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With the combination of the CBN
Radio Network and Ambassador
Inspirational Radio, there is today a
powerful and unique alternative in
radio network broadcasting for the
family. Not only 24 hour news, music
and talk, but ministry and radio pro-

gramming with a Christian message.

The kind of message more and more

station managers are choosing.

With the CBN Radio Network, you
will be able to choose just as much
programming as you need to increase
ratings and sales.

S0 go beyond merely increasing
ratings. Increase the quality of life for
families throughout your community.
Start making waves with program-
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ming from CBN Radio Network. Call
us at 800-777-2346, ext. 2372, for
complete details today.
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OR MANIPULATION?

The practice of fundraising

is examined in this month’s
Religious Broadcasting. The
T ™ discussion begins on page 3.
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SIGNING ON

Bill had two rules tor driving that were very
important to him. He did not speed and he al-
ways drove safely. He kept those rules as high
prionty.

One day. however, Bill was running late to
a crucial meeting. Being late could have a
serious impact on i very important business
deal. To get there on time. he would have todrive
over the speed fimit and. thus. less than safely.

At that point, Bill had to make an important
decision. Was he willing to subordinate two very
important principles to accomplish another
goal?

Sooner or later all of us are faced with
similar decisions. Financial pressure goes with the territory in Christian broad-
casting. The last two years may have been especially difficult for vou.

Itis in those ditticult times when we feel the financial pressure the most
that our character is tested. The temptation to resort to less than ethical fundrais-
ing is tremendous and it we are not carcful. we can justily it for some very good

reASONs:

"The ministry must be preserved for

the sake of souls.” Or. "God has raised the
ministry up and it must be preserved.”

It is important to reach the lost. God
has raised up ministries. and as faras Tam
concerned. it is more vital than cver that
Christian broadcast ministries exist. They

BY JERRY ROSE

are desperately needed.

But that need should never cause us to subordinate the higher priority, and
that is exhibiting the highest moral and ethical behavior. That priority should run
through every aspect of our ministry. especially our fundraising.

We should not succumb to psychological tricks or allow oursclves o resort
1o poor theology to raise money. Our message is much too important for that.

Here are some important questions to ask yourselt:

How far am [ willing to go to save my ministry? The answer 10 that ues-
tion has a lot to do with your personal character and the integrity of your minis-
Iry.

What are the most important priorities for my organization?

What are my own most important priorities?

Are my fundraising techniques in keeping with a high cthical standard?

How do 1 feel deep down about my fundraising activities?

How do I feel about the people ['m called to reach?

Occasionally take time to go back and review some of your fundraising let-
ters. Go back over three or four years. Be honest with yourself. Prayerfully con-
sider your fundraising appeals.

Are you on target ethically? Do you feel good about what you have said?
This kind of honest review can be very good for all of us and can save us some
grief at a given point in each of our ministries.

I we intend to honor God with our lives and ministrics. there is no option
1o good ethics. I's real simple. Good ethics is good Christianity, poor ethics is
poor Christianity. And what the world doesn’t need more ot is poor Christianity.

Jerry Rose is the president of NRB and WCFC/TV-38 in Chicago, lil.
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undraising. Hundreds of religious

broadcasters, from station owners to
program producers, rely upon the prac-
tice to keep their outreaches operating.
But at what point does fundraising be-
come a manipulation for monies rather
than a legitimate vehicle for ministry?

It’s a question that everyone who
utilizes fundraising in their Christian
broadcasting efforts has to ask themsel-
ves. In Signing On this month, NRB
president Jerry Rose explores the ethics
of fundraising in Christian broadcast-
ing.

A chilling question raised by Dr.
Rose asks, "How far am [ willing to go
to save my ministry?” He then responds,
"The answer to that question has a lot to
do with your personal character and the
integrity of your ministry.”

How true. Self-examination and
evaluation is a must for everyone who
serves the Lord, let alone those who
depend upon the raising of funds to sup-
port the ministry they are involved with.
Certainly no one is above making a mis-
take or becoming caught up in a fund
raising effort that is based on poor
ethics.

Jim Bakker’s recent conviction and
subsequent sentencing for fraud and
conspiracy in efforts to raise funds for
the PTL Television Network may be an
extreme example, but nevertheless it’s
something we all can learn from. As is
Dr. Rose’s column. If you haven’t read
it, do so. If you have, go back and read
it again.

Additional wise advice can be
found in Larry Burkett's "By What
Standards is a Broadcast Ministry
Termed Successful?" It is a road map for
every Christian broadcaster to follow.

The director of Christian Financial
Concepts writes, "I believe God is call-
ing us to a higher standard in which not
only are our financial books open for
scrutiny, but also our faithfulness to our
purpose, our steadfastness to our goals,

INISTRY OR
ANIPULATION?

and our stewardship of our talents and
resources.”

The fundraising ambitions and mo-
tives of those in Christian broadcasting
are indeed something that should be
able to withstand the examination of
both God and man. Christian broad-
casters should be above the standards
followed by those in the secular end of
the industry.

For example, take a recent letter
sent by National Association of Broad-
casters president Edward Fritts to his
membership. The correspondence deals
with a proposal by the National College
Athletic Association (NCAA) to restrict
beer advertisements during broadcasts
of the 1991 Division 1 Basketball Tour-
nament.

The restriction would limit the ad-
vertising of beer to 60 seconds per hour,
and only educational messages from the
breweries would be allowed during the
actual games.

In his letter, dated October 20, Mr.
Fritts wrote: "This type of restriction
against the advertising of a legal
product threatens to set a dangerous
precedent which would have potential-
ly serious economic repercussions for
broadcasters."

Nowhere in his letter, however,
does Mr. Fritts mention that in most of
the U.S. the purchase and possession of
beer is illegal for the vast majority of the
tournament’s participants (i.e. players,
cheerleaders, student supporters).

Rosters of major college basketball
teams are full of players between the
ages of 18 and 20. But thatdoesn’t seem
to matter to Mr. Fritts. Instead, he urges
NAB members to immediately call their
local university and college officials
and "explain to them the seriousness of
this situation.”

And then, according to Mr. Fritts,
the school officials should be persuaded
"to contact the NCAA and help con-
vince that organization that it should not
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include such advertising restrictions in
the final bid specifications” for its tour-
nament,

How sad. In a world where young
people are constantly tempted by the
specter of drug abuse or alcoholism, Mr.
Fritts and the NAB feel it’s okay to have
beer manufacturers sponsor an event in-
volving underage participants. Just so
the pockets of certain broadcasters are
kept full.

Of course Mr. Fritts attempts to jus-
tify his reaction to the NCAA’s proposal
by stating, "Should such restrictions be
duplicated with other sports, we could
see millions of dollars of ad revenue
flow out of sports broadcasting.”

How silly. As long as the advertis-
ing of beer is allowed on television and
radio, it will certainly be a part of
professional sports programming. In the
final analysis, it would seem that the
NAB is only interested in one thing: the
bottom line.

Christian broadcasters should be
reaching for a much higher standard,
especially when it comes to fundraising
or finances. Those in religious broad-
casting must not be like their secular
counterparts who base their decisions,
ethics, or actions on the almighty dol-
lar.

The Kingdom of God is built upon
souls, not dollar bills. And so, too,
should be the work of every Christian
broadcaster. When it comes to fundrais-
ing, appeals must be genuine and from
the heart. The emphasis ought to be on
ministry, not on simply making money.

“Therefore, since we have this min-
istry, as we received mercy, we do not
lose heart, but we have renounced the
things hidden because of shame, not
walking in craftiness or adulterating
the word of God, but by the manifesta-
tion of truth commending ourselves to
every man's conscience in the sight of
God.”" (I Cor. 4:1-2, NASB)

RELIGIOUS BROADCASTING
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A new day for
New York...
A new day for

WMCAZ 7).

A premier broadcast facility in the nation's largest
market becomes your partner in ministry.

Salem Communications Corporation

WMCA joins the Salem family of
quality stations:
KGER - Long Beach/Los Angeles, CA
KKLA - Los Angeles, CA
KDAR - Oxnard/Ventura, CA
KAVC - Palmdale/Lancaster, CA
KLFE - San Bernardino/Riverside, CA
KPRZ - San Diego, CA
KFAX - San Francisco, CA
: WEZE - Boston, MA
WRFD - Columbus, OH
KCFO AM - Tulsa, OK
KPDQ AM/FM -Portland, OR
KGNW - Seattle, WA

REACHING ALMOST 20 MILLION PEOPLE IN FOUR STATES!




VWASHINIGTON WATCH

The Federal Communications
Commission (under new Chairman
Alfred Sikes) has initiated enforce-
ment proceedings against three FM
licensees on grounds that their sta-
tions may have broadcast "indecent”
programming. The actions mark the
agency's first indecency investiga-
tions in almost two years and may
well signal a more vigorous enforce-
ment effort by the new FCC in this
important and sensitive area.

The Commission has requested
explanations for specific broadcasts
from Evergreen Media Corp. of
Chicago AM, licensee of WLUP-AM
in Chicago; Narragansett Broadcast-
ing Company of California, Inc.,
licensee of KSJO-FM in San Jose;
and Great American TV and Radio
Company, licensee of WFBQ-FM,
Indianapolis. Once the stations reply,
the agency will determine whether

BY RICHARD E. WILEY

the programming was indecent.

The broadcast of obscene or in-
decent material is prohibited by the
U.S. Criminal Code (14 U.S.C.
1464). The FCC has authority under
the Communications Act to deter-
mine whether violations have oc-
curred and to impose sanctions on
stations if warranted. Under the
Supreme Court’s 1978 decision in
FCC v. Pacifica Foundation, the
Commission was authorized to
prohibit indecent speech at times of
the day in which children are likely
to be in the audience.

The Pacifica action, which was
initiated by the Commission at the
time that | was there, stemmed from
the mid-afternoon airing by a New
York station of the so-called, "seven
dirty words" monologue by come-
dian George Carlin. The FCC found

this broadcast to be "indecent" even
though it was not "obscene” under
the standards established in prior
Supreme Court decisions.

In 1987, the Patrick Commission
elaborated on and expanded the
FCC’s indecency standard to cover
language that falls with a "patently
offensive” definition. Opponents
challenged the FCC’s reinterpretation
at the U.S. Court of Appeals in
Washington, D.C., but the court held
in favor of the Commission.

However, the court asked the
FCC for further explanation of its
additional finding that the period
when unsupervised children
reasonably could be expected to be
in the broadcast audience — and
thus when indecent programming
could not be broadcast — was from
6 a.m. to midnight.

Perhaps in partial response to the
court’s decision, Congress enacted a
24-hour ban on the broadcast of in-
decent material in late 1988. Yet, en-
forcement of the law has been stayed
pending judicial review. Oral argu-
ments concerning the 24-hour ban
are scheduled for later this month.

As noted in a previous column,
the Supreme Court ruled earlier this
year in Sable Communications v.
FCC that a statutory ban on "dial-a-
porn” telephone calls that are in-
decent, but not obscene, is uncon-
stitutional. The court’s ruling in
Sable casts some doubt on the con-
stitutionality of the Congressional
prohibition on indecent broadcast
programming around the clock.

Accordingly, the Sikes Commis-
sion — in addition to its action
against the three stations — has
asked the court to give it an oppor-
tunity to bolster its previous legal
submissions in support of the ban
(and the court very recently has com-
plied with this request).

Some observers were not
surprised that the indecency enforce-
ment actions came relatively quickly
after the arrival of Chairman Sikes
and new commissioners Sherrie Mar-
shall and Andrew Barrett. A number
of Senators spoke forcefully against
indecent broadcasting during the
confirmation hearings for these com-
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Indecency enforcement

is a necessary but

delicate element of

broadcast regulation.

Supporters are not

likely to relent in their

call for the Commission

to police the airwaves

more vigorously.

missioners. All three pledged that
they would enforce the agency’s
policies to the fullest extent per-
mitted by law.

While FCC officials have stated
that the three stations cited had been
under investigation for several
months and that the arrival of the
new commissioners had nothing to
do with the timing of the action, it is
clear that the Sikes Commission is
sensitive to improving relations with
Capitol Hill — not only on the in-
decency issue but generally across
the board. Accordingly, the specula-
tion is that additional FCC indecency
action can be expected soon.

