Frame ....... $4695| * Clear High Resolution

Characters in 3 Sizes
and 2 Font Styles

* 64 Colors

° Wipe, Fade, Roll,
Crawl, and Cut $3195

Timer

NEW

AVM-13s 13" Color
Monitor with Audio
* A-B Video Inputs

* Pulse Cross

* Underscan

* Blue Gun

° Tally Light

QMTH-1 Tripod/Fluid

Head Combination

¢ Fluid Head with 20
Ib. Capacity

* Quick Release
Camera Mounting
Plate with Multi

Ho es

cl e 2

. . hie

9 e e

NE
MBR-5S ...... $11.30
MBR-20S..... $12.55
MBR-50 . ... .. $18.95
3M VHS Color Plus
T30 .......... $5.16
T60.......... $5.61
T120 ......... $6.63

DVW has always
offered the finest
quality tape in the
industry — Sony and
3M — as well as the
most competitive
prices in the country.
Now, with our
expanded inventory
we offer 24 hour
shipment on all tape
orders and

IF WE MAKE
YOU WAIT,
WE PAY THE
FREIGHT.

PVM-1271Q 12" Multi

Standard/RGB/IBM
PC Compatible
Monitor . ....... $689

PVM-8020 8" Portable
Monitor

.10

AG-6200 VHS Player/
Recorder with Bi-
Directional Search
$1220
AG-6300 VHS Player/
Recorder with Bi-
Directional Search
and External Sync
$1320
WV-V3 Three Tube
Newvicon Color
Camera Under $3500

External
lect
* External
Demodulator Input
* Optional Rackmount
Kit
* 8-pin Cable (6')
Included
Special Introductory
Price $448

¢ Dual Handles

* Spike Tips

* Ball Base

* Leg Braces (struts)
* Crutch Leg Tripod
* Matte Black




NRB NEWS

(continued from page 10)

caster on Chapel of the Air, and a live
broadcast of Ambassador Magazineduring
the Monday luncheon. NRB Executive
Committee member Al Sanders, who hosts
the daily interview program, will broadcast
live from a platform in the center of the ban-
quet room, Wilson said. His guests have not
yet been announced.

Wilson said an evening concert in coop-
eration with the Gospel Music Association is
planned for the convention’s second day.
Christine Wyrtzen will be one of several
performers at that event.

The chapter has planned workshops that
are expected to draw numerous attendees
this year. The announced topics include
seminars on satellite radio, growth and com-
petition of Christian television, music, radio
station promotion and information manage-
ment systems for broadcasters.

Other topics presented will include in-
novative TV programming ideas, agency-
client relations, local radio production
techniques and radio time sales ideas.

Additional speakers and musicians will be
announced soon, Wilson said.

NRB Eastern Chapter
Announces Schedule for
Philadelphia Convention

PHILADELPHIA (NRB)—Leaders of the
NRB Eastern Chapter announced in April
that their next regional convention will
center around a theme of ‘*Communicating
the Faith.’” The October 23-25 conference
will be held for a second consecutive year at
the Marriott Hotel in Philadelphia’s airport.

A popular Christian author and lecturer,
Anthony Campolo, will address attendees at
a Friday breakfast meeting. He spoke to the
Eastern Convention when it met in Parsip-
pany, New Jersey in 1984. Dr. Campolo is
chairman of the Sociology Department at
Eastern College.

That evening and Saturday morning, Dr.
E. Brandt Gustavson, the NRB Executive
Committee member who took over last
month as executive vice-president of Trans
World Radio, will speak. He was vice-
president of Moody Bible Institute in
Chicago until May 1.

Other convention speakers will be Stuart
McAlpine and Milton Grannum. James
Sundquist, a classical guitarist and singer
who was nominated for a Grammy Award in
1985, will be one of the performers par-
ticipating in the Eastern convention.

Workshops are slated on ‘‘Good News
About News,"’ *‘Effective Women Broad-
casters,’’ **New and Minority Broadcasters

and Their Needs,"’ and *‘Television: Maxi-
mum Exposure.”’

The controversial Philadelphia mayor, W.
Wilson Goode, is being invited to address
the Eastern convention for a second year, a
chapter officer said.

Thos. F. Zimmerman is recovering after being
hospitalized in India.

Zimmerman Recovers
After Near-Fatal
Emergency in India

SPRINGFIELD, Mo. (NRB)— Thos. F.
Zimmerman spoke briefly on May 1 to a
graduation crowd at Central Bible College in
Springfield. The general superintendent of
the Assemblies of God denomination from
1960-85 was present to receive a Doctor of
Laws degree, another in a long list of honors
including NRB's Distinguished Service
Award.

The unusual fact on everyone’s mind that
day was that less than a month earlier the
evangelical leader, a founder and past presi-
dent of NRB, was near death in a Bangalore,
India, hospital.

Zimmerman, 74, was on the first stretch
of a month-long preaching trip around the
world when he was hospitalized April 2 in
Bangalore. He suffered from bronchitis,
ulcers, internal hemorrhaging and related
medical complications, according to a
denominational source in Springfield.

His condition was listed as “critical and
near death.’’ After almost two weeks there,
Zimmerman, with his wife and daughter

who had flown to Bangalore, was returned
to Springfield by way of a 42-hour, life-
threatening flight. At a Springfield-area
hospital the Christian leader received a heart
pacemaker and returned home for rest in late
April where he was said to be ‘‘recuperating
well.”

This summer Zimmerman will *‘resume a
limited schedule of ministry,’’ according to
the denominational spokesperson. After In-
dia, he was scheduled to visit Malaysia and
Singapore to preach and search for a site for
the 1988 Pentecostal World Conference.
Zimmerman chairs the Advisory Committee
responsible for planning the convention.

Zimmerman also serves NRB today as an
Executive Committee member and chairman
of the Finance and Insurance Committee. He
is president of the Lausanne Committee for
World Evangelization in Charlotte, North
Carolina.

NRB Director and
HNRB Chairman
Visit Puerto Rico

SAN JUAN, Puerto Rico (NRB)—Ben
Armstrong, executive director of NRB, met
in April with the executive committee of the
Asociacion de Communicadores Cristianos
(Association of Christian Broadcasters) in
Puerto Rico. Jorge Dean Valentin Asensio is
president of the association. William
Lebron, executive director of Radio VIDA
in San Juan, hosted Armstrong’s April 24-28
visit to the Commonwealth.

Together with Jose Reyes, chairman of the
NRB Hispanic Broadcasters Committee
(HNRB), and 20 Hispanic broadcasters,
Armstrong visited the Governor of Puerto
Rico, Rafael Hernandez Colon. The group
also visited the Mayor of San Juan, Baltasar
Corrada del Rio, on the subject of religious
broadcasting. The mayor said he would lead
a delegation to NRB ’87.

Mayor Corrada delivered a speech at the
1984 NRB Hispanic Banquet in Washington,
D.C. San Juan, a city of about 1.5 million
people, comprises about half of the total
population of Puerto Rico, which according
to Armstrong is the fastest-growing area in
the United States for Christian radio. The
Commonwealth has 13 stations, most started
in the last five years, sending more gospel
radio programming per capita through the
air than anywhere else in the United States.
On Saturday, Armstrong toured the head-
quarters of WIVYV, the pioneer gospel sta-
tion. Dr. Donald Luttrell is president and
founder.

While in Puerto Rico, Armstrong pre-
sented the Asociacion de Communicadores

(continued on page 35)
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‘big ones—profitably.

Solution:
Telex—unquestionably the company with the
widest, most versatile line of tape duplicating

products in the industry.
Telex has a duplicator that fits your For-smilf \o
needs—today, tomorrow and next week. medium production

Whether it's a new suit for yourself or electronics for your business, ECHISECE

itmakes sense to shop where you have the widest selection. And,
if your purchase is as crucial to the profit line as a high speed tape
duphicator, you shouldn’t settie for a model that almost fits your
needs.

Telex has models that copy as few as one cassette at a time or
as many as twenty-three. Telex models are available in mono or
stereo and also offer a wide variety of copying configurations such
as cassette to cassette. reel to cassette, cassette to reel or reel to
reel. For smallto medium run cassette duplication, choose one of
the new Telex CD Series, but if you need open reel capability plus
larger cassette production, one of the Model 6120 configurations
is probably best for you. At Telex, you can find the right duplicator
at the nght price, and you'll find it faster. For more information
and detailed specifications, write to Telex Communications, Inc.,

9600 Aldrich Ave. So., Minneapolis, Minnesota 55420, Telephone:
612-887-5550. I E I E X
®

Call Toll Free in U.S. 800-328-3771

The NEW
CD Series

s The Mode!
| 6120—for
medium to
large produc-
tion runs

Ask a participating dealer about special payment terms available only with the Telex 6120!



A Case in History

Christian Radio at 65
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alvary Episcopal Church in Pitts-
burgh, Pennsylvania, featured

carols, hymns, prayer and a sermon
on David’s battle in the Wood of Ephraim
for their New Year’s service January 2,
1921.

The 7:45 p.m. service celebrated the
coming of a new year, but it also ushered
the church into a place in history. Cal-
vary’s worship service became the first
broadcast over wireless telephone, better
known today as *‘radio.”’

The church’s service schedule an-
nounced: ‘‘The International Radio Com-
pany (Westinghouse) has installed wire-
less telephone receiv-
ing apparatus in the
chancel, and tonight’s
music, sermon, and
service will be flashed
for a radius of more
than a thousand miles
through space! There
will be special Christ-
mas carols and
Gounod’s magnificent
Credo by the choir.
Mr. (Lewis B.) Whit-
temore will preach a
New Year’s sermon.

““Is it not wonderful
to think that wireless
receivers for hundreds
of miles around us may
hear tonight the incom-
parable service of the
prayer book; the lovely
carols of Christmas;
the tremendous Nicene
confession; and the
spoken sermon’s word of cheer for the
New Year!’"!

P
..\.'
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>
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Helping History Along

Wireless receivers captured the historic
undertaking, thanks in part to the initiative
of Calvary Vestryman Thomas R. Hartley
and Rector, the Reverend EdwinJ. van Et-
ten. D. D. Hartley and van Etten enlisted
the cooperation of Mr. H. P. Davis, vice-
president of Westinghouse, for the broad-
cast. The historic service eventually aired
over Westinghouse’s KDKA/Pittsburgh,
the nation’s first radio station. KDKA
made history November 2, 1920, by

by Tamara N. Browning

broadcasting the Harding-Cox election
returns; two months later it again made the
annals of time by introducing religious
broadcasting to the world.?

KDKA pioneered the union of religious
programming and remote broadcasting.
Broadcasting Calvary’s service was an
engineering feat that required pick-up
wires extending from the church audito-
rium to the broadcasting studio, according
to Gleason L. Archer in his book Big
Business and Radio?

‘‘Station KDKA did not attempt to
string special wires of its own ... they
used the wires of the Pittsburgh &

A
<

This plaque was placed at Calvary Episcopal in 1923 by “‘the unseen congregation’’ of the
church in recognition of the first church service in history to be heard over the radio.

Allegheny Telephone Company,’’ said
Archer. ‘‘This practice was continued
from week to week in connection with the
broadcasting of these church services.”’
The February 4, 1922, issue of The
Literary Digestaccurately predicted that
preaching by wireless was more than a
passing fad.* That experiment conducted
65 years ago has given rise to hundreds of
religious radio stations and programs. Ac-
cording to the latest figures reported to
NRB, 1,134 radio stations program reli-
gion and 755 religious programs are being
produced for radio.’ These numbers, of
course, do not include hundreds of pro-

RADIO

grams that air on only one or two stations,
or the newest stations that spring up
around the United States each week.
Initial reaction to preaching by radio
was mixed. Some saw radio as an oppor-
tunity to reach shut-ins and pastorless
churches with worship services. Others
expressed concern that radio was stealing
people and money from congregations.

Who’s Right?

As eighth rector of Calvary, van Etten
found that religious radio gave something
valuable to shut-ins and the unchurched. A
woman in a Massachusetts village 400
miles from Pittsburgh
once wrote to him
about hearing Cal-
vary’s program after 20
years of not hearing a
full church service.

‘“My son had placed
on my head the phones
through which he said I
would hear the service.
I could scarcely believe
my ears when the organ
music and choir
sounded distinctly,”’
she wrote. ‘‘Then
afterwards, the voice of
the pastor thrilled me as
few things have in the
long, suffering years. I
kept the phones on all
through the service and
at the end felt at peace
with the world, ‘the
peace that passeth all
understanding.’ *’6

Religious radio reached not only shut-

ins, but also pastorless churches. In 1923,
The Literary Digest told of a church out
West that used the services of a radio on
the rostrum for Sunday morning worship,
since they had no pastor or substitute
clergyman.

‘‘Soon the contraption on the rostrum
prayed, sang, talked, and preached,’’ the
article said. ‘‘The sermon was said tobe a
good one. It was probably better than the
little congregation was in the habit of hear-
ing, for it was a poor church and had but
little money.*’?

(continued on page 16)
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worked in the choir loft, pictured here.

(continued from page 15)

Calling country church services **pitiful
and painful,”’ a writer for The Univer-
salist Leaderrallied for the replacement of
country churches by radio.® Even without
that radical appeal, the big question for
many was whether or not the ‘‘wireless
telephone’” meant the eventual death of
rural and small-town churches.

The Literary Digest said in 1923 that
people who had radio sets stayed home to
listen to services broadcast from metro-
politan churches. Contending that people
staying at home did not contribute to the
local church, the publication cited a case

Two Wesﬁnghouse engineers, one Jew:’uih and the other Catholic, often sang along with the choir as they

where four members of a Long Island,
New York, church refused to give any-
thing because they had radio sets.®

No Cause for Concern

However, some reasoned that people
who listened to services instead of attend-
ing them would eventually be compelled to
return to church through a spiritual com-
mitment not to forsake assembling with
other Christians.

