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PEOPLE WATCH US WITH THEIR HEARTS 

People have watched the Inspirational Network with their hearts for more than a dozen 
years. INSP is the home of inspirational television. 
We serve more than 5.5 million homes on over 750 cable systems throughout North 
America. Our viewers are loyal, dedicated and responsive. 

Join us. We want to help you carry the unique vision and anointing God has given you to 
people across the country. Together, we can help usher in a new era of evangelism. 
Together, we can touch the hearts of millions of Americans. 

For more information, call Judd Jackson, V.P. Sales & Marketing (803) 548-7171 
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BAD NEWS 

Christian 

4—4, « ■ i a Concepts,. 
Teaching I God’s Principles of Handling Money 

Our economy is in trouble and it’s 
likely to get worse. The good news is, 
God's principles will help you and your 
listeners survive and even thrive during 
an economic crisis. 

Best-selling author Larry Burkett 
talks about everything from family 
budgeting to global economics on 
the award winning call-in program, 
Money Matters, and feature, 
How to Manage Your Money. 

Lany has been called "a voice 
in the economic wilderness." Find 
out why he's heard daily on over ; 
600 stations nationwide. 

91g 
For a free demo kit, write x 

Christian Financial Concepts, 
Fox 100. Gainesville. GA 30503, £ 
or call Robert Sutherland, K B J 
404-534-1000, ext. 20T Í J 

Available via MBN 
and AIR. 

Munam 

Larry Burkett's best seller, The Coming Economic Earthquake, is available from Moody Press by calling 1-800-678-8812, ext. 2114. 
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InfoCision was mstru-

mental in making the 
Christian Coalition one oí -A Ä 

the fastest growing z # 
Christian non-profit 
organizations in the 
country. Thank you for M > 

your fine work and 
dedication in the battle 
to bring America back 

t° God. 
CHRISTIAN C0ALIT10 

Pat Robertson 

President 

Four, 60 line outbound centers 

In-depth client training Close supervision, 

and extensive monitoring 

For More Information Call: 
Tim Twardowski 

Executive Vice President-Marketing 

(216) 668-1400 

Christian Communicators 
Make the Difference 

InfoCision communicators are fund raising experts. We only 
make outbound telephone calls, and specialize in serving 
religious non-profit organizations. 

InfoCision utilizes Christian communicators who are spiritu¬ 
ally sensitive to your donor’s needs, yet generate the absolute 
maximum net income. Let us show you why we are the unques¬ 
tioned leader in religious telemarketing. 

InfoCision 
MANAGEMENT 

CHRISTIAN TELEPHONE 

c InfoCision management 
INFOrmation/deCISION Management 

325 Springside Drive • Akron, Ohio 44333 • (216) 668-1400 
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WHO’S TUNING IN? 
Beginning on page 6, this month’s issue 
focuses on the role of religious broadcasting 
in ministry and evangelism. It includes feature 
articles about ministry efforts in Central and 
Eastern Europe, Poland, and the Middle East. 
The cover photo, showing an Egyptian man 
carrying a television set while riding a donkey, 
serves as a reminder of the significance of the 
electronic media to the Arab world. 
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SIGNING ON 
The word Gospel in English has come to mean some¬ 

thing very different to our world than it did in New Tes¬ 
tament times. The denotative meaning is now linked ex¬ 
clusively with the message of the Christian faith. The 
connotative meaning suggests to many the negative 
image of some rather quaint subculture, out of touch with 
the events shaping our world. The word simply meant 
"good news" to the followers of Jesus. The evangels who 
carried this Gospel were literally "good news carriers.” 
The term evangelist has likewise taken on a somewhat 
different meaning today. 

As Christian broadcasters, we are called to be evan¬ 
gelists or carriers of the Gospel. It is our great privilege 
to be involved in communicating the wonderful news that 
God has reconciled man to himself through Christ. The 
word used for the act of communication, keruso, is usually translated "preaching" — 
a word which suggests pulpits, organs, and choirs. The Greek word was a much more 
widely used word than preaching suggests to us today. It meant "to proclaim publicly, 
to herald, to advertise for sale." In short, it was the act of communicating to the people 
effectively, in ways which would reach them wherever they were. The communicator 

went to the people. He went to homes, market¬ 
places, workplaces — even to the highways at 
"drive time." He did not wait for them to come to 
listen to him once a week. 

The word communication comes to English 
from the Latin root for "common." It implies hold¬ 
ing things in common, as in a community. People 
in a community share a culture which, above all, 
consists of familiar verbal and non-verbal sym¬ 
bols. Meanings conveyed through these symbols 
or words are thus filtered to us through a common 
culture. 

The Apostle Paul was a gifted inter-cultural 
communicator. He sought to understand his audiences carefully and specifically 
prepared his messages for each audience. He describes this targeted communication 
thus: Yes, whatever a person is like, I try to find common ground with him so that he 
will let me tell him about Christ and let Christ save him (I Cor. 9:22b, Living Bible). 
The communicator went beyond the physical location of his audience. He identified 
other audience categories. He became like the Jews and like the Gentiles to reach each 
group. Paul also targeted categories such as the weak and those who felt powerless or 
marginalized. 

The Apostle illustrated one of the most important principles of effective evan¬ 
gelism through the mass media: define and target the felt needs of an audience and 
give answers to those needs from God’s Word. This takes careful observation and lis¬ 
tening. I believe it is the main reason why the talk show format is effective. It forces 
us to listen carefully to the concerns of the audience. 

It is easy to hit the bull’s-eye if you can move the target after shooting the arrow. 
Many of our programs seem to be produced without any clear sense of audience-felt 
needs. In fact, often it seems as broadcasters we are more interested in meeting our 
own needs than those of the audience. Jesus brought the Good News to the sinful and 
the sick. He calls us to those with needs. It is not the healthy who need a doctor but 
the sick (Matthew 9:12). 

David W. Clark is president of NRB and president of KMC Media Inc. in Dallas, Texas. 

Religious Broadcasting (ISSN 0034-4079) is published 11 times a year. To subscribe send $24 for one year to National 
Religious Broadcasters, 299 Webro Road, Parsippany, NJ 07054. Airmail orders outside the United States must add $36 
annually. Second class permit at Parsippany. N.J., with additional postage paid and entry at Greenfield, Ohio. 
Printed in the U.S.A. Copyright 1992 by National Religious Broadcasters (NRB), all rights reserved. Contents of this 
magazine may not be reproduced, in whole or in part, unless expressly authorized in writing by NRB. All editorial and 
production correspondence should be sent to Religious Broadcasting. 299 Webro Road. Parsippany, NJ 07054. Religious 
Broadcasting assumes no responsibility for return of manuscripts, photographs, and cartoons, and reserves the right to ac¬ 
cept or reject any editoral and advertising material. 
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Win Over 10% of Your City’s Total 
^99^ Population To Jesus On ONE DAY!! 

* Get the Word out to the Believers in 
Your Market to Pray, Prepare, 
Participate, & Follow-up this 

Day of Great Harvest! 

* Join Other Christian Broadcasters in the 
NEC Co-Op to Air Daily NEC Updates 
& Weekly NEC Countdown Shows, 

Plus NEC Special Events. 

lEXSIS o 

NEC Satellite Feeds FREE To All Stations! 
Please Notify NEC Headquarters To Provide A Record of Your Station’s Participation 

Ek mm 
:90 NEC Updates 

Monday - Friday Promo Feed 
10:05-10:30 AM, EOT 

Weekly 30 Min. NEC Countdown, iba 

Spacenet III L = 5.01 Mhz, R = 4.65 Mhz 
Transponder 9H. AKA: Transponder 17 PANDA 1 

Galaxy 1, Transponder 11 
Mono = 6.12 Mhz, PANDA 1 

L = 6.30 Mhz, R = 6,48 Mhz, PANDA 2 

:90NEC Updates 
Monday -Friday 

6:35 AM, 11 :35 AM, 6:35 PM, COT 
3 Min Promo Feed Follows 

25 min. NEC Countdown 
2nd & 4th Sunday 

1:05 PM.CDT 

Spacenet III R (Cti.1 = 5.01 Mhz) 
Transponder 7H, AKA: Cn. 13 Horizontally Polarized 

PANDA 1 

:80 TV NEC Updates 
Monday - Friday TBA 

Weekly 30 Min. 

NEC Countdown 
TBA 

Satcom F1R, Transponder 18 
Coordinates 131 West 

Your Station Can Be the Key 
to Unity & Success of the 

National Evangelistic Census 
to Win Our City To Jesus! 

Join The HEC Co-Op TOD AY! 
Let’s All Work Together! 

* John 17:21 

National Evangelistic Census 
U.S.A. National Headquarters 
201 McClellan Rd., Kingwood. TX, 77339 
713-358-7575 or FAX 713-358-4130 

WIN OUR 
CITY TO 
■KIF * • • • • • • 

lUesus 
September 20,1992 
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o 
PUT THE 

WORLDWIDE 
RESOURCES OF 
CBN TO WORK 
FOR YOU TODAY. 

Challenging 
But Not Abrasive 

C'H'tolk” 

Accurate, 
Timely, Hourly Newscasts. 

G ‘Hums 

Keeping Up With 
What's Happening 

rn 
U Ju SPECIAL 
/ f If f/ Programming 
NEWS AND INFORMATION 

NETWORK RADIO 

CH 
Available on SpaceNet III 

Transponder 17, Left 5.01, Right 4.65 
Listen Line 804-420-3069 

Station Services Department 800-347-7056 
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TUNING IN 
In the French West Indies, on the mountainous Caribbean island of Martinique, there 

lives a gentleman by the name of Jose Bastien. Not long ago, Bastien journeyed to the 
United States in search of equipment and programming for Radio Evangile Martinique, a 
radio station with a potential audience of approximately 650,000. 

Bastien was in the United States seeking to purchase radio hardware, such as 
microphones and headsets. He was also seeking English-language programs which could 
be translated for his French-speaking radio audience. Why would one man travel hundreds, 
if not thousands, of miles in search of tools for his trade — a trade that involves sharing a 
divine message with a faceless audience of thousands? 

Perhaps that is a question which could be asked of anyone involved in religious broad¬ 
casting. Talk to many religious broadcasters and you will probably hear a fairly standard 
response: "This is my calling," or "I am doing this work for the Lord." After all, it was Jesus 
Himself who told His followers in Mark 16:15 to "Go into all the world and preach the 
gospel. .. 

But religious broadcasting involves more than reaching the lost with the saving mes¬ 
sage of Jesus Christ. It also serves as a tool for strengthening or ministering to the saints in 
the Church, following the admonition in Hebrews 3:13 to " ... encourage one another day 
after day ... lest any of you be hardened by the deceitfulness of sin." 

This month, Religious Broadcasting takes a look at the role its namesake industry plays 
in fulfilling the work of ministry and evangelism. Without this type of role, religious broad¬ 
casting becomes nothing more than the noisy gong or banging cymbal the Apostle Paul 

describes in I Corinthians 13:1. 

Considering 
The Question 
Of ‘Who’s 
Tuning In?’ 

In this issue, succinctly entitled Who ’s 
Tuning In?, the reader will discover challen¬ 
ges and reports relating to religious 
broadcasting’s role in both ministry and 
evangelism. Much of the material presented 
in this issue deals with the role of the 
religious broadcaster on a universal basis. 

For example, the issue includes an ar¬ 
ticle describing two American-trained 
nationals’ start-up of the first evangelical 
radio station in Poland, while another article 
focuses on the use of satellite television to 
reach the Muslim-dominated Middle East 

by Ron J. Kopczick with the Gospel. In addition, an interview 
with National Religious Broadcasters 
(NRB) past president Jerry Rose offers in¬ 

sight regarding NRB ’s new International Advisory Committee. 
Challenges to the religious broadcaster and his work, meanwhile, are presented by 

NRB president David Clark via his Signing On editorial and by Mark Elliott in his article 
"Western Mission Perestroika in Central and Eastern Europe." As a bit of inspiration, this 
issue includes an in-depth interview with music producer Michael Omartian. Omartian’s 
music has certainly made noteworthy contributions to the industry, and his Christian tes¬ 
timony has proven to be a shining witness in the world of secular music. 

Who’s tuning in? From a faceless world of billions, it could be anyone. 

Ron J. Kopczick is the editor of Religious Broadcasting magazine. 

CORRECTION NOTICE: 
At the end of the article "The Gospel Music Video à la Carman & Yoke" (Religious 
Broadcasting, April 1992), Steven Yake should have been quoted, "In production 
budgets, we don 't really compete with the world, but we must try to compete with our 
young people 's minds and what they expect to see." In the same issue, Ralph Emery 
should have been identified as the host ofNashville Now. 
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to the G/ory of God. 

• INTEGRITY. 

Bott Bo Mo Bot^forti 
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Kansas City St. Louis Memphis Oklahoma City Ft. Wayne Modesto/Fresno 

Honoring the Past... 
Serving in the Present.... 

EXECUTIVE OFFICES 8801 East 63rd • Kansas City. MO 64133 »Phone 816/353-7844 • FAX 816/353-8228 
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WASHINGTON WATCH 
While the Federal Communications 

Commission (FCC) decided recently to 
revise several rules affecting broadcasters, 
the Supreme Court, by refusing to take ac¬ 
tion, has ensured the return of a contentious 
issue to a future Commission agenda. By a 
7-2 vote, the Justices declined to review a 
lower court decision striking down the 24-
hour ban on broadcasts of indecent speech. 
The Court did not explain its refusal to hear 
the appeal. 

Indecency Ruling To Stand 
The effect of the Supreme Court’s ac¬ 

tion is to make final the May 199 1 decision 
by the U.S. Court of Appeals for the Dis¬ 
trict of Columbia Circuit. In that opinion, 
the D.C. Circuit ruled that a blanket ban on 
the broadcast of indecent speech was un¬ 
constitutional. 

The FCC initiated the 24-hour in¬ 
decency ban in 1990, after Congress 

Supreme Court 
Refuses Appeal 
For Blanket 
Indecency Ban 

by Richard E. Wiley 

passed legislation requiring it to do so. 
When the blanket ban was challenged in 
court, the agency argued that a 24-hour 
broadcasting restriction was the only ef¬ 
fective means of serving the government’s 
compelling interest in protecting children 
(aged 17 and younger), who were among 
television and radio audiences at all times. 

However, the D.C. Circuit ailed that 
because indecent speech — unlike 
obscenity — is entitled to some First 
Amendment protection, a total ban on in¬ 
decent broadcasts was too sweeping of a 
restriction. Although the government may 
safeguard the physical and psychological 
well-being of children by restricting the 
hours when indecent material may be 
aired, the appellate court stated "the Com¬ 
mission must identify some reasonable 
period of time" during which the material 
may be broadcast to adults who choose to 
listen to it. 

The court decision has moved the 
debate back to the FCC. Although the 24-
hour ban was struck down, the D.C. Cir¬ 
cuit decision upheld the agency’s defini¬ 
tion of indecency as "language that 
describes, in terms patently offensive as 
measured by contemporary community 
standards for the broadcast medium, 
sexual or excretory activities or organs." 

Thus, the Commission may — and is 
expected to — reopen proceedings on es¬ 
tablishing that "reasonable period of time" 
(presumably limited to late evening and 
early morning hours) when indecent 
programming may be aired. 

Future FCC proceedings on this so-
called "safe harbor" period have the poten¬ 
tial to be almost as controversial as was the 
24-hour ban. Court rulings require that the 
agency be able to justify its choice of 
restricted hours as narrowly tailored to fit 
constitutionally permissible goals. 

Proponents of unfettered speech 
probably will argue for an expansive 
period free of any restrictions. On the other 
hand, those who favor wider protection 
against broadcast indecency likely will 
focus attention on data showing the 
presence of children in late-night and early 
morning broadcast audiences. 

FCC Clarifies Political Rules 
In other action, the FCC revised its 

recently enacted rules regarding sponsor¬ 
ship identification requirements applicable 
to political advertisements on television. It 
dropped an earlier requirement that such 
commercials include both audio and video 
identification of the sponsor. Audio "LD." 
is no longer mandated, but the agency now 
requires that video identification be com¬ 
posed of letters eq ual to or greater than four 
percent of the vertical picture height. 

The FCC emphasized licensees may 
not refuse to air political announcements 
which lack the required identification. Al¬ 
though stations generally cannot censor a 
candidate’s use of broadcast facilities, they 
are permitted to alter a political commer¬ 
cial in order to comply with the identifica¬ 
tion rules. Licensees may insert the neces¬ 
sary information into the existing commer¬ 
cial, even if it disrupts the advertising con¬ 
tent. 

In order to facilitate compliance, the 
agency also ruled that stations have the 
right to pre-screen the sponsor identifica¬ 
tion element of a political commercial to 
ensure it meets the standards. In the event 

that time constraints prompt the station to 
forego such pre-screening, the licensee 
may air the advertisement once without 
risking a violation. After the commercial 
has aired for the first time, however, the 
station is responsible for ensuring that the 
identification element is in compliance 
during subsequent broadcasts. 

In a separate action, the Com¬ 
mission’s Political Programming Branch 
warned that because licensees are 
prohibited from impeding a candidate’s 
"reasonable access" to broadcast facilities, 
licensees generally may not require can¬ 
didates to submit payment for political 
commercials more than one week before 
the air date of the first scheduled advertise¬ 
ment. 

In addition, because licensees may not 
treat candidates differently from commer¬ 
cial advertisers, stations must apply their 
sales practices uniformly. For example, if 
a station exempts commercial advertisers 
with established credit histories from 
making advance payments, the station may 
not require advance payments from can¬ 
didates with established credit histories. 

New Rules & The Anti-Drug Act 
Broadcasters also should be aware of 

new agency rules implementing the Anti¬ 
Drug Abuse Act of 1988. The regulations 
now require that applicants for many FCC 
authorizations, including new licenses, 
renewals, construction permits, assign¬ 
ments, and transfers of control, certify that 
no party to the application has been 
stripped of the right to receive such licen¬ 
ses because of a criminal conviction for 
distributing or possessing illegal drugs. 

Congress passed the law to provide 

CONTINUED ON PAGE 50 
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Iser-Programmabk Logic Functions: 

OPTICAL 

RS-DAT 700~Backed up with professi 

WIRED 
REMOTE 

15 PIN 
REMOTE 

( )ne Button Network Record rhe RS 700 is perfect for auto- record functions because it easily 
interfaces with network formats. One closure to the remote connectors puts the RS-700 into record/play 

Broadcast Standard Remote Control Slop. Start. 
Record, and Drawer Open controls are all brought out 
to standard pul I-to-g round contacts. Lamp drivers are 
also pros ided for these and other functions. 

Drawer < >pen On Cut End Dip switch settings allow the drawer to open automatically an cut 
completion, signaling the operator to change tapes. 

All DAT machines look about the same viewed 
from the front panel. But the business end of the 
RS-700 is around back. That's where it has been 
extensively factory modified to connect and 
perform like a professional studio machine. Built 
around the superb sounding SONY DTC-700, the 

Wired Remote Control All front panel functions 
are available on an optional hand held remote 
controller with 15' of cable prosided 

Tape Auto-Cue on Insertion Tapes cue up to the beginning of cut start-ins and park in pause-play 
automatically after insertion. 

Cue to Next Cut on Cut End Die RS 700 can be programmed for multiple end of-cut functions. 
The next cut option automatically fast forwards the tape to the next cut and parks tn pause play, and 
awaits the next start command. 

RS DAT-700 includes a large circuit board housed 
just under the lid. with connectors and controls 
accessible on the rear panel. Extensively 
inter-wired to the DAT machine's logic and audio 
sections, this special RS-700 circuitry delivers true 
professional performance. 

End-of-Cut Rehn Closure RS-DAT machines are the only DAT machines to provide 
user -positioned end-of-message closures for automatic next event sequencing. 

Re-Cue to Cut Beginning Programming allows tapes to automatically rew ind on cut end. and 
re-cue to the beginning of the cut to facilitate special one-cut-per-lape applications. 

Balanced Inputs and Outputs on XI R Connectors 
High slew rate and low distortion audio circuitry insure the 
integrity of the audio signal 

R3DIO SYSTEMS inc 
110 High Hill Road • P.O Box 458 • Bridgeport, NJ 08014-0458 

(609M67 8000 • (800)523-21 33 • FAX (609>467-3044 

-^Înputs ; outputs; 
ON ... ÕFF_ 

! tOne Pyfo" Rech’S . Stãõdaro Record ' 
2 Drawer ’«"ni ECM , No Auto Drawer 
3, Triaba COM FuncUw. , N<¡ EOM Auto cyr-c!«M 
•t Rew to Last Cul CXI EOM . • Fwd to Next Cut on F.OM ] 
5. No* Cut altor ÈOM Stop afe- tW 
6 . at .. • " . • . 

The Perfect Automation Machine. 
RS-DAT is ideal for high quality, low cost walk-away operation. 

• Use RS-DAT for Satellite. When services like Moody provide a local break 
RS-DAT fills in. 

• RS-DAT interfaces with all of the PC-based automation systems. 
• Use RS-DAT for rebroadcast. Up to four hours can be recorded and played 

back at local or remote sites by remote control. 
• Why RS-DAT? Because only RS-DAT has end-of-message closures, 

balanced input & outputs, and complete remote control. 

Ramo SYSTEMS inc 
110 High Hill Road • P.O. Box 458 • Bridgeport. NJ 08014-0458 • 609/467-8000 • 800/523-2133 • FAX 609/467-3044 
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3s 
Satellite TV 

a Key to 
Reaching 
the Hrab 
World? 

by Abu Wasibn 

With the overnight dissolution of 
Communism, Islam now ap¬ 
pears on the world stage as the 

Church’s greatest missionary challenge. 
Muslims today represent 18.5 percent of 
the world’s population, and Islam is the 
second largest religion after Christianity. 
However, while the percentage of Chris¬ 
tians in the world has changed very little 
during the 2()th century, Islam will have 
increased its percentage of adherents by 
almost half! 

At the heart of Islam are the Arab 
countries, with more than 200 million 
people spread over 21 countries. These 
people now represent the largest and 
most unreachcd ethnic block in the 
Muslim world. 

While most of the Arab countries 
remain hostile to any form of Christian 
mission, other things in the Middle East 
are changing fast. Factors such as urban¬ 
ization, growing fundamentalism, the 
migration of workers, and rising political 
and economic discontent are all import¬ 
ant, but no more so than the growing 
impact of television in the Middle East. 

