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If you're an old friend and haven't seen us for a while, welcome home. We're the New
Inspirational Network.

We're a new corporation with new owners, new management and new ideas. We serve 5.5
million homes on over 700 cable systems. We're the best media buy in television.

Join us. Together, we can open hearts to Christ and help usher in a new era of evangelism.
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PEOPLE WATCH US WITH THER HEARTS

For more information, call Judd Jackson, V.P. Affiliate Relations (803) 548-7171
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Silas Media Communications, Inc.
is pleased to announce the exclusive
representation of ‘‘Miracle
Invasion’ . .. the daily television
broadcast of Benny Hinn Media
Ministries, Inc. We look forward to
our new union together as we
continue to expand ‘‘across the
nation and around the world.”’

Silas Media Communications, Inc.

23233 INTERSTATE 30
BRYANT, ARKANSAS 72022
PHONE: 501-847-1535
FACSIMILE: 501-847-1535

Stephen T. Nortier Debbie Linderman
Corporate Executive Officer Comptroller

Carol Foughty Jason Foughty
Client Services Client Services
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Out of house telemarketing
produces MOTe pet income

When we made the decision =
to use an outside compant. we c3
received some criticism from -
concerned alumni and std f. The
feeling was that students “‘can
do a better job’” than an outside
organization. The results have
proved conclusively that these
concerns were uniusnﬁed. The
results are several times better
than staff-directed phenathons
using student callers.

we have used InfoCision for
three consecutive phona\hons. It
is important 10 note that we had
you telephone the same list {wice in one Year with the same
message, and the results were even hetter in the second contact
than in the first!

The most surprising and encouraging response Wis from our
non-donor list. We are convinced that telemarketing is the ondy
realistic way 10 convert non-donors 10 donors.

Your system of supervising and monitoring “calls in process”
assures us of quality contact with our alumni and friends. Your
account executives aré anxious 10 help us get our job done.

JOUN BROWN UNIV ERSITY

i, Barnes Jr.
Director of Development

Close supervisi
'Se supervision
and extensive monitoring'
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In-depth client training

Ex " "
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REI ;I( M@ BL T WOMEN AND BROADCASTING

Women not only comprise a major portion of

ABOUT religious broadcasting’s audience, but their
THE role of serving in the industry continues to
COVER grow. As daily viewers and listeners, women

Cover Photo: Heart to Heart With Sheila Walsh,
CBN, Virginia Beach, Va.

tune in with specific needs, interests, and ex-
pectations. As religious broadcasters, women
are making special contributions while dealing
with unique challenges. The discussion on
Women And Broadcasting begins on page 10.
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Role Of
Women In

Christian

SIGNING ON

Women are playing increasingly significant roles
in our society. Three out of every ten businesses are
owned by women today, and women are emerging in
important roles in Christian broadcasting as well.
They have always been an important force behind the
scenes. Those of us who heard The Old Fashioned
Revival Hour with Charles E. Fuller could never for-
get Mrs. Fuller reading the letters from listeners
whose lives were changed by the broadcast. Women
are now distinguishing themselves as leaders in
Christian broadcasting, and this is apparent in several
areas.

Women are hosting and/or producing some of the
most significant ministry programs currently on the
air. Among the many are Kay Arthur of Precept Ministries with How Can I Live?; June
Hunt of Hope for the Heart; Beverly LaHaye of Concerned Women for America with
Beverly LaHaye Live; Joni Eareckson Tada of Joni and Friends; and Cynthia Swin-
doll, the executive vice president of Insight for Living. A special sensitivity to the

\ spiritual needs of women and men alike have at-
The Emerging

tracted large audiences to these very effective
radio programs.

Women are also managing important stations
and networks, such as Sue Bahner of WWWG-
AM/Rochester, N.Y.; Edna Edwards of WFGW-
AM & WMIT-FM/Black Mountain, N.C.; Ruth
Luttrell of WIVV-AM/Esperanza/Vieques Island,
Puerto Rico; and Shirley Thornton of CBN Radio
in Virginia Beach, Va., among many others.

With persistence, these women have been
able to assume the leadership role God has given
them. It has not come easy. They often have had
to demonstrate competence beyond that of their
male peers. Many have been leaders in ministry
while maintaining a household and caring for a
husband and family. They live and work within
the Biblical model, respecting the unique role given to their male counterparts while
utilizing their own talents in the leadership opportunities God has given them.

What a stark contrast between women who have found fulfillment in God-given
leadership, their homes and families and the shrill, vociferous leaders of the National
Organization for Women (NOW). The newly elected president of NOW recently ad-
mitted that while married for 25 years to her husband, she also has had a female lover
for the past four years.

I thank the Lord for every one of the talented women God has called, equipped,
and placed in leadership in Christian broadcasting. I believe the emphasis on family
issues in many programs during the past decade is the result of their input. The emerg-
ing emphasis on the importance of men assuming the leadership role defined in the
Bible has also been influenced by women. They do not want men in their lives to be
dependent wimps. Women are a vital part of the enterprise God has raised up to do His
work. Our hats off, ladies, to jobs well done.

Broadcasting

by David Clark

David W. Clark is president of National Religious Broadcasters and president of KMC Media
Inc. in Dallas, Texas.
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According to Larry Burkett, America =
is headed for the worst economic crash
in history. But there is still time to pre-
pare yourself. If you hurry. J
The Coming Economic Earthquake =
is one of the most vitally important
books in years. Greatly prized asa
premium. And with high rating po-
tential as an author interview.
Call 1-800-678-8812 to order
the book or book an interview.
And plan to stop by Booth #1008
atthe NRB Convention fora
powerful, free 60-minute docu-
mentary audio tape to air on
your station. ,
But don't wait. The tremors
are getting stronger.

@MOODY

The Name You CanTrust

MOODY PRESS—-A MINISTRY OF MOODY BIBLE INSTITUTE

Larry can be beard daily on two radio
programs: “How to Manage Your Money”
and “"Money Matters.” For information,
call Robent Sutherland at (404) 534-1000.
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READERS FORUM

Equipment Needs In Nigeria

Dear Editor:

I [recently] received amemo from Bill
Foute, SIM director in Nigeria. Bill wrote:

"Brothers, we have a project (#96309)
to find used radio and recording equipment
for the new ELWA studio in Jos, [Nigeria].
I justtalked to Sam Adetoyan (studio direc-
tor), and he reminded me of the need for
new equipment.

"I am sure that there are many stations
and recording studios in the United States
that have brand new equipment and don’t
know what to do with their old things. Can
someone in ELWA or SIM help us by con-
tacting friends in Christian radio and
recording to make this need known?"

Since this is an official mission
project, SIM can issue a "Gift In Kind" let-
ter for tax purposes. Many thanks for your
efforts on behalf of our brothers in Nigeria.
[For further information call (704) 587-
1517.]

Stan Bruning
SIM
Charlotte, N.C.

Radio & The Local Church

Dear Editor:

My present involvement in radio isn’t
total, and I am involved in many other
things. 1 do a weekly moral commentary
on news for KTIS and the Northwestern
Network called My Thought. But 1 just
don’t seem to be able to stay away from
broadcasting because it is so much a part
of life and ministry.

I write to draw your attention to an
area of concern that seems to be neglected
now, i.e., local church utilization of radio.
I encourage National Religious Broad-
casters to do some research and then offer
guidance and help.

Several local churches are producing
some of the most effective broadcasts on
the air, but they are not really local church
programs. These churches are large and
wealthy enough to have formed a national
organization for national broadcasting. I
don’t suggest a return to the primitive thing
of early Christian broadcasting (however
much we owe to God’s grace through it),
and we must prevent that.

There are ways local churches can use
both Christian and commercial stations to
enhance their resident ministries and reach
out with ministry into broadcast range.

Those ways, however, are necessarily and
profitably different from those used in the
past. Professional Christian broadcasters
have become so preoccupied with the great
things they are doing they seem to have
forgotten about the more humble oppor-
tunities that still exist.
Wallace Alcorn
Austin, Minn.

Where Are The Catholics?

Dear Editor:

1 am writing to comment on several
items about your magazine.

(1) Music — Why "rock music?" It
should never be used in a religious
program! What’s wrong with the great old,
well-loved hymns of the church? Why
cheapen our programming with music that
does not free this "devilbound” world? |
would never listen to such trash. I have
been brought up in God’s church, and noth-
ing else will do.

(2) Your magazine lacks coverage of
one of the largest groups — the Catholic
Church. You are concentrating on advertis-
ing various Protestant programs and sta-
tions, but there are wonderful services such
as the TV Mass created every Sunday
morning. | There is] also the Eternal Word
Television Network (EWTN) run by
Mother Angelica from her studio in Bir-
mingham, Ala., which is telecast on TV
stations all over the USA and also carried
on cable systems. Yet you make no men-
tion of such programs or services.

I am a former broadcast satellite en-
gineer from California. and some of my
clients were "religious” stations, but their
owners were not religiously minded —
they were in the business to make money.
Religous broadcasting is a money making
business. An unknown minister can make
records with music and sermons and line
his pockets very nicely with contributions
from listeners.

[ could name some [broadcasters] cur-
rently on the air on Florida stations who are
taking the money from gullible listeners
and viewers and who are living "high on
the hog,” 1 am sorry to say. Yes, this is a
"big money business,” and the various
Protestant ministers have made it so!

Back in the 60s there was a wonder-
ful TV series by Bishop Fulton J. Sheen —
why don’t you advertise his VCR tapes of
some of those programs? They are avail-
able for sale. I have some of them myself.

Otherwise, I find your magazine to be
very interesting and full of news. Keep it
up, but please don’t exclude the Catholic
Church.

Paul H. Lee
Rockledge, Fla.

Editor’s note: As the official publication of
National Religious Broadcasters,
Religious Broadcasting serves the mem-
bers of the evangelical broadcasting com-
munity. However, Religious Broadcasting
considers news and feature items for print
from the entire broadcasting industry.

Program Celebrates 60 Years

Dear Editor:

Across the years [ have been enjoying
Religious Broadcasting magazine and the
work of the Lord carried on by the many
who promote the Gospel by way of radio.
| pray the Lord to bless and reward
everyone for their faithfulness in the
spread of the old time Gospel in this age of
sin, crime, and corruption. Radio is a
wonderful way to promote the much-
needed message.

On October 1, 1991, our broadcast,

[The Pilgrim Hour|, celebrated its 60th an-

niversary. I think our [program) is among

the oldest Gospel broadcasts, and through

the Pan American Broadcasting facilities |

now have an opportunity to go world-
wide.

Donald R. Baughey

The Pilgrim Hour

Adrian, Mich.
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Ip yourself and your family
D a better life today.

Now there’s a magazine that takes all of your
family’s needs seriously. It's called TODAY'S
BETTER LIFE and it's designed to provide both
practical help and inspiration for daily living.

Each beautiful issue contains dozens of articles
on topics like simplifying your life, improving
your marriage, helping your children deal
with stress, healthy recipes, and stretching
your faith.

K, |

’ = PREMIERE M |

And since writers include experts like Drs.
Frank Minirth, Paul Meier, James Dobson, and
others, you know you can trust the content.

ETTERLIFE.

THE MAGAZINE OF SPIRITUAL,
PHYSICAL & EMOTIONAL HEALTH

re—eccscmmee——— e

‘:spond today and receive this special savings
on a one- or two-year subscription.

[J One year at the special price of $16.95.
O Two years at even greater savings of $28.95.

Name
Address
City
State Zip

O Payment enclosed. [ Bill me later.
Charge my [JVISA [ MasterCard

Card *
Expiration date
Signature

From the

(required)
The basic one-year subscription is $19.80. Published quarterly. Allow
8-10 weeks for delivery. Offer good in US. only.

Minirth-Meler A .
v Don’t wait another day.

Help yourself and your family to better life. To place your order, mail this coupon to:

(ALl Order a subscription to TODAY’S BETTER LIFE. Today's Better Life
1-800-942-9500 o g
Marion, OH 43305-1924
Today's Better Life or call
PO. Box 1924 « Marion, OH 43305 1-800-942-9500

DNO012
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VWASHINGTON WATCH

Recently, Religious Broadcasting ex-
plored the many issues surrounding the im-
plementation of advanced television tech-
nologies (ATV), including the most ad-
vanced systems commonly known as high
definition television (HDTV). As chair-
man of the Federal Communications Com-
mission (FCC) Advisory Committee on
Advanced Television Service, | am keenly
aware that the advent of these advanced
technologies is of growing concem to
television broadcasters.

In particular, the television industry
wants to know how ATV and HDTV will
be implemented, how the costs will affect
current licensees, and how quickly the
FCC intends to move in making these ex-
citing and challenging changes a per-
manent part of the broadcasting landscape.

The FCC has now launched the first
proceeding designed to address those im-
plementation questions and to pave the

FCC Takes First
Step Toward ATV
Implementation

by Richard E. Wiley

way for the introduction of advanced video
technologies in this country on an ex-
peditious basis.

The agency is exploring five major
areas related to the rollout of ATV:
eligibility for channels, spectrum allot-
ment, the timing and nature of the conver-
sion from standard broadcasting to ATV,
simulcasting, and compatibility of ATV
with other media. Of these issues,
eligibility and spectrum allotment are
among the most basic and the most sensi-
tive.

Eligibility For Channels

Because the FCC favors the im-
plementation of a simulcast system in
which conventional (NTSC — National
Television Systems Committee) programs
would be aired on one channel and ATV
offerings on a second channel, it has
proposed initially to define the pool of
eligible parties as:
¢ all existing full-service licensees

* parties holding construction permits for
new full-service stations

¢ applicants whose requests for new con-
struction permits were pending as of
November 8, 1991, and who ultimately
are awarded full-service television licen-
ses. (The United States has 1465 UHF
and VHF broadcast television licensees
who would be eligible for an ATV fre-
quency.)

For a period of three years after the
ATV rules are adopted, the three classes of
eligible applicants will have the exclusive
right to file for an additional six megahertz
television channel for purposes of
developing an ATV system.

After that time, incumbent broad-
casters would forfeit their priority status,
and ATV channels would be made avail-
able to any qualified applicant. Moreover,
current licensees who obtain ATV
authorizations would not be able to assign
or transfer control of those authorizations
independently of their standard broadcast-
ing licenses.

Parties receiving ATV authorizations
would be required to build their facilities
within two years from the date of the con-
struction permit. As a general rule, anyone
who failed to construct within the two-year
period would forfeit the permit.

However, the Commission is explor-
ing whether the two-year limitation is suf-
ficient to permit stations a reasonable op-
portunity to complete their new ATV
facilities. It also is seeking suggestions on
whether exceptions to this "use it or lose it"
approach should be adopted.

Spectrum Aliotment

The FCC is proposing two options for
assigning channels to existing broad-
casters. The first is to pair every current
television channel with an additional ATV
channel. The ATV channels would be ran-
domly matched to existing channels, thus
precluding the need for individual stations
to select and apply for an ATV frequency.
This is a "one-step” approach to channel
allotment and assignment.

Under the second approach, a "two-
step" process, the Commission first would
allot ATV channels to every community of
license on a one-for-one basis with exist-
ing channels. Thereafter, eligible licensees
would apply for ATV channels on a first-
come, first-served basis during an initial
filing "window." The object would be to
permit immediate licensing of channels to

stations that are ready, willing, and able to
construct ATV systems. It also would in-
crease the chances that stations with a clear
preference of ATV frequencies would
receive a desired channel.

Additionally, the agency is proposing
to allow individual licensees in the same
market to negotiate privately for preferred
ATV channels in the market. Any proceeds
from negotiated settlements would have to
be used for construction of the ATV
facilities.

With respect to the award of an actual
ATV license, the FCC is seeking comment
on whether it should use financial
qualifications, proposed service areas, and
other comparative criteria to make assign-
ments if insufficient spectrum is available
for all existing broadcasters. As an alterna-
tive, lotteries also have been proposed.

It should be emphasized that these op-
tions are being discussed strictly as a
precaution: the Commission fully expects
that ample spectrum will be available to
satisfy the needs of existing broadcasters,
including preservation of the non-com-
mercial educational reserve frequencies.

Conversion & Simulcasting

The broadcast industry has been ex-
ploring two types of ATV implementation.
The first would be an immediate conver-
sion to advanced television technology.
The second would be an initial conversion
to some type of intermediate enhanced
video technology and a later transition to
full-fledged high definition transmission.
As indicated, the Commission is focusing
on arequirement that broadcasters convert
entirely to ATV at the outset under a simul-
cast approach.

Initially, TV stations would be per-
mitted to simulcast their signals on exist-

CONTINUED ON PAGE 50
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by Dale Hanson Bourke

Dale Hanson Bourke
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“When I grow up, I'm going to
marry Julia,” four-year-old Tyler in-
formed me recently after returning from
preschool. “She looks just like
Cinderella.” My eight-year-old son, on
the other hand, doesn’t think girls are of
much interest. After all, they don’t build
Lego models very well and they aren't
very helpful in backyard battles.

As a mother, I watch my sons with
amusement. [ know that all too soon the
oldest will develop renewed interest in
the opposite sex, and the youngest will be
on to “boy stuff.” And eventually I hope
their view of women will end up some-
where between the romanticized idealist
and the pragmatic realist.

When the subject of women in
broadcasting is introduced in a Christian
crowd, the responses are often as polar-
ized as my sons’ views of girls. “We need
far more women in broadcasting,” I’ve
been told. “After all, most of the listeners
are women.” And ['ve also been given
the equivalent of “who needs 'em” from
men who think Christian broadcasting is
doing just fine, thank you. So where’s the
middle ground in all of this?

My views have been formed more as
a listener than as a broadcaster. With only
occasional forays into broadcasting, [ am
hardly an expert in the field. But I have
spent much of my career as a journalist,
businesswoman, speaker, and writer lis-
tening to Christian women’s needs and
interests. And I have found that they are
surprisingly consistent.

What Do Women Want?

“What do women really want?” has
been asked by men from Henry Higgins
to the Senators at the recent Supreme
Court confirmation hearings. And in the
wake of sexual harassment charges, dis-
cussions of how men and women are
supposed to relate have reached an all-
time high. Christian women who called

in to a recent 700 Club panel discussing
women’s issues showed a great deal of
interest in the role of women in the
church and the world. And the ladies who
attend the National Religious Broadcast-
ers (NRB) convention women'’s meetings
always have a lively discussion of where
women “fit in.”

How do these concerns affect Chris-
tian broadcasting? In some obvious and
not-so-obvious ways. First, | don’t think
women are as inclined to listen to broad-
casts of preachers who simply preach. In
other words, just as the lecture method
fell out of fashion during a time of tur-
moil in colleges, so I believe those who
state their beliefs in a “take it or leave it”
format are going to lose their position
with women listeners,

That is not to say that women listen-
ers question the authority of Scripture.
But preachers must spend time doing
their homework or they are going to be
turned off by their audience. For exam-
ple, David Hocking is a strong and popu-
lar preacher who uses a very straightfor-
ward method of communicating. But his
references are complete, his documenta-
tion extensive, and he will often say that
he is offering a personal opinion on an
interpretation, but urges his audience to
study the passage for themselves.

Second, women want to hear both
sides of an issue. The debate format is
new to Christendom in general, since
until recently we all seemed to feel that it
was not very spiritual to disagree. But
now talk shows and call-ins are increas-
ing in popularity. And when I am asked to
be a guest on a radio show, I often find
that another guest has been invited to
represent an “opposing” side. A host re-
cently confessed disappointment to me
when it turned out that I had more in
common with the other guest than he had
thought. “Our audience likes contro-
versy,” he said.

10
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Third, women like personal, anec-
dotal approaches on the radio, just as they
prefer to learn from them in print media.
One of the most effective shows | ever
hosted was one in which Sandi Patti con-
fessed that the holidays were so hectic
that she feared she wasn’t giving proper
emphasis to Christ as she interacted with
her children. I could almost imagine
women in the audience sighing in relief
as they thought, “If Sandi Patti struggles
with this, then it’s okay that I do, t00.™

That doesn’t mean that men can't
communicate just as well with this ap-
proach. There wasn’t a dry eye in the
studio when Chuck Swindoll confessed
to his insensitivity at times and told, with
voice cracking, the story of a man who
had attended a conference despite the
fact that he was seriously ill and could
barely stay conscious through Chuck’s
talks.

Although the show aired more than
a year ago, just recently a woman told me
how moved she had been by the story and
asked me if [ thought it was silly that she
had sobbed as she drove her car and lis-
tened. No, I didn’t think it was silly. |
thought it was a perfect example of radio
being used to touch people’s hearts in an
often impersonal world.

Fourth, women want to listen to
broadcasters who are honest about what
they do and don’t know. Sheila Walsh is
such an effective interviewer not only
because she asks good questions, but also
because she conveys a desire to under-
stand what her guests are saying. I think
one of the reasons James Dobson has
been so effective is that while he is the
expent, conveying helpful parenting prin-
ciples, he is also willing to act as the
“learner,” putting himself in the place of
his audience as he interviews guests who
are themselves experts in public policy or
other areas.

