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With the combination of the CBN
Radio Network and Ambassador
Inspirational Radio, there is today a
powerful and unique alternative in
radio network broadcasting for the
family. Not only 24 hour news, music
and talk, but ministry and radio pro-

gramming with a Christian message.

The kind of message more and more

station managers are choosing.

With the CBN Radio Network, you
will be able to choose just as much
programming as you need to increase
ratings and sales.

So go beyond merely increasing
ratings. Increase the quality of life for
families throughout your community.
Start making waves with program-

ming from CBN Radio Network. Call
us at 800-777-2346, ext. 2372, for
complete details today.

CBN¢

RADIO*NETWORK
BRINGIN’ IT ALL BACK HOME




KMJC Radio Welcomes Mr. N.W. Hitchings Back
to Christian Broadcasting in San Diego!

Mr. N.W. Hitchings

The Southwest Radio Church has been widely heralded for its’
thorough, comprehensive, and scholarly presentation. The Southwest
Radio Church began broadcasting in San Diego County sixteen years
ago. It's return is welcomed by thousands of loyal listeners!
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Lapsed donors reactivated thru
telemarketing

Knowing that Christians are
employed by you 10 make these
calls on our b pehalf has been 4
source of real comfort 10 us. We
have used other telemarketing
firms in the past 1 that did not
have Christians do the calling
and we encoumered many prob-
lems because of it.

plus. . .your firm is the only
one | have ever worked with that
prought in 100 % of the pledged
amount on the first letter that
goes out 24 hours after the pledge
is made

And this wasn 12 one-time occurrence either. It happened
first in our 1987 campaign. and was just repeated in Out
1988 campaign!

Open Doors with Brother Andrew

Terry Brand
Director of Marketing
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SIGN ON

The Challenge of Broadcasting

Former FCC commissioner Nicholas Johnson
once said, "Television is behind everything that is
wrong in America.” No doubt he overstated
television’s impact in the U.S., but there is also no
doubt that television has had a greater influence than
most would believe. When you add radio and mix
the impact together under the heading of broadcast-
ing, it has changed the way we think and act.

A good example of the impact of broadcasting
was OrsonWelles" radio presentation of War of the
Worlds, a story of a martian invasion. It was so
realistic that thousands of people became hysterical and there was a near mass
panic. A shocked America realized, perhaps for the first time, the power of this
new thing called broadcasting.

It was during those early days that the Christian community began to real-
ize the importance of broadcasting. Those with a vision to win people to Christ
saw an opportunity to place the Gospel on the wings of the air waves and send
it speeding into more hearts in a day than the apostles had reached throughout
their entire lives.

Broadcasting was a way to reach beyond known boundaries. beyond lock-
ed doors and tocked hearts, beyond church walls, beyond all the barriers, and
into the hearts and minds of millions who needed to hear the Gospel. For-
tunately. those pioneers reached out and grasped it and those of us in Chris-
tian broadcasting should be thankful for the foundation they laid.

In the last 25 years, | have seen remarkable progress. Then, there was only
one Christian television station, and it was small. It was owned by Pat
Robertson and was an abandoned UHF station that had been vandalized.
Others such as Billy Graham, Fulton Sheen. and some less known at the time.
such as Rex Humbard and Jack Wyrtzen, had also begun to use television. Of
course, radio had been etfectively used for at least two prior decades.

But today multiplied millions tune in to Christian television programs
each week. And just like commercial broadcasting is influencing America. so,
Christian broadcasting is influencing this country. Its greatest influence is yet
10 be seen. Consider the multitudes of people who are in churches today as a
result of listening to, or viewing, a Christian program.

Christians must accept the challenge of broadcasting. It is the marketplace
of ideas. It is our prime source of information and is. to some degree. the framer
of social values and masses. Not to be involved is to turn our back on one of
the greatest resources in history that can help fulfill what Christ commanded
us in Mark 16: "Go ye into all the world, and preach the gospel to every crea-
ture.”

Jerry Rose
President
National Religious Broadcasters

RELIGIOUS

BROADCASTING
Vol. 21 No. 7

Executive Editor
Ben Armstrong, Ph.D.
Managing Editor
Ron J. Kopezick
Assistant Editor
Paula Podgurski
Art Director
Lorraine Nevers
Art Assistant
Susan Kubick
Editorial Assistant
Anne Dunlap
Technical Editor
Michael Glenn
Membership Editor
Bob Bowen
Circulation
Bonnie Randall
Contributing Editors
Bob Augsburg
Virgil Megill
Richard E. Wiley
Advertising
Pro Media Associates
Steve Kovach
Advertising Assistant
Edda Stefanic

National Religious Broadcasters
Jerry K. Rose, President, WCFC-TV Channel
38, 1 North Wacker Drive, Chicago, IL 60606.
Dr. David Clark, First Vice President, CBN
University, Virginia Beach, VA 23463. Robert
W. Ball, Second Vice President, Salem Com-
munications Corp.. 2310 Ponderosa, Suite 29,
Camarillo, CA 93010. Kay Arthur, Secretary,
Precept Ministries, Box 23000, Chattanooga,
TN 37421. Robert Straton, Treasurer, Walter
Bennett Co., 1634 Spruce St., Philadelphia, PA
19103.

Dr. Ben Armstrong, Executive Director, NRB,
PO Box 1926, Morristown, NJ 07962-1926.

Editorial and Advertising Offices
NRB, 299 Webro Rd.
Parsippany, NJ 07054

201/428-5400 Fax 201/428-1814

RELIGIOUS BROADCASTING is indexed in
the Christian Periodical Index and is available
in_microfilm from University Microfilms In-
ternational, 300 N. Zeeb Road, Ann Arbor, Ml
48106.

Advertising in RELIGIOUS BROADCAST-
ING does not necessarily imply editorial endor-
sement or approval by National Religious
Broadcasters. Authors’ views are not necessar-
ily those of National Religious Broadcasters, its
officers, board, or membership.

RELIGIOUS BROADCASTING (ISSN 0034-3079) is published 11 times a year, To subscribe send $18 plus $6 postage
annually to NRB, PO Box 1926. Morristown, NJ 07962- 1926.

Second class permit at Parsippany. NJ. with additional postage paid and entry at Greentfield, Ohio.

Printed in the U.S.A. Copyright 1989 by National Religious Broadcasters, all rights reserved. Contents of this magazine
may not be reproduced. in whole or in part, unless expressly authorized in writing by NRB. All editorial and production cor-

S e should be sent to RELIGIOUS BROADCASTING. PO Box 1926, Morristown. NJ 07962-1926. RELIGIOUS

BROADCASTING assumes no sesponsibility for retum of manuscripts, photographs. and cartoons. and reserves the right 1o
accepl or reject any editorial and advertising matter.