**To hear the most eloquent of sermons
and the most melodious of music ‘in
absentia’ will not fulfill to any soul con-
scious of its spiritual needs the ministry of

(" Hourly (1 Affordable
(7 Over 20 Special Features
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RESEARCH SHOWS CHRISTIANS WANT
COMPLETE, INFORMATIVE, AND RELEVANT NEWS
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e
SkyLight Has UPI Radio

and UPI Religious News

[/ Flexible
(4 Acceptable to Christian Audiences

(4 $40 Per Week Gives You The Entire News and Feature Package

SkyLight offers the highly respected UPI Radio
News and their UPI Religious News division.
UPI Religious News recently won an Angel
Award for excellence. For information about
SkyLight and the affordability of UPI News, call
Paul Ramseyer collect at 612-631-5000. St
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| the congregation of the house of God,”’

said The Literary Digest.'®

Even if the arrival of religious radio
originated controversy concerning its
merits, Pastor van Etten saw the unifying
effect the innovation had on different
religious faiths. During Calvary’s worship
service broadcasts, two Westinghouse

" engineers, one Jewish and one Irish Cath-

olic, were present. The Jewish man, Leo
Rosenberg, said that sometimes the two
workers would sing along with the choir as
they did their jobs.

Said van Etten, ‘‘As I think of their
presence there, it seems to me that they
symbolize the real universality of radio
religion.”’!!

An example for the world to follow
emanated from Calvary Episcopal in
1921, and since then, religious radio has
enjoyed enormous, uninterrupted growth.

Today, millions of people all over the
world benefit from thousands of radio
broadcasts everyday. The variety is over-
whelming: talk shows, question-and-
answer programs, music countdowns, Bi-
ble exposition, family living seminars.
And satellite technology has replaced the
cumbersome telephone wires used by
Calvary Episcopal.

Through the foresight of a 13 1-year-old
church in Pittsburgh, an audience of
unlimited proportions can now hear the
message that was established at Calvary
nearly 2,000 years ago.

! Calvary Church in Pittsburgh order of services
““The Second Sunday After Christmas, "’ January 2,
1921.

2 Centennial History, Calvary Episcopal Church,
1855-1955, p. 41.

3 (The American Historical Company, Inc.: New
York), 1939, p. 20.

4 ““The Gospel by Wireless,"’ p. 32.

$ Ben Armstrong, ed., The Directory of Religious
Broadcasting (NRB: Morristown, NJ), 1986, p. 8.
¢ Spencer Miller, Jr., The Annals of the American
Academy of Political and Social Science—Radio:
The Fifth Estate, **Radio and Religion,’’ January
1935, pp. 135-136.

7 **Is Radio Hurting the Church?"* The Literary
Digest, January 27, 1923, p. 35.

8 ‘‘Religion by Radio,'" The Literary Digest,
August 23, 1924, p. 31.

? Is Radio, p. 35.

10 “*The Gospel by Wireless,'* February 4, 1922, p.
32.

1 **It Started Hear"* promotional material of KDKA
radio.

Tamara N. Browning,
editor of InsideNRB,
is assistant editor of
Religious Broadcast-
ing magazine.




MARKETPLACE

by Gary Crossland

that set Christian radio apart from
any other.

WOMEN. Christian radio plays to the
largest concentration of women among all
radio formats. According to Arbitron, Fall
1985, here are the results:

There are six superlative attributes

fore, any advertiser wanting to target
women ages 25-54 should include Chris-
tian radio in the mix, since it is here that
greater concentrated quantities of this
demographic can be reached.
FORMAT SHARE TRENDS. The
Christian radio audience has grown since

Percentage of female listeners

54.0% 34.2%

54.0%
50.9%

COUNTRY URBAN  NOSTALGIA TOP 40

FALL 1985 ARBITRON

64.5%

60.7%

56.6% 56.8%

MOR ADULT CONT. BTFL. RELIGION

In our research, we found that whatever

1977 by 84 percent. At the same time some

women in general typically buy, Christian | of the older formats have lost ground. For

radio women buy in abundance. There-

example: beautiful music has lost 44.7

percent of its audience and classical is
down by 18.9 percent. The country music
format since 1977 has grown at a slower
rate of 32.1 percent.

For comparison, let me state that some
of the newer formats have experienced au-
dience size changes lately. Since 1983,
adult contemporary is up 36.6 percent,
middle-of-the-road (MOR) is down 7.6
percent, and nostalgia is down 11.6
percent.

You might be interested in knowing
that, according to the same audience
reports (Duncan, American Radio, Fall
1985), album-oriented rock has increased
its audience share since 1984 by 10.6 per-
cent and that in the same period the Top 40
format has shown a decline of 6.4 percent.

We can conclude that the religious for-
mat is one of the only formats to demon-
strate steady growth over the last nine
years.

As you can see from these share trends,
those formats which generally were losing
their audiences played to older demo-
graphics. Those on the winning side gen-
erally played to youngeraudiences. Chris-
tian radio is established among those for-
mats which are most popular among
young adults. Anyone who thinks that

JUNE 1986 RELIGIOUS BROADCASTING
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MARKETPLACE

religious formats are still more popular
among the older, immobile crowd should
consider our study as evidence to the
contrary.

COST-PER-SPOT. To determine av-
erage cost-per-spot (60-second R.O.S.) by
format we sampled every radio station, re-
ligious and secular, in the top 100 U.S.
markets. In averaging our results we dis-
covered, for the most part, that which we
already knew; that Christian radio has the
lowest cost-per-spot among all formats.

whose campaigns need frequency to sur-
vive. Repetition is proof in the advertising
business. Higher frequency produces
higher recall. Therefore, if a businessman
needs frequency. he would do well to pur-
chase, hypothetically, ten spots ona Chris-
tian station rather than one spot on a station
with ten times the audience. It makes more
sense to talk to 100 people with ten spots
and pull five into the store, than to talk to
1,000 people with one spot and draw no
one. In a price-and-item campaign, one

45

20

Average cost-per-spot (60 second) in America’s top 100 markets

91 92 9

REL NOST COUNTRY BTFL
All figures Duncan, American Radio, Fall 1985

CLAS

URBAN

NEWS

TOP40

Again the difference between Christian
radio and its secular counterparts is quite
distinct. However, if a local Christian sta-
tion has, in fact, a higher rate than the one
shown above, all other formats in their
market are generally higher in like
proportion.

FREQUENCY. Once we know the
spot rate, we can then calculate the amount
of frequency that an advertiser can buy for
his dollar. To figure it in this case, we took
$1,000 and divided it by each format’s
spot rate. This figure was then multiplied
by the format’s percentage of exclusive
cume (or, in other words, the percentage
of each format’s exclusive weekly au-
dience [Duncan, American Radio, Fall
1985]). Again, the results were striking.

The message here is quite simple. When
anadvertiser spends $1,000 on the average
Christian station, the station’s average
listener will hear the spot 4.9 times. Here
we have conclusively proven that, while
spending less money on Christian radio,
an advertiser actually will be buying
greater frequency per listener.

This is extremely valuable data for those

impression per listener is not going to pull
anyone.

It is unfortunate but true that most radio
stations figure their rates not on frequen-
cy delivered, but audience size alone. One
can spend thousands of dollars on the
largest station in town and still under-

spend. The rule is, if you need frequency
to sell your product or service, go where
you can get it and don’t worry so much
about audience size. After all, under-
spending is worse than not spending at all.
If you don’t spend enough to do the job
right, not only will you not build traffic,
but you will still have to pay your radio
bill. We have already established the fact
that it is harder to underspend on Christian
radio since it offers so much frequency for
the money.

HIGH ATTENTION MEDIUM. I
think radio is, for the most part, con-
sidered to be a background medium. There
are only fwo formats that are generally at
the forefront of people’s attention when-
ever they are on: news/talk and Christian
radio. Why is this? These two formats are
tuned in not for the music style, not to
create an environment or to set a mood as
with other formats. They are listened to for
the messages they convey. If a listener
tunes in for messages, his mind is said to
be in an ‘‘open for message mode.’” Now,
radio spots are messages. They fit very
well into that mode. If an advertiser places
his spot on a station that has been selected
by a listener to serve as a background
medium, his spots are likewise con-
demned to the background. To put it
another way, if the listener did not tune in
astation inorder to receive any messages,
then all spots on that station will be noted
by its listeners at best by accident. The best
way to insure that a spot message will be
noted is to place it either on news/talk or
Christian radio, where listeners delib-

Number of Impressions-Per-Listener

(Based on a Campaign Budget of $1,000)

4.9

CLAS AC NEWS TOP40  URBAN AOR

MOR BTFL COUNT  NOST REL
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erately tune in for the message.
PHILOSOPHICAL/EMOTIONAL
LOYALTY. Christian audiences seem to
differ from other format audiences in
another distinct way. Every other au-
dience selects a certain format because it
features a style which they prefer. Chris-
tian audiences will listen to a Christian sta-
tion not just because it represents a sound
which they prefer, but rather it represents
what they are. For example, a listener to
album rock does so because, quite simply,
he likesit. A listener to Christian radio
tunes in not just because it typifies that
which he likes, but that which he is. No
other format can make that claim. (Sure-
ly listeners to country radio do not listen
because they arecountry. By the same
token, Christian radio listeners do listen
because they are Christian.) For this

reason, no =7 other format
Aﬂ%ﬁi will transfer

e U, 3 y loyalty be-

g @D j tween itself
,(78‘*‘ 5 and its ad-

vertisers like

S

-
';" Christian radio.

i i‘ Religious au-

% diences are

k stuck on their

5,

*, format. The
music is

secondary. The
message is primary.
Furthermore, religious radio is the on-
ly radio medium that, on the whole, rep-
resents that which most of its audience
considers to be the most important thing in
their lives. For example, beautiful music
will rarely be the most important thing in
the mind of its listeners. The same could be
said of any other format except religious.
Religion, in the minds of its listeners, is the
most important value in their lives. Since
this is true they will seek a radio format
which exemplifies a similar set of values.
It is therefore understandable that this
particular medium wields considerable
power to persuade. It is a medium to which
its listeners already bestow a considerable
amount of trust, loyalty and affinity. These
adorations will be likewise transferred in

varying degrees to any advertiser on that

format. Similarly, any such advertiser will
always take on a wholesome, family-ori-
ented and patriotic image.

All of this being true, we can say that
Christian radio has firmly established
itself as one of the most successful special

advertising media today. It has become the
least expensive support advertising
medium while at the same time offering
the most frequency per listener. Since
Christian radio, overall, is prone to
assume a nonconforming profile, we have
generally come to expect surprises like this
whenever we run our math. In a business
where advertisers generally get little more
than what they pay for, it is fortunate that

this mundane pattern.

Communications

there is a format that does not conform to

Gary Crossland is
president of Soma

Inc., in Dallas, Texas.
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We want to serve as the' “eyes’
of the body.

Our reason for being in business is to provide top-quality remote videotape
production facilities and resources for organizations seeking to “preach the
Gospel to every nation.” We want to help those ministries who truly desire to
impact this world for Jesus Christ.

Since our beginnings in 1973, we have served our clients in 21 states and
five countries, doing what we do best — furnishing a modern, well-equipped
truck, operated by experienced personnel who care deeply about the
finished product...for network and sateliite feeds... for syndicated program
materials. .. for special seminars, conventions, crusades and concerts...and for
training and evangelism programs.

We have served as the “eyes” for these ministries and ministry-related
producers: 8 The Billy Graham Evangelistic Association 8@ Lowell Lundstrom
Ministries @ Campus Crusade for Christ International B The American
Lutheran Church 8 Midwest Challenge (“The Minnesota Connection’”)

For further information, write or call today.
We'll listen carefully to your needs...and serve
gladly as your “eyes,” to help you fulfill the task
for which you have been called.

QUALITY PRODUCTION
FOR CHRISTIAN MINISTRIES

PRODUCTIONS

424 Jest Minnesota Avenue
Post Office Box 1075

Wilimar, Minnesota 56201
(612) 235-6404
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noBoDY cOVERS TEXAS LIKE
UNIVERSAL BROADCASTING

THE ALL NEW

KW/s-AM - ©
Serving Dallas-Fort Worth Metroplex

“Christian Lifestyle Radio”
National and Local Ministries . . .
Two-Way Talk . . . News, Sports,

Traffic, Weather, Business

If It's Happening in the Metroplex
Evangelical Community . . .
You'll Hear It On KWJS Radio

KWJS. . . it's Coming Again
Jack Rabito

General Manager

1705 West 7th St.

Fort Worth, Texas 76102
(817) 335-2400

9)°

KTEK-AM /| $)

Serving Greater Houston

“Christian Information Station”
National and Local Ministries . . .
Two-Way Talk . . . News, Sports,

Traffic, Weather, Business

If It's Happening in the Houston
Evangelical Community ..
You'll Hear It On KTEK Radio

KTEK . . . Coming Soon With
Five Times the Power,
Double the Coverage
Burt Perrault

General Manager

Dallas-Fort Worth Suite 1110, Arena Il

KW/s-AM -

7324 S\W. Freeway
Houston, Texas 77074
( 13) 270-KTEK

Houston o

KTEK-AM:/

FOR MORE INFORMATION conTacT DICK MARSH, Vice President

818-577-1224

{Circle 111 on the Reader Service Card)
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triving for creativity in pro-

gramming often is not a pri-

ority for thestation manager
or program producer who needs to
complete daily responsibilities.
Yet, as these three managers point
out, creative programming is a
must if Christian radio station
operators hope to change lives in
their communities.

PROGRAMMING

~ Creative Approaches

Ministry

In notes taken froman NRB 86
workshop, Jon Hull (WCIE, Lake-
land, Florida), Bob Powers
(KCMS and KCIS, Seattle, Wash-
ington)and Joe Battaglia (WWDJ,
New York Metropolitan Area)
comment on what it means to be
a part of adynamic radio station in
America today.

