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Life changing messages 

Lifetime of study 

For more information contact: 

(Circle 118 on the Reader Service Card) 

NOW, his new radio program, "TRUTHS THAT TRANSFORM,” is rapidly 
becoming one of the most listened to half hour daily broadcasts in the country. 
Christian radio and television with life changing power. 

The Lloyd Daniel Corporation 
P.O. Box 1196 
Deerfield Beach, Florida 3344 1 
(305) 428-8986 

Dr. D. James Kennedy has spent the last thirty years studying and proclaiming 
biblical truths . . . TRUTHS THAT TRANSFORM. In 1984 he was named 
“Clergyman of the Year” by Religious Heritage in America, and in 1985 
“International Clergyman of the Year” by the Civitans. He is Senior Minister of 
Coral Ridge Presbyterian Church with more than 7,000 members, and 
President of Evangelism Explosion International. In less than eight years his 
weekly television ministry is ranked among the top ten nationally. 
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Community leaders have joined KMJC in its all-out effort to promote “Yes to Self-Esteem 
— No to Drugs” campaign! 

KMJC - not just another Radio Station — KMJC is “Committed to Excellence”! 

Would you like to be a part of this Community envolvement? 

910 AM The Christian Voice in San Diego County! ‘write or call for broadcast data. 

SAN DIEGO 
P.O. Box 2908 
San Diego. CA 92112 
Telephone: [61 9| 579-0910 
(Circle 109 on the Reader Service Card) 

Licensed to El Cajon, California 

Represented Nationally by 

J.C. GATES & CO. 

LOS ANGELES: 
(NATIONAL SALES) 

Contact: Juanita Haddy Landon 
1944 Hillhurst Ave. 
Los Angeles. CA 90027 
Telephone: (213) 669-8066 
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ur Goal is Simple ...Supply the 
Highest Quality Equipment for 
the lowest possible price. 

If like other Christian minis¬ 
tries or Christian workers, 

ust call lay Cole 
for prices that are 
wholesale •••and 
technology that's 
free! 

your budget is limited, you 
want to spend every dime 
wisely. 
Jay has spent the last 18 
years buying and providing 
audio and video equipment 
at wholesale prices. Why? 
To help you reach the world 
with the saving message of 
Christ. 

So, if it’s a Panasonic 3-
tube professional broadcast 
camera, projection TV, a com¬ 
plete editing system, special 
effects generator, cassette 
tape duplicator, cassette tape 
player, or just 100 C-60 cass¬ 
ette tapes that you need, just 
call Jay, (501) 521-1758 

Three Tube Cameras 
Each camera listed comes with standard 
2 line enhancement and cost is without lens 

wv 555b 
• 1/2" Saticon" tubes 
• 600 lines 
• 80 lux min. 

(Retail) . $4.700 
(Your Cost) . $3,390 

WV 555 BN (Night Hawk) N-3 
• 1/2" Newvicon® tubes 
• 600 lines 
• 20 lux min. 

(Retail) . $4,995 
(Your Cost) . $3,600 

wv 888 
• 2/3" Saticon™ tubes 
• 650 lines 
• 40 lux mim. 

(Retail) . $7.400 
(Your Cost) . $4,990 

wv 890 
• 2/3" Puumbicon® tubes 
• 600 lines 
• 40 lux min. 

(Retail) . $9,700 
(Your Cost). $6,990 

mission serviçe^supplY 
Rt. 4 Box 384 / Fayetteville, Arkansas 72701 / (501) 521-1758 

(Circle 103 on the Reader Service Card) 
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SIGN 
ON 

Be Careful of Criticism 
“ Wast thou not afraid to stretch forth thine hand 

to destroy the Lord’s anointed?” 
David’s question, addressed to the hapless 

Amalekite who helped King Saul’s suicide to its 
completion, reflects a thought contained in one of the 
early psalms, written when the ark of the covenant 
was brought to Jerusalem from Obed-edom’s house. 
‘ ‘Touch not mine anointed, and do my prophets no 
harm.” 
Many of us would do well to review our conver¬ 

sation and our conduct as they affect other servants 
of our Lord. Irresponsible gossip, thoughtless 
criticism, a casual innuendo, or a rhetorical question 
can do life-long damage. 

Shun gossip like the plague! 
Some years ago, a visitor in my office named an outstanding Christian leader and 

said, ‘ T hear his marriage is on the rocks. ’ ’ A few days later, that same Christian 
leader was on the telephone, saying he had heard that I said his marriage was breaking 
up, and he wanted me to know that he and his wife were very happy together, thank 
you! While I was glad to hear that good news, I wished fervently that I could have 
had a few choice words with the original gossip-monger! 
Make it your rule: If you are going to speak of another believer, especially some¬ 

one who is in Christian service, make it constructive, helpful, encouraging and above 
all true. Otherwise, keep still. 

Touch not the Lords’ anointed ... in criticism. 
Criticism of another assumes a) that you know all about his problems and the cir¬ 

cumstances that surround him, b) that you have the superior knowledge required 
to set him straight, and c) that you are without similar faults. All of us in Christian 
work have felt the sting of criticism from other brothers and sisters, well-meaning 
people who had not the faintest idea of what we were going through at the time, but 
who presumed to tell us—and the rest of the world!—what was wrong. 

“Manifesting the truth in love"is the way Paul puts it. There is a loving way to 
say anything that needs to be said. As for the rest, forget it. 

Touch not the Lords’ anointed ... in questions and innuendo. 
All you have to do to ruin a brother’s usefulness is to ask a question: “Is he gay?” 

or “Is he having an affair, I wonder?” or “Is he having doubts about the Bible?” 
or ‘ ‘Didn’t the deacons at his last church ask him to resign over money problems?” 
No, you did not actually accuse him of anything, but you planted the seeds of doubt 
in another’s mind, seeds that can bear a terrible harvest! 
Because we are in broadcasting, we need to exercise more, not less care in these 

matters. One word of ours can be carried in a moment’s time around the world, for 
good or ill. 

Let us be specialists in encouraging and building up our brothers! “Let all things 
be done unto edifying," Paul urges in I Corinthians 14:26. What this means is: Let 
everything you do help to build the other brother or sister up in Christ! So perhaps 
the other believer has faults. Leave them with the Lord in prayer, and specialize in 
loving, helping, encouraging, building. 
Before you say another critical word, hear God saying, “Touch not mine 

anointed.” 

Robert A. Cook 
President 
National Religious Broadcasters 
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Northwestern College Radio, St. Paul, MN 55113 

INTRODUCING 

Extended Remote Control 

V5KYIIGHT 
iffTELUTE NETWORK 

Operate Your Station at Significant Cost Savings! 
This new satellite programming system allows 

radio stations to operate anytime in an unattended 
mode, but particularly all-night and during 
weekends. It will pay for itself in even one year. 

Skylight’s EXTENDED REMOTE CONTROL 
system provides control cues that allow your 
station s pre-recorded ids, promos and weather 
reports to be played during cut-aways in satellite 
programming. Regular newscasts from UPI are fed 
by Skylight. The end result is a smooth, 

integrated, local-sounding, professional broadcast. 
The technological system has been successfully 

tested for a year in Northwestern College Radio 
stations, and the legal considerations have been 
addressed. Special fail-safe transmitter monitoring 
equipment provides a reliable and legal system. 

For complete information, call Todd Isberner, 
Skylight Marketing Director, collect at 
612-631-5042. 

(Circle 101 on the Reader Service Card) 



N RB FORUM 
Entertainment or 
Ministry? 
Dear Editor: 

I read “Amy Grant Answers Her Critics” 
with a great deal of amusement. We should all 
know that a real Christian “entertainer” uses 
talent to get the attention of people. At the end 
of their “act, ” their time of ministering to the 
needs of the people, up close and personally, is 
really what spreading the Gospel is all about. 

If a Christian performer does not take the 
time to pray with and for, and try to lead the un¬ 
saved to the Lord on a one-to-one basis, then all 
they are doing is putting on an act. 

I wonder why Pat Boone, Johnny Cash and 
Tammy Wynette do not have the same problem 
that Amy has? 
Contemporary Christian music is here to 

stay. I knew that 12 years ago. There is a need 
for it. But some of the artists are just jumping 
on the “bandwagon,” and I think they should 
get their acts (ACTS?) together. 
May the Lord listen to the joyful noise, made 

on His behalf. 
Gene Tognacci 

General Manager, WLIZ-AM 
Lake Worth, Florida 

Dear Editor: 
I appreciated the opportunity that you afford¬ 

ed Amy Grant to respond to the criticism of her 
ministry. 

It is exciting for me to realize that she (was) 
a featured entertainer at the huge New York 
State Fair, (which was) held at the end of 
August in Syracuse. Additionally, for those 
who had the privilege. Dr. James Dobson’s 
broadcast on Monday, August 4th featured 
Amy Grant in a very poignant interview. 

In my position as general manager of a radio 
station, I often find myself in conversation with 
those who are critical of contemporary artists. 
Even in that discussion, there are differences of 
opinion as to what constitutes “contem¬ 
porary.” 

I do think that Amy Grant has been able to get 
an audience with a market that might not other¬ 
wise hear her presentation of the Gospel, due 
to her music style. Certainly, the New York 
State Fair will never be the same! 
Thank you for offering the opportunity to 

someone who is in the limelight, and often 
misunderstood for her motives. 

Sue Bahner 
Vice President/General Manager 

WWWG-AM/Rochester (New York) 
(Bahner is president of the NRB Eastern Chapter, which will 
meet October 23-25 in Philadelphia.) 

Views on News 
Dear Editor: 
Although there are more than 1,000 Christian 
radio stations in this country, less than one third 
of them subscribe to Christian news services. 
I believe this is disturbing because of the impor¬ 
tance of information in our late 20th century 
civilization and the importance for Christians 
to be informed and in tune. “My people are 
destroyed for lack of knowledge,” wrote the 
prophet Hosea. 

Unfortunately, a lot of what passes for news 
on Christian radio today is commentary, usual¬ 
ly conservative political commentary. Chris¬ 
tian radio is fortunate to have several fine 
specialized news services available, staffed by 
committed, experienced Christian journalists. 
Forrest Boyd led the way with his International 
Media Service, followed by the UPI Religion 
Service and the USA Network. 

Part of the problem may be perception of the 
news. Some people may be uncomfortable with 
it because of all the reports on left-wing media 
biases. They perceive that all news people do 
is agitate things and slant news events to their 
own purposes. (“You guys are just a bunch of 
coatholders,” I remember one politician say¬ 
ing.) At the other extreme, the contemporary 
Christian music stations no doubt reflect the at¬ 
titude of their FM rock role models, that news 
is dull and just takes time away from the music. 
Those who agree that news is important may 

still have a problem getting the kind of news 
they want because they are non-commercial 
and tight budgets cut into important services. 
Commercial stations can add any feature they 
can sell but non-commercial stations have to 
redouble fund raising efforts to add new 
features, or else cut somewhere else. Stations 
may not believe their listeners expect news 
coverage, but some surveys have implied that 
many Christian stations are losing some of their 
audience to stations that have a strong news 
tradition because many people want to stay on 
top of events that may impact them. 

The National Religious Broadcasters has 
broad responsibilities and has not done a whole 
lot for the specialized area of broadcast news. 
The Radio Television News Directors Associa¬ 
tion is an excellent organization for secular 
broadcasters but has failed to draw the attention 
of more than a handful of Christian broadcast 
news people. FCAME seems more directed 
toward fellowship, Bible studies and Christian 
growth, which is also important, but there 
needs to be an Association for Christian News 
Broadcasters (CNBA), working in conjunction 
with the three above-mentioned groups. 

It’s time for trained and experienced Chris¬ 
tian news broadcasters to work together with 
those who are new to the field to better serve 
their listeners and thereby contribute in a more 
complete way to the cause of Christ. Christian 
journalists, more than any others should under¬ 
stand the importance of truth, and how it sets us 
free (John 8:32), and should be able to join 
together to challenge each other to higher stan¬ 
dards of commitment and service. 

I believe there is enough ferment in Chris¬ 
tian broadcasting news operations today to 
make this a proposal whose time has come. I am 
looking forward to your support and assitance. 

—Gordon Govier 
News Director, WNWC-FM 

Madison, VVI 

British Vision 
Dear Editor: 
Greetings in Jesus' Name! 
Nearly three years ago the Christian Broad¬ 

casting Council of Great Britain was constituted 
at a meeting of invited Christians of all 
denominations in the historic House of Lords, 
London. 
We are now making the first serious attempt 

in Britain to release the airwaves for the broad¬ 
casting of biblical Christianity. You are no 
doubt aware that the law does not permit a 
Christian to own a broadcasting station or even 
advertise events. 
My vision is for a family viewing television 

channel, an alternative to the existing four 
channels. 

Every blessing to you. 
Frederick Grossmith 

General Secretary, Christian 
Broadcasting Council of Great Britain 

Cleethorpes/S. Humberside, England 
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Our Audience is 

bee" 

^Our audience is growing in the knowledge of God's Word . . . 

Dick Bott Rich Bott 

growing in involvement in today's Christian issues . . . and growing in 
the work of winning others to the Lord jesús Christ. Our audience is also 
growing larger because more people than ever before are depending 
upon Bott Broadcasting Company for Quality Bible teaching and 
Christian Information programming. 
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Focus on the Family 
Dr. James Dobson 

Thru the Bible 
J Vernon McGee 

Reach Families 
In Touch 

Charles Stanley 

Grace Worship Hour 
Bruce Dunn 

Truths that Transform 
D. James Kennedy 

. With Us! 
Grace to You 

John MacArthur 

Insight for Living 
Charles Swindoll 

Back to the Bible 
Warren Wiersbe 

Radio Bible Class 
Richard DeHaan 

Bott Broadcasting Company 

KCCV 
AM-1510 

KANSAS CITY 

KSIV 
AM-1320 
ST. LOUIS 

KQCV 
AM-800 

OKLAHOMA CITY 

WFCV 
AM-1090 

FT. WAYNE 

EXECUTIVE OFFICES • 10841 EAST 28TH STREET • INDEPENDENCE, MISSOURI 64052 • (816) 252-5050 
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MEDIAWORLD 
Bomb Explodes 
Outside Office of 
Beirut Broadcasters 
BEIRUT, Lebanon (NRB)—A powerful 

explosion nearly destroyed the Beirut office 
of Middle East Lutheran Ministry, pro¬ 
ducers of the Lebanon Lutheran Hour 
radio program. The ministry was apparently 
not the bomber’s target and staffers were not 
injured. 
Morris Jahshan, Lebanon Lutheran Hour 

manager and a member of the Middle East 
Lutheran Ministry staff, reports that on July 
10, at 9:30 pm, a timed bomb was placed 
under a British embassy car near the en¬ 
trance of the new MELM office in East 
Beirut. British embassy staff personnel live 
on the upper floors of the building. 
“We thank the Lord that no one was hurt 

except one person on the street,” Jahshan 
said. “Our staff are all safe.” 
Jahshan said the explosion of the bomb 

was so strong it destroyed several cars of 
British embassy personnel parked nearby. It 
also caused damage totaling (U.S.) $25,000 
to the building in which the MELM office is 
located. 

“Since our office is on the first floor, it 
was heavily damaged,” Jahshan said. “All 
our glass on the west side of the building was 
shattered, as was the reinforced glass of the 
balconies.” Shutters, frames, false ceilings 
and the main door were also damaged. 

“Please continue to pray for us,” Jahshan 
requested. The MELM office in Beirut in¬ 
cludes facilities and staff of the Lebanon 
Lutheran Hour, which produces radio pro¬ 
grams in Arabic that reach Arabic-speaking 
people throughout the Middle East with the 
Gospel. It also produces and distributes 
records and audiotapes of indigenous Chris¬ 
tian music, Bible correspondence courses 
and Christian videocassettes. Throughout 
the 11 years of conflict in Lebanon, not a 
single broadcast of Lebanon Lutheran 
Hour programs has been missed. 
The Lebanon Lutheran Hour is one of 

19 overseas offices of the International 
Lutheran Laymen’s League, an auxiliary of 
the Lutheran Church-Missouri Synod. The 
league’s international headquarters are in St. 
Louis, Missouri. 

Morris Jahshan, the Lebanon Lutheran Hour 
manager, displays a crumpled Volvo automobile 
trunk, remains from a powerful car bomb that ex¬ 
ploded and heavily damaged the broadcasters' 
first floor office in Beirut. “Our staff are all safe,” 
he proclaimed, adding that a pedestrian was in¬ 
jured and the building was “heavily damaged.” 
(Photo from International LLL) 

Radio Nuevo Mundo 
In Paraguay 
Acquired by FEBC 
ASUNCION, Paraguay (NRB)—The Far 

East Broadcasting Company announced it 
began broadcasts from its newly-acquired 
transmitters in Asuncion, Paraguay, on 
August 1. A full schedule of broadcasting, 
16-hours-per-day, will begin this month. 
FEBC acquired 12 acres of land, one 

tower, studio buildings, and two trans¬ 
mitters. Engineer Cesar Acevedo, an 
evangelical Christian, holds the station and 
frequency title since Paraguayan law re¬ 
quires that it be held by a national of that 
country. 
The station, known as Radio Nuevo Mun¬ 

do (New World), with its 10,000- and 
1,000-watt transmitters, has a potential 
listening audience of one-and-one-half 
million people in Paraguay, northern Argen¬ 
tina and southern Brazil. Gospel program¬ 
ming will be broadcast in six languages: 

Spanish, Guarani, Korean, Chinese, Ger¬ 
man and English. 
Jose Holowaty , director of Spanish pro¬ 

gramming at FEBC 's KGEI/San Francisco 
station, has been assembling a staff of 
qualified evangelical announcers within 
Paraguay for the new station. Radio Nuevo 
Mundo "could become the focal rallying 
point” for the evangelicals in that country, 
said a FEBC source. 

HCJB Developing 
New Antenna to 
Boost Signal Strength 
QUITO, Ecuador (NRB)—HCJB World 

Radio's shortwave signal will increase up to 
four times when the mission's new north¬ 
south Americas antenna goes into service 
late this year. 
Don Hastings, an engineer in HCJB’s 

Technical Services Division, says the signal 
will increase even though the accompanying 
transmitter will continue operating at 500 
kw. 
“The new antenna is intended to supple¬ 

ment and partly replace our present antenna 
which can only divide the 500 kw signal, 
sending 250 kw north and 250 kw south,” 
Hastings explains. “The new one will direct 
the full 500 kw signal either north or south. 

“In addition, it will concentrate the signal 
about twice as much as the old antenna. 
Doubling the power as well as the antenna 
concentration will result in four times the 
signal in target areas.” 
Depending on which way the signal is 

directed, target areas will include southern 
Brazil, Argentina, Chile, the western United 
States and Canada, Japan and the Orient. 

“In order to concentrate the signal beam 
to the maximum it will be allowed to skip 
over certain areas such as Central America 
and southern Mexico,” he says. Other 
antennas effectively reach these areas. 

Hastings adds that the new 315-foot anten¬ 
na is specially designed to “direct the con¬ 
centrated signal beam over the mountain 
ridges south of Pifo, Ecuador, thereby 
avoiding scattering of the signal from ridges, 
which happens with some of our other 
antennas.” 

(continued on page 10) 
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Gun S856 

Sync . $1507 $6095 
CT-110MA 10" Color 
Monitor S342 
CT-1330M 13" Color S1366 I Search Gun S466 Monitor $376 

$2495 

$2995 

$8395 

SONY 3a K-Series 

NEW FROM LAIRD 

k 

3M VHS Color Plus 

Included S448 S4.95 

uantities Limited 

All Sales Final 
Discount Video Warehouse is a wholly owned subsidiary of Roscor Corporation 

CHYRON Panasonic 

QUANTA 

SONY 

JVC 

VIDEOTEK’ 

S10.24 
S11.00 
S13.50 
S17.50 

S5.20 
S5.65 
S6.68 

S11.25 
S12.65 
S19.10 

$10.24 
11.00 
13.50 

. . . 17.50 

12 00 
14.50 
18.50 

TAPES SOLD IN 
CASE QUANTITY 
ONLY (10 PER 
CASE). MINIMUM 
ORDER - 1 CASE. 

Internal External 
Sync Select 
8-pin Cable (6) 

LAIRD 
TELEMEDIA 

NEW ADD ON 
FEATURES FOR 1500 

BT-S702N Dual 7" 
Rackmount Color 
Monitors with 
Pulse/Cross. 
Underscan and Blue 

FMR-50 Wireless 
Lavalier Microphone 
System Interference 
Free Highband 
Operation_ 

DVW Offers the 
Lowest Discount 
Prices on the Entire 
Line of Sony 
Industrial Products. 
Nobody Sells Sony 
Type V VCRs for 
Less! 

