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High Adventure Ministries
YOU CAN REACH THE WORLD THROUGH RADIO!

CHINA - SI CHUAN PROVINCE

Dear H.S. Radio Broadcaster, dear bros and sisters.

Good wishes! On June 15, 6:00 pm, [ received your
broadcasts. Everyday. besides the Central Broadcast
& Province Broadcast, [ will stay near the radio from
5:00 pm to 12:00 mid-night to listen to your station
to listen to all the bros and sisters preaching the
gospel of Jesus Christ. I'm very touched by vour pro-
grams and your songs. | hereby thank you for your
teachings and help. To tell vou sincerely. when you
preach and tell us to say the sinner's praver sentence
“ by sentence. | followed and now I'm a Christian. May
ey the Lord be with me forevermore.
Mark Gallardo-VOH The Americas Ruben Cabral-VOH China/Asia

I often listen to your radio programs and I enjoy them very
much. | have found out about Jesus Christ and about Christianity
through your radio station “Wings of Hope.” I especially enjoy the
Bible study. I am 40 years old, I am blind. and I live with my family.
Because I am blind. I cannot go to the Church. So those people like
me who have physical problems are grateful to you for the radio
programs. The Christian radio stations are a must to have for us. |
listen to you every day at 1800 Moscow time, on 25 metres. The
reception is very good. [ want to convey my gratitude for the radio
station and to all the programmers.

May God bless you.

Viauslav Petchelkin (Russi .
] UGS Rercheli iy (R ssia) See us in Booth #517
Voice of Hope Staff-Holyland Broadcast Outreach at NRB ’94

Voice of Hope International Radio Network
reaching 203 nations with the Gospel of Jesus

Call today to place your broadcast and reach the world

» Voice of Hope — To all the Americas - 17.775 mHz » Wings of Hope — Russia and Europe - 11.530 mHz
Shortwave (KVOH-Los Angeles) Shortwave

* Voice of Hope — Holyland - 945 AM » Voice of Holy Spirit — China and Asia - 9.830 mHz

» Prince of Peace — Holyland - FM 104.5/FM 105.1 (KHBN-Palau)

* King of Hope — Middle East - 6.280 mHz * Voice of Hope — India and Indonesia - Sign by Dec. 25
Shortwave (Circle 103 on Reader Service Card) KHBN-Palau)

Call Ralph McDevitt collect and place your own program today. (805) 520-9460 - FAX (805) 520-7823

High Adventure Ministries ¢ P.O. Box 7466 * Van Nuys, California 91409
(Circle 103 on Reader Service Card)
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SHARING NEWS OF GREAT JOY

In this season of rejoicing, Religious Broadcasting
celebrates the good news from which does flow the
messages of all who call themselves Christian broad-
casters. And, beginning on page 10, the focus turns
specifically towards television, in all of its diversity
and with all its opportunity.
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David Clark

Signing On

Several emerging trends which will
change television in America and im-
pact Christian television in significant
ways in the remainder of the *90s are
becoming clear. The fragmentation of
the audience, which began with the
growth of cable in the past two decades,
will continue, and cable systems will
still offer more program options to the
audience.

By the end of the decade, television
may resemble radio today with narrow
formatting of channels reaching a very
specialized and loyal audience. This will
make it more and more difficult to reach a mass audience with asingle channel. Television
programs, such as specials currently designed to reach a large audience, will need to be
targeted more precisely to the audiences delivered by each channel.

In many ways, this could prove beneficial to ministry programs. The main issue
raised by such “narrow casting” is whether narrowly targeted programs will deliver
viewers open to the Gospel.

In 1990, infomercials accounted for the sale of $2.6 billion in products. An estimated
70 percent of the revenue was from broadcast television and the balance from cable.
Production and airtime costs combined are estimated to be about $800 million. More and
more well-known product manufacturers are testing informercials. While only one in ten
is highly profitable, 40 percent are estimated to break even. The production values of these
programs will continue to improve significantly and some will emerge as real competitors
for audience.

The appetite of infomercials for airtime may make it more difficult for ministry
programs to purchase time. But this may be
offset somewhat by infomercials directed
to Christian viewers.

There is historical precedent for this
approach in the launching of Word Pub-
lishing. In its early days, half-hour pro-
grams featuring Christian artists to recruit
members for a record club helped fuel
Word’s rapid growth in Christian music. A Federal Communications Commission (FCC)
ruling, which required stations to log such programs as commercials, ended these
programs.

I see no reason why such programs will not work today on cable. Already some
ministries are finding the sale of tapes proves to be a more effective fund raiser in
supporting television programs.

