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Sharp presents two new
LCD Color Video Pro;ectogﬁ

el i

They’re both brighter and ligh

o

XG-1500 cesling mount XG-1100 portable

LCD PROJECTION SYSTEMS

SHI\HI"ISI[IN

Now you can brighten up your presentations with two new Contact your local authorized Sharp Professional Products
convergence-free professional LCD video projectors from Sharp dealer for a demonstration. Or call (201) 5298731 or FAX: (201)

Both the XG-1100 (portable model) and XG-1500 (ceiling: 529-9636. Once you do, you'll see why Sharp Solid State LCD
mount model) are brighter, lighter and more compact. And, color video projectors leave CRT ‘tube’ projectors in the dark.
because they are Solid State LCD, they also set up in scconds*

The XG-1100, with its top-mounted carry
handle and optional carrying case, is a smooth
traveler. And the XG-1500, with its back-lit wircless
remote and space-efficient design, 1s a natural for any
ceiling, wall or even shelf-mount instalfation.

Both models incorporate industrial-type BNC video inputs
as well as an $-Video terminal, so they connect casily to a wide
varicty of sources—including many PCs. Plus, for improved
compatibility, the XG-1500 also features built-in RGB.

With both XG-1100 and XG-1500, you also get a 20”-100”
zoom lens, a convenient scan reversal switch (for rear-projection
use), as well as 3-wire (grounded) power cord. And, with a read-
ily available long-throw lens, VGA or Mac 11" graphics interface,
thesc projectors arc all set for almost any special multimedia
application.

*Sharp’s Twin-TFT Solid State LCD technology means absolutely no technical set-up

SHARP.

FROM SHARP MINDS
COME SHARP PRODUCTS™

© 1991 Sharp Electronics Corporation, Professional Products Division, Sharp Plaza, Mahwah, NJ. 07430-2135
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Lapsed donors reactivated thru
telemarketing

Knowing that Christians ar¢
employed by you to make these
calls on our behalf has been 3
source of real comfort to us. We
have used other Lelemarketing
firms in the past that did not
have Christians do the calling,
and we encountered many prob-
lems because of it.

plus. .. vour firm is the only
one 1 have ever worked with that
brought in 100 % of the pledged
amount on the first letter that
goes out 24 hours after the pledge
is made.

And this wasi '\ a one-time occurrence either. 1t happened
first in our 1987 campaignh. and was just repeated in Out

1988 campaign!

Open Doors Wwith Brother Andrew

Terry Brand
Director of Marketing
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Needs Shall

An Audience

SIGNING ON

This is my first opportunity to express apprecia-
tion for your vote of confidence in allowing me to
serve you as president of National Religious Broad-
casters (NRB). I remember well the first NRB conven-
tion I attended in 1978. The information shared and
fellowship with other Christian broadcasters made a
lasting impression on me.

I decided at that convention | wanted to get more
involved in NRB. That led to many fulfilling oppor-
tunities to serve this as-
sociation. It is a great
privilege and honor to
help provide leader-
ship in the year ahead.

Ministry That
Meets Spiritual orks awe compeen and commied.

Since my initial involvement, NRB has grown
dramatically in size and influence. Today, the reasons
for its founding remain significant. First, to join forces
to maintain freedom for Christian broadcasting in
America. Second, to encourage the production of
quality Gospel programming. The assumption of the
founders was that quality included ethical financial ap-
peals and accounting of funds.

Our staff is analyzing the data from a survey of the
Board of Directors which explores the mission of NRB
in the light of recent growth and development. Today,
other concerns may be salient to the mission of NRB.
We will share that information as it is available.

One of my first memories as a small child is of sitting in front of the glowing orange
dial of a Zenith radio listening to my father preach and the choir of the church he pas-
tored sing. Of course I thought that there were actually little people in the radio and |
tried to catch a glimpse of them.

My father had attended Moody Bible Institute and among many things learned the
value of radio. During his entire ministry he used radio effectively in pastoral and mis-
sionary work It was natural then for me to use first radio and then television in my
first pastorate. I learned that the broadcast media can reach people the local church will
never reach. | also was amazed at the way listeners would open up and share their
spiritual needs through the mail and on the telephone.

It took about a year for me to realize that if I used the spiritual needs expressed in
the radio audience rather than my own agenda to inform my preaching and teaching,
the effectiveness seemed to increase dramatically. The church was soon filled and
property was purchased for a new building which is filled today.

As a young pastor, I had discovered the enormous power of audience-centered
communication. The principle still works today. People in our society have pressing
spiritual needs. Ministry which takes these needs seriously and applies God’s Word ef-
fectively in meeting them will always have an audience. New technology may lead to
innovative ways to reach audiences, but our effectiveness as Christian broadcasters
will always depend on our ability to identify and meet the spiritual felt needs of our
audiences.

Always Have

by David Clark

David W. Clark is president of NRB and dean of Regent University’s College of Communica-
tions and the Arts in Virginia Beach, Va.
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READERS FORUM

Licensing Non-Broadcasters

Dear Editor:

In view of the current controversy in-
volving the licensing of businesses that
play local radio station’s music in their es-
tablishments, I thought it would help you
to describe who is required to have a
license and under what circumstances.

A recent article of mine ended with
this thought: "Nearly all non-broadcast
music performances are licensed in
Europe. Yet the three licensing organiza-
tions in the United States probably have
less than half the non-broadcast music
users licensed!"

This presents the Performing Rights
Organizations with a very tempting oppor-
tunity to increase revenues at a time when
their broadcast income is flat. This
prospect has prompted ASCAP and BMI
to mount a strong effort to increase both
licenses and revenues in the non-broadcast
area.

As a result, there have been a growing
number of protests by these music users
made to local radio stations, newspapers,
magazines, and broadcast conventions.
(Recently their cause was championed by
ABC Radio Network’s Paul Harvey.)

Many of these businesses are playing
their local radio station in their estab-
lishments. The owner may be an advertiser
on the local station and feels he has a
"right” to play the station’s music in his
store.

Part of the problem is to increase
revenue. Consequently, field repre-
sentatives are eager to produce as many
licenses as possible. At times they haven’t
thoroughly investigated the premises they
are trying to license.

The copyright law is clear on this
point: if certain conditions exist, a license
is required. The conditions include: the
type of tuner used, the number of speakers,
and the square footage of the estab-
lishment.

If the situation doesn’t meet the min-
imum requirements, there is no need for a
license. And here is where the problem oc-
curs. The field representative may fail to
confirm that these minimum conditions
exist before he requests a license.

BMI attempts to confirm the use of
music by an establishment — and that it
meets the copyright requirements —
before soliciting it through a direct mail
campaign. ASCAP usually handles licens-

ing locally through its field staff. Its ap-
proach tends to be somewhat more aggres-
sive, resulting in more complaints.

The copyright law is clear on the mat-
ter of public performance: when an estab-
lishment plays music of a local station for
the benefit of its customers or to enhance
its environment, it is considered a (second)
public performance and is liable for a
music license.

Music performed publicly by an es-
tablishment in any form (live or recorded)
is liable for a music license. For example,
"music-on-hold” via the telephone re-
quires a license. Music used in public
transportation: buses, planes, trains, ships
— all require licenses. Music played in
open public spaces in shopping malls, (as
well as the individual stores), are licen-
sable.

Doctors and dentists’ offices, hospi-
tals, supermarkets, department stores,
showrooms, skating rinks, riding
academies, amusement parks, concert
halls, and movie theaters all require licen-
ses. The Rose Bowl Parade and the
Thanksgiving Day Parade require licenses.
Conventions which use music need licen-
ses. Some of the largest license fees are
paid by hotels in Atlantic City and Las
Vegas.

It is interesting to note that since the
revision of the copyright law in 1976, it
makes no difference whether the estab-
lishment (business) is non-profit, as that
provision was eliminated from the act. It
would be fair to state that the public per-
formance of music is licensable with only
a few exceptions.

One such exception is the perfor-
mance of music in a house of worship in
the course of a religious service. However,
the use of music in a house of worship,
other than a religious service, requires a
license! Other exceptions are U.S. military
bases, here and abroad, that have
gratuitous licenses from the music licens-
ing organizations.

Robert W. Warner Jr.
Consulting/Music Licensing
New City, N.Y.

Stations Beware!

Dear Editor:

I noted with interest Al Sanders’ letter
in [the December 1990] issue of Religious
Broadcasting, in which he referred to the
chance discovering of a station that had

slightly increased tape speed of one of his
client’s programs in order to have more
time to run spots between programs.

This is not an isolated instance. In ad-
dition to this practice, we have program-
mer clients who have discovered that some
stations have covered network spots with
their own local spots, despite contractual
obligations to run the network spots.

As a result, we now aircheck our
clients’ programs all over the country
without the stations’ knowledge so the
programmer can be assured each station is
living up to its obligations. We cover about
100 markets and include airchecks of the
program, or spots, airchecks of the station
before and after the program as well as a
portion of the pre- and post-adjacent
programs, and inform the programmer of
anything else going on in the field that he
should be aware of.

For example, we heard one station
with a technical distortion that ran all day
on almost every program. Another had
switched its drive time programming to
foreign language broadcasts. We hope our
clients have been informed of these by the
stations themselves, but in the chance they
have not, we inform them so whatever
resulting dialogue that needs to take place
between the station and the programmer
can take place.

Tom Moller
Media Business Associates
Englewood, Colo.

Taste vs. Censorship

Dear Editor:

I write in response to a quote that ap-
peared in the Cincinnati Enquirer, at-
tributed to E. Brandt Gustavson: "WTSJ’s
format is probably on the outside of what
normally others (Christian stations) would
do and I'd say that station is unique in a
city the size of Cincinnati.”

First off, thank you Brother Brandt for
taking WTSJ out of the "normal” Christian
station category! What with the economic
decline of listenership, revenue, and
programmers unable to cover their com-
mitments, marching to the beat of a dif-
ferent drummer is not only timely, but im-
perative!

Guardian Communications, Inc. and
the six stations we own and operate want
to be trendsetters. We are keenly aware the
future of Christian radio rests in the hands

CONTINUED ON PAGE 6
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Hil, I'm “Sunny”—
Give us a call at 1-800-530-9779 for
your free information packet explaining
The Children’s Sonshine Network™!

CHILDREN'’S
SONSHINE NETWORK

® A full-time ministry to children
of your adult listeners.

® Additional income for your
ministry through this subscriber
service.

® A virtually hands-free radio
ministry that will enhance your
image and community impact.

® An opportunity to expand your
outreach to children while protect-
ing your ministry to adults.

(Circle 251 on the Reader Service Card)



WHEN ASTRO-PHYSICIST

HUGH ROSS
TALKS,

YOUR AUDIENCE
WILL LISTEN

= DR. HUGH ROSS, PH. D. =

(in astronomy), former Research Fellow in
Radio Astronomy, Califomia Institute of
Technology, Author, internationally known
speaker, University leclurer, popular radio
and television talk show guest (and guest/
host) on both secular and religious stations.

ILAB
EOR YOUR MARKET
TODAY'S
REASON
TO BELIEVE

90 second Radio Feature

+ High production values on cassette,
malled monthly, contains no fund
ralsing or promotional material.

+ Moots an important need - presents
important apologetic material not
available for broadcast anywhere
else.

+ Popular in style, communicating to
every level of listener.

+ Available free or on local sponsor-
ship basis.

Dr. Hugh Reoss is Founder and President of
REASONS TO BELIEVE, a non-profit,
non-denominational, scientific and biblical
research and cducational organization which
secks to remove doubts about the scientific
and historical reliablilty of the Bible and
equip believers to share and communicate
the Gospel more effectively.

For lurther information or for scheduling contact;
THE ED STEELE AGENCY

(714)997-8451 . FAX (714)997-5294
311-C N. Tustin Ave., Orange, CA 92667

(Circle 207 on the Reader Service Card)
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of those willing to "step out of the boat”
and take the risks that can garner an
audience share.

Even the most successful stations in
the nation are censoring music in a manner
that alienates the listener. The drum-
beat/voodoo chant connection is hogwash.
Or, we say hogwash to those preaching a
drumbeat/voodoo chant connection!

The Lord is raising up a new wave of
anointed psalmists to feed a hungry
generation. Taste is personal, while lyrical
content is the edifier! Sure, the progressive
sounds of today’s Christian music may not
appeal to the Southern Gospel/Hym-
nal/Easy Listening aficionado, but it is
finding buyers in the bookstores, and lis-
teners do request it on our stations.

Guardian’s "honest-t0-God rock”
may not be to everyone’s liking, but a dan-
ceable beat, uplifting lyrics, and profes-
sional production are attractive to many,
with more and more folks finding that the
music edifies. Why is Christian music
relegated just to Christian bookstores?

Let’s face it, many Christians at one
time drank large amounts of beer (or
smoked dope) while they enjoyed a pizza!
After they got saved, delivered, sanctified,
and filled with the Word of God, they no
longer drank beer (or smoked dope) but
they still enjoy a "super deluxe with extra
cheese!"

The music of an entire generation will
not be removed from personal taste, simp-
ly because we found the Lord (and some
MD doesn’t like the beat)! "The Allies"
have a remake of Crying in the Chapel that
touches the heart of those that recall the
original, with new lyrics that touch the hem
of His garment, as they find a new genera-
tion that will enjoy the melody.

Let’s not forget the great John Wesley
who took the popular bar songs of his day
and rewrote the lyrics, creating many
hymns that are still sung today! I'm tired
of music directors and services that feel
they have the divine guidance to decide
what music, artists, and tastes are "Chris-
tian" and "air worthy."

Do artists have to storm the gates of a
radio station with huge sales before their
music is acceptable for airplay? The
younger generation (in Christian radio
terms, those under 50) will continue to lis-
ten to secular radio until we deliver the

musical tastes they enjoy.

I’s too bad we can’t play the doxol-
ogy on a loop tape and please the people,
adventisers, and programmers. But today’s
audience wants toe-tapping, heart-touch-
ing, anointed musicians with good produc-
tion filled with a sound that relates to
today's technology and audio equipment.

We have the Nintendo generation
soon coming and while we can try to force
feed them "Hosanna/Integra," we’ll have
much more success filling them with
Christian rock n’ rap. The battle is in the
minds of the people, if we don’t get their
attention, the Lord will not capture their
soul!

Our stations may be outside "what
normally others would do.,” so was the
Lord, the Apostles, the great Saints, and
evangelists, not to mention, spittle and
mud as a cure for blindness.

Richard David

Guardian Communications, Inc.

Cincinnatti, Ohio

More Than Just Time?

Dear Editor:

Regarding Jack Acuff’s defense of
"freebie” time in the January issue [of
Religious Broadcasting’s Readers’
Forum]. If those who make those requests
are so selfless and uninterested in
monetary response or gain, how come they
unfailingly invite listeners to write to
them? They couldn’t possibly be building
a mailing list of future contributors . . .
could they? Nooo, of course not!

Alan Bowles
KFSG-FM
Los Angeles, CA

INFORMATION
CORRECTION

The telephone and fax numbers ap-
pearing on The Three Arches Co.
Ltd. advertisement in the February
1991 Religious Broadcasting (pg.
69) should have read: Phone 972-2-
741261/2 or Telefax 972-2-741263.
The Bethlehem, Israel-based firm
specializes in Holy Land gifts.
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Order At The
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is $49.95
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Music publishers
Satellite program services
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This new edition
of the Directory is an

information resource you
can’t afford to be without!

The 1991 Directory is the WHO’S WHO of Religious Broadcasting
that tells you WHERE they are and HOW to contact them.

Waterloo

KNWS 102 FM % 4880 Texas St. Waterloo 1A
50702. 319-296-1975: MARKET:. Waterloo, Cedar
Falls, Cedar Rapids: OWNER: Northwestern Col-
lege; PRES: Dr Donald Erickson: GEN MGR:
Jett Seeley: CHIEF ENG: Dave Dobes; CLASS:
Non-commercial 100} kw, paid/sustaining prgrms:
NETWORK: Skylight Satellite Net. UPI News:
HRS of OPER: 24: FORMAT: religious fulltime

Gainesville

WILF FM. 2925 NW 39th Ave. Gainesville FL
32605, 904-374-4941: MARKET: Alakus County;
OWNER: Alakus Public Radio Inc: PRES: AL
Lastiner. TREAS: R J Hadsock: GEN MGR: A L

Lastiner.  OFFICE MGR: Sue Mackey: 23
ENG: Teorge Perdue: CLASS Educ .e‘;
NETWORK: USA:

35 HRS of OPER: I\T reli

hrs, contemp Christian ldl adult onum‘
Ashland ‘
WTSF-TV Channel 61 % OX 2 1 ind
KY 41101, 606-329- ’7(#‘ Tn State
Family Besig; GEN MGR: " Claude H Messinger:
PROG DIR: Anne Bledsoe: CHIEF ENG: Grey
Payion; PROD MGR: Randy Fleming; CLASS:
1.760. 0600 kw: FORMAT: religious fulltime

te 8
“ Christian, non Clps

Control Technology Inc, 2950 SW 2nd Ave. Ft
Lauderdale. FL 33315. 305-761-1106. FAX 305-
764-3298; James C Woodworth, pres: Carola U
Woodworth. vp: Allen Range. sls mgr: Jackie Rob-
son, sec; Full line broadcast distributor. specializing
in MCI tape equipment & automation

Sparrow Records. 9255 Deering Ave. Chatsworth,
CA 91311, 818- 709-6900. FAX 818-341-5414:
Billy Ray Heamn. pres: Bill Hearn. sr vp/mkig;
Rick Home. sr vp/tin; Records. cassetes. videor for

promotion, sale and rental: completg administration
oi BML. ASCAP and SESAC c.nall

DWSsHip * PCIBox 17380,
17. 619-277-4¢ Mike Mac-

ST Sa*) Aaie. D Tegy Frost.
Qasis 1
‘v nistry:

tions, rep
O g . Bible
preaching, talkh # ience:  gen

me. public service

Mgel.m Fellowship. Inc. PO Box 348.
farrenton. MO 63383.  314-156-432]1: Reese

Kauffman. PRES: Steve Bates. vp/services; Dwight
Racke, prod eng

Here's How: 15 min weekly: teacher training;
Audience: Christian, children’s workers; paid time,
public service

Horlzon Chypis
Say

amneg
Hor

WESsscssscacsssErs s T s TRt my

E4YES

Please send me copies of the 1991 Directory
of Religious Broadcasting at $39.95 each ($49.95 each if
not an NRB member). Clip this coupon and mail with your
check or credit card authorization to NRB, 299 Webro Rd

Parsippany, NJ 07054, Tel. (201) 428-5400, FAX (201) 428-
1814. For first class mail add $4.00. Foreign mail add $15.00

Name

Organization

Address

City

State/Zip
[ ]Visa

[ ] MasterCard

Account #

Expiration Date

Signature

Enclosed is my check in the amount of $

sacacacunsasussssasasanssssessenccncasssnasanncacal



VWVASHINGTON WATCH

The first quarter of 1991 has seen a
flurry of activity in Washington affecting
both commercial and noncommercial
broadcast stations. In particular, as this
column recently predicted, the Federal
Communications Commission (FCC) has
stepped up its station inspection process
and has begun to levy fines for rules viola-
tions. The following is a roundup of agen-
cy, legislative, and court activity of special
relevance to broadcasters.

Stations Fined For Violations
Commission inspectors recently con-

ducted a spot check of radio and television

facilities around the country. The results

showed that only 84 percent of the stations
inspected were in compliance with federal

Stations Fined
For Violations;
Noncom Criteria
Retained by FCC

by Richard E. Wiley

tower painting and lighting regulations. As
aresult, fines of more than $350,000 have
been proposed against the offending sta-
tions.

In addition, the FCC will begin acam-
paign to inform broadcasters about its
tower safety regulations. Further spot in-
spections of station facilities are also ex-
pected in the future.

In a related action, a $10,000 forfei-
ture assessed against the licensee of
KWMW-FM, Maljamar, N.M., has been
upheld on review by the full Commission.
KWMW was cited for failure to mount
high-intensity strobe lighting on its broad-
cast tower.

