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Thehcreators ef Gospel Bill and Fire by Nite are an
the muvéagain! Kids On The Move is an exciting,
new concept in. quality children’s television
ﬁ)rogramming.“&'Yuu'v got to see it to believe it!
™.
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G ur children’s'programming on the move!
R quest a preview and media kit today. (918) 234- &139

Ready For BroadcastThis Fali ,
Produced by Willie»George Ministries, Inc.
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As for you and
your house,
do you serve

the Lord?

LTI Net’s internet access filters out pornography and obscenities
to help protect you and your house.

If you could offer family-friendly, filtered internet service to protect your family, children, and
churches, and help fund your ministries, would you offer this to your listening audience?
LTI Net, Inc. is the world's largest filtered internet service provider that does not offer an

adult override option, and that supports the Gospel of Jesus Christ.

® fundraising for LTI Net, Inc. will donate 10% of the monthly access
Christian ministries fee to your ministry for anyone that is referred by you.
including radio & tv We offer server based filtering so no additional

software is needed to access the world wide web, only
without the pornography and other objectionable

* no adult override option material.
We maintain all new digital equipment for better

— quality service, and have experienced customer
* unlimited access for support representatives on duty to help with your

only $21.95/month technical questions.

Take a stand against pornography today! Sign up for unlimited filtered internet access and
help fund the Gospel of Jesus Christ.

1-800-433-4192

www.Itinet.com



INFOCISION IS PROUD TO
ANNOUNCE THAT WE HAVE
ONCE AGAIN WON THE
GoLD MVP QUALITY AWARD.

InfoCision Management

Christian Telephone Fundraising Specialists
144 )

G

InfoCision is the only outbound telephone fundraising firm to earn a MVP Quality
Award cach of the five vears since its inception. This award recognizes those
telemarketing companies with the most outstanding commitment to Quality assurance,
customer service, and an uncompromised commitment to excellence.

Call InfoCision to learn how we raise niore money for Christian organizations
than any other outhound telemarketing company.

Tim Twardowski e Executive Vice President — Marketing
Nick Stavarz e Senior Vice President — Marketing
325 Springside Drive ¢ Akron, Ohio 44333 e (330) 668-1400 ¢ https//www.infocision.com
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“UNSHACKLED!”

Dramatic True Stories of Sinners Set Freel

Real stories ... compelling drama ...
tough issues ... with Biblical solutions!

“UNSHACKLED!” captures and holds an audience with gripping, relevant, and pow-
erful dramas...clearly presenting the Gospel message of salvation through faith in Jesus
Christ! A favorite worldwide on over 1,100 radio outlets in 147 countries and in 4 lan-
guages. “UNSHACKLED!” ... the longest running radio drama in the history of
broadcasting...now available on CD, Cassette, or Reel.

_gpu |
Contact Dudley Donaldson =
Pacific Garden Mission, Chicago, IL 60605 INA
(312) 922-1462 ext. 208

PACIFIC

e-mail: unshackled@pgm.org GARDEN
Visit us on the web: www unshackled.org MISSIONw
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Three radio shipmates follow
a virtual treasure map and
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captive audience.
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hy Steve Krumlauf
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their affiliates knew.

Dollar Signs or
Change of Times?
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(@ || H0) 43 ] I M (@] 8|8 With over 600 stations world wide, carrying one

- . F ' B or more of our programs in English, we realize we
IS takmg that opportumty serlously. have an awesome task to have quality program-

ing that children can relate to. 2
Pray with us, that this great

‘window of opportunity’

will continue to be available

to the children of the world.

For information and a sampler tape, contact: Child
Or call: (616) 451-2009 Fax: (616) 451-00




ecently. NRB board member Char Binkley of WBCL-

FM/Fort Wayne. Ind.. sent me Wounded Workers by

Kirk and Farnsworth. Here are a couple of excellent
thoughts from this book.

More than any other ingredient, sacrifice is the ingredient
we add to the pot to attain the flavor of servanthood. The
extent to which we can sacrifice for others is the extent to
which we will be their servant.

Putting others first is not natural. We usually serve our-
selves first and see to it that we get what we want. Then we
tack on service to others. either out of our sense of Christian
duty or to round out our resume. We rationalize: How ean |
possibly assist others if | am not first on top of things myself?

Whatever our reason for putting ourselves first so we can
create the best possible situation for helping others. it will
never match the instructions found in Seripture: “Let each of
yvou look out not only for his own interests but also for the
interests of others™ [Philippians 2:4/NKJIV].

Henri Nouwen uses Christ’s temptations in the desert to
infuse the concept of servanthood with three areas of self-sac-
rifice. The first temptation. to turn stones into bread. was real-
Iy a temptation to be successtul or relevant.

Christian leaders and workers want to fight the simplicity
of offering one’s self. Are we not called to change lives through

sighing on

Sacrificial Servanthood
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E. Brandt Gustav-
son is president of
National Religious
Broadcasters and
publisher of NRB. He
can be reached at
703-330-7000, ext
507, or bgustavson@
nrb.org

the power of the Holy Spirit and to
show the world that our ministry
makes a difference to God's glorv?
Aren'’t we trving to have an impact
s0 we know that what we are doing
is significant and worthwhile? How
casily it shifts into the piling up of
results to prove that we're doing a
good job. And to whose power and glory is it now? We are not
called to prove our prowess but to proclaim God's love — just
as Jesus did.

Jesus™ second and third temptations had to do with popu-
larity and power. And again. in following Jesus, we do not need
to elevate ourselves to the status of organization hero by doing
something especially signiticant and worthwhile so we can
become popular.

I think of the orsanizational hero as one whose grandiose
dreams and spectacular schemes drain the organization’s
resources and demand that others pick up the pieees. | see a
rather pathetic person, overreaching his own abilities and the
abilities of others. trving desperately to be loved and to return
love in some measure, but opting for power over love.

How we need to learn from our Savior in this matter of
blessing and working with others. ¥®

aving an identity crisis because of

the changing landscape of broad-

sasting? Nearly everyone in
telecommunications is asking questions:
Are we broadeasters. communicators. or
media specialists? Are we secular. reli-
gious, evangelical. or Christian? Are we
metro. regional. national. or global?

Some of us struggle with what to

call ourselves. A number of ministries

Wayne Pederson is
secretary of NRB’s
executive committee
and executive vice
president of North-
western Radio in St.
Paul, Minn. He can

be reached at 651-  have changed their corporate name from
631-5000 or radio to communications or from broad-
wap@nwc.edu.

casting to media group.

Earlier this century, with the advent of automobiles and
air travel, the railroad companies which stayed in business
were ones that recognized they were not in the railroad but in
the transportation business. If we as religious broadcasters
confine ourselves to radio. television, or even broadeasting, we
may find ourselves out of business in a few vears,

The nature of communications is changing so rapidly that
television or radio as we know it may no longer exist in 10
vears. Network television — facing the rapid deterioration of
its audience — is expanding to cable, the World Wide Web,
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Direct TV, and other emerging technologies. [s Christian
broadeasting strategically facing the changing industry and the
changing media consumer?

We have gone from the broadeasting model of one-to-
many to the emerging Internet model of many-to-many. With
the proliferation of media choices, we are rapidly moving from
broadeasting to niche-casting. Major TV stations are question-
ing using bandwidth for higsh definition television when that
same bandwidth could be used for multiple formats. another
indication of narrowcasting,

How does this affect NRB? We're not really national;
we're international, forming alliances with broadcast ventures
worldwide. We're not religious: we're distinetly Christian and
biblical. And we're not just broadcasters; we're a coalition of
radio. TV, film, cable. Internet, CI) ROM — all using electronic
media to communicate Christ to the man on the street and
the person in the pew.

I don't know if someday NRB will become GCM (Global
Christian Media). | do know that Christian media must think
outside the box and not limit itself to the traditional models of
electronic communications. And [ know that NRB's tent must
be large enough to include Christians worldwide using elec-
tronic¢ media to win the lost and build up believers. n®



C O R PO R "Nuii:
&

Wiy

L.y ¢
) Pr
( ) /A Op

crs

G R OUGRSNINESS

7 Multi-Media Marketing, Duplication & Fulfillment
Vinyl
Cassette e

Albums

AC RDTP0+3 7 A
3 8 i ee

, $1 05 e £ o ! v
‘ N;'w.
M Pro-Media Voice/Music

CMG - BASF _ c £t

High Grade Video ACaVsN%% We o

T.30 $_75 s 1 Y 62 minutes long .36. .
I LR AC VM2 W/C

T-60 $-99ea B 92 minutes long 43.:

7120 $1.40..

LIMITED TIME OFFER!

Duplication,
Production &
Editing

ALY % Video & Audio
Video Production: ‘ Duplication
Any Project, Any Budget , " A

Masterin £ E
v CD Replication
Duplication & Packaging

S&?’:@” - ite!
o ‘\ ' Website!

SEEE | 300 7591841

Many more lengths & items available!
Call for a free catalog today!




trade talk
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E’ Airwave Anniversaries

SEATTLE — KBLE-AM/Seattle is celebrating SO vears
of inspirational programming this summer. The station’s
longest-running program debuted June 17, 1949. (George
Boucher, 206-324-2000 or operations@kble.com)

OAKLAND, Calif. — The non-commercial Family Stations,
Inc., have reached several milestones with station affiliates.
Celebrating 30 vears of broadcasting is WKIIN-FM/Camden,
N.J., and marking its silver anniversary is WYFR-
SW/Okeechobee, Fla. Eight stations have completed their
tenth vear of broadcasting: WWFR-FM/Okeechobee; WOTI-
FM/Toledo, Ohio; KEBR-AM/Sacramento; KHAP-FM/Chico:
WFRW-FM/Webster, N.Y.; WFRS-FM/Smithtown, N.Y.; WFTI-
FM/St. Petersburg, Fla.; and WBFR-FM/Birmingham, Ala.
(Bruce Clark, 516-234-4151)

Living by Dr. Harold Sala,
minute radio commentary broadcast
form in the same-titled monthly magazine or through its Web

LLAGUNA HILLS, Calif. — This month marks the 35th
anniversary of Guidelines For

~~
which the ministry claims as ﬁ]ﬁlmmsm
the longest-running five
worldwide. The daily program, aired in more than 100 coun-
tries on S00-plus radio stations, is also available in transcript
site at www.guidelines.org. (949-582-5001 or guidelines@guide
lines.org)

CARY, N.C. — In June, Trans World Radio (TWR) commemo-
rated 20 years of ministry to India. TWR broadcasts into the
country via a 400,000-watt AM station on Sri Lanka. Mail
response to TWR’s programs amounts to more than 800,000
letters annually. (Richard Greene, 919-460-3760)

HOUSTON — KSBJ-FM/Houston celebrated its 16th anniver-
sary with a concert at Cynthia Woods Mitchell Pavilion. More
than 11,000 attended to hear 4HIM, Margaret Becker, Avalon,
Erin O’Donnell, Michelle Tumes, and the worship team of

5 Barry and Batia Segal. (Jason Ray, 281-446-5725)
13
{ )2\infvave News

HOUSTON — KKHT-FM/Houston commenced broadcasting
from its new 100,000-watt transmitter and a 1928-foot broad-
casting tower. Owned and operated by Salem Communications
since 1995, the station airs Christian information. teaching,
talk, and music. (Paul Baker, 713-260-3600)

ATLANTA — Genesis Communications has entered into an
agreement to purchase WSGA-AM/Savannah, from Phoenix
Broadcast Partners of Clearwater, Fla. “This purchase will fit
well with our other AM stations in Atlanta, Tampa, Fla., and
Miami,” said Bruce Maduri of Genesis. (Maduri, 404-233-
1400)

CHARLOTTE, N.C. — INSP-Digital has been launched on TCI
systems in Ventura County, Calif.; Tucson, Ariz.; Hartford,
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Conn.: Woodhaven and Roval Oak. Mich.; Thief River Falls,
Minn.: and St. George. Utah. INSP-Digital is also broadeast by
InterMedia in Nashville, Tenn.. and Greenville/Spartanburg,
S.C. INSP-Digital primarily programs ministry. life-enrich-
ment, entertainment. children’s shows. and Spanish.

INSP-The Inspirational Network has added five new teen
programs to its program schedule: Fish TV, Studio 528, On
the Air, Light Force, and Lisht Music. “Each of these pro-
grams gives us the opportunity to help fulfill our commitment
to provide positive, uplifting entertainment.” said vice presi-
dent of marketing John Roos.

The network also debuts Love Stories of the Holy Land this
month. This docudrama series will tell the stories of Abraham
and Sarah, Samson and Delilah, David and Bathseba. and Mary
and Joseph, among others. (Sara Lowe. 704-361-7728)

NASHVILLE, Tenn. — WOLR-FM/Lake City. Fla.. is the
newest affiliate of the Christian Hit Radio Satellite Network.
WOLR joins the contemporary Christian network during vari-
ous weekly dayparts. (Christopher Buchanan, 615-370-9296,
ext. 16)

IHHOUSTON — Myrrh recording artist Jaci
Velasquez joined with KSBJ-FM/1louston to
help colleet canned goods for the local Star
of Hope ministry. Five hundred people
donated more than 350 pounds of groceries
and heard Velasquez sing her new single,
“God So Loved.” (Jason Ray. 218-446-5725)

SACRAMENTO — K-LOVE Radio Network
recently added FM translators in Redmond.
Ore.; Hilo, Hawaii; and Bakersfield. K-LOVE
Radio airs contemporary Christian music in a
non-commercial format. (Lloyd Parker, 916-928-1515)

Jaci
Velasquez

CHAMPAIGN, IIl. — More than 250 listeners participated in
the first WBGL-FM/Champaign “Summer of Love™ work pro-
ject in June. The listeners volunteered to paint and refurbish
two old hotel buildings. which are being converted into hous-
ing for homeless families. “We really thought we'd have a few
dozen people respond to the workday idea,” related station
manager Kurt Wallace. (102404.3275@compuserve.com)

WEST PALM BEACH, Fla. — WAY-FM/West Palin Beach
kicked off its new morning show Kevin and Tavlor in the
Momning, with a contest called “Timmy Needs Tickets.™ Taylor
joins program director Kevin Avery as co-host and promotions
director. (Taylor, 561-881-1929 or waymtylr@aol.com)

SILVER SPRING, Md. — ADRA’s World, the weekly television
news magazine show of the Adventist Development and Relief
Agency. has launched daily and weekly radio shows and added
a new co-host and video segment for its current television sea-
son. “We want to take our message out to people driving home
during rush-hour traffic and give them something substantial
to listen to,” said Tereza Byrne, producer/writer of ADRA's
World and the ADRA Central Office director for development
and marketing. (Beth Schaefer. 301-680-6355)



BEVERLY HILLS. Calif. — Los Angeles-based program producer David Sams
Industries. Inc.. and Clearwater., Fla.-based Christian Network. Inc.. teamed up to
deliver four original summer test series. Promoted under the banner
“Entertainment That Counts!™.™ the series consists of 1TC! Entertainment That
Younts™. The Keep The Faith Top7 Music Countdown, Profiles in Praise. and
The WoW Big Stage. (David Sams, 310-772-0770)

CHICAGO — Christian Communications of Chicagoland. [ne.. has begun broad-
casting on its new station, KWORK-TV 68/San Francisco. Christian Communi-
cations is also marketing WCFC-TV/Chicago’s premiere programming to cable
outlets. Internet. interactive CDs. and other delivery svstems. (Shirley Dougan.
J12-433-3838 or TVI8Mail@aol.com)

NASHVILLE. Tenn. — WAY-FM/Nashville and Operation Compassion teamed up

to assist those devastated by the mid-July floods in Lawrenceberg. With the water
treatment plant washed out. fresh drinking water beeame an immediate need and
listeners donated more than 500 gallons of water in three days as well as cleaning
supplies and other needed items. (Christopher Buchanan, 615-370-9296, ext. 16)

NASHVILLE. Tenn. — KKIM-FM/St. Cloud. Minn.. is the newest affiliate of the
Morningstar Radio Network. KKIM. owned by WION Broadeasting, Ine.. previous-
lv broadeast a hot AC format. (Michael Miller. 613-367-2210 or info@morning
starradio.com)

Awards

WILMORE, Ky. — William Coffman Jr. won the
Andrew Heiskell Community Service Award from
TimeWarner, which is given to emplovees of the
media conglomerate. Coffruan. who works for CNN, is
a 1990 Asbury College media communications alum-
nus. (Bradv Nasfett. 606-858-351 1. ext. 2409)

WOODSTOCK. Va. — The Virginia Broadeasters Association  William Coffman
awarded WAZR-FM/Woodstock its highest award for station  jr, (left) and
editorial writing during the association’s recent convention.  Time-Warner
WAZT-TV/Woodstock also took home a first place award for — CEQ Jerald
Jommunity Service Program in a Medium Market. (Art Texin:

Stamler. 540-439-8810)

MIAMISBURG. Ohio — The SkyLight Satellite Network named WFCJ-
FM/Miamisburg as its Station of the Year. An aftiliate for 10 vears. WFCJ airs the
network’s inspirational music overnight and on selected weekend dayparts. (Holly
Garrett. 937-866-2471)

SPRINGFIELD. Mo. — KWFC-FM/Springfield received second place
for Best Newscast given by the Missouri Associated Press (AP).
KWFC is the only Christian radio station in the state working with
and contributing to AP on a regular basis. KWFC news director

| Greg Brock was elected to the state AP for a fourth consecutive
term. (Brock. 417-869-0891)

Greg Broek  ORLANDO. Fla. — Pat Robertson of the Christian Broadcasting

Network and Sheila Walsh, former co-host of The 700 Club. were
both awarded the Humanitarian Award by House of Hope. a non-profit residential
program and school for teenagers. They become the award's second recipients,
after President Ronald Reagan. Walsh has also been named the organization’s
national spokesperson. (Jessica Atteberry. 615-777-2211 or atkins
musc@aol.com)
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Bible
Answers
Live

with
Pastor Doug
Batchelor

Produced by
AMAZING FACTS
. ——

Now entering its
4th year, it is
definitely a Bible
question and answer
program, not a
talk show!

Represented by
Paragon
Communications
Call
Robin Dixon
at 606-647-2800

Jor more information

PAR

@ninllinications

A Division of Paragon Advertising, Inc.

11 Spiral Drive ® Suite 3
Florence, Kentucky 41042
Fax: (606) 647-2611
E-Mail: paragoncom@aol.com
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trade talk

PLANO. Texas — The Total TV Network received a Silver
Telly for its video “Dving To Know.” part of its The Big
Picture series, and a Bronze Telly for “The Gospel of Sex.”
part of its On The Air series. The network has received seven
Telly awards for its video produetion and non-network TV pro-
gramming. (972-423-3800 or www.total-tv.com)

NASHVILLE. Tenn. — Christian
music pioneer Randy Stonehill
received a commemorative plaque
from Sam’s Place host Gary
Chapman in celebration of Stonehill’s
number one single, “Hand of God.”
(Rick Hoganson. 615-641-1032 or
hoganson@mindspring.com)

Randy Stonchill
(right) reccives his
plague from Gary
Chapman at the
Ryman Auditorium.