Emerging interactive capabilities may prove to be a boon to organizations seeking
to raise friends and funds. It will be possible to target groups of homes as small as 15 or
less with specific programs. Combined with direct mail, telemarketing, and home fax
machines, Christian organizations may have entirely new ways to build relationships with
viewers. Initially costs may prove to be a major limitation of this new technology.
Christian ministries must keep abreast of these developments and be prepared to test this
new technology as soon as it becomes feasible.

Christian television will become more diverse in contentand deliver larger audiences
in the next decade. Family oriented programs similar to those already being produced for
children are likely. Some of these programs will be commercially sponsored.

CONTINUED ON PAGE 42

David W. Clark is
chairman of NRB
and president of
KMC Media Inc.,
in Dallas.

Television In The '90s
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Readers’ Reactions

Faimess Doctrine
Not So Fair

Dear Editor:

In the October 1993 issue of Religious
Broadcasting, Joe Brazeal wrote a master-
ful and scholarly article on the “Fairness
Doctrine: Past and Future, Airing Our Dif-
ferences.” By prayer, by Christlike conver-
sation with our congressmen, and by care-
ful explanation to our listeners, we must all
do everything we possibly can to oppose
the renewed effort by some liberals in Con-
gress to stifle free speech.

The Gospel is an offense to the unre-
generate, but it is not the only target of the
misnamed Faimess Doctrine. Many U.S.
presidents and congressmen have been
wounded by the broadcast industry and
would like to see some criticism silenced.
The liberal establishment would like to
“crush Rush” [Limbaugh]. However, Harry
Stein warns us in TV Guide that “though it
may sound reasonable, the ‘Fairness Doc-
trine” has always been about unfairness, the
attemptofthose in powertomute nettlesome
critics” [September 30 issue].

New York Governor Mario Cuomo
and other liberal political leaders and pub-
lishers are now beginning to warn the snake
ready to bite the conservative right can also
bite the radical left. What if millions of fans
who have a crush on Limbaugh demanded
equal time for their conservative views on
the 15,000 secular radio and television sta-
tions which program the dominantly liberal
views of NBC, CBS, ABC, and CNN?
Christians have already sent over 30 mil-
lion letters to the Federal Communications
Commission (FCC), based on a hoax peti-
tion [allegedly stating atheist Madalyn
Murray O’Hair wanted to get religious
broadcasting off the airwaves), even when
we begged them not to. The millions of
supportersofissues programmers like James
Dobson, D. James Kennedy, Beverly
LaHaye, Pat Robertson, Marlin Maddoux,
and a host of others, could easily generate
30 million or more demands on the FCC for
equal time or access to the liberally owned
and operated stations. What a nightmare
that would be, both to the religious right and
the radical left, with no time left for the
moderate middle.

Politics makes strange bedfellows. Lib-
erals in the media may yet join forces with
conservatives in the media to extend the
constitutional guarantees of freedom of the
press and free speech to broadcasting as

well as the print media.

Paul Hollinger

general manager
WBYN/WDAC Radio Company
Lancaster, Pa.

Canada Opens
Opportunities For
Broadcasters

Dear Editor:

We are reading Religious Broadcast-
ing and Christian music research (“What
Have We Learned About Christian Mu-
sic?” March ‘93) with great interest since
we anticipated the legalization of Christian
radio and television stations in Canada.
[Editor’s note: See “Media Focus” for
related article.] Now we at the Christian
Institute of Broadcasting (CIB) look for-
ward to training students for those stations
in Canada as well as for our role in supply-
ing syndicated programming for radio and
consulting services for Christians without
radio broadcast experience.

I was surprised to read how few Chris-
tians in the United States stay tuned to
Christian radio and how many are not even
aware that such music exists. It strikes me
you could learn from secular media, which
isall we’ve had in Canada until now. Chris-
tian music and book publishers should be
advertising or promoting co-op dollars for
advertising through the retailers even ifit is
on a “per enquiry” basis like secular pub-
lishers do. They should also be partnering
with television and movie producers to
have best-sellers cross over to film. Musi-
cals could be produced and would give
greater depth to the musicals’ songs when
played on the radio. But even if movies
contained singles from the Christian music
charts, you would get greater exposure for
the music. And many weak Hollywood
films have been saved by the addition of
contemporary hits.

Personally, I believe God wants such
productions, based onreal-life stories, with-
out fiction, as there is a hunger and a need
for people with and without faith to rightly
understand what God has done and is doing
in society.

W. Patrick Bestall
director, CIB

Open Word Bible College
London, Ontario

Different View On
Why Program
Radio Dominates

Dear Editor:

[ could scarcely believe my eyes when
I read David Clark’s “Signing On” in the
September issue of Religious Broadcast-
ing. His conclusions as to why program-
oriented radio still dominates should have
been obvious — stations might have to
actually hire a sales force and sell real
commercial time. It’s so easy to sell time to
“Dr. Yahoo” and not have to worry about
whether the local [stores] will buy enough
time to even [be on the air] the next morn-
ing.

