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WE VE MADE A MARK
FOR FAMILY VALUES.

Our family of four
companies offers your
nonprofit ministry real
value. Because we’ve built
each of our companies on
unchanging values like
excellence, integrity,
quality, and service.
Whether you need one or
all, it will be worth your
time to get acquainted
with our brand of
relationship fundraising
and communication.

BUILD A
RELATIONSHIP

Begin with our founding

company, Killion McCabe &

Associates. Over the past 15
years at KMA, we've been
privileged to serve the
fundraising, marketing, and

Marketing
Services

Quality

communications necds of
¢ outstanding ministries like
Insight for Living, Moody
i Bible Institute, Trans World
Radio, and dozens of others.

- MAKE IT
- LETTER PERFECT

As our clients grew, so did
we. Qur subsidiary company,

¢ Quality Direct Marketing
Services Incorporated, has

i become one of America's
highest quality custom

i lettershops. Whether we're
serving a Skid Row ministry,
i like the Union Rescue
Mission, or catering to the

i needs of Neiman Marcus, our
mailing services are

i unsurpassed.

- BROADCAST
THE WORD
i With the addition of KMC

Media Incorporated in 1991,
i we moved into the arena of
broadcasting, providing

i quality radio, television, and
video production, placement,
and management to national
{ ministries like Love Worth
Finding, Prison Fellowship,

i and World Vision.

: AND KEEP TRACK
OF YOUR FRIENDS

¢ Our newest family member is
KMS Software Incorporated.
i Formerly Complete Software
Service Inc., this company
specializes in nonprofit min-
istries, offering total software
i services for donor manage-

{ ment, product sales, and
accounting. This feature-rich
i system gives you on-line, up-
to-date information on
station performance,
integrated contribution and
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i sales processing, inventory
i control, and more.

JOIN THE FAMILY

i Each KMA Company treats
its clients like members of the
i family. And each delivers
what it promises. So when

i you see the service mark for
the KMA Companies, you

i can be sure you're dealing
with a firm you can trust.

i One that’s serious about its
family values.

For more information on any
or all of the for KMA
Companies call or write:

KILLION MCCABE

& ASSOCIATES

900 Coit Central Tower
12001 North Central Expwy.
Dallas, Texas 75243-3788
214-239-6000




Contents

RELIGIOUS

BROADCASTING March 1993

Features
Portrait of a Servant
8 — by Deborah Harris / As one of Christian music’s most talented and respected profession-
als, Steve Green has developed a loyal following not only in America, but also in the Hispanic
countries he has deliberately — and with characteristic faithfulness — targeted with his music.

All Things Great and Beautiful
12 — by Elizabeth Guetschow / As it celebrates God’s gifts of music, art, architecture,
and nature, The Joy of Music has, for ten years, been reaching people
for Christ through television in a most unconventional way.

Music, The Message, and A Mission
16 — by Elizabeth Guetschow / As the Gospel Music Association in Nashville, Tenn., prepares
for Gospel Music Week 1993, Religious Broadcasting offers a look at the past, present,
and future of the Christian music industry’s premiere association.

Chiz Rider: A Sound Testimony
20 — by Sarah E. Smith and Elizabeth Guetschow / The “trumpet call” of 19-year-old Chiz
Rider is a call for dedication to — and refreshing enthusiasm about — the Almighty God.

Determined to Be the One
22 — by Elizabeth Guetschow / As Youth For Christ’s national artist-in-residence and a
contemporary Christian artist of increasing popularity, Al Denson is taking the
Good News of Jesus Christ to young people across the country.

What Have We Learned About Christian Music?
24 — by Matt Seward / Religious Broadcasting presents a follow-up to last month’s article on
the surprising findings of the National Christian Music Research Project.

Departments

SigningOn 3 | Youth Wave 32
Readers’ Reactions 4 | TelevisionTopics 34
Advertising Index 4 | Sales Spot 36
TuningIn 5 | Music Matters 38
Washington Watch 6 | The Book Shelf 40
Global Challenges 26 | InterviewInsights 41
Programming Issues 28 | Classifieds 43
Trade Talk 30 | Looking Ahead 44

RELIGIOUS

BROADCASTING

PORTRAIT OF ASERVANT — S

STEVE GREEN’S MINISTRY IN MUSIC

The life-changing message of salvation in Jesus Christ
is spread across the country and around the worid not
only by Christian broadcasters but by gifted musicians
as well. Beginning on page 8 with a look at the

Hispanic ministry of artist Steve Green, Religious g 2| Cover photo
Broadcasting examines several examples of how PR Bl courtesy of
Christian music is being used of God to reach the 2 Sparrow
hearts of His children. K eeer bl | Records
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David Clark

Signing On

The longer | am involved in Chris-
tian broadcasting, the more 1 am con-
vinced that effectiveness is dependent
on finding the ministry niche God in-
tended for you and discovering the audi-
ence you are called to reach.

Fhe amazing thing about God's
kingdom is thatevery person’s gifts fitin
somewhere. The key is to find that place
of service where our natural talents and
the gifts of the Spirit which God has
placed in your life can be developed and
fully utilized.

We have all seen individuals who
were ineffective or even failures in one arena of ministry catapulted into national and even
international ministry simply by finding the niche God intended for them. What accounts
for these dramatic changes?

I believe through careful and no doubt prayertul assessment of their gifts and interests
coupled with thoughtful evaluation of their successes and failures they have found the
ministry for which God created them. When we see this actualization of the gifts in
someone’s life, we marvel at what God can do. We come to understand the Apostle Paul’s
analogy with the human body in Romans 12:3-8. Even the most insignificant parts of our
bodies may play a vital role. Christian broadcasting is filled with individuals God has
prepared for their unique ministry. No one else can quite fill the niche God has given you.

The second aspect of effectiveness in broadcast ministry is discovering the audience
God has called you to reach. Paul understood that it
is crucial to meet our audiences on common ground
if we are to minister effectively. Whether communi-
cating to Jews, Gentiles, or the weak, marginalized
people of his day, he sought to reach them in the
context of their culture and needs. Thus, Paul could
say, “ have become all things to all men that I might
by all means win some” [I Coriuthians 9:22]. He is
not saying he tried to reach every group with one
program. Rather, he identified with a particular group
and carefully tailored his message to reach them.

Wherever you see a great ministry or a great local church, you will invariably find
a leader who has implemented innovative approaches to reaching a particular group. This
may be an explicitly stated strategy, or it may be implicit and intuitive. If multiple groups
are being reached, there will be a strategy for each. This strategic communication thinking
leads to more creative ways to communicate the Gospel to different people.

In the past year, I have been working closely with two of the greatest churches in
America — Belview BaptisyMemphis. Tenn., led by Dr. Adrian Rogers and Second
Baptist/Houston pastored by Dr. Ed Young. Both have more than 20,000 members and
have literally dozens of innovative ministry programs designed to reach out to specific
groups in their communities. Frankly, I covet the innovation I see in these churches for
Christian broadcasting.

Isn’t it time for us to begin thinking and creatively using radio and television for
narrowcasting to reach specific groups in our communities? Cable television is moving
to narrowcasting and radio has been there for four decades. Yet, many programs are the
same formats that have been used for years to reach an undifferentiated mass audience.