POSTMASTER: Please send change of address
to RELIGIOUS BROADCASTING, PO Box
1926, Morristown, NJ 07962-1926.

2@

Evangein sl Press Assocanon

Affihate

N

4 RELIGIOUS BROADCASTING JULY 1989




Introducing the “Super Agency”
Service for TV, Radio and Print
Without the Agency Cost!

Now you can have profess ional adw
at your fingertips in all phases of med a5
without Costly Monthly Retainers, F
Commissions or High Travel E

I he Cummings Group, a Cummings Group members mdude: »
national and international Media Buyers LR
agency, now offers a very special Creative Directors
service to ministries, churches and Marketing Experts

other organizations. Account Executives

Simply call the number listed below with your Acgonnt AT

specific questions about production, media, TV, Producers/Directors
print or other areas you need advice in. Get as Grapbic Designers
technical as you like. Your Account Representative Emgineers/Technicians
will then let you know when you can call to get the
information you requested. Your cost? Only the
phone call. And that’s it! Talk as long as you like
and ask all the questions you have.

Call your Account
Representative now ‘
and ask your questions.

Your answers are only a
You can call and get answers on any subject phone call away! /

including:
TV Program Distribution M W,

Production Funarang. . 1-900-860- 9776

Print Syndication (10am to 7pm EST)
Marketing Creative Services ($2.00 ﬁrstM mm':t;: $1.00 per minute thereafter)
Accounting Direct Response ok ¥ LRl
Duplication

Satellite Services
Airtime Buys

Income Tracking
Crusade Coordination
Facilities {Production)

y
o
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“Media Professionals with Ministry in Mind”
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MacDonald’s Cllmb proves challenging

ail MacDonald is not a

woman who beats around

the bush. Her insights and

hopes shoot out in rapid-fire
succession. There is a yearning in her
voice as she says, “We've got to be com-
mitted to pouring ourselves into the
younger generation.” In her vision for
the church, she notes that if there is
disregard for building our youth into
strong committed Christians “It will
obviously forecast a weak church in
the next generation.”

Raised near Wheaton, Illinois, Gail
went on to attend the University of
Denver. It was as a seminary student in
Denver that she met and married
Gordon MacDonald. She recalls that
while Gordon attended seminary in
Denver, they pastored a rural church in
Kansas which was 170 miles away from
seminary.

After leaving their Kansas congrega-
tion, the MacDonalds moved on to

serve in a suburban St. Louis church
for 6 years, then at a church in Lex-
ington, Massachusetts for 12Y, years.
They are presently serving in a congre-
gation in New York City where Gail
completed Keep Climbing.

In this new release, Gail binds expe-
riences of the Christian’s spiritual walk
with her own physically taxing climb
of Strela Pass in Switzerland. Her book
is deliberately thought-provoking. It
challenges the way Christians see
thiémselves and their lives in the

wish that the reader realizes that he
can endure anything when rooted in
an understanding of God’s purpose for
his life. “He has a wonderful ability to
believe the ultimate best for us,” she
smiles.

Guiding the reader from the bottom
of the mountain, she urges him to
found his life on the purpose that God
is calling him to. She states her own
life's purpose, and along with its bibli-
cal role model Mary of Bethany, in the
opening pages of her new book:

A QUIET MOUNTAINSIDE.

A STEADFAST FAITH.

Keep

Climbing

I purpose, through the power of
Christ within, to follow the example
of Mary of Bethany who chose to set
moods, be sensitive, and love sacrifi-
cially. Fully aware that as I serve, my
oun personal growth is in process,
taking a lifetime, I will live patiently,
relax, and enjoy the journey.

In following chapters, Gail explores
our insistence on believing in the
innate “goodness” of man when in
actuality, we are sinful. She terms sin
as a “violence in each of us” that, when
left to ourselves, turns to total deprav-
ity. “When,” she wonders, “is the
church going to consider itself a com-
munity of redeemed sinners instead of
a community of saints?”

by Gail MacDonald

Keeﬁ) Climbing will challenge and excite you as Gail MacDonald draws a vib
analogy between our Christian walk and her journey up the Strela Pass in Swi
land. Stripping away our illusions about the character of God and the “goodnes ‘

one woman's trust in God.

man, Gail urges the character of Christ to emerge in all of our lives. Keep Climbing
is a triumphant work of faith that z& "
-’

Keep Climbing is available at your local
\ territories only). Send your check o,

nostage and handling to Tyndale'D.M.S., PO.
ange. Allow 4-6 weeks for delivery.

ri tian book:
oney order f
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NRB FORUM

Making A Sales Pitch
Dear Editor:

I would like to comment on two ar-
ticles appearing in the May edition con-
ceming Asbury and Evangel colleges. |
was very impressed with the colleges’
equipment for student use. I only wish |
had had the same advantages when I at-
tended a Christian college in the late 70s
and early 80s. However, both colleges are
missing the boat, in my opinion, when it
comes 1o training people to work in
broadcasting.

According to my Christian college
education, and by reading these two ar-
ticles, the thrust today is still on produc-
tion and news. This scope is too limited.
Look each week in any broadcasting
magazine, and see who is being promoted
to station manager, general manager, and
head of the television/radio group. It is
not production, not news, but people with
sales background. These people are the
ones making the decisions about what
shows we see, how the news is reported.
and who is accepted for advertising.
These are the people to whom we must
sell our show or idea.

We as Christians should be training
tuture managers, but how many under-
graduates or graduates can read and un-
derstand an Arbitron or Nielsen rating
book? If we don’t know how to read
these, then we are going into battle un-
prepared!

How many of our undergraduates or
graduates can use a PC (personal com-
puter), know what a barter show is, what
CMP stands for and how to figure it out.
what HUT/PUT totals are and their im-
portance to rating and share?

Stations need all types of staff mem-
bers, but if we want to reclaim the broad-
cast industry for Christ, we must begin to
teach television/radio sales to our stu-
dents. We are not the only people who fail
in teaching sales to our communication
students. Most of today’s major secular
universities from Michigan State to Tow-
son State in Maryland don’t do it either.

So before they wake up, let’s beat
them to the punch. Let’s give our students

the protessional base for management. It
is sales.

Timothy J. Wesolek

WNUV-TV

Baltimore, Md.

Toccoa Falls For IRB
Dear Editor:

Religious Broadcasting has been a
great benefit to myself as an instructor
and to my students. Your recent issue on
training tomorrow’s broadcasters today
brought out some pertinent intormation
for all religious broadcasters concerning
the future of the industry.

