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Energizing Words.

\x Jords of encouragement, of hope, under
standing and illumination are vital to
your ministry. Zondervan Publishing House

A IO‘E can help by supplying vou with the tools
you need for your congregation.

It starts with Dr. Ed Wheat. His Love life
For Every Married Couple has already
helped renew over half-a-million marriages
Now his First Years of Forever helps young
couples build that commited, lasting love
from the very beginning.

Then there are the families in your
audience with children... With John
Baucom’s Boriding and Breaking Free,
vou'll be able to help them grab hold of
new skills and attitudes that can make a big
difference in their lives.

Sometimes families blow it, but God
doesn't. And in Come Back Barbara, John
and Barbara Miller capture the heartache of
ALY | DAYAR 1D teen rebellion and the joy of restoration
With Glona Okes Parfers When the stranger in the house is a
spouse, Larry Crabb can help your con-
gregation get back on track toward greater
oneness and unity in The Marriage Budilder:

If you have people in your audience
who are hurting and feel life is against
them, help them renew their spirit with Joy
That Lasts from Gary Smalley

If you would like more information on
the titles pictured, on Zondervan Bibles or
the more than 1,000 other titles we have o
choose from, fill out the form helow, or stop
by our booth (E 120) at the CBA convention

NAME

ORGANIZATION

CIY— STATE YAl =

GARY
SMALLE

| PHONE ( )

Yes, send me free copies of:  _ Catalog
Gospel of John Philliptans
(NIV Study Bible)  (Student Bible)
Muil this completed form to
7 Zondervan Ministry Builders K-1210
1415 Lake Dr. SE
Grand Rapids, M1 49500
or call toll-free 1-800-233-3480 or (616) 698-6800
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KING MASTEP

Over 30 years experience in Christian Programming has assured
many years of success to all of our Broadcasters! You too can
enjoy this SUCCESS! KMJC Radio reaches the most responsive
audience in the WEST!

Write or call for information: il

910 AM 5000 watts-Full Time in San Dnego County

§ M-Us i LOS ANGELES:
SAN DIEGO s T pd L Creed (NATIONAL SALES)
P.0. Box 2908 Liconsed 10 €1 Cajom, Callemi Contact: Juanita Haddy Landon
San Oiego. CA 92112 5 : Janine Gates
Teleghone: (619) 579-0910 e v lundimy B 194 Hilhurst Avenue.
os Angeles,
J-c- GATES & co- Telephone: (213) 669-8066
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InfoCision’s Christian com-
municators talk with your
denors on their own spiritual
level. We utilize a positive,
highly personalized, low key
approach. The net result is
MORE MONEY RAISED, and
INCREASED GOODWILL. In
fact, we find that people cen-
tacted over the phone aciu-

For More Information CFo/l: ally give more to subsequent
Tim Twardowski direct mail appeails.

Executive Vice President-Marketing

(216) 864-2555 ﬂ
INFOCISION MANAGEMENT

INFOrmation/deCISION Management
1755 Merriman Road ¢ Akron, Ohio 44313 « (2416) 864-2555
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Ministry First

For years I described TV-38 in
Chicago, of which 1 am president, as a
television broadcast ministry. Over a period
of time I realized I was mistaken. The
words were out of order. To describe our-
selves as a television broadcast ministry
left us vulnerable and subject to failure.

Now I insist on being called a ministry
in television broadcasting. The change may
sound trivial but it isn’t; it is the key to our
success as a ministry. Our first priority is to
minister. That is our calling. We could do without television, but not without
ministry. Television broadcasting is only a vehicle for our ministry.

I believe it is the same with all of us who are called into Christian broad-
casting. First and foremost, we are in ministry and that should be our priority.
I do not need to tell you how easy it is to become enamored with the
medium. It is enticing, especially when you are on the air. If we are not care-
ful, we can lose sight of our calling. Then the focus will be on the medium,
or perhaps, worse, on ourselves. To allow that to happen is dangerous because
it interferes with where the attention should really be—on Christ.

One final note on this subject. If we are involved in broadcast ministry,
we should conduct ourselves as ministers. Our calling should be reflected in
our business and personal ethics, in our treatment of other people, in our
moral behavior and, in general, our lifestyle. We should offer the body of
Christ and the world a positive image of what a minister should be. As mini-
sters, we, in a real sense, are "men of God" and we represent Him to the
people to whom we minister. Our top priority should be the desire to put
Christ first and represent Him well.

S~

-~
~

Jerry Rose

President
National Religious Broadcasters
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Vice President

THESE
FACTS

Bott Broadcasting Co
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President General Manager
Bott Broadcasting Co. AT S

Richard Bott

Bott Broadcasting Company

At BBC the Preaching of the Cross is our First Priority.

At BBC we believe our Christian programs should be of exemplary ethical
reputation. Further, we believe our greatest service, as a Christian broadcast-
ing company is to feature programs that point men and women to Christ.

At BBC we believe a Christian staff should be dedicated to the Lord and
consecrated to His purpose; but we also believe it takes people who have the
training and possess the talent to be really good at what they do. It takes
people who regard excellence as an absolute must and will not settle for less.

At BBC we believe that ‘‘show business” is not our business and entertainment
is not our purpose. With this in mind, our programming is centered on the
serious study of God’s Word to help our listeners grow in the Lord and in their
knowledge of His Word. Also, our news and information features keep our
listeners informed about important issues from a Christian perspective.
People today need real answers to real problems, and that is the service to

which we are committed.
BBC

Fon 25 years, a national lcader . . .
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NRB FORUM

NRB Top Programs

Dear Editor:

Thank you for including Children’s
Bible Hour in your report in the May
issue. We are grateful to God for the 46
years He has allowed our ministry to
reach boys and girls around the world
with the good news of the Gospel.

Just to set the record straight, and to
keep integrity, while we do have 592
different stations on our list, not all
carry our 30-minute program. Some
carry our 15-minute version, and some
our Key for Kids daily four-and-one-half
minute program. Of course, many of our
stations carry all three programs, for
which we are grateful.

Thank you for your good work. I
have attended the NRB conventions
since 1959, and am grateful for the
wonderful growth of those interested in
using the airwaves 1o the glory of God.

Charlie Vander Meer
Children’s Bible Hour
Grand Rapids, Michigan

More on Tender Mercies

Dear Editor:

Religious Broadcasting is turning
into one of the best magazines in Chris-
tendom. 1 especially enjoyed Gary
Bugh'’s letter to the editor on my article
"Can NRB Influence Hollywood?" I
agree with him wholeheartedly that
movies with profanity deserve to be
avoided by Christians unless there are
extraordinary redeeming factors which
would dictate otherwise.