The challenge of finding our niche and the audience God has called us to is at the
center of being effective in Christian broadcasting."s

David W. Clark is
chairman of NRB
and president of
KMC Media Inc.,
in Dallas.

Broadcasters
Should Find
Own Niche
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Readers’ Reactions

Cable Bill Support By
NRB Appreciated

Dear Editor:

This is a letter of expression of my
gratitude as station manager of a Christian
television station for the tremendous amount
and quality of work NRB did to help the
cable regulation bill become law.

Many people may not be aware of the
resolutions to the U.S. Senate and the presi-
dent NRB [supported]. Other efforts in-
cluded communicating to the President
how important the legislation is to NRB
and a strong exhortation to sign the bill.
This effort took time, decisiveness, and the
willingness to risk opposing our President.

Many people may also not be aware
that all high-power television stations, in-
cluding educationally licensed stations,
are covered by the new law’s must-carry
provisions. In the beginning this was not so.
When S.12 passed the Senate Committee
on Commerce, Science, and Transporta-
tion the bill did not include coverage for
educationally licensed Christian stations. I
recommended a one-word change so we

Advertising Index
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B.A.C. & Associates . ............. 23
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For more information about ad-
vertising in Religious Broadcast-
ing magazine or The 1994 Direc-
tory of Religious Broadcasting,
please call advertising manager
Dick Reynoldsat(704) 393-0602
orhisassistant LizOliverat(703)
330-7000.

would be covered which was passed by the
Senate on the floor. However, that change
did not get into the House version of the bill.

A compromise was made in the Sen-
ate-House conference sothat while keeping
the original definition of a qualified educa-
tional station, the definition of a qualified
commercial station was changed to be-
come, “any full power television broadcast
station, other than a qualified noncommer-
cial educational television station.”

We can thank God, NRB, and many
Christian television stations for this new
opportunity to reach everyone with the
Gospel of Christ.

Michael K. Brinks
Station Manager
KWBI-TV
Morrison, Colo.

Magazine Articles
Challenge Reader

Dear Editor:

I’ve been reading Religious Broad-
casting magazine for eight years now and
the issues in recent months are the most
consistently helpful I remember. Thanks
for the thought-provoking challenges and
practical ideas. Among them is “Balanced
Radio” by Gordon Hall in the December
1992 issue.

I'd like to suggest one minor change.
Rather than secking “balance” in radio,
I’d prefer we seek “blend.” I can have ten
pounds of groceries and ten pounds of
garbage and get balance, but it won’t be
healthy for me.

Likewise, we don’t need a balanced
offering of good Bible teaching and heresy.
What we need is an appropriate “blend-
ing” of whatever positive, innovative ele-
ments will maximize our potential for min-
istry. Perhaps it’s semantical, but maybe
you get my point.

Duane L. Burgess

Broadcast Operations Manager
Family Life Radio

Tucson, Ariz.

January’s “Interview
Insights” Clarified

Dear Editor:
I was delighted to see Jonathan
Petersen’s interview with Dr. Blaine Tay-

lor and Dr. Richard Newsmith [in “Inter-
view Insights”] about Perspectives: Faith
In Our Times in the January issue of Reli-
gious Broadcasting. United Methodist
Communications provides the financial
support and the director for this series of
programs which we produce for Vision
Interfaith Satellite Network (VISN), so |
was glad to see the discussion of the pro-
gram.

I do, however, want to respond to the
description of the VISN network [because
it] is inaccurate and misleading. The World
Council of Churches has no relationship to
VISN [while the] description implies the
World Council of Churches is a major
participant.

[Petersen] failed to mention any par-
ticipation by Protestant churches, which
represent the majority of the members of the
National Interfaith Cable Coalition (NICC),
the owner and operator of VISN. The East-
ern Orthodox, Roman Catholic, and Jewish
traditions are represented in NICC mem-
bership, but only represent four of the 28
member faith groups. The vast majority are
Protestant denominations.

Again, 1 am glad you are aware of
Perspectives: Faith In Our Times. Itis good
to see it mentioned in [the magazine].

Wilford V. Bane

Associate General Secretary
United Methodist Communications
Nashville, Tenn.

Please Address
Letters To:

Readers’ Reactions
Religious Broadcasting
7839 Ashton Avenue
Manassas, VA 22110
Fax: (703) 330-7100
Letters must be signed to insure
publication and limited to 250
words or less. Religious Broad-
casting reserves the right to edit
all material for length, grammar,
and style. Religious Broadcast-
ing will not print material con-
taining personal attacks, insults,
orotherwise libelous statements.
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Tuning In

I have been around long enough to
realize that change is a common part of
life. Gone are the days of the childish or
adolescent thinking that things are un-
changing and the present will always be
with us.

When I entered the broadcasting
field, the clearchannel, full-time 50,000-
waltt station was the ultimate technol-
ogy. I thought, at 16, that nothing would

Dr. E. Brandt Gus-
tavsonisthe presi-
dent of National
Religious Broad-
casters and pub-

ever compete with them for huge audi- lisher of Religious
ences. | was wrong. Broadcasting
magazine.

I also thought nothing would be
better than the RCA 44BX microphone,
which made anemerging adolescent voice seem rich and mellow. George Beverly Shea used
one at WMBI/Chicago. Then I remember the German Telefunken mike — soexpensive and
prestigious. Microphones did change. How could I have been so wrong?

I once thought programming of Christian stations would never be open for much
change. The station’s fare would be primarily built around taped programs sent by producers
on 7-inch reel-to-reel tapes. I also thought nothing would ever improve the Magnecorder
or Ampex tape machines. | was wrong again.

[ could go on to other areas of technological change, but | won’texcept tolist a few new
improvements — HDTV, stereo AM, digital radio transmission, satellite network program-
ming dissemination, music recording evolution, and CD’s. These are a few of the changes

. deeply affecting our industry. They bring

TeCh n0|og|ca| heavy challenges to our financial picture.
Jexjy Rose and Phil Mowbray of WCFC-

Ch ange Good TV/Chicago were saying that the federal

For Advancement

Of Gospel

requirements regarding television transmis-
sion could potentially and eventually cost
their station 10 to 20 million dollars. Some-
times the cost of engineering upgrades canbe
staggering in terms of money and time.

E. Brandt Gustavson

The scientists and technologists are keep-
ing our heads spinning with new ideas. It
used to take ten years for change to be
effective. Now it seems only a few months are needed to develop and market amazing new
concepts in our industry. For this very reason, it is an exciting day to be active in our field.

Thank God for changes in technology. By taking advantage of these changes, we can
improve the medium carrying our message. We should always be aware that the engineering
and the equipment are but the means. What good is it to have the latest in audio and video
equipment, the most up-to-date transmission technology allowing the most excellent
definitive color and the best in sound if we have nothing to say or at best Pablum (baby food)
to feed to our listening or viewing public?

Our message is first in importance and our efforts really belong to improving and being
creative about presenting that message. When we have something to say, it will be received
and valued as we transmit the message over up-to-date technology.

May we use the new and evolving techniques and equipment for the glory of God."