In its decision, the agency found that
the failure of the tower contractor to install
the necessary lighting did not relieve the
station of its obligation to comply with the
FCC’s rules. Furthermore, the Commis-
sion stated that, once a Notice of Liability
is issued, a station will not ordinarily be en-

titled to rescission or reduction of the for-
feiture even if the problem is later cor-
rected.

Noncommercial
Criteria Retained

In response to a question certified to
the full Commission by the Review Board,
the FCC has declined to make a potential-
ly significant change in the criteria for
awarding noncommercial educational
broadcast licenses in comparative hear-
ings. Specifically, the agency will continue
its policy of not considering the number of
other "media voices" in which a noncom-
mercial educational applicant may have an
interest.

The agency took the action in
response to a comparative hearing decision
granting the application of Jimmy Swag-
gart Ministries for a new FM station at
Baton Rouge, La. The competing applica-
tion of Real Life Educational Foundation
of Baton Rouge, Inc., was denied, and Real
Life subsequently appealed to the Review
Board.

In its appeal, Real Life cited recent
Commission decisions indicating that non-
commercial educational stations are
"media voices” and, therefore, should be
counted in evaluating an applicant’s diver-
sity of ownership.

While ownership diversity has his-
torically been a criterion used in compara-
tive hearings for commercial stations, the
FCC has never included it as a factor in
selecting noncommercial educational
licensees. Thus, the Review Board asked
for clarification of the agency’s present
comparative licensing policies.

The Commission explicitly stated that
its policy had not changed and that owner-
ship diversity was not to be considered in
the noncommercial educational context. It
noted that such a change would likely re-
quire a format notice-and-comment
proceeding.

Moreover, it found that no public in-
terest reasons existed for modifying the
criteria. In particular, the agency indicated
that including ownership diversity might
be inconsistent with the FCC’s system of
reserving specific frequencies for noncom-
mercial educational use.

TV Violence Bill Enacted

The television industry now has a

three-year exemption from antitrust law
for the development of voluntary
guidelines to decrease violence in TV
programming. The exemption was con-
tained in legislation passed by Congress in
late 1990 and signed by President Bush in
January.

The sponsors of the measure, Sen.
Paul Simon (D-I11.) and Rep. Dan Glick-
man (D-Kan.), both stated that the law
presents an opportunity — but not an
obligation — for networks, program
producers, cable interests, and others to
hold discussions for reducing television
violence voluntarily. They predicted,
however, that a grass-roots backlash would
soon occur across the country if the in-
dustry failed to adopt limitations.

It is not yet clear whether the industry
will pursue this opportunity. In part, some
broadcasters have expressed concern that
they could be targeted for antitrust lawsuits
after the exemption expires.

Indecency Arguments Held

Oral arguments were held at the end
of January before the United States Court
of Appeals for the District of Columbia
Circuit on the constitutionality of the
FCC’s 24-hour ban on broadcast indecen-
cy. The parties to the suit, including a coali-
tion of the three major TV networks and
the American Civil Liberties Union, are
now awaiting the court’s decision.

The outcome of the case could have a
broad impact on television and radio
programming. Since adopting the indecen-
cy rule in 1989, the FCC has cited radio
stations in New York, St. Louis, Houston,
Cincinnati, and seven other cities for viola-
tions, and at least a dozen other cases are
pending.

Stations can be fined up to $25,000 for
each violation and could eventually lose
their licenses for repeated offenses. This
column has covered the long-running
debate over the agency’s indecency rules
in detail and will analyze the D.C. Circuit’s
decision once it is released.

Richard E. Wiley, a partner in the
Washington, D.C. law firm of Wiley, Rein and
Fielding, is a former chairman of the Federal
Communications Commission and is
general counsel for NRB. He was assisted in
the preparation of this article by John C. Hol-
lar, an associate in the firm.
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Bott Radio Network

carefully chooses the Bible teaching
programs we broadcast. That's how we
truly serve the needs of our audience. If
your program is on a Bott station, you
are always assured that your program is
associated with other programs that also
regard ministry, quality, integrity and
Biblical accountability as

high priorities.
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Our Company is known...
by the Company we keep!

8 BACK TO THE BIBLE Woodrow Kroll

B BIBLE STUDY HOUR James M. Boice

B BIOLA HOUR David Hocking

8 CHANGED LIVES Ben Haden

B FOCUS ON THE FAMILY James Dobson

B GATEWAY TO JOY Elisabeth Elliot

B GRACE TO YOU John MacArthur

B GRACE WORSHIP HOUR Bruce Dunn

B HOUR OF DECISION Billy Graham

B HOW CAN I LIVE Kay Arthur

8 IN TOUCH Charjes Stanley

B INSIGHT FOR LIVING Chuck Swindoll

B KEY LIFE Steve Brown

B MORNING CHAPEL HOUR  Wilbur Nelson

8 NEW LIFE FOR YOU Jimmy Morgan

H RADIO BIBLE CLASS Richard DeHaan

8 REVIVALTIME Dan Betzer

B THRU THE BIBLE J. Vernon McGee

B TRUTHS THAT TRANSFORM D, James Kennedy

8 TURNING POINT David Jeremiah
David Bott Rich Bott Dick Bott B WORD FOR TODAY Chuck Smith

N _AND MORE!
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BOTT RADIO NETWORK
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(Circle 123 on the Reader Service Card)



Seventy

Years
With The

Gospel
Message

by E. Brandt Gustavson

he mid-twenties (1924-26) were
I the years when KFSG/Los An-
geles, KFUO/St. Louis, and
WMBI/Chicago took to the air after U.S.
Radio Commission approval. They
joined sporadic individual religious
programs on commercial stations in an
attempt to use the air waves of America
for proclaiming the saving Gospel of
Jesus Christ.

What vast and effective ministry has
taken place in the seven decades of using
this medium! 1 can’t even imagine the
people called to salvation by the broad-
casts. But, also think of the young people
called to the work of God in pastoral,

overseas, and a host of other Christian
ministry services. In my opinion, the har-
vest has been encouraging and worth the
money invested.

We always stand at a crossroad be-
cause life is always changing. I recently
commented that my dad, who died only
eight years ago, would be stunned to see
the enormous changes economically,
politically, and technologically in our
world. Who would believe it? Now, in
Christian communications, we're at the
intersection.

In some of our cities, the number of
radio and television stations have grown
far out of proportion (it would seem) to

the population and Christian financial
strength of the market.

A secular newspaper reporter called
the other day to ask me a question. In her
market, she said, there are three Christian
stations. Actually, | knew of more sta-
tions that could be heard in that market,
but didn't bring up that additional facet.

In interviewing the three individual
stations, she got a rather bleak picture
from the managers on the potential for
success of the stations. Even though each
was segmenting and offering specialty
programming to each segment, the
managers didn’t think the “church
people” were strong or numerous enough
to adequately support the three stations.

This dilemma is being faced in many
markets, while smaller communities
remain unserviced by an adequate Chris-
tian testimony. Why should all the salt be
spread in a few locations when the entire
nation needs our uplifting message?

Another looming crossroad is chan-
ges in basic technology. We may not be
seeing AM, FM, or television stations as
we know them too far into the future. It
seems that digital dissemination is a com-
ing giant roaring to take over. Listen to
experts and read everything you can so
you can keep current on this threatening
matter. Of course, we can and must find
a way to have allocations given for our
use.

I have been assured through NRB
attorney Richard Wiley and Federal
Communications Commission chairman
Al Sikes that we'll certainly have oppor-
tunity in being able to use the new media.
Let’s not be lulled into lethargy by think-
ing that such upsetting events cannot or
will not happen. Think of the recordng
industry — from 78s, to 45s, to 33 1/3s,
to cassettes, CDs, and so on.

Times of significant change are al-
ways upsetting. Without doubt, there are
forces in the country who would see this
as a time to silence our voice. This must
not happen. It says to me that our union
in National Religious Broadcasters is as
vital as during its founding in 1944. Yes,
it's been 70 good years. May it be 70
more, or until our Lord returns.

E. Brandt Gustavson is the executive editor
of Religious Broadcasting magazine.
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People are listening...

€€ love your radio broadcasts!”’
John Banner - Cottonwood, AZ

o

€& Thank you for your persistence and concern in the area
of human life.”’

LaVeta C. Byrne — Bucyrus, OH

€€ We are praying and believing God for victory over

abortion and we urge you to keep this needed work up...”’
Daniel and Carol Sanchez — Oklahoma City, OK

And they like what
they're hearing,

Since its first broadcast in January 1985 Pro-Life Perspective has
attracted hundreds of thousands of listeners, an audience which
continues to grow. Pro-Life Perspective is a daily, five-minute
commentary by John Willke, M.D., president of the National Right to
Life Committee and one of America’s foremost pro-life leaders. Through
personal, professional, and insightful discussion of pro-life issues and
sharing of his experiences in the pro-life movement, Dr. Willke exposes
the truth and dispels the myths about abortion.

“We believe in what you're doing! God Bless you.”
Dr. James C. Dobson - FOCUS ON THE FAMILY

John Willke, M D

° *
Pro-Life Perspective
For a free audition tape please contact Ambassador Advertising Agency
515 East Commonwealth Ave., Fullerton, CA 92632 (714) 738-1501
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What A
Bi-Directional

Microwave
Video Link
Can Do

by Aaron Davis

Development History

The Bi-Directional Microwave
Video Link started as a simple low cost
system for portable operation. The first
use was in satellite teleconferencing
downlink service where building loca-
tion or interference prevented locating
the satellite receive antenna near the user.

The Video Link would be used to
make the hop from a parking lot or other
open location to the customers’ location.
These events seldom lasted more than a
few hours, therefore, speed of setup was
essential.

The present system design resulted
from the prevalence of lightning in the
Florida swamps. NASA needed a custom
wideband microwave video link. This
link was used to collect lightning strike
signals from multiple locations within
the bird sanctuary surrounding the launch
pads at the Kennedy Space Center.

This system may be used in the fu-
ture to support launch commit decisions
based on real lightning activity data. We

Portable simplex video/audio electronic news-gathering system (ENG) with full
duplex audio control channel.

Full duplex video/audio studio transmitter link (STL) backfeed system.

o iR
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modified our video link design to provide
the bandwidth NASA required. The use
of microwave links was dictated by the
difficulty in construction of new cable
right of ways within the bird sanctuary.

Link Concept

The Microwave Video Link uses
Frequency Modulated (FM) cavity oscil-
lators, at both the transmit and receive
ends, for Radio Frequency (RF) power
output. The video signal is parallel with
the forward audio carrier signals. The
resulting composite signal is used to
directly modulate the RF carrier at the
transmitter. The audio carriers are them-
selves FM modulated by the audio in-
puts.

In addition to this forward path, the
link also includes a reverse audio path
provided by an audio carrier which
modulates the receiver RF cavity. This
design approach results in a system
which is transmitting and receiving at
each end of the link simultaneously.
Reception of both the forward and
reverse path is provided by a signal
detector associated with each RF cavity
assembly.

The, reverse channel provides the
capability to monitor signal strength at
each end of the RF path. With this feature
the system setup is greatly simplified.
The signal strength can be monitored
while pointing the antenna by several
means. The phone system includes an
alignment tone which indicates signal
strength by pitch changes.

The signal level is provided as a
voltage output. By monitoring these sig-
nals at both ends of the link RF path, the
antenna pointing can be quickly op-
timized. This is most advantageous when
setting up a portable or emergency back-
up video link.

Signaling Capability

Many unique capabilities are real-
ized from the reverse audio channel. This
audio path can be used for many forms of
signaling. A full duplex phone capability
is provided for system setup and opera-
tional communications. This is very use-
ful for interphone communications be-
tween a director and remote camera
operator.

The interphone circuit can also ac-
commodate an inaudible tone for control
of the remote camera’s tally light.
Security applications use the reverse
channel to provide remote control signal-

ing. The signaling is used for camera
control and remote switching. The
switching functions include selection of
locations for audio monitoring, lighting
control, camera selection, and security
door access control.

RF Configuration

The RF Oscillator and Detector at
each end of the link function as
transceivers. They can simultaneously
transmit and receive RF signals between

each other because they are offset in fre-
quency. This offset produces an identical
Intermediate Frequency (IF) at each
detector.

The IF signal contains the FM
Modulation components of all signals
used to modulate the RF cavities at both
ends of the link. A graphical repre-
sentation of this Link Frequency Plan is
shown in the following figure.

CONTINUED ON PAGE 14

Indlspensable

“NATIONAL &
INT ERNATIONAL
RELIGION
REPORT has
become an indis-

§ 5 s | publication gives
such concise,
comprehensive and
up-to-date coverage
to religious news
from around

the world.

It is an essential

( source for anyone

e S whowanuwknow

|

“RELIGION REPORT has

[ proventobeanexcellent source
of accurate, up-to-date infor-
mation.

I highly recommend RELI-
GION REPORT to anyone
who wants to keep abreast of
the wide range of issues and
developments that impact the
Christian community.”

BILL BRIGHT
FOUNDER
Campus Crusade for Christ

You can save hours every week, and be informed like never
before, with important facts that will make your teaching
more relevant.

Snmply join thousands of busy pastors and other Christian
eaders who now subscribe to NATIONAL & INTERNA-
TIONAL RELIGION REPORT.

When you join them as a subscriber, you'll receive thiseight-
page newsletter every other week by First Class mail — 26
issues in all. It's easy-to-read, in a type-written format.
Packed with concise, to-the-point capsules of news you need
to influence, persuade, and motivate others.

And when you subscribe today, you will save 33% off the
regular subscription price.

Satisfaction is guaranteed. If you're not convinced NA-
TIONAL & INTERNATIONAL RELIGION REPORT
helps increase the effectiveness of your ministry, we'll send
you a full refund with no questions asked.

To subscribe fill out the order form and mail it today to:
RELIGION REPORT, P.O. Box 21433, Roanoke, VA 24018

o BILLY GRAHAM
5 Billy Graham
Evmg.eli.fa'c

“RELIGION REPORT is
indispensable. It gives me
a concise, informative, and
sophisticated overview of a
broad range of issues and
developments. It's been tremen-
dously helpful.”

CHUCK COLSON
PRESIDENT

Prison Fellowship

l{Yes. please enter my subscription for one year {26
issues) as indicated below:

0 My $3900 2™~ isenclosed.* O Bill me.
O Bill my: 0O VISA O MasterCard
ACCOUNT NUMBER
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WHAT A BI-DIRECTIONAL . ..
CONTINUED FROM PAGE 13

This example shows the Transmitter
(Tx) modulated with a combination of
video and one audio carrier, while the
Receiver (Rx) is modulated with one
audio carrier. The resulting IF Spectrum
contains FM components from all
modulation signals.

The IF signal is received at each end
of the link and recovered by an FM
Demodulator. The demodulator output
contains the video signal and the two
audio carriers. The audio is then
recovered using separately tuned
demodulators at the appropriate ends of
the link. A Video Low Pass Filter at the
output of the receive end of the link
removes the audio carriers from the video
output.

An unidentified video output is also
provided. The unfiltered output is used to
feed video to systems containing an inter-
nal Video Filter. Each filter will intro-
duce a small amount of distortion. If
these filters are cascaded, the excess fil-
tering will result in unnecessary signal
degradation.

The unfiltered output is also usable
to allow full bandwidth transmission of
video only. For this configuration the
audio carriers would not be enabled. The
system is capable of providing wideband

video transmission in excess of 10MHz
in this configuration. This wideband
mode was used by NASA for its lightning
monitor system.

Video System

The Video System uses a format
equivalent to that used for satellite video
downlinks. The FM modulation is
wideband with pre-emphasis for im-
proved signal to noise performance over
AM or simple FM systems. The resulting
occupied bandwidth is 25MHz with ad-
ditional bandwidth used as more audio
carriers are added.

The FM Demodulator uses a Phase
Locked Loop system which has very
good linearity. The video quality meets
the broadcast requirements specified in
EIA-250-B for long haul links.

HDTV

The wideband video transmission
capability of the system permits handling
of HDTYV in any of its current forms —
super VHS, YC, or full-component
video.

Audio System

Separate FM-modulated carriers are
used for each audio signal. The format is
identical to standard FM radio broadcast
stations. This format allows the audio
system to take maximum advantage of

components used in FM Radio receivers.
The audio channel performance exceeds
the broadcast requirements of EIA-250-
B with a bandwidth from 10Hz to
20KHz.

One forward and one reverse audio
channel are used by the phone system.
Each carrier of this full duplex system is
activated when its associated telephone is
taken off its hook. The carrier is detected
at the opposite end of the link where it
can be used to activate an electronic bell.
The carriers can be manually enabled to
allow continuous operation in conjunc-
tion with interphone systems.

Additional audio carriers may be in-
stalled up to a maximum of four. These
extra channels are used for additional
program audio channels. A second for-
ward program channel is often used for
stereo transmission. The reverse program
channel is used to provide signaling for
camera control and/or remote switching.

Packaging Options

The Microwave Video Link comes
in two packaging configurations. The
portable system packages the RF com-
ponents in a hermetically sealed RF
enclosure, while the system electronics
are contained in a drip-proof box.

The rack-mounted version also uses
a hermetically sealed separate RF
enclosure for remote operation of the RF
elements at the antenna. Two coaxial
cables connect this RF enclosure with the
rack-mounted and portable system
electronics.

The electronics of both systems may
be mounted up to 250 feet from the RF
enclosure on the antenna tower. This dis-
tance may be extended if low-loss cable
is used. The rack-mounted systems can
include internal RF components to mate
directly to existing waveguide connec-
tions between antenna tower and trans-
mitter hut. Various size antennas from
two to 12 foot can be mounted.

The bi-directional systems in their
standard format offer broadcast quality
simplex video and audio with a full
duplex audio control channel. Another
broadcast audio channel can be added
from the transmitter to the receiver or
back for stereo or increased control.
These capabilities are standard with all
bi-directional microwave systems.

Aaron Davis is president of Diversified
Marketing in Kennewick, Wash.
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NATIONAL RELIGIOUS BROADCASTERS

COMPREHENSIVE BENEFIT PLAN
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Dr. Jerry K. Rose

4 —
A -
:

“The NRB Comprehensive Benefit Plan was established in 1985 by NRB as a
A benefit for its Members. By participating in this Plan, our Members can provide
group lite and health insurance benefits for their employees on a large plan,
fully insured basis. Since most NRB Members have fewer than 50 employees,
‘ this arrangement has proven to be extremely beneficial to those Members.

If you are a Member of NRB and you are concerned about the cost and/or
stability of your current group life and health insurance arrangements, then |
suggest that you look into this program.”

Past President, National Religious Broadcasters Association

Are Your Group Health Insurance Costs
Getting Out Of Control?

Are You At Risk If Your Plan Has
O Financial Problems?

Under The NRB Plan, The Answer To These Questions Is
(13 NO' 9

THE NRB PLAN OFFERS REAL VALUES
When you select the NRB Health Plan you
will receive outstanding medical coverage
and service at a reasonable and stable cost.
Benefits include life, medical, dental and
vision care insurance.

FINANCIAL STABILITY

The Plan is fully insured by a major insurer
that is rated A+ Superior by AM Best Rating
Service. Once premiums are paid the
employer assumes no further risk.

PREMIUM STABILITY

The risk is spread over a large group of
employees, and premiums are “pooled.”
Therefore, a small employer's unfavorable
claim experience will not result in a large
premium increase or the cancellation of
that employer’s insurance, as other plans
sometimes do. The escalating cost of health
service necessitates rate increases, but the
pooling effect gives stability to the premium
structure.

If you would like to _find out more about the Plan, please contact:

AEGIS BENEFIT ADMINISTRATORS

PHONE:

George R. Martin CLU ChFC

(501) 227-8181

P.O. Box 25504 ¢ Little Rock, AR 72221

(800) 432-8910
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The Future Impact
of Digital Audio
Broadcasting

(DAB)

by Ray Terrill

igital Audio Broadcasting (DAB)
Dappears to be the hottest subject in

the radio industry these days. Vir-
tually every publication that speaks to
broadcasters is covering the story. One
commentator even characterizes it as an
obsession. What is DAB? Why is it im-
portant to religious radio broadcasters?
Will it really happen, and when? Is it
something we should embrace or op-
pose? Hopefully, we can shed a little light
on the subject.

