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THE BILONL NI AWNEE TRUMPET CALL
COVER R T oLl s In this issue, Religious Broadcasting
\ WORLDWIDI presents a candid look at gospel music,
IRUMPET CALL from its use as a tool for evangelism

to the debate on traditional vs.
contemporary sound. The first verse
begins on page 8.

Cover photo by Ron Pinner.

|||||

RELIGIOUS BROADCASTING APRIL ® 1991 1



CHRISTIAN TELEPHONE

M INFOC
1S10
» MANAGEMEN":I‘

Out of house telemarketing
produces more net income

when we made the decision
to use an outside compant. we
received some criticism from
concerned alumni and staff. The
feeling was that students “'can
do a better j0 ' than an outside
organization. The results have
proved conclusively that these
concerns wereé un]ust'\ﬁed, The
results are several times better
than staff directed phona\hons
using student callers

We have used 1nfoCision for

is important 0 note that we had

you telephone the same list (wice in one vear with the sam¢
message, and the results were even petter in the second contact
than in the first!

The most surprising and encouraging response Was from our
non-donor list. Ve are convinced that telemarketing is the only
realistic way 10 convert non donors to doaors.

Your system of supervising and monitoring “calls in process"
assures us of quality contact with our alumni and friends. Your
account executives aré anxious 0 help us get our job done

JOUN BROWN NIVERSITY

il. Barnes Ji-
Director of Development

Close supervisi
pervision
and extensive monitoring'

Christian Co
mmuni
n Make the Differe:\:cc:"eors

InfoCision

communi

For More Inf make outb 1L LR

ormati . ound re fund raisi

tion Call. telephone calls, and sr;;lgiglixpens' e Cnly
e in serving

In-depth client training

. religious i
Exequ| 3 .TWO o non-profit organizations
ve Vice President-Marketing !

(216) 668-1400

InfoCision utili
ut e
ally sehsive tO'|'yloelsjr(éhnshc'nn communicat
onor's needs, yet ger(\);c\:t, thJhore et
e the absolute

maximum net i
fiontd income. Let us
B8 der in YSligious telemgxgﬁ# why we are the unque
) 1

2 INFO
G CISION MANAGEMENT

455 _ ' /NFOr.mcr/’on/deCIS
Springside Drive « Akron,lgvh?gcr;i%%rge,}f216)
. 668-1400

(Circle 110
on the Read
ader Service (%
ard)



Good News
From Persian
Gulf: There
Is Still Room
At The Cross

SIGNING ON

RELIGIOUS

BROADCASTING

Someone has wisely said "man’s extremity is
God’s opportunity.” In the past few weeks we have sat
transfixed in our homes watching the Persian Gulf for-
ces make war live and in living color. The power and
swifiness of the United States and Coalition forces was
amazing. Yet for all the technological advantage we
enjoyed, one theme was often repeated by the media
before the war began: Having done all we can, now
America must turn to prayer.

1 have never heard
members of the secular
media embrace prayer
in this manner. At
times, they almost
sounded like religious broadcasters. You could argue
that this was merely an expression of cultural religion
not a real turning to the Lord. But I think there is a grow-
ing realization among the American public that Irag’s
actions in the Persian Gulf defy normal geopolitical
analysis.

There is a dimension of evil to Saddam Hussein
that turns people of faith toward God. And for all our
growing problems, the majority of the American people
still turn to God in times of adversity.

Saddam Hussein has become the archetypal villain.
He is driven by pride rather than any discernible prin-
ciple other than naked ambition. Any act or word is
simply a means of achieving his end. Those unfortunate
enough to be trapped in his demonic domain know that at any moment they are ex-
pendable.

A recent documentary showed a video of him at a meeting of his political party
watching bemused as various members present were denounced as traitors and hauled
out. His favorite bed time viewing according to Time magazine is a video of the pre-
vious day’s executions. What forces conspire to produce this kind of modern mad man?

The answer is as near as the seldom-discussed doctrine of human depravity. The
Apostle Paul put it this way: “There is no one righteous, not even one . . . their feet are

by David Clark

Only Christ can transform the Saddam in each of us
into something beautiful and useful. We in
Christian broadcasting have the wonderful

privilege of bearing this great Good News to the world.

swift to shed blood; ruin and misery mark their paths, and the way of peace they do
not know . . . there is no fear of God before their eyes.” (Rom 3:10-18)

Individuals with unbridled power and no fear of God will behave like Saddam
when given the chance. Only Christ can transform the Saddam in each of us into some-
thing beautiful and useful. We in Christian broadcasting have the wonderful privilege
of bearing this great Good News to the world. Christ changes people. Even Saddam-
like people can still find room at the Cross.

David W. Clark is president of NRB and dean of Regent University’s College of Communica-
tions and the Arts in Virginia Beach, Va.
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READERS' FORUVI

Following God’s Leading

Dear Editor:

With multiple Christian radio stations
in most markets, religious TV on most
cable systems, and churches on many
comers, why does our nation continue to
slide deeper into a moral/spiritual
vacuum? Our well-oiled religious machine
seems (o have little effect in tuming people
to righteousness, holiness, and the fear of
the Lord.

My background includes 21 years in
Christian radio programming and manage-
ment. During those years the Lord taught
me a few things. First, whatever the Holy
Spirit anoints, truly ministers. He anoints
what He leads and directs. As we wait
before Him with an honest desire to be led,
He will lead us! He will impress His ideas
and plans upon our heart by the gentle
prompting of His Spirit. Second, He often
works through and builds His Kingdom on
very little things.

These are critical days for our nation
and the world. If there ever was a time to
deny ourselves (our plans and ideas), take

coMNG 0 1
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A monthly publication
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Christian programiming
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For more information on
editorial and advertising
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303-651-6866

NUNN COMMUNICATIONS
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up our cross and follow His guidance, it
seems that this is surely the time. I’'m not
talking about crazy, out-of-balance ac-
tivity. We’ve already had too much of that.
I’'m talking about waiting before Him in
humility and surrender, confessing our
desire to know His Will and being respon-
sive when He leads.
Herb Smith
Muskegon, Mich.

Using Sports Programming

Dear Editor:

In the January 1991 edition of
Religious Broadcasting'’s Readers’ Forum,
a gentleman from Celina, Ohio, wrote to
you conceming his thoughts of using some
sports programming in Christian radio.
Here at KFLO Radio AM 1300,
Shreveport, La., we have used this
philosophy for the past three years with
good-to-great results.

First of all, sports can be used as a
strong evangelical tool. Whereas many
people would not normally listen to Chris-
tian radio, they will tune in for an exciting
sporting event. But this in itself is not ac-
tually touching hearts for Christ. We have
endeavored to incorporate evangelism into
our sporting events by gathering tes-
timonies from several popular Christian
athletes and we use these, in edited form,
during some of the local avails.

Also, we, of course, hope that some of
these "sports” listeners will stay tuned to
our station for our "regular" Christian
programming which is also promoted
during the sporting event. Besides using
sports as an outreach, our sports program-
ming has developed into about 20 percent
of our gross annual billing and has helped
to sustain the station for other, more in-
depth, Christian programming. If anyone
wishes more information, they can [call us]
at (318) 222-2744, or write: KFLO Radio,
P.O. Box 7277, Shreveport, LA 71137.

Dan Perkins
Glenn S. Logue
KFLO-AM
Shreveport, La.

Editor’s Note:

For more information concerning
KFLO'’s sports outreach, call (318) 222-
2744 or write: KFLO Radio, PO. Box
7277, Shreveport, LA71137.

Standing For The Disabled

Dear Editor:

This letter is in reply to the article on
the Americans with Disabilities Act of
1990 by Joni Eareckson Tada (Religious
Broadcasting, April 1990). In all the sta-
tions that | have ever applied [to], both
religious and secular, I have hardly, if ever,
seen anyone on crutches for anything such
as a minor injury (i.e., sprained ankles,
broken legs), and I have never seen wheel-
chairs (not even one) rolling around the of-
fices or studios of that particular station.

This is of the most concern at stations
in larger markets with more than 25
employees. The few disabled people 1 have
seen or heard about work primarily at
Christian or small-market radio stations.
This gives me the impression that the
broadcast industry, for the most part, is still
biased in its hiring policies conceming the
disabled.

These days, it seems that only friends
of station management and/or employees,
along with the relatives of these same
people, can get in the door in broadcasting.
If you aren’t known to station management
and/or employees, you may be just plain
out of luck. It may be a different story in
Christian broadcasting, however.

I strongly believe that the Federal Ad-
ministrative Procedures Act is unfairly
keeping the disabled and entry level labor
out of the broadcast industry, and we, as
religious broadcasters, should stand up and
speak out against the EA.P.A., which vio-
lates Title VII of the Civil Rights Act of
1964, the Age Discrimination Act of 1967,
the Rehabilitation Act of 1973, the
Americans with Disabilities Act of 1990
and the Fourteenth Amendment to the
Constitution of the United States. In my
opinion, the Federal Administrative
Procedures Act must be replaced.

Eric Bueneman
WFTD-AM
Marietta, Ga.

Have An Opinion?

Then write to:
Readers’ Forum
Religious Broadcasting
299 Webro Road
Parsippany, NJ 07054

Anonymous or unsigned letters,
however, will not appear in print.
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BINDING THE STRONG MAN

The latest in our Spiritual Warfare
Series.This aggressive new release
encourages Christians to rise up in
the power of God and take our place

of authority in the spiritual realm, in

Jesus’ name. God is stirring His

people. Moving among us. Acting

to teach us. He’s bringing life and
hope to a dying world!

f

PRAISE
Dr loser t

PRISONER OF LOVE
LENNY LEBLANC

Lenny's music leads us to Jesus!
You've heard his intimate and
prayerful songs of faith on many
Maranatha! Music recordings. Now
one of Christian music's most loved
artists offers his best album yet,
fulfilling his mission to “write songs
that make people want to run to
God.” Don't walk, run into the
waiting arms of the Lord!

14

I These

are the songs for our time,
fresh sounds of praise
equivalent to the very first
Praise album. Praise 14 lifts
the legacy of the Praise
Series to a new level, part
of our commitment to make
every car, every home,
every church, every heart a
sanctuary. Here's an
avenue for encountering
God, a musical language

Dealer Order:1-800-688-2505
©1961 The Benson Company,inc.

for responding to Him!
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A CAPPELLA PRAISE

Ily New 1 aise! Totall
A Cappella! Give your spirit a lift
with these innovative a cappella
arrangements of new and old praise
classics. Vocal artistry at its best!

FOR TWENTY YEARS, WE'VE
BEEN BRINGING YOU
UPLIFTING MUSIC... TO HELP
YOU ENCOUNTER GOD.

/
—
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VWASHINIGTON WATCH

Much of Washington’s attention has
been focused on Capitol Hill in recent
weeks as the major legislative initiatives of
the 102nd Congress have begun to take
shape. While the Persian Gulf and reform
of the nation’s financial system are clearly
taking center stage in Congress, a number
of communications issues are on the legis-
lative agenda and are likely to be addressed
in this session.

Introduction of the Bush
Administration’s proposed federal budget
for 1992 contained both pleasant and
potentially unwelcome news for broad-
casters. Significantly, the Administration’s
budget proposal omitted any mention of
spectrum fees for broadcast frequencies, a
reversal of position from the fiscal 1991

Spectrum Fees
Omitted From

Budget; Focus
Turns To Cable

by Richard E. Wiley

budget. Broadcast interests have been lob-
bying actively against spectrum fees in
recent legislative sessions, and the present
Congress seems to harbor little sentiment
for any such proposal.

However, the draft budget does ask
Congress to authorize almost $70 million
in Federal Communications Commission
(FCC) fees for "nonprocessing” services.
This proposal, which is commonly viewed
as a form of "user fees" for FCC services,
as opposed to spectrum, has yet to be fully
clarified.

Officials within the Administration
have been reported as saying that the fees
would be levied as an "annual general fee"
on approximately three million licensees
and other "users" of FCC services. Al-
though the precise "services”" for which
fees would be assessed have not been
described, it seems clear that the proposed
user fees would be separate from applica-
tion-related charges.

The proposal is said to include the
payment of fees by current commercial
broadcast licensees, cable systems,
amateur radio licensees, and possibly
public and noncommercial broadcasters.
Details are expected to be made public
shortly when the House and Senate Ap-
propriations Committees conduct hearings
on the communications aspects of the
budget.

Cable Legislation

Congress also is expected to focus this
year on measures seeking broad re-regula-
tion of the cable industry. Key members of
the Telecommunications Subcommittees
of both the House and Senate predict that
cable issues will dominate the com-
munications agenda of both the House and
Senate during the 102nd Congress.

However, they also forsee little
prospect for the passage of cable legisla-
tion during this session. Rep. Edward J.
Markey (D-Mass.), chairman of the House
Telecommunications Subcommittee, is
expected to reintroduce early in this ses-
sion the cable legislation that passed the
full House last year. The measure had
several key components:

* Mandatory creation by cable operators of
a basic service tier consisting of local
broadcast signals and public, education-
al and governmental channels;

* Establishment by the FCC of a maximum
price for the tier and the equipment
necessary to receive it, and minimum
customer service and technical stand-
ards;

* Development by the Commission of a
means to identify and remedy un-
reasonable or abusive rates;

* Several requirements restricting the
ability of cable programmers owned by
system operators to discriminate in the
provision of programming to competi-
tive multichannel services; and

* Must-carry and channel positioning re-
quirements for qualified local television
stations, including qualified noncom-
mercial television stations.

On the Senate side, a bill (S. 12)
proposing similar re-regulation of the
cable industry has already been introduced
by Sen. Emest Hollings (D-S.C.), chair-
man of the Senate Commerce Commitiee;
Sen. John Danforth (R-Mo.), the
Committee’s ranking Republican member

and chief sponsor of a similar bill last ses-
sion; Sen. Daniel Inouye (D-Hawaii),
chairman of the Senate Telecommunica-
tions Subcommittee; and Sen. Albert Gore
(D-Tenn.).

Rates & Standards

Like its counterpart in the House from
last session, the Senate bill requires that the
FCC ensure that basic service rates are
reasonable and that systems meet mini-
mum customer service and technical
standards. It also prohibits discrimination
in the provision of programming by cable
system operators, limits the number of sub-
scribers that a single cable operator can
control, and contains must-carry require-
ments for qualified, local commercial and
noncommercial television stations.

Some members of Congress are less
than enthusiastic about the chances that
any cable legislation will pass in this ses-
sion. For example, Rep. Mike Oxley (R-
Ohio) has described as "completely un-
realistic" any prediction that cable legisla-
tion would pass in both the House and the
Senate and be signed by President Bush.
Oxley’s prediction is based largely on the
emergence of White House opposition to a
re-regulatory scheme at the end of the last
Congress.

