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rapidly becoming one of the most =
listened to daily radio broadcasts in
the country. Dr. D. James Kennedy is X
widely known as founder and president of
Evangelism Explosion International. He is
Senior Minister of Coral Ridge Presbyterian
Church and is heard weekly on national
television. Now, his daily messages are
helping radio audiences to grow.
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Drug related crime is a serious
problem that has effected most
every neighborhood in America.

It is a frustrating and debilitating life
which contributes greatly to the low self-
esteem and value system leading to the
drugs and more permissive social
standards, playing a major role in the
rising rate of crime.
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Sign of Hope!

KMJC Radio and its broadcasters are active in a new program
promoting self-esteem and up-grading the value system of our
youth,

KMJC Radio: not just another radio station — We're Committed
to Excellence!!

*write or call for broadcast data. 910 AM The Christian Voice in San Diego County!

‘V[ LOS ANGELES:
SAN DIEGO mg:m’ (N‘ZTIONAL(S;ALES)

P.0. Box 2908 Licesed 1o Ei Cajon; Calitomis Contact: Juanita Haddy Landon
1944 Hillhurst Ave.
Los Angeles, CA 90027

San Diego. CA 92112 Nationall
Telephone: (619) 579-0910 Represented Nationally by
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($1.00 for postage
would be appreciated)

If like other Christian minis-
tries or Christian workers,
your budget is limited, you
want to spend every dime
wisely.

Jay has spent the last 18
years buying and providing
audio and video equipment
at wholesale prices. Why?
To help you reach the world

with the saving message of
Christ.

ur Goal is Simple ...Supply the
Highest Quality Equipment for
the lowest possible price.

Professional/Industrial Video

ust call Jay Cole
for prices that are
wholesale ...and
technology that's
free!

So, if it's a Panasonic 3-
tube professional broadcast
camera, projection TV, a com-
plete editing system, special
effects generator, cassette
tape duplicator, cassette tape
player, or just 100 C-60 cass-
ette tapes that you need, just
call Jay, (501) 521-1758

N\

Three Tube Cameras
Each camera listed comes with standard
2 linz enhancement and cost is without lens

wv 5558
® /2" Saticon™ tubes
® 600 lines
® 80 lux min.
(Retail) . ......... $4,700
(Your Cost). . ...... .. $3,390

wv 5558Bn (Night Hawk) N-3
® /2" Newvicon® tubes
® 600 lines
® 20 lux min.
(Retail) .. ......... $4,995
(Your Cost). . ... ...

wv 888
® 2/3” Saticon™ tubes
® 650 lines
® 40 lux mim.
(Retail) . . ..
(Your Cost)

wv 890
® 2/3" Puumbicon® tubes
® 600 lines
® 40 lux min.

(Retail) . . . .
(Your Cost)

37,400
.. $4,990

$9,700
$6,990

mission service-supply

Rt 4 Box 384 / Fayetteville, Arkansas 72701 / (501) 521-1758
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Do You Need to Be Thanked?

A doctor who was in charge of a large hospital for
the mentally ill told me one day, * ‘Many of these pa-
tients are here because basically they needed some-
one to recognize and appreciate them, and no one
did.”’ Then he added whimsically, ‘‘So, preacher,
don’t expect to be thanked, and you’ll be okay!"’

Business researchers have found that the need to
be appreciated and recognized exceeds even the im-
portance of money and other rewards on the job.
Management people placed money at the top of their
priority list, while employees placed recognition for
a job well done (which of course might include the
pay envelope) at the top of their list.

All of us have experienced the sick feeling of hurt
and frustration that came when we tried our best to do an outstanding job, and then
were completely ignored so far as any ‘‘thank you's'’ were concerned. One of the
things we can learn through such experiences is the importance of saying **Thank
you!”" and doing it promptly. Give the roses while the recipient can still smell them!

Our Saviour had some words on this subject—words which, if obeyed, may very
well be exactly the therapy needed by a wounded spirit. Look at Luke 6:33 and the
following verses: **And if ye do good to them which do good to you, what thanks
have ye? For sinners also do the same ... Butdo good ... hoping for nothing again;
and your reward shall be great, and ye shall be the children of the Highest.”’

Now compare this scripture with Colossians 3:23, where the apostle Paul said
to slaves (who rarely, if ever, were thanked for anything!), **And whatsoever ye
do, do it heartily, as to the Lord, and not unto men; knowing that of the Lord ye shall
receive the reward of the inheritance: for ye serve the Lord Christ.”’

For the health of your own spirit, take these truths to heart:

1. God is not always thanked, but He keeps on being kind and loving anyway.

2. Thedesire for appreciation, when it controls you, can be a snare and cankeep
you from God's best. See John 12:42-43, where John says many of the chief rulers
did not confess Christ as their Messiah because *‘they loved the praise of men more
than the praise of God."’

3. God's pay day is not here yet. ‘‘Of the Lord ye shall receive the reward of the
inheritance ..."" The real satisfaction and fulfillment for the believer is Christ’s
*‘Well done!”’ Anything else falls short of satisfying that God-shaped hunger in your
heart.

4. So.do what you do for Him, knowing that His reward is more valuable than
all the plaudits of men. Avoid getting hurt by a) not expecting people to pat you on
the back. and b) keeping your expectations fixed on your wonderful Lord. **Thou
wilt keep him in perfect peace whose mind is stayed on Thee, because he trusteth
in Thee!”

5. Treatappreciation like perfume: Don’tswallow it, butenjoy itas it passes by.

6. For your part, make thankfulness a key element in your relationships with God
and with people. Requests in prayer, we read in Philippians, are to be made ** with
thanksgiving."’ And when people are thankful, it **resounds to the glory of God. "
**Please and thank you’’ open more doors—and hearts!—than any command. Make
this a way of life: When you see someone doing a good job, thank him or her, or
write a note of appreciation. God will use you to help fill the need for appreciation
that we all have.

Robert A. Cook
President
National Religious Broadcasters
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2 MINIRTH-MEIER
¥h  CLINIC

How is a Christian to understand suffering? Why do so many people
experience stress in their lives? What happens when divorce strikes
the church family? What can parents do to make discipline more ef-
fective? Who considers suicide and why?

These and many other pressing questions need answers.

The MINIRTH-MEIER CLINIC, a live daily call-in
program, was created for the purpose of realistically /" l
and practically sharing answers and workable solu- 78
tions to the questions and problems of everyday life.

Hosted by qualified Christian professional psychia-

trists, Drs. Frank Minirth and Paul Meier, along

with members of their staff, combining sound medi-

cal and psychiatric principles with a solid foundation

found only in God’s Word.

* 12:00 Noon, Central time
* 55 Minutes in Length
* 5 122 Minutes of Spot Time Availabilities

) ....HELPING LISTENERS AND STATIONS TO REACH
Minirth-Meier Clinic  MORE....TO THE GLORY OF GOD!

MOODY  The MINIRTH-MEIER CLINIC is represented by the MOODY
ROADCASTIN BROADCASTING NETWORK, Chicago. Call MBN at 800%621-7031 Toll Free,
NETWORK - 312/329-4433 in Hlinois and Alabk_ajgr more information and current rate card.

A MINISTRY OF MOODY BIBLE INSTITUTE (Circle 107 on th%:eader Sefvice Card).




NRB FORUM

Criticism Questioned
Dear Editor:

I read the review of The Seduction of Chris-
tianityin your June issue. | was terribly disap-
pointed with Sally Parker’s review. This con-
tradicts every other review I've read on the
book, but little wonder that you would put Dave
Hunt down when he was exposing men that you
have exalted at NRB. I would urge all of the
NRB members to read this book very carefully.

Stephen Olford wrote to me about the book
and said, **Itis a word from the Lord to a whole
bunch of preachers and evangelists who have
been caught up in the shamanism, syncretism
and humanism of our day.’’ Jay Adams said,
*‘In my opinion, it's pretty much on target!"’

Jack Wyrtzen
Word of Life Fellowship, Inc.
Schroon Lake, New York

Dear Editor:

Thanks for your review of The Seduction of
Christianityin the June issue. Too often book
reviews skirt the issue of poor documentation
and scholarship. I appreciate your honesty.

Unfortunately the book is the bestselling
paperback, both this month and last. Somehow
I doubt your review will make the cover on the
reprint!

Keep up the good work. It’s renewed my
waning interest in Religious Broadcasting.

Diana J. Schilling

Broadcast Ministries Manager
The Bible Study Hour
Philadelphia, Pennsylvania

Quality Radio

Dear Editor:

Greg Kozak's letter (‘*Anybody Listen-
ing?,”’ June) made me wonder if I've died and
gone to heaven. Here in Denver, we don’t seem
to have the problems that Mr. Kozak writes
about; or at least, not to that extent. Could it be
because there are 38 stations in the market, and,
believe it or not, fiveof them are full-time
Christian stations? When we've got thatkind of
pressure for ratings, we don’t sweat the
amateurish sound. We just don’t sound that
way.

As for only Christians listening to Christian

radio, I would suggest that all of Mr. Kozak's
five years of experience were at a very conser-
vative station. There are two diverse kinds of
programming at Christian stations. You can
either assist the church in equipping the saints
to go to the world, or you can do it directly.
Both methods work, and both are af work in
Denver today.

If all the world’s as Mr. Kozak pictures it,
then I've died and gone to heaven, because I
don’t feel that all is lost in this market. Things
look bright from my vantage.

Robert N. Turner
Operations, KRKS-AM
Denver, Colorado

Dear Editor:

My wife and I just recently drove to Califor-
nia and back and listened to a great deal of radio
over a 10-day period. We were very pleased
with the many good Christian stations we were
able to pick up and the professional quality most
displayed in both sound and content. It was
quite a contrast to much of the very poor secular
radio we heard when we were not able to pick
up a strong Christian station en route.

ThenI read in your *‘Letters’’ column about
the ‘‘unprofessional Christian radio that no one
listens to’” (**‘Anybody Listening?,”” June).
Now I must confess I haveheard stations like
this that embarrass me, but I am also aware that
much progress has been made in recent years.

But since our market may well be the target
of the writer, I would like to comment that the
most recent Birch ratings were most interesting
as to whether anyone listens to Christian radio.
Realizing that statistics are normally gathered
for commercial stations, whether ‘‘Christian’’
or not, | was amazed to see how well our educa-
tional religious station was rated—far above
many of the secular stations in most of the
categories and demographics. Our mail in-
dicates that not all of these are Christians.

And as to news, the Challenger explosion
was not only reported on IMS over this station
as it was happening, but listeners heard reports
from *‘Christian’’ stations in Florida giving
first-hand information. In fact, WMBW carries
more *‘live”” news conferences from Washing-
ton than the majority of secular stations in this
market.

My purpose in responding to this letter is not
to get into a controversy with the writer and is
not intended to defend all *‘Christian’’ radio.
Each of us needs to be constantly looking for
ways to improve our operations and to be both

professional and current with the times. How-
ever, to generalize that to be **Christian”’ in
broadcasting is to be non-professional and
somewhere to the left of Noah’s ark is not on-
ly inaccurate, it is unfair.

Perhaps the crux of the matter is that those of
“*us’’ who are seeking to present a quality prod-
uct over the airwaves need to do a better joy of
informing our secular peers as to what we have
to offer. It might change their opinion, and in
some cases even improve what they are doing.

Dean L. Sippel
Station Manager, WMBW-FM
Chattanooga, Tennessee

Dear Editor:

To my brother in Chattanooga who says that
only Christians listen to Christian radio:
welcome to the Palm Beaches and to WLIZ
where Jew, Gentile and non-believers listen to
Christian radio.

In regards to the Challenger disaster, we here
at WLIZ were broadcasting the lift-off live,
which was more than any other radio station
and only one TV station in the marketdid. We
are able to see the blast-off up close, so we also
added our actual visual witness and color to our
report. We then scrapped most of the after-
noon’s *‘regularly scheduled programming.”’
Atall times we had a direct line open to Houston
and the Cape. We kept hooked up all day. We
were on the spot, abreast of and on top of that
story more so than even the news station of the
area.

Has he ever heard of Talk Back with Bob
Larson, Point of View, Contact America?1
could go on.

If the listening audience is not given a reason
to listen to any format, they won't. Also, be-
cause some Christian stations are not on the
stick to attract a secular audience, they are at
fault. It’s not the programmers; it’s the station
owners and managers with their lack of news
and community involvement who hide behind
*‘the home office is to blame.’’ Baloney.

I think the greatest improvement that could
be made in Christian broadcasting to help sta-
tions to hire the best people is for less free pro-
gramming and more programs that are willing
to pay.

With more revenue, stations that are *‘for
profit” can be as effective as the non-profit
stations.

Gene Tognacci
General Manager, WLIZ-AM
Lake Worth, Florida

(continued on page 33)
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W Our audience is growing in the knowledge of God's Word
growing in involvement in today’s Christian issues . . . and growing in
the work of winning others to the Lord Jesus Christ. Our audience is also

growing larger because more people than ever before are depending

upon Bott Broadcasting Company for Quality Bible teaching and

Rich Bott £y ; . Dick Bott
Christian Information programming.
Reach Families ... With Us!
Focus on the Family In Touch Grace to You Back to the Bible
Dr. James Dobson Charles Stanley L John MacArthur Warren Wiersbe
Thru the Bible Grace Worship Hour Truths that Transform Insight for Living Radio Bible Class
J. Vernon McGee Bruce Dunn D. James Kennedy Charles Swindoll Richard DeHaan

KCCV KSIV KQCV WFCV 2 H
AM-1510 AM-1320 AM-800 AM-1090 ' ¢
KANSAS CITY ST. LOUIS OKLAHOMA CITY FT. WAYNE i ¢

YSTRENGTHE

EXECUTIVE OFFICES ¢ 10841 EAST 28TH STREET « INDEPENDENCE, MISSOURI 64052 * (816) 252-5050
(Circle 105 on the Reader Service Card)



MEDIAWORLD

2

Graham Announces
Worldwide Crusade
Via Satellite TV

AMSTERDAM, The Netherlands
(NRB)—NRB board member Billy Graham
announced July 21 tentative plans for a
‘‘world evangelistic crusade’’ to be broad-
cast live by satellite to major cities around
the globe.

Graham, who spoke to reporters following
completion of Amsterdam 86, the 10-day In-
ternational Conference for Itinerant Evan-
gelists, did not give a date for the massive
project, saying only that the event would oc-
cur ‘‘sometime in the next two to three
years.”

After the news conference, Billy Graham
Evangelistic Association vice-president
Walter Smyth indicated the crusade would
probably be held in June 1989. Both Graham

When all the numbers were tabulated, 8,160 itinerant evangelists (above), 78 percent from “‘develop-
ing’’ nations, were present for the Amsterdam 86 training and motivational conference July 12-21. Two
thousand media and support staff also attended. The honorary chairman, international evangelist and
NRB board member Billy Graham (inset), cited a United Nations report which said more nations were
represented at Amsterdam 86 than at any other conference in history. Participants from 174 nations
were present. (Photos courtesy of Billy Graham Evangelistic Association and Ake Lundberg.)

and Symth said a site for the crusade has not
been chosen.

A Graham press spokesman said the
broadcast plan tentatively is being called
‘“‘Mission World.”’

During the news conference, Graham
lauded Amsterdam 86 as ‘‘a unique event in
world history.”’ He said 8,160 traveling
evangelists from 174 nations left Amsterdam
with a new awareness *‘of the deep spiritual
emptiness of every segment of society in our
world and the fact that people throughout the
world need to know God."’

While other significant international con-
ferences have been held on the subject of
evangelism, Graham said Amsterdam 86
and its smaller predecessor in 1983 in the
same city were unique because they
*‘brought together the unheard of and the un-
sung people who are on the cutting edge of
evangelism in the jungles, up the rivers, in
the big cities and little villages throughout
the world.”’

Graham added that he believes the 1986
conference will have a ‘‘unifying effect’’ on
worldwide evangelical Christianity.

In a brief assessment of the status of global
Christianity, Graham noted that Africa ‘is
becoming Christian more rapidly than any
other continent. Europe is the continent I
worry about more than any other.”’

In response to another question, Graham
said he had received an invitation from
Bishop Kwang Zung Teng of the Three-Self
Church in China to hold evangelistic
meetings in that country. Graham has never
preached in China.

International Radio
Networks Tell
Amsterdam 86 Story

AMSTERDAM, The Netherlands
(NRB)—Five of the largest international
Christian networks and two U.S. networks,
all NRB members, cooperated closely to
produce daily radio programs about the In-
ternational Conference for Itinerant
Evangelists held here in July.

The programs, in 22 languages including
English, Spanish, Mandarin and Korean, are
spreading the Amsterdam 86 conference
message to many parts of the world.

One of the largest consortiums in Chris-
tian broadcast history, the international
radio team was comprised of staff from Far
East Broadcasting Corporation, Trans
World Radio, FEBA Radio, Radio ELWA
and World Radio Missionary Fellowship
(Radio HCJB).

More than 300 Christian radio stations
in the United States received a nightly,
55-minute summary of the latest develop-
ments at Amsterdam 86, thanks to a coop-
erative effort of Moody Broadcasting Net-
work, SkyLight Satellite Network and other
U.S. broadcasting companies.

International radio broadcasters an-
nounced last September that they want to
cooperate closely, evangelistically reaching
‘‘the World by 2000."* Amsterdam 86 was
one of the first steps in proving they were
serious with that declaration.

The international team of 30 people came
from Bonaire, Monaco, Lebanon, India,
Kenya, Ecuador, Brazil, Korea, Hong
Kong, Indonesia, the United States, the
Philippines, the Seychelles, England and
Liberia.

