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f your donor management system

falls, your ministry could be in

jeoparcy. But rather than spend
your resources on remediation of your
current system take this opportunity to
upgrade to a more advanced system
from KMS software More than just
Y2K compliant KMS software offers
you the most comprehensive software
program :n the market today for
evaluatinc  donors  conducting
media analysis integrating product
sales and managing your inventory.
With Donor ResponseAbility  from
KMS sof ware you wont be
bugged by Y2K. So for your peace
of mind call us.

Iz

software

For more information, con:act Greg McCoy (gmccoy(@kmssoftware.com).
1-800-800-0293
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Gold MVP Quality Award Winner in

InfoCision Management

Christian Telephone Fundraising Experts
144 }]
)

114

For an unprecedented sixth consecutive year InfoCision has earned an MVP Quality Award, the highest award
for Quality in the telephone fundraising industry. Call Center Solutions magazine created the award
to recognize telephone marketing companies with the most outstanding commitment
to Quality Assurance, Customer Service, and an Uncompromised Commitment to Excellence.

Call us today to learn how we can develop a successful telephone marketing program for your organization.

Nick Stavarz e Senior Vice President — Marketing
325 Springside Drive ¢ Akron, Ohio 44333 ¢ (330) 668-1400 e http:/www.infocision.com
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the same, there would be:

o 57 Asians, 21 Europeans, 14 from the Western

Hemisphere and eight from Africa

o 51 females

¢ 70 non-white

¢ 67 non-Christian

¢ 80 living in substandard housing

¢ 70 unable to read

¢ 50 suffering from malnutrition

¢ One near death and one near birth

¢ (ne with a college education

o Half the village’s wealth is in the hands of six people 8.
£ Brand Gustavson is — and all six are from the United States I
president of Notional These stats make us keenly aware of our God-given /
Religious Broadeasters responsibilities ... and chasten our selfishness. (_’
and publisher of NRB 3
magazine. He may be This Side of Heaven
reached via e-mail ot Trans World Radio (TWR) recently received a letter 4
bgustavson@nrh.org or from a Turkish man in Europe. He told of how he and his
phone 703-330-7000 family had accepted Christ and how much the broadcasts 3.
ext. 507. meant to them. But their joy was stifled by anxiety over

how to tell his parents in Turkey of their newtound faith.

Simply Miraculous

recently came across a startling picce that gave me
many more than a few moments of reflection. If we
could shrink the Earth'’s population to a village of pre-
cisely 100 people with all demographic ratios remaining

tamily ties forever. e wrote TWR secking advice on how
to break the news to his parents.

Almost simultaneously, the same TWR office received a
letter from an elderly couple in Turkev, rejoieing that they

had accepted Jesus Christ as a result of TWR'S broadeasts.

The counselor who received the letters compared the two

last names ... the letters were from father and son!

We don't often have the privilege of hearing such stories

on this side of heaven. But what a true day of rejoicing it
will he when we someday discover all of the divine appoint-
ments that God made possible through us in His work.

Simplifying Life

Simplicity often escapes us during the busy season of

summer. Here are cight ways to simplify vour life:

Such an announcement normally means a severing of

The End of Broadcasting?

wo weeks ago 1 took a trip into the future. [ am still con-

templating what [ saw but [ think 1 witnessed the end of

broadeasting as we know it and the dawn of narrowcasting.
While in San Diego, CA, to meet with local ministry leaders about
the launching of a new TV station (Channel 23), I had a chance
to visit with Cox Cable.

This is a testing sight for their new digital services that many
cable systems will be offering in the near future. In addition to
the approximately 100 basic analog channels, another 100-plus
are available on the digital cable tier. Also thrown in are 50 or so
CD-quality music channels (including Gospel and contemporary
Christian music.).

But the most compelling part of the new digital cable is an
Internet server that is 100 times faster than the fastest modem
currently running on telephone lines. And the elincher is that
vou can also get telephone serviees from the same cable hook-up.
The responsce to this new bundle of services” Cox is swamped,
installing service to 900 homes per week.

As I met with the Cox Cable exceeutives, I realized that virtu-
aliy all forms of Christian radio and TV can (and probably will) in
time be delivered by a single cable. Where cable is unavailable,
digital services will probably be by direet broadeast satellite. |
can’t begin to assess what impaet this combination of services
will have on our current religious broadeasting radio and TV
infrastructure. Like all new technology, the effeets will probably
be both positive and negative.

From the standpoint of communicating the Gospel, the digital
future looks promising. With significantly greater speetrum capac-
ity, more ministry is likely to be part of the mix. But it will be a

very competitive environment. The audi-
ence will now have 500 or so video and
audio options, plus the Internet and a whole
host of new interactive services.

Order a book. make a donation during a
program or ask a question that a sermon
triggers and vou may get a live answer by
the end of the program. I suspect (hn.( thL_* David Claek i NRB dhafr-
“dollar a holler™ back-to-back preaching for-
mat of many Christian radio and TV sta-
tions may give way to more entertaining,
informative or interactive programs.

But [ might be totally wrong. The audi-
enee may want more of this kind of pro- dork@familynet.org or
gramming. And we all know that if the audi- phone 817-737-4011.
ence demand for a certain kind of program-
ming is there, someone will produce it. The great challenge tor
narrowcasting will be to create programs that will attract any Kind
of audience, given the literally hundreds of options. Secular and
sacred programs alike will face unparalleled competition

I am confident that informative, entertaining, biblically based.
value-laden programs will attract a fair share of the audience.
Perhaps the whole notion of audience size will need redefinition.
We Christian broadeasters have known for decades that audiences
that don't show up in ratings can still be fertile ground for ministry

My trip to the future showed two things: 1) technology will
continue to alter broadeasting as we know it and 2) narroweasting
will take our ministry and mission to an entirely new level.

Decide cach morning how vou want to feel for the
rest of the day.

. Give away all that you can and reelaim vour spaces.

Get off extraneous e-mail lists.

. Decide who is important in vour life and give them

vour time and energy.

. Focus on what supports vou: vour family, vour orga-

nization, vour nation, vour church.
sive vourself whole weekend days of sanctuary with
no phone, no TV, no radio, no Internet.

2. Keep asking, “Docs this really matter®”
. Always remember that these are the “good old days™

of some future time. Celebrate them,

man, execufive director of
the Media Technology
Group and president of
FamilyNet. He may be
reached via e-mail of
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WHAT SONGS DO
KIDS LIKE BEST?

...ASK THE MOM
WHO WRITES

Mary Rice Hopkins...sharing her gift with the world. From the days of Mary and Wendy, Mary continues to touch
the hearts of kids & families with her music. Here is your chance to bring that music to your audience!

Mary has spent the past few months in the studio recording new material and over the next year she will release
several new albums. So once your audience catches “Mary Fever”, you'll be able to give them more of what they want
to hear!

Call TOLL FREE Today...(877)-MATILDA to get your FREE Radio CD of the Best of Mary Rice Hopkins. You'll find
something for everyone and every occasion.

LIM PRCDUCTIONS IS NOW THE PREMIERE RESOURCE FOR MARY RICE HOPKINS.
FOR PROMOTIONAL MATERIAL ON MARY’S MINISTRY OR TO SCHEDULE GUEST APPEARANCES

CALL 877-MATILDA OR VISIT OUR WEBSITE AT www.limproductions.com

A WEEKLY RADIO PROGRAM FROM v
", e

TOLL PREI
r£77 MATILOA l

9y,

55 Minutes .
Mary Rice Hopkins

FOR [HiIs KiDs

: %
Alan Root o =
Mark Zimmerman %

CALL FO R A F RE E Broadcast Every Saturday Morning.
SAMPLE CASSETTE T ihgnamon "




6 | NRB June 1999

B June 9-11

Church Music Tampa Bay Conference; Bell Shoals Baptist
Church, Brandon, FL. 800-456-4966.

B June 13-16

48th Annual National Cable Television Association Convention &
Exposition; McCormick Place, Chicago, IL.. Bobbie Bovd,
202-775-3669.

B June 15-17

Southern Baptist Convention Annual Meeting; Atlanta, GA.
Ernest Mosley, 615-244-2353.

B June 27-29

Inspo "99; Northwestern College, St. Paul, MN. Mary Althaus,
651-631-5003.

B July 10-15

Christian Booksellers Association International Convention &
Exposition; Orlando (FL) Convention Center. Judy Kohles.
719-576-7880).

B July 20-23

Third International Conference on Media, Religion and Culture;
University of Edinburgh (Scotland). Andrew Steele, 44-1335-
612100, www.icme.org.

B July 22-24

NRB Southwestern Regional Convention; Dallas/Fort Worth (TX)
Marriott Hotel. Pat Simmons, 918-747-9464.

The Conclave Radio Learning Conference: Marriott City Center,
Minneapolis, MN. Tom Kay, 612-927-4487.

September 24-27

107¢h Audio Engineering Society Convention; Jacob K. Javits
Convention Center, New York, NY. Howard Sherman, 212-777-4711.

September 26-28

NRB Eastern Regional Convention: Sandy Cove Bible Conference
Center, North East, MD. Bill Blount, 401-737-0700.

October 3-5

NRB Western Regional Convention; Antlers Adam's Mark,
Colorado Springs, CO. Gary Curtis, 818-779-8400.

October 14-16

NRB Midwestern Regional Convention; Lied Conference Center,
Nebraska City, NE. Martin Jones, 402-464-6440.

National Religious Broadeasters
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Call the Pioneers!

Back in 1988 when NSN introduced VSAT satellite
technology to the broadcast industry, there were fewer
than 1,500 VSAT terminals in the USA. Today there are
over 150,000!

Over the years, we've installed more than 150 uplinks and
over 2,800 remote sites worldwide. And we’ve blazed a few
trails including the first ComStream ISO/MPEG VSAT digital
audio and data networks in the USA, Venezuela, and the
Bahamas; the first "store & forward" localized satellite
audio networks in the USA; and the first VSAT SCPC paging
data distribution network in Hong Kong.

NSN’s unmatched integration experience has made us the
nation’s preferred choice for VSAT networks. We are the
largest authorized distributor of ComStream digital audio
equipment. The recent addition of Wegener's digital audio
product line provides us with an extensive array of the
finest satellite equipment and broadcast communicztions
products to meet your needs.

97005240384

800+ 345 « VSAT

Courtesy, Colorado Historical Society F20.275

NSN offers complete, turnkey networks with spacetime for
coast-to-coast stereo audio starting at just $1,595
per month! Look to us for:

A Satellite Data Networks

XA Satellite Internet Connectivity

X Network Design & Licensing

X Domestic & International Spacetime
I 24-Hour Technical Support

& Installation & Training

& Lease Financing

NSN NETWORK
SERVICESSM

8728 E-mail: kelly@nsn.net

Fax 970#524+0392



he Federal Communications

Commission recently voted to deny

the renewal of the license held by
Trinity Broadeasting of Florida for its
Miami TV station. It is the first time in
more than a decade that the Commission
has taken such a drastic step, and the
licensee — a subsidiary of Trinity
Broadcasting Network (TBN) — has
announced plans to appeal the action in
court.

Trinity's position as a religious broad-
caster is not relevant to the dispute.
Rather, the underlying issue concerns
whether Trinity in the late 1980s and early
1990s sought to evade now-defunct FCC
ownership restrictions through the use of a
special exception designed for minority-
controlled licensees.

During the relevant time period, the
agency capped the number of tull-power
TV stations that any one entity could own
nationwide at 12. But in order to foster
greater minority ownership of broadcast
facilities, the FCC also permitted entities
to hold a financial stake in two additional
TV facilities that were “controlled” by
African Americans, Hispanics or persons of
another recognized minority group.

Congress eliminated both the 12-sta-
tion cap and the minority exception rules
via the Telecommunications Act of 1996.
Nonetheless, violating rules that are later
repealed remains a serious matter — par-
ticularly if. as in Trinity’s case, the FCC
determines that a licensee “abused”
agency legal processes in doing so. The
FCC'’s order noted that “[a]buse of process
is serious willful misconduct which direct-
Iv threatens the integrity of the
Commission's licensing processes” and
that the "misconduct was committed at
the highest levels of the licensee’s organi-
zation.”

To be specific, the FCC concluded that
Trinity had used a “surrogate” organization
called National Minority TV, Inc. (NMTYV),
to obtain licenses for TV stations in
Odessa, TX, and Portland, OR. By a 3-2
vote split on party lines, the commission-
ers determined that NMTV was not minori-
ty controlled but was actually controlled
by Trinity and its principals, who then
concealed the relevant facts from the FCC.

NMTYV began as a small corporation
founded by Trinity's president and CEO in
1950 to seek licenses under the FCC's
minority preference system for awarding
low-power TV (LPTV) stations. Later

8 | NRB June 1999

reconstituted as NMTV to seek full-power
licenses, the entity was run under a three-
person board filled by Trinity’s white presi-
dent; an African American woman who is a
high-level, paid employee of Trinity; and a
pastor who serves as a Trinity program
host. The latter position was filled at vari-
ous times by either an African American
or Hispanic individual.

