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It’s MOt 
enough to 
see the need 
we must meet 
the need. 
A WSFJ-TV production in association with 
PHIL COOKE PICTURES, INC. and FAIRFIELD CHRISTIAN CHURCH 
proudly presents Sonshine Crossing. An exciting 
Christian Children's Program committed to reaching the 
next generation for Jesus Christ. 
We at Sonshine Crossing invite you to stand with 

us in producing quality children's television. 
For a press kit and audition tape about 

Sonshine Crossing, please contact 
Larry Maley at WSFJ-TV at 
614-833-0772. 

^WSFJ 
The Source For Inspiration 

NEWARK-COLUMBUS OHIO 
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InfoCision Management 
Telephone Fundraising Specialists 

InfoCision is the only outbound telephone fundraising firm to earn an MVP 
Quality Award each of the five years since its inception. This award recognizes 
those telemarketing companies with the most outstanding commitment to Quality 

assurance, customer service, and an uncompromised commitment to excellence. 

Call InfoCision to learn how we raise more money for nonprofit organizations 
than any other outbound telemarketing company. 

Tim Twardowski • Executive Vice President - Marketing 
Nick Stavarz • Senior Vice President - Marketing 

325 Springside Drive • Akron, Ohio 44333 • (330) 668-1400 • http://www.infocision.corn 



signing on 

The People Department 

Celebrating Leaders 

David Clark is NRB chair¬ 
man, executive director of 
the SBC Media Technology 
Group, and president of 
FamilyNet. He can be 
reached at 817-737-401 1 
or clark@familynet.org. 

SOUTHWEST 
AIRUNES 

E. Brandt Gustavson is 
president of National 
Religious Broadcasters and 
publisher of NRB. He can 
be reached at 703-330-
7000, ext 507, or 
bgustavson@nrb.org 

In a recent issue of Fortune magazine. Southwest Airlines was listed as the best company to work for in America. 
Southwests credo is: “Our employees will be provided the 

same concern, respect, and earing attitudes within the organi¬ 
zation that they are expected to share externally with our cus¬ 
tomers.” 

The airline has even renamed its 
Human Resources Department the 
People Department because human 
resources sounds like something mined 
and used up. Here are 10 specific for¬ 
mula ideas in the treatment of employ¬ 

job training. 
4. Promote from within. 
5. Don’t keep employees 

that don't fit the culture. 
6. Communicate, com¬ 

municate. communicate. 
7. Avoid bureaucracy and 

elitism. Push decision-making 
down to the lowest possible 
level. 

8. Be flexible: do the 
right thing rather than adhere 
to the tides. Forgive mistakes. 

Since assuming leadership of the SBC Media Technology 
Center, I have come to know another great leader. Dr. Paul 
Stevens, as a friend and brother. Stevens led the Radio and 
Television Commission for 26 years from 1953 to 1971. Under 
his leadership, the Southern Baptists became a major force in 
radio and television here and internationally. To achieve his 
goals, he once brought David Sarnoff, the president of RCA 
and the NBC network, to speak to their national convention. 

He had the vision for a national radio outreach on secular 
stations. After 45 years, four weekly radio programs are heard 
on more than 2500 secular stations. Today one program. 
Country Crossroads, has an audience of 353,000 adults per 
quarter hour weekly and is heard on more stations than any 
other Christian program. 

Patil Stevens embraced television in 1956 as a new way to 
bring the Gospel to a mass audience via secular stations. He 
produced dramatic and documentary programs that aired on 
NBC and ABC netw ork affiliates, w hich still earn them. 

At NRB 98, Paul Stevens was among nine who were given 
the Milestone Award for 50 years of continuous service in 
Christian broadcasting. A few weeks later the endowment of 
the Paul Stevens Chair of Communication was announced at 
Southwestern Baptist Seminary. At 84, he is active and still a 
gifted communicator. I am proud to call this leader of 
Christian broadcasting my friend. *b 

9. (live awards. Celebrate everything. 
10. Encourage employees to act like owners of the com¬ 

pany. 
In our work of communicating Christ, it seems to me that 

everyone has to share a strong set of basic beliefs, like the ones 
mentioned above. Don’t you think so? 

and several others w ho have had an impact on my life. 
In knowing and working with such Christian leaders. 1 

have found that they share several common qualities. They 
have a deep love for Christ which is apparent in their faces 
when they speak of His work in their lives. They have a total 
command of the Word of God and can apply it in a very practi¬ 
cal manner to real life situations. They love preaching and 
teaching God’s Word any time, any w here. They also love peo¬ 
ple and it shows. 

These leaders embrace new technology and innovation 
and are willing to take risks to achieve significant results for 
God’s kingdom. While they listen to criticism carefully, they 
know when to ignore it and hold the course. And when you 
are around such men. you will hear laughter, as they invariably 
have a keen sense of humor. 

ees as given by Southwest's vice-president of the People 
Department: 

1. Give people freedom to be themselves. 
2. Hire for attitude. 

train for skill. 
3. Create a learning 

environment with on-the-

One of the effects of 
America s leader¬ 
ship crisis is our 

failure to celebrate great 
leaders. This is also true 

within the community of faith. My 
involvement in NRB has provided 
me with an opportunity to work 
closely with a number of strong 
Christian leaders — men such as 
Bob C(x>k. Thomas Zimmerman. 
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trade talk 

VIRGINIA BEACH, Va. — Christian 
World News (OWN), a weekly seg¬ 
ment produced by CBN News in 
cooperation with Regent University, 
has partnered with International 

Assistant manager 
John Harden of 
WUGN-FWMidland, 
Mich., delivers a filled 
dresser to an expec¬ 
tant mother. 

MIDLAND, Mich. — During 
.January, more than 400 WUGN-
FM/Midland listeners participated in 
“What’s a dresser for anyway?” This 
campaign was designed to provide 
needy mothers with layette items in 
a dresser, which is distributed 
through local crisis pregnancy cen¬ 
ters. (800-776-1030) 

Russian Radio and TV (IRRTV) to launch a new international 
version in Russian. The first Russian segment of CWN aired on 
230 channels across the Commonwealth of Independent 
States at the end of last year. IRRTV uses its own Russian 
news anchors and set to translate stories already in develop¬ 
ment at CBN headquarters. (757-579-2456) 

f
j) Airwave News 
o') 
ATLANTA — Genesis Communications has purchased 
*WNF-AM/Alpharetta from Milton Broadcasting for 

S475.OOO. Genesis, which also owns WN1V-AM/Atlanta, has 
been operating WVNF in a local marketing agreement for the 
past four years. (404-233-1400) 

NASHVILLE. Tenn. — United Methodist 
Communications has produced a nidio 
series combining the Golden Rule with 
music to emphasize the act of being 
civil. Civility is a series of 30- and 60-
second radio spots. (615-742-5470) 

communications 

KINGSTON, N.Y. — Sound of Life Productions has released a 
free racial reconciliation campaign to Christian radio stations. 
The CD features “One in the Lord" by Alvin Slaughter and 
Marabeth Jordan and contains 52 60-second PSAs on the sub¬ 
ject with quotes from Christian leaders such as Howard 0. 
Jones and Bill McCartney. (914-336-6199) 

KPRZ 
San Diego's Positive Talk! 

1210 AM RADIO 

SAN DIEGO — KPRZ-AM/San 
Diego has teamed up with the 
Christian Pirate Rock (CPR) 
Internet station to provide con¬ 
temporary Christian music. “We’re 

going beyond conventional FM broadcasting to offer this revo¬ 
lutionary service in cyberspace,” said KPRZ general manager 
Mark Larson. CPR can be accessed through KPRZ’s site at 
ww w.kprz.eom. (619-535- 1210) 

MADRID. Spain — Radio Amistad, a network of 17 religious 
radio stations, has been shut dow n by the Spanish government 
on the charge of not having an operating license. Last sum¬ 
mer. The Rutherford Institute had requested Spanish leaders 
to intervene on the stations' behalf to avoid the threatened 

closure. While a temporary reprise appeared to have been 
won. Public Minister Rafael Arias Salgado ordered the radio 
chain closed in early March. (01 1-61-2-9792-2393 or rlgme 
dia@ozemail.eom.au) 

SOUTH BEND. Ind. — In February, LeSEA Broadcasting's 
World Harvest Radio signed on with its fifth shortwave radio 
station. WHRA/Greensbush, Maine, which broadcasts to Africa 
and the Middle East. (219-291-821X1 or whr@lesca.com) 

PORTLAND, Orc. — In October. KPAM-AM/Portland signed 
on the air with a contemporary Christian music format. KPAM 
is owned by Robert Pamplin Jr. 

NASHVILLE. Tenn. — In mid-
March. WAY-FM/Nashville 
launched Christian Hit Radio 
Satellite Network. The network 
has two affiliates, WORQ-FM/Green Bay, Wis., and WAYK-
FM/Kalamazoo. Mich. The network also announced its Doug & 
Connie Show, a morning program, will be available live start¬ 
ing May 18. (615-370-9296) 

PARADISE. Calif. — This month. Family Programs, Ine., 
launches a new syndicated radio program called The Word. 
Read by Ken Boone, the weekly show is 10 minutes of Bible 
verses without comment. (530-877-7167 or kboone@ 
juno.com) 

CHICAGO — The Moody Broadcasting Network has added 
the following affiliates: WGNR-AM-FM/Indianapolis; KHGN-
FM/Kirksville, Mo.: KLFC-FM/Branson, Mo.: KYLR-
AM/Huntsville, Texas: and KI IYM-FM/Meade, Kan. (800-621-
7031) 

SOUTH COAST, Australia — After 15 years of effort. Living 
Sound Broadcasters Ltd. has been granted a temporary' com¬ 
munity broadcasting license (TCBL) for an FM station. 
Christian broadcasting commenced on February 14. Also, in 
Toowoomba, the local Christian FM radio station has been 
granted a TCBL. Permanent licenses expect to be granted 
later. Australia now' has 21 Christian stations on the air. (011-
61-3-6327-4141 or knhooper@tassic.net.au) 

FORT WAYNE, Ind. — More than 450 needy families in north¬ 
east Indiana and northwest and west central Ohio received a 
complete Easter dinner through WBCL-FM/Fort Wayne Easter 
Dinner Baskets Project. A New Testament accompanied listen¬ 
er-donated canned ham, vegetables, fruit, fresh bread, and 
other food items. (219-745-0576) 

SACRAMENTO. Calif. — The K-LOVE Radio Network has 
added translators in Alma, Kan.: and Benton Harbor, Mich. 
(916-928-1515) 

CHARLOTTE. N.G. — The Bible Broadcasting Network has 
added several new translators: Winchester. Va.; Morristown. 
Tenn.; McPherson. Kan.: and Leesburg, Fla.: (704-523-5555) 

4 NRB MAY 1998 



Awards 

g 
McClain received an Angel 
Award for their autobiography. 
Happy Days anil Dark Nights. 
.lern’ McClain wrote and per¬ 
formed the theme song for the 
television sitcom Happy Days. 
The McClains have a one-hour 

L HOLLYWOOD, Calif.— 
Jerry and Susanne 

Susanne and Jerry 
McClain with their 
Angels. 

talk variety show called The Talkers. (818-769-2842) 

DALLAS — KCBI-FM/Dallas News received “The Best News¬ 
cast" award from the Texas Associated Press for the fourth 
consecutive year. KCBI News’ Sharon Geiger and Bill Bumpas 
were also awarded "Best Newscast by a Staff of Three Full-
Time Newspersons or Less." which the station has won seven 
out of the past eight years. KCBI sports director John Driggs 
received the "Best Sportscast" award. Geiger. Ron Harris, and 
Dave Jolly were awarded an honorable mention for their docu¬ 
mentary Journey of the Heart. 