BT-S1300N 13" Studio 
Color Monitor with 
Pulse/Cross. 
Underscan and Blue 

MVR-5500 Pro 
Mavica" Professional 
Still Video Recorder 
360 Lines Résolu 
t on. 46 db S/N 
Records 25 Frames 
or 50 Fields (or 
Combinations there¬ 
of) on a Single Still 
Video Floppy Disk 
Composite Video 
In/Out and RGB 
(Analog and Digital) 
in/out 
External Sync and 
SC Inputs for 
Connection to TBC 

MG-200 "Microgen' 
Character Generator 
Up to 800 page 
Memory with Built-in 
Disk Drive. 512 
Colors. 2nd Font Face 
Option 85 Sizes per 
Face Roll. Crawl and 
Many Other Features 

AVM-13S 13 Color 
Monitor with Audio 
A-B Video Inputs 
Pulse Cross 
Underscan 

T-30 
T-60 
T-120 
Scotch 
T-120. 
LOTS OF 20 

Correction Filter and Clear Filter 
Roscor Test Chart System 
Portabrace PC-2 Production Case 
Portabrace Piggin Straps 
And Of Course 
10 Free 3M UCA-20S Videocassettes 

Special Package Price ! 

1500-PROM HIGH 
RESOLUTION 
CHARACTER 
GENERATOR WITH 
BUILT-IN 
EXPANDABILITY 
* 6 Resident Fonts 
’ 35 Nanosecond 
Resolution 

* Up to 100 Pages of 
Interna Memory 

’ Dual Channel 
Operation 

* 65.536 Resident 
Colors 

’ Proportional Spacing 

I-5S 
I-20S 
I-50 

AG-6300 VHS Player/ 
Recorder with Bi-
Directional Dial 
Search and External 

’ Flash and Underline • 
* Selectable Roll and 
Crawl Rate 

’ 16 Tab Stops 
■ 8 Edge Intensities 
’ 4 Quadrants of Drop 
Shadow 

* Insert and Delete 
Editing 

' Vertical and 
Horizontal Flip 

’ Center Right and 
Left Justify 

* Character Tuck and 
Overlap 

KCS-20BRK 
KCA-30BRK 
KCA-60BRK 
3M Color Plus 

Other Features 
MG-100B Single 
Channel . ! 
MG-100B Dual 
Channel . ! 

MG-100B 
Microgen Character 
Generator 50 Page 
Memory 256 Colors. 
Roll Crawl and Many 

EXPANDABLE 
OPTIONS 
* 3^2 w Dual Disks 
* 16 Resident Fonts 
and 70 Font Disk 
Library 

’ Camera Entry 
* Font Compose with 
Autosize 

' Bit Pad 
’ Battery Back-up 

• Quick Random 
Access 

• Many Other 
Features 

• Under S3400 
Call for Introductory 
Pricing and 
Information 

VP-2 PLUS 
Character and Graph¬ 
ics Generator with 
Complete Keyboard 
and Micro Disc Oive 
Includes Software 
Enhancement 
Package 

35 Nanosecond 
Resolution 
Roll (Up or Down)-
9 speeds 

’ Crawl (Left or 
Right) —6 speeds 

* Two 3’ ?" Micro 
Floppy Discs for Re¬ 
cord and Storing 
Font and Page 
Information . S6495 

Includes 
Sony DXC-M2K Color Three Tube Camera 
with Fupnon 16X Lens VCR Cable and 
Carrying Case 
JVC CR-4900U Portable U Matic Recorder 
with AC Charger Battery and Portabrace 
VCR Case 
Quickset QMTH-1 Tripod 
and the DVW ENG Accessory Kit 

Anton Bauer Battery & Charger for 
DXC-M2K 

* Anton Bauer Ultra Light with Wide Angle 
Adaptor Power Adaptor and Lamp 
Sennheiser ME-80/K 3U Shotgun Mic with 
Windscreen and Cable 
Guest Action Bracket to Attach Mic and 
Light to Camera 
DVW/Tiffen Starter Filter Kit including Star 
Filter. Polarizing Filter FL-D Fluorescent 

SONY BRK-Senes 
KCS-10BRK 10.75 

MODEL 1526 
CAMERA ENTRY -
. S1689 

1500 CHARACTER 
GENERATOR 

Over 65 Thousand 
Foreground and 
Background Colors 
to Choose From 

' 70 full fonts 
Included with Each 
Unit (Upper and 
Lower Case) All disc 
Loadable 16 
Resident Fonts can 
be used at any one 
time 

’ Flash 

DISCOUNT 
—VIDEO— 
WARH1OUS 

TERMS: 
Payment -In Advance 
or COD Cashiers 
Shipping: 

FOB Mount Prospect, IL 

>-10S 
>-2os 
1-30 
1-60 

OCTOBER FEATURE 
DVW’S GUIDE TO GRAPHICS AND 
CHARACTER GENERATORS PART IV 

Chameleon 
High Resolution 
Stand-Alone Pain-
System 
Includes Digitizing 
Tablet with Pen 
10 Mega Byte 
Removable Hard Disk 
RGB Board and 
Camera Capture 

$10.795 

All Prices Subject 

to Change 

DVW’S ONGOING 
TAPE SALE 

Multiple Angle 
Italics . $3795 

MODEL 1528 FONT 
DEVELOPER -

$449 

KCS-10K 
KCS-20K 
KCA-30K 
KCA-60K 

OCTOBER 
SPECIAL 

DVWS COMPLETE 
SHOOT AND 
GO PACKAGE 

System Includes: 
Receiver. Transmitter 
and Lavalier Mic 
. S689 

DVW has always 
offered the finest 
quality tape in the 
industry Sony and 
3M as well as the 
most competitive 
prices in the country 
Now with our 
expanded inventory 
we offer 24 hour 
shipment on all tape 
orders and 

MG-200SD (Single 
Disk Drive) ... $4125 
MG-202SD (2nd Font 
Face) . $4375 
2nd Disk Option 
. S595 

FACTORY 
TRAINED 
SERVICE 

TECHNICIANS 
ON STAFF! 

VP-1/SG 
Low cost electronic 
graphics system, 
works with any com¬ 
puter having a word 
processing program 
and RS-232C interlace 
. $3195 
VIDEOFEX™ 
The VIDEOFEX™ 
Special Effects Gener¬ 
ator provides the 
CHYRON VP-2 with a 
powerful new low-cost 
modular option The 
VIDEOFEX™ gener¬ 
ates exciting special 
visual effects throoughn 
digital video manipu- -
latón of CHYRON 
generated graphics. 
. $10,895 

AG-500 Integrated 10" 
Momtor/Video 
Cassette Player 
. $856 

AG-2200 VHS Player/ I 
Recorder w th Tuner/ 
Timer . $671 
AG-6200 VHS Player/ ¡ 
Recorder with Bi-
Orectional Dial 

AG-1000 VHS 
Player . $411 

MODEL 1524 DATA 
TABLET -
. $1265 

1030 Color Encoder-
Required for NTSC 
Color Operation 
of 1500 and 
1500PROM . . . .$1015 
NEW 
1032 Color Encoder 
with Fade to 
Black . $1269 

BY-110U Three 
Color Camera with 
10X Lens . $2995 

The LOWEST 
Price Three 
Tube Color 
Camera 

TBR-160U VHS 
Briefcase Portable 
Presentaron System 
Battery Powered 
System S1235 
AC Power 
System . $1089 

P.O. Box 36 
Mount Prospect, IL 60056 

PHONE TOLL FREE 

1-800-323-8148 
NOW IN ALASKA & HAWAII 1-800-448-0354 

(Circle 198 on the Reader Service Card) 

In Illinois Phone 
(312) 299-5258 



MEDIA WORLD 

Two long-time broadcasters, Ralph Montanos, Sr., (left), and Howard Estep died recently after lengthy 
illnesses. 

(continuedfrom page 8) 

Steady progress has been made on the new 
antenna with four towers already erected 
while the reflector screen is more than half 
completed. The antenna is scheduled to go 
on-line for southbound signals by Novem¬ 
ber. The north side is expected to be com¬ 
pleted six weeks later. 
HCJB World Radio is involved primarily 

in broadcasting and health care. From its in¬ 
ternational shortwave broadcasting site near 
Quito, HCJB is “Heralding Christ Jesus’ 
Blessings” worldwide in 13 major 
languages. 
The mission also operates two hospitals in 

Ecuador and helps serve the rural area 
through mobile medical clinics and com¬ 
munity development. 

Television program production is another 
of the mission’s growing ministries. HCJB 
World Radio now has offices in more than 
20 countries with local radio ministries in 
Europe, Panama, Texas and Ecuador. 

Barrows Recovering 
After Surgery to 
Remove Skull Tumor 
OKLAHOMA CITY, Okla. (NRB)—In 

mid-August, Cliff Barrows was released 
from Baptist Medical Center, Oklahoma Ci¬ 
ty, following a recovery from surgery. Bar¬ 
rows directs the music, radio and television 
activities for the Billy Graham Evangelistic 
Association. 
On August 5, surgeons performed a four-

hour surgical procedure to remove a tumor 
attached to the skull behind the right ear. 
The one-inch tumor was determined to be 

benign following removal from its position 
around the eighth intracranial nerve and 
facial nerve. Barrows has lost the hearing in 
his right ear, but doctors believe there will 
be no permanent paralysis to his face. A suc¬ 
cessful Carpal Tunnel repair was also per¬ 
formed on Barrows’ right hand. 
Barrows, host of the Hour of Decision 

radio broadcast, was in intensive care for 
several days, followed by an almost two-
week hospital stay. A recuperation period of 
three months was recommended by 
physicians. 
Barrows, who also serves as master of 

ceremonies and songleader at Graham’s 
crusades worldwide, cancelled his participa¬ 
tion in the Mission France campaign in 
Paris, September 20-27—the first crusade he 
has missed in over 40 years. 

“Cliff is both my right and left arm in the 
ministry of evangelism,” Graham said. 
“We are deeply grateful for the expressions 
of prayer that have come from all over the 
world from so many people. But, we need to 
continue to pray,” he added. 

Two Broadcast Preachers 
Die Recently After 
Lengthy Illnesses 
MORRISTOWN. N.J. (NRB)—Two 

gospel broadcasters, Ralph Montanus, Sr. , 
of the Gospel Association for the Blind and 
Howard Estep of the World Prophetic Min¬ 
istry, Inc., died recently after lengthy ill¬ 
nesses. Both men preached for more than 40 
years. 
Montanus, who was 66, died August 9 of 

cardiac arrest following several years of 
treatment for prostate cancer, a heart condi¬ 
tion and other medical complications. He 
was blind in one eye since birth and vision in 
the second eye was lost because of glaucoma 
when Montanus was 20 years old. 

Since 1947, he preached a 30-minute radio 
sermon on the weekly program That They 
Might See, which was carried at the time of 
his death by 30 stations. The broadcaster’s 
son, Ralph Montanus, Jr. , who took over as 
president of the Gospel Association for the 
Blind, Delray Beach, Florida, in 1982, now 
hosts the program. 
An autobiography of Montanus was pub¬ 

lished in 1985. 
Howard Estep, who was 69, died July 15 

after two years of medical problems that in¬ 
cluded heart bypass surgery and kidney fail¬ 
ure. The cause of death was not reported by 
a spokesman for his World Prophetic Min¬ 
istry organization, which is based in Colton, 
California. 
A radio broadcaster for some 25 years, 

Estep added The King Is Coming TV pro¬ 

gram to his schedule 15 years ago. A 30-
minute weekly TV show, it was aired at the 
time of Estep’s death on several TV stations, 
the PTL Television Network and the Liberty 
Broadcasting Network. 

Estep’s on-air replacement is Jerry 
Bryant, an Amarillo, Texas, pastor for 20 
years, who has been appearing alternately on 
the program with Estep for the last two 
years. The new president of World Pro¬ 
phetic Ministry is the former vice-president, 
Raymond Ashmun. The broadcaster’s 
widow, Marian Estep, is the new 
vice-president. 
A noted authority on biblical prophecy, 

Estep wrote dozens of study booklets during 
his 46 years in the pulpit. 

Lausanne Subcommittee 
Agrees to Cooperate 
With “2000” Group 
CHARLOTTE, N.C. (NRB)—The 

Lausanne Committee for World Evangeliza¬ 
tion has given a boost to commitments by in¬ 
ternational shortwave broadcasters to help 
make gospel radio accessible to everyone in 
the world by the year 2000. 
Members of Lausanne’s Radio in Church 

Planting and Evangelism (RICE) subcom¬ 
mittee, recently offered to share information 
they are gathering on unreached language 
groups around the world that could be reach¬ 
ed with radio. 

Says HCJB World Radio audience re¬ 
searcher Phill Sandahi, “RICE’s involve-

(continued on page 12) 
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Telex—unquestionably the company with the 
widest, most versatile line of tape duplicating 
products in the industry. 

Telex has a duolicator that fits your 
needs—today, tomorrow and next week. 
Whether it's a new suit for yourself or electronics for your business, 
it makes sense to shop where you have the widest selection. And, 
if your purchase is as crucial to the profit line as a high speed tape 
duplicator, you shouldn’t settle for a model that almost fits your 
needs. 

Telex has models that copy as few as one cassette at a time or 
as many as twenty-three. Telex models are available in mono or 
stereo and also offer a wide variety of copying configurations such 
as cassette to cassette reel to cassette, cassette to reel or reel to 
reel. For small to medium run cassette duplication, choose one of 
the new Telex CD Series, but if you need open reel capability plus 
larger cassette production, one of the Model 6120 configurations 
is probably best for you. At Telex, you can find the right duplicator 
at the right price, and you’ll find it faster. For more information 
and detailed specifications, write to Telex Communications, Inc., 
9600 Aldrich Ave. So., Minneapolis, Minnesota 55420, Telephone: 
612-887-5531. 

Call Toll Free in U.S. 800-828-6107 
TELEX. 

Ask a participating dealerabout special payment terms available only with the Telex 6120! 
(Circle 112 on the Reader Service Card) 



MEDIA WORLD 

The multimedia International Christian Media Conference (ICMC 86) will be held October 13-17 at 
the scenic Kongresscentrum conference facility (above) in Hevohof, a northeast suburb of Amsterdam. 
The Netherlands. Five hundred Christian communicators from 65 countries are expected, according 
to conference chairman David Adams of Trans World Radio's Intracare office. ICMC 86 was plan¬ 
ned under the auspices of the World Evangelical Fellowship Communications Commission, which is 
“being restructured" (Photo from A. De Boer, Flevohof) 

(continuedfrom page 10) 

ment will speed up the data-gathering pro¬ 
cess and allow members of the ‘World by 
2000’ Committee to spend their time work¬ 
ing on technical matters like signal strength 
and present coverage.” 

Representatives of the four-member mis¬ 
sionary broadcasting committee met July 1 
to participate in strategic planning sessions 
for the World by 2000 commitment. In addi¬ 
tion to HCJB, the World by 2000 Committee 
includes representatives from Far East 
Broadcasting Company, Trans World Radio 
and Radio ELWA (operated by SIM Interna¬ 
tional in Liberia). 
The committee is expected to present its 

findings to the four broadcasting organiza¬ 
tions by January 1987. 

Falwell Award From 
Porn Magazine Upheld 
By Appeals Court 
RICHMOND, Va. (NRB)-A federal ap¬ 

peals court ruled August 6 that television 
evangelist Jerry Falwell is entitled to a 
$200,000 award he won from Hustler mag¬ 
azine, even though the court agreed that the 
“adult" magazine had not libeled Falwell by 
portraying him as an incestuous drunkard. 
The three-judge panel said that despite 

Falwell’s failure to prove that the magazine 
acted with "actual malice,” a current re¬ 
quirement of Supreme Court libel rulings, 
he could be compensated for “intentional in¬ 
fliction of emotional distress” by Hustler 
magazine publisher Larry Flynt. 

Falwell hailed the ruling as denying 
“smut peddlers” First Amendment protec¬ 
tions. “This landmark ruling brings to a 
screeching halt the obscene and yellow 
journalism practiced by the likes of Larry 
Flynt,” he said. 
Lawyers for Hustler said they did not 

know whether the decision will be appealed. 
Flynt was hospitalized shortly after the 

ruling for an undisclosed ailment. Aides 
denied early rumors that he had suffered a 
heart attack or stroke, but would not com¬ 
ment on the nature of his medical problem. 

Chicago Listeners 
Crowd WMBI Radio 
Studio for Anniversary 
CHICAGO (NRB)—Chicago radio station 

WMBI-AM celebrated its 60th anniversary 
with a public open house on August 2. More 
than 1,500 visitors lined hallways waiting 
for the opportunity to tour the new WMBI/ 
Moody Broadcasting Network (MBN) 
studio complex and meet their favorite radio 
personalities. 

WMBI, flagship station for the Moody 
Broadcasting Network, is one of Chicago’s 
oldest radio stations and one of the oldest 
religious stations in the country. It is a non¬ 
commercial, educational station supported 
by its listeners. 
The Moody Bible Institute (MBI), parent 

organization of WMBI, began its broad¬ 
casting ventures in a “coincidental and 
dramatic manner,” said a Moody source. 

“In October 1925 two young men from 
WMBI were playing their cornets at a dis¬ 
play at the Illinois Products Exposition in the 
Chicago Furniture Mart. Chicago radio sta¬ 
tion WGES was broadcasting live from the 
exposition floor. A violent storm caused the 
delay of the WGES musical talent.” The 
program director drafted the MBI men to fill 
in for the missing talent. 
As a result, WGES offered MBI one hour 

each week for its own program. Early in 
1926 MBI began using the facilities of 
WENR, but on July 27, 1926, received a 
license to operate its own radio station. 
WMBI began broadcasting the following 
day. 
One of the station’s earliest programs, 

Radio School of the Bible, is still on the air, 
making it the nation’s second longest-run¬ 
ning radio broadcast. 

MBI has gradually added to its network 
until today it owns and operates 11 stations 
in seven cities, including WMBI-FM/Chi-
cago. Each of these stations is noncommer¬ 
cial, listener-supported. 

In 1981 the Moody Broadcasting Network 
began a satellite-fed program distribution 
system which now supplies more than 260 
radio stations from its Chicago studios. 

Revivaltime World 
Prayer Meeting to Be 
Nationally Televised 
SPRINGFIELD. Mo. (NRB)—The 

Revivaltime World Prayer Meeting anchor 
service will be carried live on national 
television this year, a “first” in 
Revivaltime history . 
Assemblies of God general superintendent 

G. Raymond Carlson will participate in the 
program, calling the denomination to prayer 
for spiritual revival. 
The hour-long service will originate 

November 23 from Capital Christian 
Center, Sacramento, California. Two Chris¬ 
tian TV networks—PTL and TBN—will 
telecast the service via satellite to partic¬ 
ipating churches across the country. 
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IN MEMORY OF 

DR. RALPH MONTANUS 

FOUNDER 

THE GOSPEL ASSOCIATION FOR THE BLIND 

© 

December 18, 1919 - August 9, 1986 

but THE MINISTRY LIVES ON! 

The Gospel Association for the Blind is nationally represented by Paragon Advertising, Inc. 



NRB NEWS 
Magazine Survey Found 
More Than 27,000 
Broadcasters Are Readers 
MORRISTOWN, N.J. (NRB)-The 

“average" Religious Broadcasting mag¬ 
azine reader—and there are more than 
27,000 of them—is a middle-aged, male, 
broadcast professional, residing somewhere 
in the western United States, who is some¬ 
what more likely to identify himself as being 
Baptist, nondenominational or Assemblies 
of God than any other religious grouping. 

In addition, he reads each magazine faith¬ 
fully, distributes his copy to another person, 
approves or recommends purchases for his 
organization and finds that Religious Broad¬ 
casting has “considerable or some impact” 
on his broadcast ministry operation. 
These facts are among the preliminary re¬ 

sults of responses to a readership survey in¬ 
serted in the June issue, which yielded 209 
responses, for a 2. 1 percent return on the 
roughly 10,000-name circulation mailing. 
The greatest majority of respondents (59 

percent) said they were between 31 and 50 
years old. Another one-fourth (26 percent) 
identified themselves as over 50 years old 
and a smaller number (14 percent) said they 
were under 30 years old. (As with each 
question, a number of responses were left 
blank; one percent for this question.) 