To see the relative importance of 
television, we have to begin with the 

Television aerials over Arab East Jerusalem 
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Church’s basic task in the region — to 
reach a population that has a growing 
number of illiterates and an increasing 
number of young people who have been 
exposed to negative propaganda about 
the Gospel, the Christian Church, and 
Christ Himself. 

The Problem of Arab 
Illiteracy 

In many countries, like Sudan, Leb¬ 
anon, Iraq, and the occupied territories, 
the schooling systems have been severely 
disrupted by civil strife and war. More 
significantly, some of the major countries 
of the region, including Egypt and Sudan, 
have an annual population growth in ex¬ 
cess of 2.7 percent. In these same coun¬ 
tries the school systems are already se¬ 
verely overloaded and there is no way 
that governments can keep up with the 
current growth. 

In Egypt, for example, where the 
population grows by more than one mil¬ 
lion each nine months, the government 
must build and staff a new classroom 
every 15 minutes of the night and day just 
to keep up with the population growth. 
The sad fact is that they are already hope¬ 

lessly behind, with schools having to op¬ 
erate three shifts and crowd more than 60 
children into classrooms designed for 
half that many. 

The bottom line is that more and 
more people are leaving school with in¬ 
adequate education, and are becoming 
more and more dependent on Islamic-
controlled radio and television for their 
information and entertainment needs. 

The Increasing Reach of TV 
Egypt Television now has two na¬ 

tional television networks and a growing 
number of local television channels, and 
it is estimated that 96 percent of the pop¬ 
ulation have access to a television when 
they need it. Even the most poor, includ¬ 
ing those who live virtually on the street, 
seem to have at least a black and white 
television set. This is a priority purchase 
for any Egyptian family and comes be¬ 
fore a refrigerator, fan, or even a bed! 

Today, in the mountain villages of 
Yemen, where they have no piped water 
supply or electricity, there are television 
sets. These are not just any television sets; 
they are color sets, hooked to video cassette 
recorders. These are powered by a bank of 

car batteries, which in turn are recharged 
by solar energy or diesel generators. 

In Saudi Arabia, where less than five 
percent of the national adult female pop¬ 
ulation is literate, there are thousands of 
women who have never even met a 
Christian in their life. These same 
women, with little freedom to move out¬ 
side of their homes and with few domes¬ 
tic responsibilities, spend their mornings 
watching black-market video tapes, 
many of them not even subtitled for dub¬ 
bing into Arabic. 

Direct Broadcast Satellite 
But apart from terrestrial television, 

there are an increasing number of satel¬ 
lite television broadcasts that are pene¬ 
trating the Arab world. Although most of 
these are from Direct Broadcast Satellites 
(DBS) aimed at Europe, the broadcast 
“footprints” spill over into North Africa 
and much of the Middle East. Today, up 
to 40 million Arabs (and 55 million Turks) 
could tune into any of a dozen European 
channels, including CNN and Super¬ 
channel. 

For the Far East, MTV and BBC-TV 

CONTINUED ON PAGE 12 

Eutelsat H-F1 Wide beam (West antenna) coverage (top left) and Arabsat I F1 Spot Beam at 19 degrees east longitude. 
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IS SATELLITE TV ... 
CONTINUED FROM PAGE 11 

broadcasts from Asiasat can be received. 
From the south, African television ser¬ 
vices are now beaming into the Middle 
East from the Russian Gorizont satellites. 

But the Arabs are also developing 
their own Arabic satellite services. The 
new International Egyptian Channel 
(CEI or, as it is locally known, The Space 
Channel) is now being broadcast for 12 
hours a day from the Arab League’s own 
satellite, Arabsat. And from London, the 
Saudi-backed Middle East Broadcasting 
Center (MBC) is now broadcasting for 
nine hours a day from both the Eutelsat 11 
Fl and Arabsat satellites. 

The European Space Agency (ESA) 
estimates that there will be over 200 Di¬ 
rect Broadcast Satellites around the 
world in this decade. The price of receiv¬ 
ing equipment is falling monthly and a 
basic reception unit will probably cost 
less than the equivalent of $25! 

There is no question whether or not 
Arabs will be able to tune into interna¬ 
tional television broadcasts, those not 
controlled by Arab or Islamic govern¬ 
ments. This will happen! The only ques¬ 
tions are: When will it happen, what will 
people watch on these channels, and what 

impact will it have on them spiritually? 

Middle East Media 
In 1983, Middle East Media (MEM) 

co-sponsored a number of inter-mission 
consultations on television and initiated 
research into the status of existing televi¬ 
sion in the region. During 1985, MEM 
made a commitment to begin the produc¬ 
tion of programs suitable for delivery 
through existing, terrestrial broadcast 
television in the region. 

Four years ago, several pilot pro¬ 
grams were made. The last four pilots 
have been extensively tested in five dif¬ 
ferent Arab countries, and revisions have 
been incorporated into ideas and scripts 
for an additional 26 programs in a pro¬ 
jected series for Arab children. 

MEM has also established a state-of-
the-art studio for dubbing Arabic into 
culturally suitable Christian television 
products. One 22-part puppet program 
which uses allegory to communicate im¬ 
portant Christian ideas is currently being 
broadcast in the Middle East. 

MEM is trying to work within the 
existing limitations of censorship to 
share at least something of the gospel and 
to help remove some of the misconcep¬ 
tions that Arab children and their families 
have about Christianity. But its long-term 

goals include the establishment of a cre¬ 
ative production team that can produce 
religiously sensitive and strategic televi¬ 
sion products for future satellite broad¬ 
cast opportunities in the Middle East. 

One of the founding members of the 
Arabic Broadcasting Convention (ABC), 
MEM is committed to working together 
with other media ministries in the region. 
The goal is to get convention members to 
cooperate in the operation of a 24-hour 
Christian satellite TV service. 

Mission To The Middle East 
The history of missions in the Mid¬ 

dle East has always been one of “too 
little, too late." Perceived by most as dif¬ 
ficult or impossible, the region has never 
received adequate attention by the mis¬ 
sion of the global Church. Work in the 
area has always been under-financed and 
often culturally insensitive. 

There have often been failures and 
mistakes along the way. The important 
role of national believers and the ancient 
churches of the region have often been 
neglected or gone unappreciated. 

If we are serious about reaching the 
Middle East, and if we really understand 
what is going on, both in terms of popu¬ 
lation and communication trends, we 
cannot neglect the importance of televi-
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sion in the days to come. 
As a medium for Christian witness, 

television has lost much credibility over 
the last few years, especially in North 
America. Like most resources, it can be 
used or misused. But television offers a 
useful and unique opportunity for reach¬ 
ing the Middle East over the next ten 
years. 

In terms of prayer, human and mate¬ 
rial resources, and know-how, the task is 
far too big for any one group. Individual 
Christians, churches, missions, and 
media agencies around the globe need to 
cooperate in a joint strategy for the Mid¬ 
dle East! And now is the time to begin! 

Editor’s Note: For more information 
about how to be involved in this initiative, 
please contact: Abu Wasiim, Middle East 
Media, P.O. Box 359, Lynnwood, W/A 
98046, or call (206) 778-0752. 

Abu Wasiim serves as the international 
director of Middle East Media (MEM), an 
international fellowship comprised mostly 
of Arab-Christians who are committed to 
speaking to Muslims within their own 
culture, using the latest technology and 
media available. A Middle East Media satellite dish transmits programs throughtout the Arab world. 
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NRB’s New Committee 
Assists Overseas Ministries 

/n an effort to bring the 
readers of Religious 

Broadcasting (RB) up-to-date 
on the National Religious 
Broadcasters ' (NRB) new 
International Committee, the 
magazine’s editors (RB) 
recently interviewed Jerry 
Rose, former NRB president 
and the chairman of the new 
committee. The following are 
his responses to RB 's 
questions. 

RB: What is the official name of 
the new NRB International 
Committee? 
ROSE: The National Religious Broad¬ 
casters International Advisory Commit¬ 
tee. 

RB: How and when was the 
Committee formed? What is its 
purpose? How is the Committee 
structured? 
ROSE: We have been discussing the for¬ 
mation of such a committee for a few 
years. I was asked to organize it and serve 
as its chairman just after the 1990 NRB 
Convention. We held our first meeting at 
the 1991 Convention and we recently 

conducted a second meeting in Hanau, 
Germany. 

To be brief, the purpose of the com¬ 
mittee is to encourage international com¬ 
munications ministry among our mem¬ 
bership, to assist in developing coopera¬ 
tion between ministries worldwide, to 
encourage the development of training 
programs for nationals, and to foster a 
concern for cultural sensitivity in the 
countries in which we choose to minister. 
If we can accomplish those objectives, 
we will have accomplished a lot. 

We are still in the process of organ¬ 
izing the committee. But when it’s com¬ 
plete, it will have the same structure as 
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the other NRB committees, such as the 
radio committee, TV committee, Hispa¬ 
nic National Religious Broadcasters 
(HNRB). and Black National Religious 
Broadcasters (BNRB). It is solely a func¬ 
tion of NRB and will have elected offi¬ 
cers. The committee will be comprised of 
no more than 25 members. The members 
will be representative of the international 
scope of NRB. While every country and 
every ministry cannot be represented, we 
will have representatives from the vari¬ 
ous regions of the world. 

RB: What are the short-term and 
long-term goals of the 
Committee? 
ROSE: Our short-term goal is to focus 
on the urgent need in Eastern Europe. 
There is unprecedented opportunity, but 
the doors of opportunity could close in 
the short term. 

The long-term 
goals are what I de¬ 
scribed earlier: 
both internally and 
externally pro¬ 
duced program¬ 
ming, training, net¬ 
working, and cul¬ 
tural sensitivity. 

RB: Why 
wasn’t the 
Committee 
formed 
sooner? 
ROSE: That’s a 
good question. 
Quite frankly, it 
should have been. 
But the past three 
years at NRB have 
not been easy ones. 
We have been 

Germany, have been asking for the inter¬ 
national needs to be more specifically 
addressed. 

RB: Do you see the Committee as 
the basis for a future 
international religious 
broadcasters association, or 
simply as a temporary means of 
assisting Christian broadcasters 
outside the United States? 
ROSE: I do not see the committee as a 
temporary one. We cannot afford not to 
start thinking internationally. That does 
not mean we become the International 
Religious Broadcasters, but it does mean 
we lift our sights to addressing the inter¬ 
national scope of much of our member¬ 
ship. 

While it is premature to think of an 
organization composed of international 

associations, sim¬ 
ilar to NRB, there 
will come a time 
when such an orga¬ 
nization should be 
considered. When 
that time comes, 
NRB should be 
prepared to partici¬ 
pate as a member 
association. 

RB: In what 
ways can NRB 
members 
become 
involved? 
ROSE: We have a 
questionnaire that 
we are asking NRB 
members to com¬ 
plete if they are en¬ 
gaged in an inter¬ 
national ministry. 

Jerry Rose 

managing the crisis created by the media 
scandals, going through a leadership 
transition, stabilizing the association fi¬ 
nancially, and developing EFICOM. 
That’s about all we could reasonably 
handle. The fact that we are now forming 
the committee says something about the 
disposition of the other problems. 

RB: How has the Committee been 
received by evangelical 
broadcasters and leaders outside 
the United States? 

ROSE: With more enthusiasm than I ex¬ 
pected. The international leaders have 
seen the need for this committee for a 
long time and some, such as Horst 
Marquardt of Evangeliums Rundfunk in 

Any organization who has not completed 
it should do so as soon as possible. 

Also, we would appreciate hearing 
from members regarding this new com¬ 
mittee. We have only begun and we are 
very aware that we have a long way to go. 
We are also aware that we face signifi¬ 
cant challenges, but the objective is 
worth it. 

Editor’s Note: Any correspondence 
should be sent to Jerry Rose, NRB 
International Advisory Committee, TV 38, 
38 S. Peoria, Chicago, IL 60607, FAX 
(312) 433-3840. 

Jerry Rose is the president of WCFC-TV 38 
in Chicago, III. 
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Professor Chuck Pollak in radio lab with Jacek Slaby and Jerzy Hine, graduating 
students who will manage Poland's first evangelical radio station. 

Dzien Dobry Tu Radio Mazury! Up to 1.1 million Eastern Europeans daily will 
wake up to this greeting and start their days listening to contemporary Christian 
music and biblical teaching. The greeting is “Good Morning, this is Radio 

Mazury!' and the station, located 120 miles north of Warsaw, represents a major 
breakthrough for evangelical Christian broadcasting. It is Poland’s first evangelical 
radio station. 

This spring, evangelical broadcasting was made possible through the deregulation 
of Poland’s broadcasting system. The country hosts 11 state and commercial secular 
stations and ten licensed Catholic radio stations, but until recent political changes, the 
Poles had no one to share with them over the airwaves the redemption of Jesus Christ. 

Having graduated from Regent University’s College of Communication and the 
Arts in February, Polish students Jacek Slaby and Jerzy Hine were immediately 

CONTINUED ON PAGE 18 
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GOOD MORNING, POLISH ... 
CONTINUED FROM PAGE 16 

recruited by the new radio station for 
their expertise in the field of radio and for 
their intense desire for their homeland to 
hear the gospel. 

“First of all I would like to present 
Christianity from a different point of 
view through the station,” said station 
manager Jacek Slaby. “Ordinarily, peo¬ 
ple in Poland don’t know what it is to 
have a relationship with Christ. I want to 
show them that this is a real way of life, 
a dynamic way of life, and radio is defi¬ 
nitely an effective tool to do this with.” 

Regent, a graduate university lo¬ 
cated in Virginia Beach, Va., completed 
an unprecedented initiative this winter 
when it graduated 25 Eastern Europeans 
like Slaby and Hine who came with a 
desire to be trained for leadership from a 
biblical world view. Graduate students 
from Poland, Bulgaria. Romania, Hung¬ 
ary, and Czechoslovakia became the 
largest group of Eastern Europeans ever 
to receive their masters degree from a 
Christian university. 

“The critical need of the emerging 
Eastern European countries is for leader¬ 
ship that has both the skills to change 
their nations and the values to sustain that 
change,” said university president David 
Gyertson, “and that is the mission of Re¬ 
gent University.” 

Chosen for their excellent leadership 
potential, all of Regent’s Eastern Euro¬ 
pean students were fully subsidized by 
Regent, having been selected as Chancel¬ 
lor Leadership scholars. This scholarship 
provided for tuition and family living ex¬ 
penses, and was established in accor¬ 
dance with the university’s vision and 
mission to equip professionals around the 
world with Christian leadership skills 
that affect change. 

Regent’s commitment to educate 36 
students from six Eastern European 
countries in the fall of 1990 came as a 
timely response to changing world 
events. 

The political change that opened up 
the airwaves for Christian programming 
occurred after the students began to study 
at Regent. "I used to think that in a Cath¬ 
olic country there was no way an evan¬ 
gelical radio station would ever exist,” 
said producer Jerzy Hine. “God has 
worked it out so quickly. In our country 
this is a revolution.” 

According to Slaby, after the Polish 

government was made aware of the 
moral content in the station’s general cur¬ 
riculum, officials welcomed the station 
and its participation on the air waves. 
"They have not only given them this 
1000-watt station.” states Chuck Pollak, 
professor of Radio Management and Pro¬ 
duction at Regent University, “but the 
government has said they have opportu¬ 
nity for many more.” 

Pollak, the international student ad¬ 
visor for the university’s College of 
Communication and the Arts, worked 
with the two students extensively in their 
year and a half of study at Regent. “I 
always told them not to be surprised if 

“The critical need of the 
emerging Eastern 

European countries is for 
leadership that has both 
the skills to change their 
nations and the values to 
sustain that change, ...” 

God decided to vector their going back 
with a freeing of broadcasting in their 
country." he said. "I'll never forget the 
day when we realized that very thing had 
happened.” 

Eventually the station will support 
itself commercially, but until then it is 
financially supported by the Evangelical 
Alliance of Sweden, as well as by Chris¬ 
tian groups located in the United States 
and Canada. 

The AM station will cover a radius 
of 50-55 miles in the town of Ostroda, 
located in Mazury, a region known for its 
tourist attractions. The station also has 
the capabilities of reaching parts of Rus¬ 
sia and Sweden during the night. 

Although 95 percent of its music is 
American, Slaby implements Polish 
Bible teaching and issues-oriented pro¬ 
gramming that brings the gospel to the 
forefront. “This radio program is not only 
an evangelical tool, but is also a teaching 
and instructional tool,” he states. “It will 
take a lot of time with the Poles, and we 
will move from one basic biblical princi¬ 
ple to the next. Slowly but surely their 
hearts will yearn to know Jesus.” 

Slaby also plans to implement a 
“call-in” talk show that focuses in on the 
moral and ethical problems within the 
community. Tying in some of the same 
concerns that are present within the Cath¬ 

olic Church, such as abortion and ethical 
principles, Radio Mazury will present the 
issues to the Poles for the first time from 
an evangelical Christian perspective. 

And Jerzy Hine is taking his vision 
for Christian radio in Poland one step 
further into the realm of syndication and 
production. As other stations open up in 
Poland or as Christian broadcasters 
choose to buy time on secular stations. 
Hine desires to make available prere¬ 
corded programming. 

He also plans to introduce Polish 
Christian music to his nation. “Now all 
we have is American music,” Hine ex¬ 
plains. “It is good music, but it is Ameri¬ 
can. In order to have influence in terms of 
personal beliefs, you have to be commu¬ 
nicative in a language they understand." 

Hine plans to give Polish groups a 
chance to develop their skills and the 
opportunity to be recorded. Currently, he 
is recording his own worship tape with an 
American-based recording studio. Hine 
will also serve as a news stringer for the 
Virginia Beach-based Christian Broad¬ 
casting Network. 

Living in Warsaw, the center of 
Poland’s political life, Hine will gather, 
write, and produce news spots from his 
home. His recordings will be aired three 
to four times a week, giving Americans 
insight on events and issues in Poland. 

Slaby and Hine were not always 
skilled in the art of radio production and 
management. And they didn't always un¬ 
derstand the tie between ministry and the 
workplace. 

“Regent University not only gave 
me the opportunity to be trained profes¬ 
sionally, but also an understanding of 
how to put this training together with my 
Christian values. It was the first time I 
saw that it was possible to be a profes¬ 
sional and a Christian at the same time,” 
said Hine. “Now I understand that they 
do not have to be in competition with one 
another.” 

Equipping men and women across 
the nation and around the world to imple¬ 
ment biblical principles in their work 
place is what Regent University is all 
about. "From my experience. Regent 
University is the place where you are 
able to add to your vision the practical 
knowledge to make it real,” states Slaby. 
“It is like ‘adding legs to your table.’” 

Debra Ann Weyman is the media 
coordinator in the Department of University 
Relations at Regent University in Virginia 
Beach. Va. 
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TB Jfost well-known, popular Christian musicians have a 
/■Zb very obvious evangelistic ministry. They record albums 

A- r and go on tour giving concerts at churches, schools, 
and auditoriums all over the country in an attempt to reach the 
lost. Unlike these artists, Michael Omartian has quietly but 
firmly stood as a beacon of light among a special group of 
people — those in the mainstream music industry. 

Omartian has had a distinguished career as the producer of 
records by artists such as Christopher Cross, Peter Cetera, 
Jermaine Jackson, Donna Summer, Rod Stewart, Amy Grant, 
Whitney Houston, Steven Bishop, Cher, Roberta Flack, and 
Michael Bolton. He has also worked as writer, arranger, and/or 
musician on recordings by Steely Dan, Boz Scaggs, Billy Joel, 
Barbara Streisand, Rikki Lee Jones, Al Jarreau, Eric Clapton, 
and many others. He has won several Grammy awards and was 
the first producer in recording history to have number-one hits 
in three separate decades — the 70s, 80s, and 90s. 

Coupled with his talent and craftmanship as a musician, 
writer, producer, and arranger. Omartian ’s integrity as a Chris¬ 
tian has surely won respect for Christianity among those with 
whom he works. In that regard, he is like any of us who do our 
jobs well in the “secular world" while trying to reflect Christ. 

However, Omartian has recently returned to the attention of 
Contemporary Christian Music (CCM) fans with the re-release 
of his early Christian classics White Horse and Adam Again (a 
two-album CD on the Myrrh label) and the release of his newest 
recording The Race (also from Myrrh). 

Curious about how his early life influenced the develop¬ 
ment of his career, as well as his unique perspective as a 
Christian artist in the mainstream music industry, I recently 
interviewd Omartian. 

CONTINUED ON PAGE 20 
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MICHAEL OMARTIAN . . . 
CONTINUED FROM PAGE 19 

DAP: You started playing piano 
and percussion at a young age. 
Who or what inspired you to start 
doing that? 
MO: Well, based on what my parents and 
relatives have told me, when I was very 
young I would hear a song and would 
memorize it immediately or I would be 
able to go to a piano and pick out the 
melody. I also used to take a couple of 
sticks and start banging on things. It used 
to drive my mother crazy. Eventually 
someone — either my mother or some¬ 
one else — suggested that I should get 
started on music because they saw some¬ 
thing going on with me. So 1 think that it 
was not so much of my awareness of 
what I could do as opposed to 
what others saw in me, and I 
think that is what got me 
going. 

DAP: A few years later 
you started studying 
composition and 
theory. Was that from 
your own interest or 
did your parents 
prompt you? 
MO: No, that was from my 
own interest. When I started 
high school, composition 
and theory classes were 
available. I was fortunate 
that I went to a rather large 
high school with a very com¬ 
plete arts and music pro¬ 
gram, so there was a lot to project. 
choose from and we were encouraged to 
get involved. 

My teachers recognized that I was 
able to write and do things so they had me 
very active in writing for the orchestra 
and bands and the various ensembles that 
we had. When I think about what’s going 
on today in public education and how 
little there is as far as that outlet for 
young people, it’s really sad. I was very 
fortunate to have such a complete array 
of everything from jazz to classical there. 
And very well stocked with great profes¬ 
sors and teachers. 

DAP: So you were exposed to a 
really broad variety of music. 
How has your taste changed 
from your childhood to now? 

MO: I think that it’s the same for any kid 
who begins lessons at a young age — it’s 

like as a baby when your mom puts the 
strained carrots into your mouth and you 
say, “This is awful.” But later on you love 
carrots. It’s the same thing with me. I 
hated classical music as a kid because 
that’s how I had to learn all the dis¬ 
ciplines. I had a hard time practicing and 
I really didn’t enjoy it, but my tastes 
changed and as I grew up I really started 
enjoying classical composers and music. 

