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Here's what a sampling of Focus on the 
Family's 1.2 million listeners told us: 

«Our children loved locus on fheRtmilys 
recent series, of dramatic programs lor 
children! [83%j 

* J you continue the series on a weekly 
basis, our kids would listen every single 
week! [58%l (92 % would tune in at 
least once a month) 

We Listened. 

Focus on the Family is pleased to pre¬ 
sent Odyssey USA, an all-new weekly 
series of radio dramas premiering 
November 7. 
Odyssey USA is designed especially 

for children—although the entire family 
can enjoy these unique programs 
together, just as they did the classic 
dramas of radio's “golden days." 
The series showcases the adventures 

of John Avery Whittaker (folks call him 
Whit) and the younger residents of the 
town of Odyssey. Most of the time, 
you'll find them gathered at the com¬ 
bination ice cream parlor and “discovery 
emporium" known as Whit's End, a 
fascinating place full of friends, fun and 
fanciful inventions, where kids can 

(Circle 101 on the Reader Service Card) 

learn about faith and life. 
Each episode of Odyssey USA runs 

24:55 and contains two cut-aways for 
commercials or PSAs. Focus on the 
Family will support your station with 
a com¬ 
plete assort¬ 
ment of 
printed Z 
and re-
corded IP 
promo-
tional 
material. 

Millis End 

For more information and demo tape, contact 
Ambassador Advertising at (714) 738-1501. 
Survey results are based on a questionnaire mailed in March 1987 to a random sampling 
of 2,500 listeners. 



Mr. Victor G. Richards 
-‘Vino Nuevo" 

Re*. Roger West 
"Aqua Viva" 

!Se Habla Español! 

Rev. Anastacic Rivera, S.J. 
"Voces de Peragrónos" 

Rev. Alfredo Galvan 
"Nuevas de Gran Gozo" 

Rev. Milton Perevini Garcia 
"La Voz de la Esperanza" 

¿f 
Dr. J. Vernon McGee 
"Thru the Bible in Spanish" 

Rev. Billy Graham 
■ Momentos de Decision" 

Rev. Beatrix Pagan 
“Vida, Victoriosa” 

Pablo & Elena Groman 
"Dia de Decision" 

*Of Tijuana’s 1.2 million, 
approximately 40% hold 
a lifetime 72 hour border 
crossing card. 

These broadcasters have been faithfully serving the Spanish 
speaking audience for many years — some started with the 
J.C. Gates Co. nearly 30 years ago! 

The Hispanic population of San Diego County is 
estimated to be over 500,000 — plus almost 60,000* more 
non4J.S. citizens enter San Diego daily at the Border 
Crossing! 

KMJC is everywhere! In 
the home, in the car, the 
office — anywhere there 
is a radio! 

Vast experience in Christian Programming has assured years of success to all of our 
Broadcasters! You too can enjoy this SUCCESS. We will be happy to help with technical 
assistance — just ask how! Write or call for information: 

KMJC is the Christian Voice of San Diego County! 

910 AM 5000 watts - Full Time in San Diego County 

SAN DIEGO 
P.O. Box 2908 
San Diego. CA 92112 
Telephone: [619) 579-0910 

(Circle 109 on the Reader Service Card) 

Licansod to El Caico, California 

Represented Nationally by 

J.C. GATES & CO. 

LOS ANGELES: 
(NATIONAL SALES) 

Contact: Juanita Haddy Landon 
Janine Gates 

1944 Hillhurst Avenue 
Los Angeles, CA 90027 
Telephone: (213) 669-8066_ 



CHRISTIAN TELEPHONE 

Swaggart

FUND RAISING £ 

7 550 * RoUSe 
P.O- B°* 25

Christian 
Communicators 
Make the Difference 
InfoCision’s Christian com¬ 
municators talk with your 
donors on their own spiritual 
level. We utilize a positive, 
highly personalized, low key 
approach. The net result is 
MORE MONEY RAISED, and 
INCREASED GOODWILL. In 
fact, we find that people con¬ 
tacted over the phone actu¬ 
ally give more to subsequent 
direct mail appeals. 

pmmy Swa3Sar

For More Information Call: 

Tim Twardowski 
Executive Vice President-Marketing 

(216) 864-2555 

Mr- ^t1*^ nt Corporation Hanageme 
InfoCisi°n Road 

Akron, 

Ci InfoCision management 
INFOrmation/deCISION Management 

1755 Merriman Road • Akron, Ohio 44313 • (216) 864-2555 
(Circle 113 on the Reader Service Card) 
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SIGN 
ON 

The Mountain Peaks of Interest 

i 

For over forty years I have held to a con¬ 
cept that I call the philosophy of good 
programming. Perhaps you may find it 
interesting. 
In any good program-church, radio, TV, 
secular, business, whatever—there must 
be three "mountain peaks" of interest. 
First, look for the mountain peak of ac¬ 
ceptance. The listener must at some point 
say to himself, "This is great! Glad I'm 
here!" Everything you are trying to 
present or prove will be lost if your 
audience remains apathetic and cold. So, 

early in the program, strive to produce that feeling of "at-home-
ness" and acceptance. Small thought here: Stay away from 
manipulation. People sense immediately that they are "being had." 
Remember the downfall of the song leader who exhorted, "Let’s all 
sing as though we meant it!" 
Second, look for the mountain peak of genuineness and reality. The 
listener or viewer must, somewhere along the line, say to himself, 
"These people are the real thing!" All of us have at one time or 
another been the victims of programs that were so chintzy and con¬ 
trived that we rejected them, even though what they were saying 
may have been perfectly true. Strive for reality. There is no sub¬ 
stitute for sincerity. 
Third, look for the mountain peak of motivation to action. If you are 
in sales, you plan the entire presentation for the moment when you 
ask for the order. Christian broadcasting, while not to be crassly 
compared to selling, does share certain characteristics with the busi¬ 
ness world. We are pitifully ineffective if our message does not 
produce action on the part of our audiences. Your Gospel may be 
pure, your music the finest, your production flawless, but if your 
audience does not act on the message, you can chalk it up to pas¬ 
time and entertainment—nothing more. 
There you are. In any effective program, your audience must react 
in the following manner: 
"This is great! Glad I’m here!"—Acceptance and "at-home-ness." 
"These people are the real thing! They really have something!"— 
Genuineness and sincerity. 
"If these people are right, 1 have to do something about it, right 
now!"—Action. 

Robert A. Cook 
President 
National Religious Broadcasters 
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Century 
Television 
Network 

Mr. Dolf Droge has served in the U.S. 
Government for more than three decades. 
Mr. Droge served with the United States 
Air Force in the Korean War as a reporter, 
feature editor and commentator for 31 
months in Asia, stationed in Japan. Mr. 
Droge is presently under contract with 
CTN as both a consultant, and show host 
for the CTN series ' The American Dream. ' ' 

Dr. Samuel George Hines, born and 
reared in Jamaica, West Indies, has become 
a world figure on business for his Lord, and 
a Pastor in his homeland and in the United 
States where he is now a naturalized 
citizen. Dr. Hines was a speaker on the 
radio programs, "The Voice of Reconcilia¬ 
tion" and "The Word of Reconciliation," 
and is currently engaged with CTN in the 
planning and development of the CTN 
series "The Voice of Reconciliation." Dr. 
Hines will be the host on this program. 

Dr. George Crossley is a radio broadcast 
show host who has made missionary trips to 
Guatemala, El Salvador, Lebanon and Cen¬ 
tral America. Dr. Crossley has served as the 
show host the past four years of the na¬ 
tionally televised production "In Defense 
of Liberty ” This outstanding series will be 
produced in the future under contract by 

Value Based Programming, Commercially 
Sponsored for the Conservative Audience 

Century Television Network 
4600 Duke Street, Suite 425, Alexandria, VA 22304 

(703) 823-1602 (Circle 144 on the Reader Service Card) 



NRB FORUM 
Accountability 
Dear Editor: 

I read the article entitled Accountability: 
The Key to Renewed Credibility in the 
July/August issue of Religious Broadcast¬ 
ing. I certainly hope that the NRB is taking 
this to heart. 

Billy Graham’s representative wrote to 
me and said, "How I wish you could have 
spoken to the entire convention. You would 
have had a message from our Lord, which 
they sorely needed. If Jesus had been there, 
I'm sure He would have turned over the 
tables of the money changers again.” 1 
think it is time for a housecleaning. 

Jack Wyrtz.en 
Word of Life Fellowship, Inc. 

Schroon Lake, NY 

Noxell Responds 
Dear Editor: 
From a simple beginning in 1985, 

CLeaR-TV has become an effective voice 
in the battle for decency in prime-time 
television programming. After some 
months of work to gather information and 
establish appropriate contacts, we are now 
beginning to see some response to our con¬ 
cerns. I wish to acknowledge the excellent 
counsel of our executive committee, as 
well as the hard work of our executive 
director, Don Wildmon. 
Noxell Corporation has responded to our 

boycott of their products. We deeply ap¬ 
preciate their response and commitment to 
join with us in our efforts to preserve the 
quality of life we enjoy in this nation. We 
will continue to monitor the advertising 
practices of Noxell to be sure that they fol¬ 
low up as promised. Please notify your 
constituency that the boycott of Noxell 
products has been lifted. 
To date we have received no response 

from Mazda Motors of America. Some of 
the local dealers have expressed concern 
and notified the corporate headquarters. I 
ask your cooperation in promoting the 
boycott of Mazda products to your own 
constituency. Mail in support of the boycott 
should be directed to: Mr. T. Ogawa, Chair¬ 
man, Mazda Motors of America, 7755 Ir¬ 
vine Center Drive, Irvine, CA 92718. 

Thank you again for your identification 
and participation with us in CLeaR- TV. 
Together we are making a difference. 

Billy G. Melvin 
CLeaR-TV 
Tupolo, MS 

On the Air 
Dear Editor: 

I enjoyed the article in your August issue 
on Instrumentals on Christian Radio. 

1 have been programming at least one cut 
per hour off of the Sha-La-Vah, Colours, or 
Meadowlark series since June of 1986. I 
am impressed with most of the releases, 
and find that most are well accepted by our 
listeners. Our inspirational format does 
limit us from some of the cuts but most 
work quite nicely. 
We also have a Friday evening program 

that plays a cut from one of these series 
every twenty minutes. It works well on an 
evening format. 
Keep the good information on program¬ 

ming coming! 

Kevin Krueger 
KGTS-FM 

Wala Wala College, WA 

More On The Air 
Dear Editor: 
Thank you for [the] article in Religious 

Broadcasting concerning sharathons. This 
feature, by the way, is the best thing that 
has ever happened to the magazine, con-
tent-wise. [Bob Augsburg’s] record reviews 
are much appreciated along with your ar¬ 
ticles. 

Sharathon...just the sound of the word 
gets my adrenalin flowing. We are exactly 
six months away from our next one, and I 
am going nuts waiting for it. 1 got involved 
in them going back to the Mel Johnson era 
and have done them ever since. I learned 
several good things from your article. One 
in particular I will use is the business of lis¬ 
tener comments. I think I will send a spe¬ 
cial form out with a prayer pledge portion 
and a blank portion for a letter they can 
write, specifically intended to be read 
during the sharathon (no names of course). 

May I differ with you on two points? 
Pre-sharathon pledges: I have done it both 
ways. I choose not to go that route any 
more because it cuts down on the number 
of phone calls. If you start out with 
$ 1 ()0,0(X) already pledged and have to 
spread the other $100,000 over three days, 
then it makes for a rather "slow" sharathon. 
I know there are people who would sign a 
card but not call, yet it is still more fun 
than the other way. Besides it is more ex¬ 
pensive with the pre-sharathon printed 
materials, postage, etc. 
Time of year: I like early December. In 

all my years of doing them at that time I 
have never heard of one comment as to 
people being financially stretched then. 
The opposite holds true- namely, that 
people are in a giving mood. The best 
reason of all, is so that we can give away 
the only giveaway I believe in, and that is a 
beautiful Scripture wall calendar. 
We make heavy use of broadcasters’ 

blurbs. Be sure to tell your people to have 
the speakers omit references to time or date 
of fund drive, so that they can be used year 
after year. If they are heard only once a 
year, listeners will probably not remember 
them. I suppose you know that many of the 
big-name speakers are not doing custom 
blurbs any more, just ones that mention the 
fact that it is a listener-supported ministry. 
Listener-supported Christian radio is just 

about the most rewarding ministry im¬ 
aginable. I have been in it for years (I am 
43) and it simply keeps getting better, in 
terms of programming music available (we 
are Insp./MOR) and in terms of listeners 
needing Christian radio. 
One other observation: in light of PTL 

scandals, etc., the local listener- supported 
radio ministry needs to strengthen its ties to 
the churches in order to be insured of its 
future success. You’d better believe we 
have renewed our commitment since the 
scandal broke. 
Keep the good articles coming each 

month! 

Warren Wilson 
WJTY Radio 
Topeka, KS 

Care to write? Address all comments 
to: NRB Forum, Religious Broadcast¬ 
ing, CN 1926, Morristown, NJ 07960. 
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MAY 1, 1982 marked the beginning of a new era in Christian radio. 

It started as a network of 11 owned and operated stations. 

MBN is now delivered via satellite on WEST AR 5, utilizing the state-of-the-art 
SCS transmission. Terrestrial interference is a problem of the past for MBN 
and downlink costs are a fraction of those for conventional subcarrier of SCPC 

Today more than 175 satellite affiliates receive the best programming avail¬ 
able to Christian Broadcasters. The resources and 61 years of Moody Radio 
experience are now available to you at prices lower than ever before. 

networks. 

Tap the information and inspiration line up of programs like MINIRTH-MEIER 
CLINIC, SATURDAY NIGHT ALIVE, MUSIC THROUGH THE NIGHT, PRIME 
TIME AMERICA, OPEN LINE, SUNDAY PRAISE AND IMS NEWS. The best 
Christian music, dramas, children’s and specialty programs and much, much 
more are available by calling MBN today. 

Moody Broadcasting etwork 
• a/, more of what you join a network for! 

FOR MORE INFORMATION, CALL 800-621-7031 TOLL FREE. IN ILLINOIS & ALASKA - 312-329-4433. 

a broadcast ministry of the Moody Bible Institute, Chicago, IL 

(Circle 103 on the Reader Service Card) 



EDITORIAL 

Financial accountability is now a 
formal reality for religious broad¬ 
casters. In August 1987 the Board 

of Directors of NRB approved the 
bylaws of the Ethics and Financial In¬ 
tegrity Commission (EFICOM). This 
self-regulatory commission is designed 
to promote ethical and financial in¬ 
tegrity among religious broadcasters. 

Even before the current crisis in 
religious broadcasting, the NRB had 
recommended the establishment of such 
a commission. The purpose of EFICOM 
is to establish appropriate broadcast 
fund-raising standards for nonprofit 
religious organizations. 
Self-regulation allows 
those in the field of 
religious broadcasting 
to evaluate and approve 
fellow broadcasters in 
the areas of fund-rais¬ 
ing and financial ac¬ 
countability. 

Purpose of 
EFICOM 

The purpose of 
EFICOM will be to 
evaluate religious 
broadcasters for ac¬ 
creditation and cer¬ 
tification by the NRB. 
A listing of NRB ac¬ 
credited organizations 
will be published an¬ 
nually upon an annual 
review of each or¬ 
ganization so com¬ 
mended. Those or¬ 
ganizations failing to comply with the 
standards of the commission will not be 
approved. Also, approval may be 
withdrawn from previously accredited 
broadcasters who fail to maintain those 
standards. 

Standards of Accreditation 
The standards of accreditation by 

EFICOM include specific regulation of 
fund-raising and financial accounting 
principles. Members shall annually sub¬ 
mit an audit prepared by an independent 
public accounting firm in accordance 
with generally accepted auditing stand¬ 
ards (GAAS) with financial statements 
prepared in accordance with generally 
accepted accounting principles (GAAP) 
consistently applied. 

Member organizations will be re¬ 
quired to certify in writing that their 
boards meet annually and are composed 

of at least five persons, a majority of 
whom shall be other than relatives, staff 
or employees of the organizations. It 
will be further required that no board 
member shall participate in compensa¬ 
tion decisions affecting that member and 
that the board avoid business transac¬ 
tions in which board members, staff or 
their families have a financial interest. 

Other criteria for approval include 
the member organization being in com¬ 
pliance with all applicable governmental 
regulations, soliciting funds for stated 
purposes, disclosure of the use of funds 
to donors and that all requests for funds 

be made in an ethical and dignified 
manner. 

Stewardship Criteria 
In regard to stewardship criteria 

EFICOM shall insist that direct fund-
raising appeals be consistent with the 

"If we do not establish such 
procedures ourselves, we are 

only inviting government 
intervention into religious 

broadcasting. " 

nature of the ministry of the organiza¬ 
tion and that funds collected be used for 
their intended purpose and not be ab¬ 
sorbed by excessive fund-raising and 

administrative costs. This would require 
that a) fund-raising costs not exceed 35 
percent of related contributions; and b) 
total fund-raising and administrative 
costs not exceed 50 percent of total in¬ 
come. 

Financial Criteria 
Financial criteria shall include the 

submission of an annual GAAP audit for 
those organizations whose annual dona¬ 
tion income is in excess of $500,(XX). 
Annual financial reports should be 
prepared in accord with the executive 
management of the particular organiza¬ 

tion and for the purpose of 
disclosure to donors who 
are interested in how the 
donated funds were used 
by the organization. Dis¬ 
closure should also be 
made to the beneficiaries 
of the funds given, includ¬ 
ing those who have 
planned giving agreements 
with the organization. 