Although a majority of the NMTV
board members were minorities. the FCC
determined that the other board members
did not operate independently from
Trinity’s president, who also served as
NMTV’s president. The Commission point-
ed to several additional factors as indicat-
ing that NMTV was controlled by Trinity
and its principals, including Trinity’s initial
provision to NMTV of interest-free loans as
well as accounting, engineering, legal and
station management services. The FCC
noted that “significant corrective mea-
sures” were later taken to formalize cer-
tain arrangements after the Miami license
renewal was challenged.

Voting with fellow Democrat Susan
Ness against the renewal, chairman Biil
Kennard and commissioner Gloria Tristani
issued a joint statement declaring that
“[t]hose who beliceve, as we do, that the
Commission should advance policies to
promote participation by minorities and
wonien in the broadeast industry have an
obligation to safeguard the integrity of
those policies by enforcing against abuses
and shams.”

Republicans Harold Furchtgott-Roth
and Michael Powell voted to grant Trinity’s
renewal application, stating jointly that
they were “not persuaded that the finding
of abuse of process that underlies this
[action] is warranted.” Thev focused on
two issues that seem likely to re-emerge on
appeal.

First, the dissenters said, the agency’s
legal definition of a “minority controlled”
entity was ambiguous — and they noted
that the Commission’s Mass Media Bureau
statf initiallv had come to the same conclu-
sion (though the Bureau later revised its
position). Second, the two commissioners
stated that the evidence fell short of prov-
ing that Trinity and its principals had the
“specific intent to deceive” needed for the
abuse of process determination.

Although the FCC effectively revoked
Trinity’s license for the Miami station, the
sanction did not go as far as it might have.
While the legal dispute began with the

FCC Denies Trinity License Renewal

Miami station, it
eventually extended
to renewal proceed-
ings concerning four
other Trinity TV sta-
tions and potentially
could have jeopar-
dized Trinity's seven
additional full-power
stations and numer-
ous secondary facili-
ties. (For example,
after vears of agency
litigation, the agency
essentially forced
RKO out of the broad-
casting business by
declaring it unfit to
remain a licensee. RKO sold its stations
rather than confront a series of license
revocation proceedings.)

The Commission decided not to
impose such a stringent penalty on Trinity.
Instead, the FCC declared that because
“the legal issues involved were not totally
free of ambiguity,” the loss of a single sta-
tion license would be “an adecuate and
appropriate deterrent to any repetition of
this misconduct.” The agency also stated
that it would not hold the sanction against
Trinity in any future proceedings. which
presumably includes applications to
acquire new stations.

At the same time thar it denied the
Miami renewal, the Commission rejected
the competing application of arother
broadcaster for the station. Glendale
Broadeasting was disqualified for the
license because it misled the FCC about
the company’s lack of progress in con-
strueting LPTV stations in other markets.

In addition. the agency rejected a pro-
posed 855 million settlement concerning
all five renewal challenges. The terms
called for Trinity to retain the five station
licenses in exchange for pavments to the
challengers, for competing applicants to
withdraw their challenges. and for need-
hased scholarships to be established at
Florida colleges. lowever, the FCC invited
the parties to renegotiate and submit
revised settlements addressing the chal-
lenged Trinity stations other than the
Miami tacility.

Trinity remains in control of the
Miami station pending the final outcome
of the anticipated court appeal. I will
report on significant developments in the
case in future columns.

NRB general counsel
Richerd E Wiley is u for-
mer FC( chairman. He is o
partner in the low firm of
Wiley, Rein and Fielding.
Partner Rosemary (.
Harold assisted in he
preparation of this column.



Turn back to the Rible for answers to life’s g

Back to the Bible’s family of radio programming:

Back to the Bible: 25 minutes of pracrical insights from God’s Word with Woodrow Kroll.

Gateway To Joy: 15 minutes of biblical advice especially for women from Elisabeth Elliot.
Confident Living: A weekly, live call-in program addressing midlife issues from a biblical perspective.
The Bible Minute: A fast-paced feature that encourages listeners to apply God’s Word to daily life

. For more information:
-~
/ Call Good Life Associates
_ ConrFipent M
BACK TO THE BIBLE® 10ING | 402-464-6440
Ra&a & ‘731@04440“. for midlife and beyond - A\ www.backtothebible.org







Airwave Anniversaries

Lincoln. NE - On May 1. Back to the Bible
marked 60 vears of proclaiming the Gospel
through media. The past six decades have seen
the ministry grow from one 15-minute pro-
gram on a single radio station to an interna-
tional family of ministries with worldwide out-
reach. The ministry now uses approximately 40 Bible teachers to
produce 38 unique radio programs and sponsors media ministries in
25 languages spoken by 50 percent of the world’s population. (H.
LeRoy Rock. 402-464-7200)

Airwave News

Camarillo. CA - Salem Communications Corporation filed 1 regis-
tration statement April 20 with the Securities and Exchange
Commission for a public oftering of its common stock. The aggre-
gate amount of the offering is currently anticipated to be $200 mil-
lion. (Joe Davis. jdavis@nyveradio.com)

Des Moines. 1A - FamilyNet and Mustard Seed International devel-
oped a 10-hour miniseries using A Thief in the Night end times
movie series. The new miniseries premiered on May 10. Each pro-
gram will feature 90 minutes of movie drama and a 30-minute seg-
ment of popular questions about the end times and Bible prophecy
with Bible scholars Dwight Pentecost. J. Randall Price. John
Walvoord and Manfred Kober. (Gene McKelvey. 800-247-3456)

Houston. TX - John Osteen. 77. creator of the
nationally broadeast John Osteen TV program. died
January 23. Founder and pastor of the 15.000-
member Lakewood Church in Houston, he was
posthumously awarded NRB's “Milestone Award” at
NRB 99. Son Joel. TV producer and general manag-
er of TV 55 in Houston. assumed pastoral duties at
Lakewood. (Phil Cooke. phil@cookefilm.com)

St. Paul. MN - Dove award winning vocalist Steve Green has been
added to the artist line-up for Inspo 99, June 27-29 in St. Paul. The
three-day conference is sponsored in part by the SkyLight Satellite
Network and is designed for radio stations with an inspirational
music format. A one-day boot camp for broadcasters is scheduled.
{Mary Althaus. 651-631-3003)

1.IM Productions
feels the power!

“Response to our advertising in NRB magazine has
been really good, sometimes as much as five calls per
day! We receive a lot of international requests. When the
April issue with our CD enclosed hit the streets, a
secular radio station in New York City did a 30-minute
interview with Marr Rice Hopkins and played a few of
her songs. Our exj erience with NRB has been great.”

- Mickey Lawver, president
LIM Productions, LLC

Energize your advertising! Contact Jason Cuzzolina
Toll-free Pager: 800-831-5032

E: jcuzzolina@nrb.org 4

A P:703-330-7000, ext. 518 4~ F: 703-330-6996
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People Like

What
They’re
Hearing...

“l love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.” Angela Hicks: Edmond, OK

“...lcommend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life

PefSpeCﬁVQ.” David Ingram; Ft. Smith, AR

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective” has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

Pro-Life Perspective

For more information piease contact Natiomal Right to Life,
419 Seventh Street, N W Ste 500, Wasnington D C 20004
(202) 626-8817
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Fort Wortl:. TX - The Billy Graham docu-
mentary Conunon Ground (a FamilyNet
production) was awarded the “Golden
Eagle Award for Outstanding
Documentary™ by the Christian Film and
Television Commission at the Seventh
Annual Awards Gala for Value Oriented
Movies and Television. (Debbie Wall. 817-
737-4011)

Toccoa Falls. GA -
The newest atfili-

ate of Toccoa Falls
College Radio Network. WBIY-FM/LaBelle.
FL. sisned on the air April 8. (Nathan Clay.
800-868-3257)

Nashville, TN - Civility. a series of PSAs for
radio produced by United Methodist
Jommurications, received a “Gold Award”
during the 31st Annual WorldFest-Houston
International Filin Festival. (615-742-5470)

Reston. VA - The Breakpoint With Chuck
Colson radio program recently experienced
a good news/bad news call. A “bad news™
call in January from a

high State Department

ofticial informed the Bniw
program that a news

item it had broadcast

was in error. The “good news” is that the
State Department received so many calls
from listeners that it felt foreed to do some-
thing. (Lori Whalev. Lori_Whaley@ptm.org)

St. Paul, MN - The Northwestern College
Radio Network is partnering with Mission
Aviation Fellowship (MAF) and a group of
75 evangelical relief agencies to bring relief
supplies to the Kosovo refugees through
Albania Project Hope. (Janell Wojtowicz.
651-628-3387)

] Nashville. TN - GSF &
Associates announced its new
advocate agency relationship
with Bibles for the World with
Dr. Rochunga Pudaite. (615-
361-1810)

Washington, DC - Broadcaster and founder
of Concerned Women for America Beverly
LaHaye has written her first novel. Seasons
Under Heaven (Zondervan). The novel is

co-authored by Terri Blackstock. (Terry
Walsh. thbmgmag@juno.com)

St. Paul. MN - New affiliates of SkyLight
Satellite Network: WRIS-SM/Roanoke. VA:
KCGN-FM/Ortonville. MN: KCSH-
FM/Yakima. WA: WFRN-FM/Elkhart. IN:
WFRI-FMAVinamac. IN: WFRR-FM/Walton.
IN: WNRZ-FM/Dickson. TN. (Dale Davis.
651-631-5000)

Int’] Airwaves

Benguela. ANGOLA - Trans World Radio
producer Theresa Fuhrer was robbed and
killed in her apartment in ecarly April. A
missionary of the Swiss Alliance Mission.
Fuhrer worked with a team to produce
Yeva Ondaka (Listen to the Word) in the
Umbundu language. (Martin Frische.
mirische@twr.org.za)

ROMANLA - An April 13 change in audiovi-
sual law enabled the six stations of the
Radio Voice of the Gospel network in
Romania to continue broadcasting for at
least two more vears. The stations are oper-
ated by local churches in partnership with
HCIB World Radio and Romanian
Missionary Society. (James Ferrier. 719-
390-9800)

Cap Haitian. [IAITI - Radio 4VELL. the
Evangelistic Voice of Haiti. recently cele-
brated the ground-breaking of its new stu-
dio/oftice complex scheduled for completion
in June 2000, the station’s golden anniver-
sary. Radio 4VEH is a ministry owned and
operated by OMS International located in

ireenwood. IN. (Jason Campbell,
omscap@mat.org)

KOSOVO - NRB member Norm Nelson.
president and speaker for Life At Its Best
radio ministry. recently visited the Kosovo
region where he participated with a relief
assessment team for International Aid. Inc.
With raw video. still photos and hours of
audio-taped interviews. he is available for
interviews to raise awareness and to pro-
mote Christian involvement. (949-457-
3337)



NDICATION

An International Syn(iication Center
Consultation from Four Television Production Centers

An Innovative and Growing Programming Lii)rary
Powerful Media Relationships

I[nteractive Syndication

What's Next for
All American Syn(iication?

““INTERACTIVE PARTNERSHIP”

For the first time on television, you can broadcast 24/SEVEN - a nation-
aliy acclaimed, award winning music video program, and not oniy customize

it for your audience, but you can insert LOCAL SEGMENTS from your market!

Now, you can have have the national piatiorm of 24/SEVEN, yet feature
your own local personalities - maizing 24/SEVEN virtuaiiy your origina/

program, a(iclressing vital issues you face in your local community.

Call All American’s Thomas Harrison or Chad Bonham toclay toll free at
877-466-3855 and ask about the new Interactive Partnerslzip with
24/SEVEN. We'll send you a free video and all the information you need

to i)egin identiiying your local station with this exciting national program.

Once again, All American Syndication is changing the way you see

the world, and lea(ling Christian television into the new millennium.

Toll Free 877-466-3855

ALL AMERICAN SYNDICATION
P.O. Box 472173WTulsa, OK 74147




LET US DO WHAT
WE DO BEST,
BONYOU CAN

DO WHAT

YOU DO BEST

Duplication and Distribution
Short feature Syndication
Program Development

Production Studios

Serving Christian radio for

over forty years.

Call Rich Knox at
1.800.366.2461 Ex. 110 to

help develop your program

FOR IDEAS WORTIH
LISTENING TO

* JOMAN

COMMUNICATIONS
289 Main Place
Carol Stream, IL. 60188
1.800.DOMAIN 1
Fax: 630.668.0158

www.domaincommunications.com
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Sao Paulo. BRAZIL - The Family Network.
linked to the Universal Church of the
Kingdom of God. obtained 30 percent of
the Women's Network radio station and
began broadeasting its midnight program
May 1. (Ramon Williams. rismedia@
ozemail.com.au)

Caracas. VENEZUELN - In mid-March. the
Federation of Christian Media and Com-
munieators of Venezuela held its organiza-
tional meeting on Isla Margarita. (Latin
American and Caribbean Communieation
Ageney. ale+@amauta.rep.net.pe)

Atlanta, GA - Walk Thru the Bible
Ministries recently eclebrated reaching its
1999 “WorldTeach™ goal to train 270 Bible
instructors in Ukraine nine months ahead
of schedule. (Bruce Wilkinson. 800-868-
9300)

UNITED KINGDOM - In mid-March. the
Radio Authority issued its new licensing
timetable for analogue FM licenses within
the UK. The licenses include new regional
FM licenses for South Wales, West
Midlands. West/South Yorkshire and East
Midlands. (J. Peter Wilson. pwilson@chris-
tianvoice.co.uk)

Svdney. AUSTRALLA - The Maequarie
News Network reported the January 12
passing of the Bernard Georse Judd. 80.
Since 1942. Judd ministered on radio sta-
tion 2CH in Sydney. (Ramon Williams,
rlé@ozemail.com.au)

#

Los Angeles. CA - KMGI.com unveiled its

Webmercials at lntermet World Expo in

mid-April. Utilizing Flash technology by
Macromedia.

