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No Commissions. 
No Markups. 
No Kidding * 

And no small print. 



Long before you or I can remember, 
someone decided that advertising agencies should 
get a 15% commission for buying media. Soon, 
agencies were marking everything up. TV time. 
Radio time. Newspaper and magazine ads. Printing. 
Mailing services. Everything. And then, on top of 
that, you pay for their time. 

Ouch! No wonder fundraising costs often go 
through the ceiling. But The Raymond Group has a 
better way. Just pay for our time. That’s all we ask. 
No commissions. No markups. And if you’re 
wondering exactly what you get for your money — 
here’s what our clients have to say: 

“The Raymond Group helped us generate 
29% more net income the first year they 
worked with us. That translated directly 

into more ministry. ” 
Lars B. Dunberg, International President 

International Bible Society 

“Following five years of no growth, our 
income is up 21% after just six months 
working with The Raymond Group. ” 

David Henschen, Development Director 
Chosen People Ministries 

If you’d like to know more 
about the better way, call-

Ray Schenk, Chairman and CEO 
Steve Woodworth, President 

IWMOND 
^ROUP 

Strategy, Creative and Media Services 

330 Madison Ave. S., Suite 200 
Bainbridge Island, Washington 981 10 

Voice: 206-842-1900 
Fax: 206-842-9111 



BOTTOM LINE 

fund-raising 

leader. InfoGsion— 

the right decision for 

outbound telemarketing 

success! Let us demonstrate 

why InfoGsion is the 

unchallenged leader in 

Christian fund-raising. 

The Christian Coalition 
Pat Robertson 
President 

InfoCision. 
Outbound Telemarketing 
Christian Fund-Raising Experts 
Is your ministry maximizing your 

bottom line? Generating bottom line net 

income with Christian communicators is how 

InfoCision has become the undisputed Christian 

InfoCision was instrumental in 
making the Christian Coalition 
one of the fastest growing 
Christian non-profit organizations 
in the country. Thank you for 
your fíne work and dedication 
in the battle to bring America 
back to God. " 

? Gold Medal Award Winner—Recognizing rhe highest quality telemarketing organization in America 

CALL (216) 668-1400 TODAY. 

And talk to Tim Twardowski, 

Executive Vice President, 

Marketing, to get your free 

subscription to TeleFunding... 

The fund-raising industry's best 

resource for developing successful 

outbound telemarketing programs that will 

increase your bottom line. 

iiiC 
InfoCision management 

INFOrmation/deCISION Management 
325 Springside Drive, Akron, Ohio 44333 (21 6) 668 1400 



Celebration! 

THE CENTRAL MESSAGE 
r with Dr. Ron Phillips 



Promises to 
Keep 
by Stephen 
McLauchlin 
Promise Keepers is 
raising a standard for 
men. 

20 
The Riot 
by James L 
Manning 
Is there hope 
for Harlem? 

God or Mammon? 
J  by Jeff Tyler 

What's your bottom line: 
money or ministry? 

e -a - FEBRUARY 1995 

Social Issues 
Black Males: An 
Endangered Species 
by Jerry Buckner 
Societal woes are decimating 
young blacks. 

32 46 
Jesus Goes 
To Court 
by Sarah E. Smith 
Jesus' resurrection on 
trial? An interview with 
author John Vincent 
Coniglio whose novel 
explores the results of 
such a trial. 

NRB 95: Savoring Nashville s 
Southern Hospitality 

The Opryland Hotel, steeped in tradition. 
Is a perfect setting for the 52nd Annual 
National Religious Broadcasters Conven¬ 
tion & Exposition. 

Interactive 
Interference? 
by Mark Ward Sr. 
A look at how inter¬ 
active media may 
alter religious broad¬ 
casting. 

36 
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Altering the 
Outcome 
by Nancy 
Schaefer 
Outcome Based 
Education — just 
what are they 
teaching in our 
schools? 

Politics & Religion — 
Strained Bedfellows 
by Perucci Ferraiuolo j 
A water-and-oil combina-
tion in a salad of interpreta- ■ 
tion? 

History Lessons 
by Pat Robertson 
As the world relearns 
lessons of freedom 
and faith, Washington 
looks back to failed 
ideas of the past. 74 

Pillorying the 
Religious Right 

70 
by Elwood McQuaid 
The liberal left's attacks 
are increasing in strength 
— and error. 

Defensive Driving 
on the Information 
Superhighway 
by Reed Hunt 
Watch out for ethical 
speed bumps in this 
emerging technology. 

60 

80 
Challenging the ACLU 
An interview with Alan Sears, 
executive director of Alliance 
Defense Fund. 
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Our Primary Aim Is 

Kjllion McCabe & Associates 

Strategic direction in fundraising. 

Our primary aim is to help you fund your vision. Our skills 

include relationship fundraising, marketing, and 

communication. Over the past 15 

years, we’ve been privileged to serve 

many of the most respected names in 

Christian ministries. To find out more about how our 

strategic direction can work for you, give us a call. Ask for 

Tom McCabe, our president. 214-239-6000. 

Quality Direct Marketing Services 

Direct mail with a winning difference. 

We aim to treat your donors like best friends. 

We offer highly personalized printing and mailing services 

with an emphasis on personal. As a CASS certified mailer, 

quality are unsurpassed. From high tech, 

state-of-the-art personalization, 

addressing, and barcoding to 

handmatched inserting, each letter in 

your mailing is treated with care. For more information on 

QDMS services, call Mike Maloney at 214-383-7040. 

our accuracy and 

Send for our free Relationships newsletter. Write Jim Killion, KMA Companies, 150 Coit Central Tower, 12001 North Central Expressway, Dallas, TX 75243. 



the Same as Ydurs 

KMC Media KMS Software 

Targeting your audience. 

Our goal is to help you reach the people God has 

called you to serve Whether your vision is in the 

planning stage or you are reaching 

out to new markets, we can help you 

make it happen. Our agency services 

include planning and media placement, syndication 

and promotional support, as well as program concept, 

consulting, and production for radio and television. To 

learn more, call David Clark, KMC Media president. 

214-383-7000 or 1-8OO-825-MED1A. 

)rcall 1-8OO-KMA-2131. 

Hitting the mark for broadcast ministries. 

Our software gives you access to the information you 

need on your donors, and integrates product sales and 

contributions. You can evaluate station performance, 

control inventory, and much, much 

more. We offer you a feature-rich 

system for donor processing, sales 

processing, and fund accounting for nonprofits. For a free 

demonstration package, call David Smith toll free 

at 1-800-800-0293. 

Clear Direction in Relationship Fundraising, 
Mailing, Media, and Software. 



(i i loon roiiow- iiroM 
Jo Be Ivei'ii Broadcast 

AS A FISHER OF MEN YOU NEED A SKILLED GUIDE WHO SEES THE WHOLE V 

STREAM FROM BEGINNING TO END. YOU NEED AN EXPERIENCED MARKETING PARTNER 

FUND RAISING 

WHO GETS RESULTS. THAT’S WHY THE DOMAIN GROUP EXISTS. 

matter. Things like feeding the 
hungry, visiting the prisoners, 
comforting the downtrodden, and 
proclaiming the truth. 

We’ve helped a number of 
respected ministries launch both 

e’re a full sendee direct 
response agency with exten¬ 
sive experience in broadcast. 
We devote ourselves 
exclusively to helping people 

do things that really 

‘ STRATEGIC PLANNING & ANALYSIS ADVERTISING & DIRECT MAIL J A BROADCAST & AUDIO SERVICES ‘ 



720 Olive Way, Suite 1700 a Seattle, Washington 98101 
206/682-3035 A FAX: 206/621-0139 

E-Mail: domain@mcimail.com 

Wens , success means more 
limn mukiiu| obig sp ush 

already helping our clients get ready. 
That’s why we can help you avoid the 
mistakes of others. You can take 
advantage of our experience so you 
don’t miss the online revolution. 

Let’s be sore lo boob up soon 
We’d love to help you accomplish your 
ministry goals. Our values are your 
values. We share your commitment * 
to stewardship. 

Stop by and see us at NRB booth 
number 217. Or drop us a line. Be 
sure to ask for your free copy of our 
guidebook, Helping You Do Things 
That Really Matter. 

Lasting success requires more 
than good broadcast programming. 
Domain can also help you with 
vital up-front strategy, as well as the 
back-end follow-through. 

Our media planning, buying, and 
placement expertise is well known 
throughout Christian broadcasting 
circles. Anybody can buy media time. 
But only a rare few see the big picture. 
At Domain, we buy media within an 
integrated, strategic 
framework. A A A 

We know how to find donors 
who share your vision. And, even 
more important, we’ve developed a 
whole array of exclusive techniques 
to help you cultivate long-lasting 
relationships with your donors. 
These are not based on mere hunch 
or anecdotal evidence. Our leadership 
in research and analysis means we 
really know some things about direct 
marketing and fund raising. 

That’s why you can be confident 
when we tell you how to get the best 
long-term return on your investment. 

There’s a lot of talk these days 
about online marketing, the 
Internet, and the information 
super-highway. There is also a 
lot of confusion. 

At The Domain Group we’re 

radio and 
television 
programming. 
We’ve pioneered 
radio fund-raising 

' infomercials, and 
even live call-in “phone,a-thons.” 
And our video productions have been 
reeling in great results. 

ONLINE SERVICES DATA PROCESSING CONSULTATION A ORGANIZATION DEVELOPMENT A PRODUCT DEVELOPMENT & SALES A 
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Going Onhne Doesn't 
qBjS® 

|T1 hese days everybody’s talking 
I about going online and hitting 
the information super-highway. 
Millions of Americans are already 

. . online, and more are signing 
up every day. Organizations who 
ignore this revolut’on do so at their 

go online. We can help you avoid 
the mistakes of others so you can take 
full advantage of this cutting-edge 
development. 

Being online simply for the sake 
of being online is not enough. You 
need a strategic framework. You need 

online success requires specialized 
strategies and techniques. 

Give us a call, or drop us a line. 
Or better yet, send us an e-mail 
message at domain@mcimail.com. 
We’ll be happy to share with you what 
we’ve learned about going online. 

A 0 I I £ C T 

own peril. 
' But while there’s a lot of talk 
about online marketing, there is also a 
lot of confusion. 

You need a guide who knows 
the territory. 

* At The Domain Group * J 
we’re already 
helping clients 

a LONDON a mis 
720 Olive Way, Suite 1700 a Seattle, Washington 98101 

206/682-3035 a FAX: 206/621-0139 
E-Mail: domain@mcimail.com 

to establish measurable objectives. 
And you need a well-developed 
plan for long-term value. 

At The Domain Group 
we’ve discovered that 

SEATTLE 

ADVERTISINGS' 
ONLINE SERVICES 

DIRECT MAIL A FUND RAISING A BROADCAST Si AUDIO SERVICES A STRATEGIC PLANNING Si ANALYSIS 
A PRODUCT DEVELOPMENT Si SALES A DATA PROCESSING CONSULTATION A ORGANIZATION DEVELOPMENT 



Signing On 

Welcome to NRB 95 
^\ll aboard for Nashville, Tenn., and the 1995 National Re¬ 

ligious Broadcasters (NRB) convention. To those of you unable to 
join us this year, we will miss you and will attempt to share with 
you throughout the year the fellowship and the support we re¬ 
ceive from our friends and colleagues at the 52nd Annual NRB 
Convention & Exposition from February 11-14. 

Enthusiasm and excitement have been building over the last 
several months as we moved closer and closer to the convention 

Boh Straton is 
chairman of National 

dates. Both the exhibit hall and sponsorships sold out months in 
advance with waiting lists, and we are blessed again this year to 
have so many radio and television speakers, producers and art¬ 
ists accept our invitation to be part of this outstanding conven¬ 
tion program. 

Religious Broadcasters 
and senior vice 
president of Walter 
Bennett Communica¬ 
tions in Fort Washing¬ 
ton, Pa. 

This year's theme, "An Unchanging Message to a Changing 
World," is of special significance to those of us who work in the field of communica¬ 
tion. Jesus told us, "Go and make disciples of all nations, baptizing them in the name 
of the Father and of the Son and of the Holy Spirit, teaching them to observe all that 
I have commanded you; and lo, I am with you always, to the close of the age" [Mat¬ 
thew 28:19,20], 

As Christian communicators, we have the unique opportunity to carry out this 
commandment, reaching hundreds, thousands, and sometimes even millions with 
God's unchanging message. One such window to proclaim the Gospel will open in 
March 1995, when Billy Graham will preach in San Juan, Puerto Rico, and his message 
will be transmitted via satellite to over 165 countries around the world, translated into 
more than 80 languages. Global Mission with Graham is believed to be the largest 
evangelistic outreach in the history of the Christian church. 

As Christians who are both professional communicators and business people, we 
face unique challenges to be good stewards of the resources God provides and to 
make the most of these resources to communicate His message to an ever-increasing 
audience. 

And as we gather in Nashville to fellowship with one another; to enjoy the music 
of Christian artists including Steve Green, Bill Gaither, Michael W. Smith, Alvin Slaugh¬ 
ter, and Ricky Skaggs; and to be inspired by people such as John DeBrine, Adrian 
Rogers, Luis Palau, and D. James Kennedy; we need to remember that in unity we 
have strength. By teaching and learning from one another, we empower ourselves 
and our fellow broadcasters to take God's unchanging message to a world which is 
changing daily. 

This year's convention offers a wide range of educational sessions, and 1 encour¬ 
age you to prayerfully consider each one and then select those which will be the most 
beneficial to you as an individual and in your ministry. Topics range from business 
management and professional development to fund raising, music, and issues, and 
— very importantly — answers. 

NRB 95's closing event, the Anniversary Banquet, has been designed to inspire 
and uplift. Featuring Jack Hayford, who will speak about the majesty of God and his 
inspiration to write this wonderful piece of music, the banquet will also include con¬ 
temporary Christian music star and Grammy winner Michael W. Smith, together with 
The Ralph Carmichael Big Band and The Burchfields. 

While you are in Nashville, I hope each of you will find the time to personally 
thank NRB president E. Brandt Gustavson and the NRB staff for their tireless efforts 
throughout the last 12 months to make this convention our best ever. People never 
seem to have trouble in finding time to complain, but it is special people who make the 
time to say thank you. 

As NRB chairman, thank you for your confidence in selecting me and for making 
my first year a truly memorable one. On behalf of every NRB member, "Thank you" 
Dr. Gustavson, for a wonderful 1994 and your efforts to make 1995 the best year yet 
for each and every member of NRB. See you in Nashville 
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IN THE BEGINNING WAS THE WODD 

...And That’s More ' Than Just Talk! 
TALK is cheap! 

The recent national elections 
showed once again that 

Americans want to return to 
the traditional values that 
made America a great nation. 
Issues of family, faith and free¬ 
dom cannot be ignored. 

Media pundits say “talk radio” was a major factor 
in informing, motivating and activating voters 
this year. 

Clearly, it is true that talk radio is a powerful medi¬ 
um! But, talk is cheap without a solid 
Biblical foundation. 

President Abraham Lincoln said, “But for 
the Bible we could not know right from wrong. All 
things most desirable for man’s welfare ... are to be 
found portrayed in it.” 

That’s why Bott Radio Network features the 
preaching and teaching of God’s Word as our 
first priority. We also serve our audience with 
news, issues and current events from a Biblical 
world view. But our goal is to help people grow in 
the Lord, and then to apply their Christian faith 
to their daily lives ... as well as to their own com¬ 
munity service. 

At Bott Radio Network, we 
believe that knowing God’s Word, 
and then applying it to our lives, 
as well as to the issues of our day, 
is the only way to effect real 
change ... in the hearts and the 
lives of people in America ... 
as well as the rest of our world. 

Dick Bott, President 
Bott Radio Network 

MINISTRY • 

A Service of 

BOTT RADIO NETWORK 

ACCOUNTABILITY • ÔEDVICE 

KCCV-AM • KCCV-FM • KAYX-FM • KSIV-AM • WCRV-AM • KQCV-AM • KNTL-FM • WFCV-AM • KCIV-FM 
Kansas City Kansas City Richmona St. Louis Memphis Oklahoma City Oklahoma City Ft. Wayne Fresno/Modesto 



Tuning In 

1995 Religious 
Broadcasting Hall of 
Fame Inductees 

or over half a century. National Religious Broad-
casters (NRB) has been supporting and pushing the con¬ 
cept of teaching and proclaiming the Christian message 
by radio first, and more recently, television. What effec¬ 
tive radio speakers we've had for our cause. 

I've been reviewing the list of inductees into the Reli-

Dr. E. Brandt 
Gustavson is president 
of National Religious 
Broadcasters and 
publisher of Religious 
Broadcasting. 

gious Broadcasting Hall of Fame, which includes virtually all areas of our 
industry from founders of organizations and programs to speakers, from evan¬ 
gelists to Bible teachers, from engineers to radio and television station own¬ 
ers, from speakers on specialty shows such as youth and family to speakers 

on general programs. You'll have the opportunity 
to view these Hall of Famers at the 1995 NRB con¬ 
vention in Nashville, Tenn. 

Two new individuals — Howard O. Jones and 
John D. Jess — will be inducted into the Hall of 
Fame at the convention, joining 30 other broad¬ 
casting giants. 

For years, Howard O. Jones has been an asso¬ 
ciate evangelist with Billy Graham and the speaker 
on the radio program Hour of Freedom. For 35 years, 
Jones has done extensive evangelizing in the 
United States, the Caribbean, and Africa, as well 
as other areas of the world. 

Jones was one of the founding members and a 
past president of the 
Black NRB. In 1980, 

he received the NRB Award of Merit. He is also 
the first African-American to be inducted into the 
Hall of Fame. 

In 1939, John D. Jess founded the Chapel of the 
Air in Wheaton, Ill., and was that broadcast's 
speaker for 43 years. At the age of 26, he began 
his career on the airwaves in an effort to reach 
those who could not be persuaded to attend 
church. 

Following his retirement from Chapel, Jess be¬ 
came the chaplain of the Family Life Broadcasting 
System. He is now heard every week on 29 sta¬ 
tions via his 15-minute program, Straight Talk, 
which is produced by Family Life. 

John D. Jess 

In addition to direct Gospel and Bible presentations by our NRB mem¬ 
bers, our programs and stations are speaking out on moral and political is¬ 
sues. You'll learn more about this outreach elsewhere in this magazine. Thank 
the Lord we are interested in temporal helpfulness as well as the eternal. 

We're looking forward to our best convention ever in Nashville and hope 
to see you there! 

14 Religious Broadcasting / February 1995 



Jerusalem Capital Studios, 
production house geared 

Israel's leading 
to satisfy all 

your production needs: pre-production, 
production and post-production. 
ENG Crews • OB Truck • Studios 

Editing Suites • Satellite Up-links. 

e Offer Yo 
i World of 
nssibilitiei 

JCS 
Jerusalem Capital Studios Ltd 

Mr. Gaby Rosenberg, JCS President & CEO can be reached during the NRB convention on telephone: 615-327-8999 

JCS Jerusalem Studios: 206 Jaffa Road, Jerusalem 91131, Israel. Telephone: 972-2-701701, Fax: 972-2-370629 
JCS Tel-Aviv Studios: 38 Hamasger Street, Tel-Aviv 67211, Israel. Telephone: 972-3-5371559, Fax: 972-3-5374842 



Transformed from A Drug Addicted Servant of Evil to 
A H unible Servant of God... The Kick Amato Story is What 

The National Religious Broadcasters Convention Is All About 
allowed him to look at the little 
things in life, seeing how the 
Lord can make use of them. 

Rick says, "I believe that we are 
on the verge of a great spiritual 
awakening, a time when God is 
working in the coincidences of 
life to build His children into 
men and women of character." 
The circumstances He uses to 
teach these keenly identified 
components of character are 
often the seemingly inconse¬ 
quential serendipities of every-

His is a dramatic story from the world of 
substance abuse and alcoholism. As a 
teenager, Rick Amato was headed for 
disaster until he first encountered the love 
of Jesus Christ and experienced the power 
of God reaching out to Him. Since that 
time, God has used Rick mightily with the 
simple gospel message 

In the early '80s Rick first became 
known nationally through the broadcast of 
the Old Time Gospel Hour and Radio 
Network. Traveling as an evangelist 
throughout the country, he quickly became 
a friend to hundreds of pastors throughout 
America. 

Since that time the Lord has used this 
reformed addict to reach out to literally 
millions around the world to share the 
Good News of Jesus Christ. His ministry 
has reached such places as Cuba and Russia 
... even reaching into the Kremlin. The 
purpose of his life is to know God and to 
make Him known. 

Rick Amato Ministries 
PO Box 557, Lincoln Park, Ml 48146 

For Information Call 1-800-543-9673 

IÍ you are looking forabook 
Io use as a gift or a premium in 

vourministn this tear, there’s 
nolhingon the market today that’s 

day life ... things in Rick's life ... your life 
... and the lives of every believer. 

It's like finding a penny on the street. 
You may find a quarter now and then — 
but the pennies can add up fast too, if you 
are looking forthem. 

Volume discounts are available for 
A Pocket Full of Pennies— so call 
1-800-543-9673 for more information. 

better than J/Mot/W 

fnnin It’s interesting.. . 
east to read... and lite 

transforming. 

Rick's ministry was interrupted 
when he suffered a colostomy and 
was diagnosed with Crohn's disease. 
With huge debts due to his medical 
condition, it looked as though Rick 
would not be able to continue such an 
outreach. Through a miraculous 
healing, however, he was cleansed of 
his disease. 

This experience has caused Rick to 
have a unique perspective on life. It has 



Remember whenjw// service 
meant just that? 

We do. At Killion McCabe & Associates, we still 
go the extra mile for our clients. We’re a full service agency 

for all your fundraising, communication, and marketing needs. 

To learn more, send for a free subscription to our Relationships 

newsletter. Or call Tom McCabe, our president. 

Title. 

Killion MÇCabe ¿¿Associates 
INCORPORATED _ 

Where service is not a thing of the past. F^mtany | 

Take a little time to visit with us. Booth 125 at the NRB Convention. 

Organization_ 

Address_ 

City_ State_ Zip. 
Mail or fax to: Tom McCabe. Killion McCabe & Associates 
9(X) Coit Centra! Tower • 12001 North Central Expressway 
Dallas, TX 75243-3715 • Fax 214-383-7094 

(214)239-6000 

□ Yes. I want to know more about KMA service. Please send me a free 
subscription to Relationships. 

Name_ 

Social Issues 



FOR THE COST OF REACHING 
YOUR AREA BY RADIO... 

YOUR GOSPEL MESSAGE CAN 
NOW REACH 1 74 NATIONS 

OF THE WORLD! 

Voice of Hope Global Broadcasting Network. 
Onejof the largest Christian Radio Networks in the world with coverage 

similiar to BBC, CNN and VOA...broadcasting Evangelical 
and Full Gospel programs 24 hours a day! 

“Why miss the fullness of the Final Harvest 
when the world is within your reach?" 

To reach the world, 
call Ralph McDevitt at 1-(800)-517'HOPE today! 

GLOBAL BROADCASTING NETWORK 

High Adventure Ministries 
P.O. Box 100, Simi Valley, California 93062 (805) 520-9460 

A worldwide network of AM, FM and Worldhand stations! 



SpaceCom. Providing Christian Radio Networks 
With State-of-the-Art Technology For Tomorrow... TODAY! 

^Today 90% of Christian Radio Networks use 
SpaceCom Systems to deliver their Christian 
programming. In an ever-changing world, Christian 
Broadcasters’ needs are as varied as their 
programming. Currently, more than 1,300 Christian 
Radio Stations receive programming via 
SpaceCom s FM Squared® Satellite Network. 

SpaceCom’s mission is to continue to provide 
state-of-the-art technologies and services that are 
as innovative as they are cost-effective. We are 
dedicated to providing Christian Radio Broadcasters 
with transmission solutions that are reliable, 
affordable and CD-crystal clear. 

As the "irst choice for satellite communications 
among the Christian Broadcasting Community. 
SpaceCom takes to heart the responsibility of 

expanding the reach of your ministry. After all, we 
believe your message has a mission and we’ll do 
everything under the sun to see that it is received. 

Contact SpaceCom Systems today for more 
information. We have years of radio network 
experiences to share. And SpaceCom Systems is 
here to help your ministry benefit from all of them 

SPACECOM 1-800-950-6690 
Outside USA: 918-488-4800 

One Technology Plaza 
7140 S. Lewis Ave. 
Tulsa, OK 74136-5422 
Fax: 918-488-4848 
Internet: info@spacecom.com 
http://www.spacecom.com 

A UVSG Company 

DOWN-TO-EARTH SATELLITE SOLUTIONS® 



by James L. Manning_ 

My office intercom 
buzzed as I made notes 
for lessons from the 
Old Testament. My 

wife said a young theologian had 
been listening to the messages of 
our daily broadcast, The Vision Word 
of Harlem, on WMCA AM/Ruther¬ 
ford, N.J., and wanted to speak with 
me. 

It looked like a scene 
from Sodom and Gomorrah, 

but the scene was 
nothing more than a 

typical summer afternoon 
in a concrete smokestack 

called Harlem. 

He explained his position with 
the United Nations and his research 
work in crime prevention. Then he 
volunteered his services to the evan¬ 
gelical efforts of the program and 
offered his support to keep the 
broadcast reaching and teaching 
people outside of Harlem about the 
earnest efforts being put forth in the 
community. 

His call heightened my under¬ 
standing of how crucial our daily 
radio ministry is to reaching people 
who may never get to Harlem. Fur¬ 
thermore, I believe his offer to help 
was God's response to the absence 
of organized support during a re¬ 
cent summer revival. 

Happy Anniversary 
It was my wedding anniver¬ 

sary: September 3, 1994. My wife 
and I were getting dressed for a re¬ 
vival service rather than a night of 
celebrating God's blessing of our 
union. We arrived at the revival site 
early that evening: Lincoln Park in 
Harlem, New York City. Lincoln, a 
concrete park surrounded by tower¬ 
ing apartment buildings of the city's 
projects, contains basketball courts, 
play areas for younger children, a 
few trees, and lonely sprigs of grass 
growing between the cracks in the 
cement. 

For several years the Bethelite 
Community Church has been hold¬ 
ing outdoor revivals all over Harlem 
— a sort of door-to-door open air 
evangelism. God had blessed us and 
we had not suffered threat or loss — 
only souls brought into the kingdom. 
This night we were going to face the 
greatest challenge of our ministry. 

About 400 people were holding 
a picnic and basketball game in the 
park, with loud music, open drink¬ 
ing, and drug use. It looked like a 
scene from Sodom and Gomorrah, 
but the scene was nothing more 
than a typical summer afternoon 
in a concrete smokestack called 
Harlem. 

It probably would have gone 
unnoticed except God had called us 
to hold a revival meeting in the very 
space where they were now drinking 
and drugging. Some months earlier, 
we had secured permits from the 
New York City Department of Parks, 
and had been given approval to hold 
our meeting on that date in the park. 

When the church members ar¬ 
rived, the leaders of the basketball 

gang said they would not leave and 
they did not want to hear any preach¬ 
ing about Jesus. They suggested that 
we leave. 

The police were called in to en¬ 
force the permit, but because there 
were so many gang members open¬ 
ly threatening the police with a full-
scale riot, the police sergeant on 
command called for backup and 
advice from the captain. Dusk was 
falling as the riot police arrived. The 
crowd became angrier, cursing and 
threatening me and the church, and 
declaring that the police could not 
make them move. 

If a riot erupted 
and someone was hurt 
— or killed — I would 

be blamed. 

The situation was growing 
tense. Several of the men in the park 
were prominent drug dealers and 
were carrying weapons. The police 
were very cautious not to create a 
riot. They asked me if I would con¬ 
sider preaching somewhere else. If a 
riot erupted and someone was hurt 
— or killed — I would be blamed. 
Finally, the precinct captain arrived 
and tried his hand at negotiations, 
which were hopelessly deadlocked. 

Check Day 
Fear and danger could be felt in 

the air. My life was threatened by a 

Continued on page 22 
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A CON FUSED 
WORLD IS 
CRYING FOR 
ANSWERS. 
Dr. D. James Kennedy is pastor of the 7000-member 
Coral Ridge Presbyterian Church and the "most 
listened to Presbyterian minister in the world." He's 
not a typical preacher: his common-sense 
presentation of today's issues with a biblical 
background will meet the deepest needs of your 
audience. 

His radio and television programs cross 
denominational lines to reach vast audiences. They're 
straightforward, easily understood, and packed with 
nationally recognized guests who examine today's 
issues, head-on: AIDS, gay rights, church and state, 
education, abortion, the ACLU and religious liberties 
— all the current topics, confronted from a biblical 
perspective. 
The Coral Ridge Hour 
& Truths That Transform 

The Coral Ridge Hour is the 
weekly television program many are 
calling the voice of reason during 
times of confusion and growing 
stress. Truths That Transform is a 
daily 30-minute radio broadcast, 
featuring Dr. Kenned/s most 
relevant sermons, plus experts from 
around the country. These i 
broadcasts feed a spiritually hungry 
nation with the satisfying 
Word of God. 
The Perfect Blend 

Coral Ridge Ministries radio and 
television programs offer a unique I-
and perfect blend of evangelism and intellectual 
discussion of the issues. Christians will find powerful 
new insight into national and world events in light of 
Bible teaching, while the unchurched and lost will 
find their way to Calvary and back to the churches of 
our land. 

Around the world, people like your audience are 
tuning in to The Coral Ridge Hour and Truths That 
Transform. If your program line-up could use an 
infusion of practical, common-sense help for 
Christians and for the lost, call today: 
CR Advertising Associates . -
5554 N. Federal Highway _ 
Ft. Lauderdale, FL 33308 
305-771-7858 FAX 305-491-7975 

CORAL RIDGE 

0. James 
Kennedy: the 
intelligent 
alternative 
^Tough Issues 
^Biblical 

Perspective 
+Every-day 
Language 

MINISTRIES 



The riot . . . 
Continued from page 20 

young man who said he would kill 
me; a woman came over and called 
me a wicked name; a child spat at 
me; one of the major drug dealers 
who stood to gain significantly by 
selling his wares that night gave me 
a death warning. Why was the hate 
so intense? It was Check Day in 
Harlem. 

Welfare and social security 
checks are distributed the first of the 
month. Comer stores do brisk busi¬ 
ness, loan sharks get paid, drug deal¬ 
ers get fat, and every child gets a 
soda pop and a bag of potato chips. 
1 was threatening to disrupt the fes¬ 
tivities of Check Day with the Word 
of God. If I was effective, customers 
would be lost — to Jesus Christ. 

The negotiations had hit the 
three-hour mark. One woman shout¬ 
ed, "We ain't gonna let you preach. 
Go home! We are gonna throw bot¬ 
tles!" A big drug dealer told me I 
would regret preaching. The police 
suggested I come back next year. 

I asked my wife to gather the 

women members and form a circle of 
intercessory prayer. I asked the men 
of the church to open up the revival 
wagon, a specially designed outdoor 
mobile stage. I was going to preach. 

I stood on the platform and 
opened in prayer. We sang 1 Am 
Thine, O Lord, and I began to tell the 
crowd that I loved them, in spite of 
all that had happened. I spoke of 

Why was the 
hate so intense? 

It was Check Day 
in Harlem. 

God's love and told them God had 
sent me to preach. Then I shared my 
vision of 50,000 righteous men, liv¬ 
ing for the Lord in the community 
of Harlem. 

He had blessed me with this vi¬ 
sion for several years, showing me 
that with all the problems of crime, 
drugs, homelessness, unemploy¬ 
ment, and broken families, the only 
hope for this community is men 
turning wholly to God. I explained 

Heavenly Music for 
Your Audience 

Good News Radio Network is a full-service source for 
all your radio programming needs. 

PX Good News 
A X- Radio 
•— Network 
11498 Pierce Street 
Riverside, California 92505 
(800) 321-5746 

We offer: 

• Quality Traditional/ 
Inspirational music. 

• A highly customizable 
format. 

• A turn-key package for 
unattended operation. 

• Big market quality at a small 
market price. 

that He is our only help, and if men 
would abandon the hate they em¬ 
brace and turn to the Lord, He would 
heal the land. 

A hush fell over the park. A 
crowd of 700 had gathered, but now 
the only sounds were those of praise 
coming from the people of the Lord. 
I preached for an hour, telling about 
the love of Jesus and how His death 
could set women free from the 
abuse of irresponsible men, cause 
men to go to work and provide for 
their families, rid communities of 
child molesters and rapists, release 
women and children from welfare, 
forbid men from selling drugs to 
children, and work miracles when 
people are sick. 

I finished my sermon and intro¬ 
duced my wife, explaining it was 
our anniversary. We kissed before 
the applauding crowd, and spoke 
about how the Lord wants hus¬ 
bands and wives loving each other 
and sharing in Jesus Christ. 

We then packed up and went 
home — in safety. I could not de¬ 
pend on the police to enforce the 
gospel. The Holy Spirit was the en¬ 
forcer, changing lives — and quiet¬ 
ing crowds. 

Bringing It Home 
Through this same Spirit, we 

broadcast the message of God's pur¬ 
pose and power to thousands of 
people every day, and have seen 
countless people give their lives to 
Jesus Christ. Men have thrown 
down their crack pipes at the altar. 
We teach them that they are to be 
leaders in their homes, leaders in 
their churches, and leaders in their 
communities. 

Harlem has been the focus of 
discussion in many social science 
classes; nearly all have declared 
nothing good can come out of the 
community. Even Oxford University 
agrees with that judgment. 

But Harlem is changing, and the 
world will have to say it was the 
hand of God, because political strat¬ 
egies, social programs, peaceful 
demonstrations, and hate-filled riots 
have all failed. God is showing that 
something good indeed is coming 
out of Harlem. 

James L. Manning is pastor of Beth-
elite Community Church in New 
York and speaker of The Vision Word 
of Harlem. 
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by Stephen R. McLauchlin _ 

According to its Mis¬ 
sion statement, Promise 
Keepers is a Christ-cen¬ 
tered ministry dedicated 

to uniting men through vital rela¬ 
tionships to become godly influ¬ 
ences in their world. Promise Keep¬ 
ers has been at the forefront of an 
amazing movement in which Chris¬ 
tian men are being called to a deeper 
relationship to Jesus Christ. 

Following decades of shrinking 
masculine role models and a rising 
ride of radical feminism, men are 
waking up to the fact that they have 
become more distant from their God, 
their wives, their children, and each 
other. Promise Keepers is a ministry 
of reconciliation, crossing all denomi¬ 
national, racial, and socio-economic 
boundaries. 

promises. 
3) A Promise Keeper 

is committed to practicing 
spiritual, moral, ethical, and sexual 
purity. 

4) A Promise Keeper is commit¬ 
ted to building strong marriages 
and families through love, protec¬ 
tion, and biblical values. 

5) A Promise Keeper is commit¬ 
ted to supporting the mission of the 
church by honoring and praying for 
his pastor and by actively giving his 
time and resources. 

6) A Promise Keeper is commit¬ 
ted to reaching beyond any racial 

Great Commission (see Matthew 
28:19,20). 

These promises form a standard 
for men to live by and uphold: a re¬ 
sounding call to Christ-centered 
masculinity. The seven vows are the 

Following decades 
of shrinking masculine 

role models and a 
rising tide of radical 
feminism, men are 

waking up. 

KCBI-FM/Arlington, Texas, broadcasts the Promise Keepers 94 conference live from Texas Stadium in 
Irving via digital satellite uplink. 

The message 
of Promise Keep¬ 
ers is sounded like 
a clarion call in 
large gatherings 
exclusively for 
men. It is further 
spelled out in the 
handbook of the 
movement, Seven 
Promises of a 
Promise Keeper 
(Focus on the 
Family). 

Fundamental 
Promises 

What are the 
seven promises to 
be kept? Each one 
evidences a com¬ 
mitment to Jesus 
Christ: 

1) A Promise 
Keeper is commit¬ 
ted to honoring 
Jesus Christ 
through worship, 
prayer, and obedi¬ 
ence to God's 
Word in the power 
of the Holy Spirit. 

2) A Promise Keeper is commit¬ 
ted to pursuing vital relationships 
with a few other men, understand¬ 
ing that he needs brothers to help 

and denominational barriers to 
demonstrate the power of biblical 
unity. 

7) A Promise Keeper is commit¬ 
ted to influencing his world, being 

key to any revival of Christian men 
in the 20th century and beyond. Up¬ 
holding the standard is revolutioniz¬ 
ing men, churches, families, and, 
ultimately, the world. 
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A Promising 
Road Trip 

e» 
The movement's origins were 

modest, birthed during a three-hour 
car ride in the spring of 1990. Then-
University of Colorado head foot¬ 
ball coach Bill McCartney and his 
friend, Dave Wardell, were on their 
way to a Fellowship of Christian 
Athletes meeting in Pueblo, Colo., 
when the idea of a stadium full of 
Christian men came up. Later that 
year, a group of men began to fast 
and pray about the idea of thou¬ 
sands of men gathered for Christian 

conferences 
would be to 
deepen the 
commitment 

of men to res¬ 
pect and honor 

women. Featured 
speakers would be pastors, coun¬ 
selors, and athletes, covering a wide 
range of topics such as sexuality, 
tenderness, and Christian maturity. 

With these goals in focus, Prom¬ 
ise Keepers officially began in 1991, 
with 4200 men attending at the Uni¬ 
versity of Colorado's Events Center. 
The 1992 meeting proved too large 
for that location and was moved to 
the university's Folsom Stadium. 

Attendance at the 
seven sites surpassed the 
planned total by 45,000; 
four of the stadiums 

were sold out. 

the country with an expected atten¬ 
dance of 233,000. The startling reali¬ 
ty: Anaheim Stadium in Anaheim, 
Calif.: 52,800; Hawks Memorial Sta¬ 
dium, Boise, Idaho: 5500; the RCA 
Hoosier Dome in Indianapolis: 
62,800; Fouts Field, Denton, Texas: 
33,000; Civic Stadium, Portland, 
Ore.: 27,500; Folsom Stadium, Boul¬ 
der, Colo.: 52,000; and Texas Sta¬ 
dium, Irving, Texas: 45,000. Attend¬ 
ance at the seven sites surpassed the 
planned total by 45,000; four of the 
stadiums were sold out. 

§ 
g True Masculinity 
o The massive response to the 

movement begs the question: why? 
42 Chavis believes there are two rea-
5, sons. "One, ... we are dependent 
ci on God for the response, [and] two, 
® we are seeing a God-inspired call on 

Feeling it has been 
called by God to develop 
resources for heretofore 

underserved men, 
Promise Keepers provides 

men with the tools 
they need in order to be 
better disciples of Christ. 

John Briggs and Larry Williams of KCBI-FM/Arlington, Texas, cover the October 
Promise Keepers conference. The conferences are designed to address men's 
issues in an exclusively male environment. 

discipleship. These gatherings would 
be designed to address men's issues 
in an exclusively male setting. It was 
thought that men would hear and 
receive the full instruction of the ses¬ 
sions with less inhibitions if no 
women were present. 

One of the primary goals of the 

An even greater response was evi¬ 
denced in 1993, when 50,000 men 
filled the stadium. 

Steve Chavis, national spokes-
man/director of media relations for 
Promise Keepers, remarks, "1994 
exceeded our original projections." 
The plan was to have six sites around 

the hearts of men." He continues, 
"Promise Keepers was there at the 
right time." The organization felt the 
need and responded in behalf of 
Christian men everywhere. Chavis 
proclaims, "If we lift up His name, 
men will respond and be drawn to 
Him." 

Although many denominations 

Continued on page 26 
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Promises to . . . 
Continued from page 25 

have had and continue to have act¬ 
ive men's ministry programs, they 
are mainly open only to the men of 
the sponsoring denomination. Re¬ 
sources for Christian men haven't 
been readily available on a wide 
scale. Feeling it has been called by 
God to develop resources for hereto¬ 
fore underserved men, Promise 
Keepers crosses all denominational, 
racial, and creed barriers to provide 
Christian men with the tools and 
information they need in order to be 
better disciples of Christ. 

Promise Keepers is keenly a-
ware that it is not the only game in 
town. While they don't have all the 

Registration for 
the 1995 conferences 
begins this month. 
Total attendance is 

expected to be between 
500,000 and 600,000. 

answers, the participants perceive 
themselves as servants of God pro¬ 
claiming Jesus Christ as the ultimate 
expression of true masculinity in all 
its many facets: honesty, integrity, 
compassion, and mercy. Chavis be¬ 
lieves that men are responding to 
the call of Jesus Christ rather than 
the call of Promise Keepers. 

Future Promises 
Seeking to continue to develop 

resources for those who want to be 
men of integrity, this year Promise 
Keepers has scheduled 13 confer¬ 
ences coast to coast, from April to 
October. (See box for dates and 
sites.) Registration for the 1995 con¬ 
ferences begins this month, and may 
be accomplished via mail and auto¬ 
mated telephone systems. Total at¬ 
tendance is expected to be between 
500,000 and 600,000. 

The 1995 theme is "Raise the 
Standard." McCartney explains, 
"When we gather in His name, He 
becomes our standard. And when 
we rub elbows with each other with 

1995 Promise Keepers 
Conference Schedule 

April 28,29 
May 5,6 
May 19,20 
May 26,27 
June 2,3 
June 16,17 
June 23,24 
June 30-July 1 
July 7,8 
July 14,15 

Aug. 4,5 
Sept. 28-30 
Oct. 27,28 

Pontiac (Mich.) Silverdome 
Los Angeles Coliseum 
The Pavilion (Boise, Idaho) 
RFK Stadium (Washington) 
Astrodome (Houston) 
Mile High Stadium (Denver) 
RCA Hoosier Dome (Indianapolis) 
Georgia Dome (Atlanta) 
Seattle Kingdome 
Hubert H. Humphrey Metrodome 
(Minneapolis) 
Thunder Dome (St. Petersburg, Fla.) 
Oakland (Calif.) Coliseum 
Texas Stadium (Irving, Texas) 

The second promise of a Promise Keeper is to pursue vital relationships with a few 
other men. Nearly 45,000 men made this promise in Irving, Texas, during the 
Promise Keepers conference in October. 

Christ as our focus, Almighty God 
raises the standard for what it is to 
be a godly man, a promise keeper in 
our marriages and families, in our 
churches and communities, and in 
our friendships." 

Religious Broadcasting’s 
Role 

Chavis is grateful to the religious 
broadcasters of this nation for report-

Continued on page 44 
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In a Rapidly 
Changing World 

One thing doesn’t change... 
The sinful nature of mankind. 

For over 20 years we have been committed to partnering with media ministries 
in taking the unchanging Gospel of Christ to a lost world. It is an honor to be a 
part of NRB whose members are dedicated to the purpose we share. 

MICHAEL R. ELLISON 
INCORPORATED 

14804 North Gave Creek Road •Phoenix. Arizona 85032 
(602)404-4000 



An Agency for All Seasons 
Some ministries are only now blossoming — they’re fresh and new. 

Some are enjoying a season of unprecedented health and growth. 
Others are unding, to their chagrin, that the rules seem to be changing, and they’re being forced to 

adjust to new realities. 
Still others are struggling, troubled by errors in planning, or simply by unforeseen setbacks. 
No matter what season your ministty finds itself in, we would like to help you communicate with your 

supporters more clearly ana convincingly ... find new donors more efficiently ... and achieve your 
God-given goals more effectively. 

This has oeen our life’s work for the past 20 years: standing alongside ministries large and small, 
hopefully as a “wise friend” ... to help fine-tune vision, craft intelligent strategy, write superb copy, 
produce vivid graphics, and capably coordinate healthy development. 
On these pages, you’ll find a small sample of the work that has proceeded from these extraordinary 

friendships. These four pieces were written for the most loyal and faithful donors to CitiHope, a ministry 
to the poor and needy both here in America and overseas. 
We ve chosen them (with the kind permission of CitiHope director Paul Moore) to represent the 

seasons of life. We hope you enjoy them. 

SUMMER 

The shape 
Dad’s in 

As full of people as our cities are, there’s still somebody 
missing. 

Look around: You find huge numbers of children, plenty 
of teenagers, weary moms everywhere you look. Aging 
grandmas and grandpas. Hip young dudes on street corners. 

But very, very few fathers. 
Come Fathers Day, not many fami lies in our inner cities 

will have much to celebrate. 
Dad’s absent. 
He died in a drug bust, or he’s languishing in a prison 

cell, or he split for greener pastures. Or he’s wasting away with 
AIDS. Or ne’s wonting 3 jobs to pay off his gambling debts. 
Or he’s living someplace where nobody bothers him for his 
drinking. 

Anyway, he’s outa here. 
Does a father just vanish? No. His shape stays behind, like 

the cops’ chalk drawing on the pavement after a murder. 
When he was around, his presence was felt; after he left, his 
absence was also felt — and his influence became a reverse 
image of itself. 

The good stuff that’s supposed to flow out of a father — 
to his wife, to his children, to his neighborhood, his church, 
his work — begins to flow backwards, into the empty space 
where the father was. A father is designed by God to 
discipline; when he’s gone, his children try to write their own 
rules. A father is called by God to provide an upright role 
model; when he’s gone, his children turn to Bart impson and 
Michael Jackson for inspiration. A father is charged by God to 
provide for his family; when he’s gone, his family makes do. 
Or fails to make do. 

The joy of being “well fathered” turns to suffering. 
Six years ago a man named David Blankenhorn founded 

an organization called the Institute for American Values. Their 
research, corroborated by a number of other think-and-study 
groups, draws an astonishing conclusion. It has to do with our 
invisible fathers.” Here, in essence, is what Blankenhorn says: 

List every social problem in our country — poverty, 
violence, drugs, child abuse, crime, teen suicide, pornography, 
homosexuality, eating disorders, people thinking and speaking 
crudely to one another, you name it — and every single one of 
them can be traced back to a single common factor ... Father 



absence. 
“The most important predictor of criminal behavior,” he 

said in a January speech, “is not race, not income, not religious 
affiliation. It’s father absence. Its boys who don’t grow up with 
their fathers.” Forget the economic recession, he says. It’s 
nothing compared to our “social recession” — “the widely 
shared sense among many Americans that we are in ... a 
cultural regression. 

Yet our society has virtually written Dad off. The media 
portray him as irrelevant — certainly not crucial. Extreme 
feminists beat the drum for fatherless families. Strong fathers 
are regarded as brutes, Neanderthals, from the age or Jackie 
Gleason and The Honeymooners. 
We minister to children of the inner city. We can’t be their 

father, but we can link them up with a Father who won’t 
disappear in the middle of the night. 

We minister to inner-city moms. We can’t be their 
husband, but we can introduce them to Jesus Christ, a 
“Bridegroom” who will love them for eternity 

(Jeremiah 33:11). 
We minister to inner-city men — a vanishing species. 

We can’t make them excellent fathers ... We can on y show 
them the perfect Example: a Heavenly Father who oves 
unconditionally. 

