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Ene^zingWords. 

With Gloria Okes p^ns 

'IVWHhix HI 

Oon't let people or circums; 
robyou of contentment or 
selbworth No mattei wha 
experiencing, you can find 
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Words of encouragement, of hope, under¬ 
standing and illumination are vital to 

your ministry. Zondervan Publishing House 
can help by supplying you with the tools 
you need for your congregation. 

It starts with Dr. Ed Wheat. His Love Life 
For Every’ Married Couple has already 
helped renew over half-a-million marriages. 
Now his First Years of Forever helps young 
couples build that committed, lasting love 
from the very beginning. 

Then there are the families in your 
audience with children . . . With John 
Baucom's Bonding and Breaking Free, 
you'll be able to help them grab hold of 
new skills and attitudes that can make a big 
difference in their lives. 

Sometimes families blow it, but God 
doesn't. And in Come Back Barbara, John 
and Barbara Miller capture the heartache of 
teen rebellion and the joy of restoration. 

When the stranger in the house is a 
spouse, Larry Crabb can help your con¬ 
gregation get back on track toward greater 
oneness and unity in ne Marriage Builder. 

If you have people in your audience 
who are hurting and feel life is against 
them, help them renew their spirit with Joy 
That Lasts from Gary Smalley. 

If you would like more information on 
the titles pictured, on Zondervan Bibles or 
the more than 1,000 other titles we have to 
choose from, fill out the form below, or stop 
by our booth (E 120) at the CBA convention. 

name_ 

ORGANIZATION_ 

ADDRESS_ 

CITY_ STATE_ ZIP_ 

I PHONE ( )_ 

I Yes, send me free copies of: _ Catalog 
i _ Gospel of John_ Phi 11 ipians 

(NIV Study Bible) (Student Bible) 
I Mail this completed form to: 
• Zondervan Ministry Builders K-1210 
I 1 HS Lake Di SE 

Grand Rapids, MI 49506 
or call toll-free 1-800-233-3480 or (616) 698-6900. 

I 
I 
I 
I 
I 
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CHRISTIAN VOICE OF SAN DIEGO COUNTY 
POPULATION NOW OVER 2.2 MILLION! 

ONE OF AMERICA'S FASTEST GROWING AREAS! 

'Daytime coverage 

910 AM 5000 watts-Full Time in San Diego County 

Over 30 years experience in Christian Programming has assured 
many years of success to all of our Broadcasters! You too can 
enjoy this SUCCESS! KMJC Radio reaches the most responsive 
audience in the WEST! 
Write or call for information: 

SAN DIEGO 
P.O. Box 2908 
San Diego. CA 92112 
Telephone: (619] 579-0910 

LOS ANGELES: 
(NATIONAL SALES) 

Contact: Juanita Haddy Landon 
Janine Gates 

1944 Hillhurst Avenue 
Los Angeles. CA 90027 
Telephone: (213) 669-8066 

Represented Nationally by 

J.C. GATES & CO. 
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I MANAGEMENT 

InfoCision’s Christian com¬ 
municators talk with your 
dcnors on their own spiritual 
level. We utilize a positive, 
highly personalized, low key 
approach. The net result is 
MORE MONEY RAISED, and 
INCREASED GOODWILL. In 
fact, we find that people con¬ 
tacted over the phone actu¬ 
ally give more to subsequent 
direct mail appeals. 

Christian 
Communicators 
Make the Difference 

caiûp^y 

CHRISTIAN TELEPHONE 
FUND RAISING £ 

For More Information Call: 

Tim Twardowski 
Executive Vice President-Marketing 

(216) 864-2555 

Mr- ̂ onManagernent 
InfoCisro^anRoad 
1755Mern 3ï3 

Akron, 

Ci InfoCision management 
H INFOrmation/deCISION Management 
PI 1755 Merriman Road • Akron, Ohio 44313 • (216) Ô64-2555 
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SIGN 
ON 
Ministry First 

For years I described TV-38 in 
Chicago, of which I am president, as a 
television broadcast ministry. Over a period 
of time I realized I was mistaken. The 
words were out of order. To describe our¬ 
selves as a television broadcast ministry 
left us vulnerable and subject to failure. 

Now I insist on being called a ministry 
in television broadcasting. The change may 
sound trivial but it isn’t; it is the key to our 
success as a ministry. Our first priority is to 

minister. That is our calling. We could do without television, but not without 
ministry. Television broadcasting is only a vehicle for our ministry. 

I believe it is the same with all of us who are called into Christian broad¬ 
casting. First and foremost, we are in ministry and that should be our priority. 
I do not need to tell you how easy it is to become enamored with the 
medium. It is enticing, especially when you are on the air. If we are not care¬ 
ful, we can lose sight of our calling. Then the focus will be on the medium, 
or perhaps, worse, on ourselves. To allow that to happen is dangerous because 
it interferes with where the attention should really be—on Christ. 

One final note on this subject. If we are involved in broadcast ministry, 
we should conduct ourselves as ministers. Our calling should be reflected in 
our business and personal ethics, in our treatment of other people, in our 
moral behavior and. in general, our lifestyle. We should offer the body of 
Christ and the world a positive image of what a minister should be. As mini¬ 
sters, we, in a real sense, are "men of God” and we represent Him to the 
people to whom we minister. Our top priority should be the desire to put 
Christ first and represent Him well. 

President 
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KCCV KSIV 
AM-1320 AM-1510 

KANSAS CITY ST. LOUIS 

WCRV KQCV WFCV 
AM-640 
MEMPHIS 

AM-800 
OKLAHOMA CITY 

AM-1090 
FT. WAYNE 

Richard Bott 
President 
Bott Broadcasting Co. 

THESE 

FACTS 

ARE NOT 

FICTION 

AT 

Bott Broadcasting Company 
At BBC the Preaching of the Cross is our First Priority. 

At BBC we believe our Christian programs should be of exemplary ethical 
reputation. Further, we believe our greatest service, as a Christian broadcast¬ 
ing company is to feature programs that point men and women to Christ. 

FACT 
At BBC we believe a Christian staff should be dedicated to the Lord and 
consecrated to His purpose; but we also believe it takes people who have the 
training and possess the talent to be really good at what they do. It takes 
people who regard excellence as an absolute must and will not settle for less. 

At BBC we believe that “show business” is not our business and entertainment 
is not our purpose. With this in mind, our programming is centered on the 
serious study of God’s Word to help our listeners grow in the Lord and in their 
knowledge of His Word. Also, our news and information features keep our 
listeners informed about important issues from a Christian perspective. 
People today need real answers to real problems, and that is the service to 
which we are committed. 

BBC 
9oz 2$ yeazi, a national LEadEZ . . . 

in quality dizziltian bzoadcaitiny ! 

EXECUTIVE OFFICES 10841 EAST 28TH STREET • INDEPENDENCE, MISSOURI 64055 • (816)252-5050 
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NRB FORUM 
NRB Top Programs 
Dear Editor: 

Thank you for including Children's 
Bible Hour in your report in the May 
issue. We are grateful to God for the 46 
years He has allowed our ministry to 
reach boys and girls around the world 
with the good news of the Gospel. 

Just to set the record straight, and to 
keep integrity, while we do have 592 
different stations on our list, not all 
carry our 30-minute program. Some 
carry our 15-minute version, and some 
our Key for Kids daily four-and-one-half 
minute program. Of course, many of our 
stations carry all three programs, for 
which we are grateful. 

Thank you for your good work. I 
have attended the NRB conventions 
since 1959, and am grateful for the 
wonderful growth of those interested in 
using the airwaves to the glory of God. 

Charlie Vander Meer 
Children’s Bible Hour 

Grand Rapids, Michigan 

More on Tender Mercies 
Dear Editor: 

Religious Broadcasting is turning 
into one of the best magazines in Chris¬ 
tendom. 1 especially enjoyed Gary 
Bugh’s letter to the editor on my article 
"Can NRB Influence Hollywood?" I 
agree with him wholeheartedly that 
movies with profanity deserve to be 
avoided by Christians unless there are 
extraordinary redeeming factors which 
would dictate otherwise. 

With respect to Tender Mercies, the 
extraordinary redeeming factor is the 
fact that the movie tells the story of a 
down and out country-western singer 
who comes to Christ, forsakes al¬ 
coholism, gets baptized, gets married 
and has his life turned around by God’s 
grace. Before he comes to Christ there is 
some rough language. Afterwards, there 
is an incredible manifestation of God’s 
grace. Anyone who has been saved by 
the death and resurrection of Jesus 
Christ through the power of God’s 
sovereign grace can testify to the truth 
of Tender Mercies. A song in the movie 
entitled If God Can Forgive Me, Why 
Can't You? is right on point. 

Mr. Bugh recalls having rented this 
movie some time ago and having been 
shocked that the Lord’s Name was taken 
in vain "time and time again." Actually, 
there were two profanities, five exple¬ 
tives and six or seven obscenities. The 
Lord’s Name was not taken in vain time 
and time again, but Mr. Bugh’s point is 
well taken. We should never condone 
profanity, but in this case the movie is a 
testimony to God’s forgiveness and 
tender mercies as He saves lost souls 
from eternal damnation. For this reason. 
Tender Mercies should be applauded as 
a strong witness to the secular world 
which was so well crafted that it won an 
Academy Award and has brought several 
people to Christ. 

Theodore Baehr 
Good News Communications 

Atlanta, Georgia 

Friend or Foe? 
Dear Editor: 

I read with great interest the article 
Competitors or Co-Workers (March 
issue) by Bob Augsburg. From my very 
sad experience, I think a more suitable 
title would be "Friend or Foe?" 

I think Mr. Augsburg touched a sub¬ 
ject that really deserves to be addressed, 
especially with the glut of so-called 
"religious" stations hitting the airwaves. 

Do competitors or co-workers call 
each other liars? Do competitors or co¬ 
workers call or contact all your adver¬ 
tisers and programmers? Certainly not if 
they are your friends. Then per¬ 
haps. ..they are your foes? 

May the Lord richly bless you in all 
you do; and I thank my Lord Jesus for 
giving me the willingness to forgive. 

Gene Tognacci 
WLVS-AM 

Lake Worth, Florida 

Reaching the Lost 
Dear Editor: 

I am writing in regard to an article 
published in your May issue about the 
top NRB weekly programs. I could not 
help but respond to the intentional omis¬ 
sion of religious broadcasts on secular 
stations. 

1 have long appreciated and 
respected the accomplishments and goals 
of NRB. However, 1 am disappointed to 
observe the omission of "reaching the 
lost" by broadcasting religious programs 
on secular stations. This has been the 
approach The Back to God Horn has 
used since its first broadcast in 1939. 

The Back to God Hour strategically 
places its weekly program on mainly 
secular stations so that we can bring the 
salvation message to the listener who 
would not ordinarily tune into a 
religious station. The same is true for 
our daily half-hour telecast. Faith 20. I 
appreciate the ministry that seeks to 
minister to believers. 

However, we must not neglect the 
primary responsibility religious broad¬ 
casters should have of proclaiming the 
glorious gospel to unbelievers. Perhaps 
more emphasis should be placed upon 
putting our programs on secular stations 
so that we can aggressively reach the 
lost where they are. 

Thank you for your excellent publi¬ 
cation and organization! 

Mark Drenth 
The Back to God Hour 
Palos Heights, Illinois 

Sorry, Our Mistake! 
Dear Editor: 

Your article entitled A New Genera¬ 
tion of Christian Broadcasters in the 
May 1988 issue of Religious Broadcast¬ 
ing paints an encouraging picture for the 
future of Christian broadcasting. The 
only thing lacking, in our "unbiased 
opinion," was any mention of the 
telecommunications program at Spring 
Arbor College. 

I recognize that you could not men¬ 
tion every Christian college or univer¬ 
sity involved in educating broadcasters. 

However, we hasten to point out the 
excellent record that Spring Arbor stu¬ 
dents have had in receiving NRB 
awards, and also the fact that we have 
just celebrated the 25th anniversary of 
Spring Arbor College’s Christian radio 
station, WSAE-FM. 

Allen Carden 
Spring Arbor College 

Spring Arbor, Michigan 
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INCREASING 
MORE HOURS RW^W^F R^k MV I RR R^k IM WKGM is now broadcasting day and night in the Nation’s 
30th MSA market, the Tidewater area of Virginia. This powerful station will soon be on the air 10 years serving the Norfolk, 
Newport News, Virginia Beach, Portsmouth, Williamsburg, Virginia area. For availabilities call (804) 357-9546 or (804) 
622-9546 or write WKGM, PO Box 339, Smithfield, VA 23430. Larry Cobb, Station Manager. 

10,000 WATTS 
AM 940 

availabilities call (704) 450-9803 or and Newton, North Carolina. A growing station in our Carolina Connection. For 
write WCXN, PO Box 989, Claremont, NC 28610. Don Lee, Station Manager. 

M ' R R WCXN Now 10,000 Watts Loud & Clear in Hickory, 
R**- MB M R W Ml* Statesvi 11 e, Claremont, Granite Falls, Taylorsville 

We’re now on the air in the 
Ashland, Kentucky area with the best in National, Regional and Local Ministries. This station serves the tristate area of 
Ironton, Ohio, Huntington, West Virginia, Ashland and Cannonsburg, Kentucky. For availabilities call (606) 928-3779 or write 
WOKT, PO Box 5730. Ashland, KY 41105. Brian Corea, Station Manager. j 

AM 1040^!^ 

WJ'\T 
MORE PEOPLE MMBI ^R^R The greater Charlotte, North Carolina area is growing 
and WNOW with 1.25 million people within its reach has more land and people coverage than any inspirational station in 
the area. This economically prosperous region is known to have more churches per person than about any other area in 
the nation. For availabilities call (704) 332-8764 or write WNOW, PO Box 23509, Charlotte, NC 28212. Ken Mayfield, Station 
Manager. 

10.000WATTS 1030 AM 

MORE COVERAGE 

Management Opportunities Available At Stations Under Construction: WKTR, WFTK & Others. 
Executive Offices: Dr. Vernon H Baker. PE, Director, Jackson Street Office Center, PO Box 889, Blacksburg, W 24060 

©EMI, July 1988 (Circle 111 on the Reader Service Card) 



Stuart Gaines Broadcasting Corporation 

K-SAVES! 

K-SVZ Radio 

50,000 watts 
clear-channel 

1540kHz. 

Metroplex 
Studios-Offices: 
Dalworthington 
Gardens, 76016, 
at 3105 West 

Arkansas Lane. 

50,000 watt 
clear-channel 
primary service 

to Dallas-
Fort Worth's 
3.800,000 
people. 

Nighttime 
primary service 
to Fort Worth's 

1.100,000 
people at 

reduced power, 
plus clear¬ 
channel 

skywave service 
to West Texas. 
Oklahoma. 

Colorado, and 
New Mexico. 

K-SAVES! 
Dallas-
Fort Worth 

THE GOLDEN 
GOSPEL GIANT! 

Telephone: 
817-469-1540 

K-SAVES! 
Dallas— Fort Worth 

Box 210-339 
Beverly Hills Station 

DALLAS, TEXAS 75211-0339 

K-SVZ! 
Dallas— Fort Worth 

Greetings, once-again! 

Welcome to the Christian Book Sellers Convention! 

My wife, Mary Gaines, and I will be over at the 
Dallas Convention Center, too. It will be a wonderful 
opportunity to see old friends and make new friends, too. 

Just look for a very nice looking lady, along with 
a 6' 4" fellow with a gray beard. That's us. 

Speaking of old friends, advertising in Re I ! g i ous 
Broadcast ing sure works! We've had such old and 
dear friends and clients as Tom Benvenuti, Pat Walsh, 
Jr., and more that we'll mention as the months unfold, 
call us. 

Now, to business... 

Please tune us, while at the convention. Our 
powerful signal blankets the entire Metroplex, and 
goes and goes out into the surrounding area. That's 
what it takes, and that's what K-SAVES delivers to 
our client-ministries. 