Fifth, women want practical help.
My 93-year-old grandmother has a pet
peeve: Christians who are “‘so heavenly
minded that they are no earthly good.”
We always laugh when grandma accuses
someone of this, but most women today
would agree that theory is fine, but we
need to see the earthly application. How
will the time we spend listening to the
radio help us raise our children, relate to
our husband, and stop worrying about the
threat of financial ruin?

When we planned a Words for
Women show, 1 always tried to list five
things women would learn from the show

that could help them in their lives that
very day. As editor of Todav's Christian
Woman, 1 challenged my staff to give the
readers of the magazine at least one tan-
gible, life-changing benefit on every edi-
torial page of the magazine. If we could
do that, we didn’t have to worry about
subscriptions. And if every broadcast
caused listeners to jot down notes in
order to implement the suggestions, the
radio or television sets would stay tuned
day after day.

How Should Men Respond?

Assuming, for the sake of argument,
that men control most of Christian broad-
casting, how should they respond? It
seems somewhat obvious to me that the
needs of the listeners need to be repre-
sented to station management. This can
be done through advisory panels, boards,
employees, or even ongoing surveys.

Whether there need to be more
women on the air to represent listeners’
interest is not clear to me. Kay Arthur and
Chuck Swindoll both teach me new
things about the Bible and challenge me
to apply them. I suspect Kay knows what
I need because she is a woman. But |
know Chuck listens to women and,
therefore, is able to meet my needs in a
tangible way.

It’s easier for station managers and
owners to listen to women if they are
involved in programming decisions each
day. But if that’s not possible, men will
have to take the time to set up such struc-
tures as advisory panels in order to get
the input they need to do their job well.

How should men in broadcast man-
agement view women? As an intelligent,
powerful audience that deserves respect
and understanding. How that is lived out
practically may vary by region and cir-
cumstance. But, especially at this point in
time, Christian broadcasters are at a piv-
otal juncture. They can either listen to
what women want and meet their needs,
or they can ignore their interests and find
that women have found other ways to
gain information and inspiration.

Dale Hanson Bourke is president of
Publishing Directions, Inc. and publisher of
Today’s Better Life magazine. She has
served as host of Words for Women radio,
editor of Today’s Christian Woman
magazine, and has written several books,
including Sacred Surprises (Word). She
lives with her family near Washington, D.C.
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The Woman
and
The Mission:

Ruth Luttrell
&8¢

by Charlotte Beckett

Ruth Luttrell

time looking out of her

office window, she could
muse on the graceful lines of
the tan-and-blue tiled bell
tower of the church next door.
Ruth, however, doesn’t spend
a lot of time gazing. By the
time she arrives at her desk
each moming she is already
at full throttle, churning up
new ideas, polishing old
ones, adapting, revising, dis-
carding. All day and usually
well into the night, she is
meeting, writing, planning,
talking, listening, and learn-
ing.

The high-energy pace,
she will tell you, is the only
way to cope with the de-
mands of two radio stations, a
Bible Correspondence
School, and related ministries
that she and her husband
began 35 years ago. That’s
when the somnolent air of the
Lesser Antilles islands awoke
to the sound of the Gospel
over station WIVV — West
Indies Voice of Victory — of
Vieques Island, Puerto Rico.

If Ruth Luttrell spent any

How do you start a mis-
sionary radio station? First
you study electronics and
communications, then you
survey the market, find a
large denomination to back
you, . . . Right? Wrong. At
least that’s not the way Don
and Ruth Luttrell went about
beginning the radio work that
later developed into Calvary
Evangelistic Mission (CEM).
Committed in 1952 to evan-
gelizing the Caribbean, they
were simply looking for a
way to expand their effective-
ness.

Birth of a Station

Traveling from house to
house, village to village, is-
land to island, chafing at the
restrictions of time and place,
and hearing battery-powered
radios wherever they went,
they prayed for a way to
reach the Caribbean.

The light came on when
Don, ministering at the bed-
side of a dying man, was
asked to pause for a moment

during the radio weather fore-
cast. This evidence of the
power of radio, when Don re-
ported it at a church on St.
Martin, so galvanized the
members that the entire con-
gregation turned out at five
o’clock the next morning to
pray for guidance and provi-
sion for the new work.

That initial thrust of en-
thusiasm had to carry the
Luttrells through some heavy
times. Their vision found lit-
tle acceptance and even less
financial support, and that,
among only a few denomina-
tions and other churches, ei-
ther in the islands or on the
mainland. The consensus,
even among fellow mission-
aries, was that a radio station,
as a high-risk venture, meri-
ted neither encouragement
nor investment.

Again and again, people
said, “You can’t make it
work.” For a time, they even
faced active opposition from
some of the entrenched inter-
ests in the islands. They
pressed on, in the same spirit
that moved Martin Luther to
write:

Did we in our

own strength confide
Our striving would

be losing,

Were not the right Man
on our side,

The Man of God’s

own choosing.

In short, they didn’t have
to make it work.

At length, with money
borrowed from their parents
and other funds obtained by
offering attractive rates for
air time, the second stage of
labor set in.

Unencumbered by a lack
of familiarity with the techni-
cal, legal, or logistical aspects
of radio, the Luttrells threw
themselves into the project
with naive vigor. It meant
learning a new vocabulary
and dealing with a new bu-
reaucracy. Tower? Transmit-
ter? Permits? FCC? Some-
times they felt that they were
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indeed singing the Lord’s
song in a strange land.

Here Ruth’s organiza-
tional genius came into full
play. While Don continued to
travel through the islands and
back in the States, he encour-
aged Ruth to learn the admin-
istrative elements of site se-
lection, equipment procure-
ment, programming, and how
to communicate with the Fed-
eral Communications Com-
mission (FCC).

Without any secretarial
interference, a telephone call
to RCA miraculously found
its way to David Samoff, who
found the project appealing.
He proved particularly gener-
ous, assembling an equip-
ment package and helping to
negotiate the purchase with
no down payment, no inter-
est, and the first payment to
be made three months after
going on the air.

As the support of a few
reluctant donors continued to
come in, further involvement
began to follow. A site was
selected and leased, a Puerto
Rican company erected a
tower, and missionary per-
sonnel arrived to install
equipment.

Initially, broadcasters
had to be enticed with air-
time rates of $2.50 per half
hour or $1.50 per 15 minutes.
As Don traveled the States,
combining sound doctrine
with listener appeal, he gath-
ered recommendations from
radio stations and churches.
These he tumed over to Ruth
who, in those pre-PC days,
cranked out letter after letter
to broadcasters on her manual
typewriter, mustering a work-
able schedule of programs.

On December 8, 1956,
WIVV-AM, 1370 KHz, went
on the air with 1000 watts of
power and 18 hours of daily
programming in English and
Spanish. The station, one of
only three in its coverage area
of eastern Puerto Rico, the
Virgin Islands, and the Lee-
ward Islands, increased
power in 1970 to 5000 watts.

Ruth and Janet Luttrell on the “WMBJ News Update” daily program.

Not Eating the
“Bread of Idleness”

The radio station was not
Ruth’s only occupation. In
the 1952-54 period, she or-
ganized and taught Child
Evangelism Fellowship
classes to island teachers and
edited Bible correspondence
lessons to be distributed to is-
landers.

Concurrently with the
radio work, she managed the
Mission offices, served with
Don in the civilian chap-
laincy at Camp Garcia Ma-
rine Base, helped establish
and serve in a servicemen’s
center, and taught several
Mission elementary school
grades simultaneously for a
semester.

For a time, Ruth helped
to manage the government
out-patient clinic, where she
could treat a boil or suture a
wound with her customary
brisk authority. In odd mo-
ments, she served as secre-
tary-treasurer of the CEM
Board of Directors.

At the same time she
reared three children, the
youngest born on Vieques (in

the City Hall, because the
Vieques hospital was being
renovated). The Vieques pe-
riod took the family into
some unusual living arrange-
ments, among them occa-
stonal sojourns on an 83-foot
Coast Guard cutter to trans-
port evangelism teams and
equipment among the is-
lands.

When Ruth’s talents
were required, her young
family went along. Daughter
Janet’s most vivid recollec-
tion of boat life is that there
was no fresh water for wash-
ing, explaining, “For our
morning shower we just went
over the side.” She notes,
however, that there are worse
places to begin the day than
inthe crystalline waters of the
Caribbean.

In WIVV’s early years,
when Don and engineer Dave
Crane did the popular three-
hour Don and Dave Show,
Mrs. Don and Mrs. Dave
(Elaine Crane) filled in as
needed for the anchormen. In
order to grab listeners’ atten-
tion, the early part of the

show included a montage of
music, banter, and, as some-
one put it, “general horsing
around.” This was followed
by listener letters, counsel,
and a gospel message with an
invitation to accept Christ.

Overall, the program
built a solid sense of commu-
nity between the station and
its audience. Part of the con-
cept survives today as Mail-
hag, featuring song requests
for special occasions, listener
letters, spiritual counseling,
and interviews.

Over the years, CEM has
hosted events such as street
meetings (accompanied by a
battery-powered Hammond
organ) and radio rallies held
in public parks, ballparks, or
in any space big enough for
the team, the sound equip-
ment, and the audience. Is-
landers who flocked to see
old friends from the Don and
Dave Show in person re-
ceived Bible lessons and a
gospel message along with
the entertainment.

As audiences grew and
the Luttrells were able to re-

CONTINUED ON PAGE 14
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Original WIVV building on Vieques Island, Puerto Rico,

broadcasting to eastern Puerto Rico and the Lesser Antilles.

THE WOMAN. ..

CONTINUED FROM PAGE 13

port significant responses to
the Gospel, support began to
flow both from mainland
churches and, in limited
amounts, from the islanders
themselves.

Helping
Christians Grow

Listener response, while
gratifying, revealed the deep
need throughout the islands
for systematic Bible instruc-
tion. Excellent broadcasts by
nationally known speakers
were being aired, but follow-
up was needed, something to
engage the listeners on a per-
sonal level. This would entail
give-and-take, questions and
answers, a school, a Bible

school. and Bible Correspon-
dence School (BCS).

The school existed in an
embryonic stage via the les-
sons in English and Spanish
already written as a comple-
ment to the door-to-door
evangelism outreach. But,
more had to be written, ed-
ited, and typed. Although the
Mission staff was expanding,
most of the editing and prep-
aration of final copy fell on
Ruth. Some of the original
lessons are still in use, with
Emmaus Bible College
courses for advanced stu-
dents. All are provided with-
out charge to the students.

The BCS found immedi-
ate acceptance. “We were ex-

~

Don and Ruth Luttrell during WIVV's signing on the air

December 8, 1956, on Vieques Island, Puerto Rico.

cited when enrollment
reached 400,” chairman Vir-
gil Geren recalls. “Then it
was 700 — and then it took
oft.” Today the school num-
bers more than 43,000 active
students (5000-plus during
radio rallies). “As far as |
know,” says Geren, “the BCS
is unique as a follow-up min-
istry to broadcasting.”

Making The
Big Move

Because of increasing
frustrations with equipment
maintenance and repair in the
rustic milieu on Vieques, the
Mission headquarters relo-
cated in 1963 to San Juan.
Here, in addition to her other
duties, Ruth found herself in
charge of supervising the up-
keep of a 13-room mission
house and a small office
building on two acres of land.

Janet, now radio director
for the Mission, observes,
“The outstanding thing about
her is the way she has always
organized things throughout
the years.” Very much a
hands-on manager, Ruth has
been fully involved in every
aspect of CEM’s work from
the beginning, so necessary
in training nationals and vol-
unteer workers, and filling in-
terim vacant slots. Except for
the most technical engineer-
ing, she can do every job in
the Mission, from on-air ap-
pearances to data entry in the
bookkeeping department.

By the time the Mission
moved in 1981 to its present
location, Ruth had assisted in
public relations work for the
1967 Billy Graham San Juan
Crusade and other events,
worked with Don in develop-
ing methods, coordinated
World Relief Commission ef-
forts during the floods of
1970 and 1975, and partici-
pated in a ten-year foray into
local cable television.

While assisting Don in
providing sound systems for
events such as the Billy Gra-
ham Crusade, the Luttrell’s
son David received an early
training in sound systems

which led to his present occu-
pation as a sound engineer.

The three-building office
and housing complex now
occupied by CEM was ac-
quired as a tent-making proj-
ect to finance the Mission’s
other efforts. It provided yet
another stretch for Ruth’s ad-
ministrative gifts as she sat in
negotiations of large-scale
leases and contracts with
leaders and prospective ten-
ants.

Expecting the
Unexpected

The 1981 move brought
another answer to prayer.
One of the tenants of the of-
fice building was rock station
WXTO-AM at 1190 KHz,
whose owner knew little
about radio. During a meet-
ing with the Luttrells, he re-
marked that the station was a
burden to him. The chorused
response was, “Sell it to us!”

The sale was consum-
mated at a price that must
have been negotiated in the
power of God. In 1985 the
station reverted to its original
fortuitous call letters WBMJ,
and in 1986 went to all-Chris-
tian programming. With
10,000 watts of power, it
reaches the San Juan
metroplex along with eastern
and central Puerto Rico, a
population area of more than
two million people.

Since her husband’s
death in 1987 due to compli-
cations from diabetes, Ruth
has guarded his vision. Under
her direction, CEM has with-
stood all temptations to com-
promise its original purpose
as stated in 2 Timothy 2:2:
“And the things that thou has
heard of me among many
witnesses, the same commit
thou to faithful men, who
shall be able to teach others
also” (KJV).

Ruth Luttrell repeatedly
gives public thanks for the la-
borers God has provided over
the years, and for faithful
prayer partners and donors
who support the Mission. She
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is careful also to emphasize
that the basic concepts of the
Mission were Don’s. *'1 was
the helpmate,” she says.
“Without Don’s strong lead-
ership, none of it would have
happened.”

WIVV and WBMI con-
tinue to carry on tape Don’s
Doctrinal Survey. a Bible-
class format designed to
demonstrate spiritual growth
and evangelizing techniques.
To a new staff member who
remarked recently after hear-
ing the program for the first
time, “Your husband was a
wonderful Bible teacher,”
Ruth responded, “He still is.”

To her responsibilities as
CEO of the Mission, more
than a full-time job in itself,
she adds those of member-
ship on the National Reli-
gious Broadcasters (NRB)
Board of Directors, area rep-
resentative of Christian
Women's Clubs, prayer coor-
dinator for the Caribbean
area, and English coordinator
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of the NRB-Caribbean Chap-
ter.

The Luttrells’ daughter
Nita. who wears two hats as
comptroller and building ad-
ministrator, describes her
mother as faithful: “What-
ever the problems, whatever
the challenges, she may not
always be right (who is?), but
she is always faithful.”” CEM
board member Zethea Arm-
strong from St. Thomas, Vir-
gin Islands, calls her a
woman of prayer: “*She prays
about every problem and
every opportunity and then
meets them head-on in the
power of the Holy Spirit.”

Ruth probably would not
describe herself at all: she
doesn’t spend that much time
thinking about herself. Like
Paul. “reaching forth unto
those things which are be-
fore,” she presses on to the
mark with the incredible en-
ergy that leaves people half
her age panting in the dust
behind her.

Ruth Luttrell, in her homemade office in 1957, prepares the

programming for “Mailbag Time” on WIVV.

In reviewing a life
poured out for God and look-
ing toward the bright future
she sees for the Mission, her
only regret is that her years of
service are limited. As she re-
cently expressed to friends
after her 65th birthday cele-
bration, [ wish I had another
life or more to invest.” Nev-
ertheless, “Thanks be 10 God,

who always leads us in trium-
phal procession in Christ and
through us spreads every-
where the fragrance of the
knowledge of Him.” 2 Cor.
2:14 (NIV).

Charlotte Beckett is a writer
who is serving with CEM in
San Juan, Puerto Rico, for a
year on a volunteer basis.
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SOMETIMES A
WOMANS
DLACE

ON THE AIR

by France French and Jay K. Payleitner

them into the 21st century, they might start by developing a

If today’s liberal feminists were looking for a woman to lead
list of personal achievements and character traits.

At the top of the list would be a woman who dares to take
a strong stand on controversial issues. They would want a
woman who is energetic, socially astute, and politically savvy.
They would certainly consider a woman who had triumphed
over adversity to attend an lvy League school and become an
influential constitutional lawyer.

A best-selling author, columnist, and broadcast personality
would be pluses. Last on their list (but, hopefully, still import-
ant) would be “wife and mother.” In short, they would want
someone who stands as a shining example to other women.

There is someone who meets all these credentials. But, it’s
not very likely that she’ll be considered for the role as “feminist
leader.”

Phyllis Schiafly, ironically, stands for just the opposite of
every plank you’ll find on the feminist platform. From the Equal
Rights Amendment (ERA) to women in combat, to abortion and
lesbian rights, Schlafly continues to oppose almost every femi-
nist goal and feminist leader that comes along.

Twenty years ago her opponents included women’s libbers
Betty Friedan and Gloria Steinem. Today, Schlafly regularly
faces off against feminist leaders such as Faye Wattleton of
Planned Parenthood, Eleanor Smeal of NOW (National Organi-
zation for Women), and Sarah Weddington (the lawyer who won
Roe v. Wade).

History books credit Phyllis Schlafly and her pro-family
organization, Eagle Forum, with almost single-handedly defeat-
ing the ERA. She is certainly not a favorite of the feminist
movement, even though, as stated above, she is an outstandingly
successful woman of our times.

Schlafly grew up in poverty, put herself through college by
working nights at a munitions factory, and went to Harvard on a
scholarship. At age 51 — after ten years in high-profile broad-
casting — she went to law school and became a member of the
Bar. Now, as a constitutional lawyer and grandmother, one
would think that women’s rights activists would point to her as
a role model for other women. Instead, they continue to attack
her and even picket her speeches.

Using The Secular Media

The amusing side to the feminists’ ire is that Schlafly brings
much of the uproar on herself. She has become a master at using
the media to her best advantage.

Speaking to large groups around the country, one of her
favorite opening lines is designed just to rile any feminists
within earshot. She’ll say, “I’d like to thank my husband, Fred,
for allowing me to come here today.”

Her classic debating style has served her well on The Phil
Donahue Show, The MacNeillLeherer Report, and Firing Line
with William Buckley. Her detractors cannot shatter her unflap-
pable poise, flawless grammar, and “schoolmarm” posture.

Realizing the power of the broadcast media, Schlafly made
sure that the key women who worked with her were well trained
in the art of presentation and persuasion. She organized STOP
ERA conferences during which she taught her “Eagles” how to
best use television, mount an effective letter-writing campaign,
testify at public hearings, and hold press conferences.

A video room played training tapes of Schlafly debating
Barbara Walters, Birch Bayh, and Betty Friedan. She gave
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lessons to her “troops” on dress and makeup for on-camera
appearances, and videotaped and critiqued their STOP ERA
presentations.

The secular media, with all its liberal bias, has always been
instrumental in Schlafly’s campaigns. They continue to come to
her for two reasons. First, they know that her comments will
always be strong, factual, brief, interesting, and to the point.
Second, she makes herself available. Many ministry or political
leaders create layers of bureaucratic phone lines between them-
selves and reporters. When you call Phyllis Schlafly’s number,
quite often she’ll answer the phone herself.

At the height of ERA-fever, 36 women’s magazines with a
total circulation of over 60 million
ran pro-ERA articles. But Helen
Gurley Brown, editor of Cosmopoli-
tan, admitted a kind of defeat saying,
“All the women’s magazines to-
gether may not be as effective as
Phyllis Schlafly with her rabble-
rousing TV appearances.” The atten-
tion continues. Just this past Octo-
ber, Schlafly’s name was snickered
at in an episode of CBS’ Designing
Women.

Turning To Christian
Radio

Phyllis Schlafly was a political
and media success before she ven-
tured into her daily radio broadcast,
The Phyllis Schiafly Report. Dick
Bott of Bott Broadcasting had been
urged several times to read
Schlafly’s biography, The Sweet-
heart of the Silent Majority by Carol
Felsenthal. Finally, he took time dur-
ing a vacation and was greatly im- |
pressed with her courage and back-
ground.

Phyllis Schiafly

“Phyllis Schlafly came to my at-
tention during the tremendous press coverage of her leadership
in opposition to ERA — all of which was extremely negative.
However, | was fascinated with what I perceived could possibly
be her motivation,” says Bott.

He was impressed by her background as a self-made
woman, noting, “It was exciting because I had assumed [her
background to be] the opposite. The book pointed out her values,
beliefs, and strong faith. I thought she ought to be telling her
story in her own words and not have to depend on the filter of a
hostile, secular media to communicate with the public.

“There is an unbelievable network of Christian stations.
The public could hear for itself. I called Illinois information. Her
number was listed just like an ordinary person. Her husband
answered and told me she was out grocery shopping!”