DALLAS — The Evangelical
Christian Publishers Association
(ECPA) presented its 21st Annual
Gold Medallion Book Awards during
the Christian Booksellers Association
convention in Dallas. The Charles ‘Kip” Jordon Christian Book
of the Year Award went to What's So Amasing About Grace?
by Philip Yancev. Previously known as the EGPA Gold
Medallion Christian Book of the Year Award, the program was
renamed in honor of Jordon, a highly respected industry
leader who died a vear ago October. (Doug Ross. 602-966-
3998 or dross@ccpa.org)

DALLAS — On July 14. Chuck
Norris. star of the GBS series
Walker, Texas Ranger. received
Templeton’s prestigious $25.000
Epiphany Prize. which is presented
annually by the Christian Film &
B Television Commission “to
Fex” Allen encourage the prodl.lc.tion of fea-
Chuck Norris.  ture films and tCIC\.’lS.l()I'I pro-
Ted Bachr grams that are upllftmg: inspira-
nd tional. and acknowledging of
God. His love, merey, and grace,” according
to commission head Ted Bachr. Bob “Tex™ Allen. the original
Texas Ranger of the 1930s silver sereen and Bachr's father,
presented Norris the award. (Bachr. 800-899-6684 or ted@ted
bachr.com)

Bob
(\L“ ) -

International Airwaves

CARY. N.C. — Trans World Radio is bringing Africa

Challenge. a message of prevention and hope to African indi-
viduals, families, and communities devastated by AIDS. The
program reveals biblical admonition regarding marital- only
sex and spiritual comfort to those suffering and dying from the
discase. (Richard Greene, 919-460-3760)

KINGSTON. Jamaica — Run by Mustard Sced Communitics
(an outrcach arm of the Catholic Church). Roots-FM began
broadcasting as a new community radio station in late May.
The station’s programming is more community oriented than
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Have news? Please send your “Trade Talk” item (art-

'y work/photographs accepted) to Trade Talk, NRB
Nl

Mail: 7839 Ashton Ave. =

3)

Manassas, VA 20109-2883 <€}y Fax: 703-
e “a 330-6996

E-mail:
= tradetalk@nrb.org

religious, with inner-city djs playing clean reggac. (Ramon
Williams. rigmedia@ozemail.com.au)

Qg

SYDNEY, Australia ¢ launched
Good News Alive on Sydney Radio’s 90.5 FM in early July. The
station features Bible teaching. testimonies. Christian contem-
porary and praise music, and the new World Wide Christian
News Service. (Wayne Phillips. 011-61-2-9804-8289 or

jot@gnb.org)

PRINCE RUPERT, British Columbia — NRB member Prescott
Sandhu is in the process of establishing a non-profit. non-com-
mercial Christian radio station in Prince Rupert. 90 nautical
miles south of Ketchikan, Alaska. Urgent needs inelude
used/obsolete studio/radio equipment. transmitter. or tape-
decks: also needed is musie or teaching/preaching tapes or
CDs. For more information. contzct Sandhu at Box 1. Prinee
Rupert, B.C.. V8J 3P4, Canada, 250-627-7303. fax 250-627-
5447. or ¢-mail cfirm@citytel.net.

UNITED KINGDOM — UBC Cross Rhivthins, a national, 24-
hour, contemporary Christian music station. has been
launched on the Astra Satellite. Sky Sports 1 Channel 7.38
mhz. UCB Cross Rhythms broadeast radical. cutting-edge
radio with the best in rock and rap. pop and dance with chal-
lenging spiritual truths. (Chris Cole, 011-01-75222-5623 or
crossrhy@cnrstone. avel.co.uk)

l//J Internet Information

CHARLOTTE, N.C. — INSP-The Inspirational
Network introduced a new service to increase svnergy and
promotion with programmers who appear on the network by
providing program content. product information. and other
related materials on its Web site (www.insp.com). The first
programmer featured in this eross-promotion venture is In
Touch with Charles Stanley. (Sara Lowe, 704-561-7728)

ROANOKE. > advice f shristian leaders. such as
Tony Evans, Ilcnr\' Bl‘lckuhv Ron Blue. Grace Ketterman. and
Stephen Olford, is now available via e-mail. Excerpted with
permission from current hooks and periodicals. this service is
offered by Mcdia Management and is posted on its GOSHEN
site at www.GOSHEN.net. Also available on the site and by e-
mail is a daily report of relision news, called Religion Today
(www.ReligionToday.com/CurrentNewsSummary). The reli-
gion report is also archived with a search engine. (Steve Wike.
540-989-1330 or stevemw@goshen.net)

ATLANTA — In Touch Ministries launched a new secker Web




site called Simple Truth. The site (www.intouch.org) is designed for
those who are sceking meaning and relevance in life. The ministry

has also expanded its Web site. adding Russian and Spanish versions
of the In Touch radio broadcasts. (Charles Powell, 770-936-6395 or

chuck@intouch.org)

CHICAGO — The Quentin Road Bible Baptist Church is broadcasting
the Quentin Road Bible Houwr live on the Internet (www.qrm.org).
“In addition to our radio broadecast. Victory In Grace, it is exciting to
think our Sunday moming worship services are also available on the Web.™ said
speaker and pastor James Scudder. (Dan. qrse@safeplace.net)

MIAMISBURG. Ohio — WFCJ-FM/Miamisburg is broadeasting via the Internet at
www.wicj.com. (Holly Garrett, 937-866-2471 or wicj.donet.com)

ZANESVILLE. Ohio — Haverim is on the Internet at www.radioh.net. The radio
program features interviews with Christians and Jews. (Nancy Montgéomery. 740-

452-3202 or Havradio@cyberzane.net)

ORANGE COUNTY. Calif. — Traffic at gofishnet.com (www.gofishnet.com) for the
first quarter of 1998 rose 844 percent. while sales surded 1576 percent from the

same period last vear. “The Christian music market is one of today’s fastest grow-
ing music segments. Being the first on the Internet to ofter a full-service Christian
music Web site has given us a strong, position in the marketplace.”
Robert Venneri. (Scott Shuford. 714-313-7799 or pike@gofishnet.com)

DALLAS — Parable Christian Stores, the Christian industry’s largest association
of independent retailers and the third largest retailer of books nationwide.
launched an e-commerce Web site at www.parable.com. The site sells Christian
hooks and music direct to consumers. as well as supports marketing and sales
efforts for the 330 local independent Christian bookstores. (The Parable Group.

805-543-2644)

J‘ Music Notes

NASHVILLE. Tenn. — Word Entertainment ereated a new black music
record division. merging Word Gospel with Myrrh Records to form Myrrh Records
Black Music Division. This combination broadens the Christian contemporary
music base for traditional black music and aggressively develop new areas of black
music including rap. hip-hop. R&B. and gospel. (Marvie Wright, 615-457-1154)

NASHVILLE. Tenn. — The late Rev. Miltons Brunson. founder of the Thompson
Community Singers (Myrrh). was inducted into the G ospd Music “(l“ of Fame.
Brunson was also honored (posthumously) when the U.S
Representatives named a Federal Post Office in ChIL«lLO
after him. (Craig Mclone. 213-467-6967)

NASHVILLE. Tenn. — Guitarist Phil Keaggy (Mvrrh)
offered a free master session on the art of pld_\ ing jazz
suitar to interested enthusiasts during Grammy
Sessions at The Wildhorse Saloon. The session was part
of the second annual international Chet Atkins'
Musician Days. a weeklong festival. (Rick Hoganson.
615-641-1032 or hoganson@mindspring.com)

ORANGE COUNTY, Calif. — Maranatha! Music is
partnering with Promise Keepers (PK) to promote the 1998 PK
“Live a Legaey™ season. To join Maranatha and PK. contact Mike Jensen at 949-

248-4045.
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PIGEON FORGE. Tenn. — The Dollywood entertainment
park is the site for the new Southern Gospel Music Hall of
Fame and Museum. Groundbreaking tor the new facility took
place this summer and the Hall of Fame will open April 1999
as part of Dollywood’s grand opening weekend activities.
(Southern Gospel Music Association. 423-908-4040)

LITTLE ROCK. Ark. — The Martins (Spring Hill) were hon-
ored with the 1998 Governor's Award of Exeellence for their
outstanding achievements in the field of gospel music by
Arkansas Gov. Mike Huckabee and David Dowd. Arkansas
Gospel Music Association executive director. In celebration.
June 15 was declared “The Martins” Dav™ in Arkansas.
(Jessica Atteberrv. 615-777-2211)

SHERMAN OAKS. Calif. — Musician/composer John Tesh has
recently sisned a deal with Word Entertainment in which
Word will distribute his musie to Christian bookstores. lis
most recent album is Grand Passion on the GTSP Records
label. (Scott Scomin. 818-385-3880)

DETROIT — The Gospel Music Hall of Fame will induct the
following on Noventher 14: The Rance Allen Group. Andrae
Crouch. Edwin Hawkins. Dr. Bobby Jones, James Moore,
Richard Smallwood. The Canton Spirituals. The Dixie
Hummingbirds, The Thompson Community Singers. and The
Mighty Clouds of Joy. (Phvllis Siders. 313-392-0017)

NASHVILLE. Tenn. — Age of Faith (sray dot) is partnering
with radio ministry ZJAM for “Rock Your World™ vouth rallies
nationwide. “Age of Faith is the perfect band for the rallies
because they know how to interact with kids.” says ZJAM host
Bill Scott. “They bring together both praise and worship and
rock and roll.” (Rock Your World. 888-273-2477)

SEVIERVILLE. Tean. — James Blackwood, the only living
member of the original Blackwood Brothers Quartet. passed
the Blackwood family mantel to his nephew, Ron. Ron and his
group, The Blackwood Quartet. perform nightly at the
Tennessee Music Theatre in Pigeon Forge. (Shelley Layne.
423-429-1941)

6;3., News Bites

ROSWELL. Ga. — The Christian Research Report
announces it fourth annual programming conference, the
1998 AC Radio Seminar. to be held September 15-20 at the
Atlanta Airport Hilton and Towers. This vear's theme is
“Radio 2000: The Future Is Now.” which will explore the
future of radio programming and the radio audience. (770-
518-8807)

NEW YORK — The nation’s religious broadeasters and the two
largest performance rights organizations — American Society
of Composers. Authors. and Publishers (ASCAP) and
Broadeast Music. Ine.. (BMI) — passed the final hurdle in
their accords. which were reached in prineiple late last vear.
In the ASCAP matter. Judge William Conner. who presided
over the 1996 Rate Court case. signed Final Orders on June
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10 approving new licenses. fees. and settlement terms. A com-
parable BMI order was signed on June 17 by BMI Rate Court
Judge Louis Stanton. For more information about these
aceords. contact NRB's Musie License Conmunittee executive
director Russell Hauth at 805-987-0400. ext. 112.

NASHVILLE. Tenn. — CCM maga-
zine celebrated its 20th anniver-
sary with a special July issue. The
editors honored the anniversary by
looking back at the history of
Churistian music. “Christian music
has somehow managed to remain
below the radar of most of the gen-
eral media. even though millions of {
people regularly enjov some type of
Christian music.” noted publisher ‘
John Stvll.
The madazne also began publishing a Brazilian version late
this summer. CCM Brasil looks like CCM and carries the same
features but in Portuguese with coverage of Brazilian artists
added. (Jessica Attebury. 615-777-2211)

CHELBBALING [TWINTY YIARS OF
MUSIC, FAVTH & CUT TURE

ST. PAUL. Minn. — More than 100 delegates attending Inspo
98 focused on integrity in Christian broadeasting and broad-
caster's personal lives. Held June 28-30. the three day confer-
enee for inspirational formatted radio stations featured as
speakiers CEO Lauren Libby of the Navigators. president Paul
Nelson of the Evangelical Council for Financial Accountability,
singer/songwriter Michael Card. and president Dr. Welsey
Willis of Northwestern College. (Steve Krumlauf, 612-631-
5075 or slk@nwe.edu)

HAVANA. Cuba — The Central Commiittee of the World

Association for Christian Communication (WACC) held its i
first meeting in Cuba June 25-30 to prepare for the next

WACC World Congress. scheduled for 2000. The proposed

theme for the world conference is “Communication as a

means for Reconeiliation.™ (Ramon Williams. rlsmedia@oze
mail.com.au)

WEST PALM BEACH, Fla, —
WAY-FM/West Palm Beach host-
ed a mission trip to Otavalo.
Ecuador. to help construct 4
Christian school building,
Station manager Dusty Rhodes
teamed up with World Servants,
recording artist Erin O'Donnelt —
and her husband. Brad. and more  WAY-FM station manager
than 40 listeners to accomplish ~ Dusty Rhodes (left) and
that goal. (Taylor. 361-881-1929 or Erin and Brad O’Donnell '
waymtvlr@aol.com) build a church sehool in

Otavaloe, Ecuador.

e

VIRGINLA BEACH. Va. — The

American Center for Law and Justice has expanded its inter-
national work on religious freedom and human rights by
adding staff and resources to its newly ereated international
arm, the European Center for Law and Justice (ECLJ). With



headquarters in Strasbours, France. the ECLJ increases its visibility in Europe by
working closely with leaders in government. politics. and business. (Gene Kapp,
770-S31-1114)

METTER. Ga. — Georgia's Department of Transportation named the Highway
121 bridge over I-16 for Michael Guido of Guido Evangelistic Association, Inc. At
the unveiling. which Guido attended not realizing it was for him. Rep. Jack
Kingston (R-Ga.) said. “Someone said it would have to be a bridge for Dr. Guido.
because this is a man who has bridged the gap to lead people to Jesus Christ.”
(912-685-2222 or thesower@pincland.net)

Obituaries

1 ST, LOUIS — The Rev. Elmer J.C. Knoernschild. 82, a veteran of
more than 50 vears of religious broadeasting, died June 4 of cancer.
Until his retirement in 1951, Knoemschild spent 27 vears of his
career serving as director of programming for lnternational
Lutheran Laymen's League. the parent organization of Lutheran
. Hour Ministries. Best known for his 30-year tenure as announcer
Elmer 1.C.  for The Lutheran Hour. he also worked as program director for
Knoernschild the Ensglish version of the show. knoernschild originated the
weekday devotional radio program. Day by Day with Jesus.
wrote the monthly column 40 Years behind the Mike. authored the monthly edi-
torial Mulling It Over, and developed a series of religious features in the form of
radio spot announcements, carried by more than 1500 stations worldwide.
(Susane Jenkins. 800-944-3450)

ﬁwpeople
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VIRGINIA BEACH. Va. — Baxter Ennis has been named director of public rela-
tions for Regent University. He comes to Regent from the Office of the Special
Assistant to the Sceretary of Detense for Gulf War [llnesses in Washington. “He is
exactly what we need as we embark on an ambitious growth program.” said
Regent president Paul Cerjan. (Ennis, 757-226-4093)

- -~

TOCCOA FALLS. Ga. — In June. after more than 50 years in
Christian radio. Frank Nagle signed off The Night Watchman pro-
sram on WRAF-FM/Toccoa Falls. In 1940. he began his broadeast-
ing career with a program on a station in Poughkeepsie. N.Y.. where
he pastored a church and expanded to other programs and out-
reaches. ineluding The Night Waechman show begun in 1981. He
still plans to produce programs from the TFC Radio Network stu- Frank
dios in Toccoa Falls for HOPE Radio in Chile. which he founded in Nagle
1983. (Nathan Clay. 706-886-6831)

COLUMBLUS. Ohio — WRED-AM/Columbus marketing consultant Marti Smith
has been eleeted president of the Ohio Chapter of the National AgriMarketing
Association for the 1998-99 vear. (Anne Rea. 614-883-0880)

ANAHEIM. Calif. — Paul Benson has been appointed vice president
A of human resources for lusight for Living. Most recently. Benson

gt has been an HR executive in the healtheare industry. (Melinda
BN | kford. 714-575-53443)

/
‘,’ COVINGTON. Ky. — Victoria Mabry has been promoted to director
of research and development at Morning Star Communications.
Paul Mabry has been with the company four vears. starting as a sales rep.
Benson David Listermann has also been promoted from local sales direc-

tor to vice president-director of new business development.
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Listermann has 30 vears’ experience in sales and manage-
ment.

Jim Sage joins Moring Star as dircetor of national sales.
Sage has more than 30 vears’ experience in business systems
administration and organization building. (Sage. 606-291-
1112)

ARLINGTON. Texas — Dennis Page has been promoted to
music director at RCBI-FM/Arlington. Page previously worked
as announcer. news assistant. news anchor. talk-show produc-
er. and spot traffic coordinator. (Page. dpage@kebi.org)

ST. LOUIS — Renee Trudell has been appointed
producer of radio and Internet programming for
Lutheran Hour Ministries. Prior to this position.
she worked as a copywriter and promotion
coordinator for Editor and Publisher magazine
in New York. (Susane Jenkins. S00-944-3450.
ext. 269)

Rence
Trudell

ATLANTA — Debra McElroy and Mark Collins
have joined Genesis Communications’ regional
sales team. McElroy comes to radio after 10 vears in the com-
puter industry. Collins previously worked in the construction
industry. (404-233-1400)

COLUMBIA. S.C. — Jim Marshall, general
manager of WMHK-FM/Columbia. has been
promoted to the newly ereated position of
director of broadeasting for Columbia
International University. which owns and oper-
ates WRCM-FM/Charlotte. He retains his
responsibilities with WMHK. (Marshall, 803-754- Jim
5400 or wmhk@ciu.cedu) Marshall

FORT WORTH. Texas — NRB chairman David Clark has been
appointed viee president of broadeast comnmmications for the
Southern Baptist Convention’s North American Mission Board.
Clark previously served as exceutive director of the ageney’s
Media Technology Center.

MOBILE. Ala. — Sandy McQurter has been pro-
| moted from administrative assistant to program
| director of WBIHY-FM/Mobile. McQurter joined

1 the station last summer. (Wilbur Goforth. 88S-
473-8488 or wgoforth@goforth.org)

FEDIRAL WAY. Wash. — Richard Edmund
Stearns now heads the U.S. operations of World
ision. succeeding Robert Seiple. who retired

atter 1 vears of leading the largest

privately funded Christian relief-and-develop-
ment organization. Previously, Stearns was pres-
ident of Lenox. Inc. (253-815-2177)

Sandy
McQurter

SAN ANGELOQ. Texas — Mark Mohr and Don
Burns have joined KCRN-AM-FM/San Angelo as
station manager and program director, respec-
tively. Mohr previously held imanagement posi-

Mark Mohr
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tions with CHRISTA Broadeasting, The Rayvmond Group. and
Children’s Bible Hour. Burns served as music director for
Momingstar Radio Network and KLTY-FM/Dallas. (Mike
Middleton, 817-792-3500)

HOUSTON — Jon Hull has been promoted to the newly ereat-
ed position of operations manager at KSBJ-FM/Houston. Hull
retains his program director responsibilities and continues as
the afternoon drive personality. (Jason Ray. 281-
446-3725)

INDEANAPOLIS — Layne Maloney has been
appointed director of operations of WORDQUE.
a newly formed post-production division of
Steward-Richardson & Associates. WORDQUE
provides closed captioning of videotapes and
transeription services. Maloney most recently
headed the captioning department at Purdue
University. (888-528-3770 or Imaloney@in.net)

Layne
Maloney

CAMARILLO. Calif. — Roger Kemp has replaced Don
Cartmell as vice president of national program development
and ministry relations for Salem Communications Corp.
Cartmell continues as vice president for ministry development
on a part-time basis. Kemp previously served as senior viee
president of broadeasting for Insight for Living. (Eric
Halvorson. 805-987-0400. ext. 108)

CHICAGO — 1. David Scott is the new vice president of
KWOR-TV 68/San Francisco. owned by Christian Communi-
qations of Chicagoland. Scott has been on the organization’s
management team since 1990. (Shirley Dougan. 312-433-3838
or TV3SMail@aol.com)

Publishing News

—

PORTLAND. Ore. — Oregon Catholic Press (OCP)
reached an agreement with Trinity Music of Laurel. Md.. to
acquire all the produets and resources of its book publishing
division. The Pastoral Press. (David Island, 800-548-8749, ext.
5304)

NEW YORK — Doubleday Religious Publishing has relaunched
alilee. the paperback imprint which presents the finest in
current Christian reading, The first two releases were Yes.
Lovd. I'm Comin” Home! by Lesley Sussman and God Is
Relevant by Luis Palau. (Sheila O'Shea, 212-782-9390)

Sharathon Reports

HOUSTON — KSBJ-FM/Houston concluded its
16th annual sharathon in July with 8161.155 in one-time con-
tributions and 894.548 in monthly pledges. surpassing its
goals. At the beginning of its 10-hour praisathon held after the
sharathon, KSBJ announced its five-vear vision. which
includes plans to establish an alternative Christian music radio
station aimed at vouth. Financial pledges for this new station
totaled an additional $148.646. (Jason Ray. 281-446-3725)



SACRAMENTO. Calif. — K-LOVE Radio Network recently completed its annual
sharathon with pledges totaling more than 87 million. a 13 percent inercase from
1997. This amount includes $235.000 of monthly pleddes and one-time gifts,
(Llovd Parker. 916-928-1515)

NRB Regional Conventions

Midwestern NRB Convention

MUSKEGON. Mich. — The 1998 Midwestern NRB Convention (MWNRB)
will feature keynote speakers Larry Burkett of Christian Financial Conceepts.
Alistair Begg of Parkside Cliureh in Chagrin Falls. Ohio. and Dr. Alice Matthews.
who will address “The Challenge of Ministering in a Post-Modern World.™ WNRB
is scheduled September 16-19 at the Maranatha Bible & Missionary Conference.