Religious Broadcasting Readers 
(By Job Function) 

It was clear from the survey results that 
most Religious Broadcasting readers are 
broadcast professionals already involved in 
radio or television ministries of some kind. 
The majority (89 percent) were males, most 
of whom (39 percent) identified themselves 

as a manager/operator of a religious radio or 
television station. 
The second most-noted job function (see 

graph) was listed as “other” (25 percent), a 
category that included advertising account 
executives, service agency managers and 
broadcast students. 
Another one-fourth of the respondents (23 

percent) identified themselves as a radio or 
television program producer. Media minis¬ 
ters, parachurch broadcast directors and 
those with either no response or multiple 
answers were also identified. 
More than half of the respondents (58 per¬ 

cent) said they live somewhere in the 
western United States. Four out of ten said 
they live in the east or southcentral United 
States and the others are international 
readers. By region and percent, the survey 

found these details: Midwest, 27 percent; 
West, 20 percent; Southwest, 11 percent; 
Southeast, 20 percent; East, 17 percent; 
Southcentral, 3 percent; and International, 2 
percent. 
NRB has regional chapters in all six of 

those U.S. divisions and affiliated broadcast 
committees and organizations in several 
nations. 
The survey found a significant diversity of 

denominations represented among readers, 
including evangelicals, charismatics, and 
mainline churches. Most of the respondents 
identified themselves as Baptist (28 percent), 
nondenominational ( 16 percent) or Assem¬ 
blies of God (10 percent). Presbyterian, 
Methodist, Evangelical Free, Lutheran, 
Roman Catholic and Episcopal denomina¬ 
tions were also identified by the survey. 

Most Religious Broadcasting readers (63 
percent) said they have been reading the 
trade journal for three or more years. Eleven 
percent have been reading the magazine for 
less than a year, the survey also found. 
Three-fourths of the respondents (76 per¬ 
cent) said they read each of the 11 annual 
issues and half (5 1 percent) said they spend 
between 30 and 60 minutes reading an 
average issue. 

Based on a 10,000-subscriber press run 
and the 209 responses, there are approx¬ 
imately 27,400 Religious Broadcasting 
readers. Four out of ten respondents (4 1 
percent) said one other person reads the 
magazine they receive. Another one-fourth 
(26 percent) said two others read their copy. 
Eight percent of respondents said five or 
more persons read their magazine. 

Three-fourths of respondents said they 

either approve (46 percent) or recommend 
(28 percent) purchases for their organiza¬ 
tion. Another 20 percent said they select 
purchases and the others had no response. 
Almost one-fourth of respondents (23 per¬ 
cent) said they have purchased a product or 
service as a result of a Religious Broad¬ 
casting advertisement during the previous 
year. 
The readership survey was also sent by 

third-class mail to 5,000 subscribers. Those 
responses have not yet been tabulated and 
are not included in this report. 

Hocking Will Preach 
At Sunday Worship 
During NRB 87 
WASHINGTON, D.C. (NRB)—Dr. 

David L. Hocking, speaker on The BIOLA 
Hour radio broadcast, will speak at NRB’s 
44th international Convention and Exposi¬ 
tion, as preacher for the Sunday morning 
worship service on February 1. 

Dr. D. James Kennedy, a radio and TV 
preacher from Coral Ridge Presbyterian 
Church, Fort Lauderdale, Florida; Dr. J. 
Vernon McGee, president of Thru The Bible 
Radio Network, Pasadena, California; TV 
evangelist Jimmy Swaggart of Baton Rouge, 
Louisiana; and NRB president Robert A. 

David L. Hocking will speak at NRB 87. 

Cook, a daily radio speaker on The Kings’ 
Hour, Tannersville, Pennsylvania, will also 
interpret the five-day convention theme— 
“Communicating Christ to the Nations”— 

(continued on page 31) 
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The Most Frequently 
Asked Questions About ... 

\RB S 
Comprehensive 

Benefits Plan 
NRB provides an excellent medical, dental and 

vision care package for its membership. This 
package, the Comprehensive Benefits Plan, offers 
NRB members exclusively the best possible medical 
protection in today’s market. The plan was 
developed in conjunction with Continental Benefit 
Company. The claims are administered by W. J. 
Jones Administrative Services, Inc. and reinsured 
by the Hartford Group. 
NRB members have asked several questions con¬ 

cerning the plan. We have answered the ten most-
asked questions for your information: 

BY MAURICE PRINDIVILLE 

Maurice Prindiville is president of the Con¬ 
tinental Benefit Company and plan ad¬ 
ministrator of the NRB trust. 

Will this plan cover my hospital bills? 
Yes. The program will cover 100 percent of the first 
$4 .000 of covered hospital charges with the balance 
paid at 80 percent of covered charges after the deduc¬ 
tible until a $1 ,500 out-of-pocket limit has been reach¬ 
ed. Thereafter, the program will pay 100 percent up 
to $1,000,000. 

Will this plan cover all my doctor bills? 
Yes. The program will cover 80 percent of all doc¬ 
tor bills until $1,500 is spent out of pocket. 
Thereafter, the program will pay 100 percent of all 
doctor bills up to $1,000,000. 

What is the deductible? 
The deductible is $100 per person, limited to $300 for 
a family in a calendar year. The deductible is all in¬ 
clusive and can be applied to doctor’s visits, dental 
and vision care and prescription drugs. 

What are the maximum out-of-pocket expenses? 
In no event will the covered out-of-pocket expenses 
per covered individual, after the application of the 
deductible, exceed $1,500. 

Is there life insurance? 
Yes. $20,000 of life insurance is provided for each 
member of the plan. 

Is there other coverage besides physician and 
hospital care? 
Yes. There is dental coverage includes examina¬ 
tions, X-rays, extractions, oral surgery and more. 
There is also vision care which partially covers vi¬ 
sion analysis, frames, lenses and contact lenses. 

Who backs the Trust? 
The Trust is overseen by the Trustees, which are the 
NRB Executive Board members. Reinsurance for the 
Trust is provided by the Hartford Group. 

Does this program cover pregnancy? 
Yes. Pregnancy is covered in this plan and is treated 
as an illness. 

Does this program cover psychiatric disorders, 
alcoholism and substance abuse? 
Yes. With all maximum benefits per covered person 
of $ 15,000 for in-patient and out-patient in a calen¬ 
dar year. 

What is the cost of the program? 
For single person coverage, the cost is $75 and family 
coverage is $ 150. The size of the family does not af¬ 
fect the cost of coverage . This cost covers all benefits 
provided by this plan—full hospitalization, physi¬ 
cian care, dental and vision care, prescription 
drugsand $20,000 of life insurance. There are no 
additional costs or fees. 

All NRB members are invited to consider joining 
this plan as it is provided as a specific membership 
benefit. Other stations and related organizations are 
most welcome to apply for coverage in this plan as 
long as they are also applying for membership to 
NRB. 

Please direct all inquiries to: Continental Benefit 
Company, II East 44th Street, Suite 1405, New 
York, New York 10017 or call us on our toll free 
number 1 -800-438-5566. 
The Continental Benefit Company is the Plan Ad¬ 

ministrator designated by the Trustees of NRB, and 
they will be pleased to provide all additional informa¬ 
tion and answer any questions you may have on this 
important member service. 

(Circle 127 on the Reader Service Card) 



SPECIAL REPORT 

Ben Armstrong: 20-Year Tribute 
Benjamin Leighton Armstrong 

A Synopsis 
1966 - Present 

1985 

1984 
1983 

1982 

1981 

1980 
1979 
1978 

1977 

1974 

1968 
1958-1966 

Executive Director, National Religious Broadcasters, Morristown, New 
Jersey 

Executive Editor. “Religious Broadcasting" magazine 
Dove Unity Award, Malacanang Palace. Manila, Philippines 
Award of Merit. Western Chapter, NRB, Los Angeles, California 
Inauguration of Benjamin L. Armstrong Scholarship Fund at Wheaton College 
School of Communications, Wheaton. Illinois by Statewide Broadcasting 

Hispanic NRB [HNRB] Award, Washington, D.C. 
Editor, “Religious Broadcasting Sourcebook II," NRB. Morristown. 
New Jersey 

PTL Award for Outstanding Christian Service, Charlotte. North Carolina 
Tunghai University Award, Republic of China 
Institute of Chinese Culture Award of Excellence. New York City 
President and founder of the Chinese-American Christian Friendship Alliance 
(CACFA), Taipei, Republic of China 

Faith and Freedom Award of Religious Heritage of America. St. Louis, 
Missouri 

Distinguished Lectureship in Communications, Wheaton College Graduate 
School, Wheaton. Illinois 

Tele-Missions International Service Award. Nyack. New York 
Author of “The Electric Church," Thomas Nelson, Nashville, Tennessee 
Editor, "Religious Broadcasting Sourcebook I," NRB, Morristown. 
New Jersey 

The Living Bible Award by Ken Taylor. Tyndale House Publishers. Wheaton, 
Illinois 

Tenth Anniversary Citation. Far East Broadcasting Company. La Mirada. 
California 
Headed radio and television coverage of the Lausanne. Switzerland Interna¬ 
tional Congress on World Evangelization 
Founders’ Day Award from New York University, New York City 
Director of Radio with Trans World Radio. Chatham. New Jersey, and Monte 
Carlo, Monaco 

Printed as a surprise tribute by the staff of Religious Broadcasting 

“I’ve just now learned that you're marking 20 
years with National Religious Broadcasters, 
and I want to congratulate you and to say 
thanks. You know that I speak from experience 
when I say your devotion to this country and 
especially to its moral well-being is simply 
splendid. You have done a great job of building 
NRB from a few members to its present, im¬ 
pressive size. You understand that unless the 
Lord builds the house, we workmen labor in 
vain. For being the patriot that you are, the man 
of God that you are, my thanks. May He bless 
you and Ruth as you start your next 20 years. ’ ’ 

—President Ronald Reagan 

“Congratulations on twenty glorious and 
faithful years of service and leadership to NRB. 
You are a father and brother to all of us in 
religious broadcasting. May God give you 
many more years.” 

—Billy Graham 

‘ ‘1 count you as a dear personal friend and want 
you to know how deeply appreciative I am for 
your dedication to spreading the Gospel 
through broadcasting ... You are to be com¬ 
mended for “taking the bull by the horns" and 
seeing to it that we broadcasters have been 
treated with more respect and credibility.” 

—Jerry Falwell 

“ You have been a catalyst in bringing together 
people engaged in all forms of Christian com¬ 
munication and have welded together an as¬ 
sociation that has become the hallmark of 
evangelical outreach. Your open availability to 
persons of all facets of Christian communica¬ 
tion has given to you a position without peer in 
international communications ...” 

—Thos. F. Zimmerman 

“You have been instrumental in helping to 
formulate, guide and direct the greatest thrust 
of the Gospel this world has possibly ever 
known ... perhaps no other man could have 
done more to meld the different organizations, 
denominations and efforts into one giant ’team 
thrust.’ ” 

—Jimmy Swaggart 

“I am certain that the Lord Himself hand-
picked you for the job. ” 

—Fred Dienert 
Walter Bennett Co. 

“Some men are given commendations reluc¬ 
tantly; some men purchase their commenda¬ 
tions; but some men earn theirs. Dr. Ben Arm¬ 
strong has earned and deserves the highest 
recognition and praise for a job well done 
through the years. Thanks, Ben, and may the 

Lord help you to keep on going on." 
—B. Sam Hart 

Grand Old Gospel Hour 

“Hearty congratulations upon your completion 
of 20 years of dedicated service and stellar per¬ 
formance in the work of National Religious 
Broadcasters! ... It took vision and courage to 
accept a ministry fraught with daily challenges 
and uncertainty. You saw however, with the 
eyes of the Spirit, the awesome possibilities in 
what you call ‘the electronic church.' More 
than an association of believers who had learn¬ 
ed to use modem means of communication, you 
saw NRB as an arm of the church that could ex¬ 
ert enormous power for God and for good in 
years to come. These 20 years have demon¬ 
strated how wise your decision was.” 

—Robert A. Cook 
President, NRB 

“I have come to know, respect and have a deep 
affection for ‘Dr. Ben.’ He is a renowned stu¬ 
dent and historian of religious broadcasting in 
this country (and, indeed, throughout the 
world). Moreover, he is the voice, guiding 
hand and conscience of our association. Final¬ 
ly, and most importantly, Ben Armstrong, by 

(continued on page 18) 
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SPECIAL REPORT 
(continuedfrom page 16) 

by Anne Dunlap 

Just tell Ben Armstrong something 
cannot be done. You won’t have to 
wait long for the “Why not?” 

That “Why not?” has, through the past 
20 years, alternately motivated, angered, 
driven, frustrated, encouraged and in¬ 
spired the countless thousands of in¬ 
dividuals who today personify religious 
broadcasting. 

That “Why not?” has seen religious 
broadcasting grow from an apologetic 
fledgling in a battle for air time in the ear¬ 
ly years to where, in the 1980s, it is as 
much a part of Americana as apple pie— 
and growing. 
Twelve hundred strong in organiza¬ 

tional members today, as compared with 
104 when Ben Armstrong was appointed 
chief executive in September 1966, Na¬ 
tional Religious Broadcasters now wields 
a well-respected voice in the broadcast 
communications industry nationwide and 
serves as an inspirational role model 
throughout the world. The “Electric 
Church, ’ ’ a term coined by Armstrong in 
his book of the same name, is teeming with 
life, and not a small part of credit should go 
to Ben Armstrong for keeping it alive. 
The pioneers came in the 1940s—the 

William Ward Ayers, the Charles Fullers, 
the Walter Maiers—presenting their case 
for the freedom to broadcast the Word of 
God on the national airwaves and laying 
the groundwork for the future. In 1966, 
the Executive Committee of a somewhat 
insular NRB decided upon Ben Armstrong 
as chief administrator, the man most like¬ 
ly to champion their cause and carry its 
message into a non-listening world. 
He started on a small scale. Working 

from an office in his New Jersey home, he 
literally presided over a “kitchen 
cabinet,” with a part-time secretary and a 
$9,000 budget his first year. Twenty years 
later, he directs a full-time, permanent 
staff of 25 at the national headquarters in 
Morristown and oversees a budget ap¬ 
proaching one-and-a-half million dollars. 

Dr. Armstrong’s long-time friend and 
mentor, the late Dr. Eugene R. Berter¬ 
mann, captured the feeling of those early 
days. Recalling the lean years when both 
a staff and a treasury were non-existent, 
Bertermann once said, “It wasn’t much to 
offer a prospective executive secretary, 
but we prevailed upon him to make his 
mission and NRB’s one and the same. 
“What attracted us to him was his faith, 

his vision and his willingness to go further 
(continued on page 2 7) 

his every thought, word and deed—is a true 
servant of the Lord.” 

—Richard E. Wiley 
former FCC Chairman 

“I arrived at NAE just a few months after you 
arrived at NRB . It’s hard to realize that 20 years 
have come and gone, but you can’t argue with 
the calendar ... Your vision for Christian 
broadcasting has served as an effective catalyst 
to advance the Gospel by means of radio and 
television. As a result, NRB is deeply ap¬ 
preciated within the evangelical community. ” 

—Billy A. Melvin 
Executive Director, NAE 

“I wish to congratulate you, my dear soul 
brother, on this joyous occasion ... 1 pray God’s 
richest blessing upon you as the executive di¬ 
rector of NRB, an organization that continues 
to grow under your dedicated and spiritual 
leadership.” 

—Howard O. Jones 

“You have brought to your work as NRB ex¬ 
ecutive director a very special combination of 
faith, commitment and professionalism, which 
is admired and appreciated by all your col¬ 
leagues.” 

—Russell Barber 
Religion Editor, WNBC-TV/New York 

“You have proven yourself as a great leader 
and motivator ... Speaking for all of us at Slavic 
Missionary Service and in behalf of our breth¬ 
ren in the USSR and throughout the world, con¬ 
gratulations and best wishes!” 

—Alex Leonovich 
Executive Secretary 

Slavic Missionary Service 

“Only eternity will give the final count on the 
many who have been influenced by your 
counsel and encouragement and leadership. 
Your ear of appreciation and cooperation has 
responded to many broadcasters in a way that 
has kept them going ... I sure appreciate you, 
Ben. You are a real friend and fellow servant 
of the Lord.” 

—Mel Johnson 
“Tips for Teens” 

Northwestern College & Radio 

‘ ‘It has been my pleasure to observe the growth 
of NRB from a very modest beginning to a posi¬ 
tion of national prestige, attracting the attention 
of leaders from all branches of the federal gov¬ 
ernment ... You and your organization have 
provided an outstanding service.” 

-Rosel H. Hyde 
former FCC Chairman 

"As one of the founding members of NRB, 
Back to the Bible has felt very close to you over 
the years. We certainly do pray for your 
ministry.” 

—Warren Wiersbe 
General Director 
Back to the Bible 

“As one who has been with you all these years, 
I want to express my appreciation for the out¬ 
standing accomplishments the years have given 
under God’s blessing on your fine leadership. ” 

—Bob Bow man 
President, FEBC 

“When you came on board, I remember that we 
all felt that something greater was in the air for 
the future of NRB ... How I thank God for you, 
and the great leadership and outreach that you 
have directed for National Religious Broad¬ 
casters.” 

—Charles Learning 
Faith Temple Radio Ministries 

“Some of us fully appreciate the superb leader¬ 
ship you have given NRB, especially when we 
know the caliber and individualism of the 
leaders in the radio and TV field with whom you 
have worked ... I congratulate you, Ben, on a 
job well done for the glory of our Lord, and 
wish for you many more years in His service. ” 

—Clyde W. Taylor 
World Relief 

“The remarkable growth of NRB is a tribute to 
the public acceptance of the inspirational re¬ 
ligious services and to your organizational and 
public relations skills. You are an asset toNRB, 
a credit to the broadcast industry and a source 
of pride to your many friends. ’ ’ 

—James H. Quello 
FCC Commissioner 

“Your personal devotion to the Word of God 
and His leadership in your life and ministry 
blesses me and countless others. Thank you for 
that, brother.” 

—Charles Stanley 
In Touch Ministries 

“I recall your warmth and encouragement 
when Cornerstone TeleVision was only a vi¬ 
sion, and few people took us seriously. I recall 
your enthusiasm as you tried to draw all of us 
Christian telecasters into the fold of NRB, in 
particular those times when we felt like orphans 

—R. Russell Bixler 
President 

Cornerstone TeleVision, Inc. 

“As you follow the guidance of the Holy Spirit 
may more and more world doors open to you . ’ ’ 

—Helen (Mrs. Samuel) Shoemaker 

‘ T want to commend you for your unbounded 
enthusiasm and great loyalty for the ministry of 
Christian broadcasting . Thank you for your un¬ 
stinting effort in your service as director. NRB 
has really grown and moved forward. You have 
had a great deal to do with this advance ...” 

—Abe C. Van Der Puy 
Back to the Bible 
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NOBODY COVERS TEXAS LIKE 
UNIVERSAL BROADCASTING 
THE ALL NEW 

Serving Dallas-Fort Worth Metroplex 
"Christian Lifestyle Radio" 

National and Local Ministries ... 
Two-Way Talk ... News,-Sports, 

Traffic, Weather, Business 

If It's Happening in the Metroplex 
Evangelical Community ... 

You'll Hear It On IÇ/ÿS Radio 

/ÇTEIÇ-AM Í 
Serving Greater Houston 

"Christian information Station" 
National and Local Ministries ... 
Two-Way Talk ... News, Sports, 

Traffic, Weather, Business 

If It's Happening in the Houston 
Evangelical Community ... 