By now most of you have one or
more CD players or R-DAT machines in
your studios for music playback. Sup-
pose your off-air signal was as good as
what you hear in your control room from
these sources. Suppose your signal had
no fadeouts, no multipath distortion, no
holes in your coverage?

Suppose you had the same coverage
pattern as the major market share stations
you compete with? In fact, suppose you
even shared a transmitter with them, in-
cluding the cost, whether or not you had
anything in common, or even oppose
their philosophy? These are a few of the
potential benefits and liabilities of DAB.

When [ attended the Canadian
demonstration of DAB in Vancouver last
summer, | became an immediate convert

to the technology. DAB does deliver on

its promises. But, as with all major chan-
ges, there will be no winners and losers.

There are those who see the status
quo as sacred territory to be defended
against all intrusion. Others disdain the

The present consensus is
that a hybrid system will
probably emerge in the
final scenario. Both
satellite-based channels
(which would be national
and/or international) and
terrestrial channels (local
broadcasters) would be
picked up by the same
receiver.

status quo, and would rather see a
vacuum than the present situation.

A Hybrid System?

Perhaps there are grounds for a fair
fight, but not all parties will come out
winners

DAB was developed in Europe as a
method for Direct Broadcast Satellite
(DBS) radio. The Eureka-147 project
was funded by a consortium of govern-
ments as a cooperative scientific project,
to bring the European Economic Com-
munity (EEC) a common broadcasting
system. Until earlier this year, industry
groups here in America opposed such a
system because of the danger it posed to
the concept of local broadcasting.

When the Canadians successfully
shifted the focus from satellite-only

Ray Terrill

delivery to terrestrial (ground-based)
broadcasting, the National Association of
Broadcasters (NAB), and other U.S.
broadcasting organizations, joined those
who were seriously interested in advanc-
ing a system which promised to
revolutionize our industry.

The present consensus is that a
hybrid system will probably emerge in
the final scenario. Both satellite-based
channels (which would be national
and/or international) and terrestrial chan-
nels (local broadcasters) would be picked
up by the same receiver. Although
Eureka-147 appears to dominate the con-
sideration at present, it is possible that
competing proposals, none of which has
yet been tumned into operating hardware,
could win out.

A DAB Frequency Band

As presently proposed, a new band
of frequencies would be located for
DAB. Up to 16 stereo audio program
channels would be carried on one trans-
mitter operating at greatly reduced
power, and a number (perhaps 12) of dif-
ferent transmitter frequency bands would
be authorized to cover the U.S., with
various numbers assigned to any given
geographical area.

Existing AM and FM licensees
would each receive an automatic alloca-
tion of one of these audio program chan-
nels based upon some assignment for-
mula, and enter into an ownership con-
sortium to build a site and operate their
group transmitter.

16
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Obviously, you would be expected
to operate as part of your consortium and
might even find yourself economically
committed to an action which you your-
self are unable or unwilling to support. In
other words, everything about radio will
change except the programming.

Where Will We Stand?

At first, all broadcasters would
simulcast their regular programming, but
at a future date, the proposal foresees the
retirement of the AM and FM bands, with
all radio broadcasting to take place in the
DAB band. This transition would proba-
bly be triggered by total marketplace
penetration of DAB receivers reaching a
pre-determined level, perhaps 75 or 80
percent of all receivers in use.

Public broadcasting interests are
lobbying for 20 percent of the planned
channels to be reserved for their use.
They are not envisioning that the non-
commercial/educational FM band be
preserved. This, of course, is the home of
most religious non-profit broadcasters.

There are reports of some hostility
toward the religious broadcasters’ use of
this spectrum, and some opposition to the
continuation of the current “category.”
How would we fare under an assignment
plan which does not consider N-C/E sta-
tions as important?

A Single U.S. Vote

If the above scenario sounds like a
fantasy, consider the following. The band
allocation for DAB is already on the
agenda for the 1992 World Administra-
tive Radio Conference (WARC).

The selection of a band of frequen-
cies will directly determine whether the
system will function most efficiently
with satellite or terrestrial technology.
No matter how the Federal Communica-
tions Commission (FCC) feels, the U.S.
has only one vote to cast, and that
belongs to the Commerce Department.

It is reported to view DAB favorab-
ly, with a strong bias toward the satellite
users. Because of the large amount of
bandwidth required to accommodate the
DAB system, and its virtual immunity to
errors and distortion, there is already a
technical bias toward the higher frequen-
cy bands. This would satisfy the satellite
distribution needs best.

Third World Involvement

The low-power aspect of digital
broadcasting appeals to third world

countries, even if they have no interest in
digital quality. Their support is being
courted by both Europeans and
Canadians, and every one of these
countries also has one vote each to cast.

The prospect of a chain of solar-
powered transmitters, operating at 100
watts or so covering their countries, cer-
tainly has more appeal than a power-
hungry medium or short-wave transmit-
ter with its attendant very high operating
cost.

Some believe it is likely that by 1995
DAB stations will be operating in
Europe, and it could spread worldwide
by the year 2000.

Station Devaluation

Satellite CD radio and two other CD
quality outlets, each with dozens of audio
channels, are already beginning to be dis-

There are reports of some
hostility toward the
religious broadcasters’ use
of this spectrum, and some
opposition to the
continuation of the current
“category.” How would we
fare under an assignment
plan which does not
consider N-C/E stations as
important?

tributed by cable. Although not control-
led by record companies, and in fact op-
posed to some degree by RIAA and
others because of copyright issues, they
represent the national music distribution
interests, and have no stake in the preser-
vation of local broadcasting.

They could force the issue by taking
the DBS approach even if local broad-
casters successfully stymie terrestrial
DAB here in the U.S. If that were to
happen, it is likely that the present AM
radio difficulties would migrate to all
conventional broadcasters, both AM and
FM, and station values would plummet.

The NAB already has a working
group putting together its position and, in
fact, here in southern California and
other major markets, local broadcast
working groups have already begun to
plan. By the time you read this, it is even
possible that approval for on-air testing

might be granted by the FCC.

The U.S. Left Behind

Receiver manufacturers say that
cost-competitive receivers appear not to
be a problem, as economies of scale and
the ease of implementation of digital
technology promise to deliver affordable
radios.

Don’t forget the importance of con-
sumer choice in the decision. It took less
than five years for the CD to make the
vinyl record obsolete. If the rest of the
world goes for DAB, the United States
might find itself left behind in the tech-
nology competition.

Presently, the major markets, and
hence, access to the bulk of the U.S.
population, are controlled largely by the
major station group owners and network
operations. Here and there is a religious
radio station with good dial position and
coverage, but by and large this is not the
case.

Weighing the Risks

What is our stake in the status quo?
This is a good time to assess our situation
and consider the opportunities. There is
an obvious risk in jumping on the
bandwagon, only to find out that it is
being driven by the secular record com-
panies and other cultural entities who see
blanket satellite coverage as their best
bet.

There is an even greater risk, how-
ever, in standing by and letting the
decision-making be done without our in-
volvement. For now, we can be assured
that the drive for improved audio quality
will be accelerated as stations shift their
investment focus from transmitter sites to
studio facilities.

We can expect that competition will
be based almost entirely on programming
and sound quality in the not-too-distant
future. That being so, we can begin now
to prepare for DAB in practical ways as
we evaluate how we stand on the issue
itself.

So, where do we go from here? That
is up to us, the involved members of
National Religious Broadcasters (NRB).
One thing is certain. History is never on
the side of the status quo for long.

Ray Terrill is manager of engineering for
Focus on the Family in Pomona, Calif.
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Who Needs An Ope

I \T
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Lisa Lynn, announcer for KFEL-AM, Pueblo, Colo., examines station operations

manual which gives step-by-step operating procedures.

by Mike Landry

A Common Scenario

It’s 10:30 p.m. The program director
of a Christian radio station — let’s call
him Bob — has just turned off the local
news on the tube and is about to go to
bed. Earlier on this cold, snowy night, he
had a minor crisis of sorts when the eve-
ning announcer called in sick. But he was
able to round up Terri, a weekender, to
cover the shift.

Bob is just pulling off his shoes
when the phone rings. It's Terri. There’s
a critical satellite feed she needs to tape
at 11 o’clock and the tape deck in the
control room has quit. “I know you
showed us how to patch it into the
production room,” she says, embar-
rassed. “But [ don’t remember all the
steps.”

Poor Terri. Worse, poor Bob. His op-
tions are either to attempt on the phone to
talk her through a fairly complicated
patching job, or to go out into the frigid
night to try to make it to the station in
time to take the feed himself.

He's wrestling with the problem of
many Christian information stations:

Let’s face it.
Information stations —
secular or Christian —
are difficult to operate.
They're not like
music-intensive outfits
where things can be
fairly repetitive

hour after hour.

complicated operations and part-time or
volunteer staffs not always able to keep
up with all of the complexities. Bob
needs what we use at KFEL-AM in
Pueblo, Colo., where I am operations
manager: a comprehensive operations
manual.

Complicated Operations

Let’s face it. Information stations —
secular or Christian — are difficult to
operate. They're not like music-intensive
outfits where things can be fairly repeti-
tive hour after hour. And it's not like it
was a few years ago when one only had
to take programs off reel-to-reel

rations Manual?

machines, a land-line-linked network or
two, or an occasional cassette, vinyl disc,
Marti, phone patch, or live studio.

Now board operators also have to
juggle a plethora of networks (with, per-
haps, various satellites, transponders, fre-
quencies), cassettes with differing cue
formats (when will we as an industry
develop a standard for this?), as well as
the brave new world of CDs and DAT.

An Example From KFEL

Want to see what I'm talking about?
Come with me to the KFEL control room.
For this morning’s 8 o’clock break, I had
to:

* Make sure a carted spot ran adjacent
to the end of a taped program.

® Make sure a tuner was on and set to a
local UHF-TV station to record the
audio portion of a program we run
later in the day.

e Record the TV audio on two cassette
machines — one in the control room,
one in the production room (this is a
hefty account, so we protect ourselves
from cassette failure).

® Run several spots.

® Make sure we’re on the right satellite
frequency for the next program, or
have a cassette cued if I decide to use
the producer’s tape instead.

® Make sure ['m backtimed to hit the net
if that's what I've chosen to run.

Even though it can get pretty hectic,
a break like this can be handled without a
mishap by an operator regularly assigned
to the shift.

Enter: Operations Manual

But what happens tomorrow if I'm
sick and can only secure someone like
“Terri” who may otherwise be proficient,
but unfamiliar with what to do? She need
only look in the operations manual.

In his Life on the Mississippi, Mark
Twain wrote of master steamboat pilots
as always knowing each part of the river.
Pilots committed to memory every log,
sandbar, sunken wreck, and other details
of hundreds of miles of waterway to en-
sure smooth and safe operation of their
niver craft. And woe unto young appren-
tice pilot Samuel Clemens when he was
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6:13 a.m.

Art of Family Living. Cassette. No cue marks. Read live
intro and close.

6:15 a.m.

GO TO HIGH POWER IN MARCH AND AUGUST.
6:30 a.m.

6:45 a.m.

GO TO HIGH POWER IN MARCH. SEPTEMBER,
NOVEMBER.

Voice of Prophecy. Reel to Reel.

7:00 a.m.

GO TO HIGH POWER FIRST THREE WEEKS OF
OCTOBER.

Word in Focus. Reel to Reel.

7:15 a.m.

GO TO HIGH POWER IN JANUARY, DECEMBER.

7:30 a.m.

Word for Today. Reel.

8:00 a.m.

Record Ask Dr. Parrish of Parrish Chiropractic live off
KXRM-TV, Channel 21, for airing at 4 p.m. Make sure the
Realistic TV-100 Stereo TV Receiver is tuned to Channel 3
and that the “low" VHF button is pushed in. And make sure
the General Instruments cable box is tuned to Channel 21.
Bring the program into the board on Pot 3, key position B
(marked “Fair"). Put it on audition and set Pot 3 just above
the 9 o'clock position. Put monitor on audition and use a
C-120 tape in the Akai cassette recorder. Put a second

Set switch beneath production room desk on “phone™ and
bring Parrish into production room on TT2 pot and record
on C-120 cassette. By using two machines you're
providing a backup since C-120's have been known to fail
and the Akai machine has been known to fail. Hopefully,
the Akai and the production room C-120 will not both fail at
the same time. Start tapes at 8:00.

8:00 a.m.

Focus on the Family

— Cassette is ready to go immediately at the end of three
short beeps.

— Show has plenty of theme music at the end, although
you should cut it at the natural pause.

— You have the option of taking the program directly from
Ambassador Inspirational Radio. Put the Select-O-Matic on
4.47 Focus on the Family.

World Missionary Evangelism. Cassette. Countdown to cue.

C-120 tape in the cassette recorder in the production room.

— Following program, rewind tape for re-broadcast at noon.

Sample of Operations Manual

9:00 a.m.
Insight for Living. Cassette. Program starts after reference
tone and three beeps.
9:30 a.m.
Through the Bible. Cue after countdown.
10:00 a.m.
Radio Bible Class. Cassette has two programs on side 1,
three on side 2. Each show begins with countdown.
Beware of promo at head of tape on Mondays.
10:15 a.m.
Cornerstone: live or taped.
10:29 a.m.
Turn Select-O-Matic to 4.83 (Bob Larson) and record
World Economic Perspective for broadcast at 5 p.m. Feed
into the production room — put the network pot into
audition and set the pot no higher than slightly above 9
o’clock. Go into the production room and set the switch
under the desk on “phone.” Now your feed from the control
room can be brought in on the pot and key marked “TT2."
Get a proper level in the production room and record the
feed on the production room Technics.
10:30 a.m.
Abundant Life. Cassette. Cue after countdown.
10:59:50
Play Minirth-Meier opening cart.
11:00 a.m.
Minirth-Meier Clinic. Turn select-O-Matic to either Moody
Network and take live feed. Schedule is as follows:
11:06 - 1 minute break plus 2 seconds
11:18-11:21 - Floating 1 minute break. In this break
they run promo for next day’s show. We need to record
this promo on cassette.
11:28-11:32 - Floating 2-minute break
11:39-11:43 - Floating 1-minute break
11:54:30 - Music/voice out. Play closing cart over music.
11:55 - Music and/or spots.
12:00 p.m.
Focus on the Family with James Dobson
— Cassette is ready to go immediately at the end of three
short beeps.
— Show has plenty of theme music at the end. although
you should cut it at the natural pause.
— Following program rewind tape for re-broadcast at 5:15
p.m.
— You have the option of taking the program directly from
Ambassador Inspirational Radio. Put the Select-O-Matic on
4.47 Focus on the Family.

— Cassette is cued following countdown.

8:30 a.m. 12:30 p.m.
Cultivate. Cassettte. Watch quick ending. Back to the Bible
8:45 a.m.

International Prison Ministry (Chaplain Ray). Cassette. 1:00 p.m.
Countdown.

USA Network News. Put Select-O-Matic on USA

unable to recite it all back after having it
once described to him.

Although lives are not ai stake as in
steamboat piloting. smooth operations al

KFEL are dependent upon each operator

being able 1o know every possible hazard
or glitch in the continual “river” of our

broadcast day. That's why the heart of

our operations manual is the hour-by-

hour “map” of station procedures.

The operations manual tells the
exact source of each program. how to get
that source on the air. plus any details the
operator needs to know. such as closing
cues or unusual quirks a program
producer may have. Many stations list
similar information on the program log.
but an examination of an actual portion

of our operations manual (shown in the
box) itlustrates that the manual contains
much more material than could be readi-
ly listed on the log.

Of course. we provide some instruc-
tions on the program log. including
checklists to help in some complicated

CONTINUED ON PAGE 20
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procedures and to remind operators to
take care of some routine tasks. The bulk
of our material, however, is in the
manual, making it a one-stop information
center for most KFEL operations.

A Personal Example

One example is signing on the sta-
tion. | recall being hired years ago as an
announcer for a midwestern station.
After being given the customary run-
down on how to operate the board, I
showed up for my first shift, a 6 a.m.
Saturday sign-on.

Since the station had already been on
the air when | received my cursory train-
ing. no one had thought to show me how
to turn on the power to the board. I looked
everywhere that early moming for the
power switch until I was finally forced to
make one of those loathsome get-some-
body-out-of-bed phone calls.

Our KFEL manual gives a detailed
run-down on each step for sign-on. There
are also special sections on sign-off,
power changes, transmitter failure, and
on changing from one studio to another.

Remember the Popcorn

But the manual is more than a tech-
nical guide. It contains an outline of

specific station policies (how to handle
production orders, for instance) and ref-
erence materials regarding school clos-
ings, control room courtesy upon leaving
a shift, and some emergency procedures.

The manual is

more than a technical
guide. It contains an
outline of specific
station policies (how

to handle production
orders, for instance)

and reference materials
regarding school closings,
control room courtesy
upon leaving a shift, and
some emergency
procedures.

Included in the manual are the
printed materials from our networks such
as their schedules and procedures. plus
phone numbers of our programmers. One
of our nets — USA — regularly sends us
a list of its advertisers’ phone numbers
and we include that in the manual to aid
in listener inquiries.

KFEL'’s operations manual is a simple affair: as operating procedures change,
pages are easily removed from three-ring binder and revised.

Since the FCC has placed on the
stations the burden of bringing operators
up to the standards of the old third-class
license, I've photocopied pertinent FCC
regulations and placed them in the
manual. To avoid any misunderstanding
of the legalese in which the rules are
written, ['ve added some explanatory
notes.

Also, because we never seem to be
able to remember, the manual lists the
exact power and time settings for making
popcorn in our office microwave oven!

Periodic Revisions

There is nothing fancy about the
KFEL operations manual — it’s just a
three-ring loose-leaf binder into which
I've placed original and photocopied
material. Except for containing the criti-
cal sign-on, sign-off, and hour-by-hour
procedures at its beginning, the manual is
not organized in any particular order.

Each section is merely placed in the
back of the book after the last added item
and assigned the next — often handwrit-
ten — consecutive page number.
Operators have quick access to the
material through a table of contents on
the front page and an alphabetical index
at the back.

I initially wrote the manual by as-
king each operator to give me a detailed
step-by-step run-down of his or her shift.
I then rewrote those summaries on the
station’s word processor and printed the
completed pages for inclusion in the
three-ring binder. I ask operators to pen-
cil in changes and I go back to the word
processor from time to time to incor-
porate and print the revisions,

The KFEL operations manual is
used by announcers in training as well as
by veterans on an unfamiliar shift. It has
helped the general manager when I’ve
been away and I'll consult it myself for a
refresher on a procedure | may not have
done for awhile.

An operations manual is a great
help, 1 believe, for the complicated work
of talk-intensive formats. And it sure cuts
down on those calls in the night.

Mike Landr; is operations manager of
KFEL-AM in Pueblo, Colo.
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AUDIO CASSETTES & VIDEO TAPES FROM THE NRB '91 CONFERENCE >

$29.95 per VHS Video Tape
Some Sessions require more than 1 Cassette or Tape

All Sessions are available on Audio Cassette ¢ " * " Sessions also available on VHS Video Tape Kﬁ..—

$8.00 per Audio Cassette

lliim
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012

s 021
022
__031
032
*_040

081
062

« o7
072

170

__180
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102
__201
202
__210

231
232
__240

__250

FRIDAY'S OPENING FELLOWSHIP GENERAL SESSION -

Gustavson, Rich, Rose, Trout, Burger, Stowell III, African Children’s Choir, Nelons,
Schindler 2 Audio Casseites, $16.00; 2 Video Tapes, $59.90

SATURDAY'S EVENING GENERAL BESSION - Arthur, Stem, Johnston, James,
Boltz, Reyes 2 Audio Cassettes, $16.00; 2 Video Tapee, $59.90

HISPANIC WORSHIP SERVICE (HNRB) - Luna, Perdomo, Estrada, Reyes 2 Audio
Casseites, $16.00

MORNING WORSHIP SERVICE - Elliott, Gwinn, Day of Discovery Singers, DeHaan,
Bott Jr.