Supervision and 
Commendation 

The intent of these 
criteria is to foster high 
standards of ethics and in¬ 
tegrity in raising and dis¬ 
bursing funds for religious 
broadcast ministries. The 
Ethics and Financial In¬ 
tegrity Commission 
(EFICOM) of the National 
Religious Broadcasters 
(NRB) is now authorized 

to accept requests from member or¬ 
ganizations to review their fund-raising 
materials and methods, as well as their 
annual reports and independently 
audited financial reports, in order to cer¬ 
tify that such organizations do meet the 
standards of accountability set forth by 
NRB. 

Some may feel that these are strict 
demands for accreditation. But the time 
has come for self-regulation by religious 
broadcasters. If we do not establish such 
procedures ourselves, we are only invit¬ 
ing governmental intervention into 
religious broadcasting. The general 
public is now demanding greater ac¬ 
countability for its donations to broad¬ 
cast ministries and EFICOM will 
provide the means of that accountability 
for all religious broadcasters who are 
serious about the integrity of their min¬ 
istries. 

EFICOM 
Standards 
Approved 

by Ben Armstrong 

8 RELIGIOUS BROADCASTING OCTOBER 1987 



BUSINESS REPLY MAIL 
FIRST CLASS PERMIT N0.7O MORRISTOWN, NJ 

Postage will be paid by addressee 

RELIGIOUS 
BRCMDCASTING 
Subscription Services 
Box 1174 
Dover, NJ 07801 

NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 
UNITED 
STATES 



□ 
□ 

Name 

Organization frequency • 
Street 

State Zip 

Date 

City -

Signature 

New □ Renewal 
3 years $45.00 
2 years $32.00 
1 year $18.00 (1 1 issues) 

Start your subscription to Religious Broadcasting NOW and stay on top of the 
latest news and events affecting you and the world of religious broadcasting. 
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EDIT SYSTEM UPGRADE II 

$14,045 
8 99 

$350 TRADE-IN ALLOWANCE! 

1"V-1K(Lols of 5) 

Cable $426 
OSCARVISION MVP-1300 Combination 

ORTH-1 $134 VCP/13" Monitor $684 
HEIWA HS-754B Tripod'Fluid Head Com¬ 
bination— 10 lb Capacity $139 
TELEX FMR-50 Wireless Lavalier Mic 

FAST FORWARD F200 Time Code Reader 
Generator/Character Inserter $975 

UNBELIEVABLE SAVINGS! $7895 duction Effects 
MICROTIME GENESIS I Act I DVE. $16,265 

PANASONIC PORTABLE PACKAGE 

WITH FREE VIDEOTAPE! 

$3525 

Discount Video Warehouse is a wholly owned subsidiary of Roscor Corporation 

QuickSet 

LAIRD 

JVC 

(Circle 198 on the Reader Service Card) 

4 79 
5 45 
6 43 

42.31 
.62.97 
97 47 

2.24 
2 72 
3.25 
3 42 
3 54 
3.78 

2.70 
2 78 
2 88 
2.91 
3.15 
3.32 
4 15 

VIDEOTEX AVM-13S 13" Color Monitor with 
Cross Pulse. Underscan, Blue Gun & 8 pin 

In Illinois Phone 
(312)299-5258 

PACKAGE PRICE. 
INCLUDES 10 FREE 3M T-120 
VIDEOCASSETTES 

CALL FOR DVW’S SPECIAL VALUES ON 
FACTORY DEMO EQUIPMENT WITH FULL 
MANUFACTURER WARRANTY: VCR'S, 

CAMERAS, PORTABLES, EDIT SYSTEMS. 
TBCs, MONITORS, ALL MAJOR BRANDS. 

$675 
$2950 
$4650 
Strap " 
$399 

QRTH-1 Tripod 
Fluid Head 
Combination 
Same Great Fluid 
Head as the QMTH-1 
• 25 lb Capacity 
• Quick Release Plate 
• Dual Handles 
• Ball Base 
PLUS Rainbow 
Pio Tripod 
• Lightweight! Less 
Vian 10 lbs 

• 100 lb Capacity 
• Calibrated Crutch 
Legs 

• Retractable Spike 
Tips 

• Available in 7 
Standard Matte 
Finish Colors: Blue, 
Violet. Red. Gold. 
Emerald. Silver and 
Black or. Custom 
Color Matched 
to Your Decor 
or Camera 

System 
NOVA 700 32 Line Standalone TBC 
NOVA 620 Freeze Frame TBC 
ANTON BAUER 12V 4AH Power 

T-30 . . .4.37 
T-60 .. . .5 03 
T-120 6 00 
Scotch VHS 
(Lots of 20) 
T-120. 
1" Broadcast INTRODUCTORY 

SPECIAL: $409 
(Regular Price: $564 
— SAVE $155) 
GRD-1 DOLLY for 

AG-7400 2 Hr S-VHS/ 
VHS Portable Record-
er/Player 
• 2 Channels Hi-Fi Au¬ 
dio (80 dB Dynamic 
Range) 

• 2 Channels 
Linear Audio with 
Dolby NR 

• Flying Erase Head 
• Framing Servo 
• Audio-Level Meter 
• Ext. Battery Input 
• 4 pin Y/C in/out 

890 
6 71 

... 7.72 

PANASONIC WV-D5000/WV S050 Single 
Chip Color Camera with ENG Accessory Kit 
PANASONIC AG-6400 Portable VHS 
Recorder with AC/Charger & Battery 
PORTABRACE C-6400 Recorder Case 

DVTW Handles the Entire Line 
of Sony and 3M Boxed and Bulk 
Videotape. 
Open Account Terms (On 
Videotape Only) Available with 
Credit Approval. 
FREE SHIPPING on ALL 
Tape Orders of $300 or More 
(Continental U.S. Only. COD 
Charges Added.) 
'Call for Our Multiple Case 
Discount and Special Rebate 
Program for Large Volume 
Purchasers. 

AG-7500 2 Hr S-VHS/ 
VHS Hi-Fi Editing VCR 
• 2 Channels Hi-Fi Au¬ 
dio (90 dB Dynamic 
Range) 

• 2 Channels 
Linear Audio with Dol¬ 
by NR 

• Self Edit 
• Back Space Edit 
• Frame Servo 
• 7 pin Dub 
• 4 pin Y/C in/out 
• Ext. Sync/S.C. 
• Time Code on Ch. 2 
•DOC 

DVW IS AN 
AUTHORIZED 
SONY DEALER 

Quantities Limited 
All Prices subject to change 
All Sales Final 

Turn your Cuts Only Edit System to A B Roll 
with the Purchase of the ALTA GROUP 
PYXIS ($6990 Value) Dual TBC with Effects 
and the JVC/PALTEX ABNER A B Roll Edit 
Controller ($5400 Value) and a 2nd source 
VCR at a special DVW Package Price 
And get a $350 Trade-in Allowance on your 
current Edit Controller from DVW 

479-1-1630 40 58 
479-1-3170 59.71 
479-1-4610 91.02 

TERMS: 
Payment in advance 
or COD Cashiers shipping: 
FOB Mt. Prospect. IL 

Betacam 
BCT-20K 
W Pro-X 
T-120 . 
L-250 . 
L-500 

P.O. Box 36 
Mount Prospect. IL 60056 

PYXIS, ABNER 
AND.. 

JVC BP-5300U 
Panasonic AG-6300 
Panasonic AG-6500 
JVC CP-5550U 
JVC CR-600U 
Other U-Matic 
Decks from 

SPECIAL 
PACKAGE PRICE 

$10,950 
$11,495 
$12,875 
$12.185 
$14.975 

DISCOUNT 
—VIDEO— 
Warehouse 

VHS EDITING from 
$4295 

(BP-5300U/ 
BR-8600U/RM-86U) 

BULK VHS 
VT-10. 
VT-15. 
VT-20. 
VT-30. 
VT-45. 
VT-60. 
VT-120 . 

PORTABRACE TM Tripod Mummy Case 
$190 

FOR-A FA-440 Digital TBC with Video Pro-

Panasonic 
Professional Industrial Video 

OUTAAGEOUS OCTOBEA 
SAVINGS SPECIALS 

V-1K-34B 
V-1K-66B 
V-1K-96B 
BULK VHS 
(Lots of 50) 
TS-30. 
TS-60. 
TS-90. 
TS-105 .. . 
TS-120 
TS-127 .... 

CR-4900U Portable 
U-Matic Recorder 
. $2850 
OVER $400 LESS 
THAN THE COMPETI¬ 
TORS' MODELS 

NEW/ PANASONIC 
PRO SERIES VIDEO SYSTEM 

BR-8600U VHS Edit 
Recorder . $2350 
GSX-700U Single 
Tube Color Camera 
. $966 
NEW LOW PRICE 
BY-1 10U/KY-210BU 
CR-600U/CR-850U/ 
U-Matic Edit Packages 
CALL FOR OUR SPE¬ 
CIAL PRICES 

NEW 3 CHIP COLOR 
CAMERA 300 CLE 
• More than 700 Lines 
Resolution 

• More than 58 dB S/N 
• Minimum Illumination 
—2.5 Footcandles 

• Variable Electronic 
Shutter- 1 /60th to 
1/1 000th 

•Compatible with 
NTSC Composite Y/ 
C Component Analog 
(S-VHS) and Most 
Other Component 
Recording Systems 

CALL FOR 
INTRODUCTORY 
INFORMATION 

PHONE TOLL FREE 

1-800-323-8148 
IN ALASKA & HAWAII 1-800-448 -0354 

SONY 
%" BRS Broadcast 
Standard 
KCS-10BRS $8.88 
KCS-20BRS . 10.06 
KCA-30BRS 1191 
KCA-60BRS 15.83 
%" XBR Broadcast 
Master 
KCS-10XBR 9 35 
KCS-20XBR 10 82 
KCA-30XBR 12 68 
KCA-60XBR 16 64 

POLAROID AND KODAK T-120 
OUT* $4.00 EA—Standard Grade 

-aGtOUi $5.00 EA—High Grade 
“ While They Last 

Minimum Order—30 tapes 

CG-7000 (Formerly 
ICM) Character 
Generator 
• High Resolution 
(64 X 48 Pixels) 

• Genlockable with 
Built-in Keyer and 
Proc Amp 

• Two Independent 
Colorizers for 
Background and 
Character Color 

• Multiple Fonts 
• 4 Character Sizes 
80 Page Memory 
(Optional Memory 
Module for 
Unlimited Memory) 
Program and 
Preview Outputs 

• Drop Shadow and 
Character Edging 

• Roll, Crawl. Auto 
Sequencing, 
Many Other 
Features . $1860 

CG-7000ES with 
Expanded Software 
for More Powerful and 
More Flexible Control 
of the Character 
Generator .... $2029 

DVW offers a wide range of 
equipment, competitive pricing, 

promt delivery and factory 
authorized service. Well custom 
design a system to meet your 

j specific budget and requirements. 

%" Color Plus 
Broadcast 
UCA-10S. $ 9.03 
UCA-20S. 10 06 
UCA-30 . 10.38 
UCA-60 . 14.55 
%" Master Broadcast 
MBR-5S. 10.32 
MBR-20S . 11 36 
MBR-30. 13.27 
MBR-60. 17.30 
VHS Color Plus 

Sleeve Shippe-

WàKUQiJSE 
rutCK OU« NtUJ

High Quality 
I V/C Component 

Analog 
Technology 

I 3-CHIPS! 



A Æ U I VTA INTERNATIONAL MED1AWORLD
Film Translators 
Murdered 
in Uganda 

ARROWHEAD SPRINGS, Calif. 
(NRB)—Two men were killed when 
anti-government guerrillas in Uganda 
opened fire July 30 on a truck load of 
Christian workers. 

The group was returning to a film 
studio in Mabale where they were 
helping in the Ateso language transla¬ 
tion of the evangelistic film Jesus. 

One man, Moses Ogiel, was killed 
instantly. Another, John Aluru, who 
was the voice of Jesus in the film, died 
from gunshot wounds the following 
day. Two others were injured in theat-
tack. 

The two-hour docu-drama based 
on the Gospel of Luke was produced 
in the late 1970s by the Genesis 
Project and Campus Crusade for Christ 
International. The Ateso language dub¬ 
bing is being financed by the Ateso 
Displaced Peoples Project. 

More than 315 million people in 
110 countries have viewed the film 
since the first translation was released 
in 1980. Since that time, the film has 
been translated into 107 languages. 

FEBC and 
TWR Cite 
Chinese Interest 

LA MIRADA, Calif. (NRB)-The 
Hong Kong office of the Far East 
Broadcasting Company has received 
more than 9,000 letters in response to 
its Gospel programming in China. 

As of mid-June, FEBC officials 

say they have received 90 percent of 
last year’s total. Many writers explain 
how they became Christians by listen¬ 
ing to programming beamed to China. 

FEBC president Dr. Robert H. 
Bowman said, "We are thrilled about 
the increased mail response. Praise the 
Lord!" 

FEBC has broadcast to China 
since the Communist takeover in 1949. 
The amount of mail, now averaging 
1,000 pieces monthly, increased great¬ 
ly after the Chinese government eased 
postal restrictions. 

China also receives the program 
Thru the Bible from Trans World 
Radio’s transmitting location on the is¬ 
land of Guam. The program, based on 
the five-year series produced by Dr. J. 
Vernon McGee, is celebrating its tenth 
year in China. 

According to the Chinese Church 
Research Center in Hong Kong, more 
than 6,000 Protestant missionaries, as¬ 
sisted by nearly 14,000 Chinese 
workers, worked in China each year 
between 1912 and 1949. In 1949, 
China boasted one million Christians 
and 20,000 churches and mission sta¬ 
tions. Today it is illegal to evangelize, 
but TWR officials estimate that there 
are now 50 million believers in China, 
95 percent of whom belong to house 
churches. 

Ten Boom’s 
’’Hiding Place” 
A Museum 

DALLAS, Tex. (NRB)—Corrie ten 
Boom’s "Hiding Place," made famous 
by the book and film that told of her 
Christian family’s efforts to hide Jews 
from Nazi persecution, has been dedi¬ 
cated as a museum. The original ten 

Boom clock shop in Haarlem, Holland, 
was purchased by Texas evangelist 
Mike Evans and had its grand opening 
in September, marking the 150th an¬ 
niversary of the clock shop’s original 
opening. 

Evans said he purchased the shop 
"to finish what God always wanted." 

In Dallas, Evans has opened an 
exhibit which features a multi-media 
program including special effects tech¬ 
nology and a walk-through replica of 
Corrie ten Boom’s secret room. The 
exhibit also contains replicas of a Nazi 
identification room, the cattle car plat¬ 
forms and a replica of the 
Ravensbruck death camp. 

Evans, a Jewish Christian, is 
founder and president of Mike Evans 
Ministries. He has produced and 
hosted four major prime time specials, 
and is the recipient of four Angel 
Awards from Religion in Media. 

Plans Initiated 
For Leadership ’88 
Conference 

CHARLOTTE, N.C. (NRB)-The 
Lausanne Committee for World Evan¬ 
gelization has initiated plans for 
Leadership ’88, a congress on world 
evangelization targeting the next 
generation of Christian leaders. 

Leadership ’88 is expected to 
gather 2,000 25-45-year-old lay and 
professional Christian leaders who will 
begin relationships for a cooperative 
effort of effective global evangeliza¬ 
tion for the 21st century. 

The conference is to be held in 
Washington, D.C., June 27-July 1, 
1988. It follows Singapore ’87, a 
world evangelization strategy gather¬ 
ing of 350 specially invited church 
leaders, all under the age of 40. 
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CUMMINGS MEDIA SALES 

WORKING TOGETHER 
CUMMINGS MEDIA SALES AND COMPACT VIDEO 

for selecting us as their exclusive We can also provide all your 
representative for religious 
humanitarian and non-profit 
organizations for duplication, 
syndication and satellite services. 
Compact Video is the largest 

single source supplier of video prod¬ 
ucts and services in North America. 
Together, we can satisfy your 

programing distribution needs 
with both videotape and satellite 
delivery. Our complete service for 
domestic and Canadian 

satellite requirements. ..local, 
domestic and international. 
Included are program origina¬ 
tion, point-to-point trans¬ 
mission, teleconferencing, 
transponder time, and trans¬ 
portable earth stations. 

It is our goal to provide the best 
services available for our clients 
and our relationship will help us to 
achieve this goal. 
We would like to thank 

markets includes scheduling, 
station coordination, video¬ 
tape duplication and shipping, 
satellite transmission and 
transponder time, timing sheet 
delivery, and verification after 
satellite feed. 