I grew up during the 50s and I 
loathed 50s pop music. I really had no 
patience for Danny and the Juniors and 
Elvis Presley. I couldn’t stand Elvis. I 
thought the guy was bankrupt. I mean, I 
appreciate him now, but back then I was 
kind of an elitist snob. I only liked jazz 
and real sophisticated stuff, and real 
urban and underground stuff that nobody 
knew about. I made myself get involved 

in everything that had to do with jazz 
back then and stayed away from pop 
music altogether. Those were my tastes 
early on and through high school. 

When I got out of high school and 
the Beatles and the English invasion 
came around, it was the first time I really 
started to take notice of the pop idiom 
and popular music. The fashions sud¬ 
denly changed to the long hair and every¬ 
thing, and I was kind of swept up into that 
along with my peers. I got very influ¬ 
enced by those bands and from that point 
on it has just progressed into a wider 
variety of likes for me. 1 like a lot of 
things now, even some rap music. It’s just 
part of trying to recognize the best of 
something. 

As far as I’m concerned, today prob¬ 
ably more than at any other time, there’s 
a lot of phony music out there, and there 

are only a few people who are really 
proficient. And there are a lot of copy¬ 
cats. But that’s my opinion. 

DAP: To take a spiritual turn, 
where did your spiritual life mesh 
into the rest of your life? 
MO: Well, I came to the Lord in 1965. I 
was raised in a quasi-religious environ¬ 
ment. I know that my mother was a 
Christian; my father wasn’t but he is now. 
I am an Armenian and was raised in an 
Armenian church where they spoke the 
language. It was like a Roman Catholic 
church, except that there wasn’t as much 
emphasis on the Virgin Mary. But every¬ 
thing else was there, including the robed 
priests and the candles and all the trap¬ 
pings of reading out of the book. But it 
really was not a meaningful experience 

to me. In fact, it was some¬ 
thing that I felt like I wanted 
to avoid because I had to sit in 
that church and listen to an¬ 
other language for hours. 

In 1965 I had an encoun¬ 
ter with the Lord on Christmas 
Day and I have to say that that 
was a really profound conver¬ 
sion because people ask me, 
“How in the world could you 
not fall on your face spiritu¬ 
ally while pursuing a music 
career in California?” But I 
never really did. That’s not to 
say that I didn’t fail. We all 
fail at times. I was young in 
the Lord, and I came out here 
and became a part of the Cam¬ 
pus Crusade for Christ staff 
back in ’68 and ’69. And I 

traveled all over the United States in 
some of their music things. And after 
that, it was time for me to move on. 

I felt very strongly that I was sup¬ 
posed to go to Los Angeles and just see 
what would happen. I wanted to write 
songs and be an artist and all that kind of 
stuff. But as far as the spiritual part of it, 
my umbilical cord was to the Lord, and I 
knew that. So it didn’t matter where I 
went or traveled, I always had an acute 
sense and awareness of the Lord. My 
dependence on Him was strong because I 
was forced to be very dependent on Him. 
Coming out to Los Angeles on a lark with 
absolutely no predetermined anything or 
any contacts, I had to have some solid 
thing going. 

1 prayed a lot and spent a lot of time 
in the Word. All the drugs and everything 
were never attractive to me. That lifestyle 

Michael with Sandi Patti and Amy Grant during the Our Christmas 
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never meant anything to me; it was 
kind of a scary deal and it wasn’t 
even worth pursuing. A lot of my 
friends and acquaintances were 
just getting burnt out on it and it 
was a sad thing to watch. I just 
figured that if that’s where we’ll all 
end up, then it’s not worth it. 

I got involved very quickly 
with a church when I came here. 1 
am still at the same church 20 
years later and I’m an elder in it. 
My wife and I are very active in 

them. But all of a sudden, I was 
asked to play on a session for 
some friends, and it turned out that 
on the session were some of the 
key studio musicians in this town. 
At that point in my life, most of the 
records I really loved were self-
contained bands, so the concept of 
studio musicians or musicians 
who would travel around in a pack 
doing this person’s record or that 
person’s record wasn’t something 
I was that familiar with. It was 

our church and very active in what Mich 
it does in this town as far as mis¬ 
sions and the homeless and all that goes 
on around here. We are as active as we 
possibly can be with all the things that we 
believe relate to the basic principles of 
Christianity. 

DAP: From what I have read, it 
seems like songwriting is what 
really drew you to Los Angeles. 
What sorts of themes and 
subjects did you enjoy writing 
about? 

MO: I felt when I came here that 1 defi¬ 
nitely didn’t want to be just another pop 

with Quincy Jones and Tevin Campbell. 

artist — I wanted to have something to 
say. Themes had to be positive; they had 
to lead to some hope or truth. 1 really had 
a sense that God had gifted me with 
something. It wasn’t a matter of being 
egotistical about it. I just knew that I was 
not here [in Los Angeles] just to be let 
down. 1 knew that something was going 
on. So I felt that, as a result, I really 
needed to be saying something. And so 
my early material formed around positive 
themes and the Lord. 

So I started writing some songs, and 
people were listening to them and liking 

really kind of a new experience. 
Well, at the end of that first 

session, the drummer and the bass player 
asked me for my phone number. That 
night I got home to find that I had already 
received some calls, recommendations 
from these people. And the very next 
week I was in seven recording sessions, 
and suddenly I was the keyboard player 
to call in L. A. because of these people. So 
the whole songwriting thing kind of took 
a back seat because suddenly I was 
thrown into session playing. At the time, 
I enjoyed it because it was a real window 
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into all that was going on. I was able to 
become somewhat proficient in a lot of 
styles, so it was very good training for 
me. You had to get proficient really fast. 

I enjoyed the challenge and I felt that 
after a couple of years I had really done 
well and knew 1 could continue doing it. 
But then I said, “No, this is not where I 
want to end up. It’s too confining just to 
be working for other people and just 
playing piano or keyboards for them.” I 
started out as a songwriter and ended up 
getting involved as a session pianist or 
keyboard player, then arranging for peo¬ 
ple, then going into production, and then 
coming all the way, full circle, to song¬ 
writing and production again. So that's 
kind of how it went. 

DAP: It sounds like that was the 
best thing that could have 
happened. 

MO: It was really a good experience 
because it was good training ground for 
me to understand so many facets of the 
business. When I think about it, I spent a 
lot of time in the recording booth watch¬ 
ing what the engineers were doing and 
getting a sense of how they would equal¬ 
ize different instruments and an under¬ 
standing of synthesizers and how to oper¬ 
ate them. So it was a good, fundamental 
training ground. 

DAP: How did you get the 
opportunity to do White Horse 
and Adam Again? At what point 
did that opportunity come along? 

MO: That was very early on. That came 
out of coming to town as a songwriter 
and meeting a gentleman by the name of 
Steve Barri, who was the most prolific 
producer in the 60s and early 70s. He was 
with ABC/Dunhill, and he was involved 
with groups like Three Dog Night. The 
Mamas and The Papas, and so many oth¬ 
ers. I met him early on through a session 
that he called, and we got to be good 
friends and he said, "By the way, I under¬ 
stand you write songs.” So I played some 
of the stuff and he really liked it and told 
me I should make an album. 

So. White Horse and Adam Again 
were actually records that were cut for 
ABC/Dunhill, a secular label, and later 
were bought out by Word because Word 
was distributed by ABC/Dunhill. So 
there was a connection there. But it was 
basically through Steve’s support that I 

did it. 
From what I’ve heard and from what 

I’ve understood, back in those days, 
which would be the mid-70s, White 
Horse and Adam Again were pretty much 
progressive records for Christians. They 
were kind of cool to some and others 
couldn’t even deal with them so they 
didn't sell very well because they didn’t 
sound like what people were used to 
hearing. Unfortunately, Christians can be 
very narrow-minded in their likes and 
dislikes in the arts. It was very hard to 
please everybody. But I was very proud 
of those records. As a matter of fact, back 
then, some of the members of the group 
Toto, who were studio musicians at the 
time, said that they loved the records I did 

Stormie and Michael Omartian 

and that they studied them all the time to 
figure out how I did things. It was an 
interesting project. It broke through some 
ground. So that’s basically how those two 
things came about. 

DAP: What prompted you to do 
The Race? 

MO: The Race really came about as a 
result of, quite frankly, someone asking 
me, “Are you ever going to do another 
record?” I said. "Well, I have thought 
about it,” and they said, “Why don’t you 
do it for us?” So I went ahead and did it. 
I worked on it at the same time I was 
working on some other things, which is 
something that has never happened be¬ 
fore. Normally, when I work on a record, 
1 spend 100 percent of my time on that 

record. 
In this case, I worked on it in and 

around other projects so it was a little 
more difficult from the standpoint of con¬ 
centration. I had to change hats too many 
times, but I can tell you that I feel this 
way about everything I do. But I am 
pleased with the overall result and I am 
pleased with the reaction I am getting. 

DAP: Are there going to be any 
videos done for The Race? 

MO: I have talked about this with some 
of the people at Word and they said that 
the reaction that I’m getting to this record 
would constitute a video of some sort. We 
haven’t gotten to that point yet, but if that 
happens it would be good. I know that the 
opening song on the record is getting 
tremendous airplay on secular stations, 
which is interesting. But I don’t know yet 
what is going to happen with videos. 

DAP: Aside from the records you 
made on your own or with your 
wife Stormie, you have spent the 
majority of your career as a 
“behind-the-scenes” person 
(producer, arranger, musician) in 
the mainstream music industry. 
In this way you differ from most 
of the Christian musicians I 
review. What has it been like 
working as a Christian in the 
mainstream music industry? Do 
you ever get a chance to share 
your convictions with anyone? 

MO: Absolutely. The bottom line is after 
a while either you’ve got the plague to 
someone or they call you because they 
want your abilities. But they already 
know where you’re coming from spiritu¬ 
ally. So, consequently, I’ve ended up get¬ 
ting into discussions with almost every 
artist 1 have ever worked with. With me. 
they know what they’re getting because 
I’ve been around for a long time. So I do 
have a reputation of being a Christian and 
people take it from there. 

I realize that I must be sensitive be¬ 
cause everything is so hype and market¬ 
ing oriented in the music industry. 
You’ve got to let people see that you’re 
not a phony or a goof, and you mean what 
you say and that you are consistent. But 
the first day I meet someone whose re¬ 
cord I’m going to produce, I don’t start 
immediately telling them about the four 
spiritual laws. People need time to under¬ 
stand where I’m coming from, and usu¬ 
ally they are the ones who open up the 
discussion. 
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Michael with Bonnie Keen, Marabeth Jordan of First Call, Fluss Taff, and engineer 
Terry Christian 

I find that if you really tend to refleet 
Jesus, it really clears up some serious 
misconceptions these people have about 
Christianity. If you think about it, Chris¬ 
tianity doesn’t have much support from 
the media — that’s for sure. It is usually 
looked upon as somewhat of a joke in the 
way that it is reflected in movies and 
television, and so these misconceptions 
go around as fact to these people. And 
then, when they rub shoulders with you, 
they say, “Gee, you're not anything like I 
expected.’’ In a way, it’s like we’re run¬ 
ning around being P.R. agents for Jesus, 
correcting all the misconceptions that are 
out there. 

DAP: What are your thoughts 
concerning Christians in the 
arts? 

MO: I think that we are charged in the 
Bible to go with boldness, and 1 think that 
boldness means that we are confident in 
our Christianity and our walk with the 
Lord. Instead of looking at the world as a 
big old threat, you have to look at nonbe¬ 
lievers and think, “This poor person re¬ 
ally doesn’t understand.” And we must 
really understand that certain things are 
going to happen that aren’t fair. But that 
does not mean that we should clam up 
and walk away and say, “I’m not going to 
have anything to do with this.” I think 
that the saddest scenario is to shy away in 
absolute fear or be afraid to speak up. 

It’s amazing to see how many people 
really want to hear what we have to say. 
It’s like the old group mentality. People 
will act differently in a group than they 
do one-on-one. 1 find that when you get 
one-on-one with a person and they start 
getting real with you, you can start talk¬ 

ing about some real issues and they are 
not feeling threatened because someone 
is listening to what they are saying and 
they can be honest with you. So I think 
that we are all being very influenced by a 
definite media slant against Christianity. 
But at the same time, it does not negate 
the truth behind it. And we need to re¬ 
member that when all is said and done, 
we do have the answer and we know that 
it isn’t going to be easy, but by the same 
token we can walk in boldness. 

So to answer your question, yes, I 
believe that Christians need to get right in 
the middle of the entire mess. They really 
do. But that means to get in the mess 
without compromising to be there. Un¬ 
fortunately, one thing I am finding more 
and more is people in the music business 
who are really not involved in churches 
have a very loose attitude toward sexual 
things, but they say they love the Lord. 
But it’s kind of like, “I’ll take what I want 
to take and I’ll reject what I want to 
reject, and not pay any attention to this, 
but I still love Jesus.” 

I think to myself, we are called out of 
that whole situation, we are asked to be 
different and we need to follow God on 
His premises. We are not perfect and we 
all fail, but I think that identifying with 
the art community goes to a certain point 
and then you have to say I cannot identify 
100 percent here because there are some 
problems here. But that doesn’t make us 
any less strong in what we believe, or less 
strong in our impact. 

Darlene A. Peterson is the music reviewer 
for Religious Broadcasting magazine. 
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Western Mission Perestroika 
in Central and Eastern Europe 
by Mark Elliott 

The rapid demise of Marxist re¬ 
gimes in Eastern Europe in 1989 
and the equally sudden disman¬ 

tling of the Soviet Communist Party in 
the wake of the abortive Moscow coup in 
August 1991 are having an ever-increas¬ 
ing impact on the world of East European 
ministry, some of it encouraging, some 
not so. 

Keston College, for two decades the 
premier Western center for the study of 
the Church under Marxist regimes, has 
suffered radical retrenchment in the past 
two years. Plummeting contributions, ap¬ 
parently due to the mistaken notion that 

all is now well in the East, have cost 
Keston its newly expanded research cen¬ 
ter near London, half its budget, and 
nearly two-thirds of its research special¬ 
ists. 

The last issue of Keston News Ser¬ 
vice appeared in July 1991, an irreplace¬ 
able loss to students of the church in the 
former Soviet Union and Eastern Europe. 
With a new name, Keston Research, and 
a new location, Oxford, General Director 
Michael Bourdeaux’s vision may yet sur¬ 
vive. But at present, his center appears as 
a struggling remnant of its former self, 
and Eastern European ministry is the 

New believers are baptized during an outdoor service in Flouno, Russia. 

poorer as a consequence. 
Vienna-based Biblical Education by 

Extension (BEE), known as Eastern Eu¬ 
ropean Seminary in the United States, 
also is facing the possibility of significant 
revamping. Founded in 1979 as a cooper¬ 
ative effort of 12 Eastern European min¬ 
istries, its purpose has been to provide 
theological texts and training in Eastern 
Europe where normal residential semi¬ 
nary education was non-existent or se¬ 
verely limited. Now that traditional theo¬ 
logical education is possible, BEE is hav¬ 
ing to rethink its reason for being. 

Growth as well as retrenchment can 
be unsettling if the present status of 
Wheaton. III.-based Slavic Gospel Asso¬ 
ciation (SGA) is any indication. Perhaps 
the largest evangelical Eastern European 
mission as of 1991, its board recently 
finished the search for a new chief exec¬ 
utive officer. Last September, SGA’s 
long-time president Peter Deyneka Jr. 
and his wife Anita established a new min¬ 
istry called Peter Deyneka USSR Minis¬ 
tries. 

Also in transition is the Romanian 
Missionary Society. President Joseph 
Tson’s move back to his homeland in 
1990 has left his stateside organization 
struggling to make the necessary admin¬ 
istrative and fundraising adjustments. 
Likewise. British-based Radstock Minis¬ 
tries, formerly Friedensstimme (UK), 
substantially broadened its focus in 1990 
from the USSR’s unregistered Baptists to 
a wider spectrum of Evangelical Chris¬ 
tians in the Soviet Union. 

Western mission perestroika also is 
having its impact on large organizations 
with worldwide mandates. For example, 
the American Bible Society, Campus 
Crusade for Christ, Inter Varsity Christian 
Fellowship, The Navigators, World Vi-
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sion, and Youth With a Mission recently 
have seen Soviet and Eastern European 
projects command increasing portions of 
their budget and staff time. In addition, 
certain evangelical foundations, includ¬ 
ing DeMoss and Maclellan have made 
major financial commitments in recent 
years to Soviet and Eastern European ini¬ 
tiatives. 

For some years now Open Doors 
with Brother Andrew has been shifting 
from a focus on Marxist lands to a greater 
concentration on Islam. This shift can 
also be seen in research and human rights 
groups, such as Seattle-based Issachar, 
the Illinois-based Society of St. Stephen, 
and the Washington, D.C.-based organi¬ 
zations Christian Solidarity International 
and the Institute on Religion and Democ¬ 
racy. 

Name changes are also in order. The 
Norwegian Misjon bak Jemteppet (Mis¬ 
sion Behind the Iron Curtain) is now 
Norsk Misjon i Ost (Norwegian Mission 
in the East). As another example, the In¬ 
stitute for the Study of Christianity and 
Marxism at Wheaton College changed its 
name in May 1991 to the Institute for 
East-West Christian Studies. For at least 
a year prior to that its director shared with 
audiences that the program might best be 
described as the Institute for the Study of 
Christianity and What’s Left of Marxism. 

In addition to the above, two sub¬ 
stantive changes in Western mission pro¬ 
cedure and method stem from glastnost 
and perestroika. The legitimate need in 
the past for confidentiality in Eastern Eu¬ 
ropean ministry is rapidly disappearing. 
Donors should now expect more open¬ 
ness. 

This in turn should help answer any 
remaining questions concerning finan¬ 
cial integrity, at least for the large number 
of missions with membership in the fol¬ 
lowing accountability-conscious agen¬ 
cies: the Interdenominational Foreign 
Mission Association, the Evangelical 
Foreign Missions Association, and the 
Evangelical Council for Financial Ac¬ 
countability. 

The dramatic decline in Eastern Eu¬ 
ropean state interference in church life 
allows for a parallel increase in Christian 
outreach. What is to be done? This ques¬ 
tion served as the title for Lenin’s 1902 
call-to-arms blueprinting a successful 
Marxist revolution. Today, Western 
Christians can ask the same question as 
they seek to assist the cause of Christ in 
the East. 

Christians studying the Bible together in Poland. 

Specialization is becoming the 
watchword as Eastern European 
churches seek assistance with print, film, 
and video evangelism; Sunday school to 
seminary level training; marriage, fam¬ 
ily, youth, prison, alcohol, and drug 
counseling; and outreach through sports, 
camping, and drama, to name a sampling 
of the burgeoning ministry kaleidoscope. 

With hundreds of millions of people 
disillusioned with Marxism, with the his¬ 
torically unprecedented collapse of 
Eastern European political barriers, and 
with hundreds of Eastern European mis¬ 
sions being joined by legions of addi¬ 
tional ministries new to the region, the 
simplest of conclusions should be that 
cooperative efforts are now in order. 

That granted, a first step is to take 
account of past and present collaborative 
efforts. To start with, it should be noted 
that at least 16 Eastern European ministry 
meetings were held in the U.S. and Eu¬ 
rope in 1990-91 to facilitate networking, 
information sharing, and cooperation. 

At one meeting, a sense of urgency 
and the need to cooperate figured promi¬ 
nently. The three themes of the Evangeli¬ 
zation of Russia Conference were: 

1. The “greatness of the present op¬ 
portunity in Russia, with its doors 
open. ” 

2. “The necessity of taking up the 
work at once, or the danger of delay.” 

3. The need for “conducting the 
work in Russia upon such a broad evan¬ 
gelical basis as not unduly to exhibit to 
the new Russia the denominational dif¬ 
ferences which have existed in our 
evangelical work in America.” 

These words, spoken at Chicago’s 
Moody Tabernacle by Dr. Jesse W. 
Brooks, superintendent of the Chicago 
Tract Society and chairman of the meet¬ 
ing, are not from 1992 or 1988, but from 
1918. That year was, as this year is, a 
time of sweeping change for Russia. Ur¬ 
gency and cooperation still should take 
precedence because it is an open question 
whether or not the present opportunities 
will last much longer than the short-lived 
openings of 1917-18. 

The 1918 Chicago conference also 
makes clear that concern for cooperation 
in Slavic ministry is not new. Other col¬ 
laborative efforts followed. A 1941 part¬ 
nership between Slavic Gospel Associa¬ 
tion and HCJB radio had Peter Deyneka 
Sr. delivering the first-ever broadcast to 
the Soviet Union, as it turned out, on the 
very day of the Nazi invasion. Other 
quiet combinations of Western ministries 
working together, especially in Bible 
production and distribution, could be 
noted. 

The number of glastnost-era part¬ 
nerships arranged to expedite Bible de-

CONTINUED ON PAGE 26 
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Christian literature being distributed at a newstand in Romania. 

The New Life Choir handing out gospel tracts in Russia. 

WESTERN MISSION . . . 
CONTINUED FROM PAGE 25 

liveries is especially noteworthy. Various 
cooperative agreements to this end, from 
1987 to 1989 alone, included at least 28 
separate denominations, missions, and 
Bible societies. In the past year and a 
half, Slavic Gospel Association may 
have set a record for Eastern European 
collaborative efforts by assisting over 50 
church and parachurch ministries re¬ 
sponding to glastnost’s open doors. 

As another example, Wheaton’s In¬ 
stitute for East-West Christian studies in¬ 
cludes a mandate to facilitate Eastern Eu¬ 
ropean ministry. In the past six years this 
has involved consulting and collabora¬ 
tive work with over 80 church and 
parachurch bodies. 

Three recent instances of commend¬ 
able church and parachurch cooperation 
deserve mention. In the first case. 1990 
saw the Norwegian Bible Society join 
hands with Pentecostal churches, three 
Norwegian parachurch ministries, and 
Sweden’s Institute for Bible Translation 
to underwrite a gift of 520,000 children’s 
Bibles in 11 Soviet languages at a cost of 
$18.7 million. 

Similarly, a number of organizations 
helped make a success of John Guest’s 
Kiev ’91 Crusade in May-June 1991. 
SGA provided the evangelist with valu¬ 
able advice and contacts; Bible Litera¬ 
ture International funded nearly two mil¬ 
lion tracts and Gospel booklets distrib¬ 
uted during the meetings; The Bible 
League added 300,000 New Testaments 
and Bible study booklets, while Eastern 
European Seminary is assisting in fol¬ 
low-up, discipleship, and church plant¬ 
ing. Finally, the summer of 1991 saw 24 
Western and USSR Christian groups 
combine in the “Moscow Project” to dis¬ 
tribute almost four million Scriptures. 