"Telco entry” into cable also is likely
to receive substantial attention on Capitol
Hill this year. As many members of Con-
gress have noted, however, the biggest
obstacle to passage of such a bill is the need
for adequate safeguards assuring that the
Bell Operating Companies will compete in
a non-discriminatory manner if allowed to
provide both telephone and cable services.

Another item of note on Congress’
agenda is Rep. Markey’s stated intention
to conduct hearings later this year on the
extent to which broadcasters are meeting
their public interest obligations. Details
concerning the purpose and scope of
these "public interest hearings" are
expected to be released later this spring.

Richard E. Wiley, a partner in the
Washington, D.C., law firm of Wiley, Rein and
Fielding, is a former chairman of the Federal
Communications Commission and is
general counsel for NRB. He was assisted in
the preparation of this article by John C. Hol-
lar, an associate in the firm.
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Music:
A Universal Tool For
Spreading The Gospel

by E. Brandt Gustavson

here are at least two very emotion-

I al issues in the field of religious
broadcasting and, in a way, they’re
related. First is the programming format

of a Christian station and the second has
to do with the music selected for airing.

National Religious Broadcasters
(NRB) came into existence when the
music on Christian radio programs was
live or at the most on 16-inch acetate
platters. The Old Fashioned Revival
Hour was produced live, both music and
message, on the ABC network from Long
Beach Auditorium each Sunday.

Changing Times,
Changing Technology

I’'m merely illustrating the fact that
expertly produced records, tapes, com-
pact discs, or videos were to come con-
siderably later. When I worked at KTIS
Radio in Minneapolis, Minn., during the
fifties, we had relatively few Christian
music LP records, and they were
recorded by relatively few Christian ar-
tists. So times have changed.

Technical changes and varied forms
of transcriptions were to be many, but
those were relatively minor occurrences
by comparison with the highly charged
and emotional issue of what constituted
Christ-exalting and honoring music.

Ralph Carmichael, Phil Kerr, and
Audrey Meier were emerging with new
forms of music. These were very en-
couraging to the younger generation, but
under great scrutiny, yes, condemnation
by the more mature.

I lived through the hurling of brick-
bats by the listener when the subject of

gospel music was even discussed. The
young wanted more of the new, the older
listener wanted none of the new, and
seemingly advocated not putting any of
the new records in the library. (I know of
a few stations who have not added new
albums to their library since the 50s. Al-
right, maybe that’s a slight exaggeration.)

Tearing Down Barriers

Where has NRB been through all
this? Hiding? Avoiding the issue? Decid-
ing one music is right over another? Have
we been overly conservative or overly
liberal or just taken no position at all?

What [ do know is that contem-
porary music industry people have ob-
viously not had their total needs met
within NRB. They (recording artists,
producers, and contemporary formatted
music stations) meet separately as the
Gospel Music Association (GMA) and
National Christian Radio Seminar
(NCRS) in Nashville, Tenn., every April.

My goal is to tear down the barriers
between us. I'll be there in Nashville
from April 8-11, listening a lot, absorbing
much, and speaking a little. NRB needs
to leamn how it can work together better
with the GMA and the NCRS.

Itis our combined desire, whether by
music or spoken message, that we help
the youth and the people of older genera-
tions to find our Savior. Let’s not let pet-
tiness keep us from finding ways of full
cooperation. There’s a lot at stake.

E. Brandt Gustavson is the executive
editor of Religious Broadcasting magazine.
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Let the
Music Speak.

Christian radio is more than just talk.

It's music, too. In fact, research shows
that those stations that play more music
reach more listeners.

Music carries the message in a way that
touches people’s deepest needs.

That's why listeners across the country
are turning to stations affiliated with the
SkyLight Satellite Network.

SkyLight delivers a 24-hour hosted music
satellite service that is easy to access, cost-
effective, and guaranteed to sound good.

SkyLight's hosts present the best of the
inspirational format. The music rotation
blends a mix of familiar favorites with the
most current releases available.

Music that speaks ... thoughtfully arranged
to balance style, tempo, and lyrics...

faithful to the message of God’s truths and
relevant to the needs of today’s listeners.

Music is more than filler between talk
segments. But don't just take our word
forit...let the music speak.

“Itis good to praise the Lord and make musicto your name, O Most High”
—Psalm 92:1

SkyLight

A ministry of Northwestern College Radio Network
(612) 631-5000

. é\\\\\‘!'/‘[;
The SkyLight NiGI
Satellite Network st/
Now available on Spacenet 111
using FM squared (SCS) technology

from SpaceCom Systems.
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SYSTEWS

(Circle 115 on the Reader Service Card)




“After you have had a
career in the secular music
industry,” says Driscoll,
“you wake up to the reality
that careers offer no
satisfaction and only a life
dedicated to Jesus will
bring lasting satisfaction.”

Phil
Driscoll’s
Worldwide

Trumpet

Call |

Phil Driscoll

: rofiles of today’s best-known con- music industry. “After you have had a
by David Ka”ﬁtma” Plemporary Ch)ll'islian artists focus career in theysecular n)],usic industry,”
on their latest albums, why they says Driscoll, “you wake up to the reality
wrote and recorded their recent hit single, that careers offer no satisfaction and only
and other issues relating to their success. a life dedicated to Jesus will bring lasting

Phil Driscoll has had hundreds of ~ satisfaction.”
articles and reviews of this type, and Driscoll’s first years found him en-
rightfully so. He is a world class trumpet countering numerous obstacles and
player and writer whose ministry has hurdles, but he had set his mind to serve
served the Lord worldwide as he carries God. A song that best describes his
God’'s promises of hope and power on the decision is “I'd Rather Have Jesus,” soon
wings of a song. to be released on his new album, Classic

But what is really noteworthy about ~ f/¥mns Vol 1I.
Driscoll, his mission, and his music is the In Driscoll’s own words, “I made a
simple, unwavering dedication he and his commitment from the beginning to let
family have as musical missionaries. the Lord build this ministry. The Bible
This coming year will mark ten years of  says in Isa. 28:10, ‘Do and do, do and do,
full-time ministry for Driscoll. Currently,  rule on rule, rule on rule; a little here, a
that translates into approximately 225 little there.” Sometimes I still find myself
concert crusades a year. wanting to hurry the process, or make

Unlike the way many people have  things grow.

envisioned Driscoll’s life, he didn’t leave “While I believe that it is important
a successful career in rock-n-roll to com- that we put forth our best effort and use
fortably enter a career in the Christian our God-given talents to 100 percent of
10 APRIL e 1991 RELIGIOUS BROADCASTING



their potential, there is no success that
will last unless you have chosen Jesus
and His principles as your foundation.”

Driscoll and his Mighty Horn Mini-
stries have served local churches in large
public auditoriums, as well as in the
church buildings of numerous denomina-
tions. Across the U.S. people have come
to know his music, message, and life as
that which glorifies God without com-
promise.

About three years ago, Driscoll
broadened his outreach ministry to in-
clude those in the American Armed For-
ces. The red, white, and blue theme of
Phil's Celebrate Freedom events had al-
ready led thousands of high school stu-
dents and adults to a renewed focus on
keeping God in America and reaffirming
the country’s commitment to “one nation
under God.”

While Driscoll was effectively fight-
ing drugs in high schools and restoring
pride in America’s greatness in events all
across the land, U.S. military men,
women, and their families were not being
reached.

Starting at West Point Military
Academy, Driscoll has made an ongoing
effort to take God’s message to as many
military men and women as possible. In
Celebrate Freedom television specials,
Driscoll has reached every U.S. armed
forces base and installation in the world
thanks to the armed forces satellite
networks’ cooperation in broadcast-
ing these specials.

His music has found a
warm reception among U.S.
military chaplains’ offices and
Driscoll was honored when the
Pentagon issued a memorandum to
all its military installations highly
recommending his programs for viewing
or attending.

Because of Driscoll’s strong convic-
tions to reach young people with an anti-
drug and “God in America” message, and
his desire to reach the U.S. military with
a message of encouragement and hope,
he founded the Spirit of Freedom Foun-
dation.

The Foundation is dedicated to shap-
ing America’s future by affecting its most
precious resource — its young people.
The Foundation is also dedicated to the
military who, throughout the years, has
defended the U.S., fought for educational
and religious freedoms, and, above all,
has enabled religious institutions to shine
the light of the gospel to the entire world.

“In Celebrate Freedom
television specials,
Driscoll has reached
every armed forces base
and installation in the
world thanks to the
armed forces satellite
networks’ cooperation in
broadcasting these
specials.”

Ja

Several of Driscoll’s performances
for the military have included Fort
Hunter-Liggett and Fort Ord in Califor-
nia, Guantanamo Bay Naval Base in
Cuba, and The Army-Navy football
game halftime show.

One of his appearances at West Point
included an opportunity to minister
during the Sunday moming chapel ser-
vice. Prior to Driscoll’s ministering, the
privilege had always been reserved for
military chaplains and other high-rank-
ing personnel.

From the beginning of the Persian
Gulf Crisis, Driscoll made an effort to
reach the troops with tapes to encourage
them and their families. One outreach
included a cooperative effort with the Of-
ficers Christian Fellowship to ship a
“Warrior” cassette with every deploy-
ment pack for each officer and one for
each family left at home.

As a result of this outreach, letters
have been received from many officers
involved in Operation Desert Storm
describing how the tape had been a
great source of encouragement.

In 1990, Driscoll and his

Mighty Horn Ministries

took the light of the gospel

to parts of Europe, including

Scandinavia and the Soviet

Union. The results were tremen-

dous as literally thousands made
decisions to follow Jesus.

This year, Driscoll will be taking the
gospel to South Africa where leaders
have informed him that they anticipate
reaching several hundred thousand
during the week that he is there. Later in
the year, he will be going to Australia
with the same message of Jesus’ love and
power.

“Jesus’ commission in Mark 16:15
to ‘Go into all the world and preach the
good news to all creation’ is something [
take seriously,” says Driscoll. “I believe
that in light of current affairs in our
world, and with the gospel reaching the
previously unreachable, that Jesus’ return
will truly be soon. Because of that, my
desire is to reach everyone that I can with
every resource that God has made avail-
able to me.”

David Kauffman is the administrator for
Mighty Horn Ministries in Cleveland, Tenn.
Associate Dennis Blackburn assisted with
this article.
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Is Contemporary
Music A Solid
Rock For
Christians?

by Al Menconi

sound ideas regarding Christian

music have become popular. I know,
I used to support and even teach them.
These teachings have been widely circu-
lated and accepted. But they have also
become extremely divisive in the Chris-
tian community.

Christian parents, pastors, and other
leaders are tempted to follow this reason-
ing: “These teachings come from men of
God and they say Christian rock is evil.
don’t like it either, so they must know
what they are talking about. Therefore,
the Bible backs me up when I condemn
it.”

In recent years, many biblically un-

This is simply not true! The Bible
does not support the condemnation of
contemporary Christian music. I ache for
the damaged relationships in families and
churches because of irresponsible state-
ments that have little or no basis in God’s
Truth. Each idea or argument must be
dealt with one by one in the light of God’s
Word and with a sound mind (Il Tim.
1:7).

“Any music that does not en-
courage worship and praise or elicit a
sense of joy is not truly Christian
music.”

A few years ago I had to reconsider
my position on this principle. After a
while I began to see how much I was
dividing rather than educating the people
I spoke to. I have always used Colossians
3:16 and Ephesians 5:19 as the scriptural
basis for defining Christian music. These

scriptures encourage Christians to sing
psalms, hymns, and spiritual songs and
they provide an excellent foundation for
a definition of Godly music.

Where | went wrong was assuming
that these three terms were defining the
style or mood of Christian music, when
in fact, they actually speak of the purpose
and content of Christian music. In a nut-
shell, we are to sing songs that will help
us focus our thoughts on God’s thoughts
(Scripture and scriptural principles).

Since the basis of Christian music is
to be Scripture and scriptural principles
set to music (an idea upon which we all
agree), then Christian music should have
the same purpose as Scripture. II
Timothy 3:16 clearly teaches us that
Scripture is profitable for doctrine, for
reproof, for correction, and for instruc-
tion in righteousness. Therefore, Chris-
tian music should also teach, reprove,
correct, and encourage the believer to
righteousness.

There are plenty of great songs and
hymns that deal with doctrine and in-
struction. However, while we are correct-
ing and reproving one another in the
Body of Christ, there is going to be some
tension between the sender and the
receiver. This also holds true in music.
When the music corrects and reproves,
there will also be some tension. That ten-
sion is often expressed in music as a
“rock” sound.

[ can think of a number of Christian
rock songs that are used to teach doctrine.

Al Menconi

("Death Is Ended” by James Ward from
Good Advice), to reprove ("Cut It Away"
by Rob Frazier from Cut It Away), to
correct ("Don’t Shoot The Wounded" by
Chuck Girard from Name Above All
Names), and to instruct in righteousness
("Godpleaser” by Petra from Not Of This
World). These are not isolated songs on
obscure albums. They are among
hundreds that could be mentioned in each
category.

Along with this idea that all Chris-
tian music should be quiet and reverent,
is the idea that all Christian music must
be appropriate for a church service.
Again we must go back to the idea of
Scripture and music. The Word is not to
be spoken or lived only in the confines of
the church walls. Nor is Christian music
intended for Christians only.

I fully agree that most contemporary
music is not appropriate for church ser-
vices, because so many churchgoers
would not be ministered to by that style
of music. But that does not mean it has no
use at all. There is a difference between
evangelism, discipleship, and worship —
and there are different types of music best
suited for each.

The point is that Scripture is not
limited to bringing the believer only to a
sense of reverence or joy. And neither is
Christian music. Contemporary Christian
music often hurts as we are challenged to
cut away our sin by the two-edged sword
of God’s Word set to music. It is tempting
to simply use Christian music to en-
courage hand clapping and hallelujah’s.
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But we must be careful that we don’t
confuse an emotional goose bump with
spiritual commitment.

“Romans 12:1 and 2 commands us
not to conform to this world. It is quite
obvious by the appearance and sound
of these Christian rock stars that they
are conforming to this world.”

Romans 12:1 and 2 say two impor-
tant things. First, we should not allow this
world to make our decisions about how
we conduct our lives. Second, we are to
allow God’s Holy Spirit to transform our
hearts and minds to the likeness of
Christ’s nature. Scripture is very clear
that this is a matter of the heart, not of
outward appearances (I Sam.16:7).

It is true that some types of clothing
are inappropriate by biblical standards.
The Bible speaks specifically about sen-
sual and lewd clothing and behavior. |
wholeheartedly agree that it is improper
for a Christian to dress in this manner.
But the Christian musicians who actually
dress this way are few and far between.
In fact, | only know of one or two groups
who are in this category.