With respect to Tender Mercies, the
extraordinary redeeming factor is the
fact that the movie tells the story of a
down and out country-western singer
who comes to Christ, forsakes al-
coholism, gets baptized, gets married
and has his life turned around by God’s
grace. Before he comes to Christ there is
some rough language. Afterwards, there
is an incredible manifestation of God’s
grace. Anyone who has been saved by
the death and resurrection of Jesus
Christ through the power of God’s
sovereign grace can testify to the truth
of Tender Mercies. A song in the movie
entitted If God Can Forgive Me, Why
Can’t You? is right on point.

Mr. Bugh recalls having rented this
movie some time ago and having been
shocked that the Lord’s Name was taken
in vain "time and time again." Actually,
there were two profanities, five exple-
tives and six or seven obscenities. The
Lord’s Name was not taken in vain time
and time again, but Mr. Bugh’s point is
well taken. We should never condone
profanity, but in this case the movie is a
testimony to God's forgiveness and
tender mercies as He saves lost souls
from eternal damnation. For this reason,
Tender Mercies should be applauded as
a strong witness to the secular world
which was so well crafted that it won an
Academy Award and has brought several
people to Christ.

Theodore Baehr
Good News Communications
Atlanta, Georgia

Friend or Foe?

Dear Editor:

I read with great interest the article
Competitors or Co-Workers (March
issue) by Bob Augsburg. From my very
sad experience, I think a more suitable
title would be "Friend or Foe?”

I think Mr. Augsburg touched a sub-
ject that really deserves to be addressed,
especially with the glut of so-called
"religious" stations hitting the airwaves.

Do competitors or co-workers call
each other liars? Do competitors or co-
workers call or contact all your adver-
tisers and programmers? Certainly not if
they are your friends. Then per-
haps...they are your foes?

May the Lord richly bless you in all
you do; and I thank my Lord Jesus for
giving me the willingness to forgive.

Gene Tognacci
WLVS-AM
Lake Worth, Florida

Reaching the Lost
Dear Editor:

I am writing in regard to an article
published in your May issue about the
top NRB weekly programs. I could not
help but respond to the intentional omis-
sion of religious broadcasts on secular
stations.

I have long appreciated and
respected the accomplishments and goals
of NRB. However, I am disappointed to
observe the omission of "reaching the
lost” by broadcasting religious programs
on secular stations. This has been the
approach The Back to God Howr has
used since its first broadcast in 1939.

The Back to God Hour strategically
places its weekly program on mainly
secular stations so that we can bring the
salvation message to the listener who
would not ordinarily tune into a
religious station. The same is true for
our daily half-hour telecast, Faith 20. 1
appreciate the ministry that seeks to
minister to believers.

However, we must not neglect the
primary responsibility religious broad-
casters should have of proclaiming the
glorious gospel to unbelievers. Perhaps
more emphasis should be placed upon
putting our programs on secular stations
so that we can aggressively reach the
lost where they are.

Thank you for your excellent publi-
cation and organization!

Mark Drenth
The Back to God Hour
Palos Heights, Illinois

Sorry, Our Mistake!
Dear Editor:

Your article entitled A New Genera-
tion of Christian Broadcasters in the
May 1988 issue of Religious Broadeast-
ing paints an encouraging picture for the
future of Christian broadcasting. The
only thing lacking, in our "unbiased
opinion,” was any mention of the
telecommunications program at Spring
Arbor College.

I recognize that you could not men-
tion every Christian college or univer-
sity involved in educating broadcasters.

However, we hasten to point out the
excellent record that Spring Arbor stu-
dents have had in receiving NRB
awards, and also the fact that we have
just celebrated the 25th anniversary of
Spring Arbor College’s Christian radio
station, WSAE-FM.

Allen Carden
Spring Arbor College
Spring Arbor, Michigan
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WKGM is now broadcasting day and night in the Nation’s

30th MSA market, the Tidewater area of Virginia. This powerful station will soon be on the air 10 years serving the Norfolk,
Newport News, Virginia Beach, Portsmouth, Williamsburg, Virginia area. For availabilities call (804) 357-9546 or (804)
622-9546 or write WKGM, PO Box 339, Smithfield, VA 23430. Larry Cobb, Station Manager.

)

MORE p ow ER WCXN Now 10,000 Watts Loud & Clear in Hickory,
Statesville, Claremont, Granite Falls, Taylorsville

and Newton, North Carolina. A growing station in our Carolina Connection. For availabilities call (704) 450-9803 or
write WCXN, PO Box 989, Claremont, NC 28610. Don Lee, Station Manager.

—Zad & o
AM 1170 10.000 WATTS

MORE COVERAGE .........

Ashland, Kentucky area with the best in National, Regional and Local Ministries. This station serves the tristate area of
Ironton, Ohio, Huntington, West Virginia, Ashland and Cannonsburg, Kentucky. For availabilities call (606) 928-3779 or write
WOKT, PO Box 5730, Ashland, KY 41105. Brian Corea, Station Manager.

AM 10403 /
WRT
Mo R E P E o P L E The greater Charlotte, North Carolina area is growing

and WNOW with 1.25 million people within its reach has more land and people coverage than any inspirational station in
the area. This economically prosperous region is known to have more churches per person than about any other area in
the nation. For availabilities call (704) 332-8764 or write WNOW, PO Box 23509, Charlotte, NC 28212. Ken Mayfield, Station
Manager.

Management Opportunities Available At Stations Under Construction: WKTR, WFTK & Others.

Executive Ofices: Dr. Vemon H. Baker, PE, Director, Jackson Street Office Center, PO Box 889, Blacksburg, VA 24060
©EMI, July 1988 (Circle 111 on the'Header Service Card)



K-SAVES!
K-SVZ Radio

50,000 watts
clear-channel
1540kHz.

Metroplex
Studios-Offices:
Dalworthington

Gardens, 76016,

at 3105 West
Arkansas Lane.

50,000 watt
clear-channel
primary service

to Dallas—

Fort Worth's

3.800.000
people.

Nighttime
primary service
to Fort Worth's

1.100,000
people at
reduced power,
plus clear-
channel
skywave service
to West Texas.

Oklahoma.,
Colorado, and

New Mexico

K-SAVES!
Dallas—
Fort Worth

THE GOLDEN
GOSPEL GIANT!

Telephone:
817-469-1540

Stuart Gaines Broadcasting Corporation

K-SAVES! Box 210-339 K-SvzZ!
Dallas—Fort Worth Beverly Hills Station Dallas—Fort Worth
DALLAS, TEXAS 75211-0339

Greetings, once-again!
Welcome to the Christian Book Seflers Convention!

My wife, Mary Gaines, and | will be over at the
Daftas Convention Center, too. It will be a wonderfu!
opportunity to see old friends and make new friends, too.

Just look for a very nice looking lady, along with
a 6' 4" felflow with a gray beard. That's us.

Speaking of old friends, advertising in Religious
Broadcasting sure works! We've had such old and
dear friends and clients as Tom Benvenuti, Pat Walsh,
Jr., and more that we'll mention as the months unfold,
call us.