Indecency enforcement is a
necessary but delicate element of
broadcast regulation. Opponents will
continue to argue that the agency’s
current policies are vague, over-
broad, and unconstitutional. Sup-
porters, including many in Congress,
are not likely to relent in their call
for the Commission to police the air-
waves more vigorously.

Given the volatility of the issue,
and regardless of the outcome of the
present judicial appeal concerning
the 24-hour ban, further FCC action
and litigation in this area are certain
to come in the year ahead.

Richard E. Wiley, a partner in the
Washington, D.C., law firm of Wiley,
Rein and Fielding, is a former general
counsel for NRB. He was assisted in
the preparation of this article by John
C. Hollar, an associate in the firm.
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FUNDRAISING

BY GENE M. HENDERSON

The year was 1984, and the
Ethiopian crisis brought the reality of
mass starvation into the homes of every
American. In the wake of the disaster,
XYZ Relief Ministries'(not a real name)
was able to marshal the efforts of
Christian people across America to
help alleviate the suffering.

Funds poured in from people who
had never before been associated with
the ministry. As the funds came in, more
food and supplies were promised to
disaster sites not just in Africa, but in
other disaster-stricken areas of the
world. The ministry leader was in for a
rude awakening.

These new donors didn't renew
(give a second gift) as frequently as
their previous donors. The funds they
had depended on 1o fulfill promises of
relief supplies simply were not there.

$17.85-$22.41
(1+.1)

LTDVT

($4.15) 4
$14.14

LTDVp = $12.34-$10.49

(1+.1)

$1.68
$6.01

financial statements to determine their
financial condition.

Those financial statements are the
balance sheet, the income statement,
and the statement of cash flows. Each
of the three documents tells a distinct
part of the story of the relative health
and future potential of the business.

Although many Christian mini-
stries are quite familiar with these three
different financial statements, the
overriding focus is the income state-
ment. We have become quite adept at
evaluating revenues this year versus
last, growth or decline of the average
gift, and our success at upgrading cer-
tain segments of the donor file.

However, we are far less adept at
evaluating what is for many organiza-

CHART 1: The LTDV Formulas

$20.76-$4.52  $8.46-$1.98

(1+.1)2 (1+.1)°
$13.42 .,  $4.87
$7.97-$4.52  $3.95-$1.98
(1+.1) (1)’
$2.85 $1.48

This illustration is only one
symptom of a problem many ministries
and other non-profit organizations
face. When you rely solely on dona-
tions, how can you accurately predict
what next year’s income will be?

In the business world, corpora-
tions typically use (and in many cases
are required to produce) three diftferent

tions their most important fundraising
asset, the longterm value resident on
their file of contributors. Ironically, it
is also a hidden asset. Although the
Financial Accounting Standards Board
(FASB) will probably never allow its
recognition as a real asset on your
organization’s balance sheet, we all
know it is a real asset nonetheless, and

NOVEMBER ® 1989

we should improve our method of
measuring it.

Longterm donor value (LTDV)
can be defined as the present value of
all anticipated revenue from a donor
minus the cost of generating and ser-
vicing that donor over the life of the
donor’s relationship with the organiza-
tion. (It should be noted at this juncture
that for the sake of this discussion,
legacy gifts and "windfall" major or
special gifts are not included in this
analysis.)

Why is this concept important? 1
believe it is important for three
reasons.

1. Longterm donor value will
provide a snapshot of your direct
response program’s net worth at any
point in time. It is the equivalent of
your program’s balance sheet and just
as a corporation prepares a balance
sheet to measure its financial health,
fundraisers should begin to do the same
with their direct response program.
File growth, revenue generated, and
similar pieces of data simply do not tell
the whole story. To take the analogy
one step further, corporations invest in
plant and equipment whereas mini-
stries invest in donor acquisition. Cor-
porations depreciate plant and equip-
ment as they are used; ministries ex-
perience a comparable depreciation in
the form of donor attrition.

2. The longterm donor value cal-
culation is ultimately the only
legitimate method of comparing the ef-
ficacy of different methods of new
donor acquisition. As many of us have
experienced, initial donor acquisition
results can be very misleading. Win-
ning packages or two-minute
television spots may produce uncom-
mitted donors whose value to the min-
istry is much less than expected.

3. Longterm donor value adds a
dimension to your analysis that in-
creases your ability to manage your
direct response program. It literally

RELIGIOUS BROADCASTING



forces you to examine and attempt to
understand the giving dynamics at
work on your file.

Let’s look at a simplified example
of the longterm donor value of a newly
acquired group of 1000 donors. (See
Chart 2 on page 10.)

As demonstrated in this simplified
and somewhat optimistic example, the
longterm (10 yr.) donor value of a $20
contributor after acquisition costs and
direct servicing costs are subtracted is
$82.53 per donor or $82,526 for the
original group of 1000 donors.

To demonstrate how the longterm
donor value concept can be utilized to
evaluate donor acquisition ap-
proaches, consider Chart 1. In this
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case, we are comparing the value of a
newly acquired donor via a traditional
package (LTDV?t) against one that was
acquired with an upfront premium
(LTDVp) after three full years of ac-
tivity.

The calculation is quite simple.
We subtract the costs from the revenue
generated by each donor for each of the
three years and express that amount in
today’s dollars by discounting it at ten
percent per year. As you can see, the
traditional package produced a loss in
year one: $4.15 per donor acquired.
Conversely, the premium package ac-
tually produced $1.68 of net revenue
per donor in yéar 1.

However, you can see how the pic-

KMJC RADIO COVERS the BEST of TWO WORLDS !

ture dramatically changes after two
more years of activity. When viewed
from the perspective of LTDYV, the
traditional donor is worth $14.14 to the
organization whereas the premium
donor is worth only $6.01.

Keep in mind that in this case the
term is a mere three years. As the term
lengthens to the ultimate life of each
donor the margin between the two ex-
pands even more.

Longterm donor value has not
gained the respect it deserves as an im-
portant measurement tool of Christian
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ministry managers for at least two
reasons. First. itis viewed by many as
a somewhat academic exercise.

As was implied earlier in this ar-
ticle. most ol us are predominantly
focused on the income and cash flow
aspects of our organizations. The
marketing managers become victims
of the "how much have you raised for
me lately?” syndrome and choose not
to spend time and resources dealing

with the relatively imprecise process of

viluing our most important asset.

Secondly. a good amount of data is

required to do a meaningiul analysis
and there s naturally a lag tme be-
tween an action and the analysis of it.
As a rejoinder 1o those 1wo comments,
I would offer these words: consistency
and computers.

Adopting a consistent 1..TDV
methodology will remove much of the
imprecision and provide a true
decision-making platform for you to
determine what programs your minis-
try can aftford next vear. and in years to
come.

Computers not only have been

gathering the data you need for vears,
but they (coupled with good spread-
sheet software) can make quick work
of the cumbersome calculations. The
tools are there and it is time for the
longterm donor value concept 1o come
of age in our profession.

Gene M. Henderson is senior vice presi-
dent and chief operating officer of the Not-
for-Protit Division of Epsilon in Boston,
Mass. He will address the above subject in
a workshop during NRB 90 entitled "Direct
Mail Marketing.”

CHART 2: The Longterm Donor Value: A Simplified Example

FUNDRAISING YEAR 1
ORIGINAL DONORS 1,000
DONORS RECAPTURED

TOTAL DONORS RETAINED

AVERAGE GIFT PER DONOR
(Including Upgrade)

$20.00
AVERAGE NUMBER OF

GIFTS PER DONOR 1.0
REVENUE/DONOR $20.00
TOTAL GROSS INCOME $20,000

BASIC FUNDRAISING COST/YR.
($1.75/PREVIOUS YR. DONOR)

RECAPTURE COST
($0.50/LAPSED DONOR)

ADDED GIFT COST
($0.50/CURRENT YR. DONOR)

TOTAL FUNDRAISING COST $20,000
NET FUNDRAISING INCOME $0

FUNDRAISING COST
PER DOLLAR RAISED $1.00
PRESENT VALUE

OF NET INCOME* $0

*A 10 percent discount rate or cost of capital used in this calculation.

LONGTERM VALUE OF THIS GROUP OF

DONORS WHEN ACQUIRED: $82,620
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2 3 4 S 7 8 9 10
650 553 500 460 430 407 368 337! 312
35 41 46 26 28 30 32
650 588 541 506 479 433 396 367 344
$22.00 $24.20 $26.62 $29.28 $32.21 $35.43 $38.97 $42.87  $47.16
1S 181S 1) 1.15 1.15 i8IS 1.15 1:15 1.15
$25.30  $27.83 $30.61 $33.67 $37.04 $40.74 $44.82 $49.30 $54.23
$16,445 /$16,364 | $16,561 '$17,038 317,742 $17,642 $17,747 |$18,093 $18,657
$1,750  $1,138 $1,029 $947 $886 $838 $758 $693 $642
$105 $123 $138 $147 $156 $168 $180 $192
$325 $294 $271 $240 $217 $198 $184 $172
$2,075  $1,537 $1,423 $1,338 $1,273 $1.211 $1,124 $1,057 $1,006
$14,370 [$14,827 | $15,138 |$15,700 $16,469 $16,431 |$16,623 $17,036 $17,651
$0.13 $0.09 $0.09 $0.06 $0.07 $0.07 $0.06 $0.06 $0.05
$11,876 [$11,140 | $10,339 | $9,748 $9,296 $8,432 $7,755 $7,225 $6,805

LONGTERM DONOR VALUE: $82.62

RELIGIOUS BROADCASTING



ALLTHESE WILL BE DELIVERED.

s
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AEXEEED

BUT ONLY THIS ONE WILL BE OPENED
AND READ 93% OF THE TIME.

Today, you can depend on your mail being delivered, but being opened and read is another matter.
Only Western Union Mailgram' messages are opened and read 93% of the time.
If that’s the kind of response you want, trust Western Union Mailgram messages.
For more information call 1-800-373-6245, DEPT. 607.

WESTERN’ ‘
UNION

Speed - Impact - Response

(Circle 118 on the Reader Service Card)



BY LARRY BURKETT

1. Purpose. The sole purpose of
every enterprise which designates itself
as "Christian" should be to glorify God.

Acknowledging that purpose will
make decisions regarding every other
aspect of operations — from employee
relations to customer satisfaction to
ministry expansion to funding — much
simpler.

How that purpose is worked out is
what makes each ministry unique, but
it should entail these major goals: a)
Evangelism — Sharing the good news
of Christ can occur with unsaved staff
members, customers, your audience,
and even your vendors. b) Discipleship
— The encouragement and spiritual
growth of employees must be a vital
concern of managers and owners. c)
Meeting needs — Providing adequate
salaries, paying creditors on time, and
giving customers quality products meet
important needs. d) Funding — Any
business or ministry needs funds to
continue operations and fulfill its pur-
pose.
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2. Planning. Proverbs 16:9 says,
"The mind of man plans his way, but the
Lord directs his steps.” Like the man in
Luke 14:28-30 who set out to build a
tower, Jesus warns us to make sure we
have developed adequate plans before
beginning any undertaking.

Wise planning for a Christian
enterprise should contain at least these
essential elements: a) Tithing — Give
God His portion first. b) Paying taxes
— Honestly render what is due
(Romans 13:7). ¢) Restitution — Cor-
rect wrongs and restore offenders if
possible (Matthew 5:24). d) Paying a
fair wage — Look after the interests of
your employees and not merely your
own (Philippians 2:4). e) Paying
creditors on time — Remember, your
purpose is to glorify God.

Now that we see what Christian
businesses and ministries hold in com-
mon, what are the major differences
that separate broadcast ministries from
the others? | see two major areas.

The first is the whole issue of ac-
countability. In a time when we are
calling for fewer restrictions, less inter-
ference, and fewer civil hindrances, 1
believe God is calling us to a higher
standard in which not only are our
financial books open for scrutiny, but
also our faithfulness to our purpose, our
steadfastness to our goals, and our
stewardship of our talents and resour-
ces.

In Luke 12, Jesus tells the parable
of the faithful steward in which He
describes two slaves. The slave who
knew his master’s will and was found
doing it when his master returned was
put in charge of all his master’s posses-
sions. However, the worthless slave,
who also knew his master’s will but did
not act in accordance with it, was
punished severely.