She returned his call. Bott introduced himself and asked if
she was aware of the tremendous potential for her to make an
impact on Christian radio. He suggested a short daily news and
information program and put Schlafly in touch with The Domain
Group in Wheaton, 111.

Today, eight years later, Schiafly’s three-minute daily com-
mentary is heard on 270 stations and has become a clear voice

[y

in promoting traditional family values. A cross-section of recent
topics includes support for tax reform for families, the U.S.
Constitution, parents’ rights in public schools, and a continued
strong national defense including SDI.

Currently, Eagle Forum’s key challenges are trying to
defund the National Endowment for the Arts, battling gay rights,
uncovering the dangerous agenda of the National Education
Association, cleaning up cable television, and pointing out the
absurdity of the “politically correct” movement.

A weekly live call-in show, Radio Live with Phyllis
Schlafly, focuses on parents’ rights in education and how parents
can protect their children from offensive psychological and
pseudo-religious curricula.

Challenges Continue For
Eagle Forum

An important project for
Schlafly is to chair the Republican
National Coalition for Life, a new
organization dedicated exclusively
to keeping the pro-life plank in the
GOP platform. Two powerful groups
are threatening that principled party
position.

One of Schlafly’s favorite an-
nual media events and gatherings is
Eagle Forum’s Full-time Home-
maker Award, which is given to one
national winner and to a homemaker
in each of the 50 states, Canada, and
Australia.

1 The award is given to women

who have committed themselves to
their families and the challenge of
full-time homemaking, not to dispar-
age women who have chosen other
\| careers, but to raise public conscious-
ness to demand fair treatment for this
honorable role. The 1991 national
winner was Sally Dunbar Atwater,
wife of the late Republican national chairman Lee Atwater.

There’s plenty that needs to be done and Eagle Forum is
leading the charge. It’s interesting to note that a decade ago, Ms.
magazine was predicting Phyllis Schlafly’s downfall. In 1992,
it’s Ms. magazine that has left the scene.

Repeatedly over the years, Schlafly has been asked if her
gender has been a detriment to her career. She is consistent in
her reply. “If you're willing to work hard, there’s no barrier you
can’t jump.”

She does feel that being in politics is difficult for a woman.
She notes, “There’s the invasion of privacy, being ‘on’ all the
time; [and] often the state capital is a long distance from home.”

But to women considering a career in broadcasting, she
says, “It’s a great field. A wonderful field. I reccommend it highly.
It’s very exciting. Make the medium work for you. Be straight-
forward. Present the facts. Gain credibility over the years. If a
woman has a good voice and works hard, there’s no reason she
can’t do well.”

France French is an account coordinator with The Domain Group
in Chicago, lli., and JaY K. Payleitner is a freedance writer and
producer in St. Charles, il
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SAMPLE OF LISTINGS

RADIO STATIONS

KDAZ 730 AM *, Box 4338, Albuquerque, NM
87106, 505-884-7373; OWNER: Belarmino R
Gonzales; PRES: B R Gonzales: SALES MGR: B
R Gonzales: CHIEF ENG: Jim Hogg: CLASS:
Commercial 1| kw-D, paid prgms; FORMAT:
religious fulltime

TELEVISION STATIONS

KPAZ-TV Channel 21, 3551 E McDowell,
Phocnix, AZ 85008, 602-273-1477; OWNER:
Trinity Bestg Network; PRES: Paul F Crouch;
STA MGR: § E Comstock; CHIEF ENG: Gary
Nichols; CLASS: Non-commercial 646 kw; NET-
WORK: TBN; FORMAT: religious

RADIO PROGRAM PRODUCERS

Radio Revival Inc of Birmingham, AL, PO
Box 656, Ft Payne, AL 35967, 205-845-4254;
Glenn V Tingley, PRES; Glenn V Tingley, VP,
James Briley, SEC; Elva E Tingley, TREAS.
Radio Revival: 15 min daily; preaching;
Audience: gen Christian; paid time

TV PROGRAM PRODUCERS

Family Enterprises, Inc, Box 5700, Hunting-
ton Beach, CA 92615, 714-963-7766; Tom
Benvenuti Sr., PRES; Tom Benvenuti jr., VP

Today in Bible Prophecy: 30 min weekly; Bible
teaching; Audience: gen Christian; paid time

MUSIC PUBLISHERS/RECORD COS.
Splendor Productions Inc, PO Box 521776,
Longwood, FL 32752-1776, 407-830-606306, FAX
407-339-3826; Thurlow Spurr, PRES; Noran
Spurr, SCHEDULING COORD; Kendal Jolly,
SCHEDULING COORD; Joyce Hardy, SCHED-
ULING COOQORD; Concert scheduling for
Larnelle Harris, The Spurrlows, Friends

PRINT PUBLISHERS

Multnomah Press, 10209 SE Division §t,
Portland, OR 97266, 503-257-0526, FAX
503-255-7690; John Van Dicst, PUBLISHER;
David Van Diest, ACCT REP; Mamie Kamada,
PUBLICIST; Quality Christian books for use as
donor gifts, premium items, incentives and
giveaways

AUDIO/VIDEO PRODUCTION

ECHO Recordings, 7 Quail Close, Barnwood,
Gloucester GL4 7EY, England; Don G Feltham,
DIR; Recording studio, program production, AV
production; church sound consultants; equip-
ment supplies, cassette production/duplication

EQUIPMENT/SUPPLIERS

National Video Tape Co, 2142 Rheem Dr, Bldg
A, Pleaston, CA 94569, 415-846-1500; Jack
Dixon, PRES; Herb Guiness, VP; Gary Singer, sis;
Manufacturers of blank video tape in all sizes



The Real
Sl Walsh

An Interview by Dale Hanson Bourke

Warm, lively, and often outspoken, Sheila Walsh
represents women in Christian broadcasting
with style and grace.

combs her hair, making faces as people she recognizes walk by. It's hard to believe

she’s just a few minutes from being on live television. And yet for those who know
Sheila on and off the air, it's easy to understand her calm. Sheila is just being herself.
And that person is no different on the set of The 700 Club from the woman who sits at
lunch a few hours later and gladly interrupts her meal to greet the many people who
pass by her table.

S hetla Walsh stands backstage, chatting with friends, patiently waiting as someone

Sheila Walsh is the most visible female Christian broadcaster, yet there is no hint
of the prima donna. “She’s a doll,” says one of the backstage people who work with her
everyday. “I can go to her if | have a problem,” says another person on the crew. And
that same sense of rapport is felt by the many who watch her on The 700 Club or on
Heart to Heart, her own interview show.

An entertainer by background, Sheila has recorded eight albums, been named
International Artist of the Year by the Gospel Music Association, and won both Dove
and Grammy awards. She continues to hold concerts on weekends while doing live
television Monday through Friday.

If her energy seems limitless, it is even more amazing when you watch Sheila with
the many people who inevitably ask for a moment of her time whenever she’s in public.
She always has time to pray with one more person, listen to one more need, offer one
more hug. But instead of finding the contact with the public exhausting, she seems
invigorated by it.

Seeing her work as a calling, Sheila Walsh ministers to men and women alike over
the air. She talks about real issues in ways that anyone can understand. She struggles
openly with dilemmas that all Christians face. “We must be real in Christian broadcast-
ing,” she says with conviction. And it is clear that Sheila not only says it, she also lives
it.

CONTINUED ON PAGE 20
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THE REAL SHEILA WALSH:
CONTINUED FROM PAGE 19

Do you see yourself as a
journalist?

No, I don’t at all, I'm certainly not
the Connie Chung of Christian televi-
sion. I have no skills as a journalist.

Then how are you able to
do what you do so well?

[ think I'm a good listener. When 1
interview people, one of the reasons peo-
ple feel comfortable with me is that they
know I am genuinely interested in know-
ing how they got where they are and how
they felt about it. [ see the facts about the
person on a cold piece of paper, but I
want to know what was going on inside
of the person.

If you were to take the same person
and have Pat [Robertson] and I both in-
terview him, Pat would want to know the
facts. And I'd want to know how the
person felt. I think it’s a great balance to
have a man and woman together on a
television show because different people
in the audience want to know different
things.

What have you learned
during your three years on
The 700 Club that has
helped you become such a
good listener?

Ironically, when I first came on the
show I was so nervous about trying to be
a good journalist that I never disagreed or
asked questions because I didn’t under-
stand something. Pat is so knowledge-
able and I felt afraid to show my igno-
rance at times.

Someone analyzed my work and
said that I should loosen up and stop
worrying about being what I thought a
journalist was supposed to be. So I
started to be myself and I discovered that
there were other people watching the
show who appreciated it when I stopped
and asked a question because I didn’t
understand.

Do you think you get
different kinds of criticism
than a man does?

There are people who think my jew-
elry is too flashy or I wear too much
make-up or they don’t like my clothes. A

man wouldn’t have to deal with that type
of thing. And there are people who are
upset if I disagree with Pat because they
don’t think a woman should contradict a
man. What they don’t know is that Pat
encourages me to disagree or question
him.

Has Christian broadcasting
moved away from being
personality-driven?

Yes. I think that the fall of Jim Bak-
ker and Jimmy Swaggart has been the
death knell of the personality types in the
Christian media. And I’'m very happy
about that. It’s not that I’'m against role
models. But I think role models are peo-
ple who are part of your real life, not
people you see on television. We should
be models for our husbands, our children,
our neighbors. But how can we be role
models for people who see us on televi-
sion and don’t see all of our life?

Christian television should be a
place where we seek truth together. We
should be people who ask questions to-
gether. There shouldn’t be anything we
can’t talk about on Christian television.

What is the hardest subject
you’ve had to tackle on
television? Sex?

No. I don’t think it’s hard to talk
about sex because to me it’s such a clear
issue. What I find hard to talk about is
people who are suffering. 1 get letters
from people who say that it’s God’s will
that everyone should be healed. But I
don’t believe that. I don’t have a problem
with the fact that sometimes people don’t
get better and they die. But what 1 do
struggle with is that so many people suf-
fer so much along the way.

We can’t just talk about triumphant
issues. We have to use Christian broad-
casting as a place where we can struggle
together over these kind of very, very
tough issues.

Do you think women
broadcasters are more
comfortable talking about
some of these subjects that
aren’t so clear cut?

Men have traditionally been looked
on as those who could give answers. A
woman is often looked on as a shoulder
to cry on. I think there is room for both in
Christian television. There has to be

room for strong biblical teaching, and
guidelines, and plumblines. And there
has to be room to just embrace people
and weep with them.

Are you ever
criticized for simply
weeping with people?

There are people who write and ask,
“Why don’t you just talk about healing
because it would be so faith-building?”
And my answer is, “When that’s all | see,
that’s all I'll talk about.” Until then I want
to talk about what I see, and sometimes
it’s sexual and physical abuse, even in the
Church. I see a lot of heartache and suf-
ferings, and I think it is our responsibility
to be a mirror of what is happening in
society, and to stand with people and pray
with them so they know they are not
alone.

I believe that one of the tactics of the
Enemy is to alienate people; to make
them feel isolated and alone. And I be-
lieve that one of the ways we can appeal
to a secular audience with Christian tele-
vision is by being real, and vulnerable,
and accessible.

Do you view Christian
broadcasting as a
profession or a calling?

For me it’s a calling, just as my
music is. I’'m not a singer because I have
a reasonably good voice. I'm there be-
cause God called me. And I'm not on
Christian television because I ever
wanted to be a journalist. But that’s my
story and it’s not true for everyone. |
think there are many people who have a
dream and pursue it, and God opens
doors for them and they are successful
because they have natural talent and they
work at it. But for me it has been a defi-
nite call.

I take great comfort in that fact be-
cause there are days when I wonder if I'm
up to interviewing a particularly cerebral
guest, or I’m tired and I don’t know if |
can do it and I rest in the fact that I'm
where God wants me to be.

Would you encourage other
women to get into Christian
broadcasting?

I wouldn’t discourage women. Some
of the best producers we have are
women. Our floor director is a woman
and she is phenomenal. Some of the best
people we have around CBN are women.
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I know it has been tough for some of
them to get their jobs. But now that they
are in the position, it would be hard for
anyone to keep up with them.

You continue to sing on
weekends and record
albums. Why have you kept
up your performing career
in addition to your
broadcasting work?

One of the reasons is that it keeps me
in touch with people. It’s very easy to
become isolated in broadcasting. But
when you’re out giving concerts and
talking to people, you hear what’s really
going on in the world; you hear about
people’s problems and pain. And the peo-
ple I talk to on weekends keep me honest.
They tell me if 1 said something they
didn’t like or if we jumped over some-
thing that is a real problem.

The other side of it is that people
come up to me and tell me that they’ve
been praying for me. They encourage me.
When people come up to Pat, they just
want to meet him and shake his hand
because he’s such a godly man and
there’s phenomenal respect. But people
come up to me when I’m bagging apples
in the supermarket and they just throw
their arms around me. I like that people
feel that comfortable around me. I want
them to be able to be honest with me.

What do you see as the
future of Christian
television?

1 believe more in Christian televi-
sion today than I did when I came to it
three years ago. I think there will be more
women in Christian broadcasting in the
future. I think we will go through some
tough financial times and may lose some
of the stations we have now. And I be-
lieve that if we really meet needs, we’ll
be stronger in ten years than we are today.
But we have to scratch where people itch
or Christian broadcasting will be gone in
ten years. And that’s why we have to deal
with real-life issues.

Dale Hanson Bourke is president of
Publishing Directions, Inc., and publisher
of Today’s Better Life magazine in
Washington, D.C.

ONTEMPORARY
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A Panel Discussion With Sheila Walsh

The hearings for Supreme Court candidate Clarence Thomas thrust the issue of
sexual harassment into the forefront of American society. But that's just one of many
critical issues challenging women in the 1990s. Recently, a panel of Christian profes-
sionals—who are also wives and mothers — gathered on the television program, Heart
to Heart with Sheila Walsh.

Sheila Walsh’s guests that day were Dee Jepsen, who was a special assistant to
former President Reagan for public liaison to women’s groups, author of What's
Happening to My World, and currently the national director for “Campaign Against
Pornography”; Dale Hanson Bourke, senior editor of Today’s Christian Woman and
author of Sacred Surprises; and Linda Mintle, a licensed clinical social worker with 13
years' experience in private practice. Joining the panel via satellite from Washington,
D.C., was Kay James, former assistant secretary of public affairs, U.S. Department of
Health and Human Services. Currently, James is vice president of an organization
called “One to One Partnership.” The following are excerpts from the program.

WALSH: Kay, let me begin by asking
you about sexual harassment. You work
in Washington. What do you think of the
long-time repercussions for women, now
that the dust is perhaps beginning to set-
tle on the Clarence Thomas — Anita Hill
affair?

JAMES: Well, first of all, I think that it
will be good for women that the issue has
been brought to the forefront. However,
as a wife and mother, and one who's been
in the workplace, I also know of the dev-
astating consequences that can happen to
men when unwarranted charges are
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Live on the set of the television program, Heart to Heart with Sheila Walsh, (left to right) Linda Mintle, Dale Hanson Bourke, Dee

Jepsen, and Sheila Walsh.

brought against them, and when you see
that someone’s career can be absolutely
devastated on the basis of accusations of
one person. So, I'm delighted that the
issue is being discussed. I'm delighted
that women have the opportunity to air
some of their concerns about it. But. [ am
also concerned about the implications for
the men in this country, as well.

WALSH: Let me ask you. Dale. about
sexual harassment within the Church. We
have talked about it within the world. but
do you think that this is an issue that
women are struggling with in the

Church?

BOURKE: You know. | think that’s an
interesting question. Because I think
when we talk about sexual harassment.
we're really talking about power 10 a
great degree. just as we say that rape isn't
really about sex — it’s really about vio-
lence. 1 think sexual harassment is a lot
about power. | think in the Church some-
times we think we really aren’t into
things like sexual harassment as we see
in the workplace, or as we’ve heard about
in the Thomas hearings.

Yet. we are sometimes talking about

&£

power plays that pul a woman into a
situation where she’s powerless to do
what she thinks is right. or what she
thinks is right before God, because a man
has told her that he is taking the power in
that situation. I think we have 1o be care-
ful of that.

WALSH: Linda. what's your perspec-
tive? For 13 years you have sat and lis-
tened to many women share their hearts
with you. When you listened to what was
happening in Washington. how well did

CONTINUED ON PAGE 24
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WOMEN IN THE 1990s: ...
CONTINUED FROM PAGE 23

it reflect what was happening in the na-
tion?

MINTLE: Well, I think one of the things
that I started to think about — and we
have lots of discussions with the col-
leagues — was when is it harassment?
When is it inappropriate, unprofessional
conduct? I’ve been called “honey,” and
I’ve had men come and put their arm
around me and patronize me when I'm
really trying to be serious and I'm really
discussing a very serious issue with
someone.

I remember one time | was in a meet-
ing at a medical school, and the dean
came over to me and | was really trying
to help decide rights for women who
were trying to get maternity benefits. The
dean came over to me and patted me on
the head and said, ““Honey, if you want to
have a baby, you just go right home and
have one.”

I was just floored at how he wasn’t
taking me serious{ly]. He wasn’t listen-
ing to the concerns of the women in the
medical school. And that, to me, is just
unprofessional behavior. It’s inappropri-
ate. It’s patronizing. It’s not really sexual
harassment. But that goes on, and that
goes on in the Church, and that goes on
in all kinds of settings in addition to sex-
ual harassment.

WALSH: What'’s your perspective, Dee?
JEPSEN: Basically, we agree, and
there’s no excuse for anyone sexually
harassing any woman. That’s a given.
But I do hear what Kay was saying ear-
lier, too. It can be overblown and men
can be put in a very uncomfortable, un-
just position. My assistant was telling me
about her elderly father telling her the
other day that men are sexually harassed
every time [they] walk into a place of
business and there’s a woman there
whose blouse is down to here and whose
skirt is up to here. “I don’t want to see it,”
he said. “Theyre sexually harassing us in
that way.” There’s something to be said
about that, because we women are to be
the guardians of modesty. I believe that’s
a biblical mandate that we have. So, it’s
two-sided.

WALSH: Now, let’s talk about women in
the workplace because you're all work-
ing mothers. How tough is that for you?
And, do you deal with guilt?

JAMES: Every day. Maybe I should go
home right now. I mean I deal with guilt.
Every woman I know deals with guilt and

Dee Jepsen

I think it’s the kind of thing where you're
always making trade-offs. I mean, you
put in a little extra as a professional and
you take a little extra out of your family
life. I think that’s always a tug-of-war;
it’s always very difficult. I think every
situation is so different. I'm just very
fortunate in my situation, but that doesn’t
mean | think every woman should be
doing the same thing I’'m doing.
WALSH: Have we been sold a bill of
goods, Dee? Because I/we were told,
“Hey, you can have it all. You can just
grabeverything.” Have we ended up with
our hands full and our hearts empty?
What do you think?
JEPSEN: Well, to a degree, I think we
have been sold a bill of goods. Everyone
is different. Some women can run a
three-ring circus. And some women can
handle [it]. There are many seasons in
life and, for women, they are very dis-
tinct. Because we are the child-bearers of
the world — the mothers. And 1 speak
from a different generation than these
two ladies [here]. I could probably be the
mother of either one of them. I have six
grown children and nine grandchildren.
I had the economic choice to be able
to stay home when my children were
young and I loved it. But I did many other
things, too. But those years are gone so
fast. So I think everyone has to make
their individual decision with their hus-
band before the Lord about what they

should do.

JAMES: You know, I have told women,
particularly young women, that you can
have it all, but you just can’t have it all at
the same time. And, on this issue of guilt,
one of the issues that | have dealt with in
my own life is to come to terms with the
fact that if I am feeling guilt, then some-
how I must be out of sync with where
God would have me be right now. Now,
with four kids and a job that requires a
great deal of my time and energy, 1 can
only do that because I recognize that I am
within the will of God for my life.

Given that, I have the grace that

needs to cover me. Guilt implies that
somehow things are out of balance. I will
not live with guilt. If [ feel that emotion
creeping in, then it’s time for me to do a
reality check and make sure that my pri-
orities are as they should be. 1 also tell
young women that we need to remember
that we’re juggling crystal balls and rub-
ber balls, and we need to remember
which are which. The crystal ball, when
you drop it will break. A rubber ball will
bounce. And the crystal balls of my life
are my children, my husband, and my
family.
MINTLE: I think though that one of the
things that happens is that women do feel
a lot of guilt. They’re hearing such differ-
ent messages, and one of the places
they’re hearing this is in the Church. I
spoke to one group of mothers of pre-
schoolers [who] were adamant that all
women must stay at home with their chil-
dren. I really felt guilty when I was in that
group because [ have a part-time job.

I went to another group, and they
were talking about [how] we need to sup-
port working women, and [how] we need
to help them. And there are so many sin-
gle parents. Some women do need to
work for economic reasons and other
women want to work. So we get these
mixed messages.