HISPANIC CONCERT (HNRB) - Gustaveon, Agosto, Rivera, Marroquin, Perdomo,
Medina, Hernandez, Marzan, Lee, Velasquez, Grupo “Heme Aqui™ 3 Audio Cassettes,
$24.00

SUNDAY EVENING GENERAL SESSION: “A CONCERT OF

PRAYER" - Haus, Erickson, Melvin, Fry, Mason, Bryant, Carson, M.D., Plummer 2
Audio Cassettes, $16.00; 2 Video Tapes, $59.90

PRESIDENTIAL GENERAL SESSION - Clark, Rose, Lee, Melendez, Wiley, FCC
Chatrman Stkes, Oldham, President George Bush, Ogilvie 1 Audio Casseite, $8.00; 2
Video Tapes, $59.90

INTERNATIONAL LUNCHEON - Clark, Beck Little, Kuzmic, African Children's
Chotr, Medema, Video Presentation: Central America, Thatcher, Leonovich 2 Audio
Cassettes, $16.00; 1 Video Tape, $29.95

EVENING GENERAL SESSION - Colson, Neff, Bowers, Stem, Melendez, Kartsonakis
2 Audio Casseltes, $16.00; 2 Video Tapes, $59.90
CONGRESSIONAL BREAKFAST - Sand Cline, Chap
Old Time Gospel Hour, Dr. Falwell, Chaplain Ford

TV GENERAL SESSION - Bachr, Ankerberg
ANNIVERSARY BANQUET - Rose, Stanley, Timmer, GLAD, Garno, Humbard &
Family, Bright 2 Audio Casselfes, $16.00; 2 Video Tapes, $59.90

INTRODUCTION - Maltby

DEVELOPING AN EFFECTIVE DIRECT MAIL PROGRAM: PART ONE -

Maltby 2 Audio Cassettes, $16.00

DEVELOPING AN EFFECTIVE DIRECT MAIL PROGRAM: PART TWO - Maltbhy
PREMIUM USE IN YOUR FUNDRAISING PLAN - Maltby

TELEMARKETING CAMPAIGNS FOR THE MEDIA MINISTRY - Twardowski
MAJOR DONOR CAMPAIGNS FOR THE MEDIA MINISTRY - Dowden

RADIO PROMOTION CAMPAIGNS - Burgess

FUNDRAISING IDEAS FOR MEDIA MINISTRIES - Maltby

BACK TO BASICS - POSITIONING YOUR BTATION - Pederson

G

Moore,

BACK TO BASICS - FORMATTING YOUR S8TATION - Ped 2 Audio C. i
$16.00

BACK TO BASICS - PUTTING IT ALL TOGETHER - Ped 2 Audio C:
$16.00

PRINCIPLES FOR A COMPREHENSIVE PR PROGRAM - SETTING UP A PUBLIC
RELATIONS PROGRAM

PRINCIPLES FOR A COMPREHENSIVE PR PROGRAM - WRITING PRESS
RELEASES

PRINCIPLES FOR A COMPREHENSIVE PR PROGRAM - CRISES
COMMUNICATIONS - Bechler, DeM Roes, Tt 2 Audio C. $16.00
CHILD PORNOGRAPHY (EXTENT, THE D!VA.TA‘I'!ON. HOW WOMEN AND
BROADCASTERS CAN WIPE IT OUT) - Jepsen, Blanken, Burnley

PUBLIC 8CHOOL BIBLE CLUBS (EQUAL ACCESS I8 THE IAW) Skolrood

___261-2 RESBOURCES - Hutchcraft 2 Audio Cassettes, $16.00

270
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__300
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~ 320

__331
332
__340

__380
___360
_ s

372

TECHNOLOGY UPDATE - Hawkins, McGutrl, Ammons

INTRODUCTION TO DIGITAL AUDIO BROADCASTING - Mazer, Salek

THE FUTURE IMPACT OF DIGITAL AUDIO BROADCASTING - Terrill, Starling,
Rothblatt, Franca 2 Audio Casseites, $16.00

AFRICAN-AMERICAN CHRISTIAN MOTHERS AND FATHERS IN
BROADCASTING (BNRB) - Barnes, Crown, Ings, Alexander, Howard

THE BROADCASTER'S SPOUSE - Binkley, Rose, Ankerberg, Robertson
GETTING STARTED IN INTERNATIONAL RADIO MINISTRY -

Lawrence, Fellar, Anderson

TECHNOLOGICAL DEVELOPMENTS FOR CHRISTIAN TV -
Warren 11, Neubert, Warren 2 Audio Casseftes, $16,00
TECHNOLOGICAL DEVELOPMENTS FOR CHRISTIAN TELEVISION OR HOW TO
MAKE IT WORK - Wagner, Barnard, Schierbeck

LOCAL CHURCHES' USE OF TV - Moss, Payne, Foreman

TV SPECIALS: REACHING EEYOND THE CHRISTIAN

MARKETPLACE - Norman, Sanchez, Edwards, Mac

HISPANIC WORKSHOP (HNRB) - COMO LEVANTAR FONDOS EN EL
AMBIENTE HISPANO (HOW TO RAISE FUNDS IN THE HISPANIC
ENVIRONMENT) - Lozano, Rodriguez, Lebron, Greco, Mald do 2 Audio C.
$16.00

Blomerth, Freeman,

HOW TO GET A JOB IN COMMUNICATIONS - Hagin

BLACK BROADCASTERS WORKSHOP (BNRB)—AFRICAN-AMERICAN OWNERS &
OPERATORS IN THE 218T CENTURY - Green, Willis, Jones, Hart, Hodges
HISPANIC WORKSHOP (HNRB)—LA FUNCION SOCIAL DEL COMUNICADO
CRISTIANO (THE SOCIAL FUNCTION OF THE CHRISTIAN BROADCASTER) -
Luna, Manas, Vasquez, Duran

FILM & VIDEO EVANGELISM - Doughten, Bradberry, Fussle, Mason
FCC/LEGAL UPDATE - Wiley, Secrest 111, Hardy

PARTNERSHIPS FOR URBAN OUTREACH - Plummer, Evans, Colson, Paulk Jr.
DARING TO COMMUNICATE: PROVIDING ACCESS FOR MULTITUDES -
Eareckson-Tada, Thornburgh, Marshall

TURNING SALES PEOPLE INTO A S8ALES FORCE - Perrault, Robinson
BRAINSTORMING WITH WOMEN IN BROADCASTING - Bahner, Arthur,
Donaldson, Edwards, Hunt, Re , Stndorf

CAPTURING YOUR AUDIENCE - Bachr, Husband, Willlamson, Minter

THE MIDDLE EAST - Lawrence, Little, Elofson

EUROPE: EMERGING BROADCASTING OPPORTUNITIES - Thomas, Kuzmic,
Freed, Janses, Committee

HOW TO GET A LOW & FULL POWER TV LICENSE - Wilson, Mitchell, Larson,
Warren 111

REACHING YOUR TV AUDIENCE IN 30 SECONDS - Hull, Schofield, Judd
SAVE THE FAMILY (BNRB) - Green Jr., Green, Lindsey, Lewis 2 Audio Cassetles,
$16.00

HOW CAN CHRISTIANS WORK WITH THE MEDIA? - Thomas

SOLD ON A RELIGIOUS FORMAT - Perrault, Worden, Holltnger, Perrault 2 Audio
Cassettes, $16.00

WHEN THE WELL RUNS DRY FROM DONOR FATIGUE - TRY S8ALES - Smith,
Davis

WOMEN WELCOME TO THE 90'S - Binkley, E 1
AFRICA - Olson, Henrich, Sonfus

ASIA - Brougham, Spicker

LOW-POWER TV - HOW TO DO IT - Blomerth, St. Clair, Warren lil, Oechsner,
Tedeschi 2 Audio Ci ttes, $16.00

CREATIVE TV SYNDICATION IN THE 1960’8 - Vreeman, Cole, Wagner, Merrick
SUCCESS WITHOUT COMPROMISE - Bachr, Ferman, Gingrich, Whithead, LaHaye
TELETHONS IN THE 90'S - Haus, Mintle, Bowers

INTRODUCIENDO EL USO DEL SATELITE PARA NETWORKING (HNRB)
(INTRODUCING SBATELLITE NETWORKING) - Greco, Stem 2 Audio Cassettes,
$16.00

-Tada, Welchel, Bourke

COMPLETE SET OF 1901 NRB AUDIO CASSETTES
(A Total of 83 Tapes!) $584.001
Includes 10 FREE Cassettes & 7 FREE Storage Albums!

___Total Individual Audio Cassettes @ $8.00 each = $
___Total Individual VHS Video Tapes @ $29.95 each = $
___Total 8-Cassette AUDIO Specials @ $56.00 each = $
Buy 7 AUDIO Cassettes & Get 1 FREE, + a Storage Album!

___Total Complete Sets of AUDIO Cassettes @ $584.00each= §

Includes 10 FREE AUDIO Cassettes & 7 FREE Storage Albums!

MD Residents add 5% State Sales Tax = $
Postage & Handling = $

GRAND TOTAL=$

Postage & Handling: add $1.00 per Audio Cassette / $3.00 per Video Tape;
$3.00 minimum, $15.00 maximum per order. For orders to be shipped outside
of the U.S., add 20% of the total order amount; $15.00 minimum.

PAID:

TO ORDER CASSETTES:
Simply indicate the number of Audio Cassettes and/or Video Tapes you wish to purchase. Audio Cassettes are priced at $8.00 per Cassette; Video Tapes are priced
at $29.95 per Tape. SOME SESSIONS REQUIRE MORE THAN 1 CASSETTE or TAPE; Please double-check before ordering. Please include "Postage &
Handling and a street address. Compilete the GRAND TOTAL space and the information below. Send the completed order form, with payment, to :
Chesapeake Audio/Video Communications e 6330 Howard Lane e Elkridge, Maryland 21227
credit card orders, phone (301) 796-0040 « or FAX (301) 379-0812

__Money Order
O visa

__Credit Card __Check#
O masTeERCARD

0 T T 0 O O

CREDIT CARD NUMBER

CARDHOLDER'S NAME

EXPIRATION DATE

Please

X
SIGNATURE (Required on ALL orders)

« All checks must be drawn on a U.S. Bank. »
» Make checks payable to: Chesapeake A/V, Inc. «

Name:
Title:
Phone:
Street Address:
City:
State:

Zip:




DAT — A
Quantum
Leap

by David Powers

ack in 1988, I was asked by Dr.

Gene Getz to help him produce

a new daily radio program

called Renewal. After hearing
all that was going to be packed into 15
minutes, [ was challenged.

He projected a plan for a unique
Bible-teaching format that would blend
together short segments of various
material. This program would have to
undergo up to five separate recording
sessions for each program and, once
these pieces were edited, the music
would be backtimed under and into the
themes and voice-overs to carry through
each program.

An Overwhelming Task

Obviously, Gene did not want a
Bible-teaching radio program in which
the message was only edited to fit a seg-
ment of air time. This was to be a much
larger editing feat.

On our Renewal program, we
generally have short three- to four-
minute expository messages involving
drama, verse-by-verse teaching, topical
approaches — and sometimes all of the
above. Following these message seg-
ments are a variety of applicative respon-
ses including group or one-on-one dis-
cussions, telephone interviews, and then
a closing thought.

I'm sure you can see that when I
accepted this challenge I faced a produc-
tion nightmare! Each Renewal program
contains over ten unique sections that
vary in length. All of these interrelated

—

.

Audio media director David Powers uses state-of-the-art DAT equipment to produce

the Renewal program.

sections have to flow together with a
natural continuity and, of course. quality
that today’s sophisticated radio listener
demands.

Strange as it may seem, it was for-
tunate that the studio in our church did
not have enough equipment to even
produce the pilots for these programs. We
used a very up-to-date. but typical. radio
production suite with carts and open
reels.

But we were still forced to drop the
quality four generations by the time it
would link to satellite. Once the pilots
were approved and an initial air date was
set, it was my job to select and install the
equipment in our studio to tackle such an
overwhelming task.

Digital Audio Editing

After perusing massive amounts of
literature, 1 was convinced that digital
audio technology (DAT) was the “only
way to go” by using a Digidesign’s
Sound Tools™ digital audio editing sys-
tem, a Macintosh™ Ilci computer, an ex-
tremely large hard drive. and a Panasonic
SV-3500 DAT machine. I had just stocked
up on razor blades and they’'ll probably
rust before [ have a chance to use them
all: I actually look forward to the day.

Using this new system, the Renewal
program is brought down only one
generation. The open reel masters we
send to the Moody Broadcasting Net-
work go directly to satellite. We also in-
stalled a 25 hz. filter so Moody wouldn't
have to make a dub for their automation.

Did you know that when a 120-
minute DAT cassette is compared with
a 10.5-inch open reel tape moving at
715 ips, that DAT:

® Takes up 32 times less space per
minute (64 at slow speed — 15k.
bandwidth)?

®* You can fit 16 DAT tapes with
cases in the top of a 10.5 inch open
reel box?

* Has a noise floor seven times better
(over 20 db)?

® (Can fastwind over six times faster?
® s half the cost?

f ey
- “?‘ i,

Audio editing: the old and the new.
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Editing on the Sound Tool's system
is totally different than dealing with open
reel and carts. First, “you can actually see
what you're hearing.” Second, you're not
actually cutting up the master. You simp-
ly tell the Mac what you want to keep.

It’s affectionately called ‘“non-
destructive editing” and it is achieved
through selecting a playlist of “regions”
of all the material you want to use. And if
the edits don’t sound perfect, you can
simply use various crossfades of any
length to blend them together.

Advantages of
Digital Editing

Anyone who has done extremely
tricky editing will appreciate the speed
and ease of being able to undo or change
an edit with just a few simple key strokes.
Repeating a word or a musical section is
a breeze. The computer can simply play
the section again without having to re-
record it and having to deal with the
problems of possible frequency loss and
level matching inherent in open reel
equipment.

Once a file is completely edited. the
Sound Tools system can make a high-

speed copy of the edit list in the digital
domain. Accessing any part of audio on
the sound file that is open is almost in-
stantaneous — about as fast as CDs.
Clean-up is easy and flatwinding be-
comes a thing of the past. I find that most
of the time I now spend cleaning up is
with coffee cups!

The Digital Domain

Another advantage is using
Digidesign’s DAT 1/O™ interface. This
system allows transfer of the audio file
and its accompanied playlist to DAT for
later retrieval — all in the digital realm.
This effectively turns the DAT deck into
a tape back-up system storage with
medium equivalent to about 1.2
Gigabytes.

Impossible Edits

Another spoiler is being able to
zoom into the wave form on the screen
and redraw the wave form, remove
mouth noise, or even “pops” from a vinyl
transfer. By zooming into the actual wave
form down to the actual sample, 1 found
that it is even possible to perform edits on
solo instruments such as oboes and

French horns without a pop. Try that with
an open reel!

And speaking of trying edits, I found
I will go after just about everything with
this system. If someone coughs between
sentences during a sermon, I can very
easily insert room noise in its place.

Rearranging Sections

By simply dragging around names in
a playlist, different arrangements can be
tried in an instant. If you want to check to
see if one person’s comments sound bet-
ter after another person’s, it is a simple,
instant maneuver.

In Renewal, we are always rearrang-
ing the discussion sections of our pro-
gram. Assistant producer Iva Morelli
takes notes on her computer as we record
the discussion groups and telephone
calls. She types the elapsed program time
from the DAT machine each time a per-
son speaks, along with their first sentence
and the substance of their conversation.

Iva then provides me with a hard
copy so that finding the edit point once |
reload the file to hard drive is as simple

CONTINUED ON PAGE 24
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of Renewal’s recording sessions.

DAT - A QUANTUM.. ..
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and instant as pointing and clicking. The
accuracy is amazing!

Backtiming

Backtiming becomes a thing of the
past for mixing music under at the end of
the voice tracks. With Renewal, we may
have up to four segments where music is
backtimed under the end of the dialogue.
This could become a real headache.

But with the digital editing system,
you can break away the last part of the
voice section, time it, bring in a theme,
mix it under, and then put it back in se-
quence. This process can be quite pain-
less. By the time you read this,
Digidesign will have announced a
professional four-track system that
should make a lot of this easier still.

Putting It All Together

Once all of the segments have been
edited and mixed, I go into Digidesign’s
Master List™ program to compile the
program. This is where the power of the
system really shines. Any sound file,
region, or playlist, even with varying
sample rates, can be pulled into a master
playlist.

At the start of the Renewal pro-
grams, we have the intro theme and then
a pull-out from the program with a 20-
second string of music that can vary in
length depending upon the length of the
pull-out.

David Powers, audio media director, and Iva Morelli, assistant producer, during one

After mixing the pull-out with the
music, 1 simply delete any excessive
string of music at the point where I want
the next section to come in. This is the
great part. The next section is the post
pull-out theme in which I have already
mixed the reverb trail from the pull-out
string so that once it is all put together, it
sounds like the music is almost played
live.

Once all the pieces of the program
are in place, Master List shows the exact
length of the show to the millisecond. If
it’s too long, you can tighten a section or
two to a specific time. Then, once you're
back in Master List, you can instantly see
the new total length without having to
fastwind through the tape to time it all
out.

A Few Drawbacks

Unfortunately. there are a few draw-
backs which I feel are only fair to men-
tion. First, you need to load and unload
the audio to and from the hard drive. It’s
not as simple to do a few easy edits as it
is with open reel when the master is long.
It would be a waste of time. However,
any serious rearranging and precise edits
make it worthwhile.

If you need to upload an hour or so
of audio from DAT, it can be done during
lunch or a meeting when you are not
using the computer to edit. To date, there
is no other way that I know of to effec-
tively speed up the process of transfer-
ring audio to the hard drive than in real
time.

Cost Factors

Cost is an obvious hitch. The starter
system for digital editing with a basic
Macintosh II computer with 8MB of
RAM, a hefty 600MB hard drive (it uses
10MB per stereo minute at 44.1 or 3.8 per
mono minute at 32 k. sampling rate), and
Digidesign’s Audiomedia™ system
which has uses -10RCA ins and outs plus
an unbalanced mike input will cost under
$7000.

But the Audiomedia system is
limited. It does not support DAT 1/O,
SMPTE, or Master List, but it does the
same great job of editing.

The professional Sound Tools sys-
tem with the Pro [/O™ (+4 ins and outs),
the DAT /O, a faster Mac that will draw
the screen faster, and a couple of
Gigabytes of hard drive space will get
you quickly up to $16,000 — not includ-
ing a DAT machine. But when you think
about your own production needs, it may
be well worth it.

By now, I'm sure you're looking at
your open reel machines with mixed
emotions. Well, if you make the quantum
leap into DAT editing (and over 3000
Digidesign systems are now in use), keep
this in mind — “seeing what you’re hear-
ing" changes everything!

Well, now that our daily radio pro-
gram is on the air, [ can look back and see
how dramatically audio production has
changed over the last few years. It’s fas-
cinating to peer into the future and im-
agine what major changes may loom
ahead.

When [ majored in radio and
television at Baylor University several
years ago, [ chose to research DAB when
it was still in its infancy. Even my profes-
sor appeared to be intimidated by the
high tech nature of these developments.
In retrospect, I can see now how the Lord
was preparing me for my new challenge
here at the Center for Church Renewal
and our joint ministry with the Moody
Broadcasting Network.

Macintosh is a trademark of Apple Computer, Inc.
Panasonic SV-3500 is a product of Matsushita
Electric Industrial Co., Lid.

Sound Tools, Dat 110, Master List, Audiomedia.
and PRO 110 are trademarks of Digidesign, Inc.

David Powers is the audio media director
for Fellowship Bible Church North and the
Center for Church Renewal in Plano, Texas.
His primary responsibility is involved in the
production of the Renewal radio program.
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An
Event To
Remember

by Donald J. Peterson

U.S. President George Bush addresses his fifth NRB convention (page 30).

eligious broadcasters trom across
Rthe United States and around the
world gathered in Washington.
D.C., January 25-29, for the 48th Annual
National Religious Broadcasters Con-

vention and Exposition (NRB 91).

To capture in words both the excite-
ment and content of an event of such
magnitude and diversity as NRB 91 is an
impossible task. The attendance alone
was 7255. of which 3755 were registrants
and participants representing virtually
every U.S. state and 16 foreign countries.