KCBI personnel also won “Best Newscast" (L.B. Lyon) 
and "Best Documentary” (Geiger) from the 10th Annual 
SCRIBE Awards. (817-792-3800) 

VIRGINIA BEACH. Va. — The 700 Club producer Rick Setton 
recently won top honors in the “Human Interest" category at 
The New York Festivals. The winning segment was based on 
the story of the 1977 Tenerife plane crash — called the worst 
aviation disaster in history — and survivor Norman Williams. 
This story was also nominated for an Emmy in the “Editing” 
category. ( 757-579-2456) 

ST LOUIS — “Wired 
WIRED with With the Word” 

(www.lhm.org). the 
Lutheran Hour Ministries interactive, online ministry, received 
a Silver Angel Award. The Internet is a new category designed 
to recognize organizations and individuals whose Web sites 
exemplify excellence in communication and "moral, spiritual, 
or social impact" on the medium. (800-944-3450. ext. 169 or 
lllabramkm@lhm.org) 

CHARLOTTE. N.C. — INSP-The Inspirational Network has 
won four Angel Awards for the following programs: 
Chronicles: Love Stories from the Bible. The Newsboys Youth 
Celebration. Homeland Spectacular, and Stand Up! with 
bred Travalena. “We are pleased that our original program¬ 
ming has been recognized for its creativity, quality, and inspi¬ 
rational themes woven into an entertainment format.” said 
INSP president/CEO David Cerollo. (704-561-7728) 

Music Notes 

VILLE. Tenn. — The Thompson Community 
Singers celebrated its 50th year as the nation's longest-stand¬ 
ing community choir. In 1948. the late Rev. Milton Bronson 
organized a mass choir at McKinley High School in Chicago. 

naming it after his pastor. The choir has 
received Stellar Awards. Dove Awards, 
and a Grammy Award. (615-331-3314) 

BELLINGHAM. Wash. — Coastal 
Promotions recently acquired Timberline 
Music Group from Southern gospel w riter 
Dee Gaskin. Coastal president Rob Patz 

said. 
“With the Rob Patz 
addition 
of Timberline, we can now 
offer our artists a complete 
range of services." (360-384-
5464) 

(from left) Promoter Scott 
Mills. co-protlucer Billy 
Smiley. Rhonda Gunn. 
Damascus Road co-owner/ 
president Jack Smith, and 
co-owner Buddy Rillen cel¬ 
ebrate their first number 
one single. 

NASHVILLE. Tenn. — 
Damascus Road Records 
recently celebrated its first 
number one single as a label: 
"Here In This Place" by 
Rhonda Gunn. (615-292-
2122) 

Nielsen Media Research: Nou. 1997 

AC^iclscn 
Deuotional Programs 

Rank Program Stations 

Ruerage 
TURN 
Rating 

1 Amazing Grace 6 1.3 
2 In Touch (hour) 55 1.1 
3 Hour of Power 168 1.0 
4 In Touch (half hour) 25 .8 
4 Music & the Spoken Word 9 .8 
5 Mass for Shut-Ins 13 .7 
7 World Vision (specials) 12 .6 
8 Believer's Voice of Victory 123 .5 
8 Search 19 .5 
8 Coral Ridge 122 .5 
8 Ever Increasing Faith 24 .5 
8 The John Ankerberg Show 7 .5 
8 Zola Levitt 9 .5 
8 Old Time Gospel Hour 13 .5 
15 It Is Written 35 .4 
15 Cnflo A. Dollar Jr. 36 .4 
15 The Winning Walk 10 .4 
15 Day of Discovery 89 .4 
15 Jack Van Impe Presents 123 .4 
15 Gamer Ted Armstrong 25 .4 
15 Cornerstone 20 .4 
22 Oral Roberts & You 14 .3 
22 Rod Parsley 27 .3 
22 Kev of David 44 .3 
22 The 700 Club 83 .3 

llinked by average household rating. Cable and noncommercial viewership not includ¬ 
ed. © 1997 Nielsen Media Research. 
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NASHVILLE, Tenn. — Garman Ministries reported its “Mardi 
Gras 3:16” was an over¬ 
whelming sueeess with thou¬ 
sands in attendance in New 
Orleans. Counselors from 
local churches distributed 
materials provided by Carman 
Ministries to those wanting to 
know' more about Jesus. (615-
371-6800) Carman stands by the cor¬ 

ner of Rampart and Canal 
streets where he performed 
during Mardi Gras. 

NASHVILLE. Tenn. — EMI 
Christian Music Group has 
formed EMI Gospel, a new'. 
wholly owned label. EMI Gospel is led by managing director 
Ken Pennell. Chordant Distribution handles the distribution to 
the Christian market while EMI Music Distribution distributes 
EMI Gospel to the general market. (615-371-4300) 

NASHVILLE, Tenn. — Genesis Records has signed an exclu¬ 
sive. three-year distribution agreement with the newly 
launched Wright Distribution, effective March 1. “We feel they 
will bring a great deal of strength to our company,” said 

Genesis president Lane 
Smith. (615-641-1052) 

(from left, back row) Family 
Hookstore Manager Dave 
Agee, Tim Riley ami Mark 
Trammell of Gold City, Alvin 
Slaughter, and Greater 
Vision’s Rodney Griffin, 
Gerald Wolfe. and Jason 
Waldroup (from left, front 
row), Sandra Payne, ImIm 
Roman, and Dottie Rambo 
gat here at Nashville's Family 
llookstore. 

NASHVILLE, Tenn. — 
Gospel artists Gold City, 
Greater Vision, Dottie 
Rambo. Alvin Slaughter. 
LuLu Roman, and Sandra 
Payne made appearances 

recently at Family Rookstore 
and Baptist Bookstore in 
Nashville. The artists 
appeared in promotion of the 
Southern Gospel Today 
Showcase sponsored by New-
Day Christian Distributors, 
which was held January 27 as 
part of the annual Christian 
Booksellers Association Expo. 
(615-822-4524 or 
gospel@daywind.com ) 

NASHVILLE, Tenn. — Star Song recording artist The 
Newsboys earned its second gold record certification from the 
Recording Industry Association of America when Going Public 
passed the half million mark at the end of 1997. The group’s 
latest album. Take Me to Your Leader, was certified in 
February 1997. (615-371-431X1) 

News Bites 

CALCUTTA, India — Candle in 
the Dark, a film about the life of English 
missionary William Carey, is currently in 
production and is produced by The 
Christian History Institute in association William Carey 

with EO Television of I lolland, Christian Multimedia-Australia. 
Focus Trust and Lantern Productions England, and Samford 
University in Birmingham. Ala. British actor David Attlee por¬ 
trays Carey, who. along with his wife and sister-in-law. went to 
India — where the film was shot — to share the Gospel. (610-
584-3500 or AKGurtis@aol.com) 

SILVER SPRING, Md. — In March. Seventh-day Adventist 
Church leaders from all parts of the world met with television 
and satellite broadcasters to develop plans for the church’s 
global satellite system. “We need to prioritize and take this 
opportunity,” said Adventist World Church president Robert 
Folkenberg. (30 1 -680-6306) 

COLORADO SPRINGS. Colo. — 
Focus on the Family’s 1998 
Renewing the Heart women's confer¬ 
ences will be held in Greensboro. 
N.C.; San Antonio; Nashville. Tenn.; Philadelphia: and Tampa. 
Fla. Confirmed speakers include National Day of Prayer chair 
Shirley Dobson. Regent University’s school of government 
dean Kay Cole James, teaeher/national speaker Eva Self, 
comedian Dennis Swanberg, and recording artist Kim Hill. 
(719-531-3481) 

DENVER — In March. Promise Keepers 
laid off its entire paid staff of 345 and 
announced its decision to charge no 

admission fees to all PK events. Founder/CEO Bill McCartney 
said the organization has moved from a salaried staff to an all 
volunteer staff for an indefinite period of time and that PK is 
now soliciting donations for its income. (303-964-7777) 

H PROMISE 

Obituaries 

Philip 
Wannenmacher 

SPRINGFIELD. Mo. — Philip Wannenmach¬ 
er, an executive presbyter of the Assemblies 
of God, died March 16 from an apparent 
blood clot. For nearly 25 years, 
Wannenmacher, 72, produced a daily televi¬ 
sion program on KYTV/Springfield (local 
NBC affiliate) called It’s A Great Life! He 
pastored Central Assembly in Springfield 
from 1970-95, when he retired. (417-862-
2781) 

People 

NASHVILLE, Tenn. — Shawn 
McSpadden. former partner and president 

of McSpadden-Smith Music, has been named 
vice president and general manger of 
Word/Idea Publishing. McSpadden had been 
with McSpaddcn-Smith Music for 10 years as 
head of creative publishing and marketing. 
(615-457-1023) Shawn 

McSpadden 

NASHVILLE, Tenn. — Brad Fisk has been named affiliate 
manager of GSF & Associates’ Colorado Springs office. Fisk. 
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who worked for Focus on the Family as production director, 
oversees the distribution and management of GSF’s national 
program roster. (619-889-3944) 

NASHVILLE, Tenn. — Broadman & Holman has recently 
appointed four vice presidents. Bob Edwards, formerly national 
sales manager tor the publisher's CBA accounts, is now vice 
president and national sales manager. Susanne Anhalt moves 
from key account representative to vice president of general 
market sales. George Williams, previously ministry relations

manager, is now vice president of ministry' sales. Clif Mitchell moves from mass 
market manager to vice president of mass market sales. 

Also, Joe Qucstak formerly sales and marketing director, is now senior vice 
president of sales and marketing. Mark Lusk moves from trade book marketing 
to director of the marketing department. Heather Hulse is now senior publicist 
and Greg Webster now functions as design administrator in change of the adver¬ 
tising and packaging unit. (615-251-3948) 

Brad Fisk 

SCOTTSDALE. Ariz. — Raymond Ho recently joined Food for 
the I lungry as rice president of marketing and communications. 
Ho. who has won several Emmys, most recently 
was with the Christian Broadcasting Network, 
where he was vice president of marketing. (800-2-
HUNGER) 

Ravmond I Io COLUMBUS. Ohio — Anne Rea has been promot¬ 
ed to operations manager of WRFD-AM/Columbus. 

Rea has been with the station for 10 years. (614-885-0880) 
Anne Rea 

SB Sharathon Reports 
KALAMAZOO. Mich. — WAYK-FM/Kalamazoo completed its second 

annual sharathon in March with more than 2200 listeners pledging nearly 
S300.000. about S4000 over the station’s goal. Owned by Cornerstone College, 
WAYK plays contemporary Christian music. (616-383-3600 or wayfm883@aol. 
com ) 

6th Annual Mouieguide Awards Gala 
Grace Prize — Robert Duvall. The Apostle 
Epiphany Prizes — Amistad and Walker, Texas Ranger 
Swiss America Award for Eternal Values — Rescuers: Stories of Courage — 
Reo Hbmen 

Swiss America Faith and Values Award — 7th Heaven 
Teddy Bear Awards — .Air Rud. Anastasia. Ratman and Robin. Cats Don't 
Dance. Jungle 2 Jungle. Leave It To Reaver. Flubher. Mr. Magoo. Mrs. Rrown, 
Wild America 

Ten Best Films for mature audiences — Amistad. The Apostle. Air Force One. 
Conspiracy Theory, The Edge. My Rest Friend's Wedding. Paradise Road. 
The Rainmaker. Shall Ue Dance, and lice's Gold 

The sixth annual MovieGuide Awards were held March 18 at the Universal 
Sheraton Hotel in Universal City. Calif. (805-383-2000) 

FORCE 
Communications & 
Consultants, llc 

is pleased to 
announce the 
closing of 

KNTR 
Ferndale, WA 

(Vancouver, Canada) 

from 

Help Ministries Inc. 

The undersigned initiated 
this transaction and 
represented the seller. 

Force Communications 
& Consultants, LLC 

John L. Pierce 
(606) 647-0101 

Hal W. Gore 
(561) 231-8929 

John E. Lauer 
(770) 565-4465 

Visit our website for additional 
information at www.forcecomm.com 
or email us at ForceComm@aol.com 
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trade talk 

Artist Spotlight: The Steeles 

Southern gospel trio The Steeles have taken the industry 
by storm with the recent single "We Want America 
Back.” The Steeles are comprised of Jeff Steele, his wife. 

Sherry, and David Owens with Kenny Allen on keyboard. 
Written by Jeff for his children, “We Want America Back” held 
the number one chart position for several months. The song's 
popularity has created a high demand for the group, resulting 
in “We Want America Back” rallies held throughout the 
nation. This spring, The Steeles released Its By Love 
(Daywind). NRB recently asked Jeff Steele about the group’s 
mission, music, and religious broadcasting. 

NRB: How would you classify your music? 
Steele: We are involved in the industry known as 

Southern gospel, but that tent is really big. It involves quar¬ 
tets. trios, soloists, and a lot of different musical styles. Our 
music would probably best be described as Southern/tradition-
al gospel. It is very church-friendly. 

NRB: What is the central message to your music? 
Steele: Gospel music, if looked at from the proper per¬ 

spective. is a sermon set to music. 1 am a preacher as well as a 
singer, and I write nearly all of our songs. In that regard, the 

central message of our 
music is Christ and Him 
crucified. In my opinion, 
the subject of gospel 
songs may differ but the 
theme should never 
stray from the death, 
burial, and resurrection 
of Christ. 