A striking number of larger-scale co¬ 
operative efforts in Eastern European 
ministry emerged in the 1970s and 
1980s. These include: 

♦ 1975 Literature Information Service 
♦ 1977 Christian Broadcasters to the 

Soviet Union (CBSU) 
♦ 1979 Biblical Education by Exten-

sion/Eastem European Seminary 
♦ 1985 Mission Forum (formerly East 

European Missions Research) 
♦ 1986 Eastern European Advisory 

Group (Project Jericho-Lausanne 
Committee on World Evangelization) 
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♦ 1987 Evangelical Christian Publish¬ 
ers Association 

♦ 1988 Scandinavian missions and 
Bible societies (working relationships 
formalized in 1990 under the logo, 
“New Start in the East”) 

♦ 1988 Coalition for Solidarity with 
Christians in the Soviet Union 

♦ 1990 East European Task Force. Inter¬ 
denominational Foreign Mission As¬ 
sociation (IFMA) 

♦ 1990 Project C.A.R.E. (Coordination 
of All Resources for Evangelism) 

♦ 1990 International Literature Associa¬ 
tion 

♦ 1990 Theological Commission Task 
Force on Eastern Europe, World 
Evangelical Fellowship 

♦ 1991 AD 2000 Movement 
♦ 1991 Churches East-West European 

Relations Network (CEWERN) 
♦ 1991 USSR Christian Resource Cen¬ 

ter 
These umbrella organizations, in the 

main, stress coordination among Western 
groups reaching out to the East. In addi¬ 
tion, cooperation needs to be encouraged 
between Western and Eastern churches 
and missions. In 1804 the British and 
Foreign Bible Society helped establish its 
first sister society, the Russian Bible So¬ 
ciety. And out of that partnership came 
the first-ever Russian vernacular New 
Testament published in 1821. 

Likewise, today, Western organiza¬ 
tions can have a role in the development 
of indigenous USSR and Eastern Euro¬ 
pean missions. To date, in the wake of 
glastnost, up to 220 such ministries have 
emerged in the Soviet Union, pretty 
much spontaneously. A golden opportu¬ 
nity now exists to assist these organiza¬ 
tions, hopefully taking into account les¬ 
sons learned in the laboratory of the mod¬ 
em missions movement. As Luis Bush 
cautioned in a May 1991 Consultation on 
Partnership for World Evangelization, 
"As we celebrate our oneness in Christ . 
.. we struggle to keep out the anti-king¬ 
dom traits of power, parochialism, pres¬ 
tige, and possessions.” 

East European ministries often 
speak the obvious truth that new entrants 
should seek counsel from missions with 
experience in the region. According to 
Phill Butler of Seattle-based Interdev, 
such sharing, whether formalized in part¬ 
nerships or not, allows missions to "build 
on existing strengths,” permits the most 
efficient utilization of human and mate¬ 

rial resources, minimizes duplication, 
and reduces risk. 

But as papers delivered at the May 
1991 Working Consultation of Partner¬ 
ship in World Evangelization make clear, 
the reverse is also true. As numerous 
ministries just now are in the process of 
placing their first, traditional, resident 
missionaries in the Soviet Union and 
east-central Europe, experienced, long¬ 
standing missions to developing coun¬ 
tries have much hard-earned advice to 
give. 

They will counsel, for example, 
against establishing churches overly de¬ 
pendent on the West. They will recom¬ 
mend that Christians in the East should 
be encouraged to move beyond the trans¬ 
lating of Western Christian classics to the 
writing of their own Sunday school cur¬ 
ricula and theological texts. 

They also will caution that mission¬ 
aries should not intertwine the preaching 
of Christ crucified with advocacy for 
Western culture. In addition, they will 
counsel against the funding of solo ef¬ 
forts of energetic individual East Europe¬ 
ans whose close accountability to a na¬ 

tional church or parachurch body is un¬ 
clear. Likewise, they will underscore the 
growing significance of indigenous, non¬ 
North American missions in the scheme 
of world evangelization, a phenomenon 
in the former Soviet Union of truly re¬ 
markable dimensions already. 

And finally, experienced missionar¬ 
ies from Africa, Asia, and Latin America 
will note the many perils of crosscultural 
miscommunication. These include the 
fact that the Western concept of time is 
not sacred, and that the penchant of 
brusque Americans for hard facts, unvar¬ 
nished, up front, is unthinkable in many 
non-Western settings. 

That some Western comments 
should best be left unsaid was never more 
painfully obvious than in the case of an 
American preacher speaking to a Soviet 
audience of over a thousand in the sum¬ 
mer of 1991. One thing he was sure the 
USSR needed, he told his hearers, was 
deodorant. And he promised to bring his 
friends cases of it on his next visit. 

Surely, for the sake of heaven, emis-

CONTINUED ON PAGE 28 
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sanes of Christ have better things to do 
than to rail against the evils of body odor. 
Indeed, it should be argued that the gross 
cultural insensitivity, here exposed, reeks 
more than any conceivable perspiration. 

To be winsome witnesses, cultural 
sensitivity is critical. And cultural sensi¬ 
tivity is a product of believers willing to 
“study to show thyself approved unto 
God.” Of course, a tension exists today 
between urgency, on the one hand, stem¬ 
ming from fear that the Eastern window 
of opportunity will close and, on the other 
hand, a call for painstaking, disciplined 
study of languages, history, and culture 
necessary for long-term effective minis¬ 
try. In fact, selective, sensitive immediate 
responses and a commitment to careful 
academic preparation can go hand in 
hand. It is not a case of either/or, but both. 

Missionaries who are earnest stu¬ 
dents of Central and Eastern European 
culture will be humbled by the complex¬ 
ity of the region, and will be better 
witnesses for their humility. Well-read 
Christian servants heading for Central 
and Eastern Europe, for example, will 
recognize that believers emerging from 
the long, dark night of Marxist repression 
have a lot to teach the West, as well as 
receive from the West. 

Manfred Kern of the East German 
Evangelical Alliance advises would-be 
Western witnesses to ask questions be¬ 
fore offering solutions. If the reverse is 
the order, he believes, those who come 
with “ready-made concepts and ready¬ 
made programs . .. will not have a good 
ministry . . . because they do not under¬ 
stand our context.” 

The following blanket condemna¬ 
tion does not fit, but there is a point to be 
gleaned from William Yoder’s warning, 
“We can’t just burst upon the local scene 
with the latest magical potions from 
Wheaton or Arrowhead Springs.” Today, 
the quote might be updated to include 
Colorado Springs. 

Christian servants today need to set 
their sights on Central and Eastern Eu¬ 
rope with help in one hand, and with the 
other hand open to receive testimonies of 
faithfulness in the face of repressive 
Marxist regimes. At the 1918 Chicago 
conference on the Evangelization of Rus¬ 
sia, Wheaton College’s second president, 
Charles Blanchard, spoke for the present 
day as well as his own: “Most of us have 

never suffered for our faith very much. 
“Here we are . . . with one of the 

most fruitful lands in the world under our 
feet, and one of the most genial skies in 
the world over our heads, with absolute 
religious liberty . . . What do we owe to 
two hundred million people who have 
been under the wheel, in terror of their 
lives .. . What does a nation like ours, in 
circumstances such as ours, owe to a na¬ 
tion like Russia, a nation where the Gos¬ 
pel has never been free?” 

To the land that has produced the 
rich spiritual legacy of the Jesus Prayer, 
“Lord Jesus Christ, Son of God, have 
mercy upon me, a sinner”; to the land that 
has blessed all peoples with the profound 
spiritual insights of Dostoevsky and 
Solzhenitsyn; and to the land of countless 

Christian martyrs of the twentieth cen¬ 
tury, we owe much. 
Editor’s Note: The above article was 
previously published in the January 1992 
issue of Evangelical Missions Quarterly 
and is reprinted here with permission. 
©1992 Evangelical Missions Quarterly, 
Wheaton, III. 

Mark Elliott is professor of history and 
director of the Institute for East-West 
Christian Studies at the Billy Graham 
Center at Wheaton (III.) College. He has 
made six trips to the former Soviet Union 
and Eastern Europe since 1989 to 
negotiate and lead a student exchange 
program with Moscow State University, to 
help launch a program of international 
adoption of hard-to-place Soviet orphans, 
to negotiate a high school student 
exchange, and to host a Moscow 
conference on business ethics. 
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EFICOM Committee Reviews 
Larry Lea Ministries’ Records 

DALLAS, Texas (NRB) — A select 
committee representing the Ethics and 
Financial Integrity Commission 
(EFICOM) of National Religious Broad¬ 
casters (NRB) has completed its field 
review of Larry Lea Ministries. Last fall, 
allegations of misappropriated funds were 
made against the NRB member organiza¬ 
tion by Diane Sawyer on ABC-TV’s Prime 
Time Live. The purpose of the recent 
review was to examine the ministry’s com¬ 
pliance with EFICOM requirements. 

The EFICOM select committee found 
the corporate by-laws and minutes of the 
ministry to be in order, according to NRB 
president and select committee member 
David Clark. During the 1990 financial 
audit, a management letter from the minis¬ 
try’s accounting firm suggested several 
important changes in operating proce¬ 
dures. Dr. Clark reported the committee 
found the ministry had completed many of 
these and agreed to implement several 
others as a prerequisite to compliance. 

In reviewing the issues raised on the 
ABC program, the committee examined 
many of the ministry-produced programs 
relating to Larry Lea’s house fire in Tulsa, 
Okla., and the construction of a church in 
Poland. Mailings relating to these events 
were also carefully examined. According 
to the select committee, no video or writ¬ 
ten appeals were found requesting money 
to be sent to Lea because of losses suffered 
by the fire. 

An audit of all of the funds received 
by the ministry during 1991 for the church 
in Poland and all spending related to the 
Polish ministry was made available to the 
committee along with documentation from 
ministers in Poland, reported Dr. Clark. 
The committee found the balance of all of 
the funds given to the Polish ministry had 
been placed in a separate non-operating ac¬ 
count to be used for future ministry in 
Poland. This disposition of restricted funds 
met EFICOM standards. 

According to Dr. Clark, the review 
committee found the ministry to be open 
and cooperative in presenting information 
and in implementing any changes re¬ 
quired. All information requested prior to 
the meeting was supplied along with a 
great deal of additional information at the 
time of the review, he stated. 

As a result of this review, Larry Lea 
Ministries has been found by EFICOM to 

INSIDE NRB 
be in compliance with its standards. The 
ministry will be reviewed for compliance 
again, along with all EFICOM members, 
after May 31. 

NAE Moves ‘Forward In Faith’ 
At 50th Convention In Chicago 

CHICAGO, III. (NRB) — The Na¬ 
tional Association of Evangelicals (NAE), 
the founding organization of National 
Religious Broadcasters (NRB), recently 
celebrated its 50th anniversary in Chicago 
at its annual convention. Proclaiming the 
theme "Forward in Faith — 50 Years of 
Evangelical Cooperation," the three-day 
celebration began with an address by 
President George Bush. 

A standing-room-only crowd of some 
1200 people greeted President Bush on 
Tuesday. March 3. The President ad¬ 
dressed such issues as family values, 
religious freedom, voluntary prayer in 
public schools, and the sanctity of life. 

He was warmly received by the con¬ 
vention delegates and was interrupted fre¬ 
quently by applause. Perhaps the strongest 
audience approval was for the President’s 
assertion. "Faith, family — these are the 
values that sustain the greatest nation on 
earth. And to these values we must add the 
infinitely precious value of life itself. Let 
me be clear: I support the right to life." 

Tuesday evening, plenary speaker Jay 
Kesler, president of Taylor University, em¬ 
phasized his commitment to the evangeli¬ 
cal church, noting its future is assured be¬ 
cause as an institution, it deals with the ul¬ 
timate issues: giving dignity to man, 
providing a moral and ethical compass, 
providing a place to find healing and love, 
and providing motivation forthe most last¬ 
ing selfless efforts of mankind. 

In addition. Tuesday evening featured 
the official kickoff of the Christian 
Citizenship Campaign, a nationwide effort 
to register one million new voters and to 
recruit evangelicals to pray specifically for 
their evangelical leaders. 

On Wednesday evening, plenary 
speaker Joel Gregory, pastor of First Bap¬ 
tist Church in Dallas, Texas, picked up on 
NAE’s anniversary theme with his address 
"Faith in the Concrete." Gregory chal¬ 
lenged NAE delegates to live lives of con¬ 
crete faith, trusting God for the where, 
when, and how. 

The concluding banquet on Thursday 
evening featured international evangelist 
Peter Kuzmic, who related stories of new 

freedom in Eastern Europe and the horror 
of civil war in his native Yugoslavia. Spe¬ 
cial guest Billy Graham topped off the eve¬ 
ning by noting the significant growth of 
evangelicals in the past 50 years. 

In addition to the evening plenary ses¬ 
sions, the convention schedule included 
two prayer sessions led by David Bryant of 
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Two Bible Distributors Merge 
To Create New Global Ministry 

COLORADO SPRINGS, Colo. 
(NRB) — International Bible Soeiety and 
Living Bibles International, two estab¬ 
lished names in worldwide Scripture evan¬ 
gelism, recently merged to form a single 
organization. 

Retaining the name International 
Bible Society, the merger of the two mini¬ 
stries has created an enhanced vision for 
global evangelism, a new emphasis on dis¬ 
cipleship — beyond Bible distribution — 
and increased financial efficiency, stated 
representatives of the new organization. 

"I would like to see what we have 
done and are doing through this merger be¬ 
come a model for many other Christian or¬ 
ganizations with similar visions and mis¬ 
sion statements," said Lars Dunberg, 
newly appointed international 
president and CEO of International 
Bible Society. "In God’s economy, 
we need to think of God’s kingdom 
rather than [of] building our own 
empires. We need to say that to¬ 
gether we can do more for God than 
we can do separately." 

With its headquarters remain¬ 
ing in Colorado Springs, the minis¬ 
try will have an annual income of 
$25.4 million, making it the fifth 
largest of the 33 evangelical or¬ 
ganizations based in the city. The 
merger will realize a savings of over 
$1 million per year in operating 
costs, according to ministry offi¬ 
cials. 

International Bible Society 
will assume Living Bible Inter¬ 
national’s copyrights to 57 com¬ 
pleted New Testaments, 15 com¬ 
pleted Bibles, and 65 translations 
currently in progress — a package 
estimated at $20 million. The Living 
Bible will not be included in the 
merger package, as the copyright is 
owned by Tyndale House Pub¬ 
lishers. 

The merger will also involve 
the acquisition of Living Bible Inter¬ 
national’s worldwide network of 37 field 
offices, complete with 200 full-time 
employees. International Bible Society 
will use network relationships with 
governments, national churches, and other 
mission groups to identify and meet criti¬ 

cal global needs in the areas of Scripture 
translation and distribution, ministry offi¬ 
cials stated. 

"The merger of International Bible 
Society and Living Bibles International is 
a perfect marriage, as the strengths of each 
organization complement the other," 
stated John Pinkham, chairman of the 
board. "International Bible Society now 
has a solid platform for expanding minis¬ 
try initiatives around the world." 

•INTERNATIONAL* 

Graham Becomes First Western 
Evangelist To Visit North Korea 

PYONGYANG, North Korea (NRB) 
— Evangelist Billy Graham recently com¬ 
pleted a visit to North Korea (the Demo¬ 
cratic People’s Republic of Korea) where 
he preached at two churches in the capital 
city of Pyongyang and delivered a lecture 

to students at Kim II Sung University. Dr. 
Graham also met privately with a broad 
cross section of political, cultural, and 
educational leaders, including North 
Korean President Kim II Sung and mini¬ 
ster of foreign affairs Kim Yong Nam. 

Dr. Graham’s unprecedented visit to 

North Korea included a number of historic 
firsts. It marked the first time an evangelist 
from any country had been invited to 
preach anywhere in North Korea. He was 
also the first American evangelist invited 
to speak to students at a North Korean 
university. In addition, his contacts with a 
broad range of prominent North Koreans 
were unique for a foreign religious leader. 

Upon receiving the invitation for the 
visit from the Korean Christians Federa¬ 
tion and the Korean Catholics Association, 
Dr. Graham said he had wanted to visit 
North Korea for many years. His wife, 
bom in China of American missionary 
parents, spent several years there in the 
1930s at the Pyongyang Foreign School, a 
high school run by Presbyterian mis¬ 
sionaries. 

Long isolated from the West, North 
Korea is considered to be one of the few 
remaining communist-oriented countries 

in the world. However, North 
Korean officials contend their na¬ 
tion is not guided by communism 
but by a blend of Marxist and 
Korean ideology known as Juche 
("self-reliant") philosophy, 
developed by President Kim. Presi¬ 
dent Kim has led the nation since its 
beginning following the conclusion 
of World War II and has vowed 
North Korea will not be affected by 
the ideological changes which have 
swept Eastern Europe and the 
former Soviet Union. 

At one time North Korea had a 
large Christian population and was 
one of the largest mission fields in 
the world. Pyongyang itself had so 
many thriving churches — both 
Protestant and Catholic — that it 
was often called the "Jerusalem of 
the East." During the Korean War, 
however, large numbers of be¬ 
lievers were killed, and hundreds of 
thousands fled. North Korea later 
proclaimed itself the world’s first 
atheistic state, and all churches 
were closed. 

The present North Korean 
constitution reaffirms the right to 

religious belief, and in the last few years, 
two church buildings (one Protestant, one 
Catholic) have been constructed in Pyon¬ 
gyang with government assistance. A third 
church is currently under construction. 

Leaders acknowlege that religious 
belief is still not encouraged, and the per-

photo by Russ Busby 
Billy Graham (left) presents a copy of his book 
Peace With God to President Kim II Sung of North 
Korea (right) during a recent visit to east Asia. 
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centage of religious believers (both Chris¬ 
tian and non-Christian) among the popula¬ 
tion remains very low. Some observers 
contend that statistically North Korea is the 
most non-religious country in the world. 

Dr. Graham concluded his five-day 
visit with a press conference in Hong 
Kong, where he explained, "My main pur¬ 
pose in going to North Korea was to preach 
the Gospel of Jesus Christ — just as I have 
done in over 80 other countries around the 
world. I come away from North Korea with 
a new commitment to pray for my fellow 
Christians there and for reconciliation on 
the Korean peninsula." 

Christian Broadcasters Meet In 
Canada To Launch Association 

WINNIPEG, Manitoba (NRB) — 
Twenty-two Christian radio and television 
broadcasters from across Canada recently 
met in Winnipeg to officially launch the 
National Christian Broadcast Association 
(NCB). As the regulatory climate of 
Canadian telecommunications experien¬ 
ces changes, Christian broadcasters are 
hopeful Canadian airwaves will open to 
new levels of access for religious broad¬ 
casting. 

Recent Canadian Radio & Television 
Commission (CRTC) hearings focused on 
unlicensed television broadcast transmit¬ 
ters operating Christian stations in western 
Canada. As a result of those hearings, 
CRTC chairman Keith Spicer reported his 
intention to consider holding public con¬ 
sultations to discuss existing CRTC 
religious broadcast policies. 

According to newly elected NCB 
regulatory affairs chairperson Gloria 
Kieler, the association will approach the 
CRTC in the near future with a "unified re¬ 
quest for the long-awaited liberation of 
Canada’s airwaves.” 

Newly elected NCB interim chairman 
Williard Theissen and NCB executive of¬ 
ficers Dick De Wert and Allen Hunsperger 
followed an ambitious agenda at the in¬ 
augural assembly, urging all Canadian 
Christian broadcasters tojoin the NCB and 
to become involved in developing 
strategies to rid the broadcast system of 
restrictions on freedom of religious ex¬ 
pression. Members of the new association 
plan to reconvene at an early date to fur¬ 
ther develop an agenda and to vote upon a 
constitution and a code of ethics and ac¬ 
countability. 
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An estimated half million evangelicals rally at Luis Palau’s Festival de la Familia 
crusade in Mexico City, Mexico, supporting President Carlos Salinas de Gortari’s 
proposed religious freedoms for all churches 

Mexican Evangelicals Test New 
Religious Freedoms At Festival 

MEXICO CITY, Mexico (NRB) -
Mexico’s new religious freedoms, the 
result of President Carlos Salinas de 
Gortari’s proposed changes to his nation’s 
constitution, gave evangelist Luis Palau 
historic opportunities to preach the Gospel 
during a spring Festival de la Familia 
crusade in the massive capital city. 

At the request of government offi¬ 
cials, however, evangelicals altered plans 
to march to the Zócalo, the downtown city 
center square outside of the government 
palace, on the closing day of the crusade. 

Crusade organizers had received 
authorization in February for Palau to 
deliver a 15-minute address in the Zócalo 
on March 21, the birthday of Mexican 
liberator Benito Juárez. But opposition 
from some mid-level government officials 
and rumors of threatened violence led to 
cancellation. 

Instead, in a show of patriotism, 
Mexican evangelicals marched to the 
Juárez monument and back to the revolu¬ 
tion monument, where Palau gave a five-
minute greeting. Government officials es¬ 
timated the crowd at a half million, while 
crusade organizers reported 425,000 to 
450,0(X) participants. 

"The thrill of victory was in the air. 
and rightly so for a people who have felt 

oppressed for decades. Mexico’s sunshine 
— free of smog that one day — seemed to 
shout the liberation of the soul of the 
nation’s evangelicals," said Palau. "Cheers 
went up every time President Salinas was 
mentioned, and they doubled in volume at 
the name of Jesus Christ. Thousands of 
banners and placards splashed with 
Mexican color were everywhere." 

Protestants have endured hundreds of 
years of persecution in Mexico. In the mid-
19th century, then-President Juárez passed 
reforms restricting the power of the Roman 
Catholic Church. The nation’s current con¬ 
stitution, passed in 1917, keeps the govern¬ 
ment in control of the church. But evan¬ 
gelicals continued to be targets of violence 
and retegated to second-class citizenship. 

President Salinas’ proposed changes, 
though not yet ratified, would sweep away 
75 years of such government control of 
religious activity in the country. The chan¬ 
ges would give legal status and property 
rights to churches and the right to vote to 
clergy members. 

"The changes in the constitution are 
for the good of all," said Victoriano Báez-
Camargo, director of Bible Societies of 
Mexico. "For evangelicals in Mexico, the 
changes represent an opportunity. We are 
not ignoring the laws of the country. The 
separation of church and state will con¬ 
tinue, but with an open recognition of all 
churches." 

