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OF NRB 93

With the 50th annual convention not so far in the past,
memories of all that was said and done still flow freely.
Beginning on page 22, in its final piece of 1993
convention coverage, Religious Broadcasting pre-
sents a potpourri of convention memories, including
coverage of the people, events, and the city which
made NRB 93 an event to remember.
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David Clark

Signing On

Christian broadcasters have been
rightly credited with being early adopt-
ers of new technology. Some writers
have said this bias toward new technol-
ogy springs from a sense of social infe-
riority rooted in the history of
evangelicalism. Others charge the
uncritical way Christian broadcasters
utilize new technology produced by a

s S s David W. Clark is
non-behe\fmg SC‘leﬂllﬁC ‘community is chairman of NRB
somehow inconsistent with our evange- and president of
listic mission. It is true broadcasters in m‘%%lm:dia Inc.,

the Christian community have not had
the resources to develop technology, but have been quick to utilize it once available. There
are many examples of this strategic use of new signal delivery systems to broadcast the
Gospel to larger geographical areas and larger audiences.

Asaboy inGuatemala, I learned the power of technology by observing my missionary
father planting churches. The plan was simple and effective — we would load horses or
mules (if going into the mountains) with a generator, lights, and a public address system.
After riding for several days to a remote area, the lights would be hung in a brush arbor
and the sound system used to play records. Many in the crowd had never seen an electric
light or heard a recording. After an hour or two, a crowd would gather and the Gospel
would be preached. The curious were introduced to the electric light and the Light of the
World in one evening. Technology served the ministry of evangelism.

Critics complain we have let the technology determine our mission rather than using
technology as a servant. I categorically reject this charge. Christian broadcasters have
been technological pragmatists, not determinists. We have seen broadcast innovations as
instruments God can use to make procla-
mation of the Gospel more effective. It is
true that at times claims have been made
which exceed what the technology could
do. With a new transmitter, tower, an-
tenna, studio, or camera, the world would
be won to Christ. It isn’t that simple.

Those involved in Christian broad-
casting have had to learn an important lesson. Technology doesn’t automatically make
us better communicators. This is because in communicating the Gospel, the message must
still be presented in a way that is faithful to God’s Word and will capture an audience.
One of the greatest insights of communication research is that meanings are in people,
not just in words. Words matter, ideas matter, content matters — the way we present ideas
matters, but reaching people matters even more. Jesus was concerned about reaching
people and not just quoting the Old Testament like so many teachers of his day.

The Apostle John saw Christ as the Word [John 1:1-3]. Christ was the ultimate
message from God to mankind. The medium was Jesus, amanin all respects yet the unique
conduit of God. God was reconciling an alienated world to Himself. That message is still
the heart of the Gospel message. Jesus understood His role clearly, but it was the message
of reconciliation that He made central and not Himself.

The priority of message over messenger is crucial. It should serve as a deterrent to
those in Christian broadcasting who confuse themselves with the message they are
bearing. Such sanctimony is insufferable to the world. Let’s keep it clear.

Ourjobis to use technology to lift up Christ, not ourselves. Technology does not bring
reconciliation to God. The message does. “Faith comes by hearing (and seeing), and
hearing by the Word of God” [Romans 10:17].%

Christian Broadcast-
ers And Technology
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Tuning In

The work is at a fever pitch, the staff
at National Religious Broadcasters (NRB)
is exhausted, and the 50th annual conven-
tion has just begun. I must say [ wondered
if we could pull it off. During 1992, we
moved the office and personal households.
We alsomoved the convention from Wash-
ington, D.C., to Los Angeles, and we lost
more than half our convention staff be-
cause of the move.

I must say now. thanks to the Lord’s
oversight and strength, that we made it —
and so well. The NRB staff and our volun-
teers performed to capacity and had a servant’s heart. I'm thankful for each one. Many of
youwhoattended have already sent in the evaluation forms and helpful letters of suggestions
and commendations. We take each of your comments very seriously in order to improve
upcoming conventions. You are most helpful when you are specific in your review of the
convention.

Most have commented on the speakers and musicians. From the opening general
session February 13 with Integrity Music and Greg Laurie of Harvest Christian Fellowship
to the closing anniversary banquet with Brush Arbor, Marilyn McCoo, the Tunneys, and
Pat Robertson of the Christian Broadcasting Network, we felt the spirit of God in our midst.

The emphasis on holiness by Stephen Olford of Encounter Ministries and on prayer
by David Yongii Cho of Yoido Full Gospel Church certainly brought our hearts closer to
the will of God foreach of us. Iwas also deeply moved by the testimonies of George Caywood

and Jim Martin of Union Rescue Mission in Los
Angeles. Christ does indeed lift people from sin

N R B 93 and despair to incomparable heights of useful and
loving service.

1 Also during the convention, NRB’s constitu-

Conve ntlo n tion and by-laws were revised. A revision commit-
tee had been named by chairman David Clark and

SUCCGSS . the group met in longysession in order to prepare
for these changes. The revisions were shared with
E. Brandt Gustavson the board of directors and membership during
NRB 92. Six months before the annual meeting at

NRB 93, the membership received the updated document by mail. At the business meeting
during the convention the members voted unanimously to pass the revised constitution.

Among the numerous changes, the Ethics and Financial Integrity Commission
(EFICOM) was dissoived and a new requirement was added for non-profit (501.c.3) NRB
organizations to become Evangelical Council for Financial Accountability (ECFA)
members if their broadcast-related income or expense exceeds $500,000 yearly. Another
change of significance are the organizational title changes. The former titles of president
and first and second vice presidents are now chairman and first and second vice chairmen.
The executive director title has been changed to president.

There was much comment about the educational sessions — most were well-attended
and effectively presented. I'm so delighted when our members and other attendees are
helped by the workshops and seminars. It’s part of the new educational emphasis by NRB.

Using the Los Angeles Convention Center with its excellent meeting rooms and fine
exhibition hall was so helpful. Our exhibitors were well satisfied not only with the facilities,
but also with the interest shown in their products and services. Thanks for supporting NRB
by showing such active interest in the exposition.

Attendance was good, with the figures revealing registrants at over 3000, with many
more attending the open sessions. The Hispanic NRB meeting February 12 drew over 1300.
The fire marshall closed the doors and said not one more person could enter. Alberto Mottesi
and the musicians from Guatemala were well received and more than 200 indicated the need
for Christ’s salvation.

