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No Commissions.
No Markups.
No Kidding.




Long before you or | can remember,

someone decided that advertising agencies should
get a 15% commission for buying media. Soon,
agencies were marking everything up. TV time.
Radio time. Newspaper and magazine ads. Printing.
Mailing services. Everything. And then, on top of
that, you pay for their time.

Ouch! No wonder fundraising costs often go
through the ceiling. But The Raymond Group has a
better way. Just pay for our time. That'’s all we ask.
No commissions. No markups. And if you're
wondering exactly what you get for your money —
here’s what our clients have to say:

“The Raymond Group helped us generate
29% more net income the first year they
worked with us. That translated directly
into more ministry.”
Lars B. Dunberg, International President
International Bible Society

“Following five years of no growth, our
income is up 21% afier just six months
working with The Raymond Group.”

David Henschen, Development Director
Chosen People Ministries

if you’d like to know more
about the better way, call...

Ray Schenk, Chairman and CEO
Steve Woodworth, President

“THE
YVOND
ROUP

—
Strategy, Creative and Media Services

330 Madison Ave. S., Suite 200
Bainbridge Island, Washington 98110
Voice: 206-842-1900
Fax: 206-842-9111



BOTTOM LINE

InfoCision.

Outbound Telemarketing

Christian Fund-Raising Experts.

ls your ministry maximizing your

bottom line? Generating botfom line net
income with Christion communicators is how
InfoCision has become the undisputed Christian

” fund-raising
InfoCision was instrumental in .
making the Christian Coalition leader. InfoCision—
fthe fc ; . ..
Chriscin v profit ngenizations the right decision for
in the country. Thank you (or outbound ]elemurkeﬁng
your fine work and dedication
in the battle to bring America success! Let us demonstrate
back to God. why InfoCision is the
g‘f g‘;;ﬁ'sz’;c“m"’“ unchallenged leader in
President Christian fund-raising.
CALL (216) 668-1400 TODAY.
And talk to Tim Twardowski,
Executive Vice President,
Marketing, fo get your free
subscription fo TeleFunding... g
The fund-raising industry’s best T 7.
resource for developing successful e&"
outbound telemarketing programs that wil
increase your bottom line.
inm ..
11| "I
INFOCISION MANAGEMENT

INFOrmation/deCISION Management
325 Springside Drive, Akron, Ghio 44333 (216) 668-1400

P
% Gold Medol Award Winner—Recognizing the highest quality telemarketing organization in America.
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ENTRAL MESSAGE
with Dr. Ron Phillips
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Promises to }§
Keep o
by Stephen &
McLauchlin

Promise Keepers is

raising a standard for The Riot
men.
by James L
Manning
Is there hope
for Harlem?

God or Mammon?

by Jeff Tyler
What's your bottom line:
money or ministry?

FEBRUARY 1995

Social Issues

Black Males: An
Endangered Species

?Y 7’?';\’ BUCkne(’j o Interactive
ocleral woes are aecima ng
voung blacks. Interference?

by Mark Ward Sr.

A look at how inter-
active media may
alter religious broad-
casting.

Jesus Goes

To Court
by Sarah E. Smith

Jesus’ resurrection on
trial? An interview with
author John Vincent
Coniglio whose novel
explores the results of
such a trial.

36
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NRB 95: Savoring Nashville’s
Southern Hospitality
The Opryland Hotel, steeped in tradition,
P is a perfect setting for the 52nd Annual
ﬂﬁ%\%’r}*h ville National Religious Broadcasters Conven-
T e tion & Exposition.
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Altering the Politics & Religion —
Outcome Strained Bedfellows

by Nancy by Perucci Ferraiuolo
Schaefer A water-and-oil combina-
Outcome Based tion in a salad of interpreta-
Education — just tion?

what are they
teaching in our
schools?

po ebod
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History Lessons

by Pat Robertson
As the world relearns
lessons of freedom
and faith, Washington
looks back to failed
ideas of the past.

Defensive Driving
on the Information
Superhighway

Pillorying the by Reed Hunt
Reli gi ous Riaht Watch out for gfh/qa/

g9 ) speed bumps in this
by Elwood McQuaid emerging technology.
The liberal left’s attacks
are increasing in strength
— and error.

0g ebod

Challenging the ACLU
An interview with Alan Sears,

executive director of Alliance
Defense Fund.
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KILLION MCCABE & ASSOCIATES

Strategic direction in fundraising.