Attendance aside. how can anvone
adequately convey. for example. the in-
struction gained from participating in the
workshops and seminars. or the spiritual
encouragement from listening to the
speakers. or the inspiration from hearing

MARCH e 1991

the singers and musicians?

You can order the tapes. and 1'd en-
courage you to do so. But even that’s not
the same as being there. As it was. I had
wished at times during the convention
that I could somehow clone myself so
that I could be everywhere at once. But.
of course. that too was impossible. The
best | can do here is attempt to sum-
marize the entire convention. But, again,
it's not the same as being there. So if you
missed this year. | hope you'll join us
next vear in Washington.D.C.. at NRB 92.

Although this year’s theme was
“Declaring His Glory To All Nations.”
there was also a strong emphasis at NRB
91 on prayer for the Gulf War and mini-

CONTINUED ON PAGE 26
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(Left) Ron Hutchcraft and Saturday Night Alive. (Right) African Children’s Choir.

NRBO91...
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stering to the desperate needs of our
nation’s youth. And while there were
many highlights during this year’s con-
vention, the one that probably will be
remembered most is U.S. President
George Bush’s moving, wartime address
before a packed audience on Monday
mormning.

Appearing weary from the long or-
deal in the Middle East and the strain of
war, the President displayed great per-
sonal courage as he spoke of his con-
fidence in the support of the American
people who. he said, “are armed with a
trust in God and in the principles that
make men free.”

First Amendment Lessons

Warren E. Burger. former Chief Jus-
tice of the United States Supreme Court
from 1969 10 1986 and currently chair-
man of the Commission on the Bicenten-
nial of the United States Constitution,
gave the opening address on Friday even-
ing. Brandt Gustavson, executive direc-
tor of NRB, served as moderator.

Beginning with a historical over-
view of the Constitution, Justice Burger
cited specific cases involving the religion
clauses of the first amendment that were
decided upon during his tenure as Chief
Justice. Although Justice Burger dis-
agreed with those judges who believed at
that time that certain cases viokted the
establishment of religion clause, he did
not think that the judges wha dissented in
those cases “had any hostility toward

X W

religion at all.

“But they wanted to be very sure,”
explained the former Chief Justice, “that
we would never take even a small first
step that might later be used as a platform
for yet further steps that could lead to a
state church.”

Despite the fact that he said he had
never put his own view on this subject in
writing, he did not hesitate to conclude
with it in his address. He stated that
“there is about as much chance of this
country ever moving into a state church,
a government-controlled and sponsored
church, as there is of a dictatorship”
which he said he was sure we would
never have.

Music, Patriotism, and More

Besides exciting and informative
speakers, this year’s convention featured
many well-known singers and musicians.
Doug Oldham, with his familiar and
much-loved voice, was the convention
song leader. Accompanying Oldham
during each general session were the
talented Fred Davies at the piano and
George Wesner at the organ. Both Davies
and Wesner are with Sacred Stops and
Strings in New Jersey and Radio City
Music Hall in New York City.

Friday’s opening session, which was
co-sponsored by NRB and Northern
Lights Communications, Inc. of Albu-
querque, N.M., featured The Nelons who
dedicated “God Bless The U.S.A." to all
those in the armed forces. One by one,
audience members stood to join the
Nelons in the song in expression of sup-

port for the Gulf troops.

The audience was blessed again with
the music of The African Children’s
Choir, a group of needy children from
East Africa, ages five to 12, many of
whom are orphans. This was the sixth
group of such children to form the Choir
since it began singing to churches in
North America during 1984.

After The African Children’s Choir
sang, President Jerry Rose prayed that
the words they sing “will sink so deeply
in their hearts that they will continue with
them all through their lives, and that each
of them will become a beacon of light in
Africa.”

Following Justice Burger, Joseph M.
Stowell III, the seventh president of
Moody Bible Institute, addressed the
opening session on Friday evening. Dr.
Stowell shared with the audience how he
grew up listening to Christian radio
broadcasts, and he challenged today’s
Christian broadcasters to make the Spirit
of Christ the starting point and to put
substance before style.

Seminars and Workshops

Over half of the pre-registered atten-
dees were on-site by early Saturday, the
first full day of NRB 91, to participate in
many informational seminars and
workshops. Professionals from around
the country led all-day seminars on a
variety of practical issues.

One seminar, entitled “Youth in
America 1991,” focused on child pornog-
raphy, equal access laws, and resources for
youth. Other seminars delved into issues of
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(Left) NRB 91 Media Exposition opening. (Right) Saturday evening speaker Kay James.

fundraising, radio station fundamentals,
public relations, and technology.

Besides the all-day Saturday semi-
nars, this year’s convention also offered
a wide choice of 90-minute workshops
on topics such as the broadcaster’s
spouse, getting started in international
radio ministry, technological develop-
ments for Christian television, post-
production techniques in television, local
churches’ use of television, and reaching
beyond the Christian marketplace with
television specials.

Strong BNRB Participation

The Black National Religious Broad-
casters (BNRB) had a strong turn-out this
year and several awards were presented at
Sunday afternoon’s concert by BNRB
chairman Bishop Samuel L. Green, Jr. of
WICB-TV and Faith for Living
Television Ministries in Newport News,
Va. Among the award recipients were
Emie Wilson of Emie Wilson Ministries
in Philadelphia, Pa., Dwight L. Green Sr.
of Faith for Living Ministries in Newport
News, Va., and Tee Garlington of Evangel
Temple in Washington, D.C.

BNRB attendees also participated in
workshops, seminars, general sessions,
informal gatherings, and a Gospel con-
cert on Sunday afternoon. BNRB
workshops included African-American
Christian mothers and fathers in broad-
casting, African-American owners and
operators in the 21st century, and saving
the family.

HNRB Attracts Attendees

This year, the Hispanic National

Religious Broadcasters (HNRB) was ad-
dressed by the Vice President of Peru
who represented a new chapter of
HNRB. HNRB meetings proved well at-
tended thanks to a large Latin American
delegation. Nicaragua, El Salvador,
Ecuador, Peru, and Costa Rica were just
some of the countries represented.

Attendees enjoyed workshops, semi-
nars, general sessions, fellowship hours,
and a Hispanic concert on Sunday after-
noon. HNRB workshops covered topics
such as fundraising in the Hispanic en-
vironment, the social function of the Chris-
tian broadcaster, and satellite networking.

IRB And Other Groups Meet

The Intercollegiate Religious Broad-
casters (IRB) met several times during
NRB 91. Student events included a
scholarship meeting, a workshop on how
to get a job in communications, and an
awards reception.

Faculty participated in a workshop on
research and resources, a faculty dinner,
and a roundtable discussion. Events were
led by Linwood Hagin of Toccoa Falls Col-
lege in Toccoa Falls, Ga., Jim Owens of
Asbury College in Wilmore, Ky., and
Harry Sova and Andrew Quicke, both of
Regent University in Virginia Beach, Va.

As the annual NRB convention brings
together in one place a wide variety of
Christian ministries, it provides an ideal
opportunity for organizations and other
groups to meet. Many groups took ad-
vantage of this opportunity by holding
luncheons, dinners, receptions, and infor-
mal gatherings on Saturday or at other

times during the convention.

Reaching Our Youth

The Saturday evening general ses-
sion, sponsored by SpaceCom Systems
in Tulsa, Okla.. featured evangelist and
author Jerry Johnston of the Jerry
Johnston Association in Overland Park,
Kan. Johnston gave a stirring address on
the particular problems facing today’s
youth, such as suicide, drug and alcohol
abuse, and Satanism.

Johnston said that the only way to
reach troubled young people is by iden-
tifying with them, loving them, modeling
the message of Christ, and having self-
control so that they see Christians as con-
sistent in words, in actions, and in self-
judgement. “We cannot preach the
gospel more than the power we know in
our lives,” he concluded.

A Pro-Life Testimony

Also during the Saturday evening
session, Kay James, former Assistant
Secretary of Health and Human Services,
shared her testimony. She is also a former
president of Black Americans for Life
and in 1985, together with her husband
Charles, founded the National Family In-
stitute. She shared how God touched her
in a special way while a junior in high
school through a Billy Graham television
broadcast. *“It seemed that the Lord gave
him the words that were especially
designed for me,” said James.

She related that her second great ex-
perience, which she called her “Esther

CONTINUED ON PAGE 28
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experience,” came when she finally
joined the pro-life movement with her
whole heart. “I am convinced today,”
said James, “that it only takes three
things to be successful in articulating a
pro-life message: a knowledge that abor-
tion is wrong, a heart for women, and a
knowledge that God will provide the in-
crease if you're willing to be obedient
and go where He has sent you.”

Recording artist Ray Boltz sang his
well-known hit, “Thank You” and, as a
result of Kay James’s moving testimony,
felt led to sing, **“What Was I Supposed To
Be?,” a powerful song about the reflec-
tions of aborted babies in heaven. Clifton
Davis, Christian singer and star of the
NBC-TV's hit comedy series, “Amen,”
also sang on Saturday evening and
shared some of the struggles and tri-
umphs he faces while working in a
secular society.

Saturday Night Alive

Following the Saturday evening
general session and rounding out a full
day of events were a Hispanic Fellow-
ship Hour and Saturday Night Alive.
Saturday Night Alive, a radio program
hosted by Ron Hutchcraft of Youth For
Christ, was broadcast live from the con-
vention to over 100 stations throughout
the country on the Moody Broadcasting
Network.

Hutchcraft interviewed the young
audience and several teens performed
skits and mini-dramas to convey biblical
truths as they relate to the common
problems of today’s youth. Wes King, a
new recording artist with Reunion
Records, sang and played acoustic guitar
that evening.

Some interesting characters attended
the NRB 91 Media Expo!

A Full Day Of Activities

Sunday’s highlights included two
morning worship services, the NRB media
exposition grand opening, two concerts,
and the Sunday evening general session.
Guillermo Luna of Hispanic Campus
Crusade for Christ was the moderator at
this year’s Hispanic (HNRB) worship ser-
vice. Jose A. Reyes of La Voz de Salvacion
in Cleveland, Tenn., gave the message, and
a host of singers and musicians provided
the music.

Ed Elliott of The Domain Group in
Carol Stream, Ill., was the moderator at
the second morning worship service.
Martin DeHaan, welil-known speaker of
Radio Bible Class, preached and the Day
of Discovery Singers ministered in music.

A Spectacular Media Expo

NRB executive director E. Brandt
Gustavson, president Jerry Rose, and direc-
tor of sales Michael Glenn officially
opened the Media Exposition with a rib-
bon-cutting ceremony on Sunday after-
noon. The three-hall, 90,000-square-foot
Exposition was open on Sunday, Monday,
and Tuesday. This year, over 200 secular
and religious communications organiza-
tions exhibited their products and services.

Glenn gave a preview tour to mem-
bers of the press on Sunday morning and
pointed out the unique differences of this
year’s Expo. “First of all, the purpose of
the Media Expo is to provide the service
to religious broadcasters of having a vast
amount of information all in one place,”
he said. “This brings the services
together for people to do business, saving
people a lot of time and money.

*Secondly,” noted Glenn, *“our pur-
pose is to bring some enjoyment to the
Expo, such as a caricature booth, and
four autograph booths for authors and
famous personalities.” Vonette Bright,
chair of the Intercession Working Group
of the Lausanne Committee for World
Evangelism and co-founder of Campus
Crusade for Christ along with her hus-
band Bill, and John F. Walvoord, a recog-
nized authority in biblical prophecy,
were among several authors who were
featured in the autograph booths.

Exhibitors Praise NRB 91

There are many reasons for attend-
ing NRB's annual convention. Some at-
tend for encouragement or inspiration.
Some come to gain information or to
make business contacts. Others attend for
all of these reasons. But exhibitors,

whether large companies or small or-
ganizations, come to the convention
primarily to attract new customers.

Their presence at the exposition
demonstrates a considerable investment
of time and money. Several exhibitors
were asked why their companies chose to
exhibit at NRB 91 and what they hoped
to gain from the event.

Marlin Maddoux of the USA Radio
Network commented that, among other
things, the NRB convention is a place
where people meet to exchange ideas.
“When I come to this convention,” said
Maddoux, “my vision of what can be
accomplished is broadened tremendous-
ly. Walking the aisles of the exhibit hall
and seeing the technological develop-
ments inspire me to look for new ways to
use our own network and our own tech-
nology.

“Talking to the other broadcasters,
especially this year, has been one of the
most encouraging experiences that I've
had since coming to NRB meetings.
There seems to be an upbeat desire to
expand,” added Maddoux. “There seems
to be a very good professional grasp. not
only on what’s going on in the world, but
also on our role in it and the possibilities
that we have through the media of win-
ning people to Christ and influencing
public policy. It is a very uplifting and
enlightening experience.”

Paul McLane of Radio Systems Inc.
in Bridgeport, N.J., a company which
provides specialized equipment for radio
station studios, said that the NRB con-
vention “has been in the last three years
one of our more successful conventions
to attend, and we do attend a number of
trade shows around the country and
around the calender — the National As-
sociation of Broadcasters, the Society of
Broadcast Engineers — much more
hardware-oriented shows.”

McLane noted that although the
company was initially concerned that
there wouldn’t be enough people who
would be buying their product at the NRB
convention, they discovered that this *has
absolutely not been the case. In the last
three years,” said McLane, “we’ve done
major business at this show” with several
large religious broadcasters.

He also said that “floor traffic this
year has been equally good,” and con-
cluded that, “It’s absolutely been a good
opportunity for us to meet a section of the
industry that we might not otherwise get
to meet.”
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Hank McGinnis of STC Consult-
ants, a company which offers a complete
range of services to broadcasters, con-
siders the NRB convention so valuable
that the company exhibits every year.

Judy Hannestad of Skylight Satellite
Network in St. Paul, Minn., also
remarked on the value of the NRB con-
vention to the company she represents.
*Not only is it an opportunity for our
affiliates to come to our booths,” she
said, but “from a marketing standpoint,
we're visiting with potential station af-
filiates.

*“One other advantage that we’ve en-
countered being at this year’s NRB is
some of the international contacts we’ve
made. As associate producer of a Sunday
night show, we’re looking for contacts so
that in a couple of years hopefully we can
take this show over there to do some
live.” The NRB convention *‘can do some
ground work for us and has been a perfect
format for us this year,” she concluded.

A new addition to this year’s Expo
was a daily drawing for door prizes. Only
fully registered attendees were allowed
to register for the door prizes which were
given away at 4 p.m. each day. The most
valuable prize given away this year was
a 1939 rare reprint of the first complete
Bible ever printed.

Also featured in the Expo were live
daily broadcasts by USA Radio Network
and Moody Broadcasting. The two net-
works featured interviews with NRB par-
ticipants during the convention.

Publishers Are Numerous

Besides direct broadcast-related
companies, NRB 91 had over 25 print
publishers represented at the exposition.
Jonathan Petersen, director of media
relations at Zondervan Publishing in
Grand Rapids, Mich.. commented that,
“The NRB convention has always been
considered an important event for
Zondervan because it's a time when
everyone nationally and internationally
gets together under one roof.

“There are a lot of contacts to be
made, a lot of new relationships to build,
and a lot of old ones to reinforce. And, as
a publisher, we see an interaction be-
tween print and broadcast that we would
like to strengthen.” Petersen noted fur-
ther that this year Zondervan had more
representatives from the company than
any other year.

Doug Ross, executive director of
Evangelical Christian Publishers As-

sociation (ECPA), reported that the NRB
convention is increasingly well attended
by ECPA members. In fact, Ross recalled
a comment he heard from someone who
said that the NRB convention “was the
place to be — stand in one place and the
Christian world will walk by!”

Two Concerts In One Day

On Sunday aftermoon, several Chris-
tian artists were on hand to participate in
two gospel concerts for convention atten-
dees. Appearing at the concert sponsored
by the Black National Religious Broad-
casters (BNRB) in the Sheraton
Washington Ballroom were: Larnelle
Harris, Carman, Clifton Davis, Myma
Summers and the Workshop Choir, Eli
Wilson, Daryl Coley, the International
Christian Center Choir, and Elder Carl
Williams and the Institutional Radio
Choir.

The HNRB concert took place in the
Cotillion Ballroom and featured musical
artists from Puerto Rico, such as Wilma
Hernandez, Jerry Marzan, Frances Lee,
and Deborah Velasquez. Also included in
the program were Anibal Marroquin of
Guatemala, Oscar Medina of California,
Eric Perdomo of New York City, and the
group “*Heme Aqui” of Washington, D.C.

New Testaments For Soviets

The Sunday evening general ses-
sion, sponsored by International Bible
Society and moderated by Ronn Haus of
KFCB-TV in Concord, Calif., was a spe-
cial time of music, testimony, and prayer.
Steve Fry of Steve Fry Ministries in San
Jose, Calif., and Babbie Mason of Word
Records set the tone for the evening with
their powerful songs.

Billy Melvin, executive director of
National Association of Evangelicals
(NAE), thanked the audience for its sup-
port of the CLEAR-TV boycott over the
past year and gave an update on the Na-
tional Coalition Against Pornography.

James R. Powell, president of Inter-
national Bible Society, showed a video
about “The Moscow Project,” the
Society’s distribution of four million
New Testaments throughout Eastern
Europe and the Soviet Union. The film
showed Soviet people hungry for the
Word of God.

A Doctor’s Testimony

Ben Carson, director of pediatric
neurosurgery at Johns Hopkins Univer-
sity Hospital in Baltimore, shared his tes-

The NRB 91 Media Expo included “live”
broadcasts from the convention site.

timony. He told of his experiences grow-
ing up in a broken home in Detroit and
being at the bottom of his class in the fifth
grade. But he credits his mother who
*had a lot of wisdom and a lot of faith in
God™ with his eventual success.

Because of her encouragement, he
went from last to first place in his class
and eventually on to Yale University and
his position at Johns Hopkins. Dr. Carson
remarked that the tuming point in his
career was when he realized that the Lord
was in charge of the operations he per-
formed.

Prayer And The Persian Gulf

David Bryant, the speaker for Sun-
day evening, led the broadcasters in a
30-minute “Concert of Prayer” using the
seven-step progression he has developed
along with a variety of techniques, such
as small groups, partners, and collective
prayer.

The broadcasters rejoiced about
positive aspects they saw in the church
today and prayed about negative aspects,
including the need for revival. They also
prayed for the President and the Persian
Gulf situation. Bryant made this session
an exciting time and one that will be
remembered for a long time by those who
attended.

In a prelude to U.S. President
George Bush'’s address Monday morning
to delegates attending NRB 91, NRB
president Jerry Rose read a resolution
passed by the organization’s board of
directors on the Gulf War to “wholehear-
tedly stand in prayer and in support” of
the President and the U.S. government in
their efforts to bring about peace in the
Middle East.

CONTINUED ON PAGE 30
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President Bush’s Address

Joined by more than 2000 NRB 91
participants, Rose then welcomed the
President and Mrs. Bush onto the plat-
form where the President commended
NRB on its theme “Declaring His Glory
to All Nations™ which, he said, eclipsed
denominations and reflected teachings in
the Bible which uphold moral values.
“This reminds us that God can live
without man, but man cannot live
without God,” said President Bush. The
event marked his fifth appearance at an
NRB Convention.

*“His love and His justice inspire in
us a yearning for faith and a compassion
for the weak and oppressed, as well as the
courage and conviction to oppose tyran-
ny and injustice,” he added. President
Bush reaffirmed his commitments to
adoption, not abortion; freedom in
religious-based child care; Americans
with disabilities; and voluntary prayer in
public schools.

The Case For A ‘Just War’

Stating that the war in the Persian
Gulf is a “just war,” the President said
that every war is fought for a reason, but
that a just war is fought for the right
reasons — for moral, not selfish reasons.
He said that a just war must also be
declared by legitimate authority, and this
one had the unprecedented support of the
United Nations. President Bush
reiterated that this war was a last resort,
as any just war should be. He quoted the
verse in Ecclesiastes that says, “‘a time for

peace, a time for war.”

The President said he believed the
U.S. will prevail in Operation Desert
Storm because of the support of the
American people who are armed with a
trust in God and in the principles that
make men free. He commended several
national religious broadcasters for their
work in bringing inspiration to the troops
in Saudi Arabia, such as Voice of Hope,
Operation Desert Prayer, and evangelist
Billy Graham.