NRB: What is your involvement in religious broadcasting? 
Steele: We are not associated with a particular program or 

network but we have been guests at numerous radio stations 
and television venues. We have been interviewed by a variety 
of programmers, especially during the successes of the “We 
Want America Back” rallies held across the country. 

NRB: How do you view religious broadcasters? 
Steele: I view religious broadcasting as perhaps the single 

greatest tool for evangelism in the history of the world. It can 
never — and should never — take the place of the local 
church, but it can and does go places that the local church and 
pastor cannot go. 

Mew License Agreements with ASCAP, BMI 

The new music licenses negotiated by the NRB Music 
License Committee (NRBMLC) with ASCAP (American 
Society of Composers, Authors, and Publishers) and 

BM1 (Broadcast Music. Inc.) will benefit Christian musicians 
and songwriters by encouraging more music play, especially in 
the major radio markets. 

As NRBMLC executive director Russ Hauth explained. 
“The new licenses require our formerly all-talk stations to play 
at least some music in order to enjoy the lowest base rate.” 

Hauth added that many of those stations are in major 
markets. For example, stations like WMCA-AM/New York and 
KKLA-FM/Los Angeles, which played virtually no music under 
the old licenses, will now play at least six to 10 hours of music 
per week. Hauth said he expects that much of this music will 
be from the CCM and praise and worship genres, such as the 
music offered over the Morningstar. SkyLight. and Word in 
Music radio networks. 

Hauth predicts that “when dozens of Christian radio sta¬ 
tions all over the country go from no music to some music. 
Christian recording artists will receive more airplay and that 
should boost record sales.” 

Although at this writing the final licenses and settlement 
agreements were not yet signed, most of the details had been 
worked out for accords that could last for up to 10 years. 

In spite of its apparent success at the negotiating table. 
Hauth says the NRBMLC. an industry committee comprised 
primarily of volunteers, has no plans to disband. "We intend to 
keep the committee together because there is much to be 
accomplished. We have yet to achieve a final license with 

Recently, NRBMLC presented House Majority Leader Dick 
Armey (R-Texas), Sens. Lauch Faircloth (R-N.C.), Tim 
Hutchinson (R-Ark.), Orrin Hatch (R-Utah), Jesse Helms 
(R-N.C.), and Strom Thurmond (R-S.C.), House Majority 
Whip Tom Delay (R-Texas), and Rep. James Sensenbren¬ 
ner (R-Wis.) with resolutions of appreciation for their 
support of The Fairness in Musical Licensing Act. The res¬ 
olutions were passed at NRB 9S in Washington. Pictured 
(from left) is NRBMLC vice president Dirk Hallemeier, 
NRB executive committee member Stuart Fpperson, 
Armey, and NRBMLC executive director Russ Hauth. 
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New Member Profile: WRLZ-AM/Orlando, Fla. 
Il II ANASSAS. Va- — WRLZ-AM/Orlando. 
Ib#I Fla., has recently joined NRB. Radio 
J fl Luz (Light Radio), a Christian 
Hispanic radio station, has been on the air for 
three years. Its 24-hour format — also broad¬ 

cast via the Internet — is mostly music (90 percent) with 
news and a live morning and evening program by general man¬ 
ager Luis Hernandez. 

The station also broadcasts Associated Press news and 
daily Puerto Rican news gathered each morning by station per¬ 
sonnel. Of the six Orlando-arca Hispanic stations. Radio Luz is 
ranked number one by Arbitran. 

When tornadoes swept through Orlando in February', 
Radio Luz. owned by El Calvario Church, arranged for a spe¬ 
cial sharathon to air in Puerto Rico to help those who lost 
homes. The sharathon netted S25 1.000. (Radio Luz listeners 
raised money several years ago to aid hurricane victims in 
Puerto Rico.) Immediately after the disaster in Florida. Radio 
Luz collected water, food, and clothing for the needy families. 

Hernandez suspended programming for three days to 
broadcast live from the disaster area. During this time. 
Hernandez interviewed officials from the Federal Emergency 

NRB Membership 
Services Directory 

Management Agency and 
the state who instructed 
the displaced homeown¬ 
ers in how to prepare 
government disaster 
relief papers. 

“The station is a 
compromise between the 
believing and non-believ¬ 
ing community in 
Orlando." Hernandez 
shared. He said he feels 
that the Christian music 
and programs aired by 
Radio Luz bring light to 

(from left) Luis Hernande;- with 
Pedro Rosello, the Honorary 
Gov. o f Puerto Rico 

the community and point the way to Christ. 

— Anne Zdobysz is NRB’s membership director and can be reached 
at 7O3-3OO-7OOO. ext. 511. or azdobysz@nrb.org. 

Reminder! 
Contact the NRB Membership Department to take advantage 
of its Spring Membership Campaign — 25 percent discount 
on first year dues. Expiration: July 31. 1998. Call 703-330-
7(M)0. ext. 510, or e-mail azdobysz@nrb.org. 

Publications 
NRB 

Directory of Religious Media 
(discount) 

Daily Convention News 
Electronic Director)' (discount) 

Education 
Regional Chapters 

Educational Sessions at Annual 
Convention 

Resource Materials 

Member Benefits 
SureFax 

Pennywise ( )ffiee Products 
MemberCom Plus 

Health and Business Insurance 
Alamo Car Rentals 

Airborne Express Delivery’ 

In-House Benefits 
Special Convention Rates 
Exhibit Booth Discounts 
Advertising Discounts 

Free Internet Classified Advertising 

Anne Zdobysz. membership director 
Gina Ebhardt, administrative assist. 

• NRB MEMBERSHIP • NRB MEMBERSHIP • 

NRB Announces... 
Monthly NewsFax 
Just for NRB Members 

INSIDE NRB 
For Members Only 

If you did not receive your 
March issue, please contact 
the Membership Department 
to confirm your fax number. 

Phone: 703-330-7000x510 
Email: azdobysz@nrb.org 

• NRB MEMBERSHIP • NRB MEMBERSHIP 
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trade talk^ 

Recent and Upcoming Releases 
Books 
Alien Obsession by Ron Rhodes. Harvest House 
(Trina Marshall. 800-547-8979) 
American By Choice by Sam Moore. Thomas Nelson 

( Pamela Clements. 615-889-9000) 
As Silver Refined by Kay Arthur. Waterbrook Press (719-590-
4999) 

Because I Love You bv Max Lucado. Crossway Books (Kathy 
Jacobs. 630-682-4300) 

Bring Baek The Joy bv Sheila Walsh, Zondenan (Ruth Ann 
Bowen. 314-416-7378) 

Choosing God's Best bv Don Raunikar. Multnomah (800-929-
0910) 

Cries of the Heart bv Ravi Zacharias. Word (Pamela Clements. 
615-902-3170) 

Decision Making by the Book bv Haddon Robinson. Discovery 
House (616-942-9218) 

Decoding the Bible Code bv John Weldon. Harvest House 
(Trina Marshall. 800-547-8979) 

Final Mysteries Unsealed bv Jack Van Impe. Word (Pamela 
McClure. 615-902-3170) ’ 

Forgiveness by John MacArthur, Crossway Books (Kathy 
Jacobs. 630-682-4300) 

Great Souls: Six Who Changed the Century by David Aikman. 
Word (Pamela Clements, 615-902-3170) 

The Heart of America by Mike Trout with Steve Halliday, 
Zondervan (616-698-6900) 

The H.l.M. Book bv Chris Fabry. Waterbrook Press (719-590-
4999) 

How Big Is Your God? bv Ed Bulklev. Harvest House (Trina 
Marshall. 800-547-8979) 

Let Her Know Ibu Dive Her bv Bill Farrel, Harvest House 
(Trina Marshall. 800-547-8979) 

A Look at Life From a Deer Stand by Steve Chapman, Har¬ 
vest House (Trina Marshall. 800-547-8979) 

A Man After God's Heart bv Luis Palau, Discover}7 House 
(616-942-9218) 

Me in Ministry? by Jack Eason, Crossover Ministries (Susan 
White. 800-564-4248) 

Media Wise Family by Ted Baehr. Chariot Victor (Cynde Pet¬ 
tit. 719-536-3271) ' 

Near to the Heart of God by Terry Meeuwsen. Thomas Nelson 
(Pamela Clements. 615-889-9000) 

The Pillars of Christian Character by John MacArthur. 
Crossway Books (Kathy Jacobs. 630-682-4300) 

The Power of the Cross bv Tim Lallave, Multnomah (800-
929-0910)’ 

Safety Net by Zacharv Britton. Harvest House (Trina Marshall. 
800-547-8979) 

Suddenly One Morning bv Charles Swindoll. Word (Pamela 
McClure. 615-902-3170) 

An Unexpected Hope by Roger Palms, Crossway Books (Kathy 
Jacobs. 630-682-4300) 

The Way of Holiness by Stephen Olford, Crosswav Books 
(Kathy Jacobs. 630-682-4300) 

We Believe bv Michael Horton. Word (Pamela McClure. 615-
902-3170)’ 

What If the Bible Had Never Been Written ? by D. James 
Kennedy and Jerry Newcombe. Thomas Nelson (Jennifer 
Willingham. 615-902-1227) 

Music 
...again by The blamed. Grrr records (Caryl Montroy, 
773-56 i -2450. ext. 633 1 ) 

Américain. Lost Sheep ( Brian Rennick. info@lostshecp 
records.com) 

Amplificrby Big Tent Revival. Forefront (615-771-2900) 
Baek To the Drawing Board bv the L.A. Mass Choir, CGI 
Records (770-664-9262) 

Black Gospel Explosion III. New Haven Records (800-766-
4364) 

Blue Plate Special by Riek Altizer, KMG (Missy Baker. 615-
292-2122) 

Browbeats. Alanna Records (800-766-4364) 
Butterfly Kisses & Bedtime Prayers. Benson (615-662-1241 ) 
Celebrate by Kerin Davidson 8c The Voices, New 1 laven 
Records (800-766-4364) 

Celtic Mass by Christopher Walker. OCP (503-281-1191) 
Cutting Edgeby Delirious. Sparrow (615-371-4300) 
Don't Wbny About The Bumps In Your Life by Brother & 
Sister Dennis John Louis Jr. and the Louis Brothers. Trend 
Records (770-432-2454) 

Echoes of My Soul: Vol. I bv George Beverlv Shea. Star Song 
(615-371-4300) 

FADE. Infiniti (Chuck Keim. 909-699-5199) 
Falling Forward by Margaret Becker. Sparrow (615-371-4300) 
Fight the System by Squad Five-O. Bulletproof Music (800-
766-4364) 

GAÍWA Live: 30 Fears in the Spirit. CGI Records (770-664-
9262 

God Fixation bv Petra. Word (Leslie Burbridge, 615-457-
1405) 

It's By Love bv The Steeles, Davwind (Celeste Winstead, 615-
822-4524) ’ 

It's the Fireby MC DASH. Infiniti (Chuck Keim. 909-699-
5199) 

I Will Be With You. Maranatha! Music (Holland Davis. 714-
248-4017) 

King OfFoolsby Delirious. Sparrow (615-371-4300) 
Lakita. NSoul (800-766-4364) 
Larry Cordola. Alanna Records (800-766-4364) 
Live A Legacy, Maranatha! Music (Holland Davis. 714-248-
4017) 

Living Is Our Example. Vol. I. Rescue Records (800-766-
4364) 

Mortal Raves. Alanna Records (800-766-4364) 
Never Alone by L.G. Wise. Grapetrce/Phat Bov Recording 
(800-766-4364) 

Now That I'm Here by Beverlv Crawford. Warner Alliance 
(615-214-1488) 

Prayer and Plainsong by Cynthia Clawson. Civic Record 
Group (Richard Lyons. 310-455-9676) 

Radiant Light by Barbara Gallagher. Ascension Recordings 
(919-331-5898) 
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Redline. Freedom Records (800-766-4364) 
Reflections by O'kmdra Draper & The 
Associates. Warner Alliance (615-214-
1488) 

Reinventing The W heel by Jackson Finch. 
Warner Alliance (615-214-1488) 

Rich Young Ruler. Benson (615-742-6800) 
Roh Frazier's Blues Fanners by Rob Frazier. 
Freedom Records (800-766-4364) 

Sunefmtn' by Trammel Starks. Pamplin 
Music (Beth Blinn. 615-361-4237) 

Scrub by Mayfair Laundry. Organic Records 
(Beth Blinn. 615-361-4237) 

Sierra Hart. Diamante (800-766-4364) 
Simulcast by Kosmos Express. Sublime 
Records (Rob Poznanski. 615-373-3950. 
ext. 519) 

Skalleluia! by The Insyderz. Squint 
Entertainment (.lav Swartzendruber. 615-
457-1214) 

Somethin' Good by Drew Womack. Infiniti 
(Chuck Keim. 909-699-5199) 

Songs From the Altar by The Brooklyn 
Tabernacle Singers. Warner Alliance (615-
214-1488) 

Sparkler Vol. 1. NSoul ( 800-766-4364 ) 
Testimony by Dale Thompson and the 
Kentucky Cadillacs. Organic Records (Beth 
Blinn. 615-361-4237) 

Things I Prayed For by Eli. Forefront (615-
771-2900)' 

Third Contact by god complex. Lost Sheep 
(Brian Rennick. info@lostsheepreeords. 
com) 

Thirst by Randy Stonehill. Brentwood (Rick 
lloganson. 615-641-1052) 

Tom Booth. OCP (503-281-1 191 ) 
Tri-DanieLson! by Danielson. Tooth & Xail 
(800-766-4364) 

The Truth by Faith. Cray Dot (800-766-
4364) 

Tok Shelter Me. Vineyard Music (Carla 
Turner. 714-777-7733) 

The Bay Home by Wayne Watson. Word 
(Leslie Burbridge. 615-385-9673) 

B7ien Blood «St Fire Bring Rust by Zao. solid 
state (800-766-4364) 

B7ien We Hhv lóimgby Righteous Youth 
(RSY). Rescue Records (800-766-4364) 

World History by Mad At The 
World. Alanna Records (800-766-4364) 

\ Videos 
Havin' A Girls Nite ( hit with 

v' Chonda Pierce. Myrrh (Ruth Ann 
Bowen. 314-416-7378) 

Love Stories of the Holy hind “Isaac and 
Rebekah" and "Jacob and Rachel." 
Broadman it Holman (615-251-3948) 

Over 400 outlets! 
The Musical Adventures of Patch the Pirate help 
families discover how building character can be fun! 