National Religious Broadcasters Statement of Faith

1. We believe the Bible to be inspired, the only infallible, authoritative Word of God.

2. We believe that there is one God, etemally existent in three Persons: Father, Son, and Holy Ghost.

3. We believe in the diety of Christ, in His virgin birth, in His sinless life, in His miracles, in His vicarious
and atoning death through His shed blood, in His bodily resurrection, in His ascension 1o the right hand
of the Father, and in His personal retum in power and glory.

4. We believe that for the salvation of lost and sinful man regeneration by the Holy Spirit is absolutely
necessary.

5.We belie\?é in the present ministry of the Holy Spirit, by whose indwelling the Christian is enabled to live
a life.

6. Wg?glsileve in the resurrection of both the saved and the lost, they that are saved unto the resurrection
of life and they that are lost unto the resurrection of damnation.

7. We believe in the spiritual unity of all believers in Christ.
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Washington Watch

The press of business at the Federal
Communications Commission (FCC) is
requiring the new administration’s repre-
sentatives to quickly grasp complex issues
related to the Cable Act of 1992. As of this
writing, the commission has opened nine
separate rulemaking proceedings to imple-
ment various aspects of the act, and addi-
tional proceedings are anticipated. The act
requires the FCC tocomplete its rulemaking
on many of the provisions by mid-1993.

Must-Carry/Retransmission
Proceedings that affect broadcasters
include rule proposals for the provisions
concerning mandatory carriage obligations
(known informally as “must-carry”) and
retransmission consent. As discussed in the
December 1992 column, these two provi-
sions, acting together, provide broadcasters
with the option either to protect their inter-
ests in reaching cable subscribers or to

Implementation
Of Cable Act
Dominates
FCC Agenda

Richard E. Wiley

obtain compensation for their program-
ming.

Must-carry is expected to help those
broadcasters who need cable carriage and
may not be able to bargain effectively forit,
while retransmission consent is expected to
be a more attractive alternative for larger,
more popular stations. Although the provi-
sions operate in tandem, they impose dis-
tinct requirements on cable operators.

Under must-carry, all cable systems
must transmit at least three local commer-
cial stations, and a system with more than
12 channels must provide carriage for local
commercial stations up to one-third of its
available channels. Under retransmission
consent, a cable system may not carry a
broadcast signal after October S unless it
has obtained the broadcaster’s consent or
the broadcaster has elected to exercise its
right to must-carry protection.

In the related rulemaking, the agency
will face many questions left open by the
statute, such as the specific eligibility stan-

dards for triggering must-carry rights. Be-
cause the must-carry provision contains
complex channel protection provisions, both
commercial and noncommercial stations
may encounterconflicts with anotherbroad-
cast station that has a valid claim to the
same cable channel; the commission must
establish procedures for resolving such dis-
putes. The FCC also has indicated that to
“facilitate a smooth transition™ to the new
regulatory regime, it may require broad-
casters make their election at some time
earlier than the statutory deadline.

Cable Rate Regulation

Other sections of the act concerning
broadcasters involve rate regulation and
equal employment opportunity (EEO) re-
quirements. The most important issue in
cable rate regulation for broadcasters will
be the agency’s consideration of how the
cost of obtaining programming — specifi-
cally, the costassociated withretransmission
consent— will affect the establishment of a
rate that is “reasonable.” The act estab-
lishes a scheme for regulating cable rates
charged for the “basic service” tier. This
tier includes all must-carry signals and ail
other local broadcast signals carried by the
system.

When the commission opened its
rulemaking on cable rate regulation, com-
missioners did not direct any specific com-
ments to the issue of retransmission con-
sent costs. (At press time, the text of this
proposal had not been released.) Instead,
the FCC focused on the broader question of
the rate regulation structure to be chosen.
Under the act, local government authorities
in most cases will use the agency’s rules as
the basis for enforcing rate restrictions on
the local level.

At this time, the commission appears
to favor what it calls a “benchmarking”
approach to cable rate regulation. Under
this approach, the FCC would establish a
benchmark rate (or a simple formula) by
which to evaluate an individual cable
system’s rate structure. Rates below the
benchmark would be pressed to be reason-
able: cable systems charging rates above
the benchmark would be required to roll
them back unless higher fees can be justi-
fied under standards to be established by the
agency.

Equal Employment Opportunity

Although most of the EEO obligations
in the act are directed to the cable industry,
Congressalsousedthe legislation to modify

Richard E. Wiley
isaformerchair-
man of the Fed-
eral Communi-
cations Com-
mission and is
neral counsel
or National Re-
ligious Broad-
casters.Hewas
assisted in the
preparation of
this article by
Rosemary C.
Harold.

EEO requirements for broadcasters. The
statute codifies existing commission rules
governing broadcast EEO requirements,
thus bringing stations within a statutory
EEO regime for the first time and giving
greater permanence to the requirements.

Until now, the FCC reviewed broad-
casters” EEO performance primarily in the
context of the license renewal process and
occasionally when organizations, such as
the National Association for the Advance-
ment of Colored People, lodged complaints
against applications forownershipchanges.
The act provides for an additional regular
review of stations’ EEO performance half-
way through the license term.

The new law does not subject broad-
casters to stringent requirements, such as
annual EEO certifications, mandatory on-
site audits, or minority/female contracting
provisions. In fact, the statute prohibits the
agency from acting on its own to impose
such requirements on broadcast licensees.
Instead, the act gives the commission two
years to conduct a study of broadcast EEO
practices and submit a report to Congress
making recommendations for legislation.

In the related rulemaking, the FCC
tentatively proposes that for the midterm
EEO review. a licensee must provide the
same sort of statistical analysis of its work
force as is now required at renewal time.
Broadcasters whose data fails to fall within
the agency’s EEO standards will be issued
a “deficiency letter” indicating the appar-
ent problem.

The letter is intended only to provide
the station with timely notice so that the
licensee may take corrective action before
license renewal. Congress has stated that it
does not want the deficiency letterto be used
as the basis for any commission sanction.®s
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President AT Executive Director

BOTT RADIO NETWORK

At BRN the Preaching of the Cross is our First Priority

At BRN we believe our Christian programs should be of exemplary ethical
reputation. Further, we believe our greatest service, as a Christian broadcast-
ing company is to feature programs that point men and women to Christ

At BRN we believe a Christian staff should be dedicated to the Lord and
consecrated to His purpose, but we also believe it takes people who have the
training and possess the talent to be really good at what they do. It takes
people who regard excellence as an absolute must and will not settle for less.

At BRN we believe that “‘show business’ is not our business and entertainment
is not our purpose. With this in mind, our programming is centered on the
serious study of God’s Word to help our listeners grow in the Lord and in their
knowledge of His Word. Also, our news and information features keep our
listeners informed about important issues from a Christian perspective.
People today need real answers to real problems, and that is the service to
which we are committed.
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by Deborah Harris

mong Christian concert
audiences and music
industry professionals, it

is common knowledge that Steve
Green has defined and maintained
a standard of excellence in mod-
ern inspirational music. Since
signing with Sparrow Records in
1983, more than 2 million of
Green’s recordings have been
sold. He has garnered six Dove
Awards and four Grammy nomi-
nations, and many of his Christian
radio standards, including “People
Need the Lord,” “He Holds the
Keys,” and “Find Us Faithful,”
have found their way into the
repertoire of today’s church.