The convention kicks off with a get-acquainted ice eream reeeption and high-
lights include volleyball and a cookout. Workshop topics inelude “Building Teams
in the Midst of Change™ and “How Women Listen.” Two open forums are also
scheduled for radio stations and program producers. For registration information,
call 616-772-7300 or 312-329-2073.

Caribbean NRB Convention

SAN JUAN. Puerto Rico — The 1998 Caribbean NRB Convention is sched-
uled to be held September 18-19 in San Juan. For more information. call William
Lebron at 787-769-1400. (Editor's note: No other information was provided.)

Eastern NRB Convention

NORTH EAST. Md. — Steve Brown of Key Life and John MaeArthur of Grace
to You headline the 1998 Eastern NRB Convention (ENRB). to be held September
27-29 at the Sandy Cove Conterence Center. Brown is the convention's awards
banquet speaker and MaeArthur is scheduled for a morning talk and question-and-
answer session. Evidence of Merey. affiliated with RBC Ministries. will perform an
evening coneert.

Convention highlights include an ice eream social and late afternoon hoat
cruise on Chesapeake Bay. Workshop topies include “Informereials: Does Anvone
Really Want Them to Go Away?.” “The Creative-led Sell: One Way to Break the
Non-Affinity Barrier!.” “Sharing Ideas about Sharathons,”™ “Webcasting: Should
We or Must We?.™ **Pirate Radio’ on the Internet.” and “Internet Issues and
Answers.” For registration information. call Ward Childerston at 301-382-02S83.

FYI: Catholic Radio Network

(Editor's note: Inclusion in FYT does not imply NRB endorsement.)

talk commercial format this month. With its carly summer purchase of 10
AM stations from the Children’s Broadeasting Corporation (for 857 mil-
lion). CRN has the outlets — in major markets. such as New York. Chicago.
Dallas. and Los Angeles — for reaching many of America's 70 million Catholies.
CEO John Lynch. a veteran radio executive. said in an interview with the
National Catholic Reporter that 1 firmly believe we can be a major presence in
the country.” mentioning his hope for the network to grow to 50 stations.
Tentative programming for CRN mixes commentary with lishter material. talk
shows. and potentially a live eall-in program featuring one of the U.S. cardinals.
“The general idea is to appeal to a broad speetrum of people. and not hit
them over the head.™ Lynch revealed.

s AN DIEGO — The Catholie Radio Network (CRN) debuts its 24-hour. all-

Next month: Hispanic programming,
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>~ Artist Spotlight: Room Full of Walters

oom Full of Walters — newcomer Kyle Hupp on

drums/vocals, Mark Scheltgen on guitar/vocals, Kurt

Starks on bass. and Jamie Woodson on guitar/lead
vocals — herald from Kansas, where the group played the
Midwest college circuit. Since starting in 1991, Room Full of
Walters have released three independent albums on the Merey
Record label: Wonderful (1991). Swivel (1993). and Room
Full of Walters (1995). Two vears after their self-titled record-
ing, the group signed with Word Records and produced Sleepy-
head. Starks recently spoke with NRB magazine about the
group’s ambitions and mission.

NRB: How would vou elassify vour music?
Starks: We are a college/modern rock band.

NRB: What is the central message to vour music?

Starks: Our mission is to encourage people to judse
Christianity by the Word, which is Jesus Christ, and nothing
elsc. By that statement. we mean we shouldn’t judge
Christianity by the actions of other Christians, the media. ete..
but just by Christ.

Jesus Christ is the only one we can look to for a perfect
example. The rest of us are just humans trying to get it right
— and most of the time we fall way short. We believe that the
rcason many people are leery of Christianity or making a seri-
ous commitment to Christ is becausc they have been “turned
off” by the actions or words of people.

[ have never met anyone who has read what Jesus said or
did and been “turned off” by that. His message. and only His,
is the message people want to hear.

We fecl that a lot of people want to come to Christ but
they fecl that they need to get their life together first and stop
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sinning. Soon theyv figure
out that they are not
soing to be able to live a
perfect life. In their
mind. they feel that they
can't make that commnit-
ment because they will
only fail. God wants us
to come to Him and He'll

Room Full of Walters: (from left) take care of the rest. and
Kyle Hupp, Jamie Woodson, Kurt that is the central mes-

Starks, and Mark Scheltgen sage of Room Full of
Walters.

NRB: What is your involvement with religious broadeast-
ing?

Starks: We very much support religious broadeasters. One
of the best ways to get our message across is through radio
stations playing our music, as well as through radio and televi-
sion interviews. This airplay is important not only to sell
albums, but also to give students who can’t afford CDs the
opportunity to hear the message.

NRB: How do vou view religious broadcasters?

Starks: We also know that, like a fot of Christian bands.
Christian broadcasters aren’t making a lot of money (if any).
They’re doing it because they want to make a difference.
which is akin to our hope as well. We are a band today
hecause we want to make a difference.
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@ Country Profile: Sweden

ith 174,000 square miles and 100,000 lakes. Sweden

is the largest of the Scandinavian countrics — about

the same size as California. Half the country is cov-
ered with forest but less than 10 percent is farmed.

Like its western neighbor Norway, Sweden is a constitu-
tional monarchy, with a single-house parliamentary govern-
ment. King Carl Gustaf XVI has only ceremonial functions as
head of state.

The country’s population is 8.8 million, with 90 percent
claiming nominal adherence to the Lutheran State Church —
but only 5 percent of Sweden’s people attend any church.

Until the huge costs of its welfare state brought the econ-
omy to its knees in 1990, Sweden was probably the most prag-
matically socialist of any European country. Now a member of
the European Union, the Swedes are struggling out of their
deep recession and growing into a competitive. service-hased
economy.

Lutheran missionaries from Sweden have served in virtu-
ally every country in the world over the last century, but
today more than half of all overseas missionaries are from the
Pentecostal movement. Along with Denmark, Sweden is the
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most secularized coun-
try in Europe and in
tremendous need of
evangelization.

Radio and television
are privatized and there
are 160 neighborhood
radio stations, which
broadcast church ser-
vices and some Christian programs. Another note of encour-
agement is TV Inter. a private Christian television company
which now has broadeasting time regularly on a national chan-
nel. IBRA Radio beams a wide variety of Christian programs to
more than a hundred countries around the world and also pro-
duces a daily Christian newspaper in Sweden.

The pattern in Sweden is similar to other nominally
Protestant European countries: serious decline in the state
church, but a corresponding rise in the ministry of indepen-
dent churches, particularly the Pentecostals.

— Information provided by the Fellowship of European Broadeasters.



Working with the Media, Part !

he phone rings. A reporter wants to do an inter-
view with vou — now. Your heart pounds. Your
breathing quickens. Your mind races.

You are faced with cither an opportunity or a
problem. If vou are prepared and confident in your
ability to communicate in a clear and direct manner,
the interview will be an important opportunity.
However, if you aren’t sure what to say or how to say
it, vour comments are likely to be either miscommuni-

cated or misunderstood.

Clear. effective communication does not happen
by accident. It takes a lot of hard work. Here are some
key do's to remember when working with the media.

1. Ask questions. Find out as much information
about the story as possible. Ask the reporter probing
questions, such as “What is the angle of your story?.”
“Who else are you interviewing?,” “In what context
will my comments be used?.” and * What specific ques-

tions do you want to ask me? *

You need this information to make an educated
decision about participating in the interview. Find out
what you're getting into before the interview begins.

2. Develop message points. Focus on exactly what

~

vou want to communicate. Concentrate on just one or
two key points. Keep them simple and concise. The
quotes and soundbites used in stories are short. Work
at communicating your message points in 30 seconds

or less. Practice before the interview.

A\ veteran broadeast

journalist and public
relations protessional
with nearly 235 vears of
experience in news and
public relations, Gene
Kapp is president of
Kapp Commanieations.
In¢.. a2 media and pub-
lic relations eompany
in Atlanta. He can be
reached at 770-831-
1114 or kappeom@
mindspring.com.

3. Take control of the interview. Guide the interview to your key message
points. Don’t let the reporter wander aimlessly through the interview. Take the
lead. Be aggressive in your responses. You can answer any question the way you

want to.

1. State and re-state your message points. To ensure that your comments
reccive fair and accurate treatment. state and re-state your message points. Work
them into every answer. You never know which quote or soundbite the reporter

will use.

No matter what kind of question comes your way, be prepared to shift the
conversation to your message points. Stay on track. That also means taking nega-
tive or hostile questions and responding positively — using your message points.

3. Be aware of facial expressions and body language. Actions can speak louder

than words. Strive to keep facial expressions pleasant and natural. Be aware of the
“nervous smile” that can appear on vour face during tough questioning. The
“smile™ may not be appropriate, especially if the topic is sensitive or serious.

Sit or stand still during an interview. And maintain eye contact with the

reporter — it enhances your credibility.

Next month: Gene Kapp will explore five don’ts in working with the media.
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NRB Annual Awards Changes

or many vears, NRB has invited readers of NRB magazine to nomi-
nate and vote on the NRB Annual Awards. However, for the 1999

NRB Annual Awards. only NRB members will be involved in the
nomination and voting process. Nomination forms will be mailed to NRB mem-
bers early this month and ballots will be sent in November.
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1 1995, our small Christian radio station worked hard to
apply for a new frequency and ten-fold power increase.
Today we are still waiting because another Christian broad-

caster filed on top of us. We learned of it a vear later by an

FCC notification of contflicting signals in two points.

Five months after we lcarned of the problem. we sat
down with the other management and came to fair terms, but
only after we found them an alternate frequency in one town
and split the difference in the other. Although it worked out.
the solution could have come one year earlier, The FCC has
had the file for nearly two vears.

The broadeaster was not mean-spirited, but it sure frus-
trated us. They were broadeasting the same Gospel with the
same quality to the same towns for the same purpose.

The other station has good people; they love the Lord.
preach the Gospel, show sincere concern for the lost world.
and are making a real difference for Christ. God bless them
abundantly.

A fellow broadeaster was attacked harshly by a different
group whose leader personally came to the studios and acted
less than Christian. Sadly, I've heard of other similar situa-
tions. It is a great disservice to Christian broadcasting.

I want to be careful here. We do not want to disrupt
Christian competition. but we do want to compete as follow-
ers of Christ. Let’s not broadeast at another’s expense. While
the FCC non-commercial procedure is stifled. conflicting
applications by Christians — resolved ahead of time by the
parties involved — will breeze through to CPs.

Top 18 Christian Clothbound
Non-Fiction (August)

1. The Weigh Dowen Diet by Gwen Shamblin,

Doubleday

2. What's So Amasing About Grace? by Philip Yancev.
Zondervan

3. The Bible Cure by Reginald Cherry. Creation House

4. Prayers That Avail Much. commemorative gift edition,
Word Ministries

5. Winal Dawn Over Jerusalem by John Hagee. Thomas
Nelson

6. Streams in the Desert, Updated Edition, by L.B. Cowman,
Zondervan

7. My Utmost for His Highest. Updated Edition. by Oswald
Chambers, Discovery House

8. In the Grip of Grace by Max Lueado. Word

9. Lay Aside the Weight by T.D. Jakes. Albury Publishing

10. The Great House of God by Max Lucado, Word

Top 108 Christian Albums (August)
Y, " .
-~ 1. Jaci Velasques by Jaci Velasquez. Myrrh
2. Live the Life by Michael W. Smith. Reunion
3. Exodus. Rocketown
4. Pages of Life by Fred Hammond & Radical for Christ.
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Let’s use NRB to call a truce.
regroup. and moderate reconeiliation —
or it will come back to haunt us. Let’s do
this like the procedures for financial
accountability and set self-imposed guide-
lines insuring constructive resolutions.
not destructive stalemates. Let those
who hurt and those who were hurt forget
the past and press on.

To ensure we show secular broadeast-  Richard Wheeler
ers how Christians broadeast. ask vourself ¢ general man-
these questions: ager of member

1. Are our internal policies driven by geqcion WILY:
the same cthic preached on our station?  Fap/ Ramsey. HI,

I

2. Are our motives heavenward? He may be

3. If the public knew of our proce- reached by tele-
dures. would they contribute? phone 618-423-

4. Are riches, influence. and power 2082, viu fax
used correctly? 618-423-2354.

5. Do we work with or against fellow - ool
broadeasters? wily@juno.com.

If Christ did not regard His deity a
thing to be grasped and humbled Himself to achicve our salva-
tion, then we should strive to be like Him. That goes double
for the boardroom. A Christless world needs us badly.

God bless broadcasters big and small who are as consis-
tent in the conference room as in the studio.
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Verity
3. Veggie Tunes. Lverland
6. WoW 1998, Sparrow
7. A Mase of Grace by Avalon, Sparrow
8. Obvious by 4HIM. Benson
9. Perennial by Twila Paris. Sparrow
10. King of Fools by Deliriou3?, Sparrow

Top 10 Christian Videos (August)

'\ 1. VeggieTules-Josh & the Big Wall. Everland

\ / 2. VegsieTales-Where's God When I'm S-scared?.
Kverland

3. VegsieTules-Dave and the Giant Pickle. Everland

4. VegsieTales-Rack. Shack. and Benny, Everland

3. VegsieTales-Larry Boy & the Fib From Outer Space,
Everland

6. VedgicTules-A Very Silly Singalong, Everland

7. VegsieTules-God Wants Me to Forgive Them?®!, Everland

8. VeggieTules-Are You My Neighbor?. Everland

9. Apocalypse. Prophecy Partners

10. Hawaiian Homecoming by Bill & Gloria Gaither. Spring

House
This list is based on actual sales in Christian retail stores in the United States
and Canada during June. Al rights reserved. © 1998 CBA Serviee Corp. and
Spring Arbor Distributors. Distributed by the Kvangelical Christian Publishers
Association.




BorTr RADIO NETWORK

Quality Bible Teaching ¢ Christian News & Information

Chuck Swindoll
Insight for Living

James Dobson
Focus on the Family

June Hunt
Hope ﬁn the Heart
Hapz n I/le Night

Charles Stanley
In Touch

John MacArthur
Grace to You

Steve Brown

Key Life

Woodrow Kroll
Back to the Bible

Dennis Rainey
Family Life Today

Elisabeth Elliot
Gateway 1o Joy

Hank Hanegraaff
Bible Answer Man

Adrian Rogers
Love Worth Finding

Tony Evans
The Alrernative

J. Vernon McGee
Thru The Bible

Dawson McAllister
McAllister Live

Gary Bauer
Wieshon, gton Watch

Jay Sekulow
Jay Sekulow Live

S ince 1962, we have cared very much about
the quelity and integrity of our program-
ming. During the past 36 years many storms
of change in Christian radio have come and
gone.  But our commitment to Quality Bible
teaching and Christian  News/Information
has helped us stay the course. Tor us, quali-
Dick Bott tv Bible teaching will always be the anchor
P'resident tor our format...our anchor holds!

ittty ...

CINTIGRITY o

I i Borr Rapio NETWORK

“Our Company Is Known...By The Company We Keep!”

David Jeremiah
Turning Point

Kay Arthur
Precept

Bilt Bright D. James Kennedy
World Changers Truths That Transform

Beverly LuHaye
Beverly laHuye Live

RBC Ministries Billy Graham
Discover The Word Hour of Decision

Dave Breesc
Duve Breese Reports

Marlin Maddoux
Point of View

R.C. Sproul Michael Youssef
Renewing Your Mind Leading The Way

Ed Young
Winning Walk

Greg Laurie
A New Beginuing

Larry Burkett Cal Thomas
Money Matters Cal Themas Commentary

John Willke
Life Issues

hankfully, that is a conviction and a

commitment that we share with the
many programs that we have been privileged
to partner with during these past 36 years.

Be assured, if your program is on
Bott Radio Network ...
You'’re In Good Company!

Rich Bot, I1
Vice-President

(IBRN
§  KCCV-AM

NOTH » pcn O

KCCVFM KSIV-AM  KSIV-FM
Ko ! . 5t

KQCV-AM

wghorr Shawna

KQCV-FM  WCRV-AM

thamone  (f
Voo

WFCV AM  KCVW-FM KCVT M
Wayne Noritq Cpesi1

KAYX-FM  KLTE-FM  KLCV-FM KCIV-FM

ohmiond  Firegale ncoln  Frosna/Modest



trade talk

Recent and Upcoming Releases

& Books
@ The 21 Irrefutable Laws of Leadership by John
Maxwell, Thomas Nelson (Jennifer Willingham, 615-

W 3 Word Witness Worship. Concordia Publishing House
(Doris Engstrom. 800-774-0274)

AV, Music
Acoustic Worship. Brentwood (Keri Gustafson. 615-
373-3950)

Ater the Rapture by Rev. Carl Williams Jr. and the
Institutional C.0.G.1.C. Radio Choir. CGI Records (770-
664-9262)

Alone with God: 1 Will Be With You. Maranatha! Music (Peggy

902-1227) 4

Alien Obsession by Ron Rhodes. Harvest House (Trina 2

Marshall, 888-301-8208) .
All You Need To Believe by C. Donald Cole. Crossway (Kathy ¢

Jacobs, 630-682-4300) &
Assurance When You Suffer (audio) by R. Eugene Sterner, o

Jordan Publishing (Judy Lane. 616-437-3330) s
Enter His Gates by Charles Stanley. Thomas Nelson (Jennifer ¢ Ruppe. 303-471-6103)

Willingham, 615-902-1227) o Alkeavs By My Side by Ric Blair. KMG Records (Missy Baker.
The Face that Reveals the Farce of Evolution by Hank < 615-269-7000)

Hanegraaff. Word (Jana Ford Muntsinger. 615-902-3174) . Artist Acappellu — The Signature Songs. Here To Him Music
Gold by Crystal Lewis. Thomas Nelson (Jennifer Willingham, 2 (Brian Smith. 615-329-1007)

615-902-1227) 2 Celtic Christmas and Celtie Praise by Eden’s Bridge.
Hand Me Another Brick by Charles Swindoll. Word (Janet * Straightway (615-371-4300)

Rowland, 615-902-3172) o Child of Mine by Wendy Manley. White Water Records (John
Healthy Expectations by Pamela Smith, Creation House < Nelson. 888-632-6166)

(Denise Haverkos. 407-333-0600. ext. 5401) :
If God is in Gontrol. Why is My Life Sucl « Mess? by Michael ¢

Youssef. Thomas Nelson (Jennifer Willingham. 615-902- 2

1227) -
In the Footsteps of Faith by John MacArthur. Crossway .

(Kathy Jacobs. 630-682-4300) .