Now, to business...

Please tune us, while at the convention. Our
powerful signal blankets the entire Metroplex, and
goes and goes out into the surrounding area. That's
what it takes, and that's what K-SAVES delivers to
our client-ministries.

We have a very-few choice time-periods feft,

in the mornings. Please call me, and 1'Il go through
the schedule with you. You'd be in good national

and loca! company. You'll see that there are well-over
60% local ministries, and | believe you'l! agree that

is a real ftrue measure of acceptance.
Weekends?

There are some really nice afternoon slots available.
Mornings have filled-up.

Do give us a call. 817-469-1540 is the number, collect.

Our business is serving you in your mission. Simple as that!
Just ask for either Jack Stuart, or my wife, Mary Gaines.

you, \
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by Richard E. Wiley

FCC Reinstates Program Exclusivity, Regulations for

Eight years afier their demise, syndicated
programming exclusivity rules for broadcasters
are back, reinstated by the Federal Communica-
tions Commission last month and due to take
effect in one year.

The rules limit the ability of cable systems
to import syndicated material to which broad-
casters already have exclusive rights in their
markets. The FCC eliminated the rules in 1980
but indicated last year that it believed the repeal
of the rules had wunduly shifted the
marketplace’s competitive balance in cable’s
favor.

The Commission had not released the full
text of its reinstatement decision at press time.
A news release issued following the meeting,
however, provided a general description of the
new rules. According to the release, the rules
will allow any breadcaster to bargain for and
enforce syndicated exclusivity rights as
provided for in a contract with program sup-
pliers.

TV stations choosing to exercise ex-
clusivity rights against cable systems must
provide details of those rights to affected cable
systems within 60 days of signing a program
contract, and in no case less than 60 days
before exclusivity is to commence. Relevant
portions of the exclusivity contract must be
made available to cable systems upon request.

For example, if a broadcaster in
Montgomery, Alabama had exclusive rights in
its area to Star Trek, the local cable system
could not import the signal of a "superstation”
that also carried Star Trek.

Syndicated exclusivity will not be granted
against a station that is generally available over
the air in the same community as a cable caster.
Thus, a cable system will not be required to
delete a program carried on a broadcast station
whose grade B contour encompasses the cable
system, in whole or in part, or to deiete a
program camried on a significantly viewed
broadcast signal.

Smallest Systems Exempt

Cable systems with fewer than 1,000 sub-
scribers will be exempt from compliance with
the syndicated exclusivity rules. The Commis-
sion estimated that while this exception ex-
empts roughly five percent of existing cable
subscribers, it encompasses about half of
operating cable systems.

To avoid any ambiguity regarding the ap-
plicability or non-applicability of exclusivity
protection, syndicated exclusivity contracts will
not be enforceable unless they contain the
precise language specified in the Commission’s

Broadcasters

rules. That language states that: The licensee
shall, by the terms of this contract, be entitled
to invoke the protection against duplication of
programming imported under Compulsory
Copyright License, as provided in the FCC's
syndicated exclusivity rules.

Contracts entered into before the date of
the Commission’s order must specifically con-
template amendments to the FCC’s rules to per-
mit syndicated exclusivity protection before
those contracts will be considered enforceable.
In the absence of such a specific reference,
broadcasters may invoke the syndicated ex-
clusivity rules if a contract is amended or
clarified to specify that exclusivity protection
attaches to the programming in question.

Break for "Superstations"

Broadcasters may purchase syndicated ex-
clusivity rights in a geographical region as
broad as the area in which they can obtain non-
network territorial exclusivity against other
over-the-air broadcasters. In general, these rules
accord broadcasters exclusivity within 35 miles
of their community of license. The sole excep-
tion to this geographic limit is that all broadcast
licensees will be allowed to purchase national
exclusive rights to syndicated programming.
Such an exemption is designed to help supersta-
tions—which by their very nature serve national
audiences—to purchase programming on the
same basis as other national organizations with
which they compete.

The Commission stressed that other issues
associated with geographical limits on ex-
clusivity, including territorial exclusivity arran-
gements, will be explored in more detail in a
Further Notice of Proposed Rulemaking, to be
released soon.

LPTYV, Translator Windows

Besides improving their marketplace posi-
tion in syndicated programming, the FCC
provided another opportunity for broadcasters
last month. The Commission announced it is ac-
cepting applications for new low power
television (LPTV) and television translator sta-
tions through June 24, 1988. Broadcasters also
may apply for major changes in existing LPTV
and TV translator stations during this window.

Applications for new LPTV and TV trans-
lator stations may be submitted for any location
in the country where frequencies are still avail-
able. A single entry may file no more than five
applications for new stations, however. The
same limit applies to any individual or entity
having an interest of one percent or more in any
applicant. This restriction does not apply to

major change applications.

The Commission is continuing its policy of
subjecting LPTV and TV translator applications
to stringent filing standards. This restriction
generally means that all applications must be
"complete and sufficient” when submitted for
filing and accompanied by a $375.00 filing fee.
In addition, applicants must use the February
1988 edition of FCC Form 346. The Commis-
sion will retum as defective and unacceptable
any applications not filed on that version of the
form.

EEO Program Report

The Commission continues to express its
concerns about Equal Employment Opportunity
(EEO). (See Washington Watch, May 1988.)
The agency’'s EEO Program report forms
recently have undergone modification, some of
which reflects the FCC’s increased scrutiny of
employment matters. The new FCC Form 396
is now available from the Commission and will
be provided to stations preparing to file license
renewal applications. The changes to Form 396
require licensees to provide more details about
their affirmative action efforts. For example,
where the old form required the licensee to
state merely the number of employment refer-
rals obtained from each recruitment source, the
new Form 396 asks for the number of minority
and female referrals obtained. The new form’s
section on "Promotions” also asks for specific
figures regarding promotion of minority and
female employees, whereas, previously, the
agency required only a general response as to
the results of the station’s promotions policies.

License Renewals

Television licenses in Arizona, Idaho,
Nevada, New Mexico, Utah and Wyoming and
AM and FM radio licenses in Maryland, Vir-
ginia, West Virginia and the District of Colum-
bia will expire on October 1, 1988. Applica-
tions to renew these licenses must be filed with
the Commission by June 1, 1988.

Radio licenses for AM and FM stations in
North and South Carolina and TV licenses in
California will expire on December 1, 1988.
Applications to renew must be filed with the
Commission by August 1, 1988.

Richard E. Wiley, a partner in the
Washington, D.C. law firm of Wiley, Rein &
Fielding, is a former Chairman of the FCC.
He is general counsel for the National
Religious Broadcasters. He was assisted in
preparing this article by Sandy M. Wilson,
an associate in the firm.