KMGlL.com created the
tirst Webmereial earli-
KMGl.com gt eapes

Webmereials may
become a primary online advertising tool,
possibly drawing to the Internet a large per-
centage of current TV advertising budgets.
(Erie Kavanagh. erick@mobiusmedia.com)

Chantilly. VA - DIDAX Ine. (Nasdag:
AMEN). recently announced a three-year.
83 million agree-
W ment with
Christian
Financial Coneepts. 1Steve Biggerstaff, 703-
96S8-4808. ext. 31)

Franklin, TN
- Sparrow
recording
artist Avalon
recently
taped its first
network TV
special. Avalon Live at The Factory. (L-R)
Cherie Paliotta. Jody MeBrayer, Michael
Passons and Janna Potter. (Paula Houlette.
615-371-6889)

Nashville. TN - Word Entertainment
recently released Sangs from The Book in
partnership with Tyndale House Publishers
and the Christian Broadeasting Network.
(Rick Hoganson. 613-641-1052)

Pasadena. CA - B-Rite Musie recording
artist Trin-i-tee 5:7 was “Outstanding New
Artist” nominee and a featured presenter at
the recent J0th NAACP Image Awards in
Pasadena. Backstage at the Pasadena Civie
Auditorium are (L-R) Trin-i-tee 3:7 mem-
bers Chanelle Haynes and Angel Taylor.
actor and Image Awards co-host Blair
Underwood and Trin-i-tee 5:7's Terri
Brown-Britton. Photo by Amold Turmer.
(Brian Smith. 615-329-1007)



BorT RaDIO NETWORK

Quality Bible Teaching ® Christian News & Information

,”

“Our Company Is Known...By The Company We Keep!

James Dobson Chuck Swindoll  Charles Stanley June Hunt David Jeremiah Bill Bright D. James Kennedy Kay Arthur
Focus on the Fumily  Iusight for Living In Touch Hope for the Heart Twrning Point World Changers Truths That Transform I'vecepr

Hone in the Night

» MacArthur Dennis Rainey Woodrow Krolt Steve Brown Beverly LaHaye RBC Ministries Billy Graham Raul Reis

Grace to You Family Life Todiay  Back to the Bible Key Life Beverly LaHaye Live Discover The Word  Hour of Decision  Somebody Loves Yau

Hank Hanegraaft  Elisabech Elliot Adrian Rogers Tony Evans Ed Young Marlin Maddoux R.C. Sproul Michzel Youssef
Bible Answer Man Gateway 1o Joy  Love Worth Finding  Tie Alternative Winning Walk Point of View  Renewing Your Mind Leadirg The Wiy
' - — . )
-~ —
) &
Janet Parsha |l| J. Vernon McGee  Dawson McAllister  Jay Sekulow Greg Laurie Larry Burkett Ravi Zacharias Jehn Willke

Janet Parshall’s Thru The Bible McAllister Live  Jay Selewdow Live A New Beginning Money Matters  Let My People Think

Awmerica

Life Issues

" Sincu 1962, we have cared very niuch about hankfully, that is a conviction and a
the quality and integrity of our program- commirment that we share with the
ming. During the past 36 years many storms  many programs that we have been privileged
of change in Christian radio have come and to partner with during these past 36 years.
gone. But our commitment to Quality Bible
4 reaching and Christian News/Ir formation Be assured, if your program is on
\ has helped us stay the comrse. For us, quali- Bott Radio Network ...
Dick Bott 1v Bible teaching will always be the anchor You’re In Good Company! Ricl Bot, 11
President for our tormat...our anchor holds!

Vice-President

“ A Service of

m Borr RApio NETWORK

KCCV-AM  KCCV-FM  XSIV-AM  KSIV-FM  KQCV-AM KQC'Y-FM  WCRV-AM WFCV-AM KCVW-FM  KCVT-FM  KAYX'FM  ((LTE-FM KCRL-*M KLCV-FM KCIV-Fd

RITITTEE RS A e f StAou R Harome Gty anf Wemors  F o Wyre fichita CUKQ  RIChr0ng  Aidovin Sungad Dedcr NGl resnc/ WCes



AN KSUD

TODAY S CHRISTIAN RADIO
(670) 735-6622

MEMPHIS

East Arkansas
North Mississippi

AFFORDABLE
RATES

For 37 years, KSUD
has served the entire

Mid-South.

You have a choice
when you want to
reach into Memphis.

¢ Christian Music

e Bible Study
Programs

e Talk Programs

* News,
Weather &
Traffic

870-735-6622

102 North Fifth Street
West Memphis, Arkansas 72301

AN KSUD

TODAY'S CHRISTIAN RADIO
(870) 735-6622
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Manassas, VA ~ NRB magazine misidentified
the popeorn photograph on page 28 in the
April 1999 issue. Rose Rigoni is shown on
the left dispensing popcorn with her usual,

cheery smile ~* Lornerstone TeleVision's
NRB 90 ° _,th. The editorial staff apolo-
gizes for any inconvenience. Sorry. Rose!
(412-824-3930)

Nashville, TN -~ KMG Records has named
Jeff Brown to the newly created position of
national promotions director. Brown, a for-
mer broadeaster at WXIR-FM/WBRI-
AM/Indianapolis. IN. has also held national
promotions positions with Mvrrh Records
and Cadence Communications Group.
(Missy Baker, 615-269-7000)

Nashville, TN - Rarla Lawson recently
joined the Live From Nashwille moming
show team at WAY-FM. (Matt Austin. 615-
370-9296. ext. 15)

Nashville. TN - Moody Broadeasting
Network's Scott Keegan of WGNB-FM/
Zeeland. MI. won a contest sponsored by
GSF & Associates during NRB '99. The
grand prize was an all-expense-paid trip to
visit one of the media agency’s broadeast-
ers. Keegan and his wife. Karen. chose to
visit David Jeremiah's Turning Point
Ministry. (1-R) David and Donna Jeremiah

join Karen and Scott Keegan for lunch.

(615-361-1810)

Nashville, TN - The Ambassador Agency
recently hired Jessica Atteberry as execu-
tive director of the new Ambassador Public
Relations Division. The new division will
conduet national media campaigns.
Atteberry formerly worked at Atkins-Muse
Public Relations. (Gloria Leyda. 615-377-
9100)

Nashville, TN — Bob Johnson. former senior
vice president of Christian Broadcasting
Network. was recently named affiliate rep-
resentative for GSF & Associates. (615-361-
1810)

Muskegon. MI - Gospel
Communications Inter-
national (GCI) named JLR.
Whitby vice president. An
ordained minister. Whitby
served as director of min-
istries for GCl for the past
decade. (Duane Smith,
616-773-3361)

Technology

Burke. VA - CDR Communications. Inc.
now offers clients the award winning, real-
time, non-linear editing system Edit and its
powerful complements Paint. Effects. and
3D Studio Max. CDR serves government
agencies. businesses. nonprofit organiza-
tions. families. churches and ministries with
decades of experience in all phases of video
production. (Chris Rogers. 800-729-2237)

Los Angeles. CA - Giga Information Group
recently released the report, It May Rain.
but the Sky Won't Fall. The paper said the
problems with embedded
micraprocessors “will not

the erippling effect
originally thought.™ A
senior advisor for Giga esti-
mates only about three percent of the chips
have been found to have minor problems.
(Los Angeles Times, March 12. 1999)

Las Vegas, NV - Wegener Communications
(NASDAQ: WGNR) has joined with Sarnoft
Corporation in a venture to develop
advanced infrastructure for HDTV broad-
cast networks. In other news. Wegener
announced it has received an order from
FOX for additional UNITY MPEG2 digital
IRDs. FOX Sports Net will utilize the
UNITY4000 in its ongoing network expan-
sion. (Sally Campbell. 770-814-4000)



“UNSHACKLED!”

Dramatic True Stories of Sinners Set Free!

Real stories ... compelling drama ...
tough issues ... with Biblical solutions!

“UNSHACKLED!” captures and holds an audience with gripping, relevant, and pow-
erful dramas...clearly presenting the Gospel message of salvation through faith in Jesus
Christ! A favorite worldwide on over 1,100 radio outlets in 147 countries and in 4 lan-
guages. “UNSHACKLED!" ... the longest running radio drama in the history of
broadcasting...now available on CD, Cassette, or Reel.

i |
Contact Dudley Donaldson Y
Pacific Garden Mission, Chicago, IL 60605
(312) 922-1462 ext. 208

PACIFIC

e-mail: unshackled@pgm.org GARDEN
Visit us on the web: www.unshackled.org MISSIONw




“And Now, for the News ...”

Janet Parshall is “Jesus could have writien books, but He chose not to. He could
host of the nationalty have had His disciples memorize a fixed message word for word, but

syndicated program, ~ We have no convincing evidence that He ever did. Instead, He
Janet Parshall's worked by exposing people to the Good News, letting it do its work
Americal, launched  on them, and then sending them out to expase others.”

from WAVA-FM/ — William Countryman

Washington, DC,
and carried on the
Salem Radio Net-
work. She is also the
national advocate for
the Family Research
Council and may be
reached at janetp@
caspian.wava.com.

s a member of NRB. do vou ever stop and

/R think about the power of the message we
4 bring® Consider its enormity. It is like no
other story floating out there in the culture.
Mankind has never heard such a news bulletin. It is
the overwhelmingly good news that the grave no
longer has a sting — that death has been swallowed
up in victory.

It is the reality that we are able to have a personal relationship
with the King of the Universe through His Son Jesus Christ. It is the
sure hope that the One who blew the stars into existence and attends
the funeral of every sparrow loves vou unconditionally. If that doesn’t
take vour breath away. I don't know what will.

Yet. why do we behave as though the glass were “half empty™
instead of “half full % As a correspondent in the culture war whose
assignment is Babylon. |
will grant vou that the
temptation to focus in
on the bad news rather
than good is powerful.
News like the erisis in
Kosovo. the American
Psyehological
Association reporting,
that child sexual abuse
should be re-labeled as
“a willing encounter™ of
adult-child sex (a value
neutral term). Jack
Kevorkian's video of his
taking a man's life and
describing it as
“merey.” True. there is
no shortage of bad news
out there.

And. if you look at
the timeline of prophe-
cy. the news is probably
going to get a lot worse.

But do those of us
who have a micro-
phone. a camera or a
word processor have a
responsibility to report
on good news? I don't
mean a kind of Polly-
anna in “every way and
every day man is getting,

of advertising in ARB/!

Contact Jason Cuzzolina:
P: 703-330-7000, ext. 518
F: 703-330-6996
E: jeuzzolina@nrb.org
Toll-free Pager: 800-831-5032

Advertise. Energize.
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better™ kind of news. I mean real good news that encourages the saints
to keep on keepin® on.

Let me give vou an example. There are some conservative voices
of late who have been singing a discordant chorus that tell us to aban-
don any and all activity that is involved in public policy or politics. We
have had no real suceess in this area, they say. so only preach the
gospel. | challenge that thesis. And here’s my point.

Take the issue of abortion. Have we really made no gains in this
most hotly debated issue? To the contrary! Consider these victories:

/A ban on funding of abortions for federal employees

/A ban on the performance of abortions at military medical treat-

ment facilities

/A ban on using funds for abortions in the District of Columbia

/A ban on abortion funding for federal prisoners

/A ban on federal funding of human embryo research. including

embrvos created through cloning

/A ban on funding the United Nations Population Fund (that has

been assisting the People’s Republic of China in its one-child policy)

/A ban on federal funding of abortions or the provision of abor-

tions in managed care plans which receive federal subsidies

/A bill to ban partial-birth abortion passed Congress ... twice

v/ Twenty-cight states have voted to ban partial birth abortion.

/The lowest rate of abortions in the United States since 1975

/Sixty-one percent of nurses say they would not work in an

OB/GYN unit where abortions are performed

/Sixty-three percent of nurses helieve partial birth abortions

should be prohibited by law

v\ majority of American women believe abortion should be

restricted (according to the Center for Gender Equality — a think
tank run by the former executive director of Planned Parenthood)

/There are more erisis pregnaney centers than abortion clinics in

the United States

Does this put the cultural picture more in focus? There is good
news out there and it is imperative that we do our homework and
report on it! Why? Because ultimately it is good news that will reign:
because God is still on the throne: because in these latter days it may
appear that evil is prospering but good does triumph over evil.

During World War II. Prime Minister Winston Churchill visited the
boarding school he had attended as a boy. To honor him, the students
rewrote the school song. They sang of “darker days.” Churchill was
deeply moved but asked permission to change the words to “sterner
days.” “These are not dark days.” he said. and went on to explain to
the boys and their families that they were being put to a harsh test. He
encouraged them to realize that they might one day look back to those
“stern days™ as the most important of their lives.