• 15-minute weekly serial adventures 
• Filled with delightful characters 
• Godly character-building emphasis 
• Outstanding stories and songs 
• Fully-orchestrated music 
• Digital sound effects 
• Nearly 1 million recordings in homes 
• Custom promos with each new series 

Call 1-80Ö-GO-PATCH for a free demo and materials. The Adventures of 
Patch the Pirate is a non-commercial, non-profit, listener-supported 
ministry, provided free to broadcast stations. We have produced 120 
original broadcasts ready for airplay. Fax us your request today. Come join 
our crew! 

To request your free Patch the Pirate Adventure CD call, 
write, or fax us today! 

The Adventures of Patch the Pirate 
P.O. Box 6524 • Greenville, SC 29606 

1-800-467-2824 1-800-334-1071 
FAX 1-800-249-2117 
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Country Profile: Slovenia 

—Information provided by the Fellowship of European Broadcasters. 

ssmith@nrb.org 
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Mail: 7839 Ashton Ave. 
Manassas, VA 20109-2883 

Have news? Please send your “Trade Talk” item (art-
work/photographs accepted) to Trade Talk, NRB 

This list is based on actual sales in Christian retail stores in 
the United States and Canada during February’. All rights 
reserved. Copyright 1998 CBA Service Corp. Distributed by 
the Evangelical Christian Publishers Association. 

Fax: 703-
330-6996 

Top 10 Christian Rlbums (April) 
1. Mission 3:16 by Carman, Sparrow 

2. HbH' 1998, Sparrow 
3. WoW Gospel, Verity 

4. A Mase of Grace by Avalon, Sparrow 
5. Greatest Hits by Steven Curtis Chapman, Sparrow 
6. Behind the Eyes by Amy Grant, Myrrh 
7. God’s Property by God’s Property, B-Rite 
8. Shout to the Lord, Hosanna!/Integrity 
9. Life. Love, & Other Mysteries by Point of Grace. Word 
10. The Faithfid by Steve Green. Sparrow 

Even during 
Communist rule. 
Slovenia was remark¬ 
able for its independent 
and relatively free way 
of living. Today, it was 
one of the first Central 
European countries to 
be accepted for mem¬ 
bership in the European 
Union and is likely to join NATO before century’s end. 

Slovenia is the entry’ to the Balkan countries geographi¬ 
cally and economically. In spite of its strategic position, evan¬ 
gelicals and missionaries have generally never seen the coun¬ 
try as important. 

There is absolute freedom of religion but very’ little inter¬ 
est. There are many opportunities for Christian programs on 
the more than 20 regional and local radio stations and on one 
private television station broadcasting nationally. 

Top 10 Christian Clothbound Non-
Fiction (April) 

1. What's So Amazing About Grace? by Philip 
Yancey, Zondervan 
2. Finid Dawn Over Jerusalem by John Hagee, 

Thomas Nelson 
3. Joy for the Journey, J. Countryman/Word 
4. Streams in the Desert. Updated Edition, by L.B. Cowman. 
Zondervan 

5. The Great House of God by Max Lucado, Word 
6. The Weigh Down Diet by Gwen Shamblin. Doubleday 
7. Prayers That Avail Much, commemorative gift edition. 
Word Ministries 

8. Boundaries by Henry Cloud & John Townsend, Zondervan 
9. Lay Aside the Weight by T.D. Jakes. Albury Publishing 
10. The Mom Factor by Henry Cloud & John Townsend. 
Zondervan 

trade talk 

Slovenia is a tiny — 90 square miles — picturesque 
country tucked away on the south side of the Alps with 
Austria to the north, Italy and the Adriatic Sea to the 

west, and Croatia and Hungary' to the east. Part of the old 
Yugoslavia, it declared its independence in 1991, receiving 
immediate recognition as a sovereign nation by both the 
European Union and the United Nations. 

Slovenia is different from the other Yugoslavian states — 
Croatia, Bosnia, Serbia, and Macedonia — in a number of 
ways. First, the Slovenians are one people and about 85 per¬ 
cent Roman Catholic. The other countries are dominated by 
Muslims. Orthodox, or Catholics but have a stronger minority 
in each of those groups. 

Secondly. Slovenia has always been the most capitalistic 
and industrial part of Yugoslavia and is fully capable of running 
its own economy. Its average income per person is now 
S 10.000 a year — more than most other Central and Eastern 
European countries. 

Among the 2 million Slovenians, the number of evangeli¬ 
cals is minuscule, reputed to be about 2000 throughout the 
country' (although there are 10,000 additional nominal 
Protestants). 

Top 10 Christian Uideos (April) 
1- VqggieTaIe.s-.Josh & the Big Wall. Everland 

left's 2. VeggieTales-A Very Silly Singalong. Everland 
3. VqggieTaie.s-Raek, Shack, and Benny. Everland 

4. VqggieTates-Larry Boy & the Fib From Outer Space. 
Everland 
5. VqggieTates-Dave and the Giant Pickle. Everland 
6. VeggieTales-Are You My Neighbor?, Everland 
7. VqggieTaies-Where’s God When I’m S-scared?, Everland 
8. V'qggieTales-God Wants Me to Forgive Them?!, Everland 
9. Down by the Tabernacle by Bill & Gloria Gaither. Spring 
House 

10. Singin' With the Saints by Bill & Gloria Gaither. Spring 
I louse 



Bott Radio Network 
Quality Bible Teaching • Christian News & Information 

“Our Company Is Known.,.By The Company We Keep!” 

James Dobson 
Focus oh the Family 

('hock Swindoll 
Insight for Living 

Charles Stanley 
In Touch 

John MacArthur 
(¡race to You 

Dennis Ra ney 
family Life Today 

Wood row Kroll 
Hack to the Bible 

June Hunt 
Hope for the Heart 
Hope in the Night 

Steve Brow'n 
Key Life 

David Jeremiah 
Turning Point 

Beverly LaHaye 
Beverly LaHaye Live 

D. James Kennedy Kay Arthur 
Truths That Transform Precept 

RBC Ministries 
Discover The Word 

Billy Graham 
Hour of Decision 

Dave Breese 
Dave Breese Reports 

Hank Hanegraaß 
Bible Answer Man 

Elisabeth Elliot Adrian Rogers Tony Evans 
Gateway tG Joy Love Worth Finding The Alternative 

Ed Young 
Winning Walk 

Gary Bauer 
Washington Watch 

J. Vernon McGee 
1hru The Bible 

Dawson McAllister 
McAllister Live 

Jay Sekulow 
Jay Sekulow Live 

Greg Laurie 
A New Beginning 

Marlin Maddout 
Point of View 

R.C. Sproul 
Renewing Your Mind 

Michael Youssef 
Leading The Way 

Larry Burkett 
Money Matters 

Cal Thomas 
Cal l bomas Commentary 

John Willke 
Life Issues 

Dick Bott 
President 

Since 1962, we have cared very much about 
the quality and integrity of our program¬ 

ming. During the past 36 years many storms 
of change in Christian radio have come and 
gone. But our commitment to Quality Bible 
teaching and Christian News/Information 
has helped us stay the course. For us, quali¬ 
ty Bible teaching will always be the anchor 
for our format. ..our anchor holds! 

Thankfully, that is a conviction and a 
commitment that we share with the 

many programs that we have been privileged 
to partner with during these past 36 years. 

Be assured, if your program is on 
Bott Radio Network ... 

You’re In Good Company! Rich Bott, II 
Vice-President 

A Service of 

Bon Radio Network 
KCCV-AM KCCV-FM KSIV-AM KSIV-FM KQCV-AM KQCV-FM WCRV-AM 
Korso Citv Kansas City St. ..ouis St. Louis Oklahoma City Shawnee Memphis 

WFCV-AM KCVW-FM KCVT-FM KAYX-FM KLTE-FM KLCV-FM KCIV-FM 
Ft. Wayne Wichita Topeka Richmond Kirksville Lincoln Fresno/Modesto 
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by Sarah E. Smith 

at your vegetables” has never sounded better to children. 
With the smashingly successful Ve^ieTales video series, 
which have collectively sold more than 2 million copies, 
children happily consume biblical teaching wrapped 
around legumes, carrots, gourds, asparagus, and other 

garden-variety produce. 

Family Roots 
VçggieTales creator Phil Vischer considers himself a "fourth 

generation Christian entertainer." His family history certainly 
attests to that: his maternal great-grandfather R.R. Brown founded, 
in 1923. the Omaha (Neb.) Gospel Tabernacle and began Radio 
Chapel Service, which he continued until his death in 1964. A 
dozen years later. Brown was posthumously inducted into NRB s 
I lall of Fame. 

"I actually view myself as an interesting combination of my 
great-grandfather and my [paternal] grandfather, who built a major 
corporation, now in more than a hundred countries." Vischer 
explains. “My great-grandfather, while a religious broadcaster, was 
also a tent revivalist during the 1920s, '30s. and '40s. So 1 kind of 
have this mix of tent revivalist and industrialist.” 

While attending St. Paul (Minn.) Bible College. Vischer 
became involved with puppets and met Mike Nawrocki, who woidd 
become the voice of Larry the Cucumber and creator of Larry’s 
Silly Songs. The two wrote puppet scripts, solidifying the creative 
foundation from which VeggieTales would grow. 

Nearly a decade ago. Vischer decided to quit his computer 
animation job and found his own animation studio. "I'd been a com-

video vegetables puter animator for four or five years.” Vischer relates. "I had always 
been a story teller and I had always wanted to make films. I also had a 
love of computers and a love of animation.” 

A major factor in his decision to start Big Idea was the 
advancement of computer animation software. "For the first time, 
it looked like it might be possible to tell a story, not just a 30-see-
ond TV commercial, but a film with computer animation,” he 
remembers. "But what was holding everybody back was the fact 
that the computers were too slow and the software was too limited 
to handle characters with arms and legs. ... I decided I didn't want 
to wait.” 

Vischer explains his business plan with passion and clarity. 
"We are trying to build a media company. We would like in the next 
20 years to build Big Idea into one of the top four family media 
companies. With this media company, everything we make starts 
with a Christian worldview, with the assumption that there is a G<xl 
and that people do have a spiritual side to their lives.” 

The great-grandson of a radio preacher 
teaches biblical values through 

Sprouts 
"It was basically technological pragmatism that led us to 

vegetables,” Vischer says on answering the frequently asked ques¬ 
tion about his salad choices. “I needed to come up with characters 
that had no anus. legs. hair, or clothes. I started playing around 
with candy bars, which worked technically but I thought. ‘No. 
moms would be mad at me if their kids fall in love with candy.' 