So we can’t indict a whole genera-
tion of sincere Christian musicians be-
cause of one or two offending bands. God
abhors the mentality of judging people
because of their appearance (see James
2:1-8 and Galatians 2:6). So, why do we
continue to judge spiritually that way? |
thought we outgrew that prejudice in the
1960s and 70s. It is so limiting and un-
spiritual.

We must remember Paul’s teaching in
[ Corinthians 9:22: “I have become all
things to all men so that by all possible
means [ might save some.” Paul even went
so far as to shave his head (like a punker?)
so he would be acceptable to those he
wanted to reach (see Acts 21:17-26).

The truth is, we cannot say that one
style of clothing is more spiritual than
another. Do you realize that many Chris-
tians don’t see the standard coat and tie or
three-piece suit as particularly spiritual?
To them this conservative outfit portrays
an ungodly corporate/establishment
image, which, in their view, represents
materialism. James 4:14 and numerous
other references wam us that materialism
is the enemy of God, not His friend. It
could be said that we conservative
dressers are just as guilty of conforming
to this world as the rock artists!

The argument that contemporary
Christian music “sounds” like the world

basically contends that certain music
styles are worldly because they appeal to
the flesh. But we must be more specific
when using the term “flesh.” The Bible
uses that term in several different ways. |
don’t want to be guilty of recommending
a Christian group that encourages lust!
After all my years of studying Christian
music, however, I don’t know of any
Christian groups that encourage a lustful
response through their beat or lyrics.

Let me point out that all music,
Christian or otherwise, appeals to that
flesh — the human element in us. What
makes Dave Boyer or Steve Green’s
sound (based on a “worldly” Frank
Sinatra style of music) more “spiritual”
than Petra (based on “worldly” rock and
roll)? If we eliminated every Christian
artist who has a fleshly appeal, the only
Christian music style left would be the
Gregorian chant!

“All rock music is of Satan, there-
fore God wilt never honor Christian
rock music.”

Despite many vigorous attempts it is
very difficult for me to verify this from
the Bible. There is no support for the idea
that some music is created for Satan
while other types are only suitable for
God. This cannot be verified in the world
of the occult either. Neither witches nor
Satanists prefer any single type of music
over another to make their ceremonies or
spells work better. There is a way, how-
ever, to see the whole issue much more
clearly.

Remember that the basis for Chris-
tian music is simply Scripture and scrip-
tural principles set to a tune. Scripture is
the bread and meat that feed our spirits.
So we can also think of Christian music
as spiritual food. I like to think of it as
steak, full of protein which promotes
spiritual growth. Then the sound
(melody, harmony, rhythm) can be
thought of as the spice that is put on that
steak. The issue is not whether we can
have spice on our steak at all. It is to
determine what is the proper seasoning
for a Christian’s taste.

Someone who is not used to spicy
music is often turmed off by hot sauce
(rock) before they have a chance to
evaluate the ministry value. To be fair, do
what the kids do. Read the lyrics as the
music is being played. One might be
surprised at the quality and depth of min-
istry being passed up. Also notice how
clear the words are when they are read as
they're being played.

We have come to realize that dif-
ferent spices are appropriate for different
tastes and different occasions. Some
Christians will never want anything
spicier than salt on their steak. Others
will start out using hot sauce and try dif-
ferent spices as they try more and more
steak. Some musical styles are ap-
propriate for a quiet worship service.
Others are more appropriate for a street
corner revival meeting.

As we reach out to the whole world
with the Gospel, we find that there’s a
whole world of different tastes hungry
for the Gospel in a flavor they can ap-
preciate. Our God is a God of variety and
creativity. Scripture teaches us that He
loves to work in unique ways we never
would have thought of ourselves. He
truly delights in using all of our gifts, our
tastes, and our abilities in communicat-
ing to this world He loves.

“There is proof that the rock beat
is demonic.”

In my years of researching music, |
have studied witchcraft, rituals,
Satanism, symbolism, and demonism. I
have read the Satanic Bible and every
other book I can get my hands on that
relates to the world of the occult. I have
never seen it mentioned anywhere that a
certain beat or volume is demonic. If it is,
it isn’t mentioned in the world of the
occult. The only time that I ever heard of
a demonic beat being mentioned is from
a story taught by a well-known Christian
seminar leader.

In this story, a missionary’s child is
playing a Christian rock album when a
recently converted native runs up on the

CONTINUED ON PAGE 14
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IS CONTEMPORARY ...
CONTINUED FROM PAGE 13

porch to inform the missionary that the
music is calling up demons. | have heard
this same story illustrated many times.

But it’s not a fair argument. [ have
many recorded testimonies of natives
who have come to Christ and continue to
use the same beat to worship God. What
else would we expect them to use —
four- part harmony? I believe we’ve been
attacking the wrong element.

All rock music must have three ele-
ments to be rock music: passion, action,
and urgency. The term “passion” really
comes down to asking yourself if you
believe the singer believes what he or she
is singing. “Action” is the direction of the
lyric, and “‘urgency” is the intensity of the
pitch.

The problem is that we have been
attacking passion and the urgency when
we should be attacking action. Can you
imagine David singing his psalms
without passion? Is it not possible to have
the same level of passion as rock music
does when it comes to worshipping God?

It is important to remember that rock
music came from black gospel churches.
Some good singers left the churches and
began singing in social clubs. This
developed into rhythm and blues (R&B)
during the 1930s and 40s. In the early
1950s, music promoters said that if they
could find a white man who can sing like
a black man, they could make millions.
Elvis was one result of this. The problem
is not with the passion, but with the ac-
tion, or direction of the lyrics. The action
was transferred from Jesus to self.

And the real problem is a general-

ized condemnation of all contemporary
Christian music. At what point does an
enjoyable beat or sound become
demonic? Everyone is dividing the line
in a different place. For instance, [ used
to tell people what kind of Christian
music they should listen to, thinking |
was helping them. My basic taste in
music drew the line at a pop-rock sound,
like Keith Green’s.

I used to teach that music as spicy as
Green'’s was okay, but if it was heavier, it
had too much beat or volume for God to
use. | thought my limits were God’s
limits. I thought I had a lock on God’s
taste in music. What I actually had was a
proud spirit! 1 am still amazed at how [
used to limit God!

The following is a short list of a few
of the many groups that play contem-
porary Christian music and minister to
me and thousands of other conservative
Christians. 1 have gone on record as
recommending their music as being an
excellent means of spiritual encourage-
ment: Margaret Becker, Ray Boltz, Kim
Boyce, Michael Card, Steven Curtis
Chapman, Terry Clark, D.C. Talk, De-
Garmo & Key, Phil Driscoll, First Call,
The Gaither Vocal Band, Keith Green,
Jon Gibson, Glad, Mylon LeFevre,
David Meece, Twila Paris, Sandi Patti,
Petra, Michael W. Smith, Sparks, Russ
Taff, Wayne Watson, and others.

The demonic beat is a very weak
argument against contemporary Chris-
tian music. It is not based on Scripture.
When we add to this the confusion of
defining rock music versus pop versus
gospel versus country, we are left with
very shallow answers to give our young
people as they struggle with this very
important issue. If they are to grow in

Christ, we must give them concrete,
Biblical answers. Anything less is
spiritual irresponsibility.

“How can you say there is any
good about Christian rock when you
can’t even hear the words.”

Since the purpose of Christian music
is to minister to the listener, it seems
reasonable that the listener should be
able to hear what is being sung. Romans
10:14 addresses the issue: “How will
they know if they cannot hear?” I Corin-
thians 14:8-9 is even more to the point:
“If the trumpet does not sound a clear
call, who will get ready for battle? So it
is with you. Unless you speak intelligible
words with your tongue, how will anyone
know what you are saying?”

So often many are turned off by the
music style, that they don’t give the lyrics
a chance. I explained earlier how impor-
tant it is to listen to the words while
reading the lyric sheet. That simple exer-
cise changed my life.

I’ve been speaking on the same issue
of rock music for 19 years. But it wasn’t
until nine years ago that I finally sat
down and listened to the contemporary
Christian music 1 was criticizing. It
literally changed my life because it ex-
posed me to strong, challenging Chris-
tian teaching through contemporary
music. | can say it has been one of the
primary factors in encouraging a deeper
and stronger focus on my relationship
with Jesus Christ.

Again, we must evaluate the depth
of the music by reading the lyrics. If we
still don’t like it, we don’t have to listen
to it. But we shouldn’t say there can’t be
any ministry value. We may not know
what value it will have for someone
else’s spiritual growth.

We must be careful about saying
God doesn’t like it and it can’t minister to
any believer. After all, we can’t climb
into the souls of others and tell them what
ministers to their heart. And much of the
music criticized has a valuable ministry
to me and thousands of other strong, con-
servative, evangelical Christians.

“Christian rock music can never
be as uplifting and inspiring as the
songs we sing at our meetings. The
heavier the beat, the shallower the
message.”

The sad thing is Christians often
equate “‘real” spiritual songs with an easy
listening style. But that’s not always the
case. I've recently read through three
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evangelical church hymnals and found,
to my dismay, very few songs that deal
with the issues of today. One- and two-
hundred-year-old songs have a hard time
addressing many contemporary con-
cems. Many of the songs were timeless
doctrinal statements such as “A Mighty
Fortress Is Our God,” but others were of
questionable value and vague meaning.

Some of the songs are difficult to
understand or relate to today. For in-
stance, | always thought it was a bomb in
Gilead. And, with all of the terrorists in
the Mideast, who would want to cross a
dirty river in Israel? The archaic lan-
guage makes it hard for many Christians
to get the point. How about some of the
others?

“When We All Get To Heaven,” “I'll
Fly Away,” “I've Got A Mansion.” Why
do so many easy listening songs deal
with escaping the cares of this world to a
world of material gain? How materialis-
tic can you get? Living for Jesus because
you’ll get a mansion when you die? How
do we deal with the issues of today?
Where are the songs that teach the Chris-
tian how to go through their troubles?
How about living for Jesus by giving to
others’ needs?

I am definitely not saying our time-
less hymns should be changed. They
supply us with so many tremendous
foundational truths. But let’s not say that
a Christian song is steak simply because
it is mellow. We shouldn’t measure value
simply by style.

Where are the songs that help the
Christians identify the sin in their lives?
Where are the songs that encourage us to
live for others? Where is the challenge to
sacrifice for others’ needs? Isn’t the il-
lustration about the Good Samaritan
Christ’s example of true Christianity? If
so, where are the songs that teach that
type of commitment?

These are the main areas of concern
for contemporary Christian music. As |
see it, the majority of easy-listening
Christian music teaches a personal
relationship with Jesus and biblical
doctrine. Obviously it is good to be en-
couraged to develop these qualities, but
seldom does it offer insight as to how to
use that faith in living today.

On the other hand, the majority of
contemporary Christian music teaches
“real faith works” as taught in the book of
James. The emphasis is to live for Jesus
in the here and now. Let’s not wait until
we are “Somewhere Over The Hilltop.”

If we examine the majority of contem-
porary Christian songs we notice that
they deal with the issues of today,
whereas the older songs deal with the
issues of their day.

Since the mellower songs emphasize
doctrine and a personal relationship with
Jesus, and the spicier styles encourage an
active use of that faith in Jesus, why not
appreciate hoth styles? The bottom line
to all this is to encourage a fair evaluation
of contemporary Christian music.
Thousands upon thousands of Christians
(and we are not all liberals) are being
ministered to, challenged, and prepared
to live out their faith in the real world.

Good Christian rock will envelope
listeners and urge them to respond to the
message. Most of today’s contemporary
Christian music is not going to be mellow
and relaxing, which means it is not back-
ground music. When selecting Christian
music, I'd like to offer these suggestions:

1. Generally speaking, mellow
Christian music has more doctrine, but is
often lacking when dealing with the is-
sues of the day.

2. Generally speaking, upbeat Chris-
tian music encourages Christian living in
the here and now, but some lack deep
teaching on Christian doctrine.

3. Look for good music that mini-
sters to your needs.

4. Encourage others to listen to
Christian music that ministers to their
needs.

5. Understand that your taste in
music is not the only taste that God can
use to minister to others.

6. Try not to judge others who do not
have your particular taste in music.

Remember Christian music’s main
purpose is to minister to the believer, not
to merely entertain — be it light spice or
heavy spice. Just because one enjoys the
sound of the music, doesn’t mean that it
is good to listen to. To find out if it is
worthy of one's time, evaluate the mes-
sage of the lyrics and see if it is meeting
spiritual needs.

Al Menconi is president of Al Menconi Min-
istries in Cardiff by the Sea, Calif., a minis-
try devoted to challenging Christians of all
ages to a deeper, vital relationship with
Jesus Christ by helping them evaluate the
impact of the entertainment media on their
spiritual lives. The above article originally
appeared in Media Update, a publication of
Al Menconi Ministries, and is feprinted
here in a condensed version with the
author’s permission.
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Can Music Truly
Be Evangelistic?

by Glenn Kaiser

he idea of using art to **do” some-
I thing in a very practical sense isn’t
new. Historically, music in par-
ticular has served man in a myriad of
ways. Due to its capacity to carry
philosophical images via lyrics, coupled
with the emotive qualities of both the
human voice and instrumentation,
powerful communication isn’t only pos-
sible, it is probable.

However, the phrase “evangelistic
music” is, technically, a misnomer.
Music alone may indeed imply a mood,
but without accompanying lyrics, what
evangelistic message (or message of any
sort) can ultimately be communicated?
It’s a bit like “tongues” without “inter-
pretation.” (see I Corinthians 14)

Evangelism, simply put, is the com-
munication of the Good News about
Jesus Christ. Sharing the essentials about
His life, atoning death, resurrection, and
teachings. Though a case can be made
that these things can be shared in non-
verbal ways, Scripture itself speaks about
the “foolishness of preaching” by which
mankind will acquire saving faith.

Jesus told the disciples to *“preach
the gospel,” to “proclaim” it. To “make
disciples of all nations, teaching them to
observe whatsoever | have commanded
you.” The implication throughout the
Bible is that this sacred information will
be most usually conveyed by human
speech. Therefore, it is not music, but
rather the lyrics and/or the speaking of
the musician and his actions in life that
actually “do” the evangelizing.

There is biblical evidence to support
witness to faith toward God in the men-
tioning of songtexts actually pre-dating
the Psalms of the Old Testament. Yet it is
my opinion, based on careful study of the
approximately 380 verses in the canon
which clearly and contextually mention
music that nothing sung can replace the
verbal preaching of the Word of God.

We read that Jesus and His disciples

sang hymns (Matt. 26:30), yet he
preached the Gospel and commanded the
apostles and larger body of disciples to
do likewise.