Yes, we're basking in the glow of NRB 93. For NRB 94, we move back to Washington,
D.C., and the Sheraton Washington from January 29 to February 1. See you in D.C.%

(Editor’s note: For a more complete story of NRB 93, please see page 22.)

Dr. E. Brandt
Gustavson is the
president of Na-
tional Religious
Broadcasters and
publisher of Reli-

ious Broadcast-
ing magazine.
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Washington Watch

Religious broadcasters and program-
mers should note that the Federal Commu-
nications Commission (FCC) is taking se-
riously the task of enforcing both the com-
mercial limits and programming rules un-
der the Children’s Television Act of 1990.

Predictions that the commission would
treat first infractions of the so-called
“kidvid” rules leniently proved untrue
earlier this year when the FCC imposed
fines of $10,000 or more on three licensees
for violating the commercial limits. The
agency also has admonished other broad-
casters for lesser commercialization viola-
tions and has delayed action on several
license renewals pending inquiries into
applicants’ compliance with the rules.

The commercial limits apply only to
programming originally “produced and
broadcast for children aged 12 and under.”
Stations may air no more than 12 minutes
of commercials per hour in such program-
ming on weekdays and 10.5 minutes per
hour on weekends. The limits are appli-
cable to all such programming of five min-

FCC Serious
About Enforcing
‘Kidvid’ Rules

Richard E. Wiley

utes’ duration or more on a pro-rated basis.
For example, a half-hour program may
contain no more that 5.25 minutes of com-
mercial time.

The commercialization rules also pro-
hibit licensees from airing commercials
about products or services associated with
the children’s program during that particu-
lar program, or immediately preceding or
after the program. A violation of this rule
transforms a children’s program into a
forbidden “program-length commercial”
— i.e., the entire program counts as com-
mercial time.

Program-length commercial violations
often take the form of “host selling,”
which involves using program talent, such
as actors or cartoon characters, to promote
related products. Host selling has been
prohibited under a FCC policy long predat-
ing the Children’s Television Act, but the
commission reaffirmed its adherence to the
policy as part of its kidvid orders.

In contrast, the programming obliga-

tion is directed toward children up to and
including those aged 16. Stations must air
“programming that furthers the positive
development of the child in any respect,
including the child’s cognitive/intellectual
or emotional/social needs.” Although ma-
terial originally produced for a wider audi-
ence may contribute to meeting the obliga-
tion, stations are required to air some “stan-
dard-length” programming specifically
designed for children.

Record-keeping requirements accom-
pany both components of the rules. In
general, children’s television records must
be placed in the station’s public file on at
least a quarterly basis. At a minimum,
programming documentation must include
the name of the program, the time at which
it aired, the program’s duration, and a brief
description of the program’s content. Sta-
tions have more flexibility as to the format
of records related to the commercialization
rules as long as the documents are “suffi-
cient to demonstrate compliance.”

The recent fines spring from an audit
the FCC conducted in January 1992. In
announcing the enforcement actions, the
agency criticized certain station managers
for failing to pre-screen children’s pro-
grams to check for commercial time and
content. The commission staff noted that
the commercial rules’ effective date had
been delayed specifically “to afford broad-
casters the additional time to hone their
plans to ensure compliance.”

The largest of the three fines ($20,000)
was levied against a Honolulu station for
violating the host-selling rule on 27 occa-
sions between January and June 1992. The
station managers apparently never pre-
screened the program and were unaware it
violated the rules until notified by the FCC.
In separate action, a Tampa, Fla., station
was fined $10,000 for “repeatedly” violat-
ing the host-selling rule in January and
February 1992, until station managers them-
selves discovered and corrected the prob-
lem.

A St. Petersburg, Fla., station was the
only licensee of the three to be fined for
simply airing too much commercial matter.
Itreceived a $10,000 fine for an unspecified
number of so-called “overages,” ranging
in duration from one and a half to two
minutes beyond permissible limits. The
station unsuccessfully argued the incidents
were an “inadvertent” result of a “misun-
derstanding” of the rules by the station’s
traffic manager, who wrongly believed the
commercial limits applied only to local

Richard E. Wiley
isaformerchair-
man of the Fed-
eral Communi-
cations Com-
mission and is

neral counsel
or National Re-
ligious Broad-
casters. He was
assisted in the
preparation of
this article by
Rosemary C.
Harold.

commercials and not to “bartered” com-
mercials already inserted into the program-
ming.

An admonishment given to Ted
Turner’s Atlanta “superstation” should
serve as a warning that “commercial mat-
ter” under the kidvid rules includes more
than just spots sold for money. The com-
mission traced several overages to the
station’s failure to understand that promo-
tional announcements for products sold by
other Turrer-owned companies counted as
commercials, even though no money
changed hands.

The FCC’s definition of “commercial
matter” includes any time for which an
advertiser has given “valuable consider-
ation either directly or indirectly to the
broadcaster . . . as an inducement for airing
the material.”

In addition to imposing fines and de-
livering admonishments, the agency has
delayed action on license renewals for more
than a half-dozen stations in order to seek
more information on compliance with the
new act. In particular, the FCC has ques-
tions about the attitude of some licensees
concerning the programming obligation.

*“The kidvid rules have been out there
for awhile now, and we’re going to get
tougher,” a commission spokesman
warned. “] don’t know that a half-hour of
core children’s programming is going to
cut it anymore. And whatever stations put
forward as meeting the programming re-
quirement, they must be able to say with a
‘straight face.” A single half-hour of
children’s programming at 6:30 on Satur-
day morning may be difficult to defend.”

Given this reaction, and the sanctions
the commission has levied, it behooves all
stations to ensure they are in compliance
with the act. Moreover, the coming Clinton
administration leadership at the FCC may
take this issue even more seriously. *s
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At BRN we believe our Christian programs should be of exemplary ethical
reputation. Further, we believe our greatest service, as a Christian broadcast-
ing company is to feature programs that point men and women to Christ.

At BRN we believe a Christian staff should be dedicated to the Lord and
consecrated to His purpose; but we also believe it takes people who have the
training and possess the talent to be really good at what they do. It takes
people who regard excellence as an absolute must and will nat settle for less.

