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We 
Help 
You 
Help 
Others 

NeLSON RESOURCE MANAGEMENT is unlike 
any other division in the publishing world. No one 
else does what we do ... and no one is equipped 
to do it better. 
We serve a wide group of charitable and Christian 

ministries in their fund-raising efforts. By develop¬ 
ing specific market strategies together with the 
custom-designed Bible and other products of ours, 
we enable these organizations to pursue their goals 
and stimulate donor interest in their endeavors. 
We make available to these organizations a wide 

range of products including Bibles, books, and 
custom products. We provide support services in¬ 
cluding direct mail, telemarketing, and assist in the 
development of long-range strategies. We contribute 
to the efforts of some of the most outstanding 
religious leaders of our time including: Dr. Jerry 
Falwell, Dr. Billy Graham. Dr. J. Vernon McGee, Dr. 
Pat Robertson, and Dr. Robert Schuller, among 
others. 
For more information regarding what we can 

offer you, please call. 

See 
The Light ... 

Call: 
NELSON RESOURCE 
MANAGEMENT 
1 (800) 251-4000 
ext. 159 
Doris Hall Write: 

Ted Squires 
Vice-President 

Nelson Resource 
Management 

Thomas Nelson Publishers 
P.O. Box 141000 

Nelson Place at Elm Hill Pike 
Nashville. TN 372k 



Oceanside 

san Diego county 

TIJUANA MfdCO 

ARE YOU? 

05 MV /M 
DAYTIME 

OVER ONE MILLION PEOPLE HAVE COME 
TO SAN DIEGO SINCE 1980, FOR THEM 

KMJC IS HERE TO 
INSPIRE 

SAN DIEGO / 
METRO AREA L 

Bring YOUR Ministry7 to San Diego, California and 
be heard by that potential audience of 2,240,700 

(Chamber of Commerce estimate). 

910 on Your AM Dial • 5000 Watts • Full Time 
Your Christian Voice in San Diego County 
P.O. Box 2908 • San Diego, CA 921 12 • (619) 579-0910 

Licensed to El Cajon California • Represented Nationally by 

J.C. Gates & Company, Inc. 
National Sales Contact: Juanita Haddy Landon or Janine J. Gates 
1944 Hillhurst Avenue • Los Angeles CA 90027 • (21 3) 669 8066 
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ISION 

InfoCision’s Christian com¬ 
municators talk with your 
donors on their own spiritual 
level. We utilize a positive, 
highly personalized, low key 
approach. The net result is 
MORE MONEY RAISED, and 
INCREASED GOODWILL. In 
fact, we find that people con¬ 
tacted over the phone actu¬ 
ally give more to subsequent 
direct mail appeals. 

Christian 
Communicators 
Make the Difference 

CHRISTIAN TELEPHONE 
FUND RAISING < 

For More Information Call: 

Tim Twardowski 
Executive Vice President-Marketing 

(216)864-2555 

Akron. 

as far as we i , 

»na Ca«”*™“ 92799 
27001. 

CM iNFOClSION MANAGEMENT M INFOrmation/deCISION Management 
1755 Merriman Road • Akron, Ohio 44313 • (216) 864-2555 
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SIGN 
ON 
Thank God for Radio 

A few years ago I met a biology professor at a major mid-west university. He had 
been well known in educational circles as an 
evolutionist and had written a book on the subject 
which was used as a college textbook. He told me 
that one of his delights was to try to destroy the faith 
of his Christian students. But all that had changed by 
the time I met him. He was a dynamic Christian who 
traveled on weekends taking as many ministry 
opportunities as he could handle. His views on 
evolution had changed and he wanted to do all he 
could to undo the damage he had done. As we talked, 
1 discovered how he came to Christ. It was through a 
radio preacher. For some reason, he began to listen 
and the more he listened in, the more sense it made 
until finally, the Gospel preached over radio 
penetrated the layers of intellect and prejudice and he 

accepted Jesus as his Savior. 
My brother-in-law has, for years, been completely disinterested in the church and 

the gospel. Recently my sister told me that much of his conversation centers on 
spiritual things. "What made the difference? " I asked. "He has started listening to a 
Christian radio program," she said, "and it makes a lot of sense to him." 

In my home, there is a beautiful piece of lace framed and hanging in a prominent 
place. We purchased it at the Trans World Radio headquarters in Germany. The lace 
was handmade by a lady who lived deep behind the Iron Curtain but who was a faithful 
listener to the short-wave radio broadcasts sent by Trans World Radio into the 
communist countries. Those Christian broadcasts are her life-line to the Gospel. Since 
she didn't have any money, she made the lace and sent it so that it could be sold to help 
support Trans World Radio. 

My friend, Frank Drown, has been a missionary to the Indians of Peru for many 
years. In his earlier days he walked hundreds of miles from village to village to 
minister to the Indians. Later, as missions aviation became more available, he both flew 
and walked. But even with the added efficiency of flying, he realized he still couldn’t 
adequately reach all the Indians with the Gospel so he built a radio station and a 
hydro-electric plant to power it. Then he placed radios in the villages and used radio to 
preach, teach and in general to communicate with the Indians in the Peruvian jungle. It 
is a true joy for me to hear stories of how God used that small jungle radio station to 
reach the Indians. 

Thank God for Christian radio. All over the world, even in the most remote parts of 
the earth, people are tuning in to the Gospel. They are being taught, saved, and blessed 
by this technology that gives wings to the Gospel message. I thank God for the men 
and women who have answered the call to use radio to spread the Gospel. 

As members of National Religious Broadcasters, we owe a sincere debt of gratitude 
to the early Christian radio pioneers because it was out of their vision that NRB was 
born. We are pleased to dedicate this issue of the NRB magazine to Christian radio and 
those who are using it effectively. May God bless them all. 

President 
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KCCV KSIV 
AM-1320 AM-1510 

KANSAS CITY ST. LOUIS 

WCRV KQCV WFCV 
AM-640 
MEMPHIS 

AM-800 
OKLAHOMA CITY 

AM-1090 
FT. WAYNE 

Richard Bott 
President 
Bott Broadcasting Co. 

THESE 

FACTS 

ARE NOT 

FICTION 

AT 

Bott Broadcasting Company 
At BBC the Preaching of the Cross is our First Priority. 

At BBC we believe our Christian programs should be of exemplary ethical 
reputation. Further, we believe our greatest service, as a Christian broadcast¬ 
ing company is to feature programs that point men and women to Christ. 

FACT 
At BBC we believe a Christian staff should be dedicated to the Lord and 
consecrated to His purpose; but we also believe it takes people who have the 
training and possess the talent to be really good at what they do. It takes 
people who regard excellence as an absolute must and will not settle for less. 

At BBC we believe that "show business" is not our business and entertainment 
is not our purpose. With this in mind, our programming is centered on the 
serious study of God’s Word to help our listeners grow in the Lord and in their 
knowledge of His Word. Also, our news and information features keep our 
listeners informed about important issues from a Christian perspective. 
People today need real answers to real problems, and that is the service to 
which we are committed. 

BBC 
dm 2fj yzazi, a national l^ad^z . . . 

in quality (liiziitian bzoadcaxtinq ! 

EXECUTIVE OFFICES 10841 EAST 28TH STREET • INDEPENDENCE, MISSOURI 64055 • (816) 252-5050 
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NRB FORUM 
Stations Protest Film 
Dear Editor: 

1 am writing to inform the readers 
of Religious Broadcasting that two 
of the most widely listened-to 
religious format radio stations. 
KKLA and KBRT, joined forces 
with Trinity Broadcasting’s Channel 
4Ü in southern California to generate 
what may have been the largest 
single-issue-oriented event at Univer¬ 
sal Studios. 
On August 11. Jack Stewart, talk 

show host on KKLA. and Rich 
Buhler, host of Talk from the Heart 
on KBRT. with strong backing from 
the area churches and other broad¬ 
casters. brought out a crowd 
estimated in excess of 25.000 to 
protest Universal MCA’s release of 
The Last Temptation of Christ. 
The crowd jammed Universal’s 

parking lots and central areas and 
backed up traffic on the Hollywood 
Freeway and Lankershim Boulevard 
for several hours. 
A news conference preceeded the 

march down Universal’s main en¬ 
trance and across busy Lankershim 
Blvd, to a nearby park where an 
upbeat rally was punctuated by com¬ 
ments from key Christian leaders, 
including NRB Board member Dr. 
Bill Bright. Rosie Greer, actor and 
former all-pro Ram football player. 
Don Stewart. Donald Wildmon of 
American Family Association. Ralph 
Wade, long-time successful 
Hollywood film producer, and 
others. 

Christian broadcaster and NRB 
member Dr. Frank Eiklor. who par¬ 
ticipated and later attended a private 
screening of the film, had the 
following to say about the film: 

“1 now can see why Nikos 
Kazantzakis was not even allowed 
burial in his country of Greece, and 
why Martin Scorsese was expelled 

from his Catholic school as an 
undesirable. While I was outraged at 
the script. 1 exited the special 
screening beyond rage at the vulgar 
portrayal of Jesus Christ.” 

Ed Steele 
Creative Communications 

Orange, California 

Top Weekly Programs 
Dear Editor: 

Recently you have been featuring 
Top NRB radio programs in America, 
highlighting each of several formats 
(top daily programs, weekly programs 
over 30 minutes, short feature-length 
broadcasts). 

It may be, however, that one area 
has been overlooked—top weekly 
broadcasts under 30 minutes in length. 

There are several excellent 
programs currently airing which merit 
mention to the readers and broad¬ 
casters of NRB. One is A Visit With 
Mrs. G. winner of the 1985 NRB 
award for program production. “Mrs. 
G” has some of the best children’s 
programming available today, and airs 
on well over 300 stations across 
America and overseas. 

Another top broadcast is The 
Word Today, with Pastor Paul 
Schroeder, focusing on significant 
words in Scripture and featured on ap¬ 
proximately 100 stations. Both are 
quarter-hour weeklies. 

Edward A. Elliott 
Domain Communications 

Carol Stream, Illinois 

On KTCR 
Dear Editor: 

In the last issue of Religious 
Broadcasting you reported the death of 
Dr. Thomas Durfey, the former owner 
of radio station KTCR. In December 
of 1987 our firm purchased KTCR 

from the Durfeys to fill a marketing 
void left by the sale of KCFO-FM. 
KTCR is now owned by Superior In¬ 
ternational Communications, Inc. and 
since December 1987 we have in¬ 
creased the station’s power from 5,000 
watts, changed the broadcast site, 
refined the format and initiated a 
heavy advertising campaign. 

Thomas Harrison 
KXTD 1530 AM 

Broken Arrow, Oklahoma 

View on Profanity 
Dear Editor: 

I read Mr. Baehr's letter to you in 
the current issue (July/August) relative 
to the use of profanity in a certain 
movie. 

Mr. Baehr makes the comment, 
"We should never condone profanity, 
but in this case ..." 

I should like to present another 
angle or viewpoint that once seemed 
to be taken by the evangelical com¬ 
munity as to where the line should be 
drawn, whether it was radio, TV or 
any other of the spoken media. We 
should never condone profanity. 
period. 

Situation ethics has certainly come 
a long way. 

Dave Freelan 
Sounds of Joy 

Greentown, Indiana 

New Bertermann Fellow 
Dear Editor: 

I wanted to take a moment to 
write and thank NRB for the certifi¬ 
cate declaring me a Bertermann Fel¬ 
low. I appreciate the honor very much. 

I wish you continued success in 
this valuable service to our com¬ 
munities and to the nation as a whole. 

Arthur L. Williams, Jr. 
A. L. Williams & Associates, Inc. 

Duluth, Georgia 
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On VPN 
Right Now! 

VIDEO 
r PROGRAM 

VPN Reports 
Jimmy Swaggart 
World Vision 
Richard Roberts 
Fred Price 
Mike Manning 
Robert Schuller 
Larry Jones 
Jerry Falwell 
Ernest Angley 
Ben Haden 
Bob Tilton 
Beverly Exercise 
John Änkerberg 
100 Huntley Street 
Kenneth Copeland 
Jack Van Impe 
Zola Levitt 
Rex Humbard 
Heart of the Nation 
Marilyn Hickey 
Rejoice In The Lord 
There is A Way 
Christian Lifestyle Magazine 
What Makes You Tick 
Edward McDonough 
Our Heritage in Worship 
Oliver North 
Bible Bowl 
Kids Jamboree 
Church Triumphant 
Amazing Facts 
Sing America Sing 
Jewish Voice 
Clifford Grace 
Sybervision 
Darlene Matthews 
Bibleway Pentacostal Praise 
Celebration 

Church Forum 
Moriss Taylor 
Celebration of Caring 
Michael Reagan Show 
Music of Compassion 
Occuhic Tendencies in 
Rock Music 

Worth More Than a Million 
Alaskan Action Series 
Drawing Men to Christ 
Today, The Bible And You 

Atlanta, GA 

Baltimore, MD 

Phoenix, AZ 

Portland, OR 

San Diego, CA 

Chico, CA 

Vallejo, CA 

Sitka, AK 

New York, NY 

Los Angeles, CA 

Philadelphia, PA 

San Francisco, CA 

Boston, MA 

Dallas, TX 

Houston, TX 

Cleveland, OH 

Tampa, FL 

Seattle, WA 

OUR MILLIONS OF VIEWERS ARE 
REACHING OUT FOR YOUR MINISTRY! 
REACH THEM FOR LESS WITH VPN! 

Tn in Thn Dnrt I 

' A V 

Video Program Network Stations 

VPN KEEPS GROWING, 
JOIN OUR SUCCESS 

FOR SPECIAL LOW NETWORK MINISTRY RATES 
CALL (800) 445-5VPN (outside CA), 
and (800) 345-6VPN (inside CA) 

NETWORK 

Rolfe Auerbach • General Manager 
3075 Cohasset Road, Chico, CA 95926 

230 Fifth Avenue, Suite 1900, New York, NY 10001 
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Stuart Gaines Broadcasting Corporation 

K-SAVES! 
Dallas— Fort Worth 

Box 210-339 
Beverly Hills Station 

DALLAS. TEXAS 7521 1-0339 

K-SVZ! 
Dallas— Fort Worth 

Greetings, once-again! 

Welcome to the Christian Book Seilers Convention! 

My wife, Mary Gaines, and I will be over at the 
Dallas Convention Center, too. It will be a wonderful 
opportunity to see old friends and make new friends, too. 

Just look for a very nice looking lady, along with 
a 6' 4" fellow with a gray beard. That's us. 

Speaking of old friends, advertising in Rei igious 
Broadcasting sure works! We've had such old and 
dear friends and clients as Tom Benvenuti, Pat Walsh, 
Jr., and more that we'll mention as the months unfold, 
call us. 

Now, to business... 

Please tune us, while at the convention. Our 
powerful signal blankets the entire Metroplex, and 
goes and goes out into the surrounding area. That's 
what it takes, and that's what K-SAVES delivers to 
our client-ministries. 

We have a very-few choice time-periods left, 
in the mornings. Please call me, and I'll go through 
the schedule with you. You'd be in good national 
and local company. You'll see that there are we! I-over 
60% local ministries, and I believe you'll agree that 
is a rea I true measure of acceptance. 

Weekends? 

There are some really nice afternoon slots available. 
Mornings have fi I led— up. 

Do give us a call. 817-469- 1540 is the number, col lect . 
Our business is serving you in your mission. Simple as that! 
Just ask for either Jack Stuart, or my wife, Mary Gaines. 

K-SAVES! 

K-SVZ Radio 

50,000 watts 
clear-channel 

1540kHz. 

Metroplex 
Studios-Offices: 
Dalworthington 
Gardens. 76016. 
at 3105 West 

Arkansas Lane 

50,000 watt 
clear-channel 
primary service 

to Dallas-
Fort Worth's 
3.800.000 
people 
Nighttime 

primary service 
to Fort Worth's 

1.100,000 
people at 

reduced power, 
plus clear¬ 
channel 

skywave service 
to West Texas. 
Oklahoma. 

Colorado, and 
New Mexico. 

K-SAVES! 
Dallas-
Fort Worth 

THE GOLDEN 
GOSPEL GIANT! 