(continued on page 24)
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PROGRAMMING

(continued from page 21)

Hull: A two-line sentence in Terry
Sheppard’s article (Religious Broad-
casting, February 1986) illustrated the
perception of many religious broad-
casters. Sheppard said, ‘‘Somehow we’ve
managed the incredible. We have made
Jesus seem dull.”’ Now that’s an indict-
ment. But in many cases it’s true!

The gospel of Jesus Christ is by no
means dull. God has given us the creative
means of taking a timeless message and
delivering it to people in our own time. |
don’t know why it seems dull to people.
Maybe we’ve gotten into ruts and we do
things just out of habit. But I think one of
the most creative forces in the world is
God’s Holy Spirit. If you and I as broad-
casters can stay in touch with God’s Spirit,
we can then be creative.

WCIE is in an interesting market—
Mickey Mouse’s backyard! We have a
responsibility of meeting a variety of peo-
ple’s needs, and we have to know who’s
listening to us atany given time in order to
do that.

Being totally listener-supported, we
have a yearly fundraiser, called a Share-a-
Thon, and that is where we get the opera-
Y ting capital we need for the rest of the year.
"' God has placed us in a unique situation; we
don’t have to ask for money for the rest of
the year, and I don’t say that to the credit
of anyone but the Lord.

One listener wrote that she was impress-
ed with how we could minister to thou-
sands, yet reach each individual. That was
a good statement of where gospel
radio needs to be. That is
~ creativity. We are, of @Q

P ”‘, & course,

a broadcast
medium — we minister
to thousands—but we're responsible for
meeting each of those individual needs.
Here are some points our station tries to
follow that you can try:

Encourage your employees to get in-
volved. For creativity, we encourage our
employees to read a lot, listen a lot and
watch a lot. We like them to read all the
newspapers, just to find out what's going
onin the world around them. We also en-
courage them to watch TV and listen to
secular radio stations. I really encourage
them to listen critically, as broadcasters.

Don’t be afraid to make the listener
look at himself. A lot of stations stay away
from this, and I cannot understand why. If
you read the Scriptures, isn’t that what
Jesus did on almost every single page? He
would give a parable, and you'd be con-
centrating on it, and all of a sudden it
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would hit you: ‘‘Hey, wait a second,
they’re talking about me!’’ And so that’s
what we like to do; we like to encourage
the listener to look at himself and see some
things that maybe he needs to know.

Get involved in your listeners’ lives.
We have a prayer line open 24 hours, and
all our announcers work that occasional-
ly. It’s a humbling experience to be work-
ing in an atmosphere filled with Chris-
tians, and to get the phone call from the
guy who is being persecuted for his faith at
work. It helps you stay in touch creative-
ly and spiritually with what’s going on.

Get involved with the community.
The hallmark of every Christian radio sta-
tion should be active involvement in what
is going on in the community, because
that’s what Christ did. That is the commis-
sion he has given us, to make disciples of
all nations. But we’ve got to start
somewhere, and that somewhere is usually
our own backyard.

We participate in community projects
like blood drives. We also had a drive to
send shoe boxes full of toiletries to Haiti.
Our listeners got together and flew thou-
sands of boxes down there. I think you and
I as broadcasters are in a great position to
be catalysts—we can be triggers—to help
God’s people do something about what’s
going on around them. There are desper-
ate needs out that there that you and I need
to take care of.

Don’t be afraid to be controversial. -

Gpd s placed us in a position a dq@'
_ g.‘.‘,?,@ - P
‘a - Q'ﬁ?‘b\ s‘,‘(‘

broadcasters where we

need to be salt. For example, in Florida
now they have schoolbased health clinics,
which basically are similar to school
clinics in that they provide bandages and
aspirin. But they also pass out contra-
ceptives. And they refer pregnant teen-
agers to abortion clinics. This can be
done without the knowledge of a minor’s
parent. Here God has placed us,
a 100,000 watt radio station, and he’s
dropped this bug in our ears. We got on the
air and let God’s people know about this.
And that is all our responsibility.

Addressing Responsibilities

Powers: Because Seattle is not on the
way to somewhere, or an in-destination,
we don’t often find out what’s going on in
radio ministry across the country. We
don’t know about great programs. So we
fumbled around and did some things on
our own.

One of the things we did was research.
What we were looking for when we did

RELIGIOUS BROADCASTING JUNE 1986

our research was active involvement. We
discovered that 90 percent of the Christian
community and 98 percent of the general
population do not currently listen to tradi-
tional Christian radio. I looked through the
Arbitron ratings in our market and found
that KCIS’ audience was actually dying. I
looked at Arbitrons all around the country
and found that not more than one percent
of the nation listens to Christian radio.

We found that 75 percent of the Chris-
tian community receive their news and in-
formation from the secular media. We
weren’t addressing the issue of news! We
found out that the Christian community is
ill-informed when it comes to political
issues and how they pertain to their way of
life. And we weren’t addressing that; we
weren't telling people what’s going on in
the political arena. We were not informing
them of current events.

So we began to address those things at
our radio station and came up with a for-
mat that we believe to be America’s first
and only news and Christian information
station. We reshaped our programming.
We offer a news block in the morning and
the afternoon, and teaching ministry pro-
grams in the midday, with spacing be-

tween them so 2y listeners

can reflect . :wu‘! ""«v

upon 0¥ » A
oy what is bemg sald ok

&

’ We also offer music— easy- b

£¥ listening and traditional hymn- &g \
' -‘?j" style—at various times. A
The result of what we’ve done in the last %
year and a half or so is that we have had an "% .
approximately 34-39 percent increase in Q’

our total audience.
Since we are acommercial radio station,
we sell advertising time, although we are %

owned by a nonprofit organization. To - {3
enhance our image to advertisers, we k%))
designed a video. It cost $16,000 and has ]

paid for itself many times over in advertis- vy

ing revenue. £}
Battaglla The New York area is quite J
aunique area; it has a varied ethnic mix, @J
as you would well imagine. And much @3
of what we try to do aims at determining §2-
exactly who is out there, at reaching an B
audience that is terribly difficult to re- &
search. One thing you notice when &
you walk around New York is the """)
many needs that are there. We at the g ‘,;.’
radio station have an obligation to . £5
develop programs which meet those &¥
needs. We also want to enable those €Y
who are doing something of worth for R
the community to tell the public about it. D,
g
One of our programs, called Citihope, ~§Y)

is co-produced by Sharon Moore and her = (¥



husband, Paul, in New York. A year and
a half ago I met with the Moores to explore
the idea of reaching people over the radio
who could help support those with press-
ing needs in New York City. A year ago,
Citihope was born.

In this
particular
Instance,
the calls
amounted
to over
$30,000
worth

of gifts,
clothing

and
volunteer
services.

Over Labor Day weekend in 1985,
there was a tragic fire in
Passaic, New Jersey. It ;
burned down over .
60 blocks in-
quite a

; Passanc that’s
major fire. Three
< to four hundred families
“were lefthomeless. Paul and

PROGRAMMING

Sharon heard about this story, and the
following day dedicated their whole pro-
gram to helping those people. They spent
the afternoon at the site of the fire inter-
viewing various officials. They aired the
interviews during the Citihope broadcast
and informed our listeners of the burned-
out families and the needs. The one-hour
program raised over $3,000 that night in
cash, furniture and clothing.

The Moores often interview someone
who is involved in an urban ministry but
doesn’t have the tinances necessary to con-
tinue. After interviewing the person on the
air, they open up the phone lines and peo-
ple call and donate right away to that need.
It’s an immediate networking of needs.

In another program last year, a pastor
from a Moravian church’s outreach was
interviewed. The ministry takes care of
people with food, particularly on the days
when it’s cold in New York.

In this particular instance, the calls
amounted to over $30,000 worth of gifts,
clothing and volunteer services. One of the
phone callers was a superintendent of an
apartment complex on Fifth Avenue.
Twenty-four apartments were being reno-
vated, and the man was calling to give
away the appliances from every apartment
building. These appliances were just what
the ministry needed for use in a halfway
house that was being established for
rehabilitating street people.

Another example is a woman in the
Bronx who opened her home for ten years
to street people—she would just take them

: in off the street.

These are God’s saints
whom nobody ever knows :
about, but they do what God is callmg
them to do. They 're not looking for
rewards or anything. Butas a basis for this
type of ministry, in which we can use
Christian radio, the Moores bring these
people in and allow them to tell their story.
I consider Citihopeone of the most im- /!
portant programs we have on the air
for doing what Jesus told us our
mission would be. That was to help
those people who are homeless,
who are naked and hungry '
In light of that, o)
it really feels

good for
me as a manager
to see the fruition of
somethmg that we’ve developed and to
know that we are expressly doing what our
Lord commanded us to do. We can use our
resources, what God has entrusted to us,
to get this kind of response.

FAR EAST BROADCASTING
COMPANY PRESENTS

An intensely interesting, fast-mov-
ing, time-tested concept in RADIO
SHORT FEATURES. Now in its third
decade, THE BOWMAN REPORT
(42 minute daily) keeps an eye on
the world, on missions, on interna-
tional radio and electronic commu-
nications, reporting on political, so-
cial and economic developments as
they effect the mission of the
church WORLDWIDE.

FEATURING Dr. Bob Bowman, with
more than 40 years as a profes-
sional broadcaster, co-founder and
president of the FAR EAST BROAD-
CASTING COMPANY.

AVAILABLE FOR YOUR MARKET.
For further information on how you
can schedule THE BOWMAN RE-
PORT, write: CREATIVE COMMUNI-
CATIONS ASSOCIATES, 876 N.
Batavia, Orange, CA 92668, or call:
(714) 997-8450. Ask for Jack Acuff
or Ed Steele.

{Circle 201 on the Reader Service Card)
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Reaching Behind Closed Doors

Radio broadcasters and development assistance
ministries need to work together to reach

by Tetsunao Yamamori

Today some 65 percent of the
world’s population are living in
partly or fully restricted countries.
Increasingly, nations and people
groups are inaccessible to purely
evangelistic missionaries. These
“Missionary Off Limits ”countries
area challenge demanding a close
working relationship between
radio broadcasters and develop-
ment assistance ministries.

ow, then, can the Church of Jesus
H Christ expect to reach behind
closed doors? One way may be the
use of two types of specialized ministry

that team up to penetrate closed countries
with effective evangelism.

Working Together

Radio broadcasts can cross the borders
of a closed country. Development agen-
cies, such as Food for the Hungry (Scotts-
dale, Arizona), often have a unique oppor-
tunity to work in the closed-door countries
because people there are in dire need of the
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assistance these agencies can provide. The
physically and spiritually hungry of the
world are often found in the same places,
and radio broadcasters and development
specialists hold a key for reaching these
people together.

But how do an evangelical development
agency and a radio broadcasting ministry
team up to launch such an enterprise? At
the very least, the following must be
studied:

Test the team’s compatibility. The
development agency must judge its minis-
try inadequate if it provides only the
physical food without the spiritual. Also,
broadcasters must regard their ministry in-
complete if it does not speak to the heart-
felt needs of the listeners in a culturally ap-
propriate way. Though functionally
varied, the members of the team must
share compatibility of purpose.

Select a target group. Within the
boundaries of the closed countries are
thousands of people groups with cultural,
linguistic and ethnic diversities. Through
research, the team should select several
people groups, out of which one final
group will be chosen as the target of the
joint ministry. Each people group should
meet the following criteria: comprise at
least 100,000 people; be in genuine need
of development assistance; and contain a
Christward movement in a fairly large sec-
tion of its population (perhaps two or three
percent of the population). The physical
needs of the chosen group should be such
that the development agency be required to
commit its ministry for 10 to 15 years.
Here, meeting the physical need does not
mean feeding people who are starving to
death, but developing the ability of the area
to grow two to five times as much food.
The higher the receptivity of the group to
the gospel, the better chance it will have to
be selected for the experiment.

Focus narrowly on the target group.
People listen attentively to broadcasters
who speak to ‘‘felt needs’’ and relevant
issues. The broadcast programs must be
designed to keep in mind the target people
and their unique socio-cultural back-
grounds. Both the broadcasters and the
development specialists must cooperate in
identifying the segments of society which
are the most receptive. Then the broad-
casters must concentrate their efforts nar-
rowly on them. The programming must
reflect the lives of listeners as discerned by
the development/ground personnel in con-
stant touch with them.

The Christians among them may want to
gather around the radio for worship for a

INTERNATIONAL

daily 15 to 20 minute service. For those
who are yet to become Christians, the pro-
grams will be different. On occasion the
development agency may provide tran-
sistor radios to groups in strategic loca-
tions.

This narrow focus on the target group
incorporates into programming such
things as life stories and happenings in the
local communities, testimonies by new
Christians, and problems faced and con-
quered by Christians.

Use the indigenous (heart) language
of the target people. The broadcasting
language must not be the general language
of the province, but the specific language
of the segment of the population whom we
wish to reach. People use the *‘language of
the heart’’ in communicating to their
loved ones and friends and expressing
their intimate thoughts—including matters
related to their faith. To be effective,
broadcasters must use the indigenous
language of the people.

Multiply Christ groups. The develop-
ment specialists, whether expatriate or na-
tional, must be well-trained to lead people
to Christ in addition to having the neces-
sary skills in development assistance.
They must also be able to help organize
Christ groups.

At the same time, the broadcast will not
only teach listeners how to become
followers of Christ but also how to form
Christ groups by themselves among their
friends and relatives.

One of the most critical issues in world
evangelization today is reaching people in
closed-door countries. Today about 25
percent of the world’s people claim to be
Christians, meaning the remaining 75 per-
cent (3.5 out of 4.7 billion people) are non-
Christians. Should the current ratio of
Christians to non-Christians prevail, there
will be 4.5 billion non-Christians in the
year 2000 and 6 billion non-Christians by
2020. In view of those statistics, an experi-
ment such as the one outlined is worthy of
our most serious consideration.