At BRN we believe that ‘'show business' is not our business and entertainment
is not our purpose. With this in mind, our programming is centered on the
serious study of God’s Word to help our listeners grow in the Lord and in their
knowledge of His Word. Also, our news and information features keep our
listeners informed about important issues from a Christian perspective.
People today need real answers to real problems, and that is the service to
which we are committed.
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‘Beam Me Up, Cycle Sat

by Keith Vezensky

( :ycle Sat Inc., headquartered in
Forest City, lowa, set out nearly a
decade ago to automate the distri-

bution of commercials and their traffic
instructions to television stations via sat-
ellite. Now, the innovative company is
capturing the attention of some in the reli-
gious broadcasting

utive officer of Cycle Sat, Inc. “Two
years later, John K. Hanson, the founder
of Winnebago Industries, had a vision.
Hanson and Winnebago Industries pur-
chased Cycle Sat, and it became a sub-
sidiary of Winnebago Industries.

“In 1987, our volume of sales [was]
at $170,000. Last year, we came in at
about $15 million. The company has

and the Cyclecypher receiver.

On a most basic level, Cycle Sat’s
most valuable “product” is expediency,
something which is extremely valuable in
an industry marked by overnight and 24-
hour distribution needs. Cycle Sat offers
its advertising clients an alternative to the
more traditional procedure of copying a
commercial onto videotape and mailing it

to the television sta-

community. The at-
tention given Cycle
Sat, however, has
nothing to do with
delivering commer-
cials. Instead, broad-
casters are interested
in applying the Cycle
Sat technology to
their own needs,
mainly the distribu-
tion of programming.

From the begin-
ning, Cycle Sat’s
approach to business
was to create a com-
munications network.
On a practical level,
this is made possible
with the installation
of a unit known as a

tions, where it is
transferred onto a car-
tridge and aired.

Cycle Sat boasts
an impressive client
roster of advertising
agencies and compa-
nies, and its station
list includes more
than 500 television
stations across the
country. This number,
which is approaching
the 800-station target
set by the company,
serves as something
of a drawing card for
the advertisers Cycle
Sat hopes will use its
services.

One of the earli-

Cyclecypher, an indi-
vidually addressable
unit which incorpo-
rates a high-quality
satellite receiver and
an addressable operating system.

This patented “black box” has been
installed in over 600 FCC-licensed televi-
sion stations nationwide, allowing the sta-
tions to be more fully automated and to
receive commercials and traffic instruc-
tions in a virtual hands-free environment.
For stations unequipped with the Cycle-
cypher, Cycle Sat has a satellite-assisted
duplication facility in Memphis, Tenn.,
that handles distribution via Federal
Express. The company also has offices in
New York, Chicago, and Los Angeles,
with uplink capabilities in more than 20
cities nationwide.

“Cycle Sat was started in 1984, says
Loren Swenson, president and chief exec-

The Cyclecypher system allows commercial television stations to automate the recep-
tion of commercials and traffic instructions.

grown at a steady pace and has expanded
by offering services to meet our client
needs,” said Swenson.

Throughout its nine-year history,
Cycle Sat has basically served two enti-
ties: advertisers and broadcasters.
Advertisers pay to have their spots dis-
tributed, and television stations receive
them at no charge.

Advertisers who utilize Cycle Sat’s
offerings deliver their spots to one of the
company’s national uplink facilities; the
spots are then transmitted to the Forest
City earth station. Cycle Sat supplies sta-
tions which will receive the transmitted
spots with the necessary equipment,
including a printer, VTR interface cable,

est stations to become
part of the Cyclecy-
pher network was in
Alaska. Regner Cap-
ener, chief engineer
of Anchorage’s KTBY-TV, recalls his
introduction to Cycle Sat’s technology.
“Before coming to KTBY in Anch-
orage, | was with the Christian Broad-
casting Network as area director for
Alaska. This was in 1976, before televi-
sion was even on satellite,” Capener
recalls. “By the end of 1977, we had set
up a duplication facility in Barrow. We
would dub the masters from CBN and
distribute them throughout the state. By
the time I left CBN in 1983, we were
broadcasting to 43 communities. We had
introduced satellite capabilities and auto-
mated record operations to Alaska.”

CONTINUED ON PAGE 10
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As president of Studio Film & Tape, Carole Dean pioneered the process of tape evalua-
tion, which includes the careful scrutinization of tape, mechanically and visually, inch by
inch.

by Keith Vezensky

he growing concern of modern

I society for the resources of our

planet was represented recently in

a seemingly unlikely setting — the 50th

annual convention of National Religious
Broadcasters (NRB).

Carole Dean, president of Studio Film

Broadcasters every-
where are looking
at the bottom line.

They can be
economically
and ecologically
minded when
they use Ecotape
for all their

specific needs.

e

O

Ecotape

Emergence

& Tape, in Hollywood, Calif., presented
Ecotape, a new brand of recycled evaluat-
ed tape stock at the NRB 93 Media Expos-
ition in Los Angeles. Attendees stopping
by Studio Film & Tape’s Expo booth
learned that Ecotape combines ecology
and economy in a top quality product.

“We previewed this high quality tape
stock to NRB, as [its members] have been
customers for 25 years,” said Dean.
“Broadcasters attending the show were
able to see our quality for themselves
from the samples available.

“Internal procedure changes are the
reason for the excellent quality of Eco-
tape,” Dean added. “We have increased
the sensitivity of the RTI machines to
catch even more drop outs and we have
added an extra person just to visually
inspect each tape. All mechanisms in the
shell are thoroughly checked before a
tape is certified for use. Problem spots
that aren’t identified by expert machines
get picked up by our technicians.”

Commenting on Ecotape’s introduc-

CONTINUED ON PAGE 10
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BEAMME ...
CONTINUED FROM
PAGE 8

Capener, who
came to KTBY after
leaving CBN, imme-
diately saw the paral-
lels between his expe-
rience setting up CBN
in Alaska and the cre-
ation of the Cycle Sat
network. “I had re-
ceived a direct mail
piece from Cycle Sat.
I attended an NAB
convention. [ liked the
idea of getting our
commercials in by
satellite instead of by
chance with regular
shipments of tape.

“We got the Cy-
clecypher in on an ex-
perimental basis, and
from the start, I saw how it could solve
our problems with weather and trans-
portation difficulties. Now at KTBY, we
air a lot of religious programming, includ-
ing Hour of Power, Day of Discovery,

Loren Swenson, chief executive officer of Cycle Sat, Inc., works with one of the com-
pany’s technicians in a Forest City, lowa, control room.