(continued on page 10)
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SCOUN

Quantities Limited

All Prices Subject
to Change

All Sales Final

Offer Ends
September 25th, 1986

The LOWEST
Price Three
Tube Color
Camera

TERMS:
Payment—In Advance

[
D ——VIDEO—— L]
g:‘ i(':)gilr)‘g(fashiefs WAQEHOUSE

FOB Mount Prospect, IL Discount Video Warehouse is a wholly owned subsidiary of Roscor Corporation

SEPTEMBER
SPECIAL
DVW'S FALL
TBC SALE

— FOR-A |microTIME
FA-400 Standalone T-300 35 Line Window

TBC with Freeze | 358 MHz Subcarrier
Monttor/Video Cas- Directional Dial CT-110MA 10" Color | Frame SdS:S'Feedback TBC .$4199

sette Player ... .$885 | Search ... ...$1379 1 Monitor 5348 FA-410DT 16-Line T-320 35 Line Window
AG-1000 VHS Player | AG-6300 VHS Player/ | CT-1330M 13" Color | window Standalone | Standalone or 358
Recorder with Bi- Monitor -$382 or 358 MHz TBC with [MHz TBC $5050
Directional Dial WV-V3 Three Newwvi DOC and Dynam T-3200 Standalone or
Search and External | con Tube Color Cam- Tracking $5375(358 MHz TBC with
SISZ’ZE ... .Under 53995 FA-420 Standalone or |Freeze Field (with
—— | 358 MHz TBC with Interpolation) and
Freeze Frame. DOC [pOC $5899

and Comb Filter

$5795 N_OVA
501 32 Line Window
358 MHz Subcarrner

NEW FROM PANASONIC
"~ | + Detail Enhancement| * AG-6400 we ghs

Circuitry (HQ) ] approx 6 Ibs
¢ Time Code * AG-6500 s rack
Input/Output mountable
* Framing Servo ¢ Many other
Circuntry for Clear professional
Editing Results features
| * Full Metering CALL FOR
* Wide 58 Micron INTRODUCTORY
Video Heads for DETAILS AND
Improved S/N Ratio PRICING

AG-6400

Professional Portable

VHS Recorder/

AG-6500

Protessional VHS

Edit Recorder

Both Feature:

¢ Two Channels of
Hi-Fi Audio and Two
Channels of Linear
Audio with Dolby
N.R

BY-110

SPECIAL

REBATE OFFER

Get a $500 Trade-in
Allowance on Any
Color, Single Tube
Camera Toward the
Purchase of a BY-110
|CALL FOR DETAILS!

TELEX

FMR-50 Wireless
Lavalier Microphone
System Interference
Free Highband
Operation |

VIDEOTEK

AVM-13s 13" Color
Monitor with Audio
I* A-B Video Inputs

> Pulse Cross
Underscan

1
| AG-6200 VHS Player/
Recorder with Bi-

AG-500 Integrated 10 }
| System Includes:

Recewer, Transmit-
| ter and Lavaher Mic
i $689

AG-2200 VHS Player/
Recorder with

Tuner/Timer ....$679

* Internal-External
Sync Select

* 8-pin Cable (6)
Inciuded

SEPTEMBER FEATURE

DVW’S GUIDE TO GRAPHICS

LENCO

_AND CHARACTER GENERATORS — PART Il
e

" CHYRON

VP-1/SG

Low cost electronic
graphics system,
works with any com
puter having aword
processing program

and RS-232C interface.

* 35 Nanosecond
Resolution

* 512 Colors

¢ 6 Font Simuitaneous
Display

e Unlimited Vanations
of Edge Styles with
Drop Shadow.
Character Offset
and Berdered Edge

« Full Harizontal and
Vertica Overlap

¢ Direct Genlock to
VTR's. Color
Cameras and Sync
Generators

¢ Built-in Downstream
Keyer

* Built-in 4,000
Character Memory

VP-2 PLUS
Character and Graph
ics Generator with
Complete Keyboard
and Micro Disc Drive
All the Features of a
VP-1 and More
Includes Software
Enhancement
Package

P.O. Box 36

VIDEOFLEX™™

The VIDEOFLEX -

| Special Effects Gener-

| ator prov.des the

| CHYRON VP-2 with a

I powerful new low-cost
modular option The

VIDEOFLEX™ gener-

ates exciting special

visual effects through

dignal video manipu-

lation of CHYRON

generated graphics

¢ Multiple effects
including spin, fip,
rotate, zoom. com-
press. and image
sphitting can be
createc Instan-
taneously
Position and time
duration of effects
are operator
selectable
Key manipulation
can be background
or foreground rela
tive to CHYRON
characters in ail 16
colors
Specia effect
sequences can be
stored within
CHYRON messages |
and recalled at will

|

Provides an external '

key signal for
integration into your

$10.895

.CHAMELEON PAINT
SYSTEM
* Easy to use icon
onented Human
interface
| » Full set of drawing
tools (plus free-hand
drawing)
Line
- Circle (Outhine or
fitled)
Closed Figure
* Area Fill
| * Multiple Brushes
| * User-Definable
Brushes
¢ Cut and Paste, with
Resizing. Rotate
mirror, scale, duph
cate. skew, overlay.
perspective, flip
* Layout Gnd and
[ Drawing Ad
* 16-Level Zoom with
Pan
* Flexible color selec
tion and modth
cation
Color Pickup/Match
color fill. color
blend. color
smear/palette mem
| ory. color cyling
Tint. Shading
{* Includes Digibzing
Tablet with Pen, 10
Mega Byte Remova-
ble Hard Disk RGB
Board and Camera
Capture

$10,795

TBC-450 16 Line Win

Feedback TBC .$3875

dow Standalone or

358 MHz TBC with Standalone or 358

Pixel by Pixel DOC MHz TBC $4195
$3995 | 620 Standalone or

1 358 MHz TBC with
[F— ]2;?22;';?;3?06
DVW’S ONGOING
TAPE SALE

SONY %" K-Series IDVW has always
KCS-10K $10.24 | sitered the finest
KCS-20K | quality tape in the
KCA-30K ‘ industry — Sony and
KCA-60K - M as well as the
SONY %" BRK-Series | mogt competitive

| KCS-10BRK ... .10.75| prices in the country
KCS-20BRK 12.00 | Now. with our

| KCA-30BRK. . .. 14.50 | expanded inventory

{ KCA-60BRK 18.50 | we offer 24 hour

| 3M Color Plus shipment on all tape
Broadcast orders and

\ UCA-10S
UCA-20S .. ..

511 32 Line Window

1650 IF WE MAKE
<1125 YOU WAIT,
s1265| WE PAY THE
| FREIGHT.

3M VHS Color Plus

, 5565‘
.$6.68 |

TAPES SOLD IN
CASE QUANTITY
ONLY (10 PER
CASE). MINIMUM
ORDER — 1 CASE

T120 ..
Scotch

LOTS OF 20

PHONE TOLL FREE

$4645 |

| MG-1008

| “Microgen” Charac-

| ter Generator 50

| Page Memory. 256

Colors. Roll. Craw!

| and Many Other
Features
MG-100B Single

hannel ....$2495

MG-100B Dual
Channel ....$2995

|CALL FOR
A FREE COPY
| OF OUR NEW
\ CATALOG!

MVR-5500 “Pro

Mavica" Professional

Still Video Recorder

¢ 360 Lines Resolu-
tion, 46 db S/N

* Records 25 Frames
or 50 Fields (or

ofy on a Single Sull
Video Floppy Disk

* Composite Video
InfOut and RGB
(Analog and Dignal)
infout

¢ External Sync and
SC Inputs for Con-
nection to TBC

Combinations there-

MG 200 “Microgen”
Character
Generator

i Up to 80C page
Memory with Built-in
Disk Dnive, 512
Colors, 2nd Font
Face Option, 85
Sizes per Face,
Roll, Crawl and
Many Other
Features
MG-200SD (Single
Disk Drive). . .$4125
MG-202SD (2nd
Font Face) . . .$4375
2nd Disk Option

+ Quick Random
Access

* Many Other
Features

¢ Under $3400

Call for Introductory

Pricing and

Information

OVW Offers the
Lowest Discount
Prices on the Entire
Line of Sony
Industrial Products.
Nobody Sells Sony
Type V VCR's for
Less!

In lllinois Phone

1-800-323-8148
NOW IN ALASKA & HAWAII 1-800-448-0354
(Circle 198 on the Reader Service Card)

Mount Prospect, IL 60056 (312) 299-5258




MEDIA WORLD

(continued from page 8)

Under the direction of Amsterdam 86
broadcast supervisor Linda Effinger, the
crew of on-air personalities, technicians and
support staff created original daily highlight
programs that Effinger said *‘are ap-
propriate for the culture in which they will
be heard.”’

She stressed that the non-English produc-
tions are developed independently. **Each of
the 22 language producers is developing a
unique program,’’ she said during Amster-
dam 86. ‘*The shows are not simply transla-
tions from an English language master pro-
duction.”’ For example, the international
crew is producing three English language
programs, one appropriate for Britain and
North America, one for India and another
for Africa.

In all, 44 individual radio productions
were generated daily. Fifteen-minute
features, which included sound *‘bites’’
from Amsterdam 86’s honorary chairman
Billy Graham and numerous other con-
ference personalities, were produced in 22
languages.

One hundred independent Christian radio
stations outside North America have agreed
to air the 15-minute programs.

Because of soaring transmission costs for
satellite time and an equally expensive rate
for use of telephone lines, Effinger said the
Graham organization decided to deliver
these programs to stations all over the world
the old-fashioned way. The tapes were hand-
carried by some of the evangelists and
broadcast staff when they returned home.

A three-minute mghtly news report, also
in 22 languages, was sent to broadcasters
around the world. Using a *‘report-o-
phone’” system, staff dialed radio stations
and *‘fed the signals’’ in a matter of minutes.

A five-minute radio program, Special
News Report, was sent via satellite to North
American radio stations each night from the
conference. Forrest Boyd of International
Media Service, Washington, D.C., pro-
duced the daily reports, which were also ac-
cessed by radio station personnel by calling
a toll-free telephone recording.

A small camera crew from CBN transmit-
ted live on two occasions from the giant RAI
Conference Center here.

Some of the participants at the conference
had never seen a live television broadcast
before. When the cameras began rolling, a
crowd of curious evangelists gathered just
out of view of the American audience.

Broadcast Strategy
Extends Palau’s

Singapore Crusade

SINGAPORE (NRB)—Evangelist Luis
Palau completed his Singapore Crusade on

The newly-elected president of the 14.4-million
member Southern Baptist Convention, broadcast
pastor Adrian Rogers of Bellevue Baptist Church,
Memphis, delivered a convention sermon (above)
t0 40,462 church *“messengers’* who met in Atlan-
tain June. Urging Baptists to end the ecclesiastical
warfare that threatens to divide the denomination,
Rogers said his first priority as president and for
all SBC church members is ‘‘to preach the
gospel.”’ Rogers, who won 54.2 percent of the
presidential vote, replaces NRB board member
Charles Stanley of In Touch Ministries, Atlanta.
Rogers represents the conservative wing of SBC
politics and was SBC president 1979-1980. He will
address NRB’s Southcentral Chapter convention,
which meets this month in his Memphis church.

June 7 before a packed crowd in the
60,000-seat National Stadium. Palau
described the crusade—his first in Asia—as
one of the most successful in the Palau
Team’s 20-year history. Cumulative atten-
dance was 337,500, and 11,826 people made
public Christian commitments.

Benjamin Chew, chairman of the crusade
and of Singapore's Evangelical Fellowship,
said the crusade will continue to impact lives
for years via a mass media strategy called
ASIA 86.

Through ASIA 86, five of Palau’s gospel
messages from Singapore were translated in-
to eight major Asian languages and broad-
cast throughout Asia via a radio and video
network beginning June 23.

International Media Service correspon-
dent Forrest Boyd, working with Capitol
Communications, sent three television news
reports via satellite to the United States.
Boyd said it was the first time in Singapore’s
history that the Singapore Broadcasting Cor-
poration had permitted Christian news re-
ports to be transmitted from Singapore via
satellite.

Palau’s international organizatien, based
in Portland, Oregon, worked in partnership
with Far East Broadcasting Company,
World Radio Missionary Fellowship

(HCJB), Trans World Radio and other mis-
sionary radio ministries to produce the ASIA
86 programs.

Under the direction of Ed Steele, vice-
president of Creative Communications
Associates, Orange, California, radio pro-
ducers flew to Singapore to produce the pro-
grams to ensure cultural and linguistic
authenticity for each language.

**ASIA 86 definitely broke new ground in
Christian broadcasting,’’ said Steele.
‘“‘Never before have so many evangelistic
tools been created in so many languages
from one single event. ASIA 86 was a very
historic project for Christian broadcasting."’

Nearly 300 distributors in 60 countries are
circulating the ASIA 86 evangelistic
products—available in Mandarin, Can-
tonese, Hokkien, Tamil, Korean, Japanese,
Tagalog and Indonesian. Youth With A Mis-
sion (YW AM) is handling the worldwide
distribution of ASIA 86 tapes.

Palau’s next crusade is September 21-28
in Fresno, California.

Donations to Religious
Causes Rise Twice as
Fast as Inflation

NEW YORK, N.Y. (NRB)—American
gifts to religious organizations rose to $37.7
billion last year, a jump of 6.5 percent over
the previous year, growing nearly twice as
fast as inflation. But religious organizations
lagged behind the general gain in charitable
giving, which was up by 8.9 percent, ac-
cording to a report by the American
Association of Fund-Raising Counsel.

Religious denominations put a large share
of their funds into charitable work, a prac-
tice not shared to the same extent by televi-
sion ministries, according to the report.
“‘While a significant share of contributions
to TV evangelists goes to pay expenses con-
nected with reaching their audiences,
mainline church groups spend a considerable
portion of their receipts on social service
work,’" says the report.

Giving to the *‘electric church’’ has not
subtracted from financial support of local
churches, the report says.

The report includes annual donation
figures for major television ministries. They
include Pat Robertson’s Christian Broad-
casting Network ($233 million), Jim Bak-
ker’s PTL Network ($100 million), Jerry
Falwell’s Old Time Gospel Hour ($100
million), Oral Roberts ($120 million), and
Jimmy Swaggart (believed to be $140
million).

Americans contributed $79.8 billion to
charitable causes in 1985. Religious causes
received 47.3 percent of that amount.

(continued on page 12)

10

RELIGIOUS BROADCASTING SEPTEMBER 1986




! ;f( -
 big ones—profitably.
Solution:

Find a one-stop source for tape dup
ment that accomplishes the small tagks and the

Telex—unquestionably the company with the
widest, most versatile lins of tape duplicating
products in the industry.

Telex has a duplicator that fits your

needs—today, tomorrow and next week.

Whether it's a new suit for yourself or electronics for your business,
itmakes sense to shop where you have the widest selection. And,
if your purchase is as crucial to the profit line as a high speed tape
duplicator, you shouldn’t settle for a model that almost fits your
needs.

Telex has models that copy as few as one cassette at a time or
as many as twenty-three. Telex models are available in mono or
stereo and also offer a wide variety of copying configurations such
as cassette to cassette, reel to cassette, cassette to reel or reel to
reel. For small to medium run cassette duplication, choose one of
the new Telex CD Series, but if you need open reel capability plus
larger cassette production, one of the Model 6120 configurations
is probably best for you. At Telex, you can find the right duplicator
at the night price, and you’ll find it faster. For more information
and detailed specifications, write to Telex Communications, Inc.,
9600 Aldrich Ave. So., Minneapolis, Minnesota 55420, Telephone:
612-887-5531.

Call Toll Free in U.S. 800-828-6107

For small to
medium production
runs...

The NEW
CD Series

s The Model

| 6120—for
medium to
large produc-
fion runs

Ask a participating dealer about special payment terms available only with the Telex 6120!
(Circle 112 on the Reader Service Card)
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DAVID L. HOFER

DINUBA — FRESNO

1130 on your AM DIAL

8

Our 40th Anniversary Year
as the CHRISTIAN VOICE

of CENTRAL CALIFORNIA

American Indian Hour
Assembly of God

Back to God Hour

Back to the Bible

Bible Study Hour

Biola Hour

Chapel of the Air
Children’s Bible Club
Christ Is the Answer
Encounter

First Baptist Church
Focus on the Family
Freeway with Jack Hayford
Fresno Rescue Mission
Glad Tidings

Gospel Voice

Grace to You

Grace Worship Hour
Haven of Rest

Heart After God
Heaven & Home Hour
Hour of Decision

In Touch Ministries
Insight for Living

Know Your Bible

Lest We Forget

Let’s Talk Bible
Lutheran Gospel Hour
Mennonite Brethren Hour
Methodist Church
Missions in Action
Morning Chapel Hour
Old Time Gospel Hour
People’s Church-Fresno
Radio Bible Class
Reality

Revivaltime

Southwest Radio Church
The Word Today

Thru the Bible

Trans World Missions
Turning Point

Voice of Calvary
What's New

President General Manager

Owned and Operated by David L. Hofer
597 N. Alta, Dinuba, CA 93618
(209)591-1130

(Circle 113 on the Reader Service Card)

MEDIA WORLD

DONNA L. HOFER

(contir;ued from page 11)

Herb Campbell, general manager of WLCN-TV 19/Madisonville (Kentucky), surveys the $300,000
damage to his station’s 770-foot transmitting tower, which buckled and collapsed just before a new
300-foot section was to be added. The Life Anew Ministries station will have to wait until the tower is
reconstructed to increase its reception radius from the present 20 miles to the proposed 65 miles. The
station stayed on the air because they were utilizing an old broadcast tower during the construction.
Campbell said the tower was a “‘total loss.”’ A truck was heavily damaged, but no one was injured. (Photo
courtesy of ‘‘The Messenger’®)

OffTicials of KYFC-TV 50/Kansas City (Missouri) are still negotiating with an insurance company about
replacing $2-3 million worth of TV cameras, tape recorders and assorted video and office equipment
destroyed in a recent Saturday night fire at the studio. Firefighters (above) from three companies battled
the two-alarm blaze for almost two hours, eventually confining the fire to the building’s stage area. No
one was injured. That night, the Kansas City Youth for Christ-operated TV station was to have been
thessite of a giant youth rally. Busloads of teenagers started arriving at the KYFC building just 30 minutes

after the blaze started. (Photo by Dan Seifert, Kansas City Star)
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MEET THE NEEDS OF THE

’S

INTERNATIONAL

HEAD-ON WIT

IMS News works for you by reporting stories often And IMS works the 1980’s for more than 175

| SERVICE

overlooked by other media which are having a Christian broadcasters across the United States
profound effect on Christians. and Virgin Islands.