Telephone: 
817-469-1540 
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WASHINGTON 
llllllllllll 

- WATC H 
FCC Fines Station for ’’Indecent’’ Broadcast 

Inquiry Launched Into Comparative Renewal 

by Richard E. Wiley 

Imposing the maximum penalty 
allowed by law, the Federal 
Communications Commission has 

fined a Kansas City, Missouri, television 
station for broadcasting "indecent" 
material. The agency imposed a $2,000 
fine on KZKC-TV for its prime time 
broadcast of the movie Private Lessons. 

The movie features numerous scenes 
depicting sexual matters that the FCC said 
were both pandering and titillating. The 
agency concluded that two other factors 
would have commanded the attention of 
children: explicit nudity and the story line 
(a 15-year-old boy is seduced by an older 
woman, his father’s housekeeper). Addi¬ 
tionally, the Commission said, children 
could readily understand the sexual 
references. Accordingly, the FCC decided 
that the material at issue, in context, was 
patently offensive with respect to what is 
suitable for children under prevailing com¬ 
munity standards in the adult community. 

The Commission emphasized that 
licensees are responsible for the actions of 
their employees and ultimately are respon¬ 
sible for their programming. The fact that 
the station took prompt corrective action 
after the movie was broadcast by revising 
its program policy did not automatically 
excuse the violation. 

The public release of the FCC’s 
decision regarding KZKC-TV was accom¬ 
panied by a strongly worded summary of 
the Commission’s indecent broadcast 
policies. The summary stressed that the 
Commission intends to take a tough stance 
in enforcing restrictions against what it 
considers to be indecent program material. 
These enforcement efforts will be focused 
in particular on programming broadcast 
before midnight, when children are more 
likely to be in the viewing audience. 

Comparative Renewal 
While the indecency question has 

been a matter of public controversy, the 

dispute surrounding another area of recent 
Commission action has been confined to 
the broadcast industry and government. 
The Commission decided last month to 
conduct a further inquiry into the com¬ 
parative license renewal process for broad¬ 
casters. As part of this undertaking, the 
agency has proposed new rules designed 
to curb abuses in the comparative renewal 
process. In addition, the FCC has 
proposed to clarify the standards used to 
determine when an incumbent licensee is 
entitled to a renewal expectancy, and to 
refine or modify certain other comparative 
factors used in comparative renewal hear¬ 
ings. 

Under the current regulatory scheme, 
challengers may file competing applica¬ 
tions against an incumbent licensee’s 
renewal application. The Commission then 
holds comparative hearings to decide 
whether the incumbent or challenger 
would best serve the public. 

The agency has become concerned, 
however, that some parties may be abus¬ 
ing the system by challenging an incum¬ 
bent solely to reap a profitable financial 
settlement. The challenges may come in 
the form of competing applications and/or 
petitions to deny a renewal application. In¬ 
cumbents then offer, or the challengers 
may seek, payments in return for dropping 
their objections to renewal. Accordingly, 
the Commission is considering whether to 
reimpose limits on the amount of money 
or other consideration that an incumbent 
licensee may pay another party to 
withdraw a competing application or peti¬ 
tion to deny, or whether to prohibit such 
payments altogether. 

The FCC also is debating whether to 
require additional documentation from 
competing applicants that would help 
determine their bona fides, and whether to 
strengthen its current requirements con¬ 
cerning the filing of settlement agreements 
between incumbent licensees and license 
challengers. 

Meritorious Service 
In addition, the Commission is con¬ 

sidering a number of different proposals 
aimed at deciding when an incumbent 
licensee should be granted a "renewal ex¬ 
pectancy." The expectancy, which is 
treated as a credit for the licensee in the 
comparative evaluation, is granted if the 
licensee has provided a "substantial" or 
"meritorious" level of service during its 
license term. This credit may be essential 
to an incumbent's successful defense of its 
license. 

The agency is inviting comments on 
the extent to which the licensee’s 
programming efforts should be evaluated 
in granting or denying a renewal expectan¬ 
cy. Indeed, one proposal under considera¬ 
tion would grant a renewal expectancy 
based solely upon the licensee’s overall 
record of compliance with the Com¬ 
munications Act and the FCC’s rules and 
policies. Although compliance with the 
Commission’s various programming 
obligations would be included under this 
option, program issues would not be con¬ 
sidered unless a substantial and material 
question of fact about the licensee’s efforts 
were raised that necessitated an eviden¬ 
tiary hearing. 

Finally, the Commission is seeking 
comments on whether certain criteria cur¬ 
rently used in comparative renewals—such 
as diversification of ownership—should 
continue to be used in their present form 
in the renewal context. 

At press time, the Commission has 
not released comment dates for this 
proceeding. 

Richard E. Wiley, a partner in the 
Washington, D.C. law firin of Wiley, Rein & 
Fielding, is a former chairman of the Federal 
Communications Commission. He is general 
counsel for National Religious Broadcasters. 
Alexandra M. Wilson, an associate of the 
firm, assisted in preparing this article. 
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EDITORIAL 

Since its beginning over half a 
century ago, Christian radio has 
become one of the most listened-to 

segments of radio broadcasting. Its 
diversified format and changing image 
have made it both comparable and 
competitive with secular radio. Quality 
sounds and advanced technology have 
enabled us to make incredible strides in 
religious radio broadcasting. 

A myriad of formats now makes 
Christian radio available in a taste and 
style that suits every need. Programs vary 

The credibility of Christian radio 
broadcasting has been greatly enhanced 
by the development of technology equal 
to, and sometimes superior to, secular 
radio. Sophisticated programming such as 
that associated with James Dobson and 
Chuck Swindoll’s broadcasts is equal in 
quality to anything on secular radio. 

Worldwide Outreach 
In addition to the success of Chris¬ 

tian radio at home is the incredible 
worldwide outreach of missionary radio 

Christian Radio 
Comes Of Age 

by Ben Armstrong 
from traditional preaching to contem¬ 
porary music to informative news. Many 
Christian artists are now becoming suc¬ 
cessful at developing cross-over markets 
into secular areas where they are a wit¬ 
ness for Christ. 

Christian radio broadcasting has been 
highly successful in both large 
metropolitan areas where it serves a wide 
cross-section of listeners and in rural 
areas where it is often the only religious 
programming available to the listening 
public who want such programming to 
meet their needs. 

Technological Advancement 
Today’s technology, using satellite 

delivery systems, makes religious radio 
broadcasting both economical and effec¬ 
tive. Christian radio networks such as 
USA, Moody, Skylight, CBN, Bible 
Broadcasting Network and Family Radio 
are making very effective use of satellite 
technology to beam their programming 
across the nation. In addition to these es¬ 
tablished networks, others are emerging 
almost daily. The future for satellite radio 
is unlimited. 

around the world. Missionary radio, such 
as Trans World Radio, Far East Broad¬ 
casting, HCJB and ELWA have expanded 
religious broadcasting to every comer of 
the globe, including all 11 time zones of 
the Soviet Union. 

One of the exciting new trends in 
Christian radio is the emergence of black, 
Hispanic and other ethnic stations featur¬ 
ing both minority programming and 
ownership. The rise and growth of these 
new stations clearly indicates a growing 
market in these areas, as well as under¬ 
scoring the fact that the response to the 
Gospel is not limited to any one segment 
of our society. 

Since its humble beginnings, Chris¬ 
tian radio has grown into a technological¬ 
ly sophisticated means of mass com¬ 
munication which touches every level of 
society and reaches every major audience 
market in the United States and around 
the world. Christian radio today makes 
the preaching of the Gospel possible in 
every nation of the world, and soon it will 
be heard in all languages as well. 

Ben Armstrong is executive director of National 
Religious Broadcasters. 
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RADIO 

by Gary Crossland 

Each decade has its innovations 
for the radio industry. The 1930s 
brought the curtain down on 
vaudeville and up on the radio 
melodrama. Disc jockeys started spin¬ 
ning in the 40s. With the 50s came the 
great proliferation of radio formats, 
and radio became the mass marketing 
vehicle of the Top-40 in the 60s. 
Since then there have been many 
comprehensive changes: the virtual re¬ 
placement of analog with digital 
recording technology, satellite 
programming, and so on. 

The overhaul in Christian radio 
has been no less dramatic. Christian 
radio has gone from having one 
monolithic definition in the 60s and 
70s to being the most eclectic radio 
format today. To one station, Christian 
radio is hot tunes and young adults. 
To another it’s inspirational music and 
Bible teachers. To still another it’s 
revivalists, deliverance preachers and 
Soul Gospel music. To ask, "Is Chris¬ 
tian radio going to make it?" again as¬ 
sumes that Christian radio is just one 
thing. Many elements common to 
Christian radio are thriving. Others 
have been receding for years. In many 
areas the old ways may forever be the 
rule. 

So here is our multi-perspective, 
prospective look at Christian radio 
through three decades of change—the 
70s, 80s and 90s. 

HU The Changing 
F ace of 

Philosophy 
In the 70s, both commercial and 

non-commercial stations were quite 
heavenly-minded. On the commercial 
side, fellowshipping with clients was, 
in some cases, almost as important as 
selling them. However, in the 80s 
many of these stations realized that 
they were engaged in serious head-to-
head competition with their secular 
counterparts. Thus we saw a subtle 
disjunction between the programming 
and sales departments in terms of 
philosophy. Salespeople today are 
now concentrating less on the mis¬ 
sionary activities of the programmers 
and specializing more heavily on the 
science of selling. This trend can’t 
help but continue as salespeople be¬ 
come both increasingly professional 
and, perhaps, increasingly removed 
from the divine heartbeat of what 
Christian radio is really all about. For 
the sake of insuring the spiritual in¬ 
tegrity of this format, it is our burden 
to recognize selling as the academic 
discipline that it is while maintaining 
our personal relationship with the 
Lord. 

Programs vs. Spots 
In the 60s and 70s, evangelists 

and local ministries were program¬ 
ming many Christian stations just by 
showing up at the door with a tape 

and a check. In the 80s about 50 per¬ 
cent of the average station’s income 
was from spot sales (NCRS, 1987). 
With the trend toward spots steadily 
increasing, I predict that in the 90s we 
will see spot revenue dominate at 
least 70 percent of the average 
station’s billing. This is not to say the 
programs will disappear, but that spot 
revenue will increase. To demonstrate 
how far we have come, in the 80s, 
even non-commercial stations de¬ 
veloped "sales people" who sell local 
15, 30 and 60-second spots in a man¬ 
ner almost identical to their commer¬ 
cial counterparts. The difference is 
basically in the sound of the an¬ 
nouncements, being much softer in 
their promotional qualities. 

Order-taking was the name of the 
game in the 60s and 70s. The people 
we took orders from were basically 
those who already liked us and adver¬ 
tised because they felt they were sup¬ 
porting a ministry. Today we are still 
taking orders, but hard street sales is 
how we make our serious money. 
What’s ahead? More order taking, but 
of a different sort. This time we will 
be getting calls from agencies and 
other strangers who can subdue their 
curiosity no longer. 

In his 1985 article Bayer Backs 
Pat. Ed Lubin predicted that some day 
there would be an RAB-like service 
exclusively for Christian stations. In 
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1986 we introduced Tri-S (Soma 
Sales Services). For many stations, 
the monthly Tri-S kits became an in¬ 
valuable tool, rendering them more 
capable of selling spots to local adver¬ 
tisers. 

Formatics 
In the secular marketplace, 

Beautiful Music has been broken up 
into Lite, Bright, relaxing, New Age, 
soft, vocal, instrumental and the like. 
Nostalgia formats have gone from 
"sounds of your life" to "sounds of 
your mid-life." Golden Oldies (the 
new nostalgia format) have even been 
split into heavy rock oldies, light rock 
oldies, 70s rock and classic hits. 
Black is now R&B, Urban and Subur¬ 
ban Contemporary. Likewise Christian 
radio has seen its own breakup. In the 
early 70s, Christian radio music was 
virtually all Inspirational and 
Southern Gospel. Later we saw the 
development of MOR Christian 
music. The prototype of Contem¬ 
porary Christian radio was seen in a 
number of syndicated shows such as 
Jesus Solid Rock, The Rock That 
Doesn't Roll, Heavy Light. Rock and 
Religion and The Larry Black Show. 
Today the term "Contemporary Chris¬ 
tian Music" is indefinable because the 
very name implies that it rides the 
musical wave that is current at the 
time. As always, Black Gospel is, on 
the average, the most popular Chris¬ 
tian radio subformat. Among the top 
ten Christian stations in America by 
market share, eight format Black 
Gospel. And just as secular stations, 
such as Beautiful Music, cannot con¬ 
tinually play to demos that are steadi¬ 
ly shrinking, so Christian radio cannot 
continue to cater to demos and musi¬ 
cal tastes that are dissipating as well. 
This may mean that hard-core inspira¬ 
tional formats will go brighter, and 
Southern Gospel formats may dissolve 
into sound that is somewhat more 
urban. In the long run, it is impossible 
to predict what this sound of the 90s 
will be, since the music industry at 
large cannot even do this. 

A dramatic move was made in 
the 80s to what we now call "Chris¬ 
tian Informational Radio." It seems, 
from the advertisers’ point of view, 
that stations adopting this format are 

reaching a more desirable crowd. For 
example, among those stations who 
air the USA Radio Network News, the 
percentage of adults 25-54 is 73.68 
percent. Among all Christian stations 
the percentage is lower—64.83 per¬ 
cent. 

The Glut 
It used to be that owners would 

start a Christian station because they 
saw the need for one. The plan was to 
find out what everybody else wasn’t 
doing and fill in the gap. Today the 
plan is to find out what the other 
Christian stations aren’t doing and do 
it. Instead of the battle cry being, 
"Find the gap," it’s, "Find your 
niche." In fact, the average Top- 100 
market has 3.5 commercial Christian 
radio stations. 

As a result, in the mid-80s we all 
said enough is enough. The industry 
can’t support this many commercial 
Christian stations in one market. And 
when the programmers stopped 
buying, we thought the plug had been 
pulled. However, just the opposite 
was true. When the going got tough, 
the tough sales reps got going. Under¬ 
standably there has been a new wave 
of interest in products like the Ad-
Ventures (Jason Jennings) film series. 
As a result, Christian radio has not 
seen the fallout that was predicted. 
Granted the growth of the format has 
been slowed, but the glut remains. 
The aspects of solidity are very much 
a reality. 

What now? Any attrition of 
Christian stations has a bittersweet ef¬ 
fect on the industry. On the one hand, 
we all mourn the demise of Christian 
broadcasters (e.g. KCFO-FM in Tulsa 
and WCFL in Chicago). This does 
nothing more than make the ARB 
figures for those remaining stations 
higher. With better numbers and rates, 
we will ultimately see non-wired 
Christian radio representation. In 
other words, if there were less sta¬ 
tions, the dollars flowing into the in¬ 
dustry would theoretically be much 
greater. 

The ratio of AMs to FMs is 
growing steadily flat. As Christian sta¬ 
tions sell more spots and program 
more music, the move to FM is in¬ 
evitable. As Christian radio continues 

to prosper, owners will buy more and 
more of these properties. 

Networks 
If you remember how Through 

the Bible used to mail their tapes in 
heavy wooden boxes, then you know 
how far tape syndication has come. 
Cassette technology has helped con¬ 
siderably. Now satellites have further 
defrayed these costs of delayed broad¬ 
casts. Although there were no Chris¬ 
tian radio networks in the 70s, we 
have seen a proliferation of pos¬ 
sibilities in the 80s: USA Radio Net¬ 
work, Skylight, IBN and the rest. 
However, in the 80s we have also 
seen several Christian satellite net¬ 
works go dark. Doubtless we have not 
seen the end of this. Unlike local 
radio there cannot be the gross 
proliferation of networks. The 
reason— for local radio there is a 
never ending pool of listeners. Chris¬ 
tian radio has only scratched the sur¬ 
face. However, there is not an un¬ 
limited number of Christian stations 
or hours of broadcast airtime. The in¬ 
dustry can only support so much. For 
this reason, we are predicting that 
some of the networks will reconsider 
their recent investment as we round 
the corner on the 90s. 