RELIGIOUS BROADCASTING MAY • 1992 33 



GLOBAL CHALLENGES 
Positive response to the 
five-part series "Global 
Challenges for the 90s, " by 
Time magazine senior cor-
repondent David Aikman, 

has prompted Religious Broadcasting to con¬ 
tinue the column as a standard department. 
Each month, U Pl Radio Network commentator 
and author Dan Wooding will examine impor¬ 
tant global developments and their relation¬ 
ships to opportunities for evangelical ministry. 

Tens of thousands of Cubans flocked 
to the country’s evangelical churches when 
there was a miraculous move of God’s 
Holy Spirit some three or four years ago. 
However, few remained church members. 
Now the country’s dire economic situation 
is bringing thousands more to church in 
what is seen as a spiritual revival taking 
place behind Fidel Castro’s "Sugar Cane 
Curtain," according to former U.S. direc¬ 
tor of Wycliffe Bible Translators Dale 

Revival Behind 
Castro’s Sugar 
Cane Curtain 

by Dan Wooding 

Kietzman, who recently returned from a 
visit to the island nation. 

"Since I had heard reports of the large 
crowds gathering in the churches because 
of reported healings, I specifically asked 
about this," said Dr. Kietzman. "The wave 
of miraculous healings had occurred; 
thousands had flocked to certain churches, 
generally Pentecostal, [on] various parts of 
the island, either hoping for a healing or 
just out of curiosity." 

However, relatively few of the large 
numbers reported actually continued in the 
faith, and little church growth resulted, 
reported Dr. Kietzman. "Since the disman¬ 
tling of Communism in Europe began, and 
Cubans [became] aware of it, primarily be¬ 
cause of the economic consequences for 
Cuba, the churches have begun to fill up 
again," he stated. 

Churches are reporting full services at 
all of the permitted meetings throughout 
the week, and there has been a marked in¬ 
crease in young people’s activities, Dr. 
Kietzman said. He stated that during his 

visit, one Baptist pastor was planning to 
baptize 40 converts and that permits are 
now being awarded to churches for repair 
to or enlargement of their facilities. 

Growing By Leaps & Bounds 
Dr. Kietzman said figures given to 

him by a government official revealed the 
church in Cuba is made up of approximate¬ 
ly 1.5 percent of the population, or slight¬ 
ly less than 200,000 people. According to 
Dr. Kietzman, the Cuban official stated this 
number does not include the evangelical 
"community," only church members. The 
official referred to many who are believers 
in Christ but who have not yet made a con¬ 
nection with the church. 

"Both pastors and government offi¬ 
cials implied the strength of the evangeli¬ 
cal segment of the population [is] growing 
at such a rate that it [has] to be taken into 
consideration as a potential ‘power block’ 
politically in planning for the future," Dr. 
Kietzman stated. 

‘Big Brother’ On Furlough 
Having previously been in Cuba 

during July 1979, Dr. Kietzman reported 
there was less of a feeling of military 
presence in Havana during his recent visit. 
"I had no feeling of being followed or of 
people [being] concerned about why I was 
there (this time]. When visiting in homes, 
no one from the block committee [the 
Committee for the Defense of the Revolu¬ 
tion] appeared to listen in on the conversa¬ 
tion. At the same time, pastors told me that 
government informers [are] usually still 
present at their services," he said. 

He said churches continue to have 
their activities restricted to their own 
premises, although retreats and conferen¬ 
ces in other locations are permitted with 
prior government approval. Dr. Kietzman 
also reported Bibles are more readily avail¬ 
able and that the United Bible Society is 
now the recognized channel for the impor¬ 
tation of religious literature. 

During his visit, the missionary states¬ 
man discovered the government is official¬ 
ly allowing "believers" to be members of 
the Communist Party, qualifying a 
"believer" as anyone who has some belief 
in the supernatural. According to Dr. 
Kietzman, "believers" make up 75 percent 
of the population. He also stated the num¬ 
ber of Communist Party members is be¬ 
tween 500,000 and 6(X),(XX), with similar 
numbers in the Young Communists move¬ 
ment. Therefore, the number of committed 

Communists in Cuba is approximately ten 
percent of the population of 11 million. 

Cuba is actively considering constitu¬ 
tional changes, said Dr. Kietzman, includ¬ 
ing a change to the article which promoted 
atheism as the official belief. The new 
wording of the article will grant "freedom 
of belief." In addition, direct elections of 
all legislative levels, including the Nation¬ 
al Assembly, have been agreed to. 

"They are discussing yet whether to 
have a direct election of the president 
[Fidel Castro]," he said. One party mem¬ 
ber stated, however, "If they do [hold a 
direct presidential election], there is no 
question that Fidel [will] win hands down. 
After all, he is a god to us!" 

Training Cuban Missionaries? 
Despite the widespread economic dis¬ 

tress, Dr. Kietzman is encouraged about 
the future of the nation . "There is a stirring 
within the church in all denominations. 
They are training lay people for evan¬ 
gelism. They ask for more evangelistic 
literature so that they can do house-by¬ 
house evangelism, which they say they can 
do without too much interference from the 
government. They are even pressing the 
government to allow them to use the radio 
for Gospel broadcasts," he said. 

One young Cuban discussed with Dr. 
Kietzman the possibility of training mis¬ 
sionaries for service. Although at this time 
missionaries cannot legally be sent or sup¬ 
ported by the church in Cuba, the islander 
felt the church would be able to do so 
within two years. 

Dan Wooding is an award-winning British 
journalist who lives in Garden Grove. Calif. 
He is the founder and director of ASSIST (Aid 
to Special Saints in Strategic Times), as well 
as a commentator for the UPI Radio Network 
and a syndicated newspaper columnist. 
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NATIONAL RELIGIOUS BROADCASTERS 

COMPREHENSIVE BENEFIT PLAN 

“One significant way NRB can benefit its members is by providing a quality 
group health and life insurance plan at a reasonable cost. The NRB 
Comprehensive Benefit Plan was established solely for the benefit of members. 
NRB seeks no financial return, therefore every dollar paid in is available as 
benefits to those who are members of the plan. 
Many ministries and for-profit organizations have found that this plan offers the 
most benefit for dollar invested. I strongly recommend that you make a 
comparison of your present health insurance and what it can offer compared to 
the NRB Comprehensive Benefit Plan.” 
Dr. David IV. Clark 
President, National Religious Broadcasters 

Are Your Group Health Insurance Costs 
U ) ) Getting Out Of Control? 

Are You At Risk If Your Plan Has 
0 Financial Problems? 

Under The NRB Plan, The Answer To These Questions Is 
“NO!” 

THE NRB PLAN OFFERS REAL VALUES 
When you select the NRB Health Plan you 
will receive outstanding medical coverage 
and service at a reasonable and stable cost. 
Benefits include life, medical, dental and 
vision care insurance. 

FINANCIAL STABILITY 
The Plan is fully insured by a major insurer 
that is rated A+ Superior by AM Best Rating 
Service. Once premiums are paid the 
employer assumes no further risk. 

PREMIUM STABILITY 
The risk is spread over a large group of 
employees, and premiums are “pooled.” 
Therefore, a small employer’s unfavorable 
claim experience will not result in a large 
premium increase or the cancellation of 
that employer’s insurance, as other plans 
sometimes do. The escalating cost of health 
service necessitates rate increases, but the 
pooling effect gives stability to the premium 
structure. 

If you would like to find out more about the Plan, please contact: 

AEGIS BENEFIT ADMINISTRATORS 

George R. Martin CLU ChFC 

PHONE: 

(501) 227-8181 

(Circle 189 on the Reader Service Card) 



TRADE TALK 
The Bush Administration has dropped 
its support of a proposal requiring chur¬ 
ches to file reports with the Internal 
Revenue Service on contributors who 
give more than $500 annually, according 
to the EP News Service. The reporting 
requirement would have forced churches 
and religious organizations to give the 
name, address, taxpayer identification 
number, amount given, and circumstan¬ 
ces under which donations were made 
for each person giving more than $500 
per year. Vice President Dan Quayle 
reportedly called the proposal a "non¬ 
sense regulation," insisting neither he nor 
President Bush had been aware it was in 
the budget. 

partnership. The agreement includes 
BMG’s acquision of a 50 percent owner-

the late night Arsenio Hall Show. The 
trio performed several of their Rap, 

ship of Sparrow’s music 
publishing catalogues -
Birdwing Music, Sparrow 
Song, and His Eye - as 
well as all new works 
produced and published 
by Sparrow during the 
term of the agreement. 

The number of languages 
in which at least one 
book of the Bible has 
been translated rose to 
nearly 2000 in 1991, ac¬ 
cording to the latest 
Scripture Language Re¬ 

Rock, and Soul 
tunes during the 
show which aired 
April 20 on the 
Fox Network. 

WWRL-AM/New 
York, N.Y., has an¬ 
nounced the prom¬ 
otion of Errol Wil¬ 
liams to director of 
religious sales and 
marketing for the 
station. Prior to 
joining WWRL in 
1990, Williams 

The Gospel Music Association’s 23rd 
annual Dove Awards ceremony was 
held April 9 at the Grand Old Opry 
House in Nash¬ 
ville, Tenn. The 
ceremony fea¬ 
tured performan¬ 
ces by some of 
the top names in 
Christian music, 
including Steven 
Curtis Chapman, 
Twila Paris, Petra, 
Michael W. Smith 
and BeBe & 
CeCe Winans. 
The evening’s 
festivities were 
hosted by Glen 
Campbell and 
Marilyn McCoo 
and were telecast live via The Nashville 
Network (TNN) to a potential viewing 
audience of 53 million cable television 

port issued by United 
Bible Societies (UBS) in 
Reading, England. The report also 

revealed that 32 languages 
received at least one book 
of the Bible in 1991 for the 
first time - the largest in¬ 
crease since 1987. 

Tim McDermott has been 
selected by the KSBJ 
Educational Foundation to 
replace Burt Perrault as 
general manager of KSBJ-
FM/Houston, Texas. Mc¬ 
Dermott has been KSBJ’s 
business manager since last 
May. Perrault left KSBJ to 
form the new Morningstar 
Christian music satellite 
network. 

Charitable giving dropped 19 percent 
between 1990 and 1992, according to 

was involved in 
religious sales and 

marketing for a Trenton, N.J.-area sta¬ 
tion. 

After more than 40 years in one location, 
Zondervan has moved to a new $13 
million facility on the outskirts of Grand 
Rapids, Mich. The international Chris¬ 
tian communications company’s new ad¬ 
dress is 5300 Patterson Ave. SE, Grand 
Rapids, MI 49530. 

More than 50 Christian media profes¬ 
sionals from the Middle East met for 
three days recently for the second 
Arabic Broadcasting Convention. The 
convention featured such plenary ses¬ 
sions as perspectives on the media in the 
Middle East following the Persian Gulf 
War, reaching illiterates and non-readers 
in the Middle East and North Africa, and 
investigating the needs and interests of 
women in today’s Arab world. 

Tim McDermott 

Errol Williams 

households. 

The International Lutheran Layman's 
League’s television drama Waiting for 
the Wind and the Southern Baptist 
Radio and Television Commission's 
television documentary Set Free recently 
received Excellence In Media’s gold and 
silver Angel Awards, respectively. The 
Angel Awards honor media-related or¬ 
ganizations and individuals who produce 
outstanding works of high moral, 
spiritual, or social influence. 

The Sparrow Corporation and BMG 
Music Publishing have entered a long¬ 
term worldwide music publishing 

The Non-Profit Times 
which conducted a 
1000+-person survey in 
conjunction with Barna 
Research Group Ltd. In 
January 1990, 59 percent 
of those surveyed re¬ 
ported they gave to a 
charitable organization in 
the previous month. In 
January 1992. that figure 
had dropped to 40 per¬ 
cent. 

The Christian rap group 
DC Talk recently made 
a guest appearance on Greg Cynaumon 

Author, speaker, 
and therapist Greg 
Cynaumon is the 
newest addition to 
the talk show host 
line-up on KBRT-
AM/Costa Mesa, 
Calif. Cynaumon, a 
former SWAT Team 
hostage negotiator, 
is the author of 
Single Parents . . . 
Troubled Kids, as 
well as the director 
of clinic relations 
for Minirth-Meier 
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receiving encouraging 

Wanda Franz Ph.D. 

CONTINUED ON PAGE 38 
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Clinic West, a Newport Beach. Calif. -
based Christian mental health care clinic. 

Scottish Evan¬ 
gelical Alli¬ 
ance. The al¬ 
liance will pro¬ 
vide a frame¬ 
work for Scot¬ 
tish evangeli¬ 
cals to unite in 
prayer, mission, 
and active con¬ 
cern for the 
country. A 40-
member inter¬ 
denominational 
council is being 
formed in prep¬ 
aration for the 
official kickoff 
this summer. A 
general secre¬ 
tary to staff the 
new alliance 
will be named 
in mid- 1993. 

A prayer pro¬ 
ject entitled 
"Meet At City 

MAY • 1992 

First broadcast in January 1985, 
“Pro-Life Perspective” is the official 
radio broadcast of the National Right 
to Life Committee (NRLC), the 
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC 
president Wanda Franz, Ph.D. and 
features occasional guest speakers 
prominent in the Pro-Life movement. 

Since its first broadcast, “Pro-Life 
Perspective” has attracted hundreds 
of thousands of listeners, an 
audience which continues to grow. 
With personal, professional and 
insightful discussion of pro-life 
issues, “Pro-Life Perspective” is 
the best means by which pro-lifers 
across America, including your 
listeners, can remain informed 
on current life issues. 

People Like 
What 
They’re 
Hearing... 

Joni Eareckson Tada (center left) and the staff 
of KQCV-AM/Oklahoma City, Okla., join forces 
to educate the community about disabilities. 

Pro-Lfie Perspective 
For more information please contact National Right to Life_ 
419 Seventh Street, NW. Ste 500. Washington O.C. 20004 

(202) 626-8817 

(Circle 155 on the Reader Service Card) 

. .1 commend NRLC & Dr. Franz 
for educating the public on abortion 
and other issues through Pro-Life 
Perspective.” David Ingram; Ft. Smith, AR 

The Grammy Award-winning Christian 
recording group Petra recently joined 
Tracy Chapman, Color Me Badd. The 
Kentucky Headhunters, John Mellen¬ 
camp. Willie Nelson. Joe Walsh, and ap¬ 
proximately 75 other musical guests 
when it performed at Farm Aid V in 
Dallas, Texas. The first Christian group 
ever to appear at Farm Aid. Petra per¬ 
formed the songs "Destiny," "Creed, 
and "Who's On The Lord's Side." Funds 
generated from the event were donated 
to farm organizations and service agen¬ 
cies in 41 states. 

Hall" has been organized by Christian 
leaders across the United States in coor¬ 
dination with the National Day of Prayer 
on May 7. Project leaders are urging all 
concerned Christians to meet at their 
local city halls to spend 20 minutes 
(12:20 p.m. - 12:40 p.m.) praying for a 
moral rebirth in America. Among the 
honorary co-chairmen of "Meet at City 
Hall" is National Religious Broadcasters 
executive director E. Brandt Gustavson. segments of Televangel have been pre¬ 

pared specifically for the Greek 
audience. 

“I love your show! Pro-Life 
Perspect/ve always keeps me 
up-to-date on the latest trends 
and information in the pro-life 
movement.” Angela Hicks; Edmond, OK 

Following three years of consultations 
among evangelical leaders in Scotland, 
the decision has been made to launch a 

The contemporary Christian recording 
group Harvest has accepted an invita¬ 
tion to perform in Barcelona. Spain, 
during the 1992 Summer Olympics as 
part of an extensive European tour. The 
sole American Christian group scheduled 
to perform at the summer games. Har¬ 
vest will make appearances July 27-31 
before nightly crowds of over 5000 
people. 

Joni & Friends. KQCV-AM/Oklahoma 
City, Okla., Goodwill Industries, and 
local churches recently hosted 
Oklahoma's Conference on the Church 
and Disability. 
Joni Eareckson 
Tada and Ken 
Medema kick¬ 
ed off the con¬ 
ference with a 
concert, fol¬ 
lowed by two 
days of work¬ 
shops for the 
community on 
serving people 
with disabil¬ 
ities. The con¬ 
ference con¬ 
cluded with a 
luncheon ad¬ 
dress by Ear¬ 
eckson at the 
Oklahoma Uni¬ 
versity Health 
Science Center. 

in Greece, is 
response from viewers. Produced by As¬ 
semblies of God missionary Jim 
Zachariou. with the assistance of The 
Assemblies of God International Media 
Ministries in Brussels, Belgium, the 
program airs four days a week on Hellas 
62. Although most of the station s 
programming is in English with Greek 
subtitles or audio dubbing, more than 30 

Televangel, a 
new 20-min-
ute Christian 
television pro¬ 
gram broadcast 



TRADE TALK 
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Christian recording artists Amy 
Grant and Julie Miller have 
teamed up to battle child abuse 
with the release of a special CD 
promoting Childhelp USA’s 
National Child Abuse Hotline, a 
service dedicated to preventing 
and treating abuse and neglect. 
The two-song CD features "Ask 
Me." Grant's fourth release 
from her multiplatinum album 
Heart In Motion, and Miller's 
single "Broken Things," from 
her album He Walks Through 
Walls. 

The National Association of 
Evangelicals (NAE) has an¬ 
nounced the publication of a 
new book entitled Standing Up, 
Standing Together: The Emer¬ 
gence of the National Associa¬ 
tion of Evangelicals. The book 
is written by Arthur M. Mat¬ 
thews, editor of World mag¬ 
azine, and contains a foreword 
by Billy Graham. In addition. 
NAE is releasing a new 13-
minute video. Glory From 
Chaos, the story of the people 
who have influenced the as¬ 
sociation over the past half-cen¬ 
tury. 

Michael O'Brien, assistant 
professor of television broad¬ 
casting for the School of Broad¬ 
casting at Toccoa Falls (Ga.) 
College, has been elected vice 
president of the Intercollegiate 
Religious Broadcasters (IRB). 
The IRB is the educational arm 
of National Religious Broad¬ 
casters. In other news, IRB 
member John Brown Univer¬ 
sity (JBU) in Siloam Springs, 
Ark., has entered a formal af¬ 
filiation agreement with Crich¬ 
ton College in Memphis. Tenn. 
JBU will provide administra¬ 
tive. faculty, staff, and student 
exchanges with the Memphis 
campus. Larry Brooks, vice 
president of marketing for JBU. 
has been appointed president of 
Crichton. 

The Gospel Music Association 's 

23rd Annual Dove Award Winners 
Division One 

Song of the Year: "Place In This World;" Michael W. Smith, Wayne Kirkpatrick. Amy Grant; Age 
To Age Music. O'Ryan Music, Emily Boothe Inc.; ASCAP/BMI 
Songwriter of the Year: Steven Curtis Chapman 
Male Vocalist of theYear: Michael English 
Female Vocalist of the Year: Sandi Patti 
Group of the Year: BeBe & CeCe Winans 
Artist of the Year: Amy Grant 
New Artist of the Year: Michael English 

Division Two: Recorded Song of the Year 
Rap: "I Luv Rap Music;" DC Talk; Toby McKeehan. Jackie Gore; YO! ForeFront 
Metal: "Everybody Knows My Name;" Bride; Dale Thompson, Troy Thompson; Pure Metal 
Rock: "Simple House;" Margret Becker; Margret Becker, Charlie Peacock; Spanow 
Contemporary: "Home Free;" Wayne Watson; Wayne Watson; DaySpring 
Inspirational: "For All The World;” Sandi Patti; Greg Nelson, Bob Farrell; Word 
Southern Gospel: "Where Shadows Never Fall;" Glenn Campbell; Carl Jackson, Jim Weatherly; 
New Haven 
Country: "Sometimes Miracles Hide;" Bruce Carroll; Bruce Carroll, C. Aaron Wilburn; Word 
Contemporary Black Gospel: "Addictive Love;" BeBe & CeCe Winans; Keith Thomas. Benjamin 
Winans. CeCe Winans; Sparrow 
Traditional Black Gospel: "Through The Storm;" Yolanda Adams; V.M. McKay; Tribute 

Division Three: Album of the Year 
Rap: Mike-E & The G-Rap Crew. Mike-E; Mike-E, Jet Penix, Cedric Caldwell, producers; Reunion 
Metal: hi The Kingdom: Whitecross; Simon Hanhart, producer; Star Song 
Rock: Simple House: Margret Becker; Charlie Peacock, producer; Sparrow 
Contemporary: For The Sake Of The Call: Steven Curtis Chapman; Phil Naish, producer; Sparrow 
Inspirational: Lamelle Live . . . Psalms. Hymns, & Spiritual Songs: Lamelle Hanis; Lari Goss, 
producer; Benson 
Southern Gospel: Homecoming: The Gaither Vocal Band; Ken Mansfield, Gaither Vocal Band, 
producers; Star Song 
Country: Sometimes Miracles Hide: Bruce Carroll; Brown Bannister, Tom Hemby, producers; Word 
Contemporary Black Gospel: He Is Christmas: Take 6; Take 6, producer; Warner Alliance 
Traditional Black Gospel: For The Rest Of My Life: Mom & Pop Winans; Patrick Henderson, 
producer; Sparrow 

Division Four 

Instrumental Album of the Year: Beyond Nature: Phil Keaggy, producer: Myrrh 
Praise & Worship Album of the Year: Sanctuary: Twila Paris; Richard Souther, producer; Star 
Song 
Musical Album of the Year: The Big Picture: Michael W. Smith. Andy Stanley. Robert Sterling, 
creators; Word 
Choral Collection: The Michael W Smith Collection: Robert Sterling. Dennis Worley, creators; 
Word 
Children’s Music: Open For Business: Sandi Patti & The Friendship Company; Ron Krueger, Greg 
Nelson, creators; Everland 
Recorded Music Packaging of the Year: Brave Heart: Kim Hill; Reunion Records; Mark Tucker; 
Buddy Jackson, Beth Middleworth/Buddy Jackson design 
Short Form Music Video of the Year: Another Tune. Another Place: Sandi Patti, Wayne Watson; 
Stephen Yake; Stephen Yakc Productions 
Long Form Music Video of the Year: Rap. Rock, & Soul: DC Talk: Robert Deaton/George 
Flanigen; Deaton/Flanigen Productions 
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Christian music artists BeBe & CeCe 
Winans have completed work on a 
McDonald’s advertising campaign which 
will soon be introduced to television, 
radio, and print. In addition, the duo’s 
recording "I’m Goin’ Up" can be heard 
on the EMI soundtrack of the movie 
White Men Can’t Jump, starring Woody 
Harrelson and Spike Lee. 