EDITORIAL

Books & Broadcasters

A Multimedia Approach

Ben Armstrong

: I he effective inter-relationship be-
tween Christian broadcasting and

Christian publishing is experiencing
dynamic and explosive growth today.
More and more broadcasters are becom-
ing authors and more and more authors
are  becoming broadcasters.  This
phenomenon is natural since it provides
them with a dual platform of ministry to
the general public.

I think of broadcasters like Chuck
Swindoll and James Kennedy who have
also become popular authors, or authors
like James Dobson and Joni Eareckson
Tada who have become popular broad-
casters. Success in the one area has in-
evitably led to success in the other area as
well because of the natural alliance be-
tween books and broadcasters.

The same natural interface that exists
between broadcasters and musicians is
now blossoming between broadcasters
and publishers as well. Jim Buick of the
Zondervan Corporation has observed,
"There is a natural alliance between
books and broadcasters that is now com-
ing to fruition.” It is this healthy alliance
between NRB and the Christian Book-
sellers Association (CBA) that we are
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celebrating in this issue of Religious
Broadcasting.

We are taking extra care to recognize
the tremendous work of CBA president
Bill Anderson in a special profile. And for
the first time ever, the Southwest Chapter
of NRB is naming a Publisher of the Year
at its Southwest convention, which comes
on the heels of the CBA convention in
Dallas. We intend for this to be an annual
award to the publishing leader who has
done the most to foster more effective
relations between Christian broadcasters
and publishers.

Dual Roles

The extensive list of author/broad-
casters is growing continually and in-
cludes such names as Billy Graham,
James Dobson, Chuck Swindoll, Charles
Stanley, Warren Wiersbe, J. Vemon
McGee, James Kennedy, David Hocking,
George Sweeting, Joe Stowell, Lloyd
Ogilvie, Jerry Falwell, Cal Thomas, Bob
Cook, Jack Hayford, Bob Larson, Joni
Eareckson Tada, Jay Kesler, Larry
Burkett, Richard DeHaan, Leroy Eins,
Tim LaHaye, John MacArthur, James
Boice, Dave Breese, Bill Bright, David
Jeremiah, Richard Lee, Erwin Lutzer,
David Mains, Paul Meiser, Clyde Nar-
ramore, Lester Sumrall, Robert Schuller
... and on and on the list could go.

It is more obvious than ever that
those whose ministries meet needs and
move hearts over the airwaves do so
through the printed page as well. I believe
that is because both broadcasting and
publishing are an extension of the person
who is communicating the message of
God. When one translates it to the printed
page, he is extending himself to an in-
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visible (but very real) audience which is
beyond the immediate boundaries and
confines of one’s limited geography. In
other words, broadcasting and publishing
enable the servant of God to multiply his
ministry immediately and enormously
without ever changing location.

Gift Offers and Premiums

Another area of the natural interface
between publishing and broadcasting is
the use of gift offers and premiums.
Many broadcasters use Bibles, books,
devotional materials, magazines and ather
printed materials as incentives to get
viewer and listener response. Others, like
James Dobson, often review books and
interview authors in order to give their
books greater visibility to the Christian
public. In fact, many Christian radio sta-
tions regularly feature book reviews and
live telephone interviews with authors.

The use of print materials by broad-
casters is a natural,” states Jim Black of
Word Books. "We now know," he adds,
"that a successful broadcaster will in-
evitably become a successful author.”

I am greatly encouraged by this trend
and hope that the inter-relation and inter-
dependence  of  broadcasters  and
publishers will continue to grow in the
coming years. We have a tremendous op-
portunity to be used of God to enhance
the work of Christ in the days ahead. All
of us at NRB want to express our
heartfelt gratitude and appreciation to all
our friends at CBA. A multimedia ap-
proach is an absolute must in today’s
world.

Ben Armstrong is executive editor of
Religious Broadcasting Magazine.



You're invited to attend the 1988 NRB/Southwest Convention: You'll be
inspired by such well-known speakers as MALCOLM SMITH...MARLIN
MADDOUX...JERRY ROSE...FRANK MINIRTH AND PAUL MEIER...
HAL LINDSEY. You'll have a chance to exchange with many of the
Nation’s Top Christian Communicators in practical, nuts-and-bolts
workshops on such timely topics as TELEVISION PROGRAMMING AND
PRODUCTION..PROGRAM RATE NEGOTIATIONS...RADIO STATION
POSITIONING...COMMERCIAL SALES..NEW TECHNOLOGIES...and
more! Experience the warmth of Christian fellowship with peers who face
the same daily problems, and who share your love for broadcast ministry...
Enjoy the informal fun of our famous ANNUAL AUCTION, and our
fabulous TEXAS BARBEQUE BASH! It’s all set in the friendly DALLAS-
FORTH WORTH METROPLEX, offering almost unlimited opportunities
for family-oriented, vacation-season recreational activities... Including (for
spouses not attending workshop sessions) a DALLAS SHOPPING AND
SIGHTSEEING EXPEDITION! All in all, the convenient, affordable
NRB/SW CONVENTION is your best mid-year meeting investment.

*July 20, 21, 22

REGISTRATION DESK OPENS AT 4 PM ON WEDNESDAY 7/20
SPECIAL PRE-CONVENTION CONCERT AT 8:30 PM WEDNESDAY
CONVENTION SESSIONS SCHEDULED 8 AM THURSDAY
THROUGH 10 PM FRIDAY.

REGISTRATION — 1988 NRB/SOUTHWEST CONVENTION

Name Spouse (if attending). R
Firm or Organization B
Business Address . _

Zip Code _ Business Telephone__ Home

Estimated Time/Date of Arrival B We will also be attending the CBA Convention [ Yes [ No

WE WILL BE TAKING ADVANTAGE OF THE HARVEY HOTEL'’S SPECIAL $54* NRB/SOUTHWEST
CONVENTION ROOM RATE 0O Yes 0O No

(Hotel reservations must be made directly with HARVEY HOTEL, by calling 214/929-4500 (Texas residents may call TOLL
FREE: 1-800-922-9222). *TO QUALIFY FOR SPECIAL CONVENTION ROOM RATE, BE SURE TO MENTION NRB/SW!

REGISTRATION MAILED BY MAILED AFTER [ RUSH COMPLETED FORM & CHECK TO:
RATES 7/15/88 715/88 Mr. JOE WILLIS, Treasurer

Individual Attendee $160 $175 NRB/Southwest Convention 88

Student or 2nd Attendee $125 $130 3706 Knight Lane

Spouse of Attendee®* $ 90 $105 Garland, Texas 75042

**ONE REGISTRATION FORM PER ATTENDEE, EXCEPT SPOUSE.
FOR ADDITIONAL INFORMATION, PLEASE CALL MR. WILLIS AT (214) 272-5749.
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SPECIAL REPORT

Dallas:

The Urban
Jewel
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by Ed Hindson

ising above the ex-

pansive Texas skyline,

Dallas glitters like an

urban jewel reflecting

the prosperity of the

American  west. It is
more than just a city in Texas. Dallas
is America’s city! It is a prominent
symbol of ingenuity and success as we
enter the exciting future of the
twenty-first century. It is a city that
both charms its visitors and delights its
citizens. Dallas is a city that has it all:
the Galleria, the World Trade Mart,
Texas Stadium, Reunion Center and
one of the most dazzling skylines of
any city in America.