What many people may not
know is that Green’s three
Spanish albums and yearly mis-
sion trips have also made him
one of the most listened-to
Christian artists in Hispanic
countries around the world.
Tienen Que Saber and Toma La
Cruz are already best sellers. And
the early response to Hymns: A
Portrait of Christ, which was
released simultaneously in
Spanish as Hymnos: Un Retrato
De Cristo, indicates that this
recording will surpass the success
of its predecessors.

A Commitment to
Spanish Outreach

Hymns: A Portrait of Christ
marks Green’s 12th recording
and most encompassing project
for Sparrow. Companion choral
books, solo tracks, and folios are
available in both Spanish and
English, as is a clothbound devo-
tional book by the same name.
The gift book contains full-color
photographs from the Hymns: A
Portrait of Christ video, comple-
mented by Green’s written
prayers and reflections about each hymn
lyric.

This new recording and its multiple
formats underscore Green’s ongoing
commitment to Hispanic audiences. His
ministry team has already traveled to
Mexico, Guatemala, Costa Rica, Brazil,
Venezuela, Chile, Argentina, and Spain,
with plans to tour the Dominican
Republic this year. Green has also made
numerous appearances on Billy Graham's
national and international crusades,
including being a featured soloist at

“Revival is what | long to see happen in the hearts of people who
come to our concerts,” says Steve Green, who has released 13
albums, including three Spanish recordings, since 1984.

Graham’s Buenos Aires (Argentina) Cru-
sade, the largest gathering in the history
of the South American church.

A Rich Heritage

“I was raised in Argentina by mis-
sionary parents, and that has provided a
natural frame of reference for my min-
istry to Spanish-speaking people,” Green
said in a recent interview. And according
to his father, Charles Green, music was
inseparable from their work in the mis-
sion field.

“Before singing played a
role in our missionary efforts,
it was prominent in our daily
family devotional time. My
wife, Jo, and I urged our three
sons to learn to play guitar and
our oldest daughter to play the
accordion. Then while we
were in Argentina, the boys
learned to play other instru-
ments besides the guitar, and
to some extent, our family
became a small orchestra,”
Charles Green explains.

Steve recalls many occa-
sions when “the family band”
would traverse the Argentine
streets, playing songs to attract
a crowd while his dad fol-
lowed in the car, announcing
the details of an upcoming
meeting over a loudspeaker.
Worship services were often
held in tents or in primitive
church buildings.

“To the credit of our chil-
dren, they always willingly
participated in the church ser-
vices, though not always joy-
fully,” the elder Green com-
ments with a chuckle. “Our
hearts are blessed as we now
see them ministering willingly
and joyfully.”

Stewardship of Talent
and Faith

There is little doubt that
the steadfast service of
Green’s parents planted in his
heart the seeds that are bearing
fruit today through his com-
mitment to Hispanic missions.
Charles and Jo Green were
under church appointment as
missionaries for 14 years in
Argentina, coming home to
start a new church in Far-
mington, N.M., then accepting
a call to pastor that church for
seven years. In 1985, the
Greens returned to South America, serv-
ing six years in Venezuela before the
decline of his health necessitated their
return to the States, where both now min-
ister to senior adults.

“l believe Steve’s involvement in
music and mission trips to Hispanic coun-
tries is an outgrowth of his desire to be a
steward of all that he has,” Charles Green
concludes. “We, of course, are pleased
with our children’s involvement in mis-
sions whatever the level.”

Green’s brother David assists in sev-
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eral aspects of the Spanish outreach. He
not only manages Steve Green Ministries
and develops the tours, but also joins his
brother to harmonize and play guitar on
their annual mission trips. Last year, in
Madrid, Spain, David Green even had oc-
casion to minister solo before a crowd of
1000 people when Steve became too ill to
perform.

“My college degree is in business,
and I have always wanted to be involved
in mission work,” David Green says. “So
serving as administrator for Steve’s min-
istry, singing with him on the Spanish
albums, and touring with him in Hispanic
countries has brought all my aspirations
together in one calling.”

According to his brother, Green’s
official “Hymns Tour” began in February
at the Moody Bible Institute and will trav-

When [the Hispanic
people] respond to
the Truth, they do
so with great fervor
and embrace the Lord
wholeheartedly.

visual backdrop using footage from the
Hymns: A Portrait of Christ video.

“It is a privilege to share this new
recording and these 17 hymns of faith
with Hispanic audiences,” Green says.
“Some of the songs will be new to them

Responding to the Truth

“I have found Hispanic people to be
very loving, hospitable, and open to con-
versations about saving faith,” Green
comments. “And when they respond to
the Truth, they do so with great fervor
and embrace the Lord wholeheartedly.”

Green finds encouragement in the
stories people share with him about the
music as it makes its way to places he has
never been. “My mother-in-law was in
Jamaica doing some vacation Bible
school work in a remote area and heard
one of our tapes playing! It is great how
they have filtered into so many people’s
homes and lives,” he says.

But in the midst of what Green
describes as very relationship-oriented
cultures, there are many difficulties in
home life and family structures. These

problems are complicated

and economic instability in
many Hispanic countries.
However, he affirms the
great potential for a bounti-
ful spiritual harvest.

“The Hispanic church
has experienced tremen-
dous growth over the last
ten years, and many hearts
are ripe for revival,” Green
observes. “My hope now is
for discipleship, the kind of
teaching and training that
will deepen their faith.”

1 by the stresses of political

Sparrow’s Shared
Vision

“We at Sparrow are
very fortunate to have an
artist of Steve Green’s cal-
iber to lead us in this impor-
tant ministry direction,”
says Lucy Diaz, senior
director of marketing and
artist development for
Sparrow Communications
Group.

“And I’m pleased to
see a growing network of
individuals who are sincere-
ly committed to the devel-
opment and promotion of
quality Spanish language

-~

Along with their ministry team, Steve and his wife, Marijean, travel with their children, Summer and Josiah.
Green notes that family time is a deliberate part of the tour schedule.

el to more than 35 markets before ending
in San Antonio on June 19. The tour is
co-sponsored by Moody, and the concert
worship experience will be enhanced by a

due to their English derivation. So I will
sing them in their language and simply
offer them as a gift of encouragement
from my own heritage.”

materials in the market-
place,” she adds. *“To name
but a few: Emilio Reyes
and Tessie Guell at Vida
Life Publishers, Arturo
Allen of Piedra Angular, Barbara
Goodwin at Moody, and the staff mem-

CONTINUED ON PAGE 11
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bers at Integrity Music.”

According to Diaz, a full cross-pro-
motion of Hymnos: Un Retrato De Cristo
and Hymns: A Portrait of Christ indicates
an expansion in Sparrow’s marketing
efforts to match the growth of Green’s
ministry to Spanish-speaking people at
home and abroad. The campaign includes
positioning within the product display
attractive sales program incentives, a con-

I think the American
church really needs to
listen to [its] brothers
and sisters from other
parts of the world. . . .