JEPSEN: That’s true.

MINTLE: Women who are in the
Church are really prone to hearing “you
should do this, you shouldn’t do this,”
and we really have a lot less tolerance for
one another.

JEPSEN: And that lays guilt on people
who maybe shouldn’t feel guilty in their
particular case.

BOURKE: Right.

WALSH: Often, it’s the ones who
shouldn’t feel guilty who end up feeling
the most guilty.

CONTINUED ON PAGE 26
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WOMEN IN THE 1990s: . ..
CONTINUED FROM PAGE 24

JEPSEN: Yeah.

WALSH: What about stress? One of the
things that I’ve been thinking a lot about
recently is just stress. How do you deal
with it, Dale?

BOURKE: You know, 1 am not a
stressed person. For some reason, | enjoy
doing a lot of things. But I do notice,
though, that when things get too tight,
and [ start to feel stressed, sometimes 1
take it out on my children. And that is the
time when I say, wait a minute, some-
thing else has to go. And I think what Kay
is saying is perfect, because every day 1
have to say before God — my children,
my husband, my family are most import-
ant.

WALSH: Dee, how have you learned to
draw barriers for yourself and your fam-
ily? One of the hardest things / find is
saying “no.” | feel uncomfortable saying
“no.”

JEPSEN: I used to have a very hard time
saying “no.” I've finally come to the re-
alization that every good cause is not my
call. I've gotten peace with that and [ can
say “no” more easily. Because if the
Enemy can’t get you to do the full will of
God, he’ll take you beyond, and then
you're spread so thin you’re not effec-
tive. You're stressed out. But it’s hard.
WALSH: We have a caller from Mary-
land. What’s your question?

CALLER: I'd like to know if you have a
part-time job, is it wise to just trust God
to provide the rest if you have a greater
financial need than what the job’s salary
is providing. Or should we just work full
time?

WALSH: It’s open to any of you.
MINTLE: This question gets asked of
me a lot when I speak and is a really
difficult issue to deal with. I’'m not sure
that we always need what we need. Do
we need a second car? Do we need big-
ger and better things in our homes? Do
our children all have to be wearing $150
sneakers? I know there’s a lot of pressure
for these things, but one of the questions
that I've really begun to ask myself is,
“Do I really need all these things?”

Maybe 1 really need to reorganize
my priorities and really cut down on
some of the things that I “need” in my
life. There are women who have to work
for economic reasons because of being a
single parent, or just not having the
amount of money that they need to make
ends meet. But a lot of women are work-

Dale Hanson Bourke

ing for the extras.
WALSH: Has your perspective changed
since Matthew, your little boy, came
along?
MINTLE: Yes. It really has. Because
we’'ve gone from being a two-income
family, where my income was very sig-
nificant in the family, to being very much
decreased. And 1 was amazed at how
much we could live on less money, just
not doing as many things — not buying
as many clothes, not going on as many
trips, not having certain things in the
house that we thought we had to have. It
really has made it that | have to make him
a priority, and make my time with him a
priority.
JAMES: Sheila, many of the women that
I've dealt with, who are right on the
verges of poverty, and are working be-
cause they absolutely have to support
their families — particularly Christian
women, minority women — struggle
with that issue. And the best encourage-
ment that I can give them is that God
understands their economic situation
and, in those situations, He gives that
family the grace that they need. And that
drives us back every time to making sure
that we are within the will of God for our
lives

Now, if God has you in the work
force, wants you to be there for whatever
reasons — economic or because He has
you on the forefront of an issue — the

grace will be there to cover. We con-
stantly pray for that in our family. And |
also encourage women, when they’re
there and in the work force, to be con-
stantly doing a reality check, because if
that grace is ever lifted, it’s time to leave.
JEPSEN: You know, this gets to some-
thing that I feel very strongly about. We
tend, in our society, to be followers. And
we, as Christian women, need to become
the leaders of our nation, of our society.
And that means, many times, doing
something different. Dare to do some-
thing different and not be dictated to by
the way society lives or thinks.

WALSH: I agree with that. What do you
say to a woman whose husband is strug-
gling with her position, her responsibil-
ity, and her respect within the commu-
nity?

BOURKE: I still say that your marriage
is more important than anything else
you’re doing. And when 1 see people
struggling with that, I say, well, give it
up. Why would you pursue your career,
even if God has given you those gifts?
Maybe He'll have a different time for you
to use them, but your marriage is so im-
portant, you have to stay with that.

I think in terms of spiritual growth. [
know that there’s an internal spiritual
growth and then there’s sort of an exter-
nal spiritual atmosphere that you some-
times try to create. And I think in that
external spiritual atmosphere you’re sort
of preaching, where internally you're
growing as a woman of God, and your
husband can see that and that’s not a
threat to you. That’s the kind of thing that
every man wants to see in his wife.

JEPSEN: It’s the exterior thing that can
be a threat.

BOURKE: Right. When you’re preach-
ing at people and trying to set yourself up
as a spiritual authority, as opposed to a
humble servant of God who’s growing.

WALSH: Kay, I wonder what your per-
spective is within the black community,
too, because we hear a lot about the strug-
gles of young black men. I wonder what
your perspective is as to what’s happen-
ing to the young black woman. So often
we've seen the stereotype of a strong
spiritual woman at home, and the man
perhaps not so interested in the church
anymore. What do you see happening?

JAMES: Well, you know, that has been
historically true. You would go into a
black church and you would see the pews
filled with the women, and the men ap-
peared to be absent. They may have been
in some leadership positions but, other
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than that, they were few. I am absolutely
excited about what's going on in the
black church today.

I think that there have been many
initiatives to try to bring the men back
into the church — programs to build up
black men spiritually, 1o build them up
and give them the skiils and the 1o0ls.
And [ am really excited about the resur-
gence of black males in the churches and
in the community today.

WALSH: That's encouraging. Let's goto
our studio audience now and take a ques-
tion.

AUDIENCE: As Christian women out in
the business world [and] in places of
leadership in the church. do you find it
difficult to keep a quiet spirit so that Jesus
shines torth through your lives and peo-
ple are drawn to Jesus through you?

WALSH: That’s a good question. Do
you have to get tough to be a Christian
within the marketplace?

JEPSEN: | don't think so. You can be
strong and stand on the Rock and do it
with a Kind of gentle spirit. I really be-
lieve that. And I think if we don’t, we
discredit the Christ we protess to serve.

WALSH: What do you think, Dale?

Linda Mintle

BOURKE: [ think it’s a real temptation.
I know 1 feel really pulled in two direc-
tions. 1 mean, there is this sense of

wantfing] to control things. I want to be
good at being a professional. And then
we lalk about the whole attitude of trust.
I know that God is trying (o build trust in
me and. by doing that. He’s sometimes
trying to pull things out from underneath
me. So. every time | start to get things in
control, and start getting tough and in
charge of things. He usually comes
around and derails me a bit. That's a
spiritual lesson that I need to keep learn-
ing. But. in business. | don’t like to leamn
those lessons.

WALSH: Kay. let me ask you. Is Chris-
tian feminism an oxymoron?

JAMES: [ don’t think so at all. As a
matter of fact, | believe that Christian
women ought to be leading the feminist
movemen! because we understand what
it truly means to be women.

JEPSEN: Yes. But there’s a different
definition that we have than those who
are militant.

WALSH: How would you define femi-
nism. Dee?

JEPSEN: Weil. I choose not to define it.
I guess. Because I can’t win if I iry 1o do
that. But I think being a woman ot God is
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WOMEN IN THE 1990s:.. ..
CONTINUED FROM PAGE 27

truly being feminine and, if you want to
call it “feminist,” fine. But be a woman of
God before anything else. What differ-
ence does it make what you call it?

WALSH: What about our children that
are coming up? There’s such a disillu-
sionment in the nation these days — a lot
of lack of trust in leadership. People are
talking a lot about what’s going on in
business and politics, so many scandals
being exposed. What role can women
play in restoring trust in children?

JEPSEN: A big role. And I'm very much
involved. [ think you mentioned earlier in
putting together a campaign that will
start next year like MADD (Mothers
Against Drunk Driving) to activate the
women of this country to say, “Enough is
enough.” We’re no longer going to toler-
ate an $8-10 billion pornographic indus-
try that demeans and degrades women,
victimizes children, and ruins men.

We know we’re over half the nation.
We voted in greater numbers in the last
national election than did men. And, we
transact the majority of the retail sales.
We’ve got clout. And it’s about time that
we stood up and left an imprint for good-
ness for the next generation — for our
children and grandchildren. You know,
we only get one shot at this thing here. |
think we’re here to be leaders, not fol-
lowers, especially Christian women.

WALSH: How about your *“One to One”
program, Kay? Because 1 know that you
have a program where you team caring
adults with kids. Tell us about that.

JAMES: In the Christian community, we
call it “discipleship,” and in the secular
community, we may call it “mentoring.”
But the concept is the same. We cando a
great deal for our youth at risk by pairing
them with caring adults who will inter-
vene in their lives. | would just add in
terms of my own children, as I prepare
them to face adulthood, that I am con-
vinced — understanding our world,
being involved in issues like pornogra-
phy, the abortion battle, drugs and the
whole plethora of issues that are out there
— that we need to be raising what [ call
Old Testament kids.

We need to be raising Ruths and Da-
vids, and Esthers and Daniels. Those are
the kinds of kids that are going to be
taking this battle on into the next 10, 20
years. And it requires that they be firmly
grounded, that they understand who their
Lord is. They need to understand what it

Kay James

means to have a Christian world view
and how they incorporate that in their
lives. That’s the legacy that we can give
to our kids. I think the world is so tough
out there, [and] the issues are so danger-
ous that we’re dealing with, that we’ve
got to raise some very strong kids to take
those issues on.

WALSH: Let’s go to our audience now
with a question.

AUDIENCE: There's a lot of welfare
Christian mothers watching the show this
morning that experience a tremendous
amount of condemnation from society at
large for this. Because they have chosen
to stay home with their childeen due to
lack of education [and] other factors.
What is the panel’s response ta this?

BOURKE: Well, I think that as much as
possible, as members of the Church, we
have a responsibility to those women. If
we can take women in with their children
or do something to help them provide the
support that they need, I think, more and
more, we should be looking for situations
where we can bring in families {and] ex-
tend our own family to include people
who don’t have the situations that we
have.

JEPSEN: But for women who do not
have someone doing that for them, I
don’t think we should lay guilt on them at
all. Because, it should be considered a
noble profession to be a mother and to
mother. And we’ve forgotten that in

today’s society. What’s more important
than people?

MINTLE: We have a lot of problems
with absent mothers in terms of what it’s
doing to their children.

JEPSEN: Yes, right.

JAMES: Being the daughter of a welfare
mother, | really appreciate some of the
decisions that my mother made. I also
know that she looked forward to the sup-
ports that would help lift her from that
dependency on government to be an in-
dependent person. And I think that the
Church has a tremendous responsibility,
and the church community, to step in at
that point. The government can be a
safety net, but there are things that we —
in the private sector and in the church
community — ought to be doing to en-
courage and support [those women].

WALSH: Let’s take a final call. Wel-
come, what’s your question?

CALLER: Thanks, Sheila. I would like
to direct my question to Kay in Washing-
ton. Far too often, Kay, I feel that the
national networks only present the views
of very liberal women’s groups on televi-
sion. I wanted to know if you had any
ideas on what we could do — what steps
we could take as Christian women in this
country, to earn the respect of the na-
tional media, so that a Christian woman’s
perspective is presented on the major net-
works?

JAMES: That’s something that ['ve
dealt with for a very long time and I wish
I had the answer. For years, I have tried
to do that, to get another perspective out
— a conservative perspective, a Chris-
tian perspective. I have found that, very
often, the producers have written the
shows and staged them before they ever
invited their [guests].

And so, they automatically cast out
those of us who would bring another per-
spective. | believe that to the degree that
we get involved in issues — that we be-
come articulate spokespeople [and] join
organizations that are on the forefront —
they will have less of an ability to ignore
us, and less of an ability to cut us out of
the programming as they are putting to-
gether shows that are related to issues.

WALSH: I would like to thank my
guests. Let me thank my guest in Wash-
ington, Kay James, for being with us.
Also, Linda Mintle, Dale Hanson
Bourke, and Dee Jepsen. Thank you all
for being with us. I
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People Like What
They’re Hearing...

“I love your show! Pro-Life Perspective always keeps
me up-to-date on the latest trends and information in

the pro-life movement.”
Angela Hicks; Edmond, OK

“.... commend NRLC & Dr. Franz for educating the
public on abortion and other issues through Pro-Life
Perspective.

David Ingram; Ft. Smith, AR

First broadcast in January 1985, “Pro-Life
Perspective” is the official radio broadcast of the
National Right to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-Life
Perspective is hosted by NRLC president Wanda
Franz, Ph.D. and features occasional guest hosts
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life Perspective”
has attracted hundreds of thousands of listeners,
an audience which continues to grow. With
personal, professional and insightful discussion of
pro-life issues, “Pro-Life Perspective” is the best
means by which pro-lifers across America,
including your listeners, can remain informed
on current life issues.

-

. Wanda Franz Ph.D.

Pro -Life Perspective

419 Seventh Street, N.W. Ste. 500, Washington D.C. 20004, (202) 626-8817.

(Circle 155 on the Reader Service Card)



A Look Ahead at the

o

A view of the NRB 91 Media Exposition hall.

offer the best in audio and video

equipment, radio and TV program-
ming, publishing, music, premiums, satellite
services, donor management, computer
hardware and software, travel and tours,
public relations, live broadcasts, and much
more. If you are involved or interested in
any of these areas, you won’t want to miss
this show!

The 1992 NRB Media Exposition will

In addition to the exhibits, the show will
feature several “extras.” Three autograph
booths will again feature authors, musicians,
and other noted personalities. Previous
years have included such personalities as
Dino, John Delorean, Charles Stanley, Frank
Minirth and Paul Meier, and Shirley Caesar.
These autograph booths, along with a carica-
ture artist, will enable you to take home
unique souvenirs of the convention. A
lounge promoting NRB 93 in Los Angeles,

Calif., will provide information on what
promises to be an exciting convention.

For the second year, prize drawings will
be held in the exhibit hall. Full convention
registrants will be eligible to win prizes such
as a leather Special Edition Thompson
Chain Reference Bible, an NAS Computer
Bible, a contour and zip code boundary map,
or three days in Bermuda. Drawings will be
held Sunday and Monday at 5:30 p.m. in the
exhibit hall.

The 1992 NRB Media Exposition will
be open on Sunday, January 26, from | to 6
p.m.; on Monday, January 27, from 10 a.m.
10 6 p.m.; and on Tuesday, January 28, from
10 a.m. to 2 p.m. The exhibits are open to
the general public ($10/1-day or $25/3-
days) as well as convention attendees.

The following is a list of exhibitors who
will be participating at NRB 92 (as of No-
vember 20, 1991).
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AGENCIES
ADREP International, Inc.

B.B.C. Marketing
The Domain Group
Select Religious
Broadcasting

ASSOCIATIONS

Christian Management
Association
ECFA

CONSULTANTS

Chris Lytle & Associates
Soma Communications,
Inc.

COMPUTER
HARDWARE/
SOFTWARE

CBSI/Custom Business
Systems, Inc.

Dataworld

Master Software Design,
Inc.

Music Scan

Samuelson Computer
Services, Inc.

EDUCATION

Fetal Teaching Systems

EQUIPMENT

ATI-Audio Technologies.
Inc.
Bradley Broadcast Sales

Broadcast Electronics, Inc.

Cablewave Systems
Christian Duplications
International, Inc.
Chyron Corp.

Circuit Research Labs
Crouse-Kimzey Co.
Fidelipac Corp.

Harris Corp., Broadcast
Div.

Media Concepts, Inc.
Radio Systems, Inc.
Shively Labs

Sony Corporation of
America

Systems With Reliability,
Inc. (SWR)

Television Technology
Corporation

Telex Communications

FUNDRAISING

Alexander, O’ Neill, Haas
& Martin

American Church Lists
InfoCision Management
Corp.

¢ Northern Lights
Communications, Inc.
¢ Response Unlimited

MINISTRIES/
MISSION GROUPS

¢ Gospel for Asia

¢ Hunter Ministries

¢ I[nternational Bible Society

¢ International Cops for

Christ

International Russian

Radio/TV

¢ Jesus Cares Ministries

LIFE, Inc.

¢ Walk Thru The Bible
Ministries

¢ World Opportunities
International

*

*

MUSIC/
ENTERTAINMENT

¢ National Christian Choir

PREMIUMS

¢ B.A.C. & Associates
Biblical Archives

Glory to God Ministries
Jonathan Byrd’s Rare
Books & Bibles

The Marks Collection
Messenger

Multnomah Productions
Project
Outreach/Dayspring
Greeting Cards

¢ Sanford Werfel - Artist

L N R 2

* & o0

PRODUCTION
SERVICES

+ Capital Television
Network

¢ CDR Communications,
Inc.

¢ Master Track Productions

¢ Videolight

PROGRAM
PRODUCERS-FILM/
RADIO/TV/VIDEO

¢ American Life League

¢ Berg Productions

¢ Concerned Women for

America

Cornerstone Digest

The Central Message

¢ Christ For The Nations
Institute

¢ Dayspring International

¢ Family Entertainment
Network

¢ Family Life Ministries

¢ First American Monetary
Consultants

L 2R 4

L K R B R % 4
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Global News Services
Jeremiah Films

John Hagee Ministries
KFUO Radio

LeSEA Broadcasting, Inc.
Liberty Temple Full
Gospel

Life Issues Institute
McAlvaney Intelligence
Advisor

Middle East Gospel
Outreach

Mission Network News
National Right to Life
REF

Roger McDuff
Evangelistic Assoc.

The Rutherford Institute
The Salvation Army
Showers of Blessing
Ministry
Spectrotape/Your Story
Hour/Image Media, Inc.
Spoken Word of God
Willie George Ministries
World Vision

PUBLISHERS

*
*

L R R R B B J

L R B R B R R R R R R R R R 2R 4

American Bible Society
B.B. Kirkbride Bible Co.,
Inc.

Baker Book House
Barbour & Co., Inc.
Bethany House Publishers
The Bible League
Brentwood Music

C&D
International/Pocket-Pal
Albums

Cambridge University
Press

Christian Herald
Crossway Books

Family of Faith
Ministries/Christian
Yellow Pages

Fleming H. Revell
Gospel Light/Regal Books
Hartline Marketing
Harvest House Publishers
Hearthstone Publishers
InterVarsity Press
Ligonier Ministries

The Lockman Foundation
Moody Press

Morning Gate Music
Multnomah Press
NavPress

Nelson Ministry Services
Pacific Press

Questar Publications

Rainbow Study Bible, Ltd.

Review & Herald
Publishing Assoc.
Scripture Memory
Fellowship Int’l

Tyndale House Publishers
Upward Way, Inc.

¢ Victor Books, div. of
Scripture Press

¢ Word, Inc.

¢ World Bible Publishers

¢ Zondervan Corporation

RADIO NETWORKS

¢ CBN Radio Network

¢ Moody Broadcasting
Network

¢ USA Radio Network

RADIO STATIONS
¢ WITA/WWCR

RECORD COMPANIES

¢ Marantha! Music

SATELLITE
NETWORKS

¢ Intemmational Broadcasting
Network
¢ WVCY

SATELLITE SERVICES

¢ Associated Press
Broadcast Services

¢ CSN Children’s Sonshine
Network

¢ NPR Satellite Services

¢ Satellite Management
International

TV NETWORKS

¢ ACTS Television Network

¢ Christian Broadcasting
Network

¢ Keystone Inspirational
Network

¢ New Inspirational Network

TV STATIONS

¢ Carolina Christian
Broadcasting

¢ Christian Television
Network

¢ Three Angels
Broadcasting Network

¢ WACX TV -
SuperChannel 55

TRAVEL/TOURS

¢ Alaskan Adventures

¢ American Christian Tours
(ACTS)

¢ Finn Air/Travel Mart

¢ Founders Inn &
Conference Center

¢ Israel Government Tourist
Office

¢ Willowbank Hotel,
Bermuda
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INNSIDE NIRB

NRB Makes Final Preparations
For Convention In Washington

PARSIPPANY, N.J. (NRB) — Final
preparations are under way for the Nation-
al Religious Broadcasters 49th annual
Convention and Exposition (NRB 92) to
take place January 25-29 in Washington,
D.C.

In an effort to ease the effects of the
recession, NRB is extending the special
advance registration discount rate through
the convention itself. Thus, those who have
not yet registered will have the opportunity
to save $50 off the on-site registration fee
and still enjoy the greatest convention
program NRB has ever offered.

Among those who have recently ac-
cepted invitations to participate in the con-
vention program are Elizabeth Dole and
Oliver North. Dole will give her testimony
at the International Luncheon on Monday,
January 27, while North will share his tes-
timony at the Anniversary Banquet on
Tuesday, January 28.