Because of this information I would
like to point out an omission, not only
from the May issue, but trom the list of
colleges associated with the IRB found
on page 13. As noted by our ad on page
five of that issue, Toccoa Falls College
does have a broadcasting major in which
23 students are currently enrolled.

Toccoa Falls 1s associated with the
IRB and NRB. having attended both
NRB "88 and '89 with a total of nine stu-
dents and two professors. Protessor of
television Michael D. O’Brien
moderated one of the IRB workshops at
the recent convention, and [ was a guest
panelist atone of the NRB workshops. An
IRB chapter was formed this spring at
TFC with election of officers to be held
in the fall. Already one successful fund
raising event has been held to assist stu-
dents in attending the NRB convention.

Thank you for your concern and cor-
rection of this omission.

Linwood A. Hagin
Toccoa Falls College
Toccoa Falls, Ga.

An Encouraged Reader
Dear Editor:

Greetings in the name of our glorious
Lord and Savior, Jesus Christ! While at
work yesterday, | got the opportunity to
read a copy of your magazine. It was not
only informative, but uplifting as well. It
was a great encouragement to me.

Don Ewell
Horseheads, N.Y.

A Very Special Thank You
Dear Editor:

On behalf of Mrs. Evelyn Wyatt and
the entire staft of the Wings of Healing,
we wish to express our gratitude for your
part in the very successful anniversary
celebration. Your part was indeed ap-
preciated and made the special funcheon
especially meaningful tor Mrs. Evelyn
Wyatt on her Silver Anniversary.

We thank you tor your consideration
and interest by endeavoring to be a part
of this celebration. It was a special time
of fellowship with the staft and special
friends who have been a part of the min-
istry of the Wings of Healing for these
many years.

T.R. Wyatt
Century Advertising Agency
Montebello, Calif.

From North Of The Border
Dear Editor:

Thank you for your interest in our
fledgling school. 1 would like to get a
copy of the May issue of Religious
Broadcasting. What is the cost of mem-
bership in NRB and benefits? | would
(also) like to get copies of Air To The
Kingdom. Can you refer us to other good
books that would make good textbooks
or additions to our library?

Somewhere along the line we'd like
to be instrumental in forming a Canadian
association of Christian broadcasters,
meeting the needs of radio broadcasters
who have been neglected by the
television ministries. God bless.

W. Patrick Bestall
Christian Institute of Broadcasting
London, Ontario

Editor's Note: Depending upon
supply, back issues of Religious Broud-
casting are availuble at two dollars per
copy. Membership information and
materials are being mailed to vou. For
hook information, please feel free to con-
tact Marj Stevens, clo NRB, PO. Box
1926, Morristown, N.J. 07962 or call
(201) 428-5400.
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FCC Cracks Down on Abuse of Settlement Payments

In a move designed to deter abuse
in the license-renewal process, the
Federal Communications Commission
has imposed significant restrictions on
settlements between broadcasters and
challengers in comparative renewal
proceedings. In addition, the agency
has proposed further changes in license
renewal standards to inhibit protracted
litigation between competing parties.

The FCC acted out of concern
over the size and frequency of settle-
ment payments made by broadcasters
to parties who repeatedly challenge
license renewal applications. Both the
broadcast industry and the Commission
have been troubled by indications that
an increasing number of challenges
stem from less than bona fide ap-
plicants.

Some critics have even charged
that many license challenges are thinly
veiled attempts at extortion by parties
who are primarily motivated by the
prospect of financial gain rather than
by the opportunity to serve the public
interest through station ownership.

As a remedy, the FCC announced
four new restrictions on settlement pay-
ments in the comparative renewal con-
text. The changes reflect the agency’s
determination that challengers may
recover "reasonable and prudent expen-
ses,” but that large, often groundless
settlements should be discouraged.

First, once a renewal is designated
for hearing, no settlement payments
may be made in return for the
withdrawal of the competing applicant
before an initial decision is released.
Thereafter, payments are limited to the
legitimate and prudent expenses of the
withdrawing applicant.

Second. parties who withdraw
petitions to deny may be paid only the
expenses they have incurred in connec-
tion with the petition.

Third, the Commission eliminated
a rule which allowed competing ap-

by Richard E. Wiley

plicants in a comparative renewal
proceeding to presume that they could
acquire the incumbent licensee’s trans-
mitter site. This rule, known as the
Cameron doctrine, relieved the com-
petitor of the duty to file engineering
data as otherwise required in the
license application.

Finally, citizens® agreements
reached in exchange for the withdrawal
of petitions to deny will now require
prior approval by the FCC. This rule is
designed to ensure that the agreements
are in the public interest and do not
conflict with the “reasonable and pru-
dent expenses” standard.

The agency emphasized its belief
that citizens’ agreements generally
serve the public interest by encourag-
ing a dialogue between broadcasters
and the public and by providing a dis-
pute-resolution mechanism. However,
the FCC said it had concluded that set-
tlements of petitions to deny are oc-
casionally misused as "disguised
methods of paying off nonlegitimate
petitions.”

Consequently, the Commission
will now review all citizens’ agree-
ments on a case-by-case basis under
the public interest standard.

Court Decision Clouds FCC’s

Minority Ownership Policies
As noted in May, the U.S. Court
of Appeals for the District of Columbia
Circuit struck down the Commission’s
rules permitting distress sales of broad-
cast stations to minority-controlled in-
terests. Shortly after the release of that
decision, Shurberg Broadcasting of
Hartford, Inc., v. FCC, a different
three-judge panel of the same Court
upheld the agency’s rules regarding
minority preferences in comparative
hearings (Winter Park Communica-
tions, Inc. v. FCC). The conflicting
decisions have set the stage for review
by the full D.C. Circuit and possibly by

the Supreme Court.

In the Winter Park case, the
majority of the Court found that con-
sideration of minority preferences as
one factor in a comparative hearing
was not unconstitutional. The Court
cited an earlier decision, West
Michigan Broadcasting Co. v. FCC,
which found that "the FCC’s use of an
enhancement for minority status ‘easily
passes constitutional muster.” "

Winter Park arose out of a com-
parative hearing for a new television
station in Orlando, Fla. The FCC
awarded the construction permit to
Rainbow Broadcasting Company,
which received a substantial preference
because of its 90 percent Hispanic
ownership participation. The losing ap-
plicants (as well as the Department of
Justice in a friend of the court brief)
challenged the use of minority pref-
erences as a violation of the equal pro-
tection clause of the Fifth Amendment.