Kenneth Copeland, and The 700 Club. 1
think with the capabilities Cycle Sat has,
there could be some wonderful opportuni-
ties. It could be a real service to the
broadcasters.”

Cycle Sat’s most
recent innovation is
the Satellite Shuttle,
which utilizes Cycle
Sat’s satellite technol-
ogy to deliver profes-
sional-format video
between service cen-
ters in more than 20
cities in the United
States and Canada,
including New York
and Los Angeles. The
Satellite  Shuttle
“package” includes
video tape pick-up,
satellite transmission,
and quality-checked
duplication, all in two
hours or less. Cycle
Sat believes the ser-
vice may be particu-
larly valuable for
delivering rough cuts
for approval or fin-
ished commercials to the networks.

Keith VezensWTé a freelance writer and

president of Americom, a public relations
company with offices in Los Angeles and
Miami.

THE EMERGENCE . ..
CONTINUED FROM PAGE 9

tion to religious broadcasters, Dean notes,
“We received positive feedback to our
new product. Broadcasters attending
the show recognized that there is now
an alternative tape stock available for
all applications other than originating
programming. Ecotape represents the
finest video tape on the market.”

Through a special marketing
effort, Studio Film & Tape offered
complimentary samples of its tape
stock to convention attendees. “We
wanted to put it into the hands of the
users. Unlike other companies that
simply degauss and re-sell their stock,
Studio Film and Tape hand inspects all
stock before it carries the Ecotape
name,” added Dean.

Studio Film & Tape is now stock-
ing Ecotape in all formats including
Betacam, Betacamsp, 1-inch, 3/4-inch,
and MII. Ecotape will be receiving its
official launch in Las Vegas at the
National Association of Broadcasters
(NAB) convention, from April 19-22.
“I’m pleased that the broadcasters in
the religious programming field have

responded so well to this introduction.
We have confidence in this product,” said
Dean.

Broadcasters should also be aware
that Studio Film & Tape has the ability to

Studio Film & Tape currently represents Fuji,
Ampex, Maxell, Goldstar, and BASF as a direct
dealer and is the largest company of its kind in the
world.

recycle all formats of tape for stations,
production companies, and networks.
Facilities in Los Angeles and New York
allow the company to recycle large quan-
tities of stock in a short amount of time.

Many broadcasters at both the
NRB and NAB conventions recognize
the contributions Carole Dean and
Studio Film and Tape have made to the
broadcasting industry. Dean pioneered
evaluated tape, introducing the product
in 1973. Ecotape is her latest offering
to the broadcasting community.

“In an industry that consumes vast
amounts of tape, this is one way to pre-
vent used tape from going into our
landfills. The result is tape stock that
has up to 90 percent of its useful life
left,” Dean explains. “Broadcasters
everywhere are looking at the bottom
line. Television stations, production
companies, duplication houses, and
home video companies are all looking
for ways to cut costs on their budgets.
They can be economically and ecolog-
ically minded when they use Ecotape
for all their specific needs.”

Keith Vezensky is a freelance writer and

president of Americom, a public relations

:ﬁompany with offices in Los Angeles and
iami.
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Where can | get
the lowest price?

Call us at 1-800-622-6628 ond you'll
discover that we automatically discount every
item to it's lowest price, so that you always
receive the maximum discount on your purchase
— regardless of the quantity!

Stage & Studio Equipment & Supplies
Lighting Equipment e Stage & Studio Lamps
Dimming & Control e Scenic Paint & Supplies
Follow Spotlights Fog Machines & Special FX
Gobos/Projection Patterns @ Drapery & Curtain Track
Color Filters & Diffusion Dance Floors & Stage Platforms

Call today for your free catalogs!

ENTERTAINMENT LIGHTING SERVICES

5426 Fair Avenue, No. Hollywood, California @16C1-2721
(818) 769-9800 e (800) 622-6628 o Fax (818) 769-2100
Complete Sales, Rentals & Production Services

{Circle 169 on the Reader Service Card)

.+ Un Our Knees!

JOIN A NATION UNITED IN PRAYER

Racial strife. Moral breakdown.
Domestic violence. Our nation
needs healing.

On Thursday, May 6, millions of
men, women and children of all Day of Prayer and how you can
faiths will pause to celebrate the organize an event in your

National Day of Prayer. They’ll set community, write:
aside a few moments—and any National Day of Prayer,

differences between them—and Box 15616,

If you helieve God’s blessing
matters, make plans to be united in
prayer for America on May 6. To
find out more about the National

unite hefore God on our country’s Colorado Springs, CO
behalf. You can join them . . . at 80935-5616.
home, work or school. Or eall 719-531-3379.
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by Philip Mowbray

Federal Communications Commission

(FCC) was very interested in the
broadcasters, equipment suppliers, cable
operators, and general public of the
United States becoming involved in High
Definition Television (HDTV). After
spending some time in seminars and sev-
eral hours talking with vendors and other
broadcasters, it also became evident that
there are varying perspectives on the
subject.

The situation reminds me of politics:
everyone seems to have an opinion and a
plan of action, while the government
determines when and how much of our
capital investment budget will be spent.
As in any area of such uncertainty,
change, and risk, many ideas, concerns,
and fears are present. Nevertheless, a little
thought, analysis, and creativity — along
with questions and answers — usually
uncovers the good in the bad and the bad
in the good.

As more discussions are
held, questions are asked, and
increased knowledge and
information results. Some
things become clearer, while
others admittedly become
more difficult to understand.
Thus, this article is an attempt
to focus some attention on
HDTYV, to present some ques-
tions and challenges, and
hopefully to offer some
insight for consideration.

It became evident during 1992 that the

From Theory to Reality

In 1989, HDTV was
mostly a theory being prac-
ticed in Japan through direct
broadcast satellites (DBS).
The United States govern-
ment’s primary interest
appeared to be in military and
scientific research applica-
tions. In 1990, we, as broad-
casters, were discussing it as
a broadcast tool in the next
century. Today, we are seeing
equipment demonstrated and sold for the
production and transmission of HDTV.
Also, the FCC is fixing a time line for the
conversion of terrestrial NTSC to terres-
trial HDTV.