A Clear Statement of Faith

“I believe more than ever that one
cannot be America’s President without
trust in God,” he stated. *‘I cannot im-
agine a world, a life, without the presence
of the One through whom all things are
possible.” The President related a story
about a man who, during the darkest days
of the Civil War, asked President Lincoln
if he thought the Lord was on his side.
Lincoln replied, “My concern is not
whether God is on our side, but whether
we are on God's side.”

Tony Melendez of Sparrow Records
sang and played the guitar during the
Presidential session. Born without arms,
Melendez has triumphed over his hand-
icap by learning to play the guitar with his
feet. The United States Marine Band also
serenaded those at the Presidential ses-
sion by playing several rousing marches.

More Workshops!

NRB 91 offered a second series of
workshops following the Presidential
session on Monday morning. These
workshops included: FCC/Legal Update,
Partnerships for Urban Outreach, Turn-

ing Sales People into a Sales Force,
Brainstorming with Women in Broad-
casting, Capturing Your Audience, The
Middle East, Emerging Broadcast Op-
portunities in Europe, Film and Video
Evangelism, How to Get a Low- and
Full-Power TV License, Daring to Com-
municate: Providing Access for Multi-
tudes, Children’s TV Programming,
Partnerships for Urban Outreach, and
Reaching Your TV Audience in 30
Seconds.

International Luncheon

Peter Kuzmic, principal of the Evan-
gelical Theological Seminary in Osijek,
Yugoslavia, was the speaker at this year's
International Luncheon. Dr. Kuzmic
urged the church of America and those in
attendance to continue to pray for East-
ern Europe.

He said this is “‘an unprecedented
era” for evangelism in Eastern Europe,
reminding them that the region is not one
mission field, but many. “The Holy
Spirit,” he added, “does not need an open
door, a visa, or permission to move; He
moves where He will.”

The luncheon, sponsored by Chris-
tian Broadcasting Network (CBN) of
Virginia Beach, Va., also featured the
music of the African Children’s Choir
and singer Ken Medema, as well as a
video presentation on Central America.

EFICOM Update

The Ethics and Financial Integrity
Commission (EFICOM) was born out of
a concern for more stringent account-
ability in NRB media ministries. Repre-
sentatives of NRB media ministries

(Left) Monday night speaker Charles Colson. (Right) Archbishop Makary of New York City receives the one millionth Soviet New
Testament as part of the “Moscow Project.” Also pictured are (seated) Robert C. Neff, vice president of broadcasting at Moody
Bible Institute; (second from far right) James Powell, president of International Bible Society; and Charles Colson, founder of
Prison Fellowship Ministries.
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began meeting in 1986 and the EFICOM
document was approved at the 1989
NRB Convention.

At the 1990 NRB convention, the
membership called for an EFICOM
Study Committee. The purpose of the
committee was to study membership
concerns of EFICOM and provide
recommendations to the membership.

The committee was also instructed
to conduct a study of the NRB Ethics
Committee and to provide recommenda-
tions for improvement. Several recom-
mendations were made and a full report
of the EFICOM Study Committee was
presented to the voting membership at
NRB 91.

One of the unanimous concerns ex-
pressed was that NRB was begun as a
fellowship of Christian broadcasters
working together to accomplish a com-
mon goal — to promote excellence in
Christian broadcasting and to protect the
rights of religious broadcasters to the air-
ways.

Among several recommendations,
the committee unanimously advised that
EFICOM should continue to exist in the
future as a legitimate means of maintain-
ing ethical and financial accountability
for NRB members.

At one of the NRB 91 business meet-
ings, chairman Jerry Rose recommended
that members select two non-NRB ap-
pointees to EFICOM. Dr. Rose explained
that this would help dispel thoughts that
EFICOM was being ruled only by NRB
members. He said this will add to the
financial accountability and integrity al-
ready in the commission.

Holiness vs. Entertainment

During the Monday evening general
session of NRB 91, which was sponsored
by SpaceCom Systems in Tulsa, Okla.,
former presidential aide and Watergate
figure Charles Colson asked broad-
casters, “Are we helping Christians
redeem the time, or are we helping them
amuse themselves to death?”

Colson’s message centered around
the fact that Americans — including
Christians — are often more interested in
being entertained than in being holy. He
encouraged broadcasters to communi-
cate truth to Christians, preach the truth
to unbelievers, use broadcasting to equip
the saints, and help Christians have bibli-
cally informed minds.

As founder and chairman of Prison
Fellowship, Colson told of a death row
Christian inmate in a Mississippi prison
who was confined to his cell 23 hours a
day. Colson noticed that many of the
prisoners had television sets and, feeling
sorry for the inmate, asked if he would like
a television if he could get one to him.

The prisoner replied, “No, thanks.
You can waste a lot of time with those
things.” “That man,” said Colson, “is
redeeming the time on death row.” Music
at Monday evening’s session was
provided by Tony Melendez and by the
well-known pianist Dino Kartsonakis.

A Historic Ceremony

In a historic ceremony following
Colson’s address, International Bible
Society president Jim Powell passed a
Soviet New Testament to NRB executive
director Brandt Gustavson. The Bible

was the one millionth of four million
copies designated for the Soviet Union
under a Bible distribution plan called
“The Moscow Project.”

Dr. Gustavson noted that for years,
the only way the Word of God reached
the Soviet people was through ministries
such as HCJB in Quito, Ecuador, through
the Russian broadcast of Trans World Radio
in Monte Carlo, and through the ministry
of Far East Broadcasting Company.

After paying tribute to the broad-
casters, Gustavson then presented the
New Testament to Chuck Colson, who
noted that he had recently visited five
Soviet prisons, four of which had never
been visited by anyone from the West
before. Having distributed New Testa-
ments there, he remarked, “I never thought
I would live to see an event like this.”

On behalf of publishers, broad-
casters, and the Christians of America,
Colson then presented the New Testa-
ment to Alexander Potemkin, the Soviet
Cultural Attaché at the USSR Embassy in
Washington, D.C. Acknowledging the
gift, Potemkin said the Scriptures repre-
sent “a message from the hearts of the
American people to the hearts of
believers in the Soviet Union.”

Potemkin called the gift of Bibles “a
spiritual bridge which,” he said, “will
make a big miracle! This will lead to
better understanding, trust, and a long-
lasting, harmonious relationship between
our nations.”

Representing the Moscow Patriarch
and the Patriarch of the Russian Or-

CONTINUED ON PAGE 32

(Left) Long-time NRB board member Robert Ball is honored for his service to religious broadcasting. (Right) NRB execut_ive
director Brandt Gustavson (left) and Samuel L. Green, Jr. (right) present an award to Tee Garlington of Evangel Temple in
Washington, D.C. Lisa Kemp was present to receive the award on behalf of Garlington.
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INSIDE NIRB

Board Of Directors’ 1994
Class Elected At NRB 91

WASHINGTON, D.C. (NRB) —
Twenty-five incumbents were elected to
National Religious Broadcasters (NRB)
Board of Directors 1994 Class during the
48th annual NRB Convention & Exposi-
tion in late January. Five newcomers were
selected to fill-out the 30-member class
which will serve for three years.

Among those retained to the NRB
Board of Directors are: Char Binkley
(WBCL-FM/Fort Wayne, Ind.), Richard
Bott Sr. (Bott Broadcasting), Ron Cline
(HCJB World Radio Missionary Fellow-
ship), Richard Dean (WFMZ-FM-TV/AI-
lentown, Pa.), James Dobson (Focus on the
Family), Jean Donaldson (Christian
Children’s Association), Vic Eliason
(KVCY-FM/Milwaukee, Wis.), and Paul
Freed (Trans World Radio).

Others re-elected to the board include:
James A. Gwinn (CRISTA Ministries),
Jack W. Hayford (Living Way Ministries),
Donna Hofer (KRDU-AM/Dinuba,
Calif.), June Hunt (Hope for the Heart),
Mel Johnson (Northwestern College),
Howard O. Jones (Hour of Freedom), Alex
Leonovich (Slavic Missionary Service),
Ron Mighell (WTLW-TV/Lima, Ohio),
Norman Olsen (WEZE-AM/North Quin-
¢y, Mass.), and Ray Ortlund (Haven of
Rest Ministries).

Rounding out the retained board
members are: Tom Schindler (Back to the
Bible Broadcast), Lee Shuliz (Assemblies
of God), Charles Stanley (First Baptist
Church of Atlanta, Ga.), Robert Straton
(Walter Bennett Communications),
George Sweeting (Moody Bible Institute),
Clinton Utterbach (Redeeming Love
Christian Center of Nanuet, N.Y.), and Ray
Wilson (Wilson Advertising Associates).

The five new additions to the NRB
Board of Directors include: Dan Betzer
(Revivaltime Media Ministries), D. James
Kennedy (Coral Ridge Presbyterian
Church of Fort Lauderdale, Fla.), Wayne
Pederson (KTIS-AM-FM/Minneapolis,
Minn.), M.G. "Pat" Robertson (Christian
Broadcasting Network), and Mike Trout
(Focus on the Family).

Sixteen Gold Mike Awards
Presented During NRB 91

WASHINGTON, D.C. (NRB) — A
total of 16 Golden Mike Awards were
presented during the 48th annual National

Religious Broadcasters Convention & Ex-
position (NRB 91) in late January. Among
the recipients were syndicated broadcaster
Paul Harvey and musical composer/ar-
ranger Ralph Carmichael, while James
Dobson and Rex Humbard were named to
the Religious Broadcasting Hall of Fame.

There were five recipients of the NRB
Milestone Award, which is presented to an
individual or organization for 50 years of
continuous service in religious broadcast-
ing. Those honored were: The Baptist
Hour, Constantine & Elizabeth Lew-
shenia, Neil C. Macauley, J. Vernon
McGee, and the Slavic Gospel Associa-
tion.

Harvey, meanwhile, was accorded the
NRB Board of Directors’ Award for being
a distinghished member of American
society while an avowed Christian. The
William Ward Ayer Distinguished Service
Award was presented to Carmichael for his
outstanding contributions to the field of
broadcasting.

The Radio Station of the Year Award
went 1o WFGW-AM/WMIT-FM/Black
Mountain, N.C., while WCLF-TV/Clear-
water, Fla., received the Television Station
of the Year Award. Family News In Focus
was honored as the Radio Program
Producer of the Year and CBN - The Fami-
ly Channel was acknowledged as the
Television Program Producer of the Year.

Receiving the Technical Achieve-
ment in Broadcasting Award was the
Skylight Satellite Network. The Interna-
tional Award was presented posthumously
to Robert Carlton Savage of HCIB.
Maranatha Music! was given the
President’s Award, honoring the
organization’s contributions to the
religious broadcasting industry.

Dr. Dobson, who has developed
Focus on the Family into one of the most
widely aired radio programs in the world,
and Humbard, who at the age of 13 in 1932
began singing on the radio about the saving
message of Jesus Christ, were the 23rd and
24th inductees, respectively, into the
Religious Broadcasting Hall of Fame.

NRB Sponsors Workshops,
Luncheon During 49th NAE

PARSIPPANY, N.J. (NRB) — Na-
tional Religious Broadcasters (NRB) will
sponsor a pair of workshops and a lunch-
eon during the 49th annual National As-
sociation of Evangelicals (NAE) Conven-
tion in St. Louis, Mo., March 5-7. The

JAMES DOBSON

b

RALPH CARMICHAEL

theme of the convention, which is being
held at the Clarion Hotel, is "Proclaiming
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Jesus Christ . . . Together!"

Speaking at the first NRB-sponsored
workshop is Woodrow Kroll, general
director and Bible teacher of Back to the
Bible in Lincoin, Neb. Dr. Kroll’s
workshop is entitled "Recapturing
America Through Radio (A Strategy for a
More Meaningful Medium)" and will be
held from 3 until 4:30 p.m. on Tuesday,
March 5.

The second NRB workshop will fea-
ture Frank Minirth and Paul Meier of the
Minirth-Meier Clinic in Richardson,
Texas. Drs. Minirth and Meier will speak
on "Showing the Compassion of Jesus
Christ Through Christian Counseling.”
That workshop is scheduled from 3 until
4:30 p.m. on Wednesday, March 6.

Dan Betzer, the speaker on of the As-
semblies of God radio program Revival-
time, will give the main address during the
NRB Luncheon on Thursday, March 7.
Presiding at the NRB-sponsored events
will be the organization's executive direc-
tor Brandt Gustavson.

Besides offering workshops, meal
functions, and 100-plus exhibit Resource
Center, the 1991 NAE Convention will
provide "an opportunity for clergy and lay
persons from a wide variety of evangelical
denominations, organizations, and schools
to experience the unity within a conserva-
tive, biblical theology and a common
evangelistic purpose.”

Founded in 1943, the NAE is a volun-
tary association of evangelical denomina-
tions, churches, schools, organizations,
and individuals. More than 50,000 chur-
ches from 77 Protestant denominations are
represented by the NAE. NRB was
founded in 1944 as the broadcasting arm
of the NAE.

BNRB To Hold Its Spring
Meeting In Newport News

NEWPORT NEWS, Va. (NRB) —
Members of the Black National Religious
Broadcasters (BNRB) will hold their 1991
Spring Meeting on April 5 and 6 at WJCB-
TV in Newport News. The station is lo-
cated at 2700 Washington Avenue. Further
information conceming the meeting is
available from Malverna Streater at (804)
244- 4836.

Serving as chairman of the BNRB is
Samuel L. Green Jr., while Glenn R. Plum-
mer is the vice chairman. Other officers in-
clude second vice chairman William H.
Thompson, Treasurer Lou Ray Bamnes,

and administrative assistant Phyllis
Joubert.

Caribbean Chapter Selects
its Slate Of 1991 Officers

SAN JUAN, P.R. (NRB) — Nineteen
different Caribbean Islands, plus the South
American nations of Colombia and
Venezuela, were represented during last
November’s fourth annual convention of
the Caribbean Chapter of National
Religious Broadcasters (NRB). The repre-
sentation was the largest ever for any of the
chapter’s conventions, according to Ruth
Luttrell of WIVV-AM and WBMJ-AM in
Puerto Rico.

During the convention, the 1991
Caribbean Chapter officers were elected.
Named as president was Cecilia L. Frank
of San Juan; selected as vice president was
Bob Rodriguez of Carolina, PR.; E. Cila
Marrero of Santurce, P.R., became chapter
secretary; and Evaristo Salgado of Rio
Piedras, PR., was elected treasurer.

Named as members at large to the
Caribbean board were Ramon Soto Padin
of Rio Piedras, PR., Juan José Morales of
San Juan, and Jorge Valentin of Rio
Piedras, PR. Among the speakers at the
convention were former NRB president
Jerry Rose, NRB executive director Brandt
Gustavson, Rex Major of the Bahama-
based Christian Communications, and
John Rullan, director of the Governor’s
Task Force on AIDS in Puerto Rico.

Top NRB Officials To Take
Part In The ERB Convention

PARSIPPANY, NJ. (NRB) — Na-
tional Religious Broadcasters (NRB)
president David Clark and executive direc-
tor Brandt Gustavson will play active roles
in the sixth annual European Religious
Broadcasters Convention on April 29 and
30 in Altensteig Black Forest, Germany.
The theme for the conference is "Battle For
Europe: The Lord’s Ways For The Media."

The conventions main topics will in-
clude: Prayer and Christians in society,
Education and training, Global radio and
television, Young people in Europe, and
Prophecy and the future. Officers of the
ERB Board of Directors are: President
Bert Dorenbos of Holland, Vice President
Herman Riefle of Germany, Secretary
Roger Stanway of the United Kingdom,
and Treasurer Adrian Hawkes of the
United Kingdom.
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RTVC Acquires Network &
Inaugurates New President

FORT WORTH, Texas (BP) — Trus-
tees of the Southern Baptist Radio and
Television Commission (RTVC) at a
recent meeting in Fort Worth voted to ac-
quire a second television network and in-
stalled the commission’s fourth president.

Under terms of a contract approved at
the meeting, the RTVC would acquire
FamilyNet, a television network owned by
The Old Time Gospel Hour, Inc., and
Liberty Broadcasting Network, Inc., both
of Lynchburg, Va. Terms of the purchase
were not disclosed pending completion of
audits, but RTVC officials said it would in-
volve cash and program time on ACTS and
FamilyNet. The cash would be from cur-
rent operating funds, according to RTVC
president Jack Johnson.

Acquisition of FamilyNet will greatly
enhance the RTVC’s outreach by adding a
new dimension to its ministry, Johnson
said. The ACTS television network,
launched by the RTVC in 1984, iis primari-
ly a cable network, reaching about three-
fourths of its ten million households
through local cable channels. FamilyNet is
primarily carried by television stations.

About 740,000 cable households will
be added through the acquisition and 13.2
million households will be able to receive
the television stations which carry Family-
Net. Cable systems serving 2.8 million
homes also transmit the programming of
some of the television stations.

"We believe that this combination of
ACTS and FamilyNet will make it possible
for almost one-fourth of the television
households in America to receive the
gospel messages carried by the two net-
works," Johnson said.

A service of installation for Jack
Johnson as the fourth president of the
RTVC was conducted in Fort Worth’s
Travis Avenue Baptist Church. Johnson,
former executive director-treasurer for the
Arizona Southern Baptist Convention,
took office last July. Two former presi-
dents, Paul M. Stevens and Jimmy R.
Allen, participated in the installation.

Gospel Films & Open Doors
Announce New Film Release
MUSKEGON, Mich. (NRB) — Billy
Zeoli, president of Gospel Films, Inc. in
Muskegon, and Johan Companjen, execu-

tive vice president of Open Door’s Interna-
tional in Santa Ana, Calif., recently
launched the new dramatic film Bamboo
in Winter. "The dramatic story that comes
alive on the screen features a faithful retel-
ling of the power of the Word of God
among new believers in China today,”
stated Companjen.

The film’s dramatic theme focuses on
a key quote from a conversation between
the itinerant preacher and the main charac-
ter, a young university student, waiting her
career placement from the government;
"We Christians are like the bamboo. When
you cut us down, we grow back taller and
stronger than ever."

The 58-minute film, shot entirely on
location in Hong Kong, was produced by
Heinz Fussle Productions of Winona Lake,
Ind., and was written and directed by Bill
Myers of southern Califonia. The film
features top acting talent from theatrical
film productions in Asia and a repre-
sentative story based on actual incidents
that were experienced by the suffering
house church in China both before and
after the Tiananmen Square freedom
revolt.

This unique new dramatic film also
features a major new original musical
score by Tom Howard, winner of several
Dove Awards and a current recording art-
ist on the Myrrh recording label. "The film
will be available on 16mm film and in
public performance video rental versions
through the worldwide network of Gospel
Films libraries and film outlets,” an-
nounced Zeoli.

According to the producers, during
pre-release preview screenings "the film
has moved Christians to experience a new
sense of the power of God’s Word and has
already caused seekers to take a hard look
at their own spiritual condition."

Zondervan Corporation Hits
60th Anniversary Plateau
GRAND RAPIDS, Mich. (NRB) —
Zondervan, the global publisher and
retailer based in Grand Rapids, recently
began a year-long celebration of its 60th
anniversary. Along with commemoration
activities, Zondervan will move into its
new world headquarters being constructed
in the Grand Rapids metropolitan area.
"This is an exciting time for Zonder-
van," said the corporation’s president and
CEO James G. Buick. "The last several
years have been a time of regrouping and

strengthening for us, and we are a better
company for it. We are clear in our mission
of seeking to glorify God and serve Jesus
Christ through excellence and stewardship
in all we do."

This year’s celebration coincides with
the Library of Congress’ designation as
Year of the Lifetime Reader. "For 60 years
we have fought the scourge of illiteracy,”
stated Buick. "Not only do we want to help
those who cannot read, but also to en-
courage those who can to read more than
they do."

"Zondervan Publishing House stands
for quality and stability in the world of
Christian publishing," said Doug Ross, ex-
ecutive director of the Evangelical Chris-
tian Publishers Association. "Zondervan's
leadership is deeply appreciated and its
corporate attitude of servanthood to the in-
dividual Christian, the church at large, and
our industry in general is widely felt.”