The Court, however, upheld the
FCC'’s actions. The majority concluded
that the minority-preference standard
contained no "unyielding racial quota,”
which the Supreme Court has rejected,
and noted that "minority ownership is
simply one factor among several that
the Commission takes into account in
the award of broadcast licenses.”

The Court also heavily relied on
Congress’ express approval of the
minority-preference policies in the
broadcast industry. Given the apparent
split in the D.C. Circuit on these cases
and the possible conflict with Supreme
Court precedent, an appeal appears
likely.

Richard E. Wiley, a partner in the
Washington, D.C. law firm of Wiley, Rein
and Fielding, is a former chairman of the
Federal Communications Commission. He is
General Counsel for the National Religious
Broadcasters. He was assisted in preparing
this article by John C. Hollar, an associate in
Mr. Wiley’s firm.
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Then-NRB president Eugene R. Bertermann speaks
during the 1967 Convention at Chicago’s Palmer House.
To his right is former Assemblies of God general superin-
tendent Thomas F. Zimmerman, while Ben and Ruth
Armstrong are on Dr. Bertermann’s left.

Thl‘()ugh
The Years|
With NRB

by Ben Armstrong

ational Religious Broadcasters was

founded in 1944 by the National As-
sociation of Evangelicals (NAE) to
protect the rights of religious broad-
casters. At a meeting in Columbus, Ohio,
the NAE, only a year old itself, formed
NRB as its "broadcast arm."”

The first step of the newly formed
NRB was to establish a Code of Ethics.
This code in its rather simplified form has
only been slightly changed to its present
state. The following were elected as first
officers of NRB: President — Dr. Wil-
liam Ward Ayer, New York, N.Y.; Vice
President — Dr. Clinton H. Churchill,
Buffalo, N.Y.; Secretary — Rev. Dale
Crowley, Washington, D.C.; Treasurer —
Dr. David J. Fant, New York, N.Y.

In a doctoral dissertation on the sub-
ject of NRB and the availability of com-
mercial radio time, written in 1958 at the
University of Illinois, Dr. Lowell
Saunders said: "One of (NRB’s) chief
concems was the state of religious broad-
casting, especially in view of the an-
nouncement of the Mutual Broadcasting
System that it planned to stop the sale of
radio time for religion.”

Dr. Saunders stated that "NRB came
into existence for the intended purpose of
protecting the interests that the NRB per-
ceived to be in jeopardy, because of al-
leged misrepresentation and suspected
pressures of the Federal Council of Chur-
ches against evangelical broadcasters.”

Access and Excellence

The purposes of NRB were "access
to the airwaves for the proclamation of
the Gospel” and secondly, "striving for
excellence for the improvement of
religious broadcasting.” To further these
purposes, NRB began holding an annual
convention from its earliest days.
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By personal visits and hosting of the
Federal Communications Commission at
an annual luncheon, NRB contended for
its purposes of access and excellence.
NRB has honored two FCC chairmen
over the years: Rosel Hyde and Richard
Wiley. Chairman Hyde has attended
every convention since its conception,
except when NRB moved to Chicago for
its annual meeting in 1967.

In the 1940s, Chairman Hyde helped
NRB formulate its bylaws and code of
ethics. Chairman Wiley of the firm Wiley,
Rein and Fielding, Washington, D.C.,
received the Distinguished Service
Award in 1977. Chairman Wiley not only
has supported the principles of NRB, but
has served effectively as its general coun-
sel since his retirement from the FCC.

In the Kitchen

What was it like when I became ex-
ecutive secretary of NRB in September
19667 First of all, it was a part-time ar-
rangement with my kitchen table in
Madison, N.J., as the headquarters office.
Louise Aichele, a volunteer from Long
Hill Chapel in Chatham, N.J., served as
my first secretary. At my first convention
my wife Ruth was the only woman
present. They thought she was the pianist
who had come to play for the convention.

In the early days the annual atten-
dance was modest. In 1967 we held the
convention at Chicago’s Palmer House.
It was the only time that NRB has ever
met outside of Washington, D.C. A
record-breaking snowstorm in Chicago
kept many of the delegates ovemight at
the airport, stranding many others on the
roads.

After that year, Washington became
established as the site of the annual con-
vention, partly because of its center as the

home of the FCC and the seat of govern-
ment. Our association has indeed caught
the attention of the FCC, White House,
and Congress.

NRB's history shows that the annual
Congressional Breakfast has drawn
many from the Senate and the House of
Representatives. The annual FCC
Luncheon has hosted many from the
Commission. The annual Presidential
session has featured speakers such as
Gerald Ford, Jimmy Carter, Ronald
Reagan, and George Bush.

In the early days NRB was original-
ly made up of radio program producers.
When [ became executive secretary in
1966, we began to add station owners and
operators — first radio stations, then
television stations became members.
Now there is a parity between stations
and program producers.

What was it like in 19677 No blacks
or Hispanics were present. Now NRB
features strong active committees such as
the Black Broadcasters (BNRB) and the
Hispanic Broadcasters Committee
(HNRB). On January 29, the NRB con-
vention session on Sunday afternoon
sponsored by the BNRB for its Black
Gospel Concert drew more attendees
than any other plenary.

How times have changed! In 1967
there was no one from outside the United
States. Last January, 600 delegates at-
tended the NRB International Banquet
from overseas. Who said religious broad-
casting was an American phenomenon?
In a sense NRB has agreed with John
Wesley who said, "The world is my
parish.”

Ben Armstrong has been executive director of
NRB since 1966. His last editorial as executive
editor of Religious Broadcasting will appear in
the September issue.
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by Jonathan Petersen

hy is the U.S. illiteracy rate four
Wtimes higher than the Soviet
Union’s and five times higher
than Cuba’s?
Why can’t 33 million Americans
read above the ninth-grade level?
Why do only three-out-of-ten
Christians visit a Christian bookstore?
The statistics are appalling. Sixty
million Americans can’t read or they
don’t want to read. Christian broad-
casters have the opportunity to take the
lead and become involved in the war on
illiteracy.

Literacy Facts

Congress has declared 1989 The
Year of the Young Reader; a time toem-
phasize the importance of reading, to
spark a reading habit among
Americans, to instill in children and
their parents an enjoyment and love of
reading, and to restore reading to a
place of pre-eminence in personal lives
and the life of the nation. This year’s
slogan is "Give Us Books, Give Us
Wings," expressing the mind-opening
quality books offer and the personal
growth they bring.

It is through reading the Bible and

good books that horizons are expanded,
spirituality is strengthened, discipleship
deepened, commitment shaped. As
Christians, we are people of the Book.
Our faith is developed through God’s
written word. Ours is a literary faith.
People must read, and must be en-
couraged to read, if they are to grow in
their walk with God.