We must have a
humble heart and
a teachable spirit.

sumer brochure pull-out, and a poster
with bilingual copy.

In cooperation with Vida Life Pub-
lishers, the album is being serviced to
Spanish radio stations throughout the
United States. Print advertisements in
popular Spanish publications will pro-
mote the availability of all three Steve
Green Spanish recordings, the new devo-
tional book, solo tracks, and print music.

About the meaning of the mission
trips in his own life, Green concludes, “It
has been very healthy for me to leave my
comfort zone in this country. I think the
American church really needs to listen to
(its] brothers and sisters from other parts
of the world. The Lord is moving in many
areas, and we must have a humble heart
and a teachable spirit.

“So when we embark on one of our
mission trips, we go not only to offer
what God has put into our hearts, but also
to glean and learn from these precious
people. Things that we don’t know, things
that we can’t see because of our cultural
limitations. This has been very important
tome.”

Deborah Harris is a freelance writer and lyri-
cist living in Waco, Texas. She has covered
Steve Green Ministries for several years.

Steve Green’s sensitivity and commitment to Hispanic audiences is easily traced to his
parents, who served as missionaries to South America beginning in 1960.
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All Things Grea
and Beautiful

by Elizabeth Guetschow.

misquoted saying goes,

“soothe the savage beast,”
then Diane Bish can likely con-
sider herself something of a
“beast soother.” As a world-
renowned performer, composer,
conductor, and senior organist
for Coral Ridge Presbyterian
Church in Fort Lauderdale, Fla.,
Bish has myriad opportunities to
express the love of music which
has marked her life.

But perhaps none is more
unique or appealing to the gen-
eral public than The Joy of
Music, a weekly television
series featured on six national
religious cable networks, vari-
ous independent and PBS sta-
tions, Armed Forces Network
worldwide, and Canada’s Vision
Network.

If music does, as the often-

More Than Music

Describing The Joy of
Music, one quickly discovers, is
a rather elusive task. The focal point of
the show, according to Bish, is “great
music, great classical and sacred master-
pieces.” At the organ, Bish plays these
masterpieces in a manner which led the
Grand Rapids (Mich.) Press to describe
her performance as “a dazzling display of
flying fingers and feet.” Bish is often
joined on the show by such classically
distinguished guests as Jerome Hines of
the Metropolitan Opera and the Canadian
Brass.

But what makes The Joy of Music
appealing to more than just that relatively
small group of potential viewers who
consider themselves fans of classical
music is the way the pieces are presented
— in something of an “armchair vaca-

The total number of households capable of receiving The Joy of
Music, hosted by Diane Bish, is in excess of 100 million.

tion” format. Bish says the program,
which is now in its tenth year, “combines
great music, great art, architecture, travel,
and information.”

Set in the churches, cathedrals,
palaces, museums, and monasteries of the
United States, Israel, and Europe, The Joy
of Music is a tapestry of song, scenery,
and tradition. During the course of a pro-
gram, viewers may hear a Bach organ
fugue, take a vicarious journey down the
Danube, or explore the history behind the
*“Skiers Chapel” in Switzerland.

The variety of programs presented
through The Joy of Music is impressive: a
musical tour of the United States Air
Force Academy in Colorado Springs,
Colo., featuring the Academy’s Glee

Club, a football game, and
interviews with cadets; “Bach
Around the World,” with per-
formances in the cathedrals of
Germany, Holland, and
Switzerland; a performance on
the 300-year-old organ in the
aforementioned Skiers Chapel,
which is accessible only by
skis; a musical journey of “The
Steps of Jesus,” including a
camel ride in the Holy Land.

Spiritually Significant

In choosing the settings for
The Joy of Music, Bish says she
concentrates on places of his-
torical, musical, and spiritual
significance. And it is that
“spiritually significant” aspect
which, in Bish’s opinion,
makes The Joy of Music partic-
ularly unique. “I don’t think it
would be the show it is without
the inspiration.” Although a
considerable number of the
show’s viewers are non-believ-
ers, Bish says faith is a very
deliberate part of The Joy of
Music's tapestry.

The program opens with the reading
of Psalm 150, with other scripture read-
ings sprinkled throughout. As she pro-
vides information about the pieces being
performed, Bish will often mention the
faith of the composer or the sacred text of
the music. In addition, Bish notes that
many of the program’s guest artists are
“famous classical musicians who are
Christans, people who are famous in the
classical field who do witness to their
faith.”

In fact, it is the program’s spiritual
connection which makes its availability
on some 30 PBS stations nearly miracu-

CONTINUED ON PAGE 14

12

MARCH 1993

RELIGIOUS BROADCASTING



Talbodon ot
& Prodicers

ONE CALL DOESIT ALL
800/CLASS-71

Authors available on any topic!
v End-times
v Marriage
v Drugs
v Parenting
v Recovery
v Business
v Grief
v Spiritual Growth
v Abortion
v Finances
v’ Humor
v Teens
Plus over 100 Professional
Christian Speakers Available

Give us a topic ~We'll book your show
Give us your dates ~We'll fill your calendar,
A free call~ A free service

800/CLASS-71

Authors available from many publishers

Word Honor Broadman
Tyndale Abingdon Sparrow
Crossway Star Song Revell
Servant/Vine  Bridge  Harvest House
Thomas Nelson Creation House
Recovery Press Pelican Publishing
Pacific Press Multnomah/Questar
Baker Focus on the Family

CHRISTIAN LEADERS AUTHORS & SPEAKERS SERVICES

Authors & Publishers call for Representation

(Circle 199 on the Reader Service Card)

==

Coast-to-coast digital audio I
from $1,262 per month.

0 —, U Uy
B Tadiad Y

= w—

‘l &

Not a typo. No joking.
21 Networks up and running in 1992
prove it!

With VISION from the National Supervisory Network, sending
programming via satellite is easy and affordable. In fact a Ku-
band, domestic, 24-hour, 20 kHz stereo audio channel costs just
$1,262 per month! And that includes a data channel and relay
closures for program control.

We'll help you put together your own fully integrated VSAT
system to centralize programming and production for your radio
group or network. Or, up-grade your existing analog system to
MUSICAMedigital audio and cut transmission fees up to 70%.

NSN offers ComStreame digital audio equipment and spacetime
on GE American Communications Inc and PanAmSat satellites.
Look to NSN for network design, equipment, installation,
spacetime, and superior customer service. Leasing available for
qualified clients.

Take a moment to share our
VISION for your broadcast
group or network. Call today.

NATIONAL
SUPERVISORY

NETWORKe
AVON, COLORADO

1-800-345-VSAT (8728)

(303) 949-7774

VISION
VSAT Intelligent Satellite Integrated Operations Networks

(Circle 249 on the Reader Service Card)



ALL THINGS...
CONTINUED FROM PAGE 12

lous. “It’s not hard-sell Christianity,”
Bish says, “but we obviously are
acknowledging Jesus Christ and God, the
Creator of all great and beautiful things.
And so many PBS stations have turned it

We obviously
are acknowledging
Jesus Christ and God,
the Creator of all great
and beautiful things.

down just for that reason. We have just,
in the past couple of years, been able to
get on PBS, which is a real miracle.”