Kenneth Copeland Ministries, 
Dwight Thompson Ministries and 
the Don Stewart Association for 
selecting Compact Video for all of 
their videotape and duplication 
needs. 
For more information on services 

We distribute videotape in all 
world formats including dupli¬ 
cation, standards conversion, 

provided by Cummings Media 
Sales or Compact Video, please call 
(602) 468-7800. 

cummincjmEDiPSflŒS NC

4742 North 24th Street, Suite 350, Phoenix, AZ 85016 (602) 468-7800 
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1988 ’s 
Twenty Top Prospects for Christian Radio 

Over the years, we at Tri-S have dis¬ 
covered that there are several types of 
businesses which are able, through 
some intrinsic quality, to draw unusual¬ 
ly good results from advertising on 
Christian radio. As we survey stations 
across America, we find that a number 
of retail types keep reappearing on 
Christian stations with remarkable fre¬ 
quency. This, to us, indicates a proper 
marriage between that advertiser and 
the Christian format. Secondly, 
America’s largest publisher of qualita¬ 
tive data, Simmons Market Research 
Bureau, consistently reveals that Chris¬ 
tian radio listeners are more disposed 
to support certain types of businesses 
over others. In this article we have 
listed, in alphabetical order, the top 20 
industries that have frequently per¬ 
formed well by advertising on Chris¬ 
tian radio in the last 12 months. 
Apparel According to Simmons, 
Christian radio women buy more 
children’s clothing than those who lis¬ 
ten to any other radio format. They 
also purchase more business suits and 
slacks for men than the women of any 
other format, as well as ranking well 
above the national average for purchas¬ 
ing almost every article of women’s 
clothing. Christian radio men can hold 
their own as well, consistently putting 
Christian radio among the top five for¬ 
mats for purchases of men’s apparel. 
Appliances Christian radio listeners 
bought more refrigerators, electric ran¬ 
ges, clothes dryers, vacuum cleaners 
and Amana microwave ovens over the 
last 12 months than listeners to any 
other radio format. Furthermore, they 
are well above the average for pur¬ 
chases of almost every other type of 
appliance. This trend does not appear 
to be reversing. 
Audio/Video Overall, the Christian 
radio audience is 17 percent more like¬ 
ly than most people to purchase 
audio/video products. Incidently, 
Christian radio listeners lead the pack 
in purchasing GE, Wards and Zenith 
televisions. (They rank number two for 
buying Sylvania.) 
Automtive Auto dealers are spending 

by Gary Crossland 
138 percent more on radio advertising 
than they did six years ago. General 
Motors is the second largest spot ad¬ 
vertiser in the nation. Chrysler is 
seventh (Christian radio listeners are 
number one for buying Chryslers). 
Fortunately for Christian radio, its lis¬ 
teners are 11 percent above the norm 
for purchasing domestic cars and eight 
percent more likely to purchase foreign 
cars. What’s more, Christian radio is 
the number two format for playing to 
lease car drivers. The most astounding 
discovery that we made at Tri-S was 
that Christian radio listeners are 67 
percent more likely than average 
Americans to purchase luxury cars. In 
fact, they rank number one for purchas¬ 
ing both luxury and standard-sized 
cars. Automotive aftermarket sales are 
equally strong. Incidently, parts stores 
have increased their radio budgets by 
359 percent since 1980. 
Baby Products and Toys Because 
their families are 7 percent larger than 
the national average, it is under¬ 
standable why Christian radio listeners 
consistently buy more of these 
products than most other groups. For 
example, they are seldom beat for their 
voluminous purchases of children’s 
clothing, baby food and lotions. They 
rank first for purchasing fashion dolls, 
action figures, toy cars and other play¬ 
things. 
Banking Over the past six years, 
bankers have increased their radio ad¬ 
vertising expenditures 252 percent. 
Fortunately Christian radio listeners 
rank well ahead of other radio media 
groups for most basic services. For in¬ 
stance, they rank first for acquiring 
personal loans, for holding NOW inter¬ 
est bearing checking accounts at full¬ 
service banks, and they rank second for 
having savings accounts at these in¬ 
stitutions. All other banking services 
rated basically followed suit. 
Chiropractors According to 1987 Tri-
S research, Christian radio listeners are 
more likely to develop physical condi¬ 
tions requiring chiropractic care than 
any other radio group. Perhaps this is 
why chiropractors have done so well 

with Christian radio. For example, this 
audience ranks number one for pur¬ 
chasing backache pain remedies. This 
is a trend that has also remained con¬ 
stant throughout the years. 
Computers The only two radio format 
audiences that own more computers 
per capita are Soft Rock and Classical 
enthusiasts. In fact, a Christian radio 
listener is 28 percent more likely than 
the average American to own a com¬ 
puter. They also rank number one in 
the nation for purchasing desktop 
computers and business software for 

"The fourth-quarter Tri-S 
results are in, and it spells 
large profits for advertisers 

on Christian radio." 

their employer companies. Computer 
retailers have increased their radio ad¬ 
vertising budgets by 581 percent since 
1980. A good portion of the credit 
should go to Christian radio. 
Florists According to Simmons, 
Christian radio listeners tend to spend 
more money in floral shops, and in 
larger quantities, than listeners to any 
other type of radio format (even though 
they ranked number two overall in 
numbers of purchases). Sixty-four per¬ 
cent of these listeners bought flowers 
last year. This too appears to be a con¬ 
sistent trend with this group. 
Groceries Supermarket radio advertis¬ 
ing has grown 156 percent over the last 
six years. As reported in the August 
Tri-S Spot/Light there are so many 
products for which Christian radio lis¬ 
teners rank number one, they would be 
impossible to enumerate here. 
However, the list does include milk, 
orange juice, margarine, potato chips, 
graham crackers, wieners and soup, to 
name a few. Furthermore, according to 
Simmons, Christian radio women are 
the champion grocery coupon clippers 

(continued on page 27) 
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Increase 
Your 

Billing! 
• The average commercial Christian radio station pays 

$80.59 per month for Tri-S services. 

• The average commercial Christian radio station makes 
$2098.21 each month as a result of Tri-S.* 

*Based on a 1987 Tri-S member survey. 

• Tri-S offers a special money back guarantee. 

If your station does not subscribe to Tri-S, it should. 
Call 1-800-327-3383. 

(Circle 108 on the Reader Service Card) 
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Increasing 
Program Awareness 

by Jackie Graziano 

Broadcasters, 
advertisers 
and listeners 

are looking for a 
new monthly publi¬ 
cation due to make 
an appearance at 
Christian book¬ 
stores around the 
country this win- ter. 
It’s the Christian 
Radio & TV Guide, 
a comprehensive 
listing of programs 
for Christian radio 
and television sta-

Left to Right: Kurt Brundin, Production, Larry Allen, 
Publisher, Barry Green, Production 

lions. 
Christian Radio & TV Guide is the 

brainchild of Larry Allen, editor of the 
Christian Business and Professional 
Guide, a directory of Christian busi¬ 
nesses. It will be similar in format to 
the popular 7V Guide with programs 
listed by date and time. Listings will 
include both television and radio 
programming for the given area and be 
distributed free to the community from 
Christian bookstores throughout the 
country. The Guide will be digest-sized 
and will be printed on coated stock, 
with four-color capability for adver¬ 
tisers. 

According to Allen, major factors 
define the need for this publication. 
First, there is no reference available to 
the Christian community which lists all 
Christian programming. Some program 
producers and stations print guides for 
their local community, but there is no 
comprehensive guide covering all sta¬ 
tions within a certain advertising 
market (usually a major city and sur¬ 
rounding area). Second, there is a need 
for an advertising vehicle through 
which radio and television ministries 
are able to reach only their potential 
audience (and prospective donors). 
Third, outside of their mailing lists, 
radio and television stations may not 
have a standard, cost-effective way of 

gaining new listeners or reaching un¬ 
believers. Fourth, commercial adver¬ 
tisers will also have a means of reach¬ 
ing this particular audience. 

The Guide will have pages 
reserved for advertising space and 
editorials common to all markets. The 
rest of the booklet will be devoted to 
program listings and advertisers unique 
to each market of distribution. Chris¬ 
tian stations will be asked to purchase 
one page of advertising space per issue 
in the local section of the Guide. This 
space may be used in any way the sta¬ 
tion desires to use it — promotion for 
the station, promotion for specific 
programs, offering as part of a package 
to advertisers or to be sold directly to 
one local advertiser. Allen feels that the 
advertising space can be a creative 
means of promotion or income to any 
station. Tlie advertising industry is 
beginning to recognize the Christian 
audience as an important segment of 
the market, and through ads in the 
Christian Guide they can target this 
audience in a way they could not 
before. 

Allen anticipates distribution of 
500,000 in 25 markets nationwide. 
Markets will be chosen on the basis of 
three factors. They must have a popula¬ 
tion of at least one million, have a min¬ 
imum of seven radio and television sta¬ 

tions and be listed as one of the top 50 
ADI markets. 

The first 25 markets will include: 
New York 
Phoenix 

Minneapolis/St. Paul 
Los Angeles 

Seattle/Tacoma 
Baltimore 
Chicago 

Dallas/Ft. Wort 
Indianapolis 
Cleveland 
Atlanta 

Washington, D.C. 
Philadelphia 
San Francisco 

St. Louis 
Houston 

Sacramento/Stockton 
Cincinnati 

Detroit 
Denver 

Tampa/St. Petersburg 
Pittsburgh 

Sample issues of the Guide were 
distributed throughout Allen’s home 
market of Seattle twice, in December 
1985 and January 1986, to test com¬ 
munity interest in the publication. 
Allen reports substantial positive feed¬ 
back. Allen says he will ask radio sta¬ 
tions to do spot promotions in the form 
of public service announcements just 
before the Guide is published. For 
more information about the Guide, 
contact Allen: Christian Guide, P.O. 
Box 40509, Bellevue, WA, 98004. 

Besides serving Christian broad¬ 
casters and listeners, the Guide will 
help place Christian radio and 
television stations in a more competi¬ 
tive position through increased ex¬ 
posure and additional advertising tar¬ 
geted directly at the Christian 
audience. 

Jackie Graziano is a staff writer at NRB . 
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At last, a bold strategy to reverse 
the Supreme Court’s abortion decision 

Abortion and the Constitution: 
Reversing Roe v. Wade Through the Courts 

AMERICANS 
UNITED FOR LIFE 
343 South Dearborn Street, Suite 1804 
Chicago, IL 60604 

A new book from Americans United for Life, 
the legal arm of the pro-life movement 

Outstanding . . . should be carefully stud¬ 
ied by all those interested in influencing 
public policy. 

Rep. Chris Smith (R-NJ) 
Chairman, House of Representatives 
Pro-Life Caucus 

A masterful work . . . this belongs on 
the shelves of every serious student of 
the abortion cataclysm. 

Bernard N. Nathanson, M.D. 
Creator/Narrator, “The Silent 
Scream” and "Eclipse of Reason” 

Far from settling the abortion debate, Roe v. Wade 
launched what is possibly the most divisive battle in 

American history since slavery . . . we 
must begin anew the conser¬ 
vation about who belongs to the 
community for which we accept 
shared responsibility. Abortion 
and the Constitution is a compel¬ 
ling invitation to that beginning 
anew. 

Richard John Neuhaus 
Director, The Center on 
Religion and Society 

This book offers significant strategies to restore the 
traditional anti-abortion statutes that were in effect 
in every state prior to Roe v. Wade. These strategies 
should succeed because Roe v. Wade is a house built 
upon sand that cannot survive the "storm” of schol¬ 
arship contained in this book. 

Herbert W. Titus 
Dean, Schools of Law/Public Policy 
CBN University 

The publication of Abortion and the Constitution is 
a propitious event. Those whose works appear in 
this volume have set out not only to criticize the 
historical and jurisprudential flaws of Roe, but to 
suggest a course of responsible and effective litiga¬ 
tion to bring about the reversal of Roe. They accom¬ 
plish their purpose with great scholarly precision, 
and with utmost respect for the constitutional values 
that has sustained this nation for over two centuries. 

From the foreword 
Hon. Rex E. Lee 
Former U.S. Solicitor General 

January 22, 1973 was a day of infamy 
for America. It was on that day, nearly 15 
years ago, that the Supreme Court legal¬ 
ized what had previously been almost 
universally condemned—the practice of 
abortion on demand throughout the entire 
nine months of pregnancy. 

Since then, nearly twenty million 
unborn lives have been taken as a result of 
Roe v. Wade, one of the most error-ridden 

and tragic decisions in Supreme Court 
history. But now there is an 

aggressive plan to 
overturn it . .. 

(Circle 106 on the Reader Service Card) 



INTERNATIONAL 

The Hispanic 
Challenge by Dr. Jose A. Reyes 

It has been said that Hispanics are 
a sleeping giant with great potential to 
influence American society. Consider 
the following facts: 

* There are 23 million Hispanics 
presently living in the United States. 

* This country has the fifth largest 
Spanish-speaking population in the 
world. (Only Mexico, Spain, Argentina 
and Colombia have more Hispanics.) 

* It is estimated that by the year 
2000, the United States will be the 
second largest Spanish-speaking 
country in the world. Some predict 

that it was never so. Real America is 
like a "stew pot." 

The "melting pot”concept expres¬ 
ses what happens in the melting of me¬ 
tals, which upon being mixed lose their 
particular characteristics and form new 
metals. In the "stew pot" concept, each 
one of the vegetables retains its in¬ 
dividual characteristics but at the same 
time enriches the flavor of the other 
vegetables. This is the reality of 
America today. Each ethnic group has 
the potential of being enriched through 
intercultural contacts. 

creasing '. Each has its own 

Our society is comprised of a com¬ 
plex mixture of subcultures that are in-

there will be over 40 million. 
* The Hispanic population in this 

nation grew by 65 percent between 

The third Anniversary of Radio Vision at the Felt Forum in Madison Square 
Garden, April, 1987. 

1970 and 1980. 
* Hispanics will surpass blacks as 

the largest minority living in the 
United States by 1990. (Blacks are 
now the largest minority with over 26 
million.) 

The multi-ethnic composition of 
the United States has reached such 
magnitude that it startles the imagina¬ 
tion. The enormous multitude of dif¬ 
ferent colors, languages and cultures is 
no longer found in a few isolated areas. 
These multitudes are America. 

The Stew Pot 
This nation has been called a 

"melting pot;" however, the truth is 

needs and cultural values. Each is 
fighting to acquire its own identity and 
each has a distinct way of listening to 
and accepting the Gospel. 

In the 1980 census, 100 million 
citizens of the United States identified 
themselves with different cultural 
groups that speak about 200 different 
languages. Without doubt, we live in 
the midst of an ethnic diversity without 
parallel in any other nation. All of our 
ancestors came from other countries 
with the exception of the American In¬ 
dian who was already living on this 
continent. 

In 1985, this nation experienced 
the greatest wave of immigrants and 

refugees in the last 60 years. At the 
present time, the United States is the 
nation with the largest Jewish popula¬ 
tion in the world. It is also the nation 
with the greatest Samoan population in 
the world. The United States is second 
in Polish population and the second in 
black population. 

It is astonishing that of the 53 
African nations only Nigeria has more 
black people than the United States. 

Hispanic Growth 
Perhaps few of us know that the 

Hispanic population in Los Angeles 
(which surpasses four and one-half 
million people at the present time) is 
greater numerically than the total in¬ 
habitants of seven Latin American na¬ 
tions. Yet, Los Angeles has a percent¬ 
age of professing evangelicals smaller 
than any Latin American capital—less 
than one percent. Even more tragic is 
the fact that more than 90 percent of 
the 23 million Hispanics living in the 
United States have not been evangel¬ 
ized. 

It is significant for the Hispanics 
that the news media and the general 
public have recognized them as the 
minority that soon will be the largest in 
the nation. Christianity Today, in 
January 1986, said: "With a Hispanic 
population estimated at 23 million, the 
United States is the fifth largest 
Spanish-speaking nation in the world. 
Many researchers expect that number 
to swell to 40 million in less than 20 
years. If that happens, the United 
States would be the second largest 
Spanish-speaking nation (after Mexico 
with a current population exceeding 72 
million). The number of Hispanic 
evangelicals is not growing as quickly 
as the population-in sharp contrast 
with what is happening in much of 
Latin America. Evangelicals comprise 
only about two percent of America’s 
Hispanic population ..." 

TIME Magazine of May 18, 1981 
stated: "Invited and uninvited, rich and 
poor—but mostly poor—foreigners are 
pouring into the United States in 
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A Miracle in 
New York... 

Radio Vision Cristiana 
by David Greco 

There is a great challenge in our 
midst.. .it is the Hispanic community. 
Recent statistics indicate that they are the 
fastest growing minority in the U.S.A. By 
the end of the 1980s, Hispanics will over¬ 
take Blacks as the largest minority in 
America. There are approximately 24 mil¬ 
lion Hispanics residing in America today, 
most of them living in the metropolitan 
centers. The number is continually bulging 
as new waves of undocumented Hispanics 
filter through our porous southern borders. 

To some, the challenge is a burden be¬ 
cause the strain such growth puts on the 
socio-economic fabric of municipalities is 
dramatic. To others with exploitative ideas 
of marketing notions, these Hispanics 
(whose median age is now 23.2 years), rep¬ 
resent golden opportunities. Marketers of 
alcohol, beer, cigarettes, technical schools 
and cosmetics actively target Hispanics 
with a telling effect. Notorious marketers of 
death also stalk young Hispanic recruits to 
consume and dispense the smuggled 
poisons—cocaine and crack! 

It is also a golden opportunity for 
responsible programming with alternative 
values that emphasize the positive contribu¬ 
tion Hispanics can make. This type of mes¬ 
sage needs to be projected and reinforced in 
the lives and families of this increasing seg¬ 
ment of America’s populace. 