Our primary aim is to help you fund your vision. Our skills
include relationship fundraising, marketing, and
communication. Over the past 15

years, we've been privileged to serve

many of the most respected names in
Christian ministries. To find out more about how our
strategic direction can work for you, give us a call. Ask for

Tom McCabe, our president. 214-239-6000.

Send for our free Relationships newsletter. Write Jim Killion, KMA Companies, 150 Coit Central Tower, 12001 North Central Expressway, Dallas, TX 75243

QUALITY DIRECT MARKETING SERVICES

Direct mail with a winning difference.

We aim to treat your donors like best friends.

We offer highly personalized printing and mailing services
with an emphasis on personal. As a CASS certified mailer,
our accuracy and quality are unsurpassed. From high tech,
state-of-the-art personalization,
addressing, and barcoding to
handmatched inserting, each letter in
your mailing is treated with care. For more information on

QDMS services, call Mike Maloney at 214-383-7040.



THE SAME AS YOURS

Targeting your audience.

Our goal is to help you reach the people God has
called you to serve. Whether your vision is in the
planning stage or you are reaching

out to new markets, we can help you

make it happen. Our agency services
include planning and media placement, syndication

and promotional support, as well as program concept,
consulting, and production for radio and television. To
learn more, call David Clark, KMC Media president.
214-383-7000 or 1-800-825-MEDIA.

) call 1-800-KMA-2131.

KMS SOFTWARE

Hitting the mark for broadcast ministries.

Our software gives you access to the information you
need on your donors, and integrates product sales and
contributions. You can evaluate station performance,
control inventory, and much, much
more. We offer you a feature-rich
system for donor processing, sales
processing, and fund accounting for nonprofits. For a free
demonstration package, call David Smith toll free

at 1-800-800-0293.

COMPANIES

Clear Direction in Relationship Fundraising,
Mailing, Media, and Software.



NN a7 S i S 7 7ol NN\ AL Sl

M Frey oot

@T’d illow-

ol

AS A FISHER OF MEN vou NEED | A SKII.I.ED GUIDE WHO SEES THE WHOLE
STREAM FROM BEGINNING TO END. YOU NEED AN EXPERIENCED MARKETING PARTNER
WHO GETS RESULTS. THAT'S WHY THE DOMAIN GROUP EXISTS.

e're a full service direct

response agency with exten-

sive experience in broadcast.

We devote ourselves

exclusively to helping people
do things that really

-

ADVERTISING & DIRECT MAIL A FUND RAISING A BROADCAST & AUDIO SERVICES A STRATEGIC PLANNING & ANALYSIS

matter. Things like feeding the
hungry, visiting the prisoners,
comforting the downtrodden, and
proclaiming the truth.

We've helped a number of
respected ministries launch both
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radio and

television

programming.

We've pioneered

radio fund-raising
, specials,

infomercials, and
even live call-in “phonesa-thons.”
And our video productions have been
reeling in great results.

Broadcast Success means more

Uhan making a big splash

Lasting success requires more

than good broadcast programming,
Domain can also help you with
vital up-front strategy, as well as the
back-end follow-through.

Our media planning, buying, and
placement expertise is well known
throughout Christian broadcasting
circles. Anybody can buy media time.
But only a rare few see the big picture.
At Domain, we buy media within an
integrated, strategic
framework.

N S

We know how to find donors
who share your vision. And, even
more important, we've developed a
whole array of exclusive techniques
{o help you cultivate long-lasting
relationships with your donors.

These are not based on mere hunch

or anecdotal evidence. Our leadership
in research and analysis means we

really know some things about direct
marketing and fund raising. g

That's why you can be confident
when we tell you how to get the best
long-term return on your investment.

Gl eady Lo Lackle Lhe
onling ehllenge

There’s a lot of talk these days
about online marketing, the
Internet, and the information
super-highway. There is also a
lot of confusion.

At The Domain Group we're

already helping our clients get ready.
That’s why we can help you avoid the
mistakes of others. You can take
advantage of our experience so you
don't miss the online revolution.

Lt be sure Lo hook up soon

We'd love to help you accomplish your
ministry goals. Our values are your
values. We share your commitment <
to stewardship.

Stop by and see us at NRB booth
number 217. Or drop us a line. Be
sure to ask for your free copy of our
guidebook, Helping You Do Things
That Really Matter.