You'll Hear It On Radio 

W¡ . it's Coming Again 
Jack Rabito 
General Manager 
1705 West 7th St. 
Fort Worth, Texas 76102 
(817) 535-2400 

NOW 
tÇTEK . Coding Scon with 

Five Times the Power, 
Double the coverage 

Burt Perrault 
General Manager 

Suite 1110, Arena II, 
7324 S.W. Freeway 

Houston, Texas 77074 
(713) 270-KTEK 

FOP MORE INFORMATION CONTACT DICK MARSH, Vice President 

818-577-1224 
_ 4 

UNIVERSAL BROADCASTING CORPORATION 
3844 EAST FOOTHILL BOULEVARD • PASADENA ‘ CA 91107 

GREATER NEW YORK-LONG ISLAND WfrifEAM MINEOLA NEW YORK • GREATER WASHINGTON, D C. 
AUJ FAIRFAX 

VIRGINIA 

CANONSBURG HIGHLAND PARK 
GREATER PITTSBURGH IWlf^O'AM PENNSYLVANIA • GREATER CHICAGO-NORTH SHORE WVlfX’rtVI ILLINOIS 

7 -4- fw j» JACKSON INDIANAPOLIS . . «/ COLUMBIA 
GREATER MILWAUKEE WISCONSIN • GREATER INDIANAPOLIS Mll\l AM indiana • GREATER ST. LOUIS WvdW'PM ILLINOIS 

*■ M fairway • jiu golden valley 
GREATER KANSAS CITY IÇLNW'flm KANSAS • GREATER MINNEAPOLIS-ST. PAUL MINNESOTA 

GREATER FORT WORTH-DALLAS IQ/^S-mKFT0E^SW0HTH-GRATER INDIANAPOLIS Wl/OFI-FM INDIANA^ GREATER HOUSTON fÇTEtÇAM TEXAS 
~ ~ SAN FRANCISCO ARCADIA 

GREATER SAN FRANCISCO-OAKLAND fÇEÂ/-/lAV CALIFORNIA • GREATER LOS ANGELES CALIFORNIA 
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MARKETPLACE _ 

So, You Think You’re 
In Ilie Broadcast Business? 

The next time someone asks you if you’re in the broadcasting business, shout "No!” 

Is IBM in the computer business? No! 
Is Federal Express in the parcel-post 
business? No! Is United Airlines in 

the airline business? No! Are you in the 
broadcasting business? No! 
Have I lost my mind? No! I’m illustrat¬ 

ing the most fundamental principle of 
marketing in this series on basic marketing 
concepts for your ministry. 
Marketing is a process, and every pro¬ 

cess has a beginning. For marketing, that 
genesis is in the identification of the 
business or ministry for which the 
marketing plan is being developed. 

Business Identity 
‘ ‘Identification of business’ ’ may sound 

like a silly term, since you are probably 
already doing whatever your ministry 
does. So the identification of the ministry’s 
business would seem evident. But look 
back to my queries and answers in the first 
paragraph. 

Is IBM in the computer business? Well , 
they manufacture and distribute com¬ 
puters, but, from a marketing standpoint, 
that is not the business they are really in. 
Why not? 
Marketing efforts are always driven 

from the customer’s perspective. They are 
constructed to identify and meet real or 
perceived needs in the target marketplace. 
The identification of the business must be 
from the customer’s vantage, and in terms 
of his or her needs. 

This is critical. So often we are running 
around, with a good heart, saying, “I want' 
to get this person saved; I want to be a soul¬ 
winner; God wants to see this person come 
to Him; Our church needs to get more 
members, so we can afford to build new 
Sunday-school classrooms, etc.” Notice 
that none of these intentions take into 
consideration the feelings or needs of the 
target persons. 

This may shock you, but there are a lot 
of pretty nice people, living all around 
you, who do not care whether or not you 
“get them saved.” They, with all due 
respect, are not particularly concerned that 
God wants them, nor do they care less that 
your church needs more classrooms. Your 

by John M. Cummuta 

intentions, as well- meaning as they might 
be, are not directed at needs already felt by 
or easily perceived by your target persons. 
They are dealing with loneliness, empti¬ 

ness, lack of meaning and other openings 
for the Gospel. But they do not perceive 
them in the same terms that you are sel¬ 
ling—so, no sale. 

It is a matter of perspective and sensitiv¬ 
ity. Have you ever been approached by a 
salesperson whose every move indicated 
that his main concern was the sale and the 
commission? Did this put you off? 
On the other hand, have you ever been 

serviced by a real pro, who seemed to be 
able to frame every feature of what he was 
selling in terms that directly related to 
needs in y our life? Do you remember how 
he or she made you feel that buying their 
product or service would be a genuine 
solution to some problem of yours, and 
that it was obviously the right thing to do? 
That is because, from a marketing stand¬ 
point, he identified his business from your 
perspective. 

Is IBM in the computer business? No! 
IBM is in the “solving-the-data-and-text-
processing-and-storage-needs-of-busi-
nesses” business. 
The customers—those businesses out 

there with piles of information to keep 
track of—do not care a bit about tran¬ 
sistors, IC’s, keyboard design, display 
technology or software advances. They 
are not interested in computer features or 
developments. They only know that they 
have problems or needs that relate to infor¬ 
mation processing and storage. 
So IBM , being a savvy marketing com¬ 

pany , projects itself as the most-qualified 
solver of those exact problems. 
You will probably never hear an IBM 

commercial talking about how many “K” 
of memory its products have, or how fast 
their processors are. While their machines 
are among the slowest yet most highly-
priced computers on the market, they own 
the lion’s share of the business. Why? 
Because IBM says, “Mr. Businessper¬ 

son, you need to get a better handle on your 
financial data, so that you can effectively 
manage your business. You need to have 

word processing and database capabilities 
to better communicate with your custom¬ 
ers. We will help you successfully ac¬ 
complish that, and we will be with you 
every step of the way; we will use our 
time-proven technology to solve your 
problems.” 
IBM does not come across as the ‘ ‘com¬ 

puter” company, but rather as the “busi¬ 
ness-problem-solving” company. The 
identification of their business is done 
from the customer s’  perspective. 
The railroads in America nearly became 

extinct because they thought they were in 
the “railroad” business. What the mar¬ 
ketplace needed and wanted was someone 
in the “moving-freight-and-people-from-
here-to-there” business. While the rail¬ 
road people nostalgically spoke of “rib¬ 
bons of steel” and the “iron horse,” along 
came independent truckers, airlines, pack¬ 
age delivery firms and other businesses 
that correctly perceived the needs of the 
market and promoted themselves to meet 
those needs—not their self-perceived 
images. 

Collectively, these newcomers tore 
most of the traffic away from the railroads, 
not because the railroads could not have 
met the needs of the marketplace, but be¬ 
cause the railroads had not tried to see 
themselves from the perspective of the 
marketplace. They never properly iden¬ 
tified their business. 

Market Identity 
Specific identification of your target 

community is adjunct to proper identifica¬ 
tion of your ministry’s business. 
The two concepts are intertwined, be¬ 

cause you cannot effectively pinpoint the 
nature of your business—that is, in terms 
of the target market’s needs you intend to 
meet—until you know what that target 
market segment is. 
For instance, you cannot just say you are 

in the “clothing-for-young-women” busi¬ 
ness, because there is a world of difference 
between fashions for young black women 
and young Hispanic women. If you have 
not made those distinctions in your own 
mind, how can you expect the public to 
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MARKETPLACE 

have a clear image of you? It is that image 
that will or will not motivate them to res¬ 
pond to your marketing efforts. 
You have to play the two identification 

processes simultaneously. First give your 
business a general label; then describe the 
target market for that business. Examining 
its particular characteristics helps you to 
refine your business identity. 
The more specifically you describe your 

ministry in terms of the target market at 
which it is focused, the more clearly you 
can specify that target market’s precise 
characteristics and needs, 
The advantages of this effort become 

plain. The more clearly the public can per¬ 
ceive what segment of the marketplace you 
have targeted, the more likely the people 
within that targeted segment are to par¬ 
ticipate in your ministry. Obviously, the 
public will never clearly perceive your 
focus if you do not have one. 
Suppose you have identified your busi¬ 

ness, and it’s aimed at Hispanic women, 
18-34 years old. You will now be able to 
design every element of your business to 
project that image clearly. 
The sign in front of your store, the lay¬ 

out in the display window, the design of 
the store’s interior, the clothing worn by 
your salespeople, the ages and ethnicity of 
your salespeople, the design of your let¬ 
terhead, the design of your newspaper or 
direct-mail ads, the sound of your radio 
commercials and the way your people 
answer the phone, should all reflect the 
same image to the same target market. 
Even what section of what newspaper, 

what daypart of what radio station, what 
zip codes for what mailings you decide on 
are all dependent on proper identification 
of the exact target market and the needs 
you intend to meet. 

Ministry Applications 
Both Jesus and St. Paul used these con¬ 
cepts. They knew exactly to whom they 
were speaking, and they tailored the mes¬ 
sage and its presentation to that target au¬ 
dience. Paul took it a step further. Seeing 
himself as the Apostle to the Gentiles, he 
packaged himself as a Roman and couch¬ 
ed the logic and concepts of his messages 
in Roman and Greek terms. He also 
brought his audiences the Gospel as the 
answer to their needs, not his. 

Paul correctly identified his business— 
and his target market. 
Understanding this process and the 

marketing function as a whole, will benefit 
you on two levels. You will better under¬ 
stand how to relate to your prospects, and 
to the communities in which they live. 

Applying these principles, we begin to 
see that you are not in the “program” or 
“evangelism” business. It is not a matter 
of tape recorders, engineers, computers, 
printing, mailing, speaking, etc. 

It’s a matter of serving your constit¬ 
uency , your target market, by being in the 
“filling-the-empty-void-in-your-life-
with-Jesus” business, or the “helping-
the-Christian-walk-through-the-realities-
of-this-life” business, or the “calling-
the-upscale-business-executive-away-
from-hedonism-to-his-Savior” business, 
or whatever the aim of your ministry 
—from the customers viewpoint. 

Like IBM, identify and conduct your 
ministry from the perspective of your 
target market’s needs. Then the next time 
someone asks you if you are in the broad¬ 
casting business, shout, “No!” 

John M. Cummuta is 
vice president and 
general manager of 
WCFL-AM/Chicago. 
He is author of The 
Church and Ministry 
Marketing Manual 
(1985). 

We want to serve as the "eyes” 
of the body. 

Our reason tor being in business is to provide top-quality remote videotape 
production facilities and resources for organizations seeking to "preach the 
Gospel to every nation? We want to help those ministries who truly desire to 
impact this world for Jesus Christ. 

Since our beginnings in 1973, we have served our clients in 21 states and 
five countries, doing what we do best— furnishing a modern, well-equipped 
truck, operated by experienced personnel who care deeply about the 
finished product. .. for network and satellite feeds. .. for syndicated program 
materials. .. for special seminars, conventions, crusades and concerts. .. and for 
training and evangelism programs. 
We have served as the "eyes" for these ministries and ministry-related 

producers: ■ The Billy Graham Evangelistic Association ■ Lowell Lundstrom 
Ministries ■ Campus Crusade for Christ International ■ The American 
Lutheran Church ■ Midwest Challenge ("The Minnesota Connection") 

For further information, write or call today 
We'll listen carefully to your needs , and serve 
gladly as your "eyes;' to help you fulfill the task 

for which you have been called. 

424 West Minnesota Avenue 
Post Office Box 1075 
Willmar. Minnesota 56201 
(612) 235-6404 

QUALITY PRODUCTION 
FOR CHRISTIAN MINISTRIES 
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Pick up the Voice of the People 

Live. Daily. Nationwide. 

Al Sanders has a new radio program. It's a 

straight talking, no nonsense program that 

delivers. It delivers what your audience wants 

to hear. And it delivers what your audience 

wants to say. It's called Vox Pop — Voice of 

the People. A major new interview /talk show 

hosted by Al Sanders. Every day. Live. And 

available nationwide by satellite feed. 

So pick up the Voice of the People. They're 

talking about you, about us, about society. 

They're talking about biblical issues and how 

they affect and are affected by our changing 

world today. And they're talking sense. Listen. 

It's a coast-to-coast dialogue and you're invited 

to participate. We're not just talking. Call us 

now for details. (714) 738-1501. 

POP 
VOICE OF THE PEOPLE 

A production of Ambassador Advertising Agency 
representing 20 broadcast ministries to over 800 facilities 
nationwide. 

Vox Pop is a non-soliciting radio program supported 
by national advertising. 

© 1986 Ambassador Advertising Agency 
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The Berlin Wall was 
erected just 25 years 
ago, on August 13, 
196 1. Even though 

people cannot penetrate 
freely behind the so-

called Iron Curtain, the 
"war of words ” is being 

won, in part, by 
dedicated Christian 
broadcasters whose 
programs cannot be 

stopped by barbed wire. 

Two-thirds of the world’s population 
live in nations where traditional 
missionary activity is prohibited, 

according to Far East Broadcasting Com-
pany’s president Robert Bowman. 
“Millions today do not have mis¬ 

sionaries close at hand,” hesays. “Others 
are not granted freedom to assemble for 
worship. Still others would not visit a 
church or speak with a Christian.” 
Bowman says international radio 

ministries have been given the privilege to 
speak to citizens of these countries, “in the 
privacy of a home, at the individual’s own 
convenience. ” Millions are able to tune to 
the voice of a friend, someone who cares. 
According to Alex Leonovich, execu¬ 

tive secretary of Slavic Missionary Ser¬ 
vice, approximately 85 percent of new 
Russian converts baptized in 1984 were in¬ 
troduced to the Gospel by Christian 
broadcasters. 
“God has given us the opportunity of a 

lifetime,” stresses Leonovich. “Through 
our mutual concern, we can meet the 
challenge of the hour as we reach the 
Slavic multitudes with the message of 
God’s peace.” 

Is American radio ministry doing 
enough to meet this challenge? Currently, 
there are four principal broadcasting 

facilities which reach into the Eastern 
bloc: International Broadcasting Radio 
Association (IBRA), owned by 550 
Swedish churches with headquarters in 
Stockholm, (a time broker that buys time 
blocks from other stations); Trans World 
Radio (TWR) transmitters in Monte 
Carlo, Cyprus, Swaziland, Sri Lanka, 
Guam and Bonaire; Far East Broadcasting 
Company (FEBC) on Cheju Island and the 
Philippines; and World Radio Missionary 
Fellowship (HCJB), Quito, Ecuador. 

In addition to these, smaller radio 
ministries in the U.S. abound, such as that 
of Slavic Missionary Service, Slavic 
Gospel Association and Word to Russia. 

But despite the great U.S. push to reach 
Russia’s 274 million people with radio 
programming, Russia seems to be win¬ 
ning the “war of words” in terms of total 
power and hours of radio broadcasting to 
the Eastern Bloc countries, claims U.S. 
News and World Report. 

In an October 7, 1985 article, the mag¬ 
azine noted the Soviet Union broadcasts in 
81 languages via nearly 300 transmitters 
throughout the U.S.S.R. and Bulgaria. In 
contrast, the United States broadcasts in 
45 languages via 160 transmitters on 60 
sites. In Africa, the U.S.S.R. broadcasts 
in nine languages to the U .S. ’s three; in In¬ 

dia, the U.S.S.R. broadcasts 12 to the 
U.S.’s three. 

In China, the U.S.S.R. broadcasts 24 
hours daily to the U.S. ’s nine hours daily . 
And in the U.S.S.R. itself, Russian coun¬ 
terattacks Voice of America’s 16 hours 
daily with 24 hours of broadcasting daily. 
With statistics like these, it is easy to 

recognize the importance of shortwave 
radio as a means of communicating ideas 
to those caught inside the “word-war-
zone.” Billions of dollars and rubles are 
spent by both countries in this ‘ ‘shortwave 
showdown.” 

Michael Lokteff of Word to Russia 
notes that in spite of their impressive 
statistics, U.S. World did not mention the 
importance of Christian radio programs in 
“changing the hearts and minds of the peo¬ 
ple.” 
FEBC’s Rudy Vins says there are an 

estimated 39,000 radio churches in the 
U.S.S.R. today . W ith restricted access to 
church buildings, pastors, songbooksand, 
in some cases, Bibles, worship centers 
around shortwave and some medium¬ 
wave radio sets. 
“Shortwave radio is the main reason 

that the church in the U.S.S.R. is vital, 
healthy and growing despite the many 
legal restrictions under which it oper-
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ates,” says Vins. As a main avenue for 
preaching the Gospel, Vins daims radio 
ministry to be a tool nobody can take 
away. “Every soul is reaching out for 
peace in his or her heart,” says Vins. 
“That’s what radio ministry is all about.” 
Lokteff adds that, with regard to this 

outreach, people in the United States 
sometimes have very little sense of what 
they can do to help create a positive effect 
between their country and the U.S.S.R. 
“How many Americans speak Rus¬ 

sian?” asks Lokteff. “Yet, in Russia, 
many study English. We’re trying to 
bridge that gap.” 
Word to Russia, which broadcasts five 

hours weekly under FEBC, concentrates 
its ministry on what Lokteff calls a Russian 
tradition—reaching children who have no 
other means of learning about Christiani¬ 
ty due to the lack of Bibles in the U. S. S. R. 
Word to Russia’s second thrust is to the 

educated, professional members of the 
working class. “There are no Yuppies in 
Russia,” notes Lokteff. “These are peo¬ 
ple who have been searching, but have 
been fed a lot of misinformation about 
religion.” 

Lokteff says these people have a one¬ 
sided picture, viewing people of faith as 
fanatics, voodooists—all negative aspects 
of believers gleaned from the teachings of 
their Marxist society. “We use famous 
people in the West as examples, ’ ’ he says. 
“We use them to show there are men of 
science and letters, respected for their 
achievements, who feel it’s okay to show 
their faith.” 
“Many believers have a twisted concept 

(of Christianity) because of their train¬ 
ing, ” he adds. * ‘They never hear that so¬ 
meone like C.S. Lewis was a very devout 
Christian. They may get a translation of 
his fables, but they may not even know 
what the fables are all about unless they 
have some Christian background.” 

Like Word to Russia, most radio min¬ 
istries focus their broadcasts to provide in¬ 
formation to those caught behind the in¬ 
visible walls of Communism, a hard task 
eased by the knowledge they are not alone 
in their efforts. But is this ministry 
effective? 

Dale Smith, formerly with FEBC and 
now president of East West Fellowship, 
says there’s no way of knowing how effec¬ 
tive radio ministry to Russia is because 
broadcasters cannot always return letters 
to the people who write to them. 
“Radio programs need to be done in 

such a way that they present the maximum 
amount of answers to the people without 
some kind of follow-up,” says Smith. 
Another problem centers around some 

INTERNATIONAL 
130 languages in the Soviet Union. Pro¬ 
grams must be broadcast in all of the 
minority languages as well as in Russian to 
be effective. Too often, he says, Russian 
is viewed as the language of the oppressor 
or invader. 

Cultural Sensitivity 
“I speak two languages outside my 

own, but when I want to read the Bible, I 
read it in my own language,” explains 
Smith. “I think radio programming is 
more effective when you can do it in a per¬ 
son’s own language.” 
Smith appreciates two groups of people 

in the U.S.S.R. who are essentially Chris¬ 
tians: Ukrainians and Russian Germans 
(of strong Pentecostal, Baptist, Mennonite 
and Lutheran background). 
“Where they have gone, they have 

brought their religion with them,” says 
Smith. “My vision for a long time has 
been to reach these minority language 
peoples, and I know there’s only one way 
to possibly do it—through radio.” 

Broadcasting with cultural sensitivity 
may be the most progressive way to reach 
Russia’s 20 million Muslims, as well as the 
vast numbers of minority non-Christian 
groups. Finding people who can produce 
such broadcastsis not easy. Yet, in the face 
of such difficulties, Smith’s dream is fast 
becoming a reality. 
Programs in some 90 languages and 

dialects are being broadcast from FEBC’s 
shortwave and medium-wave transmitters 
to some 100 countries. IBRA broadcasts 
from about 80 stations in 60 languages. 
TWR’s transmitters in six locations almost 
cover the globe with broadcasts in about 75 
languages, and HCJB broadcasts in 13 
languages. 
To reach remote areas of China and to 

blanket the Soviet Union with 8.6 million 
miles and 11 time zones, broadcasters are 
utilizing transmitters that can cut into 
frequently-cluttered airwaves. Often, 
their efforts are thwarted by Soviet jam¬ 
ming of transmissions to keep out undesir¬ 
able broadcasting. 

In spite of its threat to Communist 
idealogy, Christian programming con¬ 
tinues to reach out to the surge of new 
Christians joining their more established 
peers, Lokteff says. 
For the majority of citizens in the 

U.S.S.R., who live without any religious 
understanding, radio brings encourage¬ 
ment, excitement, and hope to the disillu¬ 
sioned and insecure. Radio creates mir¬ 
acles where there otherwise would be none 
and provides the voice of friendship to all 
who listen. 

(continued on page 26) 

popular new short feature program 

Question: 

What was 1985’s 
most important and 

Pro-W 
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minutnt 

Answer: 

PRO-LIFE PERSPECTIVE®. 

Since its release on January 7, 1985, 
PRO-LIFE PERSPECTIVE® has been 
syndicated on nearly 
200 radio stations 
nationwide. 