The development of compression
techniques needed to meet the 6 mhz
bandwidth requirement is progressing
rapidly toward a satisfactory status of
acceptance. Three years ago, we were still
confronted with the 12 mhz bandwidth

ish De
Telev
Answers an

problem, and very few people appeared to
be considering 9 mhz to be very realistic.

The time line put forth by the FCC
requires a standard to be agreed on during
the fourth quarter of 1993. This would
present the following scenario:

During 1994 and 1995, each station
that desires an HDTV license would be
required to file for a second frequency on
which to transmit HDTV. After the expi-
ration of this initial two-year window, it is

The Zenith-AT&T “Digital Spectrum Compatible™ high definition television system provides twice the
image has been processed through the Zenith-AT&T system, while the image on the right has been

unclear if a future window would ever
open for present NTSC broadcasters to
make application for such a license.

One facet of this dual frequency
scheme is the apparent desire of the FCC
to reassign the present VHF television
channels for land mobile use. The new
television assignments would most proba-
bly be located in the current UHF televi-
sion spectrum.

By 1998, each station granted a sec-
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horizontal resolution and twice the vertical resolution of conventional NTSC-TV images.
processed as conventional TV (NTSC).

ond frequency would be required to have
HDTYV on the air under the authority of
the new license. Between 1998 and 2008,
the licensee would be permitted or possi-
bly required to broadcast parallel on these
two frequencies. By the end of this peri-
od, traditional terrestrial NTSC would be
eliminated. The original license would

then be relinquished to the FCC.

In addition to the above licensing
activity, this same 15-year period would

require each broadcaster, supplier, and
consumer of programming to replace all
equipment necessary to produce and
deliver everything in the HDTV format.
By 2008, all television stations
would be transmitting in the high defini-
tion format. The conversion to NTSC in
the home receiver would happen initially
through the purchase of HDTV sets by
people who could afford to change early,
with others being replaced over the period

through attrition of NTSC sets.

At this time, the future is murky for
both broadcasters and consumers who
would be unable to afford or who elect
not to convert to the new technology. If
stations are required, as proposed, to
return their original license, it is obvious
that they would go out of business as a
television broadcast station. And as for
the viewers, they would not be able to
watch broadcast television at all.

Most of us can remember the conver-
sion from black and white to color televi-
sion. We simply watched television in
black and white until our sets died. Then,
if we could afford it or desired to pur-
chase a color set, we did so. For us as
broadcasters, it was pretty much the
same. Equipment was replaced either as
we could afford it or as we felt our indi-
vidual markets demanded.

Under the proposed plan, HDTV
conversion for us all will not be nearly as
convenient or open to choice. If the pro-
posed plan is followed, all NTSC sets
will, one day in 2008, simply cease to
receive because all NTSC
broadcasts will be gone.

Keeping Pace

The increased interest in
terrestrial HDTV by our gov-
ernment is probably due to a
fear that yet another develop-
ing technology will go to the
Japanese or the European
economy. This could place
these countries in control of a
developing technology.

In my opinion, several
questions demand analysis and
a response prior to embarking
on this aggressive and costly
project. Who is willing to pay
the additional costs the broad-
casters will be confronted
with? Will advertisers be inter-
ested in spending money to
produce expensive spots that
many viewers will not see
because they do not own the
necessary new equipment?
Are the cable operators inter-
ested in passing this improved signal, and
can they absorb the additional cost in
doing so? How will they recover their
investment? Will the cable subscriber pay
an increased monthly fee?

Are all of the program suppliers
ready to purchase new equipment to pro-
duce their program in HDTV so the
broadcast and cable stations can present it

The left

CONTINUED ON PAGE 14
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HIGH DEFINITION . ..
CONTINUED FROM PAGE 13

to the viewers? Will their clients be will-
ing to absorb increased production fees to
cover this increased over-
head? Are broadcasters
ready to replace most of
their plants to make this
timeline a reality? Or
possibly a better ques-
tion: Can most broadcast-
ers afford the conversion
under the constraints of
this proposed schedule?

In recent years, it
seermned that there was lit-
tle pressure from the
FCC to hurry along the
progress of other devel-
oping technologies. We
heard phrases like, “Let
the marketplace decide,”
and “Get the government
out of business through
deregulation.” Why not
let the marketplace de-
cide HDTV? What hap-
pened to deregulation?

I do not pretend to
have answers to these
questions or to under-
stand the whole picture.
But I do believe that we
need many of these ques-
tions addressed properly
to proceed in an orderly,
intelligent manner. I also believe that
through this questioning process, some
viable options will surface which will
present some very attractive alternatives
to make our conversion to HDTV more
palatable.

A Few Considerations

If we were to survey our viewers, we
would very possibly find that the majority
are quite satisfied with the current broad-
cast television quality and are not interest-
ed in what we, as broadcast professionals,
think is a greatly improved product. As a
member of the broadcasting community,
consider whether or not you would spend
$3000 to $5000 on a television set? Now
consider what segment of the general
public, not having our level of interest in
television beyond entertainment, would
pay these sums.

The “experts” predict the following:
an acceptable HDTV set will be available
to the public for approximately $1000
over the cost of today’s projection televi-
sion. In 1991, some 500,000 projection

sets were purchased. It seems reasonable
to assume that the same number of people
would elect to pay the extra $1000 for the
improved set.

If 500,000 sets represent 3 percent of
the consumer television market, what are

that has not been properly addressed.

As we know, public service is of
concern to the FCC. I believe there will
be a substantial group of viewers who,
strictly because of financial considera-
tions, will be unable to purchase HDTV

the remaining 97 percent going to do at
the end of the simulcast period? And are

At this time,
the future is murky
for both broadcasters
and consumers who
would be unable to
afford or who elect
not to convert to the
new technology.

we as broadcasters willing to give up

even 10 percent of our audience? This, in

my opinion, is a very important question

Digital Spectrum Compatible HDTV, the system developed by Zenith Electronics Corporation and AT&T,
was successfully tested at the Advanced Television Test Center (ATTC) in Alexandria, Va., in May 1992,
Arun Netravali (left), research director at AT&T laboratories, and Wayne C. Luplow, Zenith's division vice
president, discuss the system at the ATTC.

technology. These people need and de-
serve free television. Are we going to ask
them to return to radio for their informa-
tion, news, and entertainment? I think not.

Limited Enthusiasm

It appears that many equipment sup-
pliers are ready to begin to support the
conversion to HDTV. At this time, how-
ever, few are moving ahead with great
vigor, probably because there is still some
question concerning an HDTV standard,
not to mention whether there will be buy-
ers available. In other words, the financial
return on investment is in question.