This summer we’re out in the streets. We’re throwing 
“Jesus Parties” for inner-city children, we’re taking kids to 
camp ... The godly men of our ministry teams — many of 
them volunteers recruited from urban churches — are serving 
as role models for fatherless children, striving to fill the 
enormous void. 

It’s not the same as having your own father, day in and day 
out. It’s not as good. But for most of these children, it’s as close 
as they’re going to come, in this earthly life. 

With your prayerful support, we’ll continue giving it all 

we’ve got. 
And maybe someday in heaven, when one of these little 

ones finally meets his Heavenly Father face to face, he will 
look around for someone to thank for it all. 

And he’ll be looking for you. 

Dying time 
For 20 years my friend Dale promised his wife Debby that 

they would take a driving vacation in New England as the 
leaves began their spectacular turn from green to gold and 
orange and red. Every year their schedules clogged up. Every 

year the change of seasons came and went, and Dale would 
say, “Next year.” 

Finally, this year, they planned ahead. They dropped their 
young son with Grandma and Grandpa. They arranged a sitter 
for the dog. They cleared their professional calendars for a 
solid week. And they hit the road. 

They drove through Massachusetts, into Vermont, into 
New Hampshire, and into Maine. 

They saw not one speck of gold. Not a hint of red. Not a 
smudge of orange. 

They were two weeks too late. 
Autumn does not wait. The leaves turn and fall. There’s 

no stopping them. Get there late, and the branches are spindly, 
black and bare. The leaves are crunchy and brown, blown into 
the corners of school playgrounds ana raked into piles by 
weary homeowners. The wind turns chilly. The world with¬ 
draws and shivers. Winter’s coming. 

The homeless live autumn lives. 
The flow of nourishment somehow gets cut off, and they 

find themselves changing ... falling ... dying. 
Hunger gnaws at their insides, but there’s little to eat. 

Once they were vital, alive ... functioning members of their 
community. But now they’re carried on the bitter wind — 
swept up in a world they don’t understand — somebody’s 
problem ... a public annoyance. 

Try as they might, they can’t seem to reverse the process. 
It’s out of their control. It feels as if their time has come. Time 
to die. Time to fall. 

But people are not leaves, thank God. 
The calendar can stop for people. The process of death can 

be halted, reversed. A homeless person doesn’t have to keep 
skidding, slip-sliding away into oblivion. 

Maybe the change begins when someone simply says a 
kind word — and that long-forgotten feeling of being alive 
seems to flicker back into the heart. Or when someone pro¬ 
vides a warm blanket — and the sensation of having value 
starts seeping back into the bones. Or when someone offers a 
hot meal — and the idea of hope for the future suddenly 
returns from a long vacation. 

But the change takes hold — the nourishment of the soul 
really begins to flow again — when that homeless person 
meets Jesus. When they realize that He loves them ... that He 
still cares for them ... that He has a plan for their lives ... that 
they have value to Him ... that He wants to spend eternity with 
them ... 

That’s when life begins again. The eyes light up, the blood 
starts pumping, the face grows animated. Now, where there 
was only despair, there’s a fresh agenda. Things to do. Reasons 
to do them. A fature! 

So that’s what we’re about. 
We interrupt the autumn. 
We put it on hold. 
We stop the dying with a kind word, a warm blanket, a 

hot meal. And we introduce homeless people to the One who 
can give them new life. 

We don’t do it alone. We can’t. We do it with you. 
Together. 

Your generosity, your faithfulness, gets us there in time. 
Before the branches are bare. 

Because of your vision and dedication, homeless people are 
turning their lives around. Getting help, getting healed, before 
they’re destroyed by cold weather, or hunger, or illness, or a 
broken heart. 

Thank you for not giving up on them, even though their 
destiny seems irreversible. There is hope — because mere are 



by Jerry Buckner_ 

Religious broadcast-
ers in America focus on 
issues which are pertinent 
to society, and perhaps 

none is so urgent as the plight of 
black Americans. The issues in¬ 
volved, although volatile in nature, 
can be handled by religious broad¬ 
casters with honesty and sensitivity. 
It is time for these issues to be ad¬ 
dressed, because time is running out. 

Whatever problems that occur 
in the suburbs of white America — 
or in white communities — cannot 
compare with those afflicting the 
black community. Black males are 
an endangered species. 

The Facts 
Sixty percent of all children in 

the black community are fatherless 
and without a black male role model 
in the home. Studies show that 82 
percent of all black children born in 
the ghetto are born out of wedlock. 
Ninety percent of children in ghetto 
schools come from broken homes, 
and they are reared by their moth¬ 
ers, grandmothers, or themselves. 
Not only is the pregnancy rate 
among black females higher than 
that of any other race, but there are 
more crack babies bom to black 
females. 

Ninety percent of 
children in ghetto schools 
come from broken homes, 
and they are reared by 

their mothers, grandmothers, 
or themselves. 

Even as many lives begin on the 
wrong track, many others end all 
too soon because there is more vio¬ 
lence among black males than in 
any other race, according to The 
Young Black Male: An Endangered 
Species, by Gail Taylor. 

Taylor's research tells us that 
black males between the ages of 15 
and 24 share an unusually high risk 
of dying from black-on-black crimes 
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Black Males: 
An 

Endangered 
Species 

and that more than 90 percent of 
them were murdered by other black 
youths. By contrast, white males 
who are 15 to 24 die mainly from car 
accidents. 

The United States ranks first 
among industrialized nations in 
homicide rates, with approximately 
nine homicides per 100,000 people. 
According to the National Center 
for Health Statistics, homicide is the 
leading cause of death for black 
males ages 15 to 24, at a rate of near¬ 
ly 102 deaths per 100,000. This data 
concurs with Taylor's research. 
More than 30,000 black males were 
victims of homicide between 1985 
and 1988. This is equal to just over 
half the number of American war 
dead during the Vietnam War. 

The Symptoms 
Homicide is only one symptom 

of the violence epidemic, which also 
includes non-fatal acts of violence 
such as criminal assault, spouse and 
child abuse, rape, and victimization 
of the elderly. Moreover, each act of 
violence causes psychological dam¬ 
age to families and communities. 

According to Taylor's research, 
one in four young black men are in 
jail or on parole. One of her surveys 

reports that 60 percent of all black 
males are in serious trouble — half 
of them in juvenile halls, jails, or 
prisons, the other half either into 
drugs and alcohol abuse or unem¬ 
ployed, unskilled, or high school 
dropouts. 

According to the 
National Center for Health 
Statistics, homicide is the 
leading cause of death for 
black males ages 15 to 24. 

These trends are startling, as 
they should be. Anytime we see 
such astounding statistics in a seg¬ 
ment of our society, we should be 
startled into action. 

For the most part, the white 
Christian community has kept silent 
when a struggle exists. Many white 
ministers who take stands on these 
issues encounter a backlash in de¬ 
clining budgets, smaller attendance, 



and letters asking them to resign 
their positions. Some white minis¬ 
ters risk losing their jobs if they dare 
preach about prejudice from the 
pulpit. 

Many white religious radio sta¬ 
tions don't deal with black issues, 
the black family, or the black com¬ 
munity. Likewise, a consistent on-air 
presence of black Christians is lack¬ 
ing. Many pertinent black issues are 
put on the back burner and never 
make it to the major radio airwaves. 

Many blacks feel radio stations 
are not making the Scriptures practi¬ 
cal and applicable for daily living in 
the black community. As a result, 
many blacks are turning these sta¬ 
tions off. 

Black Americans don't feel their 
issues are being addressed, nor do 
they believe they are being minis¬ 
tered to. This same shortcoming 
occurs in our educational system, as 
most schools (i.e., white schools) 

keep the middle class community 
and values the main focus of class¬ 
room discussion. 

Black history as well as the his¬ 
tory of other people of color should 

Many pertinent black issues 
are put on the back burner 
and never make it to the 
major radio airwaves. 

be incorporated in every school cur¬ 
riculum in America. It is small won¬ 
der blacks feel alienated — their his¬ 
tory and contributions are not 

Three E's of Cultural Sensitivity 
'Education. The white church needs to be properly educated 

on the dynamics of cross-cultural relations and demographics. 
It needs to know the vital statistics of the population. It needs to 

be educated in order to understand why each community does 
things differently. It needs to learn about the target population and 
its point of view in terms of the home, methods of discipline, foods, 
music, dress style, language and lingo, and the churches they 
attend. 

All groups of people express themselves differently and must be 
respected for their beliefs. It is important to understand the differ¬ 
ences. Religious broadcasters can be instrumental in bringing these 
differences out into the open in a positive and constructive way. It's 
all right to be different from others. 

'Etiquette. The white church needs to gain cultural and cross 
cultural etiquette. In essence, this means learning how to act and 
behave around other cultural groups. Many white Christians are 
uneducated about other peoples. 

Etiquette involves respecting one another's differences. Part of 
respecting one another's differences is making an effort to learn 
exactly what those differences are. 

* Evangelism. The white church needs to develop a rationale for 
commitment to cultural and cross-cultural evangelism. A profession¬ 
al facilitator or consultant may need to be brought in to develop 
cultural and cross-cultural sensitivity and involvement. A retreat 
would be a good place for this training to take place. As Christians, 
we must be committed to this agenda. 

The Great Commission charges us: “Go ye therefore, and teach 
all nations, baptizing them in the name of the Father, and of the 
Son, and of the Holy Ghost: Teaching them to observe all things 
whatsoever I have commanded you: and, Io, I am with you alway, 
even unto the end of the world" (Matt. 28:19,20 KJV). 

— Jerry Buckner 

viewed as valuable information for 
mainstream America. 

White religion in America has 
been guilty of serving only a middle 
class orientation; it must be sensitive 
to the black masses, bringing in 
black Christian educators to teach 
how to communicate and relate to 
the black community more effective¬ 
ly, using etiquette that is geared to¬ 
ward ministering to the black 
church. One thing is certain: we need 
to develop an agenda for reaching 
the black community. 

One Cure 
One pilot project in Houston 

stands as an example of successful 
cross culturalism. Several white sub¬ 
urban churches joined some urban 
black churches and decided to do 
something about crime in the black 
community. The churches provided 
substitute fathers for many of the 
fatherless black youths in the city. 
The results were astounding. 

Crimes committed by blacks, 
especially black youths, dropped 
dramatically. Having a father image 
made a significant impact upon 
these black youths. 

In Houston, several white 
suburban churches joined 

urban black churches 
and decided to do 

something about crime 
in the black community. 

The results 
were astounding. 

What if the Houston project 
were duplicated in Arbitron's Top 
20 urban centers? What would hap¬ 
pen if religious broadcasters used 
their power to blitz these markets 
with such a program? Who will be 
brave enough, visionary enough, 
and tough enough to tackle the sta¬ 
tistics of black America? What 
would Jesus Christ do? 

Although reducing homicide 
and other violent acts will require 
changes in social conditions that con¬ 
tribute to violence such as poverty, 
poor education, and racial and class 

Continued on page 34 
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RADIO 

MANANTIAL 

Program 
Service 

of 
World Radio 
Network 

Now Available 
Via Satellite 

Since September 1994 there 
is a complete 

Spanish Christian 
program service available at 

a price you can afford. 
This is a non-denominational 

24 hour Christ centered 
format 

of music and teaching 
programs to reach 

a Hispanic audience. 

IWRNj 
A MINISTRY OF 

HCJB WORLD RADIO 

For details contact Ted Wareing 
or Ben Cummings. (210) 787-9788 
Fax: (210) 787-9783 or P.O. Box 50, 
San Juan, Texas 78589 

Black males . . . 
Continued from page 33 

discrimination, strategies have been 
identified to prevent homicides. 

Whether it be through radio or 
television, exposing the plight of the 
black community must be done. 

Dr. Martin Luther King Jr. once 

said, "Injustice anywhere is a threat 
to justice everywhere." He also said, 
"Either we will work together as 
brothers, or truly perish together as 
fools." 

Dr. Jerry L. Buckner is pastor of 
Tiburon Christian Fellowship and is 
a lecturer, counselor, and consul¬ 
tant. He resides in Tiburon, Calif. 

Preventing Homicides 
Recommendations on how to prevent homicides, from the 

Office of Minority Health, U.S. Department of Health and Human 
Services: 

* Lowering the cultural acceptance of violence as a means to 
resolve conflict; 

'Teaching nonviolent conflict resolution skills; 
'Developing a scientific basis for public policies to reduce 

homicides by gunshot; 
'Improving recognition, management, and treatment of victims 

of violence; 
'Linking police, health, and social services responses to violence 

— Jerry Buckner 

SCRIPTURE 

'The Cliristian Network. Presents 

CHRIST¬ 
CENTERED 
DEVOTIONS 

INSPIRING 
CHRISTIAN 
MUSIC 

GOD’S 
BEAUTIFUL 
CREATION 

Bible Stories 
Kid’s Praise Music 
Sing-a-longs 

Now Brand New 
Available to all WORSHIP affiliates Saturdays 8-8:30 am ET 

Available on Satellite 24 hours a day 
' G-6 (2) at.7JUtegre.es W; trans 23 

Make WORSHIP part of your program schedule. 
Call Mark MacGregor 813/536-0036. 
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JOIN THE REVOLUTION! 
Talk radio has revolutionized the role radio is taking in people’s lives today. They are flocking 
to those stations providing the interaction and information people now want. Will they find it 
on your station... or somewhere else? 

with Marlin Maddoux is your only 
sure answer. 

CONSERVATIVE. ..BIBLICAL... 

HABIT-FORMING 

"The most popular Christian live 
call-in show is Point of View, hosted 
by Marlin Maddoux." 

— Christianity Today 
August 15, 1994 

POINT OF VIEW builds you a bigger and better 

audience — 

* AN ARBITRON WINNER 

# CHALLENGES LIMBAUGH 

* ATTRACTS DOLLARS 

To build your biggest and best audience 

ever, call the USA RADIO Network at 

1-800-829-81 II and 
ask about Point of View with Marlin Maddoux. 

— the TOP ISSUES-ORIENTED 

CHRISTIAN TALK SHOW IN AMERICA — 

provides your audience up to 2 hours of live, 

daily talk each weekday beginning at 1:05 pm 

Central. 



by Mark Ward Sr._ 

The next great 
advance in mass media, 
technology that allows two-
way communication be¬ 

tween broadcasters and their audi¬ 
ences, will soon be here. And like 
the developments of radio in the 
1920s and television in the 1950s, 
interactive media in the 1990s will 
have a profound impact on society 
— and on opportunities to proclaim 
the Gospel of Jesus Christ. 

Whether interactive media 
comes into the living room via cable, 
telephone, direct satellite, or person¬ 
al computer, the prospects for Chris¬ 
tian broadcasters are limitless: To¬ 
morrow's TV viewers may see Chris¬ 
tian movies on demand; enjoy inter¬ 
active Bible studies with their favor¬ 
ite teachers; call prayer lines to both 
see and hear their counselors; travel 
by "virtual reality" to the Holy Land; 
order books and tapes by remote 
control; or register decisions for 
Christ on a TV screen and be elec¬ 
tronically referred to local churches. 

In today's media environment, 
most Christian programs are carried 
on religious stations that are seen or 
heard mostly by believers. Interact¬ 
ive technology, which lets communi¬ 
cation flow in both directions, may 
provide broadcasters a tool to reach 
new audiences that hunger for posi¬ 
tive alternatives to secular fare. But 
technology is moving quickly and 
Christian ministries must start plan¬ 
ning now or be left behind. 

Any plan must begin with the 
basics. And though Christians can 
find ways to apply new technolo¬ 
gies, those applications must be 
guided by the big picture. Televi¬ 
sion, for example, profoundly 
changed society — and the way in 
which Christian media ministry is 
conducted. Now in the 1990s, reli¬ 
gious broadcasters must ready 
themselves for a paradigm shift as 
mass media becomes interactive. 

Two-way television will alter 
the landscape in ways unforeseen. 
Yet the patterns of history suggest a 
prediction for the future. If the past 
is a guide, then the challenge for 
Christian broadcasters can be 
framed by five large categories: 
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Interactive 

How the Medium Impacts 
the Message 

In the early 1920s a preacher 
once asked, "Can unction be trans¬ 
mitted?" Evangelists were accus¬ 
tomed to speaking in person before 
large crowds where the working of 
the Holy Spirit could plainly be 
seen. Some were skeptical that a 
voice over the radio could bring 
about the same conviction. 

Interactive technology 
may provide broadcasters 

a tool to reach new 
audiences that hunger 
for positive alternatives 

to secular fare. 

However, as an aural medium, 
radio proved it could build an inti¬ 
mate and powerful bond with its lis¬ 
teners. Even today, Christian radio is 
dominated by programs that feature 
simple teaching or conversation. 

When television fully arrived in 
the 1950s, few radio preachers could 
transfer their styles to the new visu¬ 
al medium. Then as now, viewers 
are drawn by motion, color, and 
excitement. Those who set the stan¬ 
dard were pioneers such as Percy 
Crawford, Rex Humbard, and Oral 
Roberts who combined entertain¬ 
ment and evangelism. Even those 
who mostly preached, from Billy 
Graham to J. Fulton Sheen, offered 
dynamic on-screen personalities. 

If television changed the presen¬ 
tation of the message, did it change 
the message itself? Emphatically, no. 
Yet some doctrinal distinctives have 

prospered in the medium. Many 
important Christian TV networks 
(such as CBN, Trinity Broadcasting, 
and The Inspirational Network) and 
personalities come from the tradi¬ 
tion that emphasizes exercise of 
spiritual gifts. And in another vein, 
it is difficult to imagine the growth of 
the Word-Faith movement without 
its exposure on television. 

History suggests Christians' use 
of interactive media will be pio¬ 
neered by a new generation of 
preachers — in the same way reviv¬ 
al style did not transfer to radio, and 
the radio style did not transfer to 
television. Who will these men and 
women be? What speaking style 
will succeed in a medium where 
audiences can respond to broadcast¬ 
ers? What doctrinal distinctives will 
thrive because they fit the new 
media style? 

How the Medium Impacts 
the Money 

By stimulating two-way ex¬ 
changes between broadcasters and 
audiences, interactive media will cer¬ 
tainly impact the way media min¬ 
istries are funded. And that develop¬ 
ment raises vital new questions 
about ethics. 

Viewers will soon be able to 
watch a Christian TV show and, 
using their TV remote controls, or¬ 
der books and materials directly 
from the broadcaster. When that hap¬ 
pens it's bound to accelerate a trend, 
already evident today, of funding 
ministry growth through the sale of 
related products and services. 

Making products available to 
audiences places good biblical mate¬ 
rials into the hands of people who 
need them. And selling these mate-



nterference? 

rials is in the best tradition of asking 
those who benefit to participate in 
the cost. After all, that's the principle 
behind today's Christian radio and 
television. 

But the medium does matter. 
On radio, most fund raising goes 
toward keeping the broadcast on 
the air. By the 1970s, however, tele¬ 
vision ministries found they could 
use the medium to do more than 
pay airtime bills. They could show 
pictures of building projects and 
mission fields, then mobilize view¬ 
ers to fund new ventures that en¬ 
larged the ministry. In this way 
many fine Christian works have 
been built. But the pressures of sus¬ 
taining large organizations also 
were a contributing factor in the 
scandals of the 1980s. 

Viewers are drawn 
by motion, color, and 

excitement. 

Will interactive media prove a 
double-edged sword, carrying the 
seeds of both success and scandal? 
As ministries use two-way commu¬ 
nication to distribute related prod¬ 
ucts and services, will the selling 
overwhelm or alter the message? 
How can Christian broadcasters 
avoid hucksterism that turns sup¬ 
porters into mere consumers? Even 
today, ministry donors usually ex¬ 
pect a book or tape in return for 
their contributions. 

The interactive media environ¬ 
ment of tomorrow will bring its own 

pressures and temptations for Chris¬ 
tian ministries. Industry guidelines 
already exist for ethics and account¬ 
ability in fund raising. Similar vol¬ 
untary rules are needed now, before 
a crisis occurs, for ministry market¬ 
ing and sales. Namely, what is the 
proper conduct of a fee-based min¬ 
istry? And how can products be 
developed whose primary goal is to 
complement the ministry, and sec¬ 
ondary purpose is to fund it? 

How the Medium Impacts 
the Ministry 

In very broad terms, it might be 
said radio is suited to evangelism 
and exposition, television is geared 
toward edification and encourage¬ 
ment, and interactive media lends 
itself to engagement and empower¬ 
ment. Put another way, the intimacy 
of radio fits the message of preach¬ 
ing and teaching; the motion and 
dynamism of TV offers an uplift for 
viewers; and interactivity; by getting 
audiences involved, can engage 
them in the message and empower 
them to act upon it. 

Media ministries of the future 
must devise innovative but practical 
strategies to engage and empower 
viewers. Otherwise, interactive me¬ 
dia are only glorified, more expen¬ 
sive forms of television. Even now, 
pornographers are perhaps the most 
creative pioneers in developing uses 
for new media. Where are the Chris¬ 
tians who are helping shape tomor¬ 
row's interactive environment? 

Biblically, God's ordained pro¬ 
gram for ministry is the local church. 
And historically, many of the great 
voices in Christian media, both past 
and present, have come out of the 
church. Yet over the past generation, 

Christian broadcasting has grown 
into a truly national mass medium. 
As large Christian networks become 
institutions unto themselves, will the 
link with local churches and min¬ 
istries be lost? 

Interactive media allow Chris¬ 
tian broadcasters to bypass local 
institutions and reach directly into 
homes. But should they? If the local 
church is God's ordained program, 
Christian media ministries that 
strive to engage and empower view¬ 
ers must seek ways of channeling 
that effort into local outreaches. The 
possibilities are endless. If cable sys¬ 
tems can help people preview local 
real estate, why can't Christian 
broadcasters help those seeking a 
spiritual home to link up with local 
churches? 

Growth also raises the question 
of whether bigger is better. Christian 
radio and television have enough 
presence in the marketplace to com¬ 
pete for audiences with secular 
broadcasters. That in turn requires 
professional quality production. 

As a result, many local stations 
are being bought by national Chris¬ 
tian networks or signing up for 
national network programming. 
How can "localization" be balanced 
with the need for excellence in pro¬ 
gramming? 

At the same time, continued 
growth may require partnerships 
with secular corporations, especially 
as Christians seek entry to the ex¬ 
pensive, high-tech world of interac¬ 
tive media. A recent example is 
CBN's Family Channel, which vast¬ 
ly enlarged its cable coverage by 
switching from religious to "alterna¬ 
tive" family programming. Such 
moves, while offering the undeni¬ 
able benefit of a broader outreach, 
also require Christian broadcasters 
to think soberly about direction and 
emphasis. 

How the Medium Impacts 
the Market 

One scholar recently suggested 
that interactive media will increase 
horizontal communication at the 
expense of vertical understanding. 
He cites as an example the plays of 
Shakespeare. With an interactive 
CD-ROM encyclopedia, someone 
can look up the Bard and instantly 
learn about Elizabethan politics or 

Continued on page 38 
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Interactive 
INTERFERENCE . . . 
Continued from page 37 

how the Globe Theatre was con¬ 
structed. But though the play's the 
thing, how many people will take 
time to actually read his works? 

If interactivity were to make 
communications wider yet more 
shallow, how would religious media 
ministries be affected? Christian 
broadcasting doesn't happen in a 
vacuum; sender and receiver must 
both speak the same language. Tech¬ 
nology changes expectations be¬ 
cause it changes the forms by which 
people give structure and derive 
meaning from a communication. 

Why, for example, do maga¬ 
zines and newspapers feature color¬ 
ful graphics? Why do children go 
for video games? Why do people 
read fewer books? Why is radio 
drama rare today? Why do kids 
squirm in church services? Why are 

student writing skills declining? 
These and a thousand other changes 
are results of television conditioning 
society to receive and interpret in¬ 
formation visually and instantly. 

How will interactivity change 

Media ministries of 
the future must 

devise innovative but 
practical strategies to engage 

and empower viewers. 

what people expect and want from a 
communication, and alter the habits 
and lifestyles of the audiences Chris¬ 
tian broadcasters serve? Here are 
some of the likely issues involved: 

• As technology allows Chris¬ 
tians to make their entertainment 
and shopping choices without leav¬ 
ing home, will believers become 

spiritual couch potatoes? When 
people can interact with the world 
from their own living room, will it 
open new horizons — or cause 
Christians to be more drawn into 
themselves, less involved in their 
churches and communities? 

Broadcasters in the future must 
see their audiences turned on rath¬ 
er than tuned out. 

• With virtually any form of 
entertainment available on demand, 
will Christians change their stan¬ 
dards since nobody's looking over 
their shoulders? The availability of 
movies on television and video has 
altered the range of what the evan¬ 
gelical community accepts — and 
expects. As interactive TV expands 
the choices even further, what stan¬ 
dards will Christian develop to 
guide their selections? 

• Today, Christians with home 
computers and telephone modems 
can gain on-line access to informa-

Continued on page 40 

Five Road Signs on the Information Superhighway 
With the advent of interactive media that will 

allow two-way communication between religious 
broadcasters and their audiences, those in 
Christian media face five vital issues: 
1. Medium and Message. How will interactivity 

affect presentation of the gospel? Different styles 
work on radio and television. What presentations 
will work best when the goal is two-way interaction 
with viewers? 

2. Medium and Money. Interactivity affords new 
electronic opportunities to solicit and fulfill requests 
for books, tapes, and materials. Will consumerism 
overwhelm the message? Can the pressure to sell 
lead to scandal? What are appropriate guidelines 
for ethics and accountability when ministries are 
cniefly funded by revenues from product sales? 

3. Medium and Ministry. Radio informs and tele¬ 
vision uplifts. But interactivity can be a tool to 
actively engage audiences in the message and 
then, through two-way communication, empower 
them to act upon it. Yet entry into the information 
superhighway will likely require partnerships with 
secular interests. How will purity of doctrine and 
standards be maintained? 

As Christian networks grow large, will historic 
links with local churches and ministries be pre¬ 
served? Interactivity will allow broadcasters to 
bypass local institutions and go directly into homes. 

but should they? And is bigger better? Can stations 
balance localization with the need for network¬ 
quality programs? 

4. Medium and Market. Radio and television, in 
their turns, changed people's lifestyles and the way 
society communicates. What impact will interact¬ 
ive media have on the habits and expectations of 
the audiences religious broadcasters serve? 

Will Christians who can access a world of shop¬ 
ping and entertainment from their homes become 
broadened or withdrawn? Will unlimited choices 
change the standards of what entertainment 
Christians will accept, as television and videos have 
done? Will consumers who can access unlimited 
information by themselves be interested in tradi¬ 
tional teaching programs and accessory materials? 

5. Medium and Movement. During the 1930s 
and ‘40s, access to radio helped bring evangeli¬ 
cals back into the public mind. In the 1970s and 
'80s, television and satellite allowed religious broad¬ 
casting to mobilize the evangelical movement into 
a social and political force. Once interactive 
media gives Christian ministries a chance to offer 
helps on every facet of the home, what should be 
the direction and strategy of the evangelical 
movement — to change politics, or change the 
culture? 

— Mark Ward Sr. 
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A Remarkable Achievement 

two groups have disagreed about what is considered the most crucial issue in the gospel: how 
a sinful man can be forgiven by a holy and righteous God. New, many are left wondering: 
which side has changed their views? Have doctrinal differences been eliminated? Current¬ 

issues experts John Anherberg and John Weldon provide urgently needed answers in respemse 
to what could be the most far-reaching change in Christendom since the Reformation. 

"Controversy, though al limes 

odious and bloody, often has 

the salutary effect of bringing 

clarity to our understanding 

of the truth of God. Our times 

demand a clear and 

unambiguous understanding, 

definition, and confession of 

the biblical gospeli, now 

more than ever." 

R.C. Sproul 

“Presenting both sides even¬ 

handedly, Ankerberg and 

Weldon call readers to judge 

the issues biblically. I'm very 

grateful for this clarion 

answer Io the rampant 

confusion of our day." 

John 
MacArthur, Jr. 

“How can a man oe rightly 

related to God?., this book 

gives the biblical answer to 

that age-long cry." 

DJames 
Kennedy 

HARVEST 
HOUSE 
PUBLISHERS 
Eugene, Oregon 97402 
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tion worldwide. In tomorrow's in¬ 
teractive universe, how can religious 
broadcasters get audiences interest¬ 
ed in teaching resources, when peo¬ 
ple can electronically access the 
same information themselves? 

What seems certain is that 
broadcasters must look beyond the 
idea of making one-way presenta¬ 
tions that talk at audiences. Media 
ministry must instead be conceived 
as a two-way dialog, for that's what 
society will come to expect. 

How the Media Impacts 
the Movement 

Radio came along in the 1920s, 
at a time when the evangelical 
movement had seemingly lost 
ground to theological modernism. 

The chance to be heard on na¬ 
tional radio networks and local ra¬ 
dio stations helped bring evangeli¬ 
cals back into the public mind and 
built a vast new audience for the 

Gospel. More recently, television 
and satellite have made Christian 
broadcasting a national medium 
able to mobilize the evangelical 
movement as a cohesive social force. 

In short, radio allowed evangel¬ 
icals to contend for recognition and 
television allowed them to contend 
for influence. Perhaps interactive 

Interactive media allow 
Christian broadcasters to 

bypass local institutions and 
reach directly into homes. 

But should they? 

media will allow the evangelical 
movement to contend for the cul¬ 
ture, as the new technologies can 
permit Christian ministries to sup¬ 
ply biblically based information and 
answers on every possible topic con¬ 
sumers might wish to access. 

The growth of Christian broad¬ 
casting in the 1970s and '80s raised 
many questions about the direction 

of the evangelical movement. Re¬ 
sponses ranged from the Moral Ma¬ 
jority to the "Robertson for Presi¬ 
dent" campaign. While the national 
prominence of religious broadcast¬ 
ers invited public scrutiny and sus¬ 
picion, it also served as a catalyst for 
getting Christians involved in the 
national debate over values. Was the 
cause of Christ injured and energies 
diverted? Or do the 1994 elections 
offer a validation? 

In the 1990s and beyond, as 
Christian broadcasters enter the in¬ 
formation highway, new questions 
will arise about the direction of the 
evangelical movement. Because in¬ 
teractive communication will reach 
into every home as no other medi¬ 
um has before, the challenge — and 
opportunity — is to contend for the 
gospel not just on social issues, but 
on the issues of everyday life where 
Christ provides real answers to real 
people. 

Mark Ward Sr. is author of Air of 
Salvation (Baker Book House, 1994), 
and editor of the 1995 Directory of 
Religious Media. 

In an independent survey of 
a nationwide radio network., 
Parent Talk was ranked 
number three among listen¬ 
ers’ favorite programs. 

ihi PARENT TALK 
Do your listeners ever wonder 
what the best path of marriage 
and parenting is for their family? 
Randy Carlson and Dr. Kevin 
Leman are family experts who 
lean on God’s Word to help 
support hundreds of callers and 
thousands of listeners nationwide. 

Dobson 

Swindoll I 

PARENT 
TALK 

Fora demo tape and 
FREE copy of the new 
book Parent Talk, call 
Warren Bonesteel, 
Today’s Family Life 
Marketing Managerat 
1-800-776-1070. 
Other programs are 
also available. 

"The best tag 
team on radio. ..” 

-John Trent, Ph.D 
Author,Speaker 
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Jeff Tyler's experience in Christian 
media spans over 15 years. He 
has worked in print, radio, and 
television. 

serve money or God? Will we serve 
man or the Lord? 

Recently a station manager said 
it didn't matter what is aired on reli¬ 
gious radio because it is not a pulpit; 
as long as the information was not 
cultic or occultic it was okay. This is 
the exact opposite of what the Lord 
spoke into my heart when directing 
me in managing my station. Reli¬ 
gious radio is a pulpit, and the sta¬ 
tion is responsible and fully account¬ 
able for what airs. 

After 15 years of broadcast and 
print media experience, I know it 
can be a high pressure, lion-eat-
Christian world in religious broad¬ 
casting. Daily decisions must be 
made regarding everything from ad 
sales to personnel to promotion to 
engineering to budgeting. As reli¬ 
gious broadcasters, we have the 
opportunity to allow Jesus Christ to 
be part of every decision. Let's allow 
Him to use us as a positive influence. 

tainment formats, and to be respon¬ 
sible to lead His body in praise. 
Lifting up Jesus became our banner 
as we eased into a new format. 

In the following days, we 
changed our music, instituted a pray¬ 
er line, and eliminated programs that 
were not scripturally sound. This 
was a daring move as it meant giving 
up the security of monies, promo¬ 
tions, and other items. 

Skeptics were quickly quieted 
as miracles of every kind began to 
happen. One particular 
morning we 

The religious media 
hold within their 

microphones and cameras 
the very power to heal 

the body of Jesus Christ. 

ing, hurting Church that has 
lost sight of the purity and 
doctrine of Christ and the 
cross. The religious media 
hold within their micro¬ 
phones and cameras the 
very power to heal the 
body of Jesus Christ. 

Changing Direction 
For years, debate has raged over 

religious broadcasting's premise: Is 
it business or ministry? Unfortu¬ 
nately, it is both, and that is exactly 
the point of this article. What per¬ 
centage of the industry is business, 
and how much is considered min¬ 
istry? Should we run stations with a 
money-at-all-costs mentality, or as 
ministries led by the Spirit of God? 

In my most recent experience as 
station manager of a Christian radio 
station I had to find some answers 
to these questions, and the answers 
I received were surprising. The Lord 
had been dealing with me about 
some of these very issues when I 
came across an article in Religious 
Broadcasting about a radio station 
with a praise and worship format, 
lifting up the name of Jesus. 

The story was confirmation for 
me. It was exactly what the Lord had 
been telling me to do as a new sta¬ 
tion manager. He had been dealing 
with me about our programs, sales 
techniques, and format. He was 
challenging me to do some things 
away from the norm, to avoid enter-

received 
six calls 

from people on 
cellular phones. Two people 

took the time to come by the 
office. As people were driving to 
work, they were overwhelmed with 
the Spirit of the Lord; they would 
call us weeping and praising the 
Lord, asking what we were doing. 

This was the beginning of a 
mighty move of the Holy Spirit. In 
the weeks to come many people 
were saved, with at least two entire 
families coming to Jesus Christ. 
Physical healings were reported, 
including one man who was healed 
of AIDS and is still whole today. 

What About Money? 
Ministers began to call us from 

both a local and a national level. 
Commercial advertisers began to 
contact us. We no longer had to go 
after people; just as the Lord had 
promised, He was now drawing 
people to Him — and to us. This 
was all new to me because I like to 
be in control. But when I gave the 
station to Jesus and asked Him to 
run it His way, everything took off. 
It was my job to relax and simply be 
faithful. 

It was a weird, wild, and some¬ 
times scary ride , but it was also 
hugely successful as we showed in 

the ratings for the first time in years. 
Our billing climbed and everything 
was simply falling into place. Almost 
every time I would get involved and 
try to make things happen by striv¬ 
ing, things would temporarily dry 
up. Each time I gave it back to Him, 
it would take off again. 

A Challenge 
I submit to station managers 

and owners that if you give your 
stations to Jesus Christ, He will 

run each and every 
department. That does 

not guarantee a 
respite from prob¬ 

lems; in fact, it actually 
guarantees that opposition 

will come from powers of 
darkness and perhaps even 
the church. Maybe this is the 

season for a faith check. Will we 

by Jeff Tyler -

W HILE THE '90S PRE-
sent many dilemmas 
for Christian media in 
America, the religious 

radio and television industries find 
themselves at a crossroad alongside 
the Church. Christian radio and tele¬ 
vision are products of a compromis-
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Yes! I want to subscribe to the Pentecostal Evangel for only $15.95. 

Containing inspiration 
and information, the 
Pentecostal Evangel is the 

magazine you won’t want to put down 
until you’ve read it from cover to cover. 
Whether you’re looking for answers to 
parenting problems or theological 
issues, you’ll find that the Evangel is 
the voice worth listening to. 
Each week the Evangel is filled with 

encouraging articles to guide you in 
living a quality Christian lifestyle. 
Each issue contains news of what is 
happening in the world today. 
Let the Pentecostal Evangel be 

I a positive influence in your life. 
I Order a 1-year subscription today for 
I just $15.95. Fill out, detach, and 
I mail in the coupon below or simply 
I call our toll-free number. 
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Promises to . . . 
Continued from page 26 

ing on and talking about Promise 
Keepers at this unique time in histo¬ 
ry. He suggests religious broadcast¬ 
ers may be involved in the following 
ways: 

★Focus on the activities for men on 
a local level. The real story is not at 

Men who are 
Promise Keepers 

proclaim Jesus Christ 
the ultimate expression of 
true masculinity in all 

its many facets: 
honesty, integrity, 

compassion, and mercy 

the national level, but in local areas. 
"That is where the stories are at," 
Chavis insists. 

★Facilitate conferences to develop 

local resources. Christian media reach 
the core audience — men in the 
Church — and these men reach the 
men in the world. 

★Remember Promise Keepers is not 
a cult of personality. The movement's 
heart is men in process helping other 
men in process. The movement exists 
to support individual men, clergy, 
and, ultimately, the nation. 

★Carry Promise Keepers Men in 
Action spots. The free, 90-second 
daily sound bites are taken from 
conferences and work well during 
A.M. and P.M. drive times. Not ex¬ 
clusive to any market, the spots are 
aired on approximately 400 stations. 
Featured speakers include McCart¬ 
ney, Jack Hayford, Ken Canfield, 
Gary Smalley, Luis Palau, Howard 
Hendricks, James Dobson, and 
many others. 

Raising the Standard 
It is imperative that Christian 

men accept the challenge and be¬ 
come Promise Keepers, but they can 
do this only when they know what 
the challenge is. Promise Keepers is 
presenting this challenge clearly and 

simply: become a man of integrity. 
To initiate this process, religious 

broadcasters can raise the standard 
by giving coverage to the confer¬ 
ences, signing up to air Men in Ac¬ 
tion, and covering local stories that 
highlight grass roots expressions of 
the movement. Seekers are willing 
and wanting to rise to the challenge. 

"When we rub elbows 
with each other 

with Christ as our focus, 
Almighty God 

raises the standard 
for what 
it is to be 

a Promise Keeper. " 
— Bill McCartney, former University 

of Colorado head football coach 

Stephen R. McLauchlin, a licensed 
minister, is an active member of the 
Men's Ministry group of his church. 
He resides in Virginia with his wife 
and two children. 

Station Name 

Address 

If you’re fed up with the biased and slanted news 
coverage of the mainstream media and want to 
provide your viewers with the facts, then you need 
The Other Side of the Story, sponsored by Accuracy 
in Media (AIM), America’s media watchdog. 

The Other Side of the Story, a one-hour weekly 
media critique, featuring AIM chairman Reed Irvine 
and journalist/author Joseph C. Goulden, goes behind 
the scenes and re-reports the stories the media have 
botched and bungled. The Other Side of the Story 
currently airs weekly on National Empowerment 
Television (NET). It is available on satellite via Galaxy 
7-Transponder 20V or on tape. Best of all there is no 
charge to carry the program. 

The Other Side of the Story is a project of 
Accuracy in Media, a non-profit citizens’ watchdog of 
the news media that promotes fair and balanced 
news coverage. 

City, State, Zip 

Phone Number 

ACCURACY IN MEDIA 
4455 Connecticut Ave., NW, Suite 330, Washington, DC 20008 

YES! I am interested in carrying The Other Side of the 
Story. Please contact me as soon as possible. 

Name_ 

If you would 
like more 
information on 
how to carry this 
program please call 
1-800-787-4567 or mail in the coupon below. 

The Other Side 
of the Story 
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by Sarah E. Smith _ 

HOW WOULD YOU 
react if our nation's 
courts handed down a 
decision declaring 

Christ's resurrection a lie? What 
would happen to society if Jesus 
legally became a myth? 

John Vincent Coniglio answers 
these and other thought-provoking 
questions in his legal novel, Rumors 
of Angels [Harvest House, 1994], In 
an interview with Religious Broad¬ 
casting, Coniglio talked about his 
book's basic themes of truth, faith, 
and logic. [Editor's note: Fora review 
of Rumors of Angels, see "The Book 
Shelf on page TL4.] 

President and owner of Burcon 
Financial, Inc., in Brea, Calif., he 
said he wrote the novel because he 
wanted to share some of the things 
he himself went through when he 
became a Christian in 1989. "I think 
there are a lot of people out there 
who are like me, struggling with a 
strong argument to try to come to 
Christ. 

"It's [the resurrection of 
Christ] the event, the crux, 
of our religion and it's the 

one single event that 
means the future of mankind, 

individually and 
collectively." 

— John Vincent Coniglio 

"He's given us a very simple 
plan to come to salvation, to be 
saved. I think we've got to get back 
to that simple, childlike release of 
our will, that surrender to Christ," 
Coniglio explained. 

Coniglio sees a lot of parallels 
with his fictional character's ques¬ 
tions and frustrations and some of 
Coniglio's own experiences. "That's 
why I wrote the book, because I 
came to the realization that [through 
the intellect is] not the correct way 
to approach a faith relationship with 
Christ," he said. 

What does Rumors of Angels say 
about our society today? 

I think the book speaks to our 
need to factualize things, to make 
them convenient and knowable. I 

Jesus 
Goes to 
Court 
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think that that's the reason the trial 
comes to fruition because people 
finally realize that this resurrection 
and this Christ fellow has really 
influenced lives and that the truth is 
not known about him. Jesus influ¬ 
ences us right down to the dates we 
write on our notepads. 

And the cases about whether 
the Nativity scene can be displayed 
at Christmas time and prayer in 
school — it all leads back to this 
Christ and his resurrection. "We 
deserve to know the truth," cry the 
liberal, constitutionally free people 
of the world. "Let's put this to trial, 
to accepted means of judgment," 
and that's what they do. We as 
Christians know that's the wrong 
way to try to come to an under¬ 
standing of whether God exists, but 
the people of the world say this is 
the way they want to have 
it. They deserve to know 
the truth, after all. 

In the book, attorney Will 
Dysley says, "Turn Christ's 
resurrection myth into re¬ 
ality ... land] you will 
have proven that the hope 
we place in Christ through 
prayer is not unfounded 
but substantiated by evi¬ 
dence and proof recog¬ 
nized as such by our sys¬ 
tem of law," |p. 22]. Why 
do you refer to Christ's res¬ 
urrection as a myth? Is that 
thinking more prevalent in 
today's society than Chris¬ 
tians believe? 

In a court of law, 
something that's unprov¬ 
en can't be referred to in 
any other way, as much as 
I know it [Christ's resur¬ 
rection] is not a myth and 
we Christians know it's 
not a myth. I think a lot 
people do view it as a 
myth, as a nice story. For 
purposes of the trial, they 
had to refer to it as a non-

“IfHe meant us to 
have an example of 
His presence to be 
obvious in a factual 

manner, He would have 
left more evidence 

of Himself'' 
— John Vincent Coniglio 

Do you think the resurrection of 
Christ could actually come to trial? 

I don't know if the U.S. Su¬ 
preme Court would really allow 
these arguments to come to trial. [In 
the novel] it took a special Supreme 
Court dispensation to allow this. I 
think if we look around us today 
and we see all these trials that are 

one answer, then we sort of have 
every answer. And maybe the peo¬ 
ple of the world will demand this, 
maybe it will come to that point 
when they'll scream that they de¬ 
serve to know the truth. It may not 
be as far off as we think. 

Do you think the resurrection can 
be proven as historical fact? 

I believe indeed the resurrection 
can be proven as historical fact be¬ 
yond a shadow of a doubt. But one 
of the points of the book is that al¬ 
though we can prove it, I believe 
strongly that God doesn't want us 
to go at it that way. That's sort of the 
back door way to get to Christ. 

Christ always speaks about chil¬ 
dren and how important it is for 
people not to disturb the children 
and their walk to Him. That speaks 

to the simplicity of faith. It's 
not this argument and this 
trail of facts that leads to God, 
or else God would rule from a 
golden throne in the sky. If 
He meant us to have an ex¬ 
ample of His presence to be 
obvious in a factual manner, 
He would have left more evi¬ 
dence of Himself. But He de¬ 
mands more of us; He de¬ 
mands that surrender of the 
will in faith, not fact. And the 
only way you can do that is in 
stepping out and away from 
logic. 

The world is based on 
logic; God has reversed that 
in my opinion. He wants you 
to step away from logic and 
believe in Him — those who 
have seen and believed are 
blessed, but not as much as 
the people who have not seen 
and yet still believe [John 
20 :29] . That to me is the true 
way to come to Christ. 

After my childlike surren¬ 
der to Christ, a curious thing 
happened to me: God began 
to pour an intellectual appre¬ 
ciation, factual, of Himself 

factual event, because the 
trial was about proving it to be fact, 
or banishing it as a myth. 

Why is the resurrection such a sig¬ 
nificant event? 

It's the event, the crux, of our 
religion and it's the one single event 
that means the future of mankind, 
individually and collectively. 

occurring — the Nativity scene, 
teaching creationism versus evolu¬ 
tion, and prayer in school — [they] 
really sort of beg the larger ques¬ 
tions about the resurrection of 
Christ. Is this fact or fiction? And if 
that's answered, then all these other 
cases will fall into place, like the 
domino theory. So if we have our 

into my life. So it's the reverse 
of the world. When you have logic 
and you come to a belief in some¬ 
thing in the world, it's the reverse 
with God. 

And that is the realization I 
wanted to get across. People will 
find after they've taken that step of 

Continued on page 48 
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Jesus goes . . . 
Continued from page 47 

faith, they get the facts and the argu¬ 
ments and strong proof of Christ. 

Recently, there have been several 
books (for example yours and A 
Skeleton in God's Closet by Paul 
Maier, 1994) written about events/ 
findings that appear to disprove 
the resurrection of Christ. In your 
opinion, what would be the reac¬ 
tion of churches, ministries, and 
mission outreaches in addition to 
society as a whole if Jesus' resur¬ 
rection legally (as in a court deci¬ 
sion) became a myth? 

Absolutely nothing, because 
Christians know the presence of 
Christ in their lives. God has pre¬ 
pared us for that sort of sensational¬ 
ist finding. It would matter not one 
iota to me; I would never believe it 
because I have the Word of God that 
says differently. And to me that's 
enough. I think all Christians across 
the world would feel the same [al-
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though] there may be a few that fall 
away. 

Since when have we as Chris¬ 
tians ever accepted man's judgment 
over God's Word? For anything to 
rock our faith, it must come from 
God Himself — not some petty 
human judgment. If we had accept¬ 
ed the judgments of man on Christ 
and the resurrection, we never 
would have gotten past Pilate's trial 
of Christ and Christianity would 
have died right there. 

"Since when have 
we as Christians ever accept¬ 

ed mans judgment over 
God's Word? For anything 
to rock our faith, it must 

come from God Himself— 
not some petty 

human judgment." 
— John Vincent Coniglio 

The search for truth and the right 
to know the truth is a prevalent 
theme throughout Rumors of An¬ 
gels. What is the difference be¬ 
tween the world's perception of 
truth and a Christian's perception 
of truth? 