Each day Dr. John 
C. Willke, President 
of the National 
Right to Life Com¬ 
mittee in Washington, D.C., has 
been offering timely and insightful 
commentaries on today’s most chal¬ 
lenging human life issues like abor¬ 
tion, infanticide and euthanasia. 
And each day listeners have been 
responding to PRO-LIFE PERSPEC¬ 
TIVE® with their letters of thanks as 
well as requests for more informa¬ 
tion to help them effectively deal 
with these important subjects. 

Your audience needs this valuable 
information. Now is the time for 
your station to join the growing 
“pro-life network.” 

Call today. 

For a free audition tape contact: 

Ambassador Advertising Agency 

515 East Commonwealth Avenue 

Fullerton, California 92632 

(714)738-1501/(213)694-3187 

“We believe in what you’re doing! God Bless you. ” 
Dr. James C. Dobson 
FOCUS ON THE FAMILY 
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INTERNATIONAL 
(continuedfrom page 25) 

Soviets Respond 
Many listeners reach out to broadcasters 

from behind the Iron Curtain through let¬ 
ters which often are monitored by the 
authorities. The following examples 
reflect both perspectives: 

“Last Sunday night, I was listening to 
your broadcast for the first time. What 1 
heard in it deeply affected me. Here in the 
Soviet Union, as a rule, (the) Gospel is not 
preached among the young people, there¬ 
fore I had no way to acquire faith and come 
into the fold of the church. To tell you the 
truth, I never had faith because the things 
of God are so hazy in my mind, and the on¬ 
ly picture of Jesus I ever saw was on the 
canvasses of great artists. Religion is not 
against the law here, therefore may I ask 
you to help me to believe in God and Jesus 
Christ?”—Irena, 18 year-old student (to 
FEBC). 
Dear Friends, your work is very impor¬ 

tant, needed and beneficial. Right now in 
our land, we don’t have full freedom to 
preach the Gospel. Russia is engulfed by 
the darkness of unbelief. Because of this, 
may the light of the Gospel shine through 

the missionary radio programs. There are 
many people in our country, who, from 
childhood, have never heard the truth of 
Christ. There are those who were con¬ 
verted to the Lord through your broadcasts 
and many of those had never before heard 
the Gospel by any other means. Christians 
throughout the world, those who are sin¬ 
cerely dedicated to the Lord, should un¬ 
derstand the importance of these broad¬ 
casts to our country and should do all in 
their power to put on more programs. ”— 
(to Slavic Gospel Association). 

“I listened to your program and am very 
puzzled. Who ever asked you to ‘grind’ 
such rubbish to us? Or has God offended 
you in not giving you a mind? Or was it 
‘happy children’ speaking and not mature 
grown-ups? Here in our country, children 
from the age of three already know there 
is no God ... the people, the party and 
Communism is our god! Therefore, look 
for fools in other countries who would 
listen to you and don’t stir up trouble in the 
waters of our knowledge.”—Soviet pio¬ 
neer, age 12 (to Slavic Gospel Associa¬ 
tion). 

“It is true, we have very little opportuni¬ 
ty to hear the Gospel and as little oppor¬ 

tunity to believe in the Lord Jesus. In our 
country, religious propaganda is forbid¬ 
den. We (have) no way to obtain spiritual 
literature. Sometimes I could not under¬ 
stand all that you say in your broadcasts, 
especially when you make reference to 
parts of the Bible. You see, I have never 
read the Bible. Your broadcasts are the on¬ 
ly source of such information about 
Christ.”—24 year-old Ukrainian (an ex¬ 
cerpt, to FEBC). 
“The second time Light was granted un¬ 

to me was in my early teen years. A friend 
loaned me a transistor radio receiver. I 
could keep it for one week only. I was at¬ 
tracted to contemporary music at that time. 
As I dialed, I came across a number of 
Christian radio broadcasts and even dur¬ 
ing that short week, I discovered a beau-
tiful, pure, unfamiliar world.”—25 year-
old (an excerpt, to FEBC). 

Man Owen is the religion editor and columnist for 
The Davis Enterprise newspaper, Davis, Califor¬ 
nia. She has received several awards for jour¬ 
nalism, including the Louis Cassels Memorial 
Award for Religion Newswriting. 

Gospel Broadcast to Chernobyl 

The Chernobyl nuclear accident may 
provide Christian organizations their best 
opportunity to reach the Russian people, 
missionaries say. 
The world’s worst nuclear plant acci¬ 

dent occured April 26, according to Soviet 
officials. Unit No. 4 at Chernobyl explod¬ 
ed and a fire erupted. The raw force of 
combustion drove a deadly radioactive 
stew into the atmosphere, coating much of 
the Ukraine and Eastern Europe with in¬ 
visible poison. 
“The Russian people from that area 

were talking about death,” according to 
Peter Deyneka Jr. , president of the Slavic 
Gospel Association, Wheaton, Illinois. 
“They were obsessed with the idea (of 

death) because they were irradiated,” he 
said after talking with Ukrainians who had 
left the area since the accident. 

In the wake of this obsession, Deyneka 
says Ukrainian Christian leaders are ask¬ 
ing one thing: “Please give us more short¬ 
wave radio broadcasts that will speak to 
the hearts of people.” 
Most Soviet households have shortwave 

receivers and will listen to such broad¬ 
casts. In fact, even the Kremlin leadership 
listens to these broadcasts, according to 

Soviet expatriates Vladimir Solovyov and 
Elena Klepikova. They conjecture that 
Mikhail Gorbachev tunes in as his prede¬ 
cessors Yuri Andropov and Leonid 
Brezhnev did. 
And while these Russians tune in, some 

begin to question their system of gov¬ 
ernment. 

‘ ‘Since the middle 1970s when the fail¬ 
ure of Marxism has been increasingly evi¬ 
dent all across Eastern Europe, the people 
are now disillusioned with Marxism, and 
they are asking themselves, “we don’t 
believe in Marxism. What should we be¬ 
lieve in now?” Deyneka said. 
Fear of the future and fear of death have 

allowed some Christians to be ‘ ‘preaching 
the gospel in a new way and referring to 
the problem that people are considering in 
their minds, that is, death.” 

“I believe this is the hour of greatest op¬ 
portunity for the church in the West to sit 
down and strategize as to how we can af¬ 
fect the communist world with the 
Gospel,” Deyneka said. 
For Deyneka, the opportunity of more 

people responding to the Christian mes¬ 
sage is the single greatest implication of 
the Chernobyl accident for the church. 

Alex Leonovich, executive director of 
the Slavic Missionary Service, South 
River, New Jersey agrees. 
“God has to use this kind of means to 

quicken the conscience of people. Those 
people who have no time even to think 
about God suddenly had second thoughts 
after the accident,” he said. 
Deyneka hopes that Christians in the 

West will give more support to gospel 
radio broadcasts in light of the growing 
need. His Slavic Gospel Association, for 
instance, produces special broadcasts for 
atheists which air each night after the 
Soviet evening news. 
Deyneka would like to increase the 

number of half-hour broadcasts, each of 
which costs about a thousand dollars. 
Broadcast topics include ‘ ‘ science and the 
Bible, ’ ’ “questions that atheists ask about 
God,” and “family problemsand what the 
Bible has to say about them. ” 

“Let’s give them more,” says Deyneka 
of the programs. 

—Gailon Totheroh 

(Reprinted with permission from The Standard, 
CBN University.) 
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SPECIAL REPORT 

(continued from page 18) 

in religious broadcasting,” he reflected. 
“All the qualities we saw in him then have 
magnified through the years.” 
An ordained minister in the Presby¬ 

terian Church (U.S.A.), Armstrong re¬ 
ceived his early evangelical training at 
Stony Brook School (Long Island), and 
Houghton and Nyack Colleges. He holds 
B.S. and M.A. degrees from New York 
University and studied theology at Prince¬ 
ton and Union Seminaries (M.Div. , Class 
of ’55). He pastored Presbyterian chur¬ 
ches in the New York metropolitan area 
over an eight-year period before becoming 
director of radio for Trans World Radio in 
Chatham, New Jersey, in 1958. In this 
capacity he traveled widely, delving into 
indigenous programming needs of dif¬ 
ferent countries, and honing his belief that 
there was more to transmitting the Gospel 
than was being done. In 1963 the young 
cleric went back to New York University 
to obtain a Ph.D. in mass communica¬ 
tions. He successfully defended his thesis, 
‘‘Psychological Warfare in Soviet 
Media,” and received the doctorate in 
1967 with high honors (the NYU Found¬ 
ers’ Day Award ’68). 
Today he is ever hard-working as a true 

religious broadcast statesman. Noone sur¬ 
passes him in his gifted ability to interpret 
religious broadcasting to an often skep¬ 
tical, sometimes hostile, secular world. A 
professional communicator, Armstrong is 
a firm believer in the power of the Word 
and unfailingly practices what he 
preaches. He not only binds together the 
diverse, pluralistic membership of our 
own association, but also has been able to 
reach out to those outside the evangelical 
realm and win friends—friends in the Fed¬ 
eral Communications Commission, in The 
White House, in the press, at the major 
networks. And through his efforts, he has 
generated for religious broadcasters both 
acceptability and major influence, win¬ 
ning him audiences with such influential 
leaders as Egypt’s Foreign Minister 
Boutros Ghali, Prime Minister Menachem 
Begin of Israel, President Rios Montt of 
Guatemala, President Chiang of the Re¬ 
public of China, South African President 
P. W. Botha and U.S. Presidents Ford, 
Carter and Reagan. 

In the interests of religious broadcasting 
the executive director has traveled exten¬ 
sively throughout Europe, Africa, the 
Middle East, the Far East, Latin America 
and the U. S. S. R. and continues to do so to¬ 
day . His most recent travels have includ¬ 

ed meetings with heads of state in the 
Republic of China, Korea, the Philippines, 
Israel, Egypt, South Africa and Guate¬ 
mala. As an outgrowth of his outreach, 
NRB’s own national boundaries have re¬ 
cently been extended to include fraternal 
NRB-patterned associations in Brazil, 
Taiwan, Puerto Rico and South Korea. 

Dr. Armstrong served as founding 
chairman of the Communications Com¬ 
mission of the World Evangelical Fellow¬ 
ship and is president and founder of the 
Chinese-American Christian Friendship 
Alliance (CACFA), formed in 1983. Heis 
the recipient of numerous international 
awards. 
On the homefront, he will be honored by 

his peers in religious media next February 
19 when he is slated to receive the Gold 
Angel Award in Hollywood. He was 
awarded the Faith and Freedom Award of 
Religious Heritage of America in 1982. 
The awards reflect in essence the tireless 
efforts he exerts on behalf of his Christian 
faith. 

Dr. Armstrong has been a guest on 
numerous radio and TV programs in¬ 
cluding NBC’s Today, ABC’s Good 
Morning America, CBS’s Daybreak, 
and AH About 7V(PBS),aswellasCNN, 
IMS and First Estate: Religion in Review 
(NBC). He has also played a role in several 
video productions, including the NBC 
mini series Celebrity. 
He is a member of the Executive Com¬ 

mittee of the American Coalition for T ra-
ditional Values (ACTV), Washington, 
D.C. , and of the Executive Council of The 
Freedom Council, CBN, Virginia Beach, 
Virginia. He manages to keep abreast of 
world situations as they affect religious 
broadcasting, even while overseeing the 
annual NRB conventions and serving as 
executive editor of NRB’s publications. 
What is on the agenda for the executive 

director who has moved for 20 years with 
the leading edge of religious broadcasting 
from radio to television to cable to sat¬ 
ellite? One thing is assured. He will not 
soon slow down in his striving for access 
and excellence—the best religious broad¬ 
casting has to offer. 

Anne Dunlap, admin¬ 
istrative assistant to 
Dr. Ben Armstrong, 
has been an NRB staff 
member for lOyears, 
since November 1976. 
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Now heard on more than 30 sta¬ 
tions. 

« *P£QPJj]£ 
ARE 
TALKING...” 
Add interest to your program 
schedule by including 
America's longest running, 
national, multiple station,, 
religious two way talk show, 
on the list of outstanding pro¬ 
grams which you already 
carry. 

OPENTV 

• 1 '/2 hours nightly . Monday 
through Friday: 

7:00 to 8:30 P.M. PST 
9:00 to 10:30 P.M. CST 
10:00 to 11:30 P.M. EST 

• It's INTERESTING...new fully 
produced format. 

• It's PROVOCATIVE ... sometimes 
controversial but with sensitivity 
and courtesy. 

• It's SPONTANEOUS...no calls 
screened. 

• TOLL FREE TELEPHONE LINES 
are utilized for convenient 
listener access. 

• It services the LARGEST 
COVERAGE AREA of any talk 
show in America. 

More than three billion persons now 
have the technical potential to hear 
OPEN FORUM, throughout the world. 
Now heard in five languages.. .on five 
continents. 
Available via Satellite on a Public Ser¬ 
vice. Sustaining. Barter or Commer¬ 
cial basis. 

THERE IS A PLAN FOR 
YOUR STATION... ASK 
FOR IT TODAY 

Detach and mail to: 

OPEN FORUM 
Creative Communications Associates Inc. 
876 N. Batavia. Orange. CA 92668 
(714) 997-8450 

NAME_ 

STATION _ POSITION_ 
BUSINESS 
ADDRESS-

PHONE (_ ) _ 

□(check) I am interested in knowing more about 
OPEN FORUM. 
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PROGRAMMING 

The Evangelist’s Use of 
Radio and Television 

Today we witness an incredible 
phenomenon—the international 
explosion of various kinds of 

information and knowledge around the 
world through sophisticated means of 
communication. What a tremendous chal¬ 
lenge to all evangelists who desire to 
preach the Gospel to the world, a global 

by Howard O. Jones 

village of more than 4.5 billion people, 
most of whom have no saving knowledge 
of Jesus Christ. 

This article will endeavor to show why 
evangelists should consider the use of 
radio and television and discuss other vital 
matters regarding the ministry of Christian 
broadcasting in today’s world. 

I. Radio and television have great 
potential. 
Before His ascension, Jesus Christ 

challenged the disciples to continue His 
global program of evangelism and mis¬ 
sions. They were told to depend on the Ho¬ 
ly Spirit’s presence and power and adopt 
His methods as models for Christian ser-
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vice. Note His instructions: 
“And this Gospel of the kingdom shall 

be preached in all the world for a witness 
unto all nations; and then shall the end 
come.” (Matthew 24: 14) 
“And He said unto them, go ye into all 

the world, and preach the Gospel to every 
creature.” (Mark 16:15) 
When the church has obeyed these di¬ 

vine orders it has been blessed and effec¬ 
tive in its outreach ministry for Christ. But 
when it has forsaken them, dark ages have 
settled on it like a cloud. 
The fact that the Great Commission was 

practically the closing message of our 
Lord emphasizes its importance. In those 
closing hours, He concentrated on the 
work to which the Father had commis 
sioned Him. Now that He was leaving, His 
disciples were to finish that work, 
were to finish that work. 
What did Jesus consider to be the 

supreme task of the church? It was the 
evangelization of the world through the 
preaching of the Gospel. In this corrupt, 
confused and changing society, the Great 
Commission still stands, and we are under 
orders to obey it. 
We have a biblical mandate for using 

radio and television in our ministry of 
evangelism. Did not our Lord also say to 
His disciples, ‘ ‘Greater works shall ye do 
than I have done. ” I am convinced that the 
“greater works” Jesus predicted almost 
2000 years ago apply to the unlimited op¬ 
portunities Christian broadcasting affords 
us today. 

Billy Graham, one of the pioneer Chris¬ 
tian broadcasters, delivered a dynamic 
speech entitled, “The Bible and the 
Technological Age” at the annual NRB 
Convention and Exposition in 1983. 

“Perhaps more than any other group of 
people in the world,” Graham said, 
“broadcasters have a weighty respon¬ 
sibility on their shoulders: the capacity to 
effect positive changes in our nation and 
our world—even changes that could give 
the next generation hope, which it has lit¬ 
tle of now. 
“The Gospel of Jesus Christ is still the 

answer for a world aflame. The Bible is 
still God’s Word reaching out to rescue 
and renew the world. For religious broad¬ 
casters it is a time of decision—hard and 
demanding decisions—decisions that will 
shape forever our future and the future of 
those who look to us for spiritual leader¬ 
ship,” he challenged. 

PROGRAMMING 

II. Popular radio and television pro¬ 
gram formats. 

First, on the evangelistic radio or tele¬ 
vision program the evangelist delivers a 
Bible message which is produced in a re¬ 
cording studio or at the scene of an evan¬ 
gelistic crusade. The program is targeted 
primarily for evangelizing the uncon¬ 
verted, unchurched people who listen to 
religious radio and television programs. 
On a Bible teaching program, the 

evangelist excels in expository preaching, 
expounding the great themes and doctrines 
of the Bible to feed and nourish Christians, 
to help them grow in grace and in know¬ 
ledge of the Lord. 

Interview Format 
On an interview program the evangelist 
profiles various guests and discusses with 
them their ministry and ideas on issues af¬ 
fecting the church and society. 
The question and answer program is 

another favorite program style. Years ago 
when our family lived at radio station 
ELWA in Monrovia, Liberia, my wife, 
Wanda, and I conducted a 15-minute pro¬ 
gram called The Question Box, which 
was one of the most popular broadcasts on 
the station. Our radio listeners sent in 
questions dealing with the Bible, the 
church, the family and other matters. 
The special emphasis program allows 

the broadcast evangelist to deal with cer¬ 
tain pressing issues and problems which 
concerned people. The topics might in¬ 
clude marriage, the family, youth prob¬ 
lems, world missions or Bible prophecy. 
Focus on the Family radio broadcast is 
one among many broadcasts today that ex¬ 
cels in special emphasis programming. 
Musical programs with gifted singers 

and musicians reach people with sermons 
in song, followed by a closing message 
from the evangelist. 

Finally, with educational or documen¬ 
tary programs evangelists can effective¬ 
ly reach people with the Gospel . One could 
cite Billy Graham’s TV programs, which 
present his evangelistic crusades and give 
the viewing audience valuable insights 
regarding the culture of distant people. 
Graham’s spectacular, NRB award-win¬ 
ning television program of his 1984 
crusade tour of Russia is a good example . 
Each evangelist must prayerfully seek 

God’s will for the radio or television pro¬ 
gram format that will enable him to 

(continued on page 33) 

LUIS PALAU 
P*R’E«S*E«N*T’S 

TELEVISION 
This dynamic evangelist and Bible con¬ 
ference speaker brings his unique gifts 
of communication to the television 
screen with sparkling, issue oriented 
TV productions. Highest production 
values are maintained throughout. Spe¬ 
cials from Australia, New Zealand, Cen¬ 
tral and South America, Europe, 
England and North America capture 
the excitement of Luis Palau's world¬ 
wide ministry. Each program is inspi¬ 
rational, dynamic and spiritually 
challenging. 

RADIO 
HEART AFTER GOD. A Vx hour daily 
syndicated radio program available for 
major U.S. markets. Predominantly 
Bible study, Luis Palau, who has 
authored more than 7 books, numerous 
articles and pamphlets and speaks 
to major conferences such as the 
NATIONAL RELIGIOUS BROAD¬ 
CASTERS, The National Association of 
Evangelicals, Moody Founder's Week, 
and many others, brings fresh insight 
and practical wisdom to bear in his 
dynamic exposition of the Scripture. 

LUIS PALAU RESPONDS: 
A 4'/2 minute daily hard 
hitting feature, tackles 
the hard questions of 
life and challenges 
your audience to new 
personal spiritual 
growth. It is available 

on a sustaining or local 
sponsorship basis. 

Tb schedule these 
outstanding features for your 

market. Call Ed Steele or 
Jack Acuff at the number 

ASSOCIATES 
876 N. Batavia • Orange 

California 92668 

below: 

(714)997-8450 
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NEW PRODUCTS 

N EW PRODUCTS 
Time Base Corrector 
Adds Operating Features 
Prime Image is releasing a new digital 

time base corrector/frame synchronizer with 
effects, the TBC»SYNC +. 
This TBC includes all of the operating 

features of the company’s TBC +, with the 
added capability of frame/field synchroniza¬ 
tion and two additional digital effects. 
The TBC*SYNC+ allows for frame or 

field synchronization between synchronous 
and asynchronous sources and provides for 
non-V-locked recorders to be edited or mix¬ 
ed with live or recorded inputs. It also has 
true color lock, full 8-bit digital component 
encoding and a full video frame window. 
TBC*SYNC+ is priced at $7,777. For 

more information, contact Bobbie Hender¬ 
shot, Prime Image, Inc., 19943 Via Escuela, 
Saratoga, California 95070. Telephone 
(408)867-6519. 