Radio Vision Cristiana, the first daily 
Spanish-language Christian radio program¬ 
ming entity in the New York metropolitan 
area, is meeting the challenge and taking 
hold of the opportunity. Serving a potential 
audience of 3,500,000 Hispanics, Radio 
Vision Cristiana is based in Staten Island 

and purchases 117 hours per week from 
WNYM, a 5,000-watt station owned by 
Salem Broadcasting. 

The miracle that is Radio Vision Cris¬ 
tiana can be observed by its dynamic 
growth and effect in an expensive radio 
market that depends solely on free- will of¬ 
ferings. Hispanics, due to their generally 
depressed economic condition, were not ex¬ 
pected to have the financial wherewithal! to 
support such an endeavor. The move of 
God in the lives of many Hispanics has 
wrought this miracle. 

Formed in 1984 with five officers and 
a purchase of 12 hours weekly over 
WNYM, Radio Vision’s ministry now en¬ 
tails: a) Eleven full time and five part time 
staff members; b) Seven board members; c) 
Newly refurbished 24-room ministry head¬ 
quarters; d) Computerized acounting and 
billing; e) An annual income of $1,575,000 
with a donor list of 25,000 names; and f) 
Nine telephone counseling lines. 

The numbers mentioned above, 
however, cannot quantify the magnitude of 
the positive impact that Radio Vision 
Cristiana’s family-oriented programming 
has on Hispanics in the New York 
metropolitan area. The ministry receives 
12,000 letters a month and 1,000 calls per 
day. 

In the area of community involvement. 
Radio Vision Cristiana has spearheaded 
various marches and protests highlighting 
moral issues important to the Hispanic con¬ 
sciousness. These activities were deemed 
necessary in order to fulfill the goal of of¬ 
fering a moral alternative lifestyle to the lis¬ 
tening public. (continued on page 26) 

greater numbers than at any time since 
the last great surge of European im¬ 
migrants in the early 1900s. Indeed, the 
United States today accepts twice as 
many foreigners as the rest of the 
world’s nations combined ... Although 
their turn of the century predecessors 
were mainly Europeans, today’s new 
arrivals are mostly from Latin America 
and, to a lesser extent, Asia and the 
Caribbean. They are transforming the 
United States’ urban landscape into 
something that it has not been for 
decades: a mosaic of exotic languages, 
faces, costumes, restaurants and 
religions. 

It is a fact that Hispanics are con¬ 
centrated in the big metropolitan areas. 
That is why it is so important to use the 
mass communiction media to reach 
them. In the last decade Hispanic evan¬ 
gelical churches have acknowledged 
the importance of using these means to 
evangelize Hispanics, because the 
Hispanic population in general 
responds to the Gospel preached on 
radio and television. Hispanic broad¬ 
casters have also responded enthusias¬ 
tically to this great challenge. 

HNRB Formed 
In recent years key Hispanic 

broadcasters saw the need of coming 
together to organize their efforts to 
reach this common goal. They 
presented to the NRB executive com¬ 
mittee their desire to organize the 
Hispanic Committee of NRB. Their re¬ 
quest was granted at the Executive 
Committee meeting of September 28 
and 29, 1981, and they became known 
as the Hispanic NRB. From then on 
Hispanic efforts in the field of com¬ 
munications have gained strength, both 
in quantity and in quality. The en¬ 
thusiasm is evident when we see that 
last year, of the 106 members accepted 
for NRB membership, 48 were 
Hispanics. This number represents 44 
percent of the total membership gained 
for last year. 

In the past few years Puerto Rico 
has had an increase of 13 new Chris¬ 
tian radio stations and two television 
channels, which are constantly broad¬ 
casting the glorious Gospel. This has 
brought an increase in new converts, 
and church growth is evident. More 
than 25 percent of the population of the 
island profess to be evangelical, which 

is the highest percentage in any Latin 
American country. 

Ben Armstrong, at the inaugura¬ 
tion ceremonies of the Caribbean 
Chapter, stated the fact that Christian 
broadcasting in Puerto Rico has in¬ 
creased more than in any state of the 
U.S. 

In the continental United States 
the Hispanic broadcasters, in their in¬ 
terest to reach this growing population, 
have moved to accept the challenge. In 
the process of reaching them, they 

have bought blocks of programs on 
commercial stations, Christian English-
speaking stations, and on television 
stations. In fact, in the last five years 
several radio and television stations 
have been bought and are managed by 
Hispanics. At the NRB conventions 
they have received good training as 
well as advice on how to use the media 
more effectively to broadcast the 
Gospel. The increase in attendance 
every year shows their interest in leam-

( continued on page 26) 
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Talk Radio— 

The Neighborhood Fence 
by Bob Larson 

Was she pregnant? Had she con¬ 
tracted a social disease? Robin 
didn’t know. 

A few months earlier, she had 
been "date raped." Unlike the more 
criminally-oriented act of stranger 
rape, date rape doesn’t occur in park¬ 
ing lots or dark alleys. Robin’s as¬ 
sailant was an upstanding young man, 
who assaulted her after what she ex¬ 
pected would be a pleasant evening 
with dinner and a movie. 

The most poignant postscript to 
this episode was Robin’s heart-wrench¬ 
ing words: "No one knows. This isn’t 
the sort of thing you talk about. I 
haven’t told anyone." 

Fortunately for Robin, there was a 
forum available to express anonymous¬ 
ly her overwhelming fears and emo¬ 
tional pain-Christian talk radio. She 
called TALK-BACK with Boh Larson 
the day we discussed date rape. With 
the assistance of our follow-up coun¬ 
seling department and the help of a 
Christian radio station manager, Robin 
had seen a doctor within days and had 
confided in her parents. This true story 
of God’s healing grace at work was 
made possible because our broadcast 
dealt with a tough topic and because 
Christian talk radio provides a missing 
element in American society: the 
neighborhood back fence. 

People Want to Talk 
In an earlier America, friends 

leaned over picket railings in com¬ 
munal discussion of their aspirations 
and inspirations. That day vanished in 
the wake of commuter traffic grid-lock 
and prime time television. Today, radio 
ratings in most major cities indicate 
talk radio is at the top of the Arbitrons, 
an indication that people still want to 
talk frankly, and anonymously. Since 
TALK-BACK with Boh Larson was 
launched on January 3, 1983, nearly 
2,000 broadcasts have revealed that in 
time of need many people will not con¬ 
sult a therapist, counselor, or pastor. 

But they will pick up the phone and 
pour out their most intimate feelings to 
someone they hear on the air every 
day. They say things to me like: "Of 

pastor, I wouldn’t want to look him in 
the face next Sunday." "I’ve heard 
other people talk about my problem, 
and at last, I know I’m not alone." 

course I can tell you. You’re my 
friend." "I knew you’d care and other 
Christians would pray." "If I told my 

Christian talk radio is important 
for more than its cathartic effect. It also 
provides a sense of community, a 
gathering of believers with more in¬ 
timacy than some Sunday church ser¬ 
vices. Too many evangelical gather¬ 
ings are pep rallies for the faithful or 
organized extravaganzas in which the 
person in the pew is a mere spectator. 
Christian talk radio is authentic. 
Believers hear one another share deep 
frustrations and pain. They also hear 
stories of victory and triumph over ad¬ 
versity with the Lord’s help. The 
audience learns how real Christians 
deal with real problems by trusting 
God. Programs like TALK-BACK with 

Unidentified 
infant; Harlem 
Hospitals infant 
AIDS award 
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Boh Larson provide a camaraderie that 
showcases life’s daily struggles with 
practical application of God’s Word. 

Talk radio also creates an oppor¬ 
tunity to galvanize public opinion 
about issues of political and moral sig¬ 
nificance. Abortion, AIDS, education, 
teenage illegitimacy, and the entertain¬ 
ment media are just a few of the sub¬ 
jects on which Christians can speak 
their mind. Christian talk radio forces 
the country to hear the true heartbeat of 
America. 

There are several crucial elements 
necessary for successful talk radio. 
Confrontation is vital. Ironically, the 
thing about which some religious 
broadcasters criticize me the most—my 
controversial stance—is the main 
reason our program attracts a large 
non-Christian following. Secular talk 
radio does well because it understands 
listener interest in conflict and con¬ 
troversy. Program directors who fear 
offending a conservative Christian con¬ 
stituency should reconsider the value 
of Christian talk radio. It thrives in an 
atmosphere of diverse opinions, strong¬ 
ly expressed viewpoints and provoca¬ 
tive subject matter. 

Important Factors 
Research, research, research. 

There’s no substitute for an informed 
perspective. I spend five to six hours 
daily preparing background informa¬ 
tion for each two-hour broadcast. Un¬ 
like secular talk radio, its Christian 
counterpart deals with more than a pot¬ 
pourri of opinions. We have a message 
to deliver, and, in the midst of diver¬ 
gent voices, the program’s host should 
be prepared to articulately present the 
biblical world view on any issue. This 
requires no less attention to each daily 
program than a conscientious pastor 
gives his weekly sermon. 

When the space shuttle Challenger 
exploded, that was our topic of the day. 
When Granada was invaded, hours 
later I was on the air talking live with 
missionaries in the Caribbean. 
Iranscam, the bombing of Libya, and 
other issues of immediate political sig¬ 
nificance have been addressed within 
hours of occurrence. Because talk radio 
is live, it must also be contem¬ 
poraneous. Talk radio on tape is like 
reading yesterday’s newspaper. No 
other form of Christian journalism can 
so quickly interpret America’s biblical 
response to world events. 

RADIO 

Frequently, people accept Christ 
live on the air during my show, an inci¬ 
dent of human drama more compelling 
than any plot line concocted by Hol¬ 
lywood soap opera script-writers. 
Atheists and cynics are permitted to 
say what they think about the Christian 
faith, unfiltered by erroneous Christian 
assumptions concerning the secular 
mind. 

Some notes of caution should be 
considered. When a particular group or 
ideology is criticized, a representative 
of the offended group should be al¬ 
lowed to speak. This should be con¬ 
sidered an opportunity for biblical 
apologetics, not a reason to avoid con¬ 
troversy. 

A professional production crew 
should be assembled. You can’t roll the 
tape back and edit it for a later airing. 
Each program must be carefully 
planned and thoroughly discussed to 
avoid saying something requiring later 
retraction. The profanity button must 
always be just a fingertip away. The 
host must carefully guide the dialogue 
to a satisfactory Christian summary for 
the listener. 

Let the Listener Lead 
The message of Christ mandates 

that as religious broadcasters we 
authoritatively "reprove, rebuke and 
exhort with all longsuffering and 
doctrine." Too many people see the 
church as a harsh arbiter of morals, sit¬ 
ting in judgment over people’s lives. 
They perceive talk radio as a more sen¬ 
sitive medium allowing two-way com¬ 
munication not permitted in the Sun¬ 
day sermon. Christian talk radio also 
provides a safety valve for doubt, 
frustration and inquiry. It is a sound¬ 
ing board, not a preaching pulpit. It 
works best when the listener leads the 
way. 

Christian talk radio’s approach can 
solve an age-old problem of the 
church—answering questions that no 
one asks. With satellite technology, the 
real hopes and fears of our world can 
be addressed. It can be accomplished 
electronically, over the neighborhood 
back fence of Christian talk radio. 

Bob Larson is president of Bob Larson 
Ministries and the International Broadcasting 
Network. 
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Question: 

What was 1986’s 
most important and 
popular new short feature program? 

Answer: 

PRO-LIFE PERSPECTIVE®. 

Since its release on January 7, 1985, 
PRO-LIFE PERSPECTIVE® has been 
syndicated on nearly 
200 radio stations 
nationwide. 

Each day Dr. John 
C. Willke, President 
of the National 
Right to Life Com¬ 
mittee in Washington, D.C., has 
been offering timely and insightful 
commentaries on today’s most chal¬ 
lenging human life issues like abor¬ 
tion, infanticide and euthanasia. 
And each day listeners have been 
responding to PRO-LIFE PERSPEC¬ 
TIVE® with their letters of thanks as 
well as requests for more informa¬ 
tion to help them effectively deal 
with these important subjects. 

Your audience needs this valuable 
information. Now is the time for 
your station to join the growing 
“pro-life network.” 

Call today. 

For a free audition tape contact: 

Ambassador Advertising Agency 

515 East Commonwealth Avenue 

Fullerton, California 92632 

(714)738-1501/(213)694-3187 

“We believe in what you’re doing! God Bless you. 
Dr. James C. Dobson 
FOCUS ON THE FAMILY 
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So You Are Thinking About 

Translating 
¿^Your Program 

by Harold Sala 

On July 7, 1986, the world’s 
population crossed the five billion 
mark in its meteoric rise. Every 
minute the world’s population in¬ 
creases by 152 persons. Every hour 
9,450 individuals are added to the 
population. Every year 87 million 
people are added to the population of 
this global village called earth.* 

If everyone in the world spoke a 
major language, reaching the burgeon¬ 
ing masses would be somewhat 
simplified, but the fact is that much of 
the present population growth is taking 
place in areas where penetration by 
Christian groups is negligible, if exis¬ 
tent. 

Three major missionary broadcast¬ 
ing groups, the Far East Broadcasting 
Company, Trans World Radio and the 
World Radio Missionary Fellowship, 
along with others, have covenanted 
together to help fulfill the Great Com¬ 
mission by reaching every major lan¬ 
guage block with Christian radio by the 
year 2000 A.D. Presently there are 198 
identifiable groups of one million 
people or more with no Christian radio 
programming. 

Producing programming in these 
languages is no small task. Dedicated 
nationals must be found who are bom 
again, committed to the Word of God, 
have sufficient education to communi¬ 
cate effectively to their peers, and have 
the talent and resources necessary to 
produce programming. Obviously, this 
great task of world evangelization is 
going to require the combined efforts 
of the entire body of Christ, including 
broadcasters whose existing ministries 

may have to cross boundaries which 
they previously have thought to be im¬ 
possible. Like what? Like translating 
existing programming into languages 
where no Christian broadcasting exists! 
Translations can cross some major 
obstacles! 

1. Translations cross geographic 
barriers. Missionaries are unwelcome 
in 110 countries which constitute 67 
percent of the world’s population. Four 
of the five largest nations of the world-
-China, India, Indonesia and Russia— 
are closed to traditional missionary ef¬ 
forts, but programs translated into their 
languages can be effective. 

2. Translations cross literacy bar¬ 
riers. Large masses of people in the 
world are illiterate, yet hearing the 
Gospel in their own language provokes 
an immediate response. The People’s 
Republic of China, for example, has 
made significant strides in education in 
the past 25 years, yet an average of 32 
percent of all Chinese cannot read or 
write!** However, radios are produced 
in 27 Chinese provinces, and at least 
85 percent of that country can be ac¬ 
cessed by radio. 

3. Translations cross resource 
limitations! Many Third World broad¬ 
casters have limited education and ex¬ 
perience and soon exhaust their ability 
to produce quality programming day 
after day. Translating existing pro¬ 
grams which are Biblical and relevant 
can serve as a great help to the in¬ 
dividual who is growing in his ex¬ 
perience and ability. 

It is my conviction that existing 
programs can help span the gap be¬ 
tween those who have heard and the 
people who have yet to hear a Chris¬ 
tian program in their own language. 

Factors to Consider 
1. Evaluate your message and mo¬ 

tives! What’s your motive in consider¬ 
ing the translation of your program? 
Which is more valid-to reach people 
with a Biblical message or to impress 
supporters with a promotional gim¬ 
mick? 

Fourteen years ago, when I first 
considered translating our Guidelines 
programming, I was skeptical that it 
could be done effectively. "How could 
I deal with the needs of families in dif¬ 
ferent parts of the world," I reasoned, 
"when cultures are so different?" True, 
cultures differ, but Biblical principles 
are universal. A basic understanding of 
the culture of the target group is neces¬ 
sary. A program can be relatively ef¬ 
fective in a variety of cultures when 
certain guidelines are followed. 

Frankly, not every broadcaster 
should attempt to translate his 
program. Growing nationalism and 
ethnic pride immediately erect a barrier 
when a broadcaster "cans" a program 
and attempts to superimpose it on 
another culture. But if your program is 
Biblical and relevant and you are will¬ 
ing to keep an international audience in 
mind as you write and produce the 
program, you’ve passed the first 
hurdle. 

2. Prayerfully and carefully select 
a translator. Apart from you or the in¬ 
dividual who writes the original script, 
your end product is no better than the 
individual who translates and produces 
your program in his language. The 
translator must have a working 
knowledge of both languages, cultural 
sensitivity, and a desire to communi¬ 
cate effectively. 

Where do you find translators? 
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Part of the answer lies in knowing the 
language into which you wish to trans¬ 
late. If you wish to produce a program 
in a language which presently is being 
used by existing missionary broad¬ 
casters, an existing staff member of 
that group may be able to work with 
you or refer you to someone who will. 
You may also wish to consult a mis¬ 
sions group, already dedicated to reach 
ing the country where you plan to tar¬ 
get a program and use of their staff. 

If, however, you would like to 
produce a program in a language where 
there is no existing Christian program¬ 
ming, you will need to consult with 
Christian leaders in that country to find 
who is capable of producing a transla¬ 
tion, then consult with that individual, 
and fund the production of a program. 
All this may require an expenditure of 
great effort, time and expense. 