I believe the world's perception 
of truth and a Christian's perception 
of truth is very different. When 
someone lives by God's precepts 
and laws and has those natural or 
God given ways to refute the inher¬ 
ent evil nature of humanity, one of 
the critical steps to being a Christian 
is to realize your own inherent evil, 
that your first impulse is probably 
wrong. And I think what the world 
sees as true is to do what feels good 
and to go with your feelings and 
that's such a foundationalist way to 
live that. The foundationalist truth 
that the world bases its truth on is 
evident in the statistics on divorce, 
the new sexual revolution, diseases, 
and the deterioration of the moral 
framework. 

It's so obvious they march to 
the [beat] of a different drummer as 
far as what's true. I think their truth 
comes from humanity, from within 
themselves and they feel that is the 
ultimate truth, but they couldn't be 
more wrong. They're dealing with 

an original sinful creature that 
they're pinning as being the basis 
for determining truth and they're 
missing the biblical truth that is our 
only hope to getting an authentic 
truth. 

The media in your novel appear as 
"bad guys." How much parallel do 
you see in the novel's media and 
the "real" media in regard to their 
agendas and the way they treat reli¬ 
gious issues? 

The media in the book versus 
the media in the real world — I 
think they're identical. I may have 
taken it to the extreme when they 
[the newspapers] devoted an entire 
issue to proclaiming that they were 
right about failures of humanity, but 
I feel it is pretty much true to form 
the way I've depicted the media 
and it's pretty obvious just watch¬ 
ing the news. 

A case in point is a TIME maga¬ 
zine article from March 14, 1994, 
devoted to the fossils of man that 
were redated. And they found that 
these fossils were 800,000 years old¬ 
er than they thought. Not once did 
they mention that perhaps this Java 
man who they say is now 2 million 
years instead of 1.2 million years 
old, is perhaps not all fact. In no 
way do they mention that maybe 
this is not solid fact, even though 
these guys are showing themselves 
to be off by a mere 800,000 years. 
That's just an example of the cultur¬ 
al bias. 

There was no mention of the 
non-factual nature of that article, yet 
when you have an article on prayer, 
these national publications are sure 
to say "some people believe in this" 
and "some people think that this is 
true." Some people. 

[It] is not fact that prayers are 
answered, according to the media. 
That's just sort of a mystical kind of 
nice story for Easter or Christmas, 
but when it comes to all these other 
issues that touch on religion or 
threaten to, like saying man has 
been around for 2 million years 
when that's totally against what 
God tells us to be true, it seems to 
just be bypassed. So I think it's pret¬ 
ty true to form for the media. 

Sarah E. Smith is the managing edi¬ 
tor of Religious Broadcasting maga¬ 
zine. 
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times at the best rates. 

Certainly we buy time 
on Christian television and 
radio stations for our clients. 
But we also go the extra step. 

For example, we’ve 
negotiated blocks of time on 

cable superstations like WON. 
And we’ve gone directly to 
cable companies to pinpoint 
highly targeted, low-cost local 
markets. 

That’s why many of the 
nation’s most respected 
television ministries are 
turning to us—leaders like 
Adrian Rogers, Charles 
Stanley, and Ed Young. 
We help our clients make 

sure their television or radio 

And we often use focus groups 
and research to give you the 
feedback you need to make 
informed decisions. 
Our broadcast professionals 

can direct and produce special 
fundraising programming for 
you, as we’re doing for such 
ministries as World Vision 
and Prison Fellowship. And 
we can give you turnkey 
service on daily radio broad¬ 
casts like our innovative two-

presentation is 
effective, too. We 
provide consulting 
services on format 
and marketing. 

minute programs 
for Luis Palau 
and Mission 
Aviation 
Fellowship. 

Through our parent 
company, Killion McCabe &. 
Associates, we can also help 
you with your fundraising 
needs. 

In short, we’re not just 
buying time. We’re helping 
ministries achieve the mission 
God has given them by 
providing the expert media 
services they need. 

Because your broadcast 
ministry can make an 
eternal difference to the 
people you reach, isn’t it time 
you gave us a call? 

1-800-825-MEDIA. 

Media Strategy, Production, & placement 
700 Coit Central Tower • 12001 North Central Expressway • Dallas, TX 75243-3734 • Phone: 214-383-7000 • Fax: 214-239-0006 KMA 
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lake a little time to visit with us. Booth 125 at the NRB Convention. 
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« LOOWTOP PARTNERS 
10 HELP MH IHE WORLD 

pM iLlSI I 
VERSION 

American 
Bible 

Society 

well reach a whole new generation 
with God’s Word. 

Yes, were still sending 
F V millions of Bibles to those 
■V who need them around 

the world, in areas like 
K the former Soviet 

Union, China, 
JBw and Ethiopia. 

But it’s a whole 
new world. And 
that’s why we’d 
like to partner 
with von— 

A in a world ol 
new ways. 

Our Bible Sunday program has produced partnerships 
with thousands of churches and radio stations nationwide. 

In 1995, we ll be looking for more partners to help 
share the complete Contemporary English Version (CEV) of 
the Bible. It’s easy to read—and for many people 

reveals biblical ? 

truths more 
* 1 clearly than 
I they’ve ever 
t seen them. 

for 179 years, the American Bible Society has been pannering with other groups to achieve common 
spiritual goals. 
And since our beginning, our mission has been to 

distribute Bibles to men, women, and children 
everywhere “in a language and form each can 
readily understand.” 

That mission hasn’t _ 
changed. But we are 
adding new partners. 

Today, under W| 
the leadership of vB 
Dr. Eugene Habecker, 
we’re partnering to • 
contemporize—but never 
compromise—the Word 
of God. So we can reach % r~ _ 

millions more in a 

to them. 1 
Our partners 

are diverse and 
exciting. Such as fl 
the top Christian ■ 
music group VjJ 
4 HIM— If 
the Gospel Music 
Association’s Group of 

the Year in 1994. 
Some you may know, like Dr. Tony Evans 

and The Urban Alternative. 
In fact, you may already be one of them. 

Visit ABS at booth #402. Get your free 
CFVBible portion—while supplies last! 

_ !_ 

Lets talk about how we can be partners 
for good. For more information, 
call 1-800-7-BIBLE-0. 



Victor Books And 
Broadcasters Are A Natural 

Combination. 
Welcome to Booth 526 where you can preview new products 
for premiums and program opportunities. 

We have books by V. Gilbert Beers, Larry Burkett, Evelyn 
Christenson, Jack Hayford, Erwin Lutzer, Charles Stanley, 
Joseph Stowell, and Warren Wiersbe, to name a few. Meet 
several of these authors in Booth 526, and, while each is in 
the booth, you can obtain FREE copies of their new books. 

Bring this coupon to Booth 526 to receive your FREE PER¬ 
SONAL COPY of Discovering God’s Will by Charles Stanley. 

Name_ 
Title_ 
Name of Organization_ 
UPS Street Address_ 
City_ State_ Zip_ 
Telephone Number_ FAX_ 
Briefly state how you use books in your ministry 

^7 VICTOR BOOKS 
1825 College Avenue, Wheaton, IL 60187 (708) 668-6000 



by Nancy Schaefer_ 

Francis schaeffer 
once said that "... we 
would wake up some day 
and find the America we 

once had was gone." That time is 
now, and if you don't believe it, you 
will when you understand Outcome 
Based Education (OBE) and its ori¬ 
gin, purpose, and consequences. 

Does a secret educational elite 
exist in the United States? Is the ex¬ 
clusive group made up of govern¬ 
ment educational engineers, educa¬ 
tional professors and experts, and 
tax exempt foundations? I believe 
the answer to these questions is yes, 
and I am persuaded that is why 
OBE (or its aliases: PASS, Success 
For All, Performance Based, Mastery 
Learning) has been implemented 
across the nation, while at the same 
time, parents are struggling with 
whole language, change agents, val¬ 
ues clarification, self-esteem courses, 
inappropriate sex education, exercis¬ 
es in psychic ability, visualization, 
and relaxation techniques. 

Reform or Reject? 
Two mothers came to see me a 

year ago to tell me why they were 
forced to remove their children from 
public school. There were two basic 
reasons: 1) The school was going 
through radical educational restruc¬ 
turing; and 2) The school had be¬ 
come a National Education Associ¬ 
ation (NEA) laboratory school com¬ 
plete with a proposal that "the pro¬ 
gram would center on practitioners 
willing to march to the beat of dif¬ 
ferent drums." 

These two mothers soon found 
out the drumbeat was OBE, which 
was conceived by William Spady 
and was to become the cornerstone 
of GOALS 2000: the Educate Ameri¬ 
ca Act. One mother began a home 
school program and the other moth¬ 
er put her child in a private Chris¬ 
tian school. 

What had these mothers discov¬ 
ered in a small rural county of Geor¬ 
gia that frightened them? They dis¬ 
covered the insanity of GOALS 
2000. They also discovered that fam¬ 
ilies are denied in this federal take¬ 
over of American education and 
consequently they were looking into 
the eyes of a potential totalitarian 
state headed for a one world gov¬ 
ernment. 

These mothers agree that educa¬ 
tional reform is in order. Public edu¬ 
cation is a national failure and an 
embarrassment regardless of the 
enormous amount of money being 
poured into it. According to former 
President George Bush, 33 percent 

Does a secret 
educational elite exist 
in the United States? 

more money per student was spent 
in 1991 compared to 1981. The drop¬ 
out rate is 30 percent, and many of 
those who graduate can't read their 
diplomas. A full 50 percent of those 
who go into the university system 
need remedial education. 

The family is the basic unit of 
society. Parents have the responsibili¬ 
ty and the right to educate their chil¬ 
dren. In a totalitarian state, the family 
is not a priority in education. In an 
elitist government, social educators 
insist that "government knows best." 

In the video The Guiding Hand, a 
20-minute tape on President and 
Mrs. Clinton's influence on educa¬ 
tion in Arkansas, the Governor's 
School students, who are supposed¬ 
ly the best, are told, "... when you 
get home, your parents, pastor, or 
friends may not understand you, but 
that is all right — you are of the elite. 
You have been exposed to thought." 
The thought they have been exposed 
to is death, homosexuality, abortion, 
and anti-God propaganda. 

As we move closer to the 21st 
century; we can see the educational 
elite and the social engineers moving 
forward in their efforts paid for by 
state, federal, international, and tax-
exempt foundation funding to regu¬ 
late citizens from the cradle to the 
grave using the educational system 
to challenge fixed beliefs through a 
religious cleansing. 

A Matter of Control 
Anita Hoge, the courageous 

mother from Pennsylvania and 
about whom the book Educating for 
the New World Order was written, 
shared at the 1993 Family Concerns 
Conference in Atlanta that children 
entering school today will be the 
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"first recipients of the computerized 
National Data System of Elementary 
and Secondary Education. This sys¬ 
tem, brought on in 1988, was built 
around social security numbers, 
political leanings, family financial 
data, and personal background data, 
all couched in terms of "demo¬ 
graphic research" and "academic 
testing." Schools already being set 
up as laboratories complete with 
school-based clinics could one day 
be used to "inflict a kind of comput¬ 
erized slavery on every man, wo¬ 
man, and child in America." 

As the NEA grew in political 
power, spending more and more 
money on education, parents and 
teachers alike were demanding a 
return to the basics. However, the 
NEA continued to promote site¬ 
based management and OBE. 

Site-based management is noth¬ 
ing more than a maneuver to get 
around locally elected school boards 
to maintain NEA control. OBE has 
been described by Charlotte T. Iser-
byt in Back to Basics Reform or Skin¬ 
nerian International Curriculum as "a 
concept first proposed a generation 
ago by Harvard psychologist Jerome 
Bruner." Iserbyt explains that "edu¬ 
cational reform proposals from res¬ 
pected educational analysts such as 
Mortimer Adler, John Goodlad, 
Theodore Sizer, and Ernest Boyer 
have all sought to translate Bruner's 
work into classroom reality." 

Iserbyt, who served as a special 
assistant in the Office of Educational 
Research and Improvement, U.S. 
Department of Education, considers 
it shocking that men such as these 
can be "major architects of the hor¬ 
rendous educational mess and de¬ 
clining test scores in American edu¬ 
cation and yet be called on to partic¬ 
ipate in its reconstruction." 

That is why Samuel Blumenfield 
wrote that in the educational business 
you need to know who's who. He 
explains in Who Are They, the Shadows 
Behind the Screen that a mistake in the 
Reagan administration was the ap¬ 
pointment of Terrell H. Bell as Secre¬ 
tary of Education. Reagan wanted to 
abolish the Department of Educa¬ 
tion, but Bell, being an established 
educator, fought to preserve it. Bell 
even recommended that William 
Spady, creator of OBE, apply for a 
grant from the U.S. Department of 
Education for implementing OBE in 
all the schools in America. 

George Fisher, NEA union past 
president speaking at the 1970 NEA 
Convention said: "A Model Profes¬ 
sional Practice Act has been devel¬ 
oped, and work has begun to secure 
passage of the Act in each state 
where such legislation is needed." 

"With these new laws, we will 
finally realize our 113-year-old 
dream of controlling who enters, 
who stays, and who leaves the pro¬ 
fession. Once this is done, we can 
also control the teacher training 
institution, which would require 
another whole speech to describe. 
But don't worry, we'll get to that, 

The family is the 
basic unit of society. 

Parents have 
the responsibility and 
the right to educate 

their children. 

too." 
The NEA's action plan carried 

in NEA Today reported: "Our plan 
calls for ... autonomous state agen¬ 
cies, governed by teachers and other 
professional educators, with the 
power to approve teacher prepara¬ 
tion programs and certify practition¬ 
ers." The NEA routinely takes 
stands on politicians and on nation¬ 
al and foreign affairs. 

The Plan 
GOALS 2000 passed the U.S. 

House and Senate, making each 
state subject to its rules and regula¬ 
tions. In its final form, GOALS 2000 
moves toward a federal takeover of 
American education. It violates par¬ 
ental rights and responsibilities. 
GOALS 2000 seeks: 

*To replace academics with attitude 
(psychology) 

OBE is the transition from 
knowledge and intellect to behavior 
and demonstration — from acade¬ 
mics to attitudes. Children must 
reach required goals or they will be 
re-educated or re-mediated until 
performance goals are reached. The 
child must prove exit outcome be¬ 
haviors in order to exit the curricu¬ 
lum. These are not academic goals 
but attitudinal goals. How the child 

adapts to change and ethical situa¬ 
tions will be determined, at all costs, 
for the desired outcome of a citizen¬ 
ry that embraces a multi-cultural 
global world view. 

*To limit future college and univer¬ 
sity opportunities 

OBE does not improve academ¬ 
ic success, but "dumbs down" edu¬ 
cation. Carl Glickman of the Univer¬ 
sity of Georgia describes in Mastery 
Learning Stifles Individuality how stu¬ 
dents lose time in areas where they 
are talented, only to be re-mediated 
in areas of weakness. He reveals, 
"Successful Mastery Learning results 
in all students attaining the same 
competencies to the same degree, 
but losing the opportunity to devel¬ 
op areas of excellence according to 
individual abilities and interests." 

A student's refusal to partici¬ 
pate in the mandated goals, even 
though he or she may be an honor 
student, will not prove required exit 
outcome behavior. Thus, they may 
not graduate and may not be ap¬ 
proved for opportunities of higher 
learning. 

*To create servants of the state 
Education for the socialistic 

New World Order is the top priority 
for the self-appointed government 
elitists. Education and proper train¬ 
ing is a necessity in order for every 
man, woman, and child to take his 
or her place in this new social order. 

Karl Marx in the Communist 
Manifesto promoted "public schools," 
and we are confronted with a legal¬ 
ized private education system deceit¬ 
fully mislabeled a "public school." It 
is actually education reform, subsi¬ 
dized by the government, with top 
down control which implements an 
agenda of molding society to the will 
of a few. 

*To be operated by federal appoint¬ 
ees, organized labor, business, and cho¬ 
sen agencies 

Specifics of the act include: Sec. 
502, establishing a National Skills 
Standard Board; Sec. 503, coordinat¬ 
ing Secretary of Labor, Commerce, 
and Education and setting up a new 
layer of bureaucracy; Sec. 504, estab¬ 
lishing a national system of skill 
standards and assessments for the 
work force, and stating the National 
Board shall take into account "inter¬ 
national standards." 

What are international stan-

Continued on page 56 
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Preaching 
With a 
Passion 

Dr. Stephen Olford 

What is Encounter? 
A 25-minute weekly radio program 

featuring biblical expositor}' preaching 
by Dr. Stephen Olford. 

Who is Stephen Olford? 
Dr. Olford preaches and teaches all 

over the world on the necessity of 
restoring expositor}’ preaching to the 
pulpit. After pastoring three large 
churches. Dr. Olford founded the 
Stephen Olford Center for Biblical 
Preaching as an outreach to pastors 
and those involved in Christian min¬ 
istr}’. to encourage and equip them 
in biblical preaching and practical 
training. , 

Stephen Olford Center for Biblical Preaching 
P.O. Box 757800 • Memphis. TN 38175-7800 

(901)757-7977 • Fax (901)757-1372 
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Altering the . . . 
Continued from page 55 

dards? Who sets the standards for 
the work force? What happens to 
private enterprise and competition? 
What happens to entrepreneurship? 

*To monitor parents and violate 
parental rights 

A Parents As Teachers (PAT) 
program is another way to desig¬ 
nate large portions of future classes 
as "at risk." U.S. S.B.1134 (intro¬ 
duced in 1991) is designed to pro¬ 
vide grants for "early intervention" 
programs. Classes selected will be 
based on family income, academic 
performance, teenage pregnancy or 
parenting, child abuse, or limited 
English. As Kathy Simonds explains 
in America 2000, an Educational Strat¬ 
egy, PAT is already in 40 states and 
several countries. Its purpose is to 
"remedy the training the child has 
already received from its parents." 

U.S. H.R.520 introduced in 1991 
states that "most early childhood 
programs begin at age 3 or 4 when 
re-mediation may already be neces¬ 
sary." The bill defines "parent edu¬ 
cator" as a person hired by the state 
or designated by local entities who 
administer group meetings, home 
visits, and developmental screening" 
and calls for home visits. Therefore, 
if you participate in the program, the 
state designated parent educator will 
come into your home a minimum of 
eight times a year to monitor wheth¬ 
er you are a "good" parent. 

Bettina Dobbs, R.N., M.S., for¬ 
mer consultant to the U.S. Depart¬ 
ment of Health and current president 
of Guardians of Education for Maine, 
says of the program, "It will result in 
state control of the children and re¬ 
duce parents to the status of breeders 
and supervised custodians." 

GOALS 2000 tragically violates 
and usurps parental rights as clearly 
stated in the First and Fourteenth 
Amendments as sources for privacy 
and parental authority. 

*To abolish report cards, giving the 
appearance of graduating more students 

One of the National Education 
Goals is a 90 percent graduation 
rate. This can take place by discard¬ 
ing the traditional grading system 
and report cards. The National Moni¬ 
tor of Education, March 1993, stated 
that OBE, as created by William 
Spady, would eliminate A, B, C, D, 

and F grading and replace it with A, 
B, and Incomplete. Eventually, all 
students will get A's and B's. 

One of the many problems with 
this is that high achieving students 
would lack incentive because every¬ 
one eventually gets the same grades. 
Why should students work hard 
and do better when the rewards are 
not different? Some children could 
be held back in 7th and 8th grades 
so they drop out before entering 
high school, thus giving the appear¬ 
ance of a higher percentage of stu¬ 
dents graduating. 

*To require community service for 
graduation 

In Sec. 102 of GOALS 2000, will 
the students be able to choose their 
community service or is a communi¬ 
ty service required of them? Hitler 
required community service in Ger¬ 
many. Will our schools be nothing 
more than laboratories of social 
reform? 

*To mandate state approved think¬ 
ing 

Children must reach required 
goals or they will be re-educated or 
re-mediated until performance goals 
are reached. The student must prove 
exit outcome behaviors (thinking, 
feelings, attitudes) in order to exit 
the program. 

*To eliminate choice in education 
Choice in education won't be 

an option under GOALS 2000. Yet 
choice in education is the ultimate 
solution for this educational tragedy. 
Not choice through financial assis¬ 
tance that ultimately controls the 
child, but financial assistance (vouch¬ 
ers) from tax dollars that follows the 
child, not the school, and cannot reg¬ 
ulate the child or his parents. 

*To demand performance-based 
outcomes for future employment. 

WORKLINK has been devel¬ 
oped by the Educational Testing Ser¬ 
vice in partnership with the Nation¬ 
al Association of Secondary School 
Principals. It is also developed in 
cooperation with the Chambers of 
Commerce and the Private Industry 
Councils. 

WORKLINK is a computer-
based student record system to as¬ 
sist employers in hiring entry-level 
employees. At the heart of the system 
is a database of individual records of 
student's high school performance. 

Who will set the standards for 

Continued on page 58 
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Integrity _ It's Timeless. 
Paragon Communications has provided ministries 
with 19 years of impeccable service and integrity. 

Throughout 
the duration 

of time, 
The Word 
itself and 

the value of 
integrity prevail. 

Helping to 

share the 

Good News 

through media: 

Radio 

Television 

Print 

PARI 
Commun 

à oom 
cations, Inc. 

Paragon Advertising, Inc. 

11 Spiral Drive, Suite 3 
Florence, Kentucky 41042 

(606) 647-2800 
(Fax) (606)647-2611 

Knoxville, Tennessee 
(615) 986-7777 



You Turn-Key 
For more information, contact 

Turn Key TV 
P.O. Box 1616 

Greenville, SC 29602 
(803) 244-1616 

We Will Build 
Your Lowpower 
TV Station for 

WGGSTvIß 
Greenville, South Carolina 

Add your program to Upstate South Carolina's 
24 hour Christian television station 
serving the Carolinas and Georgia. 

(803) 244-1616 

«Faith, 
PRINTING 

Taylors, South Carolina 
Specializing in quality printing of paperback 

books and commercial printing. 

(803) 895-3822 

Enjoy the Sower 
broadcast 
and telecast. 
See listings 

SOWER’ (912) 685-2222 
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the work force and the testing ser¬ 
vice? What will happen to private 
enterprise? 

The Cost of the Prize 
With the numerous bills, the 

cost of GOALS 2000 is a $420 million 
project. There are expenditures for 
National Education Goals Panel, 
National Education Standards and 
Improvement Council, Opportunity 
to Learn Development Grants, State 
and Local Systemic Improvements, 
and the National Skill Standards 
Board. Unwritten costs and hidden 
costs exist for a new health care sys¬ 
tem for site-based health clinics, pro¬ 
motion of OBE, assessment tests, 
and magnet or charter schools. 

Saving Graces 
As GOALS 2000 was passed in 

the Senate, two excellent amend¬ 
ments were passed. 

The Grassley Amendment, 
sponsored by Sen. Charles Grassley, 
R-Iowa, empowers parents by re¬ 
quiring knowledge and consent 
before children participate in activi¬ 
ties involving personal values, be¬ 
liefs, or sexual behavior. 

The Burns Amendment, spon¬ 
sored by Sen. Conrad Burns, R-
Mont., provides that nothing in the 
Educate America Act “shall be con¬ 
strued to mandate any curriculum 
framework, instructional material, 
examination, assessment, or system 
of assessments for private, religious, 
or home schools." 

The Grassley Amendment roll 
call vote passed unanimously. The 
Bums Amendment voice vote also 
received unanimous consent. H.R. 6 
was introduced by Rep. Dale Kildee, 
D-Mich., and is the re-authorization 
of the Elementary and Secondary 
Act. The bill, 700 pages long, in¬ 
creases federal control over all areas 
of education, encompassing public, 
private, and home schools. 

Sec. 2124 is an amendment 
added to H.R. 6 in committee by 
Rep. George Miller, D-Calif., which 
provided "... that each full time 
teacher in schools under the juris¬ 
diction of the agency is certified to 
teach in the subject area to which he 
or she is assigned." 

H.R. 6 moves education from 
state control to federal control. The 
Miller Amendment attempted to 
impose teacher certification require¬ 
ments on home, private, and reli¬ 
gious schools. 

Rep. Dick Armey, R-Texas, pro¬ 
posed an amendment in the Educa¬ 
tion and Labor Committee that stat¬ 
ed: "Nothing in this title shall be 
construed to authorize or encourage 
federal control over the curriculum 
or practices of any private, religious, 
or home school." This amendment 
was rejected by a straight party line 
vote. 

Intense congressional lobbying 
began as proponents of home 
schooling bombarded their con¬ 
gressmen with phone calls. The lob¬ 
bying was successful. By a 424 to 1 
vote, the U.S. House approved the 
Armey Amendment, deleting the 
language in the bill that would have 
required school districts to certify 
that teachers were qualified to teach 
in the subjects to which they are 
assigned. 

The New York Times carried an 
article focusing on the fact that the 
U.S. House "bowed to an outcry 
from the religious right" and other 
advocates of home schooling and 
declared that nothing in H.R. 6, the 
re-authorization of Elementary and 
Secondary Act, applied to parents 
who teach their children at home. 

This victory exhibits a show of 
strength from religious conserva¬ 
tives. It sends a message that though 
we may have awakened to find the 
America we once knew gone, we are 
growing in power and number, and 
we are bold enough to say the em¬ 
peror is wearing no clothes and we 
will not tolerate his actions. 

We must work diligently to put 
Christian conservatives in office. It is 
in the halls where public policy is 
made and laws are written that we 
must put a stop to the totalitarian 
takeover of our faith and future. If 
we don't respond to active duty, we 
will lose. No longer is there a place 
for the comfortable Christian. Our 
faith and our families are at stake. 

Nancy Schaefer is president of Fam¬ 
ily Concerns, Inc., based in Atlanta. 
This material was presented last 
winter in Oklahoma City at the 
Family In Crisis Seminar sponsored 
by the Christian Life Commission of 
the Southern Baptist Convention. 
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by Reed E. Hundt _ 

IN PHILOSOPHY 101 I WAS TOLD THAT ETHICS 
is the study of how one ought to act in life, but 
defining ethics isn't easy. 
Our country's 250-plus ethnic groups speak more 

than 350 languages. Our airwaves carry over 450 radio 
stations with non-English formats. As we are multilin¬ 
gual, so we are multiethnic; as we are multiethnic, so we 
are multiethic. 

There is a burgeoning interest in defining ethics in 
our multicultural society. We have more choice in ethical 
codes than in local telephone or cable TV markets. But 
channel surfing through schools of ethical thought is not 
an option. In order to live successfully in our complex 
society, we need to create what the legal philosopher 
John Rawls described as a "well-ordered society." 

A Well-Ordered Society 
Rawls taught that a 

well-ordered society depends 
upon all citizens being free, 
equal persons and society's 
regulation by a public political 
conception of justice. He be¬ 
lieved the conception of justice 
must be shaped by a consen¬ 
sus in the midst of conflicting 
and reasonable doctrines. 

We must communicate 
well enough so that all persons 
can come to a consensus about 
governing ourselves. This 
applies from discussions of 
values to debates on the crime 
bill. This consensus is shaped 
by a public reasoning process. 
Three pre-conditions exist for 
this process to succeed: adher¬ 
ence to the duty of civility, 
seeking true facts and accurate informa¬ 
tion, and universal access to the process. 

How does the process get con¬ 
ducted if it isn't over all the lanes of the 
information superhighway — broadcast, 
wire, wireless, satellite, and cable? Do 
modem communications increase or 
decrease our willingness to listen to the 
views of others? Do talk radio and 
broadcast television help us leam the 
facts or do they spawn misinformation and enhance dis¬ 
agreement? If modem communications are available 
only to the haves and not the have-nots of our society, 
how can we hope to include all our citizens in the over¬ 
lapping consensus of reasonable doctrines? 

To those who know how to use them, new tech¬ 
niques of the communications revolution give almost 
infinite access to knowledge. And we at the Federal 
Communications Commission (FCC) are all in favor of 
promoting the revolution. 

Competition 
Our means of promotion is a policy of competi-
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tion. We want to introduce choice in communications 
markets, opening competitive markets to create oppor¬ 
tunity for all Americans to participate in the revolution 
— especially small businesses, women, and minorities, 
for whom we are making special efforts. 

Fair competition allows the best plans to win — 
just as fair competition among ethical ideas should 
shape the consensus that governs our well-ordered 
society. Our policy stimulates the revolution to reach 
all parts of the private sector, bringing the greatest 
number of Americans into the public reasoning 
process. 

We don't want to be the Federal Civility Enforce¬ 
ment Commission, or even worse, the Federal Censor¬ 
ship Commission. We don't want the FCC enforcing 
civility or deciding who has spoken truthfully or falsely. 
Living up to the duty of civility is up to people on their 
own. 

The public reasoning process also depends on the 
communication of truth. Radio talk show host Diane 

Rehm has asked some excel¬ 
lent questions: Should there be 
as careful an examination of 
statements uttered on the air as 
there is of words printed? How 
can we as citizens participate 
more fully in the process of 
questioning and demanding 
accuracy? 

We need solutions to 
public disinformation and mis¬ 
information that don't involve 
governmental intrusion but 
that also don't leave us as a 
society callously indifferent to 
truth or falsity. 

Truthfulness is not the 
only concern. Similarly, there 
is tremendous concern about 
TV violence. Violence on tele¬ 
vision is one of many causes 

of violence in our society, and violence 
is totally unacceptable in any well-
ordered society. 

Since Congressional leaders 
helped identify this issue, both cable 
and television industries announced 
comprehensive, industry-wide, anti-vio¬ 
lence initiatives and television set manu¬ 
facturers have approved a standard for 
blocking technology that will rely on the 

programmers sending their ratings electronically. 
Guaranteeing the communications revolution will 

provide universal access to all Americans is a task we 
can and should assign to government. All Americans 
must be able to share their views, to submit their differ¬ 
ent ethics to fair competition in a public reasoning 
process. Some say that by virtue of the inexorable logic 
of market economics the information superhighway will 
naturally reach to all Americans who need it. Is this 
true? It isn't regarding the oldest lane of the information 
superhighway: the wire telephone network. 

Continued on page 62 
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as we are multiethnic, 
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one than all others, yet approachable as the 
and only Friend who can lead to God." 
Tim LaHaye, 
President, Family Life Ministries 

Rejoice 
IN HIS LOVE 

"...see Jesus portrayed higher and more noble 

& 
l 

THE ANGELS 

Follow 

HARVEST 
1HOUSE 
LI PUBLISHERS 

Nothing can compare to 
walking intimately with the 

Savior. No one ever lived or spoke as 
Jesus did. In His presence, the weak 
became strong. The poor became 
rich. And despair turned to hope. 
No Greater Savior passionately 
celebrates the abundant life only 
He can give to you...every moment 
of every day. 

Eugene, Oregon 97402 Available at Bookstores everywhere 



Defensive driving . . . 
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Telephone Travails 
In 13 states, more than one in 12 households do 

not have telephones. In the African-American and 
Hispanic households representing the lowest one-quar¬ 
ter of income groups, 10-36 percent lack active tele-

The Department of Education 
estimates 90 million adults 

demonstrate low levels of literacy. 
Is it important for these people to 

be connected? Absolutely. 

phone service. Overall, 15 million individuals are with¬ 
out telephones. Nearly ten percent of children under age 
six live in homes without phones. This number grows to 
20 percent among African-Americans and 36 percent 
among Native Americans. Is it important for these peo¬ 
ple to be connected? Absolutely. 

The telephone line could bring all 45 million stu¬ 
dents in our country onto the information superhigh¬ 
way, connecting computers that are in half our class¬ 

rooms to a world of information. But only one out of 24 
classrooms even has a telephone line. 

Why connect our children to the communications 
revolution? Because a well-ordered society depends on 
raising our children to participate in public discourse, 
and that discourse will increasingly be through electron¬ 
ic means. 

The Department of Education estimates 90 million 
adults, 40 percent of the U.S. population, demonstrate 
low levels of literacy. The revolution could bring all 

Some say that by virtue of the 
inexorable logic of market economics the 
information superhighway will naturally 

reach to all Americans who need it. 
Is this true? 

these adults, and all our children, into the great public 
reasoning process that ultimately will sort out the chaos 
of values in this country and bring Rawls' ethical con¬ 
sensus into being. 

Reed E. Hundt is chairman of the Federal Communica¬ 
tions Commission. This article was adapted from a speech 
given in September 1994 at the Everett C. Parker Ethics in 
Telecommunications Luncheon in New York City. 

Force Communications & Consultants 
JUSTA FEW OF OUR 1994 BROKERAGE DEALS: 

■ WTLKTV 14 Atlanta to Paxson Broadcasting - $9.5 million 

■ KXOK St. Louis, MO to Crawford Broadcasting - $1 .5 million 

■ WZRZ Columbus, OH to Salem Communications - $700,000 

■ KSTL St. Louis, MO to Crawford Broadcasting - $500,000 

■ WCEO Birmingham, AL to Crawford Broadcasting - $150,000 

CINCINNATI • ATLANTA 

JOHN L. PIERCE HAL W. GORE JOHN E. LAUER 
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P®Döffi©© í 
by Perucci Ferraiuolo_ 

SINCE THE DEFEAT OF THE 
Democrats in November, a 
wide resurgence of interest in 
religion is happening in 

America — something liberal politi¬ 
cians, pundits, and social activists 
didn't see coming. They tremulous¬ 
ly awoke on November 9 to the omi¬ 
nous news that even though Ollie 
was out, Capitol Hill's junk yard 
dog, Newt Gingrich, was now just a 
couple of heartbeats away from the 
Oval Office. The House had been 
de-Foley-ated, and you could almost 
hear the "Plop, plop, fizz, fizz, oh, 
what a relief it isn't" all around the 
beltway. 

In the Mix 
With some religious broadcast¬ 

ers cancelling politically oriented 
talk shows, and others adding them 
at an astounding rate, the question 
arises: Do politics and religion mix 
in a pluralistic, multi-faith society 
where freedom is paramount and 
everything else merely up to inter¬ 
pretation? Before the debate, there is 
a distinction. 

When the White House, Con¬ 
gress, and national media analyze, 
criticize, and ostracize religion in 
politics, liberal and social essayists 
are not usually referring to Bud¬ 
dhism, Hinduism, Islam, Muslim, or 

any other religion. 
They are pointing the 
fickle finger of con¬ 
demnation directly at 
Christianity — ironi¬ 
cally, right where it 
belongs. 

Senior Counsel at the American 
Center for Law and Justice (ACLJ), 
Jay Sekulow, says it's to be expected. 
"The Christian message is a narrow 
message," he explains, "in the sense 
that Christians say Jesus is the only 
way. That is not politically correct, 

Do politics and religion 
mix in a pluralistic, 

multi-faith society where 
freedom is paramount 

and everything else merely 
up to interpretation? 

so the anger of those opposed to the 
message of the Gospel is oftentimes 
not just directed at the message, but 
to the messenger as well." 

Can Christianity and politics, 
then, commingle on the new politi¬ 
cal playing field of conservative 
power? Some say no, and yet others 
give a resounding yes, ever mindful 
of the battles that lie ahead, not the 
least of which is a school prayer 
amendment being pushed hard by 
Gingrich and the New Order. 

"There is a religion being pro¬ 
moted in the schools," Sekulow 
says. "It's just not a religion we like. 
Christians have the same rights as 
every other citizen in our country, 
and that in-cludes the free exercise 
of religion." 

M. Stanton Evans, director of 
the National Journalism Center in 
Washington, D.C., carries a unique 
perspective to the prayer in school 
debate table. In his recent book, The 
Theme Is Freedom, he rejects what he 
terms "the rise of neopaganism" in 
public schools. "It is clear beyond all 
peradventure," he writes, "that the 
First Amendment was not intended 
to bar such practices from the class¬ 
room, yet from the standpoint of 
modern theorists, acknowledgment 
of the God of the Bible is offensive 
on the face of it, since it directly 
challenges the naturalist, neopagan 
precepts of the secular religion. 

"On the other hand," he contin¬ 
ues, "it is considered perfectly prop¬ 
er for children from religious homes 
to be taught the precepts of Darwin-
ian-Huxleyan evolution, extreme 
environmentalism, the value-free 
'alternative lifestyle' view of homo¬ 
sexuality, and other neopaganism in 
their school work. Children may be 
taught the precepts of neopagan 



nature worship, but they may not be 
taught the precepts of the Bible." 

Reckoning With Religion 
With religious and secular con¬ 

servatives drawing a direct correla¬ 
tion between the epidemic of teen vi¬ 
olence in and out of school, and 
prayer being banned from it in 1962, 
the anticipated constitutional amend¬ 
ment has cemented religion, or to be 
more exact, Christianity, as a power 
to reckon with in the political struc¬ 
ture of the '90s and beyond. 

If that happens, Evans says we 
just might learn some lessons. "I do 
think that if you reject the premises 
of Biblical religion, a slippage sets in 
even though at the outset it isn't 
apparent," says the former commen¬ 
tator for the Voice of America. " 

As I point out in my book, stud¬ 
ying the three totalitarian move¬ 
ments of the 20th century concludes 
that they're all based on the moral 
relativism and rejection of religious 
absolutes in general, but rejection of 
the biblical heritage in particular. If 
you continue in that mind-set, the 

only thing to come out 
of that is the rule of 
force and oppression 
we are experiencing in 
America today." 

In following the 
emerging faith factor in 

American politics, Christian Coali¬ 
tion president Ralph Reed agrees, 
and expands his view on religion 
and politics in the '90s. "I believe 
Christians have dual citizenship in 
both a heavenly kingdom and in a 
temporal, earthly democracy," he 
postures. 

"Children may be 
taught the precepts of 

neopagan nature worship, 
but they may not 

be taught the 
precepts of the Bible." 
— M. Stanton Evans, director of 

National journalism Center 

"They have rights and duties of 
citizenship in both of those king¬ 
doms. Just as the Apostle Paul (Acts 
25) asserted his rights as a Roman 
citizen — when the centurions tried 

gospel. It would have violated his 
temporal rights as a Roman citizen. 

Reed, whose Christian Coalition 
is credited with phenomenal influ¬ 
ence among voters in the November 
8 election, says when it comes to 
politics and religion, it isn't an ei-
ther/or proposition. "Should we just 
preach the gospel, or should we 
only try and usher in a millennium 
through political action?" asks the 
Ph.D. in history from Emory Uni¬ 
versity. 

"Actually, it's both. You don't, 
though, confuse the role of the gos¬ 
pel with the role of politics. The pur¬ 
pose of politics is not to usher in the 
kingdom of God. The purpose of 
politics is to exercise your God-giv¬ 
en rights as citizens in a temporal 
order." 

Pointing to the spiritual and 
earthly order of religion and politics, 
Reed is emphatic about the effects of 
Christianity upon society. "Chris¬ 
tians have a sanctifying influence," 
surmises the author of Politically 
Incorrect, a book detailing the Reli¬ 
gious Right's stand in politics, "and 
that influence is ultimately good, 
ultimately positive, and ultimately 
healing in a society whose politics 
have grown increasingly nasty and 
divisive." 

The Clinton Factor 

Continued on page 66 
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Left to right: 
Ralph Reed, 
M Stanton Evans, 
Jay Sekulow, 
Rep. Linda Smith, R-Wash., 
Rep. Rick White, R-Wash., 
Rep Robert K. Dornan, R-Calif , 
President Bill Clinton. 

Ironically, that Christian influ¬ 
ence, according to many, has bounc-

to flog him for inciting a riot — it 
was not that Paul wasn't willing to 
be persecuted for the sake of the 



Politics and . . . 
Continued from page 65 

ed off the one man needing it the 
most; the one man who has, perhaps, 
singlehandedly disaffected Chris¬ 
tians throughout the entire country 
— President Bill Clinton. Seemingly 
on a mission to alienate every Bible¬ 
believing American, the Clinton Ad¬ 
ministration possesses the reputation 
of being anti-religious and anti-God. 

"Don't confuse the role of 
the gospel with the role of 
politics. The purpose of 
politics is not to usher in 

the kingdom of God. 
The purpose of politics 

is to exercise your 
God-given rights as citizens 

in a temporal order. " 
— Ralph Reed, president, 

Christian Coalition 

But it is the perceived moral 
unsoundness of this president that 
Christians oppose vehemently, and 
the one catalyst to success for the 
Christian Coalition. According to 
Reed, "Bill Clinton's election marked 
a turning point for the movement, 
serving as a wake-up call for many 
church-going voters who have re¬ 
treated from the political arena after 
the Reagan years." 

He says examples of Clinton's 
agenda that outrage Christians in¬ 
clude a pork-laden stimulus package, 
a middle class tax increase, and an 
attempt to repeal the Hyde Amend¬ 
ment. Reed comments in his book 
that the unease about Clinton is deep 
and abiding. 

Reed proposes that Clinton is 
now dying a death by a thousand 
cuts of episodes that confirm the vot¬ 
ers' reservations about his character: 
Whitewater-Gate, Trooper-Gate, 
Travel-Gate, Haircut-Gate, Security 
Clearance-Gate (a gaggle of White 
House staffers still haven't received 
their required top-secret clearance), 
ad infinitum. 

Devastating Consequences 
Evans retorts that the continual 

attempt by liberals to separate God 
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from politics and society has yield¬ 
ed utter devastation. "What it has 
brought about," he outlines, "is un¬ 
told suffering, despotism, and eco¬ 
nomic collapse — as sort of a bonus 
evil evidenced by communism 
where people gave up their free¬ 
dom for a mess of pottage and then 
were told the pottage wouldn't be 
delivered. 

"That is the consequence of de¬ 
nying the higher law that limits the 
power of the state and raises up the 
individual. If all of us are children of 
God, created in His image, then we 
cannot be treated as animals, objects, 
or members of the herd." 

Former editor of the Indianapolis 
News, Evans makes a strong case for 
the politically volatile issue of abor¬ 
tion, which he claims is a religious 
rather than a political or social issue. 
"As you lose the content of our reli¬ 
gious tradition, there is a resurgence 
of paganism. 

"The practice of abortion, as well 
as infanticide and exposure, or aban¬ 
donment, was very common in pa¬ 
gan society. In Roe v. Wade, Justice 
Blackmun admits this, commenting 
that abortion was very common in 
pagan society as if it were some kind 
of argument in its favor, whereas, the 
earliest Christian tradition says that 
abortion is wrong." 

Other Voices 
Authors, ministers, journalists, 

and grass roots Christian groups are 
not the only ones venturing forward 
to offer an opinion about religion 
and politics — the most heated issue 
in our society today. Many Repub¬ 
lican members of the 104th Congress 
are stepping up to the plate. 

"I can do nothing in my personal 
or political life without God," says 
Rep. Linda Smith, R-Wash., a write-
in candidate who upset Jolene Un-
soeled, the matriarchal Northwest 
mainstay of liberal politics. "I ran 
my campaign promising to listen to 
people, help them, and be respon¬ 
sive to their needs. I didn't run as a 
Christian, but 1 can tell you that my 
strong Christian beliefs and depen¬ 
dence on God are what I rely on to 
keep my word to my constituents. 
As a representative, I cannot be suc¬ 
cessful without God, who ultimately 
placed me here." 

Rep. Rick White, R-Wash., a 
Christian who taught Sunday School 
at his home church and effectively 

and decisively defeated incumbent 
liberal, Maria Cantwell, says there 
should be a division between church 
and state, but "politics and religion 
are both things that are important to 
individual people. The fact is, reli¬ 
gion is the most important part of life 
for people who believe." 

White says America has gotten 
away from what the founding fath¬ 
ers meant when they drafted the 
constitution. "It struck me when I 
was back in Washington, D.C., for 
my orientation that right above the 
Speaker's chair, in letters six inches 
high, are the words, 'In God We 
Trust,' but under the current inter¬ 
pretations we're seeing of the First 
Amendment, you couldn't do that 
in a government building. Our 
Constitution is not an anti-religion 
document, yet that is how it is 
being interpreted." 

Evans says, though, that even 
with the nationwide jubilance over 
the astonishing Republican victo¬ 
ries, true reform of politics and the 
reverence toward Christianity can¬ 
not consist of simply replacing Dem¬ 
ocrats with Republicans. "What is 
needed," he imparts, "is a deter¬ 
mined rollback of federal power 
across the board, when and wherever 
this can be accomplished. 

"In every sense, the spiritual and 
intellectual vision must be foremost. 
Recovery of our religious faith and 
its teachings should be our first and 
main concern. Without it, nothing 
much can be accomplished. With it, 
all the rest might readily be added." 

True reform of politics 
and the reverence 

toward Christianity 
cannot consist of simply 
replacing Democrats 
with Republicans. 

Longtime conservative con¬ 
gressman, Robert K. Doman, R-
Calif., seems to sum up the general 
Republican consensus. "If I didn't 
have the strength of faith in Jesus 
Christ," he says, "and realize that all 
authority ultimately comes from 
Him and that He's in control, my 

Continued on page 72 
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by Elwood McQuaid_ 

T
he current wave of 
vilification flowing over 
those designated as mem¬ 
bers of the religious right 

carries ominous undercurrents. 

otry is a common human frailty that 
becomes a danger when excesses of 
the fringe are portrayed as the norm 
for a targeted group as a whole. 

What the Religious Right 
Is Not 

No leader, or group of leaders, 
mandates the way evangelicals vote. 
Diversity of theological beliefs 
among those cast within the reli¬ 
gious right frame of reference is con¬ 
siderable and could be termed, in 
many respects, incompatible. While 

o 

o 

formed as to 
the size, effi-

facts will show that, 
like their less spiritu¬ 
ally oriented fellow 
Americans, thou¬ 

sands of evangelicals 

tions are far too serious 
to ignore. When evan¬ 
gelical Christians are 
broad-brushed as | 
people who are wag¬ 
ing religious warfare 
against the American cul¬ 
ture, conspiring to dictate 
every detail of personal 
lifestyles, and oppressing 
those with alternate views, it 
can only mean one thing: 
There is serious trouble ahead. 

Elements from the highest levels of 
authority in America have declared 
segments of the evangelical Chris¬ 
tian community — and others who 
share a number of basic values in 
common with evangelicals — a 
menace to the American way of life. 
Unfortunately, a majority in the sec¬ 
ular media have certified the con¬ 
demnatory tirades and pandered to 
the less than honorable political fear 
mongering we are now witnessing. 

While one may not wish to be¬ 
come involved in rebutting such 

There is a considerable amount 
of straw manning in the case mar¬ 
shaled by liberals who are pillorying 
the religious 
right. Op¬ 
ponents are 
either misin-

a few leaders may influence some 
people who share their particular 
values and theological views, they 
by no means control the vote. 