Jesus ends the story with these

NOVEMBER ® 1989

words: “. . . From everyone who has
been given much shall much be re-
quired; and to whom they entrusted
much, of him they will ask all the
more." Now, you may say that this is all
well and good, but after all, aren’t all
ministries accountable to the Lord? Of
course they are. But let’s face it. We all
know the far greater potential that
broadcast ministries have to touch the
lives of lost men and women this world
over.

I have often heard it said that we
are the only "Bibles" some people will
ever read. Permit me to expand that.
Broadcast ministries, because of their
wide exposure, are the only repre-
sentation of Christ and His kingdom
that multiplied thousands will ever
come in contact with. It is incumbent
upon us, then, to be found discerning
and obeying the Master’s will as wise
and prudent stewards of whom "much

In a time when we are

calling for fewer

restrictions, less

interference, and

fewer civil hindrances,

| believe God

is calling us to a

higher standard

shall be required.”

In the parable of the talents in Mat-
thew 25, the day came when the slaves’
master " . . . came and settled accounts

RELIGIOUS BROADCASTING



with them” (v. 19). Should not we, who
are accountable to this larger degree,
tremble at the thought of this day of
reckoning? I say yes, we should
tremble.

The day of reckoning is not always
in the by-and-by. We are painfully
aware of those in our own ranks who
very recently have been called by the
Master to give account and who have
been found woefully lacking. The
thought of our solemn responsibility
and inevitable accountability should
lead us to take frequent and sober
soundings of our own motives and
methods.

The second area of difference
goes hand-in-hand with the first —
fruitfulness. Broadcast ministries, by
their very nature, are expensive
propositions. The potential for return
in spiritual fruit is great, but a lot of
sowing and tending must take place
first. My fear is that in the midst of all
the activity that goes on in the sowing
and tending process (programming,
fund raising, facility upgrades. new
technology. etc.) we can lose sight of
the purpose of all this activity — fruit!

"A certain man had a fig tree
which had been planted in his
vineyard; and he came looking for fruit
on it, and did not find any. And he said
to the vineyard-keeper, ‘Behold. for
three years | have come looking for
fruit on this fig tree without finding
any. Cut itdown! Why does it even use
up the ground?" (Luke 13:6-7).

The Lord is interested in fruit.
Doesn’t this also apply to other mini-
stries? Of course, but again, compare
the investment with the yield.
Wouldn’t a farmer expect that an or-
chard should produce a far greater
abundance of fruit than a single tree?

At the end of the parable, the
vineyard-keeper pleads with the

RELIGIOUS BROADCASTING

Master to spare the fig tree: "*Let it
alone, sir, for this year too, until I dig
around it and put in fertilizer; and if it
bears fruit next year, fine; but if not, cut
it down'" (Luke 13:8-9). We would do
well to examine our yield. We must be
bearing fruit for the Master — fruit of
quantity and quality that He expects
and demands.

At the outset I said that broadcast
ministries ought to recognize and
embrace these differences. Surely
these are heavy responsibilities, but
then the Lord has equipped us for the
task. Yes, the work is hard, but the

rewards for a job well done are certain-
ly worth it. Remember that the
stewards who were found faithful were
given even more responsibility and in-
creased opportunity to serve the
Master.

Let’s embrace that to which the
Lord has called us and diligently per-
form it for the glory of our Lord. That’s
what we're in business for!

Larry Burkett, host of the two daily radio
programs How to Manage Your Money and
Money Matters, is director of Christian
Financial Concepts in Gainesville, Ga.

REACH FOR

THE FUTURE

NSP 800 & 900 SERVICE

NSP, our 800 & 900 customized
telephone service bureau lets your
organization enter the future with success.
NSP enables you (o earn revenues through
nationwide access for polls, sweepstakes,
information distribution, donations,
promotions, or even create new applications.

Our 24 hour, fully automated service

requires no paid staff making it more cost
effective than conventional 800 inbound
bureaus, while NSP’s 900 service also allows
you to earn revenue for every call. Ask us
about our unique 800 Credit Card Capturing
service.

Let NSP show you how the future can
bring success 10 your organization.

AMERICAN COMMUNICATIONS & ENGINEERING

2267 N. Agate Court ® Simi Valley ¢ CA 93065 » 805-581-3318

(Circle 108 on the Reader Service Card)
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"How do other non-commercial,
Christian radio stations fund their opera-
tions?" was continually being asked in
our educational organization’s board
meetings. When [ looked for informa-
tion, I didn’t find any that answered the
question. At the same time | was search-
ing for a project for my M.R.E. program
at Manahath School of Theology.

I met both needs by conducting a
survey of 175 radio stations listed in The
Directory of Religious Broadcasting as
non-commercial, Christian-formatted
facilities. Of those surveyed, 118
responded.

The survey found that a majority
(57 percent) of the stations use an annual
fundraiser or subscription campaign to
fund their efforts. The annual event has
a promotional name in most of the sta-
tions with Sharathon the most used (63
percent), followed by Involvathon,
Challenge, Pledgeathon, Careathon,
Pledgeweek, Fundraiser, Operation
Thanks, Spring Celebration, Ingather-
ing, Share Week, and Spring Roundup.
Radioton was the title used for the one
group of Spanish stations reporting.

The annual fundraiser is respon-
sible for a majority of the funding for 99
percent of those stations that use this
method. However, only 30 percent of the
stations reported that the annual effort
resulted in all of their budget need being
met.

A look at the annual budgets of
these stations showed 52 percent with
needs of $101,000 to $499,000. Those
with budgets over $500,000 made up 18
percent of the stations. A majority (78
percent) of all surveyed facilities
employ between one and ten staffers.
Only 14 percent employ more than ten.
One paid staffer is employed at eight
percent of the stations.

In this day of consultants and
professional fundraisers, only six per-
cent use an outside consultant or
fundraising team. The other stations
reported that they do all of the work of
the annual effort internally with station
staff and volunteers.

FUNDRAISING:
WHAT’S
THE

TREND?

= LLLLALIL Y

BY KENNETH C. HILL

Autumn is the favorite time of the
year for the annual fundraising effort,
with 46 percent of the stations’ efforts at
that time. Spring follows with 26 percent
and winter with 24 percent. When asked
why a station chose its time for the
fundraiser, the answer was overwhelm-
ingly (85 percent) "no particular
reason."” Only 15 percent stated a reason,
with 14 percent saying they chose their
time because it was the station’s an-
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niversary and the remaining one percent
because of the station’s budget planning
timetable.

After the annual event is wrapped
up and the workers have time to rest, 89
percent of the stations said they send a
thank you letter for the promise or
pledge, while two percent send an in-
voice for the amount promised. Of those
reporting, eight percent said they do no
follow-up on the promises.

Other sources of funding for these
stations include tax-supported grants
(less than one percent), private founda-
tion grants (two percent), denomination-
al grants (two percent), business under-
writing (19 percent), paid programming
(12 percent), and auctions (eight per-
cent). Most stations use multiple
fundraising plans, such as a combination
of business underwriting and an annual
fundraiser.

Of those stations with no annual
fundraiser, 23 percent reported they had
none because the Lord met all the needs
by prayer alone. Another 20 percent of
those without an annual event said that
the station’s parent organization funded
all of their efforts.

It is hoped that the results of this
survey will help those involved in the
work of non-commercial, Christian
radio to better understand their station
relative to others in the same field. Per-
haps some will get new ideas for their
operation.

God’s Word points us to the story of
Elijah taking comfort in the fact that
7000 were still serving the true and
living God (I Kings 19). There is com-
fort in knowing about others in the work
and how they are faring.

Readers desiring a copy of the
results of the survey may write the
author at WHCB-FM, Box 2061, Bris-
tol, TN 37621-2061.

Kenneth C. Hill is president of Appalachian
Educational Communication Corporation
and general manager of its non-commer-
cial, educational Christian station WHCB-
FM in Bristol, Tenn.
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A personal note
from Jerry Rose

Greetings in the name of the Lord!

Within days of the new decade’s dawning, we will gather in our
nation's capital for the 47th Annual Convention of the National
Religious Broadcasters. I'm delighted to invite you to be there with
us; our Program Comittee, led by Dr. David Clark, has prepared a
truly outstanding calendar of workshops, seminars, and sessions.

| know when arrive in Washington we will all have dreams to
share, plans to unveil, goals to declare. But my personal prayer is
that we will make all of that secondary...and that we’ll focus our
hearts first of all on Jesus Christ.

The 90’s will certainly bring opportunity--1 believe it will be a
decade of unparalleled evangelism as well as tremendous Body-
building for the Church. It will be a thrilling experience for each of
us to have a part in it.

And yet, | trust we will remember the One that it's all about. Our
greatest new opportunities of the coming decade will come because
we love and obey Him.

With all the fine fellowship that we’ll enjoy in this great Conven-
tion...with all the making of new friends and renewing of old acquain-
tances...with all the learning and sharing and growing that we’ll
experience...| pray that this Convention will also be a profound per-
sonal spiritual experience for each and every one of us--that we'll be
challenged to achieve an even deeper walk with the Lord...so that
as we head home, we'llknow, deep down inside, that God has moved
mightily within us.

See you in Washington!
Let revival begin!

Jerry Rose
President
National Religious Broadcasters




Super
Seminars

Saturday o
* Fund Raising: New Directions
* Developing A Biblical View of

Sex In Ministry To Your

Audience

* The Year 2000 Movement:
Emerging Initiatives

* Developing An Executive
Plan For A Ministry’s

W

Monday m January 29,1990 m 9:30 - 11:00 a.m.

Engineering Special = Positioning a Non-Commercial Christian Station = New Developments in
Ratings - A Life of Worship - AIDS/HIV Infection = Low Power TV & Starting a Station = Captur-
ing and Winning Your Audience = Producing and Using TV Specials = Children’s TV~ Middle East
and Africa - BNRB HNRB  How to Produce a Local Family News in Focus

Tuesday m January 30, 1990 m 9:30 - 11:00 a.m.

Engineering Special = How To Work with Rating Services = TV Programming Research = A Life of
Prayer = EEO and Affirmative Action = Computer Software/Hardware Update = Commercial Sales
and Non-Profit to Profit - International TV Broadcast and Film Evangelism - Commercial Program
Syndication = Local Churches’ Use of TV - Europe, Asia and Latin America ~ BNRB =~ HNRB
FCC Update

Wednesday m January 31, 1990 m 9:30 - 11:00 a.m.

Engineering Special = Use of Personal Computers  Identifying and Building - Relationships With
New Audiences/Donors - A Life in God's Word = Direct Mail Marketing = Product Networking = TV
Legal Q & A - Media Buying = Alternative Programming Methods - Coordinating Efforts for the
Year 2000 = Music Licensing BNRB  HNRB
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m Sunday, January 28, 1990

m Saturday, January 27, 1990

9:00 AM - 9:00 PM

11:00 AM - 5:30 PM :

2:00 PM - 5:00 PM
7:00 PM - 9:00 PM

9:30 PM - 11:00 PM

Media Expo Exhibitor Registration
Convention Registration

: Super Seminars

: Opening Plenary Session

- Pat Robertson, Featured Speaker

. Larnelle Harris & Sheila Walsh, Featured
* Musicians

Reception - A Tribute to

Dr. Ben Armstrong

8:00 AM - 9:00 AM
9:00 AM - 6:00 PM
9:00 AM - 5:30 PM
9:00 AM - 12 Noon

10:00 AM - 12 Noon
. Ray Ortlund, Featured Speaker
. Haven of Rest Quartet, Featured Musicians

1:00 PM
2:00 PM - 5:00 PM
6:00 PM
6:30 PM - 8:45 PM

m Tuesday,

7:00 AM - 9:00 AM

9:30 AM - 11:00 AM
10:00 AM
12:30 PM - 2:00 PM

2:00 PM - 5:30 PM
3:00 PM - 4:00 PM
6:00 PM

7:00 PM - 9:00 PM

Pat Robertson

Prayer Service

Media Expo Exhibitor Registration
Convention Registration

HNRB Worship Service

Worship Service

Media Expo Ribbon Cutting & Opening
BNRB & HNRB Concerts

Media Expo Closes

Praise & Worship Service

: Take 6, Bruce Carroll, & Gary McSpadden,
. Featured Musicians
9:06 PM-10:29 PM

"Sunday Night" Radio Program
with Richard K. Allison

January 30, 1990

. Congressional Breakfast

: Gov. John Ashcroft, Missouri, Featured
: Speaker (invited)