"Producing a foreign 

language broadcast is 

generally a one-way ministry 

expense, but the eternal 

dividends are substantial. " 

3. Free your translator. The 
capable translator has to have the 
freedom to adapt your message and 
make it relevant. A starchy, wooden 
translation is clumsy and awkward and 
generally ineffective. We think it is 
best to turn your translator loose and 
let him make your message "his own." 
If he can’t be trusted to stay "on tar¬ 
get," you have the wrong person for a 
translator. 

4. Use consultants. Obviously, I 
don’t know the 16 languages into 
which Guidelines is translated; 
however, I generally know people wo 
do know them. I ask for advice and 
evaluation, but only if a translator is 
pretty far off would I go back and ask 
for further correction or change. 

5. Adapt culturally! You don’t 
have to be an expert on culture to orig¬ 
inate a program which can be trans¬ 
lated effectively, but you do need a 
working knowledge of the culture of 
the people to whom you will be broad¬ 
casting. When you can’t live in a 
country, you can discuss culture with 
your translator. You can read books 
and gain insights from former mis¬ 

sionaries or individuals who have lived 
there. Often what you don’t say is as 
important as what you do say. 

6. Avoid cliches and idioms. 
Telling about the young woman who 
told a counselor, "I married an ideal; it 
turned into an ordeal, and now I want a 
new deal," will bring a chuckle to an 
English-speaking audience, but it 
would baffle the Chinese who tried to 
translate it. You’ll have to pass up 
some great illustrations with word pic¬ 
tures, "plays on words ’ ’and inflections 
which don’t translate. 
7. Think through your humor. You can 
translate humorous stories; however, 
the humor has to be universal, even 
earthy without being vulgar, and the 
point has to be obvious! 

8. Strive to impart universal truths. 
The United States contains six percent 
of the world’s population, yet we tend 
to judge the other 94 percent on the 
basis of what is happening here. Issues 
which are domestic here may be non-
essential or unknown elsewhere. Ex¬ 
amples: surrogate parenting, pornog¬ 
raphy, materialism, child care, etc. 

9. Expect spiritual, not material 
dividends. Translations don’t pay in 
the currency of dollars or pesos. 
Producing a foreign language broad¬ 
cast is generally a one-way ministry 
expense, but the eternal dividends are 
substantial. You must keep the attitude 
of Amy Carmichael who said, "Noth¬ 
ing matters except that which counts 
for eternity!" 

10. Pray for the illumination of the 
Holy Spirit. As you sincerely seek to 
fulfill the Great Commission by using 
the media, you will discover the gui¬ 
dance of God in finding the right per¬ 
son to translate, then the right com¬ 
bination of stations to release the pro¬ 
gram, and the right support to make it 
possible. 

One last word. You must remem¬ 
ber the Great Commission is not an ap¬ 
pendage tacked onto the Gospel. It is 
the very heart of the Gospel, and the 
media which has such power can help 
us fulfill the challenge in our day. 

*The Population Reference Bur¬ 
eau of Washington, D.C., as quoted 
by "The World by 2000," published 
by the Far East Broadcasting Com¬ 
pany. 

**David Adeny. China: The 
Church’s Long March, p. 87. 

Dr. Harold Sala is founder and president of 
Guidelines, Laguna Niguel, California. 

There’s More 
There’s Hope! 
There’s more There’s Hope! What in 

the world does this mean? 
It means that the dynamic new Chris¬ 

tian telecast There’s Hopdvs reaching 
more people than ever — a potential 
audience of multiplied millions. 

Dr. Richard Lee’s stirring messages are 
making a difference. There’s Hope! is here 
to stay. And now there’s more than ever 
before, to make even more of a difference. 
Let it touch your life! 

NATIONAL SATELLITE NETWORKS 
PTL SATELLITE NETWORK. SUNDAYS @ 700 PM 

LIBERTY BROADCASTING NETWORK. SUNDAYS @ 4 00 PM 

MONDAYS @ 330 PM , WEDNESDAYS @ BOO PM 

LOCAL STATIONS 

FLORIDA — WHBR TV-33. Pensacola. Sundays 6 00 PM WAX TV-69. 
Perry. Wednesdays 8:30 PM 

GEORGIA — WXIA TV-11, Allanta. Sundays 900 AM. AIB Cable 8, Allanta. 
Fridays 830 PM . Sundays 11 00 PM 

HAWAII — KWHE TV-14, Honolulu, Saturdays 1100 PM. Sundays tOOOPM 

INDIANA — WHMB TV-40. Indianapolis. Sundays 200 PM WHME TV-46. 
South Bend, Saturdays 11 30 PM . Sundays 1000 PM 

KENTUCKY — WLCN TV-19, Madisonville, Sundays 300 PM, Wednesdays 

500 AM 

LOUISIANA — KMCT TV-39. W Monroe, Sundays 1030 PM, 

MICHIGAN — WTLJ TV-54, Grand Rapes Fridays 800 PM 

MISSISSIPPI — CC10 TV-10. Starkville. Tuesdays 5 30 P.M 

MISSOURI — KYFC TV-50, Kansas City. Sundays 1 30 P.M . KNLJ TV-25. 

New Bloomtield Sundays 300 PM 

NORTH CAROLINA — WEJC TV-20. Lexington, Sundays 700 AM 

NEW MEXICO — KAZO TV-32. Albuquerque. Wednesdays 10O0 P.M 

OHIO — WTJC TV-26, Dayton. Sundays 8 30 AM 

OKLAHOMA — KWHB TV-47. Tulsa. Thursdays 8 30 P.M, Saturdays 830 PM 

SOUTH CAROLINA — WGGS TV-16. Greenville. Sundays 1030 P.M 
WCCT TV-57. Columbia Saturdays 10:30 PM, 

WGSE TV-43. Myrtle Beach Florence. Sundays 1000 P M 

TEXAS — GETV TV-18. San Antone. Saturdays 930 PM. 

Plus 62 additional cable outlets Consult local listings lor time and channel 

(Circle 114 on the Reader Service Card) 
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The Religious Broadcast Mangement Handbook 

Please send copies of 

I he Religious Broadeast Management Handbook. 

Cost: $12.95 (postage paid) I have enelosed 

Mail to: 

Mail to NRB. CN 1926, Morristown. NJ 0796(1. 201/42X-54OO 

radio sta-
Hispanic 

their sta-

( hapter 7 
Chapicr 9 
Chapter 10 
Chapter I I 
Chapter 13 
Chapter 15 
Chapter 16 
Chapter 17 
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Chapter 20 

spirit.. The Hispanic community in the 
United States is a challenge to us all. 

promotes good citizenship 
preneurship. 

* Offering Christ as the most effective 
alternative and a moral lifestyle that stabi¬ 
lizes the home, encourages self-reliance, 

be won to Jesus Christ. 
Hispanic broadcasters are answer¬ 

ing the call for programs that fill the 
need of Hispanic communities. They 
are producing programs that are infor¬ 
mative, educational, inspirational, and 
above all, programs that feed the 

(continued from page 21 ) 
ing more 

Reaching Out 
It is a proven fact that 

tions that have scheduled 
Christian programming on 

Buying Established Stations Building Neu Stations 
Engineering Maintenance Programs 
Eornial Development in a Market 
Programming Christian Stations 
Neus Public Affairs 
Basics ot Selling Air l ime 
('losing the Sale 
Broadcast Sales Management 
Non commercial Operations 
Personnel Programming Management 
Management Iron) a Biblical Perspective 

Dr. Reyes is chairman of HNRB, the Hispanic 
chapter of NRB and is host of the radio 
broadcast La Voz de Salvacion. 

( continued from page 21) 
In March, 1986, on a 24-hour notice, 

Radio Vision Cristiana called a march on 
city hall to protest INTRO-2 (the Gay 
Rights Bill). Three thousand Hispanics par¬ 
ticipated and city hall heard the voice of 
moral people regarding the issue. 

In July, 1986, a rally was held on Ran¬ 
dalls Island celebrating our religious 
heritage. Forty thousand Hispanics were in 
attendance. 

In October, 1986, Radio Vision Cris¬ 
tiana called for a march on city hall to 
protest sexual education in the public 
schools. Five hundred Hispanics were 
heard on the issue and the telemedia carried 
the message to millions in the city. 

The dramatic influx of Hispanic mas¬ 
ses into the American panorama presents an 
opportunity from which the nation can 
benefit. The rich cultural heritage and vital 
human resources of the Hispanics cannot be 
wasted. Left to pressures and aberrations of 
our modem day, these possibilities can be 
lost. 

Radio Vision Cristiana sees itself as a 
vital instrument in the harnessing of the so¬ 
cial potential that is the Hispanic. How can 
this be? 

* As a voice for moral values. Radio 
Vision Cristiana, in the tradition of the his¬ 
torical voices of conscience, can point out 
the true ills that affect Hispanic progress. 

tions have had an increase in listener¬ 
ship, especially in cities with a large 
Spanish-speaking population.. 

I would like to challenge the 
English-speaking station managers that 
are located or that reach cities with a 
large Hispanic population to heed this 
call. You can do missionary work in 
your area by opening air time to 
Hispanic broadcasters. If you are will¬ 
ing to accept this challenge, get in 
touch with the NRB office and let us 
know of your availability so we can 
pass this on to the HNRB Commission. 

As we all know, NRB is an or¬ 
ganization that works in coordination 
with the church, in the sense that it 
contributes to the evangelization of 
people who will later become members 
in the local church. This has been the 
experience among Hispanics, especial¬ 
ly in the big cities, where the broad¬ 
casters can make them know that they 
are loved by God. To know this, in an 
era of numbers and computers, is 
something very valuable. 

If real America is a multitude of 
multicolored, multilingual, multicul¬ 
tural human beings, the spiritual vision 
for the real America is summed up in 
an extraordinarily challenging evan¬ 
gelistic task. America is a multitude to 

* By being an example as well as a 
voice, Radio Vision Cristiana can stimulate 
the Hispanic to a sense of pride, confidence 
and action. This can affect the educational, 
political, economic and social outlook of an 
entire people. 

* The quality of life for the Hispanic 
will be affected as he becomes aware of the 
possibilities in the American socio¬ 
economic system. Radio Vision Cristiana 
proposes to raise the consciousness of the 
Hispanics to those possibilities. 

The miracle that is Radio Vision Cris¬ 
tiana in the modem setting and in the 
present environment speaks for the 
Hispanic. The Lord’s help has been indis¬ 
pensable, providing us the commitment of 
many dedicated men and women, working 
many hours and with practically no 
remuneration for three intense years. Our 
goal, with God’s direction, is to complete 
the miracle in purchasing the station that 
we might expand the ministry to 24 hours. 
That achievement alone will trigger a 
greater commitment by Hispanics in this 
and other urban areas that await their 
miracle. 
David J. Greco is executive director of Radio 
Vision Cristiana. 

“A hook long overdue 
because the field is growing 
faster than people can he 
trained” 
Ben Armstrong, 
executive director, NRB 
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(continued from page 16) 
among all female radio listeners. 
Hardware and Home Centers Chris¬ 
tian radio listeners are more apt to buy 
paint at hardware stores than any other 
radio group. Plus, this medium draws 
some of the most dedicated do-it-your¬ 
selfers in America. They rank number 
one for purchasing, among other 
products, roofing, exterior siding, shop 
vacuums, jigsaws, kitchen cabinets, 
water heaters and bathroom remodel¬ 
ing supplies. 
Health Foods and Vitamins Christian 
radio listeners are 27 percent more 
likely to shop at health food stores than 
average Americans. What’s more, they 
are 32 percent more likely to purchase 
vitamins. Christian radio women rank 
second for overall vitamin usage. 
(Fifty-eight percent of them take 
vitamins.) 
Insurance According to Simmons, the 
Christian radio audience, per capita, 
buys more life insurance (and more ex¬ 
pensive policies at that) than any other 
radio media group. Likewise they rank 
either number one or number two 
among other formats for purchasing 
homeowner’s insurance, liability in¬ 
surance and many other types. 
Lawn and Garden Twenty-nine per¬ 
cent of Christian radio listeners par¬ 
ticipate in outdoor gardening and 25 

percent in indoor gardening. They lead 
the nation in buying seeds and fer¬ 
tilizer. Furthermore, they consistently 
rank well above the national average 
for purchasing both riding and walk-
behind lawn mowers. 
Motorcycles Only Album Rock radio 
listeners are more prone to buy motor¬ 
cycles than Christian decision makers. 
Overall the Christian radio audience is 
25 percent more likely to buy cycles 
than the average American. 
Pharmaceuticals These advertisers 
have increased their radio budgets by 
83 percent since 1980. While it may 
surprise a few, it seems that Christian 
radio listeners are among America’s 
most voracious consumers of Turns, 
Aspercreme, Ex-Lax and Advil (to 
name a few), and all for good reason. 
Adding in the fact that there are more 
people per Christian radio household 
than normal, all of this spells additional 
traffic for drug stores. 
Restaurants and Fast Food Christian 
radio women are more likely to eat at 
fast food, family and steak house res¬ 
taurants than women who listen to any 
other format. On top of that they also 
rank number one for eating out at such 
an establishment for breakfast, number 
one for lunch, number one for dinner 
and number one for snacks. 

MARKETPLACE 

Sewing Women who listen to Chris¬ 
tian radio lead all other formats for 
sewing finished garments (18 percent 
above the national average). Further¬ 
more, they lead all others for purchas¬ 
ing sewing materials and notions (12 
percent above average). They are also 
number one for spending more than 50 
dollars last year in fabric stores. 
Shoes Christian radio women rank 
number two among all other radio 
women for purchasing shoes over the 
last 12 months (10 percent above the 
national average). Likewise, for men’s 
shoes they are seven percent above 
average and for children’s shoes (pur¬ 
chased by women) they are 17 percent 
above average. 
Sports The favorite sports among 
Christian radio listeners are fishing, 
hunting, piloting private planes, 
baseball, golf, tennis, motorcycling and 
weight lifting. Although this audience 
does not generally rank number one in 
any particular sport, they do consistent¬ 
ly rank above average in almost every 
sport. This, we feel, is the type of cus¬ 
tomer that more full service sporting 
goods stores are looking for. 

Gary Crossland is president of Tri-S and 
Soma Communications in Dallas, Texas. 

4444 Overhead Projector Package Copyette' 1 & 1 

Add *4.30 List *399.00 
List *209.95 List *1200 

AGFA Mastering Bulk Cassettes 

Cassettes 

big 

CDI Has The BEST Audio/Video VALUES! 

Qt> ( -30 QB. (-30 

QB C-3O 

MasterCard 

5 Screw Housing 

High Output 

Low Noise 

Tensilized Base Film 

Extemely High Signal 

to Noise Ratio 

Extremely Low 

Abrasion 

5 Screw Housing 

Choice of Black or 

White Housing 

Low Noise, High Output 

High Performance and 

Consistency 

5 Screw Housing 

Excellent For Music & 

Mastering 

Stereo Recording 

Quality 

Extremely High 

Saturation and Output 

Level 

Good Winding 

Properties 

• Choice of Black or 

White Housing 

AMPEX 
NEW Multi Purpose Bulk 

CALL TOLL FREE 1-800-327-9332 
IN FLORIDA 1-800-432-5309 ORIANDO (305) 299-7363 

360 Watt Quartz 

Halogen Lamp 

Optical Tuning 

Brightness-Boosting 

Fresnel Lens 

30* Tilting Projection 

Head 

Super Compact 

Portable 

Automatic Rewind 

Magnetic Clutch 

(Patented) 

30 IPS (C-60 in 2 

Mins.) 

CDI Low Price 

$275.00 
Shipping & Handling 

(-60 (4M» 

Christian Duplications International, Inc. 
1710 Lee Road, Orlando, Florida 32810 

CDI Low Price 

$859.50 
Add $8.37 Shipping & Handling 

CDI Low Price 

$189.50 
Add $6.65 Shipping & Handling 

(-60 C-90 

PACT Bulk Cassettes 
"" • High Reliability 

C-60 C-90 

BELL HOWELL 
Model 2580 Film Projector 

Easy Slot Threading 

Mid-Path Film Removal 

24 FPS (Sound) Speed 

Automatic High Speed 

Rewind 

Bright/Normal Lamp 

Selection 

50 .64 .71 .74 

100 .54 .61 .64 .91 

500 48 .58 

1000 44 .51 .53 .76 

5000 .41 .48 .49 .69 

50 .65 .76 .99 

100 .55 .62 .65 .91 

500 .48 .57 .58 .76 

1000 44 .51 .53 .69 

5000 .39 .46 49 .66 

50 .77 .85 .94 1.20 

100 .63 .72 .84 .99 

500 .55 65 .74 .94 

1000 .49 .57 .65 .87 



PROFILE 
"Broadcasting Is Fascinating" 
Third in a series on Religious Broadcasting personalities 

Dan Betzer 

Dan Betzer has dedicated his broad¬ 
casting skills to sharing the Gospel. He has 
been announcer, newscaster. Associated 
Press reporter, soloist, speaker, director and 
producer of not only radio and TV but also 
film and multimedia programs. He is 
thorough in his research, relevant in his ap¬ 
plication, clear in his enunciation and 
fluent in his delivery. As speaker on the As¬ 
semblies of God Revivaltime program, he 
articulates his evangelistic message with 
captivating words, accurate diction, and 
emotional overtones. 

Early Days 
Since his childhood, Betzer has been 

trained in communication. Son of Cecil and 
Roberta Betzer, at age three he was a singer 
on a children’s radio program in the Sioux 
City/Yankton area, at age five doing 
dramatic roles on Radio WNAX/Yankton 
(South Dakota). 