Founded during 1931 in a Michigan
farmhouse by brothers PJ. (Pat) and Ber-
nie Zondervan, the corporation that bears
their name is now the leading interation-
al evangelical Christian communications
company, employing 1200 people across
the U.S. It was chosen the 1990 Christian
Booksellers Association (CBA) Supplier
of the Year, the most significant award in
the Christian retailing industry.

Besides producing books and other
inspirational and instructional aid
products, Zondervan is also the leading
Bible producer, holding the exclusive
rights to the New International Version of
the Bible (NIV), the most popular modem-
English translation in Americatoday. More
than 62 million copies of the NIV have
been distributed since it was first published
in 1972.

Purchased in 1988 by Harper and
Row Publishers, Inc., Zondervan is now a
division of HarperCollins. It maintains its
editorial independence and evangelical in-
tegrity while having an avenue into the
general marketplace.

Through the years, Zondervan has
been recognized for excellence. Its awards
include 21 Gold Medallions for books and
Bibles (the highest number earned by any
publisher), 14 Platinum and Gold Certified
Records and Videos, more than 70 Dove
Awards, and 1 Grammy Awards.

Other awards include Christianity
Today Critics’ and Readers’ Choice Book
Awards, Campus Life Book Awards,
Angel Awards, Preaching Magazine Book
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Awards, and International Bulletin of Mis-
sionary Research Qutstanding Books for
Mission Studies.

*INTERNATIONAL"

HCJB Sends Message Of
Hope During Gulf Conflict

OPA LOCKA, Fla. (NRB) — As war
rages in the Persian Gulf region, shortwave
listeners worldwide are tuning in to Quito,
Ecuador-based radio station HCJB for up-
lo-date reports and spiritual encourage-
ment.

"We have a responsibility to keep the
world appraised, especially in areas where
local news broadcasts are not available,”
said HCJB president Ron Cline. Personnel
in most of HCJB’s language services are
constantly monitoring cable TV stations,
major news services, and shortwave radio
stations in an effort to provide accurate,
timely reports.

"I think we can also be a friendly voice
of encouragement, and our encouragement
has to be spiritual,” Cline said. Broad-
casters have been working feverishly to
transmit news about the war ever since
hostilities broke out January 16. HCJB's
many target areas include the Persian Gulf
as English and Arabic programs have been
directed to this area since mid-September.

More than 20 radio stations across
Ecuador are now carrying HCIB's updates
on the conflict. "We've also received calls
from radio stations in Panama, Colombia,

_—

and Bolivia saying that they are carrying
our line," said Spanish radio programmer
Carmen Reinoso. "And we’re getting lots
of calls from people in Quito asking what
is happening.”

English Language Service director
John Adams noted HCJB's English staff
aired several hour-long special reports on
the war, which preempted regular
programming during the first few days of
the conflict. "We've been looking at the
war from a biblical perspective,” Adams
said. "We want to show that people can
have peace in the midst of adversity.”

Ray Hinchman, senior pastor of
English Fellowship Church and an HCJB
radio programmer, agreed: "Besides
presenting the facts, we want to challenge
listeners with the claims of Christ.”

German radio programmer Marvin
Diirksen said that German-speaking lis-
teners are asking for a Bible-based inter-
pretation of the hostilities — not a political
or military analysis. "People are open and
listening," he said. "They want us to sort
out the good from the evil in this conflict
and show them if it relates to prophecies in
the Bible."

Japanese Language Service director
Kazuo Ozaki said his coverage highlights
local reaction to the war by Japanese-
speaking people. "They are in favor of the
military intervention. but they’re hoping
peace will come soon. They want to help
on a human level in any way they can.”

English radio programmer Ken Mac-

)
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Edwin Chamorro of HCJB’s Spanish news department checks out wire copy as it
comes off the printer with latest developments on the Persian Gulf War.

Photo by Bruce Reigner

Harg added that HCJB’s spiritual emphasis
sets the station apart from most other news
sources reporting on the conflict. "What
we 're offering is top-notch news coverage,
but we’re also sending out a word of hope.
Our analysis of the events is a Christian
analysis,” MacHarg explained.

Moscow Citizens Indicate
Interest In Gospel Tracts

OAKLAND, Calif. (NRB) — Family
Radio Network (FRN) of Oakland recent-
ly sponsored a 65-member tour group to
the Soviet Union. The group’s two-week
mission was (o pass out over one million
gospel tracts 10 Moscow, a city of more
than nine million people.

The tract, entitled "Does God Love
You?", was printed in Russian. It contains
many scripture verses that declare the
gospel message, plus times and frequen-
cies of Family Radio’s Russian, German,
and English programming transmitted via
shortwave to Moscow. Also, an invitation
was extended to the reader to write to
Family Radio in the U.S. for a free Russian
Bible.

A slight delay in getting a portion of
the tracts through customs did not serious-
ly hinder the operation. Within several
days, all of the tracts — five tons of printed
material — were cleared by the customs
inspectors.

Moscow has one of the finest under-
ground railway systems in the world, and
it is used by most of the Soviets. The trains
proved to be very convenient places in
which to distribute the tracts.

The FRN tour group included young
and old, men and women. Tour group
members traveled throughout Moscow in
pairs on the "metro” or subway, and offered
the tracts with the greeting phonetically
represented by "Pozhalusta,” which
means, "If you please,"” to indicate that the
tracts were free.

The majority of the people accepted a
tract, sat down on the train, and immediate-
ly began to read it, according 1o members
of the tour group. The Soviets appeared to
be hungry for the gospel, and expressed
thanks in broken English or with a smile,
and some were so moved they reached out
and hugged the Americans.

According to network officials, the
early mail at Family Radio from the Soviet
people is indicating a tremendous response
for the free Bible offer and reception of the
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[eiatSellers!

CLOTHBOUND

*(1) 1. “Good Morning, Holy Spirit, Bennie Hinn,

Thomas Nelson Publishers

(2) 2. The New Millennium, Pat Robertson,
Word Publishing

(3) 3. The Grace Awakening, Charles Swindoll,
Word Publishing

(5) My Utmost for His Highest, Oswald Chambers,

Barbour & Co., Discovery House Publishers,

G.R. Welch Co. Ltd.

(7) 5. Tom Landry: An Autobiography, Tom

Lundry with Gregg Lewis, Zondervan Publishing

House, HarperCollins Publishers

The Applause of Heaven, Mazx Lucado,

Word Publishing

The Two Sides of Love, Gary Smalley and

John Trent, Focus on the Family Publishing

(Word)

Children at Risk, James Dobson and Gary

Buuer, Word Publishing

Comeback, Dave Dravecky with Tim Stafford,

Zondervan Publishing Ilouse, Harper San

Franeisco

(6) 10. Eternal Security, Charles Stanley, Thomas
Nelson Publishers

(10) 11. Love Is a Choice, Rubert Hemfelt, Frank

Minirth, and Paul Meier, Thomas Nelson

Publishers

The Shepherd, Joseph Girzone, Macmillan

Publishing Co.

Love for a Lifetime, James Dobson,

Multnomah Press

. Holding Onto Heaven With Hell on Your

Back, Sheila Walsh, Thomas Neison Publishers

Molder of Dreams, Guy Rice Doud, Focus on

the Family Publishing (Word)

(15) 16. The Focus on the Family Guide to Growing a
Healthy Home, «dited by Mike Yorkey,
Wolgemuth & Hyatt, Publishers

17. Immanuel, Michael Card. Thomas Nelson
Publishers

(16) 18. Honest to God?, Bill fiybels, Zondervan
Publishing House

(17) 19. The Kingdom of God Is a Party, Tony
Campolo. Word Publishing

(19) 20. From Ashes to Glory, Bill McCartney with
Dawv Diles. Thomas Nelson Publishers
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PAPERBACK
*(2) 1. This Present Darkness, Frank Perett:,
Crossway Books
(3) 2 Piercing the Darkness, Frank Peretti,
Crossway Books
(1) 3. Julia's Last Hope, Janette Oke, Bethany House
Publishers
(5) 4. Joshua, Joseph Girzone, Macmillan Publishing Co.
(7} 5. The Calling of Emily Evans, Janette Oke,
Bethany House Publishers
(4) 6. Jerusalem Interlude, Bodie Thoene, Bethany
House Publishers
(6) 7. Stick a Geranium in Your Hat and Be
Happy!, Burbura Johnsun, Word Publishing
(9) 8. My Utmost for His Highest, Oswald Chambers,
Barbour & Co., Fleming H. Revell Co.
(12) 9. Growing Strong in the Seasons of Life,

Charles Swindoll, Multnomah Press
(8) 10. The Blessing, Gary Smalley and John Trent,

Pocket Books

11. God Came Near, Mar Lucado, Multnomah
Press

11 12. God Calling, A.J Russell, Fleming H. Revell

Co., Barbour & Co. ]

13. Mere Christianity, C.S. Lewis, Macmillan
Publishing Co., Walker & Co.

(13} 14. The God of Stones and Spiders, Charles

Colson, Crossway Books

15. Vienna Prelude, Bodie Thoene, Bethany House
Publishers

16. Global Peace and the Rise of Antichrist,
Dawv Hunt, Harvest House Publishers

17. Stress Fractures, Charles Swindoll,
Multnomah Press

(14) 18. The Strong Willed Child, James Dobson,

Tyndale House Publishers

19. Hinds' Feet on High Places, Hannah Hurnard,
Tyndale House Publishers

20. No Wonder They Call Him the Savior,
Max Lucado, Multnomah Press

*Last month's position

Ths list is based on actual sales in Christian bookstores in the United
States and Canada during December. All rights reserved. Copyright
1991 CBA Service Corporation and Spring Arbor Distributors.
Distributed by Evangelical Christian Publishers Association.
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Radio 102-FM/Adelaide. South
Australia. has cut its Sunday night
religious programming and replaced it
with 60-second "God spots” in line with
many other music-format stations. The
decision by station management ends 20
years of airing the program and may end
a 45-year association with Lutheran
programming. According to Ken Ander-
son and Mark Jeffery. who are both al-
filiated with the station, there is little op-
portunity for alternatives at this point.

Harry George Saulnier. who buili
Pacific Garden Mission into a model
outreach in downtown Chicago to home-
less drifters and other needy people
during his 46-year tenure as superinten-

dent. died last December 22 at the age of

88 following a lengthy illness. In 1930
the Pacific Garden Mission went on
radio with its popular Unshackled!
program, which dramatizes stories of
people whose lives have been uplilted to
a new level through an encounter with
Christ. The program is currently broad-
cast on nearly 900 stations worldwide.

Vincent Crunk has begun his
duties as the first general manager ol the
Michael Cardone Media Center of the
Assemblies of God in Springfield. Mo.
Crunk. who served with the Christian
Broadcasting Network for 12 years. will
oversee audio-video productions for the
denomination. The media center. dedi-
cated in 1989, was a gitt from Mr. and
Mrs. Michael Cardone Sr. of Philadel-
phia, Pa.

Religious broadcasters Robert
Cook, Ross Rhoads, Charles Swindoll,
James Dobson, Billy Graham, and
Robert Schuller received 1990
Platinum Book Awards from the Evan-
gelical Christian Publishers Association.
The award commemorates at lcast one
million copies sold of a particular title.
Christian Heritage Publishing, Moody
Press. Multnomah Press, Regal
Books/Gospel Light Publications. and
Word Publishing published the various
works of the award winners. For more
information. call (602) 966-3998.

For Jenny with Love. a drama
produced for The Family Channel. was
awarded Best Religious Production
during the Sixth Annual Television
Movie Awards by the I[nternational

Television Movie Festival. In addition,
The Family Channel comedy Maniac
Mansion was named one of the besl
television shows. specials. or series of
1990 by Time magazine. The program
also received praise from Knight-Ridder
columnist Mike Dutfy. For more infor-
mation. call (804) 523-7300.

Jay Albright is heading up a new
consulting division for Seattle. Wash.-
based Broadcast Programming. the
country's leading radio format syn-
dicator. In addition. Mike Beuelli is now
the digital systems manager for Broad-
cast Programming and its sister com-
pany. Sentry Systems.

Joe Bagby of KHVN-AM/Irving.
Texas, celebrated 30 years of service
with the station last December 4. The
anniversary date culminated a year-long
celebration in honor of Bagby by
KHVN. A letter of congratulations was
received by Bagby from President
George Bush.

Group Publishing of Loveland.
Colo.. has added Bob Boyne as its new
product advertising manager. R.C.
Lloyd as circulation manager. and Deb-
bie Williams as its newest customer ser-
vice representative for bookstores.

Parnick and Margaret Jennings
became the owners of WROM-
AM/Rome. Ga.. last July. The Jennings’
company, Inspiration Communications,
Inc.. purchased the 1000-watt. clear
channel station from Briar Creek Broad-
casting tfor $200.000.

More than 2000 people braved cold
weather and floor warnings on New
Year's Eve to attend the second annual
"Prayers Over Pittsburgh.” The 90-
minute prayer meeting was sponsored
and carried live by WPIT-FM/Pitts-
burgh, Pa. The service was led by
church and parachurch leaders from the
area.

According to Djordje Gvozdic of
Gospel Media in Ljubljana. Yugoslavia.
religious broadcasting in his country is
becoming a reality. In the province of
Croatia, a third television channel is now
operating on which airtime can be pur-
chased. On a weekly basis in Slovenia.
meanwhile. 20 minutes of 1elevised air-
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time is set aside tor Christian program-
ming. The cost of the Slovenian airtime
is underwritten by the government.
Gospel Media and other church or-
ganizations are working 1o produce
suitable programming.

Two NRB-member radio stations.
WCDR-FM/Cedarville, Ohio. and
KQCV-AM/Oklahoma City, Okla..
were sponsors of Prison Fellowship
Ministries” Project Angel Tree tor their
respective arcas. WCDR's efforts
resulted in Christmas presents for more
than 400 children of Ohio prison in-
mates, while KQCV helped make the
holiday brighter for 250 central Ok-
lahoma youngsters who have an incar-
cerated parent.

Evangelist Billy Graham is the
recipient of only the third Youth For
Christ Diamond Award ever presented.
The announcement was made late last
year at a Youth For Christ banquet in
Denver, Colo. The other two recipients
of the award are Living Bible creator
Kenneth Taylor and entertainer Johnny
Cash. For more information. call (303)
843-9000).

Charles Meyer has been named
director ol engineering for NVision, a
Nevada City. Calif.. company that spe-
cializes in the development ol High
Definition Television and Audio
products.

Of the 30 available nomination slots
in the various Gospel categories of the
32nd annual Grammy Awards. 12 posi-
tions belonged to artists from Word. Inc.
recording labels. The various category
winners were honored February 20 by
the National Academy of Recording Arts
and Sciences. Among the Word
nominees were Petra, Phil Keaggy,
Sandi Patti, First Call, Phil Driscoll,
Bruce Carroll, The Happy Goodman
Family, and The Nelons.

KLTY-FM/Fort Worth, Texas.
finished tenth among all Dallas-Fort
Worth radio stations during the Fall 1990
survey done by The Arbitron Company.
The station had a quarter-hour share of
3.4 among persons 12 and over from 6
a.m. until midnight.

Someone you
know and love is
down for the
count. Life has
dealt a devastating blow, a
thundering jolt that has jarred
loose all sense of meaning and
security. Dazed thoughts lead
to depressed feelings. You try
to help. but the person doesn’t
seem to hear, or to care. Who
can get through? Who can
help your loved one recover?
Rapha can.

Rapha treatment centers
are strategically located in over
20 hospitals across the United
States. As the nation's leading
provider of inpatient medical
care based on Christian princi-

ples, Rapha is
changing lives.
We're leading the
way to genuine
healing.

The average person in des-
perate straits because of depres-
sion or chemical dependency
has only one chance for clinical
help. That's the cruel fact of in-
surance coverage. One chance
per lifetime.

Don't leave your friend or
relative sprawled out on life’s
canvas. Reach out to Riapha to-
cay. Call 1-800-762-HOPE.

HOSPITAL I TREATMENT CENTERS

The Road To Kecovery Begins At Rapha

(Circle 254 on the Reader Service Card)
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PROGRANMMING ISSUES

Christian radio stations are giving
much more thought these days to music
flow, D.J. professionalism, and other for-
matics like news, spot cluster scheduling,
and informational features. All are impor-
tant to the advancement of our industry and
ministry.

We are finally leaming that Christian
music radio can sound every bit as good as
the secular counterparts, whether A/C,
CHR, or MOR in format style.

Well-Produced
Jingles Can
Provide Sparkle
To A Station’s
|dentification

by Bob Augsburg

Announcer presentation is at the top
of my list when reviewing air checks from
Christian stations. The music can be
properly put together but an unprofes-
sional, immature sounding jock does con-
siderable harm to the overall sound and
image of your station.

Sometimes though, a Christian sta-
tion can possess most of the right elements
like well-formatted music structure and
skilled air people but still lack that extra
sizzle to their air sound. This is where
jingles (I.D. packages) come in.

It often amazes me how station
owners can think nothing of investing over
$20,000 in a new transmitter or other
equipment purchases, but never would
consider spending a couple thousand on an
1.D. package for their station.

Planting An Image

Jingles can be a most effective ele-
ment in the enhancement of your station’s
air sound and in needed call letter frequen-
cy recognition. If you doubt the power of
a polished 10- to 15-second jingle, tonight
count how many television commercials
use jingles to sell their products and plant
images in our minds.

All of us at one time or another have

heard our children sing a McDonald’s
jingle that they have heard repeatedly on
television. Radio 1.D.’s, if done well, can
have the same effect on our listeners caus-
ing them to remember call letters, image
slogans, and station frequencies.

There are several sources for obtain-
ing quality jingles for your station. Com-
panies that [ would recommend are ones
that write and produce 1.D. packages for
secular stations. However, keep in mind
the most important element in a good [.D.
package is the quality of the voices and the
music tracks.

Jam Productions in Dallas, Texas, is
one of the most popular used by most of
the secular CHR stations in the country. |
have used them for contemporary Chris-
tian stations changing lyrics to include the
station’s image. This is commonly done,
however, when rewriting jingle lyrics.

The meter must match closely with
the original package used on the demo. TM
Productions, also in Dallas, does a good
job too, although 1 would recommend
them more for inspirational stations be-
cause of a wider variety in adult-oriented
packages.

It often amazes me
how station owners
can think nothing
of investing
over $20,000
in a new transmitter
or other equipment
purchases, but never
would consider
spending a couple
thousand on an
I.D. package for
their station.

Arranger Don Marsh recently
developed an [.D. package built around the
theme "We're Together." The package

contains over 60 tracks and mixdowns
featuring even seasonal jingles. The
"We’re Together" package is more than the
traditional 1.D. package with quick five- to
10-second cuts.

This series is built around several
thematic image tracks that are over 60
seconds in length. The package is best
suited for traditional easy listening formats
and would even work well on talk-oriented
Christian stations.

Shop For Quality

The minimum investment for a jingle
package will usually be around $1500. For
this you would get five to six jingles with
10 to 12 additional mix downs, including
the acapella mixes. Jingles should be
scheduled on your format clock as D.J.’s
may have atendency to play them too often
or too infrequently.

Four to six jingles per hour is recom-
mended for CHR stations, two to four
hourly on A/C. We recommend coming out
of spot sets with a jingle going clean into
music but with no announcer intro. Jingles
should be matched in tempo and style with
the upcoming selection to be played.

If you are looking for that special
sparkle to your air sound, a jingle 1.D.
package could be the answer. Be sure you
"shop around” and get all the demos you
can and don’tsacrifice quality to save a few
hundred dollars.

A well-produced package will stay
fresh for several years, while a package of
a lesser quality can burn out in six months.
Jingles can be like "icing on the cake,"
which in many cases, is just what Christian
radio stations need.