The Cup of Life. Renewal Music (Shannon Stanley. 334-633-
9000, ext. 3522

Doing This for You by Brian Free & Assurance. Daywind
(Celeste Winstead. 615-822-4524)

Down Goes the Day by Chris Tayvlor, Rhythm House (800-

Just Like Jesus by Max Lucado. Word (Janet Rowland. 615- 766-4364)
902-3172) . Dream Big by The Martins. Spring Hill (Amy Templeton. 613-
The Lady. The Melody and The Word by Shirley Caesar, * J383-5535. ext. 121)
Thomas Nelson (Gina Adams, 615-331-3314) Drum and Bass for the Masses by Faith Massive, NeSoul
The Last Days According to Jesus by R.C. Sproul, Baker Book  « (S18-773-03306)
House (Dan Baker. 616-676-9185) « Epic Tales of Whoa by Tony Palacios. Cadence (Randy
Little People Big God by Dr. Woodrow Kroll. Back to the Bible I Spencer. 615-646-75327)
(Matthew Poe. 402-464-7200. ext. 4713) . Fuather. Vineyard Music (Carla Turner. 714-777-7733)
Living Beyond the Limits by Franklin Graham. Thomas *  Father, Son and Holy Spirit Songs. Heaven's Sake Kids.
Nelson (Melissa Morgan, 770-813-0000) : Pamplin Music (Beth Blinw/Stachia Graham, 615-361-4237)
Mending Fences by Dan Coats. Baker Book House (Dan Baker. «  First Love. NewPort (800-766-4364)

616-676-9183) * First Love by Paul Baloche, Hosanna! Musie (Shannon
The Only Way To Happiness by John MacArthur Jr.. Crossway Stanley. 334-633-9000. ext. 3522)
{Kathy Jacobs. 630-682-4300) . Flute & Vibes. Pamiplin Music (Beth Blinn/Stachia Graham,
The Power of the Cross by Charles Stanley. Thomas Nelson Y 615-361-4237)
(Jennifer Willingham. 615-902-1227) * Glorysound by Mark Haves. Shawnee Press (717-476-0550
Reasonably Thin by Jesse Dillinger. Thomas Nelson (Jennifer  « God For Us. Hosanna! Music (Shannon Stanley. 334-633-
Willingham. 615-902-1227) .« 9000. ext. 3522
Soui2Soul by Christopher Coppernoll. Word (Janet Rowland. | Grace Alone, Maranatha! Musie (Holland Davis. 714-248-
615-902-3172) . 4017)
Steady On. Secured by Love by Point of Grace. Howard *ide "Ew In Your Heart Worship by Frank & Betsy
: Publishing (Gary Myers. 800-858-4109) Hernandez with Steve Green, Sparrow (615-371-4300)
s - Strengthening Your Grip by Charles Swindoll. Word (Janet « Hooray For Now by Viva voce. Cadence (Randy Spencer. 613-
: Rowland. 615-902-3172) . 0646-7527)
Truth Under Fire by John Whitehead. Crossway (Kathy .1 Believe The Promise by Darlene Zscheeh. Integrity
Jacobs. 630-682-4300) . (Shannon Stanley. 334-633-9000. ext. 3522
TV The World's Greatest Mind-Bender. Morality in Media. Inc. = Inspiration Lifestvles. CGI Records (Darryl Lassiter. 770-664-
(Robert Peters. 212-870-3222 * 9262, ext. 2223)
« International Songs. Heaven's Sake Kids. Pamplin Music (Beth
@ CD ROMs . BlimyStachia Graham, 613-361-4237)
\\\‘? Charles Stanely’s Electronic Study Bible Library.  «  Irish Hvinns, Pamplin Music (Beth Blinn/Stachia Graham,
Thomas Nelson (Blythe Meclntosh, 615-902-1233) . 615-361-4237)
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ANASSAS. Va. — WCRS-FM/Washington has recently

joined NRB. The station, which began in 1993. broad-

casts Korean news, sospel music. and teaching pro-
grams to reach Koreans with the Gospel. Young Ho Kim. presi-
dent and founder of the station. began his broadeasting min-
istry 43 vears ago in Korea with the Korcan Broadeasting
Svsten. In 1961, he beeame the first television announcer in
Korea.

Kim came to America on a UNESCO fellowship and
attended the University of California-Los Angeles. He then
returned to Rorea and Japan where he taught pioneer
broadeastersTV and radio program production. In 1966. Kim
returned to the United States with his wife and four children
to present the “Yankee Doodle™ propaganda message to
Communist countries via Voice of America (VOA).

Kim eventually left VOA to open a coffee shop in
Washington and used his profits to start the Korcan-language
station. A large percentage of the Korean population in the DG
area tunes in to hear news from home. To capitalize on this
large audience. Kim airs Gospel programs immediately follow-
ing each newscast. From phone calls received. Kim reports
many are reached for Christ using this broadeast schedule.

Financial support for the station comes from churches.
thercfore funds are not solicited on the air. More than 30
Korean churches in America and 15 churches in his home-

NRB Membership
Services Directory

Publications

« NRIP Magazine

o INSIDE NRB. For Members Only
Newshax

o Dircctory of Religious Media
(discount)

o Datiy Convention News

* Electronic Directory (discount)

Edocation

« Regional Chapter Conferences

o BEducational Sessions at Annual
National Convention

¢ Resource Materials

Member Beneflis
« Airborne Express Delivery
o Surebax
» PennyWise Office Products
e MemberCom Plus
®e Health. Business & Lite Insurance
e Alamo Car Rental

In-House Benelits

* Special Convention Rates
o Exhibit Booth Discounts
» Advertising Discounts

o Frec Internet Classifieds

n NRB Member Profile: WCRS FM/Washington

land financially support
WCRS.

Two distinct programs
reveal the depth and charac-
ter of WCRS. The daily pro-
sram, Let’s Pray for This to
My Lord. takes live prayer
requests and receives many
follow-up calls of answered
praver. The second program is
a live sunrise service initiated
at a Korean Church in the DC
area. Both programs have
brought many Koreans to
Christ. while enhancing the
faith of mature Christians.

Kim has also established the World Korean Christian
Broadeasters Association. Last month. NRB president Brandt
Gustavson and I attended a prayer breakfast for this associa-
tion and experienced first-hand the vision. dedication. and
love of these broadeasters. Kim said he hopes that each of the
broadeasters will join NRB and take advantage of the wonder-
ful training and fellowship the association offers.

Young Ho Kim (far right)
and his radio staf¥ broadeast
an Easter service.

— Anne Zdobysz is NRBs membership director and can be reached at 7U3-330-7000, ext.
511, wr azdobyszArh.on.

Victories:

* Must Carry
* Music License

* King’s Garden
; Petition

/

NRB Membership Dept.
703-330-7000 x511
azdobysz@ nrb.org

www.arb.org/member.htim
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trade talk

I Will Walk By Faith. Maranatha! Music (Holland Davis. 714-
248-4017)

I Wonder If... by Rhonda Gunn. Damascus Road (615-292-
2122)

Jaei Velasques by Jaci Velasquez, Myrrh (Pamela Muse. 615-
777-2211)

The Jesus Record by Rich Mullins and a Ragamutfin Band.
Myrrh (Pamela Muse. 615-777-2211)

Joy For The Journey by The Happy Goodmans. Spring Hill
(Amy Templeton. 615-383-3535. ext. 121)

Keep Yowr Mind on Jesus by the Chicago Mass Choir. CGI
Records (770-664-9262)

Legacy by Dick & Mel Tunney. Ministry Music (800-766-4364)

Listen To Our Hearts. Sparrow (613-371-4300)
Live From New York by James Hall & Worship and Praise.
CGlI Records (Darrvl Lassiter. 800-945-3039, ext. 2223)
Lost On You by Honey. SubeLime (Rob Poznanski. 615-373-
3950)

Love Heals by Terry Clark. NewPort (800-766-4364)

Love Is An Aetion Word by Witness. CGI Records (770-664-
9262

Love Supreme by Sonik Boom of Love, NeSoul (S18-773-
0336)

More Like You by Scott Wesley Brown. Ministry Music (800-
766-4364)

More Love. More Power, Vineyard Music (Carla Turner, 714-
777-7733)

Nature Songs. Heaven's Sake Kids. Pamplin Music (Beth
Blinn/Stachia Graham., 613-361-4237)

A New Beginning by AMlen & Allen, CGI Records (770-664-
9262)

Opening Windows by Max Lucado. Jeft Nelson. and Covenant.
Here To Him Music (Brian Smith. 615-329-1007)

Paradise by Tim Bowman. Insyne (S00-766-4364)

Passion-Live Worship From The 268 Generation. Star Song
(615-317-4300)

Piano & Organ, Pamplin Music (Beth Blinn/Stachia Graham.
615-361-4237)

Propska One. Essential (Nina Williams, 615-373-3950. ext.
325)

Redline by Redline. Freedom Records (Ginny MceCabe. 513-
542-5229)

Remember Me by Michael Combs. New Haven (800-766-4364)

Revival Fire. Hosanna! Music (Shannon Stanley., 334-633-
9000, ext. 3522

Revival Generation. Worship Together (615-317-4300)

Scott Faireloff by Scott Faircloff, Pamplin Music (Beth
Blinn/Stachia Graham. 615-361-4237)

Seratehing The Swrface by Erin O'Donnell. Cadence (Randy
Spencer, 615-646-7527)

Seasons by Jamie Owens Collins. NewPort (800-766-4364)

Seltzser 2. Forefront (615-771-2900. ext. 246 or 223)

Silly Songs. Heaven's Sake Kids. Pamplin Music (Beth
Blinn/Stachia Graham, 615-361-4237)

Skinny by Steve Hindalong. Cadence (Randy Spencer. 615-
646-7327)

Skinny Flowers by Three Crosses. Benson (Rachel Murphy,
615-742-6856)

Songs of Revival. Maranatha! Music (Peggy Ruppe. 303-471-
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6103)

Sparkler Vol. 1. Eleetica Music (Phillip Kim. §18-773-0336)

A Special Time by The Greenes. New Haven (800-766-4364)

Static by Bleach. Forefront (615-771-2900. ext. 246 or 223)

Stay Right Here by Steve Archer. Kle-Toi (Brian Smith. 615-
329-1007)

Steady On by Point of Grace. Word (Lesley Burbridge, 615-
457-1405)

Step Up To The Microphone by Newsboys. Star Song (615-
J71-4300)

Stream in the Desert by Mary Rathryn. Rhivthim House (800-
766-43064)

Surfonic Water Revival. KMG Records (Missy Baker. 615-269-
7000)

Take Me As [ Am by Far From Home. Essential (Nina
Williams, 615-373-3930. ext. 325)

Terri Carroll by Terri Carroll. CGI Records (770-664-9262)

To Heaven and Buack by The Call. Cadence (Randy Spencer.,
615-646-7527)

Trampet & Saxophone. Pamplin Music (Beth Blinn/Stachia
Graham. 615-361-4237)

Under Rower by Michelangelo and the Difference. Cadence
(Randy Spencer, 615-646-7527)

The Ultimate Lounge Christmas by John Jonethis. Essential
(Nina Williams. 615-373-3950. ext. 525)

You Are In Control. Vinevard Music (Carla Turner. 714-777-
7733)

You Made The Difference In Me by Glenn Kaiser. Grrr recordS
(Caryl Montroy, 773-561-2450)

You Shelter Me. Vineyard Musie (Carla Turner. 714-777-7733)

Walking On the Water by Two or More, Pamplin Music (Beth
Blim/Stachia Graham. 615-361-4237)

What Kind Of Love by Chris Eaton, Cadence (Randy Spencer.
615-646-7527)

Wide Eved by Nichole Nordeman. Star Song (615-371-4300)

Within the Rock by Gold City. Daywind (Celeste Winstead.
615-822-4524)

Word to the World by Sara Paulson. Pamplin Music (Beth
Blinn/Stachia Graham, 615-361-4237)

Worship Together-Live From Stoncleigh. England. Worship
Together (615-317-4300)

\l

- 23\ Videos
. ‘Q\/ Big Picture. Total TV Network (llelen Hare, 972-423-

3800)

The CUP-Saga of Champions. EBI Video (Mark Rempel/
Mike Davis. 319-391-0619)

Defeating the Shadow of Doubt. Bibleman Adventure series,
Yamplin Musie (Beth Blinn/Stachia Graham. 615-361-4237)

Homeless Man: The Restless Heart of Rich Mullins, Myrrh
(Pamela Muse. 615-777-2211)

Lamar Campbell and Spirit of Praise by Lamar Campbell,
EMI Gospel (613-371-4300)

My Utinost For Mis Highest: The Concert. Myrrh (Karin
Hogrefe, 613-457-1208)

Seltser 2-The Long Form Video. Forefront (615-771-2900.
ext. 223)

Time To Pray, Prayer Bear 111, Sparrow (615-371-4300)

WWID. ForeFront (David Schrader. 615-771-2900. ext. 223)
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Donation processing with 24-hour acknowledgement

I¢’s an industry fact that fast acknowl-
edgement of gifts and donations makes
good things happen for your organization.
Responding quickly dramatically increases
the probability of continued support and
heightened donor identity with your
organization. That’s why Valtim promises
24-hour response to donors.

From secure and extremely accurate
caging and data entry to receipting and
24-hour donor acknowledgement, The
Valtim Company sets the industry
standard for next-day turnaround.

Valtim offers total support services to
non-profit fund-raisers and membership
organizations. From lock-box and caging,
receipting and acknowledgements
through database¢ management and
fulfillment, Valtim serves its clients
accurately, timely, and all under one roof.

Our Order Response and Data
Management systems handle direct mail,
800 numbers, file transfers and Internet
connections. We also offer Processing and
Fulfillment with complete management
and on-site warehousing so you can get
the most dedicated service in the industry
with single-source convenience and
accountability.

Imagine how productive Valtim has made
many of America’s top organizations. Now
imagine how productive — and successful
— we can make you.

alk .
The Valtim Company
Forest Commercial Center
Venture Drive
Forest, VA 24551

Phone: 804.525.3004
Fax: 804.525.8656
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Pirates

Christian Pirate Radio
unfurls its flag in
cyberspace

by Tom Larson, Trevor Kients, and Jim Tinker

ecent performances at the NRB

convention by Rebecca St. James,

Michael W. Smith, Amy Grant,

Cindy Morgan, and Carman show

how far Christian music has trav-
eled in the past two decades. But along with
the evolution in the styles of Christian music,
the audience has also expanded, transcending
age and racial barriers.

With increasing demand for contemporary
Christian music, it’s interesting that so many
places do not have a local station with that
format. Even the nation’s second largest radio
market, Los Angeles, possesses no 24-hour
contemporary Christian music station. How
many smaller marlkets and rural areas go
without this format in the United States?
Globally?
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“One-Eyed Tom" aka Tom Larson

After spending much of his youth as an MK in
Costa Rica, Tom returned to the U.S., where he
received a communications degree from Biola
University and toured with Triumph, its popular
singing group. Upon graduation, he landed the
lead vocalist position with the Christian singing
group BASIX. When he’s not singing, he coordi-
nates the Web and e-mail communications for
KKLA Communications Group.

.

R

“Sir James the Welshman” aka Jim Tinker
As the only pirate over 30, Sir James has worked in
Los Angeles radio for 14 years. The vice president
of operations for KKLA, he oversees KKLA-AM-FM,
K-LIGHT-AM, KIEV-AM, and CPR. He attended the
University of La Verne, earning a degree in radio
communications with a minor in television broad-
casting. He is heard live on CPR every Monday
through Friday from 6 a.m. to 12 p.m. EST.
Descended from Welsh roots, a prize possession is
his grandfather’s first Welsh Bible, printed in 1908.

“Dread Pirate Trevor” aka Trevor Kientz
Trevor attended Biola University and sang with
Larson in Triumph. He is continuing his studies in
graphic design and public relations at Cal State
Fullerton and recently was promoted to Web and
graphics services coordinator for KKLA.
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Launching the Vessel

A vear ago we three radio enthusiasts — Tom Larson. Trevor Kientz. and Jim
Tinker — decided we were tired of waiting for somceone else to start a local
Christian music station that would play music from artists we wanted to hear.

The proliferation of the Internet into every corner of the world. coupled with
technological advances in digital audio streaming. made it possible for us to create
Christian Pirate Radio (CPR). CPR (www.christianpirateradio.com) began broad-
casting the best Christian music via the Internet in November 1997. with a poten-
tial audience of hundreds of thousands of people with access to a Web connection.
sound card. and speakers.

Larson. Kientz. and Tinker each provide a unique blend of talents and abili-
ties to CPR. Larson (promotionally known as One-Eyed Tom) is a vocalist in
BASIX. a popular gontemporary Christian group that performs at churches and
concert events throughout the United States and Europe. He also serves as CPR's
music director;and communications coordinator, answering every ¢-mail the
Pirates receive.

Kientz(Dread Pirate Trevor) is a computer graphies design artist who also
performed 48 voealist with a Christian choir while in college. He coordinates the
look and fedl of CPR’s Web site, working countless hiours perfeeting graphics and
photos for presentation,

Tinker's (Sir James the Welshman) radio experience spans more than 14
years, providing the knowledge of broadeast operations andprogramming. He also
maintains the extensive computer infmstmg[wf‘m mncludmg Web servers,
encoders, LAN=and digital plavback svstem.

All three contribute to the on-air sound as well. with Larson and Kientz voic-
ing liners and promos. while Tinker and three additional staff members (Josh the
Cabin Boy, Erik the Red. and Jason the Hook) provide the daily on-air personality.

Capiurind the Audience

In an effort to reach the greatest number of Internet listeners with state-of-
the-art sound. CPR invested heavily in professional broadcast equipment and
joined Lightsource on broadeast.com (www.broadcast.conVlightsource). a ministry
of KMA Media Group.

Broadcast.com is the largest supplier of Internet audio and video services
and channels and one of the most visited Web sites in the world with millions of
visitors each month. Lightsource is quickly becoming the Internet’s source for live
Christian talk. music, archives, and audio-on-demand Christian programs.

R Shisshape Operation

CPR ofters three stereo listening channels, including a RealAudio 28.8K feed.
a Microsoft NetShow 28.8K feed. and a high quality NetShow 56.6K feed. Prophet
System’s Audio Wizard for Windows digital hard disk storage and playback system
produces the audio for each feed.

CPR’s operating costs are underwritten through a variety of paid commercial
and Web site banner and button advertising packages. A full-time account manager
helps design and implement Internet and broadeast advertising campaigns. with
CPR represented nationally by Salem Radio Reps.

CPR also entered into a strategic relationship with Salem Communications
Corporation to help cross-promote CPR on Salem’s talk stations through on-air
promotion and using the CPR logo and links on their Web sites.

The stations are enthusiastic about partnering with CPR. Mark Larson. gen-
eral manager of KPRZ-FM/San Diego, says, “We're going beyond conventional FM
broadcasting to offer this revolutionary service in cyberspace. Today’s technology
makes it possible to reach many new listeners in Southern California and around
the world. KPRZ is excited to make this happen!™

Fiying the CPR Fiag

Earlier this vear. the Pirates stormed into Gospel Music Association’s (GMA)
annual convention in Nashville, Tenn., purchasing expo booth space and giving
away Pirate T-shirts, mouse pads. water bottles. and chocolate coins.

The Pirates interviewed dozens of Christian artists at GMA. including Big
Tent Revival. FI'H (Far From Home), Seven Day Jesus. Between Thieves, Eric
Champion, Smalltown Poets. Satellite Soul. and Wilshire. Of particular excitement




was the opportunity to be one of the few
stations to interview Michacl English so
soon after his announcement to return to
Christian music.

CPR also carried Salem Radio
Network's live coverage of the Dove
Awards. Partnering with Salem'’s Los
Angeles affiliate (KKLA-AM-FM) and GMA,
the Pirates gave away a trip for two to the
Dove Awards. We were surprised at the
overwhelming support we received from
artists and record labels. as well as repre-
sentatives of other radio stations.

As a promotional tic-in to GMA
Weelk. CPR ereated a listener-supported
artist award: “The Hook Award.™ CPR lis-
teners nominated their favorite artists in
six categories. and then voted for the win-
ners. The trophies. a 12-inch engraved
pirate hook mounted on a walnut base, were presented to the win-
ners during GMA Week. Photos of the artists with their awards are
displayed on the GPR Web site.

Sailing the High Seas

In the first month of operation — and without any promotion —
more than 5000 Intermet users logged on to CPR. Today tens of thou-
sands of listeners visit cach month to hear their favorite artists. Many
listen at work where high speed connections and local area networks
make listening to CPR’s high-quality feed more feasible.

More than 500 e-mails are received each week from countries

1998 Hook Awards

Christian Pirate Radio awarded the following
listener-supported awards during GMA Week:

* Male Artist of the Year: Steven Curtis Chapman
* Female Artist of the Year: Rebecca St. James

* New Artist of the Year: Fear of Isaac*

* Group of the Year: Jars of Clay

¢ Song of the Year: “Crazy Times" by Jars of Clay
¢ Album of the Year: Much Afraid by Jars of Clay

*Fear of Isaac is an independent band played exclu-
sively on Christian Pirate Radio.

such as Switzerland, South Korea.
China, Canada. Mexico, Bosnia. Ger-
many. and the United States. CPR’s
audience is evenly divided between
teens and adults, a testimony to CPR’s
attraction to Christians of all ages.

Christian Pirates?

CPR’s voyage has not been free
from controversy. Many in the Chris-
tian community have questioned the
“pirate” nomenclature, fearing CPR is
a pirate broadeaster engaging in illegal
and unethical behavior.

When answering critics, we note
that we broadeast only on the Internet
and are exempt from the restrictions
of traditional radio broadeasting, such
as those imposed by the FCC.