It is important that Christian broad-
casters identify themselves with the
fight against illiteracy and for increased
reading. Your audience will recognize
your concern and will be grateful.

Just £s news reporting is vital to
help you- audience shape a proper
world view, so is emphasizing the prac-
tice of reading. Books help develop a
Christian’s maturity. Radio is perhaps
the most compatible with reading: both
are an intensely personal form of com-
munication. The announcer speaks
directly to one listener and the book
speaks directly to one reader at a time.
But television should also emphasize
the importance of reading. We must
reclaim today’s youth by teaching them
to be readers — not only viewers.

The possibilities for your involve-
ment are many. Every day announce
your support of The Year of the Young
Reader. Include it with your station ID
spots or with weather reports. Read a
book, chapter by chapter, on the air (re-
questing prior permission from the
publisher). Interview authors regularly
by phone or in the studio. Produce PSAs

»  Estimated 1985 sales of Christian publishers (not including broader religious publishers) totaled $1.8 billion. Since
1975 sales have increased at an annual rate of 10.4%.

»  31% of the U.S. population buys an average of four religious books a year.

» There are over 8000 religious bookstores in the U.S.

» 7 out of 10 adults (69%) are church or synagogue members.

»  Of all books readers, 82% say they read to acquire knowledge, 71% for pleasure, 28% for religious reasons (multi-

ple responses were allowed).

»  Over 27 million Americans cannot read. They cannot read medicine labels, street signs, restaurant menus, or restroom

signs.

»  Another 33 million people read beneath the ninth-grade level ("functionally illiterate”) — unable to read and com-
prehend job instructions, newspaper editorials, or the U.S. Constitution.

»  44% of adults never read a book in the course of a year.

»  Average middle-school age children read books for pleasure for no more than five minutes a day.

» The U.S. school dropout rate is 27% (Japan's is 5%).

» 81% of U.S. colleges and universities have to provide remedial reading courses for freshmen.

»  10% of Americans read 80% of the available books.
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encouraging people to read more.
Regularly review books on the air.

Interview your viewers and lis-
teners on how books have changed their
lives and run the tape as PSAs. En-
courage the reading of the Bible (many
former illiterates say they were
motivated to learn to read by their over-
whelming desire to read the Bible).
Offer books as premium incentives to
donors.

Another event you can key in on is
National Religious Books Week,
November 5-11, sponsored by Zonder-
van Publishing House. This week is
designed to commemorate the life-
changing effect of religious literature
and to encourage the reéading of
religious books, which are already a
popular category for book buyers.

According to Gallup surveys,
religious books rank fourth of all non-
fiction books purchased; reference
books are first, followed by
autobiographies and history books. Of
all non-fiction gift books purchased,
religious books rank second, preceded
only by autobiographies.

Parents in your audience need to
realize that the care and nurture of their
children includes the practice of read-
ing — tamily devotions, Bible reading,
and good books read aloud.

In her best-selling book, Honey for
a Child’s Heart (Zondervan), Gladys
Hunt says, "The goal of family Bible
reading is to teach children to think
biblically, squaring up our thinking
with what the Bible says about God,
man, sin, redemption, human need,
righteousness.

"Parents who read widely together
with their children are going to be those

who most influence their children, who
have the largest world view, who have
an uncommon delight in what is good
and true and beautiful. Reading aloud to
your family or another person brings
closeness from a shared experience, a
bond of appreciation of good writing,
and the chance to learn together what is
good and true.”

This year, work with Christian
publishers in promoting The Year of the
Young Reader and National Religious
Books Week. Your audience will ap-
preciate you for it.

Jonathan Petersen is the director of media rela-
tions for the Zondervan Publishing House in
Grand Rapids, Mich,

Photos courtesy of Heritage Ministries

[ WANT 7O REACH MORE
PEOPLE FOR THE GOSPEL-
BUT HOW? Ty ? RADIO? PRINT?
LOCAL ? REG/IONAL ? NAT/IONAL ?
{ NEED ANSWERS !/

For answers see page 5
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here is something significant about

the number 40 in God’s timetable:
the Israelites’ journey to the Promised
Land, Moses’ "training program" in the
desert, and the Biblical association of
the number with a new generation.

This year’s annual Christian Book-
sellers Association (CBA) convention is
also significant. For the last 40 years,
CBA has focused on building a solid
foundation for long-term growth in the
Christian book-selling industry. Given
the Association’s resources, CBA is not
asking, "Where will the next 40 years
take us,” but "Where will we take the
next 40 years?"

Small Beginnings

CBA’s first convention in 1950 was
held at Chicago’s LaSalle Hotel with
279 registrants and 48 exhibitors. Bill
Moore, then Moody Press’ assistant
director, recalled that "several suppliers
and booksellers met to discuss the idea
of starting an association for book-
sellers. Right away, we decided to try
and schedule a convention.”

Ken Taylor, director of Moody
Press at the time, said he was "scared to
death that the whole thing would flop."”
The first convention. though small by
today’s standard, was a success. The 279
booksellers voted unanimously to estab-
lish a national Christian booksellers as-
sociation.

By 1952, more than 700 Christian
bookstores had opened across the
country. Moore was named executive
secretary and Dale Johnson president of
CBA, which was housed in donated
Moody Press offices. John Fish, then-
manager of Scripture Press Bookstore in
Chicago, was selected to edit CBA's Ad-
vance, a monthly four-page newsletter.
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In 1953 the Suppliers Directory first ap-
peared.

During 1959, CBA moved from its
“temporary” donated offices of ten years
to a new home on W. Chicago Avenue.
The second executive secretary, John
Bass, took office in September 1965.
Three years later, a 24-page magazine
called Bookstore Journal first appeared.
By 1974, the magazine had a distribu-
tion of 1000.

CBA continued its steady course of
growth to its present number of over
3000 bookstore members and about 700
associate members (suppliers). CBA has
ten chapters around the world: the U.S.,
Canada, the United Kingdom, South
Africa, Nigeria, Singapore, the Philip-
pines, India, Australia, and New
Zealand.

Atlanta Meeting

This year’s 40th annual CBA con-
vention, held at the Georgia World Con-
gress Center in Atlanta, requires
275.000 square feet of exhibit space,
100,000 in meeting space, and 3000
hotel rooms on the busiest night. More
than 350 exhibitors will be on hand as
11,000 people from across America and
over 30 foreign countries are expected
to attend.

The six-day event begins Saturday,
July 8, with registration, workshops, and
a concert entitled "A Night to Remem-
ber," which will focus on early contem-
porary Christian artists of the sixties and
early seventies. Phil Driscoll, the Bill
Gaither Trio, Dino Kartsonakis, and
John Fischer will be among those fea-
tured.