It seems to me that the equipment
supplier is in the best position to realize
the quickest return on its investment and
should thus be the most willing to pro-
ceed. If the supplier is not interested in
risking millions of dollars, why should
the broadcaster or someone in the view-
ing public be expected to do so?

Speaking of risk, we were initially

CONTINUED ON PAGE 16

14

APRIL « 1993

RELIGIOUS BROADCASTING

Sulwioy es3puuez



NATIONAL RELIGIOUS BROADCASTERS

COMPREHENSIVE BENEFIT PLAN

Dr. David W. Clark

“One significant way NRB can benefit its members is by providing a quality
group health and life insurance plan at a reasonable cost. The NRB
Comprehensive Benefit Plan was established solely for the benefit of members.
NRB seeks no financial return, therefore every dollar paid in is available as
benefits to those who are members of the plan.

Many ministries and for-profit organizations have found that this plan offers the
most benefit for dollar invested. | strongly recommend that you make a
comparison of your present health insurance and what it can offer compared to
the NRB Comprehensive Benefit Plan.”

President, National Religious Broadcasters

Are Your Group Health Insurance Costs Getting Out Of Control?
Are You Tired Of Shopping And Switching Insurance

Arrangements?

Are You Interested In Establishing A Long Term, Mutually
O Beneficial Relationship With A Major Insurer Which Has A

Special Negotiated Arrangement For NRB Members?

(1]

"0

Then You Need To Contact The NRB Plan.

THE NRB PLAN OFFERS REAL VALUE

NRB sponsors a health insurance plan as a benefit to its
members. Benefits include Group Life. AD&D. and Group
Health Insurance. Also available are optional benefits
such as Dental, Prescription Drug Card. Disability In-
come, and Maternity Expense. The participating NRB
members receive outstanding insurance coverage at a
competitive price.

FINANCIAL STABILITY

The NRB Plan is fully insured by a major insurance
company. The rate structure for NRB members and their
employees reflects an overall favorable level of claims
which we believe is the direct result of the fact that a
Christian lifestyle promotes good health.

FLEXIBILITY
The NRB Plan offers a broad range of benefit arrange-

ments which permit each participating employer to
structure their program to suit their own special needs.
This flexibility in design includes a wide range of health
insurance deductibles and co-insurance levels. Preferred
Provider discount arrangements are also available in most
major metropolitan areas. Aegis Benefit Administrators is
available to assist you in achieving the proper balance
between benefits and cost for your group.

SUPERIOR SERVICE

Our insurer maintains a nationwide network of claim
representatives who are available to assist employers
and/or claimants with any matter related to the NRB Plan.
A toll free WATS line is available to Plan members for this
purpose. Plan members have indicated to us that the
overall services provided under the NRB Plan are second
to none.

If you would like to _find out more about the Plan, please contact:

AEGIS BENEFIT ADMINISTRATORS

George R. Martin CLU ChFC

P.O. Box 25504 - Little Rock, AR 72221

PHONE:
(501) 227-8181
(800) 432-8910
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HIGH DEFINITION . ..
CONTINUED FROM PAGE 14

told the cost to actually broadcast HDTV
would be 10 percent to 30 percent of
today’s cost. This was to include a sav-
ings in the electrical power associated

The increased
interest in terrestrial
HDTV by our
government is
probably due to
a fear that yet
another developing
technology will go to
the Japanese or the
European economy.
This could place
these countries
in control of a
developing technology.

with the transmitter operation. This, like
many things that sound too good to be
true, was.

In fact, it may be more costly to
broadcast the HDTV signal if we plan to
cover our present audience with the same
quality signal. This unexpected power
requirement appears to be created by a
spike that must be transmitted in order to
maintain the integrity of the digital signal.

Other costs include those for a trans-
mitter, local commercial insertion, tape
playback, live origination, and conversion
of the facility. This list does not consider
the other necessary items such as labor to
research the most favorable equipment,
installation costs, test equipment, reduced
productivity, and lost air time caused by
the inevitable “bugs” which result in
added expense and hours of frustration.
And if you are in broadcasting, you know
that this is by no means an exhaustive list
of the “hidden” costs.

According to the National Associ-
ation of Broadcasters’ (NAB) financial
analysis for 1991, even the top 100 mar-

kets have a bottom line profit margin
inadequate for moving immediately into
this new technology without some serious
reallocation of funds — and possibly
some promises on how they plan to see a
return on their investment.

Cable Concerns

Cable television is a very important
consideration in the HDTV conversion
process. In many areas, cable has
achieved a penetration rate exceeding 60
percent. At the 1992 NAB convention, a
cable representative noted that there have
been no “end to end” tests of the pro-
posed HDTV concept. Without such “real
world testing,” we are simply “assuming
the theory will work in the cable domain
as it does in free space.”

I have no information to support this
observation, but it seems reasonable to
believe that there would be a limited
interest on the part of cable operators to
pursue a new type of television when they

advertising on HDTV? Who is going to
be producing HDTV? Is the demand for
HDTY real or perceived?

Is it not possible that some interme-
diate steps might be taken to reach the
desired end result while avoiding some of
the risks, inconvenience, and frustration?
As with anything new, there is going to
be a “learning curve.” Is it really neces-
sary for us to jump into the deep end of
the pool, or is there a possibility of wad-
ing in slowly?

Unexplored Options?

There does seem to be another option
available which, at this time, does not
appear to be attracting much attention.
Why not transmit NTSC in the digital
domain as an interim approach, creating a
scenario similar to the black-and-white to
color transition?

Under the current plan, stations will
be required to broadcast simultaneous
NTSC in the analogue domain and

Zenith and AT&T made history when longtime National Basketball Association rivals, the
Chicago Bulls and the New York Knicks, squared off at Chicago Stadium in February
1992. The game marked the first live video production in the Zenith-AT&T HDTV format.
Above, Zenith engineer Jon Sesterhenn operates the HDTV camera.

are doing pretty well with the current one.
And considering the pressure they are
now under, I doubt that rate increases
would be looked upon favorably by the
operators, subscribers, or legislators.
Other nagging, more general ques-
tions also remain: who is going to be
watching HDTV? Who is going to be

HDTYV in the digital domain. Why not
initially, on this second frequency, con-
vert NTSC to digital? Under this plan,
broadcasters would, during the simulcast
period, place an analogue to digital con-
verter at the input of the transmitter on the
new frequency. The consumers would
only need to purchase and place a digital
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I believe there will be
a substantial group of
viewers who, strictly
because of financial
considerations, will be
unable to purchase
HDTYV technology.
Are we going to ask
them to return to radio
for their information,
news, and entertain-
ment? I think not.

to analogue converter at the antenna ter-
minals of their television sets. This is very
similar to the boxes currently in use by
the cable industry for non-cable ready
sets.