We have a very-few choice time-periods left, 
in the mornings. Please call me, and I'll go through 
the schedule with you. You'd be in good national 
and local company. You'll see that there are well-over 
60% local ministries, and I believe you'll agree that 
is a rea I true measure of acceptance. 

Weekends? 

There are some really nice afternoon slots available. 
Mornings have fi I led—up. 

Do give us a call. 817-469- 1540 is the number, col lect . 
Our business is serving you in your mission. Simple as that! 
Just ask for either Jack Stuart, or my wife, Mary Gaines. 

(Circle 117 on the Reader Service Card) 



WASHINGTON 
_ Â _ 

HIIIIHIIII 

by Richard E. Wiley 

FCC Reinstates Program Exclusivity, Regulations for 
Broadcasters 

Eight years after their demise, syndicated 
programming exclusivity rules for broadcasters 
are back, reinstated by the Federal Communica¬ 
tions Commission last month and due to take 
effect in one year. 

The rules limit the ability of cable systems 
to import syndicated material to which broad¬ 
casters already have exclusive rights in their 
markets. The FCC eliminated the rules in 1980 
but indicated last year that it believed the repeal 
of the rules had unduly shifted the 
marketplace’s competitive balance in cable’s 
favor. 

The Commission had not released the full 
text of its reinstatement decision at press time. 
A news release issued following the meeting, 
however, provided a general description of the 
new rules. According to the release, the rules 
will allow any broadcaster to bargain for and 
enforce syndicated exclusivity rights as 
provided for in a contract with program sup¬ 
pliers. 

TV stations choosing to exercise ex¬ 
clusivity rights against cable systems must 
provide details of those rights to affected cable 
systems within 60 days of signing a program 
contract, and in no case less than 60 days 
before exclusivity is to commence. Relevant 
portions of the exclusivity contract must be 
made available to cable systems upon request. 

For example, if a broadcaster in 
Montgomery, Alabama had exclusive rights in 
its area to Star Trek, the local cable system 
could not import the signal of a "superstation" 
that also carried Star Trek. 

Syndicated exclusivity will not be granted 
against a station that is generally available over 
the air in the same community as a cable caster. 
Thus, a cable system will not be required to 
delete a program carried on a broadcast station 
whose grade B contour encompasses the cable 
system, in whole or in part, or to delete a 
program carried on a significantly viewed 
broadcast signal. 

Smallest Systems Exempt 
Cable systems with fewer than 1,000 sub¬ 

scribers will be exempt from compliance with 
the syndicated exclusivity rules. The Commis¬ 
sion estimated that while this exception ex¬ 
empts roughly five percent of existing cable 
subscribers, it encompasses about half of 
operating cable systems. 

To avoid any ambiguity regarding the ap¬ 
plicability or non-applicability of exclusivity 
protection, syndicated exclusivity contracts will 
not be enforceable unless they contain the 
precise language specified in the Commission’s 

rules. That language states that: The licensee 
shall, by the terms of this contract, be entitled 
to invoke the protection against duplication of 
programming imported under Compulsory 
Copyright License, as provided in the FCCs 
syndicated exclusivity rules. 

Contracts entered into before the date of 
the Commission's order must specifically con¬ 
template amendments to the FCC’s rules to per¬ 
mit syndicated exclusivity protection before 
those contracts will be considered enforceable. 
In the absence of such a specific reference, 
broadcasters may invoke the syndicated ex¬ 
clusivity rules if a contract is amended or 
clarified to specify that exclusivity protection 
attaches to the programming in question. 

Break for "Superstations" 
Broadcasters may purchase syndicated ex¬ 

clusivity rights in a geographical region as 
broad as the area in which they can obtain non¬ 
network territorial exclusivity against other 
over-the-air broadcasters. In general, these rules 
accord broadcasters exclusivity within 35 miles 
of their community of license. The sole excep¬ 
tion to this geographic limit is that all broadcast 
licensees will be allowed to purchase national 
exclusive rights to syndicated programming. 
Such an exemption is designed to help supersta¬ 
tions—which by their very nature serve national 
audiences—to purchase programming on the 
same basis as other national organizations with 
which they compete. 

The Commission stressed that other issues 
associated with geographical limits on ex¬ 
clusivity, including territorial exclusivity arran¬ 
gements, will be explored in more detail in a 
Further Notice of Proposed Rulemaking, to be 
released soon. 

LPTV, Translator Windows 
Besides improving their marketplace posi¬ 

tion in syndicated programming, the FCC 
provided another opportunity for broadcasters 
last month. The Commission announced it is ac¬ 
cepting applications for new low power 
television (LPTV) and television translator sta¬ 
tions through June 24, 1988. Broadcasters also 
may apply for major changes in existing LPTV 
and TV translator stations during this window. 

Applications for new LPTV and TV trans¬ 
lator stations may be submitted for any location 
in the country where frequencies are still avail¬ 
able. A single entry may file no more than five 
applications for new stations, however. The 
same limit applies to any individual or entity 
having an interest of one percent or more in any 
applicant. This restriction does not apply to 

major change applications. 
The Commission is continuing its policy of 

subjecting LPTV and TV translator applications 
to stringent filing standards. This restriction 
generally means that all applications must be 
"complete and sufficient" when submitted for 
filing and accompanied by a $375.00 filing fee. 
In addition, applicants must use the February 
1988 edition of FCC Form 346. The Commis¬ 
sion will return as defective and unacceptable 
any applications not filed on that version of the 
form. 

EEO Program Report 
The Commission continues to express its 

concerns about Equal Employment Opportunity 
(EEO). (See Washington Watch. May 1988.) 
The agency’s EEO Program report forms 
recently have undergone modification, some of 
which reflects the FCC’s increased scrutiny of 
employment matters. The new FCC Form 396 
is now available from the Commission and will 
be provided to stations preparing to file license 
renewal applications. The changes to Form 396 
require licensees to provide more details about 
their affirmative action efforts. For example, 
where the old form required the licensee to 
state merely the number of employment refer¬ 
rals obtained from each recruitment source, the 
new Form 396 asks for the number of minority 
and female referrals obtained. The new form's 
section on "Promotions" also asks for specific 
figures regarding promotion of minority and 
female employees, whereas, previously, the 
agency required only a general response as to 
the results of the station’s promotions policies. 

License Renewals 
Television licenses in Arizona, Idaho. 

Nevada, New Mexico, Utah and Wyoming and 
AM and FM radio licenses in Maryland, Vir¬ 
ginia, West Virginia and the District of Colum¬ 
bia will expire on October 1, 1988. Applica¬ 
tions to renew these licenses must be filed with 
the Commission by June 1, 1988. 

Radio licenses for AM and FM stations in 
North and South Carolina and TV licenses in 
California will expire on December 1, 1988. 
Applications to renew must be filed with the 
Commission by August 1, 1988. 

Richard E. Wiley, a partner in the 
Washington, D.C. law firm of Wiley, Rein & 
Fielding, is a former Chairman of the FCC. 
He is general counsel for the National 
Religious Broadcasters. He was assisted in 
preparing this article by Sandy M. Wilson, 
an associate in the firm. 



EDITORIAL 

Books & Broadcasters 

A Multimedia Approach 

Ben Armstrong 

The effective inter-relationship be¬ 
tween Christian broadcasting and 

Christian publishing is experiencing 
dynamic and explosive growth today. 
More and more broadcasters are becom¬ 
ing authors and more and more authors 
are becoming broadcasters. This 
phenomenon is natural since it provides 
them with a dual platform of ministry to 
the general public. 

I think of broadcasters like Chuck 
Swindoll and James Kennedy who have 
also become popular authors, or authors 
like James Dobson and Joni Eareckson 
Tada who have become popular broad¬ 
casters. Success in the one area has in¬ 
evitably led to success in the other area as 
well because of the natural alliance be¬ 
tween books and broadcasters. 

The same natural interface that exists 
between broadcasters and musicians is 
now blossoming between broadcasters 
and publishers as well. Jim Buick of the 
Zondervan Corporation has observed, 
"There is a natural alliance between 
books and broadcasters that is now com¬ 
ing to fruition." It is this healthy alliance 
between NRB and the Christian Book¬ 
sellers Association (CBA) that we are 

celebrating in this issue of Religious 
Broadcasting. 

We are taking extra care to recognize 
the tremendous work of CBA president 
Bill Anderson in a special profile. And for 
the first time ever, the Southwest Chapter 
of NRB is naming a Publisher of the Year 
at its Southwest convention, which comes 
on the heels of the CBA convention in 
Dallas. We intend for this to be an annual 
award to the publishing leader who has 
done the most to foster more effective 
relations between Christian broadcasters 
and publishers. 

Dual Roles 
The extensive list of author/broad-

casters is growing continually and in¬ 
cludes such names as Billy Graham, 
James Dobson, Chuck Swindoll, Charles 
Stanley, Warren Wiersbe, J. Vernon 
McGee, James Kennedy, David Hocking, 
George Sweeting, Joe Stowell, Lloyd 
Ogilvie, Jerry Falwell, Cal Thomas, Bob 
Cook, Jack Hayford, Bob Larson, Joni 
Eareckson Tada Jay Kesler, Larry 
Burkett, Richard DeHaan, Leroy Eins, 
Tim LaHaye, John MacArthur, James 
Boice, Dave Breese, Bill Bright, David 
Jeremiah, Richard Lee, Erwin Lutzer, 
David Mains, Paul Meiser, Clyde Nar-
ramore, Lester Sumrall, Robert Schuller 
... and on and on the list could go. 

It is more obvious than ever that 
those whose ministries meet needs and 
move hearts over the airwaves do so 
through the printed page as well. I believe 
that is because both broadcasting and 
publishing are an extension of the person 
who is communicating the message of 
God. When one translates it to the printed 
page, he is extending himself to an in¬ 

visible (but very real) audience which is 
beyond the immediate boundaries and 
confines of one’s limited geography. In 
other words, broadcasting and publishing 
enable the servant of God to multiply his 
ministry immediately and enormously 
without ever changing location. 

Gift Offers and Premiums 
Another area of the natural interface 

between publishing and broadcasting is 
the use of gift offers and premiums. 
Many broadcasters use Bibles, books, 
devotional materials, magazines and other 
printed materials as incentives to get 
viewer and listener response. Others, like 
James Dobson, often review books and 
interview authors in order to give their 
books greater visibility to the Christian 
public. In fact, many Christian radio sta¬ 
tions regularly feature book reviews and 
live telephone interviews with authors. 

The use of print materials by broad¬ 
casters is a natural," states Jim Black of 
Word Books. "We now know," he adds, 
"that a successful broadcaster will in¬ 
evitably become a successful author." 

I am greatly encouraged by this trend 
and hope that the inter-relation and inter¬ 
dependence of broadcasters and 
publishers will continue to grow in the 
coming years. We have a tremendous op¬ 
portunity to be used of God to enhance 
the work of Christ in the days ahead. All 
of us at NRB want to express our 
heartfelt gratitude and appreciation to all 
our friends at CBA. A multimedia ap¬ 
proach is an absolute must in today’s 
world. 

Ben Armstrong is executive editor of 
Religious Broadcasting Magazine. 
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You’re invited to attend the 1988 NRB/Southwest Convention: You’ll be 
inspired by such well-known speakers as MALCOLM SMITH...MARLIN 
MADDOUX...JERRY ROSE...FRANK MINIRTH AND PAUL MEIER... 
HAL LINDSEY. You’ll have a chance to exchange with many of the 
Nation’s Top Christian Communicators in practical, nuts-and-bolts 
workshops on such timely topics as TELEVISION PROGRAMMING AND 
PRODUCTION...PROGRAM RATE NEGOTIATIONS...RADIO STATION 
POSITIONING...COMMERCIAL SALES...NEW TECHNOLOGIES...and 
more! Experience the warmth of Christian fellowship with peers who face 
the same daily problems, and who share your love for broadcast ministry... 
Enjoy the informal fun of our famous ANNUAL AUCTION, and our 
fabulous TEXAS BARBEQUE BASH! It’s all set in the friendly DALLAS-
FORTH WORTH METROPLEX, offering almost unlimited opportunities 
for family-oriented, vacation-season recreational activities... Including (for 
spouses not attending workshop sessions) a DALLAS SHOPPING AND 
SIGHTSEEING EXPEDITION! All in all, the convenient, affordable 
NRB/SW CONVENTION is your best mid-year meeting investment. 

* July 20, 21, 22: 
REGISTRATION DESK OPENS AT 4 PM ON WEDNESDAY 7/20 

SPECIAL PRE-CONVENTION CONCERT AT 8:30 PM WEDNESDAY 
CONVENTION SESSIONS SCHEDULED 8 AM THURSDAY 

THROUGH 10 PM FRIDAY. 

REGISTRATION - 1988 NRB/SOUTHWEST CONVENTION 
Name_ Spouse (if attending)_ 

Firm or Organization _ 

Business Address._ 

Zip Code_ Business Telephone_ Home_ 

Estimated Time/Date of Arrival_ We will also be attending the CBA Convention □ Yes □ No 
WE WILL BE TAKING ADVANTAGE OF THE HARVEY HOTEL’S SPECIAL $54* NRB/SOUTHWEST 
CONVENTION ROOM RATE □ Yes □ No 
(Hotel reservations must be made directly with HARVEY HOTEL, by calling 214/929-4500 (Texas residents may call TOLL 
FREE: 1-800-922-9222). *TO QUALIFY FOR SPECIAL CONVENTION ROOM RATE, BE SURE TO MENTION NRB/SW! 
REGISTRATION MAILED BY MAILED AFTER 
RATES 7/15/88 7/15/88 
Individual Attendee $160 $175 
Student or 2nd Attendee $125 $130 
Spouse of Attendee** $ 90 $105 

**ONE REGISTRATION FORM PER ATTENDEE, EXCEPT SPOUSE. 
FOR ADDITIONAL INFORMATION, PLEASE CALL MR. WILLIS AT (214) 272-5749. 

RUSH COMPLETED FORM & CHECK TO: 
Mr. JOE WILLIS, Treasurer 
NRB/Southwest Convention 88 
3706 Knight Lane 
Garland, Texas 75042 
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SPECIAL REPORT 

Dallas: 
The Urban 
Jewel 

by Ed Hindson 

ising above the ex-
R pansive Texas skyline, 

Dallas glitters like an 
urban jewel reflecting 
the prosperity of the 
American west. It is 

more than just a city in Texas. Dallas 
is America’s city! It is a prominent 
symbol of ingenuity and success as we 
enter the exciting future of the 
twenty-first century. It is a city that 
both charms its visitors and delights its 
citizens. Dallas is a city that has it all: 
the Galleria, the World Trade Mart, 
Texas Stadium, Reunion Center and 
one of the most dazzling skylines of 
any city in America. 

Yet, Dallas is a friendly city that 
reflects its western heritage along with its 
cosmopolitan and contemporary look. 
Even its sports teams (Cowboys, Rangers 
and Mavericks) reflect that balance of 
heritage and vision. This is a city proud of 
its past and excited about its future. It is a 
city that is reflective of the spirit of the 
American people themselves. 

Dallas is one of the most spiritually 
influential cities in America as well. 
Several major broadcast ministries call 
this city home and they are using their 
home base to influence the world for 
Jesus Christ. Dallas is also home to some 
of the laigest churches in America as well 
as several Christian schools and theologi¬ 
cal seminaries. When people think of Dal¬ 
las, several names quickly come to mind. 

One of the oldest institutions in Dal¬ 
las is the historic First Baptist Church, 
pastored for over 40 years by Dr. W. A. 
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SPECIAL REPORT 

Criswell, whose voice is heard over the 
church’s KCBI radio station. Dr. 
Criswell’s ministry has had wide national 
influence because of an effective local 
impact on the people and churches of 
Dallas. "Preaching the Word of God is 
paramount," Criswell declares, "Whether 
it is done in person or over the airwaves." 