IMS works by taking a responsible, comprehen- Today IMS is expanding to provide 119 4%z min-
sive and relevant approach to reporting nation- ute newscasts each week, commercial-free...you
al, international and religious news from our na- keep all the profit from spot sales.

tion’s capital.

In today’s world, you need the best news service
to cover your most important time period: the 80's.

A service worth paying for.
That's IMS.
Working to meet the needs of tomorrow’s world...today!

FOR MORE INFORMATION CALL MBN TOLL-FREE: 1- 800-621-7031. IN ILLINOIS: 1-312-329-4433.

(Circle 108 on the Reader Service Card)



NRB NEWS

NRB 87 Plans Advance;
Speakers, Registration
Costs Announced

WASHINGTON, D.C. (NRB)—Popular
television evangelist Jimmy Swaggart
of Baton Rouge, Louisiana, will speak Feb-
ruary 4 at NRB’s 44th Anniversary Banquet,
part of the 1987 international Convention
and Exposition in Washington, D.C.

Swaggart’s February 4 address at the
Sheraton Washington Hotel will close the
five-day gathering of Christian broadcasters
and media professionals from every conti-
nent. The convention opens on Saturday,
January 31, with an 8 pm concert and con-
cludes with the Wednesday night banquet.

The convention program will also feature
J. Vernon McGee of Thru the Bible on
Monday night, February 2, and Presbyterian
pastor D. James Kennedy, who preaches on
the 30-minute daily radio program Truths
That Transformand on weekly television,
as speaker for the February 3 FCC luncheon.

The New York Salvation Army Territorial
Staff Band will help enliven the convention
with a Monday night performance. NRB’s
president, radio broadcaster Robert A. Cook
of The King’s Hour, will speak Sunday
night.

Other speakers and musicians will be an-
nounced to help amplify the theme for NRB
87, *‘Communicating Christ to the Na-
tions.”’

President Reagan and Vice President Bush
are being invited to address the NRB gather-
ing again, on Monday afternoon. In Febru-
ary 1985, both leaders spoke to NRB at-
tendees in a single, historic plenary session.
NRB executive director Ben Armstrong per-
sonally invited Bush for 1987 on July 23,
when he attended a reception at the Vice-
President’s residence.

The convention is being *‘co-headquar-
tered’’ for the first time this year, at the
Sheraton Washington Hotel and the adjacent
Omni Shoreham Hotel.

September 30 is the deadline for early
registration rates which were announced in
July, according to convention coordinator
Robert Bowen. NRB members who register
this month will be charged $195; the rate for
nonmembers is $295.

Lower rates apply to spouses, faculty
members and students. Hotel charges are not
included in the NRB registration fee.

Jimmy Swaggart

J. Vernon McGee

D. James Kennedy

Those registering after September 30 and
before January 16 will be charged $225 for
NRB members and $335 for nonmembers.
On-site registration at the Sheraton
Washington Hotel, beginning January 31,
will increase those charges to $270 for NRB
members and $385 for nonmembers.

Registration entitles each participant to a
ticket for the Anniversary Banquet, as well
as the Congressional Breakfast and the FCC
Luncheon, both of which are slated for
Tuesday, February 3.

The registrant also will be admitted to all
NRB-sponsored workshops, plenary ses-
sions, receptions, concerts and the giant
Media Expo 87 trade show, which will
feature exhibits by 300 media-related
organizations.

For the first time this year, a prospective
attendee can register for the convention,
schedule a hotel and book travel plans with a
single toll-free telephone call.

For details, call 1-800-342-0476 or
1-201-967-0880. The same service can be
obtained by writing to NRB 87 Convention
Services, c/o IMT, 676 Winters Avenue,
Paramus, N.J. 07652.

Prepublication Offer
Announced for Latest
NRB Annual Directory

MORRISTOWN, N.J. (NRB)—The latest
Directory of Religious Broadcasting, the
1987 listing of everything in the Christian
radio and television field, is being compiled
for publication in January, said the direc-
tory's managing editor, Marjorie Stevens.

*‘It’s not too late to send us your entry for
the 1987 directory,’”’ she said, urging those
with a new program or station, or updated
information, to contact her for directory
questionnaires immediately. Information
must be received by October 1. (Write to
Stevens at NRB, CN 1926, Morristown,
N.J. 07960, or call 201-428-5400.)

The 1987 directory is now being sold in
advance of the publication date for $24.95
postage paid, one-half the planned cover
price.

According to preliminary estimates, the
new directory, a 450-page reference
manual, will include more than 150 newly-
listed radio stations that air religious pro-
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grams. At least 25 additional television sta-
tions that program some religion are being

listed for the first time in the latest volume,
Stevens estimated.

In addition to Christian radio and TV sta-
tions around the world, the annual directory
details radio and television program pro-
ducers, advertising agencies, international
broadcasters, satellite program services,
Christian print and music publishers, book-
ing agencies, donor management companies
and other items of interest to Christian
media professionals.

The comprehensive volume, which is a
year-round project for NRB, also lists the
NRB Code of Ethics, the current board of
directors, award-winning broadcasters since
1959, and several comprehensive indexes
that are cross-referenced for easy use.

NRB Represented at
Giant Book Convention,
Broadcasts Aired

WASHINGTON, D.C. (NRB)—National
Religious Broadcasters was well represented
at the 1986 Christian Booksellers Associa-
tion International Convention, which was
held July 19-24 in Washington, D.C. Por-
tions of the convention and exposition were
broadcast live or reported by various broad-
cast agencies.

In addition to executive director Ben Arm-
strong, NRB was represented by Michael
Glenn, director of exhibits, and Anne
Dunlap, administrative assistant.

NRB board members who participated at
the convention were Charles Stanley, In
Touch Ministries; Jerry Falwell, Old Time
Gospel Hour; E. Brandt Gustavson, Trans
World Radio ; and Sam Moore, president of
Thomas Nelson Company; and Channel 24,
Baltimore.

More than 250 print and broadcast media
representatives covered the CBA conven-
tion, said Astrid Seeburg, CBA publicity
and public relations director. C-SPAN, the
congressional satellite network, transmitted
portions of the event live.

Other broadcasters reporting from the
Washington, D.C. Convention Center in-
cluded the Rock Christian Network, the
news department of CBN, Entertainment
Tonight, LeSea Broadcasting, Family
Radio, International Media Service for
Moody Broadcasting Network, and Univer-
sal Broadcasting Corporation.

Word, Inc., sponsored a night of worship
at the Kennedy Center for the Performing
Arts on July 22.

Plan to Attend!
NRB REGIONALS

See feature stories
beginning on page 24

Our
Premier
Pneumatlc
Pedestal
Has ez

Studio
Pedestal
Ou n has gained
worldwide
acceptance from the
ItS very start. For good reason.
Discerning broadcast pro- )
fessionals everywhere know that valued design fea-
tures, reliable performance, and stable operation-not
inflated prices - are the true determinants of quality. And
that is precisely what we at Innovative Television Equip-
ment boast of.

Precision engineered and manufactured to the most
rigorous broadcast industry standards, our ITE-P1 studio
pedestal easily accommodates camera/head loads up
to 290 Ibs. (130 kgs) throughout a height range of 29”
t0 517 (73.75cmto 127.5¢cm), and weighs in at 180 Ibs. (81kgs).

Certified to meet stringent pressure vessel codes, the
ITE-P1 is designed for utmost safety in operation, with a
built-in automatic anti-surge feature to prevent potential
camera removal hazards.

Performance and price place our ITE-P1 in a class by
itself. But now it has found its match. Our new ITE-P2 is
a “lowboy" version of its older sibling. But with minimum
height to cam head mounting surface reduced to 24.5" -

comparable to pedestals priced twice
Match ...
NEW “LOWBOY" VERSION

Our new
ITE-P2 allows
you a range of
heights from
24.5" to 45.5”
(62.25cm to
113.75cm). It
is perfect for
all low-level
optics center-
line applica-
tions, such as
on-air news broadcasts and studio production.

In addition to the ITE-P1 and P2, we offer a complete
line of camera heads, tripods, dollies, pedestals and
accessories to suit your every need. For all broadcast,
industrial, educational and closed-circuit television
applications.

We know you will appreciate ITE quality performance
and reasonable prices!

For further information, please contact:

INNOVATIVE 6445 De Soto Avenue

Woodland Hills

TELEVISION caiifornia 91367 U.S.A.

(818) 888-9421

EQUIPMENT velex: 181028

(Circle 106 on the Reader Service Card)



TELEVISION

by Truett L. Hancock

Building a Christian TV Studio
From the Ground

Like Jesus’first-century apostles, this fresh-from-school
director of missionary television has been discovering
that great things can emanate from a simple carpenter's shop

magine yourself in this situation.
I You are 23 years old, fresh out of

college with a degree in telecommun-
ications and just getting your foot in the
door of television production. You are
nearing the end of your first year of
employment as a cameraman with an es-
tablished Christian television network

hoping next year they might promote you
*“all the way up’’ to floor director.
Then, out of the clear blue, another
Christian organization calls and offers a
job as the director of their entire television
operation. No longer justan employee, but
the boss! Would you take it? Too good to
be true? This was the question I had to

Truett Hancock (author) directing taping session of ‘“‘Guidelines for Living’’ from studio.
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answer when I was first introduced to
Guidelines, a missionary radio and televi-
sion organization founded by Harold Sala.

When Sala and I first talked he had al-
ready completed two years of television
programs, which had been shot in a small
production house in southern California.
Now, ready to start up his own facility, he
needed someone to run it. When Sala of-
fered me the job he mentioned there were
only two prerequisites for filling the
position.

First, I had to raise enough support to
live in southern California, where
Guidelinesis based. Everyone that works
at Guidelines is a missionary, supported
by outside donations. Secondly, Sala
casually informed me that I would have to
put the entire studio facility together start-
ing from thegroundup. He also threw in
the fact that so far there was no establish-
ed budget for television.

Would you still consider accepting the
position? Well, you know what they say,
‘“When the Holy Spirit talks, you had bet-
ter listen.’” I knew Sala had a lot of faith,
but I was not sure just how far mine would
stretch. Anyway, I accepted the challenge.

In my first week of orientation, Sala
showed me the existing control room—a
small room with two %-inch tape ma-
chines, which were being used to make
copies of the existing bicycled programs.



Faith Stretching

Next, I was taken into the *‘studio,”’ a
large empty warehouse space which had
recently been used as a carpenter shop.
Sala showed me my new ‘‘office,’” a
framed-in loft where the carpenters had
been storing wood.

I could feel my faith beginning to stretch
already. My first job as the new director of
missionary television: put on my track
shoes and start sweeping the studio floor.
With help from the staff, things started get-
ting whipped into shape. We painted,
hammered, glued and sweated outselves
into quite an excitement about our new
studio. We even put up some pipe for a
lighting grid.

Only one problem, still no equipment.
That is when the Lord went to work for us.

We received a letter from one of Guide-
lines board members in Seattle who had
received a list of television equipment for
sale. A small Christian cable outlet in that
area had been forced to close. After put-
ting their equipment in storage for about
eight months, they were now ready tosell
it. There were cameras, monitors, vtr’s,
editing systems, virtually everything we
would need to get started.

At the same time I was drooling over the
list of equipment, a sister organization of
Guidelines, Christian Recording Centre in
New Zealand, offered to send a technician
to install equipment for us for the price of
airplane fare alone. They knew nothing
about the equipment in Seattle, only that
we were trying to get a studio started.

Call it blind faith, call it what you will,
but we went ahead and bought his ticket,
feeling in our hearts that.God would pro-
vide the money for the equipment. We sent
a letter to Guidelines supporters, telling
them about the equipment that was avail-
able. We began receiving donations at

Guidelinesfor the equipment, but the fun-
ny thing was, most of the gifts were from
people who had not even received the let-
ter, but just felt the urge to give. I think
God does that sometimes, just to remind us
who really is in control.

We were able to buy all of the equipment
for about 30 cents on the dollar. The last
piece of equipment arrived from Seattle
the same day our technician arrived from
New Zealand, another example of God’s
perfect timing. I realized that, as my faith
had been stretching, it had also been grow-
ing. After all the equipment had been in-
stalled, I began to see the big responsibility
God had given to me.

Since our television department was
small (me, myself and I), it was necessary
to do things a little differently than some of
the big time production houses. Firstof all,

TELEVISION

V1

Dr. Harold Sala (left), on the set with director Truett Hancock (right) during taping of ‘“Guidelines
for Living.”

In all our produc-
tion time, we have
never once had to
stop because of
equipment failure,
not even to replace
a light bulb (yet).
However, we stop
production each
morning at 9:37
am when the
southbound Am-
trak barrels
through

the control room console was designed so
that one person could reach all of the ad-
justment controls necessary during pro-
duction. Audio, video, CCU’s and swit-
ching controls, as well as an editor and
character generator, were all put withinan
arm’s reach of the director.

Equipment, Training

Next, I brought in some retirees and
high school students and taught them the
basics of camera aperation and floor direc-
tion. During productions my wife, who
completed a year of television training,
tried to keep things running smoothly in
the studio while I tried to grow another arm
in the control room.

Now, more than 65 programs later, we
are still using volunteers, but our
production quality has matured greatly. In
fact, we have added several new outlets for
our program.

There is one more miracle which |
would like to note. Not once in all of our
production time have we had to stop be-
cause of an equipment failure, not a bad
record for a studio put together with used
equipment. We have not even had to
replace a light bulb (yet).

However, we do have to stop momen-
tarily at 9:37 amevery time we tape. That
is when the southbound Amtrak barrels
through right behind our building.

We have been blessed to see how God
has used our program to reach the hearts of
many people here in the United States and
also in the Philippines, where the program
is aired.

I hope this story of Guidelines small
beginnings will be an encouragement to
broadcasters who are just getting started,
and a reminder to those who have grown,
of the wonderful grace of God, who gives
us the faith to begin.

Truett L. Hancock is director of missionary televi-
sion for Guidelines, Inc., Laguna Hills, California
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Broadcast

Technology
Today:

The Present State of the Art

is undergoing improvements by

adding AM stereo, broadbanding
the antenna systems to improve the audio
quality, reducing overmodulation in-
terference by suitable transmitter controls,
reducing RF pollution to increase the
signal-to-noise level and experimenting
with synchronous operation of AM sta-
tions on the same frequency and with the
same programming.

The National Association of Broad-
casters is sponsoring two experimental
programs. First, a program of antenna
design will likely decrease high-angle
radiation that causes skywave inter-
ference, increase low-angle radiation and
improve groundwave coverage.

The second program adds horizontal
radiation to the vertical component, thus
providing a greater flexibility in antenna
design to optimize coverage and maintain
protection.

Extensive experimental work has been
conducted to improve the coverage of AM
broadcast stations. More recently we have
designed high-powered horizontally
polarized antennas that the Voice of
America (VOA) installed in Central
America to serve populations that could
not be reached by standard vertically
polarized directional antennas and main-
tain the necessary protections.

T he oldest broadcast service, AM,

by Carl E. Smith

With regard to FCC-regulated trans-
mitters, the FCC amended its rules, re-
quiring environmental evaluation be held
within specified guidelines to prevent ex-
cessive human exposure. New applica-
tions must satisy these requirements.

Since we introduced circular polariza-
tion in 1946, and the FCC rules were
changed within 30 days, practically all FM
stations have taken advantage of its
superior coverage properties. More re-
cently, circular polarization is being used
by TV stations with good results. This is
particularly true for locations without
direct line of sight. The vertical or hor-
izontal component reaches the receiving
site by reflection or refraction.

Missions Implications

The World Radio Missionary Fellow-
ship (HCJB), Trans World Radio and Far
East Broadcasting Company are joining
together to identify the 250 language
groups in the world with one million or
more people. These three shortwave mis-
sionary organizations are evaluating what
language groups they serve now and, real-
istically, what shortwave stations should
be added to serve especially the language
groups in ‘‘closed’’ countries.

One of the technical tools useful in
determining shortwave coverage is back-
scatter sounding. Still in its developmental
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stages, this is a relatively inexpensive pro-
cedure using the shortwave transmitter
and its associated antenna system. By this
method, it is possible to determine instan-
taneously, and with virtual certainty, the
best frequency and antenna to use for one
hop distances to desired targets. With the
correct frequency and antenna, the trans-
mitter power can be reduced substantially,
thus saving on operating costs.

Hardly anything can be done today
without digits. Personal computers,
reduced in price until they are very affor-
dable, are readily used for word process-
ing, station program operation, or fully-
automated operation and accounting. The
PC can even be used for shortwave back-
scatter operation. Where large data bases
are required, it is necessary to go beyond
the PC to larger computers. Service or-
ganizations or engineering firms usually
require this larger equipment.

Finally, it is common practice now to
convert analogue, audio, and video signals
to digital signals so the quality and noise
level will not be degraded when the
transmission is over great distances.

Carl E. Smith, president of Smith Electronics,
Inc., Bath, Ohio, received a Distinguished Service
Award from NRB in 1984.