Incidentally, Scripture commands us
to sing, to make melody as part of our
normal exercise of worship toward God,
and as a way to teach and admonish one
another. The making of music and
specifically singing is not an option. (Ps.
33:3)

Notice also that the two verses Paul
has given to the church that most clearly
speak to the usage of music by Christians
seem to direct us more toward minister-
ing to one another than directly to God.

“

Consider: . speaking to one
another in psalms and hymns and
spiritual songs, singing, and making
melody with your heart to the Lord . . .”
(Eph. 5:19) “Let the word of Christ richly
dwell within you; with all wisdom teach-
ing and admonishing one another with
psalms and hymns and spiritual songs,
singing with thankfulness in your hearts
to God.” (Col. 3:16)

God is certainly in no need of teach-
ing nor admonition from us! I conclude
that believers are to sing ultimately to
God Himself, while ministering practical
biblical truth to human beings in the
process. (John 17:17)

Harold Best, dean of Wheaton
College’s Conservatory of Music, has
stated that possibly the best sort of wit-
ness of our faith is “observed worship.”
That is, as we sing and perform music in
an attitude of worship, others may indeed
discern our faith in God in the process.

Of course, the limitations of space
require only a brief commentary on this
topic. I encourage those who have strong
beliefs (or interest) about the utilization
of music by Christians to study to show
themselves approved to God.

Too few Christian leaders have spent
any real time searching the Scriptures
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that speak to art in general, music in par-
ticular. Unfortunately, the same can be
said of most Christian musicians.

What about music styles? And the
practicalities of Christian broadcasters
who desire to bring evangelical witness
and nurture to listeners and viewers?

First, I would have to encourage
prayer and a great deal of questioning
with regard to the demographics of your
particular market, both actual and sought
after! Some seek to reach Christian teens,
others are out to reach middle-aged in-
dividuals. A different vernacular must be
employed to reach a given generation.
Obviously, if the “mission” is of impor-
tance, so is the cultural language of a
given people’s group.

It is no understatement to list finan-
ces and stewardship as major factors in
programming. What does owner-
ship/management really seek to ac-
complish, particularly spiritually, in af-
fecting the audience it reaches? All of
these things have to be discussed, under-
stood, and agreed upon for any success-
ful witness to take place.

Frankly, if one considers media
evangelism a form of missionary out-
reach, then music styles are important

only inasmuch as a given strata of society
communicates in that musical “tongue.”

Rap, rock, jazz, blues, southern
gospel, older hymns, contemporary
praise tunes alike can be used to “evan-
gelize” in the broad sense of that word. It
really depends on God’s guidance to each
broadcast outlet, and the willingness of
that station, network, or program to obey
Him in the casting of bread upon the
water. (Eccles. 11:1)

As for what is called contemporary
Christian music, I pose three questions:
Is it contemporary? That is, is it dated,
stale, impotent stylistically or in its usage
of lyrical terminology in the minds of
those you wish to reach? Or is it modern
and with integrity in regard to these
things?

Is it Christian in the sense of present-
ing a biblical world-view, scriptural truths,
honest lyrical statements that exude con-
viction, conscience before God, authority?
No less than seven times, making music
“skillfully” is either commanded or im-
plied in Scripture. What of this?

Whether or not it’s “music” has
much to do with one’s own perspective!
But the music you program must be

MUSIC from the perspective of your
chosen or defacto audience.

Various Christian artists that cover
the gamut of styles and lyrical topics can
be discovered by reading any of several
publications I’ve listed with this article.
Many Christian bookshops have listen-
ing areas established where program
directors can screen currently available
products.

I have experienced some 20 years of
service as a “musicianary” (musical mis-
sionary). Countless numbers of people
from all walks of life have publicly and
privately repented of sin, prayed, and
received Jesus Christ as Lord and Savior
as a result of any number of stimuli —
ultimately, the work of the Holy Spirit.

Church history records innumerable
revivals where music played a major role
in the conversion and consequent disci-
pling of large groups of people. Does it
work? Certainly. Is is scriptural? Yes.

“For those who have ears to hear, let
them hear.” (Matt. 4:23)

Glenn Kaiser serves on the pastoral staff
of Jesus People U.S.A. Evangelical
Covenant Church in Chicago, Ill. He also
leads REZ band, through which he
demonstrates his call as an evangelist.
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Traditional Music:

More
Than Just

Tried And
True

by Ingrid J. Guzman

ithout question, music can be
Wone of the most divisive issues
in the Christian church today.

Few other topics can generate as much
heated discussion, or can elicit such emo-
tional responses, as will the debate over
Christian rock.

While individuals may not find
themselves in the position of having to
take one side or the other, Christian radio
stations find that a music philosophy is
one of the first programming decisions
that must be made.

Few would argue that in recent
years, radio stations with a traditional
music format have decreased in number,
while those that play contemporary
Christian music, or Christian rock, have
increased.

Frequently, traditional music sta-
tions are viewed as the last refuge of a
tired and outdated genre of music,
doomed to a fate not unlike that of the
dinosaurs. It also is not uncommon to
encounter the belief that traditional

Vic Eliason, WVCY Executive Director

music is categorically rejected by young
people and is popular only with those
over 65.

While these and similar myths are
widely accepted as fact, the truth is that
every day of the year, every hour of the
day and night, there are stations all across
the country that are touching people of all
ages through the timeless ministry of
traditional Christian music.

For 30 years, WVCY-FM in Mil-
waukee, Wis., has been one of those sta-
tions. Although a lot of things have
changed in 30 years, the station’s com-
mitment to providing quality, inspiration-
al music has not. Time after time, we
have seen the ability of traditional Chris-
tian music to comfort. to encourage, and
to present the Gospel.

Music That Ministers

Put simply, traditional Christian
music touches a chord in the hearts of
people in a way that no other music can.
On many occasions, the ability of Chris-
tian music to minister has come to
WVCY's attention.

Late one night the WVCY studio
telephone rang unexpectedly. The man
on the other end of the line asked if the
engineer on duty would play “Nearer My
God To Thee.” The engineer said he
would be glad to and hung up. Minutes
later the familiar strains of that old hymn
made their way over the airwaves.

It wasn’t long after the song ended,
that the phone rang again. It was the same
man, but this time he was crying. “My
wife and I are down at Children’s Hospi-
tal. While you were playing that hymn,
our seven-year-old son passed away.
Thank you for playing the hymn when
you did, because my wife and 1 were
completely alone except for your radio
station.”

Although WVCY has not veered
from its musical course over the years,
there was a time when a decision had to
be made about the direction the station
was taking in regard to music. Back in the
1960s, record companies that had pre-
viously produced the bulk of traditional
Christian music began to notice a market
for a form of music rapidly gaining
popularity among Christians.
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After initially shunning Christian
rock as an example of state-of-the-art
compromise, rock became accepted
within the four walls of the church. The
implications were clear to the record
producers, and within a short period of
time, the demo albums sent to Christian
stations began to reflect a change, both in
appearance and content.

As the new music was previewed at
WVCY, it became increasingly clear that
a very real chasm was growing between
the music standards of WVCY and that of
many up-and-coming Christian artists.

The choice was obvious: either the
management would have to relax the
musical standards of the station and fol-
low musical trends of the day, or stand
firm in its musical convictions, even if it
meant standing alone. For several
reasons, WVCY chose the latter.

Making The Message Clear

The desire for clarity of message is
the key factor in our music guidelines.
What was most noticeable about the
music that began arriving at the station
was the blurring of the Gospel message
in favor of more abstract, more am-
biguous references to the Lord.

Jesus Christ was mentioned with
less regularity, and a vague “he” was
used instead. While the words of a song
once were predominant, now the words
were frequently drowned out by the
sound of the music. Clearly, style had
won out over substance in a big way.

Another element in WVCY’s music
standards has been the desire to truly repre-
sent an alternative to what the world
without Christ has to offer. Someone listen-
ing by accident will not mistake WVCY for
the album rock station in town. WVCY
believes in making optimum use of the
powerful ability of music to convey a mes-
sage; and the station believes that the mes-
sage of hope through Jesus Christ should be
unmistakable.

As Christian broadcasters, we have
an enormous spiritual responsibility to
the people who listen to our stations. Be-
cause many young Christians turn to
Christian radio for growth and en-
couragement, it is essential that what
they receive be of highest quality to help
them grow.

For WVCY to assume the role of a
“sanctified” entertainment outlet would
be to violate the sacred trust given to the
station by the Lord. The WVCY staff
feels it must strive to offer music in keep-

ing with the quality message the station
broadcasts.

Amy Carmichael, the long time mis-
sionary to China, said it this way, “If the
care of the soul, (or of the community) be
entrusted to me, and [ consent to subject
it to weakening influences because the
voice of the world . . . my immediate
Christian world . . . fills my ears, then [
know nothing of Calvary love.” The
spiritual well-being of the Christian com-
munity we serve as a radio station must
be our highest priority.

Anyone involved with a traditional
Christian music station will agree that it
is increasingly unpopular to take a
decisive stand on the music issue. We live
at a time when it isn’t “evangelically cor-
rect” to express concern about the
general direction Christian music is
taking these days.

Labels such as *“narrow-minded,”
“old-fashioned,” and “out of touch” are
often hurled in the direction of anyone
who dares comment on disturbing musi-
cal trends. It would be far simpler for
those who believe in musical standards to
take the path of least resistance and ac-
cept without question, whatever the

recording industry turns out.

But perhaps there has never been a
better time for Christian stations to hear a
call to re-evaluate their music philosophy.
As we see the powers of hell literally assail-
ing the U.S. from within and without, never
has the challenge been greater for Christian
broadcasters to forthrightly declare the
message of the gospel in every aspect of
their programming.

The salvation message has never had
tremendous marketing appeal, nor has it
enjoyed widespread popularity in any
age. Unfortunately, there are many Chris-
tians who are so determined not to turn
off the unsaved that the message is muted
and watered down to the point of ineffec-
tiveness. In times like these, the urgency
of the message we broadcast each day
should weigh heavily on all of our hearts.

Someday the question will be put to
each of us as Christian broadcasters: did
we make optimum use of the time we had
to proclaim the hope that exists in Christ
Jesus? It is a sobering and timely con-
sideration for us all.

Ingrid J. Guzman is a producer for WVCY-
and WVCY-TV 30 in Milwaukee, Wis.
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For The Sake Of The Call

An interview with Steven Curtis Chapman

by Donald J. Peterson

Steven Curtis Chapman

ost people in touch with gospel
Mmusic today know the name

Steven Curtis Chapman. After
all, who can forget the 1990 Gospel
Music Association’s (GMA) awards
ceremony when the then 27-year-old
singer/songwriter walked away with five
Dove Awards, including the industry's
highest honor — Artist of the Year for
19892

And as if that was not enough, Chap-
man was also honored with the Inspira-
tional Male Vocalist of the Year Award
and the #1 Single of 1989 for his album
More To This Life. This year Chapman
was nominated for a Grammy Award
and his success continues to soar. As of
this writing, only time will tell what this
yvear’'s 22nd Annual Dove Awards
ceremony will bring in Nashville, Tenn.
onApril 11.

Chapman’s success is all the more
remarkable for a songwriter and per-
former whose debut album, First Hand,

appeared as recently as 1987. And yet, he
had been writing for a variety of Chris-
tian artists long before his first recording
contract with Sparrow, and is quick to
recall the years of hard work that went
into his success.

I had the privilege of interviewing
Chapman recently and was impressed by his
humility and depth of character. First of all,
he is a committed Christian and a devoted
hushand and father of three young children.
Second, he is a singerlsongwriter who
desires to minister to the needs of others
while bringing glory to the Lord Jesus
Christ. The title song on his latest album,
For The Sake Of The Call, is a firting tes-
timony to his life and ministry:

We will abandon it all,

For the sake of the call,

No other reason at all,

but for the sake of the call.
Wholly devoted to live and to die
For the sake of the call.

Steven, how did you first become
involved with music?

I first got into music by way of a Roy
Rogers guitar when 1 was six years old.
always tease about having Roy Rogers
painted on the front of it, but  don’t know
that it really did. It was more along the
lines of a toy.

But I was seven or eight when I got
my first real guitar and performed in my
first talent show with my older brother.
So I’ve been involved in music now for
about 21 years. And I grew up in a musi-
cal family. My father owns a music store,
teaches music, and was minister of music
at the church I grew up in for a few years.

Where was that?

Olivet Baptist Church in Paducah,
Ky. When [ was eight years old, I made a
commitment of my life to Christ. My
parents had really committed their lives
to the Lord about a year before that. We
had a revival at our church and the Spirit
was at work in the church and in our

community. So it was an exciting time.

My older brother and I performed
together and sang all through my years of
elementary, junior high, and high school
until he went away to college. When my
brother left for college, I started to do a
few things on my own. As a 15- or 16-
year-old, I wrote my first song while
riding on a lawn mower. We lived out in
the country and had about three acres, so
it took a long time to mow.

When I worked, I would sing. So |
guess that morning I had read the verse of
Scripture or had been thinking about
when Christ returns, He’ll say to some,
“Well done, good and faithful servant”
and to some, “Depart from me, I never
knew you.” And I remember thinking, “I
want to hear Him say to me, ‘Well done,
good and faithful servant.’”

So I came up with the idea for a song
that says, “When Christ comes, 1 want to
hear Him say ‘well done.”” I remember
putting the lawn mower in high gear and
racing back to the house to get a pencil

and piece of paper so I didn’t forget my
ideas. So that was the first song and it was
a way for me to express my relationship
with the Lord.

And the next few songs that I wrote
had similar messages — Bible-based
messages and themes of the Christian life
in conversational perspective. So that’s
why I started writing songs. It was a way
for me to relate to my friends. I knew that
they’'d listen to my music and I always
took my guitar to school. And they’d say,
“Hey, play a song that you wrote.” So it
gave me a chance to share and witness in
that way.

I went to Georgetown College in
northemn Kentucky and transferred after
one semester to Anderson College in In-
diana, which is now Anderson Univer-
sity, home of Bill Gaither, Sandi Patti,
and several other music people. Once 1
became involved in that environment of
music, I was able to begin to spread my
wings a little bit and find out that I had
some ability as a songwriter.
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Did you have the opportunity to
work with Bill Gaither and some of
the others?

As a matter of fact, [Bill Gaither]
was really the one who was instrumental
in giving me the opportunity to do what
I’'m doing now. He was the first one to
acknowledge what abilities he saw and
heard in what | was writing. I started to
get some opportunities to work with
some publishers in Nashville during
short breaks from college. I remember
talking with Bill Gaither, and I was kind
of discouraged.

A lot of the publishers in Nashville
were saying, “you need to change this,”
and “do this a little differently,” and
“write a little more this way.” Bill was
really encouraging to me. He would say,
“Do what’s in your heart. Eventually,
that’s what people will latch onto, that’s
what will communicate to people —
when they see that you're being real, that
you’re being honest, and that you’re
being vulnerable.”