Numbers and Rep Firms 
With a more popularized sound 

came an increase in the Average 
Quarter Hour totals. The number of 
Christian stations rated by Arbitran 
has doubled since 1979. The total 
number of listeners has also doubled. 

Direct sales has been and will al¬ 
ways be the way for Christian radio to 
sell. Recently, through the pioneering 
efforts of Ed Lubin Productions, we 
saw the emergence of national wired 
Christian radio spot sales. With the 
Soma Supemet (a network of Chris¬ 
tian networks) we have successfully 
wired over 600 Christian stations into 
one mass media buy for advertisers. 
USA Radio Network made it work 
with its 400 radio affiliates. 

But will there ever be a Christian 
radio rep firm? Classical Music has 
one (CMBS). So does Spanish (Cabal¬ 
lero and Lotus). The basic problem 

(continued on page 35) 
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INTERNATIONAL 

The Harvest 
International 

by E. Brandt Gustavson 
It was a quiet Sunday 

afternoon when the phone rang 
at Trans World Radio’s offices 
in Monte Carlo. A Russian staff 
member, walking through the 
building, picked up the handset. 
"Can you accept a call from 
Russia?" asked the operator. 
"The caller wants to speak to 
Billy Graham." 

A bit bewildered, the Rus¬ 
sian national told the operator to 
hang on and. while summoning 
his Russian colleagues, urged the 
operator to put the call through. 
"The caller wants to speak ex¬ 
pressly to Billy Graham." was 
the response. 

Billy Graham was not in 
Monte Carlo, nor for that matter, 
on the continent of Europe. But 
the Russian national who trans¬ 
lated his message for more than 
200 million Russians to hear, 
was there. 

"Nick, please take the call," 
urged one member of the Rus¬ 
sian Department. The Russian 
national did. and as a result, a 
Russian woman more than 1,000 
miles away in a country closed 
to any form of foreign mission- Trans World Radio 

missionary radio. A 15-minute 
AM program in the United States 
may reach several thousand 
Americans and cost much more 
than a 15-minute AM program 
beamed into India to reach 800 
million Indians. The results? 
Literally thousands of letters 
pouring into their offices request¬ 
ing spiritual help and literature. 
Religious broadcasters have dis¬ 
covered that reaching the world 
via missionary radio is truly ful¬ 
filling the Great Commission. 

One of the greatest sup¬ 
porters of missionary radio 
among religious broadcasters in 
the United States is Thru the 
Bible. What began as a 30-
minute weekly Bible study 
program for Dr. J. Vernon 
McGee’s California church in 
1949 has spread to a radio minis¬ 
try in 30 languages, aired from 
the three large international mis¬ 
sionary broadcasting stations of 
FEBC. HCJB and TWR. Today 
Thru the Bible can be heard in 
more than 90 countries around 
the world. Not only is its out¬ 
reach great, but so is the 
response to its programs. For ex-

ary activity made her desperate 
plea for a Bible. 

She was not the only caller to 
Trans World Radio's offices. Ap¬ 
proximately 20 direct calls came in 
response to a special week of evan¬ 
gelistic broadcasts beamed into Russia 
from TWR's facilities in southern 
France. Many listeners who did not 
call wrote to request literature or 
spiritual help. 

Why missionary radio? Why 
strategize to reach the world by the 
year 2000 with this modern tech¬ 

nological tool of the 20th century? 
Because radio is the only missionary 
voice able to reach 50 percent of the 
world's peoples. No mission board in 
the Western Hemisphere can enter 
foreign countries closed to missionary 
activity due to political or religious 
persuasions, but radio can. 

The Laborers 
Christian organizations and 

religious broadcasters in the United 
States are the biggest advocates of 

ample, 26 percent of the letters 
received at TWR’s offices in India 
come from listeners of Thru the Bible 
programs, broadcast from TWR-Sri 
Lanka, 20 miles off the coast of India. 
The programs are aired in six major 
languages: Hindi, Bengali, Kannada, 
Malayalam. Oriya and Telugu. 

When the Luis Palau Evangelistic 
Association embarked on its first 
evangelistic crusade in the Far East in 
1986, it sought out the cooperative ef-

(continued on page 16) 
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INTERNATIONAL 

(continued from page 14) 

forts of Far East Broadcasting Com¬ 
pany (FEBC) to expand its outreach. 
FEBC provided seven of the nine lan¬ 
guage producers needed to translate 
Dr. Palau’s messages. As a result of 
the joint effort, the crusade in Sin¬ 
gapore reached listeners in the Philip¬ 
pines, Indonesia, China, Korea and 
India—more than two billion people 
or half of the world’s population— 
from FEBC’s broadcasting facilities. 
Had it not been for missionary radio, 
those hearing the messages would 
have been limited to the 337,000 who 
attended the crusade in person. 

Bible-teaching radio broadcasters 
and evangelistic organizations are not 
the only ones who have discovered 
the potential and necessity of interna¬ 
tional missionary radio. Church 
denominations and mission organiza¬ 
tions throughout the United States are 
awakening to the vast resources of 
missionary radio—resources that, un¬ 
like conventional missionary 
methods—get the message to the 
people despite any barrier. 

Church Planting 
Years ago a Southern Baptist 

(SBC) missionary in Venezuela caught 
the vision of what radio could do and 
initiated a daily 15-minute Spanish 
program to be broadcast from TWR’s 
facility in Bonaire. Today, SBC's in¬ 
volvement in missionary radio extends 
to several continents in several lan¬ 
guages. One of their listeners in 
Colombia wrote: 

"I cannot tell you exactly how 
long I have been listening to your 
programs, but 1 have been for various 
days listening from here in the dense 
jungle. I thank God because even so 
far away we can hear you." 

Has missionary radio worked for 
the Southern Baptists? Indeed it has. 
Not only have many churches been 
planted, but their radio response is 
phenomenal. Between 1980 and 1984, 
they received 29,816 letters and dealt 
with 19,050 contacts through Bible 
correspondence courses. This statistic 
is for their Latin American ministry 
alone (over TWR, not considering the 
results of their outreach in other lan¬ 
guages). 

Overseas Crusades (O.C.) has 
also utilized missionary radio, often to 
spawn churches in jungle areas. O.C. 
missionary Frank Fiorenza was chal¬ 
lenged by his mission to evaluate the 
results of his radio ministry (from 
TWR-Bonaire) and to test the 
feasibility of starting churches in the 
vast rural areas of Venezuela. He 
reported: 

"1 found that almost 100 percent 
of the people living in those remote 
areas are constantly listening to Trans 
World Radio. In many regions, it is 
the only radio signal they pick up. 
Many of them have come to Christ in 
this way, and many more are ready to 
make the commitment—with a little 
help." 

When he visited isolated villages, 
teams of jungle dwellers who had 
come to Christ through the radio min¬ 
istry reported on their attempts to start 
new churches. "One group alone had 
started six new churches and 14 
preaching points during the months 
before my visit," Fiorenza explains. 

Education 
Church planting is not the only 

benefit reaped through international 
missionary radio. In 1948 HCJB 
(World Radio Missionary Fellowship, 
Inc.) inaugurated the Bible Institute of 
the Air to educate new Christians, 
thus providing growth to those just 
beginning their Christian walk. Today, 
it has grown into the Center for Evan¬ 
gelism and Discipleship, offering 
much broader involvement and sup¬ 
port for the local church. Such an out¬ 
reach is especially helpful to those 
newly founded churches who need 
guidance during their early years of 
formation. 

So ripe is the harvest cultivated 
by missionary radio that mission or¬ 
ganizations discover listeners pleading 
for their assistance. 

Churches and individual believers 
have also caught the vision of mis¬ 
sionary radio. Some have even con¬ 
solidated their God-given resources to 
invest in international broadcasting 
because it is one way they can be¬ 
come involved in the global outreach 
of missions in a "hands-on" manner. 

For example, Indian Hills Com¬ 
munity Church of Lincoln, Nebraska, 

reaches beyond its local congregation 
to an unseen audience of one billion 
people halfway around the world. The 
script material for their program 
Sound Words is provided by the pas¬ 
tor, the Rev. Gilbert Rugh, and trans¬ 
lated into Mandarin by Trans World 
Radio staff in Hong Kong. The 
program is then beamed into China 
from TWR’s Guam facility. One 
Chinese listener wrote in response to 
the program: 

"I am pretty old, about 83. My 
home is three miles away from the 
church and I have to travel on my 
bike. I’m still energetic at heart. I’ve 
been listening to your broadcast for 
years. It has been of great help and 
encouragement to me." 

Much of the production work, 
scheduling and language translation of 
international broadcasts falls upon the 
shoulders of the three large interna¬ 
tional missionary broadcasting or¬ 
ganizations, FEBC, HCJB and TWR. 
In addition, they must find ways of 
subsidizing costs for their superpower 
stations—up to 1 .OOO.OOO watts AM 
and 5()0,(MX) watts shortwave— 
enough signal power to encompass 
the globe and reach those areas un¬ 
reached by any other conventional 
missionary method. The construction 
and upkeep of massive curtain anten¬ 
na systems and high-powered trans¬ 
mitters are costly. Nevertheless, if it is 
the only means whereby the un¬ 
reached "half’ of the world can be 
reached, it is worth it. 

Interestingly enough, most of the 
world knows why missionary radio is 
the answer to evangelization and 
church planting. They are experienc¬ 
ing it firsthand. The question is, do 
most North American evangelicals 
really understand why missionary 
radio is so important? If so, they will 
refocus their missionary efforts during 
the next decade and apply their 
resources to broadcasting that will 
reach the world—yes, the entire 
world—-with the Gospel via the air¬ 
waves. 

E. Brandt Gustavson is vice president of 
Trans World Radio, Chatham, New Jersey. 
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CONVENTION 

NRB’S REGIONAL 
CONVENTIONS ARE NOW 

IN FULL SWING. WITH THE 
SOUTHWEST CONVENTION IN 
DALLAS AND THE CARIBBEAN 
CONVENTION IN SAN JUAN, 
PUERTO RICO, ALREADY 
BEHIND US, WE LOOK 
FORWARD TO THE FIVE 
REMAINING CONVENTIONS 
WHICH HIGHLIGHT NRB’S 
FALL LINE-UP. 

WEST: LOS ANGELES 
SEPT. 18-20 — —— 

NRB’s largest regional conven¬ 
tion. NRB West, will be held at the 
Los Angeles Marriott Hotel in Los 
Angeles, California, September 18-
20. With an emphasis on keeping 
Christian broadcasters on the cutting 
edge of broadcast ministry, NRB 
West will feature a first-of-its-kind 
public Q & A with the NRB National 
Executive Committee. 

Speakers at NRB West will in¬ 
clude Jerry Rose, David Clark, Larry 
Burkett. Jack Hayfordand Ken Wells. 
Special features will include a 
mariachi band and a Mexican fiesta 
dinner. "We are really going all out to 
provide a local flavor and lots of ex¬ 
citement to NRB West," states Jon 
Campbell, chapter president. 

SOUTHEAST: ATLANTA 
SEPT. 21 -23 _ 

Three outstanding speakers will be 
featured at NRB’s Southeast regional 
convention, to be held in Atlanta, 
Georgia, in the Marriott Northwest 
Hotel. John Ankerberg, host of the 
John Ankerberg TV Broadcast, 
Richard Lee, pastor of Atlanta’s 
Rehoboth Baptist Church and speaker 
on There's Hope radio and TV 
program, and MichaelGuido, speaker 
on Seeds from the Sower, will be the 
featured speakers. 

"We are excited about this year’s 
line-up," said Dick Florence, chapter 

1988 
Conventions 

president. "We strive to make the 
Southeast regional an experience 
people will remember all year long." 

SOUTHCENTRAL: MEMPHIS. 
SEPT. 29-30 

The Hyatt Regency in Memphis, 
Tennessee will be the headquarters 
forthe Southcentral regional conven¬ 
tion. Kay Arthur, NRB secretary and 
speaker on the radio broadcast How 
Can I Live?, will speak at the lunch¬ 
eon on September 30. The closing 
banquet, (a pool-side, southern-style 
barbeque) will feature keynote 
speaker Jerry Rose, president of 
NRB. Workshops will be held on both 
days, and will focus on program 
production and station ownership. 
Don Johnson, vice president of the 
chapter, said, "We’ re looking to enlist 
new people from the broadcasting in¬ 
dustry into NRB through a major 
membership drive that will culminate 
at the convention. We believe the 
convention will be a miniature ver¬ 
sion of the grand national convention 
in both its” informational and inspira¬ 
tional factors.” 

MIDWEST: ST. CHARLES, IL. 
OCT. 12-14 _ 

The beautiful Pheasant Run Con¬ 
vention Resort is the setting for 
NRB’s Midwest convention in subur¬ 
ban Chicago. This year’s speakers in¬ 
clude David Mains of Chapel of the 
Air. Joe Stowell, president of Moody 
Bible Institute and speaker on Moody 
Presents. Jay Kesler, president of 
Taylor University and speaker on 
Family Forum, and Erwin Lutzer, 
pastor of Moody Church and speaker 

Fall 
Under Way 

on Songs in the Night. 
Music at the Midwest convention 

will be provided by the Men of Praise 
from the Radio Bible Class and Just 
Four. "This year’s convention will 
feature a special workshop on the 
relation of broadcast ministries to the 
local church," states chapter president 
Wayne Pederson. "We will also be 
conducting a Friday sales seminar for 
commercial broadcasters," he adds. 

EAST: SANDY COVE, MD 
OCT. 29-30 _ 

The informal setting of the beauti¬ 
ful new multi-million dollar con¬ 
ference center at the Sandy Cove 
Bible Conference will be the scene of 
the East regional convention. "We 
endeavor to provide a relaxed atmos¬ 
phere that is conducive to fun, fellow¬ 
ship and learning," says Sue Bahner, 
president of the Eastern chapter. 

The theme for this regional con¬ 
vention is "Pressing On: Unlimited 
Horizons." Featured speakers will in¬ 
clude Clinton Utterbach, Dave 
Virkler, Alex Leonovich and Dave 
Bailey. Karla Worley will provide spe¬ 
cial music. 

Each of these regional conven¬ 
tions provides an atmosphere in 
which owners, operators, program 
producers, sales personnel and all 
those associated with religious broad¬ 
casting can get to know one another 
better and become of better service to 
one another as well. In many ways 
the regionais are a microcosm of the 
national convention and serve as an 
excellent prelude to NRB '89 which 
will be held in Washington, D.C., 
January 28-February 1, 1989. 
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CONVENTION ‘89 
UPDATE 

PROGRAM 
Al Sanders, head of the 
Program Committee 
for the 1989 conven¬ 
tion announces that 
several main speakers 

and musicians are now confirmed. The 
convention songleader will be Gary Mc-
Spadden, recording artist with Word, 
Inc. and member of the Gaither Vocal 
Band; convention pianist is Kurt Kaiser, 
vice president and director of music at 
Word; and convention organist, return¬ 
ing from last year, is Don Wyrtzen, 
recording artist with Zondervan. 
The Sunday worship session will feature 
an address by Dr. David Mains of The 
Chapel of the Air. Sunday afternoon will 
be the widely known concerts sponsored 
by the Black Broadcasters Committee 
and HNRB. 
At the Awards session on Monday 
night. Dr. Robert A. Cook of The 
King's Hour and past president of 
NRB will be the master of 
ceremonies. Other highlights on 
Monday include workshops and the 
opening of the Media Expo. 
Chuck Colson of Prison Fellowship will 
give the address at the Congressional 
Breakfast on Tuesday morning, and the 
FCC Luncheon later that day will feature 
Dave Roever of Dallas-Ft. Worth, Texas. 
Billy Kim of Seoul, Korea, will be the 
speaker at the International Banquet in 
the evening. Word, Inc. will sponsor the 
concert on Tuesday evening, which will 
be held in the John F. Kennedy Center. 
On Wednesday, the Anniversary Ban¬ 
quet will follow a format similar to last 
year’s with praise music and a time of 
worship led by Jack Hayford of The 
Church on the Way in Van Nuys, 
California, speaker Jerry Falwell and 
special music by Sandi Patti. 
Other special events include a tribute to 
Bev Shea, Billy Graham’s long-time 
friend and associate, for his 80th 
birthday, and a television plenary session 
with Dr. Lloyd Ogilvie of Let God Love 
You Ministries, a Keynote address from 

NRB president Jerry Rose, president of 
WCFC-TV in Chicago, music by the 
Teen Challenge Choir, and a Round 
Table discussion by several prominent 
Christian media personalities. 
The convention will be held January 29-
February I, 1989, in Washington. D.C., 
at the Sheraton Washington and Omni 
Shoreham Hotels. Early registration is 
encouraged for lowest rates and best 
seating at special events. For more infor¬ 
mation, call (201) 428-5400. Early 
registration rates end September 30. 