. Dave Boyer, Featured Musician

- Workshop Session Il

+ Media Expo Opens

: FCC Luncheon

. Steve Brown, Featured Speaker

: Steve Amerson, Featured Musician

. Convention Registration

. NRB Business Meeting

. Media Expo Closes

. Evening Plenary Session

. Larry Lea, Featured Speaker

. Karla Worley, Greg Buchanan, Jeoffrey
: Benward, & Gary McSpadden,

Featured Musicians
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® Monday, January 29, 1990

7:00 AM - 9:15 AM

9:00 AM -5:30 PM

9:30 AM - 11:00 AV
10:00 AM

2:00 PM - 4:00 PM

TV Plenary Session
Convention Registration
Workshop Session |

Media Expo Opens
Presidential Plenary Session

- NRB President’s Report
. Shirley Jones, Phil Driscoll, & New Song,
. Featured Musicians

4:30 PM - 5:30 PM
6.00 PM
7:00 PM - 9:00 PM

NRB Business Meeting
Media Expo Closes
International Banquet

. Leighton Ford, Featured Speaker
. Bobby Michaels, Wentley Phipps,
* Featured Musicians

m Wednesday, January 31, 1990

9:00 AM - 5:30 PM
9:30 AM - 11:00 AM

10:00 AM ;
11:00 AM - 12:30 PM
2:00 PM :

6:00 PM - 9:00 PM

Convention Registration
Workshop Session |li
Media Expo Opens
NRB Business Meeting
Media Expo Closes

- Anniversary Banquet

. Charles Stanley, Featured Speaker

Steve Green, Featured Musician

President George Bush

A DECADE OF OPPOSTUNITY




m Meet Everyone

Religious media leaders from across the U.S. and
around the world: network executives, station owners
and managers, media consultants, engineers, pastors,

musicians, publishers, program producers - everyone °
will be there for the NRB 90 MEDIA EXPO! - \\

N

m No More Middleman—

Deal directly with the decision-makers and audience-shapers of the religious broadcasting marketplace.

m Here’s What NRB ’90 Offers You As An Exhibitor:

Four non-stop days to show off your products and services, meet the consumers and communicate your
message! Advance publicity in pre-Convention issues of the nationally circulated Religious Broad-
casting magazine! Your company listed in our comprehensive directory of exhibitors - part of the offi-
cial Convention program !

Whether you exhibit annually in five shows or 500, NRB's Media Expo is the only place to keep up with
the entire religious broadcasting market. Let satisfied exhibitors speak for themselves:

"Good response - Very good contacts made!” - FamilyNet, Inc. "Once again, an invaluable
asset to our broadcast efforts. The key contacts made were most beneficial, and the end results
will be evident for years to come.” - There’s Hope!, Inc. "l was pleased by the high caliber of
exhibitors.” - Gentner Electronics "Good show. Well worth attending!” - LPB, Inc.

With so many delighted exhibitors, you can be assured of tremendous success as you exhibit your com-
pany at the NRB '90 Media Expo. To reserve your space, contact Michael Glenn at (201) 428-5400,
FAX (201) 428-1814.



Instructions:

PLEASE PRINT OR TYPE.

NATIONAL RELIGIOUS BROADCASTERS

47th Annual Convention
& Exposition
January 27-31, 1990, Washington, D.C.

1. Use a separate registration for each person OTHER THAN SPOUSE.
2. Please fill out each section of the form completely. All information is vital for expediting your registration.

3. Registration fees are listed below. MEMBER RATES APPLY ONLY TO MEMBER ORGANIZATIONS WHOSE DUES ARE CURRENT.

4. Make checks payable to National Religious Broadcasters. Mail completed form with payment to NRB, PO Box 1926, Morristown, NJ 07962-1926.
NO REGISTRATIONS ACCEPTED OVER THE PHONE. Registration fee includes tickets to the Congressional Breakfast, FCC Luncheon, and
Anniversary Banquet, plus admission to all workshops and Media Expo 90.

5. Hotel reservations: 1-800-535-3336 USA & Puerto Rico. 1-800-535-3356 outside USA.

6. ** Faculty/student rates are only available to 1989-90 members of Intercollegiate Religious Broadcasters (applications available from NRB). The
$60 collegiate registration fee does not include tickets to the Congressional Breakfast, FCC Luncheon, and Anniversary Banquet.

CANCELLATION POLICY: 75% refund prior to Friday, January 5, 1990. NO REFUND OF REGISTRATION FEES AFTER THAT DATE. Beyond
this date, we will credit monies to your membership or next year’'s convention. ALL CANCELLATIONS MUST BE IN WRITING. Please
photocopy this form as needed for additional registrations. NRB Phone (201) 428-5400; FAX (201) 428-1814

FIRST NAME MIDDLE INITIAL LAST NAME

Name

a0r aMr JRev. _Bshp. 1 Miss

Nickname(for badge)
Spouse Name(for badge)
Title -
Organization(for badge)
Address
City/state/zip
Telephone (day)

Social security#

(For presidential clearance)
Spouse social security#
(For presidential clearance)

Check appropriate box: 4 NRB Member .1 Member Applicant
Name of member organization if different from above: (print)

j Non-Member _J Exhibito_r J Press

Primary medium in which you are involved:

4 Radio J TV/Cable < Film
'J Records/ 4 Video J Other (specify)
Cassettes U Print

d Please send Media Expo 90 exhibitor information
d Please send advertising information
J Please send information on available sponsorships

PAYMENT METHOD
J Check enclosed 4 Visa J MasterCard - American Express
Card #

Name as it r;ppears on card (print)
Expiration Date:

Signature

FOR OFFICE USE ONLY

Check# - ) Amount )
Date received

# Registrations covered by payment
# Meal tickets

Received by

J Mrs.

(evening)
Date of birth
(For presidential clearance)

Date of birth B
(For presidential clearance)

***NO REGISTRATIONS WILL BE PROCESSED IN THE HOME OFFICE
AFTER JANUARY 5, 1990. AFTER THAT DATE, YOU MUST REGISTER
ON-SITE. THERE WILL BE NO EXCEPTIONS.

deadline

*** Jan. 5 On-site
Member $235 $285
Member Spouse 135 195
3 or more
Members each 195 245
Non-Member a 350 405
Non-Member Spouse ] 220 280
3 or more
Non-Members each 310 365
Faculty/Student 125 125
**Faculy/Student 60 60

**No meal tickets

EXTRA MEAL TICKETS

Congressional Breakfast  # @ $30
FCC Luncheon # @ $30
Anniversary Banquet # @ $40
HNRB Luncheon # @ $25
BNRB Luncheon # @ $25
International Banquet # - @ $30
HNRB. BNRB & Int'l. Banquet ticket NOT included in
registration packet..

TOTAL AMOUNT ENCLOSED $

*PLEASE NOTE: Registration must be
paid in full in U.S. dollars

to qualify for the reduced rates.
We cannot process this
form without it.



American Airlines has established special NRB '90 convention rates. They
also offer 5% off any of their promotional fares from your departure city. To
find out which special fares you can take advantage of, call American's Meet-
ing Services desk (toll-free from the U.S. and Canada): 1-800-433-1790.

Ask for STAR-FILE # 06Z0CW.

SHERATON WASHINGTON HOTEL

2660 Woodley Rd. at Connecticut Ave., NW
Washington, DC 20008
Room Rates: Single-$94 Double-$110

OMNI SHOREHAM HOTEL

2500 Calvert St., NW
Washington, DC 20008
Room Rates: Single-$89, $94 Double-$94, $110

INFORMATION NEEDED TO MAKE RESERVATIONS

. Name of convention
. 1st, 2nd, 3rd choice of hotel
. Arrival/departure dates
. Number of rooms required
. Type of room (single, double, etc.)
. Number of persons in party
. Arrival time
. Credit card name, number and expiration date*
. Names of all occupants of room
10. Address
11. Telephone number

* If a credit card is not used, a deposit needs to be
sent to the hotel within 15 days of receipt of confirma-
tion.

National Religious Broadcasters
PO Box 1926
Morristown, NJ 07962

CONNECTICUT AVENUE DAYS INN

4400 Connecticut Ave., NW
Washington, DC 20008
Room Rates: Single-$67 Double-$74

SAVOY SUITES HOTEL

2505 Wisconsin Ave., NW
Washington, DC 20007
Room Rates: Single-$65 Double-$65

NRB '90 HOUSING BUREAU

Phone: 1-202-842-2930
1-800-535-3336 (U.S. & Puerto Rico)
1-800-535-3356 (Canada)

FAX: 1-202-789-7037

Telex: 510-6016-764

CONFIRMATION:

Regardless of how reservations are made, all
hotel confirmations will be sent by mail.
These confirmations are in addition to,

and separate from, convention

registration confirmations.

Non-Profit
Organization
U.S. Postage

PAID

Greenfield, OH
Permit No. 7




SPOTLIGHT

Early one morning Edna Ed-
wards finished reading a book ex-
cerpt about forgiveness on her radio
program. Walking back to her office
at WFGW/WMIT, she saw a tall man
enter the station lobby with tears
streaming down his face. His 18-
wheeler truck was parked in the
driveway.

"How may I help you?" Edwards
asked.

"You must be Mrs. Edwards,” he
replied. "Just now you read some-
thing for women over the air. But as |
was driving down the highway and
listening, | realized God wanted me
to do something about the bitterness
in my heart toward a former pastor.
I'm here to say ‘Thank you.™"

Edwards still gets choked up as

EDNA EDWARDS:

BY LUCINDA S. McDOWELL

she recalls this and other stories
about lives being touched through
"Carolina’s Christian Voice." "That’s
why Christian radio is important —
because of what happens to the
people who listen!" she says.

Edna Edwards came to Blue
Ridge Broadcasting in Black Moun-
tain, N.C., 20 years ago. In 1962,
nearby resident Billy Graham wanted
to minister to his community despite
a rigorous travel schedule. Why not
buy a radio station?

Soon WFGW-AM went on the
air and later that year expanded into
WMIT-FM located on top of Mount
Mitchell, the highest peak east of the
Mississippi. The 24-hour stations now
reach a listening audience in seven
states.

During a general layoff in 1973,
Edwards lost her secretarial job at the
station. But three months later she
was asked by Dr. Graham to come
back as general manager, an unusual
position for a woman at that time.

"l did not understand the work-
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ing of the Lord in this at all,” Ed-
wards recalls. "I felt 1 brought only
two things to the job which would be
helpful . . . how to work with people
and how to balance a budget.”

Edwards felt the Lord set aside a
special verse for her at that time: "He
who calls you is faithful and He will
do it." (I Thessalonians 5:24)

Edwards points out her biggest
challenge is keeping herself on target.
"I must make sure I'm following
God’s leading every day and that
means prayer, counting on the Lord,
and expecting Him to answer all my
needs. If 1 can just keep these goals
in focus, then it’s easier to share the
vision with my staff,” notes Edwards.

The 20-member staff at Blue
Ridge Broadcasting has a deep affec-
tion and respect for "Mrs. E." She
holds monthly staff meetings and pe-
riodic luncheons at the station to
foster camaraderie and team spirit.

The radio staff counts heavily on
the support of local Christians to help
keep its ministry on target. "Because
we’ve taken time to get to know
churches in our listening area, they
feel a partnership with us and are
willing to help. Our target audience is
the Christian family . . . how better
can we nurture them than by keeping
in contact with their churches?" Ed-
wards says.

For the past eight years,
Edwards’ staff members have held
"Radio Rallies™ at area churches in
which they share about the station
through music and testimony. These
personal contacts have helped in-
crease listenership. For the first time,
WFGW and WMIT have appeared in
the Arbitron ratings in both Charlotte
and Asheville.

In 1974, Edwards was the first
woman elected to the NRB Board of
Directors. She served as secretary on
the executive committee from 1985-
88 and is currently president of
NRB’s Southeast Chapter. Recently
she hosted the annual regional con-
vention for 100 broadcasters from
eight southern states.