There is little doubt that we. too. are living in “stern days.” And
they are the most important of our lives. As religious broadcasters. we
have the opportunity to tell a hurting, sceking, skeptical culture that
there is good news to report and that the Good News is available to all
for the asking.

William Countryinan said. “Hearing the Good News is a beginning,
The rest of our life forms our response.” Implied in what Countryman
is saving is that someone must be telling the good news. May that
someone be us!
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ICRN DELIVERS YOU THE BEST
CHRISTIAN AUDIENCE ON THE INTERNET

y now, you've websites, according to a focused audience for what when youre on ICRN
probably heard all the recent Arbitron survey, you have to offer: quality you'll get new names of loyal,
buzz — the Involved  only 27% of Bible teaching. And  involved Christan listeners
Christian Radio listeners want with our partner- every day.
Network has the best Christian ships with If you're a Christian
audience around. But what  talk/teaching crosswalk.com,  radio broadcaster wanting
does that really mean? — the and Real to expand your faithful
All of ICRN's 450,000+  majonity are Broadcast listening audience, you can

Network, our even try ICRN at no risk —
traffic is increasing  FREE for 6 months. We
every day. know you'll get the response
That means you're looking for!

monthly visitors are stopping  looking for
by 1crn.com to hear solid music and news
Bible teaching ICRN

At other Christian has a larger, more




Full Members

Alpha-Omega Network
Cliff Milam
Edgewater, FL

AudioCentral.com
Richard Hawkins
Post Falls, ID

Body Redesigning
Joseph Christiano
Lake Mary, FL

Calvary Community Church
Brad Eberly
Phoenix, AZ

Cathedrd of Praise
W. Steven Ball
Gadsden, AL

Christian Retreat/Gospel Crusade
William F Brown
Bradenton, FL

Christian Shopping Network
Zan Mengle
Dallas, TX

The Church of God at Norwalk
Ronald W. Kresge
Norwalk, CT

Jeffrey Scott Cofsky
Texas License Consultants
Houston, TX

David Bibey Ministries, Inc.
W. David Bibey
Carthage, NC

East Texas Church on the Rock
Chuck Warnock
Longview, TX

Fellowship for the Performing Arts
Max McLean
Convent Station, NJ

First Baptist Church
Britt Dillard
Spartanburg, SC

First Word/First Baptist Church
Anthony D. Coppedge
Bossier City, LA

Good News Jail & Prison Ministry
Don Smarto
Glen Ellyn, IL
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‘Welcome, New Members!

Grace International Christian
Broadcasting Network
Winston F. Togba
Germantown, MD

Heritage Communications
David Ball
Federal Way, WA

Imagination Media
Dave Spiker
Moreno Valley, CA

Infinity Ministries
Mark Dreistadt
Decatur, IL

Joy in the Journey with Michael Card
Brennan Dean
Mason, OH

KAKN-FM
Curtis Nestegard
Naknek, AK

KGCB-FM
Carole Stensrud
Prescott, AZ

KJIW-FM
Elijah Mondy Jr.
Helena, AR

KLTJ-TV
Scott Thomas
Houston, TX

KPAM-AM
Darrell E. Kennedy
Porttand, OR

Ken Dignan Ministries
Ken Dignan
Orland Park, IL

Life Issues Institute, Inc.
John C. Willke, M.D.
Cincinnati, OH

Life With God Broadcast
David Kochsmeier
Bethlehem, PA

Lighthouse Media
Erich Lau
Tempe, AZ

Majestic Media
Tom Lane
Amarillo, TX

Mayfair Church of Christ
Gary Bradley
Huntsville, AL

Moore on Life
David Moore
Palm Desert, CA

Randy Nein
EdgeTV
Marina Del Rey, CA

Mike Osborne
Franklin, TN

Polar Broadcasting, Inc.
Warren Trumbly
Sacramento, CA

Revealing Truth Ministries
David Gray
Tampa, FL

Two Rivers Baptist Church
Justin Diel
Nashville, TN

Urban Light Ministries, Inc.
Eli Williams
Springfield, OH

WCLN-AM & FM
George E. Wilson
Clinton, NC

WHIJ-FM
Brad Dinkins
Ocala, FL

WILR & WAUZ-AM
Keith Reising, Jr.
Columbus, IN

WMBP-AM & WVRP-AM
Tony Atkinson
Belpre, OH

WMSJ-FM
Mark Tordoff
Freeport, ME

WRISLL.C.
Lloyd Gochenour
Roanoke, VA

Associate Members

Christian Financial Planning Inst.
Steven D. Humphrey
Gainesville, GA

Ronald J. Ensminger
Wayne, PA

Family Research Council
Janet Parshall
Washington, DC

Habitat for Humanity International
Wm. Dwight Ozard
Americus, GA

J.A. Reyes & Associates, Inc.
Jose A. Reyes, Jr.
Charlottesville, VA

John E Jordan
The Jordan Group
Duxbury, MA

Loyal Publishing
Celeste M. Clements
Sisters, OR

Andy McNabb
CANADA

Jonas Robertson
Principle Solutions
New Orleans, VA

Lisa M. Samra
Dallas, TX

Sociedad Buenas Nuevas
Carlos W. Fushan O.
VENEZUELA

Robert Thorne
Jamesport, NY

Upon This Rock International
Christian Ministries

Cynthia Smith

Bronx, NY

VM Music
Geoff Tompkins
UNITED KINGDOM

Voces Amigas
Luis Rodriguez
SPAIN

Wall Watchers
Mark Long
Charlotte, NC



It's time you
knew all the facts
about ICRN!

REVEALS
AMAZING FACTS! |

SEE BELOW FOR DETAILS

ICRN DELIVERS YOU THE BEST
CHRISTIAN AUDIENCE ON THE INTERNET

¥ Now, you'v

Christian Radio
Network has the best
audience around. But what

does that really mean?
All of ICRN's 450,000+

by icrn.com to hear solid
Bible teaching.
At other Christian

monthly visitors are stopping

websites, according to a

probably heard all the recent Arbitron survey,
buzz — the Involved

only 27% of
listeners want
Christian
talk/teaching

— the

majority are
looking for

music and news
ICRN

has a larger, more

focused audience for what
you have to offer: quality
Bible teaching. And
with our partner-
ships with
crosswalk.com,
and Real
Broadcast
Network, our
trafhic is increasing
every day.
That means

when you're on ICRN

vou'll get new names of loyal,
involved Christian listeners
every day.

If you're a Christian
radio broadcaster wanting
to expand your faithful
listening audience, you can
even try ICRN at no nisk
FREE for 6 months. We
know you'll get the response
you're looking for!



Great Member Idea: Polar Broadcasting Says, “It’s Your Call”

president of Polar Broadeasting in San Franeisco. CA.

Trumbly. who joined NRB in January. took an innovative
approach to the “It's Your Call™ membership campaign. 1lis station
airs primarily Spanish and Korean programming, Keep up the good
work Warren, you're an important part of NRB. (By the way. the 25
percent discount has been extended to June 30!)

T his is a letter sent to member prospeets by Warren Trumbly.

Dear Pastor.

Thank you for being part of our TV progranuming lineup.
Jecause of your faithful commitment to Christian programming,
KBIT-TV has recommended vou for membership to the National
Religious Broadeasters (NRB). NRB provides communication and
support for program producers as well as TV and radio stations. By
sharing with other Christian programmers. we all benefit. NRB also
supports and defends our religious freedom over the airwaves.

With our referral. you ean receive a 25 pereent discount on
membership for the first year. If vour organization decides to join
NRB. we would make a like contribution to your ministry. We will
prorate the discounted cost of your first yvear's dues and make a

monthly contribution to your organization for cach month’s airtime
vou acerue with KBIT-TV through the end of 1999.

For example. if regular membership costs 8240 and after vour
discount you paid 8180 to NRB by April 30. then KBIT-TV would
contribute 822.50 per month to yvou May through December. 1999
(S1S0/8 months = 822.50). Our gift allows vou to participate in and
experience the advantages of NRB membership for a vear without
expending any money other than what you budgeted.

It's our way of thanking vou for being part of our station and
for your cfforts in spreading the Gospel. It beneits all of us in the
media to support NRB.

NRB membership director Anne Tower will contact you shortly
regarding membership benefits. Please ask her about the Hispanic
NRB. I'm also happy to answer any questions.

Sincerely.
Warren L. Trumbly
President

Anne Tower is NRB membership director and may be reached at
atower@urb.org or 703-330-7000. ext. 511.

We Speak for You.

Make Your Voice Heard...

Join NRB.

National Religious Broadcasters
Membership Department
7839 Ashton Avenue
Manassas, Virginia 20109
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Phone: 703-330-7000
Fax: 703-330-7100
E-mail: atower@nrb.org
Web: www.nrb.org/member.htm



1999

EASTERN

NATIONAL RELIGIOUS BROADCASTERS
CONVENTION

SEPTEMBER 26 - 28, 1999
Sandy Cove Conference Center
North East, Maryland

CHARLES STANLEY
In Touch

SCHEDULE HIGHLIGHTS
Sunday
4:00PM Registration
6:00PM Get Acquainted Dinner
7:30PM Steve Camp Concert
9:30PM Ice Cream Social

Monday
7:30AM Breakfast - Michael Youssef, Speaker
9:30AM Workshop 1/Amish Trip Departs
10:45AM Combined Workshop 2
12:30PM Luncheon - Steve Camp, Speaker
2:45PM Boat Cruise on Chesapeake Bay
5:00PM Amish Trip Returns
6:30PM Awards Banquet
Charles Stanley, Speaker

Tuesday
7:30AM Breakfast

Regional Ministries Update
9:30AM Morning Session
Q & A with Charles Stanley
12:00PM Luncheon - Conference Echoes
Conference Close

EARLY BIRD MEMBER RATES
Before Sept. 1, 1999
$285 double, $305 single
(includes convention, room and meals)

MICHAEL YOUSSEF
Leading the Way

STEVE CAMP
Recording Artist

WORKSHOPS

Commercial - Workshop 1
“Marketing thru Teamwork”
Involve every member of the staff in the selling process!

Non-Commercial - Workshop 1
“Making Winners”

Transform your staff into a dynamite team who maximize
the ministry impact of your station!

h ies -
“The Future is Here!”
Digital Satellite Delivery, IBOC,
Webcasting, Digital Issues

Combined - Workshop 2
“The ‘Black Widow’ of Listener
Attribution on the Web!”
Are some programmers taking station listener response
and crediting it to the internet?
YOU MAY BE SHOCKED!

FOR REGISTRATION INFORMATION CALL:
Ward Childerston, WCRH Radio
(301) 582-0285




om could be a typical client of the
I many financial counselors who
attend church. He listens to

Christian radio and watches Christian
TV. And he is confused.

Tom retired a few years ago and need-
ed help in understanding the complexi-
ties of modern financial lite. Since then,

24 | NRB June 1999

Y2K:
Jhe B
\ Stewardship?

« !
)
f q I

-

he has fait pported his church
and ministries, maintained his middle-
class lifestyle and increased God’s capital
a little, all by investing a modest nest egg

in a few broadly diversified mutual funds.

As each fund was chosen with an eve
to biblical prudence, ethics and patience,
he was rather special in that he’d found

That Ate

THE

(]| CASE HISTORY

OF TOM

by Gary Moore

both financial and spiritual riches. But
Tom has been a far more challenging
client in recent months as he is influ-
enced by end-times theology and the mil-
lennium is approaching. So Tom has a
tendency to sce current economic devel-
opments as very real signs that the world
is approaching Armageddon.



Since Tom is a devout Christian who
likes to stay abreast of such develop-
ments, he is highly influenced by the
evangelical media. Unfortunately, this
often presents challenges for Christian
financial counselors like myself. Ministers
enrich our lives in many ways. But they
sometimes present special challenges to
sound financial thinking. And end-times
ministers can be very special ... especially
when they broadcast shallow financial
thinking far and wide.

Dealing with reactionary
tear is why many need the
counsel of seasoned and
unflappable advisors
who’ve seen giants in the
promised land before.

Swallowing Shallow Teachin

For example, during the early '90s,
some ministers helped my clients see
high unemployment and the rising federal
debt as signs the end was near. Yet many
of the same leaders now see low unem-
ployment and the soaring stock market as
the same signs. Watch the video The
Crash: The Coming Financial Collapse of
America from earlier in the decade and
then read Jim Bakker's recent book
Prosperity and the Coming Apocalypse.
You'll see only some of the challenges this
one theology has created for financial
counselors during only one economic
cycle. Over the past two decades, some
also saw the savings and loan problem, El
Nifio and Desert Storm as signs the world
was ending.

Desert Storm was particularly chal-
lenging. Not only was it supposed to be
Armageddon in the Middle East, but also it
occurred at one of the best times in this
century to buy stocks in America. And it
was a time when spiritual peace and char-
itable giving were in short supply around
the world. It was very difficult for financial
counselors and stewardship leaders to
help Christians to invest in the compa-
nies, churches and charities we now need
when they didn’t think there was going to
be a future.

At the very least, end-times ministers
might be careful to share Martin Luther’s
reply when asked what he would do if he
knew the world would end tomorrow: “I'd

plant a tree today.” Luther knew the
“Parable of the Talents” insists there is no
escaping our stewardship responsibilities
today simply because the Master might
return one day in the future.