“So I made a cucumber, gave him big eyes — 'cause he had 
to act with his eyes — and one tooth, w hich made him look kind of 
goofy. I called him Mr. Cue and did a 12-second as a proof of con¬ 
cept to see if he would come to life. 1 Ie came to life immediately 
and Larry was boni. Since he was tall and thin. Larry needed a 
short, round sidekick, to lie complementary, so (1 created) Bob the 
Tomato and the Abbott and Costello of the vegetable kingdom were 
bom.” 

“If ifs not entertaining, 
you’ll never have the 

opportunity to teach anything 
to anyone because they 
won’t be watching.” 

— Phil Vischer 
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A typically creative VeggieTales scene from 
“Larry-Boy & The Fib From Outer Space." 

Tastes and Textures 
Since the .lune 1994 release of the first 

video. “Where's God When I'm S-Scared?,” 
VeggieTales have caught the imagination of chil¬ 
dren and adults alike. Vischer sees a number of 
factors contributing to the exploding vegetable 
eraze. “The computer animation — it was the 
first computer-animated video series in North 
America — was a distinguishing factor. Also, the 
simple geometric shapes of the characters tend 
to work well with younger kids and the colors 
are very’ strong. 

“But 1 think the biggest distinguisher for 
a broad audience is the mix of humor and sin¬ 
cerity. which is something we’ve tried very hard 
to do. We take our teaching very seriously — 
and almost nothing else." he reveals. “Televi¬ 
sion kids’ shows today tend to be either very 
sincere to the point of being sappy or so insin¬ 
cere and irreverent that they 

can’t teach anything. We tried to find 
the balance between the two, where 
Bob and Larry could get down on their 
knees — if they had them — and say 
to a kid 'God made you special and 
He loves you ven’ much' and then 

I before the grownups in the room 
I start to gag. throw out a reference to 
1 Monty I'ython or Gilligan's Island. 

1 It’s not the kids who have a prob-
"■ Ion with too much sincerity: it’s 
■ the grownups.” 
■ Vischer, 32. characterizes 

1 his generation as very cynical and 
I having lost respect for sincerity. 
■ With the series, he said he tries 

to “wink at the audience, be-
cause we are a generation that 

I never stops winking and taking 
I things irreverently but we’re 

I also a generation that's looking 

October 1994 

“The teen and college 
market was more of a 
surprise to us and that 

probably is because of our 
spoofing, such as Monty 

Python, Star link, and other 
pop culture references.” 

puxi -— rriii visener 



VeggieTales frequently parodies pop culture, as 
evidenced in this “Gilligan's Island” segment 
from “God Wants Me to Forgive Them?” 

for meaning in things. We’ve gotten kind of 
tired of the Saturday Night Live hero who is 
always sareastie and never serious." 

Growing Season 
Veggie Tales' story lines range from a 

retelling of Bible standards, such as the fiery 
furnace (“Rack, Shack & Benny"), David and 
Goliath (“Dave and the Giant Pickle"), and the 
battle of Jericho (“Josh and the Big Wall"), to 
parodies of Star Trek (“The Gourds Must Be 
Crazy”) and Batman (“Larry-Boy & the Fib 
From Outer Space”). “It's fun to start with some¬ 
thing and to build off it as opposed to just starting 
with a blank piece of paper.” Vischer says. 

As to Nawroeki’s extremely silly “Larry’s 
Silly Songs." Vischer laughs and shares, “They 
tend to come out of thin air and whack him on 
the head from no particular direction.” One 
example is the popular “Hairbrush Song," in 
which Larry the Cucumber laments his lost 
brush. Apparently, Nawrocki couldn’t find his 

The Only Duplicating Service 
That Comes With These 

Letters Of Recommendation. 

1-800-554-2348 

W hen it comes to duplicating, nobody has higher standards than the entertainment 
industry. Which is why, for over 10 years, some of the biggest names in the business 
have turned to Opryland Duplicating Services. 

• CONSISTENT QUALITY FROM FIRST DUB TO LAST 

• VALUE-PRICED; JVC-LICENSED VHS BLANK TAPE STOCK 

• FULL RANGE OF SERVICES 

• DUPLICATION; 1 COPY TO 1,000,000 

• SPECIALIZED PACKAGE DESIGN 

• CUSTOMIZED PRINTING 

• MACROVISION (COPY PROTECTION) 

• QUALITY DUPLICATES INCLUDING 

JVC-LICENSED VHS, D2, DIGITAL 

BETACAM, BETACAM SR S-VHS, 

8 MM, T, 2" AND 3/4" 

OPRJIAND 
DUPLICATING SERVICES 

0 
A CBS CABLE NETWORK 

C1CMM 
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The Hairbnßh Song 

^drenahne. _ 

Fun Facts 

«as coveted by 

Superhero Larry-Boy and Bob the Tomato 
teach children biblical principles. 

razor one morning and started singing “Oh, 
where is my razor?" After a suggestion from 
Vischer that razors weren’t a good thing for 
Larry to sing about. Nawrocki substituted a 
hairbrush and a elassie silly song was born. 

Eaeh VcggieTaies video takes approxi¬ 
mately six months to complete. The script for 
Big Ideas' current project. "Madame Blue¬ 
berry." was finished in December and the video 
will be on bookstore shelves in July. 

Mixed Greens 
One of the more amazing aspects of the 

series’ enormous popularity is the audience: 
children (the videos are labeled for ages 3-8) 
parents, teenagers, and even college students. 
"We write it for kids and the vegetables are just 

so cute and bouncy and Larry does such silly things that I think that’s 
why we pick up the kid market,” Vischer explains. “We tend to pick 
up parents because they sec that their kids are learning things, that 
we're actually helping them teach values, and they appreciate that. 
Secondly, there’s enough content in it that parents enjoy. 

"The teen and college market was more of a surprise to us 
and that probably is because of our spoofing, such as Monty Python. 
Star Trek, and other pop culture references. We're irreverent about 
everything except the teaching. It’s that mix of humor and sincerity 
that I think as a culture we hunger for.” he emphasizes. 

In late March, the series went mainstream through a distri¬ 
bution deal with Lyrick Studios of Wishbone and Barney fame. 
YeggieTales can now be found in the video aisles of Kmart. Target. 

A Tomato’s Take 
Bob the Tomato would describe the production process in 
vivid detail. It all starts with a nugget of truth. From this 
nugget, the story is built within and the story’s sole pur¬ 
pose is to teach that nugget. Like in “Dave and the Giant 
Pickle,” the nugget of truth was “With God’s help, little 
guys can do big things, too.” At the end of the video, Bob 
comes out and actually hands kids the nugget of truth: “If 
you didn’t notice, what you learned was little guys can do 
big things, too.” And then Qwerty the PC shares a Bible 
verse that backs it up. 

— Phil Vischer 

Farmer’s Market 
VeggieTales has expanded well beyond videos with such 

ancillary merchandise as audio/activity booklet sets. Veggie Tunes 
(number four on the March Christian music bestseller's list), note¬ 
books. T-shirts, hats, puzzles, games, pencil toppers, diaries, stuffed 
toys, stickers, and the soon-to-be-released performance puppets of 
Larry. Bob. and Jr. Asparagus. 

Twelve to 15 companies produce the more than 100 licensed 
Veggie Tales products anil nearly all these products are designed in-

and Wal-Mart. Vischer has also been approached with television and 
film offers. 

“My background is in trying to create entertainment prod¬ 
ucts that actually carry a message, that teach kids values from a 
Christian worldview.” Vischer concludes. “That's what VeggieTales 
is all about.” 

Sarah E. Smith is managing editor of A7Œ and has been heard 
singing “The Hairbrush Song’* in her office. 

house at Big Idea's four-person art studio. 
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One reason for the popularity o/VeggieTales among teens and 
college students is sany spoofing such as this Batnum take-off in 
“Larry-Boy & The Fib From Outer Space. ” 

1 

“IPs not the kic 
who have a problem 

with too much sincerity; 
ift the grownups. 

Dkll Hill VlSCnvT 

Recipe for Success 
The key to success for anyone is high creative and low cost. If your cre¬ 

ative is not outstanding, you can’t distinguish yourself from anybody else’s pro¬ 
duction. At the same time, if it’s really, really expensive to make, you’ll always 
be relying on other peoole’s money, who will end up with the exploitation rights. 

What you need to 'emember in the entertainment business — and most of 
broadcasting is kind of entertainment — is that you’re making entertainment 
products and ultimately it has to entertain first. If it’s not entertaining, you’ll 
never have the opportunity to teach anything to anyone because they won’t be 
watching. I think we forget that sometimes. 

— Phi! Vischer 

Why is abortion claiming the soul of America? 

WB A t can V°u do to vv liai stopit?
N ow y°u have a to°' 

Life Issues 
with John C. Willke, MD 

The nation ’s No. 1 
pro-life five-minute 
daily commentary. 

Every day 

abortion kills over 4,000 
innocent unborn babies. Every death 
diminishes America’s heart and soul 

Life Issues provides information 
that will 

persuade and 
motivate your listeners into 
action against one of Satan’s 
most effective tools. 

Life Issues is waking the 
conscience of our nation, educating 
millions of listeners and saving lives. 

You can be part of the solution. 
The soul of America is at stake. 

Contact Ambassador Advertising 
515 E. Commonwealth Ave. 
Fullerton, CA 92832 • (714)738-1501 

Sponsored by 

LIFE ISSUES INSTITUTE. INC. 
SERVING THE EDUCATIONAL NEEDS Of THE PROLIFE MOVEMENT 

1721 W. Galbraith Rd., Cincinnati, OH 45239 
Phone (513) 729-3600 • Fax (513) 729-3636 
http://www. lifeissues, org_ 
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by Elisabeth Spencer 

t’s 8:30 at night and the kids are 
bathed, watered, kissed, tucked, and 
assured of the absence of fuzzy closet 
monsters. You. the weary' parent, are 
settling down in the kid-free zone for 

some quality time, when from the bedroom 
comes the familiar, plaintive cry: “Daddy? I 
can't sleep! Will you read me a story'?” 

You want to fulfill the request. You are 
a good parent and you want to take advan¬ 
tage of these fleeting moments when your 
child’s heart is open to the truths and val¬ 
ues you hold dear. You want to bond with 
the precious gift ( lod has given you. But 
you also want to bond with the couch. 
What’s a parent to do? 

Enter, to the rescue, nite Brite, a 26-
minute weekly bedtime-story radio pro¬ 
gram for children. Less than a year after its 
summer 1997 debut, nite ¡¡rite (the 
spelling mimics a child's style) 

ified stuffed animals and other characters. 
“This show is Reg and Nick,” says Cro¬ 
martie. who first envisioned a bedtime¬ 
story format after reading to his own son 
one night. 

The Father Figure 
Jacobson says the program is designed 

to offer parents a respite, which could 
mean listening with their children or letting 
the children listen by themselves. 
Cromartie notes that the decision to use a 
father in the show was deliberate, explain¬ 
ing that he envisions Reg as “a father to 
kids out there who don't have a dad. Or. if 
you have a single-parent household, maybe 
mom is bunted out at the end of the day 
and this is a good thing to put the kids to 
bed with.” 

Although the program aims for a four-
to-12-year-old audience. Cromartie says the 

currently airs on 52 outlets, in¬ 
cluding stations in Central and 
South Africa ami the affiliate 
stations of Children’s Sonshine 
Network. Stations in New 
Zealand and I laiti have also 
expressed an interest in the 
program. 

The AB&BCs of nite Brite 
Produced in association with 

Signet Radio, marketed by The B 
& B Media Group, and offered 
free to radio stations, nite lirite 
represents the collaborative 
efforts of Tina Jacobson, manag¬ 
ing partner of B & B. Greg 
Cromartie, executive producer 
with B & B and the program's co-
ereator. and Reg Grant, who 
writes the show's material and 
who joins his son. Nick, in telling 
each episode’s story. 

Grant, an Emmy-award win¬ 
ning actor and professor of pas¬ 
toral ministries at Dallas 
Theological Seminary, also gives 
voice to the menagerie of person-

Stories such as The Legend of the Candy Cane (Zandervan 1997) by Lori Walburg are integral 
to nite Brite. 
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"real-world" problems presented on each 
show are likely most relevant for the upper 
end of that range. “We have skewed it a lit¬ 
tle hit more, probably, toward the pre-teen 
audience; we try to center the problems 
there." He adds that young children are 
still drawn into the show. “What the little 
kids are getting is the story and the animals 
and those voices. That's what is fun for 
them." 