One of the reasons Edwards is
able to touch lives is her sensitivity to
the Holy Spirit. "At times a staff
member will be in my office asking
questions about programming,” ex-
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plains Edwards, "and I will say some-
thing to them, even though I don’t
know where the words are coming
from. Afterwards that person will
come back and say that my advice
was just what God wanted for them.

"That’s exactly what 1 want the
Lord to [give] me . . . a heightened
realization that God is leading in
every area, especially in the days in
which we live.”

Edwards recalls one late night
when she received a phone call at the
station from a listener in Tennessee
who poured out her story. "I've just
been beaten by my husband and left
unconscious,” explained a young
woman. "When [ came to, | got my
children settled down and realized |
wanted and needed a friend so badly.

"But we’'re new in town and |
don’t know anyone. So | reached
across the kitchen table and turned on
the radio. WMIT was playing Jesus
Loves Me 1 knew then [ had found a
friend!"”

Edwards was able to pray with
the woman and refer her to someone
in her area who could help.

People-to-people ministry is the
heart and soul of general manager
Edna Edwards’ work at Blue Ridge
Broadcasting. "It’s good to know that
people are touched by what we do on
the air," she adds. "If that signal is
strong enough to get through to them
and our programming is finely tuned
so it makes good sense and doesn’t
turn somebody off, then boy, it makes
a difference in their lives!"

Lucinda Secrest McDowell produces
the daily Christians Around the World
radio broadcast in Black Mountain, N.C.
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MORRISTOWN, N.J. (NRB) —
Over 40 workshops and four "Super
Seminars"” are planned for NRB 90, the
National Religious Broadcasters’ 47th
Annual Convention and Exposition,
which is scheduled for January 27-31
in Washington, D.C.

On Saturday afternoon, January
27, delegates will be able to attend a
Super Seminar of their choice. The four
seminars are scheduled from 2-5 p.m.

"Evangelism — The Year 2000:
Emerging Initiatives,” held in the Ar-
lington Room, will focus on the grow-
ing efforts of the World By 2000 cam-
paign. A seminarentitled "Fundraising:
New Directions” is to be moderated by
Butch Maltby of CBN University.

"Developing a Biblical View of
Sex in Ministry to Your Audience” will
be conducted by Dr. Joseph and Mary
Ann Mayo in the Richmond Room.

The Dover Room will be the loca-
tion for a fourth seminar dealing with
management. Itis entitled "Developing
an Executive Plan for a Ministry’s Ex-
pansion.” All four Super Seminars are
open only to attendees who register
before the special sessions begin on
Saturday.

On Monday, Tuesday, and Wed-
nesday, the weekday workshops will
be held from 9:30 to 11 o’clock in the
mornings only, leaving more time for
attendees to pursue other business and
visit Media Expo 90.

There are approximately 14
workshops scheduled for Monday. Tit-
les include: "Positioning a Non-Com-
mercial Christian Station,” "New
Developments in Ratings,” "A Life of
Worship,” "Capturing and Winning
Your Audience,” and "How to Produce
a Local Family News in Focus."

Other workshop topics will dis-
cuss AIDS, Children’s TV, Internation-
al Broadcasting, and Low Power TV.
Workshops for the BNRB and HNRB
chapters also will be held each week-
day morning.

Tuesday morning's workshops
will include some of those on Monday,
with some changes in moderators and
participants. Subjects to be covered are
engineering, TV programming re-

search, EEO and affirmative action,
computer software/hardware .update,
commercial sales and non-profit to
profit workshop, commercial program
syndication, and an FCC update.
Workshops slated for Wednesday
include direct mail, product network-
ing, media buying, legal questions and
answers about TV, music licensing, and
alternative programming methods.

MORRISTOWN, N.J. (NRB) —
Many well-known Christian musical
artists will participate in NRB 90, ac-
cording to program committee chair-
man David Clark. Recent confirma-
tions include Gary McSpadden, a
former member of The Imperials, the
Bill Gaither Trio, and The Gaither
Vocal Band.

McSpadden, who has recorded
eight solo albums, will sing at both the
Sunday evening Praise and Worship
Service and the Tuesday evening plen-
ary. He is currently working on a
television program entitled Backstage
with Gary McSpadden.

Also to be featured at the Sunday
evening plenary is Bruce Carroll, a
relative newcomer to Christian music
and a first time guest at an NRB con-
vention.

Monday’s Presidential plenary
will feature three musical presenta-
tions. Among the three is Phil Driscoll.
virtuoso trumpet player, who is mini-
stering at his third NRB convention.

The other featured musical guests
are newcomers to an NRB convention:
Shirley Jones and the group New Song.
Jones, who is known for her roles in
several entertainment classics, released
her first gospel album last fall.

NRB 90 will host its annual Inter-
national Banquet on Monday in the
Sheraton Washington Ballroom.
Vocalists Bobby Michaels and Wentley
Phipps will provide the music for the
evening.

Michaels’ military upbringing has
influenced his singing style according-
ly. After some time in the secular in-
dustry, he has recorded two gospel al-
bums.
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MORRISTOWN, N.J. (NRB) —
Registrations for NRB 90 are up from
last year, according to convention
registrar Faye Woodward.

Woodward said response to the
“early bird" registration has been very
good, with 780 delegates confirmed by
October 10, as compared to 525 on that
date last year.

"If registrations keep up in the
same trend, we should equal or top
NRB 87, which was our best year in
terms of the numbers of registrants,”
Woodward said.

All registrations must be in by
January 5 to qualify for the lower rate.
After that date, attendees will have to
pay approximately $50 more per per-
son to attend the convention.

Hotel reservations must be made
by calling the Washington, D.C. Hous-
ing Bureau at (800) 535-3335 in the
U.S. or (800) 535-3356 in Canada. The
D.C.-area number is (202) 842-2930.

When calling the bureau, be sure
to mention the name of the convention,
your arrival and departure dates, as
well as your first, second, and third
choice of hotels.

Woodward added that registrants
who must travel by air will benefit by
calling American Airlines for special
NRB convention rates. The toll-free
number, operating anywhere in the
U.S. or Canada, is (800) 433-1790.
Please ask for STAR FILE #S-13270.

MORRISTOWN, N.J. (NRB) —
The Congressional Breakfast, held an-
nually at the NRB convention, has a
new twist for the 1990 event. Conven-
tion planners are asking attendees
themselves to invite their respective
Congressmen to the breakfast, which is
set for Tuesday morning from seven
until nine o’clock.

In addition, convention delegates
successful in having their Con-
gressmen attend the function, will be
able to sit beside their Senator or
Representative on the dais during the
breakfast.

Further information on the special
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seating arrangement for attendees and
their Congressmen can be obtained by
calling NRB at (201) 428-5400.

NORTH EAST, Md. (NRB) —
During the October meeting of the
NRB Executive Committee, the mem-
bership applications of 11 organiza-
tions and individuals were approved
for acceptance into the organization.

Approved for membershipin NRB
were: Joel A. MacCollam of Acclaimed
Communications in Glendale, Calif.;
The Brooklyn (N.Y.) Tabernacle; First
Baptist Church of New York, N.Y.;
Global Glance of Charlotte, N.C.;
Great Plains Christian Radio in Meade,
Kan.; and Rose Communications of
Las Vegas, Nev.

Also approved: WORD-
FM/WIJHIJ-TV in Marietta, Ga.;
American Family Association Educa-

tion and Legal Defense in Washington,
D.C.; Discipleship Counseling of Dal-
las, Texas; Last Days Ministries in Lin-
dale, Texas, and Living Water Full
Gospel Church of Riverhead, N.Y.

SAN JUAN, PR. (NRB) — The
Caribbean Chapter of NRB has
changed its fall convention date to
November 8. Originally, the chapter
planned to hold its annual meeting
November 7-9.

According to chapter president
William Lebron, the decision was
made to shorten the convention after
Hurricane Hugo ravaged the islands of
the Caribbean and damaged the
facilities of several NRB member sta-
tions there.

Anyone with questions regarding
the Caribbean chapter meeting should
contact Lebron at (809) 769-4103.

Do You Have FINANCIAL Concerns?
So Do Your Listeners . . .
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*NATIONAL"

WASHINGTON, D.C. (NRB) —
The National Association of Broad-
casters (NAB) has asked the Federal
Communications Commission to
clarify its new rules allowing some
Class A FM stations not meeting
revised distance separation require-
ments (short-spaced stations) to in-
crease their power. However, NAB ap-
plauded the FCC for its "selective” ap-
proach to Class A station upgrading
which goes into effect later this year.

In its filing, NAB asked the Com-
mission to clearly define how a "short-
spaced” station planning to increase
power should obtain the consent of any
station that could be affected and what
documentation is required.

NAB suggested that affected sta-
tions be notified by certified mail of a
proposed power increase and that the
licensee seeking the increase obtain
written consent from these stations.

In addition, NAB urged the FCC
to reconsider its policy of allowing
Class A stations to judge any inter-
ference to other stations by using sig-
nal contour measurements instead of
mileage separation. According to
NAB., power-increase applications
based on contour should not be ac-
cepted until the agency’s service and
propagation modeling techniques are
significantly improved.

CHICAGO, Ill. (NRB) — Page
Two, a 60-minute weekly broadcast
seen on WCFC/TV-38, recently added
two co-hosts to its format. David F.
Oseland, program director at the
Chicago station, assumed the position
of anchor last season. He was joined by
production manager Debra L. Revitzer
in September.

Page Two, airing Monday even-
ings, is a local production of
WCFC/TV and features news and
public affairs within a Judeo-Christian
perspective.

According to Page Two producer
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The newly opened Michael Cardone Media Center in Springfield, Mo., serves

as the national production facility for the Assemblies of God.

Tim Frakes, the program will retain its
variety of news and entertainment fea-
tures. TV-38 sports director Van
Crouch plans continuation of his inter-
views with local pro athletes, and film
critic Jim Kragel will present a fresh
line-up of movie reviews.

SPRINGFIELD. Mo. (NRB) —
The Michael Cardone Media Center
was dedicated recently in Springfield,
the international headquarters of the
Assemblies of God.

"Construction of the Michael Car-
done Media Center could not have
been more timely,"” Lee Shultz told the
crowd of more than 200 gathered for
the dedication ceremonies. Shultz, na-
tional director of the Division of Com-
munications, said the new production
facilities can become a vital part of the
Fellowship’s Decade of Harvest evan-
gelistic outreach during the 1990s.

The building houses offices, a
photo studio and lab, a main produc-
tion studio, A and B studios, control
rooms, editing suites, and contference
rooms. The 21 .858-square-foot facility
includes state-of-the-art equipment.

The building is a gift from Michael
Cardone Sr., former chairman of the
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board of M. Cardone Industries. an
auto parts remanufacturing firm in
Philadelphia, Pa.

Immediate plans for the media
center include production of nonbroad-
cast videos "to support our various
ministries.” Shultz said. adding that the
center will be used for uplink and
downlink satellite communications to
access the Fellowship’s colleges and
leaders throughout its 57 U.S. districts.

Television broadcasts are also
planned for the media center. The As-
semblies of God radio broadcast,
Revivaltime, is now produced in the
facility.

MINNEAPOLIS. Minn. (NRB) —
Evangelist Billy Graham and eldest
son Franklin have joined forces with
their respective organizations to con-
tinue providing immediate and long-
term relief to victims of Hurricane
Hugo.

The Billy Graham Evangelistic
Association (BGEA) has designated
$25.000 from its World Emergency
Fund to supplement over $35,000 col-
lected in a special offering at the final
meeting of Dr. Graham’s Arkansas
crusade in Little Rock. Both gifts will
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be channeled through the Salvation
Army and Red Cross for relief work in
the Carolinas, Puerto Rico. and the Vir-
gin Islands.

"I want the people of Charleston,
Charlotte. and other cities devastated
by the storm to know we have compas-
sion for them and are praying for
them,” said Dr. Graham, who has urged
people everywhere to pray for those in
desperate need in his home region.

In addition to this financial assis-
tance, Samaritan’s Purse. an organiza-
tion headed by Franklin Graham, has
already sent several truckloads of food.
clothing, and bottled water to Charles-
ton. Samaritan’s Purse representatives
have also been on the scene in Puerto
Rico and the Virgin Islands to assess
the needs.