Dr. Yamamori is
president of Food for
the Hungry.
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WHAT IS IT
WE HAVE
TO OFFER ?

These are important considera-
tions when you choose a
company to duplicate and dis-

tribute your audio and video
programs.

Teleprint has earned its rep -
utation by providing quality and
consistent technical service to
producers for over 22 years.

We assure quality by using only
the finest high grade profes-
sional magnetic tape.

We guarantee consistency of a
top quality product through
precise monitoring and control
methods.

The accumulative experience
of Teleprint’'s staff is your
safeguard that each step in the
duplication and distribution
cycle will be taken with care.

If you need what we have to
offer - quality, consistency and
experience - call us collect.

We're ready to prove that our
reputation has been well-earned.

Teleprint of Los Angeles, Inc.
3779 Cahuenga Blvd,, West
Studio City, CA 91604
(818)760-3191

(Circle 115 on the Reader Service Card)
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Grant, Harris,
Patti Among Top
Dove Award Winners

NASHVILLE, Tenn. (NRB)—Gospel
Music *86 and the 17th Dove Awards
presentation broke all existing records in
registration and attendance, according to
Gospel Music Association president Don
Butler.

The five-day event. which registered 700
people, began April 6 and included daily
seminars on industry, national gospel radio
and church music. Also featured were
showcases for new talent and nightly con-
certs. The concerts attracted 7,500 persons.

The Dove Awards cercmony, held on
April 10 in the Tennessee Performing Arts
Center and broadcast live by CBN, drew a
capacity crowd of 2,200.

Winners of Dove Awards. in their respec-
tive categories, include:

Gospel Song of the Year: **Via Dolorosa,’
by Billy Sprague/Niles Borop

Gospel Songwriter of the Year: Gloria
Gaither

Male Vocalist of the Year: Larnclle Harris
Female Vocalist of the Year: Sandi Patti
Gospel Music Artist of the Year: Amy
Grant

Gospel Music Album of the Year:

Contemporary - Medals, by Russ Taff

Inspirational - / ve Just Seen Jesus, by

Larnelle Harris

Traditional - Excired, by The Hemphills

Contemporary Black - Let My People

Go, by The Winans

Traditional Black - Celebration, by

Shirley Caesar

Instrumental - Regal Reign, by Dino

Worship and Praise - / ve Just Seen

Jesus, by William J. Gaither/Randy

Vader

Musical - Come Celebrate Jesus, by Neal

Joseph/Don Marsh

Children’s - Bullfrogs & Butterflies, Part

11, by Tony Salerno

Design - Unguarded, by Mark Tucker

(photography); Kent Hunter/Thomas

Ryan (design)

Secular - No More Night, by Glen

Campbell
Gospel Music Hall of Fame: Urias

LeFevre and John W. Peterson
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The Gospel Musie Association held its 17¢th Annual Dove Awards presentation on April 10 at the Ten-
nessee Performing Arts Center. Featured in the opening number were (left to right): Sandi Patti, female
vocalist of the year; Gary McSpadden; Gloria Gaither, songwriter of the year; Bill Gaither; and Larnelie
Harris, male vocalist of the year.

Best-Selling Christian Recordings

1. Morning Like This, by Sandi Patti (Word Records)
2) 2. Hymns Just for You, by Sandi Patti (Helvering Productions/Benson)
(1) 3. Unguarded, by Amy Grant (Myrrh/Word)
3) 4. The Champion, by Carman (Myrrh/Word)
(0] 5. Songs From the Heart, by Sandi Patti (Impact/Benson)
4) 6. Ageto Age, by Amy Grant (Myrrh/Word)
8 7. Straight Ahead, by Amy Grant (Myrrh/Word)
(5) 8. Praise VIII, by the Maranatha Singers (Maranatha!Music/Word)
(13) 9. More Than Wonderful. by Sandi Patti (Impact/Benson)
(6) 10. Love Around the World, by Leon Patillo (Myrrh L.A./Word)
(10) 11. Medals, by Russ Taff (Myrrh/Word)
12. Instrument of Praise. by Phil Driscoll (Mighty Horn Records/Benson)
(9) 13. He Holds the Keys, by Steve Green (Sparrow Records)
(15)  14. The Michael W. Smith Project, by Michael W. Smith (Reunion/Werd)
(11)  15. Beat the System, by Petra (Star Song/Word)
(14)  16. Commander Sozo & the Charge of the Light Brigade, by DeGarmo and
Key (Power Discs/Benson)
(18) 17. TheKids’ Praise Album V, by Maranatha (Maranatha!Music/Word)
18. Let the Wind Blow, by The Imperials (Myrrh/ Word)
19. Sheep in Wolves’ Clothing, by Mylon LeFevre & Broken Heart
(Myrrh/Word)
20. Seven, by David Meece (Myrrh/Word)

(parentheses indicate last month's position)
Used by permission of Christian Booksellers Association, May Bookstore Journal
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FREE...

to your station!

The hottest new formatin
Christian Broadcasting.

A weekly show featuring Pick
Hits of the best in Christian
contemporary music.

ﬁ Featuring

) With 30 minutes of the music that is
iy most popular with the 51,902,000 young
-

Americans between 12 and 24 who
listen to and buy the hits by the
top Christian contemporary artists in
America.

NoO Cost to You!

We feed by satellite or mail. You sell 150 seconds locally...we retain 180 seconds
for national advertisers. Top Flight Programming! Top Revenue Producer!

Call 901-323-6295 Now! Or, send in the
coupon below and we'll rush FREE
demo by return mait!

| demo:

' ———————————————
Flsl | Yes, please send FREE “Fly By Light"
.! I Name
ight |~
| Station
: Address

| city State Zip

I Phone
Fly by Light, P.0. Box 11059, Memphis, Tennessee 3811 |

(Circle 110 on the Reader Service Card)



THE
SECOND MOST
IMPORTANT
BOOK
IN RELIGIOUS
BROADCASTING.

RADIO STATIONS

~ CAMPUS RADIO

INTERNATIONAL RADIO
AND SHORTWAVE

TELEVISION STATIONS
GROUP OWNERSHIPS

RADIO
PROGRAM PRODUCERS

TELEVISION AND FILM
PROGRAM PRODUCERS
AND DISTRIBUTORS

INTERNATIONAL
PROGRAM PRODUCERS
habetical listing by name of prodt

SATELLITE
PBOGR&M SERVICES

EQUIPMENT

AGENCIES
REPRESENTATIVES

DONOR MANAGEMENT
FUND RAISING

D i eS ' I would like to have the whole world of
* religious broadcasting at my fingertips
for just $49.95 ($29.95 NRB members). I am enclosing
$_ . Pleasesend me ______ copies of the 1986
Directory of Religious Broadcasting at once. (Add $4 if you
prefer first class mail: outside the United States add $12 for
delivery.)
Please charge my: [] VISA MasterCard
Acct. # Exp. Date:

Signed:

Name

Organization
Address
City State Zip

Mail your check or money order to: National Religious Broadcasters,
CN 1926, Morristown, NJ 07960

Used by more leading religious broadcasters and producers than any other
book but the Bible—the 1986 Directory of Religious Broadcasting contains
over 4,400 listings conveniently arranged and formatted to help you save time
and make the most effective use of your ministry.

Compact, complete and easy to use, the 1986 Directory of Religious Broad-
casting is packed with 468 pages of the very latest names and numbers, facts
and figures you need to effectively continue expanding.

So, whether you're networking the networks or simply seeking outside
services—don't waste another minute of your time searching for those names
and numbers. Get the 1986 Directory of Religious Broadcasting and have the
whole world of religious broadcasting right at your fingertips.

It’s like having the whole world of
religious broadcasting at your fingertips.

CONSULTANTS
TECHNICAL SERVICES

AUDIOVISUAL
PRODUCTION FACILITIES

MUSIC PUBLISHERS
RECORD COMPANIES

PRINT PUBLISHERS

SCHOOLS

RADIO PROGRAM INDEX

"RADIO CALL LETTER INDEX
TV CALL LETTER INDEX

TELEVISION PROGRAM INDEX
FILMINDEX

KEY PEOPLE
IN PROGRAM PRODUCTION



Jerry Park

The Israel Broadcasting
Service has produced a video
cassette entitled The Heart of a
Stranger, which takes a look at
Christian worship in Israel.
The % -inch cassette is 14%
minutes long. Broadcasters in-
terested in using the program
can contact Oded Ben-Haim
of the Consulate General of
Israel, Philadelphia,
Pennsylvania.

Jerry Park has been ap-
pointed executive vice-
president and general manager
of the Zondervan Music Sales
Division. Park, who was vice-
president of sales for the
southern region prior to accept-
ing the new position, is suc-
ceeded by Mike Gay.

Peter Bayes, home director
of Far East Broadcasting
Association Radio, will suc-
ceed David Huntley as station
director in Seychelles in 1987.
Huntley’s tenure at FEBA from
the Overseas Missionary
Fellowship ends in January
1987.

The Mini Bible College
Survey Course, a complete
survey of the Bible on video
cassettes, has been produced
and distributed by Christian
Duplications International. The
course, taught by Dick Wood-
ward, pastor of Williamsburg
Community Chapel in Wil-
liamsburg, Virginia, consists
of 180 28-minute programs.
Five U.S. television stations
and one foreign radio station
currently air the course.

BROADC

Heather Whiteford

Ann Alhand has been ap-
pointed marketing manager of
B. B. Kirkbride Bible Com-
pany, Indianapolis, Indiana.
One of Alhand’s new duties is
liaison director of trade and
consumer advertising.

WHME-FM/South Bend (In-
diana) appointed Heather
Whiteford news director in
February. Whiteford is a
graduate of Houghton (New
York) College witha B.A.
degree in communications.

Nelson Keener, executive
vice-president of Fellowship
Communications, has been
promoted to president. Fellow-
ship Communications is the
publishing arm of Prison Fel-
lowship Ministries. Keener is
also the project director of a
television special, America,

You're Too Young to Die!,
due to air this year.

Four religious films pro-
duced by World Wide Pic-
tures have been released to
secular video stores throughout
the United States. Included are
The Hiding Place, The Gospel
Road, His Land and Shiokari
Pass. Republic Pictures Home
Video is distributing the
movies, marking the first time
a major secular video distrib-
utor has acquired a religious
film library.

Singer/songwriter Bill
Gaither has become a partner
in Jubilee Communications,
Inc., the parent company of

Scene In The Hiding Place

Star Song Records and Publish-
ing Group. Included in the ar-
rangement is the merging of
Star Song’s publishing group
with Ariose Music (owned by
Gaither and trio member Gary
McSpadden). As a result of
the merger, the Bill Gaither
Trio, formerly of Word, signed
with the Star Song label.

Star Song Records has
signed Christian rock group
Petra to a multi-album record-
ing contract. The company is
also planning 1986 releases
from Farrell and Farrell,
Morgan Cryar, Bob Bennett
and others.

Diane Henderson has joined
Christian Communications,
Inc. (CCI) in Glen Allen,
Virginia, as a producer. She
will be responsible for the pro-
duction of a new weekly pro-
gram, Celebration of Praise,
and the supervision of all sta-
tion productions. CCI leases
and operates a cable channel in
Richmond, Virginia.

A new, 30-minute, telephone
talk program has begun airing
daily on KXEG-AM/Phoenix.
Hosted by local pastors, Con-
tact Arizonais a spin-off of the
nationally-syndicated Contact
Americabroadcast. The pro-
gram discusses political and
social issues, according to
George Spicer, general
manager of the Mid-America
Gospel Radio Network, which
owns KXEG.
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Leslie Phillips

Amazing Grace Records
has developed a design for its
record and tape labels to dis-
courage listeners from making
unauthorized copies. The
labels carry the question:
*‘Wouldn’t making copies of
this record violate the eighth
commandment?’’ That com-
mandment says **You shall not
steal.”’

Jim Burkhardt was named
general sales manager of
WCFL-AM/Chicago. Prior to
joining WCFL, Burkhardt was
an account executive with
WFYR-FM/Chicago.

Contemporary Christian
Magazine's 1985 readers’
poll, published in the April
1986 issue, found the three
favorite live concert perfor-
mances of its readers to be
given by Amy Grant, Petra
and Stryper. Favorite new tal-
ent included Leslie Phillips,
Bryan Duncan and Allies.

Paragon Advertising has
signed an agreement with Han-
na-Barbera Productions, a
division of the Taft Entertain-
ment Company. Paragon will
represent Hanna-Barbera’s
latest release, The Greatest
Adventure Stories From the
Bible, a home video series.

Senator Paul Simon (D.-
Illinois), a guest at the NRB
'86 Congressional Breakfast,
was presented in March with
the Wilson Award by Religion
in American Life (RIAL). The

(continued on page 41)
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NEW PRODUCTS

PRODUCTS

Polaroid Marketing
Video Film Recorder

Polaroid Corporation is introducing an in-
stant film recorder designed and developed
jointly by Polaroid and Toshiba Corpor-
ations.

At the touch of a button, the recorder
delivers high-quality instant color prints of
slides from video images. The recorder
features digital freeze field capture, ad-
vanced raster fill technology, color preview
capability, NTSC signal acceptance and
RGB computer input.

Polaroid is beginning distribution of the
instant video film recorder through in-
dustrial video dealers in the United States.

For more information, contact Jeff Seide-
man, Polaroid Corporation, (617) 577-3796.

Detuning System Series
Announced by DTS

This new series of detuning systems has
been designed for installation on standard

towers wherever detuning or sectionaliza-
tion is required to control reradiation or
efficiency.

DTS detuning systems may be used on
towers of any height and at any AM broad-
cast frequency. No base insulator or section-
alizing insulators are required. The direct
tower ground provides lightning protection
for installed equipment.