Second, [ seriously doubt the assertion
that the audience is making decisions about
what is heard on Christian radio. I know of
a station [having] all the advantages — it’s
been around practically since God made
water, a full power FM and high power AM
both with mid-dial positions ripe for . . . a
decent CCM format. This station has never
done any serious music research . . . [and]
experience tells me this is the rule rather
than the exception.

Thirdly, those attempting to put music
stations on the air are often shooting for full
power FMs. Try pricing one of those and
you’ll know why there aren’t too many of
them pumping out the latest from Rachel
Rachel. Trouble is, most don’t know how
good an AM station can sound . . . [with a]
good audio. . . . Most existing AM’s don’t
seem to want to try. I will say I’m heartened
stations are opting to be more picky . . .
about the programs it does air. Maybe pro-
gram-oriented Christian radio won’t go
away entirely by 2000, but hopefully ones
like in my first paragraph will be casualties.

Name withheld by request

Please Address
Letters To:
Readers’ Reactions
Religious Broadcasting

7839 Ashton Avenue

Manassas, VA 22110

Fax: (703) 330-7100
Letters must be signed to insure publication
and limited to 250 words or less. Religious
Broadcasting reserves the right to edit all
material for length, grammar, and style. Reli-
gious Broadcasting will not print material
containing personal attacks, insults, or other-
wise libelous statements.
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People Like
What
They're
Hearing...

“l love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.” Angela Hicks; Edmond, OK

“...lcommend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life

Perspective.”  David Ingram; Ft. Smith, AR

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective’ has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

* *
Pro-Life Perspective
For more information please contact National Right to Life,
419 Seventh Street, N.W Ste. 500, Washington 0.C. 20004
(202) 626-8817

(Circle 163 on Reader Service Card)

Tuning In

One ofthe results of the recent changes
toNational Religious Broadcasters’ (NRB)
Constitution and Bylaws was the addition
of an important component of our corpo-
rate life as an association. We have long
pointed to our goals of protecting the air-
waves of our nation for the proclamation
of the Gospel as well as fostering and
encouraging high standards in our indus-
try leading toward excellence.

Dr. E. Brandt Gus-
tavson is presi-
dent of National
Religious Broad-
casters and pub-

Now through the 1993 revisions, we lisher of Religious
have added this point: “To foster and Broadcasting
magazine.

encourage fellowship in our common faith
in Christ through the electronic media and
especially among our members.”

It is clear NRB is doing exactly that. The fall is the season for our regional chapter
conventions and though geographically scattered, the same spirit of camaraderie prevails in
each chapter.

In July, I participated in the Southwest Chapter Convention in Dallas at the Harvey
Hotel near the Dallas/Fort Worth airport, the meeting site for several years. Once again, Phil
French and the chapter’s executive committee formulated an excellent program featuring
Dr. Gene Getz, violinist Maurice Sklar, and Chuck Bolte as well as the chapter’s annual
auction.

The Southeast Chapter met in Clearwater
Beach, Fla., at the Adam’s Mark Hotel situ-
ated right on the beach of the Gulfof Mexico.
Al Sanders was the featured speaker, and
Frank Boggs provided music with his beau-
tiful, mellow bass voice.

Almost overlapping with the Florida
convention was the Western Chapter con-
claveinColorado Springs, Colo. Peoplecame
early for the Focus on the Family dedication
{which was an outstanding success) and then
stayed for the convention, which opened
with an auction with most of its proceeds
earmarked for the Al Sanders Scholarship

NRB Encourages
Fellowship With
Regional, National
Conventions

E. Brandt Gustavson

Fund.

Ialso attended the Midwest Chapter Convention in Arlington Heights, Ill. There Pastor
Erwin Lutzer and The King’s Carollers of Songs in the Night kept our rapt interest. Several
of us — David Mains, Jerry Rose, Lutzer, David Clark, and myself — were asked to speak
about God’s timing in our lives at the opening session dinner and we moved from table to
table, like a progressive dinner, sharing.

Then came the Eastern Chapter Convention to round out my season of chapter visits.
The convention meets at the Sandy Cove Bible Conference in North East, Md., each year.
Sarah Utterbach, Damaris Carbaugh, Ron Hutchcraft, Alex Leonovich, Chip Grange, and
Pastor Leslie Holmes were among the program participants. [ came away from the full
program of helpful information and rich blessings rejoicing at the warm-hearted “delicious”
fellowship there is in NRB. There seems to be such a refreshing breath of God sweeping over
us and [ cannot imagine how we could be more blessed.