"We want to give food to the
poorest people — those that have fal-
len through the cracks,” Franklin
Graham said. "I'm not looking to help
the person waiting for the insurance ad-
Jjuster — as desperate as their situation
is. We're looking to help those who
don’t have any insurance, who won’t
reccive any government assistance.”

Samaritan’s Purse has secured a
warchouse from J.R. Dean in Charles-
ton which is being filled with non-
perishable food and canned and dry
goods for continued disbursal through
the church network. He added that the
greatest need now is” for clean-up
materials such as pumps, mops.
brooms, squeegees, and soap.

Anyone wishing to help provide
assistance for the hurricane victims
through either Graham organization
can contact BGEA, P.O. Box 779, Min-
neapolis, MN 55440 or Samaritan’s
Purse, P.O. Box 3000, Boone, NC
28607.

*INTERNATIONAL"

SEOUL, Korea (NRB) — Accord-
ing to Far East Broadcasting
Company’s Korean office, the or-
ganization dedicated a new 100,000-
waltl transmitter in June. Director Billy
Kim said HLKX, the station using the
transmitter, has heard from many lis-
teners in Korea and Manchuria who
report that the station’s signal is now
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very clear.

Last fall, FEBC began broadcast-
ing during the morning hours on
HLAZ, a 250,000-watt station located
in Cheju-Do, which reaches the
southern part of Korea and nearby is-
tands.

Dr. Kim reports that FEBC has just
been granted permission by the Korean
government to build an FM station in
the central region of the country, which
will have a potential audience of three
million people. The station is expected
to be on the air by December |.

BURBANK, Calif. (NRB) — The
Hispanic Christian Communications
Network (HCCN) and ASSIST (Aid to
Special Saints in Strategic Times) have
announced plans to work together on a
unique outreach to aid Cuban and
Nicaraguan churches.

The two ministries will be
cooperating on a Sister Church
program aimed at linking U.S. chur-
ches with some 100 churches in Cuba
and Nicaragua. ASSIST is already link-
ing English-speaking American chur-
ches with congregations in Cuba, and
has recently signed up 50 more in
Nicaragua.

Dan Wooding, founder of ASSIST,
said the organization’s vision is to link
churches in the so-called free world
with those in restricted and threatened
countries. "We believe this |is] God's
way of us encouraging and helping
each other in our different churches,”
Wooding said. noting that the program
will give Hispanics the opportunity to
reach out to others who are less for-
tunate than themselves.

Raimundo Jimenez. host of
HCCN's daily two-hour Spanish lan-
guage Christian talk show, said he
wants his audience "to become vitally
involved in this strategic new
program.”

CHATHAM, N.J. (NRB) — Trans
World Radio (TWR) opened its new
communications center in the central
African nation of Burundi during Sep-
tember. The new facility contains a
radio production studio and offices.
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According to TWR, plans for the
center began in 1986, when TWR and
Scripture Union agreed to establish a
communications center in the
landlocked nation. Since that time,
TWR entered into negotiations with
the Burundi Government for the pos-
sible regulation and opportunity to util-
ize Burundi’s 100,000-watt shortwave
transmitter to reach all of Central and
West Africa after its commissioning in
the early 1990s.

The center will provide facilities
for the production of French program-
ming in an indigenous setting.
Programs in French and other lan-
guages produced at the center will be
targeted to nearly 50 percent of
Africa’s more than 600 million in-
habitants.

In other news, TWR’s West Ger-
man partner, Evangeliums-Rundfunk
(ERF), is celebrating its 30th anniver-
sary. The station, which started in a
living room, now operates with 150
full-time employees.

ERF produces programs which are
broadcast on short- or medium-wave
via Radio Monte Carlo. Approximate-
ly one million German-speaking
people are regular listeners of ERF’s
programs.
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Focus on the Family has an-
nounced the appointment of David
Swan as director of marketing. Swan
will oversee the marketing of all the
resources developed by the ministry,
including magazines, books, films,
videos, and broadcast cassettes. His
background includes positions with
Laura Scudder’s, AMF Voit, and Proc-
ter & Gamble.

Lisa Young has joined the staff of
WZZD-AM, "Philadelphia’s Contem-
porary Christian Radio,” with duties in
news, public affairs, and sales. Young
moves from Philly’s CBS-owned
WCAU- AM.

Sherman England is the new con-
troller at Ambassador Advertising
Agency. England joins the Fullerton,
Calif.-based agency following stints
with Kaynar, Microdot Aerospace Cor-
poration, and Federal-Mogul Corpora-
tion. Ambassador represents 20 radio
ministries with more than 180,000
monthly program releases.

Word, Inc. has announced the
promotion of staff members Tom
Ramsey and David Arvidson. Ramsey
will assume the duties of executive
vice president of Word Records &
Music, overseeing music publishing,
A&R, product marketing, and sales and
distribution departments. Arvidson
moves from Myrrh Records’ director of
marketing to director of marketing-
Word/Nashville Record Group. The ap-
pointment comes three weeks after
Barry Landis’ departure to pursue his
own consulting business.

CBN has named Stephan M.
Brown as director of direct mail and
telemarketing. Also named are
Richard D. Taylor as deputy director
of Operation Blessing and Tom Collins
as director of conferences.

Jill Peterson has joined the sales
department of Christian Duplications
International. Peterson will work with
national telemarketing and bookstores
in the eastern states.

Jeffrey B. Gouch has been ap-
pointed Central Region Sales Manager
at the FOR-A Corporation. Gouch will
service the midwestern states with the
company’s full line of professional

video and audio broadcast and post-
production equipment.

David L. Melvin and Robert W.
Patterson have joined the headquarters
staff of the National Association of
Evangelicals (NAE). Melvin (no rela-
tion to NAE Executive Director Billy
A. Melvin) is the newly appointed na-
tional field representative, while Patter-
son will be serving as associate to the
executive director.

More than 10,000 listeners joined
WWDJ-AM, "New York’s Christian
Radio," for Big Splash ’89. The day-
long Jersey shore invasion was capped
off by a concert spectacular which in-
cluded BeBe & CeCe Winans, Steve
Camp, First Call, Tony Melendez, and
surprise guest Whitney Houston.

Target Marketing magazine recog-
nized more than 100 colleges and
universities offering at least one full
semester course in direct marketing.
The lone Christian college on the list
was The King’s College, Briarcliff
Manor, N.Y.

Dez Dickerson, former lead
guitarist for rock star Prince, is now
working on Christian projects through
his publishing and production com-
panies DeSound and 3-D Productions.
Growing inner conflict, which was
fueled by watching Christian
television, like the 700 Club, resulted
in his quitting the band. Involved in
music and youth ministry in St. Paul,
Minn., his next project is an album
with Gospel artist Michael Peace.

Zondervan Publishing House
reports that The Late Great Planet
Earth will go back to press for its
106th printing. The Hal Lindsey book
was first published in 1970 and has
sold more than 10.7 million copies.

The recent Gospel Youth Festival-
Estonia ’89, the historic three-day
Christian music festival, resulted in
more than 2000 conversions, according
to unofficial reports. Held in the Baltic
Republic city of Tallin, Estonia, in the
northwest USSR, the festival was co-
sponsored by Youth for Christ Interna-
tional and Outreach for Christ, Inc.
Headlining the event were artists
Sheila Walsh, Scott Wesley Brown,
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f and Bruce Carroll.
Crown International arranged for the
sound system through a Poland-based
sound company at no charge.

Industry leader Myrrh Records
has teamed up with award-winning
Campus Life magazine in a new hot-
line featuring contemporary Christian
artists. This month, Campus Life
readers can call 1-800-366-1157 and
hear a message from Russ Taff and a
song from his new album The Way
Home. The hotline is already receiv-
ing more than 200 calls daily from
the magazine’s predominantly col-
lege-aged readers.

The Jesus film, a two-hour mo-
tion picture based on the Gospel of
Luke, now has the distinction of
being the most translated film in his-
tory. To date the Campus Crusade for
Christ film has been translated into
136 languages and been shown in
166 countries.

Evangelist Larry Lea will spon-
sor a "Prayer Breakthrough” in
Miami, Fla., November 8-10. Lea has

chosen the city because of its reputa-
tion has the drug gateway of the na-
tion, with an estimated 90 percent of
all illegal drugs passing through it for
distribution. All area churches are
being invited to participate in the
three-day event.

A Visit with Mrs. G. is
scheduled to be broadcast to the
young people of Rumania from Trans
World Radio (TWR) in Monte Carlo.
A Spanish-language version of the
program is already broadcast from
TWR in Bonaire.

Luis Palau has just concluded a
ten-day, five-city evangelistic cam-
paign in the Soviet Union. The meet-
ings in Riga, Leningrad, Kishinev,
Kiev, and Moscow were attended by
an estimated 40,000 Soviets. Besides
radio and newspaper coverage, a 12-
minute portion of an evangelistic
message was broadcast nationally on
Soviet Central television.

JVC Professional Products
Company has introduced a complete
new line of professional S-VHS

production and post-production
equipment. This new equipment,
called the 11 Series, includes a full-
feature editor, edit feeder, docking
portable recorder, and time-based-
corrector/noise reducer.

Gospel recording artist Twila
Paris has just completed her first two
concept videos. The filming returned
Paris to Venezuela for the first time
since she accompanied her parents on
a missions trip when she was a little
girl. The videos are to support her
Star Song releases For Every Heart
and It’s the Thought.

Sandi Patti recently received
recognition for her continued Gospel
music success. The Benson Company
presented Patti with the official
RIAA certified platinum (one million
units) release of Hymns Just For You.
In addition, Word Records presented
her with "gold" certificates for her
Make His Praise Glorious album and
the Let There Be Praise in-concert
video. The releases sold 500,000 and
25,000 units, respectively.
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BOOK REVIEWS

by Bill Bright
Here’s Life Publishers

"Christians have failed to draw
upon the very source
of power, the Holy
Spirit, which Jesus
Christ sent to do His
work in us," says
Bill Bright. "They
have failed to tap
into the Christian’s
secret to a consistent
life of purpose and
power."

In The Secret:
How to Live With
Purpose and Power,
Dr. Bright outlines a practical ap-
proach to a consistent and fulfilling
life in Christ. Topics include how to
unlock the door to a consistent life of
purpose and power, what it means to
be "filled with the Holy Spirit,” how
to win daily spiritual battles, and how
to recover after a spiritual "stumble.”

The Secret helps Christians un-
derstand that God loves them and is
committed to helping them turn
tragedy to triumph and heartache to
rejoicing when they obey His scrip-
tural formula.

Dr. Bright is founder and presi-
dent of Campus Crusade for Christ,
International.

Bill Bright

How to
HI.M’ With
irpose and
Power

by Charles R. Swindoll
Multnomah Books

The daybreak of Christ’s return
may only be hours away. Chuck
Swindoll says it’s time for believers
to wake up, shake loose from sleepy
distractions, and finish our race with
a burst of energy and joy.

In Rise And Shine: A Wake-Up
Call, the author calls for alert, wide-
awake believers, ready to reach out
and grasp the extraordinary oppor-
tunities at the close of the 20th cen-
tury. God’s people are not only to
make a difference, they’re to BE dif-
ferent.

Rise And Shine offers biblical in-
sight, good humor, and a practical
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strategy for developing a relevant
personal ministry and a last-days life-
style.

Swindoll is pastor of First Evan-
gelical Free Church in Fullerton,
Calif., and speaker on the daily radio
broadcast Insight For Living.

by Ray & Anne Ortlund
Multnomah Books

Confident in Christ: Discover
Who You Are As a Believer challen-
ges believers to discover the dynamic
truth of what it means to be "in
Christ” and to let it shape how they
live.

Written in 12 chapters, the book
also can be used as a group study.
Topics help readers to face problems
with courage and hope, relate to God
in deep and fulfilling communion,
fellowship with others on a deeper
level, and recognize where they are
and where they’re going.

Ray and Anne Ortlund are the
founders of Renewal Ministries. Ray
is also president of radio’s Haven of
Rest Ministries and will speak at the
NRB 90 Sunday morning worship
service. His other books include
Lord, Make My Life a Miracle (Regal
Press), and You Don't Have To Quit
(Oliver-Nelson), which was co-
authored with wife Anne.

by Paul McGuire
Vine Books

New Age religions have cap-
tivated millions of people searching
for ways to satisfy their spiritual
longings. Lured by the promise of
spiritual power, healing, and a richer,
more rewarding way of life, they
have become ensnared by age-old su-
perstitions.