Colorado Video 
Introduces Multiplexer 
Colorado Video, Inc., has designed a time 

division video multiplexer and demultiplex¬ 
er system which can integrate up to four 
separate video sources and transmit them 
over a single broadcast channel. 

Teleconferencing users with full-motion 
analog equipment may transmit two or four 
meetings simultaneously to different loca¬ 

tions. Alternatively, in a different opera¬ 
tional mode, still graphics can be inserted in¬ 
to a transmission to provide from one to four 
additional data displays. 
For remote monitoring applications, the 

multiplexer may be used to combine the out¬ 
puts of four different cameras for transmis¬ 
sion over a single microwave channel. 
For technical information and pricing. 

contact Colorado Video, Inc., Box 928, 
Boulder, Colorado 80306. Telephone (303) 
444-3972. 

Ampex Introduces 
Digital Effects System 
The ADO 1000, a new digital effects 

system with a base price of $39,500, is being 
retailed by Ampex. 
The ADO 10*00 offers 30 preset effects 

which can include flips, tumbles, rolls. 

mosaics, posterization, solarization and A/B 
inputs, as well as full perspective and three-
axis rotation for a 3D system. Options in¬ 
clude a component signal input and output 
kit, and a switcher interface. 

Standard features include 30 on-line ef¬ 
fects with single key recall, controllable 
aspect ratio, continuously variable compres¬ 
sions and expansion, picture cropping, 
precise picture placement, key generator, 
programmable key flag, globais, channel 
identifier, auto cube, dual video inputs and 
floppy disk storage for effects. 
Standard effects include mirror, blur, 

mosaics, posterization, solarization, 
luminance reversal, soft key edges and 
border color generation. 
For further information, contact Ampex 

Corporation, 401 Broadway, Redwood City, 
California 94063-3199. Telephone (415) 
367-4151. 

For-A Designs 
Time Base Corrector 
A low-cost digital time base corrector with 

multiple digital effects has been unveiled by 
For-A Corporation of America. 

Model FA-440 features 8-bit chroma 
signal component encoding for optimum 
transparency in operation and is compatible 
with all 16” and % ” format VTRs. 

Digital effects include quarter-size com¬ 
pression with five positions; paint effect 
with variable quantizing; negative image; H, 
V and H +V mosaic; mirror; and color 
background combined with compressed pic¬ 
tures. The FA-440 includes a built-in effects 
keyer with output key signal. 
Some major features of the FA-440 are 

full-frame time base correction, built-in 
dropout compensator (DOC), full-color 
frame memory, strobe freeze and an ad¬ 
justable auto freeze. 
The FA-440 Ditigal Time Base Corrector 

with Digital Effects is $8,950. Complete 
engineering and performance specifications 
are available from For-A Corporation of 
America, 49 Lexington Street, West 
Newton, Massachusetts 02165. Telephone 
(617) 244-3223. 

Sharp Retails 19-Inch 
High-Resolution Monitor 
A 19-inch color monitor, now ready for 

delivery, has been designed by Sharp 
Electronics. 
The XM-1900 features a 0.44mm dot 

pitch for over 600 lines resolution and type 
C controlled phosphor for precise col¬ 
orimetry . Other specifications include a 
diecast aluminum front mask, durable ICs, 

switchable comb or notch filter, RGB/TTC 
inputs and automatic degauss circuit. 
The XM-1900 monitor has a suggested 

retail price of $4,300. For further informa¬ 
tion, contact the Professional Products Divi¬ 
sion, Sharp Electronics Corporation, Sharp 
Plaza, Mahwah, New Jersey 07430. 
Telephone (201) 529-8731. 
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for the more than 5,000 broadcasters ex¬ 
pected at the Sheraton Washington and Om¬ 
ni Shoreham hotels. 
A pastor, author and seminar leader, 

Hocking is known for exposition of Scrip¬ 
ture on the daily program The BIOLA 
Hour, the radio outreach of Biola 
University. 
Born in Long Beach, California, Hocking 

returned to his hometown in 1968 to become 
pastor of Grace Brethren Church. His 
fourteen-year tenure there witnessed 
tremendous growth of a multi-faceted 
ministry. Following God’s leading, Hocking 
assumed the pastorate at Calvary Church, 
Santa Ana, California, where his vision is to 
impact Orange County with the planting of 
new and vital churches. He encourages 
listeners to practice the principles of God's 
Word, evidenced in the lives of committed 
believers. 

Hocking’s educational background in¬ 
cludes degrees from Bob Jones University, 
Grace Theological Seminary, a Doctor of 
Ministry degree from California Graduate 
School of Theology, and a Ph.D. from 
Grace Graduate School. His commitment to 
Scripture has prompted authorship of several 
volumes, including: Be a Leader People Can 
Follow, How to Be Happy in Difficult Situa¬ 
tions, Pursue Love, Love and Marriage (co¬ 
authored with his wife, Carole), and Mar¬ 
rying Again. 
Topics covered on The BIOLA Hour in¬ 

clude detailed studies of books of the bible, 
as well as topical studies on such areas of 
key interest as prayer, the ministry of the 
believer and the greatness of God. 
Other NRB 87 convention speakers, musi¬ 

cians, workshop leaders and topics and par¬ 
ticipants in the 1987 Media Expo will be an¬ 
nounced soon. 

Deadline Approaches For 
Maximum Savings On 
NRB 87 Charges 
WASHINGTON, D.C. (NRB)-If you 

want maximum savings on registration 
charges for the 44th Annual Convention and 
Exposition you must act today, urged NRB 
convention planners. 
The “early-bird” registration deadline of 

September 30 is a big bargain, said conven¬ 
tion coordinator Robert Bowen. NRB mem¬ 
bers who register on or before that date will 
be charged $195; the rate for nonmembers is 
$295. Members registering after September 
30 will be charged $225; nonmembers must 
pay $335. 
A still-higher “on-site” charge applies to 

registrations received by mail after January 

Lower rates apply for spouses, faculty 
members and students. These rates do not 
include hotel accommodations or food, ex¬ 
cept for three NRB-sponsored meal 
functions. 
A reserved seating plan for the NRB 87 

Anniversary Banquet, Congressional 
Breakfast and FCC Luncheon was announ¬ 
ced by convention registrar Arline Dash. 
Reserved seats cannot be guaranteed, she 
said, unless the attendee registers before 
September 30. After that date, prime seating 
choices will be limited. 

For the first time this year, an attendee can 
register for the convention, schedule hotel 
accommodations and book travel plans by a 
single telephone call to NRB Convention 
Services at 1-800-342-0476 (in New Jersey 
call 201-967-0880). The same service can be 
obtained by writing NRB Convention Ser¬ 
vices, c/o IMT, 676 Winters Avenue, 
Paramus, N.J. 07652. 
The NRB membership rate for attendees 

will be “extended” this year to all prospec¬ 
tive members, those who have filed com¬ 
pleted applications with Dash by either the 
September 30 or January 16 deadlines. 
The international Convention and Exposi¬ 

tion will open on Saturday night, January 
31, 1987, and run through Wednesday night 
February 4. The Expo will operate on a new 
extended basis, and for the first time this 

year, the convention will be co-head-
quartered at the Sheraton Washington Hotel 
and the Omni Shoreham Hotel. 

NRB Membership Services 
Offering Auto and 
Hotel Discount Plans 
MORRISTOWN, N.J. (NRB)—The 

Membership Services Department of NRB 
announced that three travel service discount 
agreements were finalized in July. 
The auto and hotel discount plans for 

Hertz and Avis auto rental companies and 
Ramada Inn hotels, can benefit NRB mem¬ 
bers by saving approximately 15 percent 
each time a discount card is used, according 
to membership services associate Jon 
Rovetto. 
“For the first time, NRB is able to offer 

Christian broadcasters a strong discount 
travel package on a basis that is exclusive for 
our members,” Rovetto said. "In the near 
future we hope to add other hotel chains 
around the country and the world, and there¬ 
by further strengthen the value of NRB 
membership,” he added. 
The discount cards are now available to 

members who write the Membership Ser¬ 
vices Department of NRB. NRB lists 1200 
member organizations worldwide. 

The John Ankerberg Show 
Chattanooga, Tennessee 

Has installed an IBM System/36 computer 
system with mailing list, donation 

processing, and management software 

from 

w 
Wahoord Data Systems 
An IBM System/36 Value Added Remarketer 

11884 Greenville Avenue, Dallas, Texas 75243 
(214) 437-1000 
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The World By 2000 
In thefirst of a series, a Trans World Radio executive describes the cooperative 

strategy between international missionary radio broadcasters to reach to the corners of 
the world with the Gospel of Jesus Christ in the next 14 years. 

The NRB 87 convention theme — Communicating Christ to the Nations — has a similar goal. 

by E. Brandt Gustavson 

Most Christians realize a vast part of the world 's 
population is removed from conventional mis¬ 
sionary work. There are a number of reasons 

for the existing barriers to the message getting to the peo¬ 
ple through our missionaries. 
One reason for closed doors is Communism. Very 

often dictatorships do not allow for Gospel witness and 
evangelism is prohibited in Muslim countries. 

For these and a few other reasons, nearly two-thirds 
of the nations are closed to the conventional missionary 
work force. Mass communications, particularly inter¬ 
national radio broadcasting, is one of the few ways that 
people in these closed countries can hear of God’s love 
and grace. 

Radio is God’s tool to break down barriers of resis¬ 
tance to the Gospel, tell people the Gospel truth in a 
private way, and encourage the church—especially 
where the believers are experiencing great opposition. 
Over a year ago Dr. Robert Bowman of Far East 

BroadcastingCompany, Dr. Paul Freed of Trans World 
Radio, and Dr. Ron Cline of HCJB World Radio met to 
discuss plans to reach the entire world with the Gospel 
by the year 2000. The three presidents of these large 
broadcasting operations agreed to the following 
commitment: 

‘ ‘We are committed to providing every man, woman 
and child on earth the opportunity to turn on their radio 
and hear the Gospel of Jesus Christ in a language they can 
understand so they can become followers of Christ and 
responsible members of His church. We plan to com¬ 
plete this task by the year 2000. ” 

After these presidents decided on this statement, there 
was the opportunity and responsibility of other mission 
executives to work on the “how’ ’ of the statement. There 
needs to be considerable research to identify those peo¬ 
ple groups who cannot turn on the radio to hear the 
Gospel of Jesus Christ, as well as the languages 
necessary to reach those groups. 
Much work on these and other questions has already 

been accomplished by the Radio In Church-planting 
Evangelism (RICE) group associated with the Lausanne 
Committee for World Evangelization. Francis A. Gray, 
an associate for radio church planting, has been research¬ 
ing this type of information. 
The goal of this project is that the world should be 

completely covered by shortwave and high-power 

medium wave broadcasting. It seems to us that high-
power, medium wave should be defined by the power 
range of 50,000 to 1.2 million watts. The value of such 
AM broadcasting has been dramatically demonstrated 
for many years. Wherever and whenever possible, these 
high-power broadcasting transmitters should be sup¬ 
plemented by smaller AM and FM transmission in coun¬ 
tries all over the world. 
A full range of programs from preaching to music to 

drama should be available in every language in every 
target area. To accomplish that programming goal, co¬ 
operation will be needed by all broadcasting groups to 
be able to utilize experts involved in all of our ministries. 
We international broadcasters should have investigated 
and established cable feed or satellite feed to lower-
power stations on several continents, including the con¬ 
cept of direct satellite-to-home transmission. 
We the signers of the international broadcasting com¬ 

mitment, which now includes Radio ELWA in Mon¬ 
rovia, Liberia, intend to upgrade our facilities and 
replace worn-out and obsolete equipment. All of us are 
moving toward improving the quality of our broadcasts 
and our transmissions. 

Justas we in international Christian broadcasting are 
banding together to see the world reached by 2000, we 
encourage domestic participation in the various aspects 
of U.S. Christian media. You can also join in partner¬ 
ship toward reaching as many people as possible in the 
United States with the Gospel. Cooperation through 
NRB is a step toward this goal. 
The dedication of every evangelical Christian in the 

broadcast media to the cause of missions, both home and 
abroad, will be required if we are to follow the Great 
Commission of Jesus Christ to proclaim the Gospel to 
everyone of our world’s more than four billion people. 
We know that we cannot make people turn on their 

radios to hear the Gospel . Our commitment is to put the 
signal there so that the Holy Spirit can cause them to tune 
in to hear of Christ. 
A large task is made possible through the cooperation 

of many. 

Dr. E. Brandt Gustavson, executive vice-president of Trans World 
Radio, Chatham, New Jersey, is an NRB Executive Committee 
member. He chairs the NRB 87 Convention Program Committee. 
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(continued from page 29) 

develop his God-given gifts and abilities as 
a broadcaster. 

III. Preparation of a Christian radio 
or television program. 
The spiritual preparedness of the broad¬ 

cast evangelist is essential. He must be 
soundly converted and called by God to the 
ministry and live a consistent, consecrated 
and holy life before God, his family, the 
church and his community. 

In this permissive, perverted and 
polluted world the broadcast evangelist 
must also guard against these major, sub¬ 
tle temptations which Satan uses to destroy 
a ministry: 

1. Pride 
2. Jealousy 
3. Love of money 
4. Lust 
5. Alcohol 
6. Bitterness/unforgiving spirit 
7. Departure from Gospel truths 

Preparation Required 
To keep spiritually fit the evangelist 

needs to maintain a warm and meaningful 
relationship each day with the Lord. This 
calls for determination, the discipline of 
time, established place for prayer, the 
study of and obedience to the Word of 
God, the anointing and empowering of the 
Holy Spirit and submission to the will of 
God. 
The evangelist also needs a preparation 

of mind, keeping fresh and alert intellec¬ 
tually. He must also be informed regard¬ 
ing current events in today ’s world. Above 
all, he needs to love people; to know their 
joys, hurts and sorrows. 
Good programs just don’t happen! 
The evangelist must pray and strive for 

excellence in his preparation. This de¬ 
mands careful planning, designing, 
development and the writing of a broad¬ 
cast script that compliments the music and 
message of the broadcast. Many Christian 
broadcasts fail to attract the listening au¬ 

dience because they are poorly prepared. 
In his preparation, the evangelist must 

always use good quality recorders and 
other technical equipment. An excellent 
program is ruined if recorded on inferior 
equipment or in studios not properly 
constructed. 

(continued next month) 

Howard O. Jones is an 
associate evangelist 
with the Billy Graham 
Evangelistic Associa¬ 
tion and speaker on 
the weekly radio 
broadcast Hour of 
Freedom. Oberlin, 
Ohio. He is an NRB 
board member and 
past chairman of the 
NRB Black Broad¬ 
casters Committee. 
This article was 
adapted from a work¬ 
shop speech Jones de¬ 
livered at Graham’s 
Amsterdam 86 con¬ 
ference. 

BIG-CITY PRODUCTION 
IN A COUNTRY SETTING 

ColorDynamics, the Dallas area’s only 
independent, fully-equipped broadcast quality* 

video production studio 
‘computer-controlled cameras/ 1 " mastering and editing suites/ variety of location packages available 

Serving the broadcast, cable, and commercial video production 
industry with excellence at an affordable price. 

ColorDynamics Video 
150 E. Bethany Road 
Allen, TX 75002 

Contact Lee Place (214) 380-9500 
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Toin Green, host and producer of Lightmusic 

Gordon Jensen 
Releases Single, 
“Sometimes They Cry” 
NASHVILLE, Tenn. (NRB)—Just two 

weeks after its release in August, Gordon 
Jensen’s new single entitled. Sometimes 
They Cry, began receiving a favorable 
response from Christian radio stations 
across the country. Lynette Johnson, direc¬ 
tor of marketing for One Story Promotions 
said radio station personnel are phoning her 
to express approval of the song, which op¬ 
poses abortion-on-demand. 
The composition was written three years 

ago after Jensen heard the true story of a 
nurse who assisted in an abortion in which 
the baby was born alive and crying. Jensen 
recalls that as the nurse attempted to care for 
the baby, a supervisor ordered her to “get 
away from that fetus and let it die!” 
Jensen admits, “I’ve been hesitant to 

release this song because of the strong nature 
of the lyrics. It pulls no punches. It could 
create a tremendous amount of controversial 
reaction for me, but my sense of respon¬ 
sibility has finally won over my reluc¬ 
tance.” 
The adult contemporary sound features 

Jensen’s vocal style within a versatile 
crossover frame. Johnson said the single is 

Gordon Jensen 
receiving airplay on a variety of Christian 
radio formats, including adult contem¬ 
porary, MOR, CHR, Inspirational, and 
Southern Gospel. 
Sometimes They Cry, which makes its 

debut on newly-formed One Story Records, 
is being marketed and sold as a single and 
will appear both on record and cassette. 

Christian Music 
TV Joins 
PTL Network 
WALL, Pa. (NRB)— Lightmusic, aeon-

temporary Christian music program was 
recently added to the PTL Satellite Network. 

The show, produced by Cornerstone Televi¬ 
sion in the studios of Pittsburgh's WPCB-
TV 40, features live music, interviews and 
Christian videos. Singer-songwriter Tom 
Green hosts Lightmusic, which first began 
airing in October 1983. The program has 
been syndicated and is now broadcast on 28 
TV stations, 400 cable outlets, the Rock 

Best-Selling Christian Recordings 
(2) 1. Morning Like This, by Sandi Patti (Word Records) 
(1) 2. The Big Picture, by Michael W. Smith (Reunion/Word) 
(3) 3. Hymns Just for You, by Sandi Patti (Helvering Productions/Benson) 
(4) 4. Unguarded, by Amy Grant (Myrrh/Word) 

5. Chronology, by David Meece (Myrrh/Word) 
(5) 6. The Champion, by Carman (Myrrh/Word) 
(8) 7. So Glad 1 Know, by Deniece Williams (Sparrow Records) 
(6) 8. Captured in Time & Space, by Petra (Star Song/Word) 

(11) 9. More Than Wonderful, by Sandi Patti (Impact/Benson) 
10. Shadowlands, by Sheila Walsh (Myrrh/Word) 

(10) 11. Age to Age, by Amy Grant (Myrrh/Word) 
(9) 12. Songs From the Heart, by Sandi Patti (Impact/Benson) 

13. Don't Wait for the Movie, by White Heart (Sparrow Records) 
(12) 14. He Holds the Keys, by Steve Green (Sparrow Records) 

15. Medals, by Russ Taff (Myrrh/Word) 
(17) 16. Straight Ahead, by Amy Grant (Myrrh/Word) 
(18) 17. Instrument of Praise, by Phil Driscoll (Mighty Hom/Benson) 
(20) 18. Undivided, by First Call (DaySpring/Word) 

19. Fuel on the Fire, by Morgan Cryar (Star SongAVord) 
20. They Come to America, by various artists (Word Records) 

(parentheses indicate last month's position) 
Used by permission of Christian Booksellers Association, September Bookstore tournai 
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Christian Network and Liberty Network. 
Green, who also produces the show, 

travelled throughout North America for five 
years with his wife, Candy, performing 
from 250 to 300 concerts a year in the late 
1970’s. The program often features rare and 
otherwise unknown Christian videos obtain¬ 
ed by Green from the personal files of 
friends in the film and video industry. 

National Quartet 
Convention Begins 
September 29 
NASHVILLE, Tenn. (NRB)-This year’s 

National Quartet Convention, September 29 
through October 4, will feature some of the 
best known artists in Southern Gospel 
music, including the Kingsmen, the Speer 
Family, the Cathedrals, the Hinsons and the 
Masters V. 
Some of the NQC's events include 

seminars on group management, copyrights 
and publishing; a celebrity “roast;” a 
celebrity softball tournament; and the Na¬ 
tional Southern Gospel Song Competition, 
slated for the last night of the convention. 
The winner will receive $2,500 and a 

guaranteed recording by a major group on a 
major nationally distributed record label. 
Stephen Speer, executive director of the 

event, said NQC is “just full of stories of the 
groups whose careers have been launched 
here,” adding that participants “enjoy part 
of the living history of Southern Gospel 
Music.” The first National Quartet Conven¬ 
tion was held in Memphis in 1956. 