REGISTRATION 
Registration fees for the 1989 conven¬ 
tion are $205 for an NRB member before 
the Early Registration deadline on Sep¬ 
tember 30. Until January 6, the rate will 
be $235 per person, and on-site rate is 

$285. For a member 
spouse, the early registra¬ 
tion rate is $125. Until 
January 6 it is $135, and 
on-site is $195. If three or 
more people attend from a 

member organization, they receive a 
special rate of $165 each until Sep¬ 
tember 30, $195 until January 6, and 
$245 on-site. 
Non-member rate is $310 until Sep¬ 
tember 30. $350 until January 6, and 
$405 on-site. The non-member spouse 
rate is $210 before September 30, $220 
until January 6, and $280 on-site. Non-
member organizations also receive a spe¬ 
cial rate for three or more employees at¬ 
tending. Until September 30, the fee is 
$270 each. $310 until January 6, and 
$365 on-site. Faculty/student full rate 
(including meal tickets) is $125 at all 
times. Discount rate (excluding meal 
tickets) is $60 at all times. 
Registration rate includes meal tickets 
for the Congressional Breakfast, the FCC 
Luncheon and the Anniversary Banquet. 
Tickets for the International Banquet are 
not included, and are $30 per person. 
Sold separately, tickets for the Congres¬ 
sional Breakfast and FCC Luncheon are 

$30 each, and $40 for the Anniversary 
Banquet. 

MEDIA EXPO 
As of August 3, Michael 
Glenn and Gayle Virkler, 
expo coordinators, report 
that preparations are well 
underway and space in 
the expo hall is 70 percent 
sold with exhibitors in¬ 
cluding such organiza¬ 
tions as Moody Broadcasting, There’s 
Hope!, Skylight Radio Network, SCS 
Radio Network Services, USA Radio 
Network, Television Technology Cor¬ 
poration, and Word, Inc. There will be 
live broadcasts daily from the expo hall 
including Bob Larson, Marlin Maddoux 
and The Minirth-Meier Clinic. 
Members and other potential exhibitors 
will receive the main sales brochure this 
month. 

TRANSPORTATION 
American Airlines 
offers reduced rates 
to NRB members for 
convention travel. 
Call the American 
Meeting Services 

Desk at 1-800-433-1790 and ask for 
STAR File #S- 13270. Use the special 
I.D. number BY89236 when calling for 
information or reservations. 

TO REACH 
YOUR 
MARKET 
Advertise in Reli¬ 
gious Broadcasting 
magazine, The 1989 Directory of 
Religious Broadcasting and the NRB 
Convention Daily Newspaper. For rates 
on all convention publications contact 
Steve Kovach, Director of Marketing 
and Sales at NRB Headquarters, (201) 
428-5400. 
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SPECIAL REPORT 

The Commission has two goals in 
enforcing its broadcast indecency 

standard: (1) supporting parents in 
their efforts to control when and how 
their children will be exposed to 
material that most adults regard as 
inappropriate for them to see or hear, 
and (2) advancing the government’s 
compelling interest in protecting the 
well-being of its youth. 

On June 23, 1988, the Commis¬ 
sion fined a television station, KZKC 
in Kansas City, Missouri, the maxi¬ 
mum penalty of $2,000 for airing the 
movie Private Lessons at 8 pm, when 
children were likely to be in the 
audience. This is the first such in¬ 
decency action against a television sta¬ 
tion in the history of the FCC and, ac¬ 
cording to reports in the press and to 
us, has resulted in more careful editing 
practices, not only by the station in¬ 
volved, but by other television stations 
throughout the country. 

I am concerned that some of the 
coverage of the Commission’s actions 
indicated that my fellow commis¬ 
sioners and I have adopted a "hands-
off' approach to regulation of indecen¬ 
cy and obscenity on radio, television 
and telephones. This perception is ab¬ 
solutely false. A total ban against 
obscenity on the broadcast airwaves is 
vigorously enforced. In addition, 
during my tenure as Chairman, this 
Commission has significantly 
strengthened its enforcement against 
indecency in broadcasting and against 
illegal dial-a-pom operations using the 
interstate telephone network. I find it 
ironic that the very actions that 
broadened the scope of FCC enforce¬ 
ment against indecency—for the first 
time in over ten years— have 
precipitated attacks by some against 
the Commission for allegedly lax en¬ 
forcement. 

Indecency/Obscenity 
In April of 1987 we cited three 

stations for broadcasting indecent 
programming when children were like¬ 
ly to be in the audience and referred 
one of the cases to the Department of 
Justice for criminal prosecution for 
broadcasting obscene programming. 

Obscenity as defined by the 
Supreme court is never permitted on 
radio or television, and broadcasts of 

View 
From 
the 

FCC 
by Dennis R. Patrick 

THE FOLLOWING 
ARTICLE 
ADDRESSES THE 
FCC’S ACTIONS 
IN THE AREA OF 
INDECENCY AND 
OBSCENITY, AND IS 
SECOND IN A 
SERIES ON THAT 
SUBJECT. 
THESE RECENT 
DEVELOPMENTS 
REVEAL THE 
MOTIVES, AIMS 
AND RESTRAINTS 
OF THE FCC. 

obscene material are subject to criminal 
prosecution. Indecency is protected 
speech under the First Amendment ac¬ 
cording to the Supreme Court and cannot 
be banned. Accordingly, the Supreme 
Court has limited our statutory authority 
to channeling this type of programming 
into time slots when children will be un¬ 
likely to be listening or watching. That 
guideline is now midnight. Formerly, 
such programming was allowed begin¬ 
ning at 10 pm, but under my chairman¬ 
ship the more stringent midnight restric¬ 
tion was imposed. 

On April 21, 1988. acting under a 
1983 statute enabling the FCC to adopt 
rules restricting access to dial-a-pom ser¬ 
vices, the Commission fined two dial-a-
pom operators $600,000 each for failing 
to restrict children’s access to their ser¬ 
vices. Investigations are under way of 
other alleged dial-a-pom providers. 

In addition, the Commission has 
been actively pursuing the full extent of 
its regulatory authority in formulating 
rules against dial-a-pom operators and 
fighting hard in defense of those mies in 
court. Moreover, President Reagan has 
recently signed into law new authority to 
regulate indecent and obscene telephone 
transmissions. This law took effect on 
July I and I have directed the FCC’s 
General Counsel to implement it as 
quickly and as vigorously as possible 
within the limits of the U. S. Constitu¬ 
tion. 

These actions send a clear message 
to our regulatees that the FCC is watch¬ 
ing and will not tolerate violations of its 
rules against obscenity and indecency. 

This is not to say that regulating 
program content is easy or without con¬ 
troversy. The FCC is not, nor should it 
be, the ultimate arbiter of taste or 
morality. It is charged with applying ex¬ 
isting laws to the industries it regulates. 
We find ourselves performing a delicate 
balancing act with the First Amendment 
on the one hand, and the necessity of 
shielding children and nonconsenting 
adults from indecent programming on the 
other, as required by law. 

Please be assured that the FCC is 
firmly committed to enforcing the laws 
against obscenity and to channeling con¬ 
stitutionally protected indecent programs 
to times when children will be unlikely 
to be in the audience._ 
Dennis Patrick is chairman of the Federal 
Communications Commission. 
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NRB WEST 
"Los Angeles in the Falir 

September 18, 19, and 20 in Los Angeles, California 

Innovative workshops . . . special seminars . . . outstanding Christian leaders 

and speakers from across the country, September 18 through 20 

at the Los Angeles Marriott Hotel, NRB WEST ... the largest regional A 

chapter gathering ... with an emphasis on “fellowship and dialogue” 

*n a sett*n8 designed to keep you on the cutting edge of T 

broadcast ministry A "who's who” of speakers 

including Larry Burkett, David Clark, Jack Hay ford, Jerry Rose, Ken Wells 

and many others to make NRB WEST the place to be in September, 1988. 

It’s your opportunity to personally interact with the í A JJ NRB Executive 

Committee in a “Q & A with the National Committee” ... a first of its kind. 

HOLLYWOOD^ Reasonably priced rates at one of L.A.’s finest hotels. 

Make your reservation today by writing for the NRB WEST program brochure 

NRB W 

and accommodation listing. Have you heard? We’re giving away 

an all expenses-paid Cruise! It’s easy to win ... join us on 

September 18 through 20 for the Los Angeles Convention of NRB WEST. 

NRB WEST . . . for information and registration brochure contact 
Shari Riggs, Registration Coordinator 

Ambassador Advertising Agency, 515 E. Commonwealth Avenue, Fullerton, California, 92632 
or phone (714) 738-1501 

(Circle 160 on the Reader Service Card) 





Virtually every major Christian radio broadcaster 
uses SCS Radio Network Services and Westar V, 
including: 

• USA Radio Network 
• Ambassador Inspirational Radio 
• Moody Broadcasting Networks 
• Satellite Radio Network 
• IMS News 
• International Broadcasting Network 

SCS Radio Network Services combines the best 
ingredients from existing delivery systems to pro¬ 
vide you with a transmission system that makes 
cost-effective audio and data delivery a reality. 

More Affiliates — More than 2000 radio stations 
receive audio from Westar V. Most Christian stations 
currently receive, or plan to take, programming 
from this source. 

More Power — The SCS carrier operates at 39 dBw 
— that's about two hundred times stronger than a 
typical 16 dBw SCPC system. 

Less Cost — SCS Downlink costs (always the largest 
cost component of any network) are low. As low as 
$1200 per site for a complete downlink — delivered 
(yes, commercial quality). 

More Punch — Up to 90 dB S/N and dynamic 
range. 

Less Interference — SCS was designed to cut 
through terrestrial interference so installation prob¬ 
lems are practical ly nonexistent. 

More Possibilities — Our network capabilities allow 
you the flexibility to uplink from anywhere, using 
Ku or C-Band terminals. 

Less Hassle — Our small 2 Meter downlink is easy 
to ship, install and use. 

NETWORK 
SERVICES 

Don't go it alone ... Call 1-800-331-4806 

(Circle 148 on the Reader Service Card) A satellite service of ©United Video”, 1988 



MUSIC 

The Rebirth of Hymns 
Twenty years ago, the big music 

question for religious broad¬ 
casters was whether or not 

Christian stations should play gospel 
rock, the new music for a new 
generation. Was such music a 
legitimate expression of Christian 
experience? 

Today, the question is reversed. 
Now we must ask ourselves whether 
or not religious broadcasting should 
play the great hymns of the Christian 
faith, the older music of a generation 
past. Can such music be used effec¬ 
tively in modem America? 

In less than two decades an entire 
repertoire of hymns and gospel songs, 
once the musical mainstay of religious 
broadcasting and the evangelical com¬ 
munity, has virtually disappeared. In its 
place is Contemporary Christian 
Music, a mellower, more substantive 
version of its progenitor which 
originally ventured into the realm of 
sacred music by doing little more than 
copying the sounds of secular rock. 
The story of this remarkable transition 
is fairly simple. 

Historically, churches and 
parachurch organizations were the 
principal means by which musical taste 
was established in evangelical circles. 
Then came full time religious radio 
stations and Christian records, an early 
1960s hand-in-giove tandem that 
began to change the musical outlook 
of Christians everywhere. The trickle 
of new sounds and words that started 
the early 60s became a floodtide of 
new music in the 1970s. Decades of 
musical stability loosened, then slipped 
from their moorings as the musical in¬ 
terests and preferences of the Christian 
public shifted from the old to the new. 

The Christian recording industry 
reinforced the musical revolution. 
Hymn albums were old-fashioned; 
yesterday’s compositions were not 
stylish. Without new hymn recordings, 
music directors began to put the old 
hymn albums in the back of the record 
rack and finally removed them al-

by Tom Bisset 
together. A new music age had 
dawned. 

To be sure. Christian broadcasting 
and recording did not dictate these 
events. Cultural changes and listening 
likes and dislikes were (and remain) 
part of the subtle interplay of factors 
that produce major changes in musical 
taste and fashion. New ideas and 
sounds in Christian music were in¬ 
evitable and would have come even 
without Christian radio or television. 
What religious broadcasting did was to 
insure through mass communication 
that these changes were rapid and 
widespread. 

Lost Hymns 
Allow me to pose the first ques¬ 

tion. Is it possible that the great hymn 
tradition of the Christian faith, so 
replete with theological and aesthetic 
value, can be lost to this generation 
and possibly to the life of the Church 
in the future? How many teenagers 
and young adults do you know who 
can quote or sing one stanza of A 
Mighty Fortress Is Our God, Love 
Divine, All Loves Excelling, Jesus, I 
My Cross Have Taken or any of a 
hundred hymns one might name? 
Would these teens and young adults be 
able even to recognize the melody 
lines of these songs? Have audience 
ratings, record sales and concert atten¬ 
dance become the determining factors 
in deciding what music shall be 
recorded or played? Are popular 
demand and the associated economic 
considerations the principle decision 
makers in music playlists? 

Religious broadcasters and record 
producers may wish to sidestep these 
questions by saying that it is the 
responsibility of churches and even 
families to preserve this body of 
music. But this response will not do 
because both churches and families 
have been pressured into the role of 
music followers by the new and per¬ 
vasive culture shaping power of the 
Christian mass media. If hymns are to 
be a part of the evangelical experience 

in this country, Christian broadcasting 
and the related music producing and 
performing industry will have to play 
a major role in making it happen. 

No doubt station managers and 
program directors will argue at this 
point that to introduce hymns into a 
Contemporary Christian Music format 
or concert would be destroying con¬ 
tinuity at best and counterproductive at 
worst. Some would even say that such 
a move would amount to a program¬ 
ming change. 

These are natural objections. I un¬ 
derstand well the concern of managers 
for format consistency as an essential 
part of audience building and reten¬ 
tion. 1 realize that the same argument 
applies to concerts and other perfor¬ 
mances where artists are trying to ad¬ 
dress certain musical interests and 
build a following. But 1 contend that 
hymns are not as radical a departure 
from Christian Contemporary Music as 
many people think. 

All Christian music shares a fun¬ 
damental continuity. Its lyrical focus is 
always the same—Jesus Christ and re¬ 
lated themes. No matter what musical 
style is employed, CCM, Country, 
MOR, Traditional, Black gospel or 
Hymns, the central fact is that these 
are Christian songs. 

Musically, of course, there is an 
obvious difference. But it is not as 
potentially disturbing to CCM listeners 
as most managers and performers as¬ 
sume. All Christians under 35 are not 
automatically turned off by hymns. 

Not long ago, I watched an 
audience of approximately 1,100 
people go wild following Steve 
Green’s acapella version of A Mighty 
Fortress Is Our God. Acapella! They 
cheered, clapped, whistled and even 
stamped their feet. Granted, these were 
not heavy metal devotees, but there 
was a sizeable number of teenagers in 
the audience. Indeed, to my radio 
trained eyes, that particular gathering 
of concertgoers looked like an ideal 
mix of the 18-54 demographics so 

(continued on page 43) 
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ALAMO’S 
Association Membership Program 

Alamo offers UNLIMITED FREE MILEAGE 
nationwide, every city, every day on every rate. 
Whether traveling on business or pleasure, you 
can take advantage of low guaranteed rates at all 
Alamo locations. 