The design of DTS detuning systems per-
mits all tuning adjustments to be made from
the ground, for all tower heights. The results
may be monitored at test connectors using a
standard AM field intensity meter. All ad-
Justable detuning system components are
mounted in a weathertight cabinet which at-
taches directly to the tower near its base.

Depending upon tower height and fre-
quency, the system consists of from one to
three folded unipole isolation units, each ap-
proximately 200 feet long. Each isolation
unit is provided with individual tuning com-
ponents, fold termination box, coaxial im-
pedance transformer lines, current monitor
loops and current sample cable. Complete
assembly and adjustment instructions are
provided.

For further information, contact DTS
Detuning Systems, 210 West Fourth Street,
P.O. Box 8026, Greenville, North Carolina
27834. Telephone (919) 757-0279.

Audio Mixing Console
Offered by Yamaha

The Yamaha International Corporation has
unveiled the PM3000 professional audio
mixing console.

The console, available in three configura-
tions of 24, 32 or 40 input channels, incor-
porates a 5-position attenuation pad switch
and gain control; eight voltage controlled
amplifier (VCA) groups; eight group mixing
busses and eight auxiliary mixing busses;
discrete stereo bus; an 11 x 8 mix matrix
configuration; eight master mute groups;
and cue and solo capabilities.

All of the conventional auxiliary and
group busses may be operated independent-
ly. Additionally, 26 audio mixes are
available by re-setting the convenient mix
matrix internal preset switches.

The PM3000 inputs are differentially
balanced, equipped with a 5-position atten-

uation pad and a continuously variable gain
trim control. Each input channel includes a
four-band parametric equalizer with an EQ
in/out switch. The 12dB/octave high pass
filter on each input channel has its own
in/out switch, and its -3dB cutoff frequency
has a wide sweep (from 20Hz to 400 Hz).

The PM3000 includes cue/solo switches
on every input channel, and a cue switch on
every master auxiliary send, group outputs,
stereo master outputs and the auxiliary
returns.

For more information, contact Yamaha
International Corporation, Professional Pro-
ducts Division, P.O. Box 6600, Buena Park,
California 90622.

Nady Systems Retails
Wireless Microphone

The Nady 49 VR wireless microphone
system for video cameras and camcorders
consists of a wireless microphone/transmit-
ter (available in both hand-held or lavalier
styles) and a miniature receiver. The micro-
phone is placed near the desired sound
source, and the receiver plugs into the
camera audio-in jack and clips to the user’s
belt. The system has an effective operating
range of 100 feet.

Suggested retail for the system with
bodypack is $159.95. Suggested retail for
the system with hand-held microphone/
transmitter is $199.95.

For further information, contact Nady
Systems, Inc., 1145 65th Street, Oakland,
California 94608. Telephone (415)
652-2411, Royce Krilanovich.
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NEW PRODUCTS

level signal sources. The system’s outputs
i are isolated and transformer-balanced for
By Conex Electro-Systems use with 25 volt, 70 volt or 4 ohm speaker
Conex Electro-Systems, Inc. has intro- system.
duced the AS-101 Audio Switcher. [~ Other features include self-protection cir-
Features on the AS-101 include program cuitry, AC/DC operation, bass and treble
line source selection from multiple studios, tone controls, remote volume control,
recorder input selection, DJ live-assist, muting function and signal processing in-
newsroom control operation and general put/output. Contact Toa for technical
audio routing applications. specifications at 480 Carlton Court, So. San
A compact rack-mount auxiliary package Francisco, California 94080. Telephone
houses an RS-232/422 interface, a relay (415) 588-2538.

Audio Switcher Retailed

-

Cones (loctro Systems
e EEEEEEEEERE

AS-101 to be transformed into a simple . et .
automation system when interfaced with a Audio Distribution Sy stem

PC. Two audio switchers may be connected Broadcast Systems, Inc. has developed the
to provide 20 stereo inputs switchable toone | BJ-800 Stereo Audio Distribution System
stereo output. | consisting of eight high-quality stereo audio
Input/output level controls are easily ac- distribution amplifiers prewired through two
cessible from the front panel. All inputs can | audio jack panels.
be individually switched for 10K bridging of All inputs and outputs of distribution
600 ohm loads. Solid state design makes amplifiers are normalled through jack
distortion less than .01 % THD and noise at | panels. The user can connect input and out-
-80dB. The AS-101 provides audio gain of put circuits to solderless barrier strips on
10dB available throughout the system. For rear panel. The system occupies only 10.5
more information, contact Conex Electro- inches of rack space and is designed to allow
Systems, 1602 Carolina St., P.O. Box 1342, |
Bellingham, Washington 98227. Telephone
(206) 734-4323.

board, and a system board allowing the ' BSI Unveils Stereo
|

Mixer/Power Amplifiers
Marketed by Toa

Toa Electronics has begun a new,
economical line of mixer/power amplifiers
designed for paging and music reinforce-
ment. The 500 Series is suited for smaller
commercial and industrial facilities.

The 500 Series (Models A-503, A-506 and
A-512) is available in 30-, 60-, and 120-watt
power configurations. These all-in-one
‘‘tabletop’’ units provide four microphone
inputs, a magnetic phono input, and three
auxiliary inputs for cassette decks, radio
tuners, CD players, chimes and other high-

easy conversion to stereo using existing
| patch bay rack space.

For more information, contact Elaine
Walker, media director, Broadcast Systems,
Inc., 8222 Jamestown Dr., Austin, Texas
78758. Telephone (512) 836-6011.

Question:

What was 1985’s
most important and
popular new short feature program?

Answer:
PRO-LIFE PERSPECTIVE®,

Since its release on January 7, 1985,
PRO-LIFE PERSPECTIVE® has been
syndicated on nearly

200 radio stations

nationwide.

Each day Dr. John

C. Willke, President

of the National

Right to Life Com-

mittee in Washington, D.C., has
been offering timely and insightful
commentaries on today’s most chal-
lenging human life issues like abor-
tion, infanticide and euthanasia.
And each day listeners have been
responding to PRO-LIFE PERSPEC-
TIVE® with their letters of thanks as
well as requests for more informa-
tion to help them effectively deal
with these important subjects.

Your audience needs this valuable
information. Now is the time for
your station to join the growing
“pro-life network.”

Call today.
For a free audition tape contact:

Ambassador Advertising Agency y
515 East Commonwealth Avenue ‘

Fullerton, California 92632 .
(714) 738-1501/(213) 694-3187

“We believe in what you're doing! God Bless you.”
Dr. James C. Dobson
FOCUS ON THE FAMILY

(Circle 130 on the Reader Service Card)
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onsistent with its deregulation
‘ objectives, the Federal Com-

munications Commission has
determined to eliminate ‘‘underbrush’’
regulation—rules and policies that are
no longer necessary and/or are dupli-
cative of other regulatory schemes. As a
result, the Commission recently ordered
the deletion of three policies concerned
with broadcast practices.* The deleted
policies relate to: (1) fraudulent billing;
(2) network clipping; and (3) combina-
tion advertising rates and joint sales
practices.

In repealing the rules, the Commis-
sion noted that these policies have little
impact upon the public and that their
repeal will give broadcasters greater
flexibility to conduct their business. It
further noted that there are adequate
remedies already available in other legal
forums which are more appropriate for
resolving these essentially private
disputes.

Fraudulent Billing

The Commission deleted its rule
against fraudulent billing (i.e., fur-
nishing false information concerning
broadcast advertising) because it
believes that remedies already exist
which are more appropriate for redress-
ing such frauds. The Commission noted
that *‘the business affected is in the best
position to identify or detect the fraud,
and has a number of avenues for redress
and protection, both civil and criminal.”’

For example, actions may be brought
under the Federal Mail Fraud Statute or
the Federal Trade Commission’s Unfair
Competition and Deceptive Advertising

* Elimination of Unnecessary Broadcast Regula-
tion, Second Report and Order, FCC 86-111
(released March 31, 1986).

by Richard E. Wiley

Rule by the injured party or the govern-
ment. Consequently, there is no need
for the FCC to use its limited resources
to police licensees’ billing practices.
Network Clipping

The Commission also deleted its rule
concerning network clipping practices,
ruling that the effects on viewers and
listeners were de minimis. Networks
and advertisers have strong incentives
to prevent radio and television stations
from substituting other material from
network or syndicated programming
since their practices violate the contrac-
tual agreements between the parties.
The Commission also noted that
licensees risk imposition of forfeitures
or other sanctions if they clip material at
the end of programs containing the
sponsorship identification required by
Section 317 of the Act and Section
73.1212 of the Commission’s Rules.

Additional deterrents to clipping in-
clude state and federal laws concerning
fraud, racketeering and fair trade. The
Commission noted that monitoring ser-
vices are also available which allow par-
ties to determine whether their material
is being broadcast as contracted.

Combination Advertising Rates
And Joint Sales Practices

The FCC’s policy against combina-
tion advertising rates and joint sales
practices was also repealed. This policy
precluded independent stations and
commonly-owned TV and radio stations
serving the same area from offering a
single rate to purchase time on two or
more participating broadcast stations,
often for a substantial discount. The
Commission concluded that the prohibi-
tion was premised upon only a ‘‘poten-
tial’’ for abuse, rather than actual an-

Elimination of Unnecessary
Broadcast Regulation

titrust violations, and that this was not
an appropriate basis for regulation. Ad-
ditionally, since the policies regarding
combination sales were inconsistent
with the antitrust laws, it was *‘inap-
propriate’”’ for the FCC to impose such
restraints. Elimination of the policies
would allow the marketplace to function
freely. Further, any aggrieved party
could pursue private and federal anti-
trust remedies or obtain advisory opi-
nions and assistance from the Depart-
ment of Justice or Federal Trade
Commission.

Last, the Commission addressed the
‘‘character’’ qualifications of licensees
who engage in these fraudulent or an-
ticompetitive practices.

Although the FCC will no longer di-
rectly monitor or attempt to control
such practices, in the future it will ex-
amine misconduct in these areas when a
licensee is found to have committed
fraud before another governmental
agency, or been convicted under a
criminal fraud, felony, antitrust or an-
ticompetitive statute.

Repeal of these three rules does not
mean that the Commission is condoning
these practices. Rather, the FCC has
determined to focus its limited
resources on more significant matters
where its expertise is critical and will
have a noticeable effect.

The Commission stated that it would
monitor future developments to ascertain
whether marketplace forces were effect-
ively deterring these practices.

Mr. Wiley, a former chairman of the Federal
Communications Commission, is a partner in
the Washington law firm of Wiley & Rein.
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NRB NEWS

(continued from page 12)

Cristianos with suggestions that include the
possibility of starting a regional chapter
there. Puerto Rico’s geographical distinct-
iveness and USA status would qualify the
island for chapter association, enabling
greater representation in NRB.

On Sunday, April 27, Armstrong spoke at
the Carolina Baptist Church, Puerto Rico’s
largest Protestant congregation, and at a
Christian and Missionary Alliance church.
His visit was reported by articles in two of
the island’s primary newspapers, E/ Mundo
and The San Juan Starand on the radio
news service of UPI.

Ziglar, Robison and
LaHaye Will Speak
At NRB Southwestern

IRVING, Tex. (NRB)—When Christian
broadcasters gather at the Holiday Inn
Holidome in this Dallas-Fort Worth suburb
for three days in October, NRB chapter of-
ficials say they will be ready with one of the
best convention programs in their history.

The Convention and Exposition will open
on Monday, October 20, with a talk by Zig
Ziglar, a motivational speaker and author
from Dallas. A luncheon address by Richard
Kiel, who is better known for his acting role
as the steel-toothed villain *‘Jaws’’ of James
Bond movies, will follow the same day.

Convention planners say they will in-
troduce a Texas favorite to the convention
on Monday night this year—barbecue. Two
Christian radio psychiatrists, Frank Minirth
and Paul Meier, will speak to attendees the
same evening.

Tim LaHaye, the conservative author who
started American Coalition for Traditional
Values (ACTYV), will speak at the chapter’s
Congressional Breakfast the next morning.
Constance Cumbey and Zola Leavitt will
complete the convention’s second day with
speeches.

Radio broadcaster Bob Larson and evan-
gelist James Robison, who addressed an
FCC Luncheon at the NRB national conven-
tion in 1983, will highlight the regional
meeting’s final day.

Music will be provided this year by Big
John Hall, Roger McDuff, Anna Jeanne
Price, Vernard Johnson and others.

The convention planners have scheduled
workshops on radio and television produc-
tion techniques, satellite technology, sales
ideas, print media, cable television and
stress and burnout for broadcasters.

A workshop seminar will be presented this
year by officials of the Arbitron Ratings
Company.

The Texas convention is expected to draw
at least 25 companies to a Media Expo, said
a chapter leader. Chapter president Jack
Rabito is general manager of KWJS/Fort
Worth.

NRB Regional Conventions

Midwestern Eastern
October 8-10
Billy Graham Center

Wheaton College, Wheaton, IL

October 23-25, 1986
Marriott Airport Hotel
Philadelphia, PA

Southeastern
September 10-12, 1986
Heritage Village USA
Charlotte, NC

Herb Roszhart Sue Bahner Edward O. Temple, Jr.
KROA-FM WWWG Radio 1500 WORD-TV (CCTV)
Box K 1850 Winton Road South Lynchburg General-Marshall
Doniphan, Grand Island Rochester, NY 14618 Lodge Hospitals
Nebraska 68832 (716) 461-9212 Tate Springs Road
(402) 845-6595 Lynchburg, VA 24506

(804) 528-2000
Southwestern Western
October 20-22, 1986 September 14-16, 1986 Southcentral
Holiday Inn Holidome Marriott Hotel September 25-27, 1986
Near Dallas/Fort Worth Los Angeles, CA Memphis, TN
Jack Rabito Ray Wilson Buck Jones
KWIS Wilson Advertising Associates  Bellevue Baptist Church
1705 West 7th Street 1540 West Glenoaks 70 North Bellevue Boulevard

Fort Worth, TX 76102
(817) 335-1360

Glendale, CA 91201
(818) 246-2200

Memphis, TN 38115
(901) 725-9512

TALKING..’