SEATTLE a LONDON & PARIS

720 Olive Way, Suite 1700 A Seattle, Washington 98101
206/682-3035 A FAX: 206/621-0139
E-Mail: domain@mcimail.com
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ONLINE SERVICES A PRODUCT DEVELOPMENT & SALES 4 DATA PROCESSING CONSULTATION 4 ORGANIZATION DEVELOPMENT
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NRB Music Licensing Committee 1994 review

108 Foreign Focus by Greg Parsons
Careful prayer

110 College ‘Casters by Michael O'Brien
Professionals assisting professors

119 Interview Insights by Jonathan Petersen
On interview questions

120 Targeting Technology by Phil Cooke
Defining “state of the art”

Departments

BroADCASTNG NEws

88 Washington Watch by Richard Wiley
Republicans and the FCC

90 Inside NRB
James Birkitt retires from NRB board

92 Trade Talk

96 Personality Profile by Sharon Rorem
Riddles the Clown

96 ebod

ELIS\BETH ELLIOT
) REVIEWS
112 Recording Reviews by Darlene Peterson
Elisabeth Elliot's A Peaceful Home
114 The Book Shelf by Harry Conay
Rumors of Angels by John Vincent Coniglio

CONVENTION FEATURES
130 The Politics of Salvation by Peggy Landers
A profile of D. James Kennedy

138 Michael W. Smith: Living Out His Faith by Peruccn Ferraiuolo
Just let him be honest

144 Casting Call for NRB 95
164 Convention Schedule

ggl 8bod

MISCELLANEOUS

166 Advertising Index/Reader Service Guide
125 Calendar Close-up
124 Classifieds

10 Religious Broadcasting / February 1995

RELIGIOUS
BROADCASTING

February 1995, Vol. 27, No. 2

EDITORIAL STAFF
Publisher — E. Brandt Gustavson
Editor — Ron ]. Kopczick
Managing Editor — Sarah E. Smith
Assistant Editor — Christine L. Pryor
Editorial Assistant — Anne Dunlap
Contributing Writer — Mark Ward Sr.
Designer — ].R. Graphics

BUSINESS SERVICES
Advertising Manager — Dick Reynolds
Advertising Assistant — Liz Oliver
Printer — Pendell Printing
Gen. Counsel — Wiley, Rein & Fielding

NATIONAL RELIGIOUS BROADCASTERS
ExecuTive COMMITTEE

President: E. Brandt Gustavson; Chairman:
Robert Straton, Walter Bennett Communica-
tions; First Vice Chairman: Stuart Epperson,
Salem Communications; Second Vice Chair-
man: Sue Bahner, WDCW-AM; Secretary:
Mike Trout, Focus on the Family; Treasurer:
Richard Mason, Focus on the Family; Mem-
bers-At-Large: David Clark, KMC Media; Brian
Erickson, Back to the Bible; Glenn Plummer,
Christian Television Network; Paul Ramseyer,
Northwestern College Radio Network; Jerry
Rose, WCFC-TV.

Editorial and Advertising Offices:
7839 Ashton Avenue
Manassas, VA 22110

(703) 330-7000 Fax (703) 330-7100

Feature articles should be sent to the attention of
Christine L. Pryor while News items should be
addressed to Sarah E. Smith.

Adbvertising in Religious Broadcasting does not nec-
essarily imply editorial endorsement or approval
by National Religious Broadcasters. Authors’ views
are not necessarily those of National Religious
Broadcasters, its officers, board, or membership.

Religious Broadcasting is indexed in the Christian
Periodical Index and is available on 16mm and
35mm microfilm and 105mm microfiche from
University Microfilms International, 300 N. Zeeb
Road, Ann Arbor, M1 48106.

POSTMASTER: Please send change of address
o Religious Broadcasting, 7839 Ashton Avenue,

Manassas, VA 22110.
\)
0\ \

NATIONAL
ASSOCIATION

EVANGELICAL of

PRESS ASSOCIATION ~ EVANGELICALS



CA R i e SN NNl Sl o S

i i s,
g

hese days everybodys talking go online. We can help you avoid online success requires specialized
about going anline and hitting the mistakes of others so you can take  strategies and techniques.
the information super-highway. full advantage of this cutting-edge Give us a call, or drop us a line.
Millions of Americans are already ~ development. Or better yet, send us an e-mail
online, and more are signing Being online simply for the sake message at domain@mcimail.com.
up every day. Organizations who of being online is not enough. You We'll be happy to share with you what
ignore this revoluton do so at their need a strategic framework. Youneed  we've learned about going online.
own peril. to establish measurable objectives.
But while there’ a lot of tatk And you need a well-developed

about online marketing, there isalsoa  plan for long-term value.
lot of confusion. At The Domain Group
You need a guide who knows we've discovered that

the territory.