Choosing the
Right Computer for
Your Organization

“Choosing the Right Computer for Your Organization”

This new booklet, “Choosing the Right
Computer for Your Organization,” is a
complete guide for the manager of the
Christian organization who is in the
process of selecting a new computer
system.

In non-technical language, this booklet
takes you through a step-by-step
evaluation of your organization's needs. It
leads you to answer the critical question
"What must my computer do to be worth
the time and expense it will take to get it?”

“Choosing the Right Computer for Your
Organization” stresses the need to select
software before making computer
hardware decisions. It offers helpful advice
on evaluating software that will manage
members, donations, and pledges. The
criteria for evaluation and selection of
vendors is also discussed.
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11884 Greenville Avenue, Dallas, Texas 75243
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To get your FREE COPY of “Choosing
the Right Computer for Your Organization,”
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Increasing
AM Broadcast Quality
Through Proper
Phasor Design

A sideband pattern analysis of medium
wave broadcast antenna systems

by Jerry Westburg

CALCULATED HORIZONTAL
FIELD PATTERN

Figure 1
Carrier Pattern of Array Described in Table 1

ost AM directional stations are
M concerned with improving the

quality of the sound received by
their listening audience. Although there
are several factors which may contribute
to an AM directional station achieving a
high quality sound, sideband pattern band-
width is among the most significant.

It is desirable to have the antenna pat-
terns at the sideband frequencies to have
the same shape as the antenna pattern at the
carrier frequency. Sideband pattern
bandwidthmay be defined as the amount
of change seen in the antenna pattern as the
frequency varies from the carrier. If the
antenna patterns at the sideband frequen-
cies show poor correlation with the pattern
at the carrier frequency, severe audio
distortion and/or attenuation of the high
audio frequencies will result.

If the patterns produced at the sideband
frequencies vary greatly from the carrier
pattern, the received carrier and sideband
power may not be in the proper propor-
tion. The distorted signal the listener hears
is generally referred toas null talk because
the effect is usually greatest in the null
area.

There is an infinite number of ways to
design a phasor that will deliver current to
each tower to create the proper antenna
pattern at the carrier frequency. Each of
these designs will have different sideband
pattern characteristics.

Extensive circuit analysis was done on
numerous phasor designs to determine the
sideband pattern characteristics of each
design. The analysis takes into account the
antenna array characteristics for the car-
rier and sideband frequencies, component
values, and transmission line lengths and
types.

Table 1 below gives the field parameters
and array geometry for the antenna pattern
plotted in Figure 1.

Figure 2 shows the 10kHz sideband pat-
terns plotted over the carrier pattern for a
particular phasor design.

It can be seen that although this phasor
design produced the desired pattern at the
carrier frequency, the pattern produced at
the +10kHz sideband frequency is
undesirable.

For this system, the antenna pattern is
changing as the transmitter is modulated.
Listeners of this station will hear a
distorted signal in almost all directions.

As mentioned earlier, the sideband pat-
tern characteristics is a function of the
phasor design. Figures 3 and 4 are side-
band pattern plots of two other phasor
designs which were analyzed.

Itcan be seen that although each phasor
design produced the same pattern at the
carrier frequency, their pattern charac-
teristics at the sideband frequencies can be
vastly different.

If each phasor design has different pat-
tern characteristics at the sideband fre-
quencies, can a phasor be designed that
will exhibit favorable pattern character-
istics at both sideband frequencies? For
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Recent advances in computer cir-
cuit analysis programs are en-
abling antenna manufacturers to
increase AM broadcast quality
significantly. With theaid of the
computer, the ideal sideband pat-
tern bandwidth for your station
can becustomdesigned. By feed-
ing your transmission line lengths
and the technical specs outlined
on your station's construction
permit into a computer, an en-
gineer can then createa model of
the phasor design to meet your
station’s specific requirements
and improve your sound con-
siderably.
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this and many other antenna systems, the
answer is ‘‘yes.”’

Figure 5 shows pattern plots for a phasor
design that exhibits high correlation be-
tween sideband and carrier patterns.

Tobetter understand what is involved in
designing a phasor that yields good pattern
bandwidth, it is important to first look at
the desired antenna operating conditions at
the sideband frequencies.

Table 2 gives the ideal operating par-
ameters for a two element array at the car-
rier and 10kHz sideband frequencies.

(It should be noted that to maintain the
nulls in the same direction as the spacing
indegrees varies due to the change in fre-
quency, the phase of tower 2 relative to
tower 1 is also changed.)

Tower 1 is the reference tower in each
case with field ratio 1 and O degrees.

Table 3 gives the operating base im-
pedances for each of the above set of field
parameters.

As the frequency is varied from the car-
rier, the ideal drive point impedances
change. The problem of designing a
phasor that has good pattern bandwith is
now well defined. A circuit must be
designed that will yield antenna current
ratios close to the ratios in Table 2 know-

TECHNOLOGY

TABLE 1
TOWER HEIGHT FIELD PHASE SPACING
! 90° 1 145° 0°
2 90° 2 0° 60°
3 90° 1 145° 120°
TABLE 2
TOWER FREQ. HEIGHT FIELD PHASE SPACE
2 990KHz 89.1° 8 -150.3° 79.2
2 1000K Hz 90.0° 8 150.0° 80.0°
2 1010KHz 90.9° 8 149.7 80.8
TABLE 3
FREQUENCY TOWER 1 TOWER 2
(KHz) (OHMS) (OHMS)
990 20.5+J60.8 23.1+J975
1000 21.4 +166.2 24.5+)1042
1010 22255357, 260+J1109

ing that the drive point impedance will be
close to that of Table 3. This will produce
sideband patterns that show high correla-
tion to the carrier pattern. For most anten-
na arrays, a phasing system can be de-
signed that will produce sideband patterns
that correlate closely with the carrier pat-
tern. The appropriate design would in-
clude networks that are chosen for their
characteristics at the sideband frequen-

cies, as well as the carrier.

By employing the proper design techni-
ques, followed by extensive circuit
analysis, you can be assured of a high
quality sound to your listening audience.

Jerry Westberg has been a senior engineer in the
antenna group of Harris Corporation for the past
five years.
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FREQUENCY EXTENDER

COMREX EXTENDER—$495!

Finally there’s a frequency extender that’s really affordable. And, it’s a Comrex.

Frequency extension is a way to send broadcast-quality program over a
standard telephone line. It’s an encode/decode system that restores the lower
frequencies tﬁat the phone can't handle.

We've been building these systems for years, but a lot of people who should
have been using them simply couldn’t afford them. That's why we developed
the Basic extender. Each component (encoder and decoder) sells for $495, so
your complete system is less than $1,000.

The Comrex Basic may not offer some of the “extras” available on our other
models. What it does offer is a distinct improvement in program quality sent

over telephone lines.
Call Comrex for a demo tape, at 1-800- R 4R .I‘ PENY
wWIvIiREA

237-1776. Or write Comrex Corporation,
65 Nonset Path, Acton, MA 01720.
BUILT FOR BROADCAST
(Circle 135 on the Reader Service Card)

Tel. (617) 263-1800. TWX 710-347-1049.
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TECHNOLOGY
he religious broadcasting com-
I munity is already familiar with the
many applications of satellite com-
munications technology. The introduction
of U.S. domestic satellites using the fre-
quency band known as *‘C-Band’’ (6 and
4 Gigahertz, or GHz) in the early 1970s
was soon followed by use of this improved
transmission media for religious broad-
casting purposes. Today, C-band satellite
communications antennas (or ‘‘dishes’")
seem ubiquitous, as religious broad-
casters continuously find improved ways

Ku-band Satellite Technology
Because Ku-band satellites are higher
frequency bands than the C-band domestic
satellites originally implemented in the
early 1970s, smaller ground-based receive
antennas can be used to provide equal or
greater quality reception. These Ku-band
antennas are also less subject to inter-
ference than C-band antennas as there are
much fewer interference sources such as
terrestrial microwave links at Ku-band; as
a result, Ku-band transmitting antennas
avoid the need for extensive frequency

Satellite News Gathering
Transportable satellite communications
equipment is not new and has been used by
broadcasters for years. Recently, the
desire by broadcasters to provide live, on-
the-spot news coverage has prompted
development of Ku-band trucks and fly-
away satellite terminals. These self-
contained units provide remote video and
audio feeds, and also act as mini-studios
with program direction and coordination
capabilities, multi-channel satellite voice
and data links back to their home station.

New Developments
in Satellite Communications

of using satellite technology.

Recent developments in satellite
technology now being used by the secular
broadcasting community can offer advan-
tages to religious broadcasters. These are
available and feasible for large and small
TV and radio broadcasters with limited
financial and technical resources. The ad-
vantages include new and improved ser-
vices to existing C-band receive antennas
(for example, live television or radio
broadcasting of remote events) and poten-
tial audience expansion through smaller,
less expensive satellite antennas which ac-
cess satellites operating in the higher fre-
quency Ku-band (14 and 12 GHz).

Secular broadcasters have recently
begun taking advantage of Ku-band sat-
ellite technology, Satellite News Gather-
ing communications technology and C-
band to Ku-band ‘‘turnaround’’ or retrans-
mission services. A brief review of each of
these developments will lay the ground-
work for an example of their applicability
to religious broadcasting.
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coordination required of C-band transmit
antennas.

Additionally, as part of an effort to pro-
vide nationwide direct satellite-to-home
broadcast television, inexpensive satellite
receivers have been developed for mass
implementation. These low-cost anten-
na/receiver equipment packages are now
being used by nationwide multi-purpose
networks. For example, K Mart Corpora-
tion is currently implementing a network
which will connect K Mart headquarters
with more than 2,000 stores across the
country. The network will employ 6-foot
diameter antennas, along with an indus-
trial-quality TV distribution capability us-
ing Ku-band satellites.

In addition to being more economical,
the physically smaller Ku-band antennas
are often more acceptable from an aes-
thetic viewpoint since they can be located
in low-visibility areas such as rooftops.
They are also more easily transported, for
example, in a station wagon or airline bag-
gage compartment.
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The voice and data capability is an essen-
tial feature that permits script exchange,
cuing (interrupt feedback), and voice
coordination to allow program material to
be broadcast directly without further
editing or other delay. Currently there are
over 60 satellite news gathering trucks in
operation. Often the broadcasting corpor-
ations which own them rent them out when
not in use.

Satellite capacity for these voice and
data coordination circuits is often provid-
ed by the satellite carrier at minimal or no
additional cost. To further minimize user
costs, satellite news gathering networks
often avoid the need to purchase dedicated
communications and satellite transmitting
equipment at their headquarters by using
shared facilities, as depicted in Figure 1.
Under this arrangement, voice and data
circuits of many broadcasters are terres-
trially extended to access the satellite
through a large multipurpose antenna ata
‘‘master station’’ which serves many
diverse users and functions. The cost for
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the satellite video broadcast feed itself is
minimized by network users purchasing
satellite time in increments as short as five
minutes.

Turnaround Service

Many broadcasters are aware that Ku-
band satellite communications are more
economically and technically attractive for
their broadcasting applications than C-
band satellite links. The large population
of existing C-band antennas, however,

SATELLITE NEWS GATHERING NETWORK

often precludes complete conversion of a
given broadcasting network to Ku-band
satellite transmission.

Recognizing this fact, some C-and Ku-
band satellite carriers offer ‘‘turnaround’’
or retransmission services. Figure 2 shows
anexample of such service in which a large
multipurpose antenna receives a signal
from one frequency band on a given signal
ellite and re-transmits it to another fre-
quency on the same satellite or on a dif-
ferent satellite. By using this service, a
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broadcasting network can serve both its
existing C-band audience and new sub-
scribers who may wish to select Ku-band
satellite receiving equipment.

The cost for this service may be quite
reasonable, as the satellite carrier is often
more interested in satellite use than in
amortizing earth station investments.

Further Applications

The question remains: *‘How can these
developments be used by religious broad-
casters?’’ Two primary applications are
immediately evident, although many
others are possible: (1) new services such
as live broadcasting from remote sites, and
(2) audience expansion. An example
serves to illustrate both advantages.

Let us assume that a popular Christian
recording artist is giving a concert in Kan-
sas City, Missouri, and the ‘*XYZ Reli-
gious Radio Broadcasting Network,” lo-
cated in Cleveland, Ohio, wishes to pro-
vide live coverage of the concert. A radio
broadcast is used for this example but
television broadcasting is equally feasible.

Let us further assume that the XYZ Net-
work has affiliates in 100 cities in the con-
tinental U.S., Hawaii and Alaska, but
none of these are located in the vicinity of
Kansas City. A final assumption is that the
recording artist is a frequent supporter of
XYZ’s ministry and has agreed to answer
questions from listeners following the con-
cert. XYZ has an existing 800 number
which is connected to its Cleveland
headquarters.

A diagram of the broadcast is shown in
Figure 3. XYZ can either provide all the
equipment it needs in Kansas City in a
small truck, or it can fly the equipment in
the baggage compartment of a commercial
airliner. A small 1.8-meter diameter
transmit and receive antenna (2.4-meter
for a video feed) is used, along with two-
channel audio broadcasting equipment and
four channels of voice/data equipment. Of
course, the four voice/data channels could
also be provided by normal telephone
lines, but they are available via satellite in
case XYZ wants complete control of all
communications facilities (or if the concert
is located at a remote location where multi-
ple telephone lines are not available).

The four voice/data channels are all
connected to XYZ’s headquarters in
Cleveland and are used for voice coordina-
tion, two way script exchange (data), in-
terrupt feedback (IFB)/cuing information,
and a channel for remote call-in using
XYZ’s 800service. XYZ will have a Ku-
band receive antenna at their Cleveland
headquarters for receiving program audio

(continued on page 29)
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CONVENTION

Six Locations,
One Purpose

R

egional chapters of National Religious Broadcasters will conduct annual con-
ventions in six locations this fall, the largest of which will be in Los Angeles.
Beginning September 10 and continuing through October 25, Christian

broadcasters and related professionals will meet to advance their knowledge of broad-
casting, make business contacts and renew spiritual commitments.

Regional conventions are planned as follows: September 10-12 in Charlotte, North
Carolina; September 14-16 in Los Angeles; September 25-27 in Memphis; October
8-10 near Chicago; October 20-22 near Dallas/Fort Worth; and October 23-25 in
Philadelphia. (See the following feature articles for details, and contact the chapter

leaders listed below each story.)

NRB Southeast: Relaxing Holiday

his month’s Southeastern NRB

I Convention promises to be one of

the most unique and inspiring op-
portunities yet offered.

The meeting will be held September
10-12 at Heritage USA just south of
Charlotte, North Carolina, about 15 miles
from the Charlotte airport.

NRB president Robert A. Cook will be
delivering a series of four messages. Cook
is speaker on The Kings Hour. Musicians
Doug Oldham, Neil and Pat Macaulay,
Vern McLellan, June Hunt, the PTL
Singers and others will participate.
Workshops will be offered for broad-
casters, TV personnel, women'’s groups
and people interested in current issues. Jim
and Tammy Bakker will greet the conven-
tion. The PTL program will be taped each
day at 11 am, and convention participants
can be present. Free tours will be avail-
able, including a view of PTL’s equipment
and studio. And, of course, the 504-room
Heritage Grand Hotel will offer special
rates to those attending the convention.

Heritage USA offers many inspirational
and recreational opportunities including
daily seminars, camp meetings, work-
shops, a Christian dinner theater, Heritage
Island Water Park, the Youth Center and
the Recreation Village. All of these
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by Edward O. Temple, Jr.

facilities will be available to NRB-SE at-
tendees and families.

The hotel adjoins Main Street Heritage
USA, a winding avenue of quaint shops,
cafes and fellowship areas. Even though

NRB Southeast: Robert A. Cook

the avenue is enclosed and climate con-
trolled, it creates its own ‘‘weather’’ with
a cyclorama projecting fleecy summer
clouds or starry night skies on the three-
story curved ceiling.

Main Street leads to a 650-seat Grand

RELIGIOUS BROADCASTING SEPTEMBER 1986

Palace cafeteria and convention wing. The
new center, overlooking Lake Heritage, is
a brief tram ride from the events. An old-
fashioned train station is located near the
hotel’s front lobby.

Recreational opportunities abound for
sports enthusiasts, including swimming,
tennis, paddle boating, canoeing, hiking,
miniature golf, shuffleboard, bicycling,
roller skating, horseback riding and
billiards. Equipment is available for soft-
ball, basketball, football, volleyball and
horseshoes.

Janie Timmons, of Charlotte’s Conven-
tion and Visitors Bureau, describes
Charlotte as “‘a city on the move! You’ll
find a multitude of restaurants here—from
down-home cooking to gourmet fare.
Charlotte has something for everyone.’

Come to the convention early and stay
late, but by all means come to the NRB
Southeastern Convention at Heritage
USA, September 10-12. Fun, fellowship
and inspiration await you!

CONTACT: Edward O. Temple, Jr. (804)
528-2000

Edward O. Temple Jr., president of NRB’s
Southeastern Chapter, is general manager of
WORD-TYV, a closed~circuit television ministry at
Lynchburg General and Marshall Lodge Hos-
pitals, Lynchburg, Virginia.




CONVENTION

NRB West: National Significance

by Dan Nicholas

ot only the largest but the oldest
N NRB chapter, the Western Chap-

ter, will conduct its three-day con-
ference at the Los Angeles Marriott Hotel
September 14-16. NRB WEST 86, as the
convention is being billed, was redesigned
this year as a second national convention
and exhibition for the Christian broadcast
industry. (See Religious Broadcasting,
May 1986, page 18.)

NRB officials hope that the Los Angeles
convention will grow into a significant
event, second in importance only to
NRB’s international Convention and Ex-
position, which is planned for next January
31-February 4 at the Sheraton Washington
Hotel, Washington, D.C.