CPR's “pirate” reference relates more to the radically different
delivery method via the Internet and the programming philosophy of
playing independent artists. new artists. alternative. modern rock,
and contemporary Christian music.

Sir James the Welshman also likes to add a spiritual dimension
to the pirate discussion. noting that pirates were originally privatcers
commissioned by certain governments with letters of authorization
to raid other government’s vessels for the purpose of adding to their
kingdoms. Since God's Word commissions believers to o into the
world for the purpose of adding to God's kingdom, he analogizes that
Christians are essentially good pirates. fighting daily against the ruler

OPRYIAND
DUPLICATING SERVICES

$

Now that CBS has taken us under their wing, we've changed our
name. | hough that's the only thing that's changed. We may have
joined forces with one of the biggest names in the business but
we're still the same folks vou've come to know and love over the
past 10 vears. We still produce the very highest quality duplica-
tions.ancluding JVC-licensed VHS, D2, Digital

Betacam, Betacam SP, S-VHS 8o, 17, 2" and 37147,

THER GREAT SHVILLE PERFORMER SWITCHES LABEL

N®)S

NETWORK DUPLICATION SERV!CES

1-800-554-2348

N®)S

NETWORK DUPUCATION SEFMCES

We can stll take your project from start 1o finish, trom specialized
package design and customized printing to mailing anyvwhere in
the country. We will sull fulfill any order whether it's for a single
duplication or five million. And our stafl still checks duplicates for
auchovideo and ape stock quality before shipping Even our phone
number’s the same, so make sure vou don't lose it.

In fact. make a copy. Make a copy. Make a copy.
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“Erik the Red” aka Eric Bird

With substantial radio experience in the Los
Angeles market, Eric brings a wealth of talent to
CPR in production, editing, and interviewing.
During GMA Week he captured interviews with
18 bands in two days.

4 2

“Jason the Hook” aka Jason Jeffries

The only pirate from another country (Canada),
Jason became fascinated with music at age 4,
after receiving a tape recorder from his father.
Since relocating to Southern California, he has
worked in the Los Angeles radio market for six
years. In addition to working an air shift on CPR,
he serves as program director for KKLA-AM-FM
and K-LIGHT-AM, hosts a weekend gospel music

program on K-LIGHT, and was recently promoted
to operations director for KIEV-AM.

“Josh the Cabin Boy” aka Josh Jacobs
Every pirate crew needs a cabin boy. Josh is
pursuing a master’s degree in communications
at Cal State LA and serves as a
weekend/overnight personality for KKLA.
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How CPR Works

What happens when an audio enthusiast wants to listen to Christian Pirate
Radio live over the Internet?

After accessing the Internet through an ISP or online service, the first step for
the listener is to visit CPR’s home page (www.christianpirateradio.com).

The listener selects the “Hear CPR Live” graphic on the home page and is linked
to CPR’s Lightsource on broadcast.com digital audio stream site
{www.broadcast.com/lightsource/radio/pirate).

CPR uses a separate audio distribution location due to the bandwidth required
for thousands of simultaneous users. Broadcast.com is the largest audio/video dis-
tributor on the Internet, with the ability to serve hundreds of thousands of online
users.

The listener can select from three stereo listening options, including 28.8K
RealAudio and Microsoft NetShow feeds and a high-quality 56.6K NetShow feed. To
access the 56.6K feed, the user must have an ISDN, cable modem, T-1, or high-
speed LAN connection. A minimum of 28.8K dial-up modem is required to hear the
RealAudio and NetShow 28.8K feeds.

The appropriate player software also must be installed on the user’s computer,
such as RealAudio Real Player 5 or G2, Microsoft NetShow Player, or Media Player.
After selecting the listening option, CPR’s audio server at Lightsource requests a digi-
tal audio stream from the corresponding digital audio encoder at CPR’s broadcast
center.

CPR uses the Audio Wizard for Windows CFS digital playback system from
Prophet Systems, Inc., and Telos System’s Audioactive multi-DSP encoder to pro-
duce a professional digital audio stream. The digital audio stream is comprised of
individual digital packets that are sent to the user's computer. These packets travel to
the user though the Internet's maze of routers, cables, and servers.

The user’s player software reassembles the continuous digital stream in the
proper order and converts it into an analog file the computer plays through the sound
card and speakers. While listening, the user can continue to browse the Internet and
open other software programs.

CPR is currently developing a 128K stereo option for high-end users and plans
to implement video content such as music videos in the near future.

of this world to help build God's kingdom. Furthermore. since Christianity is out-
lawed or restricted by some governments. CPR’s Christian message could be con-
sidered an illegal pirate broadcast.

Treasure Maps

This fall. CPR will debut a program syndicated through the Salem Radio Net-
work and hosted by Scott Wilder. on-air personality for KWRD-FM/Dallas. The
weekly two-hour Christian Pirate Radio Top 20 Countdown features interviews
with well-known and up-and-coming artists in Christian mwsic, continuing CPR’s
tradition of supporting ucw and independent artists. The program will be available
on a barter basis beginning next month.

The Pirates also are planning to expand CPR’s Internet presentation by
adding live aud archived video, on-demand artist interviews, album demos. and
live interactive chat. The site, which links to artist sites and other Christian
resources. Will include shopping options. e|ltert(umnmtonultcd content. and
album. concert. and movie reviews.

What advances and changes will take place in the next 20 years when NRB
approaches its 75thaanniversary? One thing seems clear: the Internet wiil be of
paramount importance to the broadeasting industry. continuing to impact lives
and shape a fature wlhiere music. news. e.mu:x‘umnuﬁ. and information are only a
click away.

*One-Eyed Tom™ Larson is the music director and communieations coordina-
tor pirate, *Sir James the Welshman” Tinker is the program director pirate,
and *Dread Pirate Trevor™ Kientz is Web designer and coordinator on the
high scas. Phone them at 818-956-5552 or e-mail tlarson@kkla.com,
jtinker@kkla.com, or tkientz@kkla.com.



Ideal for waking up:
MORNING DRIVE OR LATE-NITE LISTENERS

U

“TJanet speaking is a
happy combination of
Jacts, wit, and sheer
energy! | would recom-
mend her to anyone.”

“What most agree is that
the energetic - - some
might even say hip - -

young [former] lobbyist

does not fit the stereotype.”

And Smell The G

1 ' / A
A0
/ A | $14 / ‘
Radio Commentary wzth
Janet Folger

Reclaimimg America with Janet Folger gives your
Christian radio audience a thoughtful, provocative,
totally biblical, sometimes satirical, and always fresh
look at today’s events in a fast-paced 60-second format.

Reclaiming America with Janet Folger is free and can be downloaded daily

via satellite. Janet Folger is also available for live interviews, station promos,
and special events. For more information or to arrange a satellite feed, call

Gadsaloier Q54-TT1-1858

“In the fight to preserve
and defend familyfriendly
values in this age,  am
comjorted that Janet
Folger is on our side.”

“Janet Folger is a true
leader in the battle for
life. She will leave you
with renewed confidence
and courage to continue
the fight”

“...a dymamic speaker
who captivates her
audience”



NRB ’99 - Saturday, January 30-Tuesday, February 2, 1999
Opryland Hotel Convention Center * Nashville, TN

SPEAKERS

*T. D. Jakes
Steve Brown
Alan Keyes
Brother Andrew
Dennis Rainey
Becky Tirabassi
J. C.Watts - invited

ENTERTAINMENT
Cheri Keaggy
* Steve Green
Kim Hill
Chonda Pierce
Steve Bridges
* The Happy Goodmans
Chuck Sulfivan
NewSong
The Cathedral Quartet
Gold City

HIGHLIGHTS
TV, Radio, & Stewardship Boot Camps
Over 100,000 sq. ft. of exhibits
Job Fair
TV Program Showcase
Countless networking opportunities
40+ educational sessions

EDUCATIONAL SESSIONS

Information packed sessions like:
Maximizing Your Web Presence: Starting Off Right
Telling Your Story - Public Relations for the 21st Century
Selling Spots Through Concept Communication
Current EEOC Regulations
Protecting Your Tax Exempt Status
Determining a Media Mix
Alternative Sources of Revenue for Radio
Marketing Your Media Ministry Without Breaking Your Budget
Informational Programming That Attracts & Maintains Your Audience
Non-Linear Editing

A Baker's Dozen: |3 Keys For Effective Conflict Management
New Technologies: Help or Hindrance?

* www.nrb.org



What will your ministry
become this year?

AR Hhe vieion

<R

BERKEY *BRENDEL+*SHELINE

Our nearly 20 years serving more than 35 ministries
enables us to help you fulfill your God-given vision

Email servant@servantheart.com
Or visit us at www.servantheart.com

padi fir Ufe!

First to bring Christian radio to Boston and throughout
New England live via Satellite!

Carter Broadcasting holds the largest Christian listening audience
in New England. Real numbers, Real Coverage, Real Programs.

Programs heard daily on
Carter Broadcasting include:
Songtime USA ® Back To The Bible

Word For Today ® Focus On The Family
The Voice Of Prophecy ® Thru The Bible

Prophecy For Today ® Leading The Way
Life In The Word ® Faith Seminar Of The Air
ema Bible Church ® Good News New England

Hour Of Decision ® Praise In The Night
and many more!

617-423-0210
Call today and have your message delivered throughout
New England’s only Christian Radio Network.

......

Carter Broadcasting Inc.

Carter Broadcasting serves Christian New England on :

WROL 950 Boston, MA ® WCRN 830 Worcester, MA « WACE 730 Springfield, MA
WRIB 1220 Providence, RI * WLOB 1310 Portland, ME ® WLOB FM 96.3 Rumford, ME
WLLB AM 790 Rumford, ME ¢ Ch. 34 TV Worcester * Ch. 45 TV Portland
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In Aprid 1995, we
got bit 41,665 times.
In March 1996,

we gol hit

hat’s a three-year total

of 369,144,012 hits.»

What's more, we get hit
from 182 countries and territo-
ries, 24 hours a day, 7 days a week, 365 days a year.
Why do we love getting hit? Because every time we
get hit, we're spreading the Gospel of Jesus Christ
via the Internet’s World Wide Web. The hits are
accesses to Gospel Communications Network
(GCN), a strategic alliance of 125 Christian
minéastries. We founded GCN in April 1995 and it's

now the most popular Christian site on the Web.

A FEW OF THE HUNDREDS OF THOUSANDS OF
ACTUAL EMAIL RESPONSES RECEIVED AT GCN:
“I have read your document online, said a prayer that
came from my heart and decided to write to you. |
was raised in Soviet Union. | was taught to despise
religion by communist doctrine. | was taught to
despise Jesus Christ. Now I'm saved by my rela-

32,055,923 timeo.
We love this job!

“I want to take the next step but
the God that I know would not
want me to just say the words. |
am closer than [ have ever been
to complete acceptance. Thanks for the words of
encouragement. | have bookmarked your site.”

“I have accepted Christ into my heart and I need
help and friends to help me sustain my resolve
and grow stronger as a true Christian. How can

you help?”

e give God the glory for His blessing on

this miniatry. Credit also belongy to the

GCN alliance members, our staff, and our
loyal supporters. We offer you a beartfelt thank you!
We're grateful for your continued prayers and support.
RICH DEVOS, Chairman of the Board

BILLY ZEOLI, President
Gospel Communications International, Inc.

*Hits are electronic accesses to our Web site

tionship with God. Thank you for your effort.”

Celebrating our
third anniversary of
getting hit

www.gospelcom.net

i

GOSPEL COMMUNICATIONS
INTERNATIONAL INC®

THE 218T CENTURY GOSPEL FILMS

Gospel Communications Network, a ministry of Gospel Communications International, Inc. For more information, contact us at:
Dept. RDV, PO Box 455; Muskegon, M1 49443-0455 Phone:616-773-3361 Fax:616-777-1847 email: info@gospelcom.net

This ad underwritten by a gracious friend of Gospel Films/Gospel Communications International, Inc.



A 90-second short feature that reaches millions of families & daily with a pro-family message  from the nations capital.

Nn%gt tqé
GaryBauer

One of the most trusted pro-family

€€ Washington Watchis our most popular
short feature. It fits so well in between
Focus on the Family and Insight for Living

leaders in America today takes your

audience behind the ¢ of

during our morning drive...Anyone not Washington policy making every day in

taking advantage of this great program- his popular 90 commentary,

Washington Waich.
Family Research Council president

ming feature should take a closer 100k
at how well it fits your programming.??

~Renos Larsen
General Sales Manager
KPXO Phoenix

and former Reagan domestic policy

advisor Gary Bauer shares his uriq

€& We thought we'd move Washington Watch
and replace it with local spots. What a big
mistake! The phones lit up with angry

listeners wanting their Washington Watch That means your
fix in the mornings. It just makes good gets the
programming sense to utilize a short that's both practi-

feature during your drive-time. 2?9 ca and thought-provoking. For

Chris Ward mere information on Washington
Program Director
KPXO Phoenix Waich with Gary Bauer cali Briargate

Media at 719-531-3300.

Gary Bauer is the author of several books on the family, including bis latest
Qur Hopes, Our Dreanzs. He s also relied upon as a credible spokesperson

Sfor family issues by every major broadcast and cable news network.



Radio netweorks and
write a wish list for

by Steve Krumlauf

ceording to NRB's 1998 Directory
of Religious Media. 1588 Christian
forinzt radio stations exist in this
nation. It seems safe to assume that
a majority of those stations obtain
at least some. if not all. of their
daily programming from a satellite
network or syndicated program producer.

This is a very short course in how Christian
broadeasters can improve their relationships with
those broadeast networks and producers who regular-
Iy supply programs to them. I believe abundant affili-
ate relations can be summed up in three words: coop-
crate. comnumicate. and coordinate. Several industry
plavers share their ideas on cach theme.

Cooperate
John Fuller. Briargate Media senior representa-
tive: “See us as partners. not merelv as providers.
Never assume we lnow what's happening in your mar-
ket. Economics. competing stations. disasters, ete.. all
impact the market and we probably don’t know about
these factors. Tell us!™
Rich Knox. Donain Communications: ~|Let syn-
dicators know| what kind of programs and program
lengths you are interested in. If stations only carry
paid programs. that’s good to know."”
Judy Hannestad. Family Life Communications
syndication, marketing, and affiliate relations manager:
‘ At AN, “Complete affiliate paperwork when required.” She
J o - i also encourages affiliates to keep the network or syndi-
Sy TN ; sator informed if your station increases its outreach, as
{ 'NOORPORATEDJ» e stations can increase their revenue share potential for
. programs released on a revenue share basis.

Steve Krumlauf, SkyLight Satellite Network
director of marketing and affiliate relations: “Before
vou affiliate with a satellite network or program syndi-
cator. read the entire contract and the fine print to

3 know exactly what you are committing to. After
% u bl lge etwO'k vou've followed the requested affiliation procedures
/ ’@ and filled out the forms, don't make vour network or

svndicator wait any longer than necessary to coniplete
the process. (As of this writing. one network has been
waiting 11 vears for one affiliate’s subseription docu-
ments to arrive.)

38 NRB SEPTEMBER 1998
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“It costs hundreds of thousands of dollars cach
vear to provide syndicated and network programming
to vour listeners. Syndicators have bills to pay ju
like you do. so please pay vour service fees within the
allotted time. Don't make vour network come after
vou seeking payment.”

Communicate

Fuller: “Overall, Briargate Media enjovs a good
degree of communication with our affiliates. It does
seem that our best partners communicate well with
us. The development of the relationship is a two-way
process. Call or write before making any program-
ming changes with our broadeasts. Let's discuss
changes before they happen.”

Knox: “|Program producers and syndicators|
enjoy being on station mailing lists and receiving sta-
tion newsletters. We also love to hear how listeners
are responding to our programs. We depend on |pro-
fessional | feedback from program affiliates to tell us
if they have dropped or moved a program in their
schedule. Its also helpful to know when a station
adds one of Domain’s programs from a satellite feed.”

Hannestad: “[Feedback] helps us produce prod-
ucts that meet listener needs and station standards.
Feedback allows stations to influence the develop-
ment of products they don't have time, personnel. or
resources to launch. Additionally, changes in airtimes
and even station placement often are not communi-
sated vntil well after the fact. This sometimes affeets
fees for services. resulting in back charges or credits.”

Krumlauf: “When you add. move. or delete pro-
gramming supplied by a network or syndieated pro-
grammer. let vour network or supplier know before
those changes are made. in accordance with your
program contract. In this technologically rich finai
decade of the 20th eentury, with mail. voice mail,
faxes, and e-mail at our disposal. nobody in the
broadcasting industry should have an excuse for not
communiecating.

“Changes are not only news to vour listeners,
they also are news to vour network and/or syndicated
program producers. Tell vour network when vour sta-
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MEMPHIS

East Arkansas
North Mississippi

AFFORDABLE
RATES

For 36 years, KSUD
has served the entire

Mid-South.

You have a choice
when you want to
reach into Memphis.

Christian Music

Bible Study
Programs

Talk Programs

News &
Information

Doppler
Weather Radar

Traffic Watch
Reports

501-735-6622

102 North Fifth Street
West Memphis, Arkansas 72301
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tion changes anything: mailing address. area
code. ZIP code. phone numbers. fax num-
bers. e-mail addresses. owners. managers.
engineers. program directors. or any person-
nel who interact with program suppliers,
“When yvour station streams its audio
ou a Web site. is added to a DBS or cable
svstem. or adds power,
auxiliary stations. transla-
tors. or satellators. tell the
syndicator. And please. if it
becomes necessary to end
vour relationship with a net-
work or program syndicator.
honor the terms of vour agree-
ment as it relates to prior writ-
ten notification. length of advance
notice. separation dates, ete.”

& ‘ )

Coordinate

Hannestad: *[Networks and svndicat-
ed program producers| can be a great re-
source to stations for local events and pro-
motions. Schedule interviews with (net-
work) program hosts
to connect (syndicat-
ed) programming with
your own. Aso. co-
ordinating business or
family trips to include
a stop at {network syn-
dicator) headquarters
is a wonderful way to
meet staft. see the operation first hand. and
tape record some interaction with program
hosts on site.”

Fuller: “Call us with a creative idea.
And tell us when you've found an area we
need to improve in or one in which we
excel.”

Jim Rassbach, national broadcast
director of The Jubilee Network: “Affiliates
need to promote programs heard in one
daypart during the remaining dayparts in
order to help networks find their audience.
Promo spats help affiliates as the spot asso-
ciates them with the prestige of a network
series. just as the local loyalties boost a
network series. Tasteful and frequent pro-
mo spots. including print promos in affili-
ate newsletters and other mailings, are
mutually beneficial.”

Krumlauf: “When was the last time
vou solicited an article from your pro-
vider's personnel for your station newslet-
ter? Invited the programmers to a local
event? Asked the provider for specific pro-
mos relating to yvour fund raiser. holiday.

“See us as partners,

not merely as providers.”

- John Fuller, Briargate Media
s2nior representative

ete.? Thev're waiting to hear from vou.
Keep up a steady stream of coordination
with vour network/svadicator and take
advantage of the valuable asset a good rela-
tionship can be.”

Putting it Together

An association between the local sta-
tion and a national network or program
producer should be a vibrant. open. grow-
ing relationship. .\s such. it cannot be a
one-way street. Sadly and typically. as long
as the satellite signal comes into the studio
loud and clear. as long as the mailman
keeps delivering programs on tape. cas-
sette. or CD. networks and syndicators
rarely hear from their affiliates.

Program suppliers must know what
they are doing right. what they are doing
wrong, or what they conld do better. When
you receive positive or negative correspon-
dence from a listener in response to a net-
work or syndicated program. please forward
that to the appropriate program supplicr.

Truthful and
cffective communica-
tion can only take
place when the listen-
er responds to the
message. Then and
only then can the
speaker respond to the
listener. That’s basic
communtication. our industry’'s business.
Give your network feedback and tell them
how they can better serve you, vour staff,
and your audience.

The above principles of cooperation.
communication. and coordination are com-

mon sense. For too long
these simplistic principles
have been largely
ignored by many affili-
ates. If the 1588 radio
stations follow these
suggestions for better
cooperation. better com-
munication. and hetter coor-
dination, our relationships would thrive,
our industry would benefit. and the audi-
ence would be well served.