Patti, Taff 
Driscoll Lead 
Charisma Poll 
ALTAMONTE SPRINGS, Fla. (NRB)— 

Charisma magazine’s sixth annual Christian 
music poll reveals clear winners in each 
category amid a wide variety of musical 
tastes. For the second year in a row, Phil 
Driscoll placed first in the instrumentalist 
balloting, while Petra edged out The Im¬ 
perials to repeat as favorite group. Sandi 
Patti finished just ahead of Amy Grant as 
favorite female vocalist, with Grant’s 
Unguarded album selected for first place. 
Russ Taff was cited as favorite male 
vocalist, and Patti’s song “We Shall Behold 
Him” took first place again as top Christian 
song. Newcomers to the survey were Steve 
Green, Teri DeSario, Keith Thomas and 
Bill Pearce. 

We want music news ofspecial interest to religious 
radio and television stations and programs. Send in¬ 
formation at least six weeks prior to publication date 
to "Music News. ” Religious Broadcasting, CN 
1926, Morristown, N.J. 07960. Or call (201) 428-
5400. 

RALEIGH^ 
IS RIPE 
And WPJL is the Capital City of North Carolina’s only 
full-time (24 hours a day) Christian Radio Station. The folks 
in the “Heart of North Carolina” know where to turn. 

And they’re turning to us. 
For more information or available times and rates, 

call Bill Suttles collect (919) 834-6401. 
P.O. Box 27946, Raleigh, North Carolina 27611. 

® 

Delivering One of the Nation’s Most Responsive Listening Audiences 

(Circle 115 on the Reader Service Card) 

C-O’s At A Price You’ll Like 

.1 OV2 .1 1 .1272 

GDI HAS USED A MILLION OF THESE CARTS 

We Use What We Sell! 

• Ampex 
• AGFA 

• 5 Screw 
• Sonic Windows 
• Yellow Leaders 

• Black or White Housing 
• Guaranteed 

• BASF 
• Mag Media • 

¡KW 
.1 3 V2

Christian Duplications International, Inc. 
1710 Lee Road, Orlando, Florida 32810 

CALL TOLL FREE 1-800-327-9332 
In Florida 1-800-432-5309 Orlando, (305) 299-7363 

ATTENTION! 
CASSETTE LOADING FACILITIES 

(Circle 122 on the Reader Service Card) 
OCTOBER 1986 RELIGIOUS BROADCASTING 35 



BROADCASTERS 

Richard I.ee 

Jack Wyrtzen, founder and 
director of Word of Life 
Fellowship, Schroon Lake, 
New York, was recently mar¬ 
ried to Joan Lucile Steiner at a 
private ceremony in Lansing, 
Kansas. The couple were mar¬ 
ried by David Wyrtzen, son of 
Jack Wyrtzen. 

Rehoboth Baptist Church. 
Tucker, Georgia, has expanded 
its broadcast facilities with the 
purchase of two one-inch video 
tape recorders to aid in the pro¬ 
duction of Rehoboth Presents, 
a weekly television broadcast 
featuring the ministry of 
Richard Lee. The program is 
aired over several media out¬ 
lets, including the PTL and 
Liberty cable networks. 

Nancy Sabbag is now editor 
of Christian Bookseller maga¬ 
zine. Sabbag was assistant edi¬ 
tor for Charisma magazine 
and editorial coordinator for 
the Church Buyers s' Direc¬ 
tory. Sabbag replaces Karen 
Tornberg who is now on staff 
at Christianity Today. 

Bob Keeshan, better known 
as Captain Kangaroo spoke 
out against television recently, 
saying that if TV is teaching 
anything to young viewers, it is 
that violence is the answer to 
all problems. Keeshan also 
chastised television-reared 
parents who do not spend 
enough time with their children 
or properly control what their 
children watch. 

Dede Robertson 

Argentine evangelist Alber¬ 
to Mottesi held a summer 
crusade in Ensenada, Mexico, 
to the background of a press 
campaign against evangelicals 
there. An estimated 25, 100 at¬ 
tended the meetings, with some 
2,550 decisions for Christ re¬ 
corded. Mottesi said the Mex¬ 
ican press has “bombarded" 
evangelicals in the last few 
years, claiming missionaries 
are instruments used by the 
CIA to change the culture of 
the country. 

Dede Robertson, wife of 
CBN president Pat Robertson, 
is in satisfactory condition fol¬ 
lowing surgery for breast can¬ 
cer. Doctors performed a mas-
ectomy August 8 that removed 
a malignant web cancer. Rob¬ 
ertson, 59, was recently named 
Christian Woman of the Year 
by the association of the same 
name, which is based in Bed¬ 
ford, Texas. 

Vance H. Havner, called by 
some "The Dean of American 
Bible Preachers,” died in his 
sleep August 12 at age 84. 
Havner’s ministry spanned 
seven decades and included 
numerous radio appearances on 
Family Radio andWMHK-
FM’s Radio Bible Confer¬ 
ence, a broadcast of Columbia 
Bible College, Columbia, 
South Carolina. Havner auth¬ 
ored 38 books, including 
Though 1 Walk Through the 
Valley, written after the death 
of his wife Sara Havner in 
1972. 

Manford G. Gutzke 

Jerry Falwell signed a con¬ 
tract with Simon & Schuster 
for his autobiography entitled, 
Faith: Strength for the Jour¬ 
ney. The book is scheduled for 
publication in the spring. 

Manford G. Gutzke of The 
Bible For You radio broadcast 
celebrated his ninetieth birth¬ 
day in July. The program, 
which began airing in 1963, is 
heard daily on over 50 stations 
across the United States and 
overseas. In 1982, Gutzke was 
presented with an NRB Mile¬ 
stone Award for continuing ex¬ 
cellence and achievements in 
broadcasting. 

PTL Cable Network ap¬ 
pointed Jackie Bradley as na¬ 
tional accounts manager. Brad¬ 
ley previously held the position 
of southeast senior account ex¬ 
ecutive. PTL director of cable 
marketing John McEntee said 
the appointment reflects the 
growth of PTL, the second 
largest Christian TV network. 

WCIE station manager John 
Hull recently traveled behind 
the Iron Curtain with singer 
Scott Wesley Brown, founder 
of “I Care” ministries. During 
his three-week trip, Hull met 
with members of unregistered 
churches in the Soviet Union, 
East Germany and Yugoslavia. 

The Old Time Religion 
Broadcast, a ministry of First 
Christian Reformed Church in 
Sheboygan, Wisconsin, cele¬ 
brates 50 years on the air this 

Jean Donaldson 

month. The program, which 
first broadcast on October 4, 
1936, is being aired on four 
Wisconsin radio stations. Ac¬ 
cording to Don Verhulst of 
Old Time Religion Broadcast. 
“only God’s grace has enabled 
us to reach this significant 
point in our history.” 

The Adventure Club, pro¬ 
duced by Christian Children’s 
Associates, is now being aired 
by HCJB in North, Central and 
South America. CCA president 
Jean Donaldson said the 15-
minute program, which fea¬ 
tures drama, music and 
quizzes, is geared to the 7-14 
year old age group. 

Carl Lawrence, a speaker 
and international program di¬ 
rector of the Haven of Rest 
radio broadcast has won the 
Gold Medallion Award for the 
best book of the year in the 
missions and evangelism cate¬ 
gory. The Church in China, 
published by Bethany House 
details the growth and struggle 
of Chinese believers under 
Communism. 

Frederick Grossmith has 
been appointed general secre¬ 
tary of The Christian Broad¬ 
casting Council of Great Bri¬ 
tain. Grossmith broadcast a 
series of programs for BBC 
radio and appeared on British, 
Dutch and Canadian television. 
He was a pastor for over 24 
years, most recently at the Hart 
Memorial Church of the Naz-
arene in Glasgow, Scotland. 
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Mike Evans Thos. F. Zimmerman 

The BBC plans to introduce a 
Television World Service next 
year that will feature one or 
two half-hour programs daily. 
TV World Service will feature 
a news/magazine format and 
will target overseas viewers. 

The Hiding Place clockshop, 
formerly owned by the ten 
Boom family in Haarlem, The 
Netherlands, has been purchas¬ 
ed by Mike Evans Ministries 
following its recent dedication 
as a museum. Evans, producer 
and speaker on Mike Evans 
Presents, plans to restore the 
clockshop to its original state in 
preparation for public viewing 
by January 1. The building was 
the home of the late Corrie ten 
Boom, and was used to hide 
Jews from the Nazis during 
World War II. 

Warren Wiersbe. general 
director of Back to the Bible 
broadcast announced a change 
in the association's two publi¬ 
cations. Good News Broad¬ 
caster is now called Confi¬ 
dent Living, and Young Am¬ 
bassador has been changed to 
TQ (Teen Quest). Wiersbe said 
the additional changes in the 
magazines’ style were not 
easy, but added, we feel there 
is a bright future for both our 
magazines, and we would ap¬ 
preciate your prayer support.” 

E. Brant Gustavson of 
Trans World Radio was ap¬ 
pointed as a new member of the 
Back to the Bible board of 
trustees. The announcement 
was made by board chairman 
Melvin A. Jones after the 
board’s semiannual meeting. 

The World Radio Mis¬ 
sionary Fellowship (HCJB) 
started a sixth station along the 

Mexican-U.S. border. KRIO-
AM, an established 5,000-watt 
station in McAllen, Texas, has 
joined the network this summer 
after it was donated to the Rio 
Grande Bible Institute in 
Edinburg, Texas. The institute 
now operates both KRIO and 
KOIR-FM as ‘‘World Radio 
Network" affiliates. 

NRB Executive Committee 
member Thos. F. Zimmer¬ 
man will receive a Gold Medal 
Award from Religious Heri¬ 
tage of America on October 
20. Zimmerman was general 
superintendent of the Assem¬ 
blies of God for 25 years, dur¬ 
ing which membership in the 
denomination more than trip¬ 
led. Zimmerman will join 23 
others to be honored at the 36th 
annual awards program in 
Chicago. 

Urban problems around the 
world will be the emphasis at 
Urbana 87, according to John 
Kyle, director of the triennial 
student missions convention, 
who said speakers will also 
discuss strategy for reaching 
groups who have not yet heard 
the Gospel. The theme of the 
December 27-31 conference, 
sponsored by Inter-Varsity 
Christian Fellowship, is 
‘‘Should I Not Be Con¬ 
cerned?” 

Despite rumors to the con¬ 
trary, Sparrow Corporation 
is not planning to raise prices 
on Christian albums from 
$8.98 to $9.98, according to 
Sparrow president Billy Ray 
Hearn. "We have made no 
decision to this effect and are 
concerned when we hear about 
other record company repre¬ 
sentatives misrepresenting our 
position to stores,” he said. 

We want to hear what is happening with your station or program. 
Send information at least six weeks prior to date of publication to 
"Broadcasters, "Religious Broadcasting, CN 1926, Morristown, N.J. 
07960, or call (201) 428-5400. 

THE VERY LATEST 
AUDIO TAPES 

#86-68 
International Banquet (2 tapes). Music: 
June Hunt Hunt; Address: Luis Palau. Bishop 
Isaac Mokoena, RICA of S. Africa 

WORKSHOPS 
#86-86 
Program Producers - Let’s Share Some 
Ideas - D. Hansen. B. Katzelnik, R. Stubbe 

#86-107 
So You Are Thinking of Going Into Inter¬ 
national Broadcasting—What Now? D. 
Briggs. Mike Middleton. D. Lawrence 

#86-127 
What Program Producers & International 
Stations Need From Each Other R. Feller, 
P. Nanfelt, J. Towers, A. Byrne 

#85-15 
Local Program Producers Broadcasting 
Internationally - Advantages & Disadvan¬ 
tages Van Der Puy, Strong, Sala 

#85-26 
How You Can Develop an International 
Ministry Van Der Puy, Montoya, Virts, Jem, 
Sala 

#84-34 
Planning an International Radio Ministry 
Lawrence, Semenchuk, Schroeder 

#83-162 
Facing the Walls of Closed Country 
Broadcasting Shumaker. Leonovich, Deyneka 

#84-45 
Sharing Your International Vision Stubbe. 
Hash, Lawrence, Leonovich 

Prices: $7.00 per tape 

Tape Title & 4_ 

Tape Title & 4 

Prepaid Orders Only—Total $_ 

Add $2.00 per tape 
for postage & handling 

Name_ 
Organization_ 
Address_ 
City_ 
State_ Zip_ 

Mail check or money order to: 
NRB, CN 1926, Morristown, NJ 07960 
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BOOK REVIEWS 
He’s Everything to Me 
by Ralph Carmichael, Word, 189 pages. 
“Never be afraid of a new song,” writes 

Ralph Carmichael. This is the warm, personal 
story of a man with energy, a songwriter with 
ideas ahead of his time. Carmichael tells 
readers frankly who he is and where his love for 
music has taken him. 

Early in his musical career, Carmichael 
“made a bargain” with God to use the best of 
the musical talents he’d had since childhood to 
bring vibrant new music to the body of Christ. 
But through tragedy , blunders and a work ethic 
that ne ver said “ no , " Carmichael came to the 
point where best was not enough. The days and 
nights of hard work for secular and Christian 
artists had produced an affluent lifestyle and a 
neglected family. Somehow, he had drifted 
from his original intent to edify the church. 
Once Carmichael returned to his bargain, 

however, exciting things began to happen. On 
the Lexicon Music label (a company he co¬ 
owned with Jarrell McCracken), he wrote the 
musical Tell It Like It Is. Christian youth and 
adults alike experienced revival through music 
they enjoyed and words they understood. 
During the late 1970s, Lexicon suffered the 

effects of the recession, and Carmichael was 
forced to make difficult decisions: But through 
it all, he learned to rely on God. He tells, too, 
how with help from his second wife, Marvella, 
he was able to mesh his work with his family, 
two areas of his life that once were completely 
separate. What drove this song writer to 
develop a new style of Christian music? 

"Today, the musical ’pop’ style of the 1800s 
is what we call traditional and is one of the 
musical sounds that expresses that distinctive 
‘otherness’ of the church,” he writes. “It did 
not change through the years to take on this 
characteristic. It simply remained the same 
while other musical styles developed in so¬ 
ciety.” 

Carmichael’s longing to reach the youth of 
the church prompted him to develop a musical 
sound they would listen to. “While we must 
treasure our rich heritage of the great old tradi¬ 
tional music,” he writes, “we must never stop 
learning and creating, striving and experiment¬ 
ing, in our efforts to be effective communica¬ 
tors of the Gospel through music.” 

—Sally Parker 

13 Fatal Errors Managers Make 
♦And How You Can Avoid Them 
by W. Steven Brown, Fleming H. Revell, 160 
pages. 
W . Steven Brown wastes no time in telling 

managers how to kill off employee motivation, 
enthusiasm and success with 13 Fatal Errors 
Managers Make. However, he also suggests 
ways the bungles can be avoided. 
Brown uses compelling examples to prove 

how fatal the errors can be. In a discussion on 
Fatal Error #8 against managers who try to be 
buddies to their employees instead of bosses, he 
relates what happened when a married manager 
tried to be a “soul mate” with his secretary: 
“Oh, it was togetherness all the way. But 

love is definitely blind (and so is lust); there¬ 
fore, the manager failed to see the reaction of 
the other employees. Soon a higher level of 
management noticed the negative effect, and 
the manager’s job flew out the window with the 
speed of one of Cupid's arrows.” 

The bull’s-eye approach Brown takes in ad¬ 
dressing what he recognizes as the more com¬ 
mon mistakes made by managers is refreshing. 
Among many things, Brown suggests that 

managers adopt an attitude accepting the suc¬ 
cessful "productivity chain reaction,” (an 
equation of thought, feelings, activity, habits 
and results), deal with employees on a one-to-
one basis, and provide for the continuation of 
the business overtime, personnel change and 
absence. 
Managers should avoid this book if they don’t 

want to read a book of only 160 pages of easy-
to-read type; written by the president of Fortune 
Group, an Atlanta-based corporation market¬ 
ing a wide-range of business and personal 
development services; with chapters that cap-
sulize discussion of each error; with work¬ 
sheets; and which convicts them of the fact that 
they too make fatal errors. 

— Tamara N. Browning 

Best-Selling Christian Books 
Hardcover 

1. Growing Deep in the Christian Life, by Charles Swindoll 
(Multnomah Press) 

(1) 2. Growing Strong in the Seasons of Life, by Charles Swindoll 
(Multnomah Press) 

(3) 3. Twice Pardoned, by Harold Morris (Focus on the Family Publishing) 
(4) 4. Love Must Be Tough, by James Dobson (Word) 
(2) 5. Living on the Ragged Edge, by Charles Swindoll (Word) 
(6) 6. Come Before Winter, by Charles Swindoll (Multnomah Press) 
(5) 7. The Be-Happy Attitudes, by Robert Schuller (Word) 
(8) 8. Loving God, by Charles Colson (Zondervan) 

9. Knowing the Face of God, by Tim Stafford (Zondervan) 
(7) 10. The Road Unseen, by Peter and Barbara Jenkins (Thomas Nelson) 

Paperback 
( 1 ) 1. Seduction of Christianity . by Dave Hunt (Harvest House) 
(4) 2. Love Life for Every Married Couple, by Ed Wheat (Zondervan) 
(3) 3. When Breaks the Dawn, by Janette Oke (Bethany House) 
(2) 4. Ordering Your Private World, by Gordon MacDonald (Thomas Nelson) 

5. When Comes the Spring, by Janette Oke (Bethany House) 
(5) 6. Pursuit of Holiness, by Jerry Bridges (NavPress) 

(10) 7. Improving Your Serve, by Charles Swindoll (Word) 
(9) 8. Healing for Damaged Emotions, by David Seamands (Victor Books) 
(7) 9. Free to Be Thin, by Neva Coyle and Marie Chapian (Bethany House) 
(8) 10. Preparing for Adolescense, by James Dobson 

(Vision House/Bantam Books) 

(parentheses indicate last month's position) 
Used by permission of Christian Booksellers Association. September Bookstore Journal 
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On January 31,1 987 , National Religious Broadcasters will convene for the 44th Annual Convention 
and Exposition in Washington D.C. 

For five days we will discuss at length many of our industry concerns, as well as enlighten you with 
the very latest opportunities available to religious broadcasters.. 

You '11 have thé opportunity to participate in over 60 workshops designed to educate those from all 
levels of experience and to address specific questions on television, radio, program production and 
owner/operator management. 

The exposition consists of over 100,000 square feet of showroom space. More than 300exhibitors 
will display state-of-the-art broadcast equipment, services, and new publications and demonstrate pro¬ 
gramming as well as other allied services. The NRB Expo has always been an unparalleled event within 
our industry, and this year promises to be the largest show ever. 

As plans are being finalized for NRB 87, we would like to irvite you and your fellow broadcasters 
to attend and participate. Make a note on your calendar now to join us January 31 - February 4, 1987. 
Write or call today for complete travel, hotel and convention details. 1-800-342-0476. 

For further information call or write: NRB 87, CN 1926, Morristown, NJ 07960, (201) 428-5400. Ask for the NRB 87 info packet. 

(Circle 125 on the Reader Service Card) 



WASHINGTON 

FCC Announces New 
Must Carry Cable Rules 

On August 7, the Federal Communications 
Commission adopted a two-part regula¬ 
tory proposal which will govern cable 

carriage of broadcast signals for next five years. 
The rules are, to a large extent, a product of an 
industry compromise between the cable industry and 
the largest and most successful commercial television 
broadcasting stations. 
As a result, the rules generally assure must-carry 

treatment for the TV stations with the largest au¬ 
diences. In addition, as a result of intensive and per¬ 
sistent lobbying activities, public television stations 
were able to secure important new protections for 
their industry . This protection is afforded regardless 
of the ratings performance of public stations. 

Little Protection 
In contrast, religious television stations received 

virtually no protection under the new rules. These sta¬ 
tions dropped out of the regulatory battle over must-
carry, being unable in most cases to fund the neces¬ 
sary legal and lobbying efforts in Washington. 
As a result, religious TV operators are now in an 

extremely vulnerable position. Most observers be¬ 
lieve that religious stations will suffer more than any 
other segment of the industry once cable operators 
begin to take full advantage of their ability to delete 
broadcast stations from their systems. 
Although the formal text of the rules had not been 

released prior to the press date of this article, the 
following summarizes the major aspects of the pro¬ 
posal and its anticipated impact on religious 
broadcasters. 

Signal Carriage Requirements 
Stations within 50 miles of a cable system will be 

placed in a pool of stations eligible for must-carry 
status if they have a 2 percent audience share of non¬ 
cable homes and 5 percent net weekly circulation, a 
viewing standard relatively few religious stations will 
meet. Stations which have been on the air for less than 
one year as of the effective date of the rules will be ex¬ 
empted from the viewing standard for a full year and 
will be guaranteed carriage during this period of time. 