Did you think, at that time, that you
had what it took to be a successful
singer and songwriter?

At that point, I pretty much put sing-
ing and playing on the back burner. I saw
that as something that probably wouldn’t
develop. That was the point where |
decided that songwriting was where my
niche was. [ was traveling around for the
college at the time with my brother. We
were doing a few concerts and kind of
had a little group on the side. But I was
not thinking of pursuing music — sing-
ing and performing in a concert ministry.
It was more just as a songwriter.

I got my first song recorded by the
Imperials, and this was probably in 1983.
About that same time, | had gotten to
know Sandi Patti from being at Ander-
son. She had attended school there and
she recorded one of my songs. At that
point, the wheels started rolling and
everything got in motion. I married my
college sweetheart and we moved to
Nashville in the fall of 1984, and I trans-
ferred colleges again.

I went to Nashville to become pretty
much full-time involved with the publish-
ers as an exclusive songwriter. I was there
about a year, and Greg Nelson went to
[Sparrow Records] and got them inter-
ested in signing me as an artist. So we all
approached it as, “Well, let’s just see what
happens. Let’s see if this connects with
people.” 1 always believed that it would

because | wrote from that perspective.

I’ve never written a song that |
haven’t lived in some way, or that I
haven’t experienced. And I've kind of
made that a prerequisite for myself. So
when I got that opportunity, I was excited
about it, and thankful for it, and yet I
immediately felt very inadequate for the
task. And I felt kind of complacent.

I remember praying this prayer, and
I even said, “Lord, light a fire under me,
whatever you have to do.” About two
weeks later, my wife and I had a fire that
destroyed the apartment we were living
in. We had a five-week old baby at the
time, and so for the next three months we
were in some friends’ house sleeping on
the floor and trying to hold our lives
together.

That’s when God started to teach me
that He really did have some things He
wanted me to say, and that they weren’t
all going to come through real pleasant
experiences, but that He was going to use
this platform.

So you really have to watch what
you pray for?

Exactly.

Do you ever struggle with success
and, if so, how do you deal with it?

God has very interesting ways of
helping my wife and me deal with suc-
cess. The way God has helped us deal
with it, is to keep it at arm’s length and
say, “This will not consume us. Before it
does, I'll let go of it.” Because it could
happen so easily and so subtly.

While it’s frustrating, it is encourag-
ing because it lets me know that God still
does have His hand on this. If at any point
I had really thought this had become the
Steven Curtis Chapman show, I think
God has made it clear enough to me that
I would be able to let go of it.

What are your thoughts on rock
music?

I believe the old thing that music is a
vehicle. 1 don’t believe that God says,
“As long as it doesn’t go past this tempo,
or have this many drums, or whatever,
makes it inherently evil or good.” It’s the
heart with which it’s played.

I have a drummer in my band right
now that could play any beat known to
man, and if he plays it, it’s going to be
played to the glory of the Lord. That’s
just his heart. You can look back at him at
any point in the concert and he’s got this
smile on his face and his eyes closed.

It’s like the runner in Chariots of
Fire who says, “When I run, 1 feel like
God is pleased.” I believe it’s the attitude
of the heart and the intent. It’s like a
knife. In the right hands it can be used in
a positive way, and in the wrong hands it
can be used destructively. And I believe
rock music is definitely being used very
destructively in the lives of teenagers.

As someone who is a participant in
Christian radio and television, is
there anything you would like to
see happen in the industry?

That’s one of those questions you
have to sit with for awhile and think
about. [Pause] Well, let me answer it this
way . .. I think the level of excellence is
so important. I’'m committed to it for the
honor and glory of the Lord. I know that
it takes money to do that, and so I don’t
necessarily mean that we have to make it
flashy and have all the elements that the
world would say is professional.

You know, it’s kind of like the old
thing, “Let’s not do it unless we can do it
right.” And obviously those standards are
going to be different for different things.
But | think as long as we keep that a
concem, God will take care of the rest,
financially or otherwise.

Particularly with Christian radio,
I’ve been encouraged, and one thing that
encourages me is to know that people can
switch over to Christian radio stations
now and not know the difference, except
when they listen and say, “Wait a minute,
listen to the lyrics.” I don’t mean that we
should try not to represent a difference. It
should be day and night when they
switch over, but not in terms of the level
of quality.

I’ve [also] seen that to be the case
with Christian television to see some of
the programs that people are drawn into
and that represent a standard that the
Lord honors. Obviously, again, it’s a big
question of money and how much we can
afford to spend on these things.

I guess the thing all of us as Chris-
tians have to guard against is ever saying,
“Well, this is Christian music, or this is
Christian radio, or Christian television,
so we have an excuse for it not to be the
standard of excellence.” If, before the
Lord, we’ve offered what we have to
Him and we’re determined to become as
good at that, whatever it is, then it’s suc-
cessful, then it’s complete.

Donald J. Peterson is the assistant editor
of Religious Broadcasting magazine.
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Television/ASCAP
Battle Could Be

Sweet Music For
NRBMILC

by Russ Hauth

or years the National Religious
FBroadcasters Music License Com-

mittee (NRBMLC) has closely
monitored the Buffalo Broadcasting
case. Studying this decade-long battle
between local television stations and
ASCAP has been both motivational and
instructive to the Committee. At press
time, the trial had just been completed in
the proceeding, which is also known as
the All-Industry Television Committee’s
Rate Court Trial (United States v.
ASCAP-Application of Buffalo Broad-
casting, Inc., Et. al.).

The fate of this intense and historical
litigation now rests with Magistrate
Michael Dolinger, who presided over the
proceeding in Federal Court, but it will
likely be many months before the
Magistrate renders his decision. (Post
trial briefing will not be completed until
the end of May.) Although it is much too
early todeclare a TV victory, the mood of
the music broadcasting community is
clearly one of optimism.

NRBMLC counsel Bruce Joseph of
Wiley, Rein and Fielding was on hand

during the closing days of the case. He
observed trial dynamics and conversed
with a number of key participants. What
he saw was an impressive television ef-
fort, whose legal team managed the case
with competence and preparedness. Al-
though the final outcome may not be
known for a number of months, there are
numerous implications in this for all
broadcasters.

For the religious broadcaster in par-
ticular there are lessons to be learned:

Historical Precedents Can
Be Overcome

Never before in the history of
television or radio music licensing has
the Rate Court adjudicated a rate dispute
through to a trial, nor has ASCAP been
required to “prove the reasonableness of
its pricing structure.” The Television
Rate Court trial has broken that dis-
couraging precedent, giving hope to
broadcasters that, in spite of incredible
odds, a trial can be achieved in the Rate
Court.

Staying Power Is Key

This case was originally brought on
antitrust grounds and won by TV at the
Trial Court level. That victory was later
overtumed on appeal by ASCAP at the
Second Circuit Appeals Court,
whereupon the dispute moved to the Rate
Court of adjudication under the
provisions of the Amended Final Judg-
ment ("ASCAP Consent Decree").

By the time a final license is deter-
mined, this case may well have con-
sumed 14 years. Yet, through all of the
setbacks and delays, the local television
stations have somehow maintained their
resolve and solidarity.

Per Program License
Mandate Clarified

This effort, financed by local
television stations at what may total mil-
lions of dollars, brought to light the ineq-
uity inherent in the ASCAP per program
license. The intent of the ASCAP Con-
sent Decree was put to the test and
clarified in a way that begins to make
sense to the broadcaster.

Close examination of historical
ASCAP licenses in light of Consent
Decree provisions seemed to reveal a cir-
cumvention by ASCAP of the Decree’s
mandate for a per program license which
offered the user an economic alternative
to the bianket form of license. Moreover,
in these proceedings ASCAP had to
defend its per program pricing structures,
which had formerly discouraged the use
of that license by all but a handful of
stations.

Ironically, ASCAP’s primary argu-
ment in defense of its television per pro-
gram license was that the “radio in-
dustry” had, for years, accepted a similar
license. What ASCAP failed to mention
was that our Committee, representing a
significant part of the radio industry with
many of the same music use problems as
local television stations has, for years,
rejected that same inequitable license.

For commercial radio broadcasters
with specialized formats (teaching and
talk mixed with some music), the
NRBMLC’s major focus has for years
been to obtain a viable, usable per pro-
gram license. It was envisioned that such
a license would take into consideration a
radio station’s inability to select and con-
trol all of the music it plays, in much the
same way as a TV station has no control
over the music which is contained in its
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syndicated programming.

Such a license could also give that
broadcaster an option to pay music
license fees proportionate to usage,
rather than paying the same licensing fee
as if it were a contemporary or rock-for-
matted station which relies entirely on
music for its identity and livelihood.

As the NRBMLC proceedings and
various negotiations continue, the TV
case has helped reinforce the importance
of focus, discipline, and solidarity. Re-
search played a significant role in the TV
Committee’s ability to prove its points
and challenge the defense of ASCAP
economists and lawyers. When the
NRBMLC asks its stations for informa-
tion, it is important that they participate
openly and constructively.

Buffalo Broadcasting was a contest
of wills, patience, and resolve. It appears
that an entire industry was willing to pay
a hefty price for what could mean
decades of equitable music licensing
agreements.

The NRBMLC At NRB 91

The 1991 National Religious Broad-
casters (NRB) Convention in
Washington, D.C., was the setting for an
important annual business meeting of the
NRBMLC. This meeting was well-at-
tended and proved strategically important
in prioritizing the Committee’s agenda.

It was announced that although the
major focus of the NRBMLC has recent-
ly been ASCAP license negotiations,
BMI license negotiations will need to be
added to the equation during the next few
months. New committee members were
appointed to help NRBMLC prepare for
these increased demands.

The National Religious Broad-
casters Music License Committee
(NRBMLC) is chaired by Edward At-
singer of Salem Communications. It rep-
resents 375 commercial religious and
specialty-formatted radio stations in its
present ASCAP license negotiations.

Later this year, the Committee will
commence negotiations with BMI for the
multi-year licensing period commencing
January 1, 1992. Radio broadcasters with
mixed talk/music formats are encouraged
to call the NRBMLC at (805) 987-0400,
or write to: Russell R. Hauth, NRB
Music Licensing Committee, 2310
Ponderosa, Camarillo, CA 93010.
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®  One year subscription to Religious Broadcasting magazine

®  Your resume kept on file for one year and mailed out by NRB
to prospective employers

For Complete Information
Call
THE NRB JOB REGISTRY

(201) 428-5400
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NRB 91 Attendees Offer Best
Wishes To Dave Dravecky

GRAND RAPIDS, Mich. (NRB) —
Nearly 300 people attending the National
Religious Broadcasters (NRB) convention
in Washington, D.C., January 25-29,
signed a get well card for Dave Dravecky,
the former San Francisco Giants pitcher
and author of the number-one bestseller
Comeback (Zondervan, 1990).

Dravecky was scheduled to give his
testimony at the Monday evening general
session during NRB 91. Two days prior,
however, Dravecky was diagnosed as
having a severe staph infection in his left
arm that would prevent him from attend-
ing the convention. Instead, a Giants-
produced video about Dravecky was
shown to the attendees and was followed
by a live telephone interview with the ex-
pitcher from his home in Ohio.

Zondervan, Dravecky’s publisher,
distributed more than 1000 copies of Com-
eback during the convention, and invited
NRB 91 attendees to come to its exhibit
booth to sign a get well card for him,

"Dave’s resolve, strength, and
courage are an inspiration to everyone who
knows him,"” said Scott W. Bolinder,
publisher for Zondervan’s general trade
books. "Those attending NRB were deep-
ly touched at this new development in
Dave’s ongoing battle with cancer.”

Dravecky had cancer surgery on his
left arm twice last year. He also underwent
several weeks of radiation treatment.
Dravecky retired from professional
baseball November 14, 1989, after doctors
discovered a lump in his pitching arm. At
the height of Dravecky’s career in 1988, a
cancerous tumor was diagnosed in the
primary throwing muscle of his left arm.

On October 7, 1988, physicians con-
ducted an eight-hour operation to remove
a malignant tumor and nearly half the del-
toid muscle. The prognosis was that he’d
never throw again, much less pitch.
Dravecky underwent a courageous
rehabilitation in less than a year and made
a dramatic return to the mound August 10,
1989, to pitch eight innings against the
Cincinnati Reds and lead the Giants to a 4-
3 win.

But five days later, while pitching
against the Montreal Expos, Dravecky
broke his left arm. It was broken a second
time on October 9 during the Giants’ on-

the-field victory celebration following
their defeat of the Chicago Cubs for the
National League pennant.

Since his own battle with cancer
began, Dravecky has been involved with
Life-Savers Foundation of America, a
charitable organization whose purpose is
to recruit volunteer marrow donors for vic-
tims of Leukemia, Hodgkins Disease, and
other serious blood disorders, who would
otherwise die without a transplant.

Zondervan made a contribution of
$25,000 in the name of Dravecky to Life-
Savers last October. During his major
league comeback in 1989, Dravecky
helped raise about $120,000 for a six-year-
old boy in Hillsborough, Calif., who
needed a bone marrow transplant.
Dravecky and his wife Janice have two
children of their own.

Gospel Artists Will Co-Host
22nd Annual Dove Awards
NASHVILLE, Tenn. (NRB) — Ver-
satile actor/singer Clifton Davis will join
acclaimed gospel music artist Sandi Patti
in hosting the 22nd Annual Dove Awards
live on The Nashville Network (TNN) this
month. The popular team returns for the
second consecutive year as co-hosts of
gospel music’s most prestigious awards.
The 22nd Annual Dove Awards will
air live on Thursday, April 11, at 9 p.m.
(EDT). The program will be repeated April
13, at 6:30 p.m. (EDT). The 90-minute live
special will feature award presentations in
seven categories including "Song of the
Year,” "Songwriter of the Year," "Male
Vocalist of the Year," "Female Vocalist of
the Year," "Group of the Year," "New Ar-
tist of the Year,"” and "Artist of the Year."

Greg Laurie Ministry Receives
Attention From Media Outlets

FULLERTON, Calif. (NRB) — Greg
Laurie, teacher on A New' Beginning radio
program and pastor of the 9000-member
Harvest Christian Fellowship in Riverside,
Calif., has been receiving national media
attention due to the burgeoning outreach of
his ministry.

In a lead article in the February 7,
1991, edition of The Los Angeles Times,
Laurie was quoted as saying, "I feel it is
time to go through God’s manual, teaching
about what is coming.” The two-page
Times article went on to chronicle the
growing response that Laurie’s ministry is

We MSSED You, Dave DRAVECKY
So WERE SeNDNG O Jomw HANCXKS
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Get well card presented to Dave
Dravecky from NRB 91 attendees.

receiving as a result of the war in the Per-
sian Gulf.