Evangelizing the New Age invites
you to enter the spiritual battle on be-
half of those involved in this move-
ment. It presents an overview of the
New Age philosophy. A helpful ap-
pendix gives an overview of the dif-
ference between New Age world
views and the Biblical worldview.
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Jack Hayford, who wrote the
foreward to Evangelizing the New
Age, says it is "not a call to paranoia
but to compassion and loving com-
munication. It’s a call to believers to
become disciples, to step out of their
pews and into the trenches.”

by Dennis Rainey
Word, Inc.

A single premise is the basis for
Lonely Husbands, Lonely Wives. As
founder of the Family Life Conferen-
ces, Dennis Rainey maintains that
"Your marriage will naturally move
toward a state of isolation.” He shows
that unless a couple lovingly and
energetically nurture and maintain
their marriage, they will begin to drift
away from each other.

Lonely Husbands, Lonely Wives
is easy reading, and offers practical
helps on how to defeat isolation and
experience oneness.

Rainey is founder of Family Life
Conferences, sponsored by Campus
Crusade for Life, which he began in
1976 for the Crusade staff with 43
people in attendance. Today the con-
ferences are held across the nation
and were attended by 35,000 people
in 1989.

Glancing back to the early days of
broadcasting

by David Lazell

FE-Tﬂ

Evergreen 1\\t‘\l YOI |

Publications BE WIKLIOO? |
What's On The | ==

Wireless? is a nostal- |
gic look into the his- |
tory of "The Great | oo
British Wireless." |} =gy
The programs and ’
personalities  men-
tioned are primarily
British and include
various references to early religious
broadcasters in the UK, including
evangelist Gipsy Smith and programs
such as Chapel in the Valley.

David Lazell is a free lance
writer and past contributor to
Religious Broadcasting magazine.
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PROGRANMMING ISSUES

The position of program director in
a Christian radio setting should not be
delegated without thoughtful evaluation.
Due to the smaller staffs many Christian
stations have, the program director (PD)
should possess a great deal of versatility,
often more so than in secular radio where
there is often a more department-
oriented structure.

Because the typical Christian radio
station has a full-time on-air staff of two
to five members, it is important to have
a PD who is skilled in production,
promotions, music formatting, and, of
course, on-air work.

And due to the fact that the great
majority of Christian stations utilize a
standby contract engineer, it is a good
idea to hire a PD with at least a basic
knowledge of general radio equipment
and one who has a good ear at detecting
distortion, equalization, and phasing
problems.

Today’s program director should
also be familiar with the basic methods
of researching the tastes of the listening

BY BOB AUGSBURG

audience. He or she should approach
music tests and research with an open
mind, willing to leam from his listeners,
and be mature and honest enough to
make necessary format adjustments
regardless of personal tastes.

I am often amazed, and I must admit
sometimes ashamed, at the high level of
commitment I have seen in secular radio
today in comparison with some of the
PDs in Christian radio. In light of the
eternal importance of our message, we
must not accept second best at our sta-
tions.

Program directors must be ex-
amples to other staff announcers. The
level of the PD’s commitment will often
be reflected in the entire on-air staff. The
exceptional program director is not a
clock watcher. He will gladly work the
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10 or 12-hour day when necessary.

If you are seeking to fill this all-im-
portant position at your station, remem-
ber to closely examine the personality
traits of the individuals you are consider-
ing. The PD in Christian radio must pos-
sess an attitude of humility and concem
for others, while at the same time be ag-
gressive and firm when the situation re-
quires.

He must be flexible and mature
enough to realize that not all of his
visions for the station are going to be im-
plemented immediately. He should be
the type of individual who understands
the sales and management considera-
tions and can be somewhat flexible and
patient, while not complacent.

It is important that he reflect a fair-
ness and consistency in dealing with the
announcing staff under him, never show-
ing partiality. The well functioning
programdirector will be respected by the
staff not because of title, but because he
or she has eamed that respect through ex-
ample.

Realizing that he daily works close-
ly with everyone and should desire to
foster an enjoyable work environment,
he cannot just be considered "one of the
guys." Respect can be eroded along with
the ability to lead if the PD crosses that
line.

Since many station managers are
also involved in sales or at non-comms
in fund raising, the program director
should be mature enough to handle the
many day-to-day situations that in-
evitably arise, such as listener com-
plaints, conflicts among staff members,
and those unexpected visits from pastors
and community leaders. Avoid a hot-
tempered personality type, even if he has
a great voice and lightning wit. It will
cost you in the long run.

The program director at today’s
Christian station must be tactful, patient,
display an openness to other’s ideas, and
be organized. Once you find the PD with
these qualities, don’t let him go. Pay him
well, give him extra vacation time, and
allow him space. If you already have
such a person, count your blessings and
take him out to a fine restaurant — this
week.

Bob Augsburg is president of Program-
ming Plus in Fort Myers, Fla., a company
that provides music services for Christian
radio stations across the nation.
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I listen to your program everyday
while I am at work.
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Kathy S. Sanker
Albany, oOr.
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Ann Alzamora,

Ft. Lauderdale, Fl.

Fro-Ligfe iz
Ferspective

the nation’s #1
five-minute daily commentary
featuring one of America’s
pioneering pro-life leaders

John C. Willke, M.D.

President, National Right to Life Committee
For a free audition tape contact:
515 East Commonwealth Avenue ‘
Fullerton, Califomia 92632 '
(714) 7381501
“We believe in what you re doing! God Bless you.”
Dr. James C. Dobson
FOCUS ON THE FAMILY
(Circle 112 on the Reader Service Card)
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TECHNICALLY SPEAKING

Many station owners are not aware
that a UHF LPTYV station can improve
its signal considerably in much of its
service area without increasing its 74
dBu contour. This can be done as a
minor change, which is generally
routinely approved by the FCC within
several weeks of filing.

The increase is accomplished by
taking advantage of the fact that the
FCC defines effective radiated power
(ERP) in any azimuth direction as
being the ERP value toward the radio

Now assume that the power is
raised to 1000 watts, and the antenna
gain is raised to 25.0. The peak ERPin-
creases to 42.5 kW, an increase of over
50 times or 17 dB!

However, the beam is now tilted
down — 2 1/4 degrees in the case of
the 300-foot tower and 2 1/2 degrees in
the case of the 1000-foot tower. The
beamtilt ensures that the ERP toward
the radio horizon remains 0.8 kW
under both conditions, and the 74 dBu
contour is unchanged.

The figure shows
that the beamtilt con-
siderably increases the
signal level at ranges
closer than the horizon
— the coverage area of
most LPTV stations.

For example, in the
case of the 1000-foot
tower, the ERP in the 2
3/4 - 10 mile range is
more than 10 kW. This
compares to the less

BY RICHARD D. BOGNER

horizon in that direction. However, the
actual ERP in that same direction can
be much higher, as long as this higher
ERP is aimed below the radio horizon.

Thus, if you use a transmitting an-
tenna with a relatively narrow beam in
the vertical plane, and tilt that beam
downward, below the horizon, so that
the part of the beam pointing toward
the horizon is well below the beam
peak, the 74 dBu contour will remain
the same but the ERP at ranges closer
to the transmitter will increase.

Two typical cases are plotted in the
chart — one for a center of radiation
300 feet above average terrain (AAT),
the other for 1000 feet AAT.

In both cases, the hypothetical
construction permit is for a 100-watt
transmitter, with 85 percent transmis-
sion line efficiency and a low 4.7 an-
tenna gain (in the azimuth direction
under consideration).

These assumptions result in an
ERP of only 0.8 kW toward the horizon
in that direction. The ERP drops slight-
ly below 0.8 kW at ranges less than the
range to the horizon because of the ver-
tical beam of the antenna. This ERP
value vs. range is plotted in the figure
as the horizontal line marked "4 bay
antenna.”
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than 0.8 kW obtained

under the original as-

sumptions and repre-
sents an increase of more than ten
times.

Obviously the reception in those
ranges is much improved. Note also
that at no range is there a loss of ERP.

Almost any UHF station now
operating, or having a construction
permit to operate, at a low ERP value

Almost any UHF station

now operating, or

having a construction

permit to operate, at a

low ERP value can use

this method to greatly

improve reception.

can use this method to greatly improve
reception. You can also take this ap-
proach if you are waiting for a filing
window, or anticipate that an inter-
ference will be cleared, but do not want
to wait to improve your station’s sig-
nal.

In such a case, you can start with
a downtilted antenna beam, and then
later raise the beam (usually by remov-
ing a shim or changing one or more
cable lengths, or both) after the
modified filing is granted, or the inter-
ference is cleared.

Richard D. Bogner is technical director of
Bogner Broadcast Equipment Corpora-
tion, a Westbury, N.Y. antenna manufac-
turer. The above article has been reprinted
from The LPTV Report (August 1989) by
permission of Kompas/Biel & Associates,
Inc.
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Q. HOW ARE SOME NRB MEMBERS
ABLE TO ENJOY A HEALTH BENEFIT
PLAN WITH POSSIBLE SAVINGS
OF UP TO 30% OR MORE?

A. THE NRB COMPREHENSIVE
BENEFKFIT PLLAN!

The plan that brings you comprehensive,
low cost coverage for your

employees and their families ...

Call 1-800-438-5566 to learn more about the
NRB Comprehensive Benefit Plan that covers:

*Hospital, surgical and other medical expense benefits
up to $1,000,000 per person

* Dental Coverage
* Emergency accident and outpatient benefits
* Physician care
* Prescription drugs
* Chiropractic benefits
* Psychiatric care, alcohol and substance abuse benefits

* Vision care benefits, including exams, frames, lenses

For a complete information package please call or write to:
Continental Benefit Company
185 Main Street, Suite #4
Gloucester, Massachusetts 01930
1-800-438-5566

(Circle 107 on the Reader Service Card)



CLASSIFIEDS

SUCCESS-N-LIFE: TV Ministry in Dal-
las seeking qualified personnel in all
fields. Maintenance and operating en-
gineers, field producers, writers, audio
operators, production assistants, etc. Call
Personnel at (214) 620-1586 for informa-
tion or write Robert Tilton Ministries,
P.O. Box 819099, Dallas, TX 75381.

ANNOUNCER: 50,000-watt, non-com-
mercial FM station is secking applicants
for an announcer. Position requires skills
in production, news gathering and
anchoring, and live air work. Send
resume and air check to Director of Per-
sonnel, WBCL Radio, Summit Christian
College, 1025 West Rudisill Blvd., For
Wayne, IN 46807.

ASBURY COLLEGE: Assistant/As-
sociate Professor (tenure track) to teach
courses in theory, management, and radio
in broadcast communication. Other
teaching opportunities available. Ph.D.
preferred, M.A. with professional ex-
perience considercd. Please submit letter
and vita to Dr. Paul Vincent, Asbury Col-
lege, Wilmore, KY 40390. Asbury Col-
lege is an evangelical, liberal arts college
in the Wesleyan tradition with a student
body of 1100. Excellence in teaching is a
primary expectation. The campus is 20
minutes from Lexington in the beautiful
bluegrass of Kentucky.

EXPERIENCED CHRISTIAN BROAD-
CASTER of nine years desires employ-
ment with ministry-oriented organization.
Experienced in all phases including com-
munity relations, music director, drive
time host, concert coordinator, super-
vision of employees. Desires program
director or assistant manager or other
challenging position. For a team player
with a servant’s heart, contact Box 10R,
NRB, P.O. Box 1926, Morristown, NJ
07962-1926.

WRITER-PRODUCER-DIRECTOR
seeks position with religious TV station
or video production company in New
England. Thirteen years in broadcast/cor-
porate TV. Excellent writer. Experience
directing studio/remote programs, EFP.
Knowledgeable in satellite transmission,
video conferencing. Currently employed.
Robert Pritchard, 616 Huff Avenue, Man-
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ville, NJ 08835: (201) 234-7483.

WRITER/PRODUCER of award-win-
ning television spots, CBN University
graduate with MA in television produc-
tion, 15 years film/video experience as
director, producer, writer, editor, promo-
tions. Seeks creative, challenging posi-
tion. Can relocate. No dependents, lots of
ideas. Have written and produced
documentaries and news programs. Con-
tact Ms. Kennetha H. Gaebler, 509
Treetop Drive #201, Virginia Beach, VA
23451; (804) 428-5381.