Add interest to your

schedule by including
America's longest running,
national, multiple station,.
religious two way talk show,
on the list of outstanding pro-
grams which you already

carry.
QPEN
J’Ol’k.}n

HAROLD CAMPlNG

Now heard on more than 30 sta-
tions.

1%2 hours nightly, Monday
through Friday:

7:00 to 8:30 P.M. PST
9:00 to 10:30 P.M. CST
10:00 to 11:30 P.M. EST

It's INTERESTING...new fully
produced format.

It's PROVOCATIVE ... sometimes
controversial but with sensitivity
and courtesy.

It's SPONTANEOUS...no calls
screened.

TOLL FREE TELEPHONE LINES
are utilized for convenient
listener access.

It services the LARGEST
COVERAGE AREA of any talk
show in America.

More than three billion persons now
have the technical potential to hear
OPEN FORUM, throughout the world.
Now heard in five languages...on five
continents.

Available via Satellite on a Public Ser-
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From author Stan Prentiss who has
written more than 20 books on elec-
tronics and audio/video topics—

AM Stereo and TV Stereo—New
Sound Dimensions, 192 pp. 103 illus..

Paperback
#1932 $12.95

Fromauthor F. Alton Everest, a well-
known consulting engineer in acoustic
design—

Acoustic Techniques for Home &
Studio, 352 pp. 271 illus.. Paperback

#1696 $15.95

From authors Hubatka, Hull & San-
ders—Discover postproduction tech-
niques and equipment you can use to
enhance sound tracks at the lowest
possible price—

Audio Sweetening for Filmand TV,
288 pp, 100 illus., Hardcover only

$30.00

#1994

Book Title & #_
Book Title & #_

Prepaid Orders Only— Total $__

Add $1.00 per book
for library rate postage & handling

Name _
Organization - _

Address ~ —
Ciy
State - _

Mail check or money order to:
NRB, CN 1926, Morristown, NJ 07960

Zip
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(continued from page 8)

television network to Lynchburg, a summer-
long project that begins in June, some pro-
gramming changes are evident on the former
National Christian Network (NCN). Other
projects are still in the planning stages.

The Cocoa, Florida-based TV network
was purchased in December by Falwell’s
organization. At that time his assistants an-
nounced plans to be on the air with eight
hours of new programming a week begin-
ning in March or April. The latest target for
production of original programming has
been rescheduled for September or October,
according to Duane Ward, executive vice-
president of Liberty Broadcasting Network
(LBN), which is NCN’s new name.

Half a dozen popular religious telecasters
were added to the network in April, includ-
ing outgoing Southern Baptist president
Charles Stanley, who preaches on In Touch;
D. James Kennedy, a popular Presbyterian
expositor and broadcaster from Fort Lauder-
dale; Richard DeHaan and his Day of
Discovery telecast from Grand Rapids; and
Tim LaHaye, the activist-author whose
American Coalition for Traditional Values is
based in Washington, D.C.

Except for certain Saturday morning time
slots, the programs were added without
dropping any other programs, Ward said,
because some of NCN s shows aired more
than once a day. Some Saturday programs
were eliminated to make room for children’s
programming that is produced by several
Christian TV stations around the nation.
Ward did not name the dropped programs.

Liberty Broadcasting officials are still
planning a daily *‘flagship** program for
Falwell. The 90-minute format which airs
Monday through Friday has been expanded,
according to Ward, to two hours, and the
broadcast interviews and discussion with a
variety of guests and issues will be live via
satellite. Some music and telephone calls
will be included in the program, which is
targeted for starting in September or
October.

The daily program plans will not cause
dramatic change in Falwell’s other pro-
grams, The Old Time Gospel Hour and
Jerry Falwell Live, which are carried via
cable on Ted Turner’s WTBS ‘‘supersta-
tion.”” Falwell, however, is considering
changing the latter program to Jerry Falwell
Presents, Ward said.

Ward did not say how Falwell will be able
to maintain a daily TV schedule and con-
tinue his extensive travels on behalf of the
Liberty Federation and other conservative
causes. No plans for a co-host have been an-
nounced as yet. Falwell announced forma-
tion of the Liberty Federation lobbying
group, which encompasses the Moral Ma-
jority and Liberty Alliance, on January 3.

According to Ward, Liberty Broadcasting
is available to 5 million homes. He said 3

million of the homes are equally split be-

tween cable subscribers and viewers of in-
dependent TV stations that carry a portion of
the 24-hour-a-day programming. The other
2 million TV households, Ward said, can ac-
cess LBN on backyard receiving dishes.

According to Ward, *‘an intense market-
ing plan’’ for Liberty Broadcasting will
commence in the fall with a goal of reaching
10 million TV households in two years.
Details on the marketing plan were not
announced.

Students of communications and broad-
casting at Liberty University will be in-
volved in various aspects of program pro-
duction when the network completes its
move to Lynchburg, Ward commented. The
university has an active chapter of Inter-
collegiate Religious Broadcasters (IRB), the
student division of NRB.

CBN Will Sell
Independent Stations
In Three Cities

VIRGINIA BEACH, Va. (NRB)—
Officials of the Christian Broadcasting Net-
work have decided that the time has come to
sell their three remaining independent televi-
sion stations.

CBN has retained Communications Equity
Associates, a Tampa, Florida-based firm, as
its investment banker in connection with the
proposed sale of WXNE-TV 25/Boston,
KXTX-TV 39/Dallas and WYAH-TV 27/
Norfolk (Virginia). The announcement was
made to the press by CEA’s chairman J.
Patrick Michaels, Jr.

““CBN currently reaches 35 percent of the
television households in the U.S. via its
cable network, as compared to five percent
through its owned television stations,*’
Michaels said. *‘CBN’s logical direction
should be in maximizing its cable network
and its tremendous production facilities
through the development of original pro-
gramming,”’ he added.

Michaels also said that *‘record values’’
are being paid for television stations sold to-
day and that **it may be the ideal time to
redirect’” CBN’s money into increased
original programming. The same statement
said CBN *‘also wishes to move more ag-
gressively into international (broadcast)
outreaches, and this (sale of stations) will
enable it to develop continued programming
to fulfill its mission worldwide.”’

One of the three stations, WYAH-TV in
Norfolk, has played an important partin
CBN’s history. The founder, M. G. (Pat)
Robertson, who is now a likely candidate for
the Republican presidential nomination,
started the giant broadcasting company with
a $70 investment in the defunct station in
1961, just six years after completing a law
degree at Yale University. That investment
has grown into CBN, which does business
today in more than 60 nations and had a
1985 income of $233 million.
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Largest Ever Southern
Baptist Convention

Set for Atlanta

ATLANTA, Ga. (NRB)—*‘‘Love never
fails, ** a scripture reference from I Corin-
thians 13:8, will be the theme of the 1986
annual meeting of the Southern Baptist Con-
vention, scheduled for June 10-12 in the
Georgia World Congress Center in Atlanta.

The Atlanta convention will be televised
for the second consecutive year with live,
gavel-to-gavel coverage by the Baptist
Telecommunication Network (BTN).

Joe Denney, manager of the telecom-
munications department at the Sunday
School Board, urged all BTN subscribers,
churches, Baptist associations, Baptist state
conventions and SBC agencies to open their
facilities and encourage people in the area to
watch the annual convention.

The convention will be broadcast on the
Spacenet I satellite, Channel 21. Satellite-
receiving systems still are available at no
charge to churches interested in signing a
five-year subscription agreement to BTN,
Denney said.

There are almost 800 subscribers to BTN.
Viewers last year added an estimated 50 per-
cent to the number of persons who were able
to see the Southern Baptist Convention.

Coverage of the convention will begin on
Tuesday morning, June 10 and will conclude
on Thursday, June 12. All of the transmis-
sion will be unscrambled so churches and in-
dividuals can view the proceedings if they
have a satellite receiving dish.

Anchors for the coverage will be Gomer
Lesch, SBC NewSceneanchor and senior
BTN consultant at the Southern Baptist Sun-
day School Board, and Dick McCartney,
editor of the Baptist Messenger, the news-
journal of the Baptist General Convention of
Oklahoma.

NewSceneupdates, to be offered
throughout the week, will provide a capsule
look at the events which have occurred most
recently and provide insights into potentially
significant events during upcoming sessions.

Fred Wolfe, chairman of the 1986 SBC
Order of Business Committee which plans
the annual meeting, estimated there will be
more than 50,000 local church messengers
at the convention, topping the record 45,519
registered in Dallas. Prior to Dallas, the
record was set in 1978 in Atlanta when
22,872 people registered.

*‘I believe we can handle 50,000, Wolfe
said, ‘‘although it will push us. Some predict
we may have 60,000, but if we reach that it
will really surprise me.”’

The election of a president has, in the past,
attracted significant media attention, and in-
dications are that this year it will do the
same. Former SBC president Adrian
Rogers, a Christian broadcaster, said April 2
he is willing to be nominated again as presi-
dent of the nation’s largest Protestant

denomination.

Winfred Moore, first vice-president of the
SBC and pastor of First Baptist Church of
Amarillo, Texas, would not state he is will-
ing to be nominated as convention president
when the SBC meets, but said, ‘‘As faras I
know, I've never run out on a friend or a
cause I believe in.’” Moore, who broadcasts
in Amarillo, has announced a four-point
‘‘peace plan’’ calling for ‘‘fairness’’ in the
denomination.

Said Fred Wolfe, ‘*Our hope is that love
will be the prevailing atmosphere of our con-
vention. We do have honest differences. But
with the convention theme we are saying we
can walk together in love.”’

The current SBC president, Pastor
Charles Stanley of First Baptist Church of
Atlanta, is not eligible under the denomina-
tion’s rules to run for a third one-year term
in succession. Stanley, who broadcasts na-
tionally on In Touchand serves NRB as a
Board of Directors member, will preside at
the annual session this month.

Philippine President
Seeks Donations for
Destroyed Radio Station

MANILA, The Philippines (NRB)—
Philippine President Corazon Aquino has
appealed to the public to make donations
toward repair of the transmitters of a church
radio station that played a role in the
downfall of Ferdinand Marcos.

In a daylong telethon on the government
TV station, Aquino and other national
leaders called on their people to pledge 50
million pesos (about $2.3 million) to repair
Radio Veritas. The radio station, operated
by the Roman Catholic Church, was dam-
aged by Marcos supporters during the final
days of his presidency.

Radio Veritas broadcast messages from
Defense Minister Juan Ponce Enrile and
Gen. Fidel V. Ramos during the revolt
against Marcos, as well as appeals from
Aquino and the Archbishop of Manila,
Jaime Cardinal Sin. The messages encour-
aged people to mass in the streets.

*‘The voice of truth can no longer be
heard in the Philippines,”’ said Aquino.
*‘More than this, the only Catholic voice in
Asia has been silenced.”’

Cardinal Sin added, *‘The rebellion was
not just a manifestation of ‘people power’
but of God's power working through people.
The will of God helped us effect a revolution
with minimal loss of life."’

7-Eleven Stores
Won’t Sell Sex-
Oriented Magazines

DALLAS, Tex. (NRB)—Southland Cor-
poration’s 4,500 7-Eleven convenience
(continued on page 38)

THE VERY LATEST
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Recorded at NRB 1986

#86-85
How to Get Big Billing in Religious

Radio, T. Harris, C. Bogardus, N. Larson,

speakers
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Creative Approaches to Radio

Ministry, J. Battaglia, J. Hull, R. Powers,

speakers
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Sales Techniques for Broadcasting,
T. Smith, T. Russell, speakers

#86-134

Managing a Non-Commercial Sta-
tion, E. Edwards, J. Campbell, speakers

PLENARY SESSIONS
#86-60 (count as 2 tapes)

Presidential Plenary - Pres. Ronald
Reagan, Music: Pat Boone, New Gaither
Vocal Band

#86-62 (count as 2 tapes)

Congressional Breakfast, Debate:
**Religion & Politics’" J. Swaggart vs. J.

Buchanan; Music: Communique Singers &

Orchestra

#86-70

FCC Luncheon, Music: Steve Green;
Address: Patrick Buchanan, Dir. Com-
munications White House

#86-67 (count as 2 tapes)

Monday Evening Plenary, Address:

Anthony Evans, Pastor, Dallas, TX; Music:

New Gaither Vocal Band & Communique
Singers & Orchestra
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stores will no longer sell Playboy, Pent-
houseand Forum magazines, the company
announced April 10.

The decision marks a change in a practice
that Southland had continued despite boy-
cotts, picketing and protests by Christian
anti-pornography activists, including a
demonstration last fall when thousands of
people marched on the company’s Dallas
headquarters to demonstrate their opposition
to the sale of sex-oriented magazines.

Southland spokesperson Alisa Martin said
the protests were in no way responsible for
Southland’s decision.

Christian broadcaster Don Wildmon,
whose National Federation for Decency had
targeted 7-Eleven stores for boycott two
years ago, disagreed. *‘I think [the protests)]
were beginning to hurt their economic
base,’’ he said.

A statement by Southland said that recent
testimony before the U.S. Attorney
General’s Commission on Pornography,
which linked ‘‘adult’’ magazines with
crime, violence and child abuse, had been
the major factor in the decision to drop por-
nography sales.

James Dobson of Focus on the Family
serves as a member of the Attorney
General’s Commission on Pornography.

The Southland statement also cited sur-
veys by the company which indicated declin-
ing public support for the sale of por-
nographic magazines.