Digital broadcasting of NTSC would
achieve many of the desired results of the
HDTV conversion process, the most

important of which may be a greatly
reduced initial cost and financial risk.
Instead of equipment suppliers, broad-
casters, cable operators, and viewers
being required to expend a large amount
of money over a short period of time, the
conversion to HDTV would be a phased
project. And the viewer would still
receive a studio-quality, ghost-free, snow-
free picture and compact disk quality
audio — all great improvements over
what they receive today. These improve-
ments alone would likely be great incen-
tive for the television public to return to
watching the broadcast offerings.

Digital broadcasting is not new to the
industry. To view just the tip of the ice-
berg, we currently have digital video
effects, graphics, closed captioning, digi-
tal audio, and robotics at our disposal. We
have worked our way through these new
additions to our “tool box™ one at a time;
we have gone through the leaming curve
of each new tool. This same procedure
could be used in converting our facilities
to HDTV, one piece at a time as the
evolving technology, our budgets, and the
learning curve permit.

Philip Mowbray of WCFC-TV/Chicago Is the

president of the National Religious Broad-
casters Midwestern Chapter.

Zenith Electronics Corporation and GoldStar Company Ltd. have jointly developed a high-
definition video cassette recorder for home use. Zenith and GoldStar expect that the VCR
could be sold in the United States for about $1000 beginning in 1996. Shown with the pro-
totype HD-VCR are Jong Kim (left), principal engineer for GoldStar’s North American labo-
ratory, and Paul Snopko, Zenith’s manager of electronic systems research and develop-
ment.

UBULISOM BIUBYDARIUSZ

People Like

What

‘They're

Hearing...

“l love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.’ Angela Hicks; Edmond, OK

4. ..lcommend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life
Perspective.”  David ingram; F. Smith, AR

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective” has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

* L4
Pro-Life Perspective
For more information please contact National Right to Life,
419 Seventh Street, N.W. Ste. 500, Washington D.C. 20004
(202) 626-8817.
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Sciting Sail on

by Tom Felten

here’s nothing quite like catching a

I good wind in your sail when you’re

out on the open water. It’s much

like what Sports Spectrum is doing as it
rides a surging wind of sports popularity.

From its inception in 1990 with the

It keeps men and
women tuned to the
station so they don't

have to go elsewhere
for their sports news.
It enhances the
concept of the full
format Christian
radio station.

hour-long Sports Spectrum live weekend
program, this growing radio ministry of
Radio Bible Class (RBC) in Grand
Rapids, Mich., has drawn listeners and
stations by shedding new light on sports.
The weekend program, which airs every
Saturday from noon to 1 p.m. Eastern
Daylight Time, features a variety of
guests, including top athletes, coaches,
and sports doctors, who address the real
issues in sports and life. These guests are
committed Christians who seek to glorify
Jesus Christ in their words and deeds.
Behind the mic is the man with the
sports authority voice: Chuck Swirsky.
He may have an “encyclopedia of athlet-
ics” mind, but inside you’ll find a heart
that beats for sharing Jesus Christ. Chuck,
who is the sports director for WGN-
AM/Chicago, has merged two of his
loves — Jesus Christ and sports — into a

winning show that has nearly 200 stations
on its roster. Not bad for just two and
one-half years of cutting a wake through
the airwaves.

The SS radio ministry is comple-
mented by a companion — Sports Spect-
rum magazine. The magazine, produced
by Discovery House Publishers, a min-
istry arm of Radio Bible Class, reaches
out to people through
print much like the
radio program does by
radio signal.

Sports Spectrum,
the magazine, is a full-
color, Christian sports
publication that fea-
tures top athletes like
David Robinson of the
NBA’s San Antonio
Spurs, Barry Sanders
of the NFL’s Detroit
Lions, and Betsy King
of the LPGA. Readers
of all ages and demo-
graphics are attracted
to the magazine, mir-
roring the listening
audience of the radio
programs. The people
who listen and read dot
the whole sports spec-
trum and cover a wide
range of spiritual inter-
ests, too.

new: daily sports newscasts that triple the
fun for listeners — three two-minute
sports update reports every morning
Monday through Friday. Two more spots
can be heard on Saturday morning.

SS updates were previewed last year
when Sports Spectrum, working with
HCJB World Radio, Quito, Ecuador,
aired six, two-minute Olympic updates

The magazine and
the radio program work
together to provide this
eclectic demographic
group with sports information from the
Christian perspective. In the magazine,
you’ll find a column by Swirsky, occa-
sional complete station listings for the
programs, and other features pointing
readers to their radio dials.

Tacking On a New Program

But now Swirsky and the rest of the
gang, including producer Ken Van
Prooyen, have whipped up something

Chuck Swirsky is the sports director for WGN-AM/Chicago
and the host of the newly developed Sports Spectrum updates
based in Grand Rapids, Michigan.

each day, Monday through Saturday, and
three updates on Sunday during the 15
days of the Summer Olympics in
Barcelona, Spain. More than 200 stations
in the United States aired Olympic news
and interviews with Christian athletes
from the Games. Producing the Olympic
updates was an exciting challenge for the
Sports Spectrum team.

Swirsky is admittedly excited about
the newest updates, which debuted
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the S8 Update

January 4. “I’'m excited because it brings
total sports coverage to Christian radio
stations around the United States,” he
said. “And it allows the audience to have
a wider grasp of what’s happening in
sports. [Also], they can learn more about
different Christian athletes who are in the
news. It keeps men and women tuned to
the station so they don’t have to go else-

Yes, it’s something different. But SS
updates are similar to the Saturday pro-
gram in that they both are clipping right
along, acquiring an ever-swelling wave of
stations. After a few months, the SS
updates already had 60 stations airing
sports news with a Christian twist. From
Phoenix to Honolulu, from Houston to
Rochester, N.Y., cities across the country

have picked them up.