VIDEO ENGINEER/MANAGER —
Thoroughly experienced and highly
capable professional with a demonstrated
record of consistently exemplary perfor-
mance. Eleven years in production
studio: 8 years performing maintenance
and production operation; 3 yecars Chief
Engineer, supervision/research, evalua-
tion, and recommendation of new pur-
chases/capital budget management. Two
years remote truck. Contact Art at 320 N.
Hugh St., Plano, IL 60545; (708) 552-
8597.

DEDICATED AND CAREER MAN-
AGEMENT-oriented Christian, 3 1/2
years of broadcasting experience.
Graduated with honors from the Univer-
sity of Michigan. Interested in an ac-
count sales or programming position
which leads into management with a
solid Christian radio organization. Prefer
Ky.. Tenn., W.Va,, N.C. area, will con-
sider all of U.S. Contact Kevin Skorupa,
7644 E. Chaparral Rd., Scotisdale. AZ
85250; (602) 994-0294.

FREELANCE PRODUCER/AUDIO EN-
GINEER available for radio program
production, audio post-production for
video, music, or radio/TV/film. High
quality work. Affordable rates. Fourteen
years agency and non-commerical net-
work experience. Currently serving
major national ministries and broadcast
organizations, but there’s still room in
my schedule for your program or special
project. Contact: Curt Olson (612) 566-
4859.

TV STATION/GROUP MANAGE-
MENT: Christ-centered family man seek-
ing long-term career opportunity and
stability. Previous TV station manage-
ment experience includes programming,
engineering, operations, sales, accounting
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and construction permit preparation, and
legal pursuit. A bottom-line, P&L
oriented professional with compassion,
growing in the knowledge of Him.
Please reply to Box 10R-2, NRB, P.O.
Box 1926, Morristown, NJ (7962-1926.

EVANGELICAL CHRISTIAN seeking
part-time employment. Background con-
sists of a B.A. in English from Upsala
College; typing and clerical skills; twen-
ty-two years of experience as a flight at-
tendant. Please contact Mrs. Patricia
Watterworth, 1614 Windsor Ct.,
Lansdale, PA 19446.

SYRACUSE. NY — AM RADIO station
construction permit. 2.5 Kw non-direc-
tional daytime. 670 KHz. Call Michael
Milsom at (508) 526-8132.

TOP 100 MARKET, Christian AM
daytimer in Youngstown/Warren, Ohio.
Positive cash flow, 6-year old solid, ex-
clusive to the market format. Custom
studios, excellent equipment. Call Ray
Rosenblum at (412) 963-6311.

kalion radio relay service

YOUR 10,000 WATT
SHORTWAVE VOICE IN EUROPE

IRRS: PO BOX 10980, F20110 MILAN, ITALY
OR PHONE (MILAN) 39-2-266 69 71

UNUSED CALL LETTERS

MAILING LABELS
AM+FM -« TV

dataworld

301-652-8822 800-368-5754

* TERRAIN SHADOWING

. ® POPULATION DENSITY
0313WORI0 MAPS . _ouro0r covernce
‘ © SPECIALS
{301) 652-8822 {800) 368-5754
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COOKING WITH COOK

BY ROBERT COOK

When Paul the Apostle wrote to his
triends at Philippi. he said. "l want you
to know that the things which have hap-
pened to me (i.e. arrest, indictment for
treason, and imprisonment) have
resulted in the spread of the Gospel!”

He went on to share the fact that
there was evidently a revival going on
in the palace, probably because of Paul’s
witness to his prison guards.

These events had in turn produced
real boldness on the part of other
believers in Rome, as they shared their
faith in the Savior.

Here. then, is the contrast that
should make a difference in our lives.
Paul coudd have been concerned about
how he felt — chained, guarded con-
stantly, cold and uncomfortable ("bring
the cloak” he told Timothy) — not a
happy picture for one who had given a
lifetime in his Lord’s service.

Taking precedence over Paul’s
feelings, however, was the glorious fact
of what God was doing through this
whole experience. The "bottom line” for
Paul was, "The Gospel is preached, and
I rejoice!"”

Think about your feelings and you
can be pretty miserable. Emphasize in-
stead what God is doing, and like Paul,
you can rejoice!

Robert Cook is the interim executive
director of National Religious Broad-
casters.

LOOKING AHEAD

November &, San Juan, Puerto Rico
Contact: William Lebron, 809-769-4103

January 27-31, 1990, Washington, D.C.
Contact: NRB Headquarters, 201-428-5400

March 6-8, 1990, Phoenix, Arizona
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“Rejoice with me;
for I have found
my sheep
which was lost.”

Luke 15:6

Having a lost sheep return to the
fold is the greatest joy . . . and the
greatest challenge . . . a shepherd
will ever know.

As “shepherd” of your ministry,
you have the daily problem of not
only finding “lost sheep,” but
building closer relationships with
your partners and finding other
Christians to help you with your
ministry.

Epsilon can help. We offer a
unique Christian perspective,
coupled with award-winning
creative services, program
management expertise and an
array of technical solutions.

Epsilon can make your
shepherding easier and our help
is only a phone call away.

Invest ten minutes in your
flock. Call:

1-800-225-3333

Together we can find the solutions
you need to give us all reason to rejoice:

Contact: Mary McLendon

epsilon.

50 Cambridge Street
Burlington, MA 01803
Epsilon has provided services for over

30 ministry organizations for the last 20
years, including: Jerry Falwell, Rex
Humbard, Christian Blind Mission, and
Christian Broadcasting Network. Ask for
our free brochure .

(Circle 102 on the Reader Service Card)
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NRB board member Paul Hollinger, manager of WDAC-FM in Lancaster, Pa., has received a written
apology from Ed Fritts, president and CEO of the National Association of Broadcasters (NAB), concern-
ing remarks made during an NAB awards dinner in September. Hollinger was unhappy with the presenta-
tion of awards during the dinner at NAB’s Radio "89 convention. In an earlier letter to Fritts, Hollinger
said the presenters "had only scorn and contempt for all Christian broadcasters and the Lord whom we
worship and serve." The letter mentioned "indiscretions” regarding comments made about Paul Harvey,
Billy Graham, and Jerry Falwell. Hollinger received a response from Fritts, saying he regretted any "off-
handed remarks which were offensive,” adding that it was unfortunate that "a few of the presenters
crossed the boundaries of good taste and we indeed regret their indiscretion.” Fritts said NAB will "en-
courage our future presenters to exercise restraint.”

For the first time during 72 years of Communist rule in the Soviet Union, an on-air sermon was presented
last month. Metropolitan Pitirim, head of the publishing department of the Russian Orthodox Church, ap-
peared on a new television program entitled Thoughts About the Eternal: Sunday Moral Sermon. Accord-
ing to Time magazine, Pitirim spoke for ten minutes about the need to set aside daily troubles in order to
help others and contemplate the meaning of life. The priest also worked in discreet mentions of Jesus
Christ and the Bible. The historic broadcast came six weeks before President Mikhail Gorbachev’s
scheduled meeting with Pope John Paul Il at the Vatican. Time said the new program underscores the
Soviet leaders’ increasing tolerance of religious practice.

Evangelist Billy Graham received the 1900th stdr on the Hol-
lywood (Calif.) Walk of Fame. He is the first clergyman to be so
honored for a preaching ministry through radio, television, and
film. Several lanes of traffic on the usually congested Hollywood
Boulevard were closed off to accommodate the crowd of nearly
3000 people that gathered in front of Mann’s Chinese Theatre.
According to Johnny Grant, honorary mayor of Hollywood and
chairman of the Walk of Fame Committee, Dr. Graham is one of
the few individuals which the Committee considered qualified for
all categories of radio, television, and film. "My primary desire
today in having my name inscribed on this Walk of Fame is that
God would receive the glory and that it would be a witness for
Christ,” Dr. Graham said in a 20-minute address. "There is a sub-
tle but profound difference in erecting a memorial to a man and
leaving behind a marker for the glory of God. This marker is left
behind for the glory of God,” he added.

WCFC/TV-38 held an official ground breaking ceremony October 25 on Chicago’s Near West Side,
where the station’s new facility will be located. TV-38 president Jerry Rose said the move represents a
tremendous step for the station and Christian programming. Broadcasting into a four-state region, includ-
ing Chicagoland and parts of Indiana, Michigan, and Wisconsin, the station operates a five-million watt
signal and has a potential viewing audience of 9.5 million. Rose said the target date for the building’s
completion is set for the fall of 1990. WCFC was recently honored with two Chicago Emmy Awards for
the station’s flagship program Among Friends and Solid Rock Video, a contemporary Christian music
video series.

Through special editions of the radio program Citihope on WWDIJ-AM in Hackensack, N.J., six tons of
food and clothing were raised for distribution in hurricane-ravaged areas of Puerto Rico and the Carib-
bean. The programs were hosted by Paul and Sharon Moore from September 19-22. More than 500 in-
dividuals responded to the programs, which featured live call-in updates from the devastated areas, by
bringing the six tons of needed items to seven collection points in the greater New York City area. The
distribution of goods was coordinated by a San Juan-area pastor, Manuel Coredero, working in conjunc-
tion with the Eastern Spanish District of the Assemblies of God and Missionary Aviation Fellowship.
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DON’T GO IT ALONE.

Virtually every major Christian radio broadcaster
uses SCS Radio Network Services and Spacenet Iil.

On February 1, 1988, SCS Radio Network Services
became the first recipient of The National Technical
Achievement Award presented by the Association of
National Religious Broadcasters (NRB).

The NRB presents the award each year “to the organiza-
tion which is perceived to have developed and marketed
the most significant technical advancement helping to
facilitate religious broadcasting”’.

Today, most Christian radio network broadcasters use the
unique satellite transmission technology developed by
SCS Radio Network Services.

If you have programming to deliver to radio stations, SCS
provides you with a transmission system that makes cost-
effective audio and data delivery a reality.

If you are involved in programming your radio station, you
owe it to your listeners to discover the wealth of great
Christian programming carried on SCS.

Check out the advantages. SCS Radio Network Services
reach more than 2000 radio locations enabling stations to
receive audio with one satellite receiving antenna

— drastically fowering equipment investment and
improving program quality.

NETWORK
SERVICES

Don't go it alone . . . Call 1-800-950-6690.

(Circle 125 on the Reader Service Card)




Member FAX Program’

The Ricoh FAX25 is a new, fully featured model. Salient
features include 124-station autodialer, automatic paper
cutter, 64-shade halftone capability, 15 second
transmission speed, 10-page automatic document feeder
plus an external RS-232C option available.

The PANAFAX UF-260 (by Panasonic) has memory

capabllny(uptozopages) allowing you to broadcast up to
locations. Other features include a ledger-size

doeumentfeodto 11" wide, 72-number autodialer, 30-page

auto document feeder, 12-seconds-per-page speed,

and more... The best mid-range memory unit available!

THE MEMBER FAX PROGRAM
OFFERS MORE THAN JUST PRICE

1 Our member sales agents are fully
trained to personally assist you.

2 You will always get prompt service.
3 Choose from over 10 models.

4 The best quality Fax paper and
machines available.

To order machines or paper call:

1-800-289-2776

9 a.m.-8 p. m. (EST)
Monday thru Friday
(Saturday: noon—6 p.m.)

NRB

Members Only
Take Advantage
NOW...

A complete range of models

Reduced prices on all fax machines (up to 40%)
25% discount on fax paper

Free delivery

Unconditional Money-back guarantee

90-day warranty

Free installation assistance

Guaranteed on-site or toll-free service support
...wherever you are

Purchase or lease

m No charge for sales tax (except for Virginia)

ﬁ
| want information about the 4 ‘) |
e s Member Fax Program ) |
Iwantto [J purchase 0O lease O not sure |
[J I'm interested in Fax paper at member prices I
Name: _ ____Title: _ _ I '
Firm/Company _ _ S e — '
Address: _ B _ I
City __State Zip |
Phone ( ) _ - - I
Association Name Mailto: Member FAX Program¢ |
109 N. Henry Street |

Alexandria, VA 22314
Attn: Fax Program Manager |