NRB West: David R. Mains

Several hundred program producers,
station owners and operators and other
broadcast professionals are expected at the
three-day NRB WEST conference, which
will feature Bible expositor David R.
Mains of Chapel of the Air.

For the first time this year, a West Coast

Prayer Breakfast in Honor of Israel will be
held in conjunction with NRB WEST. The
September 17 meeting was organizaed by
Edward E. McAteer and his associates.

An NRB Executive Committee mem-
ber, Al Sanders of Ambassador Advertis-
ing Agency, will host his radio talk pro-
gram live immediately after a luncheon,
probably the first live transmission from
an NRB regional convention.

Entertainer Pat Boone and family mem-
bers will participate in a reception on
opening night, September 14. Immediate-
ly following the reception, a media exhibit
with more than 30 companies will be
opened.

Another NRB WEST 86 participant will
be John Wilke, president of National Right
to Life.

The Gospel Music Association is spon-
soring a concert on September 15 with
recording artists Christine Wyrtzen, Deb-
bie McClendon and Steve Fry; they will
each perform at other times during the
convention.

Workshops are planned to inform and
motivate participants. The titles an-
nounced include Agency-Client Relations,
How to Produce a Local Christian Radio
Program, and Information Management
Systems. Other workshops will teach
those present about radio sales, Christian
television and satellite radio.

A one-hour ‘‘Satellite Network Af-
filiates’” meeting is slated for the first
afternoon of NRB WEST 86.

CONTACT: Ray Wilson (818) 246-2200

Dan Nicholas, associate editor of Religious Broad-
casting, is NRB director of news & information.

NRB Southcentral:
Spiritual Competition

b-y Glenda Colombo

he message the world needs most to

I hear is the one it most consistently

refuses—that God revealed His love

for His creation through His Son Jesus
Christ.

Nevertheless, His followers have ded-
icatedly proclaimed that message for the
past 2,000 years as far as the human voice
could carry, and for the last 65 years by the
broadcast voices that now are able to reach

Question:

What was 1985’s
most important and
popular new short feature program?

Answér:
PRO-LIFE PERSPECTIVE®,

Since its release on January 7, 1985,
PRO-LIFE PERSPECTIVE® has been
syndicated on nearly

200 radio stations

nationwide.

Each day Dr. John

C. Willke, President

of the National

Right to Life Com-

mittee in Washington, D.C., has
been offering timely and insightful
commentaries on today’s most chal-
lenging human life issues like abor-
tion, infanticide and euthanasia.
And each day listeners have been
responding to PRO-LIFE PERSPEC-
TIVE® with their letters of thanks as
well as requests for more informa-
tion to help them effectively deal
with these important subjects.

Your audience needs this valuable
information. Now is the time for
your station to join the growing
“pro-life network.”

Call today.

For a free audition tape contact:

Ambassador Advertising Agency
515 East Commonwealth Avenue ‘
Fullerton, Califomia 92632 .
(714) 738-1501/(213) 694-3187
“We believe in what you're doing! God Bless you.”
Dr. James C. Dobson
FOCUS ON THE FAMILY
(Circle 130 on the Reader Service Card)
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even the remote deserts and jungles of the
world.

During the passing centuries, those who
heard Christ’s thundering command to
*“Go ... into all the world and preach the
gospel’’ did so under compelling and often
dangerous circumstances.

In the same spirit of those Christians
who did *‘go and preach’” in earlier times,
today’s bearers of the precious message
must face a different yet equally difficult
task in making Jesus known to an uncaring
world.

The ever-increasing competition for the
minds of today ’s people occupies entire in-
dustries. It is that slick, sophisticated com-
petition intruding every conceivable me-
diumof'sight and sound that now makes it
even harder to convey the simplicity of
God’s love for His lost creation.

Names and methods have changed, but
the eternal spiritual struggle continues,
and Christian broadcasters have learned to
“‘hang in there,’” using their sanctified
imaginations and state-of-the-art tech-
nology to present Christ to our modern
world.

With this in mind, the theme was chosen
for the 1986 convention of the Southcen-
tral Chapter of NRB—**Christianity:
Competitor in Communication’” or *‘How
to Tell the World What It Doesn’t Want to
Hear.™

The convention will be September
25-27 at Bellevue Baptist Church in Mem-
phis, Tennessee, where Adrian Rogers,
the new president of the Southern Baptist

Convention, is pastor.

The call to convention was issued by
chapter president Buck Jones, director of
media at Bellevue and producer of Word
Jor the World. *“We will be bringing
together a group of the most knowl-
edgeable professionals in our area to

‘

NRB Southcentral: Don Luttrell

Ba

discuss Christian broadcasting in the cur-
rent marketplace,’’ said Jones. ‘‘These in-
dividuals will be sharing their expertise in
the how-tos of getting our vital message of
love across to people who are at best indif-
ferent. We will be offering practical infor-
mation and advice in nuts-and-bolts,
hands-on workshops and seminars.’’
The keynote address Thursday night by
NRB president Robert Cook will be *“Why

Less Than the Best Is Not Enough.”’ Con-
vention topics will include What’s a Nice
Church Like You Doing on a Station Like
This?, How to Start and Maintaina Video
Ministry with Today s Excellent but Inex-
pensive Equipment, and Production
Secrets for Your Station and Program. A
session on special international broad-
casting will explore the problems of com-
municating with international listeners and
responding to their needs.

Richard Bott, Sr., an NRB executive
committee member, and Don Luttrell of
Puerto Rico, will address issues facing
Christian radio in the future. NRB exec-
utive director Ben Armstrong will be pres-
ent to welcome participants and present
greetings from the national headquarters.
After a business meeting Friday morning,
Rogers will challenge members at the first
anniversary luncheon of the Southcentral
Chapter.

Program chairman for the convention,
Don Johnson, is vice-president of the
chapter and producer/host of Afterglow.
**This year’s program will help capture the
excitement and urgency of communicating
Christ in today's competitive world,’” said
Johnson. ‘‘I hope everyone with an in-
terest in Christian broadcasting in the
southcentral states will make plans to at-
tend.”’

CONTACT: Buck Jones (901) 725-9512

Glenda Colombo, a freelance writer, is secretary
of the NRB Southcentral Chapter.

NRB Midwest: Leading to Serve

by pioneers who came to America

seeking a new way of life and the
opportunity to worship and honor God
freely. Pioneer religious broadcasters
from the NRB Midwestern Chapter, com-
prising 13 states, had similar goals when
the chapter was organized nearly 20 years
ago.

The constitution of the Midwestern
Chapter states in part, ‘‘The objectives
shall be to foster and encourage the broad-
casting of religious programs (and) to
establish and maintain high standards with

T he 13 original colonies were settled
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by Herb Roszhart

respect to content, method of presentation,
speakers’ qualifications, and ethical prac-
tices.”’

To this end, NRB members in the mid-
western region gather in the Chicago area
each October to be challenged and in-
spired, to learn, share and interact. This
year NRB Midwest will be held October
8-10 on the beautiful 80-acre campus of
Wheaton College in Wheaton, Illinois.
Wheaton is a residential suburb 25 miles
west of Chicago.

Convention activities will be held on
campus in the Billy Graham Center, which

RELIGIOUS BROADCASTING SEPTEMBER 1986

houses the Museum of Evangelism in the
United States and the Billy Graham ar-
chives, as well as the new 15,000 square
foot complex housing the new audio video
production studios. The two million dol-
lar project, the Communications Resource
Center of Wheaton College, also houses
the college’s station, WETN-AM.

Come to Be Challenged

With the theme *‘‘Leading to Serve,”’
NRB Midwest will feature such high-cal-
iber speakers as Zig Ziglar, a popular
motivational speaker and author of six



Don’t Be Duped

Hello! I’'m Steve Bock, Executive Vice-President and General
Manager of EAGLE ONE Enterprises, Inc. EAGLE ONE is
an innovative and reliable source of products and services

to the music and recording industry and a leading

manufacturer of record albums, jackets and
cassettes. EAGLE ONE is now expanding ifs
cassette manufacturing and would like to be of
special help to you. If you're a speaker,
recording artist, teacher or preacher or are
involved in any project utilizing cassette

ot recording and duplicating, we’d like to

o
Ty
I

/0 introduce you to EAGLE ONE'’s
R - 4 superior line of products and
| -, services, and show you how you can

save money on premium quality

cassettes and manufacturing.

EAGLE ONE uses only state of the art
equipment in the manufacture of your special
sound recordings. Duplication is done on our
Gauss high speed bin loop system which features

(Continued on Side B . . . )
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the Dolby HX Pro recording process. Next,
a King tape loader and select, premium
quality five-screw shells are combined in the
construction of all EAGLE ONE cassettes.
The shells are precisely direct printed by the
Apex 15 system, and with your photography
and artwork, EAGLE ONE can also provide
beautiful, fullcolor printed inserts. Packaged
in protective Norelco boxes, the completed
EAGLE ONE cassettes are poly-wrapped
and ready for shipping.

EAGLE ONE is committed to the need of
the marketplace for a high-quality, innova-
tive and reliable product and has planned
its business strategy to meet that need,

offering clients professional recording studio
facilities, state of the art album and cassette
manufacturing, and award-winning record
industry graphics and design.

We at EAGLE ONE are anxious to show
you how you can save money on quality
cassettes today! To find out more, just fill out
the response card and drop it in the mail. If
you can’t wait for the mailman, feel free to
call me collect at (513) 772-7770.

We'll do our best to save you money on
quality cassette duplication and manufac-
turing and to show you that you don’t need
to be duped on anything less than EAGLE
ONE high quality cassettes!

LE ONE

ENTERPRISES

11260 Chester Road Suite 225 Cincinnati, Ohio 45246

e p\l\""d

|ess!

1Y)

{i

BUSINESS REPLY MAIL

FIRST CLASS ~ PERMIT NO. 17151 CINCINNATI, OH
POSTAGE WILL BE PAID BY ADDRESSEE

erra

11260 Chester Road
Suite 225
Cincinnati, Ohio 45246

UNITED STATES |

s | Clip, Complete
e | and Mail Card
e | Today or Call
— 1 Steve Bock
m— | Collect at
e (513) 772-7770

|

|

;



books; Paul Meier of the Minirth-Meier
Clinic, heard on the Moody Broadcasting
Network; Richard Chase, president of
Wheaton College; NRB president Robert

NRB Midwest: Zig Ziglar

A. Cook and NRB executive director Ben
Armstrong.

Outstanding musicians scheduled to
perform are Sandy Rios, Burt Kettinger,
musicians from the Wheaton College Con-
servatory of Music, and Men of Praise
from the Radio Bible Class, Grand
Rapids, Michigan. The Nite Lite Players,
an outstanding drama group, will also
perform

CONVENTION

Come to Learn

Some of the biggest benefits of the NRB
Midwestern will be interacting with other
broadcasters, asking questions and meet-
ing program producers.

A variety of workshops is planned for all
broadcast staff members. Students plan-
ning a broadcasting career will benefit
from the hands-on workshops in
Wheaton’s new audio and video studios.

Management workshops will be led by
Em Griffin, professor of communications
at Wheaton College and author of three
books. Fred Rudy, vice-president of ad-
ministrative services at Moody Bible In-
stitute, will lead a workshop on effective
personnel management and practice. Rep-
resentatives from professional production
agencies will lead the audio and video
workshops.

Char Binkley, general manager of
WBCL-FM/Fort Wayne (Indiana), will
moderate a forum on Issues in Christian
Broadcasting.

Come join us for NRB Midwestern Oc-
tober 8-10. Lodging will be at the Stratford
Inn, a new Travelodge just minutes from
Wheaton College. Transportation will be
provided.

CONTACT: Herb Roszhart (402) 845-6595

Herb Roszhart, director of broadcasting for Grace
College of the Bible, Omaha, Nebraska, is presi-
dent of NRB’s Midwestern Chapter.

NRB Southwest: Texas Style

by Jim Kerby and Bill Armstrong

he 14-year-old NRB Southwestern
Chapter has taken on new vitality as

one of the upcoming chapters,
blazing new trails in promoting Christian
broadcasting. The 1986 regional conven-
tion October 20-22 will prove that.
NRB-SW has been transformed under
the leadership of a new board of directors.
‘*‘We have felt from the beginning that
the chapter should reflect the dynamic
spirit of our own southwestern pioneers in
Christian broadcasting,”’ said David
Payne, chapter vice-president and radio
coordinator for Kenneth Hagin Ministries,
Tulsa, Oklahoma.
*‘So many leaders of the electric church
come from the southwest, the heartland of
America. They are making a tremendous

impact upon our nation,’’ Payne said.
Any list of gospel broadcasters in the
southwest must include Oral Roberts, Jim-
my Swaggart, James Robison, Larry
Ward, Chaplain Ray and Larry Jones.

Addressing Issues

New Christian talk shows based in the
southwest are addressing social issues.
Bob Larson, host of the daily live radio
program Talk Back, is a leader in pro-
moting professionalism and quality in
Christian broadcasting. He has recently
placed his membership in the South-
western Chapter, joining chapter leaders
to set a new standard of excellence in
Christian media.

Southwesterner Marlin Maddoux also

TALKING...”

Add interest to your program
schedule by including
America's longest running,
national, multiple station,.
religious two way talk show,
on the list of outstanding pro-
grams which you already

carry.
QPLEN
r l‘Ul\L?lu

HAROLD MPING

Now h(eard on more than 30 sta-
tions.

1%2 hours nightly, Monday
through Friday:

7:00 to 8:30 P.M. PST
9:00 to 10:30 P.M. CST
10:00 to 11:30 P.M. EST

It's INTERESTING...new fully
produced format.

It's PROVOCATIVE ... sometimes
controversial but with sensitivity

and courtesy.

It's SPONTANEOUS...no calls
screened.

TOLL FREE TELEPHONE LINES
are utilized for convenient
listener access.

It services the LARGEST
COVERAGE AREA of any talk
show in America.
More than three billion persons now
have the technical potential to hear
OPEN FORUM, throughout the world.
Now heard in five languages...on five
continents.
Available via Satellite on a Public Ser-
vice, Sustaining, Barter or Commer-
cial basis.

THERE IS A PLAN FOR
YOUR STATION... ASK
FOR IT TODAY

Detach and malil to:

OPEN FORUM

Creative Communications Assoclates inc.
876 N. Batavia, Orange, CA 92668
(714) 997-8450

NAME

STATION

BUSINESS
ADDRESS

POSITION

PHONE ( )

{check) | am interested in knowing more about
OPEN FORUM.

(Circle 117 on the Reader Service Card)
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keeps Christians informed with his con-
troversial daily radio program Point of
View.

The southwest leads the way in quality
Hebrew Christian programming with such
notables as Zola Levitt who brings viewers
into Bible times with his unique on-
location television Bible studies. Charles
Halff and Louis Kaplan capture radio
listeners with The Christian Jew Hour
and Jewish Voice Broadcast respectively.

A Fun Convention

*“This year we will be holding the con-
vention in Dallas,’’ said Sharon Barela,
chapter treasurer and vice-president of
B/M/C Advertising. ‘‘The excitement of
this great city fits right in with the spirit of
this year’s fun convention!

‘‘We're calling it ‘Big Time in Texas,’
featuring the flavor of the old west pioneer
days, including a ‘Big Barbeque Bash’
with some old-time fiddling and foot-
stomping music.

*‘We’ll be holding a Texas auction with
many valuable items going to the highest
bidders, such as a weekend in Galveston,
cameras, recorders and gift certificates at
the Galleria Mall in the heart of Dallas,”’
she revealed.

Attendees will enjoy an old-fashioned
ice cream social and the music of *‘Big
John’’ Hall, Roger McDuff, saxophonist
Venard Johnson, pianist Anna Jeanne
Price, song stylist Jean Eudaly and others.

To launch the *‘big and bold’’ image of
the new Southwestern Chapter, the no-
torious, steel-toothed ‘‘Jaws’” of James

Bond movies, Richard Kiel, will be the
opening speaker. A giant man (7° 2°°),
Kiel is an outstanding Christian and a
creative genius who is planning
wholesome family-style movies for the
secular market.

Among the main speakers will be James
Rohison, TV evangelist; Zig Ziglar, one

NRB Southwest: James Robison

of America’s foremost positive thinkers;
Tim LaHaye, founder of Family Life
Seminars; Bob Larson, and Constance
Cumbey, controversial author of A Plan-
ned Deception.

One of the spiritual highlights planned
will be Zola Levitt’s beautiful, full-dress
reenactment of the Passover Feast, per-
formed at the awards banquet.

This year’s conference will also feature
interesting media displays from a number
of exhibitors.

Creativity and Technology

Stimulating workshop sessions will be
held throughout the three-day convention.
Christian broadcasting experts will share
their ideas and answer questions.

Three awards will be presented: *‘Ex-
cellence in Media’’ for outstanding
achievement during 1986, ‘‘Pioneer in
Media’’ for contribution to the success of
the NRB Southwestern Chapter, and a new
‘*Excellence in Graphics’” award. '

The graphics award was recommended
by Brian Mason of American Graphics,
Inc., Tulsa, to encourage the use of better
graphics design by Christian television
ministries.

The chapter is also planning additional
benefits for members.

‘At this year’s convention we will be
announcing an attractive new retirement
plan and a wholesale buying plan for
Southwestern Chapter members,”” said
Barela.

**This means chapter members will be
able to purchase such items as computers,
professional audiovisual equipment,
automobiles, appliances and hundreds of
other items at wholesale prices,’’ she said.

CONTACT: Sharon Barela (918) 664-7991

Jim Kerby, director of creative services, and Biil
Armstrong, account executive, both work with
B/M/C Advertising, Tulsa.