There is, for example, a sharp 
division of thought and practice re¬ 
garding the proper method of partic¬ 
ipation in political affairs by Chris¬ 
tians. For this reason, until the pres¬ 
ent moral and spiritual crisis stirred 
evangelicals to embrace political ac¬ 
tivism, Christians by and large unit¬ 
ed as denominational bodies to pro¬ 

mote the faith, but they left 

Evangelicals are not com¬ 
mitted to creating a theocratic 

political system that will force those 
with differing views to submit to 
authoritarian religious politicians. 
Quite to the contrary, a mainstay of 
biblical theology is that the only 
theocracy mankind will ever know 
will be realized when the Messiah 

Trouble Ahead 
Trouble is inevitable because the 

accusations being promoted current¬ 
ly are not the usual stuff we have 
come to expect in this era of negative 

low road chicanery, the implica- _ Pract’ce °f politics to indi-^BM^Ba _ , O vidual choice and conviction. I i 1 OTVina J-~ Therefore, there is no 
.J O / united evangelical vote. The 

the 
Religious 

■r Right , tQ are more inclined to vote 
I—-- 1 pocketbook than principle. 

campaigning. There is an acrimo¬ 
nious ring in these charges that will 
not die after a few hotly contested 
elections. One cannot escape the con¬ 
clusion that there is something here 
that runs much deeper than partisan 
politics, and unless it is checked im¬ 
mediately and emphatically, it can 
spawn grievous consequences that 
few of us wish to witness. 

Are there those loosely called 
evangelicals or fundamentalists who 
hold extreme views and make pub¬ 
lic statements that are an embarrass¬ 
ment, and even an offense, to their 
spiritual kin? Of course there are. 
However, that is not to infer that 
such improprieties are the exclusive 
province of evangelical Christians. 

Obviously, the same can be said 
of every other organized religious 
and nonreligious group ever known 
to mankind. Such intemperate zeal-

ciency, and 
solidarity of the evangelical force or 
are crafting a perception of strength 
so as to infuse fear into the populace 
that will serve the liberal agenda. 
The facts are substantially different 
than the opponents of the right wish 
to convey. 

Elements from the 
highest levels of authority 
in America have declared 
segments of the evangelical 

Christian community 
— and others who share a 
number of basic values in 
common with evangelicals 
— a menace to the American 

zoay of life. 

returns to establish His kingdom. 

Panic on the Left 
Proponents of what has been 

dubbed the religious left are visibly 
shaken by growing and substantial 
resistance to the radical social agen¬ 
da they have brought into the main¬ 
stream of American life. These social 
reconstructionists have been riled by 
the increasing visibility of informed 
Christians who are becoming in¬ 
volved in the political process be¬ 
cause they wish to do something 
that will put the brakes on the run¬ 
away hedonism espoused by their 
critics. Getting involved in the polit¬ 
ical process is precisely what nation¬ 
al leaders have urged responsible 
citizens to do since the republic was 
founded. 

Continued on page 70 
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Pillorying the . . . 
Continued from page 68 

These Christians are now in the 
political arena in an effort to redirect 
the reverse culture spin that is forc¬ 
ing radical anti-Judeo-Christian pat¬ 
terns on them, their families, and life 
in their communities. Thus, to infer 
that because various groups with 
Judeo-Christian moral and spiritual 
convictions are devious and danger¬ 
ous for such acts as informing con¬ 
stituents about the voting records of 
public officials on issues of mutual 
concern is beyond the pale of seri¬ 
ous argument. 

Intemperate zealotri/ is a 
common human frailty that 
becomes a danger when the 
excesses of the fringe are 

portrayed as the norm for a 
targeted group as a whole. 

Consider the fact that virtually 
every negative political campaign 
ad spun by local, state, and national 
candidates from both parties fea¬ 
tures the shabby voting record of the 
opponent. Also, the track records of 
the self-appointed critics of the reli¬ 
gious right are, in themselves, 
enough to discredit their objections. 

The plain truth is that the panic 
on the left is a self-created phenome¬ 
non. The growing perception of 
massive numbers of Christians unit¬ 
ing to express outrage and promote 
a return to decent standards of con¬ 
duct within the nation is the direct 
result of the relentless onslaught by 
those who are now loudly com¬ 
plaining about mortal danger from 
the religious right. Their cry has a 
distinctly hollow sound. 

Growing From the Roots 
What we are witnessing at this 

juncture is a spontaneous growth 
from the grass roots that exceeds any 
single or multiple segment of the 
religious right. The motivation for 
the great coming together of evan¬ 
gelicals and others is not a partisan 
political whim. It is millions of peo-
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pie who are beginning to react to the 
systematic gutting of the values this 
nation was built upon. 

These millions are rebelling 
against the raucous repudiation of 
Judeo-Christian standards and val¬ 
ues by people who revel in the radi¬ 
cal. Having rejected divine stan¬ 
dards of belief and conduct, the new 
wave humanists who are now in the 
mainstream are groping to establish 
a God-free system that will some¬ 
how pass for organized society — a 
sort of compassless commitment to 
something no one is quite sure of. 

The new morality of a few years 
ago has become the no morality of 
the '90s. The process of realigning 
America, in the view of the religious 
left, is now in the regimentation 
stage, and the proponents of the new 
wave have little time or tolerance for 
those steered by divine absolutes. 

The perception of increased po¬ 
litical clout from the religious right is 
enhanced because increasing num¬ 
bers of Americans who are by no 
stretch of the imagination evangeli¬ 
cals — for example, politically con¬ 
servative Jews — are expressing their 
displeasure with the odious erosion 
of Judeo-Christian culture. These 
Jews recognize, as do persecuted 
Christians in other countries, the im¬ 
plied peril at hand when religious 
minorities are singled out as danger¬ 
ous subversives. Herein lies a serious 
potential problem. 

There is no united 
evangelical vote. Like their 
less spiritually oriented 

fellow Americans, thousands 
of evangelicals are more 

inclined to vote pocketbook 
than principle. 

If, in order to gain short-term 
political advantage, critics are able 
to depict the religious right as a ma¬ 
licious body of fanatics controlled 
by a few kook-fringe malcontents, 
the residual impact will be devastat¬ 
ing. The fact of the matter is that the 
vast majority of people identified as 
the religious right are serious-mind¬ 
ed citizens who reflect the majority 

opinion of Americans in general on 
fundamental questions of decency 
and morality. 

The Religious Right and 
the Jewish Community 

One of the most serious issues 
at stake in the current furor is the 
relationship of evangelical Chris¬ 
tians and Jews in America. Oppo¬ 
nents have cast politically active 
evangelicals as those who oppose 
the fundamental concept of separa¬ 
tion of church and state, thereby 
jeopardizing the future of those who 
differ from fundamentalist Christian 
agendas. This misconception reflects 
an attitude that holds grave conse-

Getting involved in 
the political process is 
precisely what national 

leaders have urged 
responsible citizens to do 

since the republic 
was founded. 

quences for both communities. 
There is no question that in the 

evangelical Christian community, 
Israel and the Jewish people find 
their most stalwart supporters. 
Whatever Jews may find to differ 
with in conservative Christian theol¬ 
ogy, they cannot fault evangelicals 
for their convictions about Israel's 
inherent right to a homeland in the 
Middle East and their determination 
to stand against anti-Semitism in all 
of its ugly manifestations. 

This solidarity, a vast majority 
of evangelicals hold, is rooted in the 
biblical revelation of Jewry's proper 
place in the divine program. Histor¬ 
ically, Christians with these commit¬ 
ments have remained firm in their 
stance toward Jews and Israel, in spite 
of the theological anti-Semitism com¬ 
mon to the ranks of liberal religious 
elements professing Christianity. 

Of equal importance is the fact 
that after centuries of suspicion and 
eyeing one another at a not-too-
respectful distance, some Jewish 
people and evangelicals are making 
serious attempts to establish rela¬ 
tionships in areas where both hold 

Continued on page 72 



‘A minister of the Gospel 
who defends the Bible as the infallible 

Word of God.’ -Billy Graham 
This is how Billy 

Graham describes 

Adrian Rogers. He also 

says, “I know God s 

hand is upon Adrian 

Rogers as he proclaims 

the Bread of Life 

through radio and 

television. ... I praise 

God for his ministry!” 

Love Worth 

Finding broadcast 

audiences feel the same 

way about Adrian 

Rogers. 

Deeply convicting 

and lovingly challeng¬ 

ing, Adrian Rogers 

loves to introduce the 

lost and hurting to their 

only Redeemer and 

Comforter. 

His weekly, one-

hour Love Worth 

Finding television 

program is carried 

on more than 14,400 cable systems. His 30-

outlets through 

national 

networks, TV 

stations, and 

minute, daily 

radio program 

is heard on 

more than 

125 stations across the 

country. Love Worth 

Finding radio and 

television broadcasts 

also reach people in 35 

countries around the 

world. 

Since 1972, Adrian 

Rogers has served as 

pastor of the 24,000-

member Bellevue 

Baptist Church in 

Memphis, Tennessee. 

Pastor Rogers has also 

served three terms as 

president of the 

Southern Baptist 

Convention. 

For further informa¬ 

tion on how you can 

share Love Worth 

Finding with your 

audience, call Jon 

Simpson toll free at 

KMC Media, 

1-800-825-MEDIA. 

700 Coit Central Tower • 12001 North Central Expressway • Dallas, Texas 75243-3734 
Phone (214) 383-7000 »Fax (214) 383-7001 • Toll Free 1-800-825-MEDIA 
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common interests. This has not been 
a remake of the old line ecumenism 
in which convictions were sacrificed 
for a facade of unity. 

Humanists who are now 
in the mainstream are 
groping to establish a 

God-free system that will 
somehow pass for organized 
society — a compassless com¬ 

mitment to something 
no one is quite sure of 

Quite to the contrary, relation¬ 
ships are now established, not to see 
how much we can give up in the 
name of civility, but rather on the 
desire for an honest understanding 
of just who and what we are all 
about. And although with some 

• W M O B • 
AM 1360 

"Mobile's Christian Voice" 
Reaching southwest Alabama, 

southeast Mississippi and extreme 
northwest Florida. 

☆ ☆☆ 
Buddy Tucker; President, G.M. 

Phone: 205-432-1360 
☆ ☆☆ 

•WYND* 
AM 1310 

"Florida's Christian Voice" 
Reaching east central Florida; 

Deland, Orlando-Daytona Beach. 
☆ ☆☆ 

A Broadcast service of: 
Buddy Tucker Assn., Inc. 
Phone: 904-734-1310 

☆ ☆☆ 

CARIBBEAN 
CHRISTIAN RADIO 

"Super Power 1020" 
Island of Grand Turk, BWI 

Reaching Jamaica, Cayman, Bahamas 
and south Florida. A potential audience 
of six million English speaking people! 

For time availabilities; 
1-800-787-1020 

members of both communities it is a 
fragile relationship, it is one better 
fostered than destroyed. 

Thus, for the religious right to 
become characterized as a menace 
to the future of American Jewry is 
most unfortunate. Evangelicals, in 
the main, are well aware of the ex¬ 
cessive statements of a few who, in 
some ways, may be more conspicu¬ 
ous than others. And the Jewish 
community can rest assured that 
those who seem to be calling for a 
pre-Messianic Christian theocracy 
for America do not represent the 

The vast majority of people 
in the religious right are 
serious-minded citizens 
who reflect the majority 
opinion of Americans 

in general on fundamental 
questions of decency 

and morality. 

theology or desires of the central 
evangelical community. 

We have clearly moved into a 
culturally contentious period when 
those who share historic Judeo-Chris¬ 
tian values are becoming more con¬ 
spicuous and less appreciated. It 

therefore should probably not be sur¬ 
prising that we are witnessing a few 
manifestations that should arrest 
our attention and provoke serious 
thought. In spite of all sane reasons to 
the contrary, anti-Semitism is a per¬ 
sistent problem in the Western world. 

We have clearly moved 
into a culturally 

contentious period when 
those who share historic 

Judeo-Christian values are 
becoming more conspicuous 

and less appreciated. 

Here in America, some distress¬ 
ing attitudes are rising. At the same 
time, the kind of Christians, and their 
virtues, who played such a large role 
in making this country what it is are 
being singled out as misfits by mili¬ 
tants with self-serving agendas. 
These are not unrelated facts of life. 
These realities should bring evangeli¬ 
cals and Jews closer together, not 
drive us apart. 

Elwood McQuaid is executive direc¬ 
tor of The Friends of Israel, based in 
Bellmawr, N.J. 

Politics and . . . 
Continued from page 66 

will and dedication would have 
been sapped over these many years 
by the powers that believe there's no 
room in public policy for morality or 
religion. 

"Every morning when I wake 
up," he illustrates emotionally, "I 
put three rings on. One is a simple 
cut-out cross ring, and as I put it on 
my right ring finger I pray, 'God, 
don't let me betray you.' Then, as 1 
slip on my wedding ring, I pray, 
'Lord, don't ever let me betray my 
wife.' Finally, as a ring guard against 
my wedding ring, 1 slip on my 1955 
Air Force Pilot class ring and pray, 
'Jesus, never, ever let me betray my 
country or my friends.'" 

Clinton is now dying 
a death by a thousand cuts 
of episodes that confirm 
the voters’ reservations 
about his character: 

Whitewater-Gate, Trooper-
Gate, Travel-Gate, Haircut-
Gate, Security Clearance-

Gate, ad infinitum. 

Perucci Ferraiuolo is a nationally 
syndicated journalist and columnist. 
His work has appeared in many pub¬ 
lications, including The New York 
Times, Christianity Today, and Char¬ 
isma. He is a frequent contributor to 
Religious Broadcasting. 
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VCY/America Radio Network 
announces 

RETURN TO THE WORD 
WITH 

Dr. Ed Bulkley 
A radical and exciting departure from the 

typical psychological counseling broadcast. 

A talk show that is DIFFERENT! 

•Is the Bible Adequate to Answer Life’s Questions? 

•Where Should Christians Go for Counseling? 

•Are Psychology and Christianity Competing Faiths? 

These and many other questions are addressed on 
RETURN TO THE WORD, a program filled with genuine 
Biblical counsel. ..from the author of Why Christians Can’t 
Trust Psychology (Harvest House). A pastor for 26 years, 
Ed Bulkley truly believes that God has provided everything 
the Christian needs for life and godliness through Jesus 
Christ and the working of the Holy Spirit as we obey the 
Scriptures (2Peter 1:3). 

This challenging and compassionate radio broadcast 
is available Monday through Friday at 12:00 noon-1 :00PM 
Central time through VCY/America Radio Network 
(Spacenet 3, Transponder 13, Frequency .51 and .78 
mhz). 

The program has replaced a major psychological 
counseling broadcast on the VCY/America Radio 
Network because many have sensed the need to return to 
God’s Word for the healing of the soul. As Dr. Bulkley has 
written, “Has psychology really added to our essential 
knowledge about human behavior, needs, and solutions? Is 
the Bible lacking the information needed to understand why 
man acts as he does and how he can be changed? If so, we 
must pity all of the saints of God who struggled with problems 
of living from the times of Adam, Abraham, Moses, David, 
Isaiah, Daniel, Jesus, and Paul. How fortunate we are to not 
be living in the days of the early church, when the only 
therapeutic resources were the writings of the prophets and 
apostles, along with the ministry of fellow saints and the Holy 
Spirit. How miserable believers must have been from the first 
century until the latter part of the nineteenth century, when 
psychology was finally ‘discovered.’” 

Listeners are responding to RETURN TO THE WORD. 
Here is a small sample of comments: 

•"Your new 12:00 programming has been an answer to 
prayer for us. We prayed many times that someone would 
replace the strongly psychiatric oriented program that had 
occupied that strategic hour. We thank God and you for the new 
program, Return to the Word, which lifts up Jesus Christ as the 
One who is the all-sufficient Savior.” 

•“It’s reassuring to know that there is godly counsel out there 
without the taint of the world. I pray that God would bless you and 
this new show as you continue to be faithful to Him.” 

•“I enjoyed [the other program] but I realize I was forgetting 
God is sufficient.” 

•"I never listened to [the other program] all the way through. 
But now I listen. I’m hooked for another hour! Excellent advice!” 

•“For me, listening to [the other program] produced a lot of 
fear in my life. I was constantly worried that I was beginning to 
repeat [the dysfunctions of my parents.]” 

If you would like to know more about 
this exciting new broadcast, stop by the 
VCY booth (#645) to meet Ed and get 
a demo tape, or phone RETURN TO 
THE WORD, at 1-800-468-6577 for a 
copy of Ed’s book and an information 
packet about the program. 
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History lessons . . . 
Continued from page 74 

root in the fertile soil of the post¬ 
Communist world as well, where 
the mind proved insusceptible to re¬ 
straint despite 70 years of suppres¬ 
sion. The new barbarism that seized 
much of the world in this century 
has been overcome. The evils of 
communism and fascism, which 
gave rise to the unimaginable hor¬ 
rors of the Holocaust and the gu¬ 
lags, have gone the way of all sul¬ 
lied flesh — melted in the heat of a 
righteous fire. 

"Despotism may be able 
to do without faith, 

but democracy cannot." 
— Alexis de Tocqueville, 

19th century social observer 

Communism didn't fall; it was 
pushed. And who did the pushing? 
Those of us with faith believe it was 
the hand of the Lord. 

Just as Jefferson and Tocqueville 
observed of America, once-Com-
munist world leaders are discover¬ 
ing that freedom needs faith as its 
preamble. The people in the Eastern 
Bloc today equate religion with free¬ 
dom and opportunity. People who 
are free to worship in the religion of 
their choice are free to prosper in the 
endeavors of their choice. 

But as the nations of Eastern 
Europe have found, it is difficult to 
build new institutions in place of 
ones that have crumbled. Nations 
need what political philosopher 
Michael Novak calls "mediating 
institutions" — meaning those pri¬ 
vate institutions that stand between 
the individual and the state and pro¬ 
tect the individual from excessive 
state power. 

Aside from the family, the most 
important mediating institutions 
have been churches. This includes 
everything from a one-room taber¬ 
nacle to a large denomination. The 
newly freed nations of Eastern 
Europe and the former Soviet States 
need religion; without it their efforts 
to liberate their nations will fail. This 
is the message of Tocqueville and 
Jefferson, echoed by the newly free: 

Faith in God is not a threat to 
democracy; faith in God is essential 
to democracy. 

Alliance of Church and 
State? 

Common ground may be found 
between secularists and religionists 
if two basic tenets are agreed upon: 
1) Religion is a force for good; and 2) 
religion can be misused. Some have 
taken the words "separation of 
church and state" to mean that the 
state needs to be protected from reli¬ 
gion. This was neither the way our 
nation's founders saw it nor how 
most Americans see it today. Most of 
us advocate the separation of church 
and state to protect the church from 
the state — to guarantee the free 
practice of religion against the tem¬ 
poral depredations of bureaucrats 
and power-hungry tyrants. 

When Jefferson and Tocqueville 
were writing, we had just declared 
our independence from a nation 
with a state religion — a nation 
whose king was the leader of the 
church and whose bishops and arch¬ 
bishops were actually appointed by 
the politicians and bureaucrats of 
England's Parliament. Imagine Ted 
Kennedy and the Keating Five with 
the power to appoint the bishop of 
Kansas City! 

It was precisely to avoid such a 
situation that the founders sought to 
separate church and state — not to 
banish faith and the faithful from 
the political life of the nation. They 
sought to allow the free practice of 
religion — any religion. 

The people of the world have 
learned the painful lessons taught 
by this century's first 90 years. In the 
20th century, we were witness to the 
unprecedented explosion of state 
power around the globe. The rise of 
communism and fascism represent¬ 
ed the most thorough and terrifying 
effort to control the hearts and 
minds and souls of humankind 
through the agency of state power. 
These inhuman systems tried to 
destroy everything that stood be¬ 
tween them and the human face: 
free speech, free thought, free press, 
and free practice of religion. 

But the human spirit, infused by 
God, cannot be so stilled. Outside 
the communist world, people have 
come to understand that they can-

Continued on page 78 
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LUBBOCK: A GREAT PLACE TO LIVE 
AND RAISE A FAMILY 

Lubbock 

NEARLY ONE MILLION PEOPLE LIVE 

One oj America's 

‘Top S‘ated Christian 

S‘adio Stations 

An upscale economy 
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Texas Tech Health Sciences Center 
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to provide consistent quality, from first dub to last. And 
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History lessons . . . 
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not look to the state for answers to 
solve the problems of humanity. In 
Sweden, voters rejected 50 years of 
socialism. Since 1980, in Central and 
South America, democratic elections 
replaced military juntas as the norm. 

It's all part of a process the writ¬ 
er Tom Wolfe has called "the great 
relearning." And it's one of the iron¬ 
ies of our time that just as the world 
outside the United States is relearn¬ 
ing the lessons of freedom and faith, 
our leaders in Washington are look¬ 
ing back with nostalgia to the failed 
ideas of the past. They seek the re¬ 
establishment of the Great Society, 
the disastrous policies of the mid-
'60s that expanded the federal gov¬ 
ernment, damaged the poor, and set 
our government on the reckless 
course of deficit spending that now 
threatens the nation's economic 
well-being. 

In their effort to increase the size 
and scope of government, the resi¬ 
dents of 1600 Pennsylvania Avenue 

are not simply spending too much 
money. They want to increase Amer¬ 
ican dependence on government, 
which is ruinous both for the initia¬ 
tive and soul of the nation. 

The genius of the 
American political system 
is that it allows Americans 

to experience the true 
freedom that comes 

not from political systems 
but from God. 

New Homesteads 
We are now surrounded by lux¬ 

uries untold, by technology magical 
in its power, by bounties unimagin¬ 
able to our great-grandparents. Yet 
can we truly say we are better off 
than they were? Let us follow the 
example of the pioneers, who 
braved the elements and tamed the 

land — all without a Department of 
Covered Wagons in Washington. 

Let us use our technological 
bounty not to fulfill our narrow plea¬ 
sures, but to elevate humankind. Let 
us spread the evangel of freedom 
until we live in a time when the 
word "dictator" has receded into the 
mists of a hazy past. Let us remem¬ 
ber each day to give thanks that we 
are alive in this day, and not rest 
until this day is a better one than it 
was when we awakened at first 
light. 

Let us be the new pioneers — 
those of us who believe in self-reli¬ 
ance, possess individual initiative, 
and have faith in God and in an 
America where the unapologetic 
presence of a higher moral authority 
can, and will, lead us to horizons as 
yet undreamed. 

Pat Robertson is founder and chair¬ 
man of the Christian Broadcasting 
Network and host of The 700 Club. 
This article was adapted from a 
1993 address given as part of the 
distinguished Landon Lecture Series 
at Kansas State University. 
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The new force in 

Satellite Network 

Automation & Control 

croiun 
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For 40 years. Crown has set the standard for dependable, high-quality audio for the broadcast industry. Today, 
Crown continues its tradition of excellence with the innovative Crown Broadcast FM100. This self-contained 
package includes an FM exciter, audio processor, stereo generator and RF amplifier—it’s the transmitter of 
choice for satellite-fed networks. 

Crown Broadcast now adds the AirForce? a satellite program delivery and automation system for radio net¬ 
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A LAN SEARS IS THE 
executive director of Alliance 

/ 1 Defense Fund (ADE) and a 
JL JL. veteran trial lawyer who has 
served in several government posts, 
including Assistant U.S. Attorney and 
executive director of the Attorney 
General's Commission on Pornography. 
In this interview, he crystallizes the 
vision of ADF, a Christian legal organi¬ 
zation which consults and aids defend¬ 
ers in the war of religious civil rights. 

ADF's list of founding 
members reads like an honor roll 
of Christian radio, activism, and 
outreach: Gary Bauer, Bill Bright, 
Larry Burkett, James Dobson, 
Robert Dugan, D. James Kennedy, 
Marlin Maddoux, Don Wildmon. 
What drew these luminaries to¬ 
gether to form ADF? 

A: There seems to have been a 
concerted effort to push moral val¬ 
ues out onto the fringe of society, 
and those who hold traditional val¬ 
ues have suffered severe setbacks 
due to adverse legal divisions that 
are contrary to the Constitution and 
legal precedent. Christian leaders 
are saying enough is enough. 

(A Why have Christians lost 
so much ground in the civil war of 
values? 

A: Our capabilities have been 
limited. We've had a small group of 
attorneys working without ade¬ 
quate financial resources. We under¬ 
stand that preparing a case is very 
expensive, and a lot of Christian at¬ 
torneys need help. They can't afford 
to take on all the financial risk them¬ 
selves. We want to give them some 
leverage. 

Q How does ADF differ 
from existing legal organizations? 

A: ADF does not argue cases in 
court, but serves those individuals 
and organizations that do litigate. 
ADF provides them with strategic 
planning, training, and funding to 
coordinate and expand their ability 
to fight the necessary battles. 

Q Won't ADF be competing 
for funds with existing Christian 
legal organizations? 

Challenging the 
ACLU: 
An Interview with 
Alan Sears 

A: We're not cutting into any¬ 
one else's piece of the pie. As a pre¬ 
caution, we're asking people, "Don't 
give to ADF at the expense of your 
commitments to other organiza¬ 
tions." We think we can make the 

We're not saying that 
we're smarter or more 
careful than anyone else. 
And we're not saying that 
Christian attorneys are 
looking to get rich defend¬ 
ing Christian principles. 
We're simply applying 
some clear financial stan¬ 
dards. No one's going to 
get everything they've 
asked for. 

(A What sort of 
cases will ADF fund? 

A: We've broken it 
down by topic and per¬ 
centage: 20 percent of our 
funds will go toward reli¬ 
gious liberty cases; sancti¬ 
ty of life, 20 percent; pre¬ 
serving the family, 17 per¬ 
cent; and pornography 
prevention, ten percent. 
We'll also commit ten per¬ 
cent to legal education and 
ten percent to legal aid to 
the needy. 

Q: Among the cases ADF has 
supported financially, which has 
been the biggest victory so far? 

pie bigger. 

Q What financial safeguards 
have you established? 

A: Most grants we'll award 
will be escrowed. Grantees will send 
us a bill with receipts and we'll write 
a check up to the grant amount. That 
builds in accountability. 

Æ We gave a grant to an attor¬ 
ney who succeeded in overturning a 
"domestic partnership" in Minne¬ 
apolis. The city was reimbursing the 
partners of homosexual city employ¬ 
ees for their health-care expenses, a 
benefit that had been reserved for 
married heterosexuals. But the attor-

Continued on page 82 
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Get 
The 
Word 
Out. 
Your mission is our mission. If 

$100,000 to $10 million could help 
your ministry get The Word out, then 
call Financial Resources advisors. 

Whether its purchasing a global 
short-wave radio station, a television 
production media center or setting 
up a Pooled Income Fund, we 
get the job done. We're financing 
specialists for broadcast ministries 
and non-profits. 
Our areas of funding expertise 

include: 
• Broadcast Satellite and 

Video Production Equipment 

• Radio Broadcast and Production 

Equipment 

• Real Estate and Aircraft Financing 

• Debt Refinancing 

• Planned Giving Programs-

Pooled Income Funds 

• Accounting Management and 

Audit Preparation 

Let us help you get The Word out. 
Call today for a free evaluation. 

The Broadcast Financing Specialists. 
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Atlanta, Georgia 30338 
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20 watt FM Translator . 2,990.00 
FM Antennas as low as $695 per Bay 

Factory Direct Sales 
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CASSETTE CORP. 
YOUR COMPLETE ONE-STOP AUDIO/VIDEO DUPLICATION & CD SOURCE 

Audio duplication 
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Video duplication 
Macrovision 
Custom printing 
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Customer oriented 
Competitive pricing 
Excellent service 
High quality 
Quick turnaround 
Custom loading 
VMS JVC licensed 

High volume 
(500-500,000) 

Premium BASF & 3M Videotape 
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CONGRATULATIONS! 
Top 2 Finalists 

Talk Show 

YOU ARE 

BOTH WINNERS! 

KKLA99.5 
Los Angeles 

1995 NRB 
Annual Awards 

WAVA 105 
Washington D.C. 

Congratulations from Your Family at 
Salem Communications and Salem Radio Network 

Mark Gilman 

‘On The Mark' 
With Mark Gilman 

of the 
Year” 

IVarren Duffy 

Duffy And Company 
Live From L.A. 

Add New Dimensions to your 
Radio Outreach with... 

Slavic 
Missionary 
Service, Inc. 

Offering full services in the 
Russian Language including: 

• Script translation 
• Program production 
• Cassette ministry 

For further information contact: 

Rev. Alex Leonovich • SMS, Inc. 
PO Box 307 • South River, NJ 08882 

Phone 908/873-8981 • FAX 908/873-1625 

Tim Semenchuk • SMS Reccording Studios 

PO Box 190« Ashford, CT 06278 
Phone 203/429-3717 • FAX 203/487-1566 

Alex Leonovich, celebrating 
50 years of uninterrupted 

Russian Gospel broadcasting 
into the former Soviet I nion 

and around the world. 

1945 — 1995 

Challenging the . . . 
Continued from page 80 

ney argued that the city had no au¬ 
thority to do so because same-sex 
marriages are illegal in Minnesota, 
and the judge agreed, [strongly 
wording a decision that stopped] the 
homosexual movement in its tracks. 

Q And the biggest disap¬ 
pointment? 

zt.: The Madsen free speech 
decision. The attorneys representing 
the pro-life side argued their case 
very well, and we thought that a 
majority of justices on the Supreme 
Court would strike down the 
"buffer zone" around a Florida 
abortion clinic as a clear violation of 
the First Amendment. 

The court's decision was deeply 
flawed. But it's important that we 
fought, because if we hadn't we 
would have lost it all. The court did 
strike down a 300-foot zone pro¬ 
hibiting pro-life sidewalk counselors 
from approaching women going 
into the clinic. 

Q: Where does ADF go from 
here? 

T: We must give high priority 
to cases that establish legal prece¬ 
dent, but we may not want to take 
everything to the Supreme Court. 
Most court decisions that affect our 
lives are made at the local level, so 
we need to fight and win there. 

Q How can people help 
ADF? 

A: So we ask that people pray 
for discernment in selecting the 
right cases, for the attorneys who 
will argue the cases, and for the 
judges who will decide them. And 
we look to God and His people to 
provide the financial resources to 
fight the battles. 

This article was reprinted with the 
gracious permission of the Phoenix¬ 
based Alliance Defense Fund. It orig¬ 
inally appeared in the organization's 
newsletter. 
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With Morningstar, we 
sound better than ever — 
and we’re saving thousands 
every month! 

Lou Velker & Dan Poole 
Co-owners 
WWCM Radio, Detroit 

Mr. Velker and Mr. Poole are new members of a fast-growing fraternity... 
The more than 120 stations from Coast to Coast who have enhanced their product 
and cut their costs through affiliation with Morningstar Radio Network. 

And now they have a format choice — either Today’s Christian Music 
(Pure Adult Contemporary) or the all new and exciting High Country format, 
which combines the best of Christian/Positive Country. 

Both formats offer CD-quality Satellite audio... 
Major market Air Personalities... 
And digital addressability, to provide total localization (Morningstar 

reinforces your station’s identity, by using your call letters up to 13 times per hour!) 

TO LEARN THE LATEST ABOUT GREAT-SOUNDING, MONEY-SAVING, 
SALES-BOOSTING SERVICES OFFERED BY MORNINGSTAR, PLEASE 
STOP BY BOOTH #351 AT THE NRB CONVENTION. 

If you're not attending NRB, just call us! 

Morningstar Radio Network, Inc. 
Nashville 

(615) 367-2210 



Expand Your Ministry 
...Into The Virginias, The Carolinas, Kentucky, Ohio, Indiana, Maryland & Delaware 

— WKGM — 
940 AM 10,000 WATTS 

Serving Tidewater Virginia, 
Norfolk, Virginia 
(804) 622-9546 
P.O. Box 339, Smithfield, VA 
23431-0339 

— WKTR — 
840 AM 10,000 WATTS 

Serving Central Virginia, 
Charlottesville and Shenandoah Valley 
areas 
Charlottesville 
Phone: (804) 296-3300 
P.O. Box 309 Quinque, VA 22965 

— WAMN — 
1050 AM 

Serving the Virginias from Green 
Valley Bluefield-Princeton Area 
Phone: (304) 327-9266 
P.O. Box 6350 Bluefield, WV 24701 

— WCXN — 
Loud & Clear 

1170 AM 10,000 WATTS 

Serving Hickory, Statesville-Clare¬ 
mont Granite Falls, Taylorsville and 
Newton, NC 
Hickory 
Phone: (704) 459-9803 
P.O. Box 909 Claremont, NC 28610 

— WKDI — 
840 AM 

Serving Annapolis, Dover, Salisbury, 
Baltimore, and Cape May 
Phone: (301) 479-2288 
P.O. Box 309 Denton, MD 21629 

— WODY — 
AM 1160 5,000 WATTS 

Martinsville, Fieldale, Bassett, 
Collinsville, VA Eden, NC 
Phone: (703) 638-5235 
P.O. Box 192 Martinsville, VA 24114 

— WBGS — 
AM 1030 10,000 WATTS 

Serving Ohio and Kanawha River 
Valley from Huntington to Wheeling, 
from Point Pleasant, WV and 
Gallapoli, Ohio 
Phone: (304) 675-2763 
P.O. Box 470 Point Pleasant, WV 
25550 

— WSGH — 
1040 AM 10,000 WATTS 

Serving the Greater Triad area 
Winston-Salem, Greensboro, 
Highpoint 
Winston-Salem 
Phone: (910) 773-0869 
Rt. 2 Box 362 East Bend, NC 27018 

— WNOW — 
1030 AM 10,000 WATTS 

Serving the Greater Charlotte area 
Charlotte 

I Phone: (704) 332-8764 
P.O. Box 23509 Charlotte, NC 

I 28227-0272 

— WBNN — 
AM 1030 

Serving wide area in Eastern Ohio and 
Western Indiana 
Phone: (513) 968-3322 
P.O. Box 444 Union City, OH 45390 

— WFTK — 
1030 AM 50,000 WATTS 

Serving Raleigh-Durham metro area 
and Eastern North Carolina 
Raleigh 
Phone: (919) 781-1030 
Durham 
Phone: (919) 575-6644 
211 West C St., Butner, NC 27509 

— WOKT — 
AM 1040 

Serving Ashland, KY, Huntington, 
WV, Ironton, OH 
Phone: (606) 928-3778 
P.O. Box 5730, Ashland, KY 41105 

— WTIK — 
AM 1310 5,000 WATTS 

Serving Raleigh, Durham, and Chapel 
Hill, NC 
Phone: (919) 220-3226 
707 Leon St., Durham, NC 27702 

Positive Radio Group 
Contact Larry Cobb, Vice President, P.O. Box 339, Smithfield, VA 23430 

Phone: NORFOLK (804) 622-9546 



Phone C 

O Please send me your free preview disk. 
And a bag of nuts! 

Name_ 

Title_ 

Organization_ 

Address_ 

City_ 

State _ Zip 

Is YOUR MINISTRY SOIIWARI 
DRIVING YOU NUTS? 

YES! 1 want to know ¿ 
more about the KMS ’ 
software solutions. W hen software isn’t specifically 

designed for the needs of 
a broadcast ministry, it can get a little 
crazy trying to get the sales 
analysis reports you need. 
The station evaluation you 
require. And the mail 
segmentation you desire. 

Now there’s a sensible 
solution. KMS software. 

sales processing, and complete fund 
accounting. The feature-rich system 
can give you the on-line, up-to-date 

information you need 
to communicate most 
effectively with your 
donors. 

And it’s more 
affordable than you 
expect. So you’ll pay 

Our software systems are made 
especially for Christian media ministries 
like yours. 

With KMS software you can 
choose from three modules: donor 
management, integrated contribution/ 

peanuts for the software solutions that 
won’t drive you nuts. 

Send for our free preview disk 
today—and we’ll include a bag of fresh 
roasted nuts. Mail or fax the coupon. 
Or call us toll free. 1-800-800-0293 

KMS 
SOFTWARE 
INCORPORATED 

A9411RB 

790 Coit Central Tower • 12001 North Central Expressway 
Dallas. TX 75243 • Fax: 214-383-7071 

Monthly Departments 
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¡Research Council 
Savs Sez FRC. KO Thirteenth 

Wotktt 

Kee|i Loue 
Pure 

irst, they questioned marriage. Said that love 

pushing condoms. Saying sex should be “safe.” 

But “safe sex” can be 

should be “free.” But “free love” turned out costly. 
MHMBi Wl 

for some. Now, they’re 

and your heart). 

s time for a new 

revolution. We think it’s 

time for a love that is real ... 

I (to your health 

Forever. 

and lasting ... and pure. 

r A love that sees sex as a 

at’s why we believe in 

; And why we’re saving sex for it. 

IKwsa^. is brought to you by ihe Family Research Coancil 

Washington. DC. 20005. 

of two (fivers' scared together. I 



National Religious Broadcasters 
Group Insurance Program 

Top-Cost-To-Coverage Value 
Exclusively for NRB Members And Their Families. 

Stop Sacrificing Benefits! 
Shop price alone, and your health insurance may leave a 
lot to be desired when you need benefits the most. That 
could be a tremendous sacrifice with serious financial 
consequences. 

And that's why NRB sponsors this outstanding major 
medical coverage. When you have the NRB Major 
Medical Plan, confidence and peace of mind comes 
with ... 

• A $2,000,000 Lifetime Benefit ... 
• Freedom to Choose Your Health Care Providers ... 
• Flexible Family Coverage ... 
• Fully Insured Benefits ... 
• Truly Competitive Group Rates, and ... 
• No Mandatory Participation Requirements 
• Excellent Personal Service from a dependable 

underwriter — Continental Casualty Company, a 
respected CNA company, and administrator -
International Benefit Services Corporation 

Get The Details And A No-Obligation Proposal Today! 
Call Your NRB Insurance Program Administrator, IBS, Today Toll-Free: 

1-800-759-0101 
8:00 a.m. to 4:30p.m., Central Time, Monday through Friday 



Washington Watch 

Congressional Republicans to 
Influence FCC Actions 

^Cpublican control of Congress 
should have implications for broad¬ 
casters and other segments of the 
communications industry beyond 
possible legislation. As mentioned in 
January's column, the new congres¬ 
sional leadership might well affect 
activity undertaken at the Federal 
Communications Commission (FCC). 

Although Democratic control of 
the White House means Democratic 
members of the commission outnum¬ 
ber Republicans 3 to 2, congressional 
leaders' views usually are accorded 
great respect in FCC rulemakings and 
other regulatory matters — because, 
among other factors, Congress ulti¬ 
mately controls the agency's funding. 

The new congressional session 
has not yet commenced as of this 
writing, making it difficult to offer 
specific predictions. However, be¬ 
cause Republicans traditionally favor 
less government regulation the com¬ 
mission may be more disinclined to 
impose broad new obligations on li¬ 
censes — and in some areas, we may 
even see the expedition of 
deregulatory initiatives. 

In particular, the FCC is planning 
to begin a further public proceeding 
designed to examine (and perhaps 
lessen) its television ownership rules. 
When the agency took the same tack 
relative to radio during the Bush ad¬ 
ministration, congressional leaders 
expressed reservations which inhib¬ 
ited to some extent the commission's 
planned efforts. This time around, 
the new Republican leadership may 
prove to be more of a prod, and less 
of a brake, to agency initiatives. 

Accordingly, we ultimately might 
see changes in the existing multiple 
ownership rules. At the same time, 
some FCC observers have suggested 
the commission also may tighten up 
on its so-called "attribution" rules to 
insure that. 

However the multiple owner 
limitations are revised, they cannot 
subsequently be avoided through 
overly aggressive or imaginative pas¬ 
sive ownership structures. 
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Content regulation continues to 
be a question mark. The spate of con¬ 
gressional bills dealing with televi¬ 
sion violence, introduced in the last 
term, may not be enthusiastically 
pursued by the new Senate and 
House leadership. 

Instead, primary emphasis may 
be placed on industry self-regulatory 
efforts. Similarly, the drive to codify 
the Fairness Doctrine (eliminated by 
the FCC in 1987) will likely dissipate. 

Channeling Graphic Anti¬ 
Abortion Ads 

The FCC has concluded that 
broadcasters may channel to late-
evening hours a political advertise¬ 
ment containing "graphic abortion 
imagery" if the licensees believe such 
material is "harmful to children." 
This decision resolves a controversy 
that first arose during 1992 primary 
elections, when several candidates for 
federal office ran pro-life campaign 
commercials displaying pictures of 
dead fetuses. 

The Communications Act re¬ 
quires stations to make "reasonable 
amounts of time" available to legally 
qualified federal candidates to pro¬ 
mote their candidacies, and the stat¬ 
ute also prohibits broadcasters from 
altering the content of such political 
ads. When confronted with candidate 
requests for time to air graphic anti¬ 
abortion commercials, some broad¬ 
casters in 1992 ran the material and 
others refused to do so. 

The ads which aired attracted 
many viewer complaints, prompting 
a few stations to seek authority to ban 
such commercials or to channel them 
into late-night hours. These broad¬ 
casters argued the "graphic and 
shocking" commercials were indecent 
under the agency's rules or at least 
"otherwise harmful to children." 

The commission's recent decision 
makes clear that the advertisements 
are not indecent. "Material may be 
shocking or outrageous, but it is not 
indecent within our definition unless 

by Richard Wiley 

Richard E. Wiley is a 
former chairman of 
the Federal Communi¬ 
cations Commission 
and is general counsel 
for National Religious 
Broadcasters. He was 
assisted in the 
preparation of this 
article by Rosemary 
Harold. 

it depicts or describes 'sexual or ex¬ 
cretory activity or organs.' " 

Consequently, the graphic anti¬ 
abortion ads are not subject to the 
FCC's indecency "safe-harbor" re¬ 
strictions, which currently require 
indecent material air only between 8 
p.m. and 6 a.m. 

Nevertheless, the agency con¬ 
cluded "the act does not prevent lic¬ 
ensees from channeling advertise¬ 
ments that show aborted fetuses or 
similar depictions at times when un¬ 
supervised children are less likely to 
be in the audience." 

Because evidence indicated the 
material "can be psychologically dam¬ 
aging to children," the agency de¬ 
cided that broadcasters could con¬ 
sider "factors relating to the protec¬ 
tion of children in the audience" in 
scheduling such commercials. 

However, solicitude for young¬ 
sters does not mean broadcasters may 
delay graphic pro-life candidate ads 
until after most adults have gone to 
bed. Broadcasters who channel the 
commercials still "must air those ad¬ 
vertisements in time periods in which 
the audience potential is broad 
enough to meet their reasonable ac¬ 
cess obligations." 

Although the commission estab¬ 
lished no specific time slots for broad¬ 
casting the material, it implied sta¬ 
tions should make later prime-time 
hours available for such commercials. 

Continued on page 122 



1(100 Regent Lnivenity Drive, Virginia Beach, \A 23464-9840 

Regent 
University 

for SucitA time as fhi. 
TA TTien Cheryl Gardner came 
r V to graduate school at Regent 

University, she came with a vision: 
to produce positive, quality pro¬ 
gramming for minority audiences. 
She also came with a plan: to get 
the education and experience she 
needed to fulfill her vision and 
serve her community 

Having earned her master's 
degree in communication from 
Regent, Cheryl has gone on to 
produce numerous award-winning 
TV features for the Christian 
Broadcasting Network. Among 
these features is the 90-minute 
special, Malcolm X: In Search 
Of Truth, which won the 1993 
First Place Award in Public Affairs 
Journalism from the National 
Association of Black Journalists. 

If you have a vision for com¬ 
munication and would like to study 
in a Christian environment, consider 
preparing yourself like Cheryl 
Gardner did. 

Look into Regent University's 
graduate programs in television, 
film, radio, performing arts, journal¬ 
ism and communication studies 
in the College of Communication 
and the Arts. 

We can help you prepare your¬ 
self "for such a time as this." 

For Information Call 
1-800-677-7858 



Inside N RB 

James Birkitt Retires 
from NRB Board 
MATOACA, Va. — James Birkitt, long-time member of 
National Religious Broadcasters (NRB), is retiring from 

its board of directors, of which he has 
been a member for several decades. 
Joining NRB in 1964, he did not miss 
a convention for 28 consecutive years. 

Birkitt also served as the second 
president of the NRB Southeastern 
Chapter and for several years as presi¬ 
dent of the NRB Music Licensing Com¬ 
mittee at its inception. 

As a pastor for 43 years, he has 
been heard daily on a small network of domestic stations 
for 27 years, on HCJB for ten years, and at WIVV-AM/ 
Santurce, Puerto Rico. 

As president and founder of Christian Enterprises, 
Inc., Birkitt began the first Christian radio station in cen¬ 
tral Virginia, WIVE-AM/Ashland, in 1965. He operated 
the station for 20 years and founded its sister station, 
WIVE-FM/Ashland, in 1967, which he ran for 13 years. 
The Bible Broadcasting Network now owns WIVE-FM. 

Birkitt was also instrumental in bringing Savannah, 
Ga., its first 24-hour FM Christian station. Currently, he 
is pastor of Matoaca (Va.) Baptist Church and continues 
as president of Christian Enterprises. Birkitt says the 
church is poised to launch a radio and/or television min¬ 
istry soon. 

James Birkitt 

Dot Worth Receives 
1994 Percy Award at 
Eastern Regional 
NORTH EAST, Md. — At the 
National Religious Broadcast¬ 
ers (NRB) Eastern Regional 
Convention, held at Sandy 
Cove Conference Center in 
North East from October 13-
15, Dot Worth received the 
annual Percy Award. Worth's 
broadcast, Women Alive, has 
been heard for many years in 
the eastern United States. 

Worth was presented 
with the award for "faithfully sowing the seed of God's 
Word into thousands of lives through the broadcast of 
Women Alive. As a yielded vessel for God, your work 
will continue to yield a harvest because of His promise: 
'So shall My word be which goes forth from My mouth; 
it shall not return to Me empty, without accomplishing 
what I desire, and without succeeding in the matter for 
which I sent it' [Isaiah 55:11]." 

The Percy Award, named in honor of the late broad¬ 
caster Percy Crawford, is given to someone within the 
NRB Eastern Chapter who has been a committed reli¬ 
gious broadcaster for at least 15 years. 

Dot Worth 

Membership Director Welcomes Members to NRB 95 
by Pat Mahoney 

Without a doubt, this is the most exciting time of the 
year for the National Religious Broadcasters (NRB) mem¬ 
bership department. If you are fortunate enough to at¬ 
tend the 52nd Annual NRB Convention & Exposition (NRB 
95), we pray that your experience will be one of spiritual 
encouragement, fellowship, and education. If you are not 
able to attend, we will miss you and pray for your in¬ 
volvement in this important work for Christ. 

During NRB 95, we invite each of our members to 
visit the Membership Lounge, located in the Cleveland 
room of the Opryland Hotel. The hours are 9 a.m. to 6 
p.m., Saturday through Monday. Tuesday's hours are 9 
a.m. until 2 p.m. The membership lounge is sponsored 
by the Walter Bennett Communications Agency and will 
have light refreshments available. Each day we will fea¬ 
ture different NRB committee activities. (Check the con¬ 
vention newspaper for details.) 