Seventeen workshops and 15 idea
exchanges are planned for the week, in
addition to daily sessions with speakers

Christian Booksellers
soctation Convention

by Paula Podgurski

that include Charles Stanley, speaker on
the radio and television broadcast /n
Touch; Randall Terry, president of the
pro-life organization Operation Rescue;
and Frank Peretti, author of This Present
Darkness. Author Rebecca Manley Pip-
pert will speak at a women’s luncheon
on Thursday.

The 40th annual banquet, held
Thursday evening, July 13, features
Gordon MacDonald as speaker and
recording artists Twila Paris, Larnelle
Harris, and The Cathedrals.

Bill Anderson, president of CBA,
says attendees "look to the convention
for spiritual nourishment, renewing old
friendships, making new acquaintances,
and enjoying fellowship that’s both sup-
portive and enlightening.”

"Industry observers have com-
mented that retailers who attend the con-
vention advance their businesses three
to six years because of the industry
perspective, greater awareness, and en-
larged vision they receive by participat-
ing," adds Anderson.

"We are committed to taking our
members to new heights of profes-
sionalism, effectiveness, and success in
their business/ministries,” continues
Anderson. "At this convention, we are
not only celebrating God’s faithfulness
throughout our 40-year history, but also
committing ourselves, our hearts, our
abilities, our plans, and our oppor-
tunities to Him so that together we can
accomplish infinitely more in the next
40 years!"

Representing National Religious
Broadcasters at CBA '89 will be NRB
executive director Ben Armstrong and
Expo director Mike Glenn.

Paula Podgurski is the assistant editor of
Religious Broadcasting.
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by Larry Libl;/—

John Van Diest spent the first ten years
of his life on a 110-acre dairy farm
nestled in the mountains north of Seat-
tle, Wash.

When Van Diest was ten, the fami-
ly was encouraged to go to church by
the community’s school bus driver —
who also happened to pastor in nearby
Lyman. Within a year the whole family
came to faith in Christ. Soon after, Van
Diest's father sensed God's call to min-
istry. They sold the farm and moved to
Chicago, where the elder Van Diest en-
rolled at Moody Bible Institute.

Completing his training, Van
Diest’s father moved the family back to
the Pacific Northwest, where he
founded the Portland (Ore.) Rescue
Mission. The three Van Diest children
attended Multnomah School of the
Bible.

It was at Multnomah that Van Diest
met and later married Pat Robertson, a
nurse from Montana. After graduating,
Van Diest attended Lewis and Clark
College in Portland, and then — with a
wife and three children in tow — moved
to Texas to attend the Dallas Theologi-
cal Seminary.

After earning a Masters Degree in
Theology, Van Diest and his family
returned to Portland where he became
Christian education director at Central
Bible Church. Several years later, Van
Diest approached a major career
crossroads. Deeply involved in guiding
Central’s music, Christian education,
and camping programs, Van Diest now
found himself considering an oppor-
tunity with implications he didn’t begin
to understand. Multnomah’s president
asked him to assume responsibility for
the college’s literature ministries: ten
Portland-area Christian bookstores and
a fledgling publishing division.

As Multnomah Press has grown
over the past 15-plus years, Van Diest’s

RELIGIOUS BROADCASTING JULY 1989

vision for the ministry of Christian
literature has broadened well beyond
the borders of America.

During 1984, he participated in a
joint effort by American Christian
publishers and booksellers to assist the
Nigerian church in developing its own
literature program. In 1985 and 1987,
Van Diest’s represented the Evangelical
Christian Publishers Association at the
Moscow International Book Fair in the
Soviet Union. This September, he will
help man Multnomah’s own booth at the
fair. Multnomah will also take part in
the NRB "90 Media Expo next January.

Since its inception, Multnomah
Press has maintained ties with Christian
radio, providing Multnomah’s founder
John G. Mitchell with printed outlines
for his Know Your Bible Hour broad-
casts. Soon after Charles Swindoll
launched Insight for Living, Multnomah
began a long-term publishing relation-
ship with the California pastor.

An integral part of John Van Diest’s
publishing philosophy includes "com-
ing alongside"” Christian com-
municators with literature support in
order to broaden their respective mini-
stries.

In addition to Mitchell and Swin-
doll, Multnomabh has participated in the
ministries of Christian broadcasters
such as David and Karen Mains, David
Hocking, James Dobson, Kay Arthur,
and Joni Eareckson Tada.

While Van Diest appreciates the
power and breadth of Christian broad-
casting, he will argue — with a smile —
for the depth of Christian literature. He
has dedicated his life and career to
produce such literature to exacting
standards. Christian broadcasters have
been creatively helped because of it.

Larry Libby serves in the Editorial Depart-
ment of Multnomah Press in Portland, Ore.

DUBLISHER OF THE YEAR
John Van Diest

An integral part of
John Van Diest’s
publishing philosophy
includes "coming
alongside” Christian
communicators with
literature support in

order to broaden their

respective ministries.



Q. HOW ARE SOME NRB MEMBERS
ABLE TO ENJOY A HEALTH BENEFIT
PLAN WITH POSSIBLE SAVINGS
OF UP TO 30% OR MORE?

A. THE NRB COMPREHENSIVE
BENEFIT PLAN!

The plan that brings you comprehensive,
low cost coverage for your
employees and their families ...

Call 1-800-438-5566 to learn more about the
NRB Comprehensive Benefit Plan that covers:

*Hospital, surgical and other medical expense benefits
up to $1,000,000 per person

* Dental Coverage
* Emergency accident and outpatient benefits
* Physician care
* Prescription drugs
* Chiropractic benefits
* Psychiatric care, alcohol and substance abuse benefits

* Vision care benefits, including exams, frames, lenses

For a complete information package please call or write to:
Continental Benefit Company
185 Main Street, Suite #4
Gloucester, Massachusetts 01930
1-800-438-5566




Atlanta Rates Tops
Wi

The restored Civil War-vintage cannons in Grant Park (named for Atlantan Lemuel P.
Grant) contrast with Atlanta’s modern skyline that includes the cylindrical shaft of the

world’s tallest hotel.

It seems fitting that the Christian
Booksellers Association should choose
Atlanta, Ga., as the site of its 40th an-
niversary convention. Besides the
general attention the city has received as
an "up and coming area” for both resi-
dents and businesses, Atlanta is the hub
of several important broadcasting mini-
stries.