In addition, convention attendees will
be addressed by special guest A. Konstan-
tin Lubenchenko, chairman of the
Supreme Soviet, as well as Vladimir Zots,
advisor to Soviet President Mikhail Gor-
bachev, and Anatoly Tupikin, general
director of Soviet National Radio.

The Black National Religious Broad-
casters will feature Louis Sullivan, U.S.
Secretary of Health and Human Services,
at its Sunday evening session. For further
information regarding the convention
program or registration, call (201) 428-
5400.

1992-93 Directory Available For
Purchase At Introductory Price

PARSIPPANY, N.J. (NRB) —
Production of The 1992-93 Directory of
Religious Broadcasting has reached com-
pletion and the annual reference publica-
tion is now available to the public.

In addition to the comprehensive list-
ings of national and intemational radio and
television stations, program producers,
equipment suppliers, print and music
publishers, advertising agencies, and other
religious broadcasting-related services,
this year’s directory will include the fol-
lowing special features:

» A retrospect on the 70-year history of
religious broadcasting;

* A 20-year statistical summary of the
religious broadcasting industry;

* A pictorial presenting the 25 members

of the Religious Broadcasting Hall of
Fame;

* And six tabulated dividers to provide
easy access to the major sections of the
directory.

This edition of the directory is the first
two-year volume since The 1982-83
Directory of Religious Broadcasting. Next
summer’s relocation of National Religious
Broadcasters’ (NRB) headquarters to
northern Virginia would have made
production of a stand-alone 1993 directory
virtually impossible. Thus, a two-year
volume has been produced. The next one-
year edition of the directory will be the
1994 volume, which will commemorate
NRB’s 50th anniversary.

Until January 31, the new directory
will be available from NRB at the pre-pub-
lication price of $29.95, which is a $20
savings off the $49.95 list price. For further
information or to place a directory order,
call (201) 428-5400.

NRB Members Meet Gorbachev
During Recent Trip To Moscow

MOSCOW, Russia (NRB) — In an
historic meeting at the Kremlin on Novem-
ber 4, Soviet President Mikhail Gorbachev
discussed with a delegation of North
American evangelicals the future of the
Soviet Union and the role of religion and
democracy in its development.

Designated as "Project Christian
Bridge," the group of 19 Christian leaders
involved in evangelistic and humanitarian
ministries was invited to Moscow by the
leadership of the Supreme Soviet and top
advisors of Gorbachev for a seven-day
sojourn.

Among the 19 delegates were NRB
members Martin DeHaan of Radio Bible
Class, Alex Leonovich of Slavic Mission-
ary Service, Richard Mason of Radio Bible
Class, Mikhail Morgulis of Slavic Gospel
Association, Joel Nederhood of The Back
To God Hour, and Ronald Nikkel of Prison
Fellowship International, as well as NRB
executive director E. Brandt Gustavson.

Gorbachev aide Valdimir Zots, who
originated the visit of the Christian delega-
tion, urged participants in meetings with
Soviet officials to "give concrete answers
about how the Soviet Union can be
helped.”

Project Christian Bridge participants
return to their churches and organizations
with numerous links with Soviet leaders to
provide relief, literature, broadcasts, and

other assistance. Yuri Pishchik, director of
Religious Studies Institute of the Academy
of Social Sciences, proposed that several
of the delegates help establish a Russian
Center for Democracy and Religion at his
post-graduate institution which until
recently specialized in training top Com-
munist Party leaders.

"We have touched the highest levels
of this nation, in government, education,
and the press, and we have found a
humbled people, desperate for a moral
foundation upon which to build a new,
more humane, more spiritual, even more
Christian society,” stated Nederhood,
coordinator of the evangelical delegation.

Dr. Gustavson commented on the
contact with believers, saying, "The
warmth and depth of the Christians’ love
for Christ is clearly evident. In spite of
great material lack, their hope is clearly in
our Lord. They are very open in express-
ing their faith."

The NRB executive director had the
opportunity to urge the Supreme Soviet
leadership to allow Christian programs to
be aired on radio and television, as well as
to allow Christians to own radio and
television stations. "It’s a day when these
forthright suggestions can be made which
is nothing short of miraculous,” he said.

The February issue of Religious Broad-
casting will feature an exclusive interview with
NRB executive director E. Brandt Gustavson
regarding specific events of the trip.

Western Chapter Awards Actor
With Golden Eagle At Regional

LOS ANGELES, Calif. (NRB) —
The Western Chapter of National
Religious Broadcasters (NRB) recently
held its annual conference at the Los An-
geles Marriott Hotel. The three-day event
featured a variety of workshops and semi-
nars, including presentations by Jim
Hebert and Jeff Trautman on audience re-
search and quality staff maintenance,
respectively.

The annual banquet provided an eve-
ning of fellowship among colleagues and
recognition for the year’s accomplish-
ments. Chapter president Dick Marsh
presented two awards for distinguished
service during the banquet. Wilbur E. Nel-
son, founder of the Morning Chapel Hour
radio broadcast, was honored with the
Award of Merit. Actor Dean Jones
received the Golden Eagle Award, given
each yearto the individual who best advan-
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Photo courtesy of NRB Western Chapter

Western Chapter president Dick Marsh (right) presents actor Dean Jones (left) with
the Golden Eagle Award at the chapter’s conference in Los Angeles, Calif.

ces Judeo-Christian values through his or
her influence in the secular marketplace.

Chapter business during the con-
ference included the election of the follow-
ing new officers: Jamie Clark of Olympic
Broadcasters, chapter president; Mike
Trout of Focus on the Family, vice presi-
dent; Dennis Warden of KKLA-FM/Los
Angeles, treasurer; and John Fugler of
KLRD-FM/Yucaipa, Calif., secretary.

Election of new board members in-
cluded Roger Kemp of Insight for Living,
Jon Campbell of Ambassador Advertising,
Gary Curtis of Living Way Ministries, Jen-
nifer MacDonald of CRISTA Broadcast-
ing, and Dick Marsh of Marsh Broadcast-
ing

Plans for the 1992 westem regional
are under way. The conference will take
place September 14-16 at the Embassy
Suites Hotel in La Brea, Calif.

Southwest Chapter Elects New
Members-At-Large For Region

DALLAS, Texas (NRB) — The
Southwest Chapter of National Religious
Broadcasters elected the following mem-
bers-at-large for the region during its an-
nual convention:

Gene Bender, KIXL-AM/Austin,
Texas; Pam Long, SpaceCom Systems
Inc., Tulsa, Okla.; Burt Perrault, KSBJ-
FM/Humble, Texas; Raye Nell Thomas,
KVTT-FM/Dallas; and Barry Thompson,
KAJN-FM/Crowley, La. The chapter’s ex-
ecutive board is comprised of Joe Willis,
Phil French, Bob Lepine, and Robin Jones.

Olford Addresses Attendees
At Southcentral Convention
MEMPHIS, Tenn. (NRB) — Mem-
bers of the Southcentral Chapter of Nation-
al Religious Broadeasters recently held
their annual convention at the Omni Mem-
phis Hotel. A seminar entitled "Radio and
Music Today" hosted by Dave Dees,
manager of WNAZ-FM/Nashville, Tenn.,
kicked off the weekend of activities. Dees
was joined by Fred Flynn, manager of
WGSF-AM/Arlington.. Tenn., and Tedd
Chatman and Grant Hubbard, repre-
sentatives of Word Music in Nashville,

Friday aftemoon also included a sales
seminar entitled "Selling Your Station or
Program in Today’s Market."” Panelists for
this seminar were Harold Penn, manager
of KSUD-AM/West Memphis, Ark.; Fin-
ley Brown, sales representative for KSUD;
and Bill Freeman, promotional manager
for Sonlight Recording Services.

The convention banquet featured the
musical ministry of Amy Roth, contem-
porary Christian artist from Nashville, and
a message by Stephen Olford, president of
Encounter Ministries. Dr. Olford received
a Chapter Honor Award for over 30 years
of faithful presentation of Christ through
the media. Also receiving honor recogni-
tion was WEZI-FM/Germantown, Tenn.,
for its weekly program Sounds of Faith.
This is the first secular station to be
selected by the chapter for such an honor.

Saturday’s convention events began
with a production seminar directed by Tom
Mann, president of Sonlight Recording
Services. The session highlighted the latest
in equipment and technology to assist
producers in state of the art programming.

"Honoring His Excellence Through
Television" was the final Saturday semi-
nar. It featured Fred Bennett of A Drink
From the Rock telecast; Lou Harris,
producer of the television program What Is
Your Faith?; and Jim Barnwell, producer
of Adrian Rogers’ Love Worth Finding
television program. The convention con-
cluded with a luncheon featuring a mes-
sage by Ken Story, senior minister of Ger-
mantown Baptist Church.

Photo courtesy of NRB Southcentral Chapter
Southcentral Chapter president Don Johnson (far left) presents Stephen Olford
(center left) of Encounter Ministries with an honor award at the chapter’s conven-
tion in Memphis. Also pictured are Heather Oiford and Walter Jackson.
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World Vision Joins Hands With
Government To Fight Poverty

MONROVIA, Calif. (NRB) — In an
innovative partnership with the federal
government, World Vision has begun
recruiting hundreds of church volunteers
from five midwestern states to work with
poor children, mothers, and families
through Head Start and WIC, the food
program for women, infants, and
children. The public/private
partnership will link World Vison’s
vast local volunteer network, Love
Inc., with those who need assis-
tance in overcoming poverty.

"There are thousands of
children in this country in danger &
of slipping between the cracks of
education and social services,"
said World Vision president Bob
Seiple. "And thousands of church
volunteers want to help them but
don’t know how. We’re working to
bridge this gap by bringing volun-
teers together with children and
their parents who need guidance
and mentoring.”

Volunteers from 26 com-
munities in Michigan, Indiana, Il-
linois, Ohio, and Wisconsin will
begin working in the spring. The
project is funded by a $1.3 million
grant from the W.K. Kellogg Foun-
dation of Battle Creek, Mich., and
will serve as a model for a World
Vision program to be instituted na-
tionally.

Study Shows TV Viewers
Value Accuracy In News
WASHINGTON,

search that helps them become better ac-
quainted with viewer tastes and unique
needs. Understanding what makes TV
watchers tune in can strengthen a
newscast’s editorial features, the study
stated.

Atwater’s research also lent insight
into why people watch local news
programs. Most viewers watched to be-
come better informed or to learn how news
events would affect their lives. Disputing
some long-held industry notions, the study

Photo by Bill Bray, Christian Aid Mission el
Hannu and Laura Haukka of IRR/TV rejoice at receiving a and will initially rely almost en-
D.C. tax from Moscow officials granting them a license to build tirely upon western Christians to

*INTERNATIONAL"

Haukka Receives License For

First Soviet Christian Network

MOSCOW, Russia (NRB) — Soviet
officials have granted Hannu Haukka of
International Russian Radio and
Television (IRR/TV) a license to start the
first Christian broadcasting network in the
Soviet Union. After Rossia TV and Gos-
teleradio, IRR/TV is only the third or-
ganization permitted to legally
operate a broadcasting network in
the Soviet Union. It is the first
religious organization with net-
work status.

The new network, Christian
Television Radio (CTVR), has al-
ready been given six acres of land
fronting the beltway surrounding
Moscow. Plans are to construct an
IRR/TYV studio on two acres of the
land as soon as funds can be
gathered.

Organizers estimate ap-
proximately $2 million will be
needed to complete the studio. In
addition, about $3000 per month is
needed to support the 100 staff
members operating the network
which has begun providing one
hour of programming each day.

"We really don’t know yet
how much it [the entire project]}
will cost," explained Haukka, "but
whatever the cost, it is worth it to
give the Gospel to these millions
who have been denied the Bible
and Christian truth for decades."”

The network will make no
fundraising appeals over the air,

-

(NRB) — The nation’s television the Soviet Union’s first Christian television /radio network. support its operations.

viewers give top marks to local
newscasts which use credible news talent
and produce stories that "bring home"
everyday issues to viewers. Also valued by
TV viewers are newscasts which stress
fairness and accuracy and present the news
clearly and concisely.

These are among the key findings of
a study produced by Tony Atwater of
Michigan State University in which 350
TV viewers were asked to rate the most im-
portant parts of a local TV newscast. The
study suggests that broadcasters can
bolster their local newscasts by market re-

revealed that most people do not watch
local news for entertainment purposes or
for personal companionship to avoid
loneliness.

In a unique effort to compare the as-
sessments of typical viewers with assess-
ments made by journalists, the study found
that typical viewers and joumnalists are
more alike than different when determin-
ing what makes a quality newscast.
However, the study did find that journalists
have a higher appreciation for news talent,
program format, and production values.

IRR/TV, started by Haukka
and his wife in 1977, was the first in-
digenous Christian broadcasting ministry
to begin operations in the Soviet Union. It
already broadcasts a weekly radio program
on 2500 stations and television programs
on |3 regional super-stations, as well as na-
tion-wide network television.

IRR/TV gained international atten-
tion by producing the Russian version of
the CBN Superbook Bible cartoon series
for national broadcast. The program has
produced a flood of over | million letters
that are being followed up by local chur-

34

JANUARY ® 1992

RELIGIOUS BROADCASTING



ches in cooperation with five regional
counseling centers operated by IRR/TV.

"The next 24 months will be crucial to
reaching millions of Russians with the
Gospel,” Haukka said. "We do not know
what the future holds for the Soviet people,
and we must use this opportunity to reach
them now while their hearts and minds are
vulnerable to new ideas and spiritual con-
cemns."”

European Broadcasters Begin
New Evangelical Organization

LONDON, England (NRB) — All
Souls Church in London was recently the
site of a meeting which launched the Fel-
lowship of European Broadcasters (FEB),
a new European evangelical broadcasting
organization.

Thirty-one broadcasters representing
evangelical media organizations from nine
European nations met to form the group.
According to FEB representatives, the new
fellowship will provide a forum for the ex-
change of information, services, and ideas,
as well as opportunities for joint ventures
and training.

In addition, the fellowship will
provide representation of the European
Economic Community on matters related
to religious broadcasting. Membership is
limited to individual Christian broad-

casters — including those working in
secular media — living and working in
Europe.

Harvey Thomas, former public rela-
tions consultant to Margaret Thatcher, was
elected fellowship chairman. Elected to a
working group which will draft a constitu-
tion were Dalibor Krupa of Czechos-
lovakia, David Olson of Belgium, Ger de
Ridder of Holland, Roger Stanway of
Britain, and Juergen Werth of Germany.
Members present pledged over $10,000 to
launch the organization.

Buenos Aires Crusade Reaches
Five Million People Via Satellite
BUENOS AIRES, Argentina (NRB)
— Evangelist Billy Graham packed
Argentina’s largest stadium when he ad-
dressed enthusiastic crowds during his
recent crusade in Buenos Aires. The River
Plate Stadium, site of the 1978 World Cup
Soccer finals, averaged crowds of 62,000
per night, with an overflow of the 76,700-
seat stadium at the final two meetings.
Through Mission World Latin
America, the crusade was extended by

satellite, television, and video across six
time zones throughout 20 countries in
South and Central America, as well as to
Mexico and Spanish-speaking countries in
the Caribbean. The five million individuals
attending the satellite venues makes this
the largest event Dr. Graham has ever held
in his 50 years of preaching and the largest
outreach in the history of the church in
Latin America.

People flocked to each of four broad-
casts at 850 satellite locations, most of
which received overflow crowds beyond
the expectations of local church leaders.
Some meetings were moved from indoor
auditoriums to outdoor parks so large
screens could be set up to accommodate
the crowds.

In Nicaragua and several other
countries where heavy rain was reported,
throngs of people still attended the meet-
ings. Nicaraguan church leaders said 8000
people attended the satellite crusade in Es-
teli, with more than 500 individuals
responding to the invitation to make a
commitment to Jesus Christ. They added
that the number of people in the stadium
exceeded the total population of the vil-
lage, as many people had traveled in from
outlying areas.

In Guatemala, attendance at one of the
meetings tripled after the first night, and
there were not enough counselors or ushers
to handle the crowds and the response to
the invitation.

The programs were interpreted by
Mission World into six languages, and 33
musical inserts were pre-produced involv-
ing upbeat gospel music from top Latin
American Christian talent. Additionally,
15 testimonies from leading personalities
and sports figures were inserted into the
programs to further adapt this outreach to
the specific cultures of each country.

According to Mission World director
Bob Williams, this was especially impor-
tant due to the demographics of the Latin
American population, 50 percent of which
is under 14 years of age.

"Effective evangelism isn’t events,
it’s people reaching people; it’s not arran-
gements and publicity, it’s spiritual
preparation long before anyone hears the
message,” Williams said. "More encourag-
ing than the numbers and statistics is the
emphasis on training which the pastors
here have provided across Latin America
— more than we have seen on any other
continent.”

Praise

in the

Night
Overnight,
Everynight.

Praise in the Night — an experi-
enced minister on the air live every
night lifting up Jesus . . . trained

Christian counselors taking phone calls
. . . toll-free telephone prayer lines . . .
seven hours a night, seven nights a week.

Praise in the Night — the solu-
tion to your overnight programming
through satellite programming . . .
with the capability of monitoring your
transmitter (EBS Monitoring included),
allowing you to broadcast effective
ministry all night long without having
to pay for the man-hours.

You can bear a live broadcast —
FREE! Just tune in to the International
Broadcasting Network between 10:00 pm
and 6:00 am (Central Time) any night
to hear Praise in the Night.

3 Steve Solomon,
) host of Praise in the

Night, was born and
raised in a Jewish
family. Licensed by
the International
Church of the Foursquare Gospel,
Steve has over 16 years of ministerial
experience as a pastor and an evangelist.

CALL NOW for more infor-
mation — 1-800-727-7486.

See us in booth #2230
al the convention!

N
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INCORPORATED.
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The Middle East:

Israel & The Islamic Revival

by David Aikman

The following is the second in a five-part
series entitled Global Challenges for the 90s.
This series is designed to examine important
global developments and their relationships
to opportunities for evangelical ministry. The
series is comprised of excerpts from a recent
presentation given by Time magazine senior
correspondent David Aikman. In February,
Aikman will discuss the future of Communism
inChina, trends in East Asian economics,and
effective methods for relating the Gospel to
Chinese society.

Nearly one year ago, United States
and allied forces scored a great military
victory over a very dangerous, aggressive
opponent in the form of Iraq, led by a cun-
ning, skillful megalomaniac named Sad-
dam Hussein. I do not for one moment
want to detract from the magnitude of the
success of the military operation, the
bravery of the people involved, or the
sense of God’s protecting hand. But that
event may not turn out to be the most im-
portant event of recent years in the Middle
East.

Israel’s Influx Of Soviet Jews

I consider the most important event to
have been, and to continue to be, the mas-
sive influx of Soviet Jews into Israel. In the
last 18 months alone, the figure of that in-
flux has approached 300,000. In the course
of another two years the total migration
since the flood gates opened in 1988 and
1989 could approach one million. You do
not have to be a geographer to see how that
influx will dramatically change the whole
demographic equation in Israel’s relation-
ship with the Palestinians living in the oc-
cupied areas.

First, the demographic change has
provided a sense of optimism and security
about Israel’s future in terms of population
that the nation has not experienced since
the 1950s. Second, it has created immense
economic needs and has fortified a certain
increase in Israeli nationalism that has put
Israel and the United States in an extreme-
ly delicate diplomatic situation — a situa-
tion which if handled badly by either side,
could lead to a disastrous diplomatic clash.

United States-Israeli Relations

How the United States-Israeli
relationship is handled is important not just
for the Middle East and for Israel but for
the United States as well, because of the
importance a strong and stable United
States has for the rest of the world as a
whole.

If, for example, there was a full-scale
clash between the lobby groups that sup-
port Israel’s policy (using the term "lobby
groups" in a neutral sense) and an ad-
ministration determined to win "a battle
against these lobby groups," there could be
dangerous, anti-semitic backlash in this
country which would have profound and
very disturbing consequences for our
society.

Therefore, it is vital that the United
States and Israel find the best possible con-
ditions to resolve arguments over such is-
sues as the United States’ funding of the
$10-million loan guarantee which is neces-
sary to help settle the influx of Soviet Jews.

That is one part of the Middle East
equation. The other part is the Islamic
revival, sometimes misleadingly called
"fundamentalism."

Islamic Quest For Change

We in the West, asleep as usual as the
rest of the world went on its very compli-
cated and confusing way, totally ignored
the build-up of Islamic sentiment in Iran
until just before the Shah was forced out in
1978, prior to the Ayatollah Khomeini’s
move to power.

I have done a lot of reporting in the
Middle East amongst Islamic "fundamen-
talists.” I have met people like the most
prominent of the Algerian Islamic leaders,
Abassi Al-Madani, who is now in jail, an
unwitting guest of the Algerian military. I
have talked to these people at the highest
and the lowest level, and this is not a
religious revival in the sense that large
numbers of people are looking for God and
truth.