A contrast to Dr. Criswell’s ministry 
is that of the younger fellow Baptist pas¬ 
tor, Dr. Billy Weber of suburban Preston-
wood Baptist Church and speaker on The 
Winning Spirit weekly telecast. Reaching 
the young couples of Dallas through ag¬ 
gressive evangelism and discipleship 
programs has been a distinctive emphasis 
of Weber’s ministry. The Prestonwood 
facilities also house the Discovery 
Broadcast Network, headed by Dan 
Sampson, providing hundreds of hours of 
video materials to over 2,000 network 
subscribers. 

Dallas is also headquarters to the 
rapidly expanding USA Radio Network 
which provides Christian news broad¬ 
casting to some 350 radio stations nation¬ 
wide. USA Radio was founded by Marlin 
Maddoux, whose popular telephone talk 
program, Point of View, has been rated in 
-the top ten most listened to daily Chris¬ 
tian radio programs (see Religious 
Broadcasting, April 1988). USA Radio 
also provides several other programs and 
a five minute newscast 24 hours a day 
that is on par with any secular newscast. 
Gary Crossland of Soma Communica¬ 
tions has helped the network become the 
laigest of its kind in Christian radio. 

One of the unique broadcasts 
emanating from Dallas is the Minirth-
Meier Clinic featuring Christian 
psychologists Frank Minirth, Paul Meier 
and Walt Byrd. The program is spon¬ 
sored by the Minirth-Meier Foundation 
and its format revolves around a discus¬ 
sion of practical and psychological 
problems in a question-answer format 
hosted by Don Hawkins. 

Dallas is also home to several evan¬ 
gelists who are effectively using Christian 
broadcasting to enhance their ministries. 
James Robison is the host and speaker 
on the Day of Restoration television 
broadcast, featuring Bible teaching, 
preaching and a talk/interview format. 
Robison's 30-minute weekly and daily 
broadcasts are both soul-stirring and 
heart-moving. Mike Evans is also head¬ 
quartered in the Dallas area where he is 
the speaker on Mike Evans Presents, a 
30-minute weekly telecast emphasizing 
prophetic themes and contemporary is¬ 

sues. Tony Evans, one of America’s 
leading black evangelists, is also based in 
Dallas. Tony’s Urban Alternative spon¬ 
sors a daily radio program and is now 
developing a weekly television broadcast 
as well. Other Dallas area broadcasters 
include Kenneth Copeland and Bob Til¬ 
ton. The latter’s Word of Faith ministry 
has its own international satellite network. 

Nearby Ft. Worth is the home of the 
ACTS Television Network recently pur¬ 
chased by a group headed by Chip At¬ 
kins. Jimmy Allen, past president of the 
Southern Baptist Convention, is the cur-

KPBC-AM (president, Don Crawford); 
KCBI-FM (president, Paige Patterson); 
KSKY-AM (president, [Don Palmer); 
KVTT-FM (president, Stan Thomas); 
KOFT-AM in suburban Ferris (owner, Al 
Crain); and KNRB-AM in Ft. Worth 
(general manager, Joe Willis). The newest 
entry to the Dallas-Ft. Worth market is 
KSVZ-AM recently purchased by hus¬ 
band and wife team Jack Stuart and Mary 
Gaines. 

God is certainly at work through His 
people in Dallas. What is happening in 
this great city is a glimpse of what God is 

rent president of the SBC’s Radio & TV 
Commission and the chief architect of the 
sale of the ACTS Network by the SBC to 
the newly formed for-profit group called 
the Friends of ACTS. The new group has 
announced its intention of maintaining 
the philosophy of local origination of 
programs from local churches and com¬ 
munity groups. 

The airwaves of the Dallas-Ft. Worth 
area are blanketed by a number of Chris¬ 
tian radio and television stations including 
KTTX-TV (Channel 39), the CBN af¬ 
filiate; KIAB-TV (Channel 23) in Gar¬ 
land; KLT.I-TV (Channel 49) in Irving; 

doing throughout America today. He is 
raising up fruitful servants in every con¬ 
ceivable area of broadcast ministry to 
proclaim the good news of the gospel of 
Jesus Christ to a generation that 
desperately needs Him and the touch of 
His grace. 

Ed Hindson is a 
contributing editor 
to Religious 
Broadcasting 
Magazine. 
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RADIO 

Dallas USA Radio 
Network: 

A Dallas Cinderella Story 
Although the news media rarely be¬ 

comes news itself, nothing could be 
more newsworthy than the Cinderella 
story of USA Radio Network in Dallas. 
(No affiliation to television’s USA Net¬ 
work or USA Today.) It is true that USA 
Radio Network has the most unprece¬ 
dented growth rate of any broadcasting 
network in America, and for this reason it 
has earned a highly respectable position 
among broadcasters and advertisers alike. 
In less than three years USA has amassed 
more stations carrying its news than 
many of the other major networks. Now 
over 400 stations broadcast programming 
from USA Radio Network. 

This project was the 1980s 
brainchild of Dr. Marlin Maddoux, who, 
at the time, was already the host of the 
popular radio talk show Point of View. 
Today, with veteran news staffers and in¬ 
ternational reporters being added con¬ 
stantly, it would seem lately that every¬ 
thing Maddoux touches turns to gold. 

But who is this outspoken super¬ 
champion for the cause of truth, justice 
and the American way? It all started quite 
unpretentiously in 1972 when the Point of 
View mikes went hot in the studios of 
KDTX-FM in Dallas. It wasn’t too long 
before AT&T sent the program live by 
phone to KSBK-FM in Houston. When 
the costs of satellite syndication made 
high-tech bird-watching popular. Point of 
View was immediately hurled into space. 
Then in early 1984 Marlin Maddoux met 
Gary Crossland of Soma Communica¬ 
tions, and anyone who knows either man 
knows the rest of this rematkable story. 

Every weekday approximately two-
and-a-half million people tune their radios 
to hear Point of View and Dr. Maddoux. 
Since the turbulent days of Watergate he 
has been interviewing notable guests 
against the backdrop of society’s fast-
paced sociopolitical scene. Aside from 
being a popular lecturer, his voice is 
heard daily in almost every English-
speaking country, reporting on the full 

spectrum of issues that affect our homes, 
schools, government, lifestyles and basic 
freedoms. His ability to inspire public 
opinion on a wide variety of issues has 
made his input valuable to legislators 
across America. 

Because of his perspective on the is¬ 
sues and current events, the media fre¬ 
quently allows Dr. Maddoux the oppor¬ 
tunity to shift his role from interviewer to 
interviewee. He has appeared on CBS 
Morning News. ABC's Nightline, Enter¬ 
tainment Tonight and other prominent 
television and radio programs. He is the 
author of America Betrayed, a book that 
traces his in-depth investigation into the 
forces that have brought about profound 
social and moral change in our American 
society. His newest treatise, The Selling of 
Gorbachev, is hailed by many as being 
the greatest expose on this Soviet chieftan 
ever published. 

As president of USA Radio Network 
he is at the helm of the most explosive 
news radio enterprise ever. Today USA 
Radio Network News is heard on one out 

of every 25 stations across America, 
bringing what many believe to be the 
most balanced journalistic approach to 
the hour’s top stories. USA broadcasts 
news, sports, business and health reports 
24 hours a day. In addition, over 30 addi¬ 
tional programs are featured on the net¬ 
work. The nice part is, the network is 
debt-free and totally advertiser supported. 

USA Radio Network News signed 
on with 145 stations in September of 
1985. From its very inception, Soma 
Communications has been involved in 
designing the network down to the finest 
details, and under the direction of Gary 
Crossland, Soma has successfully cleared 
stations in all 50 top ADIs. The network 
has built a virtual wall of reporters around 
the country and around the world feeding 
stories to USA every hour of every day 
and night. 

One of the most interesting features 
of this network is its strict policy regard¬ 
ing advertisers. Says Crossland, "We are 
careful to sell only those advertisers that 
we feel our audience will support and ap¬ 
prove of. In other words, we are very 
protective of our audience and advertisers 
alike." 

What does the future hold for USA 
Radio Network? According to Crossland, 
"Although we have many affiliates from 
all formats, our goal is to be as eclectic as 
possible. Our orientation is not toward 
any one format or type of advertiser. Our 
orientation is toward our audience. We’re 
committed to building these numbers as 
large and as fast as is humanly possible. 
Already our numbers are as large as 
many national wired networks. The sky is 
the limit." EL'S 

Soma Communications, Inc: A Historical Profile 
In 1983 a company in Dallas emetged 

that was destined to change the viability of 
Christian radio for many years to come. 
Launched as a simple advertising agency, 
Soma Communications has built a reputation 
for doing the highly unlikely. 

* In two years Soma made Point if 
View the world’s largest live radio ministry. 

* Soma built USA Radio Network 
from a simple idea to a news force with 50 
employees, reporters all across the world, 
and over 400 stations. 

* Sona successfully runs America's 
first Christian radio rep firm. Their latest 
project, the USA Supemet, is a network of 
networks, making it even more attractive for 
major advertisers to buy wired Christian 
radio. 

* An equally outstanding contribution 
to Christian radio is Tri-S, Soma's sales ser¬ 
vice bureau. In fact, no other radio format 
has its own advocacy bureau. Tri-S consults 

with over 200 stations on a monthly basis 
and publishes the Tri-S Spot/Light magazine, 
which provides its clients with valuable stiles 
tools and statistics on the buying habits and 
qualitative aspects of the Christian radio 
audience. Through the help of Tri-S in 1987, 
Christian radio has increased by almost five 
billion dollars in new advertising revenue. 

* Soma's president and founder. Gary 
Crossland, has taught Christian radio sales 
seminars in cities all over America. He has 
published over 300 articles, over 40 audio 
and video tapes and several pamphlets on 
the subject of spot sales. Says Crossland. 
"We’re in business to help Christian radio 
stations find support. Everything we do is 
geared toward that. Providing them with the 
most professional network sound and draw¬ 
ing the attention of major advertisers to the 
medium is an extremely important part of 
that plan." 
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TELEVISION 

Dallas 
The Winning Spirit in Dallas 

Control Room at Preston wood 
Baptist Church in Dallas, Texas. 

In just 11 short years God has 
raised up a dynamic new church, 
telecast and television network in Dal¬ 
las centered around the ministry of Dr. 
Bill Weber, pastor of the Prestonwood 
Baptist Church. Founded in 1977, the 
Prestonwood Church has exploded 
into one of America’s largest and 
fastest growing churches. 

One of the key elements in the 
growth of the church’s ministry has 
been the success of its telecast, The 

Winning Spirit, a beautifully 
produced, high-quality 30-min-
ute weekly telecast. The 
program begins with a visual 
panorama of the city of Dallas 
and the Galleria-like styling of 
the Prestonwood Church. It 
quickly focuses on the excite¬ 
ment and dynamics of people— 
thousands of them moving 
through the various facilities of 
the church. 

Terms like fellowship, en¬ 
richment and worship instantly come 
alive on the screen as the viewer is 
captivated by what God is doing in 
Dallas. The program itself centers on 
the positive and practical messages of 
Pastor Weber. His warm and winsome 
style quickly communicates the "win¬ 
ning spirit" for which the telecast is 
named. 

Dr. Dan Sampson, 
Executive Director of 
Discovery Ministries 

Discovery Broadcasting 
Network 

Another unique feature of the 
Prestonwood Church is the ministry of 
the Discovery Broadcasting Network 
which provides products and program¬ 
ming to 450 subscriber churches and 
some 2,000 total clients. Begun under 
the leadership of Dr. Dan Sampson, 
DBN launched its first broadcast to its 
satellite affiliates in October 1984. 

Programming includes both live 
and studio produced broadcasts. 

Telecasts include the regular adult 
Sunday School class of Dr. Tim La-
Haye and featured speakers such as 
John Walvoord, Adrian Rogers, Bailey 
Smith, Zig Ziglar and Bill Bright. 

Discovery Broadcasting Network 
also televises the church’s Saturday 
Nights in Dallas, a regular concert 
series featuring such artists as Steve 
Green, Sandi Patti, Cynthia Clawson, 
Phil Driscoll and the Imperials. In all, 
DBN produces 30 hours of original 
broadcasting each month, available in 
its entirety to subscribers or on a 
selective basis to individual pur¬ 
chasers. 

Another feature of DBN is its 
video tape library of special events, 
instructional lessons and ministry aids. 
The network’s Deacon Ministry series 
has been very popular with other 
churches. A series on The Power of 
Pageantry has been especially popular 
with church choirs. Dr. LaHaye’s 
series has been used extensively by 
churches for Sunday School as well as 
special seminars. 

The Telecommunications Age 
The mission of Discovery Broad¬ 

casting Network is to share its 
programming with other churches, 
enabling them to grow and prosper as 
well. Using the technology of satellite 
communications, video tapes, live 
broadcasting and studio produced 
programs, DBN enables its sub¬ 
scribers to extend their ministries into 
the telecommunications age. 

Bill Weber and Dan Sampson 
have teamed up to provide the Pres-
tonwood Church with an effective 
ministry which reaches beyond its 
walls, across the nation and around 
the world. Their model is certainly 
one that is an example of what a local 
church can do to extend its ministry 
through television broadcasting. KjH 
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Oh Canada ! 
There's A New Door Opening 

For three eventful decades Food 
for the Hungry International has fed 
the world's two hungers. From the 
dusty villages of Latin America to 
Africa's impoverished refugee camps. 
Food for the Hungry has been there. 
Giving hope. Giving life. 

Through doors open in three 
nations, caring friends have par¬ 
ticipated in this vital or¬ 
ganization. Now there's 
a fourth door. The 
opening of Canadian 
Food for the Hungry is 
more than an office in 
Vancouver. It's the pas¬ 
sageway for desperately 
needed help. It's a very 
special kind of door. 

A Door of Opportunity. 
Caring Christians who channel 

support through the Canadian office of 
Food for the Hungry are seizing the 
opportunity to make a difference. 

Their gifts are not lavished on excessive 
administrative costs but go right to alle¬ 
viate suffering around the world. Every 
investment reaps dividends both tempo¬ 
ral and eternal. 

A Door of Compassion. 
True compassion is to put your 

self in another person's situ¬ 
ation, feeling his hurt and 
sensing his need. Through 
Canadian Food for the 
Hungry this kind of genu¬ 
ine compassion can be ex¬ 
perienced and is being ex¬ 
tended. 

A Door of Partnership. 
As one of four open doors, Cana¬ 

dian Food for the Hungry works in alli¬ 
ance with counterparts in Japan, Nor¬ 
way and the United States. Through a 
meaningful partnership these offices are 
vitally linked. And they are always 
open. 

"As I have travelled the world I've met Canadians in so many places. 
They are some of the most dedicated and caring persons 1 know, and 
now through Canadian Food for the Hungry’s office, I am thrilled to 
welcome them to our growing family. " Ted Yamamori 

International President 
Food for the Hungry 

M Feeding the World's Two Hungers 
With Doors Open in Canada, Japan, Norway, and the United States 

Canadian Food for the Hungry: 
Box 67399 • Vancouver, B. C. V4B 3Y9 

604-536-4243 

Food for the Hungry, Inc.: 
P. O. Box E • Scottsdale, AZ, USA 85252 

602-998-3100 
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This year NRB honors Sam Moore, 
president of Thomas Nelson 
publishers, with the "Publisher of 
the Year" award. Moore receives the 
award at the Southwest Convention, 
July 20-22 in Dallas. 

Bom October 25, 1930, in 
Beirut, Lebanon, Sam Moore 

emigrated to the United States in 
1950. Here he adopted his present 
surname. His family name, Ziady, 
translates into "more" in English. 
Moore is married and has three 
children. 

In Lebanon, Moore graduated 
high school as valedictorian of his 
class and finished two years of col¬ 
lege. When he arrived in the United 
States, he enrolled in Columbia Bible 
College and later attended the Univer¬ 
sity of South Carolina. He received 
his B.S. degree in economics with a 
minor in accounting. He attended 
graduate school at the University of 
South Carolina and finished his 
master’s work at Columbia Bible Col¬ 
lege. 