For additional savings this summer, Alamo is 
offering the Economy and Mid-size cars at 
Special Rates for Association Members nation¬ 
wide. (Call Alamo for availability). 
Alamo is pleased to announce a new benefit 

with United Airlines. Renters receive 500 bonus 
miles on United Airlines MileagePLUS Program 
and 1000 on Delta Air Lines Frequent Flyer 
Program. 
For reservations call Alamo at 1-800-732-

3232 and request Plan “BY’.’ You must use 
your Association I.D. number. 

Unlimited Free Mileage 

Add sales tax, airport-imposed taxes/fees 
(if any) and $11.95 for fuel service. 

Fully 
Equipped 
Model: 

NATIONWIDE FLA. & HAWAII 
Daily Weekly Daily Weekly 

Economy s28 «OB95 s22 S7 995 

Compact s30 s11995 s24 s8995

Midsize s32 $13995 s26 s9995 

Standard s34 s15995 s28 s11995

Luxury 35 s19995 s32 s15995

Reserve this rate in advance. But hurry, it may 
not be available by the time you call. Our one¬ 
time, non-refundable fuel service charge includes 
minimum V2 tank of fuel. A $6.50 fuel service 
charge credit is available for rentals of 2 days 
or less and 50 miles or less. Under 25? Add $5/ 
day. Additional driver? Add $1.50/day. Drop 
charges, if any, and optional CDW, PAI, PEC, or 
EP are extra. Association Program renters 
receive $3000 deductible should CDW be 
declined. Geographic driving limitations apply. 
Alamo owns and operates all of its rental loca¬ 
tions. 

ALAMO STATE LOCATIONS: 
ALABAMA 
ALASKA 
ARIZONA 
CALIFORNIA 
COLORADO 
DISTRICT OF COLUMBIA 
FLORIDA 
GEORGIA 
HAWAII 
IDAHO 
ILLINOIS 
LOUISIANA 
MARYLAND 
MASSACHUSETTS 
MICHIGAN 
MINNESOTA 

MISSOURI 
NEVADA 
NEW MEXICO 
NORTH CAROLINA 
OHIO 
OKLAHOMA 
OREGON 
PENNSYLVANIA 
SOUTH CAROLINA 
TENNESSEE 
TEXAS 
UTAH 
VIRGINIA 
WASHINGTON 
WISCONSIN 
LONDON 

FREE UPGRADE COUPON 
ONE CATEGORY - Example: Compact to Midsize 

I.D. #BY 189236 • Valid July 5-September 30, 1988 
• Must be in conjunction with “BY” Rates 
• Limit one coupon per rental 
• Valid for Compact car or higher 
• Blackout periods do apply 
• Coupon not valid in 
London 

• Subject to availability 

Alamo features fine General Motors cars such as the Pontiac Grand Am. 
If your reserved car is ever unavailable. Alamo will provide 

you with a similar or larger car at no additional cost. 
(Circle 225 on the Reader Service Card) 

ALAMO ASSOCIATION I D. # REQUIRED 

Present this certificate on arrival at the Alamo counter at any location. Call 
your Professional Travel Consultant or Alamo at 1 -800-732-3232. 

Reserve 24 hours in advance. Be sure to 
use your Association I.D. Number and 

request Plan ’•BY'.’ 



PROFILE 
Robert Ball 

Professionalism of Religious Broadcasting 

To encourage high professional 
standards in Christian broad¬ 
casting is the commitment of 

Robert W. Ball, vice-president of 
operations and programming for 
Salem Communications Corporation 
of Camarillo, California. Giving over¬ 
sight to 15 stations, most in major 
markets such as New York, Los An¬ 
geles, Boston, San Francisco, San 
Diego, Seattle and Portland, Ball 
coordinates strategies in management, 
programming and sales that reflect his 
dedication to professionalism in 
religious broadcasting. 

Bom in Hackensack, New Jersey, 
on January 19, 1934, Robert Ball was 
raised in a Christian family. He ac¬ 
cepted Christ as savior at age seven 
through the ministry of the Bible Club 
Movement. Ball graduated from Bob 
Jones University in 1955 with a 
Bachelor of Arts degree in Radio and 
Television speech. Shortly after 
graduation he married his high-school 
sweetheart, Barbara Ruth Hess. They 
have three children (all graduates of 
Bob Jones University) and four 
grandchildren. 

Ball is a trustee of Multnomah 
School of the Bible in Portland, 
Oregon, and presently attends Grace 
Community Church in Panorama City, 
California, where Dr. John MacArthur 
is pastor. The major spiritual influen¬ 
ces in his life have come from a com¬ 
bination of his Christian family, his 
training at Bob Jones University and 
Donald Grey Bamhouse’s study of the 
Epistle to the Romans. 

Bob Ball’s rise from announcer to 
sales person to station operator is a 
model for young people. When he en¬ 
rolled at Bob Jones University in 

by Virgil Megill 
1951, he was employed at radio sta¬ 
tion WMUU in Greenville, South 
Carolina. After graduation, he gained 
experience in announcing and sales at 
several stations. His first station 
management responsibility was at age 
23 at KCNO, Alturas, California. Bob 
subsequently managed six other sta¬ 
tions, including KGDN-KGFM (now 
KCIS-KCMS) in Seattle, Washington, 
before becoming vice-president and 
general manager of KPDQ-AM/FM in 
Portland, Oregon in 1963. 

For 21 years Ball provided direc¬ 
tion and stability to the operations of 
KPDQ, founded by John W. Davis in 
1947. Since 1984, he has been as¬ 
sociated with Stuart Epperson and Ed¬ 
ward G. Atsinger III, first as general 
manager of KGNW/ Seattle, and most 
recently as vice-president of opera¬ 
tions and programming of the Salem 
Communications Corporation’s 
nationwide group of radio stations. 

Ball was instrumental in the for¬ 
mation of Western Religious Broad¬ 
casters and president of the Western 
chapter during 1966-1967. For his 
leadership in the field of religious 
broadcasting, he was the recipient in 
1978 of the NRB Award of Merit for 
station operation. Ball is presently 
second vice-president of NRB. He 
also serves as a director and member 
of the executive committee. During 
his past 25 years he has also held 
other NRB offices, including that of 
first vice-president and secretary. 

The Mature Broadcaster 
During his 37 years of broadcast 

experience. Ball has observed many 
changes in the use of the media for 
Christian ministry. He believes that 

technological, economic and industry 
changes must result in a maturing of 
Christian broadcasting. "Management 
and programming strategies must be¬ 
come more responsive to the realities 
of today’s marketplace. ..quality must 
replace quantity," he says, adding, 
"Careful audience targeting and sta¬ 
tion positioning must become as vital 
to a Christian station’s planning and 
development as they are to their 
secular counterparts." 

Ball summarizes, "My hope for 
religious broadcasting is that we will 
not abuse the opportunity God has 
given us to propagate the Gospel 
through the broadcast media; that we 
will strive for faithfulness in message 
and excellence and presentation; that 
we will not sacrifice truth in order to 
attract audience; that we will exercise 
good stewardship in the use of 
facilities and finances; that we will 
explore ways of using new technology 
and operational procedures to maxi¬ 
mize outreach in the most efficient 
and cost effective way; and finally, 
that we will encourage talented young 
people to make Christian broadcasting 
their career goal while providing op¬ 
portunities for their development." 

Ball envisions a strengthening of 
Gospel outlets in major markets, con¬ 
tinuous upgrading of properties by 
using state-of-the-art equipment, 
developing of innovative creative 
programming, and the employment of 
highly qualified personnel who 
"embrace and strengthen the program¬ 
ming goal of the mission of the 
Gospel." 

Virgil Megill is a professor at North Georgia 
Technical Institute. 
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MARSH 
BROAIDCASTING 

Dear Fellow Religious Broadcaster: 

For the past twelve years you have known me as the Vice 
President of Universal Broadcasting Corporation. I was 
afforded the opportunity in May of 1987 to purchase six 
of the Universal stations in major markets that I had 
personally built-up or put on the air. One year later — 
May 1988 — the purchase is complete. 

I would like to publicly express my sincere appreciation 
to Marvin Kosofsky, Chairman of the Board; Howard Warshaw, 
President; and Miriam Warshaw, Secretary, of Universal 
Broadcasting for their constant encouragement during our 
twelve year association . . . and for their support during 
the birth of Marsh Broadcasting. I also want to extend my 
thanks to Universal's Jeffrey Warshaw, Vice President; 
Emma Hausner, Controller; and Ron Dagg, V.P. /Engineering. 

My personal and corporate commitment through Marsh 
Broadcasting is to help Christian radio’s growth throughout 
the country. We're here to assist national and local 
ministries to reach their full potential with programming 
that serves the needs of the communities and extends the 
claims of the Gospel. We encourage the continued develop¬ 
ment of a sales force that promotes the Christian radio 
industry as a whole. Additionally, Marsh Broadcasting 
represents other stations on a non-competitive basis. 

If I can be of assistance to your ministry with ideas for 
creative programming and advice in marketing your programs 
... or if I can be of help in other ways to your station 
. . . please feel free to call me. I have an "open phone 
policy" and certainly welcome your call. 

For Christian Radio 

MARSH BROADCASTING 

Dick Marsh 
President/CEO 

(Circle 200 on the Reader Service Card) 

WDCT-AM 
WASHINGTON DC. 
Fairfax 

WYLO-AM 
MILWAUKEE 
Jackson 

KYCR-AM 
MINNEAPOLIS 
ST. PAUL 
Golden Valley 

KCNW-AM 
KANSAS CITY 
Fairway 

KNRB-AM 
FT WORTH 
DALLAS 
Fort Worth 

KTEK-AM 
HOUSTON 
Alvin 

Corporate 
Headquarters 
1124 
East Alosta Avenue 
Glendora 
California 
91740 

818/914-7717 
818/963-7086 FAX 



MEDIA WORLD 
NATIONAL 

KQCV Participates 
in National Day 
of Prayer 

OKLAHOMA CITY, Okla. 
(NRB)— Christian radio station 
KQCV/Oklahoma City led the way for 
the National Day of Prayer ceremony 
held at the Oklahoma State Capitol. Sta¬ 
tion manager Robin Jones coordinated 
the ceremony which included participa¬ 
tion from area pastors, Christian leaders 

KQCV manager Robin Jones 

and government representatives. 
In preparation for the event, KQCV 

sponsored a creative writing contest on 
the topic, "My Prayer for America." The 
two winners, who were selected from 
950 entries, gave their prayers as part of 
the ceremony. 

Music was provided by the Life Ac¬ 
tion singers and a combined Christian 
high school choir from the greater Ok¬ 
lahoma City area. 

The crowd that gathered for this 
year’s celebration in Oklahoma was the 
largest ever. 

Dispute over 
Movie Leads 
to Protests 

LOS ANGELES, Calif. (NIRR)— 
Dispute over the movie The Last 
Temptation of Christ reached new levels 
in July when broadcasters James Dob¬ 
son and Pat Robertson called on their 

constituents to bombard Universal 
Studios and its parent. Music Corpora¬ 
tion of America, with protests. Accord¬ 
ing to the National and International | 
Religion Report, a faction of evangelical 
leaders, including NRB members Bill 
Bright of Campus Crusade, Jack 
Hayford of the Church on the Way, and 
Presbyterian pastor Lloyd Ogilvie, ob- j 
jected during a press conference that the 
film defames Christ and discriminates 
against Christians. They appealed to | 
Universal to cancel the film’s release 
and destroy the prints. 

Universal showed a pre-release ver¬ 
sion of the film to approximately 50 1 

members of church media organizations 
in New York. The film, based on a novel 
by Nikos Kazantzakis, depicts Christ | 
struggling with human weaknesses such 
as lust, fear and uncertainty. For more 
information, see NRB Forum, page 6. 

John W. Styli, CCM President 

television series entitled. This Week in 
Contemporary Christian Music, is also 
in production. This show will feature 
CCM ’s editorial style in a TV format. 

CCM Magazine 
Celebrates 10th 
Anniversary 

LAGUNA HILLS, Calif. (CCM)— 
Contemporary Christian Music, the 
leading Christian music publication, 
celebrated its tenth anniversary this sum¬ 
mer with an 86-page commemorative 
issue in June, and the production of a 
three-hour radio special which looked at 
the past 20 years in the contemporary 
Christian music industry. 

Hosted by CCM founding editor 
John Styll, CCM: Celebrating 10 Years, 
aired nationwide in June and July. The 
program featured vintage music and in¬ 
terviews, as well as audio from some of 
the exclusive interviews which appeared । 
in the anniversary issue. The show also 
featured a countdown of the top 25 con¬ 
temporary Christian albums of all time | 
as voted by the magazine's editors and 
contributors. 

The pilot for a 30-minute weekly | 

Dino Performs 
in Israel 
Anniversary Special 

NASHVILLE, Tenn. (Benson)— 
Benson recording artist Dino 

I Kartsonakis recently participated in a 
special telecast honoring Israel on its 
40th anniversary as a nation. The inter¬ 
national broadcast, Israel at Forty, was a 
documentary of Israel’s history intercut 
with concert footage taped in 
Jerusalem’s sports arena. The program 
included performances by Debby 
Boone, Cliff Richard and Israeli pop star 
Ofra Haza, who hosted the event. 

Dino performed "Exodus" and 
"Chariots of Fire" as a tribute to Israel. 
There were videotaped greetings from 
President Reagan and NRB broadcaster 
Pat Boone. 

The show was broadcast interna¬ 
tionally by Evangelische Omroep. a na¬ 
tional radio and television ministry from 
Holland. Israel at Forty was aired in the 
United States on the Trinity Broadcast¬ 
ing Network. 
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that doesn’t guarantee they’ll call you 
OVER 5,000 
LISTINGS: 

Radio Stations 
Cable Radio Stations 
Campus Radio Stations 
Television Stations 
Cable TV Stations 
Group Ownerships 
Radio Program Producers 
TV Program Producers 
Film Producers 
Inti. Program Producers 
Satellite Program Services 
Equipment Suppliers 
Ad Agencies 
Representatives 
Consultants 
Technical Services 
Donor Management 
Fundraising 
Audio/Video Production 
Music Publishers 
Record Companies 
Booking Agencies 
Print Publishers 
Premium Publishers 

JUST BECAUSE 
PEOPLE 

HAVE YOUR NAME 
AND NUMBER 

Your listing in the 1989 
Directory of Religious 

Broadcasting gives thousands 
of decision makers your 

name and phone number... 

BUT 
it won’t do a thing 
about getting them 

to call you 

YOUR AD 
in the 1989 
directory 

WILL! 
Your ad puts your 

sales message in front of 
thousands of decision makers... 

Owners/Operators and 
Managers of the fastest growing 

industry in the world. 

Everyone will scan the 1989 Directory to find the products and services they need to satisfy 
their rapid expansion. 

By advertising in the 1989 Directory you make it easy for them to find you. Your sales 
message will give them a reason to call. Make your reservation for ad space now, and get an 
1989 Directory FREE ($59.95 value). Call 201-428-5400 today and say: "I’ve got a reason 
for them to call!" 
Your ad in the 1989 Directory may pay for itself with the very first call. 

ADVERTISE IN THE 1989 DIRECTORY OF RELIGIOUS BROADCASTING 



MEDIA WORLD 
INTERNATIONAL 

TBN Producing Nora 
Lam Programs for 
China Television 

NEW YORK, N.Y. (Nora Lam Mini¬ 
stries)—Nora Lam, evangelical author 
and speaker from China, is featured in a 
new series for China Central Television, 
produced by Paul Crouch of the Trinity 
Broadcasting Network. The show runs in 
China as part of a cultural exchange 
program. 

Tentatively titled America Today in 
pilot-versions, the 15-minute program 
gives 600 million Chinese prime-time 
viewers a tour of the United States, nar¬ 
rated by Lam in her native Mandarin 
Chinese. Content is limited by Chinese 
television executives to cultural affairs. 
"This is not a political or religious show," 
Lam explains. "I want to cover everything 
... 1 will introduce my people to the 
America I have come to love and know ... 
I am in China several times a year and I 
know what our people want to see and 
know about the American way of life. 