Laurie’s weekly Bible study class in
Costa Mesa, Calif., regularly draws
thousands of young people to participate in
worship and the study of God’s Word. In
February, NBC News sent a camera crew
to document the Monday night Bible study
gathering where 4000 enthusiastic young
people cheered the presence of the network
film crew.

In addition to the home-based out-
reach, Greg Laurie and the A New Begin-
ning team make annual radio rally tours to
cities across the country. In conjunction
with local Christian radio stations, rallies
provide an opportunity to meet listeners as
well as to have an evangelistic outreach in
the local listening area.

On March 16, A New Beginning rally
was held at the 4000- seat Charlotte (N.C.)
Convention Center in conjunction with
station WFGW-AM/WMIT-FM of Black
Mountain, N.C. Another rally, sponsored
by WABS-AM of Arlington, Va., was held
March 17 in the Washington, D.C.-area at
the Fairview Park Marriott Hotel in Falls
Church, Va.

Two other rallies were also held last
month. One was at the Radisson Hotel of
Long Island, N.Y., on March 19 in col-
laboration with station WLIX-AM of Islip,

CONTINUED ON PAGE 26
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NATIONAL RELIGIOUS BROADCASTERS

COMPREHENSIVE BENEFIT PLAN

Dr. Jerry K. Rose

“The NRB Comprehensive Benefit Plan was established in 1985 by NRB as a
benefit for its Members. By participating in this Plan, our Members can provide
group life and health insurance benefits for their employees on a large plan,
fully insured basis. Since most NRB Members have fewer than 50 employees,
this arrangement has proven to be extremely beneficial to those Members.

If you are a Member of NRB and you are concerned about the cost and/or
stability of your current group life and health insurance arrangements, then |
suggest that you look into this program.”

Past President, National Religious Broadcasters Association

Are Your Group Health Insurance Costs
Getting Out Of Control?

Are You At Risk If Your Plan Has
O Financial Problems?

Under The NRB Plan, The Answer To These Questions Is
(1] NO' ”

THE NRB PLAN OFFERS REAL VALUES
When you select the NRB Health Plan you
will receive outstanding medical coverage
and service at a reasonable and stable cost.
Benefits include life, medical, dental and
vision care insurance.

FINANCIAL STABILITY

The Plan is fully insured by a major insurer
that is rated A+ Superior by AM Best Rating
Service. Once premiums are paid the
employer assumes no further risk.

PREMIUM STABILITY

The risk is spread over a large group of
employees, and premiums are “pooled.”
Therefore, a small employer’'s unfavorable
claim experience will not result in a large
premium increase or the cancellation of
that employer's insurance, as other plans
sometimes do. The escalating cost of health
service necessitates rate increases, but the
pooling effect gives stability to the premium
structure.

If you would like to find out more about the Plan, please contact:

AEGIS BENEFIT ADMINISTRATORS

PHONE:

e . T e ——————
George R. Martin CLU ChFC

(501) 227-8181

O —————————ee e s
P.O. Box 25504 e Little Rock, AR 72221

(800) 432-8910

(Circle 189 on the Reader Service Card)
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N.Y. The other was in cooperation with
New York City’s WMCA-AM at the Days
Inn of Manhattan on March 21.

Prior to each of the rallies, A New
Beginning aired a radio promotion inviting
listeners to write for free information titled
"Operation Andrew." Included was a card
for listeners to list non-Christian friends for
whom they would pray.

The listeners were also encouraged to
invite their "prayer” friends to the local
rally to hear the Gospel. Special programs
and spots were pre-produced for use by
local stations in encouraging prayer and at-
tendance at the radio rallies.

Inaugurated in 1980, A New
Beginning's daily half-hour program is
now heard nationwide. Greg Laurie's
teaching combines evangelism and the
practical application of God’s Word in his
daily broadcast messages.

Director/Announcer Jack Odell
Of Unshackled! Passes Away

CHICAGO, 1ll. (NRB) — John Phil-
lips (Jack) Odell, the writer, announcer,
and director of Pacific Garden Mission’s
popular half-hour radio drama Un-
shackled! since 1955, died February 15 in
a Wisconsin nursing home following a
long bout with fibrosis of the lungs. He was
75.

Odell broke into radio during the
1940s as an announcer for WCFL in
Chicago. Addiction to alcohol, however,
eventually sent him job searching. He be-
came a cab driver in the Windy City for
several years until he was able to return to
radio.

In 1952, Odell was introduced to Un-
shackled! writer and director Eugenia
Price. Two years earlier, the program had
begun presenting the true stories of con-
verts to Jesus Christ. From time to time,
Odell would refrain from driving his cab in
order to work as an actor on the radio
drama.

Through the counseling and en-
couragement of Miss Price, Odell asked
Jesus Christ to take over his life. Odell’s
conversion came while sitting in his cab
after an Unshackled! broadcast on which
he had played a leading role.

In time, Odell professed that his thirst
for alcohol had been quenched with
"Living Water," referring to John 4:10-14

where Jesus says that "whosoever drinks
of the living water that I shall give him
shall never thirst.”

Odell took charge of Unshackled! in
1955 when Miss Price gave up her duties
to pursue book writing. He came to Pacific
Garden Mission each Saturday to write and
direct a team of professional actors in
taping broadcasts before live audiences in
the mission’s auditorium. At times he
would feed actors stories page by page
from his typewriter as they rehearsed.

The deep voice of Odell has been
heard by millions on the unique broadcast
patterned after old-time radio dramas.
Some of his stories of people whose lives
were transformed by Jesus Christ have
been revised for 15-minute broadcasts in
Arabic to the Middle East and on WONX-
AM in Evanston, IlI. Odell is survived by
his wife Joan, one daughter, and a
granddaughter.

*INTERNATIONAL"

Twenty-Year Religious Program
Concludes In South Australia

ADELAIDE, Australia (NRB) —
Twenty years of Sunday night religious
programming on 102 FM and 5DN in the
South Australian city of Adelaide recently
ended. Despite repeated assurances that
the program was to continue into 1990 and
beyond, last mid-December station
management announced that the informa-
tion and music program would end.

Rev. Ken Anderson presented the last
program on December 23. "It’s extremely
disappointing for the churches of South
Australia,” said Anderson. " A program that
has been their voice-piece for over 20 years
has now finished.”

Over the years, the program inter-
viewed well-known people such as Cliff
Richard and Mother Theresa, and dis-
cussed issues of faith and personal concern
through the medium of talk-back radio. It
also ministered to many thousands through
its off-air counseling facility.

For much of its existence, the program
maintained the number-one position over
all Sunday night radio programming in
Adelaide. At the height of its success, it at-
tracted 38 percent of the Sunday night
radio audience.

HCJB Begins Programming To
Soviet Republic Of Georgia
OPA LOCKA, Fla. (NRB) — For the

first time, the four million people in the
Soviet Republic of Georgia, located be-
tween the Black and Caspian seas, can hear
gospel radio broadcasts in their own lan-
guage. Radio station HCJB in Quito,
Ecuador, began transmitting Georgian
programs on February 4.

The broadcasts started almost exactly
two years after the Fresno (Calif.) Evan-
gelical Free Church agreed to cooperate
with HCJB in bringing gospel radio to this
nearly unreached language group. The
Bible was only recently translated into
Georgian by a young man who is fluent in
seven languages.

Jim Tutt, chairman of the Fresno
church’s missions committee, visited the
Soviet republic in mid-January. He picked
up newly recorded Georgian programs and
delivered them to HCJB in Quito on
January 24. The half-hour programs, con-
sisting mainly of Scripture reading, air on
HCIB at 11 p.m. (EDT) Sunday through
Thursday on the shortwave radio frequen-
cy of 6,205 kHz.

"We have adopted the Georgian
church as our sister church,” said Tutt.
"This project has raised our vision of what
we can do as a church to help evangelize
the world. God has done so much more
than what we ever dreamed would hap-
pen.”

Members of Tutt’s church, along with
representatives from HCJB, first traveled
to the Soviet republic last May. They
visited local Christians and made contact
with a potential Georgian radio program-
mer. "In October an HCJB team returned
to Georgia with a portable recording
studio, a mixer, duplicator, and plenty of
blank tapes,” Tutt explained.

Plans are to send "crusade teams" to
Georgia four times a year to collect
recorded programs and help local church
members grow in their faith. Tutt added
that HCJB’s Georgian broadcasts have
started at a strategic time. Unrest and ten-
sion throughout the republic is prompting
many people to turn to God for answers to
life’s questions.

Georgian is one of 16 languages
which HCJB has targeted as its role in the
World by 2000 project. HCJB is working
with Trans World Radio, Far East Broad-
casting, and SIM International in an effort
to make gospel broadcasts available in all
the world’s major languages by the year
2000.
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Take advantage of a "Spring Savings™ opportunity to purchase the 1991 Directory at

THE NRB MEMBER
Price Of
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MUSIC MATTERS

Irish Music:
Imported &
Domestic

by Darlene A. Peterson
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Sing For The Song
BY RODNEY CORDNER &
JEAN-PIERRE RUDOLPH

produced & arranged by
Jean-Pierre Rudolph
Grrr recordS (U.S. distributor)

Mention Ireland and you're bound
to conjure up either (or both) of two
very different images: one of lush green
countryside dotted with picturesque cot-
tages and romantic ruined castles and in-
habited by warm. friendly people: the
other of evening news reports on bomb-
ings. shootings, and other terrorist ac-
tivities.

Gifted Celtic musician Rodney
Cordner, from Portadown. Northern

Ireland (a town 30 miles southwest of
Belfast). comes from and ministers 10
the people in this land of beauty and
strife.

“The problems that exist are more
cultural than religious.” says Cordner. "If
you're going to gel involved, you’re
going to have to lay down sectarianism
and that’s not easy tfor many people. We
have a society where a large percentage
claim 1o be born again. yet many. includ-
ing big preachers. still take a bigoted
stand. And this has done a lot of damage
to the cause of Christ.”

With a ministry of reconciliation
and evangelism, Cordner has been
traveling for more than ten years all over
Ireland and Europe, using his music 10
bring the gospel into situations (univer-
sities. folk clubs. theaters, etc.) normally
closed to Christians.

He is often accompanied by Jean-
Picrre Rudolph. a fiddle player from
Strasbourg, France. Cordner has also
teamed up with Larry Hogan. a
singer/songwriter of Catholic back-
ground from Dublin, proving with this
teamwork that reconciliation is possible.

In addition to Christian themes,
Cordner’s music addresses social issues
such as the divisions in Ireland and un-
employment. On his tape, Sing for the
Song. the song "There Were Roses" la-
ments the tragic deaths ol two men. one
Catholic and one Protestant, who were
close friends:

An eve for an eve was all that filled
their minds

And another eve for another eve

till evervone is blind

There were roses. roses
There were roses

And the tears of the people
ran together

"Ordinary Man” expresses the con-
sequences and frustration produced by a
factory closing on a man who had
worked 20 years in it — a song that
could apply just as easily in any in-
dustrialized area facing hard economic
times. And adding a balancing dash of
the witty wordplay of Irish humor is the
informal, acappella "Dunn Song."
longue-twisting the claborate domestic

history of the populous Dunn family.

Beautitul. skillful instrumental
pieces are liberally sprinkled throughout
this recording. featuring Jean-Picrre
Rudolph on 5-string violin. mandolin, tin
whistles. fife, and guitar. Also helping
out is recording engineer Theo Mertens
on guitar. accordion, harmonica. and
keyboards. In addition to singing the
leads. Cordner plays guitar and man-
dolin.

Lyrics that make you think. in-
strumental music that makes you want to
dream or dance, and a ministry that goes
places that most ministries don’t reach
all add up to another bright light for
Christ in a dark and confusing world.
Sing for the Song blends the beautiful.
traditional sounds of Irish music with the
gospel and the concerns of the day.

THECROSSING

Look BoTHWAYs

Look Both Ways
BY THE CROSSING

produced by The Crossing
Bones & Wheats Music

Irish folk music from Chicago? It's
good and it’s true! From the Christian
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community Jesus People USA comes
The Crossing, a group of six talented
musicians who perform Irish folk music
with a socially aware, Christian con-
science. Although they do play in chur-
ches, their type of music also gets them
(and their message) into folk festival and
coffeehouse settings.

The Crossing has produced two
recordings, Look Both Ways and Rise
and Go. Like Rodney Cordner’s work,
these recordings feature both instrumen-
tal pieces and songs with lyrics. Look
Both Ways features two moving portraits
of Christ ("My Son" and "Carpenter”), a
parable on the general selfishness of man
("The Cold Within"), and "No Easy
Answer,” a song about the divisions in
Ireland that makes some perceptive ob-,
servations about human nature in
general:

O Ireland the war within

Is where the battle starts

His peace will come to nations
When He changes human hearts

The Crossing
Rise And Go

Rise and Go
BY THE CROSSING

produced by—TI{e Crossing
Grrr recordS

The Crossing’s most recent record-
ing, Rise and Go, lives up to its name
with the challenging songs "What Will
Ye Do?", which asks each of us, in very
practical terms, what we will do for our
neighbor, and the title song "Rise Ye Up
and Go," a reinterpretation through mar-
velous celtic imagery of the call to "fight
the good fight.”

Conversations with Vietnam
veterans inspired "None But One," while
the tragedy of abortion led to "Novem-
ber Child." First played at a memorial
service for the many millions of children
aborted since 1973, this song relates to
the significant increase in abortions
among young, college-aged women in
the month preceding Thanksgiving. 1
found this one of the most haunting and
moving songs ['ve ever heard on the
issue. The song concludes:

tears are softly falling

{on a cold November day)
darkness slowly falling

a little one was calling
(on a cold November day).

The instrumental music throughout
is joyous, moving, invigorating, and well
played. Versatile musicians Tony Krogh,
Mike Baznik, Pat Peterson, Jennifer
Mullen, Mark Maguire Hall, and Hilde
Bialach sing and play bouzouki, guitar,
bowed psaltry, Highland pipes, whistles,
bodhran, lap dulcimer, fiddle, harp, flute,
and cello.

A Closing Note

Always on the prowl for meaty
lyrics, excellent musicianship, and diver-
sity, I was excited when I discovered the
music and ministries of these people
(Rodney Cordner and The Crossing).
The fact that my mother grew up in Bel-
fast, Northern Ireland, and has kept close
ties with her family there might have a
wee bit to do with it, too! But I know of
few people who aren’t mesmerized by
the unique beauty of Irish music. And I
deeply respect the unique ministry of
these performers.

Darlene A. Peterson, a contributing editor
to Religious Broadcasting, lives in
Caldwell, NJ.
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People are
listening...