As president of NRB, I have the opportunity of addressing each chapter convention
about NRB affairs. | also have the privilege of meeting many members and friends of our
organization. These conventions are a good opportunity for the exchange of ideas — much
better for me than NRB’s annual convention where I am often pulled in too many directions
at once.

We have an enemy who would defeat us ifhe could. But, the Lord is molding us in sweet
fellowship, and we certainly will stand together against the wiles of the devil.®s
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Washington Watch

Congressional criticism of the “home
shopping” formatemployed by some broad-
cast television stations has led the Federal
Communications Commission (FCC) to
consider reapplying commercial limits to
all television broadcasters. The commis-
sion recently opened an inquiry regarding
the need for new commercial restrictions
and the form such limitations might take.

The inquiry marksthe FCC’s first foray
in almost a decade into the difficult legal
issues surrounding regulation of commer-
cial time directed toward general audiences.
(In contrast, the agency has strictly en-
forced commercial restrictions placed on
children’s programming by the Children’s
Television Act of 1990.) The commission
has not been extensively involved in over-
sight of radio and television commercial
practices since 1984, when the FCC ap-
proved major “deregulation” of broadcast
stations. While the new proceeding is wide
ranging with respect to television, it does

FCC Examines
Need To Limit
Commercial Time
On Television

Richard E. Wiley

not involve radio at this point.

The issue emerged from congressional
debates over the mandatory carriage provi-
sions of the Cable Television Protection
and Competition Actof 1992. Inlegislative
discussions prior to enactment, several
members expressed displeasure with the
home-shopping format and questioned
whether stations using the format deserved
the benefit of “must-carry” status.

Rather than undertake prolonged de-
bate over the matter, Congress directed the
agency to consider whether, for purposes of
must-carry protection, “broadcast televi-
sion stations that are predominantly used
for the transmission of sales presentations
or program-lengthcommercialsare serving
the public interest, convenience, or neces-
sity.”

Although these stations attracted no-
table controversy, they appear to be rela-
tively few in number. According to data
provided earlier this year by the Home

Shopping Network, 105 stations carried the
network’s home-shopping programming for
at least a portion of the broadcast day — a
figure which represents fewer than 10 per-
cent of the total number of commercial
television stations now licensed.

In July 1993, the commission re-
sponded to the Cable Act directive by con-
cluding that home-shopping stations did
qualify for must-carry rights. However, at
the same time chairman James Quello indi-
cated he favored opening a separate FCC
proceeding to address the broader concerns
expressed during the Cable Act debate with
respect to television stations’ commercial
practices. By conducting a distinct, more
general re-examination of the commercial-
ization issue apart from mandatory carriage
issues, the agency also would help to elimi-
nate one basis of legal attack on the must-
carry rules, Quello stated.

Before 1984, the commission — and
its predecessor agency, the Federal Radio
Commission— had an unbroken history of
restricting or discouraging broadcasters
from devoting “excessive” time to com-
mercial matter. The policy was based on the
perception that, as the FCC explained in
1960, excessive commercialization
“subordinate[d] programming in the inter-
est of the public to programming in the
interest of its salability.”

Restrictions varied over the years, but
a central provision usually involved some
limitation on the number of minutes per
clock hour a broadcaster could dedicate to
advertising. However, at the same time the
agency was reluctant to establish rigid caps
on commercial time. Thus, the rules in
place before deregulation included “staff
processing guidelines™ that, in effect, in-
duced television broadcasters toairno more
than 16 minutes of commercials per hour.
(In practice, broadcasters at the time gener-
ally aired less than 11 commercial minutes
per hour during their programming day.)

In addition, licensees prior to deregu-
lation were required to maintain detailed
programming logs, in part to substantiate
claims of compliance with the commercial
guidelines. The FCC also banned the broad-
castof program-length commercials, which
were defined as program segments “so in-
terwoven with, and in essence auxiliary to
the sponsor’s advertising” that they
“constitute[d] a single commercial promo-
tion for the sponsor’s products or services.”

Asapart of the 1984 deregulation, the
advertising time guidelines and the ban on
program-length commercials were elimi-

Richard E. Wi-
ley is a former
chairman of the
Federal Com-
munications
Commission
and is general
counsel for Na-
tional Religious
Broadcasters.
Hewas assisted
in the prepara-
tion of this ar-
ticle by Rose-
mary C. Harold.

nated, and the program logging rules were
replaced by the current obligation to main-
taina“program/issues” list. The FCC deter-
mined that market forces, rather than regu-
lation, would work best to control commer-
cial levels.

It is not clear that the agency’s new
inquiry will alter that conclusion. In a sepa-
rate statement accompanying the release of
the inquiry, chairman Quello noted “the
notion of what may be considered ‘exces-
sive’ advertising has changed over time.”
He also said the competitive nature of the
current video marketplace suggests “the
commission’s interest in preventing over-
commercialization is far different today
than we may have considered necessary in
the past.”