Yet, Dallas is a friendly city that
reflects its westem heritage along with its
cosmopolitan and contemporary look.
Even its sports teams (Cowboys, Rangers
and Mavericks) reflect that balance of
heritage and vision. This is a city proud of
its past and excited about its future. It is a
city that is reflective of the spirit of the
American people themselves.

Dallas is one of the most spiritually
influential cities in America as well.
Several major broadcast ministries call
this city home and they are using their
home base to influence the world for
Jesus Christ. Dallas is also home to some
of the largest churches in America, as well
as several Christian schools and theologi-
cal seminaries. When people think of Dal-
las, several names quickly come to mind.

One of the oldest institutions in Dal-
las is the historic First Baptist Church,
pastored for over 40 years by Dr. W, A.

JULY/AUGUST 1988

W. A. Criswell

Billy Weber

Frank Minirth

Paul Meier




Criswell, whose voice is heard over the
church’s KCBI radio station. Dr.
Criswell’s ministry has had wide national
influence because of an effective local
impact on the people and churches of
Dallas. "Preaching the Word of God is
paramount,” Criswell declares, "“Whether
it is done in person or over the airwaves."

A contrast to Dr. Criswell’s ministry
is that of the younger fellow Baptist pas-
tor, Dr. Billy Weber of suburban Preston-
wood Baptist Church and speaker on The
Winning Spirit weekly telecast. Reaching
the young couples of Dallas through ag-
gressive evangelism and discipleship
programs has been a distinctive emphasis
of Weber’s ministry. The Prestonwood
faciliies also house the Discovery
Broadcast Network, headed by Dan
Sampson, providing hundreds of hours of
video materials to over 2,000 network
subscribers.

Dallas is also headquarters to the
rapidly expanding USA Radio Network
which provides Christian news broad-
casting to some 350 radio stations nation-
wide. USA Radio was founded by Marlin
Maddoux, whose popular telephone talk
program, Point of View, has been rated in

-the top ten most listened to daily Chris-
tian radio programs (see Religious
Broadcasting, April 1988). USA Radio
also provides several other programs and
a five minute newscast 24 hours a day
that is on par with any secular newscast.
Gary Crossland of Soma Communica-
tions has helped the network become the
largest of its kind in Christian radio.

One of the unique broadcasts
emanating from Dallas is the Minirth-
Meier Clinic  featuring  Christian
psychologists Frank Minirth, Paul Meier
and Walt Byrd. The program is spon-
sored by the Minirth-Meier Foundation
and its format revolves around a discus-
sion of practical and psychological
problems in a question-answer format,
hosted by Don Hawkins.

Dallas is also home to several evan-
gelists who are effectively using Christian
broadcasting to enhance their ministries.
James Robison is the host and speaker
on the Day of Restoration television
broadcast, featuring Bible teaching,
preaching and a talk/interview format.
Robison'’s 30-minute weekly and daily
broadcasts are both soul-stiming and
heart-moving. Mike Evans is also head-
quartered in the Dallas area where he is
the speaker on Mike Evans Presents, a
30-minute weekly telecast emphasizing
prophetic themes and contemporary is-

sues. Tony Evans, one of America’s
leading black evangelists, is also based in
Dallas. Tony'’s Urban Alternative spon-
sors a daily radio program and is now
developing a weekly television broadcast
as well. Other Dallas area broadcasters
include Kenneth Copeland and Bob Til-
ton. The latter’s Word of Faith ministry
has its own international satellite network.

Nearby Ft. Worth is the home of the
ACTS Television Network recently pur-
chased by a group headed by Chip At-
kins, Jimmy Allen, past president of the
Southern Baptist Convention, is the cur-
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KPBC-AM (president, Don Crawford):
KCBI-FM (president, Paige Patterson);
KSKY-AM (president, Don Palmer);
KVTT-FM (president, Stan Thomas);
KOFT-AM in suburban Ferris (owner, Al
Crain); and KNRB-AM in Fi. Worth
(general manager, Joe Willis). The newest
entry to the Dallas-Ft. Worth market is
KSVZ-AM recently purchased by hus-
band and wife team Jack Stuart and Mary
Gaines.

God is certainly at work through His
people in Dallas. What is happening in
this great city is a glimpse of what God is

James Robison

Jimmy Allen

Marlin Maddoux

rent president of the SBC’s Radio & TV
Commission and the chief architect of the
sale of the ACTS Network by the SBC to
the newly formed for-profit group called
the Friends of ACTS. The new group has
announced its intention of maintaining
the philosophy of local origination of
programs from local churches and com-
munity groups.

The airwaves of the Dallas-Ft. Worth
area are blanketed by a number of Chris-
tian radio and television stations including
KTTX-TV (Channel 39), the CBN af-
filiate; KIAB-TV (Channel 23) in Gar-
land; KLTJ-TV (Channel 49) in Irving;
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doing throughout America today. He is
raising up fruitful servants in every con-
ceivable area of broadcast ministry to
proclaim the good news of the gospel of
Jesus Christ to a generation that
desperately needs Him and the touch of
His grace.

Ed Hindson is a
contributing editor
to Religious
Broadcasting
Magazine.

RELIGIOUS BROADCASTING 13



RADIO
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USA Radio
Network:

A Dallas Cinderella Story

Although the news media rarely be-
comes news itself, nothing could be
more newsworthy than the Cinderella
story of USA Radio Network in Dallas.
(No affiliation to television’s USA Net-
work or USA Today.) It is true that USA
Radio Network has the most unprece-
dented growth rate of any broadcasting
network in America, and for this reason it
has eamed a highly respectable position
among broadcasters and advertisers alike.
In less than three years USA has amassed
more stations camrying its news than
many of the other major networks. Now
over 400 stations broadcast programming
from USA Radio Network.

This project was the 1980s
brainchild of Dr. Marlin Maddoux, who,
at the time, was already the host of the
popular radio talk show Point of View.
Today, with veteran news staffers and in-
ternational reporters being added con-
stantly, it would seem lately that every-
thing Maddoux touches turns to gold.

But who is this outspoken super-
champion for the cause of truth, justice
and the American way? It all started quite
unpretentiously in 1972 when the Point of
View mikes went hot in the studios of
KDTX-FM in Dallas. It wasn’t too long
before AT&T sent the program live by
phone to KSBK-FM in Houston. When
the costs of satellite syndication made
high-tech bird-watching popular, Point of
View was immediately hurled into space.
Then in early 1984 Marlin Maddoux met
Gary Crossland of Soma Communica-
tions, and anyone who knows either man
knows the rest of this remarkable story.