The Format 
The program maintains the same basic 

format from week to week: the father. Reg. 
invites children listening to “turn on the 
night light" and “snuggle down." Reg's son, 
Xiek, and Nick's stuffed animals then set up 
the “real-world" problem, often based on 
what Xiek experienced at school that day. 
The characters then tell a story that 
Cromartie says "gives insight in the solving 

of that problem.” 
After a three-minute break, which 

Jacobson says is developing into a spotlight 
for other children's products, the charac¬ 
ters return for a discussion and devotional 
time. Reg and Nick close the program by 
saying goodnight by name to several mem¬ 
bers of the nite Bright Kids Chib. 

The Club 
As members of the nite Bright Kids 

Chib, children receive a newsletter, pencils, 
stuffed animals, and other items. Children 
arc also encouraged to participate in the 
“Good Sam" chib by helping their neigh¬ 
bors in need. Club members are encour¬ 
aged to write in and share their own stories 
as well as examples of their "Good Sam" 
activities, which are then published in the 
newsletter. Jacobson says the newsletter 
also serves as a resource for parents want¬ 
ing to learn about other children's prod¬ 
ucts. 

The Stories 
Although nite Bright was, according to 

both Cromartie and Jacobson, originally 
intended as a vehicle to publicize books 
from various publishing companies, the 
program now also utilizes original material 
w ritten by Grant and based on what he 
describes as "truth from almost any and 
every source" — Bible stories, missionary 
lives, and other classical writings. Early 
show s featured a series based on Pilgrim's 
Progress. the story elements of which Reg. 
Nick, and company presented from a chil¬ 
dren's point of view. 

The program's tie-in with publishing 
looks to be part of its future: Jacobson says 
the proposed books and the current radio 
program will work hand-in-hand, with the 
books serving as an expansion of what chil¬ 
dren hear on the radio. Other future plans 
include making the program daily, (or. in 
this ease, nightly) instead of weekly, which 
would answer what Jacobson says is the 
show's only criticism thus far: it isn't on 
every day. 

Bible stories told on nite Brite arefound in 
the Gold & Honey Bible, published by 
Gold’n'Honey Books. 

SO, YOU 
WANT TO 

BE IN 
RADIO? 

Short Feature Syndication 
Program Development 
Duplication and Distribution 
Production Studios 

For over forty years 
Christian radio has been 
our domain. 

Call Rich Knox at 
1.800.366.2461 Ex. 210 to 
help develop your program. 

FOR IDEAS WORTH 
LISTENING TO 

¡■■III 
COMMUNICATIONS 

289 Main Place 

Carol Stream. IL 60188 

1. 800.DOMAIN. 1 

l ax: 630.668.0158 

www.domaincommunications.com 
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People Like 
What 
They’re 
Hearing... 

“I love your show! Pro-Life 
Perspective always keeps me 
up-to-date on the latest trends 
and information in the pro-life 
movement. Angela Hicks; Edmond, OK 

. .1 commend NRLC & Dr. Franz 
for educating the public on abortion 
and other issues through Pro-Life 
Perspective.” David Ingram; Ft. Smith, AR 

First broadcast in January 1985, 
“Pro-Life Perspective” is the official 
radio broadcast of the National Right 
to Life Committee (NRLC), the 
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC 
president Wanda Franz, Ph.D. and 
features occasional guest speakers 
prominent in the Pro-Life movement. 

Since its first broadcast, “Pro-Life 
Perspective” has attracted hundreds 
of thousands of listeners, an 
audience which continues to grow. 
With personal, professional and 
insightful discussion of pro-life 
issues, “Pro-Life Perspective” is 
the best means by which pro-lifers 
across America, including your 
listeners, can remain informed 
on current life issues. 

Wanda Franz Ph.D. 

Pro-Lfie Perspective 
For more information please contact National Right to Lite . 

419 Seventh Street. N W Ste 500, Washington D C 20004 
(202)626-8817 

A pen-and-ink illustration o/nite Brite’s cast and castle, 
drawn by Grant's teen-age daughter. 

The Results 
Jacobson shares that one benefit of a 

program such as nite Bright is that it gives 
children — who are daily bombarded with 
visual stimulation — the opportunity “to 
imagine what’s going on. Kids have a vivid 
imagination. 
That's what I love 
about radio ... it 
strengthens their 
ability to be inno¬ 
vative and cre¬ 
ative that way.” 

In addition, 
Cromartie views 
the program as a 
form of entertain¬ 
ment with edifica¬ 
tion thrown delib¬ 
erately in. "It 
really began as an 
entertainment 

great spiritual, scriptural images are 
swirling around in their heads.” 

Beyond entertainment, edification, or 
education, Jacobson says the program, still 
in its infancy, has already become a min¬ 

istry. In addition 
to the father-fig¬ 
ure role filled by 
Grant, Jacobson 
says the program 
has elicited 
responses from 
several women in 
prison who have 
written in on 
behalf of their 
children. “For 
me.” Jacobson 
says, “for what 
I've put into it. to 
be able to minis-

nite Brite offers 
parents a respite, 
which could mean 
listening with their 
children or letting 
the children listen 
by themselves. 

program with a scriptural thrust,” he says. 
"It wasn't; 'Let's teach these kids the Bible.’ 
It was. ‘Let's entertain them with the Bible 
or great Christian literature. Let's give 
them something they can think about as 
they go to sleep.' They can listen, and then 
the radio's turned off. and all these 

ter to these women who can’t even see 
their own children — that has made all the 
difference in the world.” 

Elizabeth Spencer is a free-lance writer 
and former associate editor of this publi¬ 
cation. She resides in Michigan. 
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Worry-Free 
Delivery. 

. ' It’s no secret why the biggest radio syndicators 
in the country use ABC Satellite Services for 
distributing their talk shows, sporting events, 

PSAs and live concerts. 
* \ \ \ 

Serious broadcasters know the value of a 
' partnership with ABC -- the best, most 

experienced satellite distribution provider 
• in the radio industry: _ -r 

* \ 'k ' 
Access to 6,000 stations 

Largest client base in the business 

Special rates available NOW* 

Rely on the industry leader for delivering your 
programs to millions of listeners. Flawlessly. 

Rates. 
‘Discount rates apply to new, short-term (1-2 month) contracts. 

obc SATELLITE SERVICES 
Delivering affordable quality 24 hours a day. 

For more information, call: 212-456-5801/5802 
® ABC RADIO NETWORKS 

[Qbc] GlobeCast 



'washington 

As many readers already know, NRB recently secured a 
significant change for religious broadcasters in the 
FCC’s equal employment opportunity rules. The com¬ 

mission has granted NRB's proposal to permit religious broad¬ 
casters to establish religious affiliation or belief as a “bona fide 
occupational qualification” for all positions at their stations. 

The policy change substantially expands the FCC’s so-
called King’s Garden exemption to the agency’s broadcast 
EEO rules. Those regulations generally forbid broadcasters 
from discriminating on grounds of religion, as well as race and 
gender. But under King's Garden — named for the decades-old 
case which established it — a religious broadcaster could take 
an applicant’s faith into account when filling positions connect¬ 
ed to the "espousal” of the licensee’s theological views, such as 
announcer posts for religious programs. However, that exemp¬ 
tion did not extend to workers in “non-espousal” positions, 
such as station secretaries or engineers. 

NRB president Brandt Gustavson said the association was 
“highly gratified” with the commission's decision to expand 
the exemption to all employees of a religious licensee. NRB has 
labored for years to convince the FCC to amend King’s 
Garden. The action finally came about in response to com¬ 
ments that my firm filed on NRB’s behalf in the agency’s pro¬ 
ceeding to “streamline" the EEO rules for smaller stations and 
other “distinctly situated” broadcasters. (That rulemaking 
remains open while the commission considers additional mea¬ 
sures applicable to small stations overall.) 

The FCC’s order expanding the exemption states “we 
believe that it is reasonable to conclude that it may be appro¬ 
priate for all employees of religious broadcasters to share a 
common commitment to a licensee's basic religious objective 
and mission. As NRB contends, ‘employees at all levels have an 
ability to affect the morale and cohesiveness of religious orga¬ 
nizations by the beliefs they espouse and the standards of 
moral conduct that they maintain.’ ” 

The agency also agreed that “by allowing religious broad¬ 
casters to use religious beliefs or affiliation as a job qualifica¬ 
tion for all station jobs, we will eliminate the potential danger 
of impermissible governmental interference with a religious 
broadcaster's judgment in the conduct and definition of its reli¬ 
gious affairs, and as NRB points out. end the need for the com¬ 
mission's current practice of engaging in case-by-case analysis 
of particular job categories to determine if they involve 
espousal of the licensee's religious views.” 

Nevertheless, religious broadcasters are advised to consult 
with their communications attorneys before proceeding to act 
on the new policy. General EEO obligations still remain in 
effect for religious licensees, and the scope of the exemption 
may not cover all stations airing religious programming. In 

Richard E. Wiley is a former 
FCC chairman and general 
counsel for NRB. He is a 
partner in the law firm of 
Wiley, Rein and Fielding and 
was assisted in the prepa¬ 
ration of this article by 
Rosemary Harold, an asso¬ 
ciate in the firm. 

particular, NRB members 
should be aware that: 

• Religious broadcasters 
must still recruit without limi¬ 
tation on the basis of race, 
color, national origin, or gen¬ 
der from among those who 
share their religious affiliation 
or beliefs in filling positions at 
their stations. (NRB made 
clear in its petition that its 
members firmly support this position.) 

• The expanded exemption applies only to “a licensee 
which is, or is closely affiliated with, a church, synagogue, or 
other religious entity, including a subsidiary of such an entity.” 
The FCC stated that its “determination as to whether a 
licensee is a ‘religious broadcaster' will be made on a ease-by-
case analysis, based upon an evaluation of the religious entity’s 
characteristics.” The latter “will include, among other things, 
whether the entity is operated for profit or non-profit, the exis¬ 
tence of a distinct religious history, and whether the entity’s 
articles of incorporation mention any religious purpose.” 

• While the expanded exemption clearly covers radio sta¬ 
tions. its applicability to television stations is somewhat murki¬ 
er. Congress in 1992 prohibited the agency from spending any 
funds to change the EEO rules imposed on TV licensees. As a 
result, the commission considers its new position on the reli¬ 
gious EEO exemption to be a “non-binding policy statement" 
with respect to television. 

On a related note, the grant of NRB’s petition came at the 
same time that a federal appellate court has been considering a 
legal challenge to the King's Garden policy. The Lutheran 
Church-Missouri Synod (LCMS), which operates KFUO-AM-
FM/St. Louis, is contesting FCC sanctions stemming from its 
efforts to recruit minority employees during the 1983-90 
license term. The agency ruled last year that the church’s 
efforts were inadequate — in part because the licensee filled 
several "non-espousal" jobs with students (or spouses of stu¬ 
dents) at the LCMS seminary where the stations are located, 
rather than recruiting employees from outside. 

After ruling on NRB's petition, the commission immedi¬ 
ately alerted the court to the expanded exemption and asked 
the appellate judges to return the LCMS ease to the FCC, 
which w ould plan to drop the EEO sanctions against the 
church. However. LCMS has opposed the agency’s request 
because it would not resolve all issues in the ease. As of this 
writing in late March, the court has not acted on the commis¬ 
sion’s request and so the case remains pending. 

FCC Grants NRB Petition to 
Revise King’s Garden EEO policy 
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With over 600 stations world wide, carrying one 
or more of our programs in English, we realize we 
have an awesome task to have quality program¬ 
ing that children can relate to. g 
Pray with us, that this great II 
'window of opportunity’ । 
will continue to be available 
to the children of the world. wk 

Through broadcasts centered around the Word 
of God we are consistently presenting the Truth. 
We are giving children the opportunity of hearing 
stories and songs which glorify our great God 
and Savior. 

For information and a sampler tape, contact: Children’s Bible Hour Box I, Grand Rapids, Ml 49501 
Or call: (6 16) 45 1 -2009 Fax: (6 I 6) 45 I -0012 Visit our website at: www.cbhonline.com 

CHILDREN’S BIBLE HOUR 
is taking that opportunity seriously! 



web wise 

As mentioned in February's inaugural column, the prima¬ 
ry purpose of this article is to scout out and comment 
on Web sites useful to producers and broadcasters of 

Christian programming. 

Music Licensing 
I’ve worked in the broadcasting industry for more than 30 

years and what I don't know about music 
licensing could fill volumes. For example, what 
clearances arc required for what purposes and 
how much money needs to be paid to whom 
have always been giant mysteries to me. 