The NRB Store, brainchild of conventions director 
Michael Glenn, will once again offer colorful souvenirs 
and books. A representative from Wind River Broadcast¬ 
ing will be on hand to show the Broadcasters Big Book 
(Federal Communications Commission guide for radio 
broadcasters). Don't miss the great sale featuring beauti¬ 
ful 1994 50th anniversary souvenirs (very limited sup¬ 
ply). NRB 95 souvenirs will feature hats with embroi¬ 

dered logos, tee shirts with beautiful four-color logos, 
faux Mont Blanc pens with NRB logo, forest green mugs 
with gold imprints, and adorable stuffed animals dressed 
in NRB T-shirts. 

We are honoring our students of broadcasting and 
communications through two membership programs, the 
Intercollegiate Religious Broadcasters (IRB) and the Al 
Sanders' Scholarship program. A very special student will 
be honored as the winner of the Al Sanders' $1000 schol¬ 
arship award. The scholarship, presented by Focus on 
the Family in honor of its long-standing relationship with 
Al Sanders and Ambassador Advertising Company, is in 
its second year. 

The IRB will host a dynamic workshop on Sunday 
afternoon entitled "How to Find and Get the Job You'll 
Love." It's open to all attendees and will offer practical 
applications on how to win in today's job market. The 
IRB awards ceremony will be held Sunday at 4:30 p.m. in 
the Mercer Room. You will be surprised at the quality 
and professionalism of the students' award winning video, 
audio, and PSA presentations. 

If you are not yet a member of NRB, please accept 
this as our invitation to become a member. We offer cat¬ 
egories of membership to fit all individuals and organiza¬ 
tions involved in or related to the field of broadcasting. 
Please join us! 
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Carter Radio Network 

WROL Boston, MA • WACE Springfield, MA • WLOB Portland, ME 
WRIB Providence, RI • WWMR-FM Rumford, ME • WORN Worcester, MA 

The Carter Radio Network puts you in touch with New England 
The Carter Satellite Network puts you in touch with the Nation 

To add your program to the CRN Satellite (Spacenet III) 
Can Ken Carter at (617) 423-0210 or (800) 925-6554 

Carter Radio Network, 20 Park Plaza, Suite 315 Boston, MA 02116 

(Circle 176 on Reader Service Card) 



Trade Talk 

Airwave News 

CHARLOTTE, N.C. — After two successful seasons, Sig¬ 
nal Exchange and Weekend Jam, the Inspirational Network's 
(INSP) pioneering contemporary music programs, each 
have been renewed for a third season. Both are produced 
by Stephen Yake and hosted by Cory Edwards. Signal 
Exchange is a daily, hour-long, original music videos show 
combining the latest in contemporary inspirational music 
videos and exclusive behind-the-scenes features and in¬ 
terviews. Weekend Jam is a weekly, hour-long music maga¬ 
zine program examining issues facing teenagers with 
music videos and an insider's look at Christian concerts, 
productions, and events. 

ATLANTA — Financial Resources and Business Advisors 
(FRBA) hs announced financing completion of the global 

shortwave radio 
station WCSN/ 
Scotts Corner, 
Maine, for 
Prophecy 
Countdown of 
Mount Dora, 
Fla. Specializing 
in providing fi¬ 
nancing for 
broadcast equip¬ 
ment, FRBA ob¬ 
tained for the 
first time funds Shortwave station 
for the purchase 

of a world-class shortwave broadcast station. 

DULUTH, Minn. — WNCB-FM will become the only FM 
source for contemporary Christian music in the Twin Cit¬ 
ies area via translators. The station currently holds two 
construction permits — one for Bloomington and one for 
Minneapolis — with construction on the two frequencies 
to be completed by next month. 

ORLANDO, Fla. — In January, a reading of the Bible on 
radio began broadcasting to China, according to Jack 
Turney, presi¬ 
dent and 
founder of 
The Spoken 
Word of God 
Ministries. 
China was 
chosen be¬ 
cause it has 22 
percent of the 
world's popu¬ 
lation and 
nearly all 
households 
own radios. 

CINCINNATI 
— WAKW-
FM/Cincin-

John Case If rom left! of WAKW, Robin 
Grossbier of Berean, Nancy Huffine of 
WAKW, Gary Sims of Prison Fellowship, and 
Isaiah Hullum of Prison Fellowship 
gathered for a photo opportunity during 
the Angel Tree Project. 

nati and Berean Christian Store joined together in No¬ 
vember to assist the kick-off of the local Angel Tree Project, 
sponsored by Prison Fellowship. The station broadcast 
live during the event and over 300 gifts of toys, clothing, 
and games were collected. 

SALISBURY, Del. — Over 1500 coats were donated to 
the 1994 WOLC-FM/Salisbury Coat Drive, which was also 
sponsored by Pepsi of Salisbury and area Subway restau¬ 
rants. The Sowing Factory, an outreach of Christian Shel¬ 
ter, which provides clothing and other assistance to the 
indigent, distributed the coats and sweaters throughout 
the Eastern Shore. 

CARY, N.C. — International religious broadcaster Trans 
World Radio (TWR) increased its number of transmitting 
stations to ten with the start-up of broadcasts on Decem¬ 
ber 4 from a station south of Johannesburg, South Africa. 
The 500,000-watt shortwave transmitter airs Gospel pro¬ 
gramming for three hours daily in the Fulani, Hausa, 
Yoruba, and Twi languages to West Africa; and two hours 
daily in the English and Swahili languages to East Africa. 

ARLINGTON, Va. — The C-Span Television Network 
broadcast WAVA-FM/Arlington's live talk show, On the 
Mark, on December 23. Until 1994, the network has never 
aired talk programming originating from a Christian-for¬ 
matted radio station. On the Mark has been nominated as 
one of two finalists for National Religious Broadcasters 
"Talk Show of the Year" award. 

ST. LOUIS — The weekly, 
half-hour nationally syn¬ 
dicated Christian talk 
show, Woman to Woman, 
is now airing on 100 ra¬ 
dio stations. Debuting in 
the fall of 1993, the pro¬ 
gram targets women ages 
35 to 54 and is hosted by 
Phyllis Wallace, who is an 
author, family counselor, 
and educator. 

COLORADO SPRINGS, 
Colo. — WORQ-FM/Green Bay, Wis., has signed on as 
an affiliate with The Word In Music Satellite Network. 
WORQ carries the network 15 hours daily Monday-Fri¬ 
day, 14 hours on Saturday, and 22 hours on Sunday. The 
station also airs the network's The Morning Show with Jon 
Hull & Therese Romano weekdays. 

Dr. Debbye Turner, Miss 
America 1990, was a recent 
guest on Woman to Woman. 

CHARLOTTE, N.C. — In January, WHVN-AM/Charlotte, 
a full-time Christian-formatted station for 25 years, be¬ 
gan transmitting via satellite to sister stations in Mont¬ 
gomery, Ala., Camden, S.C., and Statesville. Future plans 
include adding more stations to the network. 

DALLAS — Radio talk show Point of View hosted by Mar¬ 
lin Maddoux has added four new affiliates, bringing the 
total number of outlets to 308 and broadcasting to almost 
3 million listeners per week. For more than two decades, 
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Trade Talk 

Marlin Maddoux 

hour network is offered 
packages launched in 1994 and 1995. 

NASHVILLE, Tenn. — Z Mu¬ 
sic Television has signed a non¬ 
retransmission sub-deal mak¬ 
ing its contemporary Christian 
music video network available 
to all Times Warner Cable sys¬ 
tems nationwide. According to 
Time Warner Cable, the 24-
to most of its system tiers and 

the program has focused on 
analyzing current issues from 
a biblical worldview. 

NASHVILLE, Tenn. — Several more stations have added 
the Morningstar Radio Network to their programming: 
WCM-AM/Ann Arbor-Detroit, KAIM-FM/Honolulu, and 
WDVA-AM/Danville, Va. WCM plays AC Christian mu¬ 
sic in its midday slot. KAIM, a 100-kw facility governed 
by the Billy Graham Evangelistic organization, added AC 
programming weekdays during middays, evenings, and 
overnights, as well as virtually full-time on weekends. 
WDVA, a previously all gospel and program station, now 
airs the contemporary Christian format continuously. 

Awards 

NASHVILLE, Tenn. — The recording group Anointed 
was recently named 1994's Best New Group at the 10th 
Annual Stellar Awards. 

Place, Suite 311, 50 Burnside Ave., Ottawa, ON KIY 2M2. 

LINCOLN, Neb. — Stu¬ 
dents at Christian schools 
in central Oklahoma col¬ 
lected 30,000 pennies 
($300) for Back to the Bible 
in India as part of KQCV-
AM/Oklahoma City's 
Penny Fair in September. 
The pennies purchased 
school supplies and books 
for Greenfields Public 
School, run by Back to the 
Bible in Haliya, India. 

CANYON COUNTRY, Ca¬ 
lif. — Actors/producers 
Paul Tinder and Vaughn 
Taylor, along with producers Michael Dougherty and 
Mary Dougherty, have formed Rising Star Entertainment, 
a motion picture and television production company set 
to produce both family and religious-based movies and 
programs. The company's first two projects include a 
family western with a strong Christian theme (The Long 
Ride Home) and a children's video (Cowboys and Indians), 
with production scheduled to begin this month. In addi¬ 
tion, the company is currently in negotiations to produce 
a series of original Christian dramas for a cable network. 

Principal Helen Suttle works 
with two first-graders at 
Greenfields Public School in 
Haliya, India. 

Continued on page 94 

Müsic Notes 

NEW YORK — EMI Music has an¬ 
nounced the formation of a Christian 
Music Group to be co-chaired by Billy 
Ray Hearn and Jimmy Bowen, in order 
to produce and market the industry's 
largest repertoire of Christian music. 
Consisting of two EMI labels, Sparrow 
and Star Song, the Group began opera¬ 
tions January 1. Each label retains its 
own creative autonomy but now has a 
common marketing and distribution 
system, as well as common "back of¬ 
fice" support and access to EMI's world¬ 
wide resources. 

News Bites 

OTTAWA, Ontario — Religious Broadcast¬ 
ing readers are invited to participate in 
an international Christian leadership 
survey sponsored by Faith Hope Love 
Ministries by submitting names and 
address of ten national Christian lead¬ 
ers who demonstrate genuine commit¬ 
ment to the body of Christ. The leaders 
may be broadcasters, pastors, teachers, 
or evangelists. Send your selections to 
Faith Hope Love Ministries, Forward 

RNS 
RELIGION NEWS SERVICE 

For more than 60 years, the 
primary source of religion news. 

► Daily wire and fax service 
► Weekly print report 
► Photo service 

For more information, call 800-767-6781. 

I lOl Connecticut Avenue N.W. Suite 350, Washington, D.C. 20036 

Telephone (202) 463-8777 Facsimile (202) 463-0033 
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Trade Talk 

Put Your thoughts into 

Lasting 
Impressions 

The Yfájdylak’s 
Woody, Mark and Jackie 

Premiums 
and 

Incentives 

Calendars & Clocks 
Hats, Jackets, Shirts 
Cups & Mugs 
Plaques 
Magnets 
Christmas Ornaments 
Balloons 

HH 
C<5> 
ASSOCIATES 

INC. 

Custom Calendars 
Buttons, Binders 
Key Chains 
Pens & Pencils 
Bumper Stickers 
Sports Bottles 
Telethon Gifts 

Eagles 
Watches 
Donor Gifts 
Desk Sets 
Lapel Pins 
Executive Gifts 
Top Donor Gifts 

5654 East Westover, Suite 109 
Fresno, California 93727 

(209) 348-9081 • FAX (209) 348-9085 

continued from page 93 

"Our goal is to produce a steady stream of quality, family oriented movies and 
television programming," said Tinder. 

PORTLAND, Ore. — 
Paraguay's national cham¬ 
pionship soccer game was 
rescheduled and the high¬ 
est-rated nationwide tele¬ 
vision program was can¬ 
celled to house and cover 
international evangelist 
Luis Palau, who con¬ 
cluded a week-long cru¬ 
sade on November 26 in 
Asuncion, its capital. 
Nearly 75,000 attended 
the crusade's three sta¬ 
dium rallies and seven 
special events in 
Asuncion, but national 

Evangelist Luis Palau speaks with the press during his 
crusade in Asuncion, Paraguay. 

impact came through radio and television, especially on Channel 13. Before the 
week of the crusade, the station broadcast 13 half-hour programs produced by 
Palau's association. The station also cancelled its top-rated program to air Luis 
Palau Responde. 

DURHAM, N.C. — What's black and white and read by Mainland Chinese 
students? The Mandate, an evangelistic newspaper published as a ministry to 
Chinese students studying in the United States. The 24-page tabloid is pub¬ 
lished quarterly in English by Churches Serving Internationals. Between 40,000 
and 100,000 students from China are now studying in America. 

People 

DAYTON, Ohio — Shelly Sutton, WFCJ-FM/Dayton's di¬ 
rector of public relations and marketing, will spend ten 
days in Puerto Rico to assist the ministry of radio sta¬ 
tions WIVV-AM and WBMJ-AM/Snturce. She will work 
primarily in the promotions department. WFCJ has pro¬ 
vided financial support for WIVV and WBMJ since 1990. 

Publishing News 
Shelly Sutton 

WASHINGTON, D.C. — Religion publications now have 
the ability to select from some of the best national and international news and 
religion pictures and download them directly to their systems by using the 
Religion News Service (RNS) electronic photo service. Through an exclusive 
agreement with Reuters, photos of breaking news are also available at a special 
subscription rate. "We see the RNS online photo service as another way we are 
able to support religion publications' efforts to produce high-quality product 
even on a limited budget," said Dale Hanson Burke, RNS publisher. 

To Err is Human . . . 
In the December issue of Religious Broadcasting, in "Phoning for Dol¬ 

lars," CommunitySprint should be CommunitySpirit. 
Also in the December issue, in "The Book Shelf," author R. Laurence 

Moore should have been quoted as writing, "It seems axiomatic to me that 
religion as a system of belief is not inherently different from any other sys¬ 
tem of belief. It is a construction of human invention." 

We apologize for any misunderstanding these errors may have caused. 
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BROADCASTERS, 

At REACH 
SATELLITE NETWORK 

The owners and operators of RSN have over 
160 years of experience in full-time service to 
Southern Gospel Music. The owners of RSN are 
among the industry leaders of Southern Gospel 
Music. They are involved in The National 
Quartet Convention, The Singing News 
Magazine, Manufacturing, Music Publishing, 
Recording, The Southern Gospel Music 
Association, and Performing Artists. We don’t 
just dabble in Southern Gospel Music, 
Southern Gospel Music is our business, OUR 
ONLY BUSINESS. 

RSN delivers a digital CD Quality stereo signal, 
featuring America’s favorite Southern Gospel 
Music personalities. Reach has been broadcast¬ 
ing since 1992. We Know Southern and Country 
Gospel Music. 
With RSN you not only get the network, you 

get the entire industry supporting you and your 
station. 
America’s Broadcasters now program 32,000 

hours per week of Southern Gospel Music in 
over 800 markets, making it the #2 overall 
music format in America. 

WE ARE 
SOUTHERN GOSPEL MUSIC! 

Come by and 
say, "Hello!" 

NRB Convention 
Booth #763 

Southern Gospel Is America’s 
Original Gospel Music. 

Find out how you can have America’s oldest and largest 
Southern Gospel Music network on your station. 

"You can have the big market sound, with a local downhome flavor" 

CALL Rick Swett at 1 -800-334-2630 
L/\_ AjVj 
REACH SATELLITE NETWORK 



Personality Profile 

Steve and Faith Treague — Riddles the Clown 
Productions Shares Jesus with Children 
by Sharon Rorem 

Jesus said, "Let the children come to me, do not hinder 
them; for to such belongs the kingdom of God. Truly, I 
say to you, whoever does not receive the kingdom of 
God like a child shall not enter it" [Mark 10:14, 15]. Steve 
and Faith Treague have a deep love for children and it is 
their goal to bring God's message to His children through 
the ministry of Riddles the Clown Productions. 

Long before Riddles the Clown ministry debuted, the 
Treagues received elementary education degrees from 
Sioux Falls College. Now Steve has 15 years of experi¬ 
ence at the middle school level and Faith has worked 
with kindergartners for 20 years. 

"The best way to know what is happening 'in the 
trenches' is to actually be there," Steve says. "The Lord 
made sure we had the best training possible in working 
with children by providing public school teaching pro¬ 
fessions. Between Faith and myself, our training and ex¬ 
perience embraces kindergarten through middle school 
grades, the same age focus as our ministry." 

The Treagues have been developing Riddles the 
Clown Productions for 17 years. Their mission is to intro¬ 
duce families to the Gospel of Jesus Christ and to pro¬ 
vide direction for personal commitment and spiritual 
growth. This goal is achieved by creating child-focused 
family entertainment. A variety of formats are used: illu¬ 
sions, original music, puppetry, skits, computer-gener¬ 
ated animation, and, of course, Riddles the Clown. 

This variety of talent has been packaged in a televi¬ 
sion program called Precious In His Sight, and is further 
presented through their radio program Precious In His 
Sight: AudioVentures. The Treagues may also be seen in 
person as they travel in the summer with their full week 
of vacation Bible school and camp appearances. For these 
events, the entire church sanctuary is transformed with 
backdrop curtains, a multitude of props, illusions, cos¬ 
tumes, puppets, and the antics of Riddles the Clown. 

Riddles is a personality Steve created in the early years 
of the ministry. He found children related well to his 
pantomiming the clown, as well as other characters in 
puppet form: Burnnie the Bunnie, Gonzo the Gorilla, and 
Top Hat the Dog. 

The illusions are used to explain and to visualize ab¬ 
stract biblical concepts. "I enjoyed presenting small illu¬ 
sions as early as eight years old. I loved the attention and 
amount of surprise I could command with these little 
puzzles," Steve remembers. "Now the Lord has moved 
the attention from me and appropriately to Himself as 
we deliver His message." 

While God has opened many doors for the Treagues, 
sometimes they said they feel one door in need of a little 
oiling is finances. "God has given us the years of experi¬ 
ence and talents necessary to accomplish much for His 
children. However, we are only able to move forward as 
the dollars allow. Sometimes we would like to get a large 
bank loan and just get the job done, but instead we wait 
for God to provide the funding through product sales, 

performance 
fees, and contri¬ 
butions. We have 
determined that 
incurring a large 
debt is an at¬ 
tempt to jump 
ahead of God, 
rather than trust¬ 
ing Him com¬ 
pletely," Steve 
explains. 

Steve is the 
script- and song¬ 
writer, illusion¬ 
ist, puppeteer, 
and Riddles as 
well as computer 
animator for the 
television pro¬ 
gram. All of this "in house" work helps keep costs to a 
minimum, although Steve works as a part-time public 
school teacher to assist in supporting the ministry. 

"Our television program, Precious In His Sight, has 
allowed us to visually present our full scope of ministry. 
It's very colorful, with lively music enhanced with com¬ 
puter-generated animation. We also toss in illusions, re¬ 
alistic puppet characters which do not talk 'down' to a 
young audience, plus costumes and Riddles the Clown." 
Steve says. 

"Faith and I are on a continual check to assure the 
entertainment does not dominate the message. Our pri¬ 
mary focus is on the truth of God's Word," Steve asserts. 
"We never desire for the excitement of the program to 
cloud His message." 

The Cornerstone SuperStation in South Dakota has 
been airing Precious In His Sight and the Treagues said 
they were greatly encouraged when a Colorado Springs, 
Colo., station called to request its own shipment of the 
series. 

The AudioVenture radio program is a new addition 
to the ministry. All of the puppet characters from the 
television series are featured and the radio program con¬ 
tains original music and scripts by Steve, who also does 
each of the puppet voices. The Treagues have received 
favorable comments from various broadcasting networks. 

According to Gloria Steinem, "By the year 2000, we 
will, I hope, raise our children to believe in human po¬ 
tential, not God." However, if Steve and Faith Treague 
have anything to say about that, by the year 2000, great 
numbers of children will be gently guided toward a solid 
biblical faith in God. 

Steve and Faith Treague 

Sharon Rorem is an announcer at KNWC-AM FM/Sioux Falls, S.D., and 
is on the board of directors of Riddles the Clown Productions. 
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MUSIC • TALK • PHONE IN • TEACHING • PRAYER 

Revival on Radio 
"Praise in the Night" is now available up to eight hours a night, 

seven nights a week, via satellite, in modules. 

Tired of just hearing 
stories about revival and the 
power of God? Now you can 

experience it firsthand! 

You can bring revival to 
your listening audience now-not 

hearsay, experience! Souls 

saved. ..healings...deliverance... 

needs met.. .lives changed! 

"Praise in the Night" is not 
just business as usual. This is the 

power of God touching people as 

Jesus ministers through radio. 

More than 3,000 people call each 

month to "Praise in the 
Night" counselors for prayer 
and intercession. 

Steve Solomon, host of "Praise 
in the Night," was born and 
raised in a Jewish family. An 
experienced evangelist and 
pastor, he is especially sensitive 
to the spiritual needs of his 
radio audience. 

A listener testifies: 

/ was a practicing witch, with a heavy 
emphasis in Shamanism and drug use. The 
more I listened to "Praise in the Night," the 
stronger God's conviction came to my life. 
There were nights when all I could do was 
weep....My life began to change. I be¬ 
came hungry for God and His Word. I 
have been set free! -Dana T. 

Ye shall have a song, 
as in the night.... 
And the Lord shall 
cause His glorious 
voice to be heard. 

-Isaiah 30:29,30 

Praise 
in the 
Night 

Now broadcasting on 
some 30 stations in 20 

states, including: 

WWDJ - Hackensack, NJ (NYC) 
KVTT - Dallas-Ft. Worth, TX 
WZZD - Philadelphia, PA 

KJAK - Lubbock, TX 
WROL ■ Boston, MA 

WSHO - New Orleans, LA 
WCTL ■ Erie, PA 

WFEN - Rockford, IL 
WGNV - Milladore, Wl 

Shouldn't your station be 
ministering to people who need 
help in the middle of the night? 

CALL NOW for information 
about scheduling-

Pat Simmons 
B/M/C Advertising, Inc. 

(918) 743-4600 



Practical Programming 
by Laurel Hughes 

Reaching Radio’s Listeners — Women 
Today, Christian radio is pre-

dominantly listened to by women. 
Anywhere from 53 to over 60 percent 
of your audience is female. It makes 
sense not only to be aware of this 
segment, but to target them in pro¬ 
gramming. Over 81 percent of checks 
written in the United States are writ¬ 
ten by women. They may not all hold 
the purse strings, but they make de¬ 
cisions as to where and when to loose 
them. 

The fastest way for your station 
to reach this segment is to hire fe¬ 
male staff members and on-air per¬ 
sonalities who can give the kind of 
first-hand information decision mak¬ 
ers need to know, such as: 

What issues concern women? 
First and foremost, as seen in James 
Dobson's roaring success with Focus 
on the Family, is the family. Women 
want to hear how other women are 
doing it. Do they face my fears? My 
teenager's problems? My difficulty in 
building a solid marriage? 

Out of this basic fabric comes 
ancillary interests like adoption, hav¬ 
ing a homosexual child, dealing with 
aging parents, physical abuse, alco¬ 
holism, and caring for the family it¬ 
self. 

Female listeners are concerned 
with their own spirituality. They 
want to be shown how to be the be¬ 
loved of God, walk in holiness and 
fidelity, keep prayer diaries, learn to 
communicate their innermost 
thoughts, find out who wins at life's 
end, and wage spiritual warfare over 
their homes, churches, and nation. 

Women are practical people. 
They are on the front lines, making a 
career or keeping a home. Given the 
inequities in monetary compensation, 
frugality is big news. So are the how¬ 
to's of running home-based busi¬ 
nesses and single mothers going for 
total financial independence. Women 
want to stay physically fit, 
homeschool, and use community in¬ 
volvement as a means for outreach 
and purpose. 

Above all, women listen to the 
radio to hear societal progress or 
regress. How the home goes, so goes 
the nation. However, with the less¬ 
ening of traditional values, societal 
issues now reach into that once safe 
haven called home. Because of this, 
women must know what the threats 
are to their areas of influence. 

The biggest issue across America 
this decade has been the upsurge of 
Christian conservatives finally facing 
the responsibility to not allow further 
disintegration of their once power¬ 
fully Christian nation. 

Are the wars called for in Con¬ 
gress and ordered by presidential 
command (sometimes without con¬ 
gressional sanction) worth sending a 
son or daughter to die for? Women 
are asking tough questions about rac¬ 
ism, crime, judicial proceedings, 
media influence, abortion as birth 
control, parental control, and govern¬ 
mental control. 

As a Christian and female broad¬ 
caster, I must seek God's wisdom on 
whether or not to allow an issue to 
be broadcast or not. This is crucial in 

Laurel Hughes hosts 
Life In The Kingdom. 
She is a hoard 
member of The True 
Majority, a national 
pro-life women's 
movement. 

that the effect on His audience is 
something I will ultimately stand 
before God on, not only a local level, 
but for the shortwave program taped 
for rebroadcast to 5 million over Voice 
of Hope. 

There are some practical ques¬ 
tions to ask, too: Does the talk show 
host block programming on casino 
gambling even though it may gener¬ 
ate lucrative advertising dollars? Or, 
should a famous sex therapist from 
New York be refused interview time 
to push her latest book on sex and 
fear? 

Do we give Promise Keepers free 
air time to get started in our commu¬ 
nity when other local Christian sta¬ 
tions won't? A woman says "Yes" to 
all these because a genuine move of 
God will better a desperate nation 
and bolster weak family structures as 
will godly programming. 

We all have our God-given as¬ 
signments in this short earth walk. 
A burning issue for me when start¬ 
ing Life In The Kingdom in Orlando, 
Fla., was to create a radio forum for 
those ethnic and/or female. As a 
broadcaster, it is my job to seek them 
out and not sit back, hoping racial 
and denominational lines are some¬ 
how mystically crossed. 

My prayer is that if you are in a 
position over human resources — a 
program director, producer, on-air 
personality, station owner or opera¬ 
tor — then you will seriously con¬ 
sider winning the hearts of over half 
your audience by hiring women, lis¬ 
tening to women, and allowing 
women to talk, too. Rn 

CHURCHES IH AMERICA 

AMERICAN CHURCH LISTS, INC. 
P.O. Box 1544, Arlington, Texas 76004-1544 800-433-5301 
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LIFE ISSUES 
with JOHNC. WILLKE, M.D. 

The nation's No. 1 five-minute daily commentary 
with the same message you've counted on since 1284. 

"Dr. John C. Willke is well established as the pro-life issues 
expert throughout Christian Radio in America. 

Dr. Willke's LIFE ISSUES daily five-minute broadcast 
remains even more important than ever before in keeping 
our listeners informed about all pro-life groups 
We highly recommend it. " Dick Bott 

Bott Broadcasting Co 

For a free audition tape contact: Ambassador Advertising Agency 
515 East Commonwealth Ave. Fullerton, California 92632 (714) 738-150 • LIFE ISSUES INSTITUTE. INC." SERVING THE EDUCATIONAL NEEDS OF THE PRO-LIFE MOVEMENT 

1721 W Galbraith Rd, Cincinnati. OH 45239 • Phone (513) 729-3600 • FAX (513) 729-3636 



International Interests 
by Jerry Rose 

International Events at NRB 95 
1 he 52nd Annual National Re¬ 

ligious Broadcasters Convention and 
Exposition (NRB 95) will be one of 
the most internationally flavored 
events in the association's history. 
Guests from all over the world will 
be traveling to Nashville, Tenn., to 
join American Christian broadcasters 
in fellowship and worship and for 
spiritual and professional growth. 

According to David Keith, NRB's 
manager of convention services, 144 
internationals representing 33 coun¬ 
tries attended the 1994 convention in 
Washington, D.C. At least that many 
are expected to attend NRB 95. 

There are doors of opportunity 
opening for Christian communica¬ 
tions in formerly closed countries. To 
meet the challenges those opportu¬ 
nities present, there is a growing 
number of indigenous Christians 
who are responding to God's call into 
the Christian communications field. 

Three of America's most 
Unusual programs 

Sponsored by The King is Coming 
Worldwide Ministries Inc. 

RIGHT START FOR THE DAY 
Begun by Dr. Dale Crowley on June 9,1941 

THE KING'S BUSINESS 
“You’ll hear it first, and perhaps only 
on The King’s Business radio program 
(and sometimes you’ll hear it before 
it happens)." 

FOCUS ON ISRAEL 
“Telling the truth about Israel, past, 
present and future.” 

ALL ON WFAX 1220 RADIO 
Falls Church, Va. - Washington, D.C. 

DALE CROWLEY, JR., Director and Speaker 
TERRY O. OVERSTREET, President 

P.O. Box One 
Washington, DC 20044 

“The Easiest Mailing Address in America’’ 

Many of these international reli¬ 
gious broadcasters are looking for 
programming, training, opportuni¬ 
ties to partner with other Christian 
broadcasters, and fellowship with 
believers of like calling. This makes 
NRB conventions a must on their cal¬ 
endars. 

The increase in participation from 
other parts of the world has added a 
new and important dimension to the 
convention. It has taken on more of 
an international flavor, the highlight 
of which is the International Lun¬ 
cheon. 

Started by the late Eugene 
Berterman as an auxiliary event, the 
function was originally meant to be 
a means of giving recognition to 
NRB's Taiwanese guests. However, 
as foreign convention attendees ex¬ 
panded to include Europeans, Latin 
Americans, Africans, Middle Eastern¬ 
ers, Asians, and even those from the 
Pacific Rim, the luncheon became the 
focal point for world emphasis. 

The International Luncheon has 
become one of the more popular con¬ 
vention events and tickets usually go 
quickly. At NRB 95, evangelist and 
broadcaster Luis Palau of Luis Palau 
Evangelistic Association is the fea¬ 
tured speaker with music by Steve 
Green. Also providing music will be 
a country western band, not straight 
out of Nashville, but the Nether¬ 
lands, The Country Trail Band. The 
band is a popular Dutch Christian 
country group. 

A new feature at the convention 
will be a special badge worn by all 
international attendees. The purpose 
is to allow other delegates to have 
the opportunity to introduce them¬ 
selves to the internationals. If you see 
an international badge, make it a 
point to get to know the person wear¬ 
ing it. This will be especially impor¬ 
tant for those who are looking for op¬ 
portunities for overseas ministry. 

Another new feature this year 
will be the international registration 
desk. The goal of this desk is to be of 
special assistance to overseas guests 
and to answer any questions they 
may have about the convention. 

lerry Rose, chairman 
of NRB's International 
Advisory Committee, 
is president and 
chairman of WCFC-
TV/Chicago. He also 
hosts a daily talk 
program called 
Among Friends. 

There will also be three interna¬ 
tional workshops — "Let's Get Seri¬ 
ous About Working Together," 
"China: The Strategic Challenge," 
and "Methods of Increasing Your In¬ 
ternational Market." Check the con¬ 
vention program for more detailed 
information as well as specific times 
and places. 

If you are an international guests, 
a good way to meet NRB members is 
to attend the International Reception 
on Sunday, February 12 at 9:30 p.m. 
Sponsored this year by Evangelische 
Omroep of the Netherlands, it will 
be a wonderful time for food, fun, 
fellowship, and networking. Again, 
check the convention program for the 
location. 

The annual meeting of the NRB's 
International Committee will be held 
on Wednesday, February 15, from 8 
a.m. until noon. 

We welcome all our international 
guests to NRB 95 and we are sure 
the time and money spent to be with 
us will be a good investment. Our 
prayer is that it will inspire you like 
it has others to do greater things for 
God than ever before. B
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Call the Pioneers! 

Duck in 1988 when NSN introduced VSAT satellite technolo¬ 

gy to the broadcast industry, there were fewer than 1,500 VSAT 

terminals in the USA. Today there are over 100.000! 

Over the years, we’ve installed more than 80 uplinks and over 

one thousand remote sites worldwide. And we've blazed a few 

trails including the first ComStream ISO/MPEG VSAT digital 

audio and data networks in the ISA, Venezuela, and the 

Bahamas; the first "store & forward" localized satellite audio 

networks in the USA and Thailand; and the first VSAT SCPC 

paging data distribution network in Hong Kong. 

Experience and service is why NSN Netw ork Services is the 

nation’s preferred choice for VSAT networks and the largest 

authorized distributor of ComStream digital audio equipment. 
Avon, Colorado USA 

303 *949*7774 800 ♦ 345 ♦VSAT Fax 303*949 *9620 
8 7 2 8 E-mail: sales@vsat.nsnnet.com 

tech@vsat.nsnnet.com 

NSN is an authorized distributor of Gilat, ComStream, GE Spacenet, and other fine satellite and broadcast communications products. 

And you won't pay any more than you would buying direct 

from the manufacturer. NSN offers complete, turnkey net¬ 

works with spacetime for coast-to-coast stereo audio 

starting at just $1,295 per month! Look to us for: 

ComStream Digital Audio Satellite Network Equipment 

Satellite Data Networks 

Network Design & Licensing 

Domestic & International Spacetime 

24-Hour Technical Support 

Installation & Training 

Lease Financing 

NSN NETWORK 
SERVICES 

SM 



How to Avoid Two Major 
Sales-Killing Mistakes 
F ew religious broadcast sales-

people deliberately set out to antago¬ 
nize buyers. If you knew there were 
two things buyers really dislike about 
salespeople, you would quit doing 
them, wouldn't you? 

According to a recent survey by 
Purchasing magazine, the number one 
buyer dislike is lack of preparation. 
The number two thing is lack of in¬ 
terest or purpose. 

“Anything coming down for 
me this week?” 

The worst opening line in Chris¬ 
tian and secular radio sales today is 
"Anything coming down for me this 
week?" 

Whether you say it to an agency 
or a direct client, that question posi¬ 
tions you as someone who's just 
dropped by without preparation and 
interest or purpose. The phrase 
causes buyers instantly to dislike the 
behavior of the salesperson who ut¬ 
ters it. 

The best advice you can give your 
salespeople is contained in the title 
of Mack Hannan's classic sales book, 
If You Don't Have a Plan, Stay in the 
Car. That says it all. 

The good news is that pre-call 
preparation doesn't have to take 
hours. In seven minutes, you can 
prepare for a call and increase your 
level of interest and purpose at the 
same time. 

The Seven-Minute Drill 
In my Breakthrough Selling Semi¬ 

nar, I've been showing people a very 
simple way to avoid the two biggest 
mistakes in selling. Here's how to 
conduct this drill in your next sales 
meeting. If you have Instant Back¬ 
grounds from the Radio Advertising 
Bureau (RAB), use them. If you don't 
belong to RAB, simply clip articles 
from USA Today, The Wall Street Jour¬ 
nal, or any business magazine. 

Have each salesperson write 
down the name of the client on the 
Instant Background or the article it¬ 

self. This is critical. By writing down 
the prospect's or client's name right 
on the sheet itself, you begin to read 
the article for that person. As you 
read, highlight important facts and 
business issues you'd like to discuss 
with the client during your next meet¬ 
ing. 

(The great thing about doing this 
in a sales meeting is that people can 
actually experience planning for a call 
instead of hearing about planning. 
Since they have done the preparation, 
they might use it and get positive cli¬ 
ent response.) 

Once they have done the seven 
minutes of reading and highlighting, 
ask them to discuss what they've dis¬ 
covered about the client. Draw them 
out and really listen to what they are 
saying. 

"What was going on in your 
mind as you read the article?" "Do 
you think your next sales call will go 
better as a result of this preparation? 
Why?" "Is seven minutes long 
enough?" (The fact is that seven min¬ 
utes may not be enough, but it's bet¬ 
ter than nothing.) 

"What did you discover that will 
make your next call more interest¬ 
ing?" "Will you look more prepared 
as a result of discussing these facts 
with a client?" 

Combine Preparation with 
Questions 

Take the seven-minute drill to the 
next level. One of the most powerful 
techniques to get the client partici¬ 
pating in the selling process is the 
three-level question: 

Level one: Make a factual state¬ 
ment. Use a fact you've found and 
quote the source. 

Level two: Add a personal obser¬ 
vation about the fact. Tell a story, 
using names of people, and make it 
personal. 

Level three: Ask a focused ques¬ 
tion relating to both the factual state¬ 
ment and personal observation. 

Here's an example: Factual state-

Sales Spot 
by Chris Lytle 

Based in Madison, 
Wis., Chris Lytle is a 
seminar leader and 
author of the Radio 
Marketing Master 
correspondence 
course and certifica¬ 
tion program in 
conjunction with 
Radio Advertising 
Bureau. 

ment — According to a Maritz Ameri-
Poll, 75 percent of the people who 
eat at a family restaurant decide 
within two hours of eating. 

Personal observation — Last 
night, I called my wife and asked her 
if we were going to be eating at home. 
She said she was too tired to cook. I 
didn't want to cook, so I said, "Let's 
go out." 

She said, "Where do you want 
to go?" I said, "I don't know. Where 
do you want to go?" 

Focused question — Does it make 
sense to advertise to people like us 
in a concentrated two- or three-hour 
period before the prime dinner hours 
so we'd think of you instead of the 
other 227 restaurants here in town? 
Or, are you investing more than 25 
percent of your budget in the morn¬ 
ing paper to try to drum up dinner 
business? 

Questions like this show you've 
thought about the client and you're 
focused on how that client can make 
more money. You're bringing the cli¬ 
ent valuable business information 
and providing him with strategic di¬ 
rection about how to run his or her 
marketing program. 

You're prepared and you've dem¬ 
onstrated interest and purpose in 
making the call. It takes seven min¬ 
utes, but it's seven light years from 
starting your call, "Anything coming 
down this week?" Rn 
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Membership 

Convention Activities 

Membership Lounge 
Sponsored by 
Waller Kennett Comntunieations 
Located in the Cleveland Room 
Hours: Sat. - Mon. 9:00a. m- 6:00p.m. 
Tues. 9:00a.m. -2:00p.m. 

Voter registration information (Sat. Morning) 

✓ Free Member ribbons available (worn with badges) 

Light refreshments each day 

"Member Get a Member" Promotion 

Sign up a new member and win a prize! 

✓ Committee Representation 

Sunday: 3:00-4:00 (Radio Committee) 

Meet with David Eshleman and Bill Blount 

Sunday: 4:00-5:00 (Music Licensing Comm.) 

Meet with Russ Hauth 

NRB 
Student 
Recognition 

IRB Student Awards 

Sunday, 4:30p.m., Mercer Room 

✓ Al Sanders’ $1000 Scholarship Presentation 

(Time to be announced) 

✓ IRB Open House - Monday 

College career board available for 

viewing resumes or posting available jobs 

✓ IRB Student and Faculty Reception 

Sunday, 5:30p.m., Mercer Room 

Mill 
Store 

One stop shopping for all your convention souvenirs! 
Dramatic Colors and Beautiful Logos 

Tee Shirts Henley Pullovers Mugs 

Baseball Hats Faux Mont Blanc Pens 

Adorable Stuffed Animals 

50th Anniversary Collector's Items 

NRB Insurance Plans 
Meet Our Representatives 

(booths just outside membership lounge) 

NRB Group Insurance Plan 
Medical, Life, Dental 

Ted Ferguson 

NRB Broadcaster's Liability/Business Insurance 
Arthur Eckdahl 



Funding Management 
by Bruce Campbell 

Learning the Heart of Your Donor 
his is the age of high-tech and 

high-touch. Organizations are mak¬ 
ing better use of technology to serve 
their constituents. Technologies are 
available that help us learn who our 
donors/listeners are and what their 
needs are. 

This information can be used to 
improve programming, advertising, 
general organizational communica¬ 
tions, and fund raising. Of the tech¬ 
nologies available (which include 
surveys, direct response analyses, 
and even electronic measurements of 
listeners' sweat gland secretions [to 
measure excitement]), there are none 
providing the depth and breadth of 
information afforded by focus groups. 

Focus groups have been used for 
years by the secular broadcasting in¬ 
dustry, as well as virtually all indus¬ 
tries. Only a few of the Fortune 500 
companies do not constantly use and 
benefit from focus group research. In 
recent years an increasing number of 
religious for-profit and non-profit 
broadcasting organizations have 
taken advantage of this technology. 

What is a Focus Group? 
A focus group is basically a group 

interview, like a survey, but the par¬ 
ticipants are allowed to share in much 
greater depth. They also hear each 
other's responses and interact with 
one another, which in turn stimulates 
thinking. It usually lasts for two 
hours and consists of a professional 
research moderator and six to 12 par¬ 
ticipants. 

Focus groups are similar to sur¬ 
veys in that both allow the organiza¬ 
tion to ask questions of a targeted 
population. The difference is that 
surveys are usually limited to ques¬ 
tions not requiring much thinking 
and answers that are yes/no and 
multiple choice. The prospective par¬ 
ticipants, who are referred to as "re¬ 
spondents," do not usually have 
much time to spare and therefore 
won't provide extensive answers 
even if prompted. 

Focus groups are considered 
"qualitative research" because they 
provide a look at the deeper feelings 

of the donors/listeners. They are ex¬ 
cellent at raising issues and oppor¬ 
tunities the organization's staff might 
have never thought of otherwise. 

Recently, I was discussing focus 
groups with Steve Woodworth, 
former vice president of marketing 
from World Vision. He shared how 
at a World Vision focus group the 
discussion raised an opportunity 
which he later pursued, resulting in 
an increase in World Vision's income 
of $2 million per year. I believe that 
"find" was serendipitous to the ac¬ 
tual purpose of the group, which was 
achieved and, by itself, justified the 
cost of the group. 

How Focus Groups Work 
A focus group is basically a dis¬ 

cussion of the issues an organization 
is concerned about (e.g., program 
content, fund-raising materials, etc.) 
by the donors/listeners themselves. 
It is best moderated by a neutral third 
party who is experienced with this 
type of research. 

After the issues and target audi¬ 
ence have been identified, the re¬ 
search moderator will draft a screener 
and discussion guide. The screener 
is a short survey and invitation script 
which the telephone recruiters will 
use when they call to invite the 
people to the focus group. The short 
survey accomplishes two purposes. 

First, it ensures that only the de¬ 
sired people come (e.g., those under 
35, those who are frequent listeners 
of a particular program, etc.). Second, 
it allows the researcher to learn more 
about the prospective focus group 
recruits with regard to issues relevant 
to the discussion. 

The discussion guide is the list 
of questions the moderator will ask 
the group. Both the screener and dis¬ 
cussion guide are submitted by the 
research moderator to the client or¬ 
ganization for revision and approval. 

When the screener is approved, 
the recruiting begins. Usually the fo¬ 
cus group recruiters call the target 
population based on a list of names 
provided by the organization. Phone 
numbers, if unavailable, can be ob-

Bruce Campbell 
founded Marketing 
Solutions, based in 
Clendora, Calif., in 
1991. The company 
specializes in surveys, 
focus groups, and data 
analyses. 

tained by the research agency. Then 
the respondents are invited to a dis¬ 
cussion group on a particular topic 
at a specific time and place, usually 
held on weeknights at 6 or 8 o'clock, 
when most people are available. They 
are usually offered a cash incentive 
ranging from $25 to $40 per person. 
The 6 p.m. participants are also usu¬ 
ally served a deli-dinner. 

The location of the group is pre¬ 
arranged by the researcher depend¬ 
ing on the needs of the client organi¬ 
zation. The best focus groups are con¬ 
ducted in professional facilities de¬ 
signed specifically for this purpose. 
The location features a well-ap¬ 
pointed discussion room with a large 
oval table, and a one-way mirror with 
hidden microphones and a video 
camera. The organization's staff view 
the group from an adjacent room. 

Before starting, the moderator al¬ 
ways mentions associates are behind 
the mirror and the discussion is be¬ 
ing recorded. Usually the name of the 
sponsoring organization is not re¬ 
vealed so as to avoid any bias. Dur¬ 
ing the discussion, the researcher 
asks the questions in an open-ended, 
objective manner, but is quick to ask 
the respondents to explain any issues 
that might be especially relevant to 
the client. 

Focus groups are a tried and true 
technology which can improve do-
nor/listener satisfaction and have a 
direct and positive impact on income. 
They have been used tremendously 
by the profit sector and can benefit 
broadcasters as well. R« 

i 04 Religious Broadcasting / February 1995 



PRO-LIFE PERSPECTIVE 
Reaching Hearts, Changing Minds, 

Saving Lives. 
In the summer of 1993 the producers of Pro- radio commentary of the National Right to Life 

Life Perspective received a letter from a listener Committee, the nation’s largest pro-life group. 
in Louisiana. In her letter, she 
described how a poem read on Pro-
Life Perspective caused her to 
reconsider her options and choose life 
for her unborn child. 

Pro-Life Perspective is the official 

Pro-Life Perspective will not only 
provide your listeners with the most 
current news and information on 
abortion, infanticide and euthanasia 
—it will also change minds and 
save lives. 

Wanda Franz, Ph D. 

PRO-LIFE PERSPECTIVE 
America’s Pro-Life Voice § national RIGHT TO LIFE 419 Seventh Street, N.W. Ste. 500, Washington D.C. 20004, (202) 626-8817. 

committee. inc. 



Music Matters 
BY Russ HzXUTH 

Music Licensing Monoliths May 
Lighten Up; 1994 in Review 

or decades, through countless 
broadcast industry confrontations, 
music licensing's most powerful col¬ 
lective, the American Society of Com¬ 
posers, Authors, and Publishers 
(ASCAP), has shown an immutable 
face to its users. During the past 18 
months that facade has been driven 
to changes in ways that have some 
veteran broadcasters pinching them¬ 
selves in disbelief. What many saw 
as an impenetrable fortress is now 
showing signs of vulnerability. 

Fostering Change 
The single most significant event 

in the process of this new and wel¬ 
come atmosphere, born of many dif¬ 
ferent forces, was the enormously im¬ 
portant television victory in the 
ASCAP Rate Court. Magistrate Judge 
Michael Dolinger's decision in the 
Buffalo Broadcasting case capped more 
than a dozen years of litigation be¬ 
tween local television stations and 
ASCAP, and has now withstood one 
appeal. A second appeal is pending 
and is likely to uphold Dolinger's 
decision. 

That victory saved the television 
industry millions of dollars. Outside 
the industry, it was instructional and 
unquestionably inspired other groups 
to challenge ASCAP. The National 
Religious Broadcasters Music License 
Committee (NRBMLC), buoyed by 
early television victories in this case, 
decided in 1988 to launch the first of 
its two pending rate court challenges 
to the ASCAP per program rate and 
reporting system. 

Non-broadcast groups also chal¬ 
lenged the system and won. The 
cable industry (HBO, Turner, Life¬ 
time, etc.) refused to accept ASCAP's 
demands and successfully sued/ne-
gotiated for more reasonable licenses, 
not only with ASCAP but with its 
principal competitor, Broadcast Mu¬ 
sic, Inc. (BMI). 

Congressional Reform 
Meanwhile, 1994 saw a coalition 

of ''storecasters" (retailers, restaura¬ 
teurs, trade show managers, etc.) join 
with specialty radio broadcasters to 
mount an effective lobbying cam¬ 
paign in Congress. This led to the 
introduction of separate Fairness in 
Musical Licensing bills in both 
houses. 