NRB member Charles Stanley, pas-
tor of Atlanta’s First Baptist Church, is
speaker on the /n Touch radio and
television broadcasts. The weekly 60-
minute programs feature the worship
services at First Baptist and are heard on
approximately 100 television and 450
radio stations. The radio broadcast is also
aired in a half-hour format.

Dr. Stanley, a long-time member of
NRB, will be one of the main speakers
at NRB’s 47th Annual Convention and
Exposition next January.

Norman Plunkett, director of com-
munications for /n Touch, served a two-
year term as president of the NRB
Southeast chapter, which was founded in
Atlanta by Jimmy Waters. Waters, a pas-
tor in Macon, also served as chaplain for
the Georgia State Police and as a board
member of the Southern Baptist Radio
and Television Commission. In addition
to founding the Southeast chapter,
Waters served two terms as a member of
the NRB executive committee and is a
current member of the board of directors.

The current president of the

(Photo courtesy of Atlanta Convention & Visitors Bureau)

Southeast chapter is Edna Edwards,
general manager of WFGW/WMIT-
AM, in Black Mountain, N.C.

Another Christian broadcaster from
Atlanta is Richard Lee, speaker on the
nationwide radio and TV program,
There's Hope, and pastor of Rehobeth
Baptist Church. Author of The Unfailing
Promise, Dr. Lee’s latest book is entitled
Miracles Still Happen.

Dr. Lee says he wrote the book "to
look at the miracles of the Bible in a
refreshingly new way . . . to reveal the
miracle within each miracle that so many
have overlooked for so long." He
received the NRB Award of Merit at the
1988 NRB convention.

Other NRB members in the Atlanta
area include Christian Financial Con-
cepts, Good News Communications,
Marietta’s Roswell Street Baptist
Church, Christian World Communica-
tions and Gore Broadcasting (both of
Roswell), Smyrna’s Wallace & As-
sociates, Life Line Ministries in Lilburn,
Doraville’s Christ Fellowship of Atlanta,
Showers of Blessings Ministry, Atlanta’s
Church of God in Christ, Believers’
Bible Ministry, The Bible for You, and
Family Concems, Inc.

Christian radio stations in the area
include: KWAM-AM/KRNB-FM,
Stone Mountain; WWEV-FM, Cum-
ming; WSPZ-AM, Douglasville; and
WOAK-FM, LaGrange.
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BOOK REVIEWS

Dear Family
by Edith Schaeffer
Harper & Row

Edith Schaefter has reached count-
less readers with over one million
copies of her books having been sold in
the United States alone. In this latest
work. she continues the moving and in-
spiring story begun in With Love, Edith.

Dear Family takes readers through
the turbulent and triumphant quarter-
century of L Abri, the well-known
Christian community begun by Edith
and her late husband.
Francis Schaeffer. We
see L."Abri come fully
into its own as a global
fellowship of Chris-
tians.

Presented through
Edith’s wonderfully
warm and insightful
letters to (riends and
. relatives, Dear Family
invites readers to join this remarkable
Christian couple. to witness with them
the rewards of lives dedicated to the
service of Jesus Christ. and to ap-
preciate more fully the spirit of their
message that continues to speak so
profoundly to so many. As she writes to
her L' Abri family scattered around the
world. Edith shares with readers how 1o
apply God’s word to every situation.

Edith Schaetfer. author. counselor.
and speaker, has written 12 books, in-
cluding L’Abri, Christianity Is Jewish,
Commonsense Christian Living, and
Lifelines. She lives in Rochester.
Minn.. where she is actively involved
in the work of L'Abri.

Restoring Fallen Leaders
by Jack Hayford
Regal Books

How should the Church respond
when its leaders fall into sin? Is it
enough that they repent and are for-
given? In this straight-forward, yet

compassionate message, Jack Hayford
says, no, because forgiveness is not the
only requirement for restoration. This
book emphasizes that restoration is a
process that takes time.

Dr. Hayford assures that submis-
sion to the discipline of time is not for
purposes of punishment or revenge, but
for healing and mending. Dr. Hayford
is senior pastor of The Church on the
Way in Van Nuys. Calif.. and is host and
speaker on television outreaches of
Living Way Ministries.

Mass Media Religion:
The Social Sources of the
Electronic Church

by Stewart M. Hoover

Sage Publications

In the last few years there has been
increased interest in electronic church
ministries as television evangelists
have come under considerable scrutiny.
Whereas previous writings on the
electronic church have focused
primarily on the size and significance
of the audience and the political impact
of the programming. Stewart M.
Hoover considers the phenomenon in a
social and cultural context.

In Muss Media Religion. Hoover
deftly explores such issues as: the role
of the media in the neo-evangelical,
movement and the influence of
religious broadcasting on religious
consciousness. After reviewing the his- \
torical origins and recent revitalization
of the fundamentalist and neo-evan-
gelical movements, the author ex-
amines the historical development of
the electronic church.

The Spark That Ignites
by Robert Coleman
World Wide Publications

The best-selling author of The
Mauster Plan of Evangelism now offers
an exciting new book for the church.

Dr. Coleman fo-
cuses on the meaning of
revival — what it is and
how it comes. We are
shown the need for a
renewal in our personal
lives and in the local
church. In this practical
guide, Coleman offers
step-by-step guidelines
for fostering revival in
local churches today.
The study questions following each of
its eight chapters make The Spark That
Ignites 1deal for revival-minded Bible
study groups.

Just as the Great Commission is the
responsibility of the entire church, The
Spark That Ignites is a book that should
be read by everyone in the church.

Today Can Be Different
by Harold J. Sala
Regal Books

Today Can Be Dif-
ferent offers a way to
get into God's Word
every day. It is a com-
pilation of 365 short.
positive, uplifting
guidelines for daily
living.

Representing
some of the most re-
quested selections that
Harold Sala wrote and
broadcast during his 25 years on the air-
waves with his daily Guidelines radio
program. these brief readings are
designed for todays busy Christian and
are certain 1o strengthen your faith in
God.

Since 1963, Dr. Sala has served as
founder/director of Guidelines. Inc.. an
international multimedia ministry. The
holder ot a Ph.D. in English Bible from
Bob Jones University, Dr. Sala is the
author of more than a dozen books and
other publications. Today Can Be Dif-
ferent is his second Regal Book.
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PROFILE:

Success in the entertainment
world is an elusive commodity and
its key lies not merely in attaining
stardom, but in staying up there over
the long haul. Pat Boone has been
eminently successful.

Statistics published by Billhoard
magazine illustrate Boone’s success
vividly. He set an all-time record by
staying on the charts with at least one
song for more than 200 consecutive
weeks. His Love Letters In the Sand
alone remained on the charts for 34
consecutive weeks. On the sales end,
Boone has sold more than 45 million
records, has 13 gold discs, two gold
albums, and a platinum record denot-
ing three million sales.