Moore, chairman and president of 
Thomas Nelson Publishers, is both a 
committed Christian and astute 
businessman—a winning combination 
for the world’s largest publisher of 
Bibles and a leading publisher of 
religious and trade books. He 
developed his business skills by sell¬ 
ing books and Bibles, successfully, 
while working his way through col¬ 
lege. 

In 1957 in Nashville, he 
recruited help from Vanderbilt, Bel¬ 
mont and Middle Tennessee State. He 

Sam Moore: 
Publisher of the Year 
worked with 20 college boys the first 
year. The next year the number was 
doubled and their efforts proved even 
more fruitful. 

In 1959, the character of the busi¬ 
ness changed from cash to credit, and 
by the year 1961 Moore was ready to 
expand through incorporation. Royal 
Publishing came into existence as the 
vehicle for his first Bible publishing 
venture—the Encyclopedic Reference 
Bible and the Family Bible. 

In 1969 Moore purchased 
Thomas Nelson—a British publisher 
established in 1798. The company 
was headquartered in New York City 
and Camden, New Jersey, with a 
Bible bindery. 

Thomas Nelson’s first book 
printed under Sam Moore’s direction, 
Pilgrim’s Progress by John Bunyan (a 
Christian classic), sold over one mil¬ 
lion copies. Nelson originated and 
published many outstanding titles 
such as Strong’s Exhaustive Concor¬ 
dance of the Bible. Matthew Henry’s 
Commentary, the English Bible of 
1887, the American Standard Version 
of 1901 and the Revised Standard Ver¬ 
sion of 1952. 

In 1972 the corporate head¬ 
quarters were moved to Nashville, 
Tennessee, and reorganized, with the 
hiring of an excellent young manage¬ 
ment team. 

Under the leadership of Sam 
Moore, Thomas Nelson’s sales and 
profits have increased by more than 
tenfold. Today Nelson is the world’s 
largest Bible publisher and a leader in 
religious book publishing. The com¬ 
pany publishes seven of the most 
popular translations of the Bible and 
has developed proprietary study and 
reference Bibles. The New King 
James New Testament was published 
in 1979, and the complete Bible in 
that version was released in 1982. The 
project cost over $4.5 million and 
seven years of work by over 140 
scholars, translators and editors. 

Today, Moore is chairman of the 
Board of Directors of Thomas Nelson 
Publishers, president of Family Media 
Inc., on the board of NRB. anda Berter¬ 
mann Fellow. 

NRB 
SOUTHWEST 
CONVENTION 
HIGHLIGHTS 

Wednesday July 20, 1988 

12:00 noon Registration Opens 
8:30 p.m. Welcome Reception 

Concert 

Thursday, July 21, 1988 
8:00 a.m. Prayer Breakfast 

Speaker: Malcolm Smith 
9:30 a.m. Radio/TV Workshops 
12:00 noon Luncheon 

Minirth-Meier Live 
National Broadcast 

2:00 p.m. Radio/TV Workshops 
7:00 p.m. Texas Barbecue 

Live Auction 

Friday, July 22, 1988 
8:00 a.m. All-American Breakfast 

Speaker: Marlin Mad-
doux 

9:30 a.m. Radio/TV Workshops 
12:00 noon Luncheon 

Speaker: Billy Weber 
2:00 p.m. Radio/TV Workshops 
7:00 p.m. Awards Banquet 

Speaker: Hal Lindsey 

For more information contact 
Joe Willis, International 
Agency, 214/272-5749. All 
events at the Harvey Hotel, 

near DFW Airport. 
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ForNetworksWth Bigideas. 

With Microspace Communications’new 
satellite service,you can send data and audio to dish¬ 
es only 30 inches across that fit where there wasn’t 
room nefore. 

We’ve also downsized the price-as low as 
$900 for the total equipment package. Microspace 
equipment is made by Wegener Communications 
and Prodelin Corp.,two ofthe best manufacturers in 
the business. 

Broadcast quality transmissions on the K 2 
satellite mean there’s no terrestrial interference from 
microwave channels,too. Microspace offers digital 
data transmission from 2400 baud to 56 KBS. 
Audio channels are available over the same 30-inch 
antenna in any bandwidth you need. 

A SUBSIDIARY OF CAPITOL BROADCASTING CO., INC. 

ROSPACE 
NICATIONS CORPORATION 

You can reach big-city locations that can’t 
receive C-band and reach customers that can’t afford 
expensive equipment,without sacrificing quality. 

Connect your network via K 2, the highest 
powered satellite available. For details, contact Steve 
Grissom at (919) 890-6072 today. 

For a small amount of money, you can have 
a big change. 

STEPHEN D. GRISSOM,VICE PRESIDENW11 HILLSBOROUGH ST»B0X12800* RALEIGH,N.C.27605 
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PROFILE: 
Bill Anderson 

Nurture the Believer 
Bill Anderson has a special burden 

for believers. As president of the Chris¬ 
tian Booksellers Association, the print 
media counterpart to National Religious 
Broadcasters which convenes this 
month in Dallas, Anderson sees a wor¬ 
thy purpose in the publishing and dis¬ 
tributing of materials which nurture 
believers in the Word of God. As he 
puts it, "We are growing an industry 
committed to the development and 
retail distribution of Christ-centered 
product." 

Personal Nurture 
William Roland Anderson was bom 

January 22, 1948, to Fred and Ruth 
(Haller) Anderson, and grew up on a 
family dairy farm in southwest New 
York state. They later bought adjacent 
property across the state line in Pen¬ 
nsylvania. The family attended the 
Gouldtown Community Church in Pen¬ 
nsylvania. 

At six years of age Bill accepted 
Christ as his Savior in the Gouldtown 
Church during a revival in 1954 con¬ 
ducted by evangelist Don Launstein, 
and his wife Belle, a chalk artist. 

After graduating from high school 
in 1966, Bill enrolled in LeToumeau 
College. In his senior year as treasurer 
of the student body, he planned the 
reception for incoming freshmen, where 
he was attracted to a new freshman, 
Nan Brink. They were married on 
August 15, 1970, in Nacogdoches, 
Texas. Bill and Nan moved to New 
York state where he was pulpit supply, 
until he joined Moody Press in Chicago 
in October of 1971. 

Following his graduation he con¬ 
tinued his business training with a 
plethora of seminars and graduated 

by Virgil Megill 
from numerous business and manage¬ 
ment programs, including the AMA 
"Management Course." 

Publishing Nurture 
Among the Bible students attempt¬ 

ing to make the Bible and Christian 
truth relevant in the twentieth century 

By June 1988, more 
than 3,000 

bookstores in the 
United States and 

more than 400 from 
other countries were 
members of CBA. 

was Ken Taylor, who published his 
paraphrased version of the Bible for 
children as The Living Bible. Taylor and 
others who anticipated a wide circula¬ 
tion of evangelical publications were 
among the founders of the Christian 
Booksellers Association. Moody Bible 
Institute had initially promoted religious 
broadcasting, but in 1950 they guided 
the formation of the first Christian 
Booksellers convention, held in 
Chicago. Moody Press sales manager 
Bill Moore was chosen the first part-
time executive secretary of CBA. He 
was succeeded by John Bass as execu¬ 
tive vice president and later as corporate 
director. Bill Anderson joined CBA in 
1978 and became president in 1985. He 
was responsible for all conventions and 
meetings and in October 1983 the 
Board appointed him vice president and 
general manager over the day-to-day 
operations of the company. In 1985 the 

Board appointed him president of CBA. 
By June 1988, more than 3,000 

bookstores in the United States and 
more than 400 from other countries 
were members of CBA. CBA ad¬ 
ministrators have grown from a few 
part-time workers to more than 60 
employees. 

The Lord’s Nurture 
In Colorado Springs, the head¬ 

quarters city of CBA, Bill Anderson is 
an elder and Sunday School teacher at 
Woodland Park Community Church. He 
participates in the American Society of 
Association Executives, the American 
Management Association, and is im¬ 
mediate past president of the Colorado 
Springs Society of Association Execu¬ 
tives. 

The purpose of Christian com¬ 
municators in CBA, says Anderson, is 
to "fulfill the Great Commission, to 
speak the message clearly, to print the 
message clearly, to sing the message 
clearly, to reach men, women and 
children for Christ." He continues, "As 
an industry we carry on a collective 
responsibility, which we are to imple¬ 
ment as individuals." Every message, 
Anderson stresses, should be "Biblical, 
clear, relevant," and the "messengers 
who write and sing should be clean ves¬ 
sels." 

Since the mid-70s the evangelical 
renewal in America has reflected paral¬ 
lel growth of Christian broadcasting, 
Christian bookstores, and Christian day 
schools. Bill Anderson’s leadership has 
contributed to this growth, and therefore 
has impacted the spiritual growth of in¬ 
dividuals as well. n 

Virgil Megill is a professor at North Georgia Tech¬ 
nical Institute. 
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ANNOUNCING.. 

A NEW VIDEO 
CONTEST 

FOR YOUR 
SUMMER 
OF '88! 

EVERYONE HAS A CHANCE TO WIN! 

WORD 

Whether you ore in high school, college, or out on your own, you con win. If this is your 
25th production or your first time to hold a camera, you could take home the GRAND 
PRIZE of $5,000 in cash. Just take the song "In Heaven's Eyes" from Sandi's latest record 
"Make His Praise Glorious" and put it to video! 

Education but no experience! 
The graduate school category may be appropriate for people who have had some 
training in video broadcast production but haven't quite got their career started. You must 
be in graduate school studying a subject of your choice. This could be your big break! 

Dad, teacher, or "about-to-be-producer” 
So you have all the training, and education you can handle right now and you want Io 
make a go of it. The amateur category is for you. You must be out of school, and 
supporting yourself, but you cannot make more than one-half of your income from video 
related ventures. Now's your chance to get the exposure your productions deserve. 

So you already know how to use a camera! 
College aged students can participate too in their own separate category. This may be 
people who have studied video production or people who just have a desire to be 
involved. The only requirement is that you must be .nvolved in pursuing an undergraduate 
degree from a college or university. 

Get in on the Act! 
Youth Groups are encouraged to be a part of the team effort to write, create, and produce 
your very own Sandi Patti video. You can be the actors, stage hands, key grips, and more. 
Under the direction of your youth pastor or your church audio/video person, you can learn 
what it is like to be a part of a real production team. 

Anyone In the world can enter! ” 
We have developed a special category for people with an international flair. No age or 
educational restrictions apply. The only stipulation is that you are NOT a citizen of the 
United States of America. We believe this area has the potential to produce some of the 
most promising material. 
For entry form and more details go to your local Christian bookstore or write: The Sondi Patti "Home Video Contest," c/o WORD Incorporated, 33 

Music Square West, Suite 110, Nashville, TN 37203 

The Sondi Patti Home Video Contest is a production of the Helvering Agency, Anderson, Indiana, and WORD Incorporated. Nashville, Tennessee. 

37203 1988 WORD Incorporated All rights reserved 

*500® 
or on« o' 

co’««0'1
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Virtually every major Christian radio broadcaster 
uses SCS Radio Network Services and Westar V, 
including: 

• USA Radio Network 
• Ambassador Inspirational Radio 
• Moody Broadcasting Networks 
• Satellite Radio Network 
• IMS News 
• International Broadcasting Network 

SCS Radio Network Services combines the best 
ingredients from existing delivery systems to pro¬ 
vide you with a transmission system that makes 
cost-effective audio and data delivery a reality. 

More Affiliates — More than 2000 radio stations 
receive audio from Westar V. Most Christian stations 
currently receive, or plan to take, programming 
from this source. 

More Power — The SCS carrier operates at 39 dBw 
— that's about two hundred times stronger than a 
typical 16 dBw SCPC system. 

Less Cost — SCS Downlink costs (always the largest 
cost component of any network) are low. As low as 
$1200 per site fora complete downlink — delivered 
(yes, commercial quality). 

More Punch — Up to 90 dB S/N and dynamic 
range. 

Less Interference — SCS was designed to cut 
through terrestrial interference so installation prob¬ 
lems are practically nonexistent. 

More Possibilities — Our network capabilities allow 
you the flexibility to uplink from anywhere, using 
Ku orC-Band terminals. 

Less Hassle — Our small 2 Meter downlink is easy 
to ship, install and use. 

NETWORK 
SERVICES 

Don't go it alone ... Call 1-800-331-4806 

(Circle 148 on the Reader Service Card) A satellite service of ©United Video’' , 1988 



MUSIC 

Qteve Green_ 

Ministering Faithfully 
Steve Green’s new album, Find 

Us Faithful, conveys a message of per¬ 
severance. In today’s world of sen¬ 
sationalism and image-making, per¬ 
severance and steadfastness often take a 
back seat. That’s why Steve Green is 
taking his message to the streets. 

Sparrow Music’s popular record¬ 
ing artist will be singing and talking to 
the thousands of people attending the 
Christian Bookseller’s Association Con¬ 
vention in Dallas, July 17-20. The 
themes of obedience, freedom and per¬ 
severance will become the unifying 
force in his message to the convention’s 
attendees. "I’m going to spend my year 
with the song Find Us Faithful en¬ 
couraging as many people as I can to 
live obedient lives," says Green. "... you 
can’t tell the effectiveness of a man’s 

Steve Green: Psalmist David said in the 
12th verse of the 86th Psalm, I will 
praise thee as Lord my God with all my 
heart and 1 will glorify thy name 
forevermore. "Steve Green is a gifted, 
committed artist who praises God not 
only with the voice God has given him 
but with his whole heart and being. 
This has been so very evident in his 
ministry with us from the crusade plat¬ 
form. His commitment to the Lord, 
whom he loves and serves, and his 
desire to share His joy and His life with 
others through song is unmistakably 
evident. We have been very grateful for 
his wholehearted praise which has min¬ 
istered to those of us on the team as 
well as the many in attendance at the 
crusade meetings." 

ministry until you see the lives of his 
grandchildren. The way I see it, it’s 
easy to begin the spiritual race—we 
hear great testimonies of dynamic con¬ 
versions—but I wonder how many real¬ 
ly finish the race. I want to keep my 
eyes on the finish line." 

His commitment and sincerity so 
evident in Find Us Faithful are ap¬ 
preciated by other musicians who are 

Godly Roots 
Steve Green is the son of mission¬ 

ary parents Charles and Jo Green. He 
accepted Christ at age eight and spent 
nine years on the mission field in Ar¬ 
gentina during his childhood. All four 
Green children learned to play musical 
instruments and Charles Green incor¬ 
porated their abilities into his Sunday 
services. 

making a joyful noise as well as by the 
thousands of appreciative listeners. 

Cliff Barrows, music director for 
the Billy Graham Crusades, 

saysthis about 

"Of all people 1 have known, my 
parents are the best example of Chris¬ 
tian living that I have seen," Green 
says. "I'm grateful that I was raised in a 
Christian home, with Christian parents 
... I had a good foundation to build on." 

At the age of 18, Green returned 
to the United States to enroll as a pre¬ 
law major at Grand Canyon College in 
Phoenix, Arizona. However, by his 
sophomore year he had switched to a 

music major. During this time he met 
and married his wife Merijean, also a 
singer. At that time, Merijean was 
singing with Truth, a Christian group 
Steve had seen when they performed 

on campus. He sang for them and they 
invited him to join their group. 

It was right after their marriage 
that both Steve and Merijean got a call 
from the Bill Gaither organization as¬ 
king them to join the popular Christian 
singers as backup vocalists. Steve was 
with the Gaither Vocal Band for the 
next five years. 

Sparrow Records sought out 
Green in 1983 and offered him a 
chance to do a solo album—thus begin¬ 
ning his own ministry. The album, en¬ 
titled simply Steve Green, earned him 
the Gospel Music Association’s award 
as Male Vocalist of the Year at the 1985 
Dove Awards. He Holds the Keys 
received a Grammy nomination for 
Gospel Male Vocalist of the Year as 
well as Dove nominations for Best 
Male Vocalist and Artist of the Year for 
1986. 