* At The Domain Group
we're already =
helping clients

SEATTLE a LONDON & PARIS

720 Olive Way, Suite 1700 & Seattle, Washington 98101
206/682-3035 a FAX: 206/621-0139
E-Mail: domain@mcimail.com

ADVERTISING & DIRECT MAIL A FUND RAISING A BROADCAST & AUDIO SERVICES 4 STRATEGIC PLANNING & ANALYSIS
ONLINE SERVICES 4 PRODUCT DEVELOPMENT & SALES 4 DATA PROCESSING CONSULTATION 4 ORGANIZATION DEVELOPMENT



SieNng ON

Welcome to NRB 95

All aboard for Nashville, Tenn., and the 1995 National Re-
ligious Broadcasters (NRB) convention. To those of you unable to
join us this year, we will miss you and will attempt to share with
you throughout the year the fellowship and the support we re-
ceive from our friends and colleagues at the 52nd Annual NRB
Convention & Exposition from February 11-14.

Enthusiasm and excitement have been building over the last  gob Siraton is
several months as we moved closer and closer to the convention  chairman of National
dates. Both the exhibit hall and sponsorships sold out months in  Religious Broadcasters
advance with waiting lists, and we are blessed again this year to "¢ e

. .. president of Walter
have so many radio and television speakers, producers and art-  genner Communica-
ists accept our invitation to be part of this outstanding conven- tions in Fort Washing-
tion program. ton, Pa.

This year’s theme, “An Unchanging Message to a Changing
World,” is of special significance to those of us who work in the field of communica-
tion. Jesus told us, “Go and make disciples of all nations, baptizing them in the name
of the Father and of the Son and of the Holy Spirit, teaching them to observe all that
I have commanded you; and lo, I am with you always, to the close of the age” [Mat-
thew 28:19,20].

As Christian communicators, we have the unique opportunity to carry out this
commandment, reaching hundreds, thousands, and sometimes even millions with
God'’s unchanging message. One such window to proclaim the Gospel will open in
March 1995, when Billy Graham will preach in San Juan, Puerto Rico, and his message
will be transmitted via satellite to over 165 countries around the world, translated into
more than 80 languages. Global Mission with Graham is believed to be the largest
evangelistic outreach in the history of the Christian church.

As Christians who are both professional communicators and business people, we
face unique challenges to be good stewards of the resources God provides and to
make the most of these resources to communicate His message to an ever-increasing
audience.

And as we gather in Nashville to fellowship with one another; to enjoy the music
of Christian artists including Steve Green, Bill Gaither, Michael W. Smith, Alvin Slaugh-
ter, and Ricky Skaggs; and to be inspired by people such as John DeBrine, Adrian
Rogers, Luis Palau, and D. James Kennedy; we need to remember that in unity we
have strength. By teaching and learning from one another, we empower ourselves
and our fellow broadcasters to take God’s unchanging message to a world which is
changing daily.

This year’s convention offers a wide range of educational sessions, and [ encour-
age you to prayerfully consider each one and then select those which will be the most
beneficial to you as an individual and in your ministry. Topics range from business
management and professional development to fund raising, music, and issues, and
— very importantly — answers.

NRB 95’s closing event, the Anniversary Banquet, has been designed to inspire
and uplift. Featuring Jack Hayford, who will speak about the majesty of God and his
inspiration to write this wonderful piece of music, the banquet will also include con-
temporary Christian music star and Grammy winner Michael W. Smith, together with
The Ralph Carmichael Big Band and The Burchfields.

While you are in Nashville, I hope each of you will find the time to personally
thank NRB president E. Brandt Gustavson and the NRB staff for their tireless efforts
throughout the last 12 months to make this convention our best ever. People never
seem to have trouble in finding time to complain, but it is special people who nake the
time to say thank you.

As NRB chairman, thank you for your confidence in selecting me and for making
my first year a truly memorable one. On behalf of every NRB member, “Thank you”
Dr. Gustavson, for a wonderful 1994 and your efforts to make 1995 the best year yet
for each and every member of NRB. See you in Nashville.