Steve Krumlauf is director of marketing
and affiliate relations for SkyLight
Satellite Network, based in St. Paul,
Minn. He may be reached via e-mail
SLK@nwe.edu.



Be a vital part of the
Fasting & Prayer ‘98 Gathening

November 12-14

Originating live from Houston and linked
by satellite to every community in America.

Technology will link us for three days—
prayer will unite us for etemity!

Available in Spanish on Satellite and Radio

JOINTLY SPONSORED BY MISSION AMERICA
AND CAMPUS CRUSADE FOR CHRIST

THE EXECUTIVE COMMITTEE INCLUDES:
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Dr. Don Argue Dr. Larry Lewis

Nortlnvest College Mission America
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Mrs. Kay Arthur Mr. Bill McCartney
Precept Ministries Proenise Keepers
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Dr. William R. Bright Dr. Jesse Miranda
Camnpus Crusade for Christ Azusa Pacific University

Dr. Vonette Z. Bright Dr Bob Reccord
Campus Crusade for Crrist Southerr; Baptist Convention
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Thre Rev. H. David Bryant Dr. M. G. (Pat) Robertson Christiant
Coricerts of Prayer Int’l Broadcasting Network
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Bishop Roderick R. Caesar, Jr. Dr. Adrian Rogers
Bethel Gospel Tabernacle Bellevue Baptist Church
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Dr. Paul Cedar Dr. Thomas E. Trask
Mission Aerica Asserablies of God
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Mr. Franklin Graham M. Sid Wright
Samaritan’s Purse Fasting & Prayer ‘98

Join Fasting & Prayer '98 in Houston or
establish a satellite site in your communmity.

For details or to register, call today:

1-800-888-FAST

or www.fastingprayer.com
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« support from other Christians, and little or no money:;
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13- f«f The people finally-have a broadcast station of thun own, one

they can listen to and watch with total assurance that they will
be taught g()dh family values. Souls are saved, Christiuns arc
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. Why would someone sell a Chvistian broadeast station? The
M i reasons are as varied as the number of people mwolved. but it is usn-
ally stated as being for the greater good by using the money to do more-and

better things for God.

»
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But \\lmt about the original commitment? Do we have the right to bre:ik a
public conumitient such as that

It raises many questions: Is it wrong? How muelr money makes it right® Are
Cliristians influenced more by money than ministry? Is it our goal to be obedient or
suecessful. and is there a difference? Has God prospered us buoml our, abnhtv to .
keep things in perspective? AR

t
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l{ununlxr the l‘)‘)2 C .lhlé Act \\).th ?&?«i éf)wn.thng c: |hlc
systeins.to car ‘Jll TV als, mdudn the {Ihmtl.gn stations? Christian TV
statio odnw;med that if must carry did not become law, their sta-
severe financial problems and be diminished in view ership and
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influence.” '

For this cause, the leadership of NRB and many members mounted a success-
ful massive effort in Congress. Christian TV was saved. Or was it?

Christian TY stations at least doubled and sometimes tripled in value and
many have since sold to secular interests. In one city. people prayed that must carry
would pass aud save the local Christian station, .\ few months and a few million dol-
lars later the station is owned by seeular interests and many suppm ters feel
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© us iufluence bey ond : anvthing our natural abilities or personal goals would suggest,
If vou must sell vour station. please consider these points: 1) try to find a

‘hmtl.m buyer who will keep the programming Christian. -or take steps to replace
“any lost service'in the community with another Christianstation; 2) seek ('hmu.m
counsd 3) sc.mh the bcnptun os: and 4) pray long, het(ne \‘(m sdl» :
Stuart Eppumm is chmh.m ot Salem (,ommunuaqam (,orporatmil .m(l may be -
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SO, YOU
WANT TO
BE IN
RADIO?

Program Development
Short feature Syndication
Duplication and Distribution

For over torty years
Christian radio has been

our domain

Call Rich Knox at
1.800.366.2461 Ex. 210 to
help develop your program

FOR IDEAS WORTH
LISTENING TO

COMMUNICATIONS
289 Main Place
Carol Stream, 11 60188
1.800.DOMAIN. |
Fax: 630.668.0158
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movingion

by Jerry Rose

n 1962 1 was called into TV as a min-

istry. Broadeasting had not vet been ele-

ated to a level of sacredness. In some of the

Pentecostal cireles it was still a devil's box —
el 4 sin to have one in the home. Using it for the —
Gospel was over the edge.

It wasn't casy trving to explain that TV was my spe-
cific ministry calling. My pastor at the time refused to be-
lieve it could be a ministry and my wife and 1 had to find
another church. As a licensed minister, I was always intro-
duced at my denominational minister meetings as a visi-
tor. It was a new idea and it took a while to catch on. But
it did.

Today, some people helieve that broadeast channels are
a sacred trust that we must never relinquish. More specifical-
ly. that Christian TV stations are a sacred trust, since there
doesi’t seem to be much of a stir about the sale of Christian
radio stations.

dechmuolome Jepentdencer:

That kind of emiphasis on technology is unseriptural
and spiritually dangerous. Technology is simply a delivery sys-
tem. It cannot possess sacred attributes. It is only when we
use it to present the Gospel that it has its closest brush with
sacredness.

Moses made a similar mistake with his dependence on

the rod. The only significance the rod gave him was the power

of God working through it. God made it clear in His severe
chastisement of Moses that He didn’t intend for him to get
overly dependent on the tool He provided.

Broadcasting — or any other technology — is a means
to an end. As long as it is cffective, use it for the Gospel.
When something more effective comes along, do not hesitate
to move to it.

UELVETY U pIons

Twenty-seven vears ago. when a decision was made to
purchase WCFC-TV/Chicago. broadcast was the only way to
reach a city with TV. But we are in the midst of a revolution.
The futare is going to be much different than the past.
Broadeasting in the future will be one option.

The decision to sell channel 38 means only that we are
repositioning ourselves for the future to do more and better
Christian TV. Broadeasting will be one of our delivery sys-
tems. but we intend to explore emerging technologics as well.

The suggestion that we are selling out is shortsighted
and offensive. Our non-profit ministrv should not be confused
with a for-profit one in which the proceeds become the per-
sonal wealth of its owners.

(§53 §s

’ The proceeds of our sale

) \ will go into the growth and devel-
/  opment of Christian TV: in San

= Francisco, a full-power broadeast

station: in Chicago. a strong cable net-

work: and in Rockford. TL.. a low-power broadeast sta-
tion. The sale means a strong commitment to the

development of innovative Christian programming.

AWUTIES IO 01 STy

Christian TV needs programming more relevant
to the non-Christian audience. There has been little
research as to who makes up that audience. what they
are interested in, and how we can show them the Gospel is
relevant to their needs.

We tend to place much more emphasis on the technolo-
gy than what we put on it. Marshall McLuhan said of TV a
gencration ago. “The medium is the message.” For the Church.
that is not true.

It is our message that is at the core of who we are and
what we do. We must present that message in a way that a
seeking generation understands: relevant. interesting, enter-
taining, and challenging, with a high level of production stan-
dards and ereativity.

Enormous changes are coming in the way we perceive
and use TV in the future. We must change with it.

ROSE SHUTaLIETgE

Change doesn’t come easy in the Church. Qur methods
get so intricately woven into our theology that it is difficult to
separate them. Our response to change is cyclical: we reject
change. resist it, debate it. reluctantly accept it, embrace it.
and finally make it sacred. Unfortunately, the process is gen-
erally so lengthy that opportunity is lost.

Some of us have decided to move on — knowing the
process. knowing there will be resistance and debate — but
unapologetically determined to move according to what we
believe to be the will of God in order to seize the opportuni-
ties He presents us.

Jerry Rose is president/chairman of the board of Christian
Communications of Chicagoland, Inc., and may be reached
by telephone 312-433-3838, fax 312-433-3839, or cmail
TV3S8Mail@aol.com.



When you're a fisher of men, it's

your net. You want to work where the fish

important that you know where to cast

are—just like James Dobson, Focus on the
Family; Pat Robertson, The 700 Club;

Cast yur ‘ ide.m.@

But we're not surprised. With over
400,000 unique listeners per day,
broadcast.com is among the top 20 most
heavily trafficked sites on the Internet*

(and that's no fish tale).

Charles Stanley, In Touch:;
Adrian Rogers, Love Worth
Finding; and a host of other

Christian broadcasters.

nnnnn

Each is reaching new
audiences by broadcasting on
LightSource—the Christian

channel of broadcast.com. =

E—! So it you're interested in
: . your program being on one
| of the most expansive media
; outlets available, grab the
~ll phone and call Randy McCabe
* § 4t1-800-825-6334. And cast
| your net where it will make an
eternal ditterence TODAY.
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www.LightSource.net

1-800-

“News/entertainment/information category—Source: Media Metrix PC Meter Report, June 1998

825-6334

.....

LightSource-the Christiarmchannel of broadcast.com



People Like
What
They're
Hearing...

“| love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.” Angela Hicks; Edmond, OK

“...1commend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life

Perspective.”  pavid Ingram; Ft. Smith, AR

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective” has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

Pro-Life Perspective

419 NWS W.

Aornersioneiew,

lthough I agree with much of what Stu and Jerry write, I must add several
! points on the sovereignty of God.
Cornerstone TeleVision, Inc., exists because He spoke Supersta-
tion WPCB-TV/Pittsburgh into existence. As far as T am able to control
_.r — the situation. the station will continue as a Christian one until God clearly
tells me He's finished with it.

IVUSTLATTY S S par.

A few vears ago, [ was troubled when it appeared the Supreme Court would
reverse the must carry legislation. Many cable svstems were hostile to Christian TV.
But I sensed the Spirit of God assuring me as I praved. During the tense waiting
time I threw a number of offers-to-buy into the wastebasket. Must carry was upheld
by one vote.

On rare oceasions. a station must be sold. In 1991, Corerstone purchased
WOCD-TV/Albany, N.Y. A number of cable systems in that area refused to obey the
must carry law. We filed suit and the FCC took 18 months to render judgment.
Even then, the cable system refused to put us on its full system.

We put the station up for sale. fearing it would drag the entire ministry down.
Turning down a profit of several million dollars. we opted for Paxson Communi-
cations, which allowed us to program the station six evenings per week from 9 p.m.
to midnight. We recouped our investment and still had some prime time to minister
to the viewers.

Mg So, | DIV Money
‘ Y A Now digital TV (DTV) looms. a technology that
3 will demand nearly $20 million to rebuild our stations.
That's enough to malke a sensible person start looking
i for a buyer — especially when our annual budget is less

than 87 million. We could not possibly afford it, vet we
must have DTV in place by November 1999.

God has remained faithful. In 1995, He told me to
offer to purchase WQEX-TV/Pittsburgh. which was nore than
$13 million in debt. Then we sold our commereial license for
channel 40 (WPCB). netting about 817 million, almost

enough to rebuild all our stations for DTV — two full-power
and four low-power.

If the FCC has approved the sale by the publication of
this article, we will be in full-blown reconstruction, nearly
paid for even as we begin.

snder's kncouragement
Financing the switch-over to DTV may be a reason owners might consider
selling. but I am convineed that if God truly spoke vour station to life. then it's His
responsibility to sustain it. The supernatural must be an integral quality of Christian
TV.
My counsel: Do what the Lord has directed and don’t vary from it until He
tells vou to do so.

Russ Bixler is president of Cornerstone TeleVision, Inc. and may be reached by
telephone 412-824-3930 or tax 412-824-5442.



fit within their budget.
Yours, too.

That’s because the
monthly cost of Donor
ResponseAbility is based
on your ministry’s size.
There are no hidden
costs. No surprise
“service charges.” Just a
reasonable monthly fee that

I n a one-size-fits-all
world, it’s nice to find
something tailored
just for your

ministry. Especially a
product that helps you be
a good steward of the Lord’s
provisions.

With Donor
ResponseAbility from KMS
Software, you can includes free
effectively manage f \! upgrades, prompt
those valuable @&_Q!LL m
resources—as well as customer service, and
the relationships so deswmgd complete training.

Donor t@ ﬁt @M Arrange for a free
ResponseAbilily gives demonstration. You’ll
you the powerful software m I n discover how our
tools to track your donors. L L l. Ll\sm software solutions fit

and unlimited
vital to your work. So call KMS today.
Segment your audience. your ministry . . .

Conduct media analyses. Donor RBS,DOnseAbllZl‘y without squeezing
Monitor product sales. from KMS Software your budget.

And so much more. No Well-suited for your needs and budget. Call for your free
wonder more than 200 - demonstration'

1-800-800-0293

Rty

www.kmssoftware.com

ministries—from global
media programs to local
rescue missions—
consider Donor
KesponseAbility a
valuable partner in their
outreach.

One that’s priced to

Call 1-800-800-0293 for your FREE demo CD!

NRB 998




washington

FCC Opens Digital Must

Carry Proceeding

he debate is officially open on what promises to be one

of the most contentious issues involving digital televi-

sion (DTY) broadeasting: rules governing mandatory
cable earriage of the new signals. The FCC has launched its
long-awaited proceeding to determine what — if any — rules
should apply.

The commission’s wide-ranging approach to the rulemak-
ing reflects deep divisions over how the so-called “must carry”™
obligations should apply during the transition to DTV. Under
current law. cable operators generally are required to carry
loeal full-power television stations on their cable systems (sub-
ject to certain capacity-based limitations).

However. when Congress enacted the law in 1992, the
FCC had not vet adopted its DTV rules. As a result. lawmakers
did not impose any immediate digital must carry obligations
but simply ordered the ageney to consider the matter. The
new proceeding responds to that mandate.

The DTV transition creates particular complications. \s
most broadeasters know. the commission has established a
multi-year phase-in schedule for the conversion from analog to
DTV broadeasting. During the transition. broadeasters will
transmit programming over two channels. one for each techni-
cal mode. When the transition ends. TV licensees iust retarn
their analog channels to the sovernment. The conversion peri-
od currently is slated to end in 2006. but most industry
observers expecet the process to last much longer.

Because the transition period raises the possibility of serv-
er constraints on cable system capacity. broadeasters and cable
operators have been at loggerheads over how to cope with it.
The FCC — in contrast to its typical approach to rulemaking
— has offered no tentative conclusions. Instead. it has called
for comment on seven options ranging from an immediate dig-
ital carriage requirement (the broadcasters’ choice) to no
requirement at all (the cable industry’s choice). The options
are bricfly summarized below:

Immediate Carriage Proposal: All cable systems. regard-
less of channel capacity constraints, would carry all commer-
cial digital and analog stations using up to one-third of their
total channels. The requirement would become effective upon
a certain trigdering event. such as the date when the first DTV
station begins broadeasting in a siven market.

Svstem Upgrade Proposal: Only “high eapacity™ cable sys-
tems would be required to add new DTV stations as they com-
mence operations. The agency proposes 750 MHz (or approxi-
mately 120 analog channels) as the benchmark for defining a
high capacity system.

Phase-In Proposal: All cable systems would begin some
carriage of DTV stations as they come on the air, but the rules
would set some limits to avoid substantial channel line-up dis-
ruptions. The commission suggests that three to five channels
might be added each year untit all DTV stations are carried.

S NRB SEPTEMBER 1998
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Richard E.
Wiley is a former
FCC chairman and
general counsel tor
NRB. He is a part-
ner in the law firm
of Wiley, Rein and
Fielding and was
assisted in the
preparation of this
article by Rose-
mary Harold, an
associate in the

ither-Or Proposal: Broadcasters
would be given the right to choose
which one of their two signals — ana-
log or digital — would be carried dur-
ing the early vears of the transition
period. In the year 2005. when broad-
casters must simuleast 100 pereent of
their current analog programming on

their digital channels. the mandatory firm.
sarriage option would default to that
chamnel.

Equipment Penctration Proposal: Mandatory carriage
oblisations would not begin until a certain percentage of view-
ers — perhaps S or 10 pereent — acquire DTV sets or set-top
converter boxes that enable them to view digital transmissions
on analog receivers.

Deferral Proposal: This option would defer the implemen-
tation of digital must carry rules until a certain date. such as
May 1. 2002, the day by which most stations in markets 1-212
are required to initiate digital service.

No Must Carry Proposal: Cable operators would not be
required to carry broadeasters’ digital channels during the
transition period.

In addition to these proposals, the FCC has invited com-
ment on many related issues — the most important of which
is how to ensure that eable system technology is compatible
with DTV broadeasts and DTV receivers. The DTV broadeast-
ing standard was sclected in part because of its adaptability to
cable technology, but not all cable operators agree on what
constitutes the best digital standard for their medium.

The cable industry also prefers to work out technical
issues in private forums and. therefore. opposes any proposal
for agencey adoption of an official digital cable standard.
Broadcasters. on the other hand. argue that digital cable rules
are neeessary to ensure that DTV signals suffer no degradation
when delivered via cable.

Given the long history of legal battles over the analog
must carry rules. the commission has urged commenters to
discuss how any new rules should be erafted to withstand a
constitutional challenge. [n 1997, the U.S. Supreme Court
upheld the current must carry law. finding that the mandate
promoted an important governmental interest — preserving
free. over-the-air local broadeast television and healthy compe-
tition in the video marketplace — without significantly aftect-
ing cable operators. The FCC secks comment on how that rea-
soning would apply to the digital context.

The ageney will aceept contments on digital must carry
issues through October 30 and final action on the proposals is
unlikely to occur until next vear. Future columns will provide
updates on the rulemaking as developments occur, ™8



Helping Hands for a Hurting World

For over 125 years,
The Salvation Army has
been lending a helping
hand to the world—
offering food,
shelter, comfort
and hope, all

in the name

of Christ!

Wonderful Words of Life
A 15 minute weekly inspirational radio program,
packed with lively dialog, Bible teaching, and
contemporary and traditional music.

Maravillosas Palabras de Vida
The Spanish version of Wonderfild Words of Life

produced in cooperation with Trans World Radio.

Heartbeat

A one minute spot with Christian insights about
“real life” issues and experiences.

Call today for

additional information.

Or complete and mail or fax

this coupon. Phone (404) 728-6727

Fax (404) 728-6755 * Toll fiee voice mail (800) 229-9965

Yes!

Name
Address
City

Phone (

I'm interested in helping change the world, one
life at a time. Please send me information about
carrying The Salvation Army’s radio ministries
on my station.

) Heart to God

Station Call Letters Hand to Man

3

" Reply to: Radio Ministries, The Salvation Army,
1424 NE. Expressway, Atlanta, GA 30329-2088




"Offering
the Eastern
United States

Quality
Christian
Radio

in a uniquely
blended
Traditional/
Inspirational
Format."

The Mars Hill Network is
now available "digitally"”
via satellite, to the Eastern
United States! Since 1969
we've been providing New
York & Southern Ontario,
Canada listeners with sol-
idly conservative program-
ming & music. Now, the
Quality Mars Hill Network

signal is available 1o any
Eastern U.S. outlet free-of-

charge, if you carry our

once annual, three day
Care-a-thon. Call or write
for more details:
Mars Hill Network
4044 Makyes Road
Syracuse. NY 13215
(800) 677-1881 ~
Contact: John R. Green. *T‘
General Manager

Check Out Our Web Page

htip://www.rit.edu/ - wpjice/mhn.html
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I he topic of translators and satella-
tors evokes mixed reactions. To
some. it has become a thorn in the

flesh. a way for a competitor to infiltrate
the marketplace and steal the limited avail-
able revenue without incurring any over-
head or commitment to the community.
To others, it is an inexpensive way of “fill-
ing in the gaps” by reaching territory not
vet served by a Christian radio signal.

When our flagship station WMHR-
FM/Syracuse. N.Y.. signed on the air nearly
three decades ago. the FM band was not as
crowded as it is today. Our signal covered
the region from bevond the border of
Ontario. Canada, to well south of Ithaca.
Years later. stations began crowding out
that signal and consequently Mars Hill

Network searched for a
method to re-establish a
local Christian radio
presence.
The method sclect-
ed consisted of the estab-
lishment of translators but
unfortunately. we were a for-profit, com-
mercial corporation at the time. For this
reason. it would have been illegal for
WMIIR to become involved in the estab-
lishment of translators. In a number of
areas. local groups organized and even
incorporated. with the goal of establishing
translators in their communities. In spite
of these efforts and the positive results
attained, the need for further translators
had to be rethought. Would it be wise to
invest in such a large number of low-
power, unprotected outlets such as transla-
tors. when a full-power station in an adja-
cent community might be far better?