More Than Music 
Green has expressed the hope that 

more than just good music will be 
given to the audience through his con¬ 
certs. He prays that "the Lord will con¬ 
front listeners with Himself—through 
the music, through His Word and 
through whatever He wants—and that 
people respond to Him." 

Mr. Jack Harrison, missionary 
with HCJB World Radio says: "Steve 
Green is not preoccupied with people's 
responses to himself but with their 
response to the message of Jesus Christ 
which he is bringing to his audiences." 
Dr. John DeBrine, host of Songtime 
USA, feels that "Steve Green has dis¬ 
covered what it means to fulfill 1 
Timothy 6:12, ‘Lay hold of eternal life.’ 
That is, interpret lifetyle and ministry 
from hea- ven’s balcony. The result has 
been a ministry and not a business." 

Although full-time ministry is a 
serious matter, Green’s sense of humor 
and ability to have fun make him feel it 
is important for his family to be on the 
road with him. The Greens are the 
parents of a six-year-old daughter, 
Summer, and a two year-old son, 
Josiah. Merijean has been home-school¬ 
ing Summer so the family can travel 
together, and both she and Steve feel it 
has been a very positive experience for 
all of them. 

This year the Green family’s 
travels will center on encouraging 
people to live obedient lives. Find Us 
Faithful will continue to remind audien¬ 
ces that the rewards of faithfulness are 
for eternity. 



N RB WEST 
“Los Angeles in the Fall!” 

September 18, 19, and 20 in Los Angeles, California 

A “who's who” of speakers , broadcast ministry 

including Larry Burkett, David Clark, Jack Hay ford, Jerry Rose, Ken Wells 

and many others to make NRB WEST the place to be in September, 1988» 

NRB Executive It’s your opportunity to personally interact with the 

Committee in a “Q & A with the National Committee” ... a first of its kind . 

Reasonably priced rates at one of L.A. 's finest hotels. 

NRB MT 

» 
HOLLYWOOD 

NRB WEST . . . for information and registration brochure contact 

Shari Riggs, Registration Coordinator 

Ambassador Advertising Agency, 515 E. Commonwealth Avenue, Fullerton, California, 92632 

or phone (714) 7381501 
(Circle 160 on the Reader Service Card) 

Make your reservation today by writing for the NRB WEST program brochure 

and accommodation listing. Have you heard? We’re giving away 

an all expenses-paid Cruise! It’s easy to win ... join us on 

September 18 through 20 for the Los Angeles Convention of NRB WEST. 

Lnnovative workshops . . . special seminars . . . outstanding Christian leaders 

and speakers from across the country, September 18 through 20 

at the Los Angeles Marriott Hotel. NRB WEST ... the largest regional 

chapter gathering ... with an emphasis on “fellowship and dialogue” 

in a setting designed to keep you on the cutting edge of 



Authors who deserve a little special attention. 

CHARLES STANLEY * RICH BUHLER 

* ANNE AND RAY ORTLUND .38 * 

11K )\ I \S MISONS 
EALL 1988 LIST 

TODD TEMPLE*DOUG FIELDS* JOHN NIEDER 

J. VERNON McGEE * ELISABETH ELLIOT K 

GARY R. HABERMAS * HAROLD IVAN SMITH 

A. L. WILLIAMS * F3GORDON MacDONALD 
*_BRUCE COOK * KENNETH N. TAYLOR J* 

DR. RALPH MINEAR * WILLIAM PROCTOR * 

^ROBERT A. SCHULLER * ANIS SHORROSH 

* GERALD DAHL * SAM BUTCHER Q * 

RONALD HUTCHCRAFT * SAM RUTIGL1ANO 

Please visit us at 
CRA Booth #A-84 
and learn about 
these and other fine 
authors. 

Thomas Nelson Publishers • P.O. Box 14100 • Nashville, TN 37214-1000 • 1-800-251-4000 
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SPECIAL Broadcasting 
SAVE 40% 

The 1988 Edition of 

SUMMER The Directory 
of Religious 

Each easy-to-read 
section will provide you 
with necessary data to 
keep you on top of the 
religious broadcasting 
industry. It’s an 
unequalled resource tool 
for stations, producers, 
suppliers, agents, record 
companies, libraries, 
churches, and more. 

♦ Radio Stations 

♦ Television Stations 

♦ International 
Radio & TV 

♦ Shortwave Radio 
& TV 

♦ Radio Program 
Producers 

♦ Television Program 
Producers 

♦ Film Distributors 

♦ Satellite Program 
Services 

♦ Equipment/Suppliers 

♦ Agencies/Representa-
tives 

♦ Music Publishers 

♦ Record Companies 

♦ Schools 

...and many more 

I’m enclosing $20.00 each for _ copies of the Directory of Religious Broadcasting. Quantity 
prices available while supplies last. Please add $4.00 for first class mail and handling and $15.00 for 
air mail delivery outside the U.S. 

Please charge my: Visa_ MasterCard_ 
Acct.#_ _ Expires_ 

Signature_ _ _ __ 

Name_ _ 

Organization_ __ 

Address_ _ __ 

City_ _ _ State_ Zip_ 

Phone_ __ 

Mail to: NRB, P.O. Box 1926, Morristown, NJ 07960/Telephone: 201-428-5400/Telex: 25 5106004292 



The station won its third Chicago 
Emmy on June 6, awarded to production 
manager Debra Revitzer for her work on 
The Pat Hurley Show. Host/producer Pat 
Hurley is an inspirational speaker whose 
ministry focus is on teenagers. The program, 
listed for the Awards in the Entertainment 
category, won for "Outstanding Achievement 
for Entertainment Programs: For a Series.” 
Chicago Emmys are sponsored by the 
Chicago Chapter of the National Academy 
of Television Arts and Sciences and were 
presented at the Fairmont Hotel. 

Marsh Broadcasting 
Acquires Six 
Radio Stations 

WCFC Premieres 
Two Programs, 
Wins Award 

CHICAGO, Ill. (NRB)—WCFC/Chan-
nel 38 recently premiered two programs and 
won a Chicago Emmy for The Pat Hurley 
Show, a teen-oriented comedy program. 

LeSea’s annual telethon, "Summer 
Celebration," was started on schedule on 
June 12 from the temporary facilities at 
Cathedral of Praise. 

Steven Sumrail, president of LeSea, 
spoke for his father and LeSea, Inc. in em¬ 
phasizing God’s faithfulness, and issued 
thanks to the community and 21 fire com¬ 
panies who responded to the alarm. 

MEDIA,, -, = NATIONAL ivibuiaworld

Debra Revitzer 
Station president Jerry Rose hosts the 

station’s new "flagship" program. Among 
Friends, which premiered the week of June 
6, with Ben Kinchlow, former 700 Club co¬ 
host, as special guest. Format of Among 
Friends is ministry, with attention given to 
issues concerning marriage, family and 
finances. TV-38 also plans a studio audience 
for each production and encourages viewers 
to call in for counseling and prayer as a 
means of increasing viewer participation. 

Another new program, which also 
premiered in June, is Page Two, a 60-minute 
public affairs series created by program 
director David Oseland. Page Two is a news 
magazine program that gives a Christian 
perspective on current events. Format also 
includes items such as interviews with local 
pro athletes, movie reviews and news up¬ 
dates from a reporter based in Jerusalem. 
Oseland will perform as both executive 
producer and anchor for the program, with 
Darlene Alberts as over-all producer. 

LeSea Broadcasting 
Facilities 
Destroyed by Fire 

SOUTH BEND, Ind. (LeSea)— 
WHME-TV, Channel 46, a LeSea Broad¬ 
casting facility, sustained damages estimated 
in excess of at $3 million on Sunday June 
12, when fire gutted its studios and offices. 

Peter Sumrail, general manager of 
broadcasting, stated, "Our first priority is to 
establish broadcast integrity and get back on 
the air. Shortwave operations people are on 
their way to Indianapolis where they will be 
working out of WHMB-Channel 40. All of 
our people are working to restore full broad¬ 
cast capabilities |as early as possible]. 

"The main base of operations will be 
out of our corporate offices at Christian 
Center Cathedral of Praise on 
Ireland Road in South Bend. We 
will be working with equipment that 
was stored at the church and other 
equipment that is being loaned to us 
by the CBS and NBC affiliates here 
in South Bend. As far as we can tell, 
75 percent of financial damage was 
in ... the original Channel 46 build¬ 
ing." The site housed the shortwave, 
FM and television facilities and of¬ 
fices. 

All personnel were safely 
evacuated from the studios and there 
were no injuries. 

LeSea founder and chairman. 
Dr. Lester Sumrail, was returning 
from Europe at the time of the 
tragedy, and so was unavailable for 
comment. (See page 35 for information 
about his mission trip.) 

PASADENA, Calif. (NRB)—On May 
13, Marsh Broadcasting completed transfer 
and took possession of six stations formerly 
under Universal Broadcasting. FCC approval 
was received on April 20. The six stations 

I involved are WDCT-AM/Washington, D.C., 
j WYLO- AM/Milwaukee, KUXL-AM/Min-
neapolis/St. Paul, KCNW-AM/Kansas City, 
KW.JS-AM/Dallas/Fort Worth, and KTEK-
AM/Houston. Two stations have received 
new call letters. KUXL is now KYCR, and 
KWJS is now KNRB. The transaction is 
valued in excess of $11 million and is the 
largest group purchase of religious formatted 
stations yet recorded. Broadcasting 
magazine reported last year that this transac¬ 
tion was the largest group purchase of AM 
stations announced in 1987. 

Two new appointments have been 
made: Andy Willoughby, general manager of 
KCNW is now executive vice president of 

Howard Warshaw, pres, of Universal 
Broadcasting, David Sozio, v.p. of 
Maryland National Bank, and Dick Marsh 
of Marsh Broadcasting 

Marsh, and Burt Perrault, general manager 
of KTEK, is now vice president. 
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MARSH 
BROADCASTING 

Building on a strong foundation. 

Dick Marsh, President 

LARRY ALFORD, CM MARION LUTHER. C M DAVID REEDER. G M 

MINNEAPOLIS/ 
ST PAUL 

KUXL-AM 
Golden Valley 

MILWAUKEE 

WYLO-AM 
Jackson 

WASHINGTON 

WDCT-AM 
Fairfax 

KANSAS CITY 

KCNW-AM 
Fairway 

DALLAS /FT WORTH HOUSTON 

KWJS-AM KTEK-AM 
Fort Worth Alvin 

ANDY WILLOUGHBY. C M. JOE WILLIS. G M BURT PERRAULT. C M 

Now approved 
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The Most Frequently 
Asked Questions About ... 

NRB’s 
Comprehensive 

Benefits Plan 
NRB provides an excellent medical dental and 

vision care package for its membership. This 
package, the Comprehensive Benefits Plan, offers 
NRB members exclusively the best possible 
medical protection in today s' market. The plan 
was developed in conjunction with Continental 
Benefit Company. The daims are administered by 
W. J. Jones Administrative Services. Inc. and fully 
insured by the Hartford Life Insurance Company. 
NRB members have asked several questions 

concerning the plan. We have answered the ten 
most -asked questions for your information: 

BY MAURICE PRINDIVILLE 

Maurice Prindiv il Ie is president of the Con¬ 
tinental Benefit Company and plan ad¬ 
ministrator of the NRB Trust. 

Will this plan cover my hospital hills? 
Yes. The program will cover l(M) percent of the first 
$4. (MX) of covered hospital charges with the balance 
paid at 80 percent of covered charges after the deduc¬ 
table until a $1.500 out-of-pocket limit has been 
reached. Thereafter, the program will pay KM) per 
cent up to $1 .(XX).(MM) per calendar year. 

Will this plan cover all my doctor hills? 
Yes. Ihe program will cover 80 percent of all doc 
tor bills until $1 .500 is spent out-oi pocket There 
after, the program will pay KM) percent of all doctor 
bills up to $1 .(XX).(XX) 

What is the deductable? 
The deductable is SKM) per person, limited to $300 
fora family in a calendar year The deductable is all 
inclusive and can be applied to doctor's v isits. den 
tal V ision care and prescription drugs. 

What are the maximum out-of-pocket expenses? 
In no event will the covered out-of-pocket expenses 
per covered individual, alter the application ol the 
deductable, exceed $1 .500. 

Is there life insurance? 
Yes. $20. (MM) of life insurance is provided lor each 
member of the plan. 

Is there other coverage besides physician and 
hospital care? 
Yes There is dental coverage which includes ex 
aminations, x-rays, extractions and oral surgery 
There is also vision care which partially covers v i 
sion analy sis, frames, lenses and contact lenses 

Who backs the Trust? 
The Trust is overseen by the Trustees, which are the 
NRB executive board members. The Plan Benefits 
are fully insured by the Hartford Life Insurance Co 

Does this plan cover pregnancy? 
Yes. Pregnancy is covered in this plan and istreated 
as an illness. 

Does this program cover psychiatric disorders, 
alcoholism and substance abuse? 
Yes. With all maximum benefits per covered person 
of $15. (XX) tor in-patient and out-patient in a eaten 
dar year. 

What is the cost of the program? 
For single person coverage, the cost is $82 (X) and 
family coverage is $166. (X) The size of the family 
does not affect the cost ofcoverage. This cost covers 
all benefits provided by this plan—full hospitaliza¬ 
tion. physician care, dental and vision care, 
prescription drugsand $20.(MM) of life insurance. 
There are no additional costs of fees. 

All NRB members are invited to consider joining 
this plan as it is provided as a specific membership 
benefit. Other stationsand related organizations arc 
most welcome to apply for coverage in (his plan as 
long as they are also apply ing for membership to 
NRB 

Please direct all inquiries to: Continental Benefit 
Company. 185 Main St. Suite 4. Gloucester. MA 
01930 or call us on our toll free number l-8(M)-
438-5566 
The Continental Benefit Company is the Plan Ad 

mimstrator designated by the Trustees of NRB. and 
they will be pleased to provide all additional informa 
lion and answer any questions you may have on this 
important member service. 



NRB NEWS 

Dr. Clyde W. Taylor 

Clyde Taylor, 
NRB Founder, 
Dies at 83 

ARNOLD, Maryland (NAE)—Dr. 
Clyde W. Taylor, whose name was 
synonymous with the work of evangeli¬ 
cals united in the cause of Christ, died 
Friday, June 3, 1988, at his home here. 
He was 83. 

For more than 40 years, Taylor, 
known throughout Christian circles as 
"Mr. NAE," served evangelicals through 
their premier unifying organization, the 
National Association of Evangelicals 
(NAE). He also contributed significantly 
to the founding of both World Relief Cor¬ 
poration and the National Religious 
Broadcasters. Dr. Taylor’s many leader¬ 
ship positions included serving as 
secretary of NAE’s Office of Public Af¬ 
fairs in Washington, D.C., executive 
secretary of the Evangelical Foreign Mis¬ 
sions Association, general director of 
NAE, general secretary of World Evan¬ 
gelical Fellowship, member of the board 
of managers, American Bible Society, and 
member of NRB’s advisory committee 
(senior board). 

Dr. Taylor’s leadership was equally 
important in the early days of NAE. In 
1943 he began working in Washington, 
D.C., to assist foreign mission agencies. 
The Washington office was an instant suc¬ 
cess as Dr. Taylor and his friends in 
government helped obtain passports and 
visas for missionaries hampered by war¬ 

time travel restrictions. He helped write 
key immigration legislation and chal¬ 
lenged the Federal Council of Churches 
in their attempts to gain a monopoly in 
religious broadcasting. 

He graduated from Nyack College 
in 1924, received his Th.B. degree from 
Gordon College in 1931 and his M.A. 
from Boston University in 1942. 