The K-LOVE Radio Network has an¬ 
nounced the addition of its newest 
fulltime affiliate station, KRVC-
AM/Medford. Ore. In addition, 
Jonathan Courtney, evening announcer 
for KLTY-FM/Dallas, Texas, has joined 
the network staff as director of network 
production and mid-day announcer. 

Benson recording group Glad recently 
traveled to Equador to visit Compassion 
International projects and children in the 
cities of Qualquil, Otavalo, and Quito. 
While in Quito, Glad recorded "A Sim¬ 
ple Song of Praise" with the Ecuadorian 
Children’s Choir for the group’s latest 
release Generation 2 Generation. 

WPIT-AM-FM/Pittsburgh, Pa., has ap¬ 
pointed Tom McGough as its new ac¬ 
count executive. McGough, a former 
pitcher for the Cleveland Indians, was 
previously district sales manager for 
Time Distribution Services. 

Brentwood Music has added closed cap¬ 
tions to its first two major video releases 
of 1992, Kid’s Sing Praise Vol. 3 and Be¬ 
side Still Waters. Company officials say 
Brentwood plans to continue using 
closed captions as an outreach to the 20 
million Americans who are hearing im¬ 
paired. 

John E. White has been named sales 
manager of WDAC-FM/Lancaster, Pa. 
White will work with existing sales staff 
to serve the advertising needs of present 
and future clients of WDAC and 
WDYN-FM/Boyertown, Pa. 

Guidelines Inc., producer of the daily 
radio programs Guidelines for Family 
Living and Guidelines Commentary’, is 
breaking ground in the development of 
Guidelines - A Five-Minute Commentary 
for television. Harold J. Sala, a pioneer 
of five-minute radio features, is produc¬ 
ing the new program. 

PRE-ADDRESSED 
MAILING 
LABELS 

Save valuable time and money addressing envelopes. Order 
your own pre-addressed mailing labels from The 1992-93 
Directory of Religious Broadcasting today. 

For your convenience, you can order labels from the Direc¬ 
tory by any section in either zip code or alphabetical order. 
And, you can order them on either 4-up Cheshire or pressure 
sensitive labels according to your individual needs. 

Over 
1150 Religious Radio Stations 

350 Religious TV Stations 

1050 Religious Program Producers 

and much, much more . .. 

For more information and to order 
your labels now, call: 

National Religious Broadcasters 

(201) 428-5400 
or 

FAX (201) 428-1814 
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PROGRAMMING ISSUES 
Try an experiment for me. The next 

time you attend a station-sponsored event 
or visit with a group of listeners, ask a few 
of them to share their testimonies with you. 
Ask the group, "How many of you came to 
know Christ as a direct result of listening 
to Christian radio or watching Christian 
television?" 

Choose any sample group of Chris¬ 
tians you want. Listeners or non-listeners. 
Young or old. My guess is you will find 
very few people who were won to Christ 
through Christian programming. 

Now ask the group, "How many of 
you have been edified, encouraged, and 
strengthened in your faith as a result of 
Christian broadcasting?" Watch the hands 
go up. I believe the most committed, active 
members of local churches are people who 
listen to or watch Christian programming 
regularly. 

Christian Radio: 
Saving The 
Lost vs. Feeding 
The Flock 

by Bob Lepine 

For most Christian stations, evan¬ 
gelism may be a stated goal. In truth, evan¬ 
gelism is a by-product of what we are real¬ 
ly doing — equipping the saints through 
edification, exhortation, encouragement, 
and (whether we want to admit it or not) 
entertainment. 

In his book Televangelism and 
American Culture, Quentin Schultze ex¬ 
amines the evangelistic impact of Chris¬ 
tian television. He concludes, "Television 
has never proven itself to be an effective 
evangelistic medium ... because of the in¬ 
herent limits of the medium and the 
fundraising strategies of televangelists." 

According to Schultze, mass media 
(including both radio and television) has 
been shown to have a confirmatory in¬ 
fluence on people. They work to reinforce 
core values and life decisions, but rarely do 
the media lead people from one set of 
presuppositions to another. 

The Bottom Line 
I believe there are two primary 

reasons why evangelism is not a legitimate 
goal for Christian broadcasters. First, very 
few of us are doing anything to attract non¬ 
Christians to our stations. Second, most 
non-Christians are not at all interested in 
the type of programming most Christian 
stations broadcast. 

What is your station doing to attract 
unbelievers? Do you have a budget set 
aside for marketing your station to the un¬ 
churched? If you do, you are the exception. 
Most stations are not spending much 
money to market themselves to Christians. 
Therefore, the idea of committing a few 
thousand dollars in an attempt to persuade 
non-Christians to sample a station is con¬ 
sidered poor stewardship. 

Most of us have a hard enough time 
getting Christians to tune to our stations. If 
we cannot convince Christians to listen, 
how will we attract non-Christians? And 
even if we can find a way to get non-Chris¬ 
tians to sample our stations, what makes us 
think they will listen for any extended 
period of time? 

Some stations argue they include non¬ 
religious programming (sports or garden¬ 
ing shows) as bait to lure the non-Christian 
to the station. Realistically speaking, when 
the game is over or the gardening expert 
gives way to J. Vernon McGee, the non¬ 
Christian listener will usually tune out. 

Evangelism As A By-Product 
As indicated earlier, although I 

believe evangelism is not a legitimate goal 
for Christian broadcasters, I believe it is a 
by-product of what God has called us to do. 
Simply by doing what we already do, our 
stations can and will be used by God to lead 
people to faith in Christ. 

It is important for us to understand sal¬ 
vation is a sovereign act of God which 
begins when the Holy Spirit stirs a desire 
in a person’s life. My pastor uses fruit pick¬ 
ing as a metaphor for evangelism. God 
plants the seed and causes it to blossom. 
We are given the privilege of sharing in 
what God is doing by being permitted to 
pick the fruit when it is ripe. 

Consequently, to be effective in evan¬ 
gelism, we need only to be faithful in con¬ 
tinuing to proclaim God’s truth. Michael 
Scott Horton explains in his book Made In 
America that the first Great Awakening oc¬ 
curred when men such as Jonathan Ed¬ 
wards and George Whitfield preached the 

truth of God's Word. They were not "evan¬ 
gelists," but God used what they did to 
draw people to Himself. 

Walking Through Open Doors 
More than a year ago, during an open 

line segment on KSLR-AM’s local talk 
show, we took a call from a man named 
Jerry. His son was about to turn two years 
old, and he and his wife were beginning to 
think about church. Jerry had grown up in 
the Methodist Church and his wife had 
been raised a Catholic. He had some ques¬ 
tions about where they ought to attend 
church. 

By the way he asked the question, it 
was obvious Jerry’s issue was deeper than 
simply which church his family should at¬ 
tend. I asked him if he had ever made a con¬ 
scious decision to trust Christ. During the 
last ten minutes of the show (and 15 
minutes thereafter) 1 talked to Jerry about 
knowing Christ. I suggested he and his 
wife sit down that evening and read 
through the first part of the Gospel of John. 
I told him how the two of them could pray 
together and ask God to forgive their sins 
and to come into their lives. 

Jerry called me the next day to say he 
and his wife had surrendered their lives to 
Christ. Today, they are active members of 
a local church, growing in their relation¬ 
ship with the Lord. This took place not be¬ 
cause we made evangelism a goal for our 
station, but because we represented Christ 
accurately, and God chose to honor that 
representation. 

Bob Lepine is general manager of KSLR-
AM/San Antonio, Texas, and treasurer of Na¬ 
tional Religious Broadcasters Southwest 
Chapter. 
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CDI’s Professional Duplication Service at the Right Price! 
Audio 

Stock No. 

BASF Bulk Audio Cassettes 
Super MASTER & MUSIC Quality 649/949 Series 

• Superior recording quality 
• Extremely high saturation and output levels. 
• High signal-to-noise ratio, music crystal clear. 

^Think CD! for all your 
Audio/Video Supplies' 

Video 
Let us professionally duplicate your 1", 3/4" or 1/2" tape 
to 1/2" VMS top quality tape. Price includes top quality 
tape & duplication! 

50 100 500 1000 5000 

100 500 1000 Length 10 

Professional duplication from your master! MONO or 
STEREO* prices include tape and duplication! We 
custom load cassettes. 
Length 1-10 11-25 26-50 51-99 100-up 

1/2" Bulk Video Tape 
Your choice of AMPEX, BASF or 3M 

• Specifically designed to be compatible with 
all VHS format. 

• Outstanding color performance for quality 
picture. 

• Precision backcoating for extended shelf life 
stability. 

• Low dropouts for clean, clear picture quality. 

Length Std. Pkg. 100 200 500 1000 

BASFMC62 C-60 .94 .84 .74 .65 .61 
BASFMC92 C-90 1.30 .99 .94 .87 .80 

High Density, VOICE Quality 619/919 Series 
• Low noise • Broad dynamic range 
• High output levels • 5-screw housing 

Stock No. Length 50 100 500 1000 5000 
BASFC62 C-60 .76 .66 .58 .53 .49 
BASFC92 C-90 .99 .91 .79 .76 .69 

T-60 10/100 2.85 2.60 2.30 2.10 
T-90 10/100 2.90 2.70 2.55 2.30 
T-120 10/100 2.90 2.80 2.65 2.45 

C-60 2.50 2.25 2.00 1.75 Call For 
C-90 3.00 2.79 2.50 2.35 Low Prices 

*10% more for stereo 

T-60 4.55 3.60 3.45 3.20 2.95 
T-120 5.50 4.85 4.50 4.20 3.90 

Additional charges for sleeves & labels 
Call for quotes on any length audio or video program 

SONY CCP-1310F Duplicator 
& CCP-1410F4-Copy Slave 

• Monaural cassette-to-cassette duplicator 
copies one or both sides at once with side 
select switch. 

• 2 year head wear guarantee. 
• 2 tracks, 2 channels. 
• 30ips duplication - 16x normal speed. 

CDI Price $1995.00 ea. 
Buy 2 or more $1950.00 ea. 

List $2750.00 S/H $7.65 Wt. 21 lbs. 

MARANTZ PMD500 
Dual Well Cassette Deck 

• Simultaneous recording (A and B record at 
the same time). 

• Series recording (B starts when A finishes). 
• Full logic transport controls for quiet 
operation. 

• Continuous and relay play capability. 
• Dolby B and C noise reduction. 
• Standard and high speed dubbing. 

CDI Price $490.00 
List $599.00 S/H $9.65 Wt. 15 lbs. 

SHARPVISION XG-1100 
Video Projector 

• Bright, clear and vivid from any viewing 
angle. 

• Single zoom lens provides crystal clear 
adjustable picture up to 100". 

• Uses advanced Liquid Crystal Display 
Technology-superior to standard CRT tech. 

• Lightweight and portable w/built-in handle. 
• Quick and easy set-up. 

CDI Price $3295.00 
List $4495.00 S/H $17.80 Wt. 22 lbs. 

Christian Duplications International, Inc. 
> 1710 Lee Road. Orlando. FL 32810 • (407)299-7363 

Call Toll Free 1-800-327-9332 or Fax 1-407-578-1880 
(Circle 168 on the Reader Service Card) 



SALES SPOT 
There are a number of businesses 

which do quite well when promoted by 
Christian radio stations. According to 
Soma Communications' Tri-S Christian 
Media Report 1991* and Simmons Market 
Research Bureau,f many of these adver¬ 
tisers have, qualitatively speaking, found 
Christian radio listeners to be a very 
responsive market. The following are 
some of Christian radio's best advertisers, 
based on Soma and Simmons statistics. 

Fast Food 
Christian radio listeners eat out more 

than audiences of any other radio format, 
Simmons 1986-1991 research reveals. 
When it comes to reaching potential res¬ 
taurant patrons, the difference between the 
Christian radio audience and any other 
radio format is like the difference between 
a Big Mac and a Burger Buddy. 

The Christian 
Radio Market’s 
Best Advertisers 
— Part One 

by Gary Crossland 

Over the past 30 days, almost six out 
of ten Christian radio listeners have eaten 
at a hamburger restaurant. Fifty-three per¬ 
cent have eaten at a pizza/Italian res¬ 
taurant. Chart A specifies the types of res¬ 
taurants Christians patronize regularly. 

To determine the number of potential 
customers a station has among its listener¬ 
ship. multiply the average number of 
people listening to the station by the per¬ 
centage of Christian radio listeners who 
have eaten at a specific type of restaurant 
in the last month. This will give an indica¬ 
tion of how many prospective patrons each 
restaurant-type has within the listening 
audience. Chart B shows how Christian 
radio listeners have compared to all 
Americans in patronizing certain fast food 
restaurants over the last 12 months. 

One of the reasons Christian radio lis¬ 
teners patronize restaurants regularly is be¬ 
cause the average Christian radio listening 
family is seven percent larger than the 

norm. Therefore, a restaurant’s advertising 
dollar will go much farther when the uni¬ 
que qualitative advantages of Christian 
radio are discovered. 

Department Stores 
From the most recently published 

data, we learn Christian radio listeners are 
generally twice as likely to visit depart¬ 
ment stores as average American adults. 
According to both the Tri-S Report and 
Simmons (1990). the Christian audience is 
115 percent more likely than the average 
American listening audience to have 
visited Sears in the last 90 days. In the same 
time period, they were twice as likely to 
visit J.C. Penney. 146 percent more likely 
to visit Montgomery Ward, 42 percent 
more likely to shop at K mart, and 125 per¬ 
cent more likely to go to Wal-Mart. 

But it doesn’t stop there. Other depart¬ 
ment stores have benefitted as well. Forex-
ample, Christian radio listeners are almost 
twice as likely as listeners of secular radio 
to shop at Wool worth ’s and nearly three 
times as likely to shop at Best, Target, and 
Service Merchandise. Plus, four out of ten 
Christian radio listeners spent more than 
$ 1 (X) in department stores within the last 
three months. 

The message to advertisers couldn't 
be more clear: department store radio ad¬ 
vertising campaigns should include 
serious exposure to audiences of local 
Christian radio stations. 

Sporting Goods 
The type of listeners who tune to 

Christian radio is much more likely to pur¬ 
chase sporting goods than most 
Americans, according to the Tri-S Report 
(1991). In comparing Soma’s data with 
Simmons, adult Christian radio listeners 
( 18 years +) are 161 percent more likely to 
own bicycles, 85 percent more likely to 
golf, 70 percent more likely to 
play tennis, and 75 percent 
more likely to downhill ski. 
What’s more, they are 76 per¬ 
cent more likely to go fresh 
water fishing, 57 percent more 
likely to hunt, and 164 percent 
more likely to participate in 
aerobics. 

Of these listeners, 23.2 
percent played basketball last 
year, ten percent played foot¬ 
ball, 21.1 percent played 
softball or baseball, and 27 per¬ 
cent played volleyball. Chris¬ 

tian listeners are more than twice as likely 
as average Americans to jog, and they are 
twice as likely to go on overnight camping 
trips. Seven percent own a powered boat, 
9. 1 percent go horseback riding, and last 
year they went swimming twice as many 
times as average American adults. Today, 
the profit opportunities for sporting good 
retailers couldn’t be more promising than 
with the strength of Christian radio. 

Type Of % Of Listeners 
Restaurant Patronizing In 
Patronized The Last Month 

Hamburger 57% 
Steakhouse 30% 
Barbeque 07% 
Oriental 24% 
Mexican 32% 
Seafood 19% 
Pizza/Italian 53% 
Pastry/Doughnut 12% 
Delicatessen 08% 
Sub/Pocket/Sandwich 19% 
Coffee Shop/Family 25% 
Breakfast/Lunch 12% 
Ice Cream/Yogurt 23% 
Pancake/Waffle 09% 
Fine Dining 21% 

Chart A 

Restaurant Christian Radio Natl. Ave. 
Soma, 1991 Simmons, 1990 

Burger King 46.8% 44.2% 
Dairy Queen 26.6% 20.3% 
Domino’s Pizza 25.2% 16.2% 
Hardee’s 26.3% 20.1% 
Long John Silver 14.4% 12.8% 
McDonald’s 65.8% 56.5% 
Pizza Hut 39.9% 32.3% 
Red Lobster 18.6% 17.5% 
Shoney’s 12.8% 08.0% 
Taco Bell 34.4% 24.3% 
Wendy’s 35.3% 28.9% 

Chart B 
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Computers 
According to Simmons (1990), in¬ 

dividuals who generally tune to Christian 
radio are among the most enthusiastic 
computer buyers anywhere. Adult Chris¬ 
tian radio listeners are 21 percent more 
likely than the average American to own 
personal computers. They also rank 50 per¬ 
cent higher than the national average for 
purchasing personal computers within the 
last 12 months. 

What about peripherals? Christian 
radio listeners are 25 percent more likely 
to own dot matrix printers, 16 percent more 
likely to own external floppy drives, and 
20 percent more likely to own external 
hard drives. 

When it comes to software. Christians 
ire hard-core buyers. They are 19 percent 
more likely than the average American to 
lave purchased four or more software 
irograms over the last year. Plus, they rank 
ligher than the national norm for every 
category of software purchases, including 
lusiness software (19 percent above 
iverage), educational (21 percent), 
graphics (30 percent), data management 
21 percent), and word processing (13 per¬ 
cent). 

Jewelry 
According to Simmons (1990), in¬ 

dividuals who listen to Christian radio are 
much more likely to purchase jewelry. For 
example, they are seven percent more like-
y than the average American to buy gold 
ewelry. Plus, they are nine percent more 
ikely to buy women’s diamond rings. In 
iddition, they are 16 percent more likely to 
lave spent more than S200 for such a ring. 
A nd 40 percent of those who did buy a 
diamond ring did so in the last 12 months. 

These same listeners are 13 percent 
more likely to have purchased a men’s dial-
Faced watch in the last 12 months and 36 
lercent more likely to have purchased a 
women’s watch in the same period. Over-
ill, they are nine percent more likely to 
spend more than $500 on fine jewelry, 
gems, and gold in the last year. In jewelry 
advertising, finding the target is every¬ 
thing. But to find the bullseye is to discover 
the serious profit potential offered by 
Christian radio. 

Next month — The Christian Radio 
Market's Best Advertisers, Part Two. 

*The Tri-S Christian Media Report is com-
tiled annually by Soma Communications Inc. 
ña 113 field representatives who administer a 

written survey to approximately 2500 people 
nationwide (105 markets). The margin of error 
for the survey is four percent. 

^Information for the Simmons Market 
Research Bureau is compiled via field repre¬ 
sentatives who administer both an interview 
and a written survey to approximately 20.000 
people nationwide. The margin of error for the 
surveys is approximately four percent. Simmons 
is the qualitative bible for many agencies who 

either buy or sell secular media, including both 
print and broadcast. Their published numbers 
relating to Christian radio constitute only ap¬ 
proximately .001 of their work. 

Gary Crossland is president of Soma Com¬ 
munications, the publisher of Tri-S Christian 
sales tools and research. 

Christian Radio Speaks Out! 

"Tri-S is a big money maker for us. If you don’t have it you can’t be 
completely successful." Rick Killingsworth, WDYL, Richmond VA 

"Our agency awareness is up 200%. Everyone should be a member of 
Tri-S." Gary Arnold, WXIRIWBRI, Indianapolis 

"We’ve had significant success, especially with agencies, using Tri-S 
research. Because of Tri-S, one of our major advertisers increased their 
billing by 210% over the last year!" Dave Burnett, WWRL. New York 

" The one-sheets have been responsible for many sales to first-time 
clients." Dave Reeder, WDCT, Washington DC 

"Tri-S has been the best thing that has happened to our sales 
department!" Gary Vaile, KITA, Little Rock 

For a sample kit, call 1-800-282-5337 

»U1V1A 
Christian Sales and Research 

(Circle 234 on the Reader Sen ice Card) 
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MUSIC MATTERS 

Still Going 
Strong 
by Darlene A. Peterson 

Contemporary Christian music has come 
a long way since its infancy in the 1970s. This 
month's column features four artists who have 
contributed much to the growing genre: master 
musicians Phil Keaggy and Phil Driscoll and 
vocalists Annie Herring and Matthew Ward. 

Beyond Nature 
by PHIL KEAGGY 

Produced and arranged by Phil Keaggy 
co-produced by JB 

Myrrh 

Bouncing around on stage and grin¬ 
ning like a child at play, Phil Keaggy 
makes the most intricate improvisations 
look like child’s play. It was a joy to see 
him in concert recently not only for his 
amazing guitar playing but also for his 
sheer love of performing. His guitar 
seemed so much a part of him that I could 
easily picture him playing while riding the 
subway or shopping for groceries. 

Keaggy’s latest recording, Beyond 
Nature, sweeps us along a rich and varied 
instrumental journey, exploring a range of 
textures and moods. Supporting Keaggy’s 
guitar work is a variety of wind and string 
instruments, including the French horn, 
trumpet, trombone, tuba, fiddle, violin, 
cello, viola, and various woodwinds. Not 
all are used in every song — they add 
flavor to the guitar in smaller and larger 
combinations. 

Keaggy wrote most of the songs, but 
the collection includes a variation on "Al¬ 
legretto Grazioso" from Four Symphonic 

Dances, Op. 64 by Edvard Grieg and an ar¬ 
rangement of a traditional folk melody 
called ”1 Feel the Winds of God Today." 

Classic Hymns, 
Volumes 1 and 2 
by PHIL DRISCOLL 

Produced by Phil Driscoll and Lari Goss 
Word/Mighty Hom 

God must love the trumpet because 
He gave it so many special roles in the 
Bible, including that most important one of 
announcing the return of Christ. So what 
better solo instrument is there to convey 
the glory and majesty of the great hymns 
of the faith? 

London’s National Philharmonic Or¬ 
chestra provides a lush backdrop for these 
two volumes of classic hymns. Bright and 
polished, powerful yet controlled, 
Driscoll’s playing brings each melody to 
vibrant life. The idea of presenting classic 
hymns was apparently bom of a very per¬ 
sonal motivation, as stated on the packag¬ 
ing which comes with each recording: 

"I dedicate this album to my father, 
who even now is watching from the 
grandstands of heaven; and to my mom, 
who never stopped praying for me, the 
prodigal. ..." 