A descendant of Daniel Boone,
Pat was born Charles Eugene Boone
in Jacksonville, Fla., on June 1, 1934,
His family moved to Nashville,
Tenn., when he was a year old and
his parents still live in the same
house where the four Boone children
were raised.

Boone and wife Shirley met as
students at David Lipscomb High
School in Nashville. An excellent stu-
dent and a four-letter man, Boone
was student body president, captain
of the baseball team, and served on
the school newspaper.

The Boones were married dur-
ing his first year at David Lipscomb
College. They moved to Denton
where the first of their four daughters
was born. In 1958, Boone graduated
magna cum laude from Columbia
University in New York.

Two years before his graduation,
Boone signed a million dollar con-
tract with 20th Century Fox and sub-
sequently starred in some 15 motion
pictures, including such hits as Ber-
nadine, April Love, All Hands On
Deck, State Fair, Mardi Gras, Yellow
Canary, Journey to the Center of the
Earth, and The Main Attraction.

That same year, the American
Broadcasting Company signed Boone
to his first television series, The Pat

Pat Boone
Always A New Song of Success

Boone Chevy Showroom, making him
the youngest performer on the air
with his own network show.

Another dimension to his career
has been his successful role as an
author. Boone's first book, Twix,
Twelve and Twenty, a guide to teen-
agers, sold more than 800,000 copies.
Other books include Berween You, Me
and The Gatepost; The Real
Christmas; The Care and Feeding of
Parents; A New Song, which has
gone over the one million mark and
been published in at least five lan-
guages; A Miracle A Day Keeps the
Devil Away; Joy; and My Brother’s
Keeper.

The first book written by Pat and
Shirley together came out in the 70s
and was entitled The Honeymoon Is
Over. Since that time they have also
written Together: 25 Years With the
Boone Family. Boone’s book Pray To
Win was written at the request of G.
P. Putnam, a secular publishing
house, which wanted a book with
Christian principles for the secular
man.

A Radio Pioneer

What religious broadcasters have
not done to secure national commer-
cial sponsorship, Boone has ac-
complished. Over one million dollars
has been spent sponsoring the Par
Boone Show, a 60-minute syndicated
contemporary Christian music
program. The program has won seven
Angel Awards since its inception in
1983.

The Pat Boone Show is presently
heard on more than 180 radio stations
around the U.S. and the world. It is
the only nationally-syndicated Chris-
tian radio program with secular as
well as Christian sponsors. Sponsors
include Bayer Aspirin, now in its
seventh consecutive year as sponsor,
Dayspring Greeting Cards, Compas-
sion International, Be-Alive, Ratha,
the Thompson Chain Reference
Bible, and Uni-vite.

For the last several years, Boone
has been the spokesman, national
chairman, and host of the Easter Seal
Society Telethon. Each year the final
tote of the telethon has exceeded the
year before. Boone works all year for
the organization, making appearances
at Easter Seal Centers, conventions,
and granting personal interviews,

Apart from his own production
companies, he is also president of
KDOC-TV in Orange County, Calif.
One of his greatest thrills in his life
right now is spending time with his
13 grandchildren.

A Song for the Unborn

Some years back Boone wrote
and recorded a song entitled Let Me
Live: the anthem of an unborn child.
For years he has felt the unborn child
never had a voice regarding the abor-
tion crisis, and in order to try and
change people’s thinking about abor-
tion, this meaningful song was
recorded and videotaped. It was also
featured at the 1986 NRB conven-
tion.

Various branches of the Right to
Life League have "adopted” this song
for their cause. Boone has also writ-
ten, recorded, and videotaped a fol-
low-up entitled A Better Way. For
years, Boone has been an active
member and supporter of Jack
Hayford’s Church On The Way in
Van Nuys, Calif.

Last summer, Boone, Deniece
Williams, The Imperials, Kim Boyce,
and Johnnie Wilder went on the road
with Gospel America Tour 88. Be-
sides playing at Six Flags Over
Texas, Six Flags Over Georgia, and
The Sternwheel Regatta in Charles-
ton, W. Va,, the tour appeared at
many churches and state fairs. Plans
for another Gospel tour are being dis-
cussed.

Boone’s international interests
have included many tours to Israel
which he organized because of his
love for Israel and the Jewish people.
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Sumrall Pleased By Response
To The Gospel In The USSR
SOUTH BEND, Ind. (NRB) —
Fifteen pastors and laymen from the
U.S. and Scandinavia accompanied

Lester Sumrall

LeSea Broadcasting president Lester
Sumrall on a week-long trip to Finland,
Sweden, and the USSR in April. The
trip was sponsored by LeSea Global’s
Feed the Hungry.

The group took part in conferences
in Leningrad and Tallin, Estonia. Ac-
cording to Dr. Sumrall, many people
came from as far as Siberia and Ar-
menia: "Never have 1 seen so many
humans in such limited space, but there
was no pushing or shoving. They stood
for hours. And never have I seen such
intensity of love flowing from their
hearts. Theirs was total dedication, far
exceeding what one would see in the
western world.”

Dr. Sumrall said his latest trip to
the USSR "stands in stark contrast to
what I experienced years ago when I
traveled across Russia and Siberia
when Stalin was dictator.”

The group reportedly experienced
"new toleration" of religious expres-
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sion. "l believe the government is
trying to correct mistakes made ear-
lier," Dr. Sumrall said, adding that glas-
nost and perestroika have come "be-
cause the government must either
reform and grant more freedom to the
people, or risk major uprisings such as
have been seen in their state of Georgia
in recent days."

One of Dr. Sumrall’s books was
translated into the Russian language,
and copies were taken into the country.

Europe To Have First 24-Hour

Christian Radio Station In July
BEDFORD, England (NRB) —
Network Eleven, Europe’s first 24-
hour Christian radio station, is expected
to go on the air July 24. Programming
will air across most of Europe via the
Intersat VA F-11 satellite from Network
Eleven’s studio in Birmingham.

The pioneer work stems from
several years of effort by Network
Eleven's managing director Peter Nott,
whose vision has been to launch a
Christian radio station that would serve
Ireland, Great Britain, and Europe.

"The launch of satellite TV and
radio, and the deregulation of the air-
waves have caused much disquiet
among many Christians,” Nott said.
"The sad thing is, these Christians may
not have realized how the Lord is using
this situation to raise up new, fresh
broadcasters, determined to take the
Gospel of Jesus Christ to millions out-
side the direct Church influence