"Religion is part of culture,” she con¬ 
tinues, "and it is only a matter of time 
until we see even more freedom on 
television in the new China." She believes 

Nora Lam 

that the door "has been opened by the 
Lord," and "there are many exciting op¬ 
portunities for Christians in China today." 

Trinity, which is producing the 
program in its studios in Southern 
California, provides 24-hour inspirational 
programming on more than 36 stations in 

the United States, Europe, Africa and 
Central America. 

begin in March 1989. 

HCJB Studios 
Releasing New 
Children’s Program 

QUITO, Ecuador (HCJB)—A talking 
refrigerator, a lonely dragon, chattering 
puppets and inquisitive children are the 
key personalities in Harmonyland, a new 

Aquino Honors 
Gospel Broadcasting 
and FEBC 

MANILA, The Philippines (FEBC)— 
Philippine president Corazon C. Aquino 
issued a proclamation declaring the first 
week in June of every year to be "Nation¬ 
al Gospel Broadcast Week.” The pro¬ 
clamation coincided with the 40th an¬ 

niversary of the Far 
East Broadcasting 
Company’s (FEBC) 
first station, DZAS 
here in Manila, which 
went on the air June 
4, 1948. 

In her speech 
Aquino stated, "Gos¬ 
pel broadcasting, on 
radio or tele-vision, 
has been recognized 
as an excellent instru¬ 
ment to promote love 
of God and country, 
develop moral charac¬ 
ter and personal dis¬ 
cipline, and foster bet-

Latin actors and puppeteers in the TV studios of 
HCJB World Radio in Quito, Ecuador. 

Christian children's television series being 
produced for Latin America through the 
television ministry of HCJB. Taping 
began in March. 

The series is made up of 13 half-hour 
episodes utilizing drama and adventure to 
relate biblical messages. Each program 
centers on a theme such as learning to 
share with others, having a personal 
relationship with Jesus Christ or prevent¬ 
ing gossip. Other features include crafts, 
cooking, games, a memory verse and 
music sung by Ecuadorian children. 

Staff members of Teleproducciones 
Vozandes, the television ministry of 
HCJB World Radio in Quito, are aiming 
the series at nine-to-12-year-olds. They 
hope to market it to television stations 
throughout Central and South America, 
and to largely Hispanic areas in the 
United States. 

Ken Harón, director and producer of 
Harmonyland, expects taping to be 
finished in September, and distribution to 

ter understanding and 
unity among our people ..." and specifi¬ 
cally recognized FEBC as a major con¬ 
tributor. 

Two Mission 
Organizations 
Announce Merger 

CHARLOTTE, N.C. (NRB)—SIM 
International (Sudan Interior Mission) and 
International Christian Fellowship (ICF) 
have announced the merger of their mis¬ 
sions, which will be effective January 1, 
1989. The new organization will retain 
the name SIM International, adding ICF 
ministries in Pakistan, India, Nepal, 
Bangladesh, the Philippines, Indonesia 
and Senegal to SIM ministries in Africa 
and South America. 

Both organizations produce radio 
broadcasts. ICF’s radio ministry is based 
in India; SIM’s is based in Kenya and is 
broadcast over FEBA Seychelles. 
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A CONTINUING STANDARD 

IN CONTEMPORARY 

CHRISTIAN RADIO 

...NOW IN HARTFORD, CT 

After a decade of successful ministry on Long Island, Living 
Communications, Inc. comes to Hartford, CT, America's 40th 
radio market. For the first time, over a million Connecticut 
residents will hear sound Biblical teaching and 
adult-contemporary Christian music. 

ÖWLIX-540AM ÖWLVX-1550AM 
LONG ISLAND, NY HARTFORD, CT 

SERVICES OF 
LIVING COMMUNICATIONS. INC 

138 W MAIN ST. • BAY SHORE. NY • 516 968 5400 

(Circle 126 on the Reader Service Card) 



NRB NEWS 
^1^ 

Hauth, NRB/MLC Acting Director, 2310 
Ponderosa Dr., Ste. 29, Camarillo, CA 
93010. 

First Convention 
Registration 
Received in July 

MORRISTOWN, N.J. (NRB)— 
NRB would like to recognize the first 
registrant for the 1989 Convention, Roger 
Manning, corporate sales manager for the 
Mortenson Broadcasting Company in 
Huntington, West Virginia. Manning’s 
registration form was received July 1, in 
response to the "Early Bird" mailing sent 
out in June. Those interested are en¬ 
couraged to register before September 30 
for the lowest possible rates. There will 
also be special functions offered at this 
year’s convention, such as a concert at the 
John F. Kennedy Center sponsored by 
Word Music, which will only be available 
to the earliest registrants due to limited 
seating. The convention will be held 
January 28-February 1, 1989, in 
Washington, D.C. 

(2) the product—by expanding the variety 
of products and addressing all educational 
and age levels and (3) the stores—to in¬ 
crease awareness that there is a resource 
center located near every neighborhood 
that can do for one’s life what a home im¬ 
provement store can do for one’s house." 

The 39th annual CBA convention 
was international in scope, attracting 
booksellers and publishers from more 
than 30 countries. 

NRB exhibited at CBA for the 
second time, with information on NRB 
services and the annual convention. 
Michael Glenn, executive assistant, 
reported that a total of 2,000 copies of the 
July/August issue of Religious Broadcast¬ 
ing magazine was distributed through the 
booth and Sparrow Records. Many broad¬ 
casters participated in the program, speak¬ 
ing at workshops and banquet functions. 

Southwest NRB 
Focuses on 
"Equipping the Saints" 

DALLAS, Tex. (NRB)—“Equip¬ 
ping the Saints for Better Service in the 
Great Southwest" was the theme for the 
Southwestern Chapter convention held at 
the Harvey Hotel here in July. Over 100 
representatives from member organiza¬ 
tions in the southwest attended. 

Special highlights of the convention 
included the annual auction and barbeque 
and the annual awards banquet. Marlin 
Maddoux of Point of View received the 
Pioneer Award, Irene Willis received an 
award for outstanding voluntary service 
to the chapter, and Sam Moore of Thomas 
Nelson Publishers received the NRB 
Publisher of the Year Award. A broadcast 
of the Minirth-Meier Clinic was 
presented live from the banquet hall 
during a luncheon session. Instead of the 
usual call-in format, questions were taken 
from the audience. 

New chapter officers are Sharon 
Barela of B/M/C Advertising, president; 
Joe Willis, vice president; Phil French of 
Radio Property Ventures, treasurer; Bob 
Lepine of KSLR/San Antonio, secretary; 
Woody VanDyke of KJAK/Lubbock, Dan 
Sampson of Prestonwood Baptist Church 
in Dallas, Robin Jones of KQCV/Ok-
lahoma City, Oklahoma, Ron Smith of 
KGOL/Houston, Jeff Edgington of 
KNRB/Dallas and Pam Fairchild of 
KHYM/Gilmer, members-at-large. 

Broadcasters File 
Rate Court 
Proceeding 

CAMARILLO, Calif. (NRB)—Rate 
proceedings have been instituted in 
Federal Court with ASCAP by the Nation¬ 
al Religious Broadcasters' Music License 
Committee (NRB/MLC). The action was 
taken on June 30, on behalf of radio 
broadcasters who play a limited amount 
and a selective portion of the ASCAP-con-
trolled music repertory. 

"ASCAP left us with absolutely no 
alternatives," said Edward Atsinger, chair¬ 
man of the committee. "The action fol¬ 
lows nearly half a decade of negotiations. 
During this time our committee has put 
forth numerous proposals at considerable 
expense. ASCAP has failed to offer the 
committee the slightest concession in the 
form of a new license agreement." 

Atsinger further noted, "ASCAP of¬ 
fers to the radio industry only one blanket 
and one per program license. They con¬ 
tinue to make unsupported assertions that 
this narrow scheme is fair and equitable 
for the entire universe of more than 
10,000 diverse and specialized radio sta¬ 
tions in the United States. We have shown 
them how their present music perfor¬ 
mance licensing terms and rates are 
fraught with inequities. Major market 
entertainment- oriented stations are 
favored, while discrimination is exerted 
against specialty broadcasters. Because 
ASCAP refuses to acknowledge this, we 
have been given no alternatives. We have 
asked the court to speak concerning a 
reasonable license, in accordance with the 
Justice Department’s 1950 ASCAP Con¬ 
sent Judgment." 

In summarizing recent events, At¬ 
singer added that, "Our situation is very 
similar to the Independent Television 
proceeding scheduled for a rate court trial 
in late 1988. We simply seek a usable, 
nondiscriminatory per program license 
from ASCAP. This would offer a genuine 
economic alternative to the blanket form 
of license, allowing broadcasters to pay a 
fee proportionate to the amount of 
ASCAP’s product used. We represent 
specialty radio broadcasters, including 
foreign language stations, religious- for¬ 
matted stations and others who carry 
programming with a small amount of 
ASCAP-controlled music." 

Questions and pledges of financial 
support should be directed to Russell 

Broadcasters, 
Publishers and 
Retailers Pack CBA 

DALLAS, Tex. (NRB)—Over 
10,000 broadcasters, publishers and 
retailers attended the 39th annual Chris¬ 
tian Booksellers Association (CBA) con¬ 
vention held here in July. The theme, 
"The Outreach Adventure,” highlighted 
the opportunities of the Association’s 
members to reach outside their current 
level of knowledge to gain new informa¬ 
tion and fresh concepts. 

"People today are looking for 
answers," said CBA president and CEO 
William R. Anderson. "Our industry 
doesn’t just speak to clergy. Instead, our 
products answer questions to life’s 
problems which everybody faces—both 
inside and outside the church." 

Noting that the annual CBA conven¬ 
tion has a significant impact on millions 
of Christians, Anderson pointed out, "Our 
1988 trade show, workshops and general 
sessions featuring industry leaders dealt 
with the major challenges of 1988 and fu¬ 
ture years. Through these efforts, we hope 
to elevate (1) the message—a practical ap¬ 
plication of God’s truth to daily living; 
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THE ANNUAL NRB EASTERN CONVENTION 
October 20-22 

Convention theme: Pressing on ... Unlimited Horizons 
at the beautiful, secluded Sandy Cove Conference Center 

overlooking Chesapeake Bay, North East, MD 
• serene setting • delicious, fresh food • recreational facilities 

Dave Bailey 

Dave Virkler 

Alex Leonovich 

Bob Palmer 

Clinton & Sarah Utterbach 

WORKSHOPS 
• Local Talk Shows & How 
They Affect Ministry 

• Sales Principles For 
Commercial Radio Stations 

• Programming Research 
• Managing Stress at Work And Home 

SPEAKERS 
• Dave Bailey, Executive Director, 
Ranch Hope for Boys 

• Alex Leonovich, Executive Director, 
Slavic Missionary Service 

• Clinton & Sarah Utterbach, Pastors, 
Redeeming Love Christian Center 

• Dave Virkler, Executive Director, 
Dedication Evangelism 

• Bob Palmer, President, Morning Cheer/ 
Sandy Cove Bible Conference 

• Don Osgood, President, 
Career Performance Group 

Special music by: 
Advance registration 
before October 10 

After October 10 
or on-site 

double occ 

$158.00 

$190.00 

$195.00 

$230.00 

single occ 

$175.00 

$210.00 

$210.00 

$245.00 

members 

non¬ 
members 

members 

non¬ 
members 

• spouses $115.00 
• Price includes registration, 2 nights lodging and all convention meals. 
• No credit cards are accepted at convention site. 
• Handicapped facilities available on request. 
• Transportation is available from the Philadelphia Airport at $15.00 
per person one way. Please call Sandy Cove for these arrangements 
(301 ) 287-5433. 

• Send registration fees or questions to: 
NRB Eastern Chapter 

Box 5001, Middlebush, NJ 08873 

Karla Worley 

(716) 461-9212 

REGISTRATION FORM 

Name - _-

Add -ess - - -

Organization - Phone #-

Enclosed is _ for - registration(s) 
(Circle 190 on the Reader Service Card) 



BROADCASTERS 

Jose A. Reyes 

Bishop Jose A. Reyes Sr., 
HNRB president and Spanish 
broadcasting minister for the 
Church of God of Prophecy, 
was honored recently in Puer¬ 
to Rico for 25 years in the 
ministry and for 19 years as 
speaker on the Spanish 
program. Voice of Salvation, 
the church’s international 
radio ministry. Several Chris¬ 
tian broadcasters from the is¬ 
land were present for the ser¬ 
vice. 

Zondervan Corporation 
president and chief executive 
officer James G. Buick has 
agreed to serve on the Interna¬ 
tional Committee of 
Reference (IRC) for the 
worldwide evangelistic effort 
"New Life 2000" sponsored 
by Campus Crusade for Christ. 

According to the National 
and International Religion 
Report (NIRR), news direc -
tor/announcer Keith Swezy of 
WKY radio in Oklahoma City 
was fired after citing religious 
reasons for refusing to add 
coordination of extensive pari¬ 
mutuel racetrack coverage to 
his duties. He now teaches 
broadcasting at a university. 

NIRR also reports that 
Vision Interfaith Satellite 
Network (VISN) officials say 
they expect to carry three or 
more television programs 
produced by Catholic groups 

Ted Rleymaier 

despite the decision by U.S. 
Catholic bishops last month 
not to participate. Also, on 
June 23 VISN signed an af¬ 
filiation agreement with a 
major multiple systems cable 
operator. Telecommunications 
Inc., of Denver. The network 
plans to broadcast 18 hours 
daily beginning September 19. 

Ted Bleymaier was recent¬ 
ly promoted to vice president, 
international, of Word, Inc. 
He will represent the interna¬ 
tional sales, marketing and dis¬ 
tribution interests of Word 
Publishing and Word Music. 

On July 5, radio station 
VVP.IS was acquired by Evan¬ 
gel Christian School in Fayet¬ 
teville, N.C., and became 
WCIE-AM. The station cur¬ 
rently receives its program¬ 
ming from its sister station 
WCIE-FM in Lakeland. 
Florida. 

President Reagan ad¬ 
dressed high school students 
and youth workers at D.C. 
’88 in Washington, D.C. on 
July 28. Planned as a Student 
Congress on Evangelism, 
D.C. ’88 was sponsored by 
Youth for Christ, whose 
leaders over the past 40 years 
have included Billy Graham, 
Torrey Johnson and Jay Kes¬ 
ler. 

Abe C. Van Der Puy of 

Mel Johnson 

Back to the Bible broadcast 
recently had his third volume 
of commentary on the Book 
of Acts published, completing 
the series of three volumes en¬ 
titled Like a Mighty Army. Tit¬ 
les of the separate volumes 
are The Church Established 
(Vol. 1), The Church Equip¬ 
ped (Vol. 2), and The Church 
Extended (Vol. 3). 

The Heaven and Home 
Hour, founded in 1933 by Dr. 
Clarence Erickson, 
celebrated 55 years of seven-
day-a-week broadcasts in 
August. Dr. J. Russell 
Killman headed the ministry 
as general director from 1965-
1986. Current president and 
speaker Dr. James M. Chris¬ 
tensen reports that Heaven 
and Home Hour has recently 
undergone format changes 
and is upgrading the broadcast 
to continue meeting the needs 
of today’s society. 

Mel Johnson marked his 
35th year in youth broadcast¬ 
ing on May 20. He is speaker 
on the daily broadcasts for 
teens. Action and Young 
World, coordinator of the 
Family Living and Loving 
Conferences and author of 38 
booklets. 

VVABS/Arlington (Vir¬ 
ginia) recently celebrated 10 
years of Christian broadcast¬ 
ing to the Washington, D.C. 

J.W. Brinkley 

area by giving away vacations 
and other prizes to listeners 
and through programming spe¬ 
cial music features, such as a 
three-hour special on the his¬ 
tory of contemporary Chris¬ 
tian music which aired on 
June 25. 

Groundbreaking cere¬ 
monies took place June 2 for 
a new studio and business of¬ 
fice building for radio station 
WEMI-FM/Menasha (Wis¬ 
consin). The new structure is 
scheduled for completion in 
December. 

On June 22, Trans World 
Radio staff and guests wit¬ 
nessed the dedication of a 
500,000-watt AM transmitter 
at TWR’s facility on the is¬ 
land of Bonaire in the Nether¬ 
lands Antilles. 