After careful consideration, we agreed
that this was not an adequate reason to
dismiss the low-power translator approach
completelv. Furthermore, resources. origi-
nally hard to come by, were now more
readily available and the status of the sta-
tion had been changed to non-profitnon-
commercial, thus allowing for more direct
involvement in translator formation and
operation. Finally. the availability of satel-
lite transmission made it possible to deliv-
er a strong, clear signal to translators
throughout this region.

New York is a large agricultural region
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and consists of

hills and valleys.

which greatly

reduces the effec-

tiveness of full-

power stations. In

these situations, a

small translator station can often be locat-
ed to blanket almost all of a community
with a clear signal.

In addition, it costs much less to oper-
ate a 25-watt translator system than a full-
power station of 1000 watts or more. In
some applications, using a translator is also
the most economical choice because of its
size and space-saving capabilities. Why
would a community of less than a thou-
sand be served with anything more than a
low-power outlet? (Undoubtedly, these
facts regarding the subject of low-power
station protection presently being reviewed
by the FCQC are some of the most com-
pelling arguments for a future change in
policy.)

With the expansion and development
of satellite delivery. there is virtually no
limit to where translators can be estab-
lished. This brings in the satellator, a satel-
lite-fed translator. Nevertheless, the same
care should be applied to these outlets as is
put in the establishment of full-power sta-
tions. Furthermore, careful research
should be conducted before proceeding to
arcas where similarly formatted full-power
stations are present.

Within the contemporary technologi-
cal climate, the use of translators can also
be seen as a stepping stone toward estab-
lishing a full-power station. We have seen
this successfully happen in our present
operations, as have other networks.

Unfortunately, many communities are
unable to house more than a low-power
outlet because of the crowded band.
Recently, I returned from an area in New
[Hampshire. which is considering the
option of carrying our network using a
low-power translator setup. This mecha-
nism would effectively provide a sufficient
outreach throughout that region, without
interfering with the many full-power sta-

continued on page 58
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or most producers. non-linear editing has been a

jodsend. But with the emergence of this technology. it's
casy to forget many of us still operate in a semi-analog,
world. even if we are using nonlinear.

If vou aren’t shooting on a digital format. digitizing into
vour system digitally. and outputting digitally, vour existence
remains somewhat analog. Beginning with this issue. we will
investigate the real digital deal in a non-linear editing world.
The systems to be reviewed include Avid. Dvision. Media 100.
Panasonic. and Scitex. This week. our probe focuses on Avid
and Panasonic.

Let's begin with a few basics. Yes, non-linear editing does
allow us to work in a digital realm. That's sreat unless vou
aren't shooting on a digital format. Any format from Beta on
down is analog.

If you are acquiring on analog and editing on a non-linear
system. this means that vour images are converted from ana-
log to digital. In the output stage. unless you are sending
straight to a digital format. it happens again. o
The quality loss on this conversion of signals AVI d
could be as great as two generations. What
can we do about it?

Taking into
consideration that
you are acquiring

on sonie type of
digital format.
Avid has a pretty
simple plug-in
solution. There-
fore. it's just a
matter of being
able to atford it.
Avid offers what
they call an SDI
top plug-in which
allows serial digi-
tal input and out-
put of audio and
video signals. The
price for this
plug-in runs
about §5000.
This is available
to work with any
Avid system from
Apress to any
composer uilit on
the market.

The draw-
back to going SDI
on Avid is once

Radio
Research
§= Consortium

Non-commercial
Radio’s Source for
Arbitron Ratings.

The Radio Research Consortium is a
non-profit. independent rescarch firm
that has provided audience research
services with analysis since 1981.

We help non-commercial radio use
audience research to plan effective
share-a-thons, target underwriters, and
make programming decisions.

The Fall survey
ends December 16th!

Call us at (301) 774-6686.

<www.RRConline.org>
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vou do. vou are locked into SDI in and
out. This could be a challenge if you
have to input or output any other
types for formats. If this is the case.
Truevision makes a card called Madras
which acts like a transcoder. convert-
ing any type of signal. The Madras

sard runs around 87000 and is opti-
mized to operate with Avid systems.

=
Panasonic’
Regarding digital devel-

opments at Panasonic. there is good news and bad news.
Postbox. which is Panasonic’s higher end non-linear system.
won't offer any digital I/O until late 1998 or early 1999.
According to Panasonic. Postbox will be moving from a 166
mHz to a 200 mHz platform and introducing 4.0 software this
fall. but no SDI until later.

On a brighter note. DVEdit began shipping in June and is
available in digital or analog. DVEdit uses a Gateway 2000 300
mHz computer with 128 MEGS of RAM and two 9-GIG bar-
racuda video drives. The digital. which costs 839.993. offers
SDI in and out along with composite and Y/C out. The analog
model carries a price tag of $29.995 and comes with compo-
nent. composite, and Y/C in and out. DVEdit used the Postbox
interface and stores 75 minutes of video at 5:1 compression.

Also needed is a digital /O on vour VTR going into the
non-linear editing systeni. Most manufacturers make these as
plug-in additions. DVCPro (D7). which continues to gain popu-
larity worldwide as the digital format of choice. offers an SDI
plug-in for $2500 (video) and an additional 8510 for audio.

The next major question is “Does going true digital from
start to finish really enhance the video quality of the final
product?” Yes and no.

First. vou have to consider the price of upgrading com-
pared to what the final outcome will be. Are you currently
happy with vour quality? If the answer is ves, sit back. wait.
and watch a few more of the digital war episodes.

If vou need to upgrade. then the tools are there. Go for it!
I will say that going from converting analog, to digital and back
compared to straight digital is amazing. \ pure digital signal. if
extremely clean and erisp. is noticeable to the human eve.

Whatever vou do. have a good reason for doing it and a
gameplan to follow. Moving into the pure digital world just to
be there is poor judgment and a waste of valuable resources.
Plan vour work and work vour plan!

In November, we pecek into the digital development of
Scitex and Media 100. Your questions and comments are wel-
conme — and could be included in upcoming issues! E-mail me
vour technology questions to VznMedia@aol.com. ne



We’re thinking

With all the “out-of-the-box”
thinking going on these
days, we thought it was time
someone put some thought
in the box.

That’s what we’ve been doing
at Crown. The result? An
improved FM exciter. An
exciter that delivers the
clean, accurate audio quality
that you expect from Crown.

“in the box.”

Quality FM Exciters

Performance

You've got to see our
latest specifcations.
You'll find wide stereo
separation, a low
signal-to-noise ratio,
and a host of other
specs we’ve not previ-
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New, impressive specs!
Call for all the details.
Power Levels

Crown exciters are available in 30—watt,
100-watt, 250-watt, and 500—watt ver-
sions—each in an attractive, compact, and
rugged chassis.

Customer Corner

“Everytime I open up a Crown box, I am

P.S. The new exciter board looks great!”
—Glenn Finney, Chief Engineer, Macon, Georgia

amazed at the reliable and elegant design.

Applications

A Crown exciter makes an ideal link in
your broadcast chain. Whether your
installing a new system or replacing the
driver stage of your tube transmitter,
these boxes can do it all.

Service/Support

We put more in our boxes than a quality
product. Each one comes with a 3—year

warranty and fast, friendly technical sup-
port (24 hours a day).

Creating broadcast solutions
through in-the-box innovations

(crown

800-294-8050 or 219-294-8050
Fax: 219-294-8222;

Email: broadcast@crownintl.com;

Web: www.crownbroadcast.com



t's not working too well. In fact, I've only gotten one call so
= far.” Most of us in radio advertising sales hear this kind of

feedback from new advertisers who have been advertising
on our station for only a week or two. The key to keeping
long-term advertisers is in our ability to manage the expecta-
tions of our clients. The management of their expectations
begins with our understanding of marketing.

In my June column, we talked about the importance of
Christian radio sales people understanding and educating our
prospeets and clients on marketing. not just presenting “spot
advertising” schedules. This month we continuc with three
additional marketing principles to help us and our clients’
long-term successes.

History textbooks generally only teach us about who did
something first. This is true in marketing as well. What was
the first overnight shipping company? FedEx. Who had the
first broadly marketed soda? Coca-Cola. Who debuted cavity
fishting toothpaste? Crest.

In most cases, the first company to market a product also
becomes the market leader for sales of that product. Here's
how we convert
this law of leader-
ship principle to
our radio sta-
tions. Who was
the first mortgage
company to
advertise on vour
station?
Furniture store?
Groceery chain?

At WAVA-

and WAVA-AM/
Baltimore. we
continually target
our prospecets by
looking at cate-
gories of business
in which we have
no advertisers.
We'll show the
prospect the
opportunity to
target our audi-
ence through a
long-term mar-
keting campaign
on the station —
and how their
company can get
a huge market

Get rave
reviews with
our el
packaging.

By

Blackbourn

media packaging

Call for ¥REE information

1-888-586-6666
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share by being the “first.” We'll
often say “There is no one fishing
in this pond.”

Now some prospeets turn this
into a negative, not wanting to
“test” the market. but if you teach
them about the law of leadership before they give objections.
vou can ereate the excitement of being the first long-term
leader of their business category.

A WAVA example is J&P. the first heating and air condi-
tioning company to advertise with us four years ago. About 25
percent of their calls come from WAVA listeners. When others
in the same category want to advertise. we position their com-
panies with ditferent davparts and copy.

We encourage prospects to consider the competition in
each market and media outlet under consideration. If they
can't afford to have a strong presence in that market or media
outlet. they should not enter it unless they can compete in it.

We had a grocery store prospect considering other radio
stations already airing six other chains. We told the prospect.
“You can be a small fish in a big pond or a big fish in a smaller
pond.” We need to teach our prospects to begin marketing in
places where there is not a lot of competition. The advertiser
will benefit by being the first or second on our station in a
given produet or geographic area of our city. They may not be
one of the top five companies for product sales in their busi-
ness. but they could be number one with vour audience.

Our prospects and advertisers need to
focus their product line or services with our
audience. There is a constant temptation
to diversify their products when they
are beginning to advertise with us or

after they have been successful in one
area of business with us.

For example, “J&P Heating and Air Conditioning has
been fixing and replacing vour home air units for vears. but
now they can also fix the brakes on vour car.™ Sounds silly.
and yet almost daily advertisers present copy ideas to us that
take the focus off of their main business or service. What they
should advertise is whatever brings them the most success.

Educate vour prospeets and clients to focus their radio
copy and target a specific group of people. Focused copy works
very well. Diversity in produet lines within copy confuses lis-
teners and builds distrust.

We are looking for committed marketers. but our ability
to find them for our radio stations depends on our commit-
ment to educate our prospeets before we even present an
advertising schedule to them. Become marketers and wateh
vour long-term business grow. N8




“...and please let Ross and Rachel
get back together this season.
Amen.”

Unfortunately, most kids learn more about relationships and morals from sitcoms than anywhere else,
including their families. That's why there’s FamilyNet. It's a place where families can watch television
together, without worrzing about what it's teaching their kids. It's based on sound Christian principles. FamilyNet.
ing good on television.

There’s always somet
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know at the outsct this article may sound like a broken
record but I can't help it. After two previous articles. | am
afraid | may be getting a bit repetitive.

Recently. 1 spent six weeks on the road in cities across
America leading praise and worship and talking about radio
with 2000-plus students, many of whom listen to our radio
broadeast. And I've observed the same two things.

Students. even Christian students, are unaware to a
large degree of what is available in
Christian broadcasting.
Christian
radio and television
stations. programs.
and shows are making
little if any attempt to w——""
make students aware of their
programming — and conse-
quently make little impact
among them.

These statements may sound like generalizations and per-
haps in your area of the country they may be. Nonetheless.
they hopefully will serve as a catalyst for some deep-rooted
thinking when it
comies to what
vou and 1 do and
how it affects stu-
dents.

First. let's
look at my first
statement.
Students in
America today.
for the most part.
kitow little about
Christian pro-
gramming. And
the sad part to
me is that even
some Christian
students are
unaware that
Christian pro-
gramming exists.

In light of
recent studies by
ministries like
Josh McDowell's
and others. we
are finding that
the behavior
between
Christian stu-
dents and secular

T

p
Coverage!

FAX 647-8273
www.shively.com

1-888-SHIVELY

(207) 647-3327
sales@shively.com

No broadcast ministry can
fulfill its mission without
good coverage.

People don't listen
to what they can't hear.

At Shively Labs, we've spent
over 30 years engineering
coverage and reliability

into every antenna we build.
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students is very similar in behavior
and ethics. Why? | believe it is
because of my second statement. .,

You may not have gotten into Ministri
Christian broadeasting to make a dif- tionwide yout
ference in the lives of students per se. WSSIOr '
However, I have to believe that you i
did get into Christian broadeasting to sty b
make a difference. And perhaps, v
though vou want to make a difference. ationally sy
vou may not feel like it is vour job to nn
educate Christian students or
Christians at all for that matter. You
may say. “Leave that to the church.”

My dear friend. if that is vour sen-
timent. I can only reply by sharing
with vou that vou are part of the church. While it is not vour
job to take the place of the local body. it is your responsibility
to partner with the local body and minister as a believer. Now
to what degree and how you go about doing that is between
you and God.

In comparison to the degree that secular media targets
teens. Christian media barely registers. If we want to make a
difference in any age group. we must let them know we are
here. | have scen numbers of stations (many of them our affil-
iates) who let their audience know they have vouth program-
ming, utilize that programming. and as a result sce students
make commitments to Christ.

In a six-week span. we have had two students accept
Christ by listening to our show — an indirect result of sta-
tions’ letting their audience know about their programming,
You may not have a direct way to let students know about
vour vouth show but vou can let those who impact students
know. Churches. vouth hang-outs. youth pastors. Christian
school teachers. Christian clubs: all these are good places to
target to let students know about your show.

Remember. if we are going to make a difference in the
world and let the world know about Jesus. we've got to let
them know we are here. "8
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Radio continued from page 50

tions that are present. To accomplish this. however. the trans-
lator must be placed at a lower elevation. to keep trom inter-
fering with other. full-power signals.

Translators and translator/satellator combinations have a
vital future in the coming years. We expect them to be very
useful tools in reaching many areas for Christ. ~8



“...and please let Ross and Rachel
get back together this season.
Amen.’

Unfortunately, most kids learn more about relationships and morals from sitcoms than anywhere else,
including their families. That's why there’s FamilyNet. It's a place where families can watch television
together, without wonaing about what it’s teaching their kids. It's based on sound Christian principles. FamilyNet.
ing good on television.

There’s always somet
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-, reparatory to writing this column. [ scanned the radio
L dial in Springficld. Mo.. listening to snippets of all 20-

plus signals on the dial. As | listened. I thought about
what kind of personality. attitude. or character each station
portrayed and how [ felt listening to it.

Did you know nearly evervthing has some kind of “char-
acter” about it¥ Cats, dogs. horses. pigs. bovs. girls. shopping
malls. retail stores. places. things. and even churches generate
some kind of emotional reaction.

How many times have vou heard [ don't like that church
because the people are not friendly?™ Or “That store gave me
the ereeps™ and “That place looks like fun.”

Take a look at shopping malls compared to funcral
homes. Whether they shop or not. people like to hang out at
the mall because there's life and action. On the other hand.
funeral homes don't scem to attract happy. full-of-life people.

New and shiny attracts while old and drab does not. Loud
and proud gets attention but quict and insecure does not.

Now take all of these comparisons and apply them to your
radio station. What kind of “personality”™ does vour station
have? What kind of emotion does it ereate in the people who
listen to your station? What kind of emotion does it ereate in
the people who
don’t listen to
vour station®

A promo run
on KADI-FM/
Springfield is a
montage of listen-
er comments
about how they
“teel™ about the
station. Somne feel
“safe” when they
listen because
thev know noth-
ing is going to be
plaved or said that
might be often-
sive. Others felt
the station was
“friendly™ and
that all the djs
really loved the
Lord by the way
they sounded on
the air. Some said
they lile the
“fun” we bring to
their lives. They
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all had specific feelings about the sta-
tion.

How do people perceive vour sta-
tion? What do vou want them to feel?
Do you need to change their feelings?
1 think serious broadeasters should
ask themselves these questions every
day.

Who do you want vour station to be? Consider these
things: tarset audienee. overall format. and position in the
market.

Who do you want listening to vour station? Find out and
develop a station persona that caters to your target. If it's
steadily conveved and honest in its assertion. a station's per-
sonality will eventually become part of the listener’s fecling
about the station. To help in all of this. all staff — trom the
receptionist to sales to djs — should have a working under-
standing of the station’s personality.

Use jingles, liners. image promos.
and positioning statements to pro-
vide constant reinforcement as to
who vour station is. Examine
everything on the air to sce if it fits the
station's personality — from how you play
on-air contests to the way your on-air peo-
ple do the weather. Sales and marketing
play a role in all of this. demonstrating
the station’s personality in a variety of
wavs. from materials representing the sta-
tion to the sales promotions and station logo
design.

Finally. keep in mind that things are
go0ing to change. Meaning vour listeners: as they get older their
tastes and attitudes are going to change. If vour target is 18 to
49. then vou will need to change some things to appeal to that
demo and not the demo who listened to vou when they were
that age because they are now 49 to 63-plus. Stay consistent
with the station’s personality but gear it toward the new gencr-
ation.

Remember, people like to hang out where there's life and
action. Funeral homes attract the dead with no feeling at all. N®
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WAY-FM Nashville is the flagship station of Christian Hit Radio Satellite Network




know at the outset this article may sound like a broken
record but [ can’t help it. After two previous articles. [ am
afraid [ may be getting a bit repetitive.

Recently. | spent six weeks on the road in cities across
America leading praise and worship and talking about radio
with 2000-plus students. many of whom listen to our radio
broadeast. And ['ve observed the same two things.

I Students. even Christian students. are unaware to a
large degree of what is available in

Christian broadeasting.
' Christian
radio and television \
stations. programs.
0 L
and shows are making,
-

little if any attempt to

make students aware of their
programming — and conse-
quently make little impact
among them.

These statements may sound like generalizations and per-
haps in vour area of the country they may be. Nonetheless.
they hopefully will serve as a catalyst for some deep-rooted
thinking when it
comes to what
vou and 1 do and
how it affects stu-
dents.

First. let's
look at my first
statement.
Students in
America today,
for the most part.
know little about
Christian pro-
gramming. And
the sad part to
me is that even
some Christian
students are
unaware that
Christian pro-
gramming exists.

In light of
recent studies by
ministries like
Josh McDowell's
and others, we
are finding that
the behavior
between
Christian stu-
dents and secular
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students is very similar in behavior
and ethies. Why? [ believe it is
because of my second statement.

You may not have gotten into
Christian broadcasting to make a dif-
ference in the lives of students per se.
However. | have to believe that you
did get into Christian broadcasting to
make a difference. And perhaps. a i
though vou want to make a ditference. ly syndi
you may not feel like it is vour job to ' i mu
educate Christian students or
Christians at all for that matter. You ”
may say, “Leave that to the chureh.”

My dear friend. if that is your sen- v
timent, I can only reply by sharing
with vou that vou are part of the church. While it is not your
job to take the place of the local body. it is vour responsibility
to partner with the local body and minister as a believer. Now
to what degree and how vou go about doing that is between
vou and God.

In comparison to the degree that secular media targets
teens. Christian media barely registers. If we want to make a
difference in any age group. we must let them know we are
here. 1 have scen numbers of stations (many of them our affil-
iates) who let their audience know they have yvouth program-
ming, utilize that programming,. and as a result se¢ students
make commitments to Christ.

In a six-week span, we have had two students aceept
Christ by listening to our show — an indirect result of sta-
tions’ letting their audience know about their programming.
You may not have a direct way to let students know about
vour vouth show but vou can let those who impact students
know. Churches. vouth hang-outs. youth pastors. Chiristian
school teachers, Christian clubs: all these are good places to
target to let students know about vour show.

Remember, if we are going to make a difference in the
world and let the world know about Jesus. we've got to let
them know we are here. N8
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Radio continued from page 50

tions that are present. To accomplish this. however, the trans-
lator must be placed at a lower clevation, to keep from inter-
fering with other. full-power signals.