Every weekday approximately two-
and-a-half million people tune their radios
to hear Point of View and Dr. Maddoux.
Since the turbulent days of Watergate he
has been interviewing notable guests
against the backdrop of society’s fast-
paced sociopolitical scene. Aside from
being a popular lecturer, his voice is
heard daily in almost every English-
speaking country, reporting on the full
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spectrum of issues that affect our homes,
schools, government, lifestyles and basic
freedoms. His ability to inspire public
opinion on a wide variety of issues has
made his input valuable to legislators
across America.

Because of his perspective on the is-
sues and current events, the media fre-
quently allows Dr. Maddoux the oppor-
tunity to shift his role from interviewer to
interviewee. He has appeared on CBS
Morning News, ABC's Nightline, Enter-
tainment Tonight and other prominent
television and radio programs. He is the
author of America Betrayed, a book that
traces his in-depth investigation into the
forces that have brought about profound
social and moral change in our American
society. His newest treatise, The Selling of
Gorbachev, is hailed by many as being
the greatest expose on this Soviet chieftan
ever published.

As president of USA Radio Network
he is at the helm of the most explosive
news radio enterprise ever. Today USA
Radio Network News is heard on one out

In 1983 a company in Dallas emerged
that was destined to change the viability of
Christian radio for many years to come.
Launched as a simple advertising agency,
Soma Communications has built a reputation
for doing the highly unlikely.

* In two years Soma made Point of
View the world’s largest live radio ministry.

* Soma built USA Radio Network
from a simple idea to a news force with 50
employees, reporters all across the world,
and over 400 stations.

* Soma successfully runs America’s
first Christian radio rep firm. Their latest
project, the USA Supemet, is a network of
networks, making it even more attractive for
major advertisers to buy wired Christian
radio.

* An equally outstanding contribution
to Christian radio is Tri-S, Soma’s sales ser-
vice bureau. In fact, no other radio format
has its own advocacy bureau. Tri-S consults
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Soma Communications, Inc: A Historical Profile

of every 25 stations across America,
bringing what many believe to be the
most balanced journalistic approach to
the hour’s top stories. USA broadcasts
news, sports, business and health reports
24 hours a day. In addition, over 30 addi-
tional programs are featured on the net-
work. The nice part is, the network is
debt-free and totally advertiser supported.

USA Radio Network News signed
on with 145 stations in September of
1985. From its very inception, Soma
Communications has been involved in
designing the network down to the finest
details, and under the direction of Gary
Crossland, Soma has successfully cleared
stations in all 50 top ADIs. The network
has built a virtual wall of reporters around
the country and around the world feeding
stories to USA every hour of every day
and night.

One of the most interesting features
of this network is its strict policy regard-
ing advertisers. Says Crossland, "We are
careful to sell only those advertisers that
we feel our audience will support and ap-
prove of. In other words, we are very
protective of our audience and advertisers
alike."

What does the future hold for USA
Radio Network? According to Crossland,
"Although we have many affiliates from
all formats, our goal is to be as eclectic as
possible. Our orientation is not toward
any one format or type of advertiser. Our
orientation is toward our audience. We're
committed to building these numbers as
large and as fast as is humanly possible.
Already our numbers are as large as
many national wired networks. The sky is
the limit."

with over 200 stations on a monthly basis
and publishes the Tri-S Spot/Light magazine,
which provides its clients with valuable sales
tools and statistics on the buying habits and
qualitative aspects of the Christian radio
audience. Through the help of Tri-S in 1987,
Christian radio has increased by almost five
billion dollars in new advertising revenue.

* Soma'’s president and founder, Gary
Crossland, has taught Christian radio sales
seminars in cities all over America. He has
published over 300 articles, over 40 audio
and video tapes and several pamphlets on
the subject of spot sales. Says Crossland.
"We're in business to help Christian radio
stations find support. Everything we do is
geared toward that. Providing them with the
most professional network sound and draw-
ing the attention of major advertisers to the
medium is an extremely important part of
that plan.”
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CDI-the #1 Wholesale Supplier of Audio/Video Equipment & Supplies

PC7250 Powered Mixer
Frm Ross

Introducing! Panasonic
Improved VHS Camcorder

- Higher Quality and Less Weight

+ 250 Watt RMS Power with 7 Complete
Mic/Line Inputs at the Price of

Six « Each Channel Features 3 Bands
of EQ, Pan Pot, Reverb/Effects Send,
Monitor Send, Gain Trim & Long-Throw
Fader for Easy Mixing - Output
Section has 8-Band Graphic
Equalizer, Master and Monitor
Slide Faders, Reverb Level, Effects
Level Controls - Reverb Return Can
Be Used as 8th Line Level Input

- Offering Wo Shutter Speeds
1/000 and 1/500 Second

- Flying Erase Heads

» 6x Power Zoom Lens with Auto Iris
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« 2/3" Electronic Viewfinder
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TELEVISION

Control Room at Prestonwood
Baptist Church in Dallas, Texas.

In just 11 short years God has
raised up a dynamic new church,
telecast and television network in Dal-
las centered around the ministry of Dr.
Bill Weber, pastor of the Prestonwood
Baptist Church. Founded in 1977, the
Prestonwood Church has exploded
into one of America’s largest and
fastest growing churches.

One of the key elements in the
growth of the church’s ministry has
been the success of its telecast, The
Winning Spirit, a beautifully
produced, high-quality 30-min-
ute  weekly telecast. The
program begins with a visual
panorama of the city of Dallas
and the Galleria-like styling of
the Prestonwood Church. It
quickly focuses on the excite-
ment and dynamics of people—
thousands of them moving
through the various facilities of
the church.

Dr. Dan Sampson,
Executive Director of
Discovery Ministries
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Terms like fellowship, en-
richment and worship instantly come
alive on the screen as the viewer is
captivated by what God is doing in
Dallas. The program itself centers on
the positive and practical messages of
Pastor Weber. His warm and winsome
style quickly communicates the "win-
ning spirit" for which the telecast is
named.

Discovery Broadcasting

Network

Another unique feature of the
Prestonwood Church is the ministry of
the Discovery Broadcasting Network
which provides products and program-
ming to 450 subscriber churches and
some 2,000 total clients. Begun under
the leadership of Dr. Dan Sampson,
DBN launched its first broadcast to its
satellite affiliates in October 1984.

Programming includes both live
and studio produced broadcasts.
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The Winning Spirit in Dallas

Telecasts include the regular adult
Sunday School class of Dr. Tim La-
Haye and featured speakers such as
John Walvoord, Adrian Rogers, Bailey
Smith, Zig Ziglar and Bill Bright.

Discovery Broadcasting Network
also televises the church’s Sarurday
Nights in Dallas, a regular concert
series featuring such artists as Steve
Green, Sandi Patti, Cynthia Clawson,
Phil Driscoll and the Imperials. In all,
DBN produces 30 hours of original
broadcasting each month, available in
its entirety to subscribers or on a
selective basis to individual pur-
chasers.