The text of the inquiry asked
commenters to address whether, and in
what specific ways, an excess of commer-
cial programming mightdisservice the pub-
lic. The FCC questioned whether its old
distinctions between commercial and non-
commercial matter would still be relevant,
given the various forms of commercial
programming now being broadcast. With
respect to program-length advertisements,
the agency asked whether the old ban should
be reinstituted. The commission also asked
for analysis of the implications raised by
recent Supreme Court decisions on com-
mercial speech.

One unknown variable in this pro-
ceeding is the approach that may be pre-
ferred by Reed Hundt, President Clinton’s
nominee to succeed Al Sikes as permanent
FCC chairman. As of this writing, Quello
continues to serve as temporary chairman
pendinga full Senate vote on Hundt’s nomi-
nation. The issue of reimposing commer-
cial restrictions on television broadcasters
did not arise during Hundt’s September
confirmation hearing. ®s
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by Elizabeth J. Guetschow_—_______

Tuesday morning in August, two

members of the local Future Farmers
of America (FFA) were scheduled to
shoot a public service announcement
(PSA) in the studio of WAZT-TV, a Low
Power Television (LPTV) station nestled
in the Shenandoah Valley.

Later in the day, the students, wear-
ing their trademark blue corduroy jackets,
stood around a monitor in the production
control room, raptly watching themselves
on the screen, anxious to assess their per-
formances.

To be sure, such purely wholesome
community involvement seems appropri-
ate at WAZT, where general partners —
and just plain lovely people — Art and
Ginny Stamler make everyone feel at
home, where the Shenandoah County Fair
is an event to rival anything offered inside
the Beltway, and where there is nearly
always a miracle in the making.

It was quite typical that, on a muggy

Where Ye Are Planted, There
Shall Ye Bloom

If WAZT can be described as a
small, family-oriented, Christian televi-
sion station, it certainly cannot be
described as uninvolved or irresolute. As
the only independent television station in
the central Shenandoah Valley, WAZT
takes seriously its commitment to God
and community, offering 24-hour family-

1o have had this
experience has been
an occasion to prove

the faithfulness of God
to His nature.

focused programming, a complete in-
house production facility with digital
optics (“You can,” stresses Art Stamler,
“be a Christian station and still be state-
of-the-art”), on-location commercial and
production facilities, and a full program
schedule on several area cable systems.
Today, eight years after WAZT’s
first broadcast, Art and Ginny Stamler are
familiar and respected faces in the com-
munity to which they have endeared
themselves — Art with his no-nonsense
yet gracious manner, and Ginny with her
maternal nature and her way of respond-

ing to good news with
“Well, bless God.”

But the terms of Art
and Ginny Stamler’s endear-
ment to the community and
to their station — one to
which they have devoted
their lives, financial and oth-
erwise — tell a familiar tale
of life in Christian broad-
casting, for when the
Stamlers first appeared in
Woodstock with the inten-
tion of starting a Christian
station, they were welcomed
by almost no one.

On the O
You Shall

“Satan blinds men’s

minds and causes them to
become rigid in their under-
standing of things and cold
toward one another,” says
Ginny Stamler, whose com-
ments on WAZT and a host
of other related topics were
punctuated by the sound of
her husband typing — and
later reading over — the
evening newscast in his
adjoining office.

In the station’s early
days, area businesses were
antagonistic toward WAZT’s
religious orientation, and
area churches viewed it as
financial competition, fearing
church members would redi-
rect their giving away from
the local church, toward the
station.

Ultimately, though, the
Stamlers’ marked determi-
nation to serve their commu-
nity — which included giv-
ing prime-time slots to local
preachers, not charging area
ministers for production
time or costs, providing
local newscasts twice daily,
and doing public service announcements
for community organizations and causes
— brought them to a place of relative
acceptance and respect.

“A presence in the community is the
lifeline of a station,” says Harold Wutzal,
WAZT’s production manager and pro-
gram director, who adds that attracting
community advertisers is difficult if a sta-
tion otherwise ignores the community.

Community involvement, notes Art
Stamler, also means “being sensitive to
the needs of the area when it comes to
witnessing.” WAZT’s programming
schedule, for example, includes some
Spanish programs aimed at reaching the

WAZT's Bill Shiflett, Alan Arehart, and Ginny Stamler (left to right)

area’s English as a Second Language
(ESL) population.

A Darker Opponent

Having overcome many of the com-
munity’s objections to their presence, the
Stamlers note that they must constantly
be aware of a less tangible opponent
whose influence is manifested in occa-
sional instances of satanic and occult
activity. “Just like any other area, there
have been active occult practices that
have left evidences in some houses that
have been ransacked — satanic symbols
and so forth,” notes Ginny Stamler.