Translators and translator/satellator combinations have a
vital future in the coming vears. We expect them to be very
useful tools in reaching many areas for Christ. w8



YOU COULD

=<

OUR NETWORK

MONEY.
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And still get 20kHz of CD-quality audio
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and 1. The transmission method is SCPC so you'd be in complete control of your
own, unique network. We understand that there are a number of variables that affect
each satellite radio network’s design. That's why our sales team works with you to
design the best radio network for you, focusing on your business needs.

So call NPR Satellite Services today to find out how we can provide you with an
economical answer to your radio network needs.

/

_ NPR Satellite Services,
Link Up With Us
635 Massachusetts Avenue, NW. Washingion, DC 20001
(202) 414-2626

*Rale is for a representative Space configuration. Individual requirements may vary, resulting in a differing rate.



interviews

") '\ ¥ hy is the second-largest country in the world —a
o1 direet neighbor of America — relegated to minimal
W T news coverage by U.S. media® You'd think a $383 bil-
lion economy would warrant reporting. Likewise for our neigh-
bor to the south. a country about three times the size of Texas.
American news media report more about the state of affairs in
countries thousands of miles away than they do the two coun-
tries which immediately border us.
According to the U.S. State Department.

g
o ;r-,l_' S Y “The bilateral relationship between the
= fN 5 4 . S 8
- - nited States and Canada is perhaps the
q Ay A

¢ closest and most extensive in the world. It
is reflected in the staggering volume of trade
-~ — more than 81 billion a day — and in the
"= L. nearly 100 million people a vear crossing
the U.S.-Canadian border.

“Although Canada views its relationship with the United
States as crucial to a wide range of interests. it also oceasional-
Iy pursues policies at odds with the United States. This is par-
ticularly true of Cuba. where the United States and Canada
have pursued divergent policies for nearly 40 vears. even while
sharing the common goal of a peaceful demoeratie transition.

“U.S. defense
arrangements
with Canada are

\

i
~ 1N

more extensive
than with any
other country.
The United States
and Canada share
NATO mutual
seeurity comniit-
ments. In addi-
tion. U.S. and

Janadian military
forces have coop-
crated since 1938
on continental air
defense.

*Canada and
the United States
serve as the
largest market for
each other’s
goods. Canada is
the largest energy
supplier to the
United States.
America is
Canada’s largest
foreign investor,
while Canada’s
investment in the

TRUSTED RESOURCES
TO EXPAND YOUR
SUPPORT BASE

B We're the leading publisher of
Bibles, books, audio, video,
software, multimedia, and gifts.

® Qur goal is to help you expand
your ministry by using our
award-winning products as
donor incentives.

B Our bestselling Bible-based
resources can be designed to
serve your ministry and name
acquisition needs.

To get started, call
1-800-226-1122, ext. 3553.

& ZondervanPublishingHouse

United States is
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substantial, estimated at 360 billion.”

Similarly, Mexico's ties with
America are diverse. According to
the State Department. “Mexico's
level of economic prosperity has a
direct bearing on the United States as
it affects trade and migration. In
recent vears. Mexico has sought eco-
nontic prosperity throush liberaliza-
tion of its trade regime. In January
1994. Mexico joined Canada and the
United States in the North American
Free Trade Agreement (NAFTA).
forming the largest trading area in the world.

“ln 1996, Mexico's econonty grew over 5 percent. recov-
ering from its reeession more briskly than anticipated.
[nflation and unemployment fell. and the peso stabilized.

“Mexico was the United States” third-ranked trading part-
ner in 1997, accounting for 10 percent of U.S. trade. In 1997,
871.4 billion in merchandise exports to Mexico surpassed our
exports to Japan. making Mexico our second-most important
export market, even though the Mexican ecanomy is just one-
seventh the size of Japan's.”

With this much at stake. how well are vou keeping vour
listeners and viewers informed?

According to Operation World by Patrick Johnstone
(Zondervan). the Christian church in Canadian society “has
been marginalized. with denominations declining in member-
ship. The evangelical witness also has declined steadily
through this century. The Evangelical Fellowship of Canada
(www.efe-canada.com) has launched Vision 2000. a national
evangelism campaign. And Canadian Indians are largely
Chiristian in name, but active evangelistic churches among
them are relatively few.”

Of Mexico. Johnstone says. “Persecution of evangelicals
has been sporadic but real. Even under pressure. there is evan-
selical srowth. Missions vision in the Mexican church has
begun to increase over the last decade.™

I challenge vou to include ample coverage of Canada and
Mexico in vour newscasts. not only if vour station is near the
U.S. borders. Offer vour listeners and viewers a complete con-
text of their North American continent and present them with
a renewed understanding of how to pray for their neighbors.

ChristianWeek (www.chris tianwecek.org/) is a Canadian
news source. This newspaper “publishes news and comment
about Christian faith and life in Canada. serves Christians
across Canada with vigorous religious journalism. is commit-
ted to historie Christianity, and aims to nurture a clearer idea
of what it means for Christians to be the people of God in
Canada. and to build among them a stronger sense of common
cause.”

Retigion News Links (www.zondervan.com/newslink.htm)
is a sood site to complete vour religion news coverage. n8



Ca]l the Pioneers!
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Back in 1988 when NSN introduced VSAT satellite
technology to the broadcast industry, there were fewer
than 1,500 VSAT terminals in the USA. Today there are
over 150,000!

Over the years, we've installed more than 150 uplinks and
over 2,800 remote sites worldwide. And we've blazed a few
trails including the first ComStream ISO/MPEG VSAT digital
audio and data networks in the USA, Venezuela, and the
Bahamas; the first "store & forward" localized satellite
audio networks in the USA; and the first VSAT SCPC paging
data distribution network in Hong Kong,

NSN’s unmatched integration experience has made us the
nation’s preferred choice for VSAT networks. We are the
largest authorized distributor of ComStream digital audio
equipment. The recent addition of Wegener’s digital audio
product line provides us with an extensive array of the
finest satellite equipment and broadcast communications
products to meet your needs.

070094947774 800345+ VSAT

Courtesy, Colorado Historical Society F20.275

NSN offers complete, turnkey networks with spacetime for
coast-to-coast stereo audio starting at just $1,595

per month! Look to us for:

X Satellite Data Networks

X Satellite Internet Connectivity

& Network Design & Licensing

o Domestic & International Spacetime

& 24-Hour Technical Support
N Installation & Training
X Lease Financing

8728

NSN NETWORK
SERVICEg

Fax 9704949 9620

E-mail: kelly@nsn.net



classifieds

For Sale

SMALL MARKET RADIO STATION.
WROM-AM/Rome. Ga.. is located
between Chattanooga. Tenn., and
Atlanta and nestled among the moun-
tains and rivers of northwest Georgia.
Daytimer with 1000-watts at 710 on
the AM dial. Excellent potential for
sales-oriented owner, We had a nice
Mom-and-Pop operation until Mom had
a minor stroke last vear. Now we need
to sell the station. Priced well under
$200.000. Direet inquiries to: Roy
Tavlor. PO Box 53031, Rome, GA 30162,
706-234-7171, fax 706-234-8043. or ¢-
mail rovwrom@aol.com.

Help Wanted

AUDIO ENGINEER. We are looking for
an audio engineer who knows his way
around a 24-track ADAT recording stu-
dio. Live sound experience is a plus.
Our studio is equipped with a Harrison
console with automation. Pro Tools,
and an assortment of processing gear
and microphones. A positive attitude
and ability to work on several projects
at onee is necessary. We also do CD
burning, bin loop mastering, and are
looking at CD replication in the near
future. We offer a competitive package.
an excellent working enviromment, and
a chance to grow. If vou meet these
requirements. please call Jeff Nene. gen-
cral manager of Media Ministries, at
417-869-8829.

DIRECTOR OF EXPANSION AND
TECHNOLOGICAL DEVELOPMENT.
Contemporary Christian radio group in
Nashville, Tenn.. with a vision to impact
voung adults and youth throughout
America has an opening for a director
of expansion and technological develop-
ment. We desire someone who is com-
puter-savvy to hielp find new FM non-
commercial channels for translators
and full stations. This person would also
be responsible to oversee maintenance
and construction of translators and full-
power stations as well as oversight of
our KU satellite uplink. We desire some-
one with a passion to reach voung
adults and vouth. Send resume to: Bob
Augsburg, WAY-FM. PO Box §87.
Brentwood. TN 37024-0887. EOK.

PRODUCTION TALENT. American
Family Radio’s network of more than
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160 stations is seeking a production tal-
ent with skills in creative writing, digital
editing, and voice work. AFR is a fast-
growing ministry dedicated to serving
communities with quality Christian
radio. Send resume and demo to: Rick
Robertson, PO Box 3206, Tupelo. MS
3S803. call 601-844-8893. ext. 262, or
e-mail rickrob@afa.net.

ON-AIR POSITION. Christian radio sta-
tion seeks professional on-air talent for
AM or PM drive time. Station is for-
profit with adult contemporary format.
Must be able to write and produce copy
for ads. Strong computer skills a must.
Creativity and good humor is a plus.
Please send resume and aircheck tape
to: Ronnie Bennett. WQCK. 13567
Plank Rd.. Baker. LA 70714.

PROGRAM DIRECTOR. WMBI-AM-
FM/Chicago is seeking a program direc-
tor to oversce its station format. Duties
include shaping the format using the
latest in digital programming systems.
coaching on-air talent. overseeing an
effective Inspo music rotation, and par-
ticipating in the community through an
array of promotional ventures including
local remotes and public affairs pro-
granuning. Must be team-oriented and
ministry driven with three to five vears'
experience as a program director or
equivalent position. Send tape and
resume to: Bruce Everhart. WMBI. 820
N. LaSalle. Chicago. IL 60610, or e-mail
heverhar@moody.edu.

CHIEF ENGINEER. Full-time position
available with Moody Broadeasting in
South Florida. Position requires knowl-
cdge of FM transmitter, studio. and
computer technologies. FCC General
Class or SBE Certification desirable.
Please send resume with current and
previous work experience to: WRMB.
1511 West Boynton Beach Blvd..
Boynton Beach. FL 33436. EOL.

MANAGING EDITOR/ASSOCIATE EDI-
TOR. Wireless Age Magazine. a leader
in Christian media publications, is seek-
ing two qualified individuals to join our
team of ereative professionals in the
positions of managing editor and associ-
ate editor. Letter. resume. and salary
history to: Dave Koch. editor. Wireless
Age. 4393 Hilton Parkway. Suite 200.
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INFOCISION MANAGEMENT CORPORATION
The Industry Leader in Chnistian outbound
telephone fund-raising
Contact Tim Twardowski or Nick Stavarz
at (330)668-1400

Have a Video Ministry?
You need information about Church
Video Association (CVA). CVA pro-
vides churches with outstanding
resources and training materials for
their video or media arts ministry. For
more information. call 703-590-0214.

Colorado Springs, CO 80907. Wireless
Age. LLC is an EOE.

DIRECTOR OF NETWORK MARKET-
ING. Responsibilities include distribu-
tion. promotion. and marketing of
Golden Eagle Broadeasting satellite ser-
vice. Cable or broadeast sales experi-
ence required. Contact 918-495-7163
to request an application. Fax resume
and cover letter to 918-495-7563 or
mail to: Golden Eagle Broadeasting,
Attn: Personnel. 7777 S. Lewis, Tulsa,
OK 74171. EOE.

Services Offered
DONOR/CUSTOMER SERVICES. FMG.
Ine. offers inbound and outbound
donorfeustomer services. direct mail
fulfillment. market research. lead gener-
ation. edia response. consulting. Call
800-743-3433 for a free consultation.

To Advertise in Classifieds
Employment ads are $40 per column
inch: all other ads are 860 per column
inch. (Column inch equals 30-35
words.) Suceeeding inches are half
price. Discounts: 20 percent for six or
more times: 35 percent for 10 times. To
place vour classified ad. contact Liz
Oliver at 703-330-7000. ext. 516. fax
703-330-6996. or e-mail loliver@nrb.
org.

Check NRB’s Web site for
additional classifieds at
www.nrb.org/class.htm.




Advertising Index

\dvertiser Web Site Puge
American Family Association  www.afa.net BC
Berkey Brendel Sheline www.servantheart.com 31
Blackbourn Media Packaging M
Bott Broadeasting 19
Broadeast Software Internationalwww.bsinsa.com IBC
Campus Crusade for Christ 41
Carter Broadeasting Inc. 32
Children's Bible Tlour wwiw.cbhonline.com 5
Christian it Radio Satellite Network

www.chrsn.com S7
Corporate Media Group wwy, corpiiedia.com 7
CR Advertising Associates www.coralridge.com 29
Crown hiternational www.crownbroadeast.com 53

Domain Communications
www.domaincommunications.com 43

FamilyNet www.familynet.org 55
Foree Communications www.foreecomm.com 63
Gospel Communications www.gospeleom.net 333435

InfoCision Management www.infocision.com 2.62
Jovon Broadeasting il
KMA Media Group www.kma.com 45
KMS Software www. kmssoftware.com 47
KSUD-AM 40
LTI Net. Ine. www.ltinet.com 1

FORCE
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Advertiser Webh Site Puge
Mars Hill Network www.rit.edw/-wpjiee/imhn.heml - 50
National Right to Life www.arle.ors 16
Network Duplications Services 24
NPR Satellite Services 59
NRB 99 Convention www.nrb.org/conv.htm 30
NRB Membership www.nrb.org/member.htin 21
NRB Southeastern Regional 66
NRB Western Regional 63
NSN Network Services www.iisn.net 61
Pacific Garden Mission www.pgin.org 3

A}

Paragon Communications O ELRLS LS 12

Radio Rescarch Consortium 32
The Salvation Army www.salvationarmy.org 49
Shively Labs www.shively.com 58
Valtim 23
Washington Watch www.fre.org 37
William Ministries Records 56
Willie George Ministries G
Zondervan Publishing House  www.zondervan.com 60

For advertising opportunities in NRIB magazine. contact Jason
Cuzzolina at 703-330-7000, ext. 518, ax 703-330-6996. or e-mail

jeuzzolina@urh.org.
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Communications & Consultants,

LG

Serving broadcasting companies with acquisitions and sales of radio and television stations.

Some of our 1998 closings include:

KFAM-AM

WTMR-AM

Philadelphia, PA

Salt Lake City, UT
WCHB-AM/FM .. Detroit, MI

WKDA-AM .. Nashville, TN
WNAI-AM ... Louisville, KY
KBIF-AM Fresno, CA

Contact us for a confidential discussion on purchasing additional stations
or the careful marketing of your existing stations.

John L. Pierce
11 Spiral Drive, Suite 3
Florence. KY 41042
(606) 647-0101

Hal W. Gore
1000 Old Doulbloon Drive
Vero Beach. FL. 32963
(561) 231-8928

John E. Lauer
4611 Wynmeade Park
Marietta. GA 30067
(770) 565-4465
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September 2-4

The Te « Association of Broadeasters/Society of Broadcast
Engimeers 4oth Annual Convention and Trade Show: Dallas.
Information: 512-322-9944.

September 11-15

International Broadceasting Convention;
Amsterdam. The Netherlands. Information: Sarah
Jampbell, 011-44-71-240-3839, fax 011-44-71-240-3633.

September 17-19

National Religious Broadeasters Midwestern Resional
Convention: Maranatha Bible and Missionary Conference.
Muskegon. Mich. Information: Scott Keegan, 616-772-7300.

September 18-19

National Reli wows Broadeasters Caribbean Regional
Convention: San Juan. Puerto Rico. Information: William
Lebron. 787-769-1400.

Sesnrresens

4

sl September 23-26
B

September 26-29

105th AES Conwention: Moscone Convention Center. San
Francisco. Information: 212-661-8528 or cwp@aes.org,

International Conference & Exposition (Radio-
Television News Directors Association): San
Antonio. Information: 202-659-6510.

September 27-29

National Religious Broadceasters Eastern Regional
Convention: Sandy Cove Bible Conference Center, North East.
Md. Information: Bill Blount, 410-737-0700.

October 1-3

Aational Religious Broadcasters Southeastern Regional
Conzvention: Stone Mountain Park Inn. Stone Mountain. Ga.
Information: Dianne Williams, 423-892-6814. ext. 200.

October 11-13

National Reli iou: Broudeasters Western Regional
Convention: Colorado Springs Marriott Hotel. Colorado
Springs. Colo. Information: Roger Kemp, 714-575-3000.

SRR T
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For your communications event free listing, send the information at
least three months prior to event ¢/o: NRB. Calendar. 7839 Ashton Ave..
Manassas. VA 20109-2883, fax 703-330-6996.
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The 1998 WNRB Gonference
October 11-13, 1998

Colorado Springs, Golorado

COME join us for the Western National Religious Broadcaster’s Gonference
in the shadow of Pike's Peak. BREATHE the clear mountain air.

CLIVIB DUT of the office routine. ENJOY peak performance at the top of
our fast-moving industry.

GET INSPIRED by speakers like ({UQHIFLAETTLEETS and

a (/A session with Q81" SR 100811'D during a tour of Focus on the Family.
NETWORK with friends and colleagues.

BRING YOUR SPOUSE and arrive early or stay late to enjoy hiking and other activities
in the Rocky Mountains — just 20 minutes away.

dlfi 0] }i ajelll

Register now for FREE tickets and big savings.

Be among the first 150 to register and receive FREE tickets for an unforgettable
evening at the “Flying W” Ranch — including a chuckwagon dinner and an exciting
western show. And pay only $150 per person if you register by August 31 — a $§25
savings! Early birds can also take advantage of a special $85 per night rate at the
Colorado Springs Marriott Hotel while rooms remain available.

BONUS OFFER: In addition, one free registration will be otfered for every two
paid registrations from the same organization!

Earty bird registration deadline: August 31.
Torggister or for mere information, call JoAme Fouser at (714)575-5080. /7

Discover:-why over 70 Christian organizatieas make Coloraslo Springs their home.

/
/



October 1,2, and 3, 1998
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BRING THE FAMILY! STAY ’I‘HE WEEKEND'

Enjoy a weekend at beautiful and historic Stone Mountain Park. Camping facilities are available.
Exclusive Laser Light Show & Fireworks on the Mountain on Friday Night!
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More than 2000 stations

WORLDWIDE

use our digital software

"The BSI software is excellent! it's better than competing systems
costing many times as much."”

Jim Zix - General Manager/Chief Engineer
WLAB - Fort Wayne's Christian Music Source (Fort Wayne, Indiana)

OnN-Screen Affordable Digital
Cart Machine Automation
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Yes... it's true. An easy-to-use on-screen digital cart Across- the-country and around-the-world, stations are
machine that runs on a regular PC. Thanks to our discovering our easy-to-use WaveStation automation.
exclusive RapidFire® technology, playback is Install our software on your PC and you have a powerful,
instantaneous. True rotating cart capability. WaveCart versatile automation system capable of music-on-hard
comes with its own digital audio editor and uses drive or satellite format. WaveStation comes with its
standard or compressed WAV files. Can be controlled own digital audio editor and uses standard WAV files.
externally. Up to ten on-screen decks. Win 3.1 or 95. Full automation or live assist. Windows 3.1 or 95.

$ 249 24 HOUR $999

complete FREE complete

Broadcast Software Intematlonal
888-BSIUSA1 of www.bsiusa.com

Try It, Before
You Buy It!

Download the REAL software
from our web site. Test and try
before you buy.




It makes a difference...

Granted, our words aren’t carved in stone, but we do try to present the news from a Biblical perspective.
That’s why many Christian families across the nation have come to trust AFR NEews for the issues that matter
most to them.

With an experienced news staff, including a correspondent in the nation’s capital, AFR NEws and analysis is
thorough and engaging. We believe AFR NEws can turn casual listeners into enthusiastic supporters for your station.

AFR NEews can be downloaded from the Internet. The latest updated 4% minute broadcast quality newscast
is available at 15 minutes before the hour. With an ISDN connection, the download takes 12 minutes; with a 56K
modem, 42 minutcs; 33.6 modem 6% minutes; 28K modem, 9 minutes.

To simply listen to AFR NEws, go to www.afa.net and follow the instructions.

The best news of all — it’s free. Learn more. Call 601-844-8888 and ask for Karen Battles.

Americésn Radio