USA Radio Network an¬ 
nounces two new appoint¬ 
ments: J.W'. Brinkley to direc¬ 
tor of operations, and John 
Clemens to news director. 

CBN Cable Network is 
being renamed The CBN 
Family Channel. CBN feels 
that the new name more clear¬ 
ly defines the character of the 
network’s programming as a 
commercial family entertain¬ 
ment network. 
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RADIO 

(continued from page 13) 

with the idea of a Christian radio rep 
firm is simple. Arbitran is everything 
to agency buyers. Only stations with 
numbers will be bought by the larger 
shops. Those who don’t believe it 
should call Ogilby. BBD&O or Boz.ell 
and ask them. Fortunately 45 percent 
of all Christian stations in the top 100 
markets are rated by Arbitran. The 
down side is that even if a station has 
numbers, a rep firm cannot legally 
represent it to advertisers unless the 
station also buys the book. Secondly, 
unless individual Christian stations get 
their spot rates up, a rep firm cannot 
make enough on commissions to af¬ 
ford doing business in this arena. 
Does this mean that repping will be 
out of the question? No, but it might 
be limited to only the larger Christian 
stations and perhaps only on a regular 
basis. 

For a long time, the "loyal and 
responsive" byline was all we had to 
sell. With the advent of local surveys, 
Tri-S, Arbitran, etc., Christian stations 
suddenly had a wealth of data to 
present to local advertisers. And what 
about the future? We believe that 
buying Arbitran will become an in¬ 
creasingly attractive option for some 
Christian stations. KOJO-FM in Dal¬ 
las swears by its success for them. 

Programs and Donors 
First it was paid and sustaining 

programs. The 80s saw the new P.I. 
plans come into play (definitely the 
programmer’s idea). In the 90s it may 
be national paid sponsorships by loyal 
groups. Interests are already high 
enough to encourage programmers to 
start putting local spot beds in their 
programs. 

Front page religious scandals 
have been a mixed blessing for Chris¬ 
tian stations. Although giving to na¬ 
tional ministries is down, giving to 
local ministries (according to Gallup) 
has never been better. For this reason, 
we see further development in the 
local media ministries of various 
financially healthy churches. How¬ 
ever, we do not see the downturn in 
national giving to continue. Barring 
any more scandals, we must realize 

that the baby boomers are growing 
older. The 18-49 bubble will ultimate¬ 
ly become the 35-64 bubble. This is 
the demo that gives to national mini¬ 
stries, the one with more disposable 
cash, and this demo is on the increase. 
It is inevitable that as this group con¬ 
tinues to grow, so will national radio 
programs. For this reason, we see a 
positive upswing for national mini¬ 
stries as the 90s progress. 

I'he Audience 
Since Christian radio has become 

so many different things, so has the 
audience. In almost every case, the 
audience has become more upscale, 
and they tend to buy many products 
in far greater quantities than other 
media groups. Christian radio is 
replete with what we call "Guppies" 
(God-fearing Urban Professionals). 
On a national average, the younger 
adults have become much more 
dominant. To say that Christian radio 
is primarily attractive to the geriatric 
crowd is entirely false. Today only 
one in ten Christian radio listeners are 
older than 55. There are as many lis¬ 
teners below the age of 18 as there 
are above the age of 65 (5.2 percent 
are teens). In some cases Christian 
radio has become especially attractive 
to non-Christians. In many more cases 
it is attractive to the unchurched. 

With the advent of more music 
(and contemporary music at that) we 
saw a whole new demo tune in—the 
unregenerate. Whether by design or 
not, Christian radio in the 80s became 
an outreach. We expect to see even 
more of this in the 90s. 

Five years ago everybody said 
that Christian radio stations were 20 
years behind the general market in 
many areas of their development. 
Today they are still at least ten years 
behind it in certain areas. At this rate 
we should completely catch up some¬ 
where in the early 90s. And when we 
do, let’s hope that we have the wis¬ 
dom to pool the best from the old 
with the best of the new and create 
the industry’s most respectable for¬ 
mat, from both a programming and a 
sales standpoint. 

Gary Crossland is the president of Soma 
Communications, Inc. of Dallas, Texas and 
publisher of Tri-S. 

PARENT 
SCENE 

TEACHING PARENTS 
SUCCESS STRATEGIES 
FOR CHILO REARING! 

■ 41/2 minute daily radio feature 
■ Hosted by Dr. Kay Kuzma, 

noted author, speaker and 
child development specialist. 

INNOVATIVE 
INSTRUCTIONAL 

INSPIRATIONAL 

Encouraging parents to put their 
best efforts into their most 
important job ... raising kids! 

PARENT SCENE with Or. Kay 
Kuzma is vibrant, warm and 
friendly. 

Call Domain Communications 
for a sample cassette of this 
radio feature. 

312-668-5300 

“I think you are the most 
squaredaway psychologist I 
have ever heard. Thanks for your 
part in this very special radio 
ministry. You probably have no 
idea how helpful you are.” 

PARENT SCENE listener 

Call for a sample program tape 
today, or write: 

PARENT SCENE 
c/o Domain Communications 
P0 Box 337 
Wheaton, IL 60189 
312-668-5300 

PARENT SCENE 
P0 Box 2222 
Redlands, CA 92373 

(Circle 103 on the Reader Service Card) 



NATIONAL RELIGIOUS BROADCASTERS 

MIDWEST 
REGIONAL 

CONVENTION 
October 12-14, 1988 

Pheasant Run 
Convention Resort Hotel 

St. Charles, Illinois 
Dr. Jay Kesler 
President, Taylor University 
Upland. IN 
Speaker, "Family Forum " 

Dr. David Mains 
Executive Director 
Chapel of the Air 
Wheaton, IL 

Dr. Erwin Lutzer 
Pastor, Moody Church 
Chicago, IL 

Dr. Joseph Stowell III 
President, Moody Bible Institute 
Speaker. "Moody Presents" 
Chicago. IL 

For registration information and convention schedule: 
P.O. Box 337, Wheaton, IL 60189 
(312) 668-5300 or (612) 631-5000 
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RELIGIOUS RADIO STATION 
GUIDEBM 

Lancaster-Lebanon-Y ork 
Harrisburg-Reading-Hershey 
MBN-IMS-AP 50,000 Watts 

Beautiful Christian Music 60% 
Evangelical Teachers 40% 

. ..Chuck Swindoll, James Dobson, John 
Debrine. John Nieder, Warren Wiersbe. 
John MacArthur. Paul Evans. Charles 
Stanley. Ben Haden. Billy Graham... 

Box 3022. Lancaster. PA 17604 
717-2844123 

THE SPIRIT OF NEW YORK 

REACH 
The Entire Religious 
Broadcasting Market. 
Month after month your ad in 

Religious Broadcasting magazine will 
reach these top executives in a 
progressive and highly influential 
format. An editorial format designed Io 
integrate your needs with the reader’s 
needs. 

RELIGIOUS 
BRO/\I)CASTING 

MAGAZINE 
For more information or to reserve 
space for your advertisements call 

S' 5^00 

Maranatha 
CONSULTANTS 

helps you produce 

IMMEDIATE CASH E LOW 
on your Christian 

format station without 
changing your format 

or compromising 
your ethics. 

(Interview in Religious Broadcast¬ 
ing magazine/January 1988) 

Let us teach you this 
proven concept today! 

Call 812/944-7781 

WLVS 
(formerly WLIZ) 

Buy the Palm 
Beaches from the 
leader in Palm 
Beach County 

407-585-5533 

Lake Worth, FL 33461 

There's been a 
BREAKTHROUGH 

in 
ATLANTA 

WNIV 
featuring 

AMERICA S BEST 
BIBLE TEACHERS 

and 
LIVE TALK SHOWS 

Defending Christ 
and the Family 

970am 
covering the 

HOTTEST ISSUES 
and 
NEWS 

That Affects You 
and America 

_____ 

WNIV970AM 
Covering All of Atlanta 

FOR MORE 
INFORMATION 

CALL 
(404) 875-0970 



ON THE AIR 
Format Variety on Today’s Christian Radio 

Christian radio is beginning to 
understand the need for format diver¬ 
sity. We are discovering the keys to 
individual station identity through 
consistent music selection and 
program philosophy. Some stations 
have taken a very bold step by featur¬ 
ing a total music format, with short 
vignettes sprinkled in between songs, 
while others are beginning to promote 
themselves as Christian teaching and 
information stations. 1 commend both 
for their development of a consistent 
format around the clock. 

The majority of stations feature a 
combination of music and teaching 
(about 60 to 40 percent respectively). 
The music formats of Christian sta¬ 
tions have become better defined in 
the last several years. This month we 
will explore the variety of formats 
heard from coast to coast on Christian 
radio stations. Though our list is not 
inclusive, the majority of today’s 
Christian radio stations fit into one of 
these format styles: Inspiration¬ 
al/MOR. Southern Gospel, CHR 
(Contemporary Hits or Top 40), Tradi-
tional/Sacred, Beautiful Christian 
Music, Teaching/Information, and 
Adult Contemporary. 

Some stations fall in between two 
of the main format styles. Others have 
adopted daypart rotations. Since 
day parting theory requires a complete¬ 
ly separate article, we will instead 
look at stations who are true and con¬ 
sistent to one primary format. 

Inspirational/MOR 
This format is one of today’s 

predominant styles, probably because 
it features widely accepted, non-offen-
sive artists like Steve Green, Sandi 

by Bob Augsburg 
Patti, The Bill Gaither Trio and Karla 
Worley. Many general managers will 
tell you they are reaching the 25-54 
age group but true Inspirational/MOR 
stations are actually more focused on 
the 35-54 range. You will find Inspira¬ 
tional/MOR stations in every state but 
greater percentages in more traditional 
geographic areas like the Northeast 
and the Midwest. WNDZ serves the 
greater Chicagoland areas with an In¬ 
spirational/MOR mix during drive¬ 
times and a quality line-up of teaching 
from 8 am to 3:30 pm. Music selec¬ 
tions offer an alternative to the 
dominant influence of WMBI, 
Moody’s flagship station. "Our music 
is bright but soothing. We leave off 
the harder edge," says Lindsey. 
WNDZ is targeted very specifically at 
the 42-year-old suburban homemaker 
with two children. 

Southern Gospel 
This format is found primarily in 

the Southeastern section of the United 
States and was predominant in the late 
60s and mid 70s. Jan Binkley, 
southern gospel radio rep for the Ben¬ 
son Co., believes this format, like 
country music, will always be in 
demand. Recent signs of a resurgence 
in Southern gospel music is evidenced 
by several newly formed organiza¬ 
tions designed to launch gospel music 
into the 90s. The Southern Gospel 
Music Guild is made up of leaders in 
the industry who share a common 
desire to see a spiritual and profes¬ 
sional renewal in Southern gospel. 
There is also a Southern Gospel Radio 
Association which meets each year. 

CHR/Contemporary Hits 
Few stations across America are 

truly CHR formatted consistently. 
However, a growing number of sta¬ 
tions are riding the fence between 
A/C and CHR, especially during 
selected dayparts like afternoon and 
evening drive. New stations featuring 
the pop top 40 music and on-air ener¬ 
gy include WCRM/Dundee, Illinois, 
Way-FM/Fort Myers. Florida. WJTL/-
Lancaster, Pennsylvania, and the 
newest station to hit the air with 
CHR, WCLQ/Wausau, Wisconsin. 
This new 3000-watt FM features 12 
hours of Contemporary Rock oriented 
music. 

CHR/Rock oriented stations are 
discovering that there is a very 
responsive 21-40 audience that is 
willing to financially stand with a 
Christian alternative to secular pop 
radio. Most of the newer CHR sta¬ 
tions are non-commercial. The music 
featured branches out beyond the 
mainstream A/C singles to include 
album cuts that are more energy 
oriented. Record companies are 
beginning to acknowledge this new 
format by releasing dual-sided 
pop/rock oriented singles. 

Traditional/Sacred 
Several large satellite broadcast 

services have proven that the Tradi¬ 
tional/Sacred format is not about to 
die off. Moody Broadcasting, Bible 
Broadcasting Network and Family 
Stations combined together serve over 
300 Christian stations. The Traditional 
format combines a mixture of in¬ 
strumental selections with artists like 
Frank Boggs, Doug Oldham and Bev 
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Shea. Within this format, as in other 
format styles, you will find some 
variance in artist selection. For ex¬ 
ample, Moody Broadcasting will in¬ 
clude occasional selections by 
Michael Card, Wayne Watson and 
Scott Wesley Brown, while other 
more traditional networks and stations 
refrain from today's Inspirational ar¬ 
tists and musical styles. 

Beautiful Christian Music 
Like CHR. truly formatted 

Beautiful Christian Music stations are 
hard to find but growing. Impressive 
market shares from stations like 
WDAC-FM in Lancaster, Pennsyl¬ 
vania, may persuade others to explore 
this Christian counterpart to the 
secular beautiful music stations. Un¬ 
like Inspirational/MOR stations, 
Beautiful Christian Music leans to a 
heavier rotation of instrumentals. 
Album cuts from the Praise Strings 
series, Dino, Ralph Carmichael Or¬ 
chestra and Rick Foster are blended 
together with easy listening vocals by 
artists which include Johnny Hall, 
Heritage Singers and Karla Worley. 
The format differs from Tradition-
al/Sacred by eliminating an older 

fashioned style found in albums by 
George Beverly Shea, Back to the 
Bible Quartet and pre-1975 recordings 
from soloists like Norma Zimmer, 
Jerome Hines and choir selections. 
WDAC in Lancaster features Chris¬ 
tian Beautiful Music during 70 per¬ 
cent of its broadcast day. 

Teaching/Information 
The Christian counterpart to 

news/talk radio is the teaching/infor-
mation station. Unfortunately this for¬ 
mat has received a bad name due to 
the number of stations who are will¬ 
ing to allow any and every preacher 
or prophet on the air as long as they 
pay for the time. The lack of concern 
for quality or doctrine has resulted in 
poorly programmed and rarely lis¬ 
tened to stations. There is however, a 
growing number of stations who take 
the teaching of God’s Word very 
seriously and are providing their 
markets with a carefully planned, 
quality blend of Bible teaching 
programs, news and informational talk 
shows. 

Adult Contemporary 
Today’s fastest growing Christian 

format is Adult Contemporary, target¬ 
ing the large 25-44 demographic cell. 
Adult Contemporary is popular today 
because the music is contemporary in 

I structure, appealing to the young end 
of the 25-44 scale, while not so in¬ 
tense or hard driving to be offensive 
to the 35-44 group. A/C Christian sta¬ 
tions can now be found in a majority 
of the top 100 markets, though a high 
percentage still feature only a few 

I hours of music per day. The format is 
so prominent in today's Christian 
marketplace, it is sometimes referred 
to as mainstream Christian music. 
Record companies’ single releases are 
primarily targeted today to the Adult 
Contemporary formatted station, al-

I though a few are beginning to release 
dual-sided singles with a secondary 
cut geared toward the CHR/ROCK 
stations or shows. 

In conclusion, today’s Christian 
I radio offers a wide variety of format 
styles for every age group and culture 
in America, and is also beginning to 
gain exposure in Canada, Australia 
and Great Britain. 
Bob Augsburg is president of Programming 

j Plus, Fort Myers, Florida, a company 
specializing in Christian radio programming 
and fund raising. 

KDFT54OKHZB wB^B B DALLAS • FT. WORTH 
THE ALTERNATIVE 

"Covering Dallas/Ft. Worth Metroplex/North Texas and Southern Oklahoma" 

President 

(214)544-2258 
(214)299-5540 

CRAIN 
BROADCASTING 

For Avails and Information 
call or write 

Joe Willis 
Vice Pres./Gen Mgr. 

P.O. Box 440 
Ferris, TX 75125 
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BOOK REVIEWS 
The Seduction of Power: 
Preachers, Politics and the 
Media 
by Ed Dobson and Ed Hindson, 
Revell. 1988, 192 pp. 