There’s A Stirring 
by ANNIE HERRING 
Produced by Buck Herring 

Sparrow 

To be able to write and sing simple 
songs in such a way that they speak 
volumes is truly a gift, and one that Annie 
Herring has been given. I use "simple" in 

only the most positive sense of the word — 
to mean that Herring’s songs are free of the 
extraneous details that would bog them 
down and make them less universal. 

Of her writing, Herring explains, "I 
never know what experience or part of my 
heart the Holy Spirit is going to play upon 
to release a song that is ready to be bom. 
Songs are just a natural outflow of His life 
in me. It’s not me I am trying to express, 
but it is my life He expresses Himself 
through." 

There’s A Strirring is a beautiful col¬ 
lection of inspirational, comforting, and 
worshipful songs. Herring’s expressive 
voice, supported by harmonies sung by si¬ 
blings Matthew Ward and Nelly Griesen, 
nephew Andrew Griesen, Rita Baloche, 
Perry Coleman, Jamie Owens Collins, 
Ladonna Johnson, and Eric Tagg, bring 
each song powerfully and tenderly to life. 

For me, these harmonies said as much 
as the words, making the message of the 
song come through so clearly. Only a heart 
of stone would not be moved by There’s A 
Stirring. 

The Matthew Ward 
Collection 

by MATTHEW WARD 
Benson 

Vocal, musical, and songwriting talent 
clearly ran in the family of Annie, Nelly, 
and Matthew. This fine collection includes 
some of Matthew Ward’s best work. 
Ward’s distinctive, emotive voice com¬ 
municates great lyrics with power and pas¬ 
sion. Many of the songs are from his own 
pen; some are written by other great 
songwriters, including Keith and Melody 
Green, Annie and Buck Herring, Phil 
Keaggy, Michael Omartian, Eric Tagg. Jim 
Tenneboe, and Andrew Schreiner. 

The songs are taken from Ward’s al¬ 
bums Armed and Dangerous, Fade to 
White, Toward Eternity, and Fortress, and 
include one new song called "My Little 
Ones," which was one of my favorites for 
the mood set by the music, as well as the 
lyrics. Variety, a great assemblage of 
songwriting talent, and Ward’s expressive 
voice make this collection a joy and an in¬ 
spiration. 

Darlene A. Peterson is the music reviewer 
for Religious Broadcasting magazine. 
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^eaohí^g ©ut 
To Help The Children 
...with íoving a/tmsf 

EACH DAY, hurting and hungry children and 
families are touched by our daily distributions... 
• 100,000 pounds of food ... 33,000 meals. 
• S20,000 worth of Christian literature. 
• S65,000 worth of medicines, medical equipment, 

clothing, and other nutritional and hygiene supplies 

INTERNATIONAL OUTREACH 
AND DISTRIBUTION 
• Child Care Centers 
• Church Growth 
• National Leadership Development 
• Schools and Vocational Centers 
• Russia — $200,000 (28 tons) worth of mixed vegetable 
seeds just airlifted in for individuals, small farmers, 
and relocated military personnel. 1991 involve¬ 
ment... over $8,000,000 worth of supplies. 

• Mother Teresa Projects — 1 million dollars worth 
of supplies during 1992. 

• The Philippines —regularly scheduled 40-ft. sea 
containers (completed over 100 shipped containers). 

• Airlifts and sea containers to Central America and 
Africa and shipments to more than 51 countries 
each year. 

World Opportunities International is a hands-on Christian 
relief organization helping the needy for 31 years. 

CHILD OF THE MONTH SPONSORSHIP 

Dr. Roy McKeown, President; actress Rhonda 
Fleming, WOI Board Chairperson, and Janet. 

International Headquarters Complex 
Hollywood, California 

Qis World Opport unities I i|teriiatioi|al 
□□ Help The ChildreQ. 
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CLOTHBOUND 
•( 1 ) 1. The Coming Economic Earthquake, Ixirry 

Burkett, Moody Press 
(8) 2. Fit to Be Tied, Bill and Lynne Hybels, 

Zondervan Publishing House 
(9) 3. Under Fire, Oliver North with William Novak, 

HarperCollins Publishers and Zondervan 
Publishing House 

(2) 4. The New World Order, Pat Robertson, Word 
Publishing 

5. Think Big, Ben Carson with Cecil Murphey, 
Zondervan Publishing 

(5) 6. Why America Doesn’t Work, Chuck Colson 
and Jack Eckerd, Word Publishing 

(4) 7. In the Eye of the Storm, Max Lucado, Word 
Publishing 

(3) 8. Simple Faith, Charles SwindolL Word 
Publishing 

(12) 9. Quiet Times for Couples, H. Norman Wright, 
Harvest House Publishers 

(7) 10. Life's Not Fair, but God Is Good, Robert H. 
Schuller, Thomas Nelson Publishers 

(6) 11. My Utmost for His Highest, Oswald Chambers, 
Barbour & Co., Discovery House Publishers, 
G.R. Welch Co. Ltd. 

(16) 12. Love for a Lifetime, James Dobson, 
Multnomah Press 

13. The Anointing, Benny Hinn, Thomas Nelson 
Publishers 

(11) 14. The (¡race Awakening, Charles Suñndoll, 
Word Publishing 

( 14) 15. Passages of Marriage, Frank and Mary Alice 
Minirth, Brian and Deborah Newman, and 
Robert and Susan Hemfelt, Thomas Nelson 
Publishers 

(15) 16. Debt-Free Living, Larry Burkett, Moody Press 
(10) 17. Hope for the Troubled Heart, Billy Graham, 

Word Publishing 
18. Investing for the Future, Dirry Burkett, 

Victor Books 
(17) 19. The Applause of Heaven, Max Lucado, Word 

Publishing 
20. A Step in the Right Direction, Storni* 

Omartian, Thomas Nelson Publishers) 

PAPERBACK 
*( 1 ) 1. Good Morning, Holy Spirit, Benny Hinn, 

Thomas Nelson Publishers, Walker & Co. 
2. The Illuminati, hirry Burkett, Thomas Nelson 

Publishers 
(4) 3. Stick a Geranium in Your Hat and Be 

Happy!, Barbara Johnson. Word Publishing 
(3) 4. This Present Darkness, Frank hretti, 

Crossway Books 
(2) 5. A W'oman Named Damaris, Janette Oke, 

Bethany House Publishers 
(9) 6. Becoming a Woman of Excellence, Cynthia 

Heald, NavPress 
(5) 7. Piercing the Darkness, Frank Peretti, 

Crossway Books 
(10) 8. God Uses Cracked Pots, Patsy Clairmont, 

Focus on the Family Publishing (Word) 
(8) 9. The Blessing, Gary Smalley and John Trent, 

Pocket Books 
(6) 10. Roses for Mama, Janette Oke, Bethany House 

Publishers 
(11) 11. Love is a Choice, Robert Hemfelt, Frank 

Minirth, and Paul Meier, Thomas Nelson 
Publishers) 

(13) 12. The Love Hunger W'eight-Iioss Workbook, 
Frank Minirth, Paul Meier. Robert Hemfelt, and 
Sharon Sneed, Thomas Nelson Publishers 

(7) 13. Warsaw Requiem, Bodie Thoene, Bethany 
House Publishers 

14. lessons on Assurance, The Navigators. 
NavPress 

(17) 15. Good Grief, Granger Westberg, Fortress Press 
(Augsburg Fortress, Publishers) 

(12) 16. Joshua, Joseph Girzone, Macmillan PublishingCo. 
(19) 17. Mere Christianity, C.S. Leuns, Macmillan 

Publishing Co., Walker & Co. 
18. Prayers That Avail Much, Word Ministries, 

Harrison House 
19. The Strong-Willed Child, James Dobson, 

Tyndale House Publishers 
20. My Utmost for HLs Highest, Oswald Chambers, 

Barbour & Co., Fleming H. Revell Co. 

•Last month’s position 
This list is based on actual sales in Christian bookstores in the United 
States and Canada during February. All rights reserved. Copyright 
1992 CBA Service Corporation and Spring Arbor Distributors. 
Distributed by Evangelical Christian Publishers Association. 

THE BOOK SHELF 
Investing for the Future _ 
bv Larry Burkett 
Victor Books, 1992 

Reviewed by Hany Conay 

Investing for the Future is the most 
recent work by Larry Burkett, founder 
and president of Christian Financial 
Concepts. His previous book. The Com¬ 
ing Economic Earthquake (reviewed in 
Religious Broadcasting, February 1992), 
provided fascinating insight into our 
country’s financial crisis and offered 
some basic principles for economic sur¬ 
vival. 

Investing for the Future goes into 
practical detail for those who wish to 
learn successful methods of investing 
during economically confusing times. 
"As a teacher and counselor, I have seen 
most of the mistakes that can be made 
with money — including investing," 
Burkett says. "As a result, 1 believe I can 

As we are meant to be good 
stewards with what God has given us, 
reading and applying Burkett’s practical, 
conservative advice is probably one of 
the best ways to start going about it. 

Revivaltime Radio Sermons 1991 
by Dan Betzer 
Revivaltime Media Ministries, 1992 
Reviewed by Harry Conay 

A sermon, by definition, is meant to 
be spoken aloud and owes much of its 
effectiveness to the style and manner 
with which it is delivered. Because good 
sermons infrequently lend themselves to 
adequate reconstitution on paper, many 
compilations of sermon-texts are dull 
and lifeless. Happily, Revivaltime Radio 
Sermons 1991 is among those rare ex¬ 
ceptions, and 1 heartily recommend it. 

This volume contains the texts of 52 
sermons originally delivered by Dan 

help you to avoid some bad 
decisions and make some 
good ones." 

Reading this book 
should prove beneficial to 
everyone. The information it 
provides and the total in¬ 
tegration of scriptural docu¬ 
mentation render it theologi¬ 
cally sound and therefore, I 
must assume, economically 
sound as well. Those inter¬ 
ested in learning about in¬ 
vestment strategies will find this book 
most interesting. 

The first section offers a brief over¬ 
view describing the state of the economy 
and how it affects investment strategies. 
The second, and in many ways most 
satisfying, section of the book is "a basic 
overview of what God’s Word has to say 
about investing" and the biblical prin¬ 
ciples behind it. 

In the final three sections, Burkett 
explains ( 1 ) classic investment errors, (2) 
investments to make during different 
stages of one’s life, and (3) "the various 
investment groups (secure, long-term in¬ 
come, growth, speculation, and high 
risk)," which he again relates to par¬ 
ticular stages of life. Burkett also talks 
about brokerage firm accounts, credit 
unions, insurance companies, tax certifi¬ 
cates, church bonds, junk bonds, utility 
bonds, mutual funds, real estate, estate 
planning, and a host of other subjects. 

Betzer on the 30-minute 
weekly radio program Re¬ 
vivaltime. Each sermon-text, 
assigned a snappy, inviting 
title, is relatively upbeat, di¬ 
rect, and to-the-point, with 
just enough anecdotal mat¬ 
erial to make it appealing 
rather than padded, inspira¬ 
tional rather than preachy, 
and pithy rather than pro¬ 
tracted. 

The only flaw is that 
the fullest possible access to the mag¬ 
nificent content of this volume is 
hindered by the lack of subject and 
scripture indices. Although the two-part 
table of contents arranges the sermon tit¬ 
les both in chronological order (by date 
of broadcast), and in alphabetical order 
(with scriptural texts identified along¬ 
side), the reader must peruse the entire 
list to identify all texts pertaining to a 
particular book, chapter, or verse of the 
Bible. 

Likewise, many of the sermon titles 
(such as "Risk," "King Gizmo." and 
"Here’s Mud in your Eye") — catchy as 
they may be — do not clearly indicate 
their subject. Overall, however, this 
wonderful second volume in Revival¬ 
time Media Ministries’ Decade of Har¬ 
vest series is both a joy and a blessing to 
read. 

Harry Conay is an educational media 
specialist who lives in West Orange, N.J. 
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Interview Insights 
by Jonathan Petersen 

Radio and television interviews 
are so popular because people enjoy 
hearing other people share their 
opinions and perspectives. Christian 
broadcasters should take advantage of 
this interest as a means of sparking 
audience participation in their areas. 

Dianna Keller is the former super¬ 
vising producer of programming for 
Focus on the Family, the radio pro¬ 
gram second in syndication size only 
to Paul Harvey News. She is currently 
a freelance writer and an interview 
skills consultant based in Los Angeles, 
Calif. 

Keller believes people "want to 
listen to another human voice talking 
about real life." She says our culture is 
becoming increasingly global, yet 
people long for the old-fashioned, 
over-the-fence, backyard conversations 
their parents and grandparents had. 
Broadcast interviews are a way to fill 
this need. She also contends that inter¬ 
views "contribute to a person 's per¬ 
sonal development; the listener reflects 
on his life as he compares it to what he 
hears from others." 

Keller says she would like to see 
more interview programs produced on 
the local level. "When a station has a 
strong local identity, [it] can add to that 
strength by emulating Focus on the 
Family’s format." Only a small amount 
of the excellent material that is avail¬ 
able makes it onto a Focus broadcast, 
she says, "so stations should take ad¬ 
vantage of the good material that’s out 
there - all the fabulous stories of God's 
transforming power in people’s lives. 
Many of these stories are by people 
who are authors." 

Keller suggests some tips to help 
in the pursuit of the perfect interview: 
• Keep your audience in mind as you 

select the topic of your interview. 
Discover the need among your lis¬ 
teners and viewers and fill it. Don’t 
try to be all things to all people. 

• Be committed to your homework — 
know the interviewee’s background, 
read his or her book, skim chapter 
titles, look for the stories filled with 

humor, pathos, meaning. 
• Choose the best of what comes 

across your desk; don’t settle for 
fluff. 

• Go after depth, not sensationalism. 
Be committed to helping your 
audience. 

• Use planned spontaneity. Know the 
subject well. Write down your ques¬ 
tions and thoughts ahead of time, but 
be flexible — go with the flow of 
the conversation. 

• Apprise your interview guests of 
who your audience is so they will 
communicate correctly. 

• Get the interview off to a clean start. 
Write down your opening and clos¬ 
ing remarks and use them. Have a 
definite beginning and ending; let 
the middle be controlled by God and 
serendipity. 

• Draw your guest out with your 
natural curiosity and love for people. 
The spark and life of the interview is 
your sincere energy and enthusiasm. 

• Assume a natural tone and pace 
while retaining your enthusiasm. 

• Get to the heart of the topic; don’t 
get caught up in peripheral subjects. 

• Develop a rapport with your guest. 
Talk together before going on the air 
to get to know each other and to put 
the guest at ease. 

• Empathize with your guest. As 
James Dobson says, "Match emotion 
with emotion." 

• For panel discussions or group inter¬ 
views, get the guests talking with 
each other; one way is to inject a 
tinge of controversy. 

• Imitate the best in other interview 
hosts, but develop your own style. 

Write to me with how your station 
produces book reviews and author in¬ 
terviews. My address is: Media Rela¬ 
tions, Zondervan Publishing House, 
5300 Patterson Avenue SÉ, Grand 
Rapids. MI 49530. 

Jonathan Petersen is director of media 
relations for Zondervan Publishing House 
and executive producer of the Zondervan 
Radio Network, Grand Rapids, Mich. He 
was formerly the religion news editor of 
UPI Radio Network. 

37 YEARS OF 

SERVICE TO THE 

CHRISTIAN COMMUNITY 

• Cassette Duplication 
• Blank Cassettes 
• Ampex Audio/Video 
• Digital Audio Tápe 

100 E. Montecito Ave. 
Sierra Madre, CA 91024 

(818) 355-3346 

(818) 355-8689 Fax 

(Circle 169 on the Reader Service Card) 

We put the AUTHOR in 
AUTHORitative interviews! 

Interview educator, Dr. David W. Smith. 
Your audience is confused about the education 
choices they have for their children: public school, 
private school, Christian school, home school Let 
Dr. Smith, a veteran school teacher and 
administrator, clear their thinking. 
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Interview questions: How should parents compare 
the education options facing them? How have 
public schools changed in the past decade? Why 
are Christian schools and home schools 
increasing? 

AUTHOR AVAILABILITY: Delphi, Ind., ard by 
telephone. 

CONTACT: Media Relations. 800-727-8004 

£ ZondervanPublishingHouse 
A Division of HarperCollinsAvWzs/vrs 
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1992 1993 

The Directory of Religious Broadcasting 
Now available to NRB members at the discount price of 

$39.95 
List price to the general public is $49.95 

The 1992-93 Directory includes these features: 
• The Religious Broadcasting Hall of Fame 

• A 20-year statistical summary 
• Tabulated sections for reader convenience 

• A 70-year review of the religious broadcasting industry 
• The most exhaustive informational update ever 

• More than 350 pages 
• Over 4400 individual listings 

& ISBN 1-88(X)40-02-6 

; YES! Please send me _ copies of 
: the 1992-93 Directory of Religious Broad-
; casting. Clip this coupon and mail with 
• your check or credit card authorization to 
; NRB. 299 Webro Rd.. Parsippany, NJ 
I 07054. TEL (201 ) 428-5400. FAX (201 ) 
; 428-1814. 
■ For first class mail add $5.00. Foreign 
; mail add $20.(X). The special $39.95 price 
■ applies to NRB members only. All others 
: must pay $49.95. 

I Name , _— 
• Organization_ 
; Address_ 

i City_ 
• State_ Zip_ 

■ [ ] Visa I I MasterCard 
: Account #_ 

1 Expiration Date_ 

; Signature_ 

; My total amount is $_ 
L. J 

SAMPLE 

RADIO STATIONS 
KDAZ 730 AM*. Box 4338. Albuquerque. NM 
87106. 505-884-7373; OWNER: Belarmino R Gon¬ 
zales; PRES: B R Gonzales; SALES MGR: B R 
Gonzales; CHIEF ENG: Jim Hogg; CLASS: Com¬ 
mercial 1 kw-D, paid prgrms; FORMAT: religious 
fulltime 

TELEVISION STATIONS 
KPAZ-TV Channel 21, 3551 E McDowell. Phoenix, 
AZ 85008. 602-273-1477: OWNER: Trinity Bcstg 
Network: PRES: Paul F Crouch; STA MGR: S E 
Comstrock; CHIEF ENG: Gary Nichols; CLASS: 
Non-commercial 646 kw; NETWORK: TBN: FOR¬ 
MAT: religious 

RADIO PROGRAM PRODUCERS 
Radio Revival of Birmingham, AL. PO Box 656, Ft 
Payne. AL 35967. 205-845-4254: Glenn V Tingley. 
PRES: Glenn V Tingley, VP: James Briley. SEC; 
Elva E Tingley. TREAS 
Radio Revival: 15 min daily: preaching; Audience: 
gen Christian; paid time 

TV PROGRAM PRODUCERS 
Family Enterprises, Inc, Box 5700. Huntington 
Beach, CA 92615. 714-963-7766; Tom Benvenuti Sr, 
PRES: Tom Benvenuti Jr. VP 
Today in Bible Prophecy: 30 min weekly; Bible 
teaching: Audience: gen Christian; paid time 

OF LISTINGS 

MUSIC PUBLISHERS/RECORD COS. 
Splendor Productions Inc, PO Box 521776, 
Longwood, FL 32752-1776, 407-830-6636, FAX 407-
339-3826; Thurlow Spurr, PRES; Noran Spurr, 
SCHEDULING COORD: Kendal Jolly. SCHEDUL¬ 
ING COORD: Joyce Hardy, SCHEDULING 
COORD: Concert scheduling for Lamelle Harris. The 
Spurrlows. Friends 

PRINT PUBLISHERS 
Multnomah Press, 10209 SE Division St, Portland. 
OR 97266. 503-257-0526. FAX 503-255-7690; John 
Van Diest. PUBLISHER; David Van Diest. ACCT 
REP; Mamie Kamada. PUBLICIST; Quality Christian 
books for use as donor gifts, premium items, incen¬ 
tives and giveaways 

AUDIO/V1DEO PRODUCTION 
ECHO Recordings, 7 Quail Close. Barnwood. 
Gloucester GL4 7EY. England: Don G Feltham. DIR: 
Recording studio, program production. AV produc¬ 
tion. church sound consultants; equipment supplies, 
cassette prod uct ion/dupl ¡cation 

EQUIPMENT/SUPPLIERS 
National Video Tape Co, 2142 Rheem Dr. Bldg A. 
Pleaston. CA 94569. 414-846-1500; Jack Dixon, 
PRES; Herb Guiness, VP: Gary Singer, SLS: 
Manufacturers of blank video tape in all sizes 



CLASSIFIEDS 
HELP WANTED 
TV PRODUCER with director and editor 
capabilities for evangelistic Jewish ministry 
(half hour weekly program). Calling to 
Jewish ministry essential. Send full resume, 
with qualifications and references to Jewish 
Voice Broadcasts, P.O. Box 6, Phoenix, AZ 
85001, (602) 971-8501, FAX (602) 867-
8300. 

STATION MANAGER WANTED. NC/FM 
looking only for the very best. Must have ten 
years or more experience in non-commerciai 
Christian radio and know the trade. Very 
solid financial ministry with excellent pay, 
medical insurance, retirement. This position 
has great future. Respond to NRB Box 5W, 
National Religious Broadcasters. 299 Webro 
Road. Parsippany. NJ 07054. 

STATION MANAGER for KFLT-AM. a 
non-commercial. listener-supported radio 
ministry of Family Life Radio. Applicants 
must have prior managerial experience in a 
non-commercial radio ministry plus on-the-
air announcing experience. Send letter, 
resume, audition tape, and references to 
Dave Kersey. Director of Broadcasting, 
Family Life Broadcasting System, P.O. Box 
35300, Tucson. AZ 85740. 

FAMILY LIFE RADIO is looking for an in¬ 
dividual to manage its Network Engineering 
department. Duties would include the over¬ 
seeing of the FLR engineering staff, and 
provide leadership for extensive engineering 
growth in buildings, translators, and other 
engineering opportunities. Individual must 
have had at least five years experience in 
broadcast engineering, a complete 
knowledge of broadcast engineering, FCC 
rules and regulations, and facility improve¬ 
ments and construction. Send letter, resume, 
and references to Dave Kersey. Director of 
Broadcasting, Family Life Broadcasting Sys¬ 
tem, P.O. Box 35300, Tucson, AZ 85740. 

SITUATION WANTED 
CHRISTIAN ANNOUNCER looking for 
work. Need one-hour weekly slot to play 
contemporary Christian music. Will work for 
free. Can double your audience and increase 
spot sales. Family man will relocate. Call 
The Pat Boone Show. We’re looking for a 
few good stations worldwide. Let’s put Pat 
Boone on your air staff. Call Ed Lubin at 
(818) 715-9555. We are an unequalled op¬ 
portunity employer. 