*‘Southland is very sensitive to our posi-
tion as a leadership company and responsi-
ble corporate citizen,’’ said the statement.
‘‘We believe that discontinuing the sale of
adult magazines will position us to better
serve the neighborhoods in which we do
business.”’

The policy change directly affects the
4,500 company-operated 7-Eleven stores.
The company is also recommending that the
3,600 stores operated by independent fran-
chise owners adopt the same policy, but
Southland will not enforce the policy in
independently-owned stores.

Southland would release no figures on the
economic cost of this decision, but is is un-
doubtedly an expensive policy decision. An
article in the Dallas Times-Herald indicated
that 7-Eleven sold 20 percent of all Playboy
magazines sold in America, and a Pent-
housevice-president told a Georgia court
that 7-Eleven sold more copies of Pent-
housethan anybody else in America.

Jerry Falwell, who speaks on The Old
Time Gospel Hour and led last fail’s march
on Southland’s headquarters, said, ‘*This is
going to put the pornography industry on its
knees’’ and asked Christians to support
7-Eleven financially.

Wildmon, who told the Attorney Gen-
eral’s Commission on Pornography that
7-Eleven was the largest retailer of porn
magazines in America, and described the

company as the *‘key to pornography in the
family marketplace,”’ said Southland’s deci-
sion was a victory for decency.

‘‘When you take on the largest there is and
for two years they vehemently resist pulling
the porn, and then all of a sudden decide to
pull it, I think you have to consider it a vic-
tory,”” Wildmon concluded.

A report in Association Trends magazine
said the reason foreigners ‘‘sometimes get
the wrong impression of Americans’’ is that
pornographic magazines are among the best-
selling publications exported from the
United States. The report, for example, says
that more than four times as many newsstand
copies of Penthousemagazine are sold than
copies of Reader’s Digest.

Penthouseand Playboy each sell more
than 180,000 copies each month outside the
United States. Lifeand Reader’s Digest sell
fewer than 45,000 copies overseas.

Pat Robertson Tops
List of Presidential
Candidates in Survey

COSTA MESA, Calif. (NRB)—M. G.
(Pat) Robertson was the top presidential
choice in a survey of 100 leaders of evangel-
ical Christian activist organizations con-
ducted by Biblical News Service, publishers
of the conservative Presidential Biblical
Scorecard.

Robertson, co-host of The 700 Cluband
president of the Christian Broadcasting Net-
work, was cited as the candidate of choice
for the U.S. presidency by 43 percent of
those polled. Congressman Jack Kemp was
second with 23 percent. Vice President
George Bush tied with three others for fifth
place in the survey, with four percent favor-
ing his candidacy.

The same survey indicated that Jack Kemp
is preferred for vice-president by 24 percent
of those polled, followed by former U.S.
ambassador to the United Nations Jeane
Kirkpatrick (20 percent) and Pat Robertson
(13 percent).

The survey also asked Christian activists
to list the candidate they would most oppose
for the presidency or vice-presidency. The
most opposed candidates were Senator Ed-
ward Kennedy and the Rev. Jesse Jackson
(tied with 24 percent), followed by New
York Governor Mario Cuomo and former
Colorado Senator Gary Hart. Pat Robertson
was listed as the candidate who would be
most opposed by one percent of those
polled.

““The results of these preferential polls
among the nation’s evangelical Christian ac-
tivist leaders are significant because these
groups are not only involved in legislative
issues, but are also very active in elective
politics,”’ said David Balsiger, publisher of
Biblical News Service. ‘“These groups in-
fluence the 45 million registered evangelical
Christian voters.”’

New Lutheran Church
Asked to Keep
Current Media Programs

MINNEAPOLIS, Minn. (NRB)—A series
of actions related to communications and
media in the proposed new Lutheran Church
were passed by the Standing Committee of
the Office of Communication and Mission
Support, The American Lutheran Church
(ALC). The group met here March 13-15.

Most of the resolutions were directed to
the Transition Team that is supervising the
process uniting the ALC, the Association of
Evangelical Lutheran Churches and the
Lutheran Church in America. They recom-
mend continuance of existing media minis-
tries of the churches and funding for the new
media projects.

Specifically, the Transition Team is asked
to provide sufficient funding for production,
distribution and marketing of Scan,
Lutheran Vespers, The Protestant Hour,
Reflections and Davey and Goliath, all
radio and television programs of the existing
churches. In addition, the committee re-
quested development and funding of new
media programs such as ‘‘a bi-monthly news
video magazine for congregations, radio
programs, radio and television spots, a new
television program, and new audiovisual
materials for church use.”’

Regarding Lutheran Vespers, a 39-year-
old radio ministry of the ALC, the commit-
tee specifically recommended its full fund-
ing within the budget of the new church.
Currently, Lutheran Vespersis dependent
on designated gifts for over 90 percent of its
operating budget. Lutheran Vespershas
held membership in NRB for 20 years.

Communications theory and theology
were another concern of the committee. It
encouraged the new church to *‘establish
and maintain, on an ongoing basis, a media
forum function in which discussion of
media, its theoretics and theologies, could
happen between all segments of church peo-
ple.”

The committee advocates ‘‘Commission
for Communication’’ as the name of the new
church unit with communication respon-
sibilities. The present design names the unit
*‘Commission for Communication Ser-
vices.”’

The Transition Team work group on
finances was encouraged to give considera-
tion to *‘organizing an endowment fund for
communication and media functions and
programs.”’

The committee addressed the plans of the
inter-Lutheran communications work group
of the Transition Team, which has under-
taken a public awareness program to in-
troduce the new church. The $750,000
budget upon which current planning is based
was judged inadequate by the committee; it
acted to ‘‘set a total goal of $1,500,000"" for
the campaign.
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LETTERS

Anybody Listening?

To the Editors:

I have been reading your magazine with
interest for some time now and just could
not resist the urge to write.

First of all, I thank God for Christian
radio. It is a great tool which definitely
edifies the body of Christ. And it offers the
listening public a choice, one desperately
needed.

But, though it is true that Christian radio
edifies the body of Christ, it is too bad no
oneelse listens! I spent five years in Chris-
tian radio and it seemed that the only ones
listening to Christian radio were Chris-
tians.

Second, it is certainly true that it offers
the listening public a choice. After taking
inthe day’s news, delivered in a most pro-
fessional manner on secular radioor TV,
how refreshing it is to turn on the Christian
station and listen to dead air, or records
that are started in the middle at the wrong
speed.

Many programs heard on Christian sta-
tions are pre-recorded two to eight weeks
before they are aired. The entire country
was saddened by the Challenger explosion
and untimely death of seven fine people. It
is too bad the listeners of Christian radio
may not hear about it for at least another
two weeks!

Am I advocating that we scrap Christian
radio? Absolutely not! I am suggesting that
we overhaul it to include this world that
we're supposed to be talking to. What we
really need are secular stations—family
stations—with Christian programming,
stations with the dirt cleaned out and run
by Christian operators who are not afraid
to face their community and act like the
Christians they are supposed to be.

Doesn’t the Great Commission really
say to ‘‘go into all the world and preach the
gospel to every living creature?’’ The best

way to preach the gospel to the world is to
face it, and not by hiding behind a micro-
phone or a reel of tape. It is a shame to
possess the greatest news in all the world,
be blessed with the finest equipment, and
not know how to properly use the equip-
ment to broadcast that great news.
May God give us the wisdom to be ef-
fective witnesses for Him.
—Greg Kozak
WCHU Radio
Chattanooga, Tennessee

New Look

To the Editors:

Enjoy the new look and style of
Religious Broadcasting. A definite step in
the right direction in design. Keep up the
good work.

—Wesley Bell
Food for the Hungry, Inc.
Scottsdale, Arizona

from
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BOOKS

BOOK REVIEWS

The Seduction of Christianity

by Dave Hunt and T. A. McMahon, Harvest
House, 239 pages.

If you plan to read this book, make sure your mind
is not in neutral. The book is full of interesting
arguments, quotations and illustrations, but it is up
to the reader to sort the wheat from the chaff.

Hunt and McMahon base the book on their belief
that the Antichrist is yet to appear, and Christians and
non-Christians alike will be seduced into worshipping
him. They contend Christians will be duped into bow-
ing down because “‘the official world religion will be
antichristianity posing as the true Christianity " (page
67). Yet, they also claim that **everyone will know
that they are not worshipping the God of the Bible.
They would not worship the true God. because to
acknowledge his existence would be to admit their
own inferiority and total dependence on Him*’ (page
59).

Hunt and McMahon do not seem to take God at His
word, as they encourage their readers todo. Time and
again God has promised to protect His children: **I
give life to them, and they shall never perish; and ro
one will snatch them out of my hand"(John 10:28).

The authors develop a detailed account of what
must happen prior to Christ’s return and put God in
abox inthe process. They either do not state or do not
believe that He can return at any time.

Chapter Four, a very poorly documented and edited
section, quotes one-time, high-level government of-
ficials and wordy, important-sounding papers as if
they speak for the present world situation. For exam-
ple, Zbigniew Brzezinski, whose name the authors
misspell, bears the title ** Assistant to the President
for National Security Affairs’” in front of his name.
a post he has not held since the late {970s.

Since Christ is returning soon, say the authors, cer-
tain improvements must be made within the Church
50 it can win as many souls to Christ before the An-
tichrist shows up. One of the book's few fine points
is that it distinguishes repeatedly between being a
good person and being a follower of Jesus Christ. The
authors stress that this is a gray area in today's
religious climate.

Another strength of the book is that it encourages
Christians to think. “*The average Christian is either
too easily persuaded or cannot be persuaded at all,™’
the authors state. *“Too few seem willing to take the
time to think the issues through and check the Scrip-
tures themselves. "’ (Make sure you do just that when
you read this book.)

The third good point of this book is that the writers
verify that much of today's Christian teaching is
geared toward self-improvement. This is based on the
premise that people think too lowly of themselves, an
idea Hunt and McMahon believe is directly contrary
to what many Bible verses say about human nature.
The book emphasizes that Christians must have faith
in God. not faith in positive confession or faith in
themselves. Only then will we be content, say the
authors, with the fact that **God loves us because He

is love, not because we are lovable or lovely."”

Hunt and McMahon also believe. probably
rightly so, that psychology has played a leading role
in the elevation of **self."” Unfortunately for the argu-
ment of their book, the authors sweepingly denounce
all psychology as a form of paganism instead of
recognizing that most of it is the exploration of human
nature, of what makes people *‘tick.”” The writers
claim, *‘Psychology is in the fullest sense a rival
religion that can never be wedded to Christianity."’
They have held up the few as representative of the
many. They have not been discerning as they en-
courage their readers to be.

Throughout The Seduction of Christianity,
documentation is questionable in parts and faulty in
others. For example, the authors quote Robert
Muller, Assistant Secretary General of the United Na-
tions in 1983, as saying, **The time has come to ob-
tain peace on this plunet ... the United Nations Charter
has to be supplemented by a charter of spiritual laws
... L think that what is wrong ... we have forgotten that
... we have a cosmic evolution and [spiritual] destiny
... (author’s brackets and dots).

Itis difficult enough to determine what Muller said

without having to guess at what he did not say! But
Hunt and McMahon further contend from Muller’s
chopped up statement that he had referred to ‘‘the
‘destiny” of humanity to realize its inherent
godhood.™’

Passages like this can be found all through the book
if the reader is watching closely.

The authors’ intentions are commendable: to re-
mind Christians we have been blessed with minds to
discern between good and evil in the **final days.”’
The closing statement reads: **We know that the son
of God has come and has given us understanding in
order that we might know Him who is true; and we
are in Himwhoistrue, in His Son Jesus Christ. This
is the true God and eternal life. Little children, guard
yourselves from idols™ (1 John 5:20.21).

But the path the authors take to this thesis statement
is winding and difficult and sometimes seductive
itself, and the reader may get lost.

—Sally Parker

Careto respond? Send letters c/o The Editor,
Religious Broadcasting, NRB, CN 1926, Mor-
ristown, NJ 07960.

Best-Selling Christian Books

Hardcover
(&) 1. The Be-Happy Attitudes, by Robert Schuller (Word)
3) 2. Living on the Ragged Edge, by Charles Swindoll (Word)
(0)) 3. Growing Strong in the Seasons of Life, by Charles Swindoll
(Multnomah Press)
“) 4. Love Must Be Tough, by James Dobson (Word)
2) 5. Come Before Winter, by Charles Swindoll (Multnomah Press)
6. Raising Positive Kids in a Negative World, by Zig Ziglar (Oliver/Nelson)
7 7. Answers to 200 of Life’s Most Probing Questions, by Pat Robertson
(Thomas Nelson)
) 8. Loving God, by Charles Colson (Zondervan)
9. The Return, by Mike Evans (Thomas Nelson)
6) 10. The Road Unseen, by Peter and Barbara Jenkins (Thomas Nelson)
Paperback
) 1. The Seduction of Christianity, by Dave Hunt and T. A. McMahon
(Harvest House)
2. When Breaks the Dawn, by Janette Oke (Bethany House)
(2) 3. Ordering Your Private World, by Gordon MacDonald (Thomas Nelson)
3) 4. Set the Trumpet to Thy Mouth, by David Wilkerson (World Challenge)
(6) 5. Free to Be Thin, by Neva Coyle and Marie Chapian (Bethany House)
(10) 6. Hind’s Feet on High Places, by Hannah Humnard (Tyndale House)
()] 7. Love Life for Every Married Couple, by Ed Wheat (Zondervan)
8. The Lady of Stonewycke, by Michael Phillips and Judith Pella
(Bethany House)
4) 9. The Pursuit of Holiness, by Jerry Bridges (NavPress)
(5) 10. Healing for Damaged Emotions, by David Seamands (Victor Books)

(parentheses indicate last month’s position)
Used by permission of Christian Booksellers Association, May Bookstore Journal
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BROADCASTERS
(continued from page 31)

award recognizes laity devo-
tion to religion, distinction in
career and dedication to
humanity. RIAL produces
television spots encouraging
church attendance.