Another feature of DBN is its
video tape library of special events,
instructional lessons and ministry aids.
The network’s Deacon Ministry series
has been very popular with other
churches. A series on The Power of
Pageantry has been especially popular
with church choirs. Dr. LaHaye’s
series has been used extensively by
churches for Sunday School as well as
special seminars.

The Telecommunications Age

The mission of Discovery Broad-
casting Network is to share its
programming with other churches,
enabling them to grow and prosper as
well. Using the technology of satellite
communications, video tapes, live
broadcasting and studio produced
programs, DBN enables its sub-
scribers to extend their ministries into
the telecommunications age.

Bill Weber and Dan Sampson
have teamed up to provide the Pres-
tonwood Church with an effective
ministry which reaches beyond its
walls, across the nation and around
the world. Their model is certainly
one that is an example of what a local
church can do to extend its ministry
through television broadcasting. JE 2R



Oh Canada

There's A New Door Opening

For three eventful decades Food
for the Hungry International has fed
the world’s two hungers. From the
dusty villages of Latin America to
Africa’s impoverished refugee camps,
Food for the Hungry has been there.
Giving hope. Giving life.

Through doors open in three
nations, caring friends have par-
ticipated in this vital or- .
ganization. Now there’s
a fourth door. The
opening of Canadian
Food for the Hungry is
more than an office in
Vancouver. It’s the pas-
sageway for desperately
needed help. It's a very
special kind of door.

A Door of Opportunity.

Caring Christians who channel
support through the Canadian office of
Food for the Hungry are seizing the
opportunity to make a difference.

Their gifts are not lavished on excessive

administrative costs but go right to alle-

viate suffering around the world. Every
investment reaps dividends both tempo-
ral and eternal.

A Door of Compassion.

True compassion is to put your

self in another person’s situ-

ation, feeling his hurt and

sensing his need. Through

Canadian Food for the

. . Hungry this kind of genu-
! ine compassion can be ex-

perienced and is being ex-

tended.

A Door of Partnership.

As one of four open doors, Cana-
dian Food for the Hungry works in alli-
ance with counterparts in Japan, Nor-
way and the United States. Through a
meaningful partnership these offices are
vitally linked. And they are always
open.

“As I have travelled the world I've met Canadians in so many places.
They are some of the most dedicated and caring persons I know, and
now through Canadian Food for the Hungry's office, I am thrilled to
welcome them to our growing family.” Ted Yamamori

> International President
Food for the Hungry
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@ Food for the Hungry === BE=

: : 7
Feeding the World's Two Hungers mn
With Doors Open in Canada, Japan, Norway, and the United States
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Canadian Food for the Hungry:
Box 67399 ¢ Vancouver, B. C. V4B 3Y9
604-536-4243

Food for the Hungry, Inc.:
P. O. Box E e Scottsdale, AZ, USA 85252
602-998-3100
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This year NRB honors Sam Moore,
president of Thomas Nelson
publishers, with the "Publisher of
the Year' award. Moore receives the
award at the Southwest Convention,
July 20-22 in Dallas.

October 25, 1930, in

B:
Beirut, Lebanon, Sam Moore

emigrated to the United States in
1950. Here he adopted his present
surname. His family name, Ziady,

translates into "more” in English.
Moore is married and has three
children.

In Lebanon, Moore graduated
high school as valedictorian of his
class and finished two years of col-
lege. When he arrived in the United
States, he enrolled in Columbia Bible
College and later attended the Univer-
sity of South Carolina. He received
his B.S. degree in economics with a
minor in accounting. He attended
graduate school at the University of
South Carolina and finished his
master’s work at Columbia Bible Col-
lege.

Moore, chairman and president of
Thomas Nelson Publishers, is both a
committed Christian and astute
businessman—a winning combination
for the world’s largest publisher of
Bibles and a leading publisher of
religious and trade books. He
developed his business skills by sell-
ing books and Bibles, successfully,
while working his way through col-
lege.

In 1957 in Nashville, he
recruited help from Vanderbilt, Bel-
mont and Middle Tennessee State. He
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Sam Moore:

Publisher of the Year

worked with 20 college boys the first
year. The next year the number was
doubled and their efforts proved even
more fruitful.

In 1959, the character of the busi-
ness changed from cash to credit, and
by the year 1961 Moore was ready to
expand through incorporation. Royal
Publishing came into existence as the
vehicle for his first Bible publishing
venture—the Encyclopedic Reference
Bible and the Family Bible.

In 1969 Moore purchased
Thomas Nelson—a British publisher
established in 1798. The company
was headquartered in New York City
and Camden, New Jersey, with a
Bible bindery.

Thomas Nelson’s first book
printed under Sam Moore’s direction,
Pilgrim’s Progress by John Bunyan (a
Christian classic), sold over one mil-
lion copies. Nelson originated and
published many outstanding titles
such as Strong’s Exhaustive Concor-
dance of the Bible, Matthew Henry's
Commentary, the English Bible of
1887, the American Standard Version
of 1901 and the Revised Standard Ver-
sion of 1952.

In 1972 the corporate head-
quarters were moved to Nashville,
Tennessee, and reorganized, with the
hiring of an excellent young manage-
ment team.

Under the leadership of Sam
Moore, Thomas Nelson’s sales and
profits have increased by more than
tenfold. Today Nelson is the world’s
largest Bible publisher and a leader in
religious book publishing. The com-
pany publishes seven of the most
popular translations of the Bible and
has developed proprietary study and
reference Bibles. The New King
James New Testament was published
in 1979, and the complete Bible in
that version was released in 1982. The
project cost over $4.5 million and
seven years of work by over 140
scholars, translators and editors.
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Today, Moore is chairman of the
Board of Directors of Thomas Nelson
Publishers, president of Family Media
Inc.. onthe board of NRB, and a Berter-
mann Fellow.

NRB

SOUTHWEST
CONVENTION
HIGHLIGHTS

Wednesday, July 20, 1988
12:00 noon  Registration Opens
8:30 pm.  Welcome Reception
Concert
Thursday, July 21, 1988
8:00 a.m. Prayer Breakfast
Speaker: Malcolm Smith
9:30 am.  Radio/TV Workshops
12:00 noon Luncheon
Minirth-Meier Live
National Broadcast
2:00 pm.  Radio/TV Workshops
7:00 pm.  Texas Barbecue
Live Auction

Friday, July 22, 1988

8:00am.  All-American Breakfast
Speaker: Marlin Mad-
doux
9:30 am.  Radio/TV Workshops
12:00 noon Luncheon
Speaker: Billy Weber
2:00 pm.  Radio/TV Workshops
7:00 p.m.  Awards Banquet
Speaker: Hal Lindsey
For more information contact
Joe Willis, International
Agency, 214/272-5749. All
events at the Harvey Hotel,
near DFW Airport.
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With Microspace Communications’ new
satellite service, you can send data and audio to dish-
es onl\é30 inches across that fit where there wasn’t
room before.