Still, Bakker’s book is forthright in stat-
ing that many of the financial teachings we
hear on radio and TV today are “unbibli-
cal” and from “false prophets” who take
Scripture and events out of context. Bakker
puts forth four confessions which are par-
ticularly enriching at this time: 1) “Just
coming up with enough money to meet the
daily budgets dominated my thoughts and
time.” 2) “It was easier to raise money if
one (focused on an end-times theology).
Many sincere Christians who want their
lives to count for Christ are easily stimulat-
ed to give to ministries when they believe
that Jesus Christ could come back at any
moment.” 3) “The Bible says we are not to
presume upon God. We should not even
say we are going to a certain city tomor-
row.” And writing of nuclear holocaust,
Bakker adds, 4) “I believe it was arrogant
to even think that God must bring about
the events of His supernatural time of
tribulation and judgments through human
inventions and institutions. Our God is
much bigger than that!”

Today’s Food for Thought

Now we encounter that giant Y2K bug,
an invention of computer programmers
that is causing many Christians to again
fear the future. As the bug was born at
the end of the millennium, I suppose it
was bound to seem so monstrous that it
might star in a bad science fiction movie
entitled The Bug That Ate Stewardship.

Disappointingly, the “bad news” ori-
entation of mainstream and evangelical
media has done little to put the bug in
proper perspective by keeping it within
the context of our blessings. That is simi-
lar to the disservice we performed when
we filled our airwaves and bookstores
with the size of the federal debt and
never put it in perspective by relating it
to the size of our nation’s assets. The fed-
eral debt was never larger than one-tenth
of America’s assets, but try to find one
American today who has heard that.

Similarly, I've yet to hear a ministry
quote Donaldson, Lufkin and Jenrette, a
major Wall Street firm predicting that while
there may be isolated computer failures on
January 1, 2000, upgrading and replacing
millions of computers will make Y2K an
economic “blessing in disguise.” Merrill

Lynch adds, “While the so-called doomsay-
ers continue to predict a high probability of
a global computer failure, we remain cau-
tiously optimistic.” Yet we in the media
repeatedly and almost exclusively share the
view of Ed Yardeni, the most pessimistic
Y2K analyst on Wall Street.

Despite being promoted as a balanced
perspective, one popular book recently pro-
moted by leading evangelical media person-
alities began by imagining a 57 percent
drop in the stock market during the spring
of 1999. The author imagines economic
chaos and sees Y2K as a “time bomb that
would explode like a nuclear holocaust.” In
the book’s summary, one well-known evan-
gelical financial commentator advises
retired clients to get out of the stock mar-
ket, saying, “I believe it will take a big hit”
and require “10 years” to recover.

Just as we ignored leading economists
about the federal debt, the center of the
book contains a line deep within a chart
uncommented upon by the author and
commentator. This line quotes a Y2K
expert who says the odds of any decline
in the stock market due to Y2K are only
one in five.

The book says the advice by the com-
mentator — who, like the author, has no
experience on Wall Street and had once

The federal debt was never
larger than one-tenth of
America’s assets, but fry to
find one American today
who has heard that.

wisely sworn off predicting the stock mar-
ket — was given to the author when the
Dow Jones Industrial Average was at the
9100 level last summer. But my clients
were reading the finished book as the
market was making its correction last fall;
by the time the author was featured on
the Y2K special of a major evangelical
ministry, the market had dipped to the
8000 level.

That was typical of the 20 percent cor-
rections the market has experienced every
three years on average during this centu-
ry. During that same Y2K special, another
Christian financial advisor told my clients
that he wasn’t too worried about Y2K as
he didn’t think the world’s economies
would even make it to year 2000.

June 1999 NRB



Feeding Fear

So, after hearing all of the predic-
tions, what did my client Tom do?
Without consulting me, he called his
mutual fund company and transferred all
his stocks to government bonds.

But in the past six months, the
world’s economies have strengthened
rather than weakened, which makes
bonds fall in price as once fearful
investors move back to more rewarding
stocks. Tom thought something was
abnormal about his government bonds,
so he ordered some tapes from vet anoth-
er financial advisor featured on the Y2K
special. They shocked him so badly he
could hardly talk when he finally called.

He asked my opinion about convert-
ing his government bonds to $100 bills
and stacking them in a safety deposit
box. I asked what would happen to
banks, according to the tapes. Tom
replied they wouldn't open on January 1.
I asked how he was going to get his
money. He replied, “I hadn't thought of
that.”

Fear does that to people’s stewardship
thinking. And dealing with such reactionarv
fear is why many need the counsel of sea-
soned and unflappable advisors who've
seen giants in the promised land before.

I asked if Tom had heard the counsel
to “put your money in several places —
many places even — because you never
know what kind of bad luck vou are going
to have in this world” (Ecclesiastes 11:2
GNB). He said he had but wasn't sure how
that was relevant. 1 pointed out he was
putting all his money in one place because
the prophets of Y2K thought they knew
what kind of bad luck he was going to
have.

Of course, he recited a popular but
solitary verse that reads, “The prudent
see danger ...” | reminded Tom that the
Old Testament concept has never said
“imagines” danger and instructed that it
must be put within the context of the
words of Jesus, “So do not worry about
where vour food will come from as the
pagans do ... tomorrow will have enough
worries of its own.”

And after | reminded Tom of the con-
clusion of the “Parable of the Talents” —
the primary passage where Jesus Himself
connects His return with our stewardship
— Tom finally realized he had bought
into non-Christian concepts taught by
humans fearfully taking matters out of
context.
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This was Bakker’s primary confession.
So like Bakker, Tom finally listened to the
voice of God. He again diversified his
assets into prudent investments that will
create wealth for his neighbors around
the world today. And like the two faithful
stewards in the parable, Tom has been
blessed ... as will be his favorite min-
istries, which may no longer include
those who misled him,

We should clearly understand there is
far more at stake than our fading credibil-
ity and Tom's money. Though his lesson
cost the kingdom several thousand dol-
lars, the Bible at least saved Tom’s soul
from the fear and anxiety bugging our
culture. There are still millions of us imi-
tating the fearful steward of the parable
just when the Lord may indeed demand
an accounting.

The “bad news” orieata-
tion of mainstream and
evangelical media has
done little to put the bug
in proper perspective by
keeping it within the
context of ou blessings.

One elderly client told me only last
week that she has significant assets in
money markets as she’s still awaiting the
economic earthquake prophesied in the
early '90s. [ trembled as I realized that
tens of thousands of Christians and non-
Christians alike may die before the new
millennium or the Second Coming. Many
will then kneel before God, give an
accounting of their stewardship and con-
fess to imitating the fearful steward.

Christians may count on God’s grace
but the world will be more judgmental as
it reviews our stewardship. When one
voung but prominent evangelical Y2K
author was interviewed in a mocking
front-page Wall Street Journal article, he
said it didn’t matter that he’d sold all his
stocks, as the only thing to lose was a lit-
tle potential appreciation. He hadn’t
counted the souls of the economic elite
put at risk by our poor stewardship think-
ing in recent decades. As C.S. Lewis said,
it is since Christians have ceased to think
of the next world (by becoming preoccu-
pied with the end of this one?) that we

have become so ineffective in this ... as
stewards and evangels.

Avoiding Indigestion

Short-term financial pressures will
alwavs tempt us to discuss fear-filled
books and tapes with our viewers and lis-
teners. But before we give in, let’s reflect
that the nonprofit leader forum
Independent Sector (www.indepsec.org)
has long espoused that economic pes-
simism is a major deterrent to charitable
giving to churches, colleges and charities.
The kingdom cannot afford this.

Church growth specialists planning
for the longer term may not share
Bakker’s new view: “It is unconscionable
to pour multiple millions of dollars into
building huge mega-churches without
planning how we can help people with the
basic needs of life when the plagues of
Revelation begin.” As Jesus said, the spir-
itual challenges we face today are quite
large enough without worrying about
tomorrow’s food, drink and clothing.

In short, Bakker now believes God
gracefully gave him a few vears to stop and
think about his stewardship theology. God
willing, Bakker will have a few decades in
his new ministry to learn much more.

Before the rest of us, caught up in the
busyness of broadcasting also tempt God,
we might pause and think about the seri-
ous challenges we may be creating for
leaders who see the need to grow church-
es; for financial counselors who influence
where trillions of dollars of investments
and bequests go in coming vears; for laity
who try to be productive stewards today;
and for the money culture, both secular
and religious, that increasingly seeks a
more spiritually abundant life from New
Age books rather than the Bible.

All in all, this hopeful bottom line
remains: The Y2K computer problem could
indeed be a blessing in disguise if it helps
us finally to de-bug our minds of their lim-
ited and self-serving financial thoughts and
to renew them with the Bible’s God-honor-
ing stewardship teachings.

Gary Moore is counselor to ethical and reli-
gious investors, author of several books
(including the recent End-Times Money
Management, Zonervan) and has been a
commentator for UPI National Radio and the
Skvlight Radio Network. He can be reached
at 941-379-3807.
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If your telemarl<eting
firm does not have a

“Mission Statement” ...

...1t should.

Like you, we see our work as a ministry... .
...a way to impact lives for eternity.

You might not expect a
telemarketing firm like
InService America to have
much in common with your
ministry, but we share at least
one very important value.

Like you, we see our work
as a ministry... as a way to
impact lives for eternity.

The only difference is that
our medium of communication
is the telephone. We happen to

think that it’s still the most
important form of on-line
communication. That is why
we handle every phone call
with utmost care.

Our reliable staff of
Christian operators is ready to
respond to every call... around
the clock. More importantly,
our staff is sensitive to the
needs of those you need to
remain in contact with. That

means that every caller will find
a caring and compassionate
voice. Someone who is willing
to even pray over the phone.
Find out how [nService
America can partner with you
to impact lives and make a
positive impression for your
ministry-and do it affordably.
Call us and you’ll see how
we touch the lives of those
searching for an answer.

/ 1-:800-870-9865 /
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I’s not just a call... It’s our calling.

www.inserviceamerica.com * 306 - Enterprise Dr.
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he Year 2000 Problem is a management

issue as much as a technical one. Before

taking any of the steps outlined in this
article, you must get the commitment from
vour organization to devote the time and
resources necessary to address the problem.
Also, one person or team within your company
should serve as the primary contact for your
Y2K efforts in order to maintain consistency in
your Y2K statements and your responses to
various YZ2K issues.
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Examine Equipment

A readiness program should begin
with an examination of all equipment that
might use computer technology or con-
tain embedded chips.

This examination should include office
computer workstations and networks, tele-
phone systems, automated inventory sys-
tems, employee-related databases and
accounting and billing systems. Also check
the building equipment.

Someone with specific knowledge of
broadcast technology should carefully
examine station facilities and equipment in
order to identify potential Y2K problems.

Prioritize
After potential problems are identi-

fied, triage and remediation plans should
be developed to prioritize and implement
necessary corrective measures. “Mission
critical” systems should be addressed first
and fixes should be completed in time to
permit effective testing for Y2K readiness.

Y2K readiness cannot be
achieved by merely up-
dating computer systems,
fixing software programs
and obtaining cestificates
of compliance.

Legal Audit Plan

Concurrently with remediation efforts,
a legal audit plan should be developed to
deal withY2K-related legal issues as they
arise.

Analyze existing contracts and legal
relationships with equipment
suppliers/vendors, customers/subscribers,
program suppliers/advertisers and other
entities to determine the rights and oblig-
ations of the respective parties (such as

with respect to indemnification). This
analysis should also expose potential
sources of shared third-party liability in
the event of a Y2K problem.

In addition to contracts, examine
manuals and other documentation for
products bought by the licensee and
advertising and marketing materials pro-
duced by the licensee. Finally, the
licensee should determine the scope and
terms of existing and future insurance
coverage with respect to the Y2K problem.

Contact all vendors, suppliers and
independent contractors. Determine the
extent to which their systems and prod-
ucts are Y2K compliant and obtain assur-
ance that compliance will be adequately
tested. Make certain vou receive specific
information concerning the time by
which they will complete Y2K readiness
efforts with respect to their particular
equipment. Ask them to evaluate the sta-
tus of those efforts to ensure Y2K compli-
ance by third parties in the supply chain.

Should you receive incomplete or
unsatisfactory responses from these con-
tacts, it may be argued that ignoring or not
following up with parties that submit such
responses may constitute acceptance of
those incomplete answers and therefore act
as a waiver of legal rights to challenge any
future problems.

Don’t hesitate to seek certificates of
Y2K compliance. These should indicate
the manner in which compliance was
achieved, as broadcasters use equipment
in highly customized configurations and
may not have been tested in your particu-
lar configuration. However, having a cer-
tificate does not guarantee that the equip-
ment will work because of variances
regarding the legal definitions of compli-
ance and the technical means of achiev-
ing compliance.

Generally, the definitions of “compli-
ant” contain three major differences:
interoperability as a requirement for
compliance, coverage of leap vear and
1999 problems and importance of docu-

mentation (both user and vendor). You
should always confirm the definition of
“compliant” when dealing with third par-
ties because differing understandings may
have material consequences.

Upon completion of the
legal audit, broadcasters
should develop a contin-
gency plan for all potential

legal claims after the yeas
2000.