Previous to joining the staff of NAE, 
Dr. Taylor pastored Central Baptist 
Church, Quincy, Massachusetts, and 
taught at Gordon College of Theology 
and Missions. He served as a missionary 
in South America with the Christian and 
Missionary Alliance among the Inca and 
Campa Indians of Peru. Dr. Taylor is sur¬ 
vived by his wife, Ruth; four children; ten 
grandchildren; and five great¬ 
grandchildren. 

Funeral services were held June 8 at 
Heritage Baptist Church in Annapolis. 

A memorial fund has been estab¬ 
lished as the Clyde Taylor Chair of Mis¬ 
sions at Fort Wayne Bible College in Fort 
Wayne, Indiana. 

Midwest NRB 
Focuses on 
Church Relations 

ST. CHARLES, III. (NRB)—The 
Pheasant Run Resort and Convention 
Center in St. Charles (just outside of 
Chicago) is again the site of the Midwest 
NRB convention, according to chapter 
president Wayne Pederson. Dates are Oc¬ 
tober 12-14, 1988. 

Some of the most effective com¬ 
municators in Christian broadcasting are 
featured, including Jay Kessler, David 
Mains, Erwin Lutzer and Joseph Stowell, 
addressing the convention theme, "Chris¬ 
tian Media and the Local Church—Work¬ 
ing Together." Music will be provided by 
the Men of Praise from Radio Bible Class 
and Just Four. 

The Midwest NRB feels that any 
good broadcast ministry knows the impor¬ 
tance of good relationships with the local 
church. Chapel of the Air director David 
Mains has built his ministry around a 
strong cooperative effort between the 
local church, the program producer and 
the local station. He will be hosting the 
workshops dealing with that theme. 

Two new features of this year’s con¬ 
vention are the Pastors Conference on 
Thursday afternoon with Dr. Erwin Lutzer 
of Moody Church in Chicago. To build 
on the convention theme, the chapter has 
invited area pastors to participate in the 
activities, including the broadcast 
workshops. Friday will feature a one-day 
Sales Seminar coordinated by Ed Moore 
of WFRN in Elkhart, Indiana. Commer¬ 
cial stations are encouraged to bring their 
entire sales staff to this program. 

The chapter will be presenting two 
awards, the Genesis Award for a promis¬ 
ing new broadcaster and the Achievement 
Award for a broadcast organization that 
has made a significant mark on the world 
of Christian communications. Meal and 
coffee break sponsors will be given free 
exhibit space as part of their sponsorship. 

The Midwest NRB is making every 
effort to make sure the convention is as 
practical and inspirational as possible 
Plan to be with them in October for this 
special event. 

Hispanics Hold 
Congress on 
Evangelism 

LOS ANGELES, Calif. (HNRB)— 
The International Congress on Hispanic 
Evangelism is July 25-29 at the Anaheim 
Conference Center here. According to Dr. 
Jose Reyes, chairman of the Hispanic 
Broadcasters Committee, it will be the 
largest congress on Hispanic evangelism 
ever held in the United States. Five 
thousand delegates are expected to attend 
from the United States and Latin 
America, along with representatives from 
53 other nations who will be attending as 
observers. The main sessions will be trans¬ 
lated for these representatives, most of 
whom are from third-world countries. 

The purpose of the congress is to 
form plans to reach Hispanics in the 
United States by the year 2000. Evan¬ 
gelist Alberto Mottesi is overseeing con¬ 
vention coordination. Dr. Reyes is coor¬ 
dinating workshops on evangelism 
through communications. Activities are 
sponsored by the Billy Graham and Alber¬ 
to Mottesi Evangelistic Associations. 

(continued on page 34) 
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Ephesians 4:12 up of the Kingdom of Christ. 

Panasonic 

$29.95 $675.00 
WHILE QUANTITIES LAST! 

Beclroltàce TELEX 
the Sound Enhancement systems 

O MARK IV com por y 

N/DYM Series 

$560 

PRICES SUBJECT TO CHANGE WITHOUT NOTICE 

Safe design for operation 

24V/250W halogen lamp 

Light weight/portable 

List: $1125.00 
Your Cost 

System Package: 
(1) AAT-1 
(3) AAR-10 
(1) Wall Plaque 

AAT-1 
Base Station 
Transmitter 

Dynamic Unidirectional Music Microphones 

CALL FOR INFORMATION & PRICING 

AAR-10 
Single Channel 

Receiver 

RQ-2736 
Slimline Monaural 
Cassette Recorder 

List: $44.95 
Your Cost 

mission service supply, inc 
P. O. DRAWER 2957 WEST MONROE, LA 71294 

PHONE (318) 325-8674 

Order Direct: 

1-800-352-7222 

SC-210 
16mm Sound Projector 

SC-210 
Unique roll loading system 

Accessible operation 

Bright picture image and 
quality sound 

Trouble free operation 

Full control by one rotary 
knob 

RQ-2736 
3-digit tape counter 

Auto-stop 

Cue and review 
controls with Quick 
Review 

Separate volume & 
tone controls 

2Vi" PM Dynamic 
speaker 

One-Touch Recording 

Edit function 

AC adaptor 
included 

mission service supply, inc. 
...for the equipping of the Saints, for the work of service, to the building 

(Circle 110 on the Reader Service Card) 



NRB NEWS 

PARENT 
SCENE 

TEACHING PARENTS 
SUCCESS STRATEGIES 
FOR CHILD REARING! 

■ 41/2 minute daily radio feature 
■ Hosted by Dr. Kay Kuzma, 

noted author, speaker and 
child development specialist. 

INNOVATIVE 
INSTRUCTIONAL 

INSPIRATIONAL 

Encouraging parents to put their 
best efforts into their most 
important job ... raising kids! 

PARENT SCENE with Dr. Kay 
Kuzma is vibrant, warm and 
friendly. 

Call Domain Communications 
for a sample cassette of this 
radio feature. 

312-668-5300 

‘‘I think you are the most 
squared-away psychologist I 
have ever heard. Thanks for your 
part in this very special radio 
ministry. You probably have no 
idea how helpful you are.” 

PARENT SCENE listener 

Call for a sample program tape 
today, or write: 

PARENT SCENE 
c/o Domain Communications 
PO Box 337 
Wheaton, IL 60189 
312-668-5300 

PARENT SCENE 
PO Box 2222 
Redlands, CA 92373 

(continued from page 32) 

Dr. Rolf K. McPherson 

Broadcasters Honor 
Rolf McPherson 
at Retirement 

LOS ANGELES, Calif. (NRB)—A 
luncheon was held April 29 at the Los An¬ 
geles Airport Marriott to honor Dr. Rolf 
K. McPherson, son of early radio evan¬ 
gelist Aimee Semple McPherson, for his 
44 years of service as president of the 
Church of the Foursquare Gospel. Jack 
Hayford, senior pastor of the Church on 
the Way in Van Nuys, California, Dr. 
Billy Melvin, executive director of the Na¬ 
tional Association of Evangelicals, and Al 
Sanders, president of the Ambassador Ad¬ 
vertising Agency, an NRB executive com¬ 
mittee member, spoke on his contribu¬ 
tions to the field of religious broadcasting 
as head of pioneer Christian station KSFG. 

The following is an excerpt from Al 
Sanders’ speech: 

The National Religious Broadcasters 
and Dr. Rolf K. McPherson have a great 
deal in common. Dr. McPherson has 
served his denomination for 44 years. 
Around this time, NRB came into exist¬ 
ence. with its main purpose to guarantee 
the continued free access by all religious 
groups to the broadcasting spectrum. In 
those early days, the major networks had 
decided they would no longer sell time to 
Christian programs. Instead, a free half¬ 
hour a week would be given to Protes¬ 
tants. Catholics and Jews. Unfortunately, 
evangelical denominations were given lit¬ 
tle consideration. 

Thankfully, people with God-given 
vision saw the need to begin truly Chris¬ 
tian radio stations. Among the very first 
... was KFSG. 

Since those early days, other 
facilities have come on the air proliferat¬ 
ing throughout every major market in the 
country. Today, membership in the NRB 
includes hundreds of these facilities, 

along with program producers and 
television stations. 

Despite recent media scandals, 
God's Word continues to he sent forth by 
His many faithful servants. The Bible 
promises that the truth of Scripture will 
not return void. 

It's a personal pleasure to salute Dr. 
McPherson since more than 40 years 
ago, when my wife and I were students at 
Biola, we conducted a weekly evening 
program over KFSG ... she playing that 
magnificent Kimball pipe organ, and I 
reading selected portions of Scripture. 

On behalf of Ben Armstrong, execu¬ 
tive director, and Jerry Rose, president of 
NRB, we’re privileged to salute not only 
one of our key station members, KFSG, 
but also you, Dr. Rolf K. McPherson, for 
44 years of indefatigable service for 
Christ. The Lord gave the Word ... great 
is the company of them who publish (and 
broadcast) it. 

Al Sanders 

Clark Proposes 
Reorganization 
Plan for PTL 

FORT MILL, S.C. (NRB)-As of June 
27, final court approval was pending on 
the Chapter 11 liquidation plan. According 
to the five-year reorganization plan pro¬ 
posed by former trustee David Clark, 
PTL. which has lost its non-profit status, 
will be split, and a new non-profit 
organization. Heritage Ministries, will be 
formed. PTL will retain the television net¬ 
work. Heritage Church, the auditorium 
and the Heritage Hotel. Heritage 
Ministries will be given the opportunity to 
buy or lease facilities from PTL. 
Clark indicated that he does not plan to 

return as trustee. The new trustee is M. C. 
"Red” Benton, former mayor of Winston-
Salem, N.C. 

(Circle 103 on the Reader Service Card) 
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BROADCASTERS 

Richard Hatch 

KFIA-AM/Sacramento 
(California), named as the 
1988 NRB Broadcast Facility 
of the Year, has appointed 
Bob Stephenson program 
director. KFIA is a service of 
Olympic Broadcasters. 

Pamela Hott, former vice 
president of religious and cul¬ 
tural broadcasting at CBS, 
was honored with a Special 
Recognition Award by the Na¬ 
tional Academy of Television 
Arts and Sciences for out¬ 
standing service to religious 
and cultural broadcasting. She 
won a Distinguished Service 
Award from NRB in 1974. 

Mark Kelly. the seven¬ 
year veteran bass player for 
Petra, has announced plans to 
leave the group. He will be 
pursuing advanced studies in 
architectural science. Ronnie 
Cates from Louisiana will 
replace him in the band. 

"The Spirit of 76," WENO-
AM/Nashville (Tennessee), is 
the first commercial all-con-
temporary Christian music sta¬ 
tion in Nashville. The station 
began broadcasting May 23, 
and has the call letters of a his¬ 
toric station, Nashville’s first 
all-country music station, 
started in 1958. 

Richard Hatch Ministries 
and the Dick Hatch Show 
have relocated their offices 

Scott Wesley Brown 

and studio. The new facilities 
are at 71 McMurray Road, 
Suite #109, Pittsburgh, PA 
15241. New phone numbers 
are (800) 327-2550, (412) 831-
2000 in Pennsylvania. 

In response to a call from 
the Lord. Dr. Lester Sumrail, 
missionary statesman, 
launched The End-Time 
Joseph Program to Feed the 
Hungry, and raised support to 
purchase food for suffering 
Christians in Poland. He was 
in Poland June 6-8 to minister 
to local churches. (See p. 36 
about fire at LeSea’s Indiana 
facilities.) 

Philadelphia’s Light, 
WZZD-AM, helped the 
March of Dimes’ Walk-
America campaign on April 
24 through publicity, radio an¬ 
nouncements and personal ap¬ 
pearances. WalkAmerica 
raises money for research and 
medical services to prevent 
birth defects. 

WAY-FM/Fort Myers 
(Florida) recently sponsored a 
Bowl-a-thon to raise funds for 
a STL link to improve their 
air sound. Listeners and local 
youth groups bowled on April 
23 and raised over $26,000 in 
sponsorships. 

Recording artist Scott Wes¬ 
ley Brown is putting the 
finishing touches on his 

C Donald Cole 

twelfth album, his first with 
Word Records in Nashville. 
Scheduled for release in Oc¬ 
tober, the album will be 
produced by Greg Nelson. 

KHEP-AM/Phoenix 
(Arizona) held a national con¬ 
test on the Gospel Greats 
program, featuring gospel 
music and interviews with fea¬ 
tured artists. Grand Prize win¬ 
ner Sandra Aiken of Phoenix 
received a four-night cruise 
and $1,000 for correctly 
naming the featured artists 
from each program during the 
month of March. 

Wilford V. Bane Jr., head 
of media production for 
United Methodist Communica¬ 
tions in Nashville, Tennessee, 
has been named interim 
general manager of the new in¬ 
terfaith satellite network, 
VISN. 

Open Line, the nation’s 
first satellite-fed Christian call-
in talk show, celebrated its 
sixth anniversary May 3, 
1988. Chris Fabry and C. 
Donald Cole now host the 
program, heard on more than 
170 outlets of the Moody 
Broadcasting Network. 

Hosanna Ministries, one 
of the world’s largest 
producers of cassette Bibles, 
is producing 50,000 free 
Gospel of Mark cassettes in 

Phyllis Schlafly 

Korean and 17 other lan¬ 
guages for distribution by the 
’88 Olympic Outreach Com¬ 
mittee at the ’88 Olympics in 
Seoul, Korea. 

The Russian broadcast. 
Voice of the Gospel, 
produced through a joint ef¬ 
fort by the Church of God in 
West Germany and the Mass 
Communications Board in the 
U.S. celebrated its fourth 
birthday on June 2. Speaker is 
Russian-born Church of God 
pastor Walentin Schule of 
Pforzhein, West Germany. 

Eagle Forum announces 
that The Phyllis Schlafly 
Report will celebrate its fifth 
year of broadcasting in Oc¬ 
tober. The three-minute daily 
radio program airs in more 
than 180 markets nationwide. 

Dr. Ardon D. Albrecht 
has announced his resignation 
as production manager of 
Lutheran Television, the 
television ministry of the Inter¬ 
national Lutheran Layman’s 
League. 

KLRD-FM/Yucaipa 
(California) is sponsoring Su¬ 
perconcert II, their main 
fundraiser, on August 27 at 
Redlands Bowl, Redlands, 
California. The event features 
Sheila Walsh, Benny Hester, 
Roby Duke and Debbie Mc¬ 
Clendon. Admission is free. 
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BOOK REVIEWS 
You Are What You Say: 
Cure For The Troublesome 
Tongue 

by Karen Burton Mains, Zonder-
van Publishing House, Grand Rapids, 
Michigan, 224 pages 

Broadcasters, maybe more than 
other professionals, constantly 
manipulate spoken words. We can’t 
do our job without words—basketsful 
of them. They roll off radio and TV 
announcers’ tongues, almost without 
thought. 

In 14 chapters, Mains tells how 
to diagnose mouth disease ("stick out 
your tongue"), explains what minor 
and major surgeries are needed (in¬ 
cluding treatment for lying and cut¬ 
ting away one’s detrimental past), 
prescribes four rehabilitation steps 
(tongue exercises, confession, silence 
and laughter), and gives three 
measurements of recovery (speaking 
words of life to God, others and ou 

In 14 chapters. Mains tells how 
to diagnose mouth disease ("stick out 
your tongue"), explains what minor 
and major surgeries are needed (in¬ 
cluding treatment for lying and cut¬ 
ting away one’s detrimental past), 
prescribes four rehabilitation steps 
(tongue exercises, confession, silence 
and laughter), and gives three 

teBŒTOÂ 
YouAre 

What 
YouSay 

TT» •« Ù» 

Mains prescribes 
Proverbs to cure 

measurements of 
recovery (speak¬ 
ing words of life 
to God, others 
and our culture). 

The book in¬ 
cludes a time test 
for the reader, be¬ 
cause, Mains 
says, many of the 
lies we tell are 
due to our poor 
usage of time, 
daily doses of 
the troublesome 

tongue. 
pes the mouth disease epidemic. 