Obviously, much of my work in radio and television has 
not involved these issues other than the requisite ASCAP 
(American Society of Composers. Authors, and Publishers). 
BMI (Broadcast Music, Inc.), and SESAC licenses held by radio 
broadcasters. However. I have a hunch I'm not the only one 
who struggles to understand the difference between mechani¬ 
cal. synchronization, and electrical transcription rights, and 
what licensing is needed for use of music on the Internet. 
While I don't have the answers to those questions, here are 
some Web sites which can provide that informtion. 

My first move was to enter www.aseap.com in my brows¬ 
er. and. sure enough. I had guessed ASCAP's URL correctly. 
Their site is attractive in a plain vanilla kind of way (not that I 
mind plain vanilla). When I'm on a quest for information, I 
find the bloated, glitzy graphics and whiz-bang, .lava-scripted 
chasing marquees more of an annoyance than a blessing. 

ASCAP's site guide page is venr useful. (Site guides gener¬ 
ally give you a map or all-encompassing overview of all the 
branches within a particular organization's site. If you are in a 
hurry, it’s usually quicker to locate the information you need 
via this route. Search engines within a site are also useful, but 
more on that in a moment.) 

ASCAP’s site guide led me to its “guide to resources in the 
music business." which eventually led me off-site to the Harn’ 
Fox Agency (which itself is actually located on the domain of 
National Music Publisher's Association at www.nmpa.org/lifa). 
The Harn- Fox Agency handles mechanical and synchroniza¬ 
tion licensing of copyrighted musical compositions and their 
site gave me my much-needed definitions of those terms. 

Three clicks on the “back” button of my browser returns 
me to ASCAP's site guide w here I can branch off to their 
search engine. This useful tool allows me to quiz their master 
database for any ASCAP-licensed song by title, writer, per¬ 
former. or publisher. 

My next visit was to BMI at bmi.com (no www. on this 
one). Their very attractive site has a 3D feel to 
their graphics. Two nice features are the “song¬ 

writer's toolbox” and 
wHh I "licensing toolbox.” both of 

Stevan Speheger is director 
of Fresh Fire Television, a 
ministry of First Assembly 
of God in Layfette, Ind. He 
can be reached at 765-772-
2044 or stevan@freshfire. 
org. 

which contain important 
basic information on the 
licensing process from view¬ 
points of those involved in 
these transactions. BMI also 
has a search engine to extract 
songs licensed by their agency. 
They call it their hyper-reper-
toire. 

The SESAC site 
(ww-w.sesae.com) was a kick. 
It is a lesson in how a Web site’s graphics can convey the "per¬ 
sonality" of an organization. It did have a Java-script “news 
ticker" display at the top of their home page w hich slowed the 

i loading slightly, but their off-beat 
(hmmm. is that good tor a musical 

organization?) graphics and scribbled invitation conveyed a 
much different atmosphere than the ASCAP and BMI sites, 
although their missions are quite similar. 

Incidentally, one of their top ten links points to the Bob 
Carlisle "Butterfly Kisses” site. They're obviously quite proud 
of that song and its writer. 

These three sites in conjunction with their hyper-links to 
other sites can point you to the answers to just about all of 
your music licensing questions. ASCAP even provides what 
they call "RateCalc," which allows users of ASCAP-licensed 
music on their Web sites to calculate their user fee. Although 
we don't currently use music on our Web pages, 1 put in the 
appropriate figures and it calculated our annual fee at S7.26. 
However, it proceeded to inform me that the minimum fee was 
S250. Ouch! 

Search Engines 
Most Web surfers have used one of the search engines 

such as Alta Vista, Lycos, or Yahoo. Doug Peters of HCJB e-
mailed me a link to a search engine called , 

s JBp, Inference 
Inference (www.inference.com/innd). The ^find 
page says “Finally! An Internet search tool 
that calls out in parallel all the best search engines, mages the 
results, removes redundancies, clusters the hits into neat 
understandable groupings, and returns it all to you faster than 
you can say ‘nothing but net.' ” 

In the spirit of this month's column. I entered the phrase 
“music licensing" and pressed search. A few seconds later. I 
was presented with a list of about 120 links, neatly nestled 
under headings such as “Music Licensing.” “ASCAP Site.” 
"BMI Site." “NMPA Site.” “Mise. Commercial Sites.” etc. Alta 
Vista has always been my personal favorite, but I’m certainly 
going to give Inference a good workout in the coming weeks. 

Thanks to all who have submitted URL’s for review. Keep 
the e-mail coming — it is the life-blood of this column. 

Hot Music Licensing Sites 
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Call the Pioneers! 

ßack in 1988 when NSN introduced VSAT satellite 
technology to the broadcast industry, there were fewer 
than 1,500 VSAT terminals in the USA. Today there are 
over 150,000! 

Over the years, we’ve installed more than 150 uplinks and 
over 2,800 remote sites worldwide. And we’ve blazed a few 
trails including the first ComStream ISO/MPEG VSAT digital 
audio and data networks in the USA, Venezuela, and the 
Bahamas; the first "store & forward" localized satellite 
audio networks in the USA; and the first VSAT SCPC paging 
data distribution network in Hong Kong. 

NSN’s unmatched integration experience has made us the 
nation’s preferred choice for VSAT networks. We are the 
largest authorized distributor of ComStream digital audio 
equipment. The recent addition of Wegener's digital audio 
product line provides us with an extensive array of the 
finest satellite equipment and broadcast communications 
products to meet your needs. 

NSN offers complete, turnkey networks with spacetime for 
coast-to-coast stereo audio starting at just $1,595 

per month! Look to us for: 

Satellite Data Networks 
Satellite Internet Connectivity 
Network Design & Licensing 
Domestic & International Spacetime 
24-Hour Technical Support 
Installation & Training 
Lease Financing 

NSN NETWORK 
SERVICES 

SM 

970*949*7774 800*345*VSAT 
87 2 8 

Fax 970*949*9620 
E-mail: kelly@nsn.net 
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society 

Candy and Racism 

As an act of my will and with humility. I've made it a 
habit to seek God's face before 1 undertake any task. 
But this particular column required a good deal more 

time in my prayer closet because of its delicate subject matter 

desensitive by the '90s catch 
phrase "racial intolerance.” I 
hate that term. Tolerance 
means "to put up with." Does 

— racism in the church. 
Racism permeates even’ fiber of our nation’s social, psy¬ 

chological. and economic canvas, from corporate America to 
the militan. Although there are laws designed to dismantle the 
by-products of racism, politicians cannot legislate the intent of 
the heart. 

Racism permeates the church as well. Sunday morning 
sen ices herald the most racially segregated hour of the week. 
For the most part, blacks worship with blacks, whites with 
whites. Hispanics with Hispanics — each group sincere before 
the Lord .Jesus, but sincerely wrong. 

We've managed to bun our prejudices with an “amen" 
and a "hallelujah." but we all want to be comfortably seated 

God want us to merely “put 
up with each other?" His 
Word teaches us to love one 
another. 

As a journalist living in 
Chicago, one of America's 
most racially polarized cities, 
not a week passes without a 
report of a hate crime or 
some other act of racial preju-

A 22-year broadcast veter¬ 
an and award-winning jour¬ 
nalist, Feliaa Middlebrooks 
anchors the morning drive 
for CBS News/WBBM-AM/ 
Chicago. She's also a lay 
minister at the Midwest 
Christian Center in Tiniey 
Park, III., and can be 
reached at 312-867-1424. 

dice like swastikas painted on a suburban garage door or drive-
by shootings replete with racial epithets. Those incidents are 
just a snapshot of America at-large. You see it on the evening 

next to someone who looks like us. God is less concerned 
about our comfort and more concerned with growth and obe¬ 
dience. 

news but unless it knocks on your front door, you're likely to 
dismiss its seriousness and ramifications for our society. 

It is time for racial reconciliation in the church. We are 
Consider this simple analogy: American consumers 

• have been sweet on M&M’s™ candies for 
decades. No matter color the candy coat-

ing. we all know what to expect inside: 
chocolate. We love the greens, reds, yel-

I lows, and browns. Major ad campaigns have 
promoted the new bright blues. Upscale candy 

shops like FAO Schw artz have broadened the spec¬ 
trum of color w ith even thing from chartreuse to laven¬ 

der M&M’s. 
But the color of the candy coating never changes the con¬ 

tent. It's still chocolate. We appreciate the diversity in color, 
but it’s just that — color. That's a powerfid lesson we could all 
apply to our relationships with other races, whether in church, 
on the job. or in our communities. 

Unless you're living in the United States of Amnesia, you 
have some knowledge of racism. Satan's tool of strife and divi¬ 
sion. Churches in America need to wake up. God is trying to 
tell us something. We serve a purposeful and just God who 
doesn't make errors. Isn't it obvious something is inherently 
wrong w ith preachers posturing about the love of a God whom 
they’ve never seen, when the congregations they pastor shun 
exposure to races outside their own because it makes them 
uncomfortable? Are we naive enough to think God is pleased 
with that? 

The problems regarding racism and the church are 
painfully transparent. Solving them is not a matter of intellec¬ 
tual or verbal fencing: it’s a matter of obedience before God. 
The church should be setting the standard for the world by 
taking the lead in combating racial prejudice. 

But it seems, we — like the secular world — have become 

accountable to God as members of "one household of faith” 
(Ephesians 2:19|. Let us come together in our congregations 
and on our religious broadcasts, asking God to forgive us tor 
allowing hatred and lack of understanding to prevent us from 
fully loving one another. 

By the way. M&M’s 199S advertising campaign proclaims 
itself as the "candy of the new millennium." That says plenty. 
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Quality Christian Programming 
For affiliate information, call Risa Hubbard off FamilyNet at 1-800-8 FAMNET. 
For program and ad sales information, call Darin Davis off DmeRite, Inc. at 1-800-777-1127. 

Unfortunately, most kids learn more about relationships and morals from sitcoms than anywhere else, 
including their families. That's why there’s FamilyNet. It’s a place where families can watch television 
together, without worrying about what it’s teaching their kids. It’s based on sound Christian principles. FamilyNet. 
There’s always something good on television. ___ 

anil please let Ross and Rachel 
get back together this season. 

Amen. 



youth 

Blackbourn 
media packaging 

In relation to student ministry and programming, an impor¬ tant issue has come to the forefront and I feel compelled to 
talk about it. especially since it hits home with me on our 

radio show. I was reminded recently that those of us who 
choose to minister to students with our radio and television 
programs pay quite a price. I'm not talking about the research 
we must do to make sure our shows target 
teens. Nor am I talking about the time it 
takes to plan and produce these programs. 

The cost 1 am referring to is financial. 
Programs which target teens are needed 
and are important — and we must 
continue to make them available. 
But nonetheless, they are costly U 
because we are targeting a demo- ZL 

Get rave 

reviews with 
our 

packaging. 

graphic that typically does not Jr 
spend money supporting program-
ming. And if we are expecting stu- r 
dents to pay for the ministry we provide terfhem, our min¬ 
istries will be short-lived. To expect teens to pay for listening 

or watching your 
program would l>e 
similar to expect¬ 
ing your local 
church youth 
group to pay the 
youth pastor's 
salary, equipment 
and supply costs, 
and maintenance 
upkeep — in 
short, to be the 
sole support of 
that ministry. 

Thriving 
ministries to stu¬ 
dents succeed 
because someone 
invested not only 
time and energy, 
but money as 
well. I know of 
many radio and 
television min¬ 
istries to students 
which were short¬ 
lived because of 
finances. But 
what words of 
encouragement 
can 1 offer those 

of you who wish to enter this 
sometimes thankless, always 
expense-filled ministry? 

Christian one in town. If you have no youth programming, 
who is ministering to the area teens when it conies to their 
number one influence of music? You may be missing the 
opportunity of a lifetime. 

Jack Eason is founder and 
executive director of 
Crossover Ministries, a 
nationwide youth missions 
organization. He is also 
executive producer of The 
Sound of Light a live 
nationally syndicated youth 
music show. Eason can be 
reached at 864-585-4954 or 
jacke^soundoflight. com. 

Just Do It 
Even' radio station 

should have a “youth room." I 
am thankful that our radio 
show fills a need for many sta¬ 
tions out there in this regard. 
But just because your target 
demographic doesn't include 
teens, doesn't mean you can 
ignore this area, especially if 
your station is the only 

Prayer 
Sounds obvious, but I am afraid too many of us make 

plans concerning what we want to do and tell God this is what 
we are going to do for Him. 1 have fallen to this before, and 
quite honestly, have had to examine our current radio show to 
assure myself that what we are doing is a ( lod-thing. If it's not. 
you’re doomed already. 

Seek Like-Minded Individuals 
Find others who share your vision of a radio or television 

ministry' to students. Ask them to brainstorm ideas with you. 
Remember Proverbs: “As iron sharpens iron, so a man sharp¬ 
ens the countenance of his friend” 117:28/NKJV|. 