“I don’t know of anything that’s par-
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ther Side,
“Find Joy

“The other day, my
daughter was invited to the
local motel by a woman
who said that only the most
intellectual were being
invited to these meetings
and that at the last one, they
had called up the spirit of a
dead Indian,” Stamler says.
“These pecple don’t under-
stand what they’re into.
And so, part of the reason
for being [on the air] is to
educate [about] what the
Word of God really does
say, and then the Holy

cover the Shenandoah County Fair at a remote facility.

ticularly come against us, [but] when we
came up here, we went to get a tower site,
and the people just rose up and said, ‘We
don’t want you here,” " she recalls. “It
was in a church that we had this meeting,
and when [ stepped out into [it], I felt like
I hit a brick wall. I didn’t know anything
about witchcraft, and I'm one of those
people [who] says if you don’t give place
to the devil, he’s not around.

“It took some years for me to find
out what effect the occult has on the lives
of people and how they can, if they’re not
regenerated, be tools of Satan,” Stamler
says. “They can work the devil’s work
without really meaning to.

Spirit can get a hold of peo-
ple and change hearts. This
is just ignorance. That’s all
in the world it is.”

WAZT’s chosen meth-
od of dealing with such
ignorance-driven opposi-
tion has been, simply, to
tell the Truth. Scriptures
such as Deuteronomy
18:10,11 — “There shall
not be found among you
anyone who makes his son
or daughter pass through
the fire or one who prac-
tices witchcraft, or a sooth-
sayer, or one who interprets
omens, Or a SOrcerer or one
who conjures up spells, or a
medium, or a spiritist, or
one who calls up the dead”
— were, in one instance,
read at the end of the
evening newscast each
night during a Halloween-
oriented festival held by a
neighboring town.

“For the whole week
of this festival,” Ginny
Stamler recalls, “at the end
of the news, Art [read] a
Scripture, just telling the
Christian community this is not some-
thing they ought to participate in.”

The battle against the enemy of all
light and truth is not unique to WAZT.
Stamler notes that if there is one opposing
force faced by all Christian broadcasters,
regardless of size, experience, or
resources, it is “always the prince of the
power of the air if you have Christian wit-
ness on the airwaves at all. But remem-
ber: he’s the prince, he’s not the King.”

Casting the Net

With 24 hours a day of time to fill,
WAZT has employed an array of pro-
grams designed to attract all ages within

the “family-oriented” framework. Many
of the time slots throughout the week fea-
ture markedly religious programming —
The 700 Club with Pat Robertson,
Believer’s Voice of Victory with Kenneth
Copeland, Hour of Power with Robert
Schuller.

But other programming selections
point toward WAZT’s desire to draw in
unbelievers and then present them with
the Gospel. WAZT’s Saturday program-
ming schedule, in particular, deliberately
emphasizes secular programs, from
Winnie the Pooh to This Week in Baseball
to Fishing the West to a carefully selected
Saturday night movie.

“With the secular programs that we
have integrated into Saturdays, we are
attempting to draw the men of the house-
hold,” explains Stamler. The real strategy

If you want to get on
a local cable system,
serve that community.

in Saturday’s line-up surfaces in the
Christian witness and teaching programs
which immediately follow WAZT’s secu-
lar offerings.

Program director Wutzal notes that
the process of selecting programming,
which begins in February for the new fall
season, involves a “weighing of many
different factors.” Wutzal, who came to
WAZT with a background as the senior
features editor for the Christian
Broadcasting Network’s 700 Club, notes
that syndication is a key link in the sta-
tion’s overall formula, one which man-
dates that the station must have an audi-
ence with which to share the Gospel, pro-
gramming to attract the audience, and
syndication to provide quality, entertain-
ing programming.

And therein lies the problem: of
those behind the syndication process,
Wautzal says, “Their standards are not our
standards. We have to walk a very fine
line. It really helps to be a person of
prayer.”

Wutzal adds that programming also
affects the station financially, explaining
that a “sellable schedule” helps overcome
advertisers’ objections. Sometimes, how-
ever, the objections come from the pro-
gramming distributors themselves who are
unwilling to enter into a contract agree-

CONTINUED ON PAGE 12
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ment with an LPTV, religiously oriented
station in a small market. “So, you just
write them off, pray for them, and go on.”

A Long, Winding Process

*“We’re in the heart-changing busi-
ness. That’s why we’re here. The rest of
it’s incidental,” says Ginny Stamler, who
does sales, producing, directing, writing,
and public relations for WAZT. For the
Stamlers, the journey into that business
began with obedience to God’s direction
for their lives.