What had previously seemed 
"beyond our wildest dreams" (to 
quote one insider) became reality in 
the form of proposed laws restrict¬ 
ing the capricious and coercive man¬ 
ner in which the performance rights 
organizations collect license fees from 
commercial establishments and 
broadcasters. 

Although the bills were not suc¬ 
cessfully passed into law, they set in 
motion what could ultimately lead to 
wide-scale reforms on the activities 
of the collectives and modifications 
to the U.S. Copyright Act. 

The lobbying work has brought 
beneficial fringe benefits already. It 
has educated political leaders on the 
abuses present in the music license 
industry, spreading beyond Congress 
and into the vocabulary of voters. The 
New Jersey legislature has even pro¬ 
posed music licensing reform on the 
state level. 

Such a movement cannot help 
but have a positive influence upon 
the behavior of the collectives toward 
their licensees. These reform efforts 
will return in strength this year, with 
a broader constituency, and may 
even encounter a more sympathetic 
Congress. 

True Competition? 
A concept heretofore foreign to 

the music licensing societies has been 
competition. The thought of having to 
compete for a radio station's music 
business was distasteful and unac¬ 
ceptable to the societies — apparently 
regarded as a threat to the monopoly 
prices charged. (This is why a sta¬ 
tion must continue to carry licenses 
and pay fees to all three performance 
rights organizations — ASCAP, BMI, 

Russ Hauth is 
president of Hauth 
Associates in 
Thousand Oaks, Calif. 
He serves as executive 
director of National 
Religious Broadcasters 
Music Licensing 
Committee. 

and SESAC — to defend itself against 
an inadvertent copyright infringe¬ 
ment.) 

But SESAC's forage into high-
tech, "per play" licenses several 
months ago brought a welcome and 
exciting concept, which will only 
work in a competitive environment. 

The smallest of the three collec¬ 
tives, SESAC has demonstrated it can 
streamline the delivery and distribu¬ 
tion of royalties by offering a system 
which electronically tracks usage and 
then bills the user by song title. This 
meant benefits to both prospective 
users as well as copyright owners, 
because it directly related fees col¬ 
lected to royalties paid. 

But without ASCAP and BMI re¬ 
form, the SESAC system will likely 
be short-lived. No radio station will 
be motivated to use and pay for more 
SESAC music unless it can reduce its 
costs to ASCAP and BMI. With 
ASCAP and BMI's failure to offer any 
reasonable per program license, com¬ 
bined with a refusal to identify their 
repertoires, SESAC faces an uphill 
battle. 

ASCAP's introduction of the ACE 
on-line title identification system, 
through which users can search 
ASCAP's repertoire, will definitely 
help. It says ASCAP may have finally 
agreed in concept to actually give its 
customers a look at what they are 
paying for. 

These are important steps toward 
competition. Led by SESAC's aggres¬ 
sive new ownership, which wants to 
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make waves (and money), per play 
technology and the ASCAP on-line 
repertoire disclosure will facilitate an 
increasingly competitive environ¬ 
ment — and any move towards free 
market economies will benefit users. 

Side Benefits 
Religious broadcasters, who have 

carried the water in radio for years 
in seeking license reform, are seeing 
changes in their day-to-day relations 
with BMI and ASCAP. Small radio 
stations around the country, whose 
relationship with ASCAP was once 
characterized by fear and intimida¬ 
tion, are now reporting somewhat 
more cooperation and "user-friend¬ 
liness" from the collectives. 

An example of cooperation, one 
of the more tangible results of the 
effort in Congress has been ASCAP's 
ACE on-line title identification sys¬ 
tem. Although the real prize will be 
nothing short of a genuine and eco¬ 
nomically viable alternative to the 
radio blanket license, these side ben¬ 
efits are welcomed. 

Keeping Op the Pressure 
We realize the monopolistic prac¬ 

tices of the music licensing societies 
will not change overnight; they are 
"legal" monopolies, a contradiction 
in the American economic tradition, 
and thus operate under Justice De¬ 
partment Consent Decrees. 

A system which has used litiga¬ 
tion threats to sell its products will 
only change through a systematic, 
unrelenting, and united challenge 
from its users. That is happening in 
America on an increasingly wide¬ 
spread basis. It must escalate. 

First, the various music license 
committees must hang tough, edu¬ 
cating station owners about their 
rights. Owner-operators must sup¬ 
port these efforts by funding commit¬ 
tee operations long-term, instead of 
just for the license negotiation period. 

Next, the music using public 
must continue to develop an under¬ 

standing of the problem and educate 
their legislators about the need for 
change. 

What is next? Possibly sweeping 
reform if the momentum continues. 
Awareness, when combined with 
action, will continue to pressure a 
creaking, antiquated system. Here is 
a summary of other recent events 
seen as influential to the work of the 
NRBMLC: 

* BMI Rate Court approval 
BMI has been granted a Rate Court 
for the adjudication of licensing im¬ 
passes. How this will affect broad¬ 
casters will remain to be seen, but it 
could move fee impasses (such as the 
NRBMLC and BMI have had going 
for three years) through to more defi¬ 
nite resolution. 

* Summary Judgment Motion in 
progress by NRBMLC — The suc¬ 
cess of the Buffalo Broadcasting case 
has empowered the NRBMLC to 
move aggressively in the Rate Court 
for a motion which will ask the court 
to decide the case short of a trial 
based upon the findings of the tele¬ 
vision case. If successful, the motion 
will save the NRBMLC the enormous 
time and expense of going to trial. B

Note: At this writing, the NRBMLC is 
preparing legislative reform efforts, both 
individually and in concert with a coali¬ 
tion of other committees and associations 
whose common desire is fair licensing and 
curtailment of ASCAP/BM1 monopoly 
power. 

KAY ARTHUR 
HOW CAN I LIVE? 

... the 
program 

that answers 
the question from 
the Word of God. 

A 15-minute 
daily radio program 

by Kay Arthur. 

for information contact 
Norman Plunkett 

Peachtree Media Management 
P.O. Box 81526 

Atlanta. GA 30341 
(404) 452-78 1 1 
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Foreign Focus 

Be Careful How 
1 wo years ago, just after Presi¬ 

dent Bill Clinton took office, I at¬ 
tended a meeting of Christian lead¬ 
ers and broadcasters here in the 
United States. We gathered to discuss 
the coming legal changes with regard 
to non-profit organizations. 

In the room was a Who's Who of 
well-known figures in the U.S. 
church and parachurch scene. There 
was a beehive of discussion, interac¬ 
tion, and concern over what would 
happen to Christian ministries under 
the new administration. 

One or two of the leaders had 
attended a meeting with the then 
President-elect Clinton in Arkansas 
just prior to his move to Washing¬ 
ton, D.C. They mentioned his way 
of looking at and defining "the 
church" for purposes of tax-deduct¬ 
ibility of gifts and other questions, 
which brought up still other ques¬ 
tions. 

About two days later, we had — 
as we often do at the U.S. Center for 
World Mission — a visit from a sig¬ 
nificant global level leader, Panya 
Baba from Nigeria, head of the Evan¬ 
gelical Churches of West Africa 
(ECWA). ECWA was started by SIM 
missionaries over 50 years ago, after 
50 years of hard work. 

In 1992, ECWA had about 3000 
churches (with an additional 865 in 
the process of starting) with 2 mil-
lion-plus members and attendees. As 
of late 1993, ECWA had 1050 mission¬ 
aries in its associated missionary 
agency, the Evangelical Missionary 
Society. 

In a public meeting one evening, 
Panya thanked us (the U.S. church) 
for sending missionaries 100 years 
ago, and detailed the exciting result. 
But the next morning, with a smaller 
group of our staff and a few others, 
he shared the pressure they are un¬ 
der in his country as the result of 
people associated with other reli¬ 
gions. Several churches have been 
destroyed and there are several dozen 
widows whose husbands had been 
martyred for their faith. 

Just as we went to prayer for him 
and the church, Panya stopped us 

You Pray 
and said, "Please be careful how you 
pray. The pressures are helping to 
purify the church, bring many to the 
Lord, and many others to a deeper 
commitment to the Lord." 

I was shocked — what a contrast! 
Here is a man for whom God's will 
is more important than comfortable 
living. It's not that we are wrong to 
be concerned about what our govern¬ 
ment or the people around us are 
doing when it seems to be hurting 
the cause of Christ. 

However, God often uses these 
things to purify us, yet we often miss 
the lesson. What have we learned 
since 1992 when our government 
changed in a major way? Have we 
grown in our faith? Do we pray dif¬ 
ferently? 

Now, with the "take-over" of the 
Congress just behind us, will we 
learn from the church in other lands 
what it means to follow the Lord in 
seasons of prosperity or adversity? 
Or will we hide behind our "friendly" 
government as long as it lasts, let¬ 
ting our faith and witness lag, like 
many did in the Reagan-Bush years? 

This may be a test of our faith. 
My hope is that we are up to the test. 
Not only so we can serve God in ef¬ 
fective witness here in America, but 
so that outreach to places like West 
Africa can be multiplied to the 
peoples of the world who don't yet 
have access to salvation in Jesus 
Christ. 

What the U.S. church did by 
sending missionaries to Nigeria 100 
years ago we can still help to do, now 
in collaboration with strong national 
church movements all over our 
world. 

We (the global church) are poised 
on the threshold of opportunity to 
extend Christ's church beyond exist¬ 
ing borders to every one of the people 
groups who still have no churches. 
Patrick Johnstone, author of the book 
Operation World, writes, "For the first 
time in history we can meaningfully 
talk of the real possibility of world 
evangelization in our generation." 

But if we (the U.S. church) lag 
behind much longer in commitment 

by Greg Parsons 

Greg Parsons is the 
executive director for 
the U.S. Center for 
World Mission in 
Pasadena, Calif. He 
and his wife have 
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almost 12 years. 

because of weak or shallow faith, we 
may not be worthy or able to respond 
to the call. We must stand tall -
whether the government favors the 
church or not — to testify of Christ 
here and around the world. 

After all, we cannot depend on a 
friendly government to obey the 
Great Commission of our Lord Jesus 
Christ: "Go ye into all the world and 
preach the Gospel to every creature" 
|Mark 16:15], 

When the government supports 
our ministry, that's great. But if our 
society doesn't like what we're do¬ 
ing, "we must obey God rather than 
men" [Acts 4:19,20]. Let us not shrink 
from carrying out our Lord's commis¬ 
sion, nor make excuses when our 
politicians oppose God's priorities. 

Our Nigerian brother is right: "Be 
careful how you pray." Are we ask¬ 
ing for comfort or Gospel advance? R|i
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Jeff Behan - Director of Marketing 
PH (719) 592-0432 FAX (719) 531-9697 

ADULT CHRIS 

We know that if money was no 
object everyone would have a great 
sounding radio station & a huge 
promotional budget. But if you've 
ever wanted to sound better, be 
more prominent in your market 
and give your mainstream competi¬ 
tors a run for their listeners - we 
offer a simple solution. 

Our contemporary format, adult 
presentation and commitment to 
providing the best and most local 
sound keeps us, and our affiliates, 
on the cutting-edge of the industry! 
And it's incredibly affordable. In 
fact, you can have full-time service 
from The Word In Music (including 
receive equipment) for less than the 
cost of a single employee! Plus, if 
you’re a commercial operation, 
keep your inventory...we’re a non¬ 
profit company dedicated to the 
profitability of our affiliates! 

TIAN HIT RADIO 



Professors and Professionals — 
Working Together 

icture a relay race. Two teams 
of excellent sprinters are competing, 
each using basically the same train¬ 
ing and having the same goals. The 
starting gun is sounded and off both 
teams go. With practiced skill, the 
first team passes the baton to each 
member until the final runner crosses 
the finish line with a sudden burst 
of speed. 

The second team has a good start, 
but as the first pass-off is reached, 
the runner is stopped, the time is 
recorded, evaluations are given, and 
the runner is retrained. Then the ba¬ 
ton is handed to the next runner who 
starts from their hand-off point and 
races to the next runner where the 
process is repeated until the final leg 
is run. 

In a lot of ways, the second team 
is how we run the race when prepar¬ 
ing people for professional Christian 
broadcasting. People run the "edu¬ 
cation" race, where professors train 
students in an academic environ¬ 
ment. 

Then the student graduates into 
the "real world" race where the rules 
are changed, competition is stiff, and 
attitudes are vastly different. Many 
times it is communicated, "Just for¬ 
get all that college stuff, kid. This is 
the real world." The new worker is 
left trying to fit into this "real world," 
wondering why he even got a degree 
in the first place. 

We cannot afford this method of 
preparation by periods, e.g. college, 
new employee, professional, etc. Pro¬ 
fessionals and professors have to 
work at making the time from edu¬ 
cation to professional as seamless as 
possible. The less time spent in learn¬ 
ing new skills and a "professional" 
attitude, the more time will be spent 
producing programs and reaching the 
lost for Christ. Here are some sug¬ 
gestions for both educators and pro¬ 
fessionals: 

Academia 
Many times, professors and stu¬ 

dents get a little comfortable with a 
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syllabi mentality. Students have a 
pretty good idea of what to expect, 
when to expect it, and how much to 
expect. Maybe we should throw the 
schedule away every so often; after 
all, life doesn't come with a syllabi. 
Present students with sudden 
changes and problems so they can 
learn to adapt. Break up the comfort 
zone a little. 

Most professors love to get pro¬ 
fessionals into the classroom to talk 
about the business. Take those times 
to allow the professional to criticize 
the student's work. A few shots to 
the ego are better than not providing 
the most up-to-date information. Be¬ 
sides, most of the time, profession¬ 
als and professors critique from the 
same book. 

It might be a good idea to let 
some professionals take a look at the 
syllabi and make suggestions about 
skills students will need and basics 
they should graduate with. If we are 
more open to professional feedback 
about our courses, we may find more 
professionals open to our graduates. 

Professionals 
If colleges and universities are to 

do the job they need to do, faculty 
need access to the professional arena 
(one of the strongest reasons for join¬ 
ing the Intercollegiate Religious 
Broadcasters). Tours of your facility, 
speaking to a broadcasting class, and 
lunches with professors and stu¬ 
dents, etc., could be lanes of com¬ 
munication for bringing profession¬ 
als and future professionals together. 

One of the most successful pro¬ 
grams for bringing students into the 
professional field is the internship. But 
it can also be a real addition to the 
professional. A student brings new 
ideas with a fresh perspective. While 
internships offer students a taste of 
the professional world, it also gives 
the professional an idea about what 
talent is coming up. 

Mentoring is getting to be a big 
phrase in management where an ex¬ 
perienced, seasoned pro helps a 

College z Casters 
by Michael O'Brien 
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newer, up-and-coming employee 
learn the business. But as new em¬ 
ployees need mentors, so do schools. 

Be open to taking on a broadcast¬ 
ing department and working with the 
professors and students on programs 
and special projects. Under correct 
supervision, departments could even 
produce special programs or market¬ 
ing projects for the organization. 

During the November elections, 
Toccoa Falls (Ga.) College (TFC) pro¬ 
vided the TFC Radio Network with 
field reporters for Georgia and South 
Carolina. Television students inter¬ 
viewed voters and called in reports 
for the local television station, 
WNEG-TV. 

Asbury College in Wilmore, Ky., 
is working with the Olympics to pro¬ 
vide interns for the 1996 Summer 
Games in Atlanta. Regent University 
in Virginia Beach, Va., is next to the 
Christian Broadcasting Network and 
The 700 Club, where graduate stu¬ 
dents work with professionals on 
several projects. While the work is a 
little rough at times, the experience 
for the students and savings for the 
station can be valuable. 

If you think you have equipment 
problems, try teaching college. With 
most broadcasting facilities having to 
fight several other departments for 
limited funds and broadcasting 
equipment being so expensive, col¬ 
leges have no hope of staying up with 
most trends in production. Any sort 
of hands-on access to equipment will 
help train students. Even donating 

Continued on page 122 
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DIMENSION TO YOUR PROGRAMMING AND DRAW IN ' A WHOLE NEW AUDIENCE... 

It s Kay Arthur with an All New How Can I Live?... 
Counter Programming in a 30-minute daily television format 

' ‘“T 

Bondage 

Kay Arthur 

Meet Kay Arthur 
and receive your free 
autographed copy of 

Sun., Feb. 12, ^:50-5:30p.m. 
at Booth A. 
(Quantities are limited.) 

Two New Booko 
try Kay Arthur — 
Ideal for Premium Uoe 

HARVEST 
HOUSE 
PUBLISHERS 

IT’S TALK. .IT’S TEACHING. ..IT’S LIVE AUDIENCE INTERACTION... 

Talk with Kay at a reception 

for station managers and 

owners in the KMC Booth 

see a sai igram and 

receive a free copy of Kay s 

book. Free From Bondage 

invited to stop by Harvest 

House Publishers’ Booth 

(502) to receive a free copy 

of the same book. 

(Limited Quantity Available) 

Gods' iPay. 

AlSO. everyone is cordially 



Recording Reviews 
by Darlene Peterson 

A Peaceful Home 
Elisabeth Elliot 
Passport Video 

Gateway to Joy/Back to the Bible 
"It's terrible. He 

only eats potato 
chips and hot dogs!" 
said the mother of an 
unruly 3-year-old 
who was seeing my 
speech therapist 
friend. "Who's in 
control?" asked my 
friend. 

So many par¬ 
ents, even those who 
are professing Chris¬ 
tians, seem to be 
confused or even 
clueless about how 
to handle their chil¬ 
dren. Our society's 

psychobabble and dwindled supply of good 
role models and stable homes has certainly 
contributed to this. Elisabeth Elliot to the res¬ 
cue! 

In her Gateway to ¡oy radio broadcast, Elliot 
often focuses on 
biblical, sensible 
approaches to the 
various aspects of 
raising children 
and managing a 
home. A Peaceful 
Home gathers a 
wealth of such ad¬ 
vice into a coher¬ 
ent, digestible, 
two-video pack¬ 
age. It's full of 
practical advice 
parents can start 
using immedi¬ 
ately. As a back-
drop, it features 
scenes of family 
life taken around 
and about the 
home of her 
daughter Valerie, a 
pastor's wife and 
mother of eight. 
Elliot also inter¬ 
views Valerie to 
get her insights. 

Valerie's beau-
tiful home and 
well-behaved chil¬ 
dren might seem 

This is your invitation to 

Issues in Education 
Hosted by Bob & Geri Boyd 

A 28-Minute Weekly 
Program 

...a unique blend of interviews, 
news and commentary. 

If you have no interest in education ■ you 
have no interest in the future of America. 
"The philosophy of lhe classroom in this 
generation will be the philosophy of the 

government in the next." 
Abraham Lincoln 

Issues in Education 
Citizens For Excellence in Education (CEE) 

Box 3200 
Costa Mesa, California 92628 

(714) 546-5931 or Fax (714) 546-6323 

"too good to be true," (and you have to allow 
for the fact that everyone wants to look good 
in front of cameras!), but I have seen homes 
where the parents have applied the same prin¬ 
ciples presented in the videos — and they 
work! Children and parents will never be 
perfect, but this video set gives an excellent 
model to follow because it's based on God's 
Word. 

As the parent of a toddler, I've benefitted 
tremendously from Elliot's advice on Gateway 
and this video set. I'm sure any parent will 
find something useful in A Peaceful Home, as 
well as being encouraged by Elliot's warm, 
reassuring manner. 

Invisible Girl 
Julie Miller 

producer: Buddy and Julie Miller 
Street Level Records 

This recording is one big hug for the hurt¬ 
ing. Says Julie 
Miller, "My 
earlier work 
dealt primarily 
with my bro¬ 
kenness, and 
facing that . . 
. this record 
reaches out 
past my own 
struggle and 
hurt to the 
hardship of 
others. A 
movement 
from hurt and anger to trying to offer heal¬ 
ing." 

Miller offers healing through the source 
of her own healing: God's love, mercy, and 
grace. These songs are written and performed 
with feeling in a variety of pop stylings rang¬ 
ing from Celtic rock to country and blues. The 
warm textures of mandolin, accordion, and 
acoustic guitars are well-suited to the down-
to-earth subject matter. 

The Lazarus Heart 
Randy Stonehill 

producer: Jimmy Lee Sloas 
Street Level Music 

Randy Stonehill heads up this new label, 
and it's given this founding father of contem¬ 
porary Christian music a new outlet for his 
creativity and commitment to ministry. His 
latest recording, The Lazarus Heart, is the rich 
product of both a seasoned musician and a 
seasoned Christian. He breaks a bit from his 
recent emphasis on storytelling and examines 
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Recording Reviews 

the Christian's common spiri¬ 
tual responses and struggles. 
He waxes philosophical and 
digs up quite a bit of truth. 

But it wouldn't be a 
Stonehill recording without 
some wit and humor and mu¬ 
sical eclecticism. "Under the 
rug" (co-written with Terry 
Taylor and Dave Perkins) is an 
example of this. And some 
great guest artists add spice — 
Phil Keaggy, Bob Carlisle, Rick 
Elias, Christine Dente, Gary 
Chapman, Michael W. Smith, 
and Riki Michele. 

El Shaddai 
featuring Maurice Sklar 

with the National Philharmonic of London 
arranger, conductor, and producer: Larry Dalton 

executive producers: Michael Coleman and Don Moen 
Integrity 
In the hands of a gifted musician, the 

violin can be a marvelously expressive, 
emotive instrument. This recording fea¬ 
tures a talented young man who plays 
from the heart. 

Maurice Sklar is a concert violinist 
who studied at Julliard and graduated 
from the Curtis Institute of Music. A Jew¬ 
ish believer of Russian-Jewish heritage, 
he has been in full-time ministry since 
1992 and desires "to bring the arts and 
classical music back to the glory of God." 
El Shaddai includes a wide assortment of 
hymns, worship music, classical sacred 

music, and sacred Jewish music. 

Handel’s Messiah (Highlights) 
The Choir of King’s College (Cambridge, England) 

director: Stephen Cieobury 
producers: Jan S. van den Bosch, Dirk-Jan Bijker, 

and Hans Petri 
A co-production of The Company Media Produckties, 

EO, and Columns Classics 
Sparrow 

Filmed on location in Pieterskerk, Leiden (The Netherlands) 
using six high-definition television cameras, this video brings high¬ 
lights from an excellent performance. The production unobtrusively 
presents the performers without getting in the way or calling atten¬ 
tion to itself. The setting is simple and lovely: a candle-lit cathedral. 

Authentic instruments, strong soloists, and a clean, polished 
performance by the boys' and men's choirs work together to bring 
us what Handel intended. The music speaks for itself, and it's mag¬ 
nificent. 

Darlene Peterson is the music reviewer for Religious Broadcasting Magazine. 

HEAR YE 
BROADCASTERS 

There are two voices crying out in the 
wilderness, "help make the way with 
your anointed voices and talents to 
bring the love of Jesus to every man, 
woman and child in Rome, the mafia, 
Italy, the Vatican and the Catholic 
Church. Cod needs your help now," 
says Rome JCM leaders Martin and 
Catherine Lombardo. 

JESUS CARES MINISTRIES, INC. 
(JCM) is a non-denominational min¬ 
istry headquartered in Rome, Italy, 
ministering to the mafia, the Body 
of Christ, Pope John Paul II, Italy’s 
government officials, and the 
Vatican, through JCM’s Worldwide 
Prayer Outreach Center. 

JCM’s Christian Resource Center 
equips the Body of Christ through 
their Free Lending Library and Inter¬ 
national Christian Conferences. 
Through cooperative evangelization 
outreach efforts, JCM is helping to 
take God’s holy word across the 
nation of Italy. For more information 
on how you as a Broadcaster can 
help, write, telephone, or fax: 

JESUS CARES MINISTRIES, INC. 
Via Del Banco di Santo Spirito, 
300186 Rome, Italy 
Telephone: 011-396-686-8233 
Fax: 011-396-6880-1378 

USA Address: 
JESUS CARES MINISTRIES, INC. 
Mary Latin, Secretary/Treasurer 
P.O. Box 670164 
Dallas, TX 75367-0164 
Telephone 214-696-2506 
Fax: 214-696-5840 

February 1995 / Religious Broadcasting 1 13 



The Book Shelf 
by Harry Conay 

Rumors of Angels 
by John Vincent Coniglio 

Harvest House, 1994 
This novel revolves around a trial attracting 

nation-wide attention, ostensibly over a child's 
right to pray beside the flagpole of a public school, 
but more forthrightly about whether the resur¬ 
rection of Jesus is fact or fiction. If it is a myth, as 
lawyer Will Adam Dysley contends, such prayers 
are meaningless and as a result of this court's 
decision, the world will finally be liberated from 
a major superstition. The notoriety of having his 
name forever connected to such a revolutionary 
outcome is Dysley's prime motivation. 

But there is personal honor at stake, too, since 
Dysley and his chief opponent, Randell Clive, 
once debated the same issue many years earlier 
at a mock trial in law school with Dysley ruth¬ 
lessly humiliating Clive. To further complicate 
matters, there is a love interest between Dysley 
and ailing Samantha Hollimon who (like her 
young son) is a believer. 

Once past a ponderously worded prologue, 
the prose becomes less cluttered, and the plot 
duly advances as our interest in the characters 
grows, suspense builds, and (midway through 
the book) the trial finally begins. 

Though my knowledge of court procedure is 
admittedly derived from watching old Perry Ma¬ 
son television programs, I suspect any reader with 
a modicum of legal expertise will immediately 
recognize the degree to which Coleridge's famous 
dictum calling for "a willing suspension of disbe¬ 
lief" must be applied to the trial depicted herein. 
In my ignorance, I am willing to make this con¬ 
cession; legally astute readers might not be so 
generous. 

During the trial, Dysley offers some theologi¬ 
cal arguments of the type which skeptics have 
historically raised, and the novel might have 
turned into a thinly veiled apologetics lesson. It 
does not. 

But readers reasonably expecting an enlight¬ 
ened, Josh McDowell-ish response from Randell 
Clive will be disappointed. Instead the divine 
machinations of the Holy Spirit intrude and the 
novel comes to a less than fully satisfying halt. 

This demonstrates the major difficulty of 
Christian fiction. Unlike worldly, secular fiction 
which, not recognizing God, generally disallows 
His presence in the affairs of man (except as a 
swear word), the distinctive feature of the Chris¬ 
tian novel is God's very real and providential 
presence. Writers of Christian fiction must always 
allow for Divine intervention. But this must be 
done very artfully. Addressing how this takes 
place, as well as to whom and when, requires all 
the inventive skill a novelist can muster in order 
to give God all the ultimate glory, yet avoid an 

artificial Deus ex machina ending. 
In this book, the climax of the elemental battle 

between protagonist and antagonist does reflect 
a theological reality. But from a literary stand¬ 
point, it comes across as a copout. 

Despite this shortcoming, Rumors of Angels 
provides wholesome entertainment and will pro¬ 
voke serious reflection on divine matters. 

Angels 
by Billy Graham 

Word, 1994 
Do angels sing? Though some may argue 

against it, you can be certain Billy Graham's an¬ 
gels sing in this revised edition of Angels: God's 
Secret Agents (originally published in 1975). Out¬ 
dated references have been revised, some new 
comments and examples have been added, and 
the typography is larger, clearer, and particularly 
inviting. Each chapter is preceded by a small work 
of classic art (reproduced in black-and-white) de¬ 
picting angels. The physical package itself is re¬ 
duced to a handy-to-hold, devotional size (and is 
perfect for gift-giving). In sum, this attractive and 
informative angelic overview displays the theo¬ 
logical diplomacy and spiritual comfort one ex¬ 
pects from Billy Graham, and loyal readers will 
not be disappointed. 

Putting Amazing back into Grace 
by Michael Horton 

Baker, 1994 
Writing "we cannot find God for the same 

reason that a thief can't find a police officer," 
Michael Horton reminds us that our relationship 
with God depends first and foremost on His grace. 
"The extent to which we are unclear about who 
does what in salvation is the degree to which we 
will obscure the Gospel. At a time when moral-
ism, self-righteousness, and self-help religion 
dominate in much of evangelical preaching, pub¬ 
lishing, and broadcasting, we desperately need a 
return to this message of grace." 

Citing Scripture throughout this well-argued 
treatise, Horton provides a theological overview 
of salvation from a staunch Calvinist perspective, 
along the way treating such issues as infant bap¬ 
tism (which he favors) and dispensationalism 
(which he does not). Horton's Reformed views 
will be disturbing to some, refreshing to others, 
and challenging to all. 

Active Spirituality 
by Charles Swindoll 

Word, 1994 
In Active Spirituality, the prolific "Chuck" 

Swindoll adapts information which originally 

Continued on page 116 
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CRT CAN HELP YOU DEAL WITH REALITY. 
FROM START TO FINISH...AUTHORING, MANUFACTURING, CREATIVE PACKAGING. 
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CALL US FOR MORE INFORMATION. J-800-453-Í533 
IN TN CALL: (615) 876-5490 OR FAX: (615) 876-4260 
7532 HICKORY HILLS COURT • WHITES CREEK, TN 37203 

Stop By and See Us at Booth #400 at the NRB Convention! 



The Book Shelf 

continued from page 114 

appeared in his two-volume Living Beyond the Daily 
Grind. The result is a small, handbook-sized vol¬ 
ume providing the reader "with comments and 
explanations" of selected verses from 22 Proverbs 
to show "the relationship between wisdom and 
active spirituality." 

In addition to exegesis and inspiration, each 
chapter contains a practical application section 
entitled "Spirituality in Action." Not unlike a 
beneficial medicine, though far easier to swallow, 
the content of this exciting little book is most ef¬ 
fective if taken as directed. And that means doing 
what it says. 

What Happened to the Fire? 
by J. Lee Grady 

Chosen Books, 1994 
J. Lee Grady (editorial director of Charisma 

magazine) boldly offers a spiritually enlightened 
insider's assessment that "charismatic churches 
in America today are laden down with tons of 
baggage that needs [sic] to be thrown overboard." 
The baggage? "Our misguided mysticism, our 
smug elitism, and our hollow egotism." Calling 
"this movement that has stirred the American 
Church since the turn of the century ... a breed¬ 
ing ground for deception," he warns "about false 
prophets, religious con artists, and Lone Ranger 
apostles," and urges (among other things) 
churches to stop "our bizarre infatuation with 
money and success." 

It isn't often one comes across self-criticism 
as forthright and candid as this. But the picture 
Grady paints is not without hope. "If we are hon¬ 
est about our defects . . . and allow God, through 
the Holy Spirit, to purge us, we will see a glori¬ 
ous Church emerge." 

While not condoning the negative attitudes 
or questionable motives of charismatic critics such 
as John MacArthur (remember Charismatic Chaos?), 
Grady lends validity to much of their criticism by 
echoing many of their concerns. Thus, while at¬ 
tempting to rekindle the blaze of charismatic re¬ 
newal, he may have inadvertently re-ignited a 
powderkeg of controversy. 

The Cain & Abel Syndrome 
by Randy Carlson 

Thomas Nelson, 1994 
This is a rather unique problem-solving book 

because it addresses itself specifically to adult sib¬ 
ling relationships. The first section identifies typi¬ 
cal problem areas and the second provides ad¬ 
vice for defeating these problems (or at least cop¬ 
ing with them). In both sections, Carlson pro¬ 
vides "insights into what happened in your fam¬ 
ily 'way back when' and how it shaped who you 
are today," so that you may "live and work to¬ 
gether . . . more happily and effectively," "re¬ 

solve old issues," "assuage guilt," "break any dys¬ 
functional cycles," and "know yourself better." 
The third section (unlike the first two, which are 
directed to siblings) is directed to parents and 
provides advice about avoiding sibling rivalry and 
conflict. The adult only-child may smirk, but this 
book, which successfully addresses a real, heart¬ 
felt need, will be welcomed by many brothers 
and sisters. 

Raising the Standard 
by Carman [Licciardello] 

with Walter Walker 
Sparrow Press, 1994 

Describing our society as "immoral, valueless, 
barbaric, and lawless," popular song-writer, mu¬ 
sician, and evangelist Carman cites many recent 
examples of anti-Christian attitudes and legisla¬ 
tion. His conclusion? "It is time for something to 
be done. It's time for every blood-bought, born-
again Christian to stand up, be counted as a dis¬ 
ciple of Jesus Christ and begin recovering what 
we have allowed the powers of darkness to steal. 
It's time to raise the standard of Christianity over 
our world again." 

Though directed to youth, this simply writ¬ 
ten, straight-forward, non-overwhelming pep talk 
is never condescending, and will inspire many 
adults as well (though the likelihood is that most 
will have already read similar, more detailed 
works, such as William Bennett's reviewed be¬ 
low). Still with inspirational advice, recommended 
readings, things to do, and addresses to write to, 
Carman may just "help you find your place on 
the front lines of a battle that is coming soon to a 
town near you." 

The De-Valuing of America 
by William Bennett 

Focus on the Family, 1994 
In the revised "Preface" of this reprint origi¬ 

nally published by Summit House in 1992, Will¬ 
iam Bennett (former chairman of the National 
Endowment for the Humanities, Secretary of Edu¬ 
cation, and director of the Office of National Drug 
Control Policy) writes that "America's exploding 
social pathologies are tearing at the fabric of soci¬ 
ety. . . . We are in a race between civilization and 
barbarism, between social order and social anar¬ 
chy." 

Rich in detail, Bennett's call for a return to 
decency, morality, and traditional values is set 
within an autobiographical framework explain¬ 
ing and expanding the conservative views he 
advocated while in public office and the furor they 
often stirred. Commenting about negative reac¬ 
tions to a particular speech, Bennett writes, "Some 
critics spoke as if those of us who call attention 
to the claims of religion and the Judeo-Christian 

Continued on page 118 
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SIGNAL ONE 

Signal One manages and owns communication sites throughout 
the USA and has a large customer base that includes BellSouth, 
PageNet, PageMart, Federal Express, motorcarriers, and other 
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Fax us your tower site information to (615) 775-0412 
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manage your tower site to produce revenue that you never 
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Call Sign al One today and let us demonstrate how we 
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MEMORANDUM 

To: American Christian Broadcasters 
Fr: Marketing Manager, Middle East Television 
Re: Available Program Time, "Sunday Mornings” 

Program time on Middle East Television has recently become available for American Christian Broadcasters to bring the 
Gospel Message to the Holy Land, which includes a harvest field of approximately 11 Million viewers in 

Israel, Lebanon, Jordan, Syria, & Egypt! 

Of the 11 Million viewers, your message will be broadcasted to a potential audience of 500,000 cable households in 
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If your ministry has a vision for spreading the Gospel Message to the uttermost parts of the world, this is your chance to 
get on board. MET-TV will have a private suite this year at NRB, for personal consultations regarding this opportunity 
Please call (804) 579-341 5 to schedule a personal meeting with a MET-TV Program Representative on Monday, the 
13th, or Tuesday, the 14th of February, between the hours of 9am-9pm. (Program Time is limited and offered on a first 
come, first serve basis) 
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continued from page 116 

tradition were partisans of intolerance and big¬ 
otry." It is the bitter fruits of such a mindset that 
Bennett so successfully identifies and addresses 
in this book. 

Preaching and Teaching 
with Imagination 
by Warren Wiersbe 

Victor, 1994 
"Delivering God's message is serious busi¬ 

ness," declares Warren Wiersbe. "In fact, it could 
be a matter of life or death." But that doesn't mean 
preaching should be deadly dull. On the contrary, 
in this book (written "to help us so proclaim the 
Word that the people who hear us will experi¬ 
ence the power of God's truth changing their 
lives"), Wiersbe stresses the need to create mean¬ 
ingful pictures, images, and metaphors to stir the 
imagination (which, in a chapter labeled, "The 
Hidden Destroyers," he feels is not adequately 
or appropriately stirred by radio and television). 

This is an eclectic tome that is informative, 
motivational, and practical. The wealth of sound 
advice, illustrative examples, and tried-and-true 
techniques provided by Wiersbe — who is with¬ 
out question a master teacher — combine to make 
this a must for those who desire to share God's 
word more effectively. 

The Source of My Strength 
by Charles Stanley 
Thomas Nelson, 1994 

After talking about "emotional baggage," 
Charles Stanley directs his attention to those suf¬ 
fering from loneliness, fearfulness, physical and 
emotional abuse, feelings of inferiority, guilt, frus¬ 
tration, emotional burn-out, and persecution. He 
ends by commenting on "the purifying power of 
pain," and the need for total surrender to God. 
Other relevant matters are addressed, too, such 
as sin, forgiveness, prayer, salvation, and the 
nature of God. Unique to this book are Stanley's 
personal anecdotes and his warm, comforting 
style. 

However, because the book is biblically based, 
one should not expect dramatic differences be¬ 
tween this and myriad other equally scripturally 
sound books on the subject. That there should 
be still a need for this book demonstrates how 
many people are suffering — and how little they 
have heeded those earlier admonitions to fully 
trust in God. One can only hope they will now 
listen to Stanley. 

There’s Hope for the Hurting 
by Richard Lee 

Harvest House, 1994 
Virtually all I've written above about Charles 

Stanley's book could apply to this one as well; 
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they both cover pretty much the same territory. 
The difference is essentially stylistic. If we were 
to measure with a micrometer, Stanley's may 
come across as being a bit warmer and personal; 
Lee's as a smidgen more inclusive and objective. 
Yet for all that (akin to poet Robert Frost's di¬ 
lemma in "The Road Not Taken"), they are both 
essentially as substantive and comforting. Con¬ 
sidered alone, this is an excellent, incitingly pack¬ 
aged book, offering particularly well-organized 
biblically sound advice to those who are hurting. 

The Greatest Counselor 
in the World 

by Lloyd Ogilvie 
Servant Publications, 1994 

Written "to understand and experience the 
particular ministry of the Holy Spirit as our Coun¬ 
selor in the stresses and strains as well as the 
opportunities and challenges of daily living," 
Lloyd Ogilvie explains how the Holy Spirit is a 
source of great comfort and strength in time of 
need. More importantly, he reminds us "the open 
secret of a dynamic walk in the Spirit is this: The 
Holy Spirit's strength is for service." Thus the fruit 
of the Spirit is given, not for personal gain or 
increased material wealth, "but for life in the 
tough, grubby, demanding trenches that demar¬ 
cate the battlefield of daily life" so that we can 
"make a difference in the lives of people around 
us." I don't know to what extent readers will con¬ 
sider this a "fresh, new look," especially if they've 
read Charles SwindoH's excellent Flying Closer to 
the Flame (Word, 1993). But fresh or not, new or 
not, this book does provide much sound advice, 
encouragement, and instruction. 

Standing on the Rock 
by James Montgomery Boice 

Baker, 1994 
This is a revised and slightly expanded edi¬ 

tion of a work originally published in 1984 in 
defense of biblical inerrancy. James Montgomery 
Boice necessarily explains such terms as revela¬ 
tion, inspiration, regeneration, and illumination. 
In addition, he discusses principles for interpre¬ 
tation, alleged scriptural problems (moral, scien¬ 
tific, and historical), and the proper uses of Scrip¬ 
ture. Boice is particularly concerned by a tendency 
among some evangelicals to place undue reliance 
"upon such extra-biblical props as sociological 
techniques, psychology and psychiatry, and what 
are called 'signs and wonders' " to which, he de¬ 
votes a new and final chapter. Three useful ap¬ 
pendices contain the text of "The Chicago State¬ 
ment on Biblical Inerrancy," ". . . on 
Hermeneutics," and ". . . on Application." Alto¬ 
gether, this is an excellent summary of Reformed 
doctrine on biblical authority. 

Harry Conay is a media specialist who lives in West Orange, NJ. 



Interview Insights 
by Jonathan Petersen 

With Chuck Crouse 
The title is very clear, yet somewhat restric¬ 

tive: Reporting for Radio: A Manual for Radio Re¬ 
porters and Writers by Chuck Crouse (Bonus Books, 
1992). Because it is aimed at radio reporters, other 
people in radio and television broadcasters in 
general are probably ignoring this book. Too bad. 
While its readership is sharply targeted, much of 
this practical book's principles can be adapted 
widely. 

The chapter on interviewing is an example. 
"Reporters ask questions to get information. And 
the way we craft those questions determines in 
large part how much information we get, and how 
useful it is," Crouse explains. Whether you are a 
talk show host or an on-the-scene reporter, qual¬ 
ity questions will elicit quality answers. 

Crouse breaks interviews into three types. The 
Quickie: when you only have time for one ques¬ 
tion. "Questions which can easily be answered 
'yes' or 'no' may be answered just that way, and 
should be avoided," he says. Keep the questions 
to the point and listen closely to what is said. 
Find the sound bite you want to use. If the an¬ 
swer is disjointed, tell the person you don't un¬ 
derstand. A rephrasing of the answer should 
make for a good actuality. 

The Basic Q & A: when you have five min¬ 
utes to briefly explore a subject with someone. 
Crouse suggests several generic questions which 
you could repeatedly use: "What is the problem 
at hand?, What proposals exist for dealing with 
it?, What obstacles must be overcome? What steps 
will you take to do that? What is the next thing 
you will do now?" 

The Long-Form Interview: when you have the 
luxury of time for thorough discussion of a topic. 
Again, avoid asking questions that can be an¬ 
swered in one or two words. Go after the "How" 
and "Why" questions. Crouse advises you get 
double-duty out of the interview: the first, by the 
talk show itself, the second by using the guest's 
answers as actualities on your local newscasts for 
a few days (as appropriate). 

He lists nine valid reasons for asking ques¬ 
tions. Among them — to get basic information, 
to clarify a point, to get fuller detail, to confirm 
what you have already heard. He also lists five 
invalid reasons for asking questions. Among 
them: to show how much you know, to debate a 
point or argue, to listen to your own on-air voice. 

Another section of the book lists 91 steps to 
better writing. These are examples of cliches and 
wrong word choices broadcasters tend to use fre¬ 
quently, such as "laundry list" ("list" is sufficient). 
It also includes tips for good writing, such as "sen¬ 
tences written in the active voice tend to be shorter 
and more direct than those written in the passive 

lonathan Petersen is director of media relations for 
Zondervan Publishing House and executive producer of 
the Zondervan Radio Network, Grand Rapids, Mich. A 
former religion news editor of UPI Radio Network, he is 
a requested speaker on media practices. 

voice" and "writing which calls attention to itself 
draws attention away from the story. Avoid most 
puns, alliterations, rhymes, and folksy figures of 
speech. Creative writing is fine, but 'bungled 
burglary' is not creative," Crouse asserts. 

Other sections in the book speak directly to 
the pointed needs of the radio reporter. The 
Newscast — "the most fundamental form of ra¬ 
dio reporting" where you say to the listener 
"here's what's going on that I think you'll find 
important and interesting." The Reporter's Tool 
Kit — begin with your mind; "without curiosity, 
presence of mind, and a developed ability to re¬ 
tain numerous facts in your short-term memory, 
all the other items are useless." 

Microphone Technique — "the microphone 
is the ear through which the audience hears ev¬ 
erything" you do. How well you use "the micro¬ 
phone determines how effectively" the audience 
is reach¬ 
ed. The 
One-Per¬ 
son News 
Depart¬ 
ment — 
where he 
lists suggestions 
made by Gordon 
Govier, news di¬ 
rector at WNWC-
FM/Madison, 
Wis., such as "pre¬ 
pare a focus sheet 
for announcers, so 
they know top sto¬ 
ries." Even a chap¬ 
ter on career de¬ 
velopment. 

If you are 
looking for a good 
book covering the 
bases of radio re¬ 
porting, this is it. 

Write to me 
with how your sta¬ 
tion produces 
book reviews and 
author interviews 
at Media Rela¬ 
tions, Zondervan 
Publishing House, 
5300 Patterson Av¬ 
enue SE, Grand 
Rapids, Ml 49530, 
or fax (616) 698-
3223. 

We put the AUTHOR in 
AUTHORitative interviews! 

Interview Ron Hutchcraft 
This popular radio broadcaster will tell your 
audience about the critical needs children 
have which parents must provide if they want 
their kids to grow into beautiful, healthy 
adults. He also will dispense practical strategy 
on how parents can make a fresh start, even 
with older children. 

Interview Questions What are the five needs of 
children you detail in your book? What do you 
mean be a “a secure self”? What priority are 
parents giving their children these days? 

Author Availability Wayne, NJ and by telephone. 
Contact: Zondervan Interview Coordinator. 
1-800-9-BOOK IT 

Ht ZondervanPublishingHouse 
A Division of HarperCollinsAv/r/HAcn 
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Targeting Technology 
by Phil Cooke 

Questioning State of the Art Equipment 
“ï I'm going to get out of this 

film business. It's too much for me. 
I'll never catch on. It's too fast. I can't 
tell what I'm doing or what anybody 
wants me to do." — Charlie Chaplin 

What do you do when you don't 
know what to do? It's a fair question. 
In today's world of television, video, 
audio, computers, multimedia, and 
the growing world of technology, not 
only Christian broadcasters, but ev¬ 
ery pastor, evangelist, teacher, 
church administrator, and audio-vi¬ 
sual staff member as well is con¬ 
stantly faced with this important, and 
often horrifying, question. 

Today, church and ministry lead¬ 
ers, and especially religious broad¬ 
casters, face the nearly impossible 
task of not only having expertise in 
their chosen field, but also master¬ 
ing the art of new technologies. 

After all, few churches, minis¬ 
tries, or Christian television stations 
would not benefit from today's ad¬ 
vances in digital technology, comput¬ 
ers, video, sound, or lighting, in ei¬ 
ther their presentation of the Gospel, 
or the multitude of administrative 
tasks surrounding those operations. 

But the questions remain: How 
do I do it? Where's the best place to 
start? How much will it cost? Where 
can I get the best advice? What do I 
do when I don't know what to do? 

And the good news is you don't 
have to be a trained engineer, de¬ 
signer, or computer expert to learn 
the answers. In fact, you'd be amazed 
at how many mistakes are made each 
year in Christian broadcasting sim¬ 
ply because of an ignorance of one 
of the most common terms in the in¬ 
dustry: state of the art. 

The term state of the art is thrown 
around television as much as any 
other technical field. Ideally, this term 
means the piece of equipment is the 
latest and most technologically supe¬ 
rior item on the market. In reality, it 
is more often a matter of what is per¬ 
ceived in the eyes of the beholder. 

Chances are, just about every 
sales presentation will make some 
reference to state of the art. Every¬ 

one wants to believe his equipment 
is exactly that, and in fact, many pas¬ 
tors, church leaders, and station man¬ 
agers love referring to their own light¬ 
ing, sound, computer, or video 
equipment in just that way. There¬ 
fore, it's vitally important you have 
a realistic understanding of exactly 
what the term means. 

Don't believe everything you see 
is state of the art. Chances are the 
real state of the art is actually much 
more advanced, and still in 
someone's research and development 
department or on the drawing board. 