We've also downsized the price—as low as
$900 for the total e(glipment package. Microspace
equi* yment is made by Wegener Communications
and Prodelin Corp.two of the best manufacturersin
the business.

Broadcast quality transmissions on the K-2
satellite mean there’s no terrestrial interference from
microwave channels,too. Microspace offers digital
data transmission from 2400 baud to 56 KBS.

Audio channels are available over the same 30-inch
antenna in any bandwidth you need.

You can reach big-city locations that can’t
receive C-band and reach customers that can'tafford
expensive equipment,without sacrificing quality.

Connect your network via K-2, the highest
powered satellite available. For details,contact Steve
Grissom at(919) 890-6072 today.

For a small amount of money, you can have
a bigchange.

A SUBSIDIARY OF CAPITOL BROADCASTING CO.,INC.

STEPHEN D.GRISSOM,VICE PRESIDENT=711 HILLSBOROUGH ST.BOX 12800+ RALEIGH,N.C. 27605

(Circle 102 on the Reader Service Card)



DALLAS

PROFILE:

Bill Anderson

Nurture the Believer

Bill Anderson has a special burden
for believers. As president of the Chris-
tian Booksellers Association, the print
media counterpart to National Religious
Broadcasters which convenes this
month in Dallas, Anderson sees a wor-
thy purpose in the publishing and dis-
tributing of materials which nurture
believers in the Word of God. As he
puts it, "We are growing an industry
committed to the development and
retail distribution of Christ-centered
product.”

Personal Nurture

William Roland Anderson was born
January 22, 1948, to Fred and Ruth
(Haller) Anderson, and grew up on a
family dairy farm in southwest New
York state. They later bought adjacent
property across the state line in Pen-
nsylvania. The family attended the
Gouldiown Community Church in Pen-
nsylvania.

At six years of age Bill accepted
Christ as his Savior in the Gouldtown
Church during a revival in 1954 con-
ducted by evangelist Don Launstein,
and his wife Belle, a chalk artist.

After graduating from high school
in 1966, Bill enrolled in LeTourneau
College. In his senior year as trcasurer
of the student body, he planned the
reception for incoming freshmen, where
he was attracted to a new freshman,
Nan Brink. They were married on
August 15, 1970, in Nacogdoches,
Texas. Bill and Nan moved to New
York state where he was pulpit supply,
until he joined Moody Press in Chicago
in October of 1971,

Following his graduation he con-
tinued his business training with a
plethora of seminars and graduated

by Virgil Megill

from numerous business and manage-
ment programs, including the AMA
"Management Course.”

Publishing Nurture

Among the Bible students attempt-
ing to make the Bible and Christian
truth relevant in the twentieth century

By June 1988, more
than 3,000
bookstores in the
United States and
more than 400 from
other countries were
members of CBA.

was Ken Taylor, who published his
paraphrased version of the Bible for
children as The Living Bible. Taylor and
others who anticipated a wide circula-
tion of evangelical publications were
among the founders of the Christian
Booksellers Association. Moody Bible
Institute had initially promoted religious
broadcasting, but in 1950 they guided
the formation of the first Christian
Booksellers convention, held in
Chicago. Moody Press sales manager
Bill Moore was chosen the first part-
time executive secretary of CBA. He
was succeeded by John Bass as execu-
tive vice president and later as corporate
director. Bill Anderson joined CBA in
1978 and became president in 1985. He
was responsible for all conventions and
meetings and in October 1983 the
Board appointed him vice president and
general manager over the day-to-day
operations of the company. In 1985 the

Board appointed him president of CBA.

By June 1988, more than 3,000
bookstores in the United States and
more than 400 from other countries
were members of CBA. CBA ad-
ministrators have grown from a few
part-time workers to more than 60
employees.

The Lord’s Nurture

In Colorado Springs, the head-
quarters city of CBA, Bill Anderson is
an elder and Sunday School teacher at
Woodland Park Community Church. He
participates in the American Society of
Association Executives, the American
Management Association, and is im-
mediate past president of the Colorado
Springs Society of Association Execu-
tives.

The purpose of Christian com-
municators in CBA, says Anderson, is
to "fulfill the Great Commission, to
speak the message clearly, to print the
message clearly, to sing the message
clearly, to reach men, women and
children for Christ.” He continues, "As
an industry we carry on a collective
responsibility, which we are to imple-
ment as individuals." Every message,
Anderson stresses, should be "Biblical,
clear, relevant,” and the "messengers
who write and sing should be clean ves-
sels.”

Since the mid-70s the evangelical
renewal in America has reflected paral-
lel growth of Christian broadcasting,
Christian bookstores, and Christian day
schools. Bill Anderson’s leadership has
contributed to this growth, and therefore
has impacted the spiritual growth of in-
dividuals as well.

Virgil Megill is a professor at North Georgia Tech-
nical Institute.
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ANNOUNCING... 4

A NEW VIDEO g
CONTEST

FOR YOUR
SUMMER
OF 88!

EVERYONE HAS A CHANCE TO WIN!

Whether you are in high school, college, or out on your own, you can win. if this is your
25th production or your first time to hold a camera, you could take home the GRAND
PRIZE of $5,000 in cash. Just toke the song “In Heaven's Eyes” from Sandi’s latest record
“Make His Praise Glorious” and put it to video! 6

Get in on the Act!

Youth Groups are encouraged to be a part of the team effort to write, create, and produce
your very own Sandi Patti video. You can be the actors, stage hands, key grips, and more.
Under the direction of your youth pastor or your chusch audio/ video person, you can learn
what it is like to be a part of a real production team. 6

So you already know how to use a comeral

College aged students can participate 100 in their own separate category. This may be
people who have studied video production or people who just have a desire to be
involved. The only requirement is that you must be involved in pursuing an undergraduate
degree from a college or university. -

Education but no experience!

The graduate school category may be appropriate for people who have had some

training in video broadcast production but haven't quite got their career started. You must
be in graduate school studying a subject of your choice. This could be your big break!

Dad, teacher, or “about-to-be-producer”

So you have all the training, and education you can handle right now and you want to
make a go of it. The amateur category is for you. You must be out of school, and
supporting yourself, but you cannot make more than one-half of your income from video
related ventures. Now’s your chance to get the exposure your productions deserve.

Anyone in the world can enter! 6

We have developed a special category for people with an international fiair. No age or
educational restrictions apply. The only stipulation is that you are NOT a citizen of the
United States of America. We believe this area has the potential to produce some of the
most promising material.

For entry form and more detals go 10 your local Chrishion booksiors or write: The Sonds Poth “Home Video Comtest.” c/0 WORD Incorporote<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>