Betzer worked his way through school 
at KWTO with Red Foley, Brenda Lee and 
others who achieved fame, as he recalls, 
"back in the Ozark Jubilee days." Betzer 
confessed, "I did everything, including a 
three hour program called Hillbilly Heaven, 
a disc jockey show, every night."* He was 
a newscaster on KGBX and KYTV 
television where he also made commercial 
announcements. 

While attending Central Bible College 
and Southwest Missouri State University, 
Betzer produced a local Assemblies of God 
all-request 45 minute program Songs in the 
Night. 

After completing his college educa¬ 
tion, in 1959 Betzer became associate pas¬ 
tor of Bethel Temple Assembly of God in 
Dayton, Ohio. He was ordained in 1963 
and pastored two churches in Sandusky, 
Ohio. In Sandusky he was news director of 
WLEC and WSAN-TV and hosted a week¬ 
ly radio and nightly television program. 
Leaving Calvary Temple Assembly in San¬ 
dusky he returned in 1977 to Springfield to 
the Assemblies of God general offices to 
direct the Radio-TV department and 
produce Revivaltime. Fourteen months later 

by Virgil Megill 
Betzer was chosen as Revivaltime speaker. 

Betzer’s illustrations in words, 
phrases, sentences or paragraphs are 
proverbial, often uniting a popular and col¬ 
loquial concept with a Biblical truth. 
Usually he sustains a single drama and 
theme throughout his message. Inductively 
he aims not only at the mind but also the 
will of the listener. 

In a one-to-one attitude, Betzer targets 
his listener, and gives his message and 
prayer for this person. Betzer’s messages 
are evangelistic, toward decision making, 
not limited to concept building. His logical 
sequence in his Revivaltime messages is in¬ 
conspicuous, based both on Biblical narra¬ 
tive and contemporary urgency, and sel¬ 
dom competes with his dominant purpose. 

Media Ministry 
Revivaltime Media Ministries incor¬ 

porates the earlier and later work of Dan 
Betzer. He has developed a repertoire of 
100 Bible stories on albums and cassettes 
in Dan Betzer and Louie Tell the Bible 
Classics. Known as a singer before becom¬ 
ing a preacher, he has recorded 20 albums, 
such as Leavin' On My Mind, Bring Back 
the New Again and his latest, Dan Betzer 
With Gary S. Paxton. He has produced 
several music and teaching videos includ¬ 
ing his latest one-hour concert, Live From 
Park Crest, with the Dave Weston Or¬ 
chestra. He has produced educational films 
and media presentations during travels in 
more than 30 overseas countries. His writ¬ 
ings include the novel Beast published by 
Huntington House, and the daily devotion¬ 
al for reading the New Testament through 
in a year. Daily in the Word, published by 
Thomas Nelson Company. 

Several times each year Revivaltime 
convenes outside Springfield. The next 
road trip will be to the Revivaltime World 
Prayermeeting "anchor service" which will 
unite hundreds or prayer services in chur¬ 
ches around the world. Last year’s World 
Prayermeeting was held in Sacramento, 
and more than 1,500 churches and prayer 
groups registered in advance to pray for re¬ 

quests sent in from Revivaltime listeners. 
The program Sermons in Song was 

honored by National Religious Broad¬ 
casters in 1947 as the "Best All-around 
Religious Broadcast. Revivaltime 
originated live at the National Religious 
Broadcasters convention in Washington, 
D.C. in January 1979, with Betzer as 
speaker. He was speaker at the opening 
Sunday morning worship service at the 
NRB Convention in 1986. In January 1987 
he relinquished chairmanship of the Radio-
TV Department, but continues as Revival¬ 
time speaker, writer and still speaks at con¬ 
ferences and camp meetings. He serves as 
pastor of First Assembly of God Church, 
Fort Myers, Florida. He commutes to 
Springfield to produce Revivaltime, but 
remains faithful to the evangelistic harvest 
in the local congregation. 

Betzer’s style is not forced on his mes¬ 
sage. He approaches each contemporary 
problem and Biblical text from the inside 
out, not from a judgmental external view. 
He breaks up his sermons into short senten¬ 
ces, sometimes sacrificing perfect grammar 
to achieve simplicity. 

An enthusiast for radio, Betzer says, 
"Radio is magic! Perhaps nothing invented 
by man has brought so much pleasure to so 
many people. It can wake you in the morn¬ 
ing, lull you to sleep at night, and during 
your waking hours fire your imagination, 
stimulate your emotion, inform, thrill, chill 
and fill you with anticipation...Radio fea¬ 
tures the word, the spoken word. It does 
not need augmenting by pictures and 
sets...Radio allows the listener to become 
involved even when he is doing something 
else...Radio is a haven for creative 
people."** 

‘Walter Bennett Agency, 1980. 
** Advance, op. cit., p.6. 

Virgil Megill is professor of 
communications at Toccoa Falls College. 
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SPECIAL REPORT 

Fairness Doctrine 
Amounted to 

by Ed Hindson Censorship 
In an unprecedented move last 

month the FCC declared the fairness 
doctrine to be unconstitutional. FCC 
chairman Dennis Patrick called the 
August 4 decision a "cause for celebra¬ 
tion," noting that it extended to the 
electronic media the same First 
Amendment rights that have been en¬ 
joyed by the print media since our 
nation’s inception. Thus, the elimina¬ 
tion of the doctrine removes the double 
standard that has long existed between 
the broadcasters and the press. 

The problem with the fairness 
doctrine was that it was not fair. 
Originally it sought only to require 
fairness in presenting public issues 
when it was framed 38 years ago. 
However, the difficulty of its applica¬ 
tion resulted in an indirect means of 
censorship. Many stations simply 
chose to avoid controversial subjects 
altogether in an attempt to accom¬ 
modate the law. Unfortunately, this ap¬ 
proach was often taken with religious 
programming as well. 

Vague Standards 
The provisions of the fairness 

doctrine made the public airwaves 
"public property" regulated by the FCC 
in the "public interest." The doctrine 
demanded that equal opportunity be 
given to all sides of a controversial 
issue in order to represent "significant 
opposing viewpoints." However, since 
it is virtually impossible to present all 
conflicting views, attention was often 
given to those collectives with the 
greatest economic or political clout. 

A special report the FCC last 
month declared that the fairness 
doctrine actually prohibited free speech 
by providing broadcasters with a 
powerful incentive not to air controver¬ 
sial programming. The vague standards 
of the doctrine made its practical ap¬ 
plication difficult, if not at times im¬ 

possible. The standard indirectly 
provided incentive to air only orthodox 
and well-established opinion. 

Bias and Censorship 
The fairness doctrine created a 

climate of fear in which it was "safer" 
to avoid broadcasting controversial 
programming altogether. This men¬ 
tality was often used as an excuse to 
avoid religious programming under the 
false assumption that it was controver¬ 
sial and would require equal time for 
contradiction. 

The report also cited the fact that 
many individual stations adopted com¬ 
pany "policies" of self-censorship in an 
attempt to limit the amount of con¬ 
troversial material to be broadcast. The 
Commission concluded that the 
doctrine "inhibits the presentation of 
controversial issues of public impor¬ 
tance to the detriment of the public and 
in degradation of the editorial preroga¬ 
tives of broadcast journalists." 

The special report also expressed 
concern that the doctrine provides a 
"dangerous vehicle," which has been 
used in the past by unscrupulous offi¬ 
cials, to intimidate broadcasters who 
criticize governmental policy. In at¬ 
tempting to evaluate major viewpoints 
of opinion the doctrine forces the 
government to make vague and subjec¬ 
tive value judgments among various 
opinions to determine whether a station 
has complied with its regulatory 
obligations. 

Short-Lived Victory? 
Religious broadcasters have hailed 

this landmark decision as a great vic¬ 
tory since it will allow greater freedom 
for religious programming. (The NRB 
executive committee commended 
chairman Patrick on August 11.) At the 
same time, however, it could allow 

greater freedom for anti-religious 
programs as well. In the plurality of 
democracy, true freedom must allow 
both options. Now it is up to us to 
make the most of our advantage to 
proclaim the gospel to our generation. 

The broadcasters’ new freedom 
could also be short-lived if Congress 
votes the fairness doctrine back into 
law this fall or if the federal courts 
overturn the FCC decision. Ultimately, 
the issue may well have to be resolved 
by the Supreme Court. In the mean¬ 
time, the freedom has been granted by 
the FCC to preach away without fear 
of reprisal or intimidation. 

Efforts to resurrect the fairness 
doctrine came just three days after the 
historic vote with the filing of a notice 
of appeal in the U.S. Court of Appeals 
in New York by the representatives of 
the antinuclear Syracuse Peace Coun¬ 
cil. They intend to argue that Congress 
codified the doctrine in 1959 and that, 
as a result, the FCC lacked the jurisdic¬ 
tion to repeal it. The Office of Com¬ 
munications of the United Church of 
Christ became the second group to 
counter the FCC action. 

Congressional action will heat up 
again this month as well since Ernest 
Hollings (D-S.C.) and John Dingell (D-
Mich.) have vowed to codify the fair¬ 
ness doctrine and attach it to the first 
"veto-proof' measure Congress con¬ 
siders this fall. President Reagan 
vetoed a similar bill last June. The Na¬ 
tional Association of Broadcasters has 
recommended a letter writing cam¬ 
paign and the formulation of a major 
lobbying coalition with the print media 
to oppose such action. 

The future freedom of religious 
broadcasters will undoubtedly be af¬ 
fected by the final outcome of this 
issue. For now, the repeal of the fair¬ 
ness doctrine is a breath of fresh air for 
religious broadcasting. 
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BROADCASTERS 

David Mains« 

Radio Voice of Christ, 
Inc. has moved to Portland, 
Oregon, from its previous loca¬ 
tion in Buena Park, California. 
The ministry broadcasts into 
Iran via shortwave radio. 

W WDJ - A M/Hackensack 
(New Jersey) recently held 
"Big Splash 87" on the beach 
at Ocean Grove, New Jersey. 
The weekend event featured 
concerts given by Bill and 
Gloria Gaither, Leon Patillo 
and others, seminars, live 
broadcasts from the boardwalk 
and contests. 

Jerry Park was promoted 
to the position of general 
manager of The Benson Com¬ 
pany. Park was formerly vice 
president and general manager 
of sales at Benson and has 
worked for the company for 10 
years. 

David Mainse, host of 700 
Huntley Street, is offering 
children whose homes were 
destroyed in the Edmonton tor¬ 
nados a free week at one of the 
Circle Square Ranches 
operated by Crossroads Chris¬ 
tian Communications, Inc. 
Crossroads operates seven 
ranches across Canada as a 
part of its ministry to children. 

Eternal Word Television 
Network (EWTN) began 24-
hoar service September 1 on 

Richard Whitworth 

Galaxy 3, Transponder 10. The 
network will also participate in 
an antenna program for cable 
companies with other recently 
signed Galaxy 3 networks, in¬ 
cluding C-Span, Nickelodeon 
and the Weather Channel. 

Richard Whitworth was 
named director of radio mini¬ 
stries for Illinois Bible In¬ 
stitute, as announced by Rev. 
Ernest J. Moen, president of 
the college. Whitworth has 
been employed at WIBI since 
1975 and became station 
manager in 1983. The college 
station programs 60 percent 
Christian contemporary in¬ 
spirational music. 

KATB-FM/Anchorage 
recently completed its Project 
87 signal expansion project 
into the communities of Eagle 
River and Wasilla, Alaska. Sta¬ 
tion officials stated that with 
the installation of a translator 
in these communities, KATB 
will be able to reach an addi¬ 
tional potential audience of 
30,(XX) more Alaskans. 

Roger Marsh was 
promoted to the position of 
program director for Interstate 
Satellite Network. His appoint¬ 
ment was announced by ISN 
director of operations. Gem 
O’Brien. O’Brien said ISN and 
the Syndicated Programs 
Division have experienced 

Dr. Oswald C. J. Hoffmann 

tremendous growth over the 
past months. 

Dr. Ted Barnett has been 
appointed to head Africa In¬ 
land Mission’s home office as 
its new U.S. director. Barnett 
is the sixth U.S. director for 
the 92-year old mission, fol¬ 
lowing the retirement of Rev. 
Peter Stam in May. Barnett, 
40, served with the administra¬ 
tion of Biola University as 
director of extended education. 

Dr. Oswald C. J. Hoff¬ 
mann received the first an¬ 
nual American Bible Society 
Award for his "distinguished 
contributions to the Bible 
cause" from ABS president 
James Wood at the Society’s 
171st annual meeting held in 
New York City recently. 
Hoffmann is speaker on the 
weekly radio broadcast. The 
Lutheran Hour. 

Goforth Media, Inc. has 
received permission from the 
FCC to increase WBHY- AM 
from 1,000 to 10,000 watts. 
On August 3, the ministry filed 
application with the FCC for a 
100,000-watt FM facility to 
operate in Mobile at 88.5 MHz. 

There’s Hopei, a ministry 
of Rehoboth Baptist Church, 
Atlanta, recently added seven 
independent full-power 
television stations to its broad-

Phyllis Schlafly 

cast schedule. Dr. Richard Lee, 
pastor and speaker, said the 
ministry also expanded its 
studio facilities to accom¬ 
modate digital video effects 
and has begun publishing its 
own monthly daily devotional 
guide. 

The Phyllis Schlafly 
Report celebrated its 20th an¬ 
niversary in August. The publi¬ 
cation was launched in August 
1967 and has grown to a na¬ 
tional subscriber list of 45,000. 
Founder Phyllis Schlafly is 
heard daily on a radio broad¬ 
cast by the same name. 

WZZD-AM/Philadelphia 
"adopted" a Red Cross Blood-
mobile to help the American 
Red Cross find blood donors. 
Each day WZZD announces a 
location where the Blood-
mobile will be set up and 
reminds listeners of the need 
for blood donations. 

A new firm based in New 
York City offers discount pur¬ 
chasing to radio stations. 
Buygroup Limited, founded 
by Bill Kovari, negotiates 
prices and national contracts, 
processes all purchase order 
documents, maintains records 
and claims a 10-15 percent dis¬ 
count of dollars purchased 
through the agency. For more 
information, call (212) 54 1 -
6611. 
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N EW PRODUCTS 
5 kW FM Transmitter 
Continental Electronics—Type 815A is a 

high performance state-of-the art FM trans¬ 
mitter that uses Continental’s top-perform¬ 
ing Type 802A FM Exciter. 
The transmitter is solid-state except for 

the single 4CX3500A tetrode tube in the 
final amplifier. 
The 815A uses IC logic for all control 

functions and incorporates a computer-like 
memory to restart the transmitter after a 
power failure. 
A built-in battery supply and charger en¬ 

ables the logic circuits to remember their 
state in the event of a power interruption. 
The transmitter utilizes automatic filament 
voltage regulation and automatic power con¬ 
trol for unattended operation. 
The transmitter comes with remote control 

interface and automatic overload/recycle 
system and is self-contained in one 35” wide 
(89 cm) cabinet, including the Harmonic 
filter. It can be put into “on-the-air” opera¬ 
tion in a minimal amount of time. 

For further information, contact Con¬ 
tinental Electronics, PO Box 270879, 
Dallas, TX 75227. Telephone (214) 
381-7161. 

Digital Freeze-Frame Unit 
Colorado Video, Inc.—A new compact 

digital freeze-frame unit, the Model 286, has 
been introduced. This lightweight unit 
transmits high quality still video images over 
any digital circuit up to 200 kilobits per se¬ 

cond for color images and 500 kbps for mon¬ 
ochrome ones. 
The unit contains an internal modem for 

transmission over voice-grade telephone 
lines at 9600 bps, with fallback rates of 7200 
and 4800 bps. However, it also may be used 

with an external synchronous modem for 
transmission at selectable higher rates such 
as 56 kbps. 64 kbps or a portion of a 1.5 
megabit circuit. 
Other features and options include a 

The 286 may be used with any standard 
video camera, monitor, video printer, video 
optical laser disk and Colorado Video’s 
Model 940 Image Storage System. 
For more information, contact C. Keen, 

Colorado Video, Inc., Box 928, Boulder, 
Colorado 80306. Telephone (303) 530-9580. 

Tuneable SCS Satellite Receiver 
International Broadcasting Network— 

In conjunction with AVCOM of Virginia, 
Inc., IBN has developed SCS. the first 
broadcast quality tuneable satellite receiver 
compatible with the latest technology in pro¬ 
gram delivery. 

Since most major Christian network de¬ 
livery systems have selected SCS delivery 
and reside on the Westar V communications 
satellite, a great need exists for a frequency 
agile receiver that not only tunes across the 
entire SCS band (from 0 to 5. 1 Mhz) but 
also has a six frequency preset function that 
can be set to any six frequencies on 
transponder 7D on Westar V. 
IBN and AVCOM of Virginia have devel¬ 

oped these capabilities and more in the 
FAR6000. The FAR6000 comes either 
LNA- or LNB- ready. The receiver also 

delivers a base band out of the receiver cir¬ 
cuit for use with a new slave demodulator 
that allows simultaneous downlinking of 
more than one audio carrier. The slave 
demodulator can be ordered either tuneable 
or fixed with stereo capability. 

For more information on pricing, applica¬ 
tion and technical specifications, contact 
Dean K. Allison, IBN, PO Box 36096, 
Denver, CO 80236. Telephone (303) 
980-1211. 