It’s become "fashionable to be foul-

mouthed." and even Christians use 
words that "a generation ago would 
never have been included in the 
vocabulary of a hunter after holi¬ 
ness," says Mains. But some i 
symptoms of mouth disease are even | 
more insidious: speaking spitefully to 
your children, cutting down your 
spouse at a party, not saying that 
loving word to a stranger. 

Mains suggests numerous ways | 
to fight mouth disease. "Are there 
certain types of people about whom 
we always speak negatively?" asks 
Mains. Consider minor surgery. What 
about those lies we don’t know we I 
are telling? Consider major surgery. 

Of the four tongue rehabilitations 
Mains advances, tongue exercises are 
perhaps the least obvious. How do 
you get your tongue in shape? By 
repeating certain words, like Wei- I 
come, I love you. You are beautiful to | 
me. Thank you and / forgive. 

Christian broadcasters need to be 
aware of the power of words. This 
book moves us closer to the goal of | 
speaking "the words of life: 1 care, I 
love, I hear." 

> ¡ 
Living for Eternity 

by Dave Breese, Moody Press, 
1988, 143 pages 

Radio broadcaster Dave Breese, 
heard daily on Pause for Good News 
and weekly on Dave Breese Reports, | 
has written a new devotional study of 
2 Peter, entitled Living for Eternity. 
The author centers his comments on 
2 Peter 1:7, which urges the believer 
to develop his Christian life around 
the imperatives of faith, virtue, | 
knowledge, self-control, patience, 
godliness, brotherly kindness and 
love. 

Breese emphasizes that there are 
two approaches to Christian living: 
(1) the high road of victory, and (2) 
the low road of defeat. In Peter’s 
second epistle, he finds the key to ef¬ 

fective Christian living, based upon 
the believer’s development of essen¬ 
tial qualities for successful living 
which he calls "eight imperatives for 
life.” 

In an interesting and provocative 
style, Breese challenges the reader to 
spiritual growth by weaving a com¬ 
bination of devotional thoughts, con¬ 
temporary insights and helpful ad¬ 
vice. He emphasizes that wise living 
and spiritual growth are not limited to 
a select few, but are available to all 
who will discipline themselves in 
their walk with God. 

The closing chapter, entitled 
"Moving On Up," challenges the 
reader to prepare for the life to come. 
In this chapter the author presents an 
effective evangelistic appeal to the 
reader. Because of this, Living for 
Eternity is an excellent book both for 
believers and non-believers. 

Transforming Our World 
by James M. Boice, Multnomah, 

1988, 157 pages 
Dr. James M. Boice, pastor of 

Tenth Presbyterian Church in 
Philadelphia and speaker on the Bible 
Study Hour radio broadcast, is the 
editor of this significant new collec¬ 
tion of essays on vital topics dealing 
with Christianity’s relationship to our 
culture. As chairman of the Interna¬ 
tional Council on Biblical Inerrancy, 
Boice provides a series of essays by 
William F. Buckley, Jr., Richard 
Neuhaus, James I. Packer, R. C. 
Sproul, Charles Colson and others. 

Transforming Our World is a 
clarion call to action for Christians 
who want to make a difference in our 
society. Articles include, "The Chris¬ 
tian and Society," "The Inseparability 
of Church and State," "The Christian 
and Biblical Justice," and "Christian 
Responsibility and Public Life." 

Boice centers his comments in 
the opening essay on the need for 
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Christianity to fill the moral vacuum 
in our society. Using Micah 6:8 as 
his key text, Boice calls upon the 
church to 1 ) act justly, 2) love mercy, 
3) walk humbly before God. 

In the essay on the "Christian 
and Society," Os Guiness warns the 
church against the encroachment of 
secularism and spiritual anarchy into 
our own lives while we have been 
trying to prevent its spread to society. 
He argues that the corruption of 
evangelism is caused by our "inade¬ 

quacy in under¬ 
standing how the 
church should 
engage society." 
Those looking for 
wise counsel and 
practical help 
would do well to 
consult this 
volume. 

Thank God, 
I’m Free 

by James Robison, Thomas Nel¬ 
son, 1988, 192 pages 

This powerful autobiography by 
television evangelist James Robison 
is a compelling drama of one man’s 
search for freedom. It is an honest 
and captivating look into the life of a 
man who finally found freedom after 
a series of mental, emotional, physi¬ 
cal and spiritual struggles. 

Robison tells his story with 
dramatic flair and insightful pathos. 
He was an illegitimate child whose 
mother placed a want ad for him in 
the Houston paper. James goes on to 
reveal his desperate and neglected 
childhood that finally resulted in his 
growing up to be a "self-conscious, 
unhappy and angry young man." 

The only bright spots in his early 
life were the Hales, a pastor and his 
wife who took him in and led him to 
Christ and a young lady named 
Betty, who eventually became his 
wife. 

The autobiography moves on to 
tell of his call to the ministry, his 
phenomenal early success as an 
evangelist and the eventual re-
evaluation of his entire life and min¬ 
istry. Recapturing the vitality of his 
early commitment to Christ, James 

launched his new ministry of restora¬ 
tion and deliverance. 

Robison’s story is a revelation of 
the deep inner turmoil of many of 
God’s servants who struggle with the 
issues of outward success and inward 
dedication. This book will shock you, 
stun you and challenge you like no 
other book you have ever read. Don’t 
miss it! 

Shake Off the Dust 
by Jay Strack, Thomas Nelson, 

1988 191 pages 
Jay Strack is a dynamic young 

evangelist who tells a heart-moving 
story about deliverance from drug 
and alcohol abuse. His powerful new 
book is sub-titled "Leaving your past 
behind and getting on with the rest of 
your life." 

Strack begins this book by tell¬ 
ing his own story as a rebellious 
teenage junkie during the hippie era 
and his eventual conversion and call 
to the ministry. His story grips the 
reader on every page as you journey 
with him through the heartache and 
rejection of his childhood, his 
parents’ divorce, his father’s al¬ 
coholism, his mother’s desperate 
search for love and his ultimate es¬ 
capade with drugs which eventually 
landed him in jail. 

The book is divided into three 
sections: Scars of the Past, Problems 
of the Present, and Hope for the Fu¬ 
ture. The middle section deals with 
some of life’s toughest problems: al¬ 
cohol, drugs, sex, divorce, child 
abuse, incest, rape and abortion. In 
each chapter Strack tells the story of 
someone he has worked with per¬ 
sonally in his crusade ministry and 
explains how they overcame their 
past to find new hope and meaning 
in life. 

The chapter on "Why Do Chris¬ 
tians Fail?" is especially helpful and 
insightful. Strack emphasizes that 
failure is not the end and raises a 
banner of hope for all who have 
stumbled in their walk with God. He 
ends with practical advice about 
repentance, rebuilding and restora¬ 
tion. 

Question: 

What was 1987’s 
most important and 
popular new short feature program? 

net KAO 
c

P^U^ 
perspectif 

Answer: 

PRO-LIFE PERSPECTIVE®. 

Since its release on January 7, 1985, 
PRO-LIFE PERSPECTIVE® has been 
syndicated on nearly 
200 radio stations 
nationwide. 

Each day Dr. John 
C. Willke, President 
of the National 
Right to Life Com-
mittee in Washington, D.C., has 
been offering timely and insightful 
commentaries on today’s most chal¬ 
lenging human life issues like abor¬ 
tion, infanticide and euthanasia. 
And each day listeners have been 
responding to PRO-LIFE PERSPEC¬ 
TIVE® with their letters of thanks as 
well as requests for more informa¬ 
tion to help them effectively deal 
with these important subjects. 

Your audience needs this valuable 
information. Now is the time for 
your station to join the growing 
“pro-life network.” 

Call today. 

For a free audition tape contact: 

Ambassador Advertising Agency 

515 East Commonwealth Avenue 

Fullerton, California 92632 

(714) 738-1501/(213) 694-3187 

‘We believe in what you’re doing! Cod Bless you. ” 
Dr. James C. Dobson 
FOCUS ON THE FAMILY 
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ON THE AIR 
Quality & Ministry... 

Christian Radio Must Have Both 

Quality and ministry are the two 
words that keep coming up in my recent 
conversations with others in the Chris¬ 
tian radio ministry. Balancing these two 
key ingredients has to be the greatest 
challenge facing Christian broadcasters 
as we near the beginning of another 
decade. No longer can a station owner 
say, "Well, we are just doing this for the 
Lord," and "We’re not really all that 
professional but God sees our heart." 
This attitude describes a station that 
presents a lot of ministry but may be 
sadly lacking in quality. Our listeners no 
longer tolerate the D. J. who cannot 
even read a PSA without stumbling over 
and mispronouncing the words. We need 
to be moving to the place where our an¬ 
nouncers do not sound inferior to those 
on the secular A/C, CHR or Easy Lis¬ 
tening stations in our market. 1 must 
admit, however, that the quality of the 
air sound and the dedication to ministry 
by the guys on the air cannot be over¬ 
looked. God does bless effort. 

These two words have taken on 
new depth to me in recent months as 
president and station manager of WAYJ-
FM, a non-commercial CHR/Rock sta¬ 
tion. Ministering primarily to a young 
audience, we receive numerous cards 
and letters asking, "What is the secret to 
the success of such a format? How is it 
being supported? Who is supporting 
you?" That is precisely when these two 
words, "quality and ministry," keep 
echoing in my mind. God has truly 
worked in marvelous ways. David said 
in the book of Psalms that he played 
skillfully on his harp. I have had more 
than a few Christian leaders and pastors 
allude to the fact that at first the station’s 
music was a real shock compared with 
what they were accustomed to, but they 

by Bob Augsburg 
respected the quality of the D.J.s and 
most importantly they appreciated the 
verses and personal sharing they heard 
over and between the music. In case 
after case, local pastors now endorse us 
because they see the quality and minis¬ 
try of WAYJ-FM. I know many of you 
have shared the same type of story with 
me about your stations. Quality and 
ministry go hand-in-hand—not just in 
operating a Christian station but in any¬ 
thing we do for Christ. Look at several 

“The pursuit of 
quality must be 
carefully kept in 
check or our 

original vision 
to reach people 

can become cloudy 
and distorted.” 

of today’s most popular daily programs 
on Christian radio. You will find the two 
ingredients equally present in each. 

The ministry of James Dobson is 
complemented by the quality of Mike 
Trout’s announcing and the production 
people who blend it all together. Charles 
Swindoll’s preaching is widely ac¬ 
claimed as some of the finest on radio 
today, but Chuck would be quick to pass 
much of the success of Insight for Living 
to the abilities of Al Sanders, not to 
mention the superb quality of the 

monthly publication, Insights. 
Can we become out of balance in 

either direction? It certainly can and un¬ 
fortunately does happen to some of us in 
ministry. I am sure you can think of 
more than one TV evangelist, radio sta¬ 
tion or recording artist who became so 
engrossed in "polishing their act" that 
the motivation and the bottom line of 
transformed lives lost its meaning. The 
pursuit of quality must be carefully kept 
in check or our original vision to reach 
people can become cloudy and distorted. 
On the road to improve our level of 
professionalism, we need to pause often 
and check our "spiritual pulse." Start by 
asking yourself: 

*"Am I annoyed when a listener 
calls to share a prayer request or a bur¬ 
den with us?" 

*"Do 1 seem to get more excited 
about station money matters than a letter 
from a listener sharing a victory or how 
they were blessed by the station?" 

*"Do I thrive on compliments from 
colleagues in the industry? Do they su¬ 
percede listeners’ comments relative to 
how they have been strengthened by our 
programming?" 

Departure from our original pure 
vision is usually a slow, subtle process. 
As we dedicate ourselves to tightening 
up on the professional side of the scale, 
let’s beware of our original motivation 
to reach others with Christ’s love. Both 
ministry and quality are essential to the 
success of any Christian station regard¬ 
less of the format style selected. One 
without the other will not do in today’s 
increasingly sophisticated broadcast 
market place. 

Bob Augsburg is president of Programming Plus, 
Ft Myers, Florida, a company providing music 
formats for Christian radio. 
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ON THE AIR 

Chart Check 

WGIA/Blackshear, Georgia 
FORMAT: A/C 
1. Friend In You - Jon Gibson 
2. Heart And Soul - Geoff Moore & The 
Distance 
3. To the Mystery - Michael Card 
4. Radically Saved - Carman 
5. For Always - CeCe Winans 
6. Bonded Together - Twila Paris 
7. Again And Again - Mylon & Broken 
Heart 
8. Sing Over Me - 2nd Chapter of Acts 
9. Edge Of The Dream - Whiteheart 
10. After God’s Own Heart - Steve Camp 

WEMI/Menasha, Wisconsin 
FORMAT: Insp/MOR 
1. Melody Of Praise - Scott Roley 
2. Forever Yours - Rick Cua 
3. One Faith - John Michael Talbot 
4. Virtuous Woman - Buddy Greene 

Buddy Greene 
5. Sing Over Me - 2nd Chapter of Acts 
6. Take Me Back - Marvin & Gentry 
7. Easter Song - Glad 
8. In His Love - Phillip Sandifer & 
Jennifer Warnes 
9. Ti Chape-Kum BA YA - Randy 
Matthews 
10. Praise to the King - Marcel McArthur 

WANL/Albanv, Georgia 
FORMAT: Insp/MOR 
1. Make His Praise Glorious - Sandi Patti 
2. One Faith - John Michael Talbot 
3. You Are My Keeper - Harvest 
4. Come Lift Him Up - Laury Boone 
Browning 
5. We Are His Temple - Spurlows 
6. Holy, Holy, Holy - Phil Driscoll 
7. Heart And Soul - Geoff Moore 
8. Friends - Michael W. Smith 
9. A New Song To Sing - Dean Hopper 
10. How Much Love - Allies 

KNIS/Carson City, Nevada 
FORMAT: A/C 
1. Heart & Soul - Goeff Moore 
2. Makin’ It Matter - Truth 
3. Heartsound - Connie Scott 
4. You Can Be Mine - Kim Boyce 
5. Send Me - Twila Paris 
6. Jesus Loves The Church - Sheila Walsh 
7. You Can Love Away My Fears - Nancy 
Honeytree 
8. Let’s Get Together - Acapella 
9. A Winner Like You - Arlen Salte 
10. Safe Harbour - Marvin & Gentry 

We think the idea of asking you to pay a 
premium to get your locally produced video 
productions ready for playback in London, Paris, 
Rio, or anywhere else in the world, is old stuff. 

Vidicopy has eliminated the penalty for 
converting your NTSC tapes to PAL or SECAM. 
Our advanced new Merlin ME-888 Standards 

Converter makes it all possible. 
Vidicopy will now provide standards con¬ 

version without the traditional first-copy fee. 
charging only our already competitive duplica¬ 
tion rates to do the job. 

WBGL/Champaign, Illinois 
FORMAT: Insp/MOR 
1. Time - Bobby Michaels 
2. Friend In You - Jon Gibson 
3. Send Me - Twila Paris 
4. Arise - Luke Garrett 
5. Virtuous Woman - Buddy Greene 
6. Send Me - Robert & Sandra Sobo 
7. All For You - Billy Crockett 
8. The Gift - Steve & Annie Chapman 
9. Take It To All The World - 2nd 
Chapter of Acts 
10. A Mighty Fortress - Glad 

For instance, if you order a combination of 
five PAL and SECAM 30-minute VHS copies, our 
rate is less than J20 per copy, including tape, 
box and labels. 

In addition to VHS format copies we ll deliver 
PAL and SECAM in U-matic and Betamax. 

Making your programming accessible to 
world markets no longer costs more. Neither 
does the care and service that comes from one 
of the West's largest custom duplicators. 

Call Carl Moyer or Tom Anderson for 
a quote. 

650 Vaqueros Avenue 
Sunnyvale, CA 94086 
(408) 739-7390 

(Circle 108 on the Reader Service Card) 

PAL, SECAM and NTSC 
Copies Are All 

The Same at Vidicopy. 