For equipment that is not Y2K ready,
it may be necessary to renegotiate the
terms of an agreement or contract with a
vendor or supplier to deal with fixing Y2K
problems. Note that modification of soft-
ware may raise copyright issues in situa-
tions where the computer programmers
or manufacturers hold the software copy-
right. In such situations, programmers or
manufacturers must be contacted to
acquire a fix or to obtain permission to
modify the software.

It is also important to assure that self-
help measures do not have the effect of
releasing the software developer from lia-
bility should fixes prove ineffective.
Similarly, software licenses and sales con-
tracts should be reviewed to determine
the extent to which warranties will still
apply if the software code is altered by
another company.

All new contracts should contain war-
ranties and indemnification provisions, as
well as obligations to repair/replace tech-
nology affected by Y2K problems.
Moreover, due diligence in new station
acquisitions should include an examina-
tion of potential Y2K problems.

Agreements with third parties which
involve computer system interfaces should
be studied for their Y2K problem implica-
tions. Broadcasters could face claims for
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damages to third parties resulting from
any system failures caused by uncorrected
Y2K problems in their systems.

For equipment that is nol
Y2K ready, it may be nec-
essary to renegoliate the
terms of an agreement or
contract with a veador as
supplier to deal with fixing
Y2K problems.

When conducting a legal audit, broad-
casters must also review non-broadcast
related legal issues. These issues would
include: potential tort claims arising from
Y2K problems at their facilities; claims
brought by empioyees stemming from
failures in payroll and other emplovee-
related computer systems; corporate offi-
cer and director liability related to legal
issues raised by the Y2K problem; share-
holder derivative suits; and compliance
with federal and state Y2K laws and regu-
lations (e.g., SEC disclosure obligations
related to publicly-held corporations, and
IRS Y2K accounting regulations.)
Insurance policies should likewise be
reviewed to ascertain the extent of any
coverage for repair and/or liability costs.
Options for new Y2K coverage should
also be explored.
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Legal Contingency Plan

Upon completion of the legal audit,
broadcasters should develop a contin-
gency plan for all potential legal claims
after the Year 2000. Such a plan should
identify potential avenues for responding
to areas of liability and possible failures,
including “first day” responses to lawver
and press inquiries. It also should assure
that management and the board of direc-
tors take proper, fully documented steps
to respond to the Y2K challenge.

Systems Testing

Y2K readiness cannot be achieved by
merely updating computer systems, fixing
software programs and obtaining certifi-
cates of compliance. Particularly with the
highly specialized equipment used to
operate broadcast stations, testing must
be performed not only on each piece of
equipment, but on the broadcast system
as a whole and the broadcasters’ interac-
tion with third parties. It is impossible to
extrapolate the Y2K readiness of one sys-
tem from the testing of another. In fact,
identical chips may act differently in dif-
ferent systems.

Don’t hesitate to seek cer-
tificales of Y2R compliance.

A survey of Y2K problems conducted
by the Information Technology Association
of America (www.itaa.org) provides a dra-
matic example of the need for testing, Of
the 450 organizations responding to the
survey, 67 percent had system failures
during Y2K compliance testing.

Interoperability Testing

Y2K readiness efforts also may be
worthless if systems (yours or those of
third parties) with which your computers
must interact are not Y2K ready. If the
interacting systems are not Y2K compli-
ant or have achieved Y2K compliance
through a method incompatible with
those used by the broadcaster, the sys-
tems may crash when they try to inter-
act. For this reason, it is necessary to
identify such systems, determine Y2K
readiness, and conduct interoperability
testing.

Examples of computer systems or
microprocessors with which a broadcast-
er might interface: satellite providers
where satellite receivers are used for pro-
gram delivery (especially digital) and tele-
phony, such as point-to-point audio cir-
cuits used to deliver audio from a
reporter to the studio.

Emergency Plan

Regardless of the quality of the Y2K
readiness plan you develop, the potential
for an unforeseen problem caused by some-
thing as small as a wayward embedded chip
or as major as a city-wide power outage
makes it essential that broadcasters develop
contingency plans for operating on January
1, 2000. Broadeasters should attempt to
assure that mission critical systems operate
even with possible failures to associated
equipment. Thus, for example, an emer-
gency power supply should be readied in
case the local power grid fails and a system
of manual overrides should be tested in
case remote operations controlling such
critical functions as tower lighting fail.

Wiley, Rein & Fielding, based in Washington,
DC, is general counsel for NRB and can be
reached at 202-719-7000.
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he Internet has vaulted from a
high-tech idea into a household
staple. According to Morgan
Stanley Technology, the Internet took
only five vears to reach 30 million
houscholds compared to the 13 vears
it took TV to gain the same audience
{(www.emergeine.com).
Generation X
& . cannot imag-
N ine life
' ; hefore
v, TV, and
t their chil-
dren will
not he able
) to fathom life
without the
“Net. In 1998, New

i
!

o
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by Adria Smith

Media, Inc., foreeast that the internet
will host one billion users by the vear
2001 (www.emergeine.com).

If vou recently made the invest-
ment and conneeted vour faniily to the
World Wide Web, vou know that vou
have provided vour children with
countless opportunities to leam. If vour
investment was made for business.
the Internet can provide many
opportunitics for vour company to
srow. But what else will the Internet
provide?

The Dirt of the Undernet

How about pornographic pic-

tures, instructions on committing

crimes and racist material” And

Filters manage what your family and employees view on the ‘Net

vou've opened a window tor vour chil-
dren to became potential targets for
predatory pedophiles.

But hang on to vour modem. Betore
vou caneel vour serviee. there are tools
available to heep your family
safe and the
workplace
clean.




You may want to be seated before you
read these statistics from “The Enough Is
Enough Campaign” (www.enough.org):
“In March 1998, there were 100,000 com-
mercial pornography sites on the Internet
and an estimated 200 new sites every
day. Because there is no law protecting
children from adult pornography in
cvberspace, anyone can freely and know-
ingly give children porn via the Internet,
without fear of legal recourse.”

Dust Rags and Meta Tags

Have you ever wondered why some of
your search results have nothing to do with
the topic of your search? You type in
“housework” and some of vour results have
absolutely nothing to do with sponges, vac-
uums or dusters. The answer, in most
cases, can be found in the Meta tag.

Meta tags are strings of words written
by the Web page’s author. Search engines
look at Web page titles as well as the con-
tent of the HTML code to see if they con-
tain any part of your entry. So although a
Web page may have nothing to do with
housework, if an author enters the word
into the page’s Meta Tag, the search engine
will consider it a viable result.

See how easy it might be for preda-
tors? They simply add the terms children
search for (Barney, Teletubbies) to the
page code and voila! — the offensive site
address appears.

Filtering Filth

Such freedom reigns in cyberspace.
The first tools of protection from Internet
garbage released on the market were
Internet filtering software systems. The
original technology had many limitations,
and as most things go in the computer
realm, it quickly became outdated.

Filtering, also known as content man-
agement, has evolved into a profound,
precise, personal technology. Shopping
for the right content management system
for home or business is almost like buying
a car — they come in a multitude of
shapes and sizes. While the original soft-
ware concept was limited, today’s tech-
nologies have the capability to provide
custom filtering services.

Maid Service: Clients and
Servers

There are two basic types of Internet
filters: client-based and server-based.
Client-based filters are software systems
installed on individual computers and
control what is viewed, not what actually

reaches the computer. Well-known client-
based filters include Cybersitter, Net
Nanny and Cyber Patrol. Server-based fil-
ters keep the information from reaching
your computer, either at your server or a
proxy server. For this reason, server-based
filters are less likely to be circumvented.
Server-based filtering has become a
popular choice for the home due to its
low maintenance and economical cost
(generally only a few dollars more than
basic service). A user simply subscribes
to the service; information is updated and
service is maintained by the provider.
With client-based filters, someone must
maintain the software, continually down-
loading updated lists of blocked sites and
information. Often, these lists are only
updated on a weekly basis, therefore
information is quickly outdated.

Cleaning With Keywords

Keyword blocking is a way to filter —
although very impractical. This method
can filter sites, portions of a site, or only
blot out a designated word. This particular
technology is based on a compilation of
words designated inappropriate (A
Practical Guide to Internet Filters, Karen
G. Schneider, p. 4).

The problem with this particular idea
is that if the word drug is blocked to pro-
tect the viewer from finding recipes for
dangerous drugs, it probably will keep the
user from finding information on pharma-
ceuticals or helpful information on fight-
ing drug addictions. Fortunately, filters
that use the keyword concept may also
enable the user to shut down this particu-
lar function (Schneider, p. 4).

On other occasions the term keyword
may refer to a concept used in the hunt for
unacceptable sites. To choose what sites
will be allowed, a company must first have
a system to review site content. Most com-
panies start by scanning the 'Net for sites
that may contain inappropriate material.

Software tools called spiders throw up
flags on potential danger zones. One of the
ways a “spider might catch a fly” is by
spotting a keyword. Once a sight has been
flagged, a team of employees reviews and
judges it by a pre-determined criteria
which varies from company to company.

If you are thinking that the job of
viewing vulgar Internet sites may put the
integrity of a team on the line, reassur-
ance comes with an explanation from
Integrity Online business manager Monte
Scribner. He explains that personnel for
the team at Integrity Online is very limit-

ed and that site reviewers protect them-
selves with a screen that covers the moni-
tor. The screen is dropped only as much
as is necessary to determine if the con-
tent should be blocked.

Added Cleansing Power

Filter services may have additional
amenities, including the capability to
block usage for selected users at selected
times, all controlled by the computer
overseer. This is a valuable feature in
households where children spend time
alone in the home. Other filters provide
passwords for each user on a designated
computer allowing a varied amount of
access for each.

Another attribute of many filters is log-
ging, the ability to review what has been
accessed and when access was refused.
This is a good tool for monitoring children
in a home or employees on the job and
can discourage misuse of the Internet.

Most filters alert the user of blocked
access. When a blocked access screen is
reached, the user is often given an expla-
nation for why the site is blocked. A user
can question the company’s choice, an
action which initiates a site review. In
addition, if the user reaches a site they feel
should not be available they may request a
review by the company. These reviews are
often handled on a top priority basis.

Search engines and chat rooms are
great areas of concern on the Internet.
Often the list of sites resulting from an
innocent search will contain Web
addresses for sites you would never want
children to see. Many server-based filters
are now filtering search results. This
process prevents addresses for blocked
sites from appearing in a results list.

Chat rooms are also a target of filters.
Chatting is one of the most dangerous
activities on the Web. “Chat rooms and
instant/private messages are two main tools
pedophiles use to contact children online,”
(www.enough.org). Many filtered ISPs block
chat rooms or greatly limit access.

How Clean Is 1t7

Another discriminator used in filter
technology is rating systems. At this time,
no rating system is used by the entire
industry. Filters based on rating systems
rely on the perceptions of different indi-
viduals rather than a firm philosophy.
Sites are rated by an outside rating ser-
vice or by the site operators themselves,
an idea that leaves the entire rating
process open for great criticism.
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America Onlme
(www.aol.com)

MHyMSﬂ?SpuM,uﬂrﬁﬁst_

100 hours free
Standard Account: five emal oddresses plus

10 Mb of space for personal Web page(s)
~ KOL s not o filtered ISP. Due fo proxy service sto-

tus, connot be used with Microsoft Internet
Explores, America Online, Microsoft Network or
Macintosh

*American Family Online
(www.afo.net)

Monthly Fee: $23.95 monthly for Intemet ser-
vice or S3 per month for proxy service; offers o
yearly payment option of $240

Standard Account: One email oddress with
space for personol Web poge

Service provided by the American Fomily
Associarion, which tithes 10 percent of the revenve
produced from the service. Updates ore mode on o
daily basis to the list of blocked sites. Chat rooms,
pomographic sites ond vielent content are filtered
by AFO. (NRB member)

CompuServe
(www.compuserve.com)

Monthly Fee: 519.95 for CompuServe 2000,
$24.95 for CompuServe Clossic

Standard Account: CompuServe 2000 offers
five e-mail accounts ond 10 MB of Web page
spoce; Clossic offers one account and Web page
space.

A subsidiory of America Online, it uses AOLs
porental control systems with the newly lounched
CompuServe 2000. CompuServe Classic use Cyber
Patrol filtering software technology that requires
monthly updates. CyberPatrol is based on rating sys-
tems; fests hove shown it to allow material that
some consider odult sites.

CrossingGuard
(www.crosswalk.com)

Monthly Fee: Free with free Crosswalk mem
bership
Standard Account: /A

The first free service of its kind. With  conservafive
filtering philosophy, 18 categories of material are fik
tered, ronging from adult-only content fo sites with
profanity to sites the company deems tosteless.
Chat is limited to CrosswokChat and Gospel
Communication Network’s chat events. (NRB
member)
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of $25.

Mismofﬁnlﬂhwﬁudls?m
size. The service restricts access to sifes in 12 cate-

nation fo adultonly content. Restricted sites are
updoted on o daily basis.