“I'love your radio broadcasts!”
John Banner-Cottonwood, Arizona

“Thank you for your persistence and

concern in the area of human life.”
LaVeta C. Byrne-Bucyrus, Ohio

“We are praying and believing God for
victory over abortion and we urge you to

keep this needed work up. . ."
Daniel and Carol Sanchez-Oklahoma City, Oklahoma

And they likewhat
they'e hearing,

Since its first broadcast in January 1985, Pro-
Life Perspective has attracted hundreds of thou-
sands of listeners, an audience which continues
to grow. Pro-Life Perspective is a daily, five-min-
ute commentary by John Willke, MD., president
of the National Right to Life Committee and one
of America's foremost pro-life leaders. Through
personal, professional, and insightful discussion
of pro-life issues and sharing of his experiences
in the pro-life movement, Dr. Willke exposes the
truth and dispels the myths about abortion.

“We believe in what you're
doing! God bless you.”

Dr. James C. Dobson-
FOCUS ON THE FAMILY

John Willke, M.D.

Pro-Life Perspective

For a free audition tape please contact Ambassador Advertising Agency
515 East Commonwealth Ave . Fullerion, CA 92632 (714) 738-1501

(Circle 204 on the Reader Service Card)
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Christian
J8yagtSellers!

CLOTHBOUND

*(1) 1. “Good Morning, Holy Spirit,” Bennie Hinn,
Thomas Nelson Publishers
(3) 2. The Grace Awakening, Charles Swindoll,
Word Publishing
2) The New Millennium, Pat Robertson,
Word Publl.shmﬁﬂl
. Gifted Hands, Ben Carson with Cecil Murphey,
Zondervan Publishing House
. Love Hunger, Frank Minirth, Paul Meier,
Robert Hemfell, and Sharon Sneed, Thomas
Nelson Publishers
Laove Is a Choice, Robert Hemfelt, Frank
Minirth, and Paul Meier, Thomas Nelson
Publishers
Children at Risk, James Dobson and Gary
Bauer, Word Publishing
'l'hel ::};l)plause of Heaven, Maz Lucado, Word
ing
My Utmost for His Highest, Oswald Chambers,
Barbour & Co., Discovery House Publishers,
G.R. Welch Co. Ltd.
(7) 10. The Two Sides of Love, Gary Smalley and
(J&hﬂrdm Focus on the Fumly Publishing
ord)
11. Courtship After Marriage, Zig Ziglar, Oliver-
Nelson Books (Thomas Nelson Publishers)
(9) 12. Eternal Security, Charles Stanley, Thomas
Nelson Publishers
(13) 13. Love for a Lifetime, James Dobson,
Multnomah Press
14. Quiet Times for Couples, H. Norman Wright,
Harvest House Publishers
15. Halley's Bible Handbook, H.H. Halley,
Zondervan Publishing House
(15) 16. The Man in the Mirror, Putrick Morley,
Wolgemuth & Hyatt, Publishers
(12) 17. Tom Landry: An Autobiography, Tom Landry
with Gregg Lewis, Zondervan Publishing House,
HarperCollins Publishers
18. Kids Who Carry Our Pain, Robert Hemfelt and
Pawl Warren, Thomas Nelson Publishers
19. His Needs, Her Needs, Willard Harley,
Fleming H. Revell Co.
(17) 20. Streams in the Desert, Mrs. Charles Cowman,
Zondervan Publishing House

PAPERBACK

. Armageddon, Oil and the Middle East Crisis,
lokn Walvoord, Zondervan Publishing House
The Rise of Babylon, Charles Dyer,
House Publishers
This Present Darkness, Frank Peretti,
Crossway Books
Piercing the Darkness, Frank Peretts,
Crossway Books
Armageddon: Appointment With Destiny,
Grant Bantam Books
Julia's Last Hope, Janette Oke, Bethany House
Publishers
Stick a Geranium in Your Hat and Be
Happy!, Barbara Johnson, Word Publishing
Global Peace and the Rise of Antichrist,
Dave Hunt, Harvest House Publishers
(7) Joshua, Joseph Giirzone, Macmillan Publishing Co.
(12) 10. Becoming a Woman of Excellence, Cynthia
Heald, NavPress
11. Escape the Coming Night, David Jeremiah
with C.C. Carlson, Word Publishing
(15) 12. Millennium, Texe Marrs, Living Truth
Publishers
13. 52 Simple Ways to Say “I Love You,” Stephen
Arterburn and Car! Dreizler, Thomas Nelson
Publishers
(11) 14. The Blessing, Gary Smalley and John Trent,
Pocket Books
(13) 15. The Late Great Planet Earth, Hal Lindsey
with C.C. Carlsom, Zondervan Publishing House
16. Arabs, Oil & Armageddon, Edgar James,
Moody Press
(18) 17. Prayers That Avail Much, Word Ministries,
Harrison House
(20) 18. God Calling, A.J Russell, Fleming H. Revell
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Co., Barbour & Co.
(14) 19. The Lallmg of Emlly Evans, Janette Oke,
Bethany House Publishers

20. Preparing for Adolescence, James Dobson,
Regal Books (Gospel Light Publications),
Bantam Books

*Last month’s position
Eﬂiﬁ:b‘nd on ftml “Fl: in hrAwltInn bookstores in the Um;d
Canada uring February. rights reserved. t
191 CBA Servnee‘ Corporation and Spri g ng Arbor D'gnla:m

Distributed by Evangelical Christian Publnhen Association.
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TRADE TALK

Word, Inc. has announced that
Sandi Patti, Grammy and Dove Award
winning recording artist, recently com-
pleted her first concept video. The video,
based on chart-topping "Another Time,
Another Place” duet with Wayne Wat-
son, was shot on the northern California
coast and produced by veteran Christian
video producer Steve Yake (Petra, Car-
man, Michael W. Smith). The serene,
picturesque video is not for retail sale,
but has been released to Christian and
mainstream broadcast video outlets. Cur-
rently, the video can be seen in the
music departments of all Target stores.

The Sparrow Records-released
Tramaine Hawkins Live received the
Grammy Award as Best Traditional Soul
Gospel Album from the National
Academy of Recording Arts and Scien-
ces in New York City on February 20. It
is Hawkins’ first Grammy Award. At
press time, Tramaine Hawkins Live was
number four on Billboard’s Top Gospel
Album chart and has remained on the
chart during the five-plus months since
its release. Hawkins, who also received
the Traditional Artist Of The Year award
from the Gospel Music Workshop of
America, has made television appearan-
ces on such programs as The Arsenio
Hall Show, ABC-TV’s Gabriel's Fire,
and an upcoming edition of the Joan
Rivers Show.

The Doulos Training Schools of
Nashville, Tenn., has expanded its cur-
riculum to offer four complete sessions
per year. Schools include Ministry
Development and Songwriting, plus 18
specialty workshops for singers,
songwriters, musicians, technicians, ac-
tors, comedians, and speakers. Sessions
for both Ministry Development and
Songwriting will run in April, July, and
October. Doulos Training Schools
founder Russ Hollingsworth has also
developed a one-day career strategies
seminar called Ministry Quest, which is
held in conjunction with concerts by
major Christian artists. This year will
feature Ministry Quest seminars with
Steven Curtis Chapman, First Call, Steve
Camp, and Bruce Carroll among others.

DaySpring (Word, Inc.) recently
released the Atlanta-based group
NewSong’s debut album Living Proof.
And, if the initial momentum created by

the recording is an indicator of its long
term success, the group can relax and
enjoy Living Proof’s immediate accep-
tance. Living Proof is NewSong’s fifth
project with Word, Inc. The group’s pre-
vious recording, Light Your World,
received a 1990 Album of the Year Dove
Award nomination. The release also
spawned two hit singles, "Light Your
World" and "Love Is,” which topped
Contemporary Christian Music (CCM)
magazine’s adult contemporary charts at
numbers two and three, respectively.

Family Life Broadcasting recently
received its first Silver Angel Award
from Excellence in Media, the sponsor-
ing organization of the 14th annual In-
ternational Angel Awards in Beverly
Hills, Calif. The network received the
award for The Adventures of Family
Man, a promotional series featuring a
super hero character humorously han-
dling domestic conflicts. The series was
written and produced by Warren Bone-
steel and Rod Robison. The International
Angel Awards, founded by Mary Dorr,
recognize creative achievement in works
of outstanding moral, spiritual, or social
impact. Other winners include the films
China Cry and Avalon, plus the PBS
mini-series The Civil War, Jack Van
Impe Presents, and The 700 Club.

Life Perspective executive producer
Don Hawkins recently announced that in
response to the results of a fall survey,
plus feedback from numerous execu-
tives, the live call-in program will be
produced weekdays from 10 until 10:55
p.m. (CDT). According to Hawkins, the
objective of the program is still the same
though the time slot is different: "It is
our purpose to provide quality Christian
programming on a wide range of issues,
such as finances, witnessing, relation-
ships, and emotional problems. We still
plan to feature regular guests, such as
members of the Ronald Blue Company,
authors Gary Smalley and John Trent,
evangelist Larry Moyer, and Rapha
counseling professionals, including
Robert McGee, Dr. Gary Collins, and
Dr. Jim Jennings. Although a few
daytime stations may be unable to carry
Life Perspectives in the new time slot,
others will carry the broadcast the next
day on a tape-delayed basis.”

The Arbitron Company recently
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introduced a brand new version of its TV
Maximi$er, as well as an upgraded ver-
sion of Market Manager, both of which
work in a Microsoft Windows operaling
environment. Both systems form the
core of Arbitron II, an all-in-one pre-ap-
plications system which will enable
television stations to do all the calcula-
tions and trending that are still being
done, in varying degrees, by hand. For
more information call (212) 887-1318.

Word, Inc. recording artists Kim
Boyce and Bryan Duncan have teamed

up to co-headline a national tour which .

takes its theme from author Tony
Campolo’s compelling new book The
Kingdom Of God Is A Party. Campolo
joined the two Myrrh recording artists in
Tulsa, Okla., to tape a segment of the
television program Fire By Nite. The
hour-long Fire By Nite is one of the
nation’s top Christian video shows for
teenagers. It includes lively teachings
from host Blaine Bartel, along with zany
commercials, music reviews, interviews,
and music videos from today’s top con-
temporary Christian artists. The segment
of the show which featured Duncan,
Boyce, and Campolo is titled "Busted
Brains, Happy Heart," and was released
in February. "Busted Brains, Happy
Heart” will be ready for broadcast by
mid-summer. For more information on
Fire By Nite, call (918) 234-5656.

WMHK-FM/Columbia, S.C., re-
ceived the top feature award in the third
annual radio news contest sponsored by
Madison, Wisc.-based Scribe. WJ]YJ-
FM/Fredericksburg, Va., meanwhile,
won the newscast award and received an
honorable mention in the feature
category. The winning feature entry, Rest
Stop Sex, was produced by WMHK
news director Carolyn Taylor. The two-
part feature gave an in-depth look at
reports of widespread sexual activity at
highway rest stops followed by com-
munity reaction. The runner-up entry by
WIJYJ news director Ted Schubel was
"Missions: Changes and Challenges."
Schubel analyzed the state of Christian
missions and the impact of research,
technology, and training. SCRIBE is a
quarterly newsletter which serves as a
resource for news reporters in Christian
broadcasting. For more information on
the Scribe Awards, call (608) 271-1025.

A home is
on fire, but no-
body notices.
The flames are
not burning the structure, but
the people inside. Anger, fed
by alcohol, has burst into an
inferno that threatens the
very life of the family.

Where do you call for help?
In such a crisis, who can
douse the flames? Rapha
can.

Rapha treatment centers
are strategically located in
over 20 hospitals across the
United States. As the nation’s
leading provider of inpatient
medical care based on Chris-
tian principles, Rapha is

changing lives.
We're leading
the way to gen-
uine healing.
The average person in
desperate straits because of
chemical dependency or de-
ression has only one chance
or clinical help. That's the
cruel fact of insurance cover-
age. One chance per lifetime.
For this kind of fire-fight-
ing, you don't call 911. Call
Rapha. 1-800-762-HOPE.

Rapha

The Road To Recotery Begins At Rapha

(Circle 105 on the Reader Service Card)
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Computerized Mailing Lists

, Available on pressure-sensitive
(peel-off) labels or Cheshire
' (ungummed for mailing house use)

et | Convention Attendees

. ' Religious Radio and TV

Stations

Program Producers

® ...or any other section
of the Directory of
Religious Broadcasting

Printed four-up in zip code order to facilitate bulk mailings or in alpha order
$10.00 per 100 names (one-time rental use)

Call NRB at 201-428-5400 or FAX 201-428-1814 for details today!




PROGRAMMING ISSUES

There are presently 1870 FM trans-
lators in operation today with construction
permits granted for an additional 350.
Many of today’s well-known Christian sta-
tions, particularly non-commercial FMs,
are reaching out well beyond their primary
coverage through this technology.

Several western stations like KNIS in
Carson City, Nev., KLVR in Santa Rosa,
Calif., and KSLT in Rapid City, S.D., are
using as many as 14 translators to carry

A Translation

Of The FCC'’s
New Regulations
Regarding All

FM Translators

their Christian programming several
hundred miles to unserved communities.
The use of translators is more widespread
in the less populated rural Western states,
as the Federal Communications Commis-
sion (FCC) has adopted a more liberal
coverage policy for stations west of the
Mississippi River.

Recently the Commission formerly
approved a new set of rules goveming
translators in hopes of ending some of the
abuse and misuse of this technology.
Howard Enstrom, president of FM Tech-
nology and Associates (FMTA), is one of
the nation’s foremost authorities on trans-
lator system design.

As aconsultant who specializesin this
area exclusively, Mr. Enstrom is called
upon often to engineer and design systems
for numerous Christian organizations.
Recently he has been featured in Radio
World magazine in a series of in-depth ar-
ticles on translator technology and instal-
lation. It is with confidence that [ tum to
him for a series of questions and practical
interpretation of the new translator rules.

AUGSBURG: Under the new rules will it
become more difficult to fit a translator in
congested, populated areas?

ENSTROM: Yes, unlike before, FM

translators have to meet exacting technical
standards pertaining to the degree of inter-
ference with protected contours of other
stations. Like the separation requirements
of NCE FMs, translators will have to af-
ford protection up to the third higher and
lower adjacent channels. Shortage of chan-
nel "elbow™ room in metro areas will give
rise to more directional antennas.

AUGSBURG: What are the new effective
radiated power (ERP) limitations?
ENSTROM: While maximum operating
power is now 250 watts ERP, the 1.0 mv/m
coverage contour cannot exceed 13
kilometers (8.08 miles) for systems west of
the Mississippi River or 7 kilometers
(4.35) miles) east of the river. An antenna
may be well elevated above average terrain
in some or all radial directions and of itself
have power gain.