12 Religious Broadcasting /February 1995



s More | Than Just Talk!

-

That

TALK is cheap!

he recent national elections That’s why Bott Radio Network features the
showed once again that preaching and teaching of God’s Word as our
Americans want to return to first priority. We also serve our audience with

the traditional values that news, issues and current events from a Biblical
made America a great nation. world view. But our goal is to help people grow in
Dick Bott, President  1Ssues of family, faith and free- the Lord, and then to apply their Christian faith
Bott Radio Network  dom cannot be ignored. to their daily lives ... as well as to their own com-

Media pundits say “talk radio” was a major factor munity service

in informing, motivating and activating voters

ey e At Bott Radio Network, we
' believe that knowing God’s Word,
Clearly, it is true that talk radio is a powerful mec.li- and then applying it to our lives,
;13“;;1 ]zi‘:: ta;]lkt,ls cheap without a solid as well as to the issues of our dayj,
1blical foundation. is the only way to effect real
President Abraham Lincoln said, “But for change ... in the hearts and the
the Bible we could not know right from wrong. All lives of people in America ...
things most desirable for man’s welfare ... are to be as well as the rest of our world.

found portrayed in it.”

MINISTRY e ACCOUNTABILITY

A Service of
BOTT RADIO NETWORK

SERVICE

¢ INTEGRITY

S STRENGTH o

e mpED
mO=<ome .

KCCV-AM + KCCV-FM + KAYX-FM + KSIV-AM + WCRV-AN + KQCV-AM . KNTL-FM ¢ WFCV-AM KCIV-FM
Kansas City Kansas City Richmonad St. Louis Memphis Oklahoma City Oklahoma City Ft. Wayne Fresno/Modesto



TUNING IN

1995 Religious
Broadcasting Hall of
Fame Inductees

For over half a century, National Religious Broad-
casters (NRB) has been supporting and pushing the con- & ; ,

o S .. ustavson is president
cept of teaching and proclaiming the Christian message " ional R
by radio first, and more recently, television. What effec-  goadcasters and
tive radio speakers we’ve had for our cause. publisher of Religious

I've been reviewing the list of inductees into the Reli- Broadcasting.
gious Broadcasting Hall of Fame, which includes virtually all areas of our
industry from founders of organizations and programs to speakers, from evan-
gelists to Bible teachers, from engineers to radio and television station own-
ers, from speakers on specialty shows such as youth and family to speakers
on general programs. You'll have the opportunity
to view these Hall of Famers at the 1995 NRB con-
vention in Nashville, Tenn.

Two new individuals — Howard O. Jones and
John D. Jess — will be inducted into the Hall of
Fame at the convention, joining 30 other broad-
casting giants.

For years, Howard O. Jones has been an asso-
ciate evangelist with Billy Graham and the speaker
on the radio program Hour of Freedom. For 35 years,
Jones has done extensive evangelizing in the
United States, the Caribbean, and Africa, as well
as other areas of the world.

Jones was one of the founding members and a

Howard O. Jones past president of the

Black NRB. In 1980,
he received the NRB Award of Merit. He is also
the first African-American to be inducted into the
Hall of Fame.

In 1939, John D. Jess founded the Chapel of the
Air in Wheaton, Ill., and was that broadcast’s
speaker for 43 years. At the age of 26, he began
his career on the airwaves in an effort to reach .
those who could not be persuaded to attend Y
church. ¥

Following his retirement from Chapel, Jess be-
came the chaplain of the Family Life Broadcasting A \
System. He is now heard every week on 29 sta- -,
tions via his 15-minute program, Straight Talk, John D. Jess
which is produced by Family Life.

Dr. E. Brandt

In addition to direct Gospel and Bible presentations by our NRB mem-
bers, our programs and stations are speaking out on moral and political is-
sues. You'll learn more about this outreach elsewhere in this magazine. Thank
the Lord we are interested in temporal helpfulness as well as the eternal.