They may be looking for meaning in
life, but what they are really looking for is
economic and social change in the most

dramatic way possible. They seek change
because they see their societies locked into
poverty and backwardness, falling further
and further behind the successful, wealthy
countries of the West, and of course, Japan.

Rise Of Anti-Western Sentiment

The Islamic revival is a political
revolution against the West that happens to
wear the garments of Islam, because Islam
has great mobilizing potential as a unify-
ing cultural and social system. This Islamic
revival is not stopping just because we are
not paying attention to it and no country
has fallen recently. It is tuming out to be
one of the most potent elements in the
whole equation of Israel versus the Arab
and Islamic world.

To give but one example, isn’t it ex-
traordinary that a man like Saddam Hus-
sein — a very poor Moslem by Moslem
standards, a man who drinks alcohol,
whose personal life is deplorable, who
punished, tortured, killed Islamic notables
by the hundreds — could successfully pose
as a champion of Islam against the West
during his brief war in the Gulf? Extraor-
dinary, yes, except when you grasp the
level of anti-Western feeling that is
propelling events in the Middle East at an
inexorable pace.

Relating The Gospel To Islam

How do we relate the Gospel to Is-
lamic revivalism? In a direct sense we
don’t. However, there are many ways in
which we can circumvent the direct attack
upon the West of the Islamic hatred of what
it considers to be Western oppression,
Western monopoly of power, and Western
pomography and crime. We can circum-
vent that direct challenge by showing the
connection between political freedom and
belief in the inherent value of the in-
dividual, which is a Christian concept.

Once Arabs and Moslems who yearn
for democracy and political change begin
to understand that democracy is related to
ethical principles rooted in a Christian idea
of the unique sacredness of human life and

CONTINUED ON PAGE 50
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NATIONAL RELIGIOUS BROADCASTERS

COMPREHENSIVE BENEFIT PLAN

Are Your Group Health Insurance Costs
Getting Out Of Control?

Are You At Risk If Your Plan Has
O Financial Problems?

Under The NRB Plan, The Answer To These Questions Is
66 NO' 14/

THE NRB PLAN OFFERS REAL VALUES
When you select the NRB Health Plan you
will receive outstanding medical coverage
and service at a reasonable and stable cost.
Benefits include life, medical, dental and
vision care insurance.

FINANCIAL STABILITY

The Plan is fully insured by a major insurer
that is rated A+ Superior by AM Best Rating
Service. Once premiums are paid the
employer assumes no further risk.

PREMIUM STABILITY

The risk is spread over a large group of
employees, and premiums are “pooled.”
Therefore, a small employer's unfavorable
claim experience will not result in a large
premium increase or the cancellation of
that employer's insurance, as other plans
sometimes do. The escalating cost of health
service necessitates rate increases, but the
pooling effect gives stability to the premium
structure.

If you would like to find out more about the Plan, please contact:

AEGIS BENEFIT ADMINISTRATORS

George R. Martin CLU ChFC

PHONE:
(501) 227-8181

P.O. Box 25504 ¢ Little Rock, AR 72221

(800) 432-8910

(Circle 189 on the Reader Service Card)




TRADE TALK

Search for Spirituality, a National
Council of Churches production
documenting the emerging trend of
America’s retum to church and religion,
will air January 19 on ABC-TV. Search
for Spirituality is the fourth and final
program in the 1991-92 Vision and
Values series which began last Septem-
ber.

Also scheduled to appear this month on
ABC-TYV is the network debut of the
award-winning video series McGee &
Me! Saturday, January 25 has been
selected for the first airing which will
feature Episode One.

Representatives of Feed the Children,
an international hunger relief organiza-
tion, recently returned from Russia
where over 110,000 pounds of food and
medicine was distributed to hospitals and
orphanages in Moscow and Minsk. In
addition, Global Advance, a Christian
organization which trains international
church leaders, is responding to the food
crises in the republics of Russia and
Byelorussia by providing grain pur-
chased in Hungary.

Christian broadcasters have a new
resource for locating talented per-
sonalities for talk
shows and interviews.
Interviews & Reviews
Magazine (1&R) pre-
sents information from
a Christian perspective
about authors, seminar
speakers, and other re-
lated professionals in a
format similar to that
of the Radio-TV Inter-
view Report. The publi-
cation is owned by
Media Advocates, a
Mesquite, Texas-based

ing a multimedia presentation; an after-
noon Vesper Communion Service fol-
lowed. In addition, the production of the
eight-millionth tape of Grace To You has
also been announced.

The Federal Com-
munications Commis-
sion recently granted
WTLR-FM/State
College, Pa., permis-
sion to upgrade from
10,000 to 25,000
watts. WTLR is a
non-commercial,
educational station
which currently serves
a six-county area in
central Pennsylvania.

The total attendance

national volunteer arm, Love Inc., linked
more than 100,000 volunteers and
thousands of dollars in services to more
than 82,000 needy people.

Gateway To Joy, the women’s daily
radio program featur-
ing author and speaker
Elisabeth Elliot, has
selected a new hos-
tess, Lisa Barry of
Maple Grove, Minn.
Although Gareway To
Joy is produced in
Lincoln, Neb., Barry
will remain in Min-
nesota, recording her
portions of the pro-
gram in the studios of
KTIS-AM-FM/Min-
neapolis.

for the November
Metro Manila Say
Yes! to Christ crusade featuring evan-
gelist Luis Palau exceeded 235,000.
Nearly 7000 Filipinos made first-time
commitments to Jesus Christ. An es-
timated 10.000 more came forward as
rededications. The Far East Broadcasting
Company and three other radio stations
broadcast the evening rallies throughout
the nation.

The Radio Revival
Hour, tfounded by
speaker N.K. Powell,
celebrated 50 years of
continuous broadcast-
ing on December 29,
making it one of the
oldest religious radio
ministries in the
world.

Focus on the Family
has converted its
monthly promos and

organization which, ac-
cording to company
representative Saundra Kreeger, seeks
to enhance the Christian broadcasting in-
dustry through training programs and
publishing. For further information, call
(214) 613-4033.

John MacArthur’s Grace Community
Church in Sun Valley, Calif., recently
celebrated its 35th anniversary with a
special Sunday morning service featur-

Saundra Kreeger

James Dobson Fami-
ly Commentary to
digital compact disc. The first CDs were
made available last month to radio sta-
tions in the United States and Canada
through a special promotional package.

World Vision was recently recognized
by the Association of Volunteer Ad-
ministration (AVA) with a service award
for excellence in recruiting and organiz-
ing volunteers. In 1990, World Vision's

Lisa Barry

SpaceCom Systems
Inc. has finalized an agreement for a
second transponder on the Hughes Com-
munications satellite SBS-6. SpaceCom
will use the new transponder to serve its
FM squared transmission customers
beginning this month. According to
SpaceCom representatives, the new
transponder will provide customers’ sig-
nals with an average of 25 percent more

power.

Benson recording group Glad recently
made a special appearance at "Follow
That Star,” a charity event for the Tear
Fund, Compassion International’s sister
organization in England. The event took
place at the famous Theatre Royal,
Drury Lane, on December 22, to raise
money for 2000 needy children. The
evening was highlighted by the London
Symphony Orchestra with which Glad
performed selections from The Sym-
phony Project and its current release, An
Acapella Christmas.

The National Christian Radio Semi-
nar (NCRS) recently launched the
"Sales Boot Camp." The Boot Camp
was held in Nashville, Tenn., in an effort
to strengthen the sales training offerings
for the gathering of Christian radio per-
sonnel at the Gospel Music Association
Convention in April. Under the direction
of NCRS board members Paul Martin of

CONTINUED ON PAGE 40
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THE

CARIBBEAN BEACON
IS COMING ON
STRONGER AND STRONGER

CARIBBEAN BEACON

The Caribbean Beocon is one of the most
Located in the heart of the Caribbean on the island
of Anguilla. the Beacon is broadeasting 24 hours a
day on Clear Channel 1610 kHlz with 50.000 watts
of transmitter power (with additional power
inerease planned in the near future) and on 690 kHz
(with another 50,000 watt transmitter).

But it doesn't stop there!
In the next few months. a high-powered shortwave
will be operational with one antenna providing cov-

GIVE THE

WINDS

erage of the United States, Canada,
Alaska, Japan and Far Eastern Russia. A second
antenna will deliver an audience from the Mediter-
ranean Countries to Scandinavia. extending across
Europe through Western and Central Russia. blan-
keting the Middle East and curving down across
India.

And that's just the beginning!!

There will be more to come, including a Spanish
schedule by which vour program could be instru-
mental in tearing down the walls in Cuba. the
world’s last commmmist stronghokd. The Caribbean

Beacon stations are producing amazing responses

SHORTWAVE COVERAGE

from over 35 countries for our

90 plus broadeasters, such as: Through the Bible
Radio; Dr. David Regan; (Tinton and Sarah Utter-
bach; Words of Hope; Rev. R.W. Schambach; and
Dr. Gene Scott. Prime broadcasting times are still
available and right now is the time for you to expand
vour radio ministry to reach the world by becoming
one of the outstanding broadeasters on these power-
ful stations. For information on current availabili-
ties and rates for these mighty voices to the world,
please contact:

Caribbean Beacon / Stateside Office

Program Director

730 E. Broadway

Glendale, CA 91205

(818)243-1220

A MIGHTY VOICE!

(Circle 190 on the Reader Service Card)




TRADE TALK . ..
CONTINUED FROM PAGE 38

Salem Radio Representatives and Bob
Lepine of KSLR-FM/San Antonio,
Texas, the Sales Management Track
Committee has announced the second
Boot Camp will take place Saturday,
April 4. For further information, call
(615) 242-0303.

Bruce W. Dunn of Grace Presbyterian
Church in Peoria, Ill., has retired after 40
years as senior pastor. Dr. Dunn was
honored in November by his congrega-
tion at a special service which
featured such notables as
Joseph Stowell of Moody
Bible Institute and Al Sanders
of Ambassador Advertising
Agency. Dr. Dunn has been
named pastor emeritus of the
Grace congregation and will
continue to be featured on the
Grace Worship Hour radio

program.

KQCV-AM/Oklahoma City,
Okla., recently co-sponsored
a sold-out Prison Fellowship
banquet with Chuck Colson
as the featured speaker.
KQCV supports Prison Fel-
lowship through sponsorship
of Project Angel Tree. Station
general manager Robin Jones
interviews prison inmates by
phone concering their invol-
vements with Christian minis-
try, while KQCV staff mem-
ber Paul Sublett conducts a weekly
Prison Fellowship Bible study at
Oklahoma'’s federal prison in El Reno.

Author/broadcaster Vern McLellan has
released Hornets’ Hoop Lines, (As-
sociates Press) a compilation of quips
and quotes from past and present basket-
ball greats. Proceeds from the sale of the
book are contributing to the Uptown
Shelter, a facility which provides assis-
tance for the homeless in Charlotte, N.C.
To receive a copy of Hornets’ Hoop
Lines, send a tax deductible donation of
$6 or more to the Uptown Shelter, P.O.
Box 31603, Charlotte, NC 28231.

The Archives of the Billy Graham
Center at Wheaton College is this year’s
recipient of the Society of American

Archivists’ highest prize for institutions,
the Distinguished Service Award. This
year’s award is significant in that it is
the first time a religious archives has
received such recognition.

WAY J-FM/Fort Myers, Fla., recently
conducted its fourth Birthday Celebra-
tion/Fall Shar-a-thon. Total monthly
pledges amounted to $25,500.

On his recent trip to Russia, Revival
Fires Ministries director Cecil Todd met
with Minister of Education Gennady
Yagodin. Yagodin gave his enthusiastic

Photo courtesy of KQCV-AM
Under the direction of station general manager Robin Jones
(right), KQCV-AM/Oklahoma City, Okla., recently co-sponsored a
Prison Fellowship banquet featuring Chuck Colson (left).

approval for the distribution of New Tes-
tament Bibles by the ministry to the stu-
dents in Soviet public schools. The two
men also discussed strategies for the dis-
tribution process.

The Federal Communications Commis-
sion has granted approval of the transfer
of ownership of WYCL-FM/Reading-
Boyertown, Pa.. to the WDAC Radio
Company in Lancaster. After two chan-
ges of call letters, location, ownership,
and format in as many years, WBYN-
FM (originally WBYO-FM) returned to
the air December 1. The station now fea-
tures a southem and country gospel for-
mat, in addition to national evangelical
Bible teaching and issue programming.
WBYN has returned to its former Boyer-
town address and will continue to
operate as a 24-hour commercial station.

WROM-AM/Rome, Ga., has moved to
a new 1600-square-foot facility located
at 1105 Calhoun Avenue, Rome, GA
30162. Veteran broadcaster Jim McRee
has been named station manager.

Jack Hayford, speaker for the Living
Way radio and television ministry, is the
general editor of the new Spirit Filled
Life Bible recently released by Thomas
Nelson Inc. According to Thomas Nel-
son representatives, the Spirit Filled Life
Bible is the first study Bible ever to ad-
dress the "entire Body of Christ from the
perspective of the broader Pentecostal/
Charismatic community."

Bob White, general man-
ager of WFEL-AM/Bal-
timore, Md., has left the
station to pursue other
career interests. He is cur-
rently a media consultant
and is serving in the
capacity of part-time ac-
count executive for Traffic
Team, a Baltimore-based
traffic reporting service.
White’s telephone number
is (410) 931-1176.

Frank E. Stranges, Chris-
tian broadcaster and Inter-
national Theological Semi-
nary president, has been ap-
pointed chief chaplain of
the Veterans’ Forum. Dr.
Stranges has also been
nominated for national
chaplain of the Association of Chiefs of
Police.

KLRD-FM/Yucaipa, Calif., recently
participated in a drive to collect canned
foods and toys for needy families at
Christmas. The drive was promoted
through a series of remote broadcasts
called The Traveling KLORD Christmas
Party.

HCJB World Radio has announced
plans to move its international head-
quarters from Miami, Fla., to Colorado
Springs, Colo. HCJB president Ron
Cline stated the move would provide a
"more desirable quality of living, as well
as a reasonable cost of living for [the]
staff.” In addition, shortwave radio
HCJB/Quito, Ecuador, recently an-
nounced it has begun broadcasting
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programs in the Kikongo language to the
western African nations of Angola,
Congo, and Zaire.

Star Song Communications and radio
personality Rick Tarrant (20 the
Countdown Magazine) of Communion
Communications are sending their new
series, Words of Encouragement, to
ministers, speakers, and key industry
leaders from the Christian community.
The three-tape series, Words of Joy,
Words of Peace, and Words of Love, is a
production of the spoken Word of God
over a reflective bed of music. For more
information, call (615) 269-0196.

Major Jorge M. Booth has been ap-
pointed as the new producer for the Sal-
vation Army’s Wonderful Words of Life
radio program. Booth recently trans-
ferred to the USA Southern Territory
from international headquarters in Lon-
don, England.

Christian Video Enterprises Inc. has
announced the release of the Bernie-Ven-
ture Video Sampler. This narrated
sampler shows exciting scenes from all
12 episodes of The Gospel According to
Saint Bernard video series. For further
information call (305) 321-0106.

The K-LOVE Radio Network has just
completed its most successful Share-a-
thon to date. Monthly pledges totalling
more than $106,000 were made, and
more than $43,000 in one-time gifts
were donated.

David Hocking’s Calvary Church of
Santa Ana, Calif., recently celebrated its
60th anniversary with the dedication of a
new 3200-seat worship center. The new
facility features an orchestra lift, theater-
style seats on a multi-sloped floor, a cus-
tom designed digital audio sound sys-
tem, and a four-camera complete tele-
vision control room.

Sandi Patti and Hallmark are col-
laborating on a special Christmas release
which will appear in Hallmark stores in
time for the 1992 Christmas season. The
project, entitled "Celebrate Christmas,"
features Patti and the London Symphony
Orchestra. The cassettes and CDs will be

The animals of Critter County and their
creator Christine Wyrtzen recently ven-
tured to the wilds of the Cincinnati
(Ohio) Zoo for activities which took
place during the second annual Zoo Fel-
lowship Week. The special celebration
featured programs and events specifical-
ly designed for church youth groups.

Christine Wyrtzen

WWDJ-AM/Hackensack, N.J., has an-
nounced the appointments of Wendy
Bucceri to the position of promotion
director and Keith Stevens to the posi-
tion of program director and morning
drive personality.

Wendy Bucceri

Gil Few, long-time Christian music sales
executive, has resigned his position as
vice president of sales at Spectra Dis-
rtibution Inc. to devote his energies to
Gil Few & Associates, his new Chris-
tian music product development, market-
ing, and sales consulting service. The
new firm is located at 468 McNally

Q= =
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I8yagtSellers!

CLOTHBOUND
*(1) 1. The New World Order, Pat Robertson, Word
blishing
(3) 2. The Coming Economic Earthquake, Larry
Burkett, Moody Press
3. Under Fire, Oliver North with William Novak,
arre rCollins Publishers and Zondervan
Publishing House
. In the Eye of the Storm, Max Lucado, Word
Publishing
. Simple Faith, Charles Swindoll, Word
Publishing
. Life’s Not Fair, but God Is Good, Robert H.
Schuller, Thomas Nelson Publishers
. My Utmost for His Highest, Oswald Chambers,
Barbour & Co., Discovery House Publishers,
G.R. Weleh Co. Ltd.
(8) 8. Prodigals and Those Who Love Them, Ruth
(B‘:,ll lg;‘alwm. Focus on the Family Publishing
o
(5) 9 Hope for the Troubled Heart, Billy Graham,
Word Publishing
(16) 10. Quiet ’ﬁmes for Cou Ies, H. Norman Wright,
arvest House Pu ers
(18) 11. Little House in lhe Ourks, Laura I
Wilder and Stephen W. Hines, Editor,
Nelson Publishers
12. Passages of Marriage, Frank and Mary Alice
Minirth, Brian and [kborah Newman, and
%ﬂd Susan Hemfelt, Thomas Nelson

13. Why America Doesn’'t Work, Chuck Colson
and Jack Eckerd, Word Pubhshmg
(9) 14. The Grace Awal Charles Swindoll,
Word Publishing
(7) 15. Fit to Be Tied, Bill and Lynne Hybels,
Zondervan Publishing House
(11) 16. Love for a Lifetime, James Dobson,
Multnomah Press
(1M 17. The A plause of Heaven, Max Lucado, Word
shing
(10) 18. Strmght Talk, James Dobson, Word Publlshmg
(12) 19. How to Be Pentecostal Without S?enkmg in
Tongues, Tony Campolo, Word Publishing
(14) 20. A Touch of His Freedom, Charles Stanley,
Zondervan Publishing House

PAPERBACK

. Warsaw Requiem, Bodie Thoene, Bethany

House Publishers

A Woman Named Damaris, Janette Oke,

Bethany House Publishers

. Good Morning, Holy Spirit, Benny Hinn,

Thomas Nelson Publishers, Walker & Co.

This Present Darkness, Frank Peretis,

Crossway

Stick a Geranium in Your Hat and Be

Happy!, Barbara Johnson, Word Publishing

Roses for Mama, Janette Oke, Bethany House

Publishers

. Piercing the Darkness, Frank FPeretti,

Crossway Books

God Uses Cracked Pots, Patsy Clairmont,

Focus on the Family Publishing (Word)

. Dead Air, Bob Larson, Thomas Nelson

_l;_uhbhshers Smalley and John Trent,
. The Blessing, Gary a n
Pocket Books
. My Utmost for His Highest, Oswald Chambers,
Barbour & Co. Fleming H. Revell Co.
12. A Woman's Guide to Spiritual Warfare,
Quinn Sherrer and Ruthanne Garlock, Vine
Books (Servant Publications)

(11) 13. Love Is a Choice, Robert Hemfelt, Frank
Minirth, and Paul Meier, Thomas Nelson
Publishers

(4) 14. A Place in the Sun, Michael Philli; and
Judith Pella, y House Publi

(10) 15. The Crown and the Crucible, Mwhael Phillips

nd Judith Pella, Bethany House Publishers

(18) 16. .loshua.-losepll Girzone, Macmillan Publishing Co.

(17) 17. Mere Christianity, C.S. Lewis, Macmillan
Publishing Co., alker & Co.

9) 18 Becominga Woman of Excellence Cynthia
Heald, NavPress

(16) 19. The Love Hunger Weight-Loss Workbook,
Frank Minirth, Paul Meier, Robert Hemfelt, and
Sharon Sneed, Thomas Nelson Publishers

20. Danzig Passage, Bodie Thoene, Bethany House
ishers

*Last month's position
This list is based on actual sales in Christian bookstores in the United
States and Canada during November. All rights reserved. Copyright
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PROGRAMMING ISSUES

Religious Broadcasting is pleased to debut
Programming Issues in its redeveloped format.
Throughout the year, distinguished members of
the religious broadcasting community will ad-
dress the most current issues and trends in
programming and its related fields.