The general antagonism in the
United States toward Christianity has
manifested itself in other ways as well.
Although the details involved in traveling

Diane Bish performed with the Canadian Brass in St. Augustin Church in Vienna, Austria.
The Joy of Music has received ten “Angel Awards” from Religion in Media, Los Angeles.

to and performing in such countries as
Germany and Israel are significant, Bish
says the foreign tourist bureaus have been
far more helpful than those in the United
States.

Commenting on the details involved
with filming in foreign countries, Bish
notes, “Interestingly enough, the tourist
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bureaus in those countries will help us,
but in the United States, we cannot get
one tourist bureau to help us because we
have religion in the program. That’s a sad
scenario.”

For Bish, the connection between
music and the worship of God is obvious.
“Psalm 150 talks about praising the Lord
with the organ, with the trumpet, with all
the instruments. David played the harp.
which brought healing to Saul. I always
pray that my music will bless people.
Christopher Parkening, who has been on
my show, is the greatest classical guitarist
in the world, but his whole motto is that
he might bring glory and praise to the
Lord with his instrument.”

In Pursuit of Excellence

Through The Joy of Music, Bish also
stresses the importance of excellence in
music which is used to praise God. “In so
many churches, we have lost the great tra-
dition of excellence in music and the
great historical perspective on the
Christian roots. So many people have
written us and said, ‘“We miss this kind of
music in our churches.” This program
brings back to them what they used to
experience in their churches — the great
music of the masters or great hymns.”

Like many programs of its kind, The
Joy of Music constantly fights the battle
of limited funding. “It’s really been a mir-
acle that we have been able to go on for
so long and to operate on such a small
budget. Usually, these kinds of shows,
with so much editing in them and so
much travel, cost so much money. But
we’ve tried to keep it down to a minimal
amount, and the Lord has brought the
money in.”
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Diane Bish’s guests on The Joy of Music have included such
world-renowned artists as panflutist Zamfir.

The *vision™ for a program such as
The Joy of Music came while Bish was
studying in Amsterdam. Netherlands, for
a career as a concert organist. There, she
became fascinated with the cathedrals,
scenery, traditions, architecture, and spiri-
tual heritage which provided the back-
drop to the great music of the world. “I
wanted to combine all these [elements],”
Bish recalls, “and I really felt moved to
do it on television.”

Bish wrote potential scripts and
applied for grants for ten years before
Paul Crouch of Trinity Broadcasting

In so many churches,
we have lost the
great tradition of
excellence in music
and the great historical
perspective on the
Christian roots.

Company in Tustin, Calif., saw a pilot
program made by Bish at Coral Ridge
Presbyterian and expressed an interest in
sponsoring the production of the show.
That partnership lasted until just recently.
the show is currently seeking a new
sponsor, which Bish says could be a
company, network, corporation, or even
an individual.

In the meantime, Diane Bish and The
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Diane Bish is surrounded by the “world’s largest church organ” at

the United States Military Academy in West Point, N.Y.

Joy of Music will go on doing what they
do uniquely and with excellence — pre-
sent the great musical masterpieces of the
world in their cultural and historical set-
tings, all the while mirroring the life-
shaping tenant of J.S. Bach: “I play the
notes as they are written . . . but it is God
who makes the music.”

Editor’s note: Further information about
The Joy of Music can be obtained by calling
(812) 855-7997.

Elizabeth J. Guetschow is the features edi-
tor of Religious Broadcasting magazine.
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by Elizabeth Guetschow

s is the case every year at about
A this time, the pace of the daily

routine at the Gospel Music
Association (GMA) in Nashville, Tenn.,
has, in preparation for
the gospel music indus-
try’s most celebrated
event, begun its annual
ascent into frenzy.

But this year, over-
riding all the increased
activity and expectant
anticipation surrounding
what is often referred to
simply as “GMA Week”
is the elusive, indefin-
able feeling that some-
thing important is about
to happen in the very
industry which the
GMA works to serve.

This feeling — a
delicate balance of ex-
citement and anxiety —
is possibly a result of the
new prominence and
prosperity seen and felt
within Christian music
circles. And while no
one can be entirely cer-
tain of what lies ahead
for this talent-laden, attention-drawing
industry, one can be assured that the
Gospel Music Association will remain a
guiding, organizing, unifying force within.

Guiding Tenets

In the broadest sense, the mission of
the Gospel Music Association is to pro-
vide an environment for maximum
growth and penetration of the market-

MUSIC.
The Message.
and A Mission

place for music-related products and ser-
vices which creatively and faithfully com-
municate the grace and truth of the
Gospel throughout the world. Such a
weighty goal necessarily encompasses
several more specific goals, namely:

Early officers of the Gospel Music Association included (standing, left to right)
Hovie Lister, J.G. Whitfield, Urias LeFevre; and (seated) James Blackwood,
LaWayne Satterfield, Brock Speer, and Darol Rice.

3 Enhancing and broadening a pos-
itive image of Christian music through
heightened awareness and a business cli-
mate and culture typified by Godly wis-
dom and innovation.

53 Increasing the value and quality
of product by setting the highest stan-
dards for sonics, style, and substance, as
well as recognizing excellence and encour-
aging standards of integrity, accountabili-

ty, angl stability.

#+¢ Facilitating the development of
major market full-time Christian music
radio stations and national Christian video
programming.

53 Increasing Christian music’s
influence and broad
acceptance within the
church at large.

Encouraging
the growth and develop-
ment of Christian music
ministries and associa-
tions world-wide and
coordinating artist in-
volvement in benevo-
lent causes.

Overriding all of
these present-day and
future goals is an aware-
ness on the part of the
GMA that it serves an
industry marked by
growth and potential.
“With the substantial
increase in [the] visibili-
ty of gospel music,”
notes Bruce Koblish,
GMA’s executive direc-
tor, “GMA is working
hard to effectively rep-
resent our industry
through educational and
public relations efforts.

*“Cooperative efforts on the part of our
companies, such as the National Christian
Music Research Report and the upcoming
Dove Awards point of purchase merchan-
dising campaign, will allow gospel music
to grow in its existing markets and open up
new doors in the general marketplace,
allowing the Gospel message to be heard
by an ever-increasing audience.”
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The Founding “Fathers”

The group of four men and one
woman who formed the GMA in 1964
did so out of a concern for a fragmented
industry badly in need of cohesion. James
Blackwood, J.D. Sumner, Cecil Black-

“print, publish, or disseminate papers.
periodicals, or information relative to the
field of gospel music; to furnish club
rooms and other meeting halls or places
pursuant to the aims of the association; to
acquire any real estate to help accomplish

The 1970 recipients of the Gospel Music Association’s Dove Awards gather to record their
“moment” for posterity. The Awards were first presented in 1969.

wood, Dorothy Pate, and Donald W.
Butler intended the GMA to be a central-
ized resource center where those interest-
ed in the gospel music
industry could obtain
information about, among
other things, artists,
record companies, and
publishers.