STATION MANAGER, producer of syndi¬ 
cated teaching program, music/pgm director. 
BA in broadcast communications. Thirteen 
years experience. Seeking manage-
ment/programming position at noncommer-

America's #1 Dealer 
DvO Used & New Video Equipment 
In Stock: 
Sony BVH - 2000 
Sony BVW - 75 
Sony BVW - 40 
JVC KY-17U 
and much more. Call 
for a catalog and save. 

Buy • Sell 
Consign • Service 

Over 3000 items 
_ in Inventory_ 
Huiiwnk,CAm8'845-7t»)O 
New York NY 21 2- 268-8800 

Used Equipment 
The Largest Dealer In The World 

Pro Video & Film Equipment Group 
PHONE 214-869-0011 FAX 214-869-0145 

WNEU-TV 
WNEU-TV, a 24-hour 
Pittsburgh independent 
station, is selling airtime 
to religious broadcasters 
at extremely reasonable 
rates. Both daily and 
weekly shows are ac¬ 
cepted. Free promotion 
included with the buy. 
For more information, 
call Nancy at (412) 531-
6365. 

cial, inspirational A/C-FM. Committed to 
quality air sound with depth and relevance. 
Development of biblical world view in the 
Christian community. Craig Miller. 1022 NE 
16th Ave., Ocala. FL 32670, (904) 368-7693. 

WANT TO BUY FM STATIONS — We are 
looking for non-commercial FM stations to 
buy. Send vital info including price. Would 
be interested in buying license only also. 
Respond to NRB Box 5W. National 
Religious Broadcasters. 299 Webro Road, 
Parsippany, NJ 07054. 

VIDEO 
STANDARDS CONVERSION 

NTSC SECAM PAL 
Competitive Rates. 
Quick Turn-Around 

Call for a FREE Quote 
LESEA Productions 

Phone (219) 291-8200 
FAX (219) 291-9043 

BROADCAST DATABASE 

dstswDPld 
MAPS 

CoverageTerrain Shadowing 
Allocation Studies • Directories 

P.O. Box 30730 301-652-8822 
Bethesda, MD 20814 800-368-5754 

FOR USE OVER VOUR FM/SCA SUB CHANNEL 
TO ARRANGE FOR A FREE TEST IN YOUR MARKET 

OF OUR MUSIC FORMAT AVAILABLE VIA SATELLITE NATIONWIDE 
Call (417)865-7778 

INSPIRATIONAL AUDIO MUSIC, INC. SINCE 1985. 

UNUSED CALL LETTERS 
MAILING LABELS 

AM • FM • TV 

(tatawcpid 
301 -652-8822 800-368-5754 

FOR SALE 
Expand your ministry with top-rated 
AM/FM in mid-Atlantic region. 
Powerful AM on low frequency; class 
B FM. Excellent technical facilities in¬ 
cluding land and buildings. Reaching 
over 3 million in primary service 
areas. $2.5 million cash. Reply to 
Cobblestones, 9825 Laurel St.. Fair¬ 
fax. VA 22032. 

CHICAGOLAND AM 
Upgrade Potential 

S650.000 
Reply to Box 5K 

National Religious Broadcasters 
299 Webro Road. Parsippany NJ 07054. 

A door has opened in 
the Ivory Coast making it 
possible to start a 
gospel radio station 
there. If you want more 
info contact Max Church, 
8681 Meadow Lane, 
Berrien Springs, Ml 
49103. 
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National 
Disaster In Italy 

Did You Know...In Italy! 
...There are more than 57 million 
people; 

...Less than one-half of 1% of the 
population is born again; 

...Less than 10% EVER attend 
church; 

...The second largest religion in 
the nation is Jehovah's Witness; 

...Italians are more and more re¬ 
questing a "magic god that an¬ 
swers their requests immedi¬ 
ately and does not allow one to 
get sick and doesn't demand to 
refrain from anything; 

...There are more sorcerers and 
witches in Italy than there are 
Catholic priests; 

...The magic "forces" in Italy are 
represented by more than 
100,000agents working full-time 
or part-time, compare to 38,000 
Catholic priests; 
...There are more than 260 occult 
organizations in Italy. 
... There is only one Christian mis¬ 
sionary to every 200,000 people; 

...Italians have spent 1.5 billion 
dollars in the "shops of the mys¬ 
terious". They have contributed 
less than half this amount to the 
Catholic Church; 

...Catalogues sold by the occult 
organizations offer lustral water 
for exorcisms, "oil of grace" 
against cursesand the "bad eye," 
oil of miracle for therapeutic us¬ 
age and "blood of Judas" wine 
for rites of love; 

...agents for the occult practice 
black magic, which involves 
death, hate and violence; 

...The worldwide operations for 
the Mafia are based in Italy. 

Body of Christ! Italy and Jesus 
Cares Ministries in Rome, Italy 
needs your love, caring, sharing, 
prayers and financial support to 
help turn this national disaster 
around. Alone we can not do it. We 
need you. In the U.S. write or call: 
Mary Latin, 12 Carmanthan Court, 
Dallas TX 75225. Telephone 214-
696-2506. In Rome, Martin and 
Catherine Lombardo, Via D. Barone, 
31; Rome, Italy 00165. Telephone 
011 396-638-5283. 

(Circle 150 on the Reader Service Card) 

WASHINGTON WATCH 
CONTINUED FROM PAGE 8 

state and federal judges with an additional 
sentencing option in criminal drug cases: 
individuals convicted on certain drug-re¬ 
lated charges after September 1, 1989, may 
be denied the right to receive federal 
benefits, including FCC licenses. The 
prohibition applies only when the court has 
ruled an applicant is ineligible to receive 
all federal benefits or an applicant is in¬ 
eligible to receive FCC licenses. 

For corporations, partnerships, and 
associations, the certification requirement 
applies to officers, directors, and all parties 

INSIDE NRB 
CONTINUED FROM PAGE 30 

Concerts of Prayer International; a leader¬ 
ship session entitled "Theological Con¬ 
cerns of the 90s," led by Asbury College 
chancellor Dennis Kinlaw; and an open 
forum session on "Communicating the 
Gospel in the 90s," led by Bill Hybels, pas¬ 
tor of Willow Creek Community Church 
in South Barrington, III. 

At the annual NRB Luncheon, or¬ 
ganization president David Clark chal¬ 
lenged his audience to be innovative in the 
use of broadcast technology. He stated that 
although broadcasting in general is often 
the "cesspool of our society," its positive 
values include informing the public, set¬ 
ting the agenda for society, and conferring 
status on individuals and ideas while enter¬ 
taining and converting people to Jesus 
Christ. 

"We must recognize we have a dis¬ 
tinct calling," said Dr. Clark. "We never 
know who’s being touched by Christian 
broadcasting. Let’s be channels of that har¬ 
vest." Other organizational and committee 
luncheon speakers included Jill and Stuart 
Briscoe, Gordon MacDonald, Ted Ward, J. 
David Schmidt, Eugene Habecker, Gail 
MacDonald, and David Mains. 

Time was also set aside to conduct of¬ 
ficial NAE business. B. Edgar Johnson 
delivered his farewell address as the out¬ 
going president of the association, and Don 
Argue, president of North Central Bible 
College in Minneapolis, Minn., in turn 
took his place as the newly elected NAE 
president. 

Other newly elected NAE officers are 
as follows: first vice president David 
Rambo of The Christian & Missionary Al¬ 
liance; second vice president Leonard J. 
Hofman of the Christian Reformed 
Church; secretary Jack Estep of the Con-

holding a five percent or greater interest in 
the application. Rather than automatically 
dismiss applications found ineligible, the 
FCC will grant applicants 90 days from the 
date of an application to come into com¬ 
pliance through divestiture or removal of a 
disqualified party. 

Richard E. Wiley, a partner in the Washington, 
D.C., law firm of Wiley, Rein & Fielding, is a 
former chairman of the Federal Communica¬ 
tions Commission and is general counsel for 
National Religious Broadcasters. He was as¬ 
sisted in the preparation of this article by 
Rosemary C. Harold, an associate in the firm. 

servative Baptist Home Mission Society; 
and treasurer Paul Steiner of Brotherhood 
Mutual Insurance Company. 

Billy E. Melvin celebrated his 25th 
anniversary as NAE’s executive director 
by receiving a three-year renewal of his 
contract. In other business, the assoc -
ciation’s Board of Administration adopted 
a new mission statement, placing emphasis 
on unifying the body of Christ, standing for 
Biblical truth, speaking with a repre¬ 
sentative voice, and serving the evangeli¬ 
cal community. 

Awards were presented at various ses¬ 
sions throughout the three-day convention. 
NAE’s 1992 Layperson of the Year Award 
was presented to Bill and Gloria Gaither 
for their contributions to the musical 
heritage of the church. 

The 1992 James DeForest Murch 
Award for excellence in journalism was 
presented to Donald Anderson, editor of 
The Standard, the newsmagazine of the 
Baptist General Conference. NAE’s first 
Ministry to Pastors Award was presented 
to the Church of God (Cleveland) for a 
ministry program targeting pastors. The 
award was received by Church of God 
general overseer Lamar Vest and program 
director Robert Crick. 

The 13th annual Helping Hands 
Award was presented to Ngan Thi Tran, 
pastor of the Chicago Uptown Vietnamese 
Church of the Nazarene, in recognition of 
her assistance in the relocation of ap¬ 
proximately 1200 refugees. And the J. 
Elwin Wright Award was presented to 
Wade Coggins for his years of service in 
evangelical cooperation. 

Preliminary preparations are under 
way for the 51st annual NAE convention. 
The event is scheduled to be held March 7-
9, 1993, at the Sheraton Twin Towers in 
Orlando, Fla. 
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public service broadcasting from American Life League 

Celebrate Life! TV 
A 24-minute weekly program provided free to your station 

Location shooting • Interviews • Off-screen narration 

Original music • News-magazine style 

Distributed every week, and available over HomeNet 

“The Celebrate Life! program is much needed.”—Congressman Henry Hyde 

“I wholeheartedly endorse this project.”—Senator Jesse Helms 

“I commend the American Life League for its outstanding contribution to our country.”—Gary Bauer, 
President, Family Research Council 

“This caliber of program is greatly needed to accurately portray to the public the caring nature of the 
people involved in the pro-life movement.”—Thomas A. Giessner, President, 
Christian Action Council 

Produced on Betacam SP with GVC 200 switcher, Sony BVE 9000 Editor, Chryon Super-Scribe, and ADO 2000. 
For more information contact: 

CDR Communications, 9310-B Old Keene Mill Rd., Burke, VA 22015 (703) 569-3400; Fax (703) 569-3448 

Celebrate Life! Radio 
An inspiring, challenging two-minute program, five times a week, addressing human life issues with an emphasis on 
human-interest stories. 

Provided free to radio stations on cassette tapes of ten shows every two weeks. For a sample program tape write to: 

American Life League, Attn.: Jim Kappus 
PO Box 1350, 

Stafford, VA 22554 
(703) 659-4171 

(Circle 248 on the Reader Service Card) 



LOOKING AHEAD 
May 1-2 
National Religious Broadcasters Tele¬ 
vision Committee Spring Meeting, Detroit, 
Mich. Information: Glenn Plummer, (313) 
559-4200. 

May 2-3 
National Religious Broadcasters Pres¬ 
idents' Meeting; Detroit, Mich. Informa¬ 
tion: Glenn Plummer, (313) 559-4200. 

May 3-6 
National Cable Television Association An¬ 
nual Convention; Dallas, Texas. Informa¬ 
tion: (202) 775-3669. 

May 12 
Christian Management Association Semi¬ 
nar, "Tax, Accounting, Legal, and Finan¬ 
cial Issues for Ministries;" Indianapolis, 
Ind. Information: (714) 861-8861. 

May 27-30 
American Women In Radio & Television 
41st Annual Convention; Phoenix, Ariz. 
Information: Diane Waldon, (202) 429-
5102. 

June 2-6 
International Christian Print Media Train¬ 
ing Conference; Wheaton College, 
Wheaton, III. Information: (708)893-1977. 

June 9-11 
135th Meeting of the Southern Baptist 
Convention, "Bold Believers In A Broken 
World;" The Hoosier Dome, Indianapolis, 
Ind. Information: (615) 244-2355. 

June 12-13 
Crossroads Broadcast Summit, "The Fu¬ 
ture of Christian Television in the 90s;" 
Burlington, Ontario. Information: (416) 
961-8001. 

June 16-18 
REPLItech International (audio/video 
duplication conference and exposition); 
Santa Clara/San Jose, Calif. Information: 
(914) 328-9175. 

June 24-28 
Greater Philadelphia Billy Graham 
Crusade; Philadelphia, Pa. Information: 
Rick Marshall, (215) 667-2003. 

June 27-July 2 
Christian Booksellers Association 43rd In¬ 
ternational Convention; Dallas, Texas. In¬ 
formation: (719) 576-7880. 

July 2-7 
International Broadcasting Convention; 
Amsterdam, Holland. Information: Lon¬ 
don, England, 44 (71) 240-1817. 

July 13-16 
Democratic National Convention; Madi¬ 
son Square Garden, New York, N.Y. Infor¬ 
mation: (202) 863-8000. 

July 14-17 
North American Christian Convention; 
Anaheim, Calif. Information: (513) 385-
2470. 

July 22-24 
National Religious Broadcasters South¬ 
western Regional Convention; Dallas, 
Texas. Information: Joe Willis, (214) 661-
9622. 

July 22-24 
CD-I Publishers Conference; New York, 
N.Y., Information: (914) 328-9157. 

August 10-14 
Image World Los Angeles (Video Expo 
and the Cammp Show); Long Beach Con¬ 
vention Center, Los Angeles, Calif. Infor¬ 
mation: (800) 800-KIPI. 

August 10-15 
12th International Christian Artists Semi¬ 
nar, De Bron/Dalfsen, Holland. Informa¬ 
tion: (31 )-1 0-456 86 88. 

August 17-20 
Republican National Convention; Hous¬ 
ton Astrodome, Houston, Texas. Informa¬ 
tion: (202) 863-8500. 

September 9-12 
National Association of Broadcasters 
Radio 92 Convention; New Orleans, La. 
Information: (800) 342-2460. 

September 13-15 
National Religious Broadcasters Western 
Regional Convention; La Brea, Calif. In¬ 
formation: Jamie Clark, (916) 485-7710. 

September 21-25 
Image World New York (Video Expo and 
the Cammp Show); New York, N.Y. Infor¬ 
mation: Benita Roumanis, (800) 800-KIPI. 

September 23-27 
Pacific Northwest Billy Graham Crusade; 
Portland, Ore. Information: Tom Phillips, 
(503) 232-4992. 

September 24-26 
National Religious Broadcasters South¬ 
eastern Regional Convention; Atlanta, 
Ga. Information: Mike Bingham, (407) 
737-9762. 

October 1-3 
National Religious Broadcasters Mid¬ 
western Regional Convention; Arlington 
Heights, III. Information: Philip Mowbray, 
(312) 433-3838. 

October 6-8 (tentative) 
National Religious Broadcasters South-
central Regional Convention; Memphis, 
Tenn. Information: Don Johnson, (901) 
682-3028. 

October 15-17 
National Religious Broadcasters Eastern 
Regional Convention; Sandy Cove, Md. 
Information: David Eshleman, (703) 896-
8933. 

October 27-29 
CD-I Two Publishing and Developers 
Conference & Exposition; Los Angeles, 
Calif. Information: (914) 328-9157. 

November 20-22 
LPTV Annual Conference & Exposition; 
Las Vegas, Nev. Information: (800) 255-
8183. 

December 14-18 
Image World International (Video Expo 
and the Cammp Show); Orlando, Fla. In¬ 
formation: Benita Roumanis, (800) 800-
KIPI. 

February 13-16, 1993 
National Religious Broadcasters 50th An¬ 
nual Convention and Exposition; Los An¬ 
geles Convention Center, Los Angeles, 
Calif. Information: (201) 428-5400. 

Media Travel U.S.A, is the official agency of the 1992 Na¬ 
tional Religious Broadcastersconventions. Specializing 
in the travel needs of broadcasters, Media Travel U.S.A, 
is teaming up with Delta, Northwest, and American air¬ 
lines to provide for the travel needs of attendees and ex¬ 
hibitors to all NRB and other broadcast industry conven¬ 
tions. For further travel information and airline reserva¬ 
tions, call (800) 283-TRIP [in Florida (407) 575-7600]. 

If your organization is planning a major meeting, convention, or 
conference that would be of interest to Christian broadcasters 
or media-related professionals, Religious Broadcasting would 
like to include it in Looking Ahead. Please send the information 
at least three months prior to the event c/o: 

Religious Broadcasting 
Looking Ahead 
299 Webro Road, Suite 250 
Parsippany, NJ 07054 

52 MAY • 1992 RELIGIOUS BROADCASTING 



9th in a series 

Faith can move mountains. 
station in Las Vegas. 
But since there 
weren't any Christian 
radio stations in Las 
Vegas, Jack knew 
starting one would be 
a major undertaking. 
He continued to mull 
it over, meanwhile 
turning his attention to 
getting a station up 
and going in Redding, 
California. 

Jack soon knew in 
his heart that he had 
to go to Las Vegas. So 
in 1971, Jack turned the Redding 
station over to another and went to 

ust one more thought in 
conclusion," the letter read. 

“If you accept Jesus Christ as your 
Lord and Savior and ask Him to lead 
and guide you, you will never have 
to figure out things for yourself in 
relation to the shaping of your life. 
He will lead you in ways you never 
dreamed of and in ways which are 
best for you and for His glory.” 

After he finished reading the five-
page letter written by his dear friend 
on Christmas morning 1948 outlining 
the plan of salvation, Jack French 
knelt by the piano bench in a small 
radio station in Evansville, Indiana, 
and received Christ as his Savior. 
And as the letter promised, God has 
been leading him in ways he never 
dreamed of ever since. 

As the founder, president and 
general manager of 
“Sounds of the Spirit" 
Radio Network, and 
its parent Faith 
Communication 
Corp., based in Las 
Vegas, Nevada, Jack 
says he has been 
experiencing the 
miracles of God in 
his life ever since that 
cold winter day back 
in 1948. 

“1 was only 21 and 
I had been working in radio since 
high school. I knew I wanted to use 
my talents for the Lord, but it wasn't 
until 1959 that the opportunity 
finally came along,” Jack explained. 

In 1959, Jack got his chance to go 
into full-time Christian radio, signing 
up with Family Radio out of San 
Francisco. During the 11 years 
between, Jack worked in the secular 
market, including stints at the CBS 
television affiliate in St. Louis and as 
a professional announcer. 

Jack quickly built a name for 
himself in Christian radio. It was 
while he was the general manager of 
a 100,000-watt Christian station in 
Los Angeles that he first became 
burdened with the idea of starting a 

Las Vegas. 
“When we got there, all we had 

was a piece of paper from the FCC 
saying we could 
build a radio station,” 
Jack explained. “So 
we built it.. .from the 
ground up. 

“And the way it 
came together was 
really miraculous,” 
Jack continued “One 
day we’d have 
manufacturers calling 
to say they couldn’t 
get us this or that for 
six months. Then 

the next day someone else would 
walk in with exactly what we 
needed. I tell you, it was exciting!” 

On July 18, 1972, 100,000-watt 
KILA-FM was born. With a format 
that blends Christian music with 
teaching and information programs 
like Focus on the Family, Insight for 
Living, and The Word for Today, 
KILA gives listeners well-rounded 
programming. 

“Through our programming, we 
work hard to provide a practical, 
applicable and reliable presentation 
of the Christian faith and to serve as 
a source of information, encour¬ 
agement and entertainment,” 
Jack stated. 

Faith Communications now owns 

and operates two other 
radio stations besides 
KILA, one in Twin 
Falls, Idaho, and the 
other in Salt Lake City, 
Utah. In order to link 
them all together, Faith 
obtained SpaceCom 
Systems’ satellite 
technology in 1987. It 
didn’t take them long 
to realize satellite’s 
potential. Eventually 
they began to provide 
programming to two 
other stations, and 

when satellator technology came 
along, a whole new world was 
opened up for them. 

Today, Faith operates two 
satellator stations and 40 translators in 
the western United States. Future 
plans include opening two additional 
satellator stations, and they are 
currently in the process of adding 
two more primary radio stations. 

“SpaceCom’s technology has 
allowed us to reach homes and hearts 
we wouldn’t have been able to 
previously,” Jack said. “When you’re 
as in tune with high quality 
programming as we are, you need an 
excellent service to transmit that 
signal to listeners without 
degradation. That’s SpaceCom.” 

Thanks, Jack. For your kind 
words and for letting us share in your 
ministry. And since you’ve proven 
that faith can move mountains, we 
look forward to your future 
accomplishments with great 
anticipation. 

SPACECOM 

Down-to-Eanh satellite solutions.® 

3801 S. Sheridan • Tulsa, OK • 74145-1129 

1-800-950-6690 

7 always try to remember 

that everything I do each 

day can influence people 

for time and eternity. It ’s a 

great responsibility, but it 

sure makes life more 

meaningful. " 

Jack French 

(Circle 200 on the Reader Service Card) 



ON THE FUTURE 
OF CHRISTIAN 
TELEVISION IN 

THE 90s 
to be held at Crossroads' new, state-of-the-art 

production facilities, the new Crossroads Centre, 

Benefit from attending and participating in this dynamic strategy 
conference. Hear top Christian leaders discuss issues such as, 
integrity, direction, leadership in crisis, networking, and the 
trends that will face broadcasters in the 90s. You will enjoy: 
An excellent way to ensure your professional development. 

A value-packed two days of learning. 
Professional contacts to use on an ongoing basis long after 

the conference is over. 
Invaluable broadcast information from one of the most 

progressive Christian production facilities. 
New ideas for improved ministry. 

FOR MORE INFORMATION CALL WENDY PEARSON AT 1416-961-8001 

Family of Ministries 

TO CROSSROADS 
Family of Ministries 

INVITES YOU TO JOIN 
OLIVER NORTH, DAVID MAINSE 

JIM CANTELON, RALPH CARMICHAEL 
AND OTHERS AT THE 

June 12 and 13, Burlington 
(Toronto) Ontario 

Jim Cantelon 

CROSSROADS 
(Circle 181 on the Reader Service Card) 