NRB East: Communicating Faith

mentioned in Revelation, was
located in Asia Minor (now Turkey)
some 20 miles southeast of Sardis. The ci-
ty was named after its founder Attalus II,
Greek king of Pergamum who lived in the
middle of the second century B.C. Be-
cause of his loyalty to his brother
Eumenes, Attalus was given the title
Philadelphos (Greek: phileo—love,
adelphos—brother).
Philadelphia was strategically located in
a valley between the mountains that
separated the Aegean/Mediterranean Sea
coastal area from the upper plateau of
Asia. The road running through Phila-

The ancient city of Philadelphia,
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by Joseph P. Battaglia

delphia was used as an avenue through this
corridor. Truly, it was a door amid the
mountains.

Of the seven churches mentioned in
Revelation, Philadelphia is mentioned
allegorically as an open door to the Word
of God, somewhat paralleling its geo-
graphic reputation. It is also referred to as
being true to God’s Word (Rev. 3:8).

Much like its ancient counterpart, the
modern city of Philadelphia, Penn-
sylvania, remains an “‘open door’’ to the
Gospel with some six religious radio sta-
tion signals covering all or part of the
metro area. Here in the City of Brotherly
Love, the Eastern Chapter of NRB will

RELIGIOUS BROADCASTING SEPTEMBER 1986

hold their annual convention October
23-25. With the theme ‘‘Communicating
the Faith,’’ the NRB Eastern Convention
follows in the spirit of ancient Phila-
delphia, encouraging fellowship and
openness to God’s Word by providing the
right combination of workshops, seminars
and speakers to achieve this spiritual
climate.

Next month’s three-day convention
hopes to capture the feelings generated
during last year’s event, as those involved
experienced a time of revival, fellowship
and challenge from the Bible, both profes-
sionally and personally.

(continued on page 35)



TECHNOLOGY
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(continued from page 23)

and may use the same antenna (modified to
include a transmit capability) for the four
voice/data channels as shown in Figure 3.
Alternatively, the voice/data channels
may be extended terrestrially to a shared
master station, similar to the connection
shown in Figure 1.

Using the configuration shown in
Figure 3, XYZ headquarters in Cleveland
is able to screen incoming calls on their
800 number, then connect them to their
direct line to Kansas City to speak with the
recording artist. XYZ’s director in Kansas
City is able, through the IFB circuit, to
control program material and schedule.

The program audio, as transmitted from
Kansas City viaa Ku-band satellite, canbe
distributed live to the XYZ Religious
Radio Broadcasting Network affiliates in
three different ways. One way would be
for XYZ to re-transmit the program on a
C-band transmit antenna located at XYZ’s
headquarters. Alternatively, the program
can be re-transmitted by a *‘turnaround’’
service provider, in which case it could be
transmitted on one or more of several C-
band satellites. By using turnaround ser-
vices fora special event such as this, XYZ
could provide the broadcast to other net-
works, congregations, etc. external to
their regular audience.

Under a third alternative, the program
material could be provided to XYZ’s au-
dience directly on the same Ku-band
satellite as is used for the Kansas City-
Cleveland program link, possibly by the
same program transmission from Kansas
City. The space segment cost, on a one-

LIVE REMOTE RADIO BROADCAST WITH AUDIENCE CALL-IN

time basis, for a special events broadcast
like this is less than $1,300 for a two-and-
a-half hour transmission. Of course, term
accounts would run less. Transmission via
Ku-band satellite permits expanding
XYZ’s audience through use of the
smaller, economical Ku-band receiving
equipment previously described. These
receive antennas are also easily transport-
able, and could be set up at a large hall or
conference center as a special events
broadcast.

Recent developments in satellite com-
munications, such as Ku-band satellite
broadcasting, Satellite News Gathering
voice/data circuits, and video/audio turn-
around services, offer religious broad-
casters the opportunity to provide their
viewers and listeners with new services
such as live broadcasting. New develop-
ments also permit broadcasters to expand
their served communities by placing low-
cost, smaller Ku-band receive antennas at
locations where C-band antennas were not
previously feasible.

Mr. Skjei is director of Satellite Systems Engi-
neering for GTE Spacenet, McLean, Virginia,
where he provides engineering support to cor-
porate elements using the GTE Spacenet M and
GSTAR® Satellite System.

SEPTEMBER 1986 RELIGIOUS BROADCASTING

now auailable

s’y

LUIS PALAU

(714) 997-8450
REATIVE COMMUNICATIONS
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Stereo

Opportunity
for AM Survival

by Leonard Kahn

bout three years ago, I received a
A call from Mr. J. B. McPherson,

then chief engineer of WMAL,
ABC’s owned and operated blockbuster
AM station in our nation’s capital. (*‘JB,”’
one of the best broadcast engineers in the
country and one of the most decent souls
I have ever met, just recently retired from
WMAL.)

JB was excited about the pioneering
work he and his staff were doing in broad-
casting sports in AM stereo, specifically
the Washington Redskins games. He told
me how great the crowd noise sounded in
stereo, even more effective than music,
because crowd noise is always present. He
reported that when you close your eyes
you are absolutely certain that you are sit-
ting in the stands.

One day, JB was in the studio monitor-
ing the WMAL signal with earphones
when all of a sudden two guys started a
conversation behind him. Even thoughJB
coughed to attract their attention, they ig-
nored JB and continued talking. Finally
JB, who is seldom ignored by anyone at
WMAL, turned around to talk to these
rude guys and found they were not there.
They were in the stands at the game.

That is realism!

While WMAL uses the Kahn/Hazeltine
AM stereo systems, all AM stereo and FM
stereo systems can give an astonishing
feeling of realism and truly put radio
listeners right at the site of the broadcast.

All over the country, listeners have re-
ported when listening on high fidelity AM
stereo receivers that AM stereo fully com-
petes with FM stereo. Indeed, in the car
and with ‘“Walkman’’ type receivers AM
has freedom from multi-path. Even more
important, AM stereo is a reason for pro-
gressive receiver manufacturers to update
and improve the quality and fidelity of AM
receivers. Thus, finally we are now seeing
receivers that will allow AM broadcasters
to fully compete with FM.

Future Concerns
If you look at AM radio’s present state
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of health it is most depressing. From a
position of great strength in the 1960s, AM
radio now has dropped to less than 30 per-
cent of total radio listening ratings; the
decline in listener share has been fairly
uniform at 3 percent loss per year.

Even worse is the subject of demo-
graphics. Very few young listeners tune to
AM radio in comparison with the overall
statistics. Therefore, as the aging process
continues, AM ratings must be expected to
suffer inordinately severe declines. Ac-
cordingly, any thoughtful program pro-
ducer will realize that it is important that
AM radio be supported so that it can bet-
ter compete in the marketplace.

Why should producers of radio pro-
grams worry about the future of AM
radio? The reason is very simple. It is the
old question of supply and demand. The
majority of radio outlets with inexpensive
broadcast rates are AM stations. If these
stations were to decline in number or, it is
entirely possible, disappear completely,
those AM outlets would be unavailable
and the cost for getting on-the-air in FM
would rise dramatically. Thus, not only
would you lose inexpensive outlets, but
you would be forced to join in competing
for air time of FM. FM rates would, of
course, dramatically increase over their
present high prices.

Thus, it is extremely important that AM
radio become healthy and remain in
business.

AM stereo offers a means for AM to re-
gain its audience. Coupled with the
availability of better quality radios, it can
reverse AM’s downward plunge.

A Brief History

After more than 20 years of denying
AM stereo access to the marketplace, on
March4, 1982, the FCC took the pioneer-
ing step of allowing five mutually incom-
patible systems to compete. This ‘‘market-
place’’ decision was adopted because the
Commission believed that, no matter
which system it selected, there woukd be a
long appeal procedure that could well
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result in
courts ordering the
FCC to re-examine its decision. Such a
procedure could easily take four or five
years. And there was an excellent chance
that one or more dissatisfied proponents
would, at the conclusion of that period,
start the entire appeal process over again.

It is interesting to compare the results of
this seminal FCC decision on AM stereo
with the results of FCC dictated standards
for color TV and FM stereo. The AM
stereo competition, after starting with five
systems, is now down to two (Motorola
and Kahn/Hazeltine). Even if these two
systems continue in the market permanent-
ly, there is no problem because multi-
system receivers are currently available
from Sony and Sansui. Furthermore, just
recently Sanyo introduced an inexpensive
integrated circuit that automatically
decodes both systems. Therefore, it is
believed that by 1987, less than five years
after the FCC marketplace decision, the
free marketplace will have found a prac-
tical solution.

In comparison, both FM stereo and col-
or TV took over 10 years to make satisfac-
tory progress, and many engineers believe
the FM stereo system selected by the FCC
was not the best system available. For-
tunately, with the emergence of new,
automatic switching multi-system AM
stereo receiver technology, the broadcast
industry has, by taking a strong stand on
AM stereo, insured its freedom to select
the system that it believes will best serve
listeners.

AM broadcasters should seek the best
engineering and marketing advice avail-
able regarding AM stereo and take steps to
insure that this important opportunity does
notslip by. It may well be the final oppor-
tunity for AM to regain its vitality.

Mr. Kahn, best known for the Kahn/Hazekltine
AM Stereo System, invented CSSB modulation
and other communications techniques used by
government and commercial firms.



NEW PRODUCTS

Sound Effects Library
Available on Compact Disc

The Sound Ideas Sound Effects Library is
now available on compact disc digital audio.

This newest format, manufactured by
Polygram of West Germany, uses a specially
designed programming system and master-

ing process to maximize disc capacity and
reduce crucial access time. The results have
received impressive critical acclaim.

The entire library of over 3,000 effects,
originally offered on 125 reels, is now
pressed on just 28 compact discs. The set is
catalogued using both an alphabetical and
disc track/index listing and is fully cross-
referenced. Each compact disc has its own
numbered jewel holder; every library comes
with a carrying case.

For further information, contact Brian
Nimens or Michael Bell, Sound Ideas, 86
McGill Street, Toronto, Ontario, Canada
M5B 1H2. Telephone (416) 977-0512.

Pentax Retails Compact
Camera/Recorder

Pentax has introduced the compact PV-
C800A Camera/Recorder, the ‘‘Pentax
Movie 8, weighing 3.2 pounds without
batteries.

The Pentax Movie 8 has all the features
usually found in a larger, state-of-the-art
camera/recorder: auto focus, instant
record/playback, large %4-inch electronic
viewfinder, auto/manual white balance, 6 to
1 power zoom with macro, visual search,
still frame and a new date set switch.

A new generation MOS pick-up system

CN 1926, Morristown, N.J. 07960.

climinates burn-in and image lag, as well as
recording capability in light levels as low as
7 lux.

The camera/recorder also has a Flying
Erase Head (FEH) that totally eliminates
noise between shots and provides unbroken
scene transition. Pentax Movie 8 uses FM
recording for outstanding high fidelity sound
reproduction. Other features include freeze-
frame and battery level indicators. It easily
connects to any television or VCR, or will
record off any television that has A/V output
jacks.

For more information, contact Art Nolan,
Pentax Corporation, 35 Inverness Drive
East, Englewood, Colorado 80112.
Telephone (303) 799-8000.

Connectronics Distributes
Audio Mixing Console

A new audio mixing console in the SECK
range of mixing consoles from England is
being distributed by Connectronics Corpora-
tion of the United States.

The SECK 1282 is a studio quality, port-
able console featuring 12 balanced inputs,
eight sub-group busses, four auxiliary
returns, each with full equalization and
routing, and a stereo output.

Each balanced mic/line input delivers
superb transient response from the extended
range gain input section; instruments are
connected directly without the need of a D.I.
box. This optimizes the full benefit of the
circuit design.

Tip-ring-sleeve insert jacks are provided
on each of the 12 inputs and each of the 8
sub-groups. The equalization is in three
bands, with a sweepable mid-range.

The monitor section is *‘in-line.”” During
mixdown the monitor section can be switch-
ed to the channel, allowing up to six aux-
iliary sends to be used (three in the monitor
section and three in the channel).

The console also features full-throw 100
mm faders and a built-in talk-back micro-
phone. The outboard power supply includes
a switch which provides 48 volt phantom
power to the microphone inputs.

The SECK 1282 has a listed retail price of
$3,450. For more complete details, contact
Connectronics Corporation, 652 Glenbrook

Road, Stamford, Connecticut 06906. Tele-
phone 1 (800) 322-2537.

Grass Valley Introduces
Distribution Amplifiers

Grass Valley Group is offering two new
remote controllable distribution amplifiers,
one audio and one video.

The 8510R Remote Gain Video DA
allows local, remote or summed control of
both video +6dB and chroma (+4dB) when
mounted in the Model 8500T2R tray. The
8500T2R will accept a mix of remote control
of standard DAs, although each of the eight
DA slots is provided with remote control
connection. The 8510R is also usable ina
standard 8500T2 tray, where its video and
chroma gain functions are limited to local.

The 8510R front panel selections include
control mode, the gain choices, and equal-
ization for up to 500 feet of Belden 8281 or
equivalent cable. Remote control cable limit
is 650 feet.

The GVG 8552R Remote Gain Audio DA
provides switch selectable gain ranges from
+10dB to +30dB in three steps. For stereo
use, two 8552Rs can be connected to one
remote gain control device, with a simple

resistor and potentiometer assembly added.
The 8552R may be used in any 8550 Series
audio DA tray.

For both the 8510R and 8552R, remote
control panels are not provided, and both
redundant power supplies and module ex-
tenders must be ordered separately. More
information is available from any GVG sales
and service office, or by calling (916)
478-3724.

Product releases must be received at least six weeks prior to date of publication. Send information to “New Products,” Religious Broadcasting,
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Gary Babb

In celebration of their 12th
anniversary this summer,
WPJL-AM/Raleigh (North
Carolina) held a yard sale of
albums and singles the station
had accumulated over 12
years. Hundreds of listeners
sifted through nearly 2,000
records. WPJL charged one
dollar per album and 10 cents
per single, earning almost
$1,700.

Gary Babb, general
manager of WBGL-FM/Cham-
paign (Illinois), recently left
that station to pioneer WJIE-
FM/Louisville (Kentucky).
The new Christian station is a
ministry of Evangel Christian
Life Center. Jay Greener,
production manager of WIBI-
FM/Carlinville (Illinois),
replaces Babb at WBGL.

Jonathan Petersen has been
appointed director of publicity
for Zondervan Publishing
House, a division of The
Zondervan Corporation.
Petersen was religious news
editor for the UPI Radio Net-
work in Washington, D.C.,
and has worked at radio sta-
tions in Connecticut and
Minnesota.

Van Crouch, sports director
and reporter for WCFC-TV
38/Chicago, has been ap-
pointed chapel coordinator for
the Chicago Cubs. He orga-
nizes and leads weekly Bible
studies with members of the
baseball team and coordinates a
service before each Sunday

home game.

Jay Greener

Tim LaHaye, president of
American Coalition for Tradi-
tional Values (ACTV), has be-
gun a daily, two-minute
satellite feed to Christian
television stations. Capitol
Report, transmitted live from
Washington, D.C., provides a
conservative perspective on
current topics. Religious sta-
tions can contact the ACTV of-
fice in Washington, D.C., for
more information and trans-
mission times.

WWDJ-AM/Hackensack
(New Jersey) held a home
show at Giants Stadium this
summer. The show, which at-
tracted 3,500 people and had
80 exhibits displaying home
improvement projects, helped
increase the public’s awareness
of contemporary Christian
radio.

Account executive Shari
Reisman has been promoted to
local sales manager for WLIG-
TV 55/Riverhead (New York).

Lura Zerick recently joined
the staff of WAYD-AM/Ozark
(Alabama) to work in advertis-
ing, public relations and
copywriting. Zerick is director
of Encouragement Ministries,
a publishing, radio and music
organization.

WLIN-AM/Traverse City
(Michigan) has named Ray-
mond Hashley operations
supervisor. Hashley, who
replaces Thomas Sisco, was
program director and morning
personality at KBHW-FM/In-
ternational Falls (Minnesota).

Gordon Jensen

American General Media,
Arroyo Grande, California,
has formed a new division for
its religious radio stations. The
Cornerstone Group, hcad-
quartered in Manlius, New
York, presently includes
WWWG-AM/Rochester (New
York), KLLF-AM/Wichita
Falls (Texas) and WYDE-
AM/Birmingham (Alabama).
Sue Bahner, vice-president
and general manager of
WWWQG, has been named
president of The Cornerstone
Group.

Jackie Bradley, senior ac-
count executive/southeast
region for the PTL Television
Network, has been promoted to
national sales manager. Kim-
berly Day will assume the
southeast region account ex-
ecutive position.

KHEP-AM/Phoenix
(Arizona) has added two on-air
staff people. Don Lincoln is
afternoon drive host. He was
production director for
KFYI/KKFR-FM/Phoenix.
Bill Backus will be on-air in
the morning. He has 10 years
of radio and television
experience.

WBVM-FM/Tampa
(Florida), the first Catholic
radio station in the southeast
and the fourth in the nation,
signed on the air May 26 with a
Memorial Day mass. Station
manager Tom Derzypolski
said that the station will broad-
cast 24 hours a day at 100,000
watts.

Lee Watson

WTME-AM/Auburn
(Maine) has signed on the air
with a ‘*Christian lifestyle’”
format. According to station
manager John Yates, area
residents had indicated an in-
terest in a format similar to that
of sister station WKTQ-AM/
South Paris (Maine).

Jeff McCusker has joined
the staff of WKJL-TV/Balti-
more (Maryland). Former staff
announcer and on-air talent at
WTKK-TV/Washington,
D.C., McCusker is public ser-
vice director. He also works in
commercial production and
does on-air work at WKJL.

Christian songwriter/musi-
cian Gordon Jensen and
businessman Lee Watson have
formed One Story Promo-
tions, Nashville, Tennessee.
Lynette Johnson has been ap-
pointed director of marketing.
She most recently was radio
promotions coordinator at
Light Records. The new com-
pany offers radio promotion
and publicity services to Chris-
tian recording artists.