And, according to the
official Charter of
Incorporation, this group
of southern gospel music
industry  executives
formed the organization
“for the purpose of the
promotion of music gen-
erally, and the promoting,
encouraging, supporting,
developing, and dissemi-
nating of gospel, reli-
gious, spiritual, and
sacred music, and to
approve, encourage, and
endorse gospel music, conventions, con-
certs, programs, records and recordings,
sheet music, hymnals, orchestration,
arrangements, television and radio shows
and productions, and other means of
bringing gospel music before the public.”

Practically speaking, GMA’s found-
ers also established the organization to

the ends of the association; to accept gifts
and other donations from individuals or
other organizations; and to expend all

In 1971, “Big” Jim (Pappy) Waits was the first inductee into the Gospel Music
Association Hall of Fame.

funds received pursuant to the above
objectives.”

Practical Challenges

As with any organization, the real
challenge for the GMA lay in moving
beyond the formation of theoretical goals
and aspirations to the provision of

dynamic, practical guidance for an indus-
try which, at least in 1964, was desperate-
ly in need of such service. Membership
— both professional and associate —
emerged as the GMA’s vehicle for assist-
ing and guiding those who involved
themselves in some way in the gospel
music industry.

Currently, a professional member of
the Gospel Music Association receives
full voting privileges for the Dove
Awards, a presentation recognizing out-
standing achievements in the gospel
music field as voted on by the GMA
members; discounts on Gospel Music
Week registration; a complimentary copy
of The Resource Guide, a comprehensive
listing of artists, agents, managers, events,
publishers, record companies, Dove
Award Recipients, the GMA’s Hall of
Fame, and more; a free subscription to the
bimonthly GMA Today, the organiza-
tion’s official newsletter; and exclusive
GMA member prices on resource educa-
tional material.

GMA’s associate members — those
who receive no part of their income from
their involvement in the gospel music
industry — are offered GMA Week dis-
counts, the GMA Today subscription,
educational material discounts, limited
Dove Award voting privileges, and a spe-
cial price on The Resource Guide.

The GMA also asserts that member-
ship provides “entrance into the exciting
world of today’s gospel
music industry.” And,
through GMA Today and
workshops at GMA Week,
the organization works to
link its members with the
National Christian Radio
Seminar, Christian Music
Video Retailers, and
Christian  Promoter’s
Roundtable.

A Diverse Array

Membership in the
Gospel Music Association,
which is ultimately
reviewed and approved by
the organization’s execu-
tive director, is offered to
numerous segments of the
gospel music industry,
including advertising agencies, artists and
musicians, managers and agents, authors
and composers, church musicians, music
publishers, and record producers.

The diversity reflected among the
GMA'’s nearly 3000 members makes at

CONTINUED ON PAGE 18
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MUSIC, THE . ..
CONTINUED FROM PAGE 17

least one of the organization’s goals — to
serve as a facilitational organization for
the gospel music industry, providing an
atmosphere by which the different facets
of the industry can combine and central-
ize their efforts for the purpose of benefit-
ing the industry as a whole — seem par-
ticularly relevant.

And nowhere is the “industry as a
whole” better represented than at the
GMA’s annual convention, a weeklong
series of awards and entertainment, train-
ing sessions and seminars, discussions
and networking billed this year as
“Gospel Music 1993.”

Beyond providing “GM 1993°s”
attendees with opportunities to learn, fel-
lowship, and enjoy the talents of some of

Homeland Har-
mony, and The
Rebels were the
artists of national
prominence.

In addition to
the entrance of
new artists onto
the gospel music
scene, the GMA
has, throughout its
29-year history,
seen the initiation
of the Annual
Dove Awards in
1969, the GMA
presidency of the
late Tennessee
Ernie Ford, the
1978 initiation of
Gospel  Music
Week, the national

Marilyn McCoo and Glen Campbell hosted the 1992 Dove Awards
ceremony in Nashville, Tennessee.

effect upon the purpose and make-up of
the Gospel Music Association has likely
been the range of music styles which

the industry’s brightest and best, those
who coordinate the annual event hope
that, perhaps this year more than any

television exposure of the Dove Awards,
which this year will be aired live on The
Family Channel, the chartering of the

other, the convention will
encourage its attendees to
recommit themselves to the
cause of an industry which
appears to be at an important
historical crossroads.

A Dynamic
Organization

In the 29 years since its
founding, the GMA has, as
expected, seen marked change
come to the industry it serves.
As a young organization in the
middle and late *60s, the GMA
served a field in which groups
such as The Blackwood
Brothers, The LeFevres, The
Blueridge Quartet, The Florida
Boys, the Harmoneers,

Word, Inc., presented Christian country “in the round” at GM '92
with Bruce Carroll, Michael James, Paul Overstreet, Ricky Skaggs,
and Russ Taff.

Gospel Music
Hall of Fame in
1967, and “All
Day Singing
and Dinner on
the Grounds,” a
special day-
long event held
on the White
House lawn at
the invitation
of President
Jimmy Carter
in 1979.

have come to constitute
“gospel music.” Contem-
porary Christian music
entered the gospel scene in the
’60s, when the GMA was still
in its infancy. In the *70s,
black gospel gained momen-
tum and prominence.

Such changes allowed the
GMA to progress from an all-
white, southern gospel organi-
zation to one which is more
accurately described as an
*“umbrella organization” for
all music genres which are
linked together by the Truth
which they endeavor to pro-
claim.

The GMA of today is an
organization which represents
alternative, bluegrass, contem-
porary black gospel, traditional black
gospel, contemporary Christian, country,
inspirational, jazz, metal, pop, R&B, rap,
rock. and southern gospel music.

And it is this wide-sweeping range of
styles which perhaps best defines the
Gospel Music Association’s role in a con-
temporary culture: to provide direction,
leadership, and unity to all of these diver-
sified styles of music whose purpose it is
to spread the gospel message of Jesus
Christ through music.

But the Elizabeth Guetschow is the features editor

“event” which of Religious Broadcasting magazine. She

has had th was assisted in the preparation of this arti-

} o _ as had the cle by Wendy Holt, GMA’s manager of pub-
Edwin Hawkins directs one of the evening concerts at GM '92, most  direct lic relations.
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“WHEN A CHRISTIAN
VISITS THE LAND OF THE BIBLE,
IT'S LIKE

A HOMECOM[NG, - Pat Boone

R el
S It .-

Jerusalem, Mount of Olives

|
. “Wherever you go in the Holyland — from Nazareth to the Galilee — you're
struck by how familiar it all seems. The ancient place names come right out
of the Scriptures. And somehow, to somebody who's grown up with the
Bible, it's like a spiritual homecoming.
“Often as | visit Israel, | come back feeling richer in my faith. It's a joy every
Christian should experience —at least once in a lifetime.”
g Hoiy‘u of If you haven’t been to the Holyland yet, there's no better time than this year—
on Pat's syndicated radio show.  when record numbers of Christians will be visiting us.
Consult your minister or a local travel agent about special Christian tours for individuals and groups.
And whether you want to organize or join a group tour, or travel independently, call for our free
Christian tour kit. It contains highlights of the important sites, a colorful illustrated pilgrimage
map and information on tour programs.
For your tour kit, call toll-free: 1-800-456-BIBLE

For other assistance, contact the nearest ISRAEL GOVERNMENT TOURIST OFFICE:
New York: 212-560-0600 x 245 * Atlanta: 404-875-9924 - Chicago: 312-782-4306 * Dallas: 214-991-9097

Los Angeles: 213-658-7462 - Miami: 305-539-1919 - Canada: 416-964-3784
Hope to see you soon. LW@, /S' fﬂ&é

(Circle 250 on thgiReader Service Card)




Chiz Rider :

by Sarah E. Smith and
Elizabeth Guetschow

is name is Chiz (it's a nickname
H Jor Charles) Rider. He’s 19 years

old. He’s been playing the trum-
pet since he was four. He's
dedicated to ministering
through music. And he’s just
become the youngest artist to
sign with Myrrh Records, a
division of Word Records,
since Amy Grant.