LTI Net, Inc.
(www.ltinet.com)

Monthly Fee: Varies with senvice desired
Standard Account: Most range from $19.95

to $24.95 for Intemet access; proxy only service
ronges from free to $4.95

LTI Net's solufion is used by more fiftered ISPs thon
any other filtering technology. LTI Net is the only fik
tering technelogy. developer that prides itseff on
being biblically correct, not polifically correct, in its
filtering process. Some clients want fo market themr
selves as on ISP and use LTI Net to do everything
behind the scenes, while others simply want use of
the filter. (NRB member)

FamilyConnect*
(www.familyconnect.com)
Monthly Fee: 518.95 o filter service only for
$4.95 (proxy service used in conjunction with ISP)
Standard Account: One e-mail oddress with
space for o personal Web page
FomifyConnect is o filtered ISP and the least resfrictive
of those discussed here. The more liberol approoch fo
filtering enabves the company o serve several lorge cor
porations. FomilyConnect promotes its fltering service
0s blocking only pomogrophy r llegf stes. It reserves
the right to block sites that promote hatred and racism.
Blocked sites are updated doily

*Proxy servers are good opfions when o filtered ISP
is not available in o focal area. They allow users fo

log on with a stendard local provider, but still have

the benefits of o filtered server.

(source: Consumer Reports, May 1997, p. 30)
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The problem with keyword blocking
is that if the word “druq” is blocked
to protect the viewer from finding
recipes tor dangerous drugs, it prob-
ably will keep the user from finding
information on pharmaceuticals or
helptul information on fighting drug
addictions.

The PICS rating system (Platform for Internet
Content Selection) was created by a team of indus-
try personnel including publishers, telecommunica-
tions companies, ISPs and software firms. The PICS
Statement of Principles states, “PICS mem-bers
believe that an open labeling platform ... provides
the best way to preserve and enhance the vibran-
¢y and diversity of the Internet”
(www.bilkent.edu). The most commonly known
rating systems include the PICS systems, RSACI
{Recreational Software Advisory Council on the
Internet), Safesurf and the Netshepherd rating
system.

Since ratings are not a requirement, many sites
remain unrated. A report from the 1997 “Internct
Online Summit: Focus on Children” states,
“Collectively, less than 25 percent of the Web is
currently rated, and the number of Web sites
increases dailv” (www.cnough.org/summit).

The Government's Janitorial
Service

As you might expect, Washington lawmakers
are trying to put their elbow grease into cleaning
up cevberspace. The “Child Online Protection Act
(COPA) was designed to protect minors from
harmful material on the Web by requiring com-
mercial Web sites to colleet some form of adult
identification. U'SA Today reported on February 2
that enforcement of COPA was blocked by U.S.
Judge Lowell Reed of Philadelphia, who said that
enforcement of the law would “chip away” at pro-
tections of the First Amendment.

If cleaning up vour Internet access seems
overwhelming, it doesn’t need to be. A simple
overview of companies and their capabilities
should point you in the right direction. The worst
choice would certainly be to leave your home
unprotected or vour office open to unnecessary
garbage. And don't forget vour best protection —
commion sense. Keep computers in the open,
check on what vour family/employees are viewing
and educate those under vour care in the dos and
don’ts of evberspace.

”

Adria Smith is a free-lance writer and may be
reached at warreng@gmi.net.
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reater viewer choice marks the

future of TV. Choice of program-

ming, choice of navigational meth-
ods and choice of hardware spell more
viewer options and control. Much has
been written in this magazine about the
changes in technology that will make all
of these choices possible.

So what steps can we take now to pre-
pare® | believe that 4 TV provider's fun-
damental building block — betore vertical
integration, globalization and other
important innovations — is relevant
Christian programming. Alcthough this is
basie, it is often overlooked in the rush to

NRB June 1999

PART ONE

100s€e the Future

make plans for the future. It seems too
simple. but let me explain.

The Future: Relevance

With so many choices in the future,
viewers must make a greater effort to find
our programmniing. What fundamental rea-
son will make it worth the troubic?

I believe there is no better wav to
build a loyal eore audience than to con-
sistently provide relevant content.

Without relevance, viewers won't be
compelled to find us among the program-
ming assortment available, contributing to
an even smaller audience watching

Between 50-70 percent of
adults surveyed by TLN —
across all demographic
regions — are unhappy
about the excessive vio-
lence and sex on TV and
desire programming that
values family, faith, com-
munity and work.




THE RE S AI.WAY S

It's a place where families can watch television together, without worrying about what it’s teaching
their kids. It’s based on sound Christian principles. For affiliate information, call Risa Hubbard of
FamilyNet at 1-800-8 FAMNET. For program and ad sales information, call Darin Davis of
TimeRite, Inc. at 1-800-777-1127.




Christian TV. NRB secretary Wavne
Pederson wrote in NRB’s September 1998
“Signing On” column that Christian media
must “think outside the box and not limit
itself to the traditional models of electronic
communications.” While [ agree with this
analysis, | believe it must go further. We
must not limit ourselves to the traditional
models of programming, but look for wavs
to broaden or enhance it.

Such an approach leads us to examine
pre-conceived ideas about the viewer:

1. Who do we want to reach?

o

. Do we want to reach the unchurched as

well as committed Christian viewers?
3. If the answer is ves, what exactly is
relevant Christian programming for
the “seekers” in our audience?

4. How do we get to know them?

7l

. How do we determine their viewing
needs?

6. What are the different needs in each
age group?

Eighty percent of the
people surveyed by
TLN said they believe
in God and in prayer.

Once we answer these questions, we
must use our creative energy and
resources to create biblically based pro-
gramming that is intentionally relevant to
these viewers.

The Future: Viewer

Stats

The Total Living Network (TLN) team
has conducted a survey of a cross-section
of Americans regarding their beliefs,
habits and TV practices. We found we
have more in common than you might
think:

1. Eighty percent of the people said
they believe in God and in praver.

o

. More than 70 percent said that a
decision must be made in order to
have a relationship with God.

J. More than 70 percent responded pos-
itively to the word “salvation.”

4. Between 50-70 percent of adults —
across all demographic regions — are
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unhappy about the excessive violence
and sex on TV and desire program-
ming that values family, faith, com-
munity and work.

However, reaching this seeker audi-
ence presents great challenges. Of the
more than 70 percent who share our val-
ues, approximately 15 percent ever watch
Christian TV.

What a disconnect! The image these
people see on Christian TV does not con-
nect with the values they share with us.

Somehow, they do not link the values
that they talked about — believing in
God, believing in prayer, believing in
faith, believing that you need to have a
relationship with God, wanting less vio-
lence on TV, wanting better values for the
family — to the image they see on
Christian TV. We must explore ways to
overcome this disconnect to have a
greater impact on our culture.

With this in mind, TLN’s mission is to
create programming that connects with
the shared values of seekers. In order to
do this, the programming has to answer
the questions seekers are asking, use sub-
ject matter they relate to and speak in
language they understand.

The Future: Language

TLN’s research shows that both
Christians and seekers strongly desire rel-
evant programming that inspires and
encourages them rather than preaches at
them.

For more than 30 years, Christian TV
— for the most part — has limited itself
to a formula of providing teaching and
preaching programs communicated in
Christian jargon. While this is valuable to
viewers already in the fold, it offers little
to the seekers in our audience.

In fact, for the most part, program
content is incomprehensible or irrelevant
to people who do not understand our lan-
guage or are not part of a church. While
using spiritual jargon, we tend to address
only the spiritual side of our viewers,
neglecting emotional and physical needs.
We must change this if we are ever to

A TV provider’s funda-
mental building block
is relevant Christian

programming.

reach a larger portion of the church and
those being called to Christ by the Holy
Spirit. Several vears ago, [ saw a billboard
during a presidential race that asked what
Pat Robertson and John F. Kennedy had
in common.

There is no better way
to build a loyal core
audience than to con-
sistently provide rele-
vant subject matter. '

The answer: no one would listen to
them because of their religion. We in
Christian TV also must overcome this
barrier. | believe we can do this by creat-
ing intentionally relevant programming
that truly speaks to viewers — Christians
and seekers — in a language thev under-
stand.

As we seek wavs to enhance our cur-
rent programming and distribution meth-
ods, I believe it will become more evident
that we in Christian TV must be increas-
ingly strategic in our thinking and part-
nerships to be more effective in the mis-
sion field of the 21st century.

In our preparation for the future, let
us keep in mind the praver of Jesus in
John 17:20-21: “I pray for these followers,
but I am also praying for all those who
will believe in Me because of their teach-
ing. Father, I pray that they can be one.
As You are in Me and I am in You, | prav
that they can also be one in Us. Then the
world will believe that You sent Me.”

(Editor's Note: Watch for Part Two of
Choose the Future in next month's issue.)

Jerry Rose is a member-at-large of NRB's
executive committee. He is founder/CEO of
Total Living Network, based in Chicago.
Reach him at jrose33002@aol.com or 312-
433-3838.



very day we put ministries like

yours ¢n the air and in frent of

the pecple you want o reach
Whether it's TV radio. or the Internet
KMA media makes the most of your
media dollars by making every
second count. It's what we do best.
At KMA media we understand how {c
create and place a message that
impacts your target market. What's
more. we have an award-winning
production team that can put 1
together for vou. All at & price that
gets you the best ROl So if you want
more from your time on the air call us
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For more information, contact Chuck Mervitt (cmerritt@kma.com) or Pamela McCann (pmccann@kma.com).
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NCI closed captions
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CAPTURE COUKTESY OF NCI
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Special Report From NRB and NCI:

Closed
Captioning

by Daphane Johnson

OUR SEGMENT
ON HOME SAFETY.

ou have made the final edit and vou think it is
pertect. You listen to the talent one more time
and know the intended audience will under-
stand every point that is being made. Or will thev®
The fact is that 90 percent of the general popu-
lation is capable of tully appreciating the great
seript your writers worked so hard to perfeet, but
the other 10 percent will have little or no idea

CAPTIONS ARE
ELECTRONICALLY TIME-
CODED TO CORRESPOND
TO THE SAME CODE
ASSIGNED ON THE
VIDEO TAPE WHERE THE
SPOKEN DIALOGUE
APPEARS.

about what is being said because they are deaf or
hard-of-hearing.

If your target audience is 53 and older, then
the percentage of hard-of-hearing individuals is
much higher than 10 percent. A federal govern-
ment report savs hearing loss starts to rise dramat-
ically after age 55, and that 33 percent of individu-
als 65 and older have some degree of hearing
impairment. Are vou losing this audience?

Meeting Viewer Needs

One way to increase vour viewing audience is
to produce vour program in a closed caption for-
mat. Closed captioning displays the dialogue, nar-
ration. and sound effects of a video program as
words on a TV screen, similar to subtitles in a
movie. Unlike subtitled movies, closed captioning
allows the viewer to choose whether or not to dis-
play the captions. A decoder built in or attached to
u television set opens the captions and displavs the
words on the TV screen.

NCI's Help

In 1979, the nonprofit organization National
Captioning Institute (NCI) was cstablished to
develop the national closed captioning TV service
to benefit deaf and hard-of-hearing people. The
service was an overnight sensation. Suddenly,
thousands of people who had been watching a
sometimes contusing world of images could fully
enjoy TV programs. NCI created words worth
watching.

NCI offers two types of captioning: Off-line for
pre-recorded programming and real-time for live
programming. Off-line captions are used for prere-
corded programs and are prepared before the pro-
grams are aired.

An off-line captioner views a tape of the pro-
gram and types the words on a standard kevboard
into a computer equipped with captioning software.
Captions are electronically time-coded to correspond
to the same code assigned on the video tape where
the spoken dialogue appears. The captions are
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lie FCC has established an eight-vear transition peri-

od tbeginning January 1. 1998) for the captioning of

new programming, “New programming” includes
programs first published, distributed or exhibited after
January 1, 1998, At the end of the transition period, 100
percent of all non-exempt new programs must be cap-
tioned and at feast 73 percent of programming first
exhibited before January 1, 1998, must be captioned.

December 31,
1999

Al networks and
program distribu-
tors are required to
provide the same
level of captioning
as in 1997, even if
the amount of cap-
tioning exceeds the
regquirement of the
original Telecom-
munications Act.

By January 1,
2003

30 percent of a
channel’s pre-rule
programming must
he closed captioned.

Beginning
January 1,
2006

Al new program-
ming must be cap-
tioned.

By January 1,
2008

75 percent of all
non-exempt pre-
rule programming,
must he captioned.
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Between
January 1,
2000, and
December
31, 2001

23 percent of new
programming
must be captioned
»ach quarter, on
cach channel

Between
January 1,
2002, and
December
31, 2003

50 percent of all
new programming

broadcast must be
captioned.

Between
January 1,
2004, and
December
31, 2005

75 percent of all
new programming
broadcast must he
captioned.

stored on a computer diskette and are encoded,
merging the video and captions to produce a sec-
ond master tape. The second master tape is
returned to the program source to be used when
the program is aired.

Real-time eaptioning is used for live programs
such as news and sports. Highly skilled captioners
watch or listen to a live TV program and stroke the
words phonetically into an electronie steno machine
at speeds of up to 250 words per minute. A comput-
er with a special dictionary is connected to the
steno machine and converts the phonetic shorthand
into captions. The captions are sent back to the
broadeaster over telephone lines and are automati-
cally added to the broadeast signai.