A video production by The
American Lutheran Church,
Another Family Farm, re-
ceived a Silver Screen Award
at the U.S. Industrial Film
Festival this summer. The pro-
gram was created in response
to the need of ALC’s rural
ministries staff for a tool to
help rural people deal with
farm crises in their com-
munities and churches.

We want to hear what is happening with your station or program. Send information at least six weeks prior to date of publication to “Broadcasters, "
Religious Broadcasting, CN 1926, Morristown, N.J. 07960. Or call (201) 428-5400.
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NRB FORUM

{continued from page 6)
Music Licensing

Dear Editor:

I read with interest the article by Ed Atsinger,
*‘What's Wrong With Music Licenses for
Religious Broadcasters?’” (July/August).

I believe it’s time for all radio stations,
religious and secular, to look closely at the
tradition of paying licensing organizations for
the right to create demand for their product.

If we don’t play the music, the writers can-
not profit from record sales, sheet music sales,
etc. Why then are they not paying spot rate for
the promotional time we give them?

The question should not be whether or not
radio stations are paying too much, but why are
we not being paid?

Bill Miller
General Manager, WBBX Radio
Kingston, Tennessee

Ammunition

Dear Editor:

Thank you for publishing Gary Crossland’s
articles on demographics of the Christian radio
listener.

They have been helpful in giving our sales
team *‘ammunition’’ in presenting exactly who
listens to Christian radio. Since the thrust of our
presentation to advertising clients is the **qual-
ity rather than the *‘quantity”’ of listeners, we
have found the research done by Mediamark
and Simmons (in addition to our in-house re-
search) invaluable.

Keep up the good work!
Terrence Fahy
General Sales Manager, KKLA-FM
Los Angeles, California

An Inspiration

Dear Editor:

How saddened [ was to hear of the death of
Clarence Wesley Jones.

He was an inspiration to all of us.

Certainly he came to the end of life with pride
behind him, love around him and hope ahead of
him.

God loves you—and so do I.

Robert H. Schuller
Crystal Cathedral
Garden Grove, California

(Circle 120 on the Reader Service Card)

PAINTING
WITH LIGHT

Television Lighting Direction

girolamo
Ilgh INg design

5624 Albright Drive
Virginia Beach, Virginia 23464

NYC. (212) 787-5400/VA. (804) 467 3898

~/ BIG-CITY PRODUCTION
IN A COUNTRY SETTING

ColorDynamics, the Dallas area’s only

independent, fully-equipped broadcast quality*

video production studio

*computer-controlled cameras/ 1” mastering and editing suites/variety of location packages available

Serving the broadcast, cable, and commercial video production
industry with excellence at an affordable price.

ColorDynamics Video

150 E. Bethany Road
Allen, TX 75002
Contact Lee Place (214) 380-9500

(Circle 126 on the Reader Service Card)
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WASHINGTON

n 1984, the FCC eliminated its
I guidelines relating to non-entertain-
ment programming and the quantity
of commercial matter presented by
commercial television stations, and
deleted the agency’s rules relating to
formalized community ascertainment
and maintenance of comprehensive pro-
gram logs in Report and Order in MM
Docket No. 83-670 (1984 Report and
Order’). The Commission recently af-
firmed its deregulatory action in all ma-
jor respects. See Memorandum Opin-
ion and Order in MM Docket No.
83-670, released May 28, 1986. The
Memorandum Opinion and Order,
however, provides some clarification of
significant aspects of the deregulation
order.

While the 1984 Report and Order
removed the guidelines as to the par-
ticular types and amounts of program-
ming which must be presented by televi-
sion stations, the Commission’s recent
decision reminded licensees of their
obligation to present programming that
is responsive to community issues. In
meeting this basic obligation, the FCC
recognized that broadcasters can look to
the programming of other stations in
their markets. The Commission noted,
however, that a station cannot rely ex-
clusively on the programming of others
to satisfy its public interest obligation
because *‘the responsibility of each
licensee to contribute to the overall
mix of issues-responsive programming
is a fundamental duty for which
licensees will be held individually ac-
countable’’ (emphasis added).

Furthermore, reliance on the pro-

by Richard E. Wiley

gramming of ‘‘other stations’” must be
*‘reasonable.’” The FCC cautioned
licensees that if they intend to rely on
such programming to satisfy their own
public interest obligation, it ordinarily
would have to be broadcast to satisfy the
*‘reasonable reliance’’ standard.

While quantitative programming
guidelines will no longer be relied upon
to evaluate a licensee’s performances,
the Commission noted that it has not
eliminated all concern with quantity in
the uncontested renewal context. Ac-
cording to the Commission, the /984
Report and Order determined only that
the programming guidelines, ‘‘with
their exclusive reliance on specific
quantities of certain types of program-
ming, were both unnecessary and mis-
leading. Our decision, however, cannot
reasonably be read to have rendered
quantity irrelevant ... At the same time,
it is clear that failure to present precise
amounts of programming alone is not an
acceptable means of making a public in-
terest determination.”’

With regard to the contested renewal
proceeding, the Commission provided
no guidance as to what standard must be
met to receive a renewal expectancy.
The FCC refused to address the issue
since it is related to the pending pro-
ceeding specifically regarding the com-
parative renewal process (Notice of In-
quiry in Docket No. 81-752).

Until the agency provides further
guidance as to what standard will be ap-
plied to broadcasters at renewal time,
licensees are likely to be evaluated on
their issues/programs lists regarding
their most significant treatment of com-

Affirmation of Television
Deregulation Decision

munity issues. Accordingly, it would be
prudent for licensees to maintain
issues/programs lists which are more
comprehensive than not.

The Memorandum Opinion and
Orderalso clarified the Commission’s
policy regarding the ascertainment
obligations of television licensees.
Although the FCC no longer prescribes
the means used by broadcasters to deter-
mine the needs and interests of the
community, the agency did emphasize
that the methodology used in reaching
particular programming decisions may
be of relevant concern in some in-
stances. Since the licensee is expected
to act ‘‘reasonably’’ in choosing the
issues it addresses in its programming,
‘‘methodology could well be germane
in such a reasonableness determina-
tion.”’

In addition, the Commission clarified
that the elimination of restrictions on the
amount of commercial time that can be
presented by a television station applies
to children’s programming. While the
quantity restriction has been removed,
the FCC noted that other policies re-
lating to children’s television remain in
effect, including the use of adequate
techniques for separation of program
and commercial material as well as the
host selling policy.

Mr. Wiley, former chairman of the Federal
Communications Commission, is a partner
in the law firm of Wiley & Rein. He was
assisted in the preparation of this article by
an associate in the firm.
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CONVENTION

(continued from page 28)

Last year, the candlelight trolley ride
through historic Philadelphia was one of
the convention highlights. This year a
similar opportunity is being planned,
followed by an old-fashioned ice cream
social sponsored by the Walter F. Bennett
Company.

Early Friday morning at breakfast, An-
thony Campolo, noted author, speaker and
sociology department head at Eastern Col-
lege, St. Davids, Pennsylvania, will ad-
dress convention attendees. The hard-
hitting Campolo will no doubt bring a
fresh challenge to each person trying to
apply the Gospel to everyday experience.

W. Wilson Goode, mayor of Philadel-
phia, is also scheduled for a return visit.
Mayor Goode was warmly received at last
year’s convention when he gratefully
acknowledged NRB’s presence in Phila-
delphia and exhibited unusual candor and
openness in his remarks.

~

NRB East: Anthony Campolo

Stuart McAlpine of Christ Church,
Washington, D.C., will speak at the Fri-
day luncheon. Atthe Friday evening ban-
quet, NRB president Robert A. Cook will
bring his usual uplifting greetings, and a
former NRB president, E. Brandt Gustav-
son of Trans World Radio, will challenge
attendees with a speech. The next morn-
ing, Gustavson will offer participants a
‘‘wake-up call’’ at breakfast, followed by
an inspirational closing message and
music by pastor Milton Grannum and the
choir of New Covenant Church, Phil-
adelphia.

CONTACT: Sue Bahner (716) 461-9212

Joe Battaglia, a leader of NRB’s Eastern Chapter,
is general manager of WWDJ-AM/Hackensack
(New Jersey).

And WPJL is the Capital City of North Carolina’s only
full-time (24 hoursaday)Christian Radio Station. The folks
in the “Heart of North Carolina” know where to turn.
And they're turning to us.
For more information or available times and rates,
call Bill Suttles collect (919) 834-6401.
P.O. Box 27946,Raleigh, North Carolina 27611.

WP .

Delivering One of the Nation’s Most Responsive Listening Audiences

(Circle 115 on the Reader Service Card)

E-6 and C-41 Processing,
New From Jamieson

Jamieson introduces its newest development
for E-6 and C-41 processing. Quiet,
dependable operation and small cabinet
size make these new processors perfect for
industrial and audio visual labs. Accepting
16, 35, and 70mm formats, these new L
processors provide recirculation of primary g‘
solutions, accurate temperature controland |

a built-in dryer. Dry-to-dry time for the E-6
and C-41 processors is 68 min. and 43 min,,
respectively. So, whether you are buying a
new processor or replacing an old one, look
to Jamieson where handcrafted quality is
still affordable.

For information on this and other fine
Jamieson products or to order your
processor, call or write today.

Specifications are subiject to change without notice

WE “Handcrafted Quality and Still Affordable”

5T o

10430 Shady Trail, Suite 100
Dallas, Texas 75220

P.O. Box 20556

(Circle 184 on the Reader Service Card)

TX (800) 442-3056
USA (800) 527-2298
TELEX: 73-0932

JAMIESON

COMPANY
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BOOK REVIEWS

The Radio &
Television Commercial

2nd ed., by Albert Book, Norman Cary and
Stanley Tannenbaum, NTC Business Books,
National Textbook Company, 222 pages.

This 82" x 11" paperback workbook is a
must-read for any radio or television station
cmployee faced with the opportunity to write a
commercial.

Wasting no time in superflous discussion of
the art of advertising. The Radio & Television
Commercial moves directly to the core of
creating a successful ad and includes 50 actual
scripts and storyboards. a glossary and a
bibliography.

The Radio & Television Commercial tells
you how to develop an idea and choose a for-
mat. It covers the dimensions of radio, such as
a brief (one-page) overview of the medium, the
advantages of advertising on radio, and guide-
lines to consider when writing a spot. (The book
focuses on television commercials in the same
way.) Featured are 24 radio and TV commer-
cial-writing assignments, a major plus for the
book. Some additional broadcast considera-
tions, such as testing and producing the com-
mercials, and public service announcements.
are presented as well.

Two of the authors are college professors of
Journalism and mass media. accounting for the
book’s “*how-to™" approach. The third author
is president of anadvertising firmand a visiting
professor at Northwestern University.

*A creatorof ... commercials must answer
1o his own conscience in matters of honesty.
taste and discretion,”* the authors write. **How
he accepts this responsibility is vital to his suc-
cess as an advertising practitioner and is just as
vital to his sense of personal integrity." " This
book is a successful attempt to bring such an
ideal into the practical realm.

—Sally Parker

The Job Hunter’s Handbook

by Rodney S. Laughlin, Word Books, 283
pages.

There is so much work involved in the pro-
cess of finding a job that many job hunters set-
tle for the first opportunity that comes along.
But, says the author ot The Job Hunter's
Handbook, with a little guidance and a clearer
understanding of what you do best, God will
help you find the most appropriate job.

The workbook includes many brief writing
*‘assignments’” to help you think through
where you have been, what you have enjoyed
doing, and what you would like to iry voca-
tionally. It helps you discover hidden talents,
perhaps resulting in a complete job change.

The book is crammed full of pertinent topics,
including how to identify your skills, define and
find the right job. write an effective resume, in-
terview for a job, and get started in a new oc-
cupation. It also has a resume checklist, sam-
ple cover letters, and a list of tips for active
listening. Appendices include how to set life
goals: how to make a budget; resources and
special helps; and a career continuation
checklist.

This Christian-oriented job hunter’s book
differs from its secular counterparts in one way:
*‘I have tried to explain the intertacing ot Chris-
tian living and job hunting in a way that will help

you enjoy your hunt and enjoy His participa-
tion,”’ says Laughlin. But, he adds, *‘I have not
attempted to answer all the questions that will
enter your mind ... ‘“What role does my eftort
play, and what role does God play?" The
answer isclear: noone knows."' The key to suc-
cessful job hunting, says the author, is to *‘do
our best, trusting that God is right there beside
us making our efforts fruitful.”

Laughlin, a businessman and former min-
ister, conducts job hunting seminars across the
country and is involved in job placement pro-
grams in churches and on radio. His writing
style in TheJob Hunter's Handbook is com-
tortable. The checklists and other resources are
easy to understand. So if this book does not
motivate a job hunter or potential career
changer to look confidently for the right job,
probably nothing ever will.

—Sally Parker

Bestselling Christian Books

Hardcover
0} 1. Growing Strong in the Seasons of Life. by Charles Swindoll
(Multnomah Press)
) 2. Living on the Ragged Edge, by Charles Swindoll (Word)
3. Twice Pardoned. by Harold Morris (Word)
“4) 4. Love Must Be Tough, by James Dobson (Word)
(6) 5. The Be-Happy Attitudes, by Robert Schuller (Word)
3) 6. Come Before Winter, by Charles Swindoll (Multnomah Press)
7. The Road Unseen, by Peter and Barbara Jenkins (Thomas Nelson)
()] 8. Loving God, by Charles Colson (Zondervan)
9. Angels Watching Over Me, by Betty Maltz (Revell)
(10)  10. Kingdom of the Cults. by Walter Martin (Bethany House)
Paperback
(N 1. Seduction of Christianity. by Dave Hunt and T. A. McMahon
(Harvest House)
3) 2. Ordering Your Private World, by Gordon MacDonald (Thomas Nelson)
() 3. When Breuks the Dawn, by Junette Oke (Bethany House)
“) 4. Love Life for Every Married Couples. by Ed Wheat (Zondervan)
(6) 5. Pursuit of Holiness. by Jerry Bridges (NavPress)
6. Dare to Discipline, by James Dobson (Bantam Books)
(5) 7. Free to Be Thin, by Neva Coyle and Marie Chapian (Bethany House)
8. Preparing for Adolescence. by James Dobson (Bantam Books)
(10) 9. Healing for Damaged Emotions, by David Seamands (Victor Books)
(9) 10. Improving Your Serve. by Charles Swindoll (Word)

(parentheses indicate last month’s position)
Used by permission of Christian Booksellers Association. August Bookstore Journal
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NnoBoDY COVERS TEXAS LIKE
UNIVERSAL BROADCASTING

o THE ALL NEW

KW/S-AM -~ § KTEK-AM | |§

Serving Dallas-Fort Worth Metroplex Serving Greater Houston
“Christian Lifestyle Radio" "Christian Information Station"
National and Local Ministries . . . _ National and Local Ministries . ..
Two-Way Talk . . . News, Sports, > Two-Way Talk . . . News, Sports,
Traffic, Weather, Business Traffic, Weather, Business

If It's Happening in the Metroplex If I1t's Happening in the Houston
Evangelical Community . . . Evangelical Community . . .
You'll Hear It On KW/S Radio You'll Hear it On KTEK Radio

NOW
KTEK . . . Coming Span With
Five Times the Power,
Double the Coverage
Burt Perrauit
Ceneral Manager

Dallas-Fort worth ?
’(“, am . Suite 1110, Arena |l
_[5 ¢ 7324 S\W. Freeway

s\ Houston, Texas 77074
Houston PY

(713) 270-KTEK
KTEK-AM ) |$

KWJS . . . it's Coming Again
Jack Rabito

GCeneral Manager

1705 West 7th St.

Fort Worth, Texas 76102
(817) 335-2400

FoR MORE INFORMATION conTacT DICK MARSH, Vice President

818-577-1224

(Circle 111 on the Reader Service Card)

UNIVERSAL BROADCASTING CORPORATION
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FAIRWAY GOLDEN VALLEY
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THE ANNUAL NRB EASTERN CONVENTION
October 23-25
at the Airport Marriott, Philadelphia, PA
Convention theme: Communicating the Faith

= WORKSHOPS
: ¢ Good News About News
e Effective Women Broadcasters
e TV-Maximum Exposure
e New and Minority Broadcasters
and their Needs

SPEAKERS

* Dr. Anthony Campolo, speaker,
Head of Sociology Dept, Eastern College

Dr. Stuart McAlpine e Dr. Stuart McAIlpine, cnrist church of
Washington, DC.

| e E. Brandt Gustavson. ex ve,
Trans World Radio

e Dr. Robert Cook, wrs presiagent

e Dr. Milton Grannum, wew covenant
Church, Philadelphia

SPECIAL GUEST

e W. Wilson Goode, mayor of philadelphia

SPECIAL MUSIC

N . A | e James Sundquist, accoustical Guitarist
E. Brandt Gustavson Dr. Milton Grannum Grammy nominee

Advance registration  $125.00 members
hefore Oct. 1 150.00 non-members
After Oct. 1 $150.00 members

or onsite 175.00 non-members
Full-time clergy,

students or spouses $115.00

Registration includes all convention f_unctions in-
cluding 6 meals, Thursday evening social function,
and an old fashioned ice cream social.

send registration fees or questions to:
NRB Eastern Chapter
Box 1, Middlebush, NJ 08873

Marriott Room Reservations (215) 365-4150.
$70.00 single or double Daily Convention Room Rate

Name _ = SRy T
Address : -~ e . dot

Organization _ Phone # - e, WS N
Enclosed is ‘ A _for______ registration(s)

(Circle 104 on the Reader Service Card)



Imprisoned
Soviet Composer
Anticipates Freedom

GARDEN GROVE, Calif. (NRB)—
Soviet Christian composer Valeri Barinov
may soon be released from a Russian labor
camp, according to a spokesman for Open
Doors News Service.