As part of its focus on
the role of music in spread-
ing the Good News of Jesus
Christ, Religious Broad-
casting recently talked to
Rider about his music, his
ministry, and his message.

We were wondering
how you came to focus on
trumpet. Do you play any
other instruments?

No, I do not play any
other instruments. My father
used to play when he was in
high school. He only played
for a few weeks, but he kept
his horn. When 1 was four
years old, I found his horn in
the closet, and I've played it
ever since.

We read that you were
self-taught as a trumpet
player. How did that work?

For the first two years
that I played, I had one of those little
record players with the plastic speakers. I
used to have a whole bunch of Disney
turn-the-page-on-the-ding type {[record/
books]. I just played along with the music
for the first years. At the end of those years,
I had all the Disney songs memorized.

Have you ever had lessons?
After the first two years, my parents
got me lessons. They saw that it was

something I really wanted to do, not just
something I was playing around with.

What kind of reactions have you
gotten from your audiences, consider-
ing your age?

Chiz Rider describes his music as ‘upbeat, high-energy, and high-God,”
and says he hopes his concerts refresh and encourage.

When we first started the ministry,
we were playing a lot of old traditional
hymns in churches, and we were being
accepted really well. Then when we
made the switch to more contemporary
music, we were a little bit nervous about
how we were going to be accepted.
Audiences have received the [contem-
porary music] really well; in our con-
certs, we always end up giving several
encores.

What do you mean when you say
68“,e99?

I always say “we” because we have a
ministry team of managers and techni-
cians and the road crew. It’s just not me
that does a concert or me that does an
album. There are so many
people behind the scenes.

What is the age range
of people who seem to
enjoy your music?

That’s what’s really
cool because it is a wide
range. When we switched
over to the contemporary
music, we thought we were
going to be losing a lot of
mid-range and older people.
But that’s not true because
during our concerts, the
older people are rockin’ just
as much as the younger peo-
ple are.

How do you relay the
message of the music
through your instrument?

In concert, I give a tes-
timony before the songs —
what the song means to me,
the message or story behind
the song. Introducing a song
like that can get the audi-
ence focused on what I'm
thinking, what I'm feeling
when I'm playing the song.
And in our concerts, we
have some videos that we
do on a big screen in back of me. That
enhances a lot of the messages of the
songs.

Another thing is, I don’t think that
being an instrumentalist is any less of a tal-
ent. That’s just been my form of ministry.

What is your favorite musical
style?

[ prefer jazz. When I play a song, |
never play it the same way twice; I
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Sound Testimony

Psalm 150:3

always switch a little thing here and there.
I just like the feel of jazz.

Who would you say has been an
inspiration in your music?

I would have to say a lot of the old
jazz greats. I also listen to other
artists besides trumpet players. I
try to take what they did and add

t to my own playing. I hear a
saxophone making one kind of
noise, and the trumpet isn’t sup-
posed to make that [sound], but I
work until I can make that sound
with the trumpet.

What were you doing
before you were working on
Chiz Rider, your debut album?

We were doing a lot of con-
certs, mainly on the East Coast.
Now, we’ve just signed on with a
new booking agent, and we’re
real excited about that. With [the
new agent], we’re going to be
gettin’ all over the place.

How do you decide which
songs you’re going to do for
your concerts?

Since we’ve been really
heavily touring, we’ve created
what we call our alphabet con-
certs. We have anywhere from an
*A” to an “F” concert. “A” is our
most contemporary, and “F” is
our most conservative. When we
get to a place and talk to the pas-
tor and see what kind of music
they want, we decide whether to do an
“A” or an “F” or something in between.

How much traveling do you do in a
typical year?

We’ve been doing about 15 concerts
a month. With this [new] contract, we’re
going to be kickin® up to about 20 to 25
concerts a month. That’s what we’re real-
ly anxious for. I love to make records,
and I love to come home once in a while,

but the road’s where it’s at. The road’s
where all my fun happens.

So, what about school?
I got out of high school in June. My
freshman year was pretty normal; 1 was

Rider's debut album, Chiz Rider, features a duet with leg-
endary jazz guitarist Larry Carlton and a special vocal contri-
bution by Chnistian artist Matthew Ward.

out every once in a while. My sophomore
year, | was out maybe a quarter of the
year. My junior year, [ was out half the
year. My senior year, | was there a little
less than a quarter of the year; | took my
senior year by correspondence course.
The funny thing was, we were so
worried about academics, we didn’t keep
in mind [classes] like gym. The day
before I went up to get my diploma, they
were telling me I couldn’t graduate

because I didn’t have enough physical
education. It ended up that since we do a
lot of choreography in our concerts, my
choreography lessons counted as physical
activity.

Do you have any plans for
college?

[ do. Education is really im-
portant to me, and I do want to
further it. I am thinking about tak-
ing business. I plan on making the
ministry my life, but I want to
know a little bit about *behind the
scenes.”

Do you have any specific
projects coming up?

Yeah, we’re already on pre-
production for the next album.
It’s going to be a really kickin’
album.

Amy Grant and Michael
W. Smith have done the obvi-
ous crossover into secular
music. Do you think that’s an
option for you in the future?

I think it’s a great option for
our ministry in the future. I think
as an instrumentalist, I have a bet-
ter chance of crossing over than a
lot of vocalists do. I would jump
at the opportunity in a second,
and it’s not that I'm seeking
worldly approval; it’s just another
door that God has opened, that I
can go out and minister.

Instead of ministering to the
people who are already ministered to, I
can bring more people to the church.
That’s what my focus is — bringing the
unsaved to the church. I think I can do
that a lot easier if my music crosses over.

‘Sarah E. Smith and Elizabeth Guetschow

are, respectively, the news editor and
features editor of Religious Broadcasting
magazine.
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Determined
to Be the One

by Elizabeth Guetschow

hen 13,000 young
people gathered in
Washington, D.C.,

in July of 1991 for a youth
conference of unparalleled
proportions, one of the names
— and voices — they quickly
became familiar with was
that of contemporary Christ-
ian artist Al Denson.

As host of Youth For
Christ’s (YFC) D.C. ’91 —
also known as The Congress
on Youth Evangelism —
Denson, who is YFC’s
national artist-in-residence
and whose Dove-award nom-
inated song, “Be the One,”
served as the theme song for
the convention, was able to
do for one intense week what
he is determined to do for the
rest of his life: reach out to
young people in the name of
Jesus Christ.

His is a calling which is
at once desperately relevant
and awesomely challenging,
given the tremendous <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>