Condenser Microphone 
Shure Brothers, Inc.—The Model SM 15 

Head-Worn Condenser Microphone has 
been unveiled. According to the company, 
the SM 15 is the first head-worn microphone 
design to offer professionals both hands-free 
convenience and performance characteris¬ 
tics similar to those of a hand-held 
microphone. 
Shure developed a new unidirectional 

electret condenser cartridge design with a 
frequency response of 50 to 15,000 Hz and 
an extremely high sound pressure level 
capacity (141 dB). 
A patented, fully adjustable boom pivot 

locks in for precise placement of the SM 15 
Microphone on either the left or right side 
of the head. 
The SM 15's preamplifier is constructed of 

high-impact ARMO-DUR® . It can be clip¬ 
ped to a belt and is powered by a 9-volt bat¬ 
tery or by phantom power. 
The SM 15 comes complete with 4-foot 

microphone and 10-foot amplifier cable, a 
windscreen and a custom carry ing/storage 
case. 
User net price on the SM 15 is $275 . 
For further information, contact Shure 

Customer Services, 222 Hartrey Ave., 
Evanston, IL 60202. Telephone (312) 
866-2553. 
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INFORMATION 
BY MAIL 

Use this card to request more 
information about the products and 
services advertised in this issue of 
Religious Broadcasting. 
1. Circle the corresponding 
READER SERVICE numbers from 
the ads of products and services in 
which you are interested... 

2. Fill in your name and address 
(you must include telephone number 
for response)... 

3. Affix proper postage and mail. 
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MISSION SERVICE SUPPLY PRESENTS... 

I 
Panasonic 
Industrial Company 

AG-7500 Editing VTR AG-7400 Portable VTR 
Super VHS Video Production System 

Higher Luminance Signal for Horizontal • VHS Compatibility 
Resolution of More than 400 Lines • High Quality Recording and Playback 
Separate Y and C Signals * Call for Special Prices on S-VHS 

300 CLE 

• 3 CCD Camera 
• 700 Plus Lines of 

Horizontal Resolution 
• 58dB S/N Ratio 
• Variable Speed Electronic 
Shutter 

• Separate Y/C Output 
• SMPTE Color Bars 
• And More! 

JVC % "Broadcast Editing System 

CR-600V CR-850V 
Special Moving Sale Price Only $12,995* 

* Prices are subject to change without notice. 

We are proud to announce that we have 
moved to our new location in West 
Monroe, LA. This means Faster service and 
Bigger savings for you. Call today for our 
special moving sale prices on 3-tube 
cameras, edit systems, mies, and many 
other items. 

Call for information and prices on these items: 

Alta Group 
Audio-Technica 
Bogen 
Chyron 
Crosspoint Latch 
Electro-Voice 
For»A 

Telex 

Fostex 
Hitachi 
Laird Telemedia 
Porta Brace 
Ramsa 
ReVox 
Smith-Victor 

mission servicesupply For Placing Orders: 
1-800-352-7222 P.O. Drawer 2957 West Monroe, LA 71294 

Phone (318) 325-8674 

(Circle 110 on the Reader Service Card) 



ON THE AIR 
Today’s Inspirational/MOR 

Format 
by Bob Augsburg 

Christian radio has matured in the 
last few years in several areas. Al¬ 
though there are still programming ele¬ 
ments that need refining, the musical 
formats on a growing percentage of 
Christian stations are becoming better 
defined and implemented. 

A popular format today in Chris¬ 
tian radio is Adult Contemporary, tar¬ 
geted primarily at the 25-44 age group. 
Several stations have chosen a slightly 
lighter musical style mix which in 
recent times has been labeled 
MOR/Light Contemporary or most 
commonly Inspirational/MOR. Per¬ 
sonally I don’t think the term "Inspira¬ 
tional" really fits the first name of the 
format. Just a few years ago "Inspira¬ 
tional" music was associated with 
Norma Zimmer and George Beverly 
Shea, but today’s Inspirational is more 
commonly referred to Sandi Patti, Lar-
nelle Harris, Billy & Sarah Gaines and 
Steve Green. The format is a viable al¬ 
ternative when the following elements 
are present in the market: 

1. A strong A/C or CHR formatted 
station already present 

2. A predominantly conservative 
taste in music 

3. A large percentage of 35-54 
year olds 

Since music style is a major factor 
in targeting your station, it is important 
that an Inspirational/MOR station 
employ an experienced music director. 
This individual should be mature and 
able to know where to draw the line 
between cuts that are appropriate for 
the format and those that are too in-

musically for the 35-54 cell. If 
music director is young and im¬ 

mature, you might find the director ad¬ 
ding cuts that are too contemporary 
because of personal likes and not 
taking into consideration that the core 
audience is perhaps 10 years older. 
This could be a constant headache for 
a general manager. So where is the line 
drawn on a MOR station? What A/C 
cuts can be added and which ones 
should not? Absolutes are difficult to 
lay down, but for example, let’s ex¬ 
amine several popular Adult Contem¬ 
porary selections. Kim Boyce’s most 
recent release That's How He Touched 
My Heart has a Top 40 sound that 
would not blend well in an Inspiration¬ 
al format while Kim’s earlier release 
Here was very compatible. Deniece 
Williams’ Wings of an Eagle'., though 
a fantastic song, would be too intense 
for the upper end of the 35-54 group 
while Deniece’s / Surrender All turned 
out to be an Inspirational/MOR smash. 
Careful music testing is the only way 
to know what songs to add and which 
ones not to add, regardless of how well 
they are charting on A/C stations. 

The format clock on a typical In¬ 
spirational/MOR station will feature 
more album cuts and gold than the A/C 
counterpart. Today’s current single 
releases from a majority of the record 
labels lean more toward A/C and CHR 
with fewer MOR releases. Thus it be¬ 
comes necessary to dig for album cuts 
that were never released as singles but 
are great songs just the same. The 
Gold rotation can be more frequent 
and larger because the A/C hits of 
1980-1985 in many cases are stylishly 
Inspirational/MOR when judged by 
today’s standards. 

Other factors in constructing i 
good Inspirational/MOR format in¬ 
clude: 

I. Increased news coverage 
II. More adult-oriented jocks than 

the A/C counterpart 
III. A more mature spot 

philosophy (less humor, less hard sell 
ads) 

IV. A greater commitment to 
public affairs programming 

A consistently programmed In¬ 
spirational/MOR station can pull very 
impressive numbers as recently 
demonstrated by Denver’s KWBI. 
Recently the station pulled a 4.4 share, 
(adults 25-54) which in a competitive 
major market like Denver is something 
to be proud of. Station manager Ken 
Johnson attributes much of the success 
to the musical format which he defines 
as "Bright Praise" oriented music. 
KWBI operates on an annual budget of 
$520,000 and places a great deal of 
emphasis on local news and com¬ 
munity involvement. Two full-time 
news people plus several regional 
stringers have kept KWBI in pace with 
secular stations from an information 
perspective. Traffic reports have also 
recently been added to the weekday 
programming, all of which have en¬ 
hanced KWBI’s credibility among its 
adult core audience. Though the sta¬ 
tion is non-commercial/listener sup¬ 
ported, no financial appeals are made 
over the air except during their annual 
spring sharathon. 

Like most Inspirational/MOR for¬ 
mats, KWBI’s most traditional artists 
sprinkled in the mix would be Doug 
Oldham and Tom Netherton, with the 
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ON THE AIR 

meat of the sound comprising newer 
artists like Wayne Watson, Jim Murray 
and Michael Card. 

Though the Inspirational/MOR 
format does not receive the media at¬ 
tention that A/C and CHR does, it is 
still alive and well across the U.S.A. 

In future articles we will look at 
the explosion of Adult Contemporary 
radio. We will also look into several 
new Christian stations targeting 
primarily teens and young adults in a 
drive to become an AOR alternative in 
their market. 

Bob Augsburg is president of Proramming 
Plus, Fort Myers, Florida, a company that 
provides Christian music formats via reel or 
cassette to stations across America. 

Single Notes 

Adult Contemporary 
Randy Stonehill revives the old 70’s 

pop tune Get Together. Though the lyrics 
are the same as the secular version, the 
message is needed at this particular time in 
the church’s history. Musically Get 
Together may be a bit heavy for A/C radio. 

Benny Hester’s latest single from the 

album Through the Window is Wonderful 
Invention of Love. This is a novelty type 
song with very little chart potential in com¬ 
parison to Benny’s previous singles 
Remember Me and The More I Enter In, 
but then again it is hard to follow up on 
selections that were as strong as those two. 

Debby Boone follows up Name Above 
All Names with a new single release from 
the Friends For Life album. Be Ye Glad, 
previously recorded by Glad several years 
ago, is well done with inspiring words on 
the forgiveness available to all through 
Christ’s sacrifice. Perfect also for Inspira¬ 
tional formats. 

Southern Gospel 
Riversong has released a new album 

by Jeff and Sheri Easter entitled A New 
Tradition. The single There’s a Higher 
Power bridges the gap between bluegrass, 
southern gospel and country. Vocally these 
two offer a fresh harmony approach to 
gospel music that differs from the tradition¬ 
al four- part quartet harmonies that some¬ 
times get a little old. 

The Speers newest release was 
recorded live aboard the S.S. Galileo cruise 
ship. The single The Rock That I'm 
Leaning On incorporates the live audience 
participation from the performance aboard 
the ship. As with most live albums, this one 
makes for better home listening than radio. 

Chart Check 

WTLR/State College, PA 
FORMAT: Southern Gospel 
I. Wonderful Time Up There - Pat 
Boone/Cathedrals 
2. Cool Drink of Water - Gold City 
3. Blood Washed Band - Cathedrals 
4. Nothing Shall Separate Us - Nelons 
5. There’s Still Power In The Blood - Talleys 
6. Who’s Gonna Stand In The Gap - Squire 
Parsons 
7. Waiting For The Sun to Shine - Paynes 
8. Keep On Sailing - Heavenbound 
9. Meet Me At the Table - Kingsmen 
10. There Ain’t No Grave - J. Paschall 

KGTS/College Place, WA 
FORMAT: Inspirational/MOR 
1.1 Can - Karla Worley 
2. Sinner Saved By Grace - Gary McSpadden 
3. Tell Me Again - Wintley Phipps 
4. His Eye Is On the Sparrow - Lamelle Harris 
5. He Is Messiah - Luke Garrett 
6. When It’s All Been Said & Done - Phillip 
Sandifer 
7. The Artist - Morris Chapman 
8. Do You Really Love the Master - Kelly 
Willard 
9. The Final Word - Michael Card 
10. I’ve Seen the Children - Bill Gaither Trio 

WLFJ/Greenville, SC 
FORMAT: Inspirational/MOR 
1. Name Above All Names - Debby Boone 

(continued on page 38) 

1987 Edition of 
THE DIRECTORY OF RELIGIOUS BROADCASTING 

"...Impressed with your Directory of Religious Broadcasting, h has helped me out tremendously in 
my work as a radio program producer. ”—Jim Herndon. Continental Singers, Temple City, California 

"...Just about anything you can ask about religious broadcasting can be found in this volume which is 
elegantly formatted and impeccably executed. If all aspects of religious activities were as well 
documented as broadcasting is in this directory, seeking religious information would be eased a 
hundredfold. " —from a Fordham University Newsletter 

I'm enclosing $49.95 ($29.95 to NRB members) each for  _ copies of the Directory of Religious Broadcasting 
to be mailed at once. (Add $4 if you prefer faster first class mail; outside the United States add $12.) 

Please charge my: Visa_ MasterCard_ Acct, tt_ Expires_ 

Signature_ 

Name_ 

Organization_ 

Address_ 

City_ State_ Zip_ Phone_ 

Mail to NRB, CN 1926, Morristown, NJ 07960 
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WATCH 
Update On Must-Carry 

After a series of false starts, the FCC’s 
new interim "must-carry" rules are in 
place. The new rules reduce the number 

of broadcast signals a cable system must carry 
and eliminate the must-carry requirement entire¬ 
ly by 1992. As a result, religious broadcasters 
and others may find it more difficult to get their 
broadcast programming carried on cable, espe¬ 
cially if they do not act expeditiously to per¬ 
suade cable operators of the benefits of provid¬ 
ing such carriage. 

The FCC first established must-carry rules 
in 1962 in an effort to prevent cable from erod¬ 
ing the profitability of broadcasting stations and 
perhaps eliminating some stations altogether. 
The FCC generally required cable operators to 
carry, in addition to the cable programming they 
offered, any broadcast station that was located 
within 35 miles of the cable community and 
other stations that were "significantly viewed" 
within the community. 

In 1985, the U.S. Court of Appeals for the 
District of Columbia Circuit heard a challenge to 
the constitutionality of the must-carry rules. 
Cable operators complained that in some com¬ 
munities, they had so few channels to use and 
had to carry so many broadcast channels under 
the rules, that they could not offer some cable 
programming that viewers wanted to see. The 
Court held the must-carry rules to be unconstitu¬ 
tional. saying they interferred with the First 
Amendment rights of cable operators to select 
the viewpoints and programming they wanted to 
present. In August of 1986, the FCC adopted 
new must-carry rules in principle, but did not 
release the text of those rules for more than three 
months. The Commission then, on its own mo¬ 
tion. issued a stay, delaying the effective date of 
the rules until last June. The FCC also relaxed 
the "A/B switch" requirement which is discussed 
below. 

A key difference between the old and new 
must-carry rules is the decreased responsibility 
cablecasters have to carry broadcast signals. The 
old must- carry rules generally required cable 
systems to carry all local broadcast stations. The 
new rules, however, only require cable systems 
to dedicate a portion of the available cable chan¬ 
nels to the carriage of "qualified" broadcasters. 
The rules also require cable operators to offer for 
sale "A/B switches" that, at least in theory, will 
allow a single television set to receive both over-
the-air broadcast signals and cable signals. The 
revised must-carry rules contain a "sunset" 
provision, meaning they are only in effect until 
January 15, 1992. After that time, broadcasters 
will have no regulatory assurance of cable car¬ 
riage. 

by Richard E. Wiley 

Rule Requirements 
The new must-carry rules require each 

cable system to carry at least one qualified non¬ 
commercial educational television station or 
translator; systems with more than 54 channels 
must carry two such stations. In addition, sys¬ 
tems with more than 20 channels are required to 
devote a varying percentage of available chan¬ 
nels to local commercial broadcast station car¬ 
riage. For example, cable operators with 21 to 29 
channels must carry seven broadcast signals; 30 
to 33 channels, eight signals; 34 to 37, nine; 38 
to 41, ten; 42 to 45, 11; 46 to 49, 12; and so 
forth, adding one signal for each additional four 
channels. If operators offer more than 125 chan-

"It is crucial that 
station operators... 
demonstrate to local 
cable operators the 
benefits of carrying 

their stations." 

neis, they must devote one-fourth of their 
capacity to broadcast carriage. Systems with 
fewer than twenty channels have no obligation 
to carry any broadcast signal other than one non¬ 
commercial station, as described above. 

Qualifications 
To qualify for cable carriage, a commercial 

broadcast station must be a local broadcaster, 
must be "significantly viewed" in the county 
where the cable system is located and must 
deliver a "good quality" signal to the cable 
operator. Non-commercial educational trans¬ 
lators operating at 100 watts or more of power 
and serving the cable community are qualified 
signals under the new rules. 

Local broadcasting is defined as a station 
licensed to a community within 50 miles of the 
main cable facility. If there is more than one 
facility, the cable operator must designate one as 
the "main" facility. 

In addition, a commercial broadcaster must 

be "significantly viewed." This provision re¬ 
quires a station to have an average weekly cir¬ 
culation of five percent (5%) in non-cable 
households. To establish this "significant view¬ 
ing" pattern, the broadcaster must, if challenged, 
submit the results of county-wide surveys cover¬ 
ing four separate four-week periods. Surveys 
must be conducted in each quarter of the one-
year survey season; April- June, July-September, 
October-December, and January-March. Surveys 
prepared in the past to demonstrate "significant 
viewership" may be used only if they include 
four county-wide surveys during the most recent 
year of operation. Once a station has 
demonstrated that it meets the viewing standard, 
the FCC regards it as meeting the standard for 
the remainder of the must-carry period, until 
January 15, 1992. 

New commercial stations need not 
demonstrate viewership for the first 12 months 
of operation. Stations that began broadcast 
operations after July 19, 1985, but before June 
10, 1987, are exempt from viewership require¬ 
ments -- until June 10, 1988. In addition, any 
station in operation as of June 10, 1987 for less 
than one complete television survey year (which 
begins on April 1 and ends March 31 of the fol¬ 
lowing year) may meet viewership standards by 
submitting a survey covering two weeks. 

Finally, the broadcaster must deliver a 
"good quality" signal to the cable operator. This 
means that the broadcast signal must have no 
more interference than that which is "just per¬ 
ceptible." However, the broadcaster may furnish 
equipment or reimburse the cable operator for 
equipment costs necessary to upgrade the cable 
operator’s existing reception to ensure the broad¬ 
cast signal received is of "good quality." 

Less Cable Carriage 
Even those broadcasters who "qualify" for 

carriage may not receive cable carriage in com¬ 
munities where there are more qualified broad¬ 
casters than there are channels dedicated to 
broadcast carriage. In such cases, cable operators 
may select the signals to be carried, except that 
the operator must carry non-commercial educa¬ 
tional stations as described above. 