GOVERNMENT STATS
REPORT THAT 33
PERCENT OF PEOPLE
AGED 65+ HAVE SOME
FORM OF HEARING

FCC Regs

Taptioning technology was recently addressed
by the FCC. The Television Decoder Cireuitry Act
mandates that all TVs with 13-inch or larger
screens include caption-display circuitry, making
captions easily accessible to deaf and hearing audi-
ences. In addition, the Telecommunications Act of
1996 required the FCC to prescribe rules and
implementation schedules for the captioning of
video programming.

The original rules written by the FCC required
nerworks to caption 93 percent of shows by ihe
vear 2008. Dissatisfied with several exemptions
contained in the law, the National Associaticn of
the Deaf filed a “Request for Reconsideration”™ with
the FCC, resulting in several changes.

Compliance

Responsibility for compliance with the closed
captioning rules is on the cable operatar and all
other video programming distributors such as broad-
casters and DBS, OVS and SMATV providers, who
provide programming directly ta a customer honze.

However, the FCC savs that vou may rely on cer-
tificates from program sources stating that they have
met the FCC requirements. Thus, vou should incor-
porate captioning and certification obligations into
contracts with your program suppliers.
Daphane Johnson is « sales and marketing account
executive for NCI, based in Vienna, VA, For more infor-
mation abowt NCI's services, contaet Johuson at djohn-
sem@neicap.org or 703-917-7623.
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Shirley Dobson is chairman
of the National Day of
Prayer and may be
reached ot 719-531-3379.
For more information
about Comm-LINC, contact
NR8 director of communi-
cations Karl Stoll ot
703-330-7000, ext. 517,
or kstoll@nrb.org.

NRB June 1999

Can Prayer Heal Our Land?

by Shirley Dobson

n May 1997 there was a measurable drop in crime

in Philadelphia. It wasn't due to increased police

presence or local delinguents and troublemakers
suddenly deciding to take a vacation. The cause was
something much simpler and more profound —
sarnest pravers of concerned community residents.

Sound incredible® Perhaps to some folks. And vet
if we believe the words of Seripture, we should have
no trouble accepting the report. The apostle Paul
teaches us that there is a tangible link between our
pravers and the state of society in which we live. Why
else would he have insisted that pravers and interces-
sions be made “for all men, for kings and all who are
in authority, that we may lead a quiet and peaceable
life in all godliness and reverence” (1 Timothy 2:1-4)*
It's clear that Paul believed our pravers can — and
will — make a difference.

It isn’t enough to concern ourselves solely with
our own personal praver requests. If we are to live as
genuine disciples of the Lord Jesus, to shine as lights
for Him in a dark and dying world, our praver hori-
zons must be expanded far bevond the narrow realm
of our private, individual needs.

This involves the realization that the “powers that
be™ — our government and elected ofticials — desper-
ately need our spiritual support. The governing
authorities may not alwavs make the best decisions,
but they are in place by the will of God. There is a
direct connection between our intercessions and the
moral and spiritual condition of the nation in which
we live.

"But what about Acts 5:29: ‘We ought to obev God
rather than men?”” someone may ask. Precisely —
and it is God Himself Who commands us to remember
our nation and our leaders in praver. Yes. there will be
times when we must make deliberate choices as to
where our ultimate loyalty lies, but this in no way nul-
lifies the mandate to submit to and spiritually support
governing authorities.

But isn't the task of praving for an entire nation
much too big tor mere individuals? Can our meager
pravers really have an impact on our country and its
leaders® Moses had a similar reaction when the Lord
confronted him at the burning bush. “Who am 1,”
asked the great hero of faith, “that I should bring the
sons of Israel out of Egypt?”

Similarly, we ask, “Who are we, that we should
help to bring about the healing of a nation through

our pravers?” It’'s a question worth asking. For we
are the salt of the earth and the light of the world.
Without light, how great will be the darkness of the
land in which God has called us to shine for Jesus
Christ!

Does praver make a difterence Consider the
plight of the enslaved Israclites. Here was a nation
oppressed, groaning under the dominion of pagan
Egvpt. No rights, no voice, no power whatsoever.
What recourse did they have but praver? In Exodus
3, God tells Moses, “The cry of the sons of Isracl has
come to me.” Their prayers had an impact; God
heard and responded in miraculous wavs, even part-
ing the Red Sea to provide a way of escape for Ilis
people. Praver is powerful and does change things.

So what steps can we take toward the healing of
our nation through the power of praver®

1. We must come before God on His own terms,
approaching Him in sincere reverence, awe and
humility.

2. We must be sure to examine our own spiritual
condition before taking on the task of supporting
the nation in prayer. Is there unconfessed sin in
our lives? Are our motives pure?

3. We must prav as God would have us pray. Jesus
warned against the dangers of hypoerisy and of
mindless, repetitive prayers.

4. We must cultivate a rich praver life in our lives
and in our homes. If we are not concerned with
our own praver life, how can we expect God to
take our pravers for the nation seriously”

5. We must begin to pray for our nation on a regu-
lar basis. God has called us to support our
nation and its leaders through praver.

So what about Philadelphia and its 1997 crime
rate drop? Can we prove the “praver connection” in
this particular case? No, for prayer is a matter of
taith, a battle fought in an unseen realm where our
struggle is “not against flesh and blood, but against
principalities, against powers, against the rulers of
the darkness of this world, against spiritual wicked-
ness in high places” (Ephesians 6:12).

One thing we do know: God responded when the
praving people of Philadelphia upheld their commu-
nity in praver. We are called to do no less.
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J. A. REYES & ASSOCIATES, INC. can generate a new revenue
stream free of up-front fees or charges. We market your
properties to the wireless industry for the purpose of co-
locating their transmission devices on your rooftop or tower.

J. A. REYES & ASSOCIATES can provide “turnkey” site-market-
ing services, including:

e Site Marketing to the entire Wireless Industry

* Negotiating Site Lease Agreements

¢ Legal Review During Negotiations
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Passive income opportunities now available!
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() Yes! Show us how our station can receive passive income.
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Wanted

Translutors Spanish Language Christian
broadcaster Radio Nueva Vida is looking
for commercial/non-commercial AM/FM
translator opportunities in Hispanic mar-
kets. Contact Phil at KMRO@venet.com
or 8S05-482-4797.

Positions Available

Station Mnnuger New AC commercial
station WREQ-FM/Elmira, NY, seeks sta-
tion manager. Experience in Christian
radio management, sales and program-
ming required. Send resume and salarv
history to WREQ, R.R. §, Box 220,
Brookville, PA 15825,

PM Drive Host wnBA-FM/DuBois, PA, 2
50,000-watt Inspo/Teaching/Talk commer-
cial station looking for full-time PM drive
host. Live on-air experience in Christian
radio required. Production and computer
skills desired. Send resume and tape to:
seneral Manager, WDB., 28 West
Seribner Ave., DuBois, PA 15801,

c :: Your sign of quality.

INFOCISION MANAGEMENT CORPORATION
The Industry Leader in Christian outbound

telephone fund-raising

Contact Tim Twardowski or Nick Stavarz

at (330)668- 1400

Want more
classifieds?

www.nrb.org/class.htm

tape for only $10 by contacting

or fax 703-330-6996.

Thc host of The Michael Reagan
Show captivatingly shared his life

story. Want a copy of his remarks or

Tammy Singleton at 703-330-7000,
ext. 503, e-mail tsingleton@nrh.org

wish vou'd been there? Get the audio-

Did you hear Michael Reagan
at the fifth annual NRB Media
Brealifast during NAB ’99 at the
Las Vegas (NV) Hilton?

NRB June 1999

Advertiser Index

ADVERTISER

All American Svndication . . .
American Family Association
Back to the Bible . . .

Bott Radio Network

Broadeast Software

International . ... ... ... .

Domain Communications
Kastern NRB Regional
FamilvNet .

ICGRN v AP NS & -
InfoCision Management . .
InService America ... ... ..
J.AL. Reves/NRB Membership
JOVON Broadcasting . . . ..
KMA Media
IKMS Software

KSUD . ...

LIM Productions LLC .
National Right to Life .
NRB Advertising . . ..
NRB Cooke/Smart Books .
NRB Directory CD-Rom . .
NRB Membership . . . ..
NSN Network Serviees .
Silent Word Media Resources
Total Living Network
UNSHACKLED! ........
VITAC Captioning . . . . ..
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Producing Effective Christian
Television Programs

Making your television ministry a reality!
By Phil Cooke
Written by a veteran producer, this 236 page manual is packed with
“need to know" information.
“Phil Cooke is a uniquely gifted producer..." Bob Williams, VP, Billy
Graham Association
Phil answers key questions like:
®Where do | begin?
#Do | rent or buy equipment?
#Do | have to pay for music?
®How much will it cost?
®What about fund raising on TV?
&®How do | find a studio?

Only $4995 plus shipping

Call NRB at 703-330-7000 ext. 514
or visit www.nrb.org

On A Shoestring And A Prayer

A "nuts and bolts" guide on how to make your video ministry more dynamic
...even if all you have is a camcorder!
By Doug Smart

W:‘iﬂ'en by a 20 year Hollywood veteran, this 207 page manual addresses the needs of not
only professional broadcasters & students, but lay S Fastor .. onde—

people as well. i mor from she top | g

Includes: B
® Basic Camera Movement
®The XY and Z Axis

@ Screen Direction

®Lighting Basics

®Beware of Cheap Graphics
®Dashboard Sunshades & PVC
€"Smart Laws"

only $49 . 95 plus shipping j

)
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Call NRB at 703-330-7000 ext. 514 ;
or visit www.nrb.org o
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Billy Graham Paul Rader Jerry Falweell

June 1, 1957

Billy Graham's New York crusade at Madison Square Garden is filmed for a series
of 17 weckly broadcasts on ABC. marking the first nationally televised crusade. In
respanse, the ministry received more than 1.5 million letters und tallicd 330,000
decisions for Christ. Graham was inducted into the NRB Hall of Fame in 1981

June 17, 1922

Paul Rader's first radio broadcast takes place on WHT/Chicago from ihe roof of
city hel. By 1930, Rader’s program. Breakfast Brigade, aired daily on CBS. Rader
is wlso knowen as the author of the hymns Only Believe and Old Time Power.
Rader was inducted into the NRB Hadl of Fame in 1976.

June 21, 1956

Jerrv Fulwdl founds Thomas Road Baptist Church in Lynchbwrg, VA, and
begins live radio broadeasts on WBRG for 87 per program. The Old-Time
Gospel Hour aiso begins broadcasts on local TV that same yeur.
Falwell was inducted into the NRB Hall of Fame in 1955,

NRB June 1999



More than 2000 stations

WORLDWIDE

use our digital software

"The BSI software is excellent! It's better than competing systems
costing many times as much.”

Jim Zix - General Manager/Chief Engineer
WLAB - Fort Wayne's Christian Music Source (Fort Wayne, Indiana)

OnNn-Screen Affordable Di.gital
Cart Machine Automation
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Yes... it's true. An easy-to-use on-screen digital cart Across- the-country and around-the-world, stations are
machine that runs on a regular PC. Thanks to our discovering our easy-to-use WaveStation automation.
exclusive RapidFire® technology, playback is Install our software on your PC and you have a powerful,
instantaneous. True rotating cart capability. WaveCart versatile automation system capable of music-on-hard
comes with its own digital audio editor and uses drive or satellite format. WaveStation comes with its
standard or compressed WAV files. Can be controlled own digital audio editor and uses standard WAV files.
externally. Up to ten on-screen decks. Win 3.1 or 95. Fullautomation or live assist. Windows 3.1 or 95.

249 009
c;$;>mplete g'ﬁm.é implete

BSI T

Broadcast Software International

888-BSIUSA1 of www.bsiusa.com

Try It, Before
You Buy It!

Download the REAL software
from our web site. Test and try
before you buy.
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Tired of p

Choosing the right programming components
for a successful Christian radio station can be
more difficult than it appears.

Music, news, talk, specials, scheduling,
personnel, production, engineering — it's a big
undertaking. Experimenting can be costly.

At American Family Radio, we've eliminated
the guesswork by honing a highly successful 24-
hour-a-day programming lineup. It is currently
being broadcast over 150 stations in the U.S. and
Canada.

AFR PROGRAMMING IS FLEXIBLE

Take any or all of our programs. Use them
just on holidays. or overnight — maybe only on
weekends. It's your choice.

Your station can stand out in a competitive
market with original information shows like AFR
News at five minutes before the hour; Today’s
Issues, a live call-in show with nationally known
guests; and AFA Report, a news program
directly from the nation’s capital; and a wide
range of professionally-produced specials.

AFR PROGRAMMING IS FUN
AFR turns casual listeners into loyal listeners.
Our on-air people are encouraging, engaging and

just plain fun.
Your audience
won't get hored
because AFR is
live — never
automated.

Our music
is a superb mix
of the best light
contemporary and traditional — both old and
new.

Along with the music and news we offer the
very finest in short and full length features from
well-known teachers such as James Dobson,
Larry Burkett, James Kennedy, David Jeremiah,
Adrian Rogers, Tony Evans, Michael Youssef and
others.

AFR PROGRAMMING IS FREE

And the best part is that AFR programming is
FREE! No strings attached. (Call us for
equipment requirements.)

So quit playing the guessing game. For more
information call Marvin Sanders at 601-844-8888.