Investigate Underwriters 
Contact corporate sponsors or other underwriters who 

can help carry the weight of the show financially. It can be 
done but it takes time. 

Roll with the Punches 
You will hear some of your listeners object to your reach¬ 

ing out to teens by saying things like. “I want to hear the same 
type of music all the time.” And you may agree with them. 

But if your pastor always preached to the senior adults, 
used illustrations that only they could relate to. and ignored 
every other age group, how long would you continue attending 
that church? We listen to those who speak to us. Teenagers 
will tune somewhere else if we don't speak to them. We may 
have to spend some money and adjust our thinking to make a 
difference, but spiritually, we can't afford not to. 

Investing in Teens 

Don’t 
Geta 
Gad 

Wrap. 

Call for FREE information 
1-888-586-6666 
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CHICAGO 
TELEVISION 

MINISTRIES WELCOME 
One Half and One Hour Time Periods For Sale 

1.7 Million Cable Households 

Full Power UHF covering ALL of Chicago and Northern Indiana 

Reaching over 7.5 Million Viewers 

Agency Representatives Welcome 

CALL (7001 033-0001 



interviews 

■ Our bestselling Bible-based 
resources can be designed to 
serve your ministry and name 
acquisition needs. 

TRUSTED RESOURCES 
TO EXPAND YOUR 
SUPPORT BASE 

■ Our goal is to help you expand 
your ministry by using our 
award-winning products as 
donor incentives. 

■ We’re the leading publisher of 
Bibles, books, audio, video, 
software, multimedia, and gifts. 

To get started, call 
1-800-226-1122, ext. 3553. 

NRB: You begin by describing a true story of a prostitute 
who wouldn't ask a church for assistance for her young 
daughter because she already felt terrible about herself and 
“they'd just make me feel worse." What struck you about that 
story? 

Yancey: Women much like this prostitute fled toward 
Jesus, not away from Him. The worse a person felt about her¬ 
self. the more likely she saw Jesus as a refuge. Has the church 
lost that gift? Evidently the down-and-out. who flocked to 
Jesus when He lived on earth, no longer feel welcome among 
His followers. What’s happened? The more I pondered this 

question, the 
more I felt drawn 
to one word as 
the kev: grace. 

NRB: Why 
do you call grace 
“truly our last 
best word”? 

Yancey: It 
contains the 
essence of the 
Gospel as a drop 
of water can con¬ 
tain the image of 
the sun. The 
world thirsts for 
grace in ways it 
doesn’t even rec¬ 
ognize. Gordon 
MacDonald says. 
“You need not be 
a Christian to 
build houses, feed 
the hungry, or 
heal the sick. 
There is only one 
thing the world 
cannot do. It can¬ 
not offer grace.” 
He’s put his finger 
on the church's 

Ä ZondervanPublishingHouse 
Life-Changing Words 

Billy Graham says of Philip Yancey, “There is no writer 
in the evangelical world that I admire and appreciate 
more.” His insightful book. The Jesus I Never Knew. is 

a national bestseller and winner of the Gold Medallion Book of 
the Year Award. He's also written six other Gold Medallion 
Award-winning books. His new book. What's So Amazing 
About Grace? (Zondervan), is currently a finalist in the 1998 
Gold Medallion Award competition. This latest book offers a 
powerful message your listeners and viewers need to hear. 

Jonathan Petersen is direc¬ 
tor of Corporate Affairs for 
Zondervan Publishing 
House in Grand Rapids, 
Mich.; marketing director of 
Academic, Reference, and 
Ministry Resources; execu¬ 
tive director of the Zonder¬ 
van E-Mail Alert Service; 
and creator of the Zonder¬ 
van Press Syndicate and 
Zondervan Radio Network. 
A former UPI Radio 
Network religion editor, he 
is a requested speaker on 
media practices and can be 
reached at jonathan. 
petersen@zph.com. 

single most important contri¬ 
bution. 

Where else can the world 
go to find grace? Grace is 
Christianity's best gift to the 
world, a spiritual nova in our 
midst exerting a force 
stronger than vengeance. 

NRB: You also coin the 
word “ungraee,” meaning 
action that shows disfavor, 
harshness, and discourtesy. 

Yancey: I've been asking 
a question of strangers — for 
example, scatmates on an air¬ 
plane — when I strike up a 
conversation. “When 1 say the 
words evangelical Christian,’ 
what comes to mind?” In 
reply, mostly 1 hear political 
descriptions: of strident pro-
life activists or gay-rights opponents. Not once have 1 heard a 
description redolent of grace. 

I fight the tentacular grip of ungrace in my own life, bat¬ 
tling daily against pride, judgmentalism, and a feeling that 1 
must somehow cam God’s approval. We live in an atmosphere 
choked with the fumes of ungraee. Grace comes from outside, 
as a gift and not an achievement. I yearn for the church to 
become a nourishing culture of that grace. 

NRB: The other striking phrase in the book is “scandal of 
grace.” where grace doesn’t excuse sin but it treasures the sin¬ 
ner. It insists on getting close to sinners and touching them 
with mercy and hope. Explain what you mean. 

Yancey: You don’t have to read far in the Bible to detect 
an underlying tension in how God feels about humanity. On 
the one hand. God loves us: on the other hand, our behavior 
repulses Him. lie’ll forgive, no matter what obstacles His 
prodigal children put in the way. 

Grace baffles us because it goes against the intuition 
everyone has that, in the face of injustice, some price must be 
paid. God gave up His own Son rather than give up on human¬ 
ity. Grace sounds a startling note of contradiction, of libera¬ 
tion, and every' day 1 must pray anew for the ability to hear its 
message, 

NRB: How can we break the cycle of ungraee? 
Yancey: The gospel of grace begins and ends with forgive¬ 

ness. Grace alone melts ungraee. In the final analysis, forgive¬ 
ness is an act of faith. By forgiving another. I’m trusting that 
God is a better justice-maker than I am. I leave in God's hands 
the scales that must balance justice and mercy. Only by living 
in the stream of God's grace will I find the strength to respond 
with grace toward others. 

Philip Yancey on Grace 
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classifieds 
Help Wanted 
FM BROADCAST ENGINEER. Position 
requires installation and maintenance of 
tube and solid state transmitters and 
digital studios for a state-of-the-art 
growing network. FCC General Class or 
SBE Certification a plus. Excellent 
character and ethics a necessity. 
Located in the Southeast, some travel 
involved, and great benefits with a 
Christian ministry. Please send a 
resume with current and previous work 
history' to: Marsha Shrader, PO Drawer 
2440, Tupelo, MS 38803. 

RADIO NEWS REPORTER. Family 
News in Focus is looking for an ener¬ 
getic, accomplished broadcast profes¬ 
sional to work in its Washington. D.C., 
bureau. Duties include gathering and 
reporting news from Congress and the 
White House as related to the campaign 
to protect, presen e, and defend tradi¬ 
tional Judeo-Christian values. 
Miscellaneous administrative duties also 
entailed. Must be an excellent on-air 

talent with a bachelor’s degree and at 
least 10 years' experience in radio news 
reporting and production. Fax or e-mail 
resume to: Greg Pepe. Human 
Resources Department. 719-531-3359 
or hrmail@FOTF.org. 

GENERAL MANAGER. WDBA-
FM/DuBois, Pa., a 50,000-watt commer¬ 
cial inspirational/talk/teaching station, 
has an opening for a general manager. 
Minimum of five years’ radio manage¬ 
ment experience, on-air abilities, and 
production skills a must. Mature leader¬ 
ship and community-minded service 
skills are invaluable in this small mar¬ 
ket setting. Send resume including 
salan- history to: Dan Brownlee. R.R. #5 
Box 220. Brookville, PA 15825. 

RADIO HOST/PRODUCER. Pentecostal 
religious radio ministry is seeking 
host/producer for new national talk 
show. Applicant must have demonstrat¬ 
ed ability to lead discussions on topics 
such as Christian issues, salvation. 

iiiC!! Your sign of quality. 
InfoCision Management Corporation 

The Industry Leader in Christian outbound 
telephone fund-raising 

Contact Tim Twardowski or Nick Stavarz 
at (330)668-1400 

youth ministry, dmg abuse/treatment, 
women's/men’s ministry’, the power of 
the Holy Spirit, and family topics, 
among many others. Please send 
resume and non-returnable demo tape 
to: Jeff Nene, general manager. Media 
Ministries, 1506 Boonville, Springfield. 
MO 65803. 

Station Wanted 
SMALL/MEDIUM MARKET RADIO 
STATION. Christian couple is seeking to 
purchase and work a small to medium 
market radio station. Contact Jerry or 
Sharon at 630-665-4567 or fax 630-
665-4596. 

were wvrcnix(¡...so you dont havi£ to 

WatûMUûdzl 

ORDER Rated-G 
National Dial-Up Service 

for just $24.95/mo. 

IUTE» 

(888)711-6381 e.t.iu 
or sign up online: 
www.Rated-G.com 

order lines open 2pm-10pm EST 74e Stoadand fa 'Internet. 
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calendar 

Expolit (Annual Spanish Christian literature convention); 
Radisson Mart Plaza Hotel. Miami. Information: Marie Tamavo, 
305-592-6136. 

May 16-19 

104th Audio Engineering Society Convention: RAI Conference 
and Exhibit Centre. Amsterdam, The Netherlands. 
Information: 31 35 541 1892. ore-mail 104th chair 
man@aes.org. 

June 7-9 

Consumer Electronics Show Habitech 98; Atlanta. 
Information: 703-907-7500. 

16th Annual National Association of Hispanic Journalists 
Convention; Miami. Information: 202-662-7145. 

June 28-30 

Inspo 98 (Skylight Satellite Network): Northwestern College. 
St. Paul. Minn. Information: 612-631-5000 or e-mail 
ddd@nwc.edu. 

July 11-16 

Christian Booksellers Association International Convention 
& Exposition; Dallas. Information: Judy Kohles 719-576-7880. 

July 16-19 

The Conclave Radio Seminar. Marriott City Center/ 
Minneapolis, Minneapolis. Information: 612-927-4487. 

July 17-18 

2nd Annual Christian Radio News Directors Conference: 
Cedarville College, Cedarville, Ohio. Information: Gordon 
Govier. 608-271-1025 or scribe@xc.org. 

For your communications event free listing, send tile information at 
least three months prior to event c/o: NRB, Calendar. 7839 Ashton Ave., 
Manassas. VA 20109-2883, fax 703-330-6996. e-mail ssmith@nrb.org. 
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More than 2000 stations 

WORLDWIDE 
use our digital software 

"The BSI software is excellent! It's better than competing systems 
costing many times as much." 

Jim Zix - General Manager/Chief Engineer 
WLAB - Fort Wayne's Christian Music Source (Fort Wayne, Indiana) 

On-Screen 
Cart Machine 

Yes... it's true. An easy-to-use on-screen digital cart 
machine that runs on a regular PC. Thanks to our 
exclusive RapidFire® technology, playback is 
instantaneous. True rotating cart capability. WaveCart 
comes with its own digital audio editor and uses 
standard or compressed WAV files. Can be controlled 
externally. Up to ten on-screen decks. Win 3.1 or 95. 

Affordable Digital 

Automation 

Across- the-country and around-the-world, stations are 
discovering our easy-to-use WaveStation automation. 
Install our software on your PC and you have a powerful, 
versatile automation system capable of music-on-hard 
drive or satellite format. WaveStation comes with its 
own digital audio editor and uses standard WAV files. 
Full automation orlive assist. Windows3.1 or 95. 

complete 

Broadcast Software International 

24 HOUR 
FREE 
TECH SUPPORT 

SSB-BSIUSAI 0e www.bsiusa.com 



It makes a difference... 
Granted, our words aren’t carved in stone, but we do try to present the news from a Biblical perspective. 

That’s why many Christian families across the nation have come to trust AFR News for the issues that matter 

most to them. 
With an experienced news staff, including a correspondent in the nation’s capital, AFR News and analysis is 

thorough and engaging. We believe AFR News can turn casual listeners into enthusiastic supporters for your station. 
AFR News can be downloaded from the Internet. The latest updated 416 minute broadcast quality newscast 

is available at 15 minutes before the hour. With an ISDN connection, the download takes 116 minutes; with a 56K 
modem, 416 minutes; 33.6 modem 6% minutes; 28K modem, 9 minutes. 

To simply listen to AFR News, go to www.afa.net and follow the instructions. 
The best news of all — it’s free. Learn more. Call 601-844-8888 and ask for Karen Battles. 