We're looking forward to our best convention ever in Nashville and hope

to see you there!
/@“ \
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Jerusalem Capital Studios Ltd

Mr. Gaby Rosenberg, JCS President & CEO can be reached during the NRB convention on telephone: 615-327-8999

JCS Jerusalem Studios: 206 Jaffa Road, Jerusalem 91131, Israel. Telephone: 972-2-701701, Fax: 972-2-370629
JCS Tel-Aviv Studios: 38 Hamasger Street, Tel-Aviv 67211, Israel. Telephone: 972-3-5371559, Fax: 972-3-5374842




Transtormed from A Drug Addicted Servant of Evil to
A Humble Servant of God ... The Rick Amato Story is What
The National Religious Broadcasters Convention Is Al About

His is a dramatic story from the world of
substance abuse and alcoholism. As a
teenager, Rick Amato was headed for
disaster until he first encountered the love
of Jesus Christ and experienced the power
of God reaching out to Him. Since that
time, God has used Rick mightily with the
simple gospel message

In the early '80s Rick first became
known nationally through the broadcast of
the Old Time Gospel Hour and Radio
Network. Traveling as an evangelist
throughout the country, he quickly became
a friend to hundreds of pastors throughout
America.

Since that time the Lord has used this
reformed addict to reach out to literally
millions around the world to share the
Good News of Jesus Christ. His ministry
has reached such places as Cuba and Russia
... even reaching into the Kremlin. The
purpose of his life is to know God and to
make Him known.

RANLL

in Par

MLl 48146
t Call 1-800-543-9673

I youare looking for a book
(ouseas a gilt ora premium n
your ministry this year, there’s
nothing on themarket today that's
be(ter than 4 Pocket Fullof
Penmies, IUs interesting ...

easy loread... andlile

transforming.

Rick's ministry was interrupted
when he suffered a colostomy and
was diagnosed with Crohn's disease.
With huge debts due to his medical
condition, it looked as though Rick
would not be able to continue such an
outreach. Through a miraculous
healing, however, he was cleansed of
his disease.

This experience has caused Rick to
have a unique perspective on life. It has

» — allowed him to look at the little

things in life, seeing how the
Lord can make use of them.

Rick says, “I believe that we are
on the verge of a great spiritual
g8y awakening, a time when God is
working in the coincidences of
life to build His children into
men and women of character.”
The circumstances He uses to
teach these keenly identified
components of character are
often the seemingly inconse-
quential serendipities of every-
day life . . . things in Rick’s life ... your life
... and the lives of every believer.

It's like finding a penny on the street.
You may find a quarter now and then —
but the pennies can add up fast too, if you
are looking for them.

Volume discounts are available for
A Pocket Full of Pennies— so call
1-800-543-9673 for more information.



Remember when full service
meant just that?

S9NSS| jeldos

‘ Ve dO. At Killion McCabe & Associates, we still

go the extra mile for our clients. We’re a full service agency

for all your fundraising, communication, and marketing needs.
To learn more, send for a free subscription to our Relationships

newsletter. Or call Tom McCabe, our president.

(214)239-6000

D Y(,’S> [ want to know more about KMA service. Please send me a free
subscription to Relationships.

Name B B S
Title 1 B _ —
Organization . B _ .
Address , _ S— A
City___ State Zip

Muil or fax to: Tom McCabe. Killion McCabe & Associates
900 Coit Central Tower * 12001 North Central Expressway
Dallas, TX 75243-3715 * Fax 214-383-7094

Killion M€Cabe & Associates

T N TR [0 RN Y () (RS B TP E 4 YT
Where service is not a thing of the past. 1
Take a little time to visit with us. Booth 125 at the NRB Convention.




Social Issues

FOR THE COST OF REACHING
YOUR AREA BY RADIO...

YOUR GOSPEL MESSAGE CAN
NOW REACH 174 NATIONS
OF THE WORLD!

Voice of Hope Global Broadcasting Network.

One pf the largest Christian Radio Networks in the world with coverage
+ similiar to BBC, CNN and VOA...broadcasting Evangelical
and Full Gospel programs 24 hours a day!

“Why miss the fullness of the Final Harvest
when the world is within your reach?”

To reach the world,
call Ralph McDevitt at 1-(800)-517-HOPE today!

VoIcE o/ Ho

GLOBAL BROADCASTING NETWORK

High Adventure Ministries

P.O. Box 100, Simi Valley, California 93062 (805) 520-9460

A worldwide network of AM, FM and Worldband stations!
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SpaceCom, Providing Christian Radio Networks
With State-of-the-Art Technology For Tomorrow... TODAY!