Different carriage requirements apply to systems 
with different channel capacities: (a) systems with less 
than 20 channels need not carry any stations from the 
pool; (b) systems with between 21-27 channels must 

by Richard E. Wiley 

carry at least seven stations from the pool; and (c) 
systems with more than 27 channels must dedicate at 
least 25 percent of their channel capacity to carriage 
of stations from the pool. 
Every cable system (including those with fewer 

than 20 channels) must carry at least one public non¬ 
commercial educational station located within a 50 
mile radius, regardless of viewing levels. Systems 
with 54 or more channels must carry at least two such 
noncommercial stations if located within the 50 mile 
radius, regardless of viewing levels. The new rules 
will provide that noncommercial religious stations 
can qualify in the pool of public stations. 
However, there is no guarantee that a noncommer¬ 

cial religious station will be carried unless it is the only 
noncommercial station within 50 miles of a cable 
system with less than 54 channels, or it is one of two 
public stations where the cable system has more than 
54 channels. 

In addition, under the new rules, noncommercial 
translators may qualify for carriage. However, cable 
systems need not carry otherwise qualified signals that 
would be considered distant signals for copyright 
purposes. 

Expiration in 5 Years 
Unfortunately, the commission does not propose 

any provisions to aid commercial religious stations. 
As a result, religious broadcasters are entitled to car¬ 
riage only if they meet the viewing requirements and 
are selected from the pool of qualified stations. 
The network nonduplication rules will remain in ef¬ 

fect and no cable system will be obligated to carry 
more than one station affiliated with each network. 
All qualified broadcast signals that are carried must 
be carried in their entirety as part of the cable system’s 
lowest-priced separately available tier of service. 
The commission will institute a rulemaking at the 

conclusion of the fourth year of its new must-carry 
legislation to review whether the rules have met the 
commission's intended objectives, particularly with 
respect to the A/B switch. 
The new must-cany rules will automatically expire 

in five years from the effective date of the commis¬ 
sion's proposal. In the interim, the commission has 
also announced that it will initiate Notices of Inquiry 
concerning the cable television copyright compulsory 
license, syndicted program exclusivity protection. 

network nonduplication rules and ownership of cable 
systems by common carriers. 

A/B Switch 
As you know, it is difficult today for most cable 

subscribers to change from cable to off-air signals 
because the cable is connected to the VH F terminals 
on their TV sets. When disconnecting the VHF anten¬ 
nas, installers also disconnect the UHF antennas. 
Thus, to watch off-air TV, subscribers have to 

disconnect the cable and reconnect both their VHF 
and UHF antennas . Hence, effectively , subscribers 
are often deprived of off-air signals. The new must-
carry rules are designed to minimize that problem by 
use of an A/B switch. 
The FCC will require cable systems to install an 

A/B switch without charge, on each set owned by new 
cable subscribers. The switch will permit subscribers 
to change their television sets from cable to free TV 
without disconnecting the cable. 
For existing cable subscribers, the cable system 

must announce the availability of A/B switches for the 
next five years. At the request of the subscriber, the 
cable system must either: (a) offer the A/B switch 
without charge as well as instructions for installation, 
or (b) install the A/B switch for the subscriber at cost. 

Because the switch will enable cable subscribers to 
receive off-air signals, the commission assumes it will 
eliminate the need for the must-carry rules. Thus, the 
rules will be eliminated in five years. By that time, 
most cable subscribers should have an A/B switch. 

In reality, the question remains whether viewers 
will change back and forth from cable to off-air televi¬ 
sion. Thus, the practical value of the new regulation 
is open to dispute. 

In all, the new must-carry rules represent a com¬ 
promise between broadcast and cable interests. The 
regulations have in them something for everyone ex¬ 
cept, unfortunately, religious broadcast stations, and 
especially commercially-oriented outlets. 

Mr. Wiley, aformer chairman of the Federal Com¬ 
munications Commission, is a partner in the 
Washington, D.C. law firm of Wiley. Rein & 
Fielding. 
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INTERNATIONAL 

The CHANGING Face 
of Christian Radio In 

Britain 
by David Lazell 

Something approaching turmoil hit 
radio in Britain this summer, as 
government plans for a network 

of low-powered FM community radio sta¬ 
tions were abandoned at short notice and 
a new government-initiated report propos¬ 
ed sale of two of the BBC’s four radio net¬ 
work channels. 

Yet, amid the crisis in radio, religious 
output seems to be acquiring a larger au¬ 
dience than has been the case for some 
years. Statistics released by BBC Radio 
during July indicate that audiences for 
religious programming have increased by 
around 28 percent, representing some two 
million listeners, as compared with the 
same period in 1985. 

Religious output on the BBC’s public 
service channels include a 15-minute dai¬ 
ly program on weekdays, usually broad¬ 
cast from the studio; a Sunday morning 
service usually from a church representing 
one of the mainstream denominations; the 
Sunday Half Hour program of favorite 
hymns, again broadcast from churches 
around the country; plus special interest 
discussion and feature programs tackling 
current issues. 

David Winter, head of the BBC Radio 
Religious Programs Department, believes 
that the summer 1986 research figures 
confirmed impressions made by mail and 
phone calls that, contrary to frequent 
media comments, Britain is "post Chris¬ 
tian” and generally irreligious in outlook, 
the tide in terms of interest in religion is 
coming in, not going out. 
Former editor of Crusade magazine, 

and well-known as a vigorous advocate of 
Christian media involvement, Winter is 
strategically placed to recognize the poten¬ 
tial of Christian radio in Britain. Never¬ 
theless, total output on the BBC national 
network is limited; there are perhaps under 
30 hours per month of specifically Chris¬ 
tian programming. 

Christians were among those disap¬ 
pointed by the government’s abrupt turn¬ 
around on the issue of low powered FM 

community radio. Following some 17 
months of government discussion, and 
every indication of early action, some 280 
applications were made in respect of the 
first allocation of 25 franchise licenses. As 
recently as January 1986, the then-Home 
Secretary described the project as a ‘ ‘con¬ 
structive development that should be given 
impetus.” With expectation of the first 
group of stations going on air by the end of 
this year, ethnic groups and represen¬ 
tatives of immigrant populations (eager to 
have their own cultural-flavored program¬ 
ming) were involved in application 
proposals. 
There was also to be an element of 

public access for community groups, a sort 
of ‘ ‘drop in and make your own program’ ’ 
approach long overdue in British radio. 
Although specifically Christian groups 
were always unlikely to secure licenses, 
many Christians saw community radio as 
a form of outreach relevant to the com¬ 
munities that they served. Some franchises 
would have included areas of urban dep¬ 
rivation where churches do a good job in 
helping the unemployed and creating 
church-based assistance efforts. 

All these high hopes came to nothing 
with a surprise announcement that, in the 
absence of appropriate controlling 
authority (and with other likely changes in 
radio) the community network would have 
to wait. Instead, a new government discus¬ 
sion document was promised for the later 
months of 1986, this including proposals 
for community radio. 

In any case, some Christian program¬ 
ming goes out on these channels, and on 
the record of recent cut-backs in commer¬ 
cial local radio, there could be opposition 
from the church lobby. 
Few within the churches would want to 

change the BBC’s present status, and 
would no doubt be ready to petition the 
government with the same enthusiasm as 
was recently shown in bringing down pro¬ 
posals for Sunday store trading. 

David Lazell, a writer and researcher from 
Lougborough, Leicestershire, England, is a 
member of the Writers Guild of Great Britain. 

British Denomination 
Responds to Cable TV 

The Assemblies of God ( AOG) in Great 
Britain are developing a new initiative in 
cable television, with six programs under 
production and three ready for 
transmission. 
Drop In is a half-hour interview, 

testimony and music program linked to a 
theme of prevailing public interest. The 
pilot, made with the assistance of Swindon 
Cable TV, was based on Guilt and 
Forgiveness and looks behind prison 
walls to view God’s saving grace. Andrew 
Colthart, prison chaplain to one of Brit¬ 
ain’s largestjails took part in the program, 
together with Noel Fellows, whose ex¬ 
perience of wrongful imprisonment and 
later conversion was the subject of con¬ 
siderable media interest. 
The Drop In series includes The 

Underground Church, which focuses on 
the experience and witness of coalminers. 
With bitter memories of the year-long 
miners' strike still influencing political life 
in Britain, the program theme of recon¬ 
ciliation held special importance. Chris¬ 
tianity and Terrorism includes the re¬ 
markable testimony of Derrick McCourt 
who suffered grievous injuries during a 
shooting incident in Belfast. He now 
serves as an AOG pastor in Northern 
Ireland. 

Director Ken Calder is a full-time 
member of the Assemblies of God Broad¬ 
casting Council, the other five members of 
which are pastors of AOG churches. Al¬ 
though Calder has been working with 
Swindon Cable TV, the initial programs 
will be syndicated to other cable stations. 
Croydon Cable TV in Surrey is also plan¬ 
ning early use of the AOG programs, 
which are also shown on the new Euro¬ 
pean Broadcasting Network (EBN). 
Programs are made in Betamax high-

band for widest distribution among UK 
cable operations. AOG, with its headquar¬ 
ters in Nottingham, has long been active in 
local radio, helping shape program pro¬ 
duction at national and local levels. But 
like other denominations in Britain, the 

cable TV opportunity was unexpected and 
largely reflects tough times in the industry. 

"Further productions will depend 
largely upon the importance placed on 
Gospel TV evangelism, in our prayers and 
giving,” said Calder in a prayer letter sent 
to AOG members and friends interested in 
the cause. 

—David Lazell 
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CIASSIFIEDS 
DONOR SERVICES 

DIRECTOR 

Attention: Personnel Dept. 
R 0. Box 1S489 

Fort Worth. IX 76118 

We are looking for a very spe¬ 
cial person to direct our Donor 
Services dept They will be a 
highly motivated and mature 
individual with a proven track 
record of success in working 
with donor supported non-profit 
organizations 

Candidates must have a good 
knowledge of deferred giving 
and the entire fund-raising area 
including direct mail and tele¬ 
marketing. This experienced 
person must also have good 
management and interpersonal 
skills 

Salary is negotiable based on 
experience and qualifications 

Send resume and salary 
requirements to: 

James Robison 
Evangelistic Association 

EMPLOYMENT 
Now accepting tapes and resumes for 
present and future openings in all 

areas, including P.D., M.D. and 
News. Send to: Bill Pevlor, KGNM-
AM, 2414 S. Leonard Rd., St. 
Joseph, MO64503. (816)233-2577 

Chief engineer sought for full-power 
religious UFH in 50th market. Main¬ 
tenance of production equipment and 
experience with UFH transmitters a 
must. Send resume and salary history 
to: Operations Manager, PO Box 
2020, Lexington, NC 27293. No 
calls. EOE 

WOHP-AM, Bellefontaine, Ohio, 
which will be a Christian station for 
fouryears in December, 1986, has an 
opening fora new general manager. 
Person applying should be a born-
again Christian with a strong back¬ 
ground in radio sales. Salary com¬ 
mensurate with ability and ex¬ 
perience. Send resume and salary 
history to: Box 10T, NRB, CN 1926, 
Morristown, NJ 07960. 

Bott Broadcasting Company is seek¬ 
ing a corporate director of pro¬ 
gramming. Must have excellent 
voice and production ability, demon¬ 
strated administrative ability and an 
interest in Christian news/talk and in¬ 
formation. Position demands an ex¬ 
perienced professional. Send resume, 
tape, references and salary history to: 

Rich Bott, Bott Broadcasting Com¬ 
pany. 10841 E. 28th St., Independ¬ 
ence, MO 64052. 

Radio network anchors 2 needed. 
Mature on-air delivery, strong writ¬ 
ing skills, self starter. National radio 
net to debut this fall. If you are call¬ 
ed to serve and are ready to work hard 
to achieve excellence, send tape, 
resume, references to CBN News 
Radio, CBN Center, Virginia Beach, 
VA 23463. No calls please. 

Experienced morning man and pro¬ 
duction director wanted with strong 
ministry-oriented personality for 
adult MOR FM. Position requires 
creative copy and production back¬ 
ground. Audition tape should include 
spots you wrote and produced. Min¬ 
imum 5 years experience. Send 
resume, picture and tape to Bill 
Simon, WSOR, 940 Tarpon Street, 
Ft. Myers, FL 33901 

OTHER 

Newly formed Christian production 
company seeks financial backers. 
We are committed to bringing the best 
possible films to the general public. 
We are also seeking screenplays and 
scripts—as well as resumes for pro¬ 
duction personnel, lighting, sound, 
stunts, casting, etc.—creative person¬ 
nel, directors, producers, writers. 

For further information, contact 
Doug Lambert, PO Box 472, Port¬ 
land, Penn. 18351. Phone: (717) 897-
74 12 or 897-6281. Jesus Christ Pro¬ 
ductions is here. 

ADVERTISERS 

Bott Broadcasting Co. 7 
Christian Duplications 

International, Inc. 35 
Color Dynamics. 33 
Coral Ridge Ministries. ifc 
Discount Video Warehouse. 9 
Eagle One. ibc 
Family Radio/Open Forum. 27 
KMJC. 1 
Bob Larson Ministries. be 
Mission Service Supply. 2 
Moody, Saturday Night 
Alive. 15 

Dr. Ralph Montanus Memorial.. 13 
National Right to Life. 25 
NLC Productions. 21 
Northwestern College Radio. 5 
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Telex Communications, Inc. 11 
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NRB 

SIGN UP TODAY 
FOR THE 

EMPLOYMENT REGISTRY 

CALL HENRY LESCHER 
AT 201-228-9522 
FOR DETAILS 

HOW TO 
PLACE A CLASSIFIED AD 

1. Type all copy. 
2. Indicate category: Employment, For Sale, Services 
3. Employment ads are $20.00 per column inch. 
4. All other ads are $40.00 per column inch. 
5. 20% frequency discount on 6 ads or more when pay¬ 
ment of all ads is made in advance. 
6. Box Numbers are available for an additional $15.00. 
Please supply complete forwarding instructions. 
7. All classified ads must be prepaid. 
8. Send copy, instructions, and check or money order to: 

CLASSIFIED ADVERTISING DEPARTMENT 
Religious Broadcasting 

CN 1926, Morristown, NJ 07960 
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I’m enclosing $24.95 each for _ copies of the 

□ Visa 

Title 

State 

□ MasterCard 
Expires_ 

ver 1,100 of you liked the idea so much last 
year, we knew you’d be waiting for it again—so 
here it is. For the next 90 days we’ll reserve your 
copy of the new 1987 edition of the Directory of 
Religious Broadcasting for only $24.95. After 
publication later this year, you will have to order the 
Directory at the cover price of $49.95 ($29.95 for 
NRB members). This is one directory that gives you 
radio, TV, shortwave, stations, program producers, 
agencies, equipment and more, from around the 
world. Reserve your copies by returning payment 
with the form below and we’ll send your books to 
you as soon as they’re off the press. 

Directory of Religious Broadcasting to be mailed as soon as 
they’re off the press. (Please add $4.00 for first class mail and 
$15.00 for air mail delivery outside the United States.) 

Please charge my: 
Acct. # _ 

Signature_ 

Name_ 

Organization_ 

Address_ 

City_ 

Telephone_ 

Directory 
, of 

Religious 
Broadcasting 

1987 

Mail to NRB, CN 1926, Morristown, NJ 07960 
Telephone: 201/428-5400 Telex: 25 5106004292 



[ATE NEWS 
CHRISTIAN OWNERSHIP OF_ A quarter century ago this month, on October 1, 
TV STATIONS MARKS 25TH; 1961, Pat Robertson purchased a defunct TV station 
CBN SELLING STATIONS in Portsmouth, Virginia, with an original $70 

investment and developed it into the multimillion 
dollar Christian Broadcasting Network (CBN), which 
today operates in more than 60 nations. The sta¬ 
tion, WYAH-TV 27, which was the first Christian-
operated TV station, is now being sold because, 
according to spokesman Benton Miller, CBN decided 
to focus on growth of the cable network, the 
booming market for home video products and origi¬ 
nal TV productions. 

Miller confirmed that CBN's Boston station, 
WXNE—TV 25, was sold August 15 to a Fox Television 
Stations affiliate for an undisclosed amount plus 
use on the cable network of 36 films owned by 20th 
Century Fox. He said CBN’s Dallas station, KXTX-
TV 39, is also being sold. CBN Cable, which now 
reaches more than 30 million homes via 7,000 cable 
systems, will air a live 25th birthday celebration 
for CBN on October 1. Disney movie star Dean 
Jones, who spoke at NRB 86, will emcee the 90-
minute, prime time satellite telecast. 

FIRST BLACK-OWNED_ The first black-owned Christian TV station, WJCB-
CHRISTIAN TV STATION TV 49/Norfolk (Virginia), plans to go on the air 
STARTS THIS MONTH by October 15, "barring any technical difficul¬ 

ties," said station public relations coordinator 
James Vaughan. The commercial outlet is owned by 
Tidewater Christian Communications Corp, of Nor¬ 
folk and affiliated with the Rock Christian Net¬ 
work. The station plans to increase air time to 
18 hours-a-day later this year. 

RELIGIOUS BROADCAST_ An inaugural convention of European Religious_ 
COMMITTEE IN EUROPE Broadcasters (ERB) was announced recently for 
PLANS FIRST MEETING November 7-8 at the Holiday Inn Airport Hotel, 

Brussels, Belgium. Workshops on satellite, cable 
TV and other topics are planned. "We want ERB to 
become a forum of activity for religious broadcas¬ 
ters in Europe," said Robin Rees of Great Britain. 

ASTRONAUT IRWIN WILL_ A new NRB chapter is forming in the Caribbean. 
SPEAK AT FIRST NRB Christian radio and TV professionals will gather 
CARIBBEAN CONVENTION November 11-12 in San Juan, Puerto Rico, for the 

first regional convention. Apollo 15 astronaut 
James B. Irwin, a Christian layman who quoted 
Scripture while walking on the moon, will speak. 
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(Circle 106 on the Reader Service Card) 

If you communicate your message and/or music on 
cassette tape, you need to meet EAGLE ONE ENTERPRISES. 
As an innovative, reliable source of products and services to 
the music and recording industry, EAGLE ONE is a leading 
manufacturer of record albums, jackets and cassettes. EAGLE 

BB50grSPCN:7-n7AX»74 

ONE is currently expanding it’s cassette production 
division and is making it possible for recording 
artists, teachers, preachers, lecturers and other 
audio recording people to save money on quality 
cassette manufacturing. 

Besides our competitive prices, EAGLE 
ONE offers other sound reasons for producing 
your audio cassettes. EAGLE ONE is dedi 
cated to preserving the quality of your 
original soundtrack on each duplicate 
recording and has the high tech equip¬ 
ment and materials to do it. The Gauss 
high speed bin loop system featuring 
the Dolby HX Pro recording process, a 

flying fidelity 
King tape loader, the 
APEX 15 direct print¬ 
ing process, quality, 
5-screw shells, protec¬ 
tive Noreico boxes and 
full polywrapping for 
shipment all combine 
to make the com¬ 
pleted EAGLE ONE 
cassettes the height of 
quality in cassette 
manufacturing. 

EAGLE ONE is 
an established indus¬ 
try leader committed 
to the need of the 
marketplace for a 
high quality, high 

fidelity, reliable audio 
product. We’d like to 
introduce you to the 
superior EAGLE ONE 
line of products and 
services, and to do 
our best to save you 
money on quality cas¬ 
sette duplication and 
manufacturing. Call 
or write us today to 
find out more . . . 
and remember . . . 
“don’t be duped’’ on 
anything less than the 
high flying fidelity of 
EAGLE ONE cassettes! 

ENTERPRISES 

11260 Chester Road 
Suite 225 
Cincinnati, Ohio 45246 

AMY GRANTS HEART-TO-HEART BIBLE STORIES 

TKG^FWGcnoisé-W? » 
11-10 « AGta-for*»«^! San^l 17:1-52 



Bob Plays Fair 
He breaks out of traditional 
boundaries, letting all sides 
have their say so listeners 
can make their own 
decisions. 

AMERICA’S TOP 
TALK SHOW 

Weekdays 4-6 p.m. EST 

Communication Consultants Group / Box 36368 / Denver, CO 80236 / 1-800-227-0224 

(Circle 102 on the Reader Service Card) 