“If God tells you to do something,
you better go do it, whether your mind or
your finances {say] you can or you can’t,”
Stamler says. “If you hear from God
about it, go do it. If you do not hear from
God about it, don’t do it in the flesh,
because what you will have may even be
successful, but it will not satisfy the heart.
It will not give you the joy of the Lord.”

Other steps in the process were more
pragmatic: finding a tower site (Stamler
has a file on sites where WAZT was
rejected); locating an accommodating
building (WAZT is housed in a converted
clothing factory which the Stamlers found
to be “ideal for operation™ and regard as a
gift from God); talking to people who had
already gone through the start-up process;
and training a crew.

From the beginning, WAZT’s engi-
neer has been Jack Farrance, a 70ish man
whom Stamler says is an example of self-
less devotion. “Lucy, his wife, said, ‘I
decided we could grow old and sit on the
porch in a rocking chair, or we could be
involved in something so exciting we
couldn’t hardly stand it.” So they made
that choice, and they’ve been faithful to
it. They stayed with [the station] every
heartbeat, and there hasn’t been a wire
pulled that Jack didn’t pull it.”

Ginny Stamler emphasizes that even
with the training and experience of staff
members such as Jack Farrance and her
husband, Art, who holds a doctorate in
communications, God’s direction and
wisdom are needed each moment.
Farrance, she explains, may have come to
WAZT with engineering experience, “but
he’ll tell you right now he’s in over his
head and God’s had to intervene for him.
He’ll wake up in the middle of the night
with a solution to a problem because God
told him.”

Stamler recalls fondly the day “the
Lord said the same thing to Art and Jack.
We [lived] in town houses about six apart

WAZT production and program manager Harold Wutzal works in the station’s production
control room, complete with a new video toaster.

WAZT general manager Art Stamler anchors two daily 30-minute local newscasts, which
are supplemented by 30 minutes of national news provided by HomeNet.

from each other, and Art got this brain-
storm. He said, ‘I think this would work,’
and he started [that] way, and Jack started
this way, and they met in the parking lot
between the two houses.”

For her part, Ginny Stamler says she
found herself on a track of constant learn-
ing, particularly where sales were con-
cerned. “I never sold anything in my life
except religious books in a Christian
bookstore. When they started telling me |
was going to sell 30-second spots, 1 had
absolutely no idea what a 30-second spot
was. And 1 couldn’t believe anybody
would pay me for air!”

Beyond those initial lessons in termi-
nology and the value of air, Stamler grad-
ually developed an approach to selling
advertising on a small station. The key,
she says, is not to say, “We'll never reach
the millions that the major station, the

network station reaches.” Instead, adver-
tisers must be made to realize that the per-
son reached by a smaller station such as
WAZT “‘wears shoes, buys cars, and does
all the things that everybody else does,
and you’re not getting them.”

Absolute Surrender, Total
Dedication

The journey into Christian television
has, for Art and Ginny Stamler, been a
way sprinkled with miracles and marked
by God’s grace. But Ginny Stamler testi-
fies that it has also been a period of learn-
ing to walk with God through the struggle
to what she describes as “the joy on the
other side.”

Stamler speaks candidly about the
process of surrender. “I’ve stood at so
many altars and said, ‘Take all of me,
Lord.’ But if I'd really seen where | was
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Federal Communications Commission (FCC) LPTYV division chief Keith Larson orients his
staff on what to look for during their visit to the WAZT facilities.

The WAZT tower stands 3900 feet above the Shenandoah Valley.

going, | might have said, ‘Lord, just take
a part of me. I'd really like to keep the
house.” ”

And so, Stamler notes, being a part
of Christian broadcasting has been a les-
son in trusting God to fill in the gaps and
work a completed work. “I think that’s
probably why you never really give up
when you give it all to God. He gives you
back what He always wanted you to have,
but He does it with purity, so that you
don’t engineer and manipulate things.

“I count that as one of the special
grace notes to my life, that although we
came out here to serve the Lord and to do
this thing — and there were times we did
not even have money to make long-dis-
tance phone calls — He intervened and
brought us joy,” Stamler says. “So [to]
anybody who would be starting out and
who would feel the crunch, the crunch

isn’t all there is. Stay in the fire.

“I’m nobody to give anybody
advice,” Stamler offers. “I just know that
to have had this experience has been an
occasion 10 prove the faithfulness of God
to His nature. And I'm ever learning what
that nature is.”

A Very Present Challenge

Stamler says that perhaps the most
pressing challenge currently on WAZT's
plate is getting on a major cable system
based in Front Royal, Va. Indeed,
WAZT’s history is marked by victories
over reluctant — even hostile — cable
system operators.

“In every instance,” Stamler says, “it
has been public pressure that has placed
us on the cable systems.” She cites the
example of a system in Harrisonburg,
Va., which accepted WAZT after a

Mennonite preacher went to churches and
nursing homes with petitions on behalf of
WAZT. When the system’s representative
was instructed to put one Christian station
on the system, WAZT was it.