One Low Price. 
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PROGRAMMING PLUS 
HAS PEOPLE TALKING 

"I'm always impressed by the creative 'Monthly Supporters' package. 
Your promos are one of the best tools available to entice our 
audience to support our teaching programs and advertisers.'' 

Jennifer Lear — WZZD, Philadelphia 

”Your experience and knowledge of Christian music formatting 
has helped us to establish a significant foothold in our market." 

Steve Speheger — WCFY, Lafayette, Indiana 

"You're doing a great job on the listener support promo package. 
Your treatment and approach are very tastefully done." 

Tom Hesse — KNIS, Carson City/Reno 

"Programming Plus is not only enhancing the ministry of Christian stations, 
they are also able to custom design and maintain formats that will 

attract the largest audience possible." 
Dick Marsh — President, Marsh Broadcasting 

"We are pleased with the 'Monthly Supporters' promo package. 
They sound great!" 

Jim Ashmore — KCFO-AM, Tulsa 

"Your station, WAY-FM in Fort Myers, is one of the best formatted 
Christian stations I have heard." 
Mark Ryder — KSBJ, Houston 

Call Bob Augsburg 
(843) 936-2353 

Christian Radio Consulting ■ Music Programming ■ Sharathons 
Reel to Reel Formats ■ Specialty in Christian CHR/AOR 
Monthly Promo/I.D. Package "The Monthly Supporters” 
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CLASSIFIEDS 
SITUATION WANTED 

Experienced broadcaster desires 
Operations Director position. Good 
track record, resume and referen¬ 
ces available upon request. Cur¬ 
rently employed at one of the lead¬ 
ing Christian stations in Midwest. 
Prefer West, Midwest, or South. 
Call Gene at (815)-623-6365. 

HELP WANTED 
KYFC-TV, Kansas City's Christian 
TV Station, needs a Chief En¬ 
gineer and Maintenance Engineer 
with maintenance experience in 
UHF transmitters. broadcast 
cameras and 1" VTRs. KYFC is 
an equal opportunity employer. 
For more information, contact 
Chuck at (913) 262-1700. 

Entry level NEWS POSITION 
available. Experience desired but 
not necessary. WCSG is an out¬ 
reach ministry of the Grand 

FCC ON-LINE DATABASE 

datawonld 
Avocation Terrain Studies 

AM • FM • TV • LPTV • ITFS 
PO Bo. 30730 

Bethesda MD 20814 
(301)852 8822 (800)386 5754 

Rapids Baptist College and Semi¬ 
nary. Send resume and demo tape 
to: News Director, WCSG, 1159 
E. Beltline. Grand Rapids. Ml 
49505. 

Management opportunities for 
these stations under construction 
or planned in VA. NC, MD; 
WKTR-AM; WFTK-AM; WKDI-
AM; WCFL-FM; WCQR-FM. 
Contact Vemon H. Baker. PO Box 
889. Blacksburg. VA. 

FOR SALE 
Siemens Printer Terminal PT 80 
for sending and receiving Telex 
messages; $250.00. Includes 
manual and supplies. Send replies 
to NRB, Box 7J, PO Box 1926, 
Morristown, NJ 007960 or contact 
Doreen at (313)435-3322. 

Six quarters of Arbitren Ratings 
subscription. Ideal for new agency. 

UNUSED 
CALL LETTERS 

CALL 

datswopld 
1-800—368^5754 

Additional references included, 
Discount price. Reply to NRB, 
Box 7V, PO Box 1926, Morris¬ 
town, NJ, 07960 or call Doreen at 
(313) 435-3322. 

10,000 WATT NJ FM: 
New Jersey’s fastest growing area 
with superb demographic for 
religious broadcaster. Educational 
band with excellent dial position 
just under commercial band. 
$495,000 with excellent terms. 
Reply to NRB. Box 7S, PO Box 
1926, Morristown. NJ 07960. 

Powerhouse AM in North East: 
Covers over three million people. 
Top five market area. Amazing 
potential, priced for immediate 
sale. (518) 798-5265. Margaret 
Gilsenan. Terms possible. 

10 KW AM - E. Texas 
Clear channel 1060. Growing 
Tyler-Longview market. Power 
can be increased. Real estate in¬ 
cluded. $620,000 or will consider 
partner/investor. Jim Fairchild, 91 1 
W. Loop 281, Suite 211, Long¬ 
view, TX 75604. 

ADVERTISERS 
Boll Broadcasting Company. 5 

Carolina Connection. 7 

Christian Duplications. 15 

Cybcrtronix. 43 

Domain Communications. 34 

Food for i he Hungry . 17 

InfoCision Management. 2 

KMJC I 

K.SVZ . X 

Marsh Broadcasting . 29 

Microspace Communications Corp... 19 

Mission Service Supply . 33 
National Right to Life. 37 

Thomas Nelson Publishers. 26 
NRB Benefits. 31 

NRB Caribbean Convention . 41 

NRB Directory . 27 

NRB Southeast Convention . 3C 

NRB Southwest Convention. I I 

NRB Western Convention . 25 

Programming Plus. 4C 

Skylight Satellite Network . ibt 

There’s Hope. 42 

United Video. 22-23 

USA Radio Network . be 

Vidicopy . 39 

WORD. Inc. 21 

Zondervan Publishing . ife 

The Caribbean Chapter of National 
Religious Broadcasters 

Invites you to their Second Annual Convention, 
August 17-20 at the Carib Inn Hotel, 
Isla Verde, San Juan, Puerto Rico 

Speaker: Bishop Samuel Green 

For more information, contact: 
Bob Rodriguez, Chapter President, WERR-FM Radio, Box 50(X)4. 65 Infantry Station, 

Rio Piedras, PR (X)929. Telephone (809)751-6318. 

(Circle 135 on the Reader Service Card) 
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There’s More 
There’s Hope! 
There’s more There's Hope! What in 

the world does this mean? 
It means that the dynamic new Chris¬ 

tian telecast There’s Hope! is reaching 
more people than ever — a potential 
audience of multiplied millions. 

Dr. Richard Lee’s stirring messages are 
making a difference. There s Hope! is here 
to stay. And now there’s more than ever 
before, to make even more of a difference. 
Let it touch your life! 

Welcome Atew Stations 
THERE'S HOPE! RADIO NETWORK 
ALABAMA - WYDE, 850 AM. Birmingham, Sundays 

@9:30 AM. 

COLORADO - KWYD. 105 5 FM. Colorado Springs. 
Sundays @8:30 AM. 

FLORIDA - WROS. 1050 AM. Jacksonville, Sundays 
@2:30 PM 

GEORGA - WNIV, 970 AM, Atlanta. Sundays @ 9:00AM 
WRAP, 970 AM. Toccoa, Sundays @ 7.30A.M 

MAINE - WWMR, 96 3 FM, Rumlord, Sundays @ 
7:30 AM 

NEW JERSEY/ 
PENNSYLVANIA - WTMR, 800 AM. Camden/Philadelphia. 

Sundays @1:30 PM. 

OKLAHOMA - KBYE. 890 AM. Oklahoma City, Saturdays @ 
6:45 A.M. 

TENNESSEE - WITA, 1490 AM, Knoxville, Saturdays @ 
12 00 RM. 
WMQM, 1480 AM, Memphis, Saturday 
@ 11:15 AM 
WNQM, 1300 AM, Nashville, Saturdays 
@7:30 AM. 

TEXAS - KSVZ, 1540 AM. Da‘las/Ft. Worth, Saturdays 
@10:30 AM 

CALENDAR 
Christian Booksellers 
Association 
July 17-20 
Dallas, TX 

NRB Southwestern 
Chapter 
July 20-23 
Dallas, TX 

Christian Congress for 
Excellence in Public 
Education 
July 20-23 
Wheaton, IL 

International Hispanic 
Congress 
July 25-29 
Los Angeles, CA 

D.C. ’88 
July 27-31 
Washington, DC 

Miami ’88 
August 1-5 
Miami, FL 

NRB Caribbean Chapter 
August 17-20 
San Juan, Puerto Rico 

NAB Radio ’88 
September 14-17 

Washington, DC 

NRB Western Chapter 
September 18-21 
Los Angeles, CA 

NRB Southeastern 
Chapter 
September 21-23 
Atlanta, GA 

DACI Institute on 
Development and 
Management 
September 25-29 
Dallas, TX 

NRB Southcentral 
Chapter 
September 29-30 
Memphis, TN 

NRB Midwest Chapter 
October 12-14 
St. Charles, IL 

NRB Eastern Chapter 
October 20-22 
Sandy Cove, MD 

Youth for Christ 
’’Celebration of Hope” 
Conference 
October 20-23 
Chicago, IL 

NRB National Convention 
January 28-February 1, 1989 

Washington, DC 
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^bertron^i 

WHEN YOU CAN’T AFFORD TO MISS... 
The Cybertronix system of 

telecommunications through 
telemarketing could very well 
turn out to be the most valuable 
communications weapon in 
your arsenal! 

With the Cybertronix method, 
we use the actual voice of the 
strongest personality of the min¬ 
istry or school to convey the 
message. This gives the recipient 
of the call the feeling of actually 
speaking with the leader himself. 

This quality recorded message 
is also many times more cost-
effective than “live” telemarket¬ 
ers with the additional advan¬ 
tage of cementing the bond be¬ 
tween donor and yourself. An¬ 
other valuable advantage of this 
system is that the 

★ MILLIONTH CALL IS AS ★ 
. CLEAR ☆ VIBRANT* ☆ EXCITING 

AS THE FIRST CALL! 
With “live” telemarketers—even 
professionals—this just isn’t the 
case because of the fatigue and 
discouragement that afflicts 
even the most effective. 

At this point, let us be quick 
to point out that it is not our in¬ 
tention to suggest that our sys¬ 
tem is better than “live”. Be¬ 
cause we honestly believe for 
much of your work, “live” tele¬ 
marketers are indispensible. How¬ 
ever, there are communications 
we can do better, faster and less 
expensively. We can relieve some 
of the tedium of your “live” tele¬ 
marketers—assisting them to be 
more productive in areas that 
they do so well. 

Also, when you think of tele¬ 
marketing, particularly the type 
that we excell in, don’t confíne 

your thinking to fund-raising alone. Consider survey¬ 
ing and polling which are just two other areas where 
the Cybertronix system really shines. How many 
times have you wished that you really knew what 
your constituency was thinking about a particular 
issue? Direct mail provided you with at best, dismal 
response and other methods seemed too expensive. 

Or, how about “crisis” notification? Suppose 
something happens at the ministry or the school 
that could have a negative impact if your people got 
the information “second-hand” or through the filter 
of the media. 

With the Cybertronix system, you can contact 
ALL of your people within a few days (or less), and 
could do it “personally”! Or possibly an important 
bill is being slipped through congress that would 
have a negative impact on your people. 

The Cybertronix system could: 

• let them know the FACTS (in the powerful voice 
of your strongest personality) 

• could encourage them to write/call their congress-
men-senators. All immediately to counteract the 
pending decision in Washington. 

• even though we use a recorded message, it can 
be adapted to give the name and phone number 
of the senator in EACH state. 

And please remember: a 
telephone call is the most personal form 
of communication outside of a 
personal visit. And by using the 
voice of your strongest personality 

along with a quality script, your 
people will readily accept it 
almost as if it were a personal 
call. Because of his/her recogni¬ 
tion within the entire family, it 
won’t matter who receives the 
call because the message WILL 
BE PASSED ON! ... and in the 
majority of the cases, it will be 
acted upon. 

► Typically, the response rate 
of this quality program will be 
from five to eight times that of 
the same appeal via direct-mail. 

► The Cybertronix system 
operates through a network of 
over a 1,000 licensees who are 
located in cities and communities 
spread over this great U S of A 
and are integrally tied into a 
single system through computer 
and telephone lines. 

► We can make in excess of 
1,000,000 calls per day and can 
make contact with a simple notif¬ 
ication message for about the 
price of a couple of postage 
stamps. Where else can your 
money buy you so much? 

For more information 
and/or to arrange for a 
“trial’’ program at our 
“raw" telephone costs 
alone, please call our 
National Accounts Manager. 
You’ll find your contact to 
be a rewarding and calm¬ 
ing experience. 

CYBERTRONIX GOAL 

Turn the Recipient of the Call. ..Into a Listener ..then Into a Responder' 
1171 TOWER RD. SCHAUMBURG, IL 60173 • 312-519-0555 
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LATE NEWS 
CHRISTIAN TV_ WHME-TV Channel 46, a Christian television sta-
STATION RETURNS tion in South Bend, Indiana, was back on the 
TO AIR air seven hours after a fire devastated its 

facility on June 12. (See page 28 for details 
of the fire.) Station officials said the sta¬ 
tion resumed broadcasting at 8 pm that day. 

GRAHAM HONORS Billy Graham addressed Moscow citizens recently 
CHRISTIANITY regarding the 1000th anniversary of Chris-
IN RUSSIA tianity in Russia. The speech was given when 

Graham arrived at Moscow Airport on June 8. It 
was his third visit to the Soviet Union. 

HOPE FOR _ June Hunt, host of Hope for the Heart radio 
THE HEART broadcast, said the program' s offices will of-
MOVES TO DAT .TAR ficially be located in Dallas as of August 1. 

Jan Silvious, who previously hosted the daily 
radio broadcast, has left to pursue writing in¬ 
terests. Hunt, who has co-hosted the program 
for the last two years, will continue as host. 
Hope for the Heart received the Genesis Award 
in 1986 for the most promising new program. 

EVANGELIST _ John E. Douglas, Sr., president and founder of 
JOHN DOUGLAS World Missionary Evangelism, died recently. The 
DEAD interdenominational, non-sectarian missionary 

movement began 31 years ago. He is survived by 
his wife, Edith, a daughter and a son and 12 
grandchildren . 

TBN PRODUCING_ Nora Lam, evangelical author and speaker from 
SERIES FOR China, is featured in a new series for China 
CHINA TV Central Television, produced by Trinity Broad¬ 

casting Network. The 15-minute program, titled 
America Today, features Lam as narrator. 
(Details to follow in the September issue of 
Religious Broadcasting . ) 

NRB OffkkING_ National Religious Broadcasters has a limited 
STUDENT number of scholarships available for student 
INTERNSHIPS interns . The six-month internship program 

begins this fall and continues through the 1989 
convention. For more information, contact NRB 
at (201) 428-5400. 
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Million Dollar Sound 
For 51Í An Hour. 

For as little as 51 cents 
an hour your station can 
receive a full 24-hour 
hosted music service with 
a big sound and a proven 
MOR format. 
When you subscribe to 

the SkyLight Satellite 
Network your local sta¬ 
tion takes on the sound 
of a million dollar opera¬ 
tion. You'll benefit from 
40 years experience in 
Christian Radio, in¬ 
novative technology, an 

extensive music library 
and a devoted staff of 
professionals with a com¬ 
mitment to serving your 
listeners—all done in a 
way to make you sound 
good. 

When you go satellite... 
choose SkyLight... 
for your listeners. 

The SkyLight Satellite Network 
3003 North Snelling Avenue^v^ 
St. Paul, Minnesota 55113 
(612) 631-5000 

SkyLight 
A ministry of Northwestern College 

Radio Network 
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No One Else is in 
the Same League 

illIllHi 

.. 

We're number one in every category! 

(Cin Service Card) 

.III 

• We’re number one for worldwide news coverage. 
JT ■■Hf1 V r' ' "Q ■ We’ve added new correspondents in Jerusalem, El Salivador, Jamaica, 

Nicaragua, Manila, South Africa, Kuwait, London, Tokyo, Madrid, Canada, 
Australia, and Mexico. Every week new correspondents join the growing 
ranks of USA’s unbeatable worldwide newsforce. 

, 1 ,. "111111 . 
• We re number one for complete news services. 

P IHulB h i 
More business, more sports, more health, lifestyles, and commentary. A 
virtual wall of news programs and features for Christian stations, including 
our latest: Today's Christian Woman, USA Business Review, and On the 
Side Lines (Sports Commentary). Over 35 in all! 