The fact is, technology does con¬ 
stantly keep improving, and it's im¬ 
portant to stay abreast of those de¬ 
velopments. In television and video, 
for instance, one of the fastest chang¬ 
ing areas is post-production equip¬ 
ment. In the past 15 years, nearly 
everything in the post-production 
arena has changed dramatically. The 
quality, availability, and price are 
vastly more favorable. Yet, bear in 
mind, that state of the art today is 
going to be passe tomorrow. 

Make a choice you can live with 
for a long time. You will only have 
state of the art equipment for awhile; 
you will have workhorse equipment 
for a lot longer. Your challenge is to 
make sure the new model you buy 
today will last and that it is part of 
an integrated system or in a sequence 
of upgrades. 

You'll find companies don't re¬ 
invent the entire wheel each year, but 
come up with new innovations ev¬ 
ery quarter, six months, or year. Look 
for something having the potential to 
be upgraded for an extended life. 

Four factors to consider 
1) The Source. Who is pitching 

me on this piece of equipment? Is it 
a reputable source? For instance, is it 
an experienced company with years 
of broadcasting under its belt and is 
it sensitive to the needs of Christian 
television? And if you are getting 
advice from a producer or consult¬ 
ant, what are his credits and track 
record? 

Never forget Christian television 

Phil Cooke is 
executive producer of 
Phil Cooke Pictures, 
Inc., based in 
Burbank, Calif. For 
nearly two decades, 
he has worked with 
churches, ministries, 
and Christian 
television stations and 
facilities to increase 
their quality, 
effectiveness, and 
creativity. 

and video production is an art form 
all its own and has very particular 
requirements. While there's a cross¬ 
over, we don't necessarily use the 
same equipment as in sports, dra¬ 
matic programming, or news. 

I also counsel my clients to avoid 
any equipment salesman who isn't 
first of all interested in your program 
formats and production require¬ 
ments. After all, how can he suggest 
the correct equipment if he doesn't 
know intimately how it will be used 
and for what purpose? 

2) Service. Can I get the equip¬ 
ment serviced easily? How inexpen¬ 
sively? Can I get spare parts? What 
has been the equipment's track 
record with other ministries or 
churches? 

Although you'll always be able 
to get a cheaper price from knock-off 
brands and fringe companies, your 
cost savings will soon get swallowed 
up in down time waiting for parts and 
service. I prefer to buy from compa¬ 
nies who move forward without de¬ 
lays and complications. 

3) Price. "Most expensive" isn't 
always best. Least expensive isn't 
always cheapest by the time you've 
repaired it a dozen times. Weigh track 
records of similar equipment against 
the price. Virtually everything is ne¬ 
gotiable, especially if you are putting 
together a package of several types 
of equipment or outfitting a studio. 
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Targeting Technology 

4) Flexibility. Will the piece of 
equipment be compatible with other 
equipment? Can it move from one 
location to another, or must it be 
permanently mounted? 

With the advent of computer en¬ 
vironments, it's become critically 
important that equipment be able to 
“talk to each other." For example, in 
post-production, the editing console 
should be able to talk to or control 
the switcher, the DVE, the character 
generator, and other pivotal pieces 
of equipment. This makes for cleaner 
edits, easier-to-fix programs, and pre¬ 
cise EDLs that keep track of every 
element of the program. In addition, 
they make it easier to use off-line 
information generated by systems 
such as AVID, D-Vision, and other 
non-linear systems. 

Although such equipment 
doesn't have to be made by the same 
company, I recommend those pieces 
of equipment be purchased from the 
top companies because they know 
how to work with each other. 

The Bottom Line 
Get the advice of experts. Find 

impartial judges, consultants, and/or 
advisors who can help with proper 
equipment and software decisions 
from day one. 

Where do you find them? Look 
at other churches, ministries, and 
Christian television stations you ad¬ 
mire for their effectiveness. Talk with 
the pastors, administrators, station 
staff, television and video producers, 
lighting or sound people, etc. 

In addition, spend the money to 
keep yourself and your in-house ad¬ 
visors updated and trained. Staff 
members can't help if they don't 
know exactly what's out there. Get 
them exposure to new products and 
ideas. Training may also involve 
bringing in outside consultants, 
teachers, producers, programmers, 
etc., to hold in-house workshops for 
staff and volunteers to familiarize 
them with current techniques and 
equipment. 

Finally, it's important to attend 
trade shows to get a grasp of the big 
picture. Shows like the National Re¬ 
ligious Broadcasters convention, In¬ 
spiration North & South, the National 

Association of Broadcasters conven¬ 
tion, and ShowBiz Expo East and 
West are examples of places where 
state of the art equipment is truly on 
display and you can get a better un¬ 
derstanding of the broad market¬ 
place. 

Know State of the Art 
So, why is an understanding of 

the term state of the art so impor¬ 
tant? The greatest abuses and mis¬ 
takes I've seen usually revolve 
around this very issue. In most cases, 
churches thought they were buying 
state of the art, and in actuality, were 
not. In other cases, they didn't un¬ 
derstand the complexities and ex¬ 
pense of "debugging" truly state of 
the art equipment, and in the worst 
cases, they not only bought lesser 
quality equipment, but paid far too 
much. 

I once received a call from a min¬ 
istry which had purchased $650,000 
in post-production equipment before 
even producing one program. If its 
program had failed, that expense 
would have severely damaged the 
ministry's financial situation and pos¬ 
sibly have destroyed it. 

I know of another ministry which 
spent nearly $2 million on a facility 
without consulting one experienced 
Christian producer, station owner, or 
other qualified advisor. As a conse¬ 
quence, ministry officials bought 
equipment inappropriate to their situ¬ 
ation and much of it sits unused. 

Why? Because they were sold on 
state of the art, without realizing the 
importance of knowing how, where, 
and why the equipment would be 
used for their particular programming 
and ministry needs. 

I have a client who before work¬ 
ing with me purchased a very sophis¬ 
ticated (and very expensive) piece of 
television equipment just off the pro¬ 
duction line. In fact, to my knowl¬ 
edge, although it served a common 
function in every facility, this particu¬ 
lar one was a new design and it was 
the first one like it ever produced. 

In the studio, it was a truly mag¬ 
nificent looking unit. Tour groups 
coming through the facility were 
amazed at the sophistication, and the 
owner proudly told everyone how 

"state of the art" this product was, 
that it would position them at the 
cutting edge of the industry. 

But once installed and paid for, 
the bugs were discovered. In fact, it 
had so many problems, the model 
was eventually scrapped by the 
manufacturer and never offered 
again, leaving my client with a very 
expensive piece of junk. And the ex¬ 
pense didn't end with the initial pur¬ 
chase. Because the client had paid so 
much, he couldn't afford to buy an¬ 
other model and had to hire a full-
time engineer just to keep it running 
at least part of the time. 

How could that mistake been 
avoided? National television net¬ 
works can afford to experiment with 
the latest technology. But chances 
are, you can't. 

Let others go through the frus¬ 
tration of working bugs out of new 
designs and equipment. And most 
of all, let others go through the fi¬ 
nancial (and sometimes legal) head¬ 
aches. 

So, should I always avoid state 
of the art equipment? Absolutely not, 
but at the same time, get the infor¬ 
mation you need to accurately evalu¬ 
ate its function and uses for both the 
present and the future. Remember, 
you don't have to be a trained engi¬ 
neer, designer, programmer, or tele¬ 
vision producer. Just don't jump too 
soon, and always get the information 
needed to make decisions which 
could save thousands, or perhaps 
even millions, of dollars — not to 
mention expand the impact of your 
message. 

State of the art equipment doesn't 
automatically mean your production 
and programming problems will be 
over. Invest in state of the art people 
not equipment. The finest equipment 
in the hands of an average produc¬ 
tion crew will still produce average 
programs. On the other hand, good 
equipment in the hands of creative, 
driven people will produce powerful 
and effective programming for the 
kingdom of God. 

As we continue our countdown 
to the 21st century, when we think 
of state of the art, let's also think of 
futuristic ideas, creativity, and people 
— not just equipment and facilities.Rb
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WDAC 94 5 FM 
LANCASTER • READING • YORK 

HARRISBURG • LEBANON • HERSHEY 

PENNSYLVANIA 

WBYN 107.5 FM 
BOYERTOWN • READING • ALLENTOWN 

PHILADELPHIA • SOUDERTON 

Larry Burkett. James Dobson, 
Chuck Swindoll, Charles Stanley, 
Elisabeth Elliot. David Jeremiah, 

Ben Haden. Billy Graham 

BOX 3022, LANCASTER, PA 
(717) 284-4123 

Washington watch 
continued from page 88 

The FCC emphasized broadcasters were neither required nor encouraged 
to channel graphic anti-abortion ads. If a station chooses to do so, its decision 
must be based on the broadcaster's reasonable, good faith judgment about the 
effect the material could have on children. The agency emphasized stations 
may not claim a concern for youngsters as a pretext for channeling material 
because the broadcaster disagrees with the candidate's viewpoint. R# 

College ’Casters 
continued from page 110 

no longer used technology to a school will be of some help. Aiding schools in 
matching funds or fund raisers to get new, top-of-the-line production equip¬ 
ment is even better. 

These are just a few ideas for helping students make the transition from 
student to professional. The good news is, most colleges and professionals are 
already using many of these tactics for preparing students. Several colleges 
have campus radio stations or television production houses where students 
learn the daily ins and outs of production, management, and programming. 

Many professional organizations offer internships and special projects for 
college students. By continuing to work together, professionals and professors 
will continue to provide one seamless relay race from education to profession 
for the next generation of Christian broadcasters. 

VUS 
NRB Convention Booth #611 

as 
as 
as 
as 
as 
as 

$1.45 
$2.15 
$2.85 
$3.40 

Call CDI for all your audio & 
video equipment needs. 
Bulk tape, duplicators, 

recorders, mixers, speakers, 
microphones, plus much 
more at wholesale prices. 

• Precision backcoating for extended shelf life 
• Low dropouts & consistent quality 
• Dependable performance for all 
general purpose applications 

& RGB inputs 
• Close focus flexibilty 
• Portable, high brightness 
• Built-in stereo amplifier 
& speakers 

• 400+ lines of horizontal 
resolution 

• Back-lit wireless remote 

Regular: SJ29T5

® 

We are a licensed 
JVC video loading 
and duplication 
facility. Only use a 
JVC licensed facility 
for the very best in 
quality & service. 

Professional Video Duplication 
• Pnce includes tape, duplication & computer label 

Professional Quality Video 
Duplication as low as: 

T-30 . 
T-60 . 
T-90 . 
T-120 

T-15 . 
T-30 . 
T-45 . 
T-60 . 
T-90 . 
T-120 

T-15 . 
T-30 . 
T-45 . 
T-60 . 
T-90 . 
T-120 

BASF High Grade Video Tape 
• Outstanding performance 
• Precision backcoatin for extended shelf life 
• Exceptional signal-to-noise-ratio 

We Custom Load Any Length 

SHARP XG-H400U Video Projector 
• Front & rear projection 
• Projects up to a 150" picture 
• Multiple composite, S-Video 

NRB Show Special: 

$2999« 
List $4495.00 • Wt. 28 lbs. 

as low as . . 72 
as low as ... 92 
as low as .. $1.04 
as low as .. $1.22 
as low as .. $1.59 
as low as .. $1.89 

low as ... 77 
low as .. 97 
low as .. $1.09 
low as .. $1.27 
low as .. $1.69 
low as .. $1.99 

Your Complete Video Source! 
3M Grade A Bulk Video Tape 

cm 
1710 Lee Road 
Orlando, FL 32810 

Christian Duplications International, Inc. 
1-800-327-9332 
FAX: (407) 578-1880 or (407) 578-6665 

Call for our complete product catalog. Prices subject to change without notice. 
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Gowith 
a Winner! 
People need winning strategies for living. Ed Young 
delivers. Ask any friend who’s heard him speak. 

Dr. Young teaches boldly, and people listen. He 
offers sound, challenging biblical guidance with the 
compassion of a friend. And Ed can encourage the 
most hard-pressed believer with one powerful 
message from the Word. 

Ed Young’s kind, compelling style is grounded in 
practical, real-life applications. And his words reach 
the hearts of a very important audience—the leaders 
of American families. One of Dr. Young’s strongest 
demographics is 25- to 35-year-old men. 

Since 1978, Ed Young has led the 21,000-member 
Second Baptist Church of Houston in an unparalleled 
local church ministry. With innovative outreach and 
average Sunday attendance of 13,500, it’s no wonder 
they call it “Exciting Second’’! And the Southern 
Baptist Convention has twice elected Dr. Young to 
lead their organization as president. 

His dynamic program, Winning Walk, is available 
in weekly 30-minute episodes for television and now 
daily and weekend 26-minute radio programs. Find 
out today how you can share Dr. Ed Young’s winning 
message with your audience. Call KMC Media at 
1-800-825-MED1A for a presentation kit. 

Winning Walk 
Available for television 
and now radio from KMC Media 

1-800-825-MEDIA 
Meet Dr. Young at the NRB Convention. Stop by the KMA 
Companies booth (#125) at 5:00 p.m. Monday. 

Name _ __ 
Company/Station_ 
Address _ _ 
City_ State_ 
Zip_ Phone(_ )_ 

Call toll free 1-800-825-MEDIA, or clip and mail this coupon today to: 

12001 North Central Expressway 
U* ij Suite 700 

Ü1ÛJ Dallas, Texas 75243-3734 



Classifieds 

HELP WANTED 
ADMINISTRATOR/SECRETARY/of-
fice manager position open for ad¬ 
ministrative assistant with Grenada's 
Christian television ministry in the 
Caribbean. Experience in office man¬ 
agement and people skills a plus. 
Lighthouse TV, Box 63, St. George, 
Grenada, West Indies, (809) 440-1999, 
or fax (809) 440-6633. 

JOB OPPORTUNITY for videotape 
editor in all elements of television 
post-production. Specifically in use 
of Sony 9000 editor, Grass Valley 
video switchers, VTR operations, 
digital video effects, character gen¬ 
erators, routing switchers, and audio 
processing. Mail resume to 1801 W. 
Euless Blvd., Euless, TX 76040, or fax 
to J. E. Gardiner, (817) 685-1977. 

EDITOR/PRODUCTION manager 
needed for Grenada's Christian tele¬ 
vision station in the Caribbean. Ex¬ 
perience with video toaster, editing, 
GFX, and animation a plus. Award¬ 
winning production company needs 
talented, committed people. Light¬ 
house TV, Box 63, St. George, 
Grenada, West Indies, (809) 440-1999, 
or fax (809) 440-6633. 

THE INTERNATIONAL Fellowship 
of Christians and Jews seeks opera¬ 
tions director (a high-level position 
reporting to the president and execu¬ 
tive director) to direct day-to-day 
operations and staff of this national 
organization. Candidate must be de¬ 
tail-oriented, organized, intelligent, 
and quality conscious. Preference will 
be given to candidates with experi¬ 
ence in direct mail and/or supervi¬ 
sion-management. Relevant college 
degree and minimum five years' ex¬ 
perience, preferably with a non-profit 
organization, required. This 12-year-
old ministry, located in Chicago, 
builds bridges between evangelical 
Christians and Jews and support for 
Israel. Salary competitive and com¬ 
mensurate with experience. If you 
fulfill these requirements, fax your 
resume to (312) 554-0490. 

SITUATION WANTED 
LET ME LEAD YOUR RADIO SALES 
staff to achieve your goals and bud¬ 
gets. I'm motivated, goal-oriented, 
visionary, and self-starting. Ten 
years' broadcast experience, eight 
years' marketing experience, and five 
years' ownership/management expe¬ 
rience. Willing to relocate. Please call 
Christine at (703) 237-6547, ext. 547, 
to arrange an interview at NRB 95. 

RADIO PRO LOOKING FOR JOB! 
Results-oriented leader, extensively 
trained, with broad experience in ra¬ 
dio management, sales/sales manage¬ 
ment, programming, media buying, 
on-air, promotions, and production. 
I'm tenacious, creative, energetic, and 
ready to work for you. Call Charlie 
Devine, C.R.M.C., now at (717) 273-
3873. 

NEED SOMEONE TO START-UP or 
turn around a commercial Christian 
station? Aggressive, organized man¬ 
ager with over 13 years' experience 
at three different Christian stations 
in major and medium markets seeks 
employment. My track record speaks 
for itself. Will relocate anywhere in 
the United States for the right oppor¬ 
tunity. I've made it happen for oth¬ 
ers. Let me make it happen for you!. 
Call Bob at (510) 735-8095, or fax (510) 
735-8196. 

SEEKING TELEVISION DIRECTOR/ 
producer position. Thirteen years' 
broadcast experience, including work 
with D. James Kennedy, P.M. Maga¬ 
zine, and Pizza Hut. Committed 
Christian, flexible, extensive manage¬ 
ment experience. Willing to relocate. 
Call Bill Stevenson at (215) 757-8589. 

NATIONAL RADIO GROUP 
features excellent program and 
commercial rates in Miami/Fort 
Lauderdale; Montreal; Las Vegas; 
Salinas/Monterey and Chico, Calif, 
areas. See Carl Auel at Opryland 
Hotel during NRB 95, or call (407) 
688-9585. 

WANT TO BUY 
FMs/CPs/Commercial/NCE 

Donald E. Wildmon 
American Family Association 

Tupelo, MS 38803 
(601) 844-5036 

1 F 

EQUIPMENT FINANCING 

Call Mark Wilson (800) 275-0185 

■ Easy to quality 
■ Fixed-rate, longteim leases 
■ Any new or used equipment 
■ 100% financing, no down payment 
■ No financials requited under $50.000 
■ Refinancing existing equipment 

ON ALL 
BROADCASTING EQUIPMENT 

ARMATO'S PRO VIDEO 
Sales, Service, Rentals, & Leasing of Video & 

Computer Equipment 
JVC, Panasonic, Sony, Hitachi, Newtek, Fast, 

Alladin and more! 
Serving the Professional Industry for over 25 years. 

67-1« Myrtle Ave. Glendale, NY 11385 
718-628-6800 I-8OO-628-68OI - Fax 718-628-744 1 

ETHNIC BROADCASTING 

Radio/Television Time 
Available in Metro New York 

Area 

Satellite Audio Distribution 
from NYC Area 

Four Million Potential Listeners 

Air time on Christian Radio in 
Washington, D.C., area 
Port-of-Spain, Trinidad 

Keynote Ethnic Trust 
Voice: (201) 736-2280 
Fax: (201) 736-1275 

Let's meet at NRB 95! 

InfoCision Management Corporation 
"We understand your donors " 

Raising more money for Christian organiza¬ 
tions than any other outbound telemarketing 

company in the world. 
Contact Tim Twardowski at (216) 668-1400 
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Calendar C lose-up 

February 9 
18th Annual Angel Awards; Hollywood-
Roosevelt Hotel, Hollywood, Calif. Informa¬ 
tion: (213) 463-4728. 

February 11-14 
52nd Annual National Religious Broadcasters Con¬ 
vention & Exposition; Opryland Hotel, Nash¬ 
ville, Tenn. Information: (703) 330-7000. 

February 13-16 
Christian Management Institute 1995; Chicago. 
Information: (800) 727-4CMA. 

February 23-26 
Christian Writers Institute Conference; Orlando, 
Fla. Information: (407) 324-5465. 

March 5-6 
53rd National Association of Evangelicals Con¬ 
vention; Galt House, Louisville, Ky. Informa¬ 
tion: (708) 665-0500. 

March 16-18 
Global Mission with Billy Graham; San Juan, 
Puerto Rico. Information: (612) 335-1371. 

April 10-13 
National Association of Broadcasters Annual Con¬ 
vention; Las Vegas Convention Center, Las 
Vegas. Information: (202) 429-5300. 

April 23-27 
Gospel Music Association Week; Stouffer Hotel 
and Nashville Convention Center, Nashville, 
Tenn. Information: (615) 242-0303. 

May 7-10 
Evangelical Press Association Convention; Hyatt 
Regency, Bethesda, Md. Information: (804) 
973-5941. 

June 1-4 
Christian Writers Institute Conference; Wheaton, 
Ill. Information: (407) 324-5465. 

July 11-14 
International Christian Visual Media Association; 

If your organization is planning a major meet¬ 
ing, seminar, conference, or convention, which 
would be of interest to religious broadcasters 
or related professionals, Religious Broadcasting 
would like to include it in Calendar Close-up. 
Please send the information at least three 
months prior to event c/o: 

Religious Broadcasting 
Calendar Close-up 
7839 Ashton Avenue 
Manassas, VA 22110 
Fax: (703) 330-7100 

Marriott SE, Denver. Information: Paul Marks, 
(303) 694-4286. 

July 11-14 
Christian Booksellers Association International 
Convention; Denver. Information: (719) 576-
7880. 

July 27-29 
National Religious Broadcasters Southwestern 
Regional Convention; Marriott, Dallas-Fort 
Worth. Information: Phil French, (602) 254-
5334. 

August 27-29 
National Religious Broadcasters Western Regional 
Convention; Westin South Coast Plaza Hotel, 
Costa Mesa, Calif. Information: Mike Trout, 
(719) 531-3344. 

September 14-16 
National Religious Broadcasters Southeastern Re¬ 
gional Convention; Asheville, N.C. Information: 
Priss Arias, (404) 452-7811. 

October 12-14 
National Religious Broadcasters Eastern Regional 
Convention; Sandy Cove Bible Conference 
Center, North East, Md. Information: Steve 
Cross, (703) 534-2000. 

October 19-21 
National Religious Broadcasters Midwestern Re¬ 
gional Convention; Maranatha Bible Confer¬ 
ence, Muskegon, Mich. Information: John 
Maddex, (312) 329-2041. 

February 3-6, 1996 
53rd Annual National Religious Broadcasters 
Convention and Exposition; Indianapolis Con¬ 
vention Center, Indianapolis. Information: 
(703) 330-7000. 

May 21-26, 1996 
National Religious Broadcasters International 
Conference; Jerusalem. Information: (703) 330-
7000. 

Carlson Travel Network/Media Travel USA is 
the official agency of the 1995 National Reli¬ 
gious Broadcasters (NRB) conventions. Special¬ 
izing in the travel needs of broadcasters, Me¬ 
dia Travel USA is teaming up with American 
Airlines to provide for the travel needs of at¬ 
tendees and exhibitors to all NRB and other 
broadcast industry conventions. For further 
travel information and airline reservations, call 
(800) 283-TRIP [in Florida, (407) 575-7600]. A 
percentage of the travel agency commission paid 
by the airlines will be donated to NRB by Me¬ 
dia Travel USA. 
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How would you go about planning 
. meals for 69 million people? . 

I 

Help us reach out to those who 
hunger spiritually by sharing a 
weekly time slot with Wonderful 
Words of Life. Be part of our 
"miracle team.” Call (404) 728-
6727 today for a free audition kit. 

...worldwide radio voice of 
The Salvation Army 

t The Salvation Army, that’s 
what we did last year, feeding 

over 69,000.000 hungry people. In 
addition, we “worked miracles” 
every day by providing lodging for 
the homeless, daycare for children 
and adults, and assistance for dis¬ 
aster victims. But, just as impor¬ 
tant, we continued to provide a 
spiritual uplift for the “hungry of 
heart” through Wonderful Words 
of Life, a 15-minute weekly radio 
outreach that features inspiring 
music and messages. 

Wonderful 
Words of Life 



Our Tradition Continues 

°” WILLIAM R rpcwe 

Founder and President °R  FREDA V. CREWS TERRIF rncu. 

Radio and television 

- — — 

Convention Features 



Co
nv

en
ti

on
 F
ea

tu
re

s 

Walk Where Jesus Walked! 
Come to Israel. 

fo'^an 

Religious Broadcasters: Get your free gift at our booth, No. 237, at the NRB Exhibit Hall! 

To receive 
your kit, simply 
detach, fill in, 
and mail the 
postage-paid 
card you’ll 
find in this 

Remains of Roman aqueducts 
at Caesarea 

faith. Now it’s your turn! 
You can lead your viewers or 

I listeners on a never-to-be-
forgotten “homecoming” to 
the Holy Land. 

The cost of a trip to Israel 
is surprisingly affordable. And 
the Israel Ministry of Tourism 
will welcome you and provide all 
the help you need to make your 
visit a memorable experience. 

Let us show you how easy it 
is to arrange your tour. Send today 

trip of a lifetime— to Israel! 
Think of it. The land of 

Abraham, King David, 
Daniel, Paul ... and Jesus. 
Bethlehem, the Sea of 
Galilee, Jerusalem, Calvary, 
the Garden Tomb. 

A trip to Israel is a great 
vacation—but it is more. For 
the members of the Christian 
family, it’s like coming home. 
Discovering your spiritual roots, 
the birthplace of your faith. 

Israel Ministry of Tourism, North America • 350 Fifth Avenue • New York, NY 10118 
Regional Offices: Atlanta, Chicago, Dallas, Los Angeles, New York, Toronto 

Millions of Christians have made 
the journey to Israel and come back 
renewed and more committed to their 

Asa Christian broadcaster, you 
LX welcome opportunities to refresh 
X X yourself spiritually. And you 
want to minister to your audience 
in creative, meaningful ways. 

Now you can accomplish both 
of these goals while making the 

THE HOLY LAND 

No One Belongs Here More Than You 

for your free Israel Travel Kit which 
includes information, a video, and 
the tools to help you plan a trip to 

the Holv Land. 

magazine. Or, for faster service, call toll 
free 1-800-500-ISRAEL. 

That’s all it takes to get started on 
the journey of a lifetime. Visit the land 
of the Bible. Follow in the steps of 
Jesus. Come to Israel! No one belongs 
here more than you. 

ISRAEL 



It doesn’t come with pictures. Now a word about visiting the Holyland. The best 

Holy Bible 

The Airline of the Holyland. 

way to visualize the Bible? Go see the land of the Bible. Jerusalem. Bethlehem. Galilee. And the rest of 
Biblical Israel. With the people who know it the best: EL AL, the Airline of Israel. We’re the only airline 
flying 747-400’s between the United States and Israel (at least once a day) which are equipped with the 
latest technology available in aviation. Every seat on the plane has a personal TV monitor. We also offer 
the most nonstop flights to and from the Holyland. The fastest, most convenient service. And a visit that 
begins the minute you board the EL AL plane. For tour information mb 
and group prices, call your tour operator or EL AL at 1-800-234-3525. IELmÆmMbm# 



by Peggy Landers_ 

S
undays, lois fullwood 
can't get enough of the Lord, 
the gospel, and the message 
the Rev. D. James Kennedy 

delivers. She and her husband, Sam, 
attend his 9:15 a.m. contemporary 
service and then, after supper, come 
back for more worship with the sap¬ 
phire-robed prince of the airwaves. 

The 
Polities 

Salvation 
"Dr. Kennedy's not afraid to 

speak the truth, and he's bold," says 
Lois, a retired engineer and former 
Methodist who has found spiritual 
and political succor at Coral Ridge 
Presbyterian Church in Fort Lauder¬ 
dale, Fla. 

Kennedy offers heaping helpings 
of both. He has raised the pitch of his 
message as the Clinton administra¬ 
tion settles in. Speaking out against 
gays in the military. Abhorring abor¬ 
tion. His church has received bomb 
threats. His life has been threatened. 
One man offered to "throw AIDS-
infected urine in my face," he says. 

Each Sunday, 7000 
conservative Christians 
come to Coral Ridge 

to praise God and hang 
onto Kennedy's carefully 

chosen words — words that 
are beamed into 25,000 cities 
from Johannesburg, South 

Africa, to Los Angeles. 

But nothing stops Kennedy from 
speaking his mind, and believers 
around the world listen. 

The angled white church with 
the glorious 303-foot steeple is home 
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of the nation's largest congregation 
of the Presbyterian Church in Amer¬ 
ica and is command central for an 
evangelical and media outreach that 
impassions hundreds of thousands 
of people worldwide. 

Each Sunday, 7000 conservative 
Christians come to Coral Ridge to 
praise God and hang onto Ken¬ 
nedy's carefully chosen words — 
words that are beamed into 25,000 

sophisticated and circumspect in his 
commentary. He is a "high church" 
spokesman of the Volvo-driving, 
golf club-swinging Christian right, 
though he hates that term. "What 
about the Christian left? You don't 
see them called anything. There's no 
derogatory term applied to them. 
But then they are liberals." 

The 63-year-old former Arthur 
Murray dance studio manager and 

tenor saxophone player 
may not be as famous as 
the fundamentalist Jerry 
Falwell or the charis¬ 
matic Pat Robertson, 
but his television pro¬ 
gram, Coral Ridge Hour, 
beats both men in na¬ 
tional Nielsen ratings. 

Kennedy combines 
Christian orthodoxy 
with conservative so¬ 
cial commentary and, 
unlike other televange¬ 
lists (another term he 
dislikes), is not timid 
about tackling hot-but¬ 
ton political topics. 

"He puts social 
issues into biblical per¬ 
spective," says the Rev. 
Edwin Cordero, pres¬ 
byter for Assemblies of 
God churches in South 
Florida. "He gives 
Christians who are in¬ 
formed or who want to 
be informed a handle 

Dr. D. James Kennedy 

on important issues 
like Clinton, abortion, 
[and] the Supreme 
Court." 

cities from Johannesburg, South 
Africa, to Los Angeles. Words you 
can purchase on audio cassette for 
$5, on videotape for $19. Words that, 
in addition to being religiously up¬ 
lifting, are weapons in a war against 
secular America. 

"What we have today is basical¬ 
ly two religions that are vying for the 
heart of America — Christianity and 
humanism, which is just another 
name for atheism," Kennedy says. 

More Than a Pastor 
Given to quoting Alexis de 

Tocqueville and George Washing¬ 
ton, Kennedy is more than just the 
senior pastor and founder of Coral 
Ridge Presbyterian. He is a minister¬ 
ial Rush Limbaugh, albeit more 

"Dr. Kennedy preaches 
the Word of God and is 
willing to stand up for 

Christian principles, which I 
feel other churches sidestep." 
— Mildred Safford, Mexico, Mo., 

retired 5tk grade teacher 

Other television ministers dress 
their Christianity in nonpolitical rai¬ 
ment. Robert Schuller, the Dutch 
Reform minister whose Hour of 
Power is the top-rated devotional 
program in the nation, emphasizes 

Continued on page 132 



“Its' a wonderful way to 

start the day—and you have 

become part of our family. ” 

— Roswell, N.M. 

Short, powerful messages that listeners love! 

“Thank you for such an 

outstanding and inspira¬ 

tional radio program. ” 

— Sheridan, Wyo. 

“Many times your By The 

Way comments have given 

me food for thought through 

my day of travel. ” 

—Winchester, III. 

“Thank you for encourage¬ 

ment and strength . . .” 

—Smith Center, Kan. 

“Many times when I feel 

useless and insecure, you 

have lifted me out of 

sadness. ” 

— Libby, Mont. 

“I always hope that some 

who are really heavily bur¬ 

dened will be listening to 

your hopeful and encourag¬ 

ing thoughts and realize 

God's love for them. " 

—St. Louis, Mo. 

“I get more out of your two 

minutes than out of a whole 

sermon. " 

s • 

90 seconds every day 

Daily thoughts—based on God’s love 

Heard on over 100 stations (all formats) 

On compact disk—six weeks per CD 

Free—perfect for local sponsors 

Established—its 40th year on the air 

For a demo CD and a copy of “The Best of By The Way” book 

1-800-325-6333 

UhejuhileeJ^etworkT 
From Flagship stations KFUO/KFUO-FM 

1333 S. Kirkwood Road 
St. Louis, MO 63122-7295 

— Foley, Mo. 



The politics . . . 
Continued from page 132 

ministry. Church members can buy 
a tape of his sermon if they missed it 
on Sunday, tune in to his radio pro¬ 
gram for a midweek pick-me-up, 
brush up on Calvinistic theology at 
Knox Seminary, send their kids to 
Westminster Academy, and — just 
for fun — take a week-long Bible 
Boat Cruise on the S.S. Starship 
Atlantic (1200 folks did that in one 
recent month). 

Kennedy's $28 million 
ministry includes the 
12,000-member church, 

the nearby Knox Theological 
Seminary, Westminster 
Academy (grades K-12), 

WAFG-FM/Fort Lauderdale, 
Fla., Coral Ridge Films, Inc., 
and Coral Ridge Ministries 

Media Outreach. 

Coral Ridge Hour is aired on 353 
stations and four cable networks. It 
is seen in Russia, Ukraine, Belarus, 
South Africa, Puerto Rico, and Latin 
America. In South Florida, the pro¬ 
gram is shown on four different 
channels between 6 a.m. and noon 
on Sunday. 

Kennedy's radio program, Truths 
that Transform, is broadcast six days a 
week on 325 stations. WAFG beams 
its signal 24 hours a day from North 
Miami to West Palm Beach. Coral 
Ridge Films, Inc., produces hour-
long documentaries on everything 
from Christianity and the federal 
deficit to pornography and the evils 
of the ACLU to gays and euthanasia. 

Supports Amendment 
In a booklet entitled Truth & 

Education, published by Coral Ridge 
Ministries, Kennedy urges readers to 
"recover our educational system for 
Christ" by supporting an amend¬ 
ment to the Constitution that would 
give teachers and students the right 
to freely express their religious con¬ 
victions. 

An interfaith group, Issues 
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Awareness/Christian Alert — "an 
action group of Christians who dare 
individually and collectively to 
speak out for what is right" — 
meets at Coral Ridge to draft letters 
and plan strategy for religious right 
concerns. They oppose gays in the 
military, protest Key West's hedonis¬ 
tic Fantasy Fest, and talk about 
monitoring school board and city 
commission meetings. 

Kennedy's personal assistant, 
Gladys Israels, attends the meetings 
and has urged other members to 
join Pat Robertson's Christian Coali¬ 
tion, a national group dedicated to 
electing conservatives to local, state, 
and national offices. 

It is that kind of activist, colli¬ 
sion-course Christianity that lured 
Mildred Safford all the way from 
Mexico, Mo., population 12,000, to 
Fort Lauderdale. She had been 
watching Kennedy on TV for years 
and decided in 1992 to fly south to 
attend his church for a few weeks in 
the winter. 

"Dr. Kennedy preaches the 
Word of God and is willing to stand 
up for Christian principles, which I 
feel other churches sidestep," says 
the retired 5th grade teacher who has 

Evangelism Explosion, 
Kennedy's most successful 

outreach, is a how-to 
manual that revolutionized 

modern evangelism. 
Translated into 40 languages, 
it is used by 300 denomina¬ 

tions in 142 countries. 

availed herself of a course on Old 
Testament exegesis at Knox Semi¬ 
nary while in town. She has also 
taken a two-week church-sponsored 
American Heritage Tour of the East 
Coast (Boston to see the home of one 
of the country's Christian founders, 
John Adams; Valley Forge National 
Park to view a statue of George 
Washington kneeling in prayer). 

"He makes you proud to be an 
American," says Nancy Newcomb, 
who was unchurched for 17 years 
before walking into the gleaming 
white Coral Ridge church because it 

"was the most beautiful church I'd 
ever seen." She'll never forget the 
day a room-sized American flag was 
unfurled from the church ceiling. 

Richard Goehring, a church 
member for almost three years, says 
Kennedy ventures into politics "on¬ 
ly to the extent that it's connected 
with religious values. If it is connect¬ 
ed, then he'll come down on it with¬ 
out any hesitation. He's gone so far 
as to say judgment will be rendered 
on Clinton." 

Not Everyone Agrees 
But Kennedy also has his de¬ 

tractors. 
David Kling, an associate pro¬ 

fessor of religion at the University of 
Miami, says Kennedy's contention 
that America is a Christian country 
is shaky at best. "The founding fath¬ 
ers were Christian, but they certain¬ 
ly were not the same kind of Chris¬ 
tian as James Kennedy is. They were 
much closer to deism," he says. 
"Clearly they believed in God and 
that the Bible communicated a strong 
moral message, but they were not 
that clear in terms of their affirmation 
of Jesus as divine." 

Allan H. Teri is more pointed. 
"I believe Kennedy is a bigot, plain 
and simple. He preaches intolerance 
in the name of religion," says Teri, 
who initiated the unsuccessful push 
in 1990 for a Broward County (Fla.) 
human rights amendment that 
would have prohibited discrimina¬ 
tion on the basis of sexual orientation. 

Robyn Blumner, executive di¬ 
rector of the ACLU of Florida, says 
Kennedy's attacks on the ACLU are 
"a hook that's an effective way of 
generating income, which seems to 
be the goal of most televangelists. 
He has never used whatever money 
was generated to interfere with the 

Kennedy's radio program, 
Truths that Transform, 

is broadcast six days a week 
on 325 stations. 

operations of the ACLU of Florida 
that I know of. He has not been a 
hurdle for us." 

For 34 years, Kennedy has man-

Continued on page 136 
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and people today are looking for a voice of hope. 
Help them find it on your radio station through 
the new two-minute program, "A Caring Touch.” 
Each day, host Randy Becton shares a compelling 
story about real people, using the events to 
uncover the true joy to be found in the person of 
Jesus Christ. Rich with encouragement, “A Caring 
Touch” fits easily into a daily schedule—even 
between programs. ■ Counseling minister 
Randy Becton relates each story with an under¬ 
standing heart. No stranger to difficulty, Randy 
has battled with cancer and has dealt with the 
hurt of growing up with an alcoholic parent. 
Today, he brings a positive perspective—and bold 
challenge for growth—to the trials of physical 
and emotional pain. ■ Share the unique help of 
“A Caring Touch” with your listening audience 
today. They'll be encouraged—and you will, too. 
For information call Amy Klie toll free at 
KMC Media: 

1-800-825-MEDIA 
Meet Randy Becton at the NRB Convention—Sunday 
at 4:00 p.m. at the KMA Companies booth, #125. 
And pick up your free copy of Randy’s book, 
Everyday Comfort. 

700 Coit Central Tower 

12001 North Centra! Expressway 

Dallas, Texas 75243-3734 

Phone (214) 383-7000 

Fax (214) 383-7001 

Toll Free 1-800-825 -MEDIA 

cw two-minute 
ly radio program 

■ 

! difficult— 

KMC 
INCORPORATED 

Reach your listening audience 
with “A Caring Touch. 
From the Herald o/ Truth Radio and Television Ministry 

Life can 



KERI 
AM118O 

50,000 WATTS DAYS 
10,000 WATTS NIGHTS 

You're invited to join America's best 
loved Christian broadcasts such as 
INSIGHT FOR LIVING, FOCUS ON 
THE FAMILY, BACK TO THE BIBLE, 
THRU THE BIBLE, HAVEN OF REST, 
RADIO BIBLE CLASS and GRACE 

TO YOU. 

For availabilities, call 
Mike McCutchan 
at (805) 832-3100 

Keri Radio 
110 South Montclair Street, Suite 205 

Bakersfield, California 93309 
(805) 832-3100 FAX (805) 832-31 64 

The politics . . . 
Continued from page 134 

aged to steer clear of the controversy 
that has dogged other televangelists. 
Only once have his activities drawn 
public scrutiny, in 1990 when a 
fund-raising group he chaired was 
accused of fraud. A suit filed by the 
Illinois attorney general, who was 
running for governor at the time, 
accused the National AIDS Preven¬ 
tion Institute of illegally raising 
money. 

"[Kennedy ventures 
into politics] only to the 
extent that it's connected 
with religious values. 
If it is connected, then 
he'll come down on it 

without any hesitation.'' 
— Richard Goehring, member, 

Coral Ridge Presbyterian Church 

AIVI 

SERVING 
VANCOUVER, CANADA 

AND 
NW WASHINGTON 

SINCE 1960 

5000 WATTS DAY 
2500 WATTS NIGHT 

OVER 3 MILLION IN 
PRIMARY COVERAGE 

BIRCH BAY 
BROADCASTING CO. 
4840 LINCOLN RD. 
BLAINE, WA 98230 
(206) 371-5500 

Kennedy said he had lent his 
name to the organization and left 
the operation of it to the president, a 
former minister named H. Edward 
Rowe. Kennedy later was dismissed 
from the suit by a trial court, and the 
attorney general did not appeal the 
decision. 

A Message Via Radio 
Kennedy's good looks, perfectly 

coiffed silver-gray hair and deep, 
full voice are the kind of physical 
attributes that make him seem des¬ 
tined for an electronic pulpit. In¬ 
deed, he is the first to credit the me¬ 
dia for his own salvation. "If it had¬ 
n't been for the radio, I never would 
have become a Christian." 

He was a 23-year-old Georgia-
born glass jobber's son snoozing the 
day away when he was awakened 
abruptly by the commanding voice 
of Dr. Donald Grey Barnhouse, pas¬ 
tor of Philadelphia's Tenth Presby¬ 
terian Church, crackling through his 
clock radio. "Suppose you were to 
die tonight and God were to say to 
you: 'Why should I let you into 
heaven?' What would you say?" 
Barnhouse asked. 

"I had never in my life ever con¬ 
templated such a thing, but I said to 
myself, 'That's an important ques¬ 
tion. I ought to have an answer,"' 
Kennedy says. He was as close to 
heathen as you could get, attending 
church maybe once every two years 
on Easter Sunday. "I wasn't looking 
for Jesus Christ. I didn't feel I need¬ 
ed anything. I was making a lot of 
money and I thought I was having 
fun. Then I found something so infi¬ 
nitely better." 

The rest is history. He married 
Anne Craig Lewis, from Lakeland, 
Fla., quit his job at Arthur Murray, 
and by 1959 had graduated from 
Columbia Seminary in Atlanta. 
Coral Ridge Presbyterian Church 
was begun with 17 determined 
souls who met Sunday mornings at 
8:30 at McNab Elementary School in 
Pompano Beach. 

Over the years, "generous 
friends" have donated everything 
from the $300 fee the Kennedys 
needed to adopt their daughter Jen¬ 
nifer 30 years ago, to the $25,000 
start-up costs for WAFG. 

"I just continue to be amazed at 
what God has done through me," 
says Kennedy. "As the Bible says, 
'This is the Lord's doing and it is 
marvelous in our eyes.'" 

There is much work that re¬ 
mains to be done. But this rollerblad¬ 
ing, snow-skiing minister who imi¬ 
tates Cary Grant and Peter Lorre 
from the pulpit to make a point is not 
too worried about secular victories in 
the way for souls and legislation. 

"If it hadn't been for 
the radio, I never would have 

become a Christian." 
— Dr. D. James Kennedy 

"The Bible says, 'Stand still and 
see the salvation of God.' We've got 
somebody fighting for us," he says. 
"Besides, I've read the end of the 
book. I know how the story's going 
to come out. I know who wins." 

Peggy Landers is religion writer for 
The Miami Herald. This article was 
reprinted with the gracious permis¬ 
sion of The Miami Herald. 
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WVFJ 
WAVA 

KKLA WFLI 
WXIR WYLL 

KAAY WTSJ KCIV 
WMCA KSLR WEZE 
KPRZ WRBS WCRV 

KA VC WFRN KG NW WJIV 
WDER KCNW WNIV KTEK 
KFAX WWWR KIXL WFCV 
WWCM KJOJ WBYB KSIV WACE 
KXOJ WAEC KDAR WFIL KCCV 

WORD KPOZ WEAS KHEP WPIT KGFT 
KLFE WDCT KPDQ WWBC KRKS WTLN 

WZZD KFIA WWDJ KKLL WPEO KELP WDAC 
KADI WBRG KQCV WMCU KANI WLOB KGER 

WZLE KAIM WHAZ KYMS WPJL KJAK WCBW 
KALR WENO KHSP KKIM WNOW KRDS WPMH WHOL 
WRFD KALS WRJZ KSPD WVCH KARI WDRZ KTLI WLIX 
WHLV WHVN KDMI WJYP KVOI WBFJ KUDY WGUN WNCW 
WAGG KGNW WCTG KQCS WCCD KURL WEXY KSUD WFAM 
KTFA WARV KNTL WECC KWWJ WBHY KTOF WHLO KLTE 

WAJL KBBW WAGI KJTY WZZJ KGLE WVOJ KCRO WQFL KTON 
KMFC WECM KSSQ WROS KBXL WAYF KTFC WFAZ KGNM WEGS 
WEMM KSFG WBYN KJVN WFCJ KCFO WWII KHJM WDYL KLCJ WFIA 
KUYO WCVC KMTL WITA KCMI WGGN WBLC WOSM WTIS KVSN WTLL 
WMOC WNQM WRDZ KDBX WJEP WKGM WNLT WMCJ KTBI WRZR WPLW 
KHPE WCHR WDBA WOLS WTAC KTSL WNDA WTBI WWWG WVHI KFSG 
WCTN WBRI WANL WCTL WQME WJQK WTWB KGVW WBZI WIMG WKCL 
KSGL WQXL WNLR WAVA WTJT WZLS WTO F KXKY WCGW WBDX WIZA WZAP 
WHOF WIBI KWKY WBFD WRCV WRKG KYTN WVEL WTRJ KYCR WCRO WKVX 

WFUR WJBZ WKXV WLUJ 
WGCB WPHB WWJC WZJY 
WBJF WJSA WKGF WGGM 
WVHI WYLO WVBW WPCF 
WLVS WJSM WLVJ WAVL 
WGFT WLIH WOLY WVNE 
WWGL WNZE WJMM WFIF 
WGCA WQCK WVTJ WFLB 
WJFC WGLY WKPR WLTK 
WMUU WVLC WMF J WHJT 

THE DIRECTION FOR NATIONAL SPOT RADIO 
Through the combined efforts of many talented people at radio stations from coast to coast, more 
national advertisers placed more schedules on Christian formatted Radio than ever. SRR appreciates 
our relationship with these fine stations as we continue to make radio easier for national advertisers. 

Dallas 214-402-8800 • Chicago 708-593-5955 • Washington, DC 703-534-1616 • Seattle 206-728-2711 Salem radio representatives 



Michael W. Smith 
— Living Out His Faith 

by Perucci Ferraiuolo _ 

IT'S BEEN ABOUT 14 YEARS since he took a big breath, said 
a quick prayer, and walked on 
stage as Amy Grant's keyboard 

player. It was to be a long and 
bumpy road that would soon get 
longer, wider, and more accommo¬ 
dating. Before that, though, Michael 
W. Smith had reason to pray. 

His fans saw the video 
"I Will Be Here for You'' 

in heavy rotation on VH-1, 
MTV's softer sister network. 

The controversy no one 
could have anticipated 

became a reality. 

Rough Roads 
Just out of high school, he left 

the comfortable little town of Keno¬ 
va, W.Va., where he was born and 
raised, and headed for the bright 
lights and big hats of Nashville, 
Tenn., craving to become a song¬ 
writer. What he first became, though, 
was a dabbler in drugs. He says that 
God woke him up one night with a 
few spiritual boots in the backside 
after "wigging out," as he puts it, on 
LSD, marijuana, and cocaine. It 
apparently worked, and the rest is, 
as they say, euphonic history. 