Barinov, 43, was sentenced to two-and-a-
half years and imprisoned in 1984 because
of Christian activities which included the
recording of The Trumpet Call, an
evangelistic Christian rock opera. He is
scheduled for release on September 4, 1986,
but sources close to the case say there’s no
guarantee that the Soviets will honor the
release date. Barinov’s wife, Tanya, is urg-
ing Christians to pray for his release.

According to Tim Goble of the Free
Valeri Barinov Campaign in Garden Grove,
California, Barinov secretly recorded The
Trumpet Callinside the Soviet Union some-
time between 1983 and 1984. Barinov wrote
the music, played guitar and sang both
English and Russian versions of the work,
which was later smuggled to England. Un-
fortunately, the English vocals were lost
during transit. However, the Russian ver-
sion has since been re-mixed by Scott
Wesley Brown and is now available on the |
Care label with printed English lyrics.

During his imprisonment, Barinov was
put into solitary confinement for six months
for witnessing to other prisoners. In April
1986, he was sentenced to one month in a
**punishment cell’* after he was found with a
letter addressed to Christians in the West. In
the labor camp, Barinov suffered a heart at-
tack and is currently very ill, according to
his wife.

In the United States, the Free Valeri
Barinov Campaign is actively petitioning the
Soviet Union and lobbying Washington for
Barinov’s release, while keeping the Ameri-
can public informed of events during his
imprisonment.

Broadcasters may obtain a free copy of
The Trumpet Callalong with a campaign
packet by contacting the Free Valeri Barinov
Campaign, PO Box 5704, Garden Grove,
California 92645, or by calling Tim Goble at
(714) 898-2983.

Truth’s current tour involves 120 performances to benefit the country of Brazil.

Brazilian TV Network Benefits
From Concert Proceeds

NITEROI, Brazil (NRB)—Truth, a
20-member touring company of contem-
porary Christian musicians, is performing
120 concerts for the Christians in the coun-
try of Brazil.

The concerts, which began in April 1986,
are being held in churches and civic audi-
toriums across the United States.

Proceeds will be channelled into various
projects, including a state-of-the-art televi-
sion studio that will be a part of the new
Ebenezer Network, a ministry of The Third
World Alternative, that will air a variety of
Christian programs. In 1983 the President of
Brazil granted the network license to Dr.
Nilson Fanini, pastor of the First Baptist
Church of Niteroi. Fanini is host of Reen-
contro, a weekly program heard in Brazil
and its border countries

According to Michael Ross, director of
Fanini’s ministry in the U.S., construction
has already begun on the TV studio, and the
network should be on the air this fall. In ad-
dition to local programs, Ross said the sta-
tion plans to air week!y 2nd monthly shows
that will feature American ministries.

Ross also plans to dub the programs into
Portuguese, and adds that this is an ideal op-

portunity for American ministries to expand
their outreach for a very reasonable price.
Programs with American origin will begin
airing in January 1987.

In addition to the broadcast ministry,
Fanini will use funds gained from Truth’s
benefit tour for several projects, including
food and health care programs for 5,000
malnourished children, as well as Bible
distribution throughout South America. His
church is located outside Rio de Janeiro,
home for 14.2 million people.

Truth's founder, Roger Breland, com-
mented that he is most content with the fact
that **Truth is a church ministry. I’ve seen
the way God has blessed it,”” he said.

Sandi Patti Closes
Liberty Celebration

ANDERSON, Ind. (NRB)—Grammy
Award winner Sandi Patti was *‘pleasantly
shocked’’ when she heard herself singing
The Star Spangled Banner on ABC televi-
sion July 6. The song was broadcast as
viewers from around the nation watched a
five-minute filmclip that recapped the July
4th weekend extravaganza.

Highlights included President Reagan’s
commencement of the event, the parade of
tall ships, new Americans taking the oath of
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ATTENTION!

CASSETTE LOADING FACILITIES

C-O’'s At A Prlce You'll Like

® 5 Screw
® Sonic Windows

2 '.1 1%

® Black or White Housing
® Guaranteed

® Yellow Leaders

CDI HAS USED A MILLION OF THESE CARTS

" Call Us For Hub Tag
On The Following Br

1
c

Christian Duplications International, Inc.

) Ampex ® BASF
e AGFA ® Mag Media

We Use What We Sell!

1710 Lee Road, Orlando, Florida 32810

CALL TOLL FREE 1-800-327-9332
In Florida 1-800-432-5309 Orlando, (305) 299-7363
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Best-Selling Christian Recordings

The Big Picture, by Michael W. Smith (Reunion/Word)
Morning Like This, by Sandi Patti (Word Records)

Hymns Just for You, by Sandi Patti (Helvering Productions/Benson)
Unguarded, by Amy Grant (Myrrh/Word)

The Champion, by Carman (Myrrh/Word)

Captured in Time & Space, by Petra (Star Song/Word)

Holy Rollin’, by Bryan Duncan (Light/Lexicon)

So Glad I Know, by Deneice Williams (Sparrow Records

Songs From the Heart, by Sandi Patti (Impact/Benson)

Age to Age, by Amy Grant (Myrrh/Word)

More Than Wonderful, by Sandi Patti (Impact/Benson)

He Holds the Keys, by Steve Green (Sparrow Records)

Praise VIII, by the Maranatha Singers (Maranatha! Music/Word)
Kids’ Praise Album V. by Maranatha (Maranatha' Music/Word)
Only the Overcomers, by Harvest (Greentree/Benson)
Scandalon, by Michael Card (Sparrow Records)

Straight Ahead, by Amy Grant (Myrrh/Word)

Instrument of Praise, Phil Driscoll (Mighty Hon/Benson)
Armed and Dangerous, by Matthew Ward (Live Oak/Word)
Undivided, by First Call (DaySpring/Word)

(parentheses indicate last month’s position)

Used by permission of Christian Booksellers Association, August Bookstore Journal

citizenship, the performances of world-
famous entertainers, and the breathtaking
fireworks showering the restored Statue of
Liberty.

ABC had not informed Patti in advance
that her voice would be used in the climax of
the televised coverage. *‘It was the strangest
feeling,”” Patti later told ABC producer
Angel Hawthorne, ‘‘to be watching the
liberty celebration at home with my family,
and suddenly hearing myself singing on na-
tional television.”’

Producer Angel Hawthorne interviewed Sandi
Patti in her home for a segment on ABC’s July 7th
edition of World News Tonight.

The day following the broadcast, ABC
received more than a thousand phone calls
from viewers surprised by the talent of this
‘‘unknown’’ singer. Later that day the net-
work flew a {ilm crew to Anderson, Indiana,
to interview Patti in her home. The resulting
segment aired Monday, July 7, at the con-
clusion of ABC's World News Tonight.

Among those interested in Patfi’s July 4th
participation were the producers of NBC’s
The Tonight Show, hosted by Johnny Car-
son. Patti sang *‘Pour on the Power’’ and
“‘Love in Any Language’’ on the July 24
program before speaking briefly with
Carson.

Music Companies
Announce Newcomers

Several music companies made new ap-
pointments this summer:

John Taylor has been named vice-
president of A & R for The Benson Com-
pany. Since 1983, Taylor was national pro-
motions director for Sparrow.

Don Koch is now a writer for The Benson
Publishing Group. He co-wrote the current
titie cut on The Gold City Quartet’s Sing
With the Angels.

Ron Hostetler has been appointed vice-
president of Franklin House Publishing. He
was national accounts manager and
marketing director for Brentwood Records
and Publishing (now Brentwood Music).

Sparrow Corporation has added three
composers to its songwriting team. Billy
Smiley, Dave Brown and Mike Mead will
work at Sparrow’s Nashville office.
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When you need to reach
Chrls’rlon demographics,

you can’t make a better media buy
than The Pat Boone Show. . . An estimated

one million listeners are waiting to hear

your message every week . . .RADIO WORKS!
..For advertising rates call Ed Lubin

NRB ' 213-553.9854
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CIASSIFIEDS

DONOR SERVICES
DIRECTOR _

We are looking for a very spe-
cial person to direct our Donor
Services dept. They will be a
highly motivated and mature
individual with a proven track
record of success in working
with donor supported non- profit
organizations.

Candidates must have a good
knowledge of deferred giving
and the entire fund-raising area
including direct mail and tele-
marketing. This experienced
person must also have good
management and interpersonal
skills.

Salary is negotiable based on

experience and qualifications

Send resume and salary
requirements to:

James Robison
Evangelistic Association

Attention: Personnel Dept.

P. O. Box 18489
Fort Worth, TX 76118

EMPLOYMENT

Wanted: Chief engineer for AM/FM
station in Tulsa, Okla. 2.5 kw AM
and 100 kw FM. Prefer directional
AM experience. General class radio-
telephone license and SBE certifica-
tion. Satellite, R/C, STL, translators,
FCC application experience helpful.
Contact Chip Olin, General Man-
ager. Phone (918)445-1186, KCFO
AM-FM, 3737S. 37th W. Avenue,
Tulsa, Okla., 74107.

Maintenance engineer for Christian
TV station. FCC license required.
Four years’ experience in main-
tenance of studio cameras. Quad &
helical VTR's, switcher, etc. UHF
transmitter experience helpful. Reply
to Dale Osborn, C.E., WDLI TV,
6600 Atlantic Blvd, N.E., Louisville,
Ohio 4464 1. EOE.

Media professional seeks new
challenge and opportunity. AA
degree in electronics, BA in radio,
TV and film. Experience in all phases
of video and audio production, large

audio mixes, radio, slide and multi-

media work. Technical training and
skills, FCC tech class license. FCC
station ascertainment and station
licensing. Experience with volunteer
staff, licensed minister with heart for
God. Desires a position of challenge
and growth at church or ministry,
serious about using the media to
change lives. Write Box 9W, NRB,
CN 1926, Morristown, NJ 07960.

Far East Broadcasting Co., an inter-
national Christian radio ministry, is
looking for qualified missionary
engineers, programmers and
teachers for overseas assignments.
Contact F.E.B.C. Director of Per-
sonnel, PO Box 1, La Mirada, Calif.
90637, phone (213) 9474651.

Management staff two 10 kw AM
inspirational stations southeast on air
soon. Husband and wife team strong-
ly considered. Write Vernon H.
Baker, Box 889, Blacksburg, Va.
24060. EOE.

An exciting opportunity for a creative
individual to assist in the development
of a TV talk/magazine show dealing
with lifestyle issues Christians meet
in their daily lives. Skills needed in the
area of public relations, production
and coordination of programming.
Please send resume to Look & Live
Ministries, Inc., 1201 S. Charles St.,
Baltimore, Md. 21230, or for more
information call (301) 539-7322.

Now accepting tapes and resumes for
present and future openings in all
areas, including P.D., M.D. and
news. Send to Bill Pevlor, KGNM-
AM, 2414 S. Leonard Rd., St.
Joseph, Mo. 64503 (816) 233-2577.

50,000-watt FM, major market radio
station desires an experienced news
director. Send resume and demo tape
to General Manager, WBCL Radio,
1025 West Rudisill, Fort Wayne, Ind.
46807.

Honolulu, Tulsa, Indianapolis,
South Bend. Established Christian
television network is in the process of
expanding. Opportunities abound for
the right individuals. Searching for:
production managers, camera per-
sonnel, lighting director, audio per-
sons, maintenance, on-air and-
production engineers. Those with a
desire to serve, send resume to LeSea
Broadcasting, PO Box 12, South
Bend, Ind. 46624.

What does WSHO New Orleans,
KCNW Kansas City, & KOKF
Oklchoma City, have In
common?

They are among the growing
number of Christian Stations pro-
grammed by Programming Plus.
Programming Plus provides con-
sistant, customized, researched
based music programming via
play lists or reel to reet.

Discover the difference,
ask for
BOB AUGSBURG
813-936-2353

PROGRAMMING PLUS

12645 5th St. S.E., Ft. Myers, L 33805

OTHER

Newly formed Christian production
company seeks financial backers.
We are committed to bringing the best
possible films to the general public.
We are also seeking screenplays and
scripts—as well as resumes for pro-
duction personnel, lighting, sound,
stunts, casting, etc.—creative person-
nel, directors, producers, writers.
For further information, contact
Doug Lambert, PO Box 472, Port-
land, Penn. 18351. Phone: (717)897-
7412 or 897-6281. Jesus Christ Pro-
ductions is here.
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HOW TO
PLACE A CLASSIFIED AD

1. Type all copy.

2. Indicate category: Employment, For Sale, Services
3. Employment ads are $20.00 per column inch.
4. All other ads are $40.00 per column inch.

5.20% frequency discount on 6 ads or more when pay-
ment of all ads is made in advance.
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Please supply complete forwarding instructions.
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Religious Broadcasting
CN 1926, Morristown, NJ 07960
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For further information call or write: NRB 87, CN 1926, Morristown, NJ 07960, (201) 428-5400. Ask for the NRB 87 info packet.

ONMIMUHICAT IV

X4

CRe N 3

On January 31, 1987, National Religious Broadcasters will convene for the 44th Annual Convention
and Exposition in Washington D.C.

For five days we will discuss at length many of our industry concerns, as weli as enlighten you with
the very latest opportunities available to religious broadcasters.

You'il have the opportunity tc participate in over 60 workshops designed to educate those from ail
levels of experience and to address specific questions on television, radio, program production and
owner/operator rnanagement.

The exposition.consists of over 100,000 square feet of showroom space. More than 300 exhibitors
will display state-of-the-art broadcast equipment, services, and new publications and demonstrate pro-
gramming as well as other allied services. The NRB Expo has always been an unparalleled event within
our industry, and this year promises to be the largest show ever.

As plans are being finalized for NRB 87, we would like to invite you and your fellow broadcasters
to attend and participate. Make a note on your calendar now to join us January 31 - February 4, 1987.
Write or call today for complete travel, hotel and convention details. 1-800-342-0476.
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COMMISSION DECIDES

E NEWS

On August 7 the FCC adopted unanimously new must-

TO DROP MUST-CARRY
RULES IN FIVE YEARS

MISSION FRANCE WILL

carry TV rules that are designed to expire in five
years. Interim regulations that will likely begin
next month will impact carriage of Christian TV
stations by generally exempting any cable TV sys-
tem with fewer than 20 channels, limiting systems
with 20-27 channels to carriage of seven local
stations and setting market share targets.

Billy Graham will televise the September 20-27

BE TELECONFERENCED
LIVE TO 31 CITIES

BLIND RADIO PREACHER

Mission France crusade live from a 15,000-seat
Paris stadium to 400 churches and auditoriums in
31 of the major French cities, only the second
time a Graham crusade has been teleconferenced.
Activities at each TV location will be "conducted
like any live crusade," press spokesman A. Larry
Ross said. In July, Graham announced plans for a
similar worldwide TV-linked crusade (see page 8).
Graham's first live TV crusade, in June 1985,
linked 51 cities from Sheffield, England.

A blind radio broadcaster, Ralph Montanus, Sr.,

DIED AUGUST 9 WITH
CANCER, HEART PROBLEMS

BRIGHT, MEESE AND

died August 9 of cardiac arrest following several
years of treatment for prostate cancer, a heart
condition and other medical complications. Since
1947, Montanus, who was 66, spoke on the weekly
30-minute broadcast "That They Might See."

Campus Crusade for Christ president Bill Bright

OLFORD ARE LATEST
CONVENTION SPEAKERS

ROBERTSON TO TELEVISE

will address the NRB board's annual meeting Janu-
ary 31, the same day NRB's 44th Annual Convention
and Exposition opens (see page 14). U.S. attorney
general Edwin Meese and Bible expositor Stephen
Olford of Encounter Ministries, Memphis, will
speak February 4 at an NRB 87 event, the Sixth
National Prayer Breakfast in Honor of Israel.

TV evangelist Pat Robertson will speak September

SPEECH ON GOALS FOR
1988 PRESIDENTIAL BID

17 during a coast-to-coast, live videoconference
from Constitution Hall in Washington, D.C., about
his developing plans to run for the Republican
presidential nomination in 1988, but will not
announce a decision then, press spokesman David
West confirmed. The CBN president is "expected to
further define the decision making process and set
certain goals" on which a likely candidacy will be
based. A newcomer to political candidacy, Robert-
son wants to know about his ability to raise cam-
paign donations and grassroots support, said West.
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Northwestern College

Radio

Daybrightner (5am-noon)
Light in the Night (11-5am)
Panorama (noon-4pm)
Weekender (Sat. afternoon)
Sunday Sundial (Sun. morning)
Saturday Daybrightner

(Sat. morning)
PM Praise (7pm-11pm)
Discoveries (4pm-6pm)
Instrumentally Yours (6pm-7pm)
Sunday Sounds (2:30pm-11pm)

SATELLTE NETWORK

UPI Radio News and
UPI Religious News

Hourly newscasts

Religious news twice a day

Religion Journal

Religion in the Law

Global Prayer Digest

Daily commentary & essay by
noted Christian leaders

Christian College Sports Report

North American Missions Focus

Gospel Music News

Worldwide View

Call Todd Isberner, collect, at 612-631-5042
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Ambassador Advertising
Agency

Vox Pop - ‘‘Voice of the People’’
with host Al Sanders

Insight For Living
Focus On The Family
Joni & Friends
Chapel Of The Air
Word Of Life
Biola Hour
Art Of Family Living
Encounter Ministries
Let God Love You
Pro-Life Perspective
Don Wildmon Report
James Dobson Family
Commentary



Bob Dots His I’s |
And Crosses His T’s o

He invests hours of study

on every topic, documenting
each program to disentangle
fact from fantasy. Weekdays 4-6 p.m. EST

Communication Consultants Group / Box 36368 / Denver, CO 80236 / 1-800-227-0224
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