In addition, a cable operator may 
demonstrate that a broadcast station no longer 
qualifies as "significantly viewed" by using the 
same survey method described above. Once a 
broadcast station no longer is qualified for man¬ 
datory carriage, it may be eliminated from the 
cable system, at the cable operator's discretion. 

(continued on page 39) 
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Ted Yamamori says . . . 

culable physical suffering so many 
millions endure daily. Yet, removed as 
we are, we still sense the injustice. And 
we ache inside to think of even one 
child dying such senseless death. 

I remember well the awfulness of 

sacrificially, for lives hang in the 
balance. Our objective is not simply to 
fill a stomach with food, but to fill a 
mind with God’s truth and fill a heart 
with His love. 

too much time debating the 
need for balance between 

social concerns and evange¬ 
lism. But Christian responsibil-
cannot be measured out neatly 
a percentage basis. In this case, 

one cannot separate 
the giving of literal 

bread with the sharing 
of spiritual bread. 

We must act decisively and 

B
y the time you 
finish reading 
this page, 

hunger will claim 24 
lives. Eighteen of that 
number will be chil¬ 
dren, too weak and 
wasted to hold on any 
longer. The ravages of I 
disease will overtake ,4 
their frail bodies. 

For those of us 
who live in North 
American comfort, this 
tragedy defies compre¬ 
hension. Who has ever 
seen someone die of 
hunger in our society? Geo¬ 
graphically and emotionally, 
we are insulated from the incal-

18 CHILDREN WILL 
DIE IN THE 

NEXT 60 SECONDS. 
. hunger that almost took my life 

when I was just seven years old. 
As a boy in Japan during the 
waning days of World War II, I 
couldn’t understand what was 
happening in my country. All I 
knew was that I was hungry 

and sick and I wanted so 
r badly to get better. 

Evangelicals have spent 

Ted Yamamori, Chief Executive Officer, Food 
For The Hungry, is an internationally-
respected Christian leader. His credentials as 
an educator, author and missiologist are 
impeccable. He is dedicated to providing relief 
for the suffering and long term help that 
would enhance the dignity of a person. 

• ••• • 
ItH.HlUX L*l> 

GOD’S 
rNEW o EnvoïS 

IK » -

11 IM wot wmiom 

In his newest book, “God’s New Envoys,” 
Yamamori describes a whole new genera 
tion of missionaries who will change the 
world. Contact your local Christian book 
store or Multnomah Press (T800-547-5890) 
to secure your copy of “God’s New Envoys' 

FOOD FOR THE HUNGRY, INC. 
For further information concerning the ministry of Food for the Hungry, call 1-800-2-HUNGER. 

P.O. Box E, Scottsdale, Arizona 85252 

(Circle 120 on the Reader Service Card) 



CLASSIFIEDS 
EMPLOYMENT 

Enterprise Network has two 
openings for announcers in its 
group of five Christian for¬ 
matted stations. One year on air 
experience a plus but will con¬ 
sider others with basic training 
or college prep. Resumes with 
references to Enterprise Net¬ 
work. 100 N. 24th St. W„ Suite 
B. Billings. MT 59102. EOE. 

Radio Station Manager needed 
for major market inspirational 
station on the east coast. Suc¬ 
cessful sales background a 
must. Send resume including 

salary history and references to 
Box 10M. NRB, CN 1926, 
Morristown, NJ 07960. 

MAINTENANCE 
ENGINEERS 

Large Southern production 
house in need of experienced 
engineers (minimum three 
years) in areas of satellite trans¬ 
mission, video tape, studio, 
master control, standards con¬ 
version and audio production. 
Also, in need of highly 
qualified video engineer. Send 
resume to Jimmy Swaggart 
Ministries, Attention: Darell 
Wyatt, Box 2550, Baton 

Rouge, LA 70821. 

WANTED 

A committed Christian young 
woman, 23 years, Master of 
Mass Communication 1986, 
currently producing T.V. 
documentary films. SEEKING 
CONTRACT/EMPLOYMENT 
/COLLABORATION WITH 
ORGANIZATIONS /INDI¬ 
VIDUALS TO PRODUCE 
FILMS IN INDIA/OVER-
SEAS: Please contact: Joyce 
Singha, S-41, Greater Kailash, 
New Delhi, 110048 (India) OR 
C/O P.O. BOX #192, 
BELLWOOD. IL 60104. 

ADVERTISERS 

Americans United for Life. 19 
Century Television Network, Ltd. 5 
Christian Duplications Int., Inc. 27 
CummingsMedia/CompactVideo. 13 
Discount Video Warehouse. 9 
Focus On the Family. ifc 
Food For the Hungry. 37 
InfoCision Management. 2 
KMJC. 1 
Mission Service Supply. 33 
Moody, General MBN. 7 
National Right to Life. 23 
NRB Benefits. 39 
NRB Directory Pre-Pub Offer.. 35 
Religious Broad. Man. Handbook. 26 
Skylight Satellite Network. ibc 
SOMA Communications. 17 
Sounds of the Spirit Radio Network... 15 
Telex Communications, Inc. II 
There’s Hope. 25 
Universal Broadcasting. 31 
USA Network. be 

Chart Check 
(continued from page 35) 

2. When It’s All Been Said & Done - Phillip 
Sandifer 
3. Come Drink At My Table - Billy & Sarah 
Gaines 
4. Friend of a Wounded Heart - Wayne Watson 
5. 1.O.U. Me - Be Be & Ce Ce Winans 
6. Praise You Lord - Buddy Greene 
7. Wake Up America - Terry Talbot 
8. Ageless Dancer - Tanya Goodman 
9. Holy. Holy, Holy - Tony Elenburg 
10. Prince of Peace - Twila Paris 

WWGM/Nashville, TN 
FORMAT: Inspirational/MOR 
1. The Rock Of Faith Is Jesus - Karla Worley 
2. All Rise - Doug Oldham 
3. When It’s All Been Said & Done - Phillip 
Sandifer 
4. Unshakable Kingdom - Let There Be Praise 
5. My Jesus I Love Thee - 2nd Chapter of Acts 
6. Faithful Men - Twila Paris 
7. You Haven’t Changed - Heritage Singers 
8. Shine On Me - Steve Amerson 
9. He’s Got The Whole World - Courtney & 
Chris Christian 
10. In His Sanctuary - Sonlight 

WCRM/Dundee/Chicago 
FORMAT: CHR 
1. Make It Right - Kenny Marks 
2. Heads Or Tails - Prism 
3. Come As You Are - Bryan Duncan 
4. When My Heart Breaks - Chris Eaton 
5. Here 1 Am - Crumbacher 
6. 1.O.U. Me - Be Be & Ce Ce Winans 

7. That’s How You Touched My Heart - Kim 
Boyce 
8. Daniel - Tramaine 
9. Make Us One - Phil Driscoll 
10. Wings Of An Eagle - Deniece Williams 

WBGL/Champaign, IL 
FORMAT: A/C 
I. I.O.U. Me - Be Be & Ce Ce Winans 
2. Come Drink At My Table - Billy & Sarah 
Gaines 
3. Prince of Peace - Twila Paris 
4. Never For Nothing - Margaret Becker 
5. There In Your Heart - Dion 
6. Pure Heart - Jim Murray 
7. Household Of Faith - Steve Green 
8. For My Growing - Mylon LeFevre 
9. The More I Enter In - Benny Hester 
10. Name Above All Names - Debby Boone 

WEMl/Menasha, WI 
FORMAT: Inspirational/MOR 
1. Come Drink At My Table - Billy & Sarah 
Gaines 
2. Oh Happy Day - Lamelle Haris 
3. Friend Of A Wounded Heart - Wayne Watson 
4. Just Because You Are - Phillip Sandifer 
5. Keep My Eyes On You - Kelly Willard 
6. A Song In The Night - Songbird 
7. People All Over The World - Farrell & Farrell 
8. Look For A Window - Dallas Holm 
9. Mighty God - Gary McSpadden 
10. He’ll Come With A Shout - Luke Garrett 

KJLY/Blue Earth, MN 
FORMAT: Inspirational/MOR 
I. Name Above All Names - Debby Boone 

2. Pure Heart - Jim Murray 
3. Friend of A Wounded Heart - Wayne Watson 
4. Household Of Faith - Steve Green 
5. The Power - Don Francisco 
6. He Is All You Need - Steve Camp 
7. United We Stand - Evie 
8. 1 Will Rejoice - Luke Garrett 
9. Make Us One - Phil Driscoll 
10. Tell Me Again - Wintley Phipps 

WZZD/Philadelphia, PA 
FORMAT: A/C 
1. I.O.U. Me - Be Be & Ce Ce Winans 
2. Never For Nothing - Margaret Becker 
3. There In Your Heart - Dion & Kelly Willard 
4. Prince of Peace - Twila Paris 
5. Name Above All Names - Debby Boone 
6. Wings Of An Eagle - Deniece Williams 
7. Weak Days - Steven C. Chapman 
8. Crossover - Dan Peek 
9. Come Drink At My Table - Billy & Sarah 
Gaines 
10. Household of Faith - Steve Green 

WNOW/Charlotte, NC 
FORMAT: CHR 
1. Wings Of An Eagle - Deniece Williams 
2. Make It Right - Kenny Marks 
3. Holy Fire - Glad 
4. Heads Or Tails - Prism 
5. There In Your Heart - Dion 
6. Crack The Sky - Mylon LeFevre 
7. All Soldiers - Phillip Bailey 
8. When You Love - Rich Mullins 
9. Dreams - Jon Gibson 
10. That’s How He Touched - Kim Boyce 
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WASHINGTON WATCH 

(continued from page 36)_ 
If a cable operator refuses to meet its car¬ 

riage obligations, a broadcast station may make 
a written demand for carriage, proving that the 
station is qualified. The cable operator must 
respond in 15 days, stating a reason for refusing 
carriage. If differences cannot be resolved infor¬ 
mally, the broadcaster may petition the FCC. 
The petition should include a copy of the 
station’s demand, the response, and any other in¬ 
formation that might be relevant. Pleadings 
responsive to the petition must be filed within 20 
days. Factual allegations must be supported by 
affidavits. The Commission may order a cable 
company to carry a signal for 12 months after 
finding in favor of the petitioning broadcaster. 

The Commission has changed its past prac¬ 
tice of requiring that VHF channels receive the 
same channel assignment on cable systems that 
they utilize in their over-the-air broadcasts. 
Thus, for example, it is no longer required that 
broadcast Channel 5 be carried on cable Channel 
5. Instead, the cable operator is required only to 
carry the broadcast signal on the lowest priced, 
separately available channel service tier. 

The A/B Switch 
As previously mentioned, the new rules re¬ 

quire cable operators to offer for sale "A/B 
switches” that allow both cable and off-the-air 
signal reception on a single television set. 
Without an A/B switch, a television connected to 
cable cannot receive off-the-air signals that are 
not carried over the cable system. The intent of 

the A/B switch requirement is to ensure that, in operators move with dispatch to demonstrate to 
cable households, all off-the-air broadcast sig- local cable operators the benefits of carrying 
nais will at least theoretically be available. In the their stations. This sales "pitch" may include 
Commission’s view, this requirement will make several elements such as: 1) an outline of dis-
must-carry rules unnecessary by the time they tinctive, locally-oriented programming that is 
are scheduled to expire on January 15, 1992. The carried by the station and is not otherwise avail-
FCC has indicated, however, that it will inves- able in the market; 2) information on the size 
tigate through rulemaking whether there might and demographics of the station’s audience 
be particular situations where must-carry rules (where such information is helpful); and 3) let-
would be necessary after that date. This proceed- ters and other indications of support from 
ing would conclude prior to the automatic ex- viewers which suggest that, whatever the 
piration date of these rules. station’s audience may lack in size, is more than 

offset by the intensity with which these viewers 
Tkin ïTiiiiifo want ,o ̂ ave access to ’^c station and its 
1 I1C r UI UI C programs. With cable systems being valued in 

today’s market at as much as $2,000 per sub-
The future of the must-carry rules is ex- scriber, enlightened system operators are often 

tremely uncertain. Although the FCC has receptive to suggestions that will enhance sub¬ 
scheduled them to expire in 1992, the rules are scriber satisfaction. 
the focus of legal and Congressional action While such presentations to cable operators 
which may alter their current life span. A group will not always be successful, several religious 
of cable operators already has requested the U.S. station owners have been pleasantly surprised by 
Court of Appeals for the District of Columbia the receptivity of the cable systems in their com-
Circuit to declare the new rules unconstitutional. munities. In several cases, these operators were 
claiming they continue to infringe on cable unfamiliar with the specific program offerings of 
operators' First Amendment rights of free local stations and were persuaded to continue 
speech. Meanwhile, on Capitol Hill, Senators In- carriage once it was explained that these stations 
ouye and Hollings and Congressman Markey provided distinctive local programming that was 
have introduced legislation to eliminate the sun- appreciated by a loyal viewing audience. 
set provision of the rules, making must-carry 
rules permanent. Richard E. Wiley, a partner in the 

Given this uncertainty, it is apparent that Washington, DC. law firm of Wiley, Rein & 
regulation cannot be relied upon as a guardian of Fielding, is a former Chairman of the Federal 
the long-term interests of religious television sta- Communications Commission,, and is General 
tions — even those who may be entitled to car- Counsel for NRB. He was assisted in preparing 
riage for the scheduled life span of the new this article by Willard W Pardue. Jr., an as-
rules. It is crucial, therefore, that station sociate in Mr. Wiley's firm. 

Get the Best Possible Medical Protection in Today s Market 

SIGN UP TODAY 
for 

NRB’s 
COMPREHENSIVE 
BENEFITS PLAN 

A complete medical, dental and vision care package exclusively lor NRB members. 

For Complete Details Call 
NATIONAL RELIGIOUS BROADCASTERS 

at 201-428-5400 
Telex (25)510-600-4292 
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EXT E NEWS 
BOARD OF On Friday, September 12, NRB's 88-member board of 
DIRECTORS directors met in Chicago to vote on the bylaws and 
APPROVE EFICOM implementation of EFICOM (Ethics and Financial 

Integrity Commission) . About 50 members were present 
to approve the code. NRB executive director Ben 
Armstrong said EFICOM will be regarded as the "Good 
Housekeeping Seal of Approval" in the religious 
broadcasting industry. 

GRAHAM'S Upon direction of his doctors, Billy Graham post-
CHINA VISIT poned his first visit to The People's Republic of 
POSTPONED China after a fall which fractured one rib, rein-

jured several others and heavily bruised the left 
side of his chest. The fall occurred shortly after 
arriving in Tokyo enroute to China. "This is one of 
the greatest disappointments of my life," Dr. Graham 
said. “I was especially looking forward to accom¬ 
panying my wife to see her birthplace, where she 
spent the first 17 years of her life." Graham indi¬ 
cated he may reschedule the visit for 1988. 

ROBERTSON RALLIES Pat Robertson's goal of receiving three million 
3.3 MILLION signatures was realized on September 15, when he 
SIGNATURES announced that he had 3.3 million names in letters, 

petitions, postcards and phone pledges. Robertson 
said he would formally announce his candidacy for 
the Republican nomination for President October 1. 

STOWELL NAMED Joseph M. Stowell III, pastor of Highland Park 
PRESIDENT OF Baptist Church in Southfield, Michigan, was named 
MOODY the seventh president of the Moody Bible Institute 

of Chicago. He succeeds NRB Board member George 
Sweeting, who ia now chancellor of the institution. 

CARIBBEAN CHAPTER The Caribbean Chapter of NRB holds its first annual 
HOLDS FIRST convention October 1-2 at the Caribe Hilton Hotel in 
CONVENTION San Juan. The registration rate for non-members has 

been lowered to $75.00. Featured speakers include 
Thos . Zimmerman, Jose Reyes and Bob Cook. 

NRB STAFF Dr. Kenneth Beachboard, a Lutheran minister and 
MEMBER DIES former religious broadcaster, died August 21 from a 
AT 71 heart attack while vacationing in Greenville, South 

Carolina. Beachboard, served as NRB's Washington 
representative since 1981. He is survived by his 
wife Mildred of Bowie, Maryland, and three children. 
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FOR YOUR LISTENERS: 
There Is Light InThe Night. 
SkyLight has "Light In The Night” -quality 
programming through the lonely night hours. 
For information about "Light In The Night" 

and how you can receive overnight programming, 
hosted live with Brad Walton, call 612-631-5000. 
Hear it for yourself on the 24-hour audition line 
by calling 612-631-5060. 

SKYLIGHT 
Satellite Network 
A ministry of the Northwestern College Radio Network 
3003 North Snelling Avenue, St. Paul, Minnesota 55113. 612-631-5000 

(Circle 104 on the Reader Service Card) 



The name Marlin Maddoux 
means two things. 
As President of U.S.A. Radio 

Network, he runs the most explo¬ 
sive news/talk enterprise America 
has ever seen, airing on almost 300 
stations. U.S.A. Radio Network 
brings a high level of news profes¬ 
sionalism to Christian radio. 
As the host of the worlds largest 

Christian radio talk show, “Point of 
View,” he speaks to over 2(M) radio 
station audiences every day. Marlin 
Maddoux is truly one of Americas 
founding fathers of Christian Infor¬ 
mation Radio. 

Point ofView/U.S.A. Radio Network. 
Changing lives. Changing the world. 

l-8(X)-327-3383 
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