“Our edge [over other Christian net-
work stations] was that we serve the local
community. [The others] don’t put public
service announcements on. They don’t
give access to local preachers. They don’t
do local news. That’s the edge that low
power Christian television has. If you
want to get on a local cable system, serve
that community.”

Stamler tells a similar story about a
system in Winchester, Va., whose repre-
sentative expressed his dislike for
Christian television in no uncertain terms.
“There’s a file of letters [from the Win-
chester cable company] in here about how
‘you don’t qualify, you can’t do this, you
can’t do that, we’re waiting for must-carry’
and all that kind of thing, but even the state
senator went to bat for us. We called, the
church called, everybody called. [And] one
glorious day, [the Win-chester representa-
tive] picked up the phone.”

Not Only For This Day

“I don’t have to see the fruit to see to
it that people come to salvation; that’s the
Holy Spirit’s job,” Stamler asserts. “I'm
not out there to count numbers of conver-
sions. But I am obligated by the Lord to
[work] as long as God allows me to.
That’s all we're here for.”

The “we” Stamler speaks of goes far
beyond herself, her husband, and the staff
of WAZT; it draws in each member of
the religious broadcasting industry, no
matter how they are separated by size and
myriad other details.

“I think we’re all part of a grander
network than we realize. I don’t know
what God’s doing in the last days, but He's
got a plan. It’s like there’s a network that is
the Body of Christ that complements and
reinfc -ces one another. If that little station
out in the middle of nowhere is preaching
the Gospel and people are being saved, my
Gospel is stronger because they’re work-
ing for the Kingdom; they’re bringing oth-
ers to Jesus.”

The WAZT story is, to be sure, daily
repeated at religious stations across the
country, stations whose facilities are not
necessarily grand, whose staff members
are likely not known throughout the
world, and whose histories are not told in
the annals of Christian broadcasting, but
on whose dedication and purpose God in
His heaven smiles.

Elizabeth Guetschow is the associate editor
of Religious Broadcasting magazine.
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by Mark Ward Sr.

he Super Bowl is closed captioned.
TSo are the NBA Finals, the

Olympics, and the Indianapolis
500. So is every prime time program on
network television — along with most
newscasts, soap operas, Saturday car-
toons, syndicated talk shows and game
shows, and nearly 30,000 television com-
mercials per year.

Altogether, more than 800 hours of
captioned programming for broadcast and
cable television are aired each week.
Broadcasts are beamed to 10.5 million
households with caption decoders, a fig-
ure expected to grow tenfold now that
Congress has mandated decoder circuitry
for virtually all television sets manufac-
tured after July 1993.

Amid all this activity in the secular
arena, the number of religious programs

So That All

Religious Br

Inattention to the

What is ministry
all about? It’s hard to
measure real numbers

when it comes to

captioning. Yet we
decided the broadcast
should not get away
Jfrom being
service-oriented.

being captioned today for the hearing
impaired is only two. Not two religious
networks, or two religious stations — just
two religious programs.

“Closed captioning is under-utilized,
to say the least, by Christian broadcast-
ers,” claims Susan Wood, international
director of operations and media buyer
for Crystal Cathedral Ministries in
Garden Grove, Calif. The ministry’s
weekly Hour of Power with speaker
Robert Schuller has been captioned since
1983 and is consistently rated by Arbitron
and Nielsen as the top religious program
in America.

Broadcasters, who have a responsi-
bility to stay abreast of industry trends,
instead have a “lack of awareness” about
important new developments in closed
captioning, says Wood. “They just know

NCI hires court reporters
and retrains them as
real-time captioners.

graphic keybo
connected 10 a computer

&

Captioned TV viewers are able to read
the captions on the screen within
two to three seconds of the words
being spoken. The captions are
available only to viewers with a
TeleCaption™ decoder or captioned

TVset

rogram turns
shurthand

broadcaster

The captions are added to
the TV program

The Real-Time Captioning Process

it costs money,” she explains, “and while
that’s true, in recent years the price has
come down significantly. It’s not cheap,
but it’s minimal compared to your overall
production costs.”

More importantly, the explosive
growth of closed captioning means deaf
viewers have more television choices
than ever before. “Now that prime time is
captioned, there is a feeling the service is
expected from legitimate broadcasters,”
suggests John Catoir, director and host of

Christopher Closeup, a Catholic broad-
cast produced in New York for more than
40 years — and captioned since 1990 —
by The Christophers. “If you don’t cap-
tion, [viewers] will just turn the dial to
some other show.”

Each year some 20 million television
sets are sold in the United States, and the
Television Decoder Circuitry Act of 1993
requires all receivers 13 inches or lar<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>