I oday 90% of Christian Radio Networks use expanding the reach of your ministry. After all, we

SpaceCom Systems to deliver their Christian believe your message has a mission and we’ll do
programming. In an ever-changing world, Christian  everything under the sun to see that it is received.
Broadcasters’ needs are as varied as their Contact SpaceCom Systems today for more
programming. Currently, more than 1,300 Christian  jnformation. We have years of radio network
Radio Stations receive programming via experiences to share. And SpaceCom Systems is
SpaceCom's FM Squared” Satellite Network. here to help your ministry benefit from ail of them.

SpaceCom’s mission is to continue to provide
state-of-the-art technologies and services that are
as innovative as they are cost-effective. We are SPACECOM  1-800-950-6690
dedicated to providing Christian Radio Broadcasters BRI Dl s et )
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by James L. Manning

Y OFFICE INTERCOM

buzzed as I made notes

for lessons from the

Old Testament. My
wife said a young theologian had
been listening to the messages of
our daily broadcast, The Vision Word
of Harlem, on WMCA AM/Ruther-
ford, N.J., and wanted to speak with
me.

It looked like a scene
from Sodom and Gomorrah,
but the scene was
nothing more than a
typical summer afternoon
in a concrete smokestack
called Harlem.

He explained his position with
the United Nations and his research
work in crime prevention. Then he
volunteered his services to the evan-
gelical efforts of the program and
offered his support to keep the
broadcast reaching and teaching
people outside of Harlem about the
earnest efforts being put forth in the
community.

His call heightened my under-
standing of how crucial our daily
radio ministry is to reaching people
who may never get to Harlem. Fur-
thermore, I believe his offer to help
was God’s response to the absence
of organized support during a re-
cent summer revival.
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Happy Anniversary

It was my wedding anniver-
sary: September 3, 1994. My wife
and I were getting dressed for a re-
vival service rather than a night of
celebrating God’s blessing of our
union. We arrived at the revival site
early that evening: Lincoln Park in
Harlem, New York City. Lincoln, a
concrete park surrounded by tower-
ing apartment buildings of the city’s
projects, contains basketball courts,
play areas for younger children, a
few trees, and lonely sprigs of grass
growing between the cracks in the
cement.

For several years the Bethelite
Community Church has been hold-
ing outdoor revivals all over Harlem
— a sort of door-to-door open air
evangelism. God had blessed us and
we had not suffered threat or loss —
only souls brought into the kingdom.
This night we were going to face the
greatest challenge of our ministry.

About 400 people were holding
a picnic and basketball game in the
park, with loud music, open drink-
ing, and drug use. It looked like a
scene from Sodom and Gomorrah,
but the scene was nothing more
than a typical summer afternoon
in a concrete smokestack called
Harlem.

It probably would have gone
unnoticed except God had called us
to hold a revival meeting in the very
space where they were now drinking
and drugging. Some months earlier,
we had secured permits from the
New York City Department of Parks,
and had been given approval to hold
our meeting on that date in the park.

When the church members ar-
rived, the leaders of the basketball

gang said they would not leave and
they did not want to hear any preach-
ing about Jesus. They suggested that
we leave.

The police were called in to en-
force the permit, but because there
were sO many gang members open-
ly threatening the police with a full-
scale riot, the police sergeant on
command called for backup and
advice from the captain. Dusk was
falling as the riot police arrived. The
crowd became angrier, cursing and
threatening me and the church, and
declaring that the police could not
make them move.

If a riot erupted
and someone was hurt
— or killed — I would

be blamed.

The situation was growing
tense. Several of the men in the park
were prominent drug dealers and
were carrying weapons. The police
were very cautious not to create a
riot. They asked me if I would con-
sider preaching somewhere else. If a
riot erupted and someone was hurt
— or killed — I would be blamed.
Finally, the precinct captain arrived
and tried his hand at negotiations,
which were hopelessly deadlocked.

Check Day

Fear and danger could be felt in
the air. My life was threatened by a

Continued on page 22



ANSWERS..

Dr. D. James Kennedy is pastor of the 7000-member
Coral Ridge Presbyterian Church and the “most
listened to Presbyterian minister in the world.” He's
not a typical preacher: his common-sense
presentation of today’s issues with a biblical
background will meet the deepest needs of your
audience.

His radio and television programs cross
denominational lines to reach vast audiences. They're
straightforward, easily understood, and packed with
nationally recognized guests who examine today’s
issues, head-on: AIDS, gay rights, church and state,
education, abortion, the ACLU and religious liberties

all the current topics, confronted from a biblical
perspective.
The Coral Ridge Hour
& Truths That Transform

The Coral Ridge Hour is the
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