Then the ERP would often be sig-
nificantly less than the 250-watt maximum
in order not to exceed the kilometer dis-
tance the 1.0 mv/m coverage contour. For
example, east of the Mississippi, using an
antenna 60 meters above average terrain,
the maximum ERP would be 55 watts. The
antenna would have to be down to 32
meters or only 105 feet for 250 watts, West
of the river, about 3.3 times the antenna
height can be used for a given ERP.

AUGSBURG: Can non-commercial FM
stations now apply for translators on all

In coming up with
these new rules,
the FCC has
had quite a
balancing act
to perform. All things
considered, a hat appears
to be tipped toward
non-commercial stations.

available channels including the commer-
cial FM band?

ENSTROM: Yes, effective March |, the
FCC will now accept applications for NCE
translators proposing service on any of the

20 reserved or 80 unreserved channels.
After May 1, applications will be accepted
for commercial translators proposing ser-
vice but only on the unreserved band (92.1
- 107.9). Some additional ownership
restrictions apply to commercial stations.

AUGSBURG: Do the new rules restrict
the use of translators fed by other trans-
lators?

ENSTROM: The rules are unchanged, so
a translator may relay a signal for use by
another translator but not solely for that

purpose.

AUGSBURG: Whart about the use of
translators receiving their signal from a
satellite feed, sometimes called satel-
lators?

ENSTROM: Satellite-fed translators
must operate on a reserved non-commer-
cial channel and must be owned and
operated by the licensee of the NCE
primary station. Other conditions prevail
pertaining to the translator’s distance from
the primary station and service contours of
other non-commercial stations.

AUGSBURG: Howard, are you pleased
overall with the new set of rules or were we
better off before?

ENSTROM: For the most part I am
pleased Bob. I do disagree, however, with
the continuing differential treatment in
permitted coverage using the Mississippi
River dividing line. I also think remote
communities deserve at least some local
programming flexibility beyond the 30-
second hourly donor announcement.

After getting FM translators off the
ground in the 1970s, I have provided a
great deal of input to the Commission
regarding rule-making. Frankly, some
translator opponents have had justifiable
complaints. In coming up with these new
rules, the FCC has had quite a balancing
act to perform.

All things considered, a hat appears to
be tipped toward non-commercial stations.
The marvelous little black box continues
to demonstrate what flea power can do
when properly directed. "Not by might, nor
by power, but by my Spirit, saith the Lord
of Hosts."

Bob Augsburg is president of Program-
ming Plus and WAYJ-FM in Fort Myers, Fla.
Howard Enstrom, the founder of FMTA in
Mount Dora, Fla., can be contacted at (904)
383-3682.
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CLASSIFIEDS

HELP WANTED

ANNOUNCER/NEWS PERSON —
Hard working, ministry-minded person
is needed to fill air-shift and work in the
news department. Prefer to have a
female fill this position. Must be outgo-
ing and a team player. EOE, resume,
demo tape, photo, and references to
Family Life Network, P.O. Box 506,
Bath, NY 14810.

THE PUBLICATIONS DEPARTMENT
of National Religious Broadcasters
(NRB) is seeking a talented and
detailed-oriented journalist to serve on
the editorial staff of both Religious
Broadcasting magazine and the annual
Directory of Religious Broadcasting. The
selected candidate would work as the
magazine’s departmental or news editor,
while also filling the role of the
Directory’s assistant editor. Bachelor’s
degree in journalism or related field re-
quired. In addition, an appreciation for
the work of the evangelical broadcaster
is a must. Must be willing to relocate to
Parsippany, N.J., by May 1. Please send
resume, references, and samples of work
to: Elaine Sutherland, National Religious
Broadcasters, 299 Webro Road, Parsip-
pany, NJ 07054. Additional information
may be obtained by calling (201) 428-
5400.

SITUATION WANTED

THE ADVERTISING & MARKETING
EXPERTISE YOU NEED — Versatile,
experienced advertising professional
with research, media planning, copywrit-
ing, public relations, and account servic-
ing skills seeks fulltime service with a
religious organization. Strong back-
ground working with radio and
television stations. Familiar with national
broadcast and print media. Call Ron

Murray at (804) 748-6890, or contact
NRB for resume.

SEEKING GENERAL MANAGER,
operations manager, controller, or similar
position. Unique background includes
three years of Big Six accounting ex-
perience, master’s degree in professional
accounting; six years of Christian radio
experience, including four as program
director in Tulsa and Austin; bachelor’s
degree in Radio/TV. Willing to relocate.
Contact Tim McDermott at (817) 354-
6282.

"IGNORANCE IS BLISS" is Satan’s lie!
(Hosea 4:6) — Experienced Christian
radio talkshow producer/host seeks new
station & audience hungry for public af-
fairs programming packed with practical
information and provocative guests.
Eighteen years broadcast experience, six
and one-half years as producer/host of
daily "live" call-in program in major
market, and via satellite. Call (813) 644-
3633.

Need a Book Printed? ]
contact
Faith Printing Company
Taylors, S.C. 29687

Call: 803-895-3822

I

UNUSED CALL LETTERS

MAILING LABELS
AM - FM TV

datawonrld

301-652-8822 800-368-5754

BROADCAST DATABASE

dataworld

Coverage/Terrain Shadowing
Allocation Studies « Directories
P.O. Box 30730 301-652-8822
Bethesda, MD 20814  800-368-5754

INDEX OF ADVERTISERS
Back to the Bible ......ccoeveveiriciniiniiiennns 36
Bott Broadcasting Co.........ccoeevuvrmrirenne 7
The Children’s Sonshine Network........ ifc

Maranatha Music
National Radio & TV Guide
National Right To Life.............ccuce...
NRB Benefit Plan ........cccooeiviiieninnns
NRB Directory of

Religious Broadcasting ...........ccevvenee. 27
NRB Job Registry ...............

NRB Mailing Labels
Rapha Hospital Treatment Centers ....... 31
Reasons To Believe
Regent University ...........
SkyLight Satellite Network
SpaceCom Systems.........ooveveveeenienens i
Telsynd Entertainment, Inc. .................. 19

CALL US For New and Rebullt

Radio Broadcast Equipment

' E HALL
Electronics

DME Associates, Inc.
Radio Station Broker

QUALIFIED buyers contact

David Eshleman, Pres.
1400 College Ave., Harrisonburg, VA 22801
(703) 4326585 FAX (703) 896-1448

"2 contDential service to SReligins SBramdoasters”

LARGE MARKET GOSPEL STATION

» THE MOST POWERFUL FULLTIME AM. STATIONIN A
VERY LARGE “BIBLE BELT CITY"1

« SKGNAL REACHES OVER 1000 CHURCHES!

+ LONG ESTABLISHED, SUCCESSFUL GOSPEL
FORMAT!

* GREAT STAFF AND FACIUTEES!

« VERY REASONABLE PRICE WITH TERMS POSSIBLE!
«DON'T MESS (T! FAX NOW 1-803-297-7188.

How to Place A Classified Ad

2. Indicate category: Help Wanted, For Sale, Services, Situation Wanted
3. Employment-related ads are $40 per column inch.

1. Type all copy.

4. All other ads are $60 per column inch.

5. 20% frequency discount on six ads or more when all ads are prepaid. 35% dis-

count on 11 insertions.

6. Write or call NRB, 299 Webro Road, Parsippany, NJ 07054, (201) 428-5400. An
NRB box number is available for an additional $25.

7. All classifieds must be prepaid.

THE ATLANTIC BEACON

50,000-watt Missionary Radio

Reaching . . . 50 million in Spanish, 10 million
in English, 5 million in Creole. Covering the
entire Caribbean, plus . . . Belize, parts of
Mexico & South America, Florida, Georgia,
eastern North & South Carolina, and much,
much more.

The Atlantic Beacon

P.O. Box 1777

Wendell, NC 27591

Phone (919) 365-5336 / FAX (919) 365-3609
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WHEN ASTRO-PHYSICIST

L OOKINIG AHEAD

GOSPEL MUSIC ASSOCIATION
CONVENTION

April 7-11, Nashville, Tennessee

NATIONAL ASSOCIATION OF
BROADCASTERS 69TH CONVENTION

April 15-18, Las Vegas, Nevada

EUROPEAN RELIGIOUS
BROADCASTERS CONVENTION

April 29-30, Altensteig, Germany

EVANGELICAL PRESS
ASSOCIATION CONVENTION

May 6-8, St. Charles, Illinois

NRB SOUTHWEST
REGIONAL CONVENTION

July 31-August 2, Dallas, Texas

HUGH ROSS
TALKS,

YOUR AUDIENCE

WILL LISTEN

= DR. HUGH ROSS, PH. D. =

(in astronomy), former Research Fellow in
Radio Astronomy, California Institute of
Technology, Author, internationally known
speaker, University lecturer, popular radio
and television talk show guest (and guest/
host) on both secular and religious stations.

NRB WESTERN
REGIONAL CONVENTION

September 22-24, Los Angeles, California

INTERNATIONAL CHRISTIAN MEDIA
COMMISSION CONFERENCE

September 22-27, Sheffield, England

NRB MIDWEST
REGIONAL CONVENTION

October 3-6, Arlington Heights, Illinois

AILAB
FOR YOUR MARKET

TODAY'S
REASON
TO BELIEVE

90 second Radio Feature

NRB EASTERN
REGIONAL CONVENTION

October 17-19, North East, Maryland

NRB SOUTHEASTERN
REGIONAL CONVENTION

October 17-19, Chattanooga, Tennessee

NATIONAL RELIGIOUS
BROADCASTERS 49TH CONVENTION

January 25-29, 1992, Washington, D.C.

+ High production values on cassette,
malled monthiy, contains no fund
raising or promotional material.

+ Meets an important need - presents
important apologetic material not
available for broadcast anywhere
else.

+ Popular In style, communicating to
every level of listener.

+ Available free or on local sponsor-
ship basis.

Dr. Hugh Ross is Founder and President of

REASONS TO BELIEVE, a non-profit,

non-denominational, scientific and biblical

research and educational organization which
seeks to remove doubts about the scientific
and historical reliablilty of the Bible and

equip believers to share and communicate
the Gospel more effectively.

Media Travel U.S.A. is the official agency of National Religious Broadcasters.

Specializing in the travel needs of broadcasters, Media Travel U.S.A. is team- e i

ing up with Delta and American airlines to provide for the travel needs of at- THE ED STEELE AGENCY
tendees and exhibitors to all NRB and other broadcast industry conventions. (714)997-8451 - FAX (714)997-5294
For further information and to make reservations, call (800) 383-TRIP [in 311-C N. Tustin Ave., Orange, CA 92667
Florida (407) 575-7600].

(Circle 207 on the Reader Service Card)
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Remember

when we sang
God Bless America
and expected it?

TURN BACK TO THE BIBLE

The problems we face as a nation go
much deeper than economics or politics—
they involve moral and spiritual 1ssues.

BACK TO THE BIBLE...

commiitted to turning America
back to God through His Word.

BACK TO THE BIBLE RADIO:
B Back to the Bible — Woodrow Kroll
M Gateway to Joy — Elisabeth Elliot
B TQ Radio — Steve Sheppard

GOOD L.IFE

P

Creative ® Ambitious € Honest

Martin Jones, Manager
P.O. Box 81303, Lincoln, NE 68501 @ (402) 474-6440
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APPLYING HIGH
TOUCH TO HIGH
TECH

Christian Radio Network
Operators have made SpaceCom
Systems the largest satellite
carrier of Christian Radio
Broadcasters ... because of our
dedication to serving our custo-
mers and fully understanding
their broadcast network needs.

From 1985 through 1989, an
average of two new Christian
Radio Broadcasters per year have
selected SpaceCom's satellite
services beginning with Moody
Broadcasting in 1985 followed
by U.S.A. Radio, IBN
(International Broadcasting
Network), Ambassador's A.L.LR.,
Minirth Meier Clinic, Faith
Broadcasting, and Tidewater
Radio.

In 1990, four additional
Christian Networks selected
SpaceCom ... CBN, VCY
America, In Touch and
Skylight.

And, already in 1991, we've
added WCSG (Grand Rapids
Baptist College Seminary).

High Tech Needs High
Touch...the latest in satellite
technology and service, plus a
hands-on knowledge of your
satellite broadcast requirements.

SpaceCom is YOUR High
Tech source for reliable, crystal
clear satellite audio signals, low-
cost downlinks, FM Squareds«
(formerly SCS) technology and
High Touch support from an
experienced staff.

Call SpaceCom Systems
toll-free at 1-800-950-6690...it's
the clear choice!

SPACECOM

OYSTEMS

"Down-to-earth satellite solutions” ™

SpaceCom Systems, Inc. - A United Video Affiliated Company

(Circle 125 on the Reader Service Card)



If education alone made great leaders,
that’s all we'd ofter.

It is improssible
to rightly govern
the world without
God and the

Bible.

G. WASHINGTON

Ifue abide by the A thorough

principles taught [ B % e  lenowledge of the

in the Bible, our a I e : i - W Bibleisworth

country witl go - more than a

on prospering. = - " @ = E B college

D). WERSTER BN . B EN ducation.
X ; . oy . s T. ROOSEVELT

-

1 bave known 95
of the world's
greal men m
my time, and of B8
these, 87 were .

Christianify s
praclical precepls
are no less pure

than its doctrines
aresublime. o
W. WILBERFORCE =

-
l

STy e Ao be standard of excellence you bave estab-
g ﬁ — ——f | '&‘ﬂ lishedat Regent University is among the finest et
: S L i the bistory of evangelical graduate education.
Knowledge is power. Yet, unless that knowledge B R e .
: A acquire will enable them to belp build a better
squares with God's Word and that power emanates worldfor theglory of God BILL BRIGHT
from His Hol Spirit, they re not worth pursuing. '
Regent University imbues its graduate students with - leaders of the firstorder. Servant leaders, to be sure,
biblical principles that these great leaders considered — but leaders who are high-profile contributors to their

mandatony for success. professions.

At Regent, for example, i students are as familiar Regent scholus receive Emmiy nominations and stu-
with the Supreme Lawgiver as they are with the L dentacademy awards. They write for TV sitcoms and
MBA candidates attend to the Father'sbusinessaswell — sit in the seat of government. They nurture missions
as the business world they will transtorm for Christ. in Holland and innovate curricula in New York City.
And soon. Arevouready to follow the leaders who follow God's

This perspective, coupled with the sage advice of a - master plan for life? Screen our video viewbook and
cadre of distinguished Christian mentors, spawns — seeifvou'd like tojoin us.

()

Regent - University
Call 1-800-952-8000 or write: Regent University, Virginia Beach, VA 23464-9800 for a free video viewbook.
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