Ken Van Prooyen is the manager of technical services at
Radio Bible Class in Grand Rapids, Mich., and the producer
of Sports Spectrum.

where for their sports news. It enhances
the concept of the full format Christian
radio station.”

The SS updates can best be summed
up by the following characteristics:

« Sports headlines covering the wide
spectrum of athietics.

+ Fresh insights into the world of
Christian athletes.

e Sports commentary from the
Christian perspective.

Gordon Wassen-
aar, RBC’s agency
manager, says the fol-
lowing about his latest
program addition: “The
stations that are picking
up the updates are very
pleased. Even though
we are reporting hard
sports news stories,
Chuck is taking the
opportunity to focus on
different athletes and
their commitment to
Christ. It’s also a
tremendous opportuni-
ty to bring listeners
closer to the activity of
the Sports Spectrum
weekend program.”

Wassenaar went
on to say that the
updates and the week-
end program are sepa-
rate, independent pro-
grams with a natural
link: sports and Chris-
tianity.

All Hands on Deck

Another tie between the two pro-
grams is Ken Van Prooyen, who wears
the title of manager of technical services
along with his Sports Spectrum produc-
er’s hat. Swirsky often refers to Van
Prooyen “spinning the dials™ at the close
of the weekend program as he recognizes
the men and women who have helped
produce the program.

“Without Ken Van Prooyen, we

don’t have any updates, we don’t have
any Sports Spectrum weekend. It’s as
simple as that,” declares Swirsky. “[Ken]
is the instrument, probably the hardest
working individual I have ever been
around in or out of radio. He loves chal-
lenges and gets all of this done because
he loves the Lord.”

That’s high praise from a man who
routinely works more hours in one week
than most people work in two. But
Swirsky and Van Prooyen share more
than just sleep deprivation; they share
expertise. Swirsky knows sports. Van
Prooyen knows the technical side of
broadcasting.

This “dynamic duo,” along with
other members of the Sports Spectrum
work team — a group of individuals
working in varied functions for the S§
ministry — planned the updates formula
over the course of one year. The biggest
challenge confronting the team was the
fact that Radio Bible Class, with all of its
equipment and studios, is in Grand
Rapids, and Swirsky, with all of his
sportscasting ability, is in Chicago.

Van Prooyen worked countless hours
devising a way to bridge the considerable
miles between the hometown of Gerald
Ford and the Windy City on the shores of
Lake Michigan. He needed a process to
let Swirsky access resources at RBC from
his home studio in Wheaton, IIl.

Some invaluable assistance came
Van Prooyen’s way in the person of Greg
Praniewicz, chief engineer of the RBC
radio and television department. The two
“techies” put their heads together and
implemented a system which utilizes
Swirsky and the Sports Spectrum crew
along with The Associated Press wire ser-
vice.

The AP service is received at the
RBC offices in Grand Rapids. Swirsky
accesses the wire by a modem which
allows him to dial directly into the RBC
computer carrying the latest sports news.

CONTINUED ON PAGE 20
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SETTING SAIL...
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Swirsky is also able to dial into another
line that allows him to access and operate
a DAT recorder within the RBC confines.
This DAT machine records audio actuali-

“leading people of all nations to faith and
maturity in Christ,” which is a portion of
RBC’s guiding principles statement. By
remaining lean, the SS team strives to be
an example of good stewardship.

The reduced crew — with one mem-
ber living in a different time zone — pre-
sents technical challenges that have trou-

bled the waters from time to time, but the
updates are becoming increasingly easier
to produce as they are becoming increas-
ingly popular to air.

On the Horizon
Van Prooyen and company is not an
easy team to satisfy. There is a constant
striving to improve

the quality of the S§
updates. Recently, the
team asked compos-
er/arranger Steve
Milliken, best known
for his work in co-
writing and arranging
many of Ray Boltz’s

songs, to compose
new theme music for

RADIO BIBLE CLASS STUDIOS CHUCK SWIRSKY'S STUDIO
AP Wire Servico ReC Chuck's Chuck’s
Wire [] CGomeueer Wire Servic Tonnecton via standard 1ocal Gl Up 80rvice Wirs Service |- Computer
Sewvice Modom
Satellite Roel Tape Microphones
Recerver Record/Play Record Chuck's
Carnt Microphone
| T
AP AP Audo Siresins SWS6 Connection via MCI or ATAT SON Audio SON
Audio Program e Two = Send Recere P Board . Send
Switched Data Networks
T
/ T \ Reel Tape ':'m-
Recorder nterface
DAT Machine DAT Machine Additonal
Record/Play Record/Play Sources
DAT Machine DAT DAT Remote
Record Playback ) Playback
Control Control Control

Sports Spectrum.

The result has
been a fresh, contem-
porary sound that
“sounds like sports.”
The “stinger,” which
announces an upcom-

LOCAL RADIO STATION o .

ing update, is a fast-

Transmission The o0 .
Faciites f— Listenor paced, positive bit of
—— —T music that commands
ol I s Control attention and is also
T memorable. It is little
STANDARD NEWS FACILITIES soveietiucd changes like these

Sports Spectrum Updates
Production & Distribution

that will make the
updates a better and
better reason for lis-
teners to leave their

ties from the AP audio wire, some of
which Swirsky blends into his sports
update mix.

After putting together and editing a
set of S§ updates in his home studio,
Swirsky simply dials a crystal-clear ISDN
line — set up with the telephone compa-
ny by Van Prooyen — and sends the
updates out to the Christian Broadcasting
Network (CBN) in Virginia Beach, Va.,
for satellite distribution.

While it may appear to be a one-man
band, in reality it takes all hands on the SS
deck to make this operation sail. For
instance. Rob Bentz, assistant producer
for Sports Spectrum, helps Swirsky by
watching the AP wire during the day,
scanning it for interesting sports material.
Bentz also assists with copy writing when
it is time to produce the updates in-house.
Brian Hettinga, host of RBC’s Campus
Journal radio program, is the smooth,
flowing voice that fills in for Swirsky
when he’s on assignment.

This streamlined production team
allows more investment in other areas of

The reduced crew —
with one member
living in a different
time zone — presents
technical challenges
that have troubled the
waters from time to
time, but the updates
are becoming
increasingly easier to
produce as they are
becoming increasingly
popular to air.
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