Future issues will include articles by Bob
Augshurg of Programming Plus; Char Binkley
of WBCL-FM/Fort Wayne, Ind.; Paul Hollinger
of WDAC-FM/Lancaster, Pa.; Todd Isherner of
Skylight Satellite Network; Bob Lepine of
KSLR-AM/San Antonio, Texas; Rod Robison of
Family Life Broadcasting; and Jim Sanders of
Ambassador Advertising. In February, Sanders
will delve into the controversial subject of
program length standards.

"So, are you it?"

The question was inevitable. I had
been hearing it for years. My male inter-
rogator meant no insult but was frustrated
by his lack of options.

Perfect Timing:
Women In
Christian Media
Management

by Char Binkiey

"Aren’t there any more women in
management we can nominate for the
committee? [ don’t suppose you. .. ."

Why aren’t there more women in
Christian media management? In ponder-
ing this question I considered the obvious.
Even in secular organizations there have
not been many women in management.
Only in recent years has there been an ac-
ceptance of women in Christian leader-
ship.

Let’s look forward, however, to atime
when women not only aspire to manage-
ment but have greater opportunity to ex-
perience it. Hoping the female reader may
have that aspiration, here is a "Preparation
Checklist for Future Female Managers."”

(1) Recognize media management
as a viable ministry career goal. The
journey to management may seem long
from where you are now, but it is worth the
effort if you have good people manage-
ment skills.

There are a few safe places left in this

world. As a manager you have the oppor-
tunity to create a safe place for your staff
members — a place where they can grow
and flourish to be their best in ministry for
the spiritual benefit of an audience of
thousands daily.

You have the opportunity to develop
quality ministry standards so your
audience can experience Christian broad-
casting at its best. Imagine taking all that
you believe a ministry should be and mold-
ing your station to that excellence.

(2) Experience as much as possible
on your way to management. Before I be-
came a manager, it would irritate me that [
was always asked to take the minutes at a
meeting simply because 1 was the only
woman present. Now, however, I find the
skills developed in that role enable me as
the committee chairperson to summarize a
decision or procedure so the intended ac-
tion is clear.

Never underestimate the value of
what you leamn in a servant role. Remem-
ber: ministry management at its best is ser-
vant leadership. Also, you never know
what skills you will need. Using a toilet
plunger or a broom are not beyond the call
of management duty.

(3) Practice being a team player.
She who is a good team player will be a
good team manager. Sharon’s greatest goal
was to be a manager, but being a lone star
was her daily mode of operation. On group
assignments she sorted out the segment of
the job she wanted and produced it without
a flaw. She made certain her portion of the
assignment was better than anyone else’s.
When it came time for credit she did not
want her name linked to the completed
project, only her perfect segment.

Should Sharon become a manager,
she and her employees will experience
major frustrations:

* None of her employees will be able to
perform to her satisfaction.

« Sharon will be unable to nurture others
for fear their talents will outshine hers.

« Since Sharon will desire the limelight,
she will find great difficulty in the team
receiving the credit for the success of
the ministry.

(4) Share your management goals
with your supervisor. Barbara expressed
to me the frustration she felt at being con-
tinually overlooked by her manager when
promotions were given. Knowing that she
was a gifted and competent worker, I asked

if she thought her manager knew of her
aspiration to one day be a manager. Chuck-
ling, she said, "No, I thought he would
have guessed it."

Often managers assume that com-
petent employees are doing exactly what
they will want to do forever, while the
employee is working hard "hoping to be
noticed" and promoted. Discuss you goals
with your manager. Are promotional op-
portunities possible within your organiza-
tion? Are you being groomed for an ad-
vanced position? Should you not be
promoted to a position for which you felt
you were qualified, ask why. Ask in order
to learn of the areas in which you need to
improve.

(5) Do not reinforce stereotypical
myths about women. The humorous
greeting card reads, "Women proclaim
how independent and capable they are and
then go to the ladies’ room in groups!” By
our own words and behaviors we have the-
ability to sabotage progress by reinforcing
the myths regarding women in leadership.

While statements such as, "Must be
PMS" or "Just like a woman, I’ve changed
my mind again” may be offered as humor,
they serve to reinforce the myth that
women cannot be trusted to be good
managers due to hormones. It is interesting
to note that the woman who makes such
statements would be highly offended
should a male peer or supervisor make
them.

(6) Do not concentrate on invading
the male fraternity. The best professional
advice that can be given to a woman was
given to me by my husband when I entered
Christian media management. He said,
"Char, don’t spend your energy being
frustrated over exclusion from the male

CONTINUED ON PAGE 50

42

JANUARY ® 1992

RELIGIOUS BROADCASTING



Woodrow Kroll
brings the Bible
to life for you!

Trying to comprehend God's Word
can seem overwhelming at times.
But if you don't know what the Bible
says, you can't live as you should.

Now Woodrow Kroll, Back to the
Bible's General Director and Bible
Teacher, brings you practical,
encouraging teaching that will help
you discover how God's Word
relates to every area of your life. And
he'll make the Bible come alive for
you in a fresh, exciting way.

Tune in today to Back to the

Bible for biblical messages
that will change your life!

BACK TO THE BIBLE

Good Life Associates, Martin Jones, Manager
Box 81803 o Lincoln, NE 68501e402-474-6440

(Circle 17 on the Reader Service Cand)




Televangelism and American
Culture: The Business of
Popular Religion
by Quentin J. Schultze
Baker, 1991

Reviewed by Harry Conay

In a lengthy introduction to Televan-
gelism and American Culture: The Busi-
ness of Popular Religion, author Quentin
J. Schultze (who edited the well-received
American Evangelicals and the Mass
Media), quickly reveals the book’s
premise and the content of each chapter,
thereby tempting the busy reader to skim
or skip the rest. Resist the temptation,
for that which is only briefly mentioned
therein is subsequently examined in rich
detail.

The stated purpose of this well-or-
ganized book (written in a no-nonsense
manner reminiscent of a graduate level
thesis), is to examine "how and why
televangelists are helping to transform
American Christianity from a church
into a business. . . . An examination of
these trends indicates that marketing and
ministry are now close partners. Each in-
fluences the other, and not usually for
the good."

Later, Schultze adds that television
ministries "are increasingly dependent
upon the strategies of modern advertis-

ing, sales promotion, marketing, and
management.” He details their use of
modern technology; their questionable
fundraising techniques; the emotional
manipulation of viewers; negative in-
fluences on local church values, beliefs,
and practices; notable television per-
sonalities; recent health and wealth
heresies; the superficial glitter and glitz
of entertainment; and the original scan-
dals involving Jim Bakker and Jimmy
Swaggart.

As here depicted by Schultze,
televangelism has become quite worldly
and he is critical of shortcomings, its
negative influences, and especially its
lack of positive evangelistic results.
Since he feels they are essentially
preaching to the already converted,
Schultze characterizes contemporary
televangelism as "largely an evangelistic
flop," more interested in soliciting funds
to sustain programming than in evan-
gelizing — despite all their highly
charged rhetoric to the contrary.

In the final chapter, entitled
"Redeeming the Electronic Church,”
Schultze "offers some suggestions for
bringing televangelism under the critical
purview of the church." These are cer-
tainly worth considering (if one can
manage to envision "the church” impos-
ing a standard of unity and discipline

upon such a free-
wheeling medium as
television when it
cannot speak in a
united voice on be-
half of the myriad
denominations  and

The Businessof opuar Reliion

Teevangelism
[1can

independent con-
gregations which
comprise it).

The reader is
urged to note that, QllClﬁllJ.Sdlll“R
because Schultze
bases his discussion primarily on a small
number of major, highly visible, nation-
ally received television ministries, the
book cannot claim to be speaking about
all American televangelists. This is
probably just as well because smaller,
local broadcasters would most likely ob-
ject to being lumped in the same
category as Bakker, Swaggart, Oral
Roberts, Pat Robertson, Jerry Falwell,
Robert Schuller, Bishop Fulton J. Sheen,
and Rex Humbard, to cite names which,
invariably appear throughout the pages
of this book (and almost always in a
critical context).

As a result of their waning status
and influence, much of what this book
has to say about celebrity televangelists
has become social history and, as a his-
torical overview depicting the zenith

Interview Insights

by Jonathan Petersen

A new year! Time to assess your
programming and determine what new
and fresh approach you can offer your
audience. One new element could be the
inclusion of a book review feature on
your station. In previous columns, we
have discussed what is necessary to
develop a comprehensive department at
your station for reviewing books and in-
terviewing authors. How that is practiced
by some is the subject of this month’s
column.

Phyllis Straughan is a religious radio
book reviewer in Orange City, Fla. Once
a month she produces enough 60-second
review spots to air Monday through
Friday all month. She says she selects
books to review "that help inspire the or-

dinary lay person; books for the general
public.” She watches for well-known
authors, such as Charles Swindoll, Bill
Hybels, and Philip Yancey, and makes
sure to review their latest work.

In  writing her 140-word daily
review, Straughan builds it around a
quotation from the book, taken either
from the introduction, or the topic sen-
tence in a chapter. "Generally the authors
are clear in stating why they wrote the
book,” she says. "I look for that and
determine whether they have met their
goal.”

She considers herself a reviewer, not
a critic; she only reviews books that she
feels comfortable recommending. "If 1
don’t like a particular book, I won't

review it on the air,” Straughan says.
Along with adult books, she includes
books for children at least once a week.
Michael Dalton produces and hosts
The Christian Bookbeat on 100,000-watt
WHCF-FM in Bangor, Maine. It is a
five-minute Monday through Saturday
feature aired at 12:55 p.m. It follows /n
Touch with Charles Stanley. Dalton
divides books for review into two
categories and reviews in both: popular
topics, hot issues, and well-known
authors; and cutting-edge topics, general
life issues, and unknown authors. "I try
to read other book reviews to stay cur-
rent with what’s being published and
what 1 should include in my program,”
says Dalton. "I also will talk with Chris-
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(some might claim, "nadir”) of televan-
gelism, the book is quite excellent. But
since most of these broadcast giants are
no longer on the cutting edge of the
religious scene, their present influence
(pro or con) is certainly open to ques-
tion, That is why [ cannot agree with
such claims as "Televangelism may even
be the flagship of American religion, set-
ting the style and tone of local and
denominational church life,” or "as goes
televangelism so goes American Chris-
tendom."

Nor do [ believe that their methods
have shaped "the church’s concepts of
worship and liturgy.” (Whereas Schultze
does not give them positive credit for
success in evangelizing, I am equally
reluctant to place too much blame on
them for adversely affecting church wor-
ship in any substantive way.)

Lastly, one wonders if the author in-
tends to imply that local broadcasters are
guilty of the same flaws as the more na-
tionally known ones. What is the impact
of local broadcast ministries? In what
respects do they mimic the practices
criticized here? Are their evangelistic ef-
forts more successful? Are their motives
more pure? Perhaps the answers to these
questions could serve as the inspiration
for yet another well-researched book on
American televangelism by Quentin J.

Schultze.

Harry Conay, an educational media spe-
cialist, lives in West Orange, N.J.

Seeking God: My Journey
of Prayer and Praise

by Joni Eareckson Tada
Wolgemuth & Hyatt, 1991

Reviewed by Donald J. Peterson

The subtitle of this book, My Jour-
ney Through Prayer and Praise, can be
misleading. It suggests that the book is
solely a spiritual autobiography of author
Joni Eareckson Tada, known to millions
as "Joni." Although Tada does share
events from her life and Christian "jour-
ney” throughout the book, her chief aim
is to lead her readers, by example, to a
more rewarding life of prayer and praise.

Tada accomplishes this very effec-
tively by focusing on biblical principles
of prayer and praise in light of her own
encounters with a God who loves to in-
teract with His people. And some of
Tada’s answers to prayer are truly
remarkable — like the time on a camp-
ing trip when she asked God to bring na-
ture close to her. The lesson here is that
God sometimes takes us literally!

We soon discover in reading Seek-
ing God that familiar and sometimes dry

tian bookstore managers."

Dalton started reviewing books as a
weekend feature, but because of popular
demand it became a daily. He reviews
adult and children’s books as well as
videos. In determining a book’s value, he
looks for endorsements from respected
leaders and makes note of who writes the
foreword to the book. He scans chapter
titles and judges how each chapter ac-
complishes its stated purpose.

Dalton also considers himself more a
recommending service. "I won’t review a
bad book on the air, I'll just ignore it," he
says. Books he considers off limits are
those that "are blatantly anti-Christian,
strongly opposite to the station’s
philosophy and mission, or when the
author’s lifestyle doesn’t seem to match

the book’s message.” Dalton will invite
listeners to write scripts and mail them
in. One unique angle is asking teenagers
at the local Christian school to write
reviews of youth books.

Write to me about how your station
produces book reviews and author inter-
views. My address is Media Relations,
Zondervan Publishing House, 5300 Pat-
terson Avenue SE, Grand Rapids, MI
49530.

Jonathan Petersen is director of media rela-
tions for Zondervan Publishing House and
executive producer of the Zondervan Radio
Network in Grand Rapids, Mich. He was
formerly the religion news editor of UPI
Radio Network.

passages of Scripture .
can take on fresh g Jom
meaning when tested Eareckson’Tada
in life’s crucible. §’
And anyone familiar
with Tada’s life story
— including a diving
accident as a teen-
ager that left her
paralyzed from the
neck down — will
appreciate the in-
sights into prayer
that she has gained during her 25 years
without the use of her hands and legs.
Seeking God then, is more than an
account of Tada’s own "journey" with
God, as fascinating as that is. It is also a
primer on prayer for the rest of us. Ques-
tions at the end of each chapter are
specifically  designed for personal
meditation or group discussion. And
with Tada as our mentor, we have one
who has not merely studied prayer as an
academic exercise, but who has spent

-

£ My
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CONTINUED ON PAGE 50

AUTHORitative interviews!

Perfect for the start of the year, interview Or. Ben Carson.
His new book, THINK BIG, is his philosophy
that pulled him out of the ghetto of Detroit into
the operating room of Johns Hopkins
University Hospital in Baltimore.

Interview questions: What do you mean by the
need to recognize your talent? How should
someone “actively read books™? Why do you
say, "Never get too big for God™?

AUTHOR AVAILABILITY: Baltimore, Md., and
by telephone.

CONTACT: Media Relations, 800-727-8004.
& ZondervanPublishingHouse

A Division of Harper CollinsPublishers

(Circle 224 on the Reader Service Card)
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Several years ago, I devised a strategic
approach to remind myself of what the best
opportunities for fundraising are and
where they lie. The strategy enabled me to
determine how to invest scarce time and
financial resources to produce the highest
return on the investment. When determin-
ing a strategy, the following questions
should be considered:

(1) What events will return the most
income per dollar investment? (2) What
audience do they best address? (3) What
types of gifts should be solicited at each
event? (4) How can I gauge results?

Below are four options to consider as
fundraising methods to involve the broad-
based audience in the work of your station.

Fundraising:
Matching Need

With Method

by Lauren Libby

Concerts

When money needs to be raised for a
special project, one of the first suggestions
is a concert. Concerts are excellent
vehicles to recruit a large number of names
and one-time small cash gifts. But for the
potential dollars raised versus the time and
resources involved, the retum on invest-
ment is relatively low.

Therefore, from a pure funding
standpoint, concerts are not a good invest-
ment of scarce staff time and a limited
budget. However, if your goal is to build a
mailing list for direct mail, to secure one-
time gifts, or to build community recogni-
tion, a concert can be an excellent method.

Sharathons

The sharathon is a funding tool some-
what unique to inspirational broadcasting.
The rate of return on time and funding in-
vested is phenomenally high. However,
the sharathon is not a "fix all” for the an-
nual budget — it should be viewed as a
platform for further fundraising activities
throughout the rest of the year.

The return on investment can go as
high as $400 returned for every one dollar
invested, provided the event is preceded by
a quality, eye-catching, pre-sharathon

direct mail piece that includes solicitations
for match grants to be used in the sharathon
itself.

Another component of a successful
sharathon is asking local business people
to underwrite specific portions of the
sharathon budget, such as publicity, gift
premiums, or other packageable costs of
the sharathon.

Direct Mail

Direct mail, when done well, can be
the leveling agent for low donor income
months, such as the summer slump in July
and August. And a good year-end mailing
can boost giving because of tax considera-
tions.

KTLF-FM/Colorado Springs, Colo.,
prepares an annual pre-sharathon mailing
plus three other direct mail pieces. Because
of listener commitment in the Christian
community, we have found direct mail to
perform better in inspirational broadcast-
ing than in other areas of ministry due to
constant personal contact with the donor
via daily programing.

Telephone Solicitations

Recently, telephone solicitations have
come under criticism because of the abuse
of this medium by automated computer
"talking voices" or by nonprofits exerting
undue pressure on potential donors. Addi-
tionally, the telephone is used heavily by
for-profit companies, so the consumer
often feels bombarded in his or her own
home.

However, over the last two years we
have used "tele-ministers” to call previous

donors who did not recommit annual
pledges during the sharathon. The follow-
ing are reasons one might suspect previous
donors did not recommit:

* They were displeased with programing.

* They did not have the funds to repledge.
* They decided to give elsewhere.

When asked why they did not call
during sharathon, donors who did not
repledge gave the following answers:

* They were out of town during sharathon.

* They were not aware of the sharathon.

* They could not get through because of a
busy telephone line.

* They had moved from the listening area.

More than 70 percent of the non-
repledging donors recommitted their
pledge when approached in a low-pressure
manner on the telephone. Many even ex-
pressed thanks for the telephone reminder.

The rate of return on telephone
solicitation has been as high as $20 per dol-
larinvested. Additionally, the station made
a positive public relations impact because
the telephone caller asked the donor for a
current prayer request for which the staff,
in turn, prayed.

Broad-based fundraising — reaching
large numbers of people efficiently to
share the vision of the ministry — can be
a great help to a station’s funding strategy
if the appropriate method is applied to the
specific need and situation.

Lauren Libby is vice president of develop-
ment and communications for The
Navigators. He also serves as co-chairman
of Educational Communications of
Colorado Springs, Colo., the owner of KTLF-
FM.

ELEMENTS OF SUCCESSFUL
BROAD-BASED STRATEGIES

Typical
o on Type of Gt
___Comments to Solicit
111—21 | Good tor donor/ One-fime cash
name acquisition offering
350:1-450:1/ Solcits istener Monthiy/cash/
commitment day sponsorships/
match grants

Best Audience
__Activity Environment for Success
Concerts Broad kstening audience
Sharathons 8road istening audience
Direct Mallings | Segments based on Qift size and 5:1—12:1 = Specific projects/ Cash gifts/
known donof interest progroms 3-month pledges/
day sponsorships
Telephone Acquiring sharathon “recommitment®  10:1—20:1  General operating = Monthly gifts/
Recommitment | ond new donor acquisition income one-time cash gifts
Solicitation
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An Open Letter To The Church From The Families of Hurting People..




MUSIC MATTERS

Twila Paris

Women Bring
Diversity To
Christian Music

by Darlene A. Peterson

Sanctuary
by TWILA PARIS

" Produced and arranged
by Richard Souther

executive producer Darrell A. Harris
Star Song

In Old Testament times, those wor-
shipping God brought offerings of the very
best of their flock or harvest. The three
wisemen brought their precious gifts of
gold, frankincense, and myrrh to the Christ
child. When we offer praise and worship
to the Chirist child, we too are to bring our
very best.

Twila Paris clearly brings her best to
Sanctuary. Finely crafted, beautifully ar-
ranged, lush musical settings complement
the clarity and simplicity of Paris’ voice
and lyrics. Somehow, in the depth and sin-
cerity of her lyrics, coupled with the ex-
pressive way she sings them, Paris
manages to say more in a few lines than
some artists manage to say on an entire
album.

Helen Baylor

Sanctuary invites us to assume a
prayerful, peaceful, worshipful aititude
and just reflect on the Lord and our
relationship with Him. Fresh instrumental
versions of some of Paris’ previously
released songs are inserted among new
songs. But the lyrics are included for the
instrumental versions so that the listener
can reflect on their meaning.

Producer Richard Souther used his
expertise with synthesizers and samplers
to weave in some ear-catching layers of
sound. He also brought in the work of some
talented musicians. Fiddler Alasdair Fraser
provides some Irish and Gaelic flavorings,
Abraham Laboriel and Phil Keaggy
provide some beautiful guitar work, and
Justo Almario contributes the expressive
sax solo in "We Bow Down," as well as
some flute playing.

This latest Twila Paris release truly
provides a musical Sanctuary in which we
can focus on the Lord.

Look a Little Closer
by HELEN BAYLOR

" Produced by John Bokowski Jr. for
King’s Court Productions, Inc. and
Helen Baylor for One A'’Chord Productions

executive producer Bubba Smith
Word

Having started her professional sing-
ing career at age 12, worked her way up the
secular R&B ladder, recording and touring
with artists such as Aretha Franklin, Stevie
Wonder, B.B. King, and Chaka Khan, and

Rachel Rachel

having toured with the counter-culture
rock musical Hair, Helen Baylor certainly
experienced success in the music industry.
But she also experienced the drug abuse
and burn-out that so often accompany such
a career.