"Evangelical religion has fallen on 
hard times these days," the authors begin. 
Noting that our initial success in confront¬ 
ing the political and social power structures 
of our society may have caused us to lower 
our guard against temptation, Dobson and 
Hindson provide a penetrating analysis of 
the current confusion over the relationship 
of religion and politics. 

Ed Dobson is the senior pastor of his¬ 
toric Calvary Church in Grand Rapids, 
Michigan, and Ed Hindson is a contribut¬ 
ing editor to Religious Broadcasting. 
Together, they tackle the tough questions 
related to the various issues involving 
preachers, politics and the media. Theirs is 
both a self-critical analysis of the New 
Right and an optimistic appraisal of a 

strategy for the way 
ahead. 

Highly readable 
and well-researched, 
this powei fully written 
new book may well be 
the best assessment 
available on the current 
crisis involving religion, 
politics and the media. 
The authors tackle the 
issues of religious 
politicking, direct mail 
fund-raising, armaged-
don theology, recon¬ 
structionism, and var¬ 
ious evangelical alterna¬ 
tives to the issue of political involvement 
Their assessment includes poignant evalua¬ 
tions of Jerry Falwell. Pat Robertson. Char¬ 
les Colson. Tim LaHaye. Jim Bakker. 
Jimmy Swaggart and a host of others. 

The authors observe seven positive 
qualities in the Religious Right: I ) strong 

beliefs and values, 2) 
deep commitment. 
3)genuine sincerity, 
4) zealous en¬ 
thusiasm, 5) high 
ideals, 6) basic prac¬ 
ticality and 7) 
popular appeal. 
However, they also 
note seven areas of 
weakness: I) 
fanaticism, 2) trium¬ 
phalism. 3) naive 
idealism. 4) uncritical 
allegiance, 5) adver¬ 
sarial confrontation. 
6) inconsistent action 

and 7) reactionary defensiveness. 
Unlike those who are calling on evan¬ 

gelicals to drop out of politics altogether, 
Dobson and Hindson call for a long-range 
strategy of involvement based upon a shar¬ 
pened biblical focus and a refined political 
strategy. 

This book is must reading for every 
religious broadcaster who wants to under¬ 
stand how we got where we are and how 
to find a balanced position. 

The Integrity Crisis 
by Warren Wiersbe. Thomas Nelson, 
1988, 142 pp. 

This new book by the beloved Bible 
teacher on the Back to the Bible radio 
broadcast addresses the integrity crisis of 
the twentieth-century church. Wiersbe 
draws on the parallel of Nehemiah rebuild¬ 
ing the walls of Jerusalem to draw a pic¬ 
ture of the kind of renewal, restoration and 
rebuilding which he believes is necessary 
for today’s church to gain credibility with 
the secular world. 

In a cleverly alliterated outline of 12 
points beginning with the letter "R," 
Wiersbe calls the church to face such is¬ 
sues as responsibility, reproof, revival, 
recovery and reconstruction. He argues that 
the integrity crisis involves the whole 
church. "The press did not create the crisis, 
the church did," he writes, "and the church 
will have to solve it." 

In providing solutions, the broadcaster 
urges his readers to re-evaluate their lives, 
re-order their priorities and to pray for the 
revival in the church today. He calls upon 
his readers to deal with the very nature of 
true Christianity at the local church level. 

MANY ARE CRYING OUT FOR 

The Traditional Gospel Programs, Message and Music 

THESE UNIQUE, QUARTER-HOUR DAILY DEVOTIONAL PROGRAMS 
Are available in high-quality Stereo as a Public Service 

“The Quiet Time” 
“Strength for the Day” 

Featuring Lorin Whitney at the Robert Morgan Pipe Organ 
Joseph Barclay, beloved hymn singer 

Albert H. Salter reading the Scriptures without comment 

Send for Demo Tapes: 

The World Christian Fellowship 
a ministry of the Radio Gospel Fellowship 
P.O. Box 72 • Denver, Colorado • 80201 

Providing the best in sound, Bible-centered programs since 1944 

The 
Seduction of 
HAVER 

Preachen, Politics and the Media 

Ed Dohson and Ed Hindson 
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CLASSIFIEDS 
WANTED 

Writers of contemporary 
religious drama for television. 
Send sample script and resume 
to PO Box 8B. Morristown, 
New Jersey 07960. 

General manager to spearhead 
development of new Christian 
station. Moody affiliate, in 
Kansas and Oklahoma pan¬ 
handles. Mature Christian with 
servant’s heart, who is able to 
challenge others to become in¬ 
volved. Public speaking, 
public relations, experience 
important. Experience in 
Christian radio station opera¬ 
tion and management. Send 

resume to Bud Hamm, Box 
858. Liberal. Kansas 67901. 

Management opportunities for 
these stations under construc¬ 
tion or planned in Va., N.C., 
Md.: WKTR (AM); WFTK 
(AM); WKDI (AM); WCFL-
FM; WCQR-FM. Contact Ver¬ 
non H. Baker, PO Box 889, 
Blacksburg, VA. 

General Manager for full time 
Christian contemporary music 
station. Medium ADI market. 
Northwest U.S. Strong leader¬ 
ship and local sales a must. Reply 
to NRB. Box 9T. PO Box 1926. 
Morristown. NJ 07960. 

UNUSED 
CALL LETTERS 

CALL 

(3atawcp|(5 
1-800—368^5754 

FCC ON-LINE DATABASE 

(fôtawopld 
Allocation Terrain Studies 

ÄM • FM • TV • I PTV • HF S 
PO Bo. 30730 

Bethesda MO 20814 
(301) 652-8822 (800) 386 5754 

ADVERTISERS 
Bolt Broadcasting Co. 5 

Christian Duplications Int’l .17 

Domain Communications. 35 

IntoCision Management . 2 

Israel Government Tourist OH ice. 41 

RDI I » 

KMJC. I 

KSV / . x 

Marsh Broadcasting. 27 

National Right to Life. 43 

Thomas Nelson Publishers. ilc 

19X9 Directory . 29 
NRB Directory II 
NRB Eastern Convention 33 

NRB Membership 25 

NRB Midwest Convention 36 

NRB Southeast Convention . 15 

NRB South Central Convention .42 

NRB Western Convention. 21 

Religious Radio Station Guide . 37 

Skylight Satellite Network . ibc 

United Video. 22. 23 

Video Program Network . 7 

WCFC-TV/Channel 3X. be 

WLIX AM. 31 

The World Christian Fellowship. 4D 

Come to the Church of All Nations in Jerusalem. 
This is just one of the inspiring places you can visit on a trip to Israel. Places that will make the Bible (and your faith) come alive for you. 
The names say it all: Bethlehem. Nazareth. Galilee. Should any Christian go through life without seeing them? At least once? 
And the funny thing is, a trip to Israel is much less expensive than you think. Your minister may already know about organizing a group from your church. 
Just send us the coupon below, and we’ll send you more information. 
You’ve followed Jesus for years. Why not make this the year you literally walk in his footsteps? 

ISRAEL GOVERNMENT TOURIST OFFICE 3514 International Drive, N.W., Washington, D.C. 20008 
City/State. .Zip-N ame_ Add ress 

©1987 Israel Government Tourist Office 
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SOUTH CENTRAL CHAPTER 
NATIONAL RELIGIOUS BROADCASTERS 

September 29-30, Memphis Hyatt Regency 

At the heart of America’s leading distribution center learn how to 
effectively distribute God’s love and message of life through today’s 
media technology. 

Join Jerry Rose, Kay Arthur, and other outstanding leaders in 
Christian broadcasting as they direct a unique series of workshops 
and special events. 

For special hotel rates mention “NRB—South Central Chapter”: Hyatt Regency, 
939 Ridge Lake, Memphis, TN 38119. 901-761-1234 or 800-228-9000 

Special convention travel rates available through Delta Airlines, 1-800-221-1212, 
Special Meetings Network, Starfile #L17048 

For further information contact Buck Jones, Love Worth Finding, 70 N. Bellevue, 
MemphisrTN 38104. 901-725-9512 

LOVE WORTH FINDING ■ NRB ■ BUCK JONES (DON JOHNSON) 
JULY 7120 ■ DISK H1 ■ 7/20/88 
THE COMPOSING ROOM ■ ml 



CALENDAR 
NAB Radio '88 
September 14-17 
Washington, DC 

NRB Western Chapter 
September 18-20 
Los Angeles, CA 

NRB Southeastern Chapter 
September 21-23 
Atlanta, GA 

NRB Southcentral Chapter 
September 29-30 
Memphis, TN 

NRB Midwest Chapter 
October 12-14 
St. Charles, IL 

NRB Eastern Chapter 
October 20-22 
Sandy Cove, MD 

Vision 2000 
October 24-27 
Buffalo, NY 

Youth for Christ 
"Celebration of Hope" 
October 20-23 
Chicago, IL 

NRB National Convention 
January 28-February 1, 1989 

Washington, DC 

The Rebirth of Hymns 
(continued from page 24) 

highly prized by today’s radio in¬ 
dustry. 

Whatever the case, it was an 
astonishing moment, one that under¬ 
scored for me the fact that hymns are 
an integral part of the singing faith that 
believers of all ages hold in common. 
It was, as well, a suggestion of a 
grassroots hunger for the substantial 
spiritual fare that hymns have to offer. 
Surely our frantic, quick-fix, who cares 
world would find help and comfort in 
the sturdy, heartening lyrics that mark 
so many of the great hymn. 

So then, will hymns make a come¬ 
back? Only time will tell. Certainly 
we are seeing an increasing number of 
hymn albums being produced by major 
artists, not to mention the rise of what 
I call neo-hymns (for example, Twila 
Paris’ The Battle Is The Lord's, Steve 
Green’s For God and God Alone, 
Karla Worley’s Prepare Ye the Way}. 

Despite this modest renewal of in¬ 
terest in hymns, it is unlikely that 

CCM will give way significantly to 
hymns. Nor should we expect it to 
move aside. Christian Contemporary 
Music in its various styles and tempos 
has much to offer in terms of its own 
spiritual power and creativity, not to 
mention a cultural relevance that 
makes it both attractive and effective 
(though some songs do not qualify en¬ 
tirely in my view). 

The point is that Contemporary 
Christian Music need not be the only 
musical medium of communicating our 
faith to this generation. Hymns are a 
spiritually powerful, musically pleas¬ 
ing way of declaring the praises of our 
God. All we must do is get over the 
mistaken assumption that people today 
do not want to hear them. 

Surely this issue is one that deser¬ 
ves serious thought and even debate 
among religious broadcasters and all 
who are part of Christian music today. 

Tom Bisset is general manager of 
WRBS-FM/Baltimore, Maryland. He won 
the NRB Award of Merit in 1983. 

iruuiin 
Question: 

What was 1987’s 
most important and 

PtV-ld^ , 
¡WpecW 

popular new short feature program? 

Answer: 

PRO-LIFE PERSPECTIVE®. 

Since its release on January 7, 1985, 
PRO-LIFE PERSPECTIVE® has been 
syndicated on nearly 
200 radio stations 
nationwide. 

Each day Dr. John 
C. Willke, President 
of the National 
Right to Life Com¬ 
mittee in Washington, D.C., has 
been offering timely and insightful 
commentaries on today’s most chal¬ 
lenging human life issues like abor¬ 
tion, infanticide and euthanasia. 
And each day listeners have been 
responding to PRO-LIFE PERSPEC¬ 
TIVE® with their letters of thanks as 
well as requests for more informa¬ 
tion to help them effectively deal 
with these important subjects. 

Your audience needs this valuable 
information. Now is the time for 
your station to join the growing 
“pro-life network." 

Call today. 

For a free audition tape contact: 

.Ambassador Advertising Agency 

515 East Commonwealth Avenue 

Fullerton, California 92632 

(714) 738-1501/(213) 694-3187 

“We believe in what you’re doing! God Bless you. 
Dr. James C. Dobson 
FOCUS ON THE FAMILY 
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LÄIE NEWS 
FCC WINS Recently the U.S. Court of Appeals in Washington, D.C., 
PARTIAL VICTORY gave the FCC a partial victory in the agency' s effort 
ON INDECENCY against pornography. FCC Chairman Dennis Patrick said 

he was "delighted" that the court had affirmed the 
Conmission' s authority to regulate the broadcast of in¬ 
decent material . 

EDITOR SAYS K.E. Grubbs, Jr., editor of the Orange County Register 
PROTEST OVER FILM in California, said the Constitution gives Christians 
IS CONSTITUTIONAL the right to protest the film, The Last Temptation of 

Christ, as blasphemous. NRB president Jerry Rose 
agrees . 

LEONOVICH NRB board member Alex Leonovich, president of the 
RECOVERING Slavic Missionary Service in South River, New Jersey, 

underwent successful open heart surgery. 

EFICOM UPDATE A final decision on implementation of EFICOM will take 
place at an executive committee meeting September 22 . 

DE RIDDER _ Ger de Ridder, senior executive producer of EO, Evan-
UNDERGOES gelical Broadcasting Co. in Hilversum, Holland, is con-
BYPASS SURGERY valescing from heart bypass surgery. The operation took 

place last January. De Ridder visited NRB offices on 
July 26 and is recuperating well. 

HOWARD 0. JONES NRB board member Howard 0. Jones , speaker on Hour of 
SCHOLARSHIP Freedom, reports that as visiting professor of evan-
AWARDED TO STUDENT gelism at St. Paul Bible College, a scholarship has 

been awarded in his name to student Weyland Richards . 
Jones has been an associate evangelist in the Billy 
Graham Evangelistic Association for 31 years . 

WALSH Christian singer Sheila Walsh will become Pat 
TO CO-HOST Robertson's new permanent co-host, according to a 
700 CLUB spokesperson for the 700 Club. Walsh, a Grammy Award 

winner, is a native of Scotland. She will be part of 
an overall new look for the show. 

NRB SEEKING NRB has a limited number of Intern Scholarships avail-
INTERNS able at the Headquarters Office. Call Elaine Sutherland 

at (201) 428-5400. 

ROBERTS AND Oral Roberts and his son, Richard, were dismissed as 
SON DISMISSED defendants in a $15 million lawsuit by an ex-patient at 
IN LAWSUIT the evangelist's City of Faith hospital in Tulsa. Ruth 

Creech, 43, claimed fraud and malpractice for what she 
said was unnecessary surgery in 1985. 
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Million Dollar Sound 
For 5 K An Hour. 

For as little as 51 cents 
an hour your station can 
receive a full 24-hour 
hosted music service with 
a big sound and a proven 
MOR format. 
When you subscribe to 

the SkyLight Satellite 
Network your local sta¬ 
tion takes on the sound 
of a million dollar opera¬ 
tion. You'll benefit from 
40 years experience in 
Christian Radio, in¬ 
novative technology, an 

extensive music library 
and a devoted staff of 
professionals with a com¬ 
mitment to serving your 
listeners—all done in a 
way to make you sound 
good. 

When you go satellite... 
choose SkyLight... 
for your listeners. 

The SkyLight Satellite Network 
3003 North Snelling Avenue^^ 
St. Paul, Minnesota 55113 
(612) 631-5000 

SkyLight 
A ininistn/ of Northwestern College 

Radio Network 
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"The Best of Friends" 
Among Friends 

A program for 
today, that tackles 
the tough issues of 
the heart. 

Jerry Rose hosts 
ministry guests 
such as: 
Ben Kinchlow 
Chuck Girard 

■ «Josh McDowell 
Dave Boyer 
Tim LaHaye 
Dave Hunt 

Among Friends is 
produced by WCFC-TV 

Chicago, known for 

Program Quality 
Saturday Nite Sing 
Shape Up 
Young at Heart 

Creativity 
Three-time Emmy 
award winning station 

Audience Appeal 
WCFC programs are 
syndicated in 15 U.S. 
markets, on PBS, and 
around the world on 
Armed Forces Television. 

-aAMONGc 
FriendS 
means being with someone who cares 

One hour, Weekly Format 
Available For Syndication February 1, 1989 

Among Friends is currently in production and is available for syndication February 1, 1989. 
Contact Margaret Parsons at WCFC-TV 38 in Chicago for details (312) 977-3838. 

WCFC/CHICAGO 