Al Sanders

Ambassador Advertising
Agency of Fullerton. Califor-
nia, has begun airing nationally
a 60-minute, daily radio pro-
gram called Ambassador
Magazine. It is being released
on the Skylight Satellite Net-
work, according to the pro-
gram’s host, Ambassador pres-
ident Al Sanders. Sanders
serves NRB as an executive
committee member.

Anthony Evans, founder
and president of a national in-
ner city ministry and a speaker
at NRB ’86, has begun airing
his radio broadcast, The Ur-
ban Alternative, on stations in
major markets and via satellite
on Moody Broadcasting
Network.

Mike Trout, director of
broadcasting at Focus on the
Family, has been promoted to
vice-president for broad-
casting. He continues to pro-
duce the Focus on the Family
radio broadcast.

Majesty Music Publishers,
Greenville, South Carolina,
has released Bring Back the
Glory, a 21-minute musical
tribute to the United States.
Frank Garlock is the com-
poser. According to Jim
Williams, Majesty s director
of marketing, the musical is
available on complimentary

cassettes to broadcasters and
radio program producers.

The Mass Communications
Board of the Church of God
has named a new speaker for
the Christian Brotherhood
Hour. Gilbert Stafford,
associate professor of Christian
theology and dean of the chapel
at Anderson (Indiana) School
of Theology, began on the
English-language version of
the broadcast this spring.

Harry Saulnier, superinten-
dent of Pacific Garden Mission
(PGM) for 46 years, retired.
He is succeeded by his son,
David Saulnier, who served as
assistant superintendent for the
past few years. PGM,
Chicago, Illinois, produces a
30-minute, weekly radio pro-
gram called Unshackled!

el o

Dave Kersey

Dave Kersey joined Family
Life Broadcasting this spring as
director of broadcasting. He
replaces Richard Lee, who is
now general manager of
WCRF-FM/Cleveland (Ohio).
Kersey was director of public
relations for Christine Wyrtzen
Ministry, Inc., Loveland,
Ohio, and is a past secretary of
NRB'’s Midwestern Chapter.

Cause Concepts, Inc. of
Ontario, California, has been
formed to help non-profit,
cause-related organizations
generate support and aware-
ness. Cause Concepts will use
new means of expression, such
as video and music, to reach a
new generation of potential
supporters. Robert Hobbs,
formerly director of develop-

ment events for World Vision,
is president.

Paul Ploener

Jose Gonzalez has left the
National Perspectives Institute,
where he was a director, to
launch Semiilla, Inc. Based in
Chesapeake, Virginia, the min-
istry aims to equip Spanish-
speaking Christians for leader-
ship in their communities and
nations.

A former president of the In-
ternational Lutheran Laymen’s
League (LLL), Adolph
““Pete’’ Hermann, died in
February in New Orleans. Her-
mann, 83, was president from
1956 to 1960. The Interna-
tional LLL sponsors a radio
ministry, The Lutheran Hour,
and a weekly television drama,

This Is the Life.

The Guidelines Commen-
tary, a five-minute radio pro-
gram aimed at the non-
churched, has a new format
and sound, according to host
Harold Sala. Now in its 23rd
year, the program is translated
and heard in 15 languages on
over 350 stations.

Students in the Spring Arbor
College communications
department earned first and
second place in the Speech
Communication Association
Public Service Announcement
National Competition. Scott
Bostelman and Greg Clugston
worked together on a first place
entry; Marge Benson’s and
Roger Thayer’s entry received
first runner-up.

Thirty-five years have
passed since Neil Macaulay

began radio evangelism broad-
casts from an Indiana farm-
house in 1951. He then built

a radio and television produc-
tion center in Florida, and his
New Lifebroadcasts are now
heard in 12 foreign languages
with an audience estimated at
50 million weekly. Pat
Macaulay, his wife, has
recorded a number of albums
as a concert pianist/organist
and has been NRB national
convention organist for several
years.

Universal Broadcasting Cor-
poration, which owns radio
stations nationwide, announced
several appointments. Paul
Ploener, former general
manager of WYLO-AM/Jack-
son (Wisconsin), became
general manager of WTHE-
AM/Mineola (New York).
Replacing Ploener at WYLO is
Marion Luther, former
general manager of WARO-
AM/Canonsburg (Pennsyl-
vania). Joe DiDonato has been
promoted from salesman to
general manager of WARO,

replacing Luther. In addition,
Universal appointed Rick
Schwartz general manager of
WGRT-AM/Indianapolis
(Indiana). He was general
manager of KSOH-AM/Little
Rock (Arkansas).

Rick Schwartz

Beginning on June 23, Tips
Sfor Teens, a 33-year-old radio
program featuring Mel
Johnson of Northwestern Col-
lege and Radio, will be called

Young World. The program
will be shortened from 15 to
five minutes.
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Christian demographics,
you can’t make a better media buy
than The Pat Boone Show. . . An estimated

H : ’ ® I
one million listeners are waiting to hear

your message every week . . .RADIO WORKS!
...For advertising rates call Ed Lubin

213-553-9854

{Circle 134 on the Reader Service Card)
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CIASSIFIEDS

EMPLOYMENT

General Manager sought for an
established ministry’s second full-
time, full-power religious UHF sta-
tion soon to begin service in West
Michigan. Resumes from qualified
applicants for the position of G.M.
are now being accepted. Position re-
quires a proven track record of
management, preferably in a reli-
gious broadcast environment, along
with skills in public relations. This
unique opportunity offers participa-
tion in the planning, staffing and start-
up of an all new property. Send
resume and salary history to: Marvin
D. Sparks, President, PO Box 26,
Dayton, OH45401. E.O.E. M/F/H

The Christian Broadcasting Network,
Inc., located in Virginia Beach,
Virginia, has an immediate opening
for a Technical Director in their Pro-
duction Services Division. The qual-
ified candidate will have S years ex-
perience in live television production.
News experience helpful. Position re-
quires qualified video operator with
general knowledge of engineering,
audio/video routing, digital video ef-
fects, and all areas of production ...
camera, audio, lighting, videotape.
Must have the ability to work well
under pressure. Must also be willing
to work nights, holidays, and
weekends. If you feel led and wish to
serve, send resume and salary
requirements, in confidence, to The
Christian Broadcasting Network,
Inc., Employment Department, Box
TD, CBN Center, Virginia Beach,
VA 23463.

Far East Broadcasting Co., an inter-
national Christian radio ministry, is
looking for qualified missionary
engineers, programmers and teachers
for overseas assignments. Contact
F.E.B.C. Director of Personnel, PO
Box 1, LaMirada, CA 90637. Phone
213-947-4651.

General Manager, Sales Reps and
Announcers needed for new high-
powered AM Christian radio station
in North Carolina. Candidates should
be achievement-oriented and ex-
perienced. General Manager should
have sales and operations experience.
Excellent opportunity in good growth
area. Send resume to The Whittle
Agency, 8304 Druids Lane, Raleigh,
NC 27612. Phone 919-848-3596.

TV broadcast engineers. Experience
with all TV broadcast equipment.
Minimum 5 years experience. FCC
general class license required. Also,
Audio Maintenance engineer. Four
years minimum experience. Send
resume to Jimmy Swaggart Minis-
tries, Darell Wyatt, Chief Engineer,
PO Box 2550, Baton Rouge, Loui-
siana 70821-2550. Phone 504-768-
3472.

Radio Bible Hour, Inc. is now accept-
ing applications for the position of a
recording engineer for new studios to
be located in Newport, Tennessee.
Please mail resumes to Radio Bible
Hour, Inc., PO Box 392, Orlando,
FL 32802.

THE BEST
CASSETTES
FOR LESS...

FULL SERVICE

e Duphication
= * Graphics
-~ =~ . * Packaqging

Music Annex

970 O 8rien D1 MenioPark Ca 9102¢

(415) 328-8338

Chief Engineer sought for full-time,
full-power religious UHF. All new
state of the art equipment. Technical
support provided by group. Salary
commenserate with experience. Send
resume to Director of Engineering,
PO Box 26, Dayton, OH 45401.
E.O.E. M/F/H

FOR SALE

AM-CP, 720 khz, 5 kw daytime,
Harrisburg, PA, metro market.
Financing available for qualified
buyer. Box 6K, NRB, CN 1926,
Morristown, NJ 07960.

MAGNAFAX cassette duplicator
with two ELECTROSOUND load-
ers. Complete cassette duplication
and loading system. $10,000.00.
Phone 800-331-0405.

ADVERTISERS

American Music Entertain-

ment Network..................... 5
Pat Boone.............ccccoenennn.. 42
Bott Broadcasting Company....... 7
Discount Video Warehouse...... 1
Family Radio/Open Forum...... 35
FEBC.......ooviiiiiiiiiiiiienn, 25
Fly by Light........................ 29
KMIC......ooiiiiiiiiiiiie, 1
Bob Larson Ministries............ be
Mission Service Supply............ 2
Moody, Minirth-Meier Clinic.....9
National Right to Life............. 33
NLC Production................... 19

Northwestern College Radio.....16
NRB Books

NRB Tapes

Luis Palau Ministries

Teleprint of Los Angeles......... 27
Telex Communications........... 13
Universal Broadcasting........... 20

Victory Network .......... 22, 23
Walvoord Data Systems
WCFC-Channel 38
Miami Valley Christian

Television................ooeeie ifc

How to Place a Classified Ad

1. All classifieds must be prepaid.

2. Type all copy.

3. Indicate category: Employment, For Sale,
Services

4. Employment ads are $20.00 per column inch.

5. Ali other ads are $40.00 per column inch.

6

. 20% frequency discount on 6 ads or more if

payment of all ads is made in advance.
7. Box Numbers are available for an additional
$15.00. Please supply compiete forwarding

instructions.

8. Send copy, instructions, and check to:
Classified Ads
Religious Broadcasting
CN 1926
Morristown, NJ 07960
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IAI'E NEWS

GRAHAM CRUSADE IN For the first time, a Billy Graham stadium crusade
WASHINGTON BROADCAST has been broadcast live via satellite. When Graham,
| LIVE BY 85 STATIONS an international symbol of evangelism at 67, brought

his crusade team to Washington, D.C., April 27 to
May 4, more than 155,000 people attended in all
and almost 9,000 of them (6.2 percent) responded
to the preacher's invitations. Thousands more
listened each night because Moody Broadcasting
Network and SkyLight Satellite Network aired a
90-minute segment of the services. Approximately
85 radio stations in the United States carried the
crusade live. Moody was uplinked from the D.C.
Convention Center by International Media Service
and SkyLight by National Public Radio. A series of
three one-hour TV specials on the Washington cru-
sade will air on some 200 stations June 2-4.

ROGERS WILL SPEAK Adrian Rogers, a broadcaster on The Word for the
AT NRB SOUTHCENTRAL World and a likely candidate this month for the
CHAPTER CONVENTION Southern Baptist presidency (see page 37), will

speak at the NRB Southcentral Chapter's conven-
tion, which is planned for September 25-27 at
Bellevue Baptist Church, Memphis, where Rogers
pastors. Other speakers will include NRB presi-
dent Robert A. Cook and NRB Executive Committee
member Dick Bott. The NRB's newest regional group
held an April 18 seminar on advertising on Chris-
tian radio. Some 30 broadcasters attended the
one-day meeting in Memphis.

FIVE PALAU SERMONS Five sermons that evangelist Luis Palau preaches
WILL BE AIRED IN during his June 1-7 crusade in Singapore will be
JUNE AS ASIA '86 translated into as many as 10 Asian languages,

including Mandarin, Korean and Hindi, and broad-
cast on radio June 23-27. The Asia '86 broadcasts
aim to reach many of the 2.5 billion Asians.

LOCAL PRODUCTIONS A two-hour awards ceremony on May 1 honored local
HONORED AT FIRST productions and church personnel that affiliate
ACTS AWARDS PROGRAM with ACTS Satellite Network, the Southern Baptist

Convention's cable network. More than 900 people
were present at Southwestern Baptist Theological
Seminary, Fort Worth, Texas, as 22 awards were
given. First Things First, a production of First
Baptist Church of Wichita Falls, Texas, was named
as Best Program of the Year. A Church Broadcast
Ministries Workshop, with 19 seminars, was spon-

, sored May 1-2 by the seminary. It drew 55 people.
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ADD OUR PROGRAM...
ULTIPLY YOUR AUDIENCE!

Our newsmakers are recordbreakers
when it comes to building an audience

Now your station can share in the success of Co-hosts Dan Wheeler and Mimi \Wickliff travel
A CLOSER LOOK. TV-38's award-winning half- across America in search of feature stories
hour magazine formatted show gives a unique designed to inspire , entertain and inform.

view of America and its real people—while main- Join the growing list of stations that are gain-
taining the highest journalistic standards of TV ing closer looks from their viewers as they add
reporting. A CLOSER LOCK to their program lineup.

(Circle 106 on the Reader Service Card) l

clip this coupon & mail to: YES! I'd like to add A CLOSER LOOK to my station’s program lineup.

beginning / /
mo. day year

Margaret Parsons

WCFC TV Please have your representative contact me at:
SUITE 1100
ELE EE—
CHICAGO, IL 60606 ADDRESS. __TELEPHONE { )—
cry_ S STATE 4| L -

orcall (312) 977-3838

|
|
|
|
|
ONE NORTH WACKER DRIVE | \aue p—
|
|
|
|
|



Bob Probes for

AMERICA’S TOP
tb e Tru tb : TALK SHOW
He dares to ask questions KRy
others won’t because
bis audience needs Bob Larson
the right answers. Weekdays 4-6 p.m. EST

Communication Consultants Group / Box 36368 / Denver, CO 80236 / 1-800-227-0224

(Circle 102 on the Reader Service Card)