Bob Augsburg is president of Program-
ming Plus, a company that programs
music for Christian radio stations. He is
based in Ft. Myers, Fla.
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Expand Your Ministry

...Into The Virginias, The Carolinas, Kentucky, Maryland & Delaware

i) )

940 AM 10,000 WATTS

SERVING TIDEWATER
VIRGINIA

Norfolk, VA

(804) 622-9546
Smithfield, VA

(804) 357-9546

P.O. Box 339, Smithfield, VA 23430

1030 AM 10,000 WATTS

SERVING THE GREATER
CHARLOTTE AREA

(704) 332-8764

P.O. Box 23509, Mint Hill Station
Charlotte, NC 28212

—-—

SERVING ASHLAND, KY
HUNTINGTON, WV
IRONTON, OH

(606) 928-3778

P.O. Box 5730, Ashland, KY 41105

WFTK

1030 AM 50,000 WATTS

SERVING RALEIGH-DURHAM
METRO AREA AND
EASTERN NORTH CAROLINA
Raleigh

(919) 781-1030

Durham

(919) 528-2575

P.O. Box 1030, Creedmoor, NC 27522

WKITR

840 AM 10,000 WATTS

SERVING CENTRAL VIRGINIA
CHARLOTTESVILLE AND
SHENANDOAH VALLEY AREAS

(804) 296-3300

P.O. Box 7843, Charlottesville, VA 22906

\AZA AAAN/

_—ar=—x ——— e ——
.‘——A_m-_;_—b-_‘“—;h
=

1040 AM

-c|||

M‘

SERVING THE VIRGINIAS
FROM GREEN VALLEY
BLUEFIELD-PRINCETON AREA

(304) 327-9266

P.O. Box 6350, Bluefield, WV 24701

Positive Radio Group

‘%‘_\\*.-
=== S==

i —— =
0 AM 10,000 WATTS

SERVING THE
GREATER TRIAD AREA
WINSTON-SALEM
GREENSBORO
HIGHPOINT

Winston-Salem
(919) 773-0869

P.O. Box 395C, East Bend, NC 27018

10

5

1170 AM 10,000 WATTS

SERVING HICKORY
STATESVILLE-CLAREMONT
GRANITE FALLS, TAYLORSVILLE
AND NEWTON, NC

(704) 459-9803

P.O. Box 909, Claremont, NC 28610

i

e — o —
—— — — —
—

.’M:

'“ll‘

!

—_— ==

840 AM

SERVING ANNAPOLIS, DOVER
SALISBURY, BALTIMORE, AND
CAPE MAY

(301) 479-2288

P.O. Box 309, Denton, MD 21629

Contact Larry Cobb, Vice President, PO. Box 339, Smithfield, VA 23430

(804) 357-9546

(Circle 199 on the Reader Service Card)



TECHNICALLY SPEAKING

COMREX ANNOUNCES RUGGED
NEW PORTABLE AUDIO MIXER

COMREX Corporation announces
the availability of an economical Portable
Audio Mixer from Opus Audio in
Sweden. The FPM312 Professional Audio
Mixer combines a compact, lightweight
design (1.9 pounds) with extraordinarily
rugged mechanical construction for easy
transport and maximum durability in
ENG/EFP field applications.

The battery-operated FPM312 incor-
porates sophisticated audio circuitry with
high overload margin to deliver the

for off-air conversations.

TeleSwitch users can take telephone
calls, place calls on hold, direct con-
ference calls, and record callers with the
push of a button. A single TeleSwitch unit
offers connections for up to five telephone
lines. Multiple units may be linked
together to interface more telephone lines.
The unit is equipped with standard
telephone modular jacks.

TeleSwitch is designed to work with
most business phone systems, including
PBX and EKSU systems, and may be used
as a final termination for single-line exten-

COMREX MIXER

showcase
v v v

[

BROADCAST'S FX50

highest quality audio. It is equipped with
a reference oscillator and provides 48V
phantom Mic power plus an optional 12V
adapter to accommodate a wide range of
microphones.

Three switchable mic/line inputs
each have an internally adjustable limiter,
factory set at +6dBm. A switchable high
pass 125Hz filter eliminates virtually all
extraneous noise caused by wind or han-
dling during recording. Up to 25 hours of
operation is provided by two 9V lithium
batteries.

For more information, contact:
COMREX Corporation, 65 Nonset Path,
Acton, MA 01720, or call (800) 237-1776.
In Massachusetts, call (508) 263-1800.
The FAX number is (508) 635-0401.

GENTNER CORP INTRODUCES
TELEPHONE CALL DIRECTOR
Gentner Electronics Corporation has
announced the release of TeleSwitch, its
new five-line telephone call director. The
TeleSwitch call director provides broad-
casters with a simple but versatile way to
direct telephone calls to a telephone
hybrid for on-air use, or to a telephone set

sions. The unit interfaces with most
telephone hybrids.

TeleSwitch monitors the telephone
lines and displays their status on the front
panel line buttons. For more information,
contact: Gentner Electronics Corporation,
1825 Research Way, Salt Lake City, UT
84119, or call (801) 975-7200.

BROADCAST'’S FX50 TYPE HAS
BEEN ACCEPTED BY THE FCC

Broadcast Electronics, Inc. has
received official notification that its FX50
FM Exciter has been Type Accepted under
Part 74 of the Federal Communications
Commission’s (FCC) Rules and Regula-
tions. With this acceptance, the 50-watt
FX50 Exciter may now be legally used in
a booster configuration for coverage fill-
in applications.

The FXS50, introduced by Broadcast
Electronics in 1989, features THD and
IMD of 0.003 percent with a signal-to-
noise ratio of 93dB.

For more information, contact:
Broadcast Electronics, Inc., 4100 N. 24th
Street, P.O. Box 3606, Quincy, IL 62305,
or call (217) 224-9600.

THREE DIMENSIONAL OFFERS
NEW EARTH STATION AWARD™

Chicago-based Three Dimensional
Artworks, Inc. (TDA), designers and
manufacturers of custom models and
awards for the communications industry,
announces its new 24-karat gold-plated
Earth Station Award. ™

Handcrafted from solid brass, gold-
plated, and displayed on a black marble
pedestal base, the model weighs nearly
3.75 pounds and is 7.25 inches high.

Custom designs, including logos and
other personalizations, are available. For
more information, contact: Three Dimen-
sional Artworks, Inc., 1808 West Green-
leaf Avenue, Chicago, IL 60626, or call
(312) 973-5555.

ILLBRUCK HAS ACOUSTICAL
BARRIERS AND COMPOSITES

Illbruck, Inc., the Minneapolis,
Minn.-based manufacturer of SONEX
acoustical products, has introduced a line
of barrier and composite materials. These
materials, which will be marketed under
the ProSPEC name, are designed for ap-
plications where transmission loss and
noise reduction are required.

The ProSPEC line includes three
basic materials plus an endless array of
custom composites. The three basic
products are ProSPEC Barrier, ProSPEC
Acoustical Foam, and ProSPEC Com-
posite.

ProSPEC Barrier is a loaded, one
pound-per-square-foot vinyl sheeting, en-
gineered to be an "ideal mass" to stop
noise transmission. The barrier will not
resonate and has a polyester webbing core
so the material can be grommeted, stapled,
nailed, or screwed.

ProSPEC Acoustical Foam is a one-
inch polyether foam with a polyurethane
film facing and a pressure-sensitive-ad-
hesive backing. ProSPEC Acoustical
Foam comes in 24 x 48-inch sheets.

ProSPEC Composite delivers both
transmission loss and absorption proper-
ties. The composite consists of vinyl bar-
rier sandwiched between one-inch of
polyether acoustical foam with a
polyurethane film facings and a quarter-
inch foam decoupler with pressure- sensi-
tive adhesive backing.

For more information, contact
IlIbruck, Inc., Sonex Acoustical Division,
5155 East River Road N.E., Suite 413,
Minneapolis, MN, or call (612) 659-6535.
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CLASSIFIEDS

HELP WANTED

USE YOUR RADIO SKILLS to
serve God in Alaska, the Last Fron-
tier. Announcers and engineers
needed to work with mission-owned
broadcast network. Short-term or
career opportunities available. Sup-
port-raising required; may be supple-
mented with local employment or
sales commissions. For more infor-
mation contact Jack Sailor, SEND
International of Alaska, P.O. Box
369, Glennallen, AK 99588.

POSITIONS OPEN FOR TWO ES-
TATE PLANNING COUNSELORS for
Michigan and possible Arizona territory.
Send resumes to Development Depart-
ment, Family Life Broadcasting, P.O.
Box 35300, Tucson, AZ 85740.

THE PUBLICATIONS DEPARTMENT
of National Religious Broadcasters
(NRB) is seeking a talented and
detailed-oriented journalist to serve on
the editorial staff of both Religious
Broadcasting magazine and the annual
Directory of Religious Broadcasting. The
selected candidate would work as the
magazine’s departmental or news editor,
while also filling the role of the
"Directory’s" assistant editor. Bachelor’s
degree in journalism or related field re-
quired. In addition, an appreciation for
the work of the evangelical broadcaster
is a must. Must be willing to relocate to
Parsippany, N.J., by May 1. Please send
resume, references, and samples of work
to: Elaine Sutherland, National Religious
Broadcasters, 299 Webro Road, Parsip-
pany, NJ 07054. Additional information
may be obtained by calling (201) 428-
5400.

SITUATION WANTED

CHRISTIAN SPORTS ANNOUNCER
— play-by-play of many different sports.
Background in all phases of radio. Look-
ing for a position in a Christian station
or Christian-owned station. Currently
running an educational access cable
channel, highlighting local high school
sports. Dave Schmidt, P.O. Box 426,
Celina, OH 45822 or (419) 586-4913.

SEEKING GENERAL MANAGER,
operations manager, controller, or similar
position. Unique background includes
three years of Big Six accounting ex-
perience, master’s degree in professional
accounting; six years of Christian radio
experience including four as program
director in Tulsa and Austin; bachelor’s
degree in Radio/TV. Willing to relocate.
Contact Tim McDermott at (817) 354-
6282.

FOR SALE

1000-watt, 1290 AM, daytime station,
Sanford, N.C. (919) 776-0551 or David
Ciliberto, 101 S. Vance St., Sanford, NC
27330.

33,000 SQ. FT. OFFICE BUILDING
with 475-seat auditorium/broadcast

studio located in Euless, Texas, near
DFW Airport. Built in 1986 as World
Ministry & Business Offices. High
visibility to freeway with easy access.
5.5 acres of land with expansion room,
3.5 acres available adjacent for major
expansion. Contact Rick Besse or Gary
Richert (214) 556-2595.

UNUSED CALL LETTERS .

MAILING LABELS
AM*FM TV

dataworld

301-652-8822 800-368-5754 '

BROADCAST DATABASE

dataworld

MAPS
Coverage/Terrain Shadowing
Allocation Studies ¢ Directories
P.O. Box 30730 301-652-8822
Bethesda, MD 20814  800-368-5754

B S—

[ CALL Us For—Ncwdeobuln

Radio Broadcast Equipment

, E HALL
Electronics
(804) 974-6466

1305-F S« Trall . Va. 22901

THE ATLANTIC BEACON

50,000-watt Missionary Radio

Reaching . . . 50 million in Spanish, 10 million
in English, 5 million in Creole. Covering the
entire Caribbean, plus . . . Belize, parts of
Mexico & South America, Florida, Georgia,
eastern North & South Carolina, and much,
much more.

The Atlantic Beacon

P.O. Box 1777

Wendell, NC 27591

Phone (919) 365-5336 / FAX (919) 365-3609

DME Associates, Inc.
Radio Siation Broker

QUALIFIED buyers contact
David Eshleman, Pres.
1400 College Ave., Harrisonburg, VA 22801
(703)432-6585 FAX(703)896-1448

" conpBential service to SR eligins @AroaBoasters”

1. Type all copy.

35% discount on 11 insertions.

7. All classifieds must be prepaid.

How to Place A Classified Ad

2. Indicate category: Help Wanted, For Sale, Services, Situation Wanted

3. Employment-related ads are $40 per column inch.

4. All other ads are $60 per column inch.

5. 20% frequency discount on six ads or more when all ads are prepaid.

6. Write or call NRB, 299 Webro Road, Parsippany, NJ 07054, (201) 428-
5400. An NRB box number is available for an additional $25.

RADIO/TV PSA's available, 60, 30,
15 sec., high-quality, no direct appeal.
Please see ad in NRB Directory for
CHRISTIAN BLIND MISSION IN-
TERNATIONAL, or phone Lor Cun-
ningham at 1-800-YES-CBMI. CBMI
is the largest private organization
world-wide providing medical care
and education for disabled and poor in
Third World since 1908, working
through national churches and mission
agencies such as MAP, SIM, AIM,
HCIJB, and the WHO (World Health
Organization). Member of ECFA,
NRB Patron Member. (TV PSAs with
Joni Eareckson Tada and other nation-
al figures.)
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Christian
I8xastSellers!

o) L
. The New Millennium, Pat Robertson,

. The Grace Awakening, Charles Swindoll,

. My Utmost for His Highest, Oxwald Chambers,

6) 5.

L

. The Two Sides of Love, Gary Smalley and

3

(10) 9.
. Love Hunger, Frank Minirth, Paul Meier,

(15) 11.
(5) 12.

(13) 13.
(12) 14.

(18) 16.
. Streams in the Desert, Mrs. Charles Couman,
9 18

(14) 19.
. A Shepherd Looks at Psalm 23, W. Phillip

. Arm don, Oil and the Middle East Crisis,
. This Present Darkness, Frank Peretti,
. Piercing the Darkness, Frank Peretti,
Books
. Julia's Lnst Hope, Janette Oke, Bethany House

. Stick a Geranium in Your Hat and Be
{6) 10.
(10) 1L

. Becoming a Woman of Excellence, Cynthia

(5) 14.

(3 17.

9 19.
(12) 20.

CLOTHBOUND

“Good Morning, Holy Spirit.” Bennie Hinx,
Thomas Nelson Publishers

Word Publishing
Word Publishing

Barbour & Co., Discovery House Publishers,
G.R. Weleh Co. Ltd.

The Applause of Heaven, Mar Lucado,
Word Publishing

Children at Risk, James Dobson and Gary
Bauer, Word Publishing

J\:!h:rd Trent, Focus on the Family Publishing
{ )

Love Is a Choice, Robert Hemfelt, Frank
Minirth, and Paul Meier, Thomas Nelson
Publishers

Eternal Security, Charles Stanley, Thomas
Nelson Publishers

Robert Hemfelt, and Sharon Sneed, Thomas
Nelson Publishers

Molder of Dreams, Gu{v e Doud, Focus on
the Family Publishing (Word)

Tom Landry: An Autobiography, Tom
Landry with Gregy Lcwm. Zondervan Publishing
House, HarperCollins Publishers

Love for a Lifetime, James Dobson,
Multnomah Press

The Shepherd, Joseph Girzone, Macmillan
Publishing Co.

The Man in the Mirror, Patrick Morley,
Wolgemuth & Hyatt, Publishers

Honest to God?, Bill Hybels, Zondervan
Publishing House

Zondervan Publishing House

Comeback, Dave Dravecky with Tim Siafford.
Zondervan Publishing House, Harper San
Francisco

Holding Onto Heaven With Hell on Your
Back, Sheila Walsh, Thomas Nelson Publishers

Keller, Zondervan Publishing House
PAPERBACK

Jokn Walvoord, Zondervan Publishing House
Crossway Books
Crossway

Publishers

The Rise of Babylon, Charles Dyer, Tyndale
House Publishers

Armageddon: Appointment With Destiny,
Grant Jeffrey, Bantam Books

Joshua, Joseph Girzone, Macmillan Publishing Co.

Happy!, Barbara Johnson, Word Publishing
Global Peace and the Rise of Antichrist,
Dave Hunt, Harvest House Publishers
Jerusalem Interlude, Bodie Thoene, Bethany
House Publishers

The Blessing, Gary Smalley and John Trent,
Pocket Books

Heald, NavPress

The Late Great Planet Earth, Hal Lindsey
with C.C. Carlson, Zondervan Publishing House
The Calling of lely [uvans. Janette Oke,
Bethany House Pul

Millennium, Texe Murrs, Living Truth
Publishers

Good Grief, Granger Westbery, Fortress Press
(Augsburg Fortress, Publishers)

Mere Christianity, C.S. Lewis, Macmillan
Publishing Co., Walker & Co.

Prayers That Avail Much, Word Ministries,
Harrison House

Growing Strong in the Seasons of Life,
Charles Swindoll, Multnomah Press

God Calling, A.JJ Russell, Fleming H. Revell
Co., Barbour & Co.

*Last month’s position

This list is based on actual sales in Christian bookstores in the United
States and Canada during January. All rights reserved. Copyright
1991 CBA Service Corporation and Spring Arbor Distributors.
Distributed by Evangelical Christian Publishers Association.
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NATIONAL ASSOCIATION OF
EVANGELICALS 49TH CONVENTION

March 5-7, St. Louis, Missouri

GOSPEL MUSIC ASSOCIATION
CONVENTION

Apnl 7-11, Nashville, Tennessee

NATIONAL ASSOCIATION OF
BROADCASTERS 69TH CONVENTION

April 15-18, Las Vegas, Nevada

EUROPEAN RELIGIOUS
BROADCASTERS CONVENTION

April 29-30, Altensteig, Germany

EVANGELICAL PRESS
ASSOCIATION CONVENTION

May 6-8, St. Charles, Illinois

NRB SOUTHWEST
REGIONAL CONVENTION

July 31-August 2, Dallas, Texas

NRB WESTERN
REGIONAL CONVENTION

September 22-24, Los Angeles, California

INTERNATIONAL CHRISTIAN MEDIA
COMMISSION CONFERENCE

September 22-27, Sheffield, England

NRB MIDWEST
REGIONAL CONVENTION

October 3-6, Arlington Heights, Illinois

NRB EASTERN
REGIONAL CONVENTION

October 17-19, North East, Maryland

NRB SOUTHEASTERN
REGIONAL CONVENTION

October 17-19, Chattanooga, Tennessee

Media Travel U.S.A. is the official agency of National Religious Broadcasters.
Specializing in the travel needs of broadcasters, Media Travel U.S.A. is team-
ing up with Delta and American airlines to provide for the travel needs of at-
tendees and exhibitors to all NRB and other broadcast industry conventions.
For further information and to make reservations, call (800) 383-TRIP [in
Florida (407) 575-7600].
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APPLYING HIGH
TOUCH TO HIGH
TECH

Christian Radio Network
Operators have made SpaceCom
Systems the largest satellite
carrier of Christian Radio
Broadcasters ... because of our
dedication to serving our custo-
mers and fully understanding
their broadcast network needs.

From 1985 through 1989, an
average of two new Christian
Radio Broadcasters per year have
selected SpaceCom's satellite
services beginning with Moody
Broadcasting in 1985 followed
by U.S.A. Radio, IBN
(International Broadcasting
Network), Ambassador's A.I.R.,
Minirth Meier Clinic, Faith
Broadcasting, and Tidewater
Radio.

In 1990, four additional
Christian Networks selected
SpaceCom ... CBN, VCY
America, In Touch and
Skylight.

And, already in 1991, we've
added WCSG (Grand Rapids
Baptist College Seminary).

High Tech Needs High
Touch...the latest in satellite
technology and service, plus a
hands-on knowledge of your
satellite broadcast requirements.

SpaceCom is YOUR High
Tech source for reliable, crystal
clear satellite audio signals, low-
cost downlinks, FM Squaredsu«
(formerly SCS) technology and
High Touch support from an
experienced staff.

Call SpaceCom Systems
toll-free at 1-800-950-6690...it's
the clear choice!

SPACECOM

OYSTEMS

"Down-to-earth satellite solutions” ™

SpaceCom Systems, Inc. - A United Video Affiliated Company

(Circle 125 on the Reader Service Card)



When Christian entrepreneurs need answers,
one graduate program really hits home.

Whether you're thinking of starting a busr- come to you on audio cassettes. When you need
ness or expanding to new locations, you'll get the  individual guidance, you can telephone your
expertise and advice you need through our grad-  personal tutor for assistance.
uate level home study program. A comprehen- So call us at 1-800-952-8000. Because the
sive program that lets you earn an MBA or a answers to your questions may lie right outside
master’s in management without ever going your door.
to class.

Best of all, it combines proven business prin- N . &
ciples with scriptural ones, to help you glorify Regent G Ur11V€I' Slty
God in your Christian outreach. S AR

The teachings of our excellent faculty will Center For Extended Lecirning

(Circle 246 on the Reader Service Card)