At the peak of her drug abuse, God
reached out and touched her through a
Christian television broadcast. She gave
her heart to the Lord and was completely
delivered from drugs. After withdrawing
from the music business for a time, she
eventually was given the opportunity to
pursue what became a growing desire in
her heart — to sing again for the glory of
her Lord. In 1989, Word released her
recording Highly Recommended, which
was well received.

Look a Little Closer is another fine
release that showcases her husky and pas-
sionate, yet skillfully controlled voice. Her
years of professional singing experience
shine out in this collection of both joyous,
upbeat tunes and expressive ballads.
Baylor blends R&B, soul, and pop ele-
ments for an exciting, energetic sound.

But sound isn’t where it ends. The
lyrics on this recording give Baylor some-
thing to sink her voice into. She wrote the
lyrics to six of the songs and chose the
others well. Many focus on the transform-
ing power that Jesus brings to our lives.
The title track makes the most personal
statement of that theme — yet can be
universally applied to all believers.

Look a little closer

Can't you see that | have changed
I'm not the girl I used to be

My life is rearranged
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Look a lintle closer

I"m not the one I used to be

I gave my heart to Jesus

And He gave a brand new life 10 me.

Way to My Heart
by RACHEL RACHEL
" Produced by Billy Smiley
executive producer Lynn Keesecker
______ Daysping

It would be easy to review this group
tor the suke of pure novelty — just because
it happens to be the first all-female group
to emerge in the Christian music industry.
But beyond that superficial distinction,
they happen to be a talented group.

Having individually played
throughout the California club circuit,
these women are skilled. mature
musicians. Coming from diverse back-
grounds, they share the common mission
of playing in a band, whose heart’s desire
is to reflect the light of the Gospel they ex-
perience in their own lives to a hurting
world.

The five-member band consists of

Cheryl Jewel, lead vocals; Heli Sterner.
lead and rhythm guitars; Brynn Beliran,
keyboards; Jennifer York, bass; and Jen-
nifer Sparks, drums. Says Beltran, "The
one thing we've seen from our experiences
in the clubs is the quantity of hurting
people out there. Pain is real in this world
and people use music, drugs. and alcohol
1o ease the pain. We want our music 1o be
a bridge 10 a place where we can offer them
an alternative, an ultimate solution.” Adds
Sparks. "I think there is a message for al-
most everyone on our album and that mes-
sage is faith.”

Skillfully mixing rock, pop. and
R&B. the group’s debut recording covers
themes such as relationships. broken
promises, life’s joys. and struggles with
love, drugs. and aicohol. A rousing rendi-
tion of Kerry Livgren's "Carry On My
Wayward Son" is a special treat. With Way
to My Heart. the women of Rachel Rachel
prove themselves to be far more than a
novelty.

Darlene A. Peterson, a contributing editor
to Religious Broadcasting magazine, lives
in Parsippany, N.J.

PRE-ADDRESSED
MAILING
LABELS

Save valuable time and money addressing envelopes.
Order your own pre-addressed mailing labels from The
Directory of Religious Broadcasting today.

For your convenience, you can order labels from the
Directory by any section in either zip code or
alphabetical order. And, you can order them on either
4-up cheshire or pressure sensitive labels according to
your individual needs.

Over

1100 Religious Radio Stations
336 Religious TV Stations
1125 Religious Program Producers

and much, much more . . .

For more information and to order
your labels now, call:
National Religious Broadcasters

(201) 428-35400

or

FAX (201) 428-1814
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SHARPENING YOUR
COMPETITIVE EIGE:

SALSA, SUN & SUCCESS

Ry

The Phoenix and
Tucson Chapters of AWRT
cordially invite you to

AMERICAN WOMEN IN
RADIO AND TELEVISION
THE 41st ANNUAL CONVENTION

gy,

La Posada Resort Hotel
Paradise Valley, Arizona

AAAAAAAAAAAAAAAALALAAAALAAL

You may also obtain further
information by writing to:

American Women in Radio and
Television, Inc.
1101 Connecticut Avenue, NW
Suite 700
Washington, D.C. 20036

(202) 429-5102
(202) 223-4579 Fax

(Circle 150 on the Reader Service Card)

WASHINGTON WATCH
CONTINUED FROM PAGE 8

ing channels, using conventional technol-
ogy, and on its ATV channels, using ad-
vanced systems. Once ATV becomes the
dominant transmission medium, broad-
casters would be required to surrender one
of the two channels.

The Commission is seeking comment
on how it should establish a date for ATV
conversion and the surrendering of chan-
nels — for example, by measuring nation-
wide penetration, or selection of a "date
certain” for conversion.

Specifically, the agency is exploring
the interoperability of ATV with satellite
delivery, broadband fiber optic systems,
computers, VCRs, and other media. As

audio, video, voice, and data transmission
technologies continue to converge, com-
patibility of these systems will be of in-
creasing importance in the future.

The Commission’s ATV rulemaking
proceeding is a significant first step in the
implementation of advanced video tech-
nologies. The issues discussed above raise
key threshold questions, and their ultimate
resolution will have a profound impact on
the U.S. television industry.

Richard E. Wiley, a partner in the Washington,
D.C., law firm of Wiley, Rein & Fielding, is a
former chairman of the Federal Communica-
tions Commission and is general counsel for
National Religious Broadcasters. He was as-
sisted in the preparation of this article by
John C. Hollar and Rosemary C. Harold, as-
sociates in the firm.

GLOBAL CHALLENGES
CONTINUED FROM PAGE 36

freedom, they will be more receptive to the
other things we have to say about our faith.
It is a long shot. Those who labor in the Is-
lamic vineyard labor in very stony soil.
However, it is a shot we can’t afford not to
take.

Meanwhile, Christians have to be par-
ticularly sensitive when they are talking
about evangelism in relation to Jewish
people. It is a very sensitive subject. We

need to tread carefully. There is, however,
one aspect of the Good News of the Gospel
that we can share openly with Jews,
whether they believe in God or not or
whether they believe in Jesus as the Mes-
siah. We have a common message of ul-
timate redemption. That is a message in
which the Jews intuitively believe, and that
is a message central to the Christian.

David Aikman is senior correspondent for
Timemagazine. © David Aikman. Printed with
permission.

PROGRAMMING ISSUES
CONTINUED FROM PAGE 42

fraternity.” Had he not forewarned me, 1
would have been caught off guard many
times. I would have taken personally that
which appeared to be intentional exclusion
but which [ now know is merely a lack of
awareness.

By understanding that the exclusion
has nothing to do with you as a person, you
will save yourself energy better used else-
where. It is not a statement about you but
a statement about the short distance we

have come in relationships between the
sexes in Christian ministry.

However, if your experience is like
mine, God will bring into your life men
who see women as valuable co-laborers in
ministry. If you have been considering
making a move toward Christian media
management, go for it! There is plenty of
room for you, and the time has never been
better.

Char Binkley is general manager of WBCL-
FM, a 50,000-watt inspirational Christian sta-
tion in Fort Wayne, Ind.

THE BOOK SHELF
CONTINUED FROM PAGE 45

much time conversing with God and
watching Him interact in her own life and
in the lives of others. In fact, Tada is quick
to point out that prayer is something we do.

"Prayer is not something we can learn
through reading a book. It is a discipline. It
is an art, and it is hard work."” Likewise,
praising God is "not something that comes

naturally to any of us,” says Tada. Rather,
it "runs an aggravating interference pattern
against our nature.”

In Seeking God, Tadaencourages each
of us to begin our own joumey of prayer
and praise. "And as you step out into it,"
she says, "you'll discover the journey is
wonderful. As you seek and find God."

Donald J. Peterson is the associate editor of
Religious Broadcasting magazine.
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CLASSIF

1.L

HELP WANTED

STATION MANAGER needed for
southwest Florida non-com CHR FM.
Individual must enjoy public relations
and community involvement. Position
will include a moming air shift with cur-
rent co-host Steve Dees. Send tape &
resume to: Bob Augsburg, WAYJ, P.O.
Box 061275, Fort Myers, FL 33906.
WAY-FM is an equal opportunity
employer.

CALIFORNIA — SALES MANAGER
for full-time clear channel AM with FM
CP. Christian format. Prefer verifiable
experience in Christian and secular radio
sales. Future growth in AM and FM ap-
plications with 2 CPs. Send resume,
sales, and salary history to: 3070
Skyway Drive, Suite 501, Santa Maria,
CA 93455. EOE.

SITUATION WANTED

YOUNG BROADCASTER LOOKING
for job in Christian radio. Over three
years experience as announcer on large
Christian FM stations. Recently
graduated with degree in communica-
tions. Have production skills and ex-
perience, good knowledge of all types of
Christian music, and greatly desire to

How to Place
A Classified Ad

1. Type all copy.

2. Indicate category: Help Wanted,
For Sale, Services, Situation Wanted.

3. Employment-related ads are $40
per column inch.

4. All other ads are $60 per column
inch.

5. 20% frequency discount on six ads
or more when all ads are prepaid.
35% discount on 11 insertions.

6. Write or call NRB, 299 Webro
Road, Parsippany, NJ 07054, (201)
428-5400. An NRB box number is
available for an additional $25.

7. All classifieds must be prepaid.

serve Christ. Will relocate. Blake
Thornton, 192 Lakeforest Circle, Athens,
GA 30607, (404) 543-8464.

ACCOMPLISHED SALES MANAGER
with 20 years experience in retail adver-
tising and media. Built effective sales
team, arranged successful promotions,
and researched techniques that generate
significant new revenue. Let me help
you expand your ministry. Bottom-line
manager who delivers. Call and meet me
when you are attending the NRB nation-
al convention. Christine Phillips, (703)
931-4274.

NINE-YEAR CHRISTIAN RADIO
VETERAN with sales, programming,
writing, producing, announcing back-
ground seeks management position with
a Christ-centered AM or FM. If you are
looking for a born again, spirit-filled,
Biblically literate believer with a true
calling to Christian radio, call (309) 353-
3733, or write to Brian Cooper, P.O. Box
1314, Pekin, IL 61555.

SERVICES

NORTHWEST GEORGIA’S ONLY
AM-Christian station WROM-AM 710,
clear channel, 1000 watts. Focus on the
Family, Minirth-Meier, In Touch.
Southern, traditional, and contemporary
Gospel. For rate card and coverage map
contact WROM, Box 5031, Rome, GA
30162-5031.

Need a Book Printed?
contact

Faith Printing Company

Taylors, S.C. 29687
Call: (803) 895-3822

UNUSED CALL LETTERS

MAILING LABELS
AM «FM - TV

dataworld

301-652-8822 800-368-5754

BROADCAST DATABASE

daiaworld

Coverage/Terrain Shadowing
Allocation Studies + Directories

P.O. Box 30730 301-652-8822
Bethesda, MD 20814  800-368-5754
DME Associates, Inc.

Radio Station Broker & Consultant
Negotiations & Appraisals
David Eshleman, Pres.

1400 College Ave., Harrisonburg, VA 22801

(703)432-6585 FAX (703) 896-1448

"o contBential service to e%diqizur SRroadeasters”

RESOURCES
Consulting Services

e
[ P.0. Box 1919 * Siml, CA 93062 * (805) 584-6816
"y Direct Mall * Graphics * Media Relations * Planning

d CREATIVE MINISTRY

Negotiation ¢ Copy Writing * Research * Arbitration
¢ Holyland Tours *

TRANSMITTERS
TV FM LPTV
call JIMMIE JOYNT
800/279-3326

LET YOUR LISTENERS ENJOY. ..

NEWSroInT

“A DAILY CHRISTIAN COMMENTARYY

1-800-426-3637

NEWSpoint is daily 1 minute news commentary
offered nationally after 11:00 A.M. Eastern Time
by automated phone feed. Each NEWSpoint
covers a major news story adding Christian
perspective. Stations are invited to use NEWS-
point by CALLING the NEWSpoint Hotline, RE-
CORDING the program, and AIRING as desired.

BOX 10. TOWACO. NEW JERSEY 07082

S.W.R. ANTENNAS

TV FM
call JIMMIE JOYNT
800/279-3326

LPTV

y AW A |
USED EQUIPMENT

THE LARGEST DEALER IN THE WORLD
PRO VIDEO & FiLM EQUIPMENT GROUP
PHONE 214-869-0011 FAX 214-869-0145
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B.A.C. & Aunociates

[ne.
for all your

Adv
SMA% Needs

Please Call

$ Woody Wojdula §
(Wo-ja-lack)
President

5654 EAST WESTOVER, SUITE 109
FRESNO, CALIFORNIA 93727

(209) 348-9081 A FAX 348-9085

17,7171
lprinted Gift
énd Award [tems 1o
Cloose From

A Lapel Pins

A Calendars & Clocks

A Hats « Jackets « Shirts
A Cups and Mugs

A Plaques

A Refrigerator Magnets
A Christmas Ornaments

Balloons ¢ Buttons * Binders
Keychains ¢ Pens & Pencils
Bumper Stickers

Call or Write for Free Catalog

¢ Trade Shows
¢ Special Events

¢ Promotions
¢ Awards

(Circle 130 on the Reader Service Card)

L OOKING AHEAD

CHRISTIAN MANAGEMENT ASSOCIATION
15th CHRISTIAN MANAGEMENT INSTITUTE

February 17-20, Anaheim, California
(714) 861-8861

VIDEO EXPOSITION & THE CAMMP SHOW
IMAGE WORLD DALLAS

February 17-21, Dallas, Texas
(800) 800-KIPI

NATIONAL ASSOCIATION OF EVANGELICALS
50th CONVENTION

March 3-5, Chicago, Illinois
(708) 665-0500

GOSPEL MUSIC ASSOCIATION
CONVENTION

April 5-9, Nashville, Tennessee
(615) 242-0303

NATIONAL CHRISTIAN RADIO SEMINAR
April 5-9, Nashville, Tennessee
(615) 242-0303

"RELIGIOUS FREEDOM, THE COURTS & THE LAW"
THE RUTHERFORD INSTITUTE: A CLE SEMINAR

April 11, Chicago, lllinois
(804) 978-3888

NATIONAL ASSOCIATION OF BROADCASTERS
70th CONVENTION

April 13-16, Las Vegas, Nevada
(800) 342-2460

EVANGELICAL PRESS ASSOCIATION
44th CONVENTION

April 27-29, Charlotte, North Carolina
(913) 381-2017 (National Office)

AMERICAN WOMEN IN RADIO & TELEVISION
41st CONVENTION

May 27-30, Phoenix, Arizona
(202) 429-5102

If your organization is planning a major meeting, convention, or conference that would be of
interest to Christian broadcasters or media-related professionals, Religious Broadcasting
would like to include it in Looking Ahead. Please send the information at least three months
prior to the event c/o: Looking Ahead

Religious Broadcasting
299 Webro Road, Suite 250
Parsippany, NJ 07054

Media Travel U.S.A. is the official agency of the 1991-92 National Religious
Broadcasters conventions. Specializing in the travel needs of broadcasters,
Media Travel U.S.A. is teaming up with Northwest and American airlines to
provide for the travel needs of attendees and exhibitors to all NRB and other
broadcast industry conventions. For further travel information and to make

airline reservations, call (800) 283-TRIP [in Florida (407) 575-7600].
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5th in a series

USA Radio Network. Telling it the way it is.

oday, more than ever, the media is
under fire. The news reporters, it
seems, are now newsmakers
themselves. The public is
concerned. And no one more so
than Marlin Maddoux.

Founder and president of the
Dallas-based USA Radio Network,
Maddoux originally established the
24-hour news and information
service to counter what he saw as a
prevalent news media trend toward
radicalism and advocacy journalism,

“The news has always been
slanted toward the liberal side,”
Maddoux stated. “But I think we
first started seeing radicalism start
developing in the late 60s. The
heroes of journalism became those
who were anti-American, anti-
establishment. The radicals became
the new Great Americans.”

“What we've done
is to take the bias, left
and right, out of it.
We try to give both
sides of the story.”

And America, it
seems, is hungry for
the truth. Since its
inception in 1985, the
USA Radio Network
has grown to include
800 affiliated radio
stations across the
country and averages 15-20 new
affiliates each month. Christian
radio stations account for about 80
percent of the affiliates, secular
stations the other 20 percent.

USA affiliates not only have
access to the five-minute top-of-the-
hour and one-minute bottom-of-the-
hour newscasts, but also sports,

“A lot of people business reports
now go into and special
journalism to PR g W programming. USA
e Tn T've always believed that 3y "y
fact, that now seems  intelligent people can ~ impressive

to be the purpose of
the news business.
They've crossed the
line of what should
be a simple
reporting of the
news and are
attempting to bring

make intelligent
decisions if they have the
proper information.”

Marlin Maddoux

presence in the
nation’s capitol,
with a “traveling”
microphone that
follows the
president wherever
he goes, a micro-
phone at the State

social change
through their slanted opinions.”

Maddoux created USA Radio
Network to fill the void of this
“news media gone out of control.”

“USA Radio Network was to be
a vehicle by which to give a fair
and balanced reporting of the
facts, the issues and ideas in a
highly professional and timely
manner. Our purpose was to
give people good information so
they could make intelligent
decisions.”

People often assume that
because Maddoux established USA
Radio Network to counter leftist
leaning, it must therefore lean to the
right. Maddoux said this is
definitely not the case.

Department, and a
White House office. USA also has
stringers (freelance reporters) in 52
countries, as well as a contract with
a London news service.

“Our affiliates dearly love what
carrying a live news broadcast or
presidential speech does for the
image of their local radio station,”
Maddoux explained. “It adds a
dimension of credibility they didn't
have before.”

The network soon plans to add
several new programs to its line-up,
including “Daybreak USA,” a two-
hour morning news magazine; and
“Christian Music America,” a Top 40
interview/personality program
hosted by Tom Dooley.

This is a long way from the 15-

(Circle 200 on the Reader Service Card)

MARLIN MADDOUX
President
USA Radio Network

minutes of Dallas
air time Maddoux
started with nearly
20 years ago as the
host of Point-of-
View, an issue-
oriented,
conservative talk
show. Point-of-
View and Maddoux
continue to serve as
a strong voice for
Christian conviction.

“Satellite technology has opened
up a whole new world for us...far
beyond anything we could have
dreamed,” Maddoux said. “But
when we first took Point-of-View
nationwide in 1982, the costs were
astronomical. And the first couple
of years [ switched from one
satellite system to the other, trying
to find quality and cost efficiency.
Then I heard about a company
developing a special kind of
satellite technology.”

In true journalistic fashion,
Maddoux tracked down the rumors
and discovered SpaceCom Systems’
FM Squared™ technology.
Maddoux said he was impressed.

“I think we signed up even
before the thing was fully
developed,” Maddoux laughed.
(He did. And we've been together
ever since.)

“The difference was so dramatic,
it almost made up for the bad I'd
had to deal with in the past. With
SpaceCom Systems, there's no
network out there that sounds any
better than ours.”

Well, Marlin, you always come
in loud and clear with us. We're
glad to be of help.

SPACECOM

SYSTEMS0

Down-to-Earth satellite solutions.™*

3801 S. Sheridan * Tulsa, OK o 74145-1129
1-800-950-6690



Syn-er| gy (sin'ar jé) n. to work together so that the whole is greater than the sum of its parts.

Now you can have the best
of three worlds in one.

In today’s competitive media market, and, in short, deliver just the audience

Christian broadcasters need fresh pro- you've been looking for. m Combine that

gramming and prime placement, dynamic with the synergy . _
donor development, and high-quality print i we share with KﬂhO'nNM%C'??eo % AAT\‘SEOSWCS
communication with their audience. KMA and QDMS, and you've got

m Now you can have the best of all three everything your media ministry

in one place—a new consortium of KMC needs—all in one place. m

Media, our sister Quality Direct Marketing Why not give me a call at

) Services, and our parent 1-800-825-MEDIA, and let us
Qo IS |

Marketing 'A‘ Killion McCabe & . design the strongest, most
Services _ , . :
Associates. m You're . comprehensive, market-driven
probably most familiar with KMA andits | strategy for the unique ministry

unique “relationship” fundraising approach. God has given you. m All it takes is
m QDMS gives your print communications KMC, KMA, QDMS, and YOU.
the polish and personalization that makes

. David W. Clack, Ph.D.
every donor feel special. m And KMC | President, KMC Media
helps you create exciting new programs, ‘
revitalize current ones, energetically market

your program, increase your syndication,

700 COIT CENTRAL TOWER
12001 N. CENTRAL EXPRESSWAY
DALLAS, TEXAS 75243-3734
PHONE 214-239-6940

FAX 214-980-1145

KMC
MEDIA

INCORPORATED

MEDIA STRATEGY,
PRODUCTION & PLACEMENT
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