More than a decade later, Smitty 
(as industry insiders dub him) has lit¬ 
erally and profoundly changed the 
face and marketability of Contem¬ 
porary Christian music forever. Pen¬ 
ning such mainstays as "Great Is the 
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'I think I've naturally matured," Michael W. 
Smith points out, 'but I haven't changed. I'm the 
same guy with the same faith and belief in God.' 

From that point 
on it seemed like 
everyone was fall¬ 
ing all over them¬ 
selves to throw 
Grammys, Doves, 
and numerous other 
plaudits at the still 
callow Smith, who 
dreamed of being an 
astronaut rather 
than a singer/song¬ 
writer in the fledg¬ 
ling Christian music 
marketplace. 

The years 
clicked away, the al¬ 
bums kept coming, 
and the awards 
kept piling up until 
1992, when he be¬ 
came the first con¬ 
temporary Chris¬ 
tian recording artist 
to ever break 
through the secular 
stained glass ceiling 
and receive a major, 
mainstream pop 
music award for 
"Place In This 
World." 

Lord," "Friends," and "How Majes¬ 
tic Is Your Name," he permanently 
set himself aside as someone who 
heard the call, wrote it down, and 
set it to music. 

Accolades and Awards 
After touring with Grant as her 

keyboardist, Smith released his 1983 
debut album, Michael W. Smith Pro¬ 
ject, and quickly garnered a Gram¬ 
my nomination for "Best Gospel 
Performance." A year later, Michael 
W. Smith 2 was released, and he 
snared the Grammy Award that 
eluded him the year before. 

By now, many of his fans were 
shakingly aware of the secular mar¬ 
ketplace's attraction to Smith, and 
vice versa. Later that year when the 
release of his eighth album, Change 
The World, spawned the No. 1 adult 
contemporary hit, "I Will Be Here 
for You," his fans saw him perform 
it on The Tonight Show; the video was 
placed in heavy rotation on VH-1, 
MTV's softer sister network. 

The controversy no one could 
have anticipated became a reality. 
Throngs of Christian fans believed 

Continued on page 140 
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Smitty had gone mainstream, leav¬ 
ing the cross on the less green side 
of the pasture. Being named one of 
People Magazine's "50 Most Beauti¬ 
ful People" that same year didn't 
help settle the dust kicked up by 
fans wanting him in their churches, 
but not on their televisions. 

This was a controversy as old as 
Amy Grant, who bore the brunt of 
similar chastisements for her immer¬ 
sion into mainstream pop music cul¬ 
ture, specifically manifested by her 
"Baby, Baby" video in which she 
snuggles and cuddles with a man 
who is not her husband. 

"[The mainstream market 
hears] somebody saying, 

'Hei/, you better go 
to church,' or 'Give your 
heart to God or you're 
going to hell,' and then 

that person's going out with 
somebody else's wife.'' 
— Michael W. Smith 

"I probably didn't catch as 
much flack as Amy did," laughs 
Smith, "but I caught it too, for 'Place 
In This World' — which I thought 
was an extremely spiritual song." 

The song in question gave birth 
to quite a steamy video, produced by 
the same company that specializes 
in spicy, torrid videos for rock icon, 
Prince. In the video, Smith sings and 
plays the piano in the middle of the 
desert while a sultry woman dances, 
holds his hand, and hugs him. 

Even though Smith says he al¬ 
ways felt he belonged in main¬ 
stream music, he also mentions that 
he really hasn't changed from that 
knock-kneed Nashville neophyte of 
not so long ago. "I think I've natu¬ 
rally matured," he points out, "but I 
haven't changed. I'm the same guy 
with the same faith and belief in 
God, and if you look at my songs, 
the message hasn't really changed 
either." 

Smith is matter-of-fact about his 

role in music, be it Christian or 
mainstream, and the hypocrisy he 
says permeates the former. "For me, 
I've wanted to let my light shine," 
he says after talking about the bibli¬ 
cal leading for Christians not to hide 
their faith under a bushel basket. 
"I've found that (just) talking isn't 

going to convince anybody in the 
mainstream market because they 
don't give a flip. 

"They've been burned. They 
view Christianity as a hoax. They see 
somebody saying, 'Hey, you better 
go to church,' or 'Give your heart 
to God or you're going to hell,' and 

"In the album I'm working on right now, there isn't a specific issue I'm trying to 
address," says Michael H/. Smith. "What I want to do on this record is ¡ust be 
honest. ' 
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then that person's going out with 
somebody else's wife. [There are] 
lots of bad examples of Christians 
saying one thing and doing another." 

With the current trend in con¬ 
temporary Christian music canting 

"I probably didn't catch as 
much flack as Amy (Grant) 
did, but I caught it too, for 
'Place In This World' — 
which 1 thought was an 

extremely spiritual song.” 
— Michael W. Smith 

toward socio-political asseveration, 
Smith says he doesn't reject that 
theme. In fact, he agrees with most 
of it, but his standard remains in¬ 
consonant. "In the album I'm work¬ 
ing on right now, there isn't a specif¬ 
ic issue I'm trying to address," says 
the luminary. "What I want to do on 

this record, or any other one, is just 
be honest." 

If, then, Smith doesn't take a po¬ 
litical or social posture in his musi¬ 
cal bully pulpit, is he impassioned 
about societal woes? He says that 
you really can't be a Christian in the 
'90s and not take a stand on the is¬ 
sues. "I've never gravitated toward 
one issue," says the husband and 
father of five. "I'm concerned with 
the majority of them, but whether 
it's AIDS, teen pregnancy, [or] abor¬ 
tion, I'll go right to the root of the 
problem. I think we've turned our 
backs on God. 

"There is a part of me that feels 
that the wrath of God is upon our 
country," he follows up. "Whether 
it's drive-by shootings, homosexual¬ 
ity — the list goes on — we are los¬ 
ing it! I guess you can go back to 
that Scripture in Chronicles, '... if 
my people, who are called by my 
name, will humble themselves and 
pray and seek my face and turn from 
their wicked ways ... ' — that's what 
I want to say. Wake up people!" 

He says there may be a hundred 
things Christians can do to turn 

things around for America, but he 
admits there's one that tops his list. 
"1 think the biggest thing that's go¬ 
ing to change things is prayer. I'm 
not trying to get [overly] spiritual 
here, but if there's anything the 

"I've had success in 
the Christian market and 
had a pop hit, but you 

know what? It really doesn't 
matter if I'm successfid 
or not with this project. 
This album has to be 

a reflection of who I am.” 
— Michael W. Smith 

enemy tries to prevent me from do¬ 
ing, it's praying. We're all in a hur¬ 
ry, in a fast-paced lifestyle, and 
we're seldom quiet and still. When 
we get still and we start praying as 

Continued on page 143 
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a nation, that's when things will 
change." 

Elated over the results of last 
November's "Vote Heard 'Round 
the World," Smith says he's en¬ 
couraged, but characteristically non¬ 
conforming. "I think there are a lot 
of people who are pro-family, and 
really want change, but are afraid to 
stand up and say anything," he pos¬ 
tures. "But don't get me wrong in 
terms of doing that through protest¬ 
ing and picketing in front of abortion 
clinics, for example. I don't think 
that's the way to accomplish what 
we need to do. It gets weirder and 
weirder, and people get hauled off to 
jail — 1 just don't think that's what 
Christ would do." 

On the current musical side of 
things, Smith is working on his as 
yet untitled next album, saying that 
it will probably be the purest record 
he's ever done. "I've had success in 
the Christian market and had a pop 

hit," he surmises, "but you know 
what? It really doesn't matter if I'm 
successful or not with this project — 
this album has to be a reflection of 
who I am." 

"Let me be who I am. 
My relationship with Christ 
is the most important thing 
in my life. I'll tell you that 
till the day I die, and it will 
shine through in my songs." 

— Michael W. Smith 

For this project, Smith has 
teamed up with Madonna's much-
lauded producer, Patrick Leonard. 
"I hesitate to even mention his name 
because this article is for a religious 
magazine," he concedes, still smart¬ 
ing from his Christian vs. secular 
controversy. "I don't want to deal 
with the backlash of 'Oh, gosh, are 
you using Madonna's producer?' I 

get tired of it. Realistically, if it were 
up to Patrick, this new album would 
be absolutely, straight-down-your-
throat Christian all the way." 

Whether you view Michael W. 
Smith as a Christian artist, role mod¬ 
el, mainstream pop superstar, or a 
little of each, and whether you're a 
supporter or opponent of his cross¬ 
ing over into Glitterville, it remains 
clear that he's been on a mission to 
bring his message to the masses — 
in addition to the kudos and in spite 
of the boos. 

"Just let me be who I am," he 
attests. "My relationship with Christ 
is the most important thing in my 
life. I'll tell you that till the day I die, 
and it will shine through in my 
songs. My prayer will always be, 
'Lord, just let me live my faith out for 
others to see."' 

Perucci Ferraiuolo is a syndicated 
journalist and columnist whose 
publishing credits include CCM 
Magazine and The Washington Post. 
A frequent contributor to Religious 
Broadcasting, he is the nonresident 
music scene expert. 
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compiled by Sarah E. Smith _ 

Opening General 
Session 
Adrian Rogers 

Adrian Rogers is known through¬ 
out the world as a "preacher of the 
Word." He has served three terms as 
president of the Southern Baptist 
Convention (SBC) and is regarded 
among Southern Baptists as one of 
their foremost preachers and an ar¬ 
ticulate spokesman for biblical iner¬ 
rancy. He has been pastor of the 90-
year-old 23,000-member Bellevue 
Baptist Church in Memphis, Tenn., 
for the last 20 years of his 42-year 
preaching ministry. 

Rogers has been the keynote 
speaker at national conventions 
such as the National Association of 

Adrian Rogers 

Evangelicals, National Religious 
Broadcasters (NRB), SBC, and the 
1992 National Day of Prayer. In 
1980, he brought the keynote ad¬ 
dress at the Washington for Jesus rally 
in the nation's capital. Former presi¬ 
dent George Bush said of Adrian 
Rogers: "There are many who pre¬ 
sume to speak for the evangelical 
movement in America, but surely 
Dr. Rogers is one of a handful who 
truly represents [it]." 

Rogers has taught in the Billy 
Graham School of Evangelism and 
preached during crusades in the 
United States, South Korea, Taiwan, 
Brazil, Russia, and Romania. Billy 
Graham said of Rogers: "We need 
for ministers of the Gospel to defend 
the Bible as the infallible Word of 
God ... I believe in my heart that 
Adrian Rogers is such a man." 

A prolific speaker, Rogers is also 
the author of The Secret to Supernat¬ 
ural Living, God's Way to Health, 
Wealth, and Wisdom, and Mastering 
Your Emotions, as well as numerous 
other publications and booklets. 

Love Worth Finding, with Adrian 
Rogers, is broadcast on over 350 
television stations, 1600 cable sys¬ 
tems, two satellite networks, and 96 
radio stations across America, Af¬ 
rica, Brazil, the South Pacific, and 
the Middle East. The weekly poten¬ 
tial audience in the United States 
alone is in excess of 93 million house¬ 
holds. Love Worth Finding also re¬ 
ceived NRB's Television Program 
Producer of the Year award in 1989. 

Ben Kinchlow 
Businessman, broadcaster, min¬ 

ister, author, and lecturer, Ben Kinch¬ 
low was bom in 1936 in Uvalde, Tex¬ 
as. Raised in the Lone Star State, he 
graduated from St. Peter Claver 's 
Academy in San Antonio in 1954 and 

Ben Kinchlow 

then joined the Air Force in which he 
served for over 13 years with assign¬ 
ments in Labrador, French Morocco, 
Saudi Arabia, Libya, and Okinawa, 
as well as the United States. 

After his discharge, he enrolled 
in Southwest Texas Junior College, 
where he earned an associate arts 
degree in business in 1971 and was 
the recipient of the American Legion 
Award of Merit. He is also a mem¬ 
ber of Phi Theta Kappa, which hon¬ 
ored him in 1986 as its Most Distin¬ 
guished Alumnus, and was named 
to Who’s Who in Small Colleges. 

Ordained in the African 
Methodist Episcopal Church in 
1971, he founded His Place, a min¬ 
istry to teenage runaways, and later 
directed Christian Farms in Killeen, 
Texas, a drug and alcohol rehabilita¬ 
tion program, before joining the 
Christian Broadcasting Network 
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br NRB 95 
(CBN) as director of counseling. 

Within a year, he was to become 
co-host of The 700 Club, adding in 
1982 the responsibilities of vice 
president and director of domestic 
ministries. In 1985, he became exec¬ 
utive vice president for ministry 
and development. After 14 years, 
he left CBN in 1988 to minister 
independently. 

In April 1992, Kinchlow re¬ 
turned to The 700 Club as its co-host. 
In addition to appearing on the 
daily 700 Club with Pat Robertson, 
he is a host on the international edi¬ 
tion of The 700 Club, which is seen in 
45 countries. 

Kinchlow is the author of two 
books — Plain Bread with Bob Slos-
ser and Making Noise ... and Going 
Home. He was married to the for¬ 
mer Vivian Carolyn Jordan in 1959. 
They have three sons and five grand¬ 
children. 

Friends IV 
Okay, so the New Kids on the 

Block, they're not. One look at Friends 
IV reveals the telltale signs of maturi¬ 
ty — a few wrinkles, a little grey hair. 
But the four friends of Friends IV 
have more than grey hair to show for 
their experience, though to say they 
are seasoned professionals doesn't 
quite do justice to their contributions 
in the gospel music field. 

With a fresh new album on 
Genesis Records, these four gospel 
statesmen have come together with 
an astounding 100 years of ministry 
between them. Quite a legacy for a 
new group. All four of the members 
have been singing since they were 
teenagers, and developed their tal¬ 
ents as well as their hearts for min¬ 
istry by serving Christ in the church. 

Continued on page 146 

Can Christian music be 
more than a "re-make" 
of the culture around us? 
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accomplished on our behalf. Host Vic Eliason shares a devotional 

theme each night to accentuate a particular aspect of our salvation and 

the Christian walk. 

Music 'Til Dawn is already a blessing to thousands, and the night 
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Their combined resumes read 
like a Who's Who of gospel music. 
Lead singer Terry Blackwood was a 
key member of the Imperials for 
nine years, including the period 
when the group backed Elvis Pres¬ 
ley. He was also one-half of the 
enormously popular Andrus, 
Blackwood and Co., as well as a 
member of the Stamps Quartet. 

Baritone Larry Orrell was a 
member of the Orrells as well as 
Gordon Jensen & Sunrise. "Big" 
John Hall is known far and wide for 
his trademark bass, as a former 
member of the Blackwood Brothers 
and with his solo career. Tenor 
Chuck Sullivan is the youngest 
member of Friends IV, though he's 
no newcomer to gospel music, hav¬ 
ing worked with Jerry Falwell and 
as a studio musician. 

Friends IV offers a style of 
music that's familiar to many in the 
church — a refreshing mix of inspi¬ 

rational and traditional styles, with 
some elements like tight jazz-influ¬ 
enced harmonies, along with musi¬ 
cal tributes to the great hymns of the 
faith and the southern gospel roots 
of its members. 

Ricky Skaggs 
One of the most successful 

country artists of his time, Ricky 
Skaggs has recorded a dozen al¬ 
bums and won numerous accolades 

for his music. He is proficient 
on the guitar, banjo, man¬ 
dolin, fiddle, telecaster, and 
mandocaster. (A telecaster is 
a model of the Fender guitar 
manufactured in the early 
1950s. A mandocaster is a 
five-stringed electric man¬ 
dolin shaped like a telecaster, 
but smaller.) 

Bom in Cordell, Ky., in 
1954, Skaggs was introduced 
to music at an early age. At 
age three, he sang harmonies 
with his mother in church 
and at family gatherings at 
home. He also performed 
with his family at local 
churches near his home and 
at fairs and town socials 
beginning at age five, when 
he also taught himself to play 

Friends IV 
Continued on page 148 

nuAÛM .. .This Is Your Wake-Up Call! 
It’s time to band together and “Seek His 
Face” on behalf of our great nation! 

n Thursday, May 4, people from all walks 
of life will cross the barriers of race and religion to 
commemorate the National Day of Prayer. As they’ve 
done for years, Americans will join together to praise 
God for His goodness and petition Him for his mercy. 

Today’s shifting and often volatile culture longs for 
divine intervention. Take a minute to Seek His Face in 
our country’s interest—we haven’t a second to lose! 

For more about the National Day of Prayer and how to 
organize a prayer event in your community, contact: 

NATIONAL 
DAYŒ 
PRAYER 

National Dav of Prayer Task Force 
P.O. Box 15616 
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the mandolin. At ten, he began mas¬ 
tering the fiddle and guitar. 

During a 1959 Bill Monroe con¬ 
cert in Martha, Ky., the crowd re¬ 
quested Skaggs be brought on stage 
to perform. He played "Ruby" on 
Monroe's mandolin and received a 
thunderous ovation. His first paid 
performance was at age seven on 
Lester Flatt and Earl Scruggs' Martha 
White-sponsored television show. In 
1970, Ralph Stanley asked 15-year-old 
Skaggs to join the Clinch Mountain 
Boys as a mandolin player/vocalist. 

Ricky Skaggs 

In 1975, Skaggs formed his own 
group, Boone Creek. The band, 
along with J.D. Crowe & The New 
South and the Country Gentlemen, 
experimented with ways to cross¬ 
breed country and bluegrass with 
jazz, folk, and rock. It was through 
this circle of musicians that he met 
Emmylou Harris, who asked him to 
join her Hot Band in 1977. Skaggs 
wrote arrangements for Harris' criti¬ 
cally acclaimed 1980 album Roses In 
The Snow. 

Back in 1961, his parents tried to 
get him a performing spot on the 
Grand Ole Opry, but were told he 
was too young. In June 1982, Skaggs 
was inducted as the Opry's 61st 
member (and youngest at the time). 

Skaggs has appeared on numer¬ 
ous television programs, including 
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Academy of Country Music Awards, 
Entertainment Tonight, Good Morning 
America, Grand Ole Opry 60th & 65th 
Anniversary, and The Today Show. He 
has received many awards over his 
music career — most recently, Gos¬ 
pel Voice Diamond Award (1993), 
Christian Country Artist of the Year 
(1993), NARAS (The Grammy, 
1992), and Best Country Vocal Col¬ 
laboration (1992). 

Four years ago, Skaggs and his 
wife, Sharon White (of the musical 
group The Whites), founded Teens 
In Trouble, a non-profit organiza¬ 
tion which distributes money to 
charities assisting teenagers in cri¬ 
sis situations, such as drug, alcohol, 
and sexual abuse, pregnancy, debil¬ 
itating injuries, and terminal illness. 

The New Tradition 
Listen to The New Tradition 

and you'll hear more than just 
another bluegrass band. Beneath the 
hot-pickin' and country-flavored 
vocals, echoes of misty Tennessee 
mornings, all-night gospel singings, 
church dinners, and an easy small¬ 
town view of life filters through the 
group's music. 

The New Tradition is bluegrass 
music tuned to today. Its authentic 
Appalachian sound is influenced by 
country, southern gospel, and even 
jazz, which gives the group an ap¬ 
peal reaching outside traditional 
bluegrass circles. 

The group won the 1991 Blue¬ 
grass Music in America and the 1993 
Contemporary Bluegrass Gospel 
Group of the Year awards. Record¬ 
ings include Closer Than It's Ever 
Been (1993), Love Here Today (1992), 
Seed of Love (1991), and Bluegrass 
Gospel at Its Finest (1990). 

Danny Roberts, mandolin play¬ 
er and bass singer, founded The 
New Tradition in the early '80s, 
originally intending to do only re¬ 
gional weekend concerts. As the 
popularity of the group grew, the 
members signed with Brentwood 
Music in 1990 and quickly catapult¬ 
ed to national prominence. 

Richie Dotson, co-owner of the 
group, plays banjo, sings harmony, 
and along with Roberts writes songs 
for the group. Kenny White joined 
in 1993 as flat-top guitar player, 
while the newest member is Ray 
Cardwell, who sings lead and plays 
bass. 

Central to the group's identity is 

The New Tradition 

the music the members write. Home 
and family are frequent themes com¬ 
bined with the gospel message. The 
New Tradition blends old and new, 
with time-honored values expressed 
in a contemporary sound. 

Sunday Morning 
Worship Service 

John DeBrine 
"Grow in grace so you won't 

groan in disgrace" is the familiar 
phrase coming from Barnstable/ 
Cape Cod, Mass., on daily radio as 
John DeBrine hosts Songtime. The 
broadcast, which started in Boston 
in 1964, is now heard across Amer¬ 
ica from New England to Hawaii. 

Prior to his full-time involve¬ 
ment with Songtime, DeBrine served 
11 years as pastor to the church that 
founded the New England Baptist 
Hospital. Now as host of Songtime, 
his speaking schedule takes him to 
churches and conferences across the 
nation. 

His educational background in¬ 
cludes Houghton College (doctorate 
degree), the University of Rochester, 
and Boston University (master's in 
communications) . 

David Smith 
David Smith is a graduate of 

Oral Roberts University. He and his 
wife, Susan, were a part of Living 



Sound, International, for three and a 
half years. Living Sound is a musical 
missionary evangelistic team which 
took them throughout the United 
States, Canada, Finland, Sweden, 
Scotland, England, Switzerland, 
South Africa, Zimbabwe, Israel, 
Poland, and Yugoslavia. 

Presently, Smith is assistant pro¬ 
fessor of drama at Evangel College 
in Springfield, Mo., where his wife 
also teaches music. At Evangel, 
Smith has been the director of dra¬ 
ma for 12 years. 

Smith travels around the coun¬ 
try doing dramatic interpretations of 
biblical characters, such as John the 
Baptist, the Apostle Paul, John the 
Beloved, King David, and the Christ¬ 
mas shepherd. He uses full costum¬ 
ing and make-up to bring the charac¬ 
ters to life. 

He and his wife have done guest 
appearances as Abraham and Mary 
in the musical El Shaddai. The Smiths 
have released one recording, We Shall 
Behold Him, featuring Susan's singing 
and the drama John the Revelator. 

John DeBrine 

Andre Dawson 
Born in Miami in 1954, Andre 

Dawson has been a member of the 
Boston Red Sox since 1992, playing 
right field and serving as the team's 
designated hitter. In 1993, he hit his 
400th career home run. 

For Such A Time As This ... 
Government intrusion, moral and political genocide, 
abortion, fetaltissue experimentation, eugenics, gay rights, 
HIV epidemic , wholesale heresy and falling away from the 
Faith, and the disintegration of the family are all issues of 
the age in which we live. What we need are answers. . .from 
a Biblical perspective... 

CROSSTALK 
- gets to the heart of the ISSUE! America-
- gets your people TALKING! 
- gets you off DEAD CENTER! 
- draws listeners to YOUR STATION! 
- is heard in 20 States and GROWING! 

The CROSSTALK team, Vic Eliason, Jim Schneider, and 
Ingrid Guzman, join forces with the experts to present a 
hard-hitting program that addresses the issues of concern 
fortoday... without fear of being politically or evangelically 
correct! 

CROSSTALK is fast moving and loaded with 
information. ..Confrontational, yet kind. Conservative on 
values. Interested in your city or area and includes your 
station as a part of the resource team. We are equipped to 
go mobile with our own Satellite Uplink Van to be on the 
cutting edge. ..your "Early Warning" information source! 

CROSSTALKS available on VCY 1 & 2, Monday thru Friday Live at 
2:01 PM Central (55 min.) Spacenet 3, transponder 13 (7h) .51 
mhz & .78 mhz. Contact VCY/America at (800)-729-9829 for 
more information. Come see us at Booth #645. 
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Formerly, Dawson played for 
the Chicago Cubs (1987-92) and the 
Montreal Expos (1975-86). 

"Hawk" entered the ill-fated 
1994 season with 412 career home 
runs and 1492 RBIs. Besides Willie 
Mays, Dawson is the only major 
league player with at least 2000 hits, 
300 home runs, and 300 stolen bases. 

In 1992, he became only the 
sixth major league player with 2500 
hits. In 1991, Dawson was named 
National League Player-of-the-
Week, his seventh career weekly 

Mark Blankenship 

honor, and was also a member of 
the National League's All-Star team 
for the eighth time (a starter for the 
seventh time). 

Other career highlights include 
the seventh Major League player to 
have ten home runs and ten stolen 
bases for 12 consecutive years (1988); 
National League's Most Valuable 
Player and Player of the Year by The 
Sporting Netos, The Associated Press, 
and Baseball America (1987); 4th Silver 
Slugger Award (1987); 1st Gold Glove 
Award as a right fielder (1984); and 
National League Rookie of the Year 
(1977). In 1994, Dawson wrote two 
books (both with Tom Bird) — Hawk 
and Andre Dawson. 

Mark Blankenship 
Mark Blankenship is senior d-

irector of the music department of 
the Southern Baptist Sunday School 
Board. Previously, he was senior 
director of the Genevox Music 
Group. 

Blankenship came to the board 
as editor of youth and adult music 
in 1974 from North Phoenix Baptist 
Church, where he was minister of 
music. He served in similar posi¬ 
tions at First Baptist Church in Mid¬ 
land, Texas, and First Baptist Church 
in Belton, Texas. He also managed 
the youth/adult/general materials 
development section of the former 
church music department. 

He holds a bachelor of music 
degree from Oklahoma Baptist Uni¬ 
versity in Shawnee and a master of 
music degree from the University of 
Texas in Austin. 

Blankenship has had more than 
300 copyrighted choral works in 
print with Genevox and other pub¬ 
lishers. Among his major choral 
works are "Kneel at the Cross," "Tire 
Followers," "Steams and Company," 
"Praise to the Trinity," "'Til Millions 
Know," and "Christmas Adoration." 

hr addition to being a prolific 
composer, he is an arranger, orches¬ 
trator, singer, and conductor. 
Blankenship is a frequent leader of 
conferences and workshops on com¬ 
position, choral techniques, and 
church music ministry. 

Alvin Slaughter 
Alvin Slaughter is the former 

lead vocalist with the nationally ac¬ 
claimed Brooklyn Tabernacle Choir. 
His latest release is Champion of Love. 

In 1981, Slaughter found him¬ 
self at one of the lowest points of his 
life. His marriage problems had es¬ 
calated and he separated from his 
wife, Gloria, and their three children. 
However, through some miraculous 
circumstances in 1982, the Lord 
healed the broken marriage and re¬ 
stored Alvin's spiritual relationship 
and commitment to the Lord. 

Sunday Night Praise 
Celebration 

Bill Gaither 
When Bill Gaither exchanged 

his high school teaching job for a 
full-time music career, he admits he 

Alvin Slaughter 

suffered from mixed emotions. He 
knew he'd miss the two-way com¬ 
munication, the excitement of turn¬ 
ing kids on to new ideas, the chal¬ 
lenge of creating an atmosphere for 
growth, and the joy of making learn¬ 
ing fun. It took only a few concerts 
for him to realize he really hadn't 
stopped teaching at all; he'd just 
opted for a larger classroom with a 
potential world full of students. 

To concert-goers, Gaither is the 
obvious leader of the trio bearing his 
name. He's the man at the piano, the 
one with the homey Hoosier one-
liners who coaxes the audience into 
participation early in a concert with 
his comfortable, sing-along style. 
He's also a master of spiritual cele¬ 
bration. 

As a boy growing up in Alex¬ 
andria, Ind., Gaither dreamed of 
becoming a gospel singer. His 
mother used to tape gospel quar¬ 
tets on the radio when Gaither was 
in school so he could listen to the 
latest songs when he came home. 
Following high school, he launch¬ 
ed a gospel quartet, but eventually 
gave up on the idea for lack of 
audience interest. 

He worked his way through 
Anderson College (now Anderson 
University), earning a teaching de¬ 
gree in English in 1959, followed by 
a master's degree in guidance from 
Ball State University in 1961. His 
classroom success was immediate: 

Continued on page 152 
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Baker Book House publishes books on timely and 
relevant subjects by many popular authors. These 
talented writers are ready to take to the air by 
granting thought-provoking broadcast interviews. 

There's nothing like a captivating Christian 
conversation to spark interest and hold an 
audience. And the popular authors we 
represent are sure to enhance your 
programming efforts by offering expert 
insight into many important areas such 
as spiritual growth, current events, 
societal issues, theology, and family 
matters. 

R.C. Sproul 
Gilbert Morris 

Elisabeth Elliot 
Willard Harley 

Florence Littauer 
Steve Brown 

Stuart & Jill Briscoe 
Io schedule an interview with 

these or any of our other radio-active 
authors, contact Marci DeVries at 
Baker Book House. 

We only book the best! 

Chosen 
A Division of Baker B<x>k House Co 

R Revell 
A Division of Baker Book House Co 

B5BAKER 
1-800-877-2665 X136 

Os Guinness 
Michael Horton 

Mark Ward 
Ann Hibbard 
Gwen Weising 

Dr. Don Harvey 
Bill Sanders 
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former high school students still 
recall how quickly they'd complete 
assignments so time would permit 
Gaither to play his guitar and sing 
his songs. 

An opportunity to transfer to 
his alma mater, Alexandria High 
School, proved to be life-changing. 
The first day on the job he met his 
match — literally. Gloria Sickal, a 

substitute French teacher, reported 
for duty that same morning. 

"People say that opposites at¬ 
tract," Gaither explained. "In our 
case, it was the likeness that pulled 
us together. The draw was philo¬ 
sophical; it also helped that she was 
pretty." 

Gaither continued to write 
songs after he and Gloria were mar¬ 
ried in 1962. On weekends, he'd 
harmonize with his brother and sis¬ 
ter, Danny and Mary Ann, as they 
played the church supper circuit. 
He wrote material because he need-

Can Christian music be 
more than a ”re-make” 
of the culture around us? 

Music ’Til Dawn 
In an age when we all seem to be travelling 

at "warp speed," hymns and songs of the 

Spirit are desparately needed to re-focus 

our attention where it needs to be.. .On our 

Savior. 

Music 'Til Dawn is a carefully selected format of beautiful hymns and 

inspirational songs that draw attention to Jesus Christ, and the work He 

accomplished on our behalf. Host Vic Eliason shares a devotional 

theme each night to accentuate a particular aspect of our salvation and 

the Christian walk. 

Music 'Til Dawn is already a blessing to thousands, and the night 

hours are a time of great opportunity for the Lord to enter lives and 

present Himself as the answer to their need. Isn't it time you included 

Music 'Til Dawn on your station? 

Music 'TH Dawn is available on Spacenet 3, transponder 13(7h) .51 

and .78 (stereo) Daily from 11:00 PM - 5:00 AM (Central Time) 

Contact VCY/America at (800)-729-9829 and ask how you can carry 

Music 'TH Dawn FREE OF CHARGE! Come see us a Booth #645. 

America 

ed material. His compositions 
sparked favorable responses among 
audiences since he took care to 
avoid stilted language. Ideas came 
from everyday life, and while he in¬ 
sisted they be theologically sound, 

Bill and Gloria Gaither 

they also had to be stated in under¬ 
standable terms. 

"One of Bill's strengths is his 
creativity," says Gloria. "He's very 
good at coming up with wonderful 
kernels of ideas, then it's my job to 
distill them to specific words." 

If a single Gaither song was re¬ 
sponsible for catapulting him to the 
top of the industry, it was "He 
Touched Me," nominated for a 
Grammy in 1969. It received inter¬ 
national recognition when Elvis 
Presley, whose Memphis, Tenn., 
roots also went deep into gospel 
music, recorded it. "He Touched 
Me" was cited that year as having 
more impact on the listening public 
than any other song in the nation. 

Gaither received the Dove 
award in 1969 as "Songwriter of the 
Year," a title he also earned consecu¬ 
tively from 1972 through 1977. He 
was inducted into the Gospel Mu¬ 
sic Association Hall of Fame in 
1982. He is currently an active 
member of Anderson University's 
board of trustees and, with Gloria, 
is co-chair of the school's endow¬ 
ment campaign. 
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International 
Luncheon 

Luis Palau 
Now well into his third decade 

of mass evangelism, evangelist Luis 
Palau has spoken to millions of peo¬ 
ple in 95 nations through radio and 
television broadcasts, and face-to-
face to 11 million people in 62 
nations. Since 1990, the Luis Palau 
Evangelistic Association has led 
evangelistic crusades in ten U.S. 
cities, including Des Moines, Iowa; 
San Antonio; Phoenix; Fort Worth, 
Texas; and California's San Fernan¬ 
do Valley. 

Equally at ease speaking Eng¬ 
lish or Spanish, Palau says in his 
autobiography (Calling America and 
the Nations to Christ, 1994): "Some¬ 
times it seems I have been preaching 
all my life. Actually, although I be¬ 
gan preaching in Argentina as a 
teenager, it really wasn't until 1 was 
in my thirties, that God opened the 
door for me to pursue full-time 
mass evangelism." 

Palau held his first crusade dur¬ 
ing 1966 in Bogota, Columbia. Since 
then his ministry has grown by leaps 
and bounds. During the 1970s, Palau 
and his team conducted evangelistic 
crusades and rallies throughout Latin 
America. By the early 1980s, Palau's 
ministry had spread to Britain and 
Europe. 

Huge crowds in locales as di¬ 
verse as Argentina and Brazil, Co¬ 
lombia and Costa Rica, Denmark 
and Guatemala, Hong Kong and 
Hungary, India and Indonesia, 
Jamaica and Mexico, New Zealand 
and Peru, the Philippines and Ro¬ 
mania, Russia and Singapore, and 
Thailand and the United States have 
packed out concert halls, arenas, 
and stadiums to hear him. More 
than half a million people have com¬ 
mitted their lives to Jesus Christ. 

His Spanish radio programs, 
Luis Palau Responde and Cruzada, are 
broadcast on 300 stations through¬ 
out Latin America and the United 
States. His live televised counseling 
program, Night Talk with Luis Palau, 
is aired during an evangelistic cru¬ 
sade. Luis Palau Responds, a two-
minute daily radio segment, went 
on the air in September 1993 and is 
now on 200 stations nationwide. 

Palau has written more than 35 
books and booklets in both English 

and Spanish, including Healthy 
Habits for Spiritual Growth. He is also 
the author of more than 100 articles 
published in Charisma, Christian 
Herald, Christian Parenting Today, 
Christianity Today, and many other 
periodicals. 

Palau completed the graduate 

Luis Palau 

program of Multnomah School of 
the Bible (now Multnomah Biblical 
Seminary) in Portland, Ore., in 1961. 
He became an ordained minister in 
Palo Alto, Calif., during 1963. 

Huntley Brown 
Huntley Brown grew up in a 

Christian home and at an early age 
accepted Christ. When he was nine 
years old in St. Ann, Jamaica, his 
mother bought a second-hand piano 
and sent his brothers Lenworth and 
Phillip off to lessons. Without know¬ 
ing how to read music, Brown imi¬ 
tated on the piano everything he 
heard until finally his father — who 
played the accordion and a little 
piano as a hobby — gave Brown 
some basic instructions. After that, 
Brown spent countless hours work¬ 
ing to transform the music in his 
heart to the piano. 

While attending Iona Christian 
High School in Ocho Rios, Brown 
had a few piano lessons from a fam¬ 
ily friend, Paul Tucker. But mostly, 
he taught himself by listening to 

Continued on page 154 

What do... 
Focus on the Family 

Christian Financial 
Concepts 

Moody Broadcasting 

D. James Kennedy 

Children's Bible Hour 

Truth for Living 

Ambassador 
Advertising 

Good News 
Broadcasting 

Domain Audio 
Services 

and many others... 

...all have in 
common? 
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WHAT'S REALLY GOING ON 
IN ISRAEL AND THE MIDDLE EAST? 

• Teaching the Bible in your broadcast ministry or publication? 

• Interested in prophetic developments? 

• Hebraic roots of Christianity? 

• Issues and Current Affairs? 

You need reliable, accurate, quotable information. 

YOL CAN TRIST THE MEDI A -
IE IT’S THE JERE SALEM POST WEEKLY 

INTERNATIONAL EDITION. 

Recently cited by the British Broadcasting Company as 

"One of the top 6 newspapers in the world." 

Widely read by world leaders for over 60 years . 

THE JERUSALEM 

POST 
INTERNATIONAL EDITION 

Each Edition brings information that is 
important, fresh, usable, reliable, authoritative, "archivable," and FAST. 

(Delivered to most locations by Friday of current week). 

PROVIDES YOU WITH INFORMATION 
NOT AVAILABLE IN ANY OTHER PUBLICATION! 

Yehuda Levy, Publisher of The Jerusalem Post is well known to 
Evangelicals, Broadcasters and Pastors in North America. 
Dynamic, informed, a gifted communicator - he's in demand as a 
speaker, frequently guests on TV and Radio Talk Shows, and 
will attend the 1995 NRB Convention. 

< Col. (ac. res.) Yehuda Levy, Publisher, The Jerusalem Post. 

J I'd like to receive A SPECIAL TRIAL SUBSCRIPTION. I will receive three free issues after 
which I may cancel without obligation or receive 26 additional issues for $24.95. Call 
1-800-955-8559 or check box, mail with your name and address. See address below. 
Annual subscription rate is $79.95. Newstand price ■ $3.00. 

□ I'd like special information about the new Jerusalem Post NEWS AND FEATURE 
SERVICES FOR TV, RADIO AND PUBLISHING. Please check the appropriate box and 
mail with your name and address to the address below. 

“When I want to know what's really happening in Israel and the 
Middle East one of my principal sources is The Jerusalem Post 
International Edition. You can trust it for accuracy, reliability 

The Jerusalem Post, 211 E. 43rd St., Suite 601 , New York, NY 10017 
(212)599-3666 • FAX: (2 12) 599-4743 

SB5 NRB 
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records by Oscar Peterson, Vladimir 
Horowitz, and his good friend and 
fellow Jamaican, Monty Alexander. 

By the time he graduated from 
high school, Brown was an accom¬ 
plished pianist and immediately 
became part of the Jamaica hotel cir¬ 
cuit. While he made good money, 
Brown had trouble playing in night 
clubs because of his commitment to 
Christ. He finally rededicated his 
life to Christ and gave up his band 
(one of the top in Jamaica) to com¬ 
mit his life full-time to whatever 

Huntley Brown 

God had in store for him. 
In 1984, Brown arrived in the 

United States to attend Judson Col¬ 
lege near Chicago, where he re¬ 
ceived good Christian teaching and 
musical instruction. He toured Amer¬ 
ica, Europe, Mexico, Jamaica, and 
Haiti as accompanist and soloist with 
the Judson College Choir. He began 
playing regularly for Willow Creek 
Church in Barrington, Ill., and doing 
more and more solo concerts. After 
graduating from Judson in 1988, he 
went on to receive his master's de¬ 
gree in piano performance from 
Northern Illinois University. 

In June 1992, Brown married 
Annette Chestnut, his college sweet¬ 
heart. His wife, who grew up on the 
island of Barbados, is a certified 
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public accountant and his manager. 
Brown is a deacon and regular 

pianist at the First Baptist Church of 
Big Rock, Ill. He is also the resident 
pianist on Chicago's WCFC-TV, 
where he can be heard daily on 
Among Friends with host Jerry Rose. 
And as part of the Billy Graham 
Association, he plays all over the 
world in evangelistic crusades and 
conferences. 

The Country Trail Band 
"The music is country, the mes¬ 

sage is Christ" — in short, this is 
what the Country Trail Band is all 
about. Four friends who had 
gained wide experience in several 

album had favorable reviews in 
Christian music magazines in the 
United States as well. 

The Country Trail Band consists 
of Ruud van de Meeberg on drums 
and harmony vocals, Hans Steeds 
on bass guitar and harmony vocals, 
Frans van Herwijnen on lead guitar, 
and Wim Pols on lead vocals and 
rhythm guitar. The band derives the 
main part of its repertoire from the 
rich heritage of American country 
gospel music, ranging from tradi¬ 
tional to contemporary work by 
writers like Paul Overstreet and 
Bruce Carroll. 

Pols wrote three songs on the 
band's first CD and nine songs on 

The Country Trail Band 

musical fields but shared a mutual 
desire for Christian country music 
formed the band in 1986. At first, 
they played only occasionally, but 
after positive reactions from the 
public and media, they turned the 
Country Trail Band into a closely 
knit team. 

The band has played in church¬ 
es, outdoor campaigns, and Chris¬ 
tian and secular festivals through¬ 
out the Netherlands, its home coun¬ 
try. Its first release, Don't Play for 
Nothing, received considerable air¬ 
play and the Evangelical Broadcast¬ 
ing Corporation devoted a televi¬ 
sion special to the project. The title 
track remained on the Christian 
country charts in the Netherlands 
for a record 13 months and the 

its second release, In the Eye of the 
Storm (January 1994). The group's 
new lead guitarist, van Herwijnen, 
wrote three songs on its second CD. 

In addition to its musical min¬ 
istry, The Country Trail Band's per¬ 
formances support causes focusing 
on children and combining materi¬ 
al help with biblical education. The 
band asks only traveling expenses 
for its performances plus a gift or 
offering for the cause selected. In 
this way, the group was able to 
raise a considerable amount in 1993 
for a home for street children in 
Brazil. In 1994, The Country Trail 
Band supported a day-care center 
for children in Bolivia. 

Continued on page 156 

They all employ the 
power and speed of a 

SPECTRAL 
Digital Audio 
Workstation 

And you can too.... 

Feel free to bring a 
sample of your 

program material on 
DAT to the Spectral 

booth at NRB. 

We'll show you how 
Spectral can both 

advance and simplify 
your production 

process. 

Come see YOUR 
production demo at 

booth #610. 
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Rehoboth's weekly radio and 
television broadcast. There’s Hope, 
has gained national attention. The 
production, which received the 
"Television Program Producer of 
the Year" award from NRB in 1988, 
is now broadcast in all 50 states, 
Canada, Mexico, and the Caribbean. 

As a recognized speaker on 
Christian issues, recently Lee has 
been a guest on numerous national 
television shows, as well as writing 
frequent editorials for newspapers 
and magazines. Those outlets 
include: CBS Netos with Don Rather, 
NBC News with Tom Brokaw, CNN 
News, Moody Broadcasting Net¬ 
work, The 700 Club, CBN Radio 
Network, Focus on the Family, 
Headline News, Sonya Live in L.A., 
USA Today Television, USA Today, 
London Times, Atlanta journal, and 
Los Angeles Times. 

He has also written many books, 
including The Unfailing Promise, Mir¬ 
acles Still Happen, Angels of Deceit, 

Phillips, Craig & Dean 

and There's Hope for the Hurting. Lee 
and his wife, Judy, reside in the 
Atlanta area. 

Phillips, Craig & Dean 
*Voted "New Artist of the Year" 

by the Christian Research Report's 

readers. 
*Had the number one CCM 

Song of the Year "Favorite Song of 
All." 

^Received a Dove nomination. 
Phillips, Craig & Dean (PC&D) 

achieved all of that with their self¬ 
titled debut album. Their second 

FINANCIAL RESOURCES 
& Business Advisors 

Has Successfully 
Arranged & Acted As Advisors 
In the Completion of Funding 

$3,550,000 
For The 

Acquisition of The 

Global Short-Wave Broadcast Station 
WCSN 

by 
Prophecy Countdown, Inc. 

An International Broadcast Ministry 

FINANCIAL 
RESOURCES 
And Business Advisors 

1117 Perimeter Center West, Suite 510 East, Atlanta, GA 30338 
404-344-5004 

release (Lifeline) cemented the trio's 
success. 

Though PC&D success might 
seem to have been an overnight 
phenomenon, Shawn Craig is quick 
to point out they had each been in¬ 
volved in musical ministries for a 
long time. "We didn't start singing 
yesterday. We were each doing our 
own thing." 

Each member of PC&D (Randy 
Phillips, Craig, and Dan Dean) had 
released an independent solo album 
before forming the trio and each 
was known as an accomplished 
songwriter. A native of Austin, Tex¬ 
as, Phillips is the tunesmith respon¬ 
sible for Grammy-nominated Christ 
Church Choir's Healer in the House. 

Another native Texan, Dean's 
writing credits include songs by The 
Cathedrals and Janet Paschal. One 
of Christian music's most successful 
songwriters, Craig penned Michael 
English's Dove Award-w inning "In 
Christ Alone" (the unofficial theme 
song of quarterback Frank Reich 
and the Buffalo Bills), Michelle Wag¬ 
ner's "I Will Pray for You," and The 
Gaither Vocal Band's "Beyond the 
Open Door." 

All three are in pastoral min-
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istry at their home churches, balanc¬ 
ing heavy schedules with the needs 
of their collective congregations. 
Phillips and Dean are married with 
children. 

Women’s Luncheon 

Elisabeth Elliot 
Elisabeth Elliot was bom in Brus¬ 

sels, Belgium, where her parents 
served as missionaries. She graduat¬ 
ed from Wheaton College and later 
went to Ecuador as a missionary. 

In 1953, she married a former 
classmate, Jim Elliot. Together they 
worked on translating the New 
Testament into the language of the 
Quichua Indians. Their daughter, 
Valeria, was born in 1955. Ten 
months later, in January 1956, Jim 
was speared to death by the Auca 
Indians while attempting to take 
the gospel to that primitive tribe. 

Elliot continued her work 
among the Quichuas and later, 
through a nearly unbelievable series 
of events, she and her daughter 
lived and worked among the Aucas 
for two years. 

Elisabeth Elliot 

She returned to the United 
States and in 1969 she married Ad¬ 
dison Leitch, a professor at Gordon-
Conwell Theological Seminary. 
Leitch died of cancer in 1973. 

Today, Elisabeth Elliot is an in¬ 
ternationally known speaker and 
the author of a number of books, 

including Shadow of the Almighty, 
Passion and Purity, A Path Through 
Suffering, and The Shaping of a 
Christian Family. 

She is also heard daily on the 
15-minute radio program Gateway to 
Joy. The program addresses wo¬ 
men's issues on marriage, mother¬ 
hood, femininity, singleness, aging, 
holiness, and other pertinent topics. 
Gateway to Joy, a production of Back 
to the Bible, began in 1988 and is on 
stations in the United States and 
Canada. 

Elliot and her husband, Lars 
Gren, make their home north of 
Boston. Her own life is evidence that 
a life offered to God can be one's 
gateway to joy. 

Sarah Otterbach 
Wife, mother, grandmother, pas-

tor/teacher, trustee, administrator, 
ministry of helps advisor, counselor, 
radio broadcaster — no matter 
which of these hats she is wearing, it 
is a combination of what she says 
and how she says it that convinces 
any listener that Sarah Utterbach is 
sold on Jesus and the Word of God. 

Although raised in a Christian 
home in Norfolk, Va., worldly plea¬ 
sures proved to be an attractive 
detour for Utterbach. It is because 
she survived the experiences con¬ 
trary to her Christian upbringing 
that she can minister with such 
credibility to both the sinner and 
saint who is not totally submitted to 
Christ. 

Sarah Utterbach rose from the 
ghetto, defying the odds many face. 
The difference in this woman is that 
she decided early in life that a ghetto 
is not where you live, but rather a 
state of mind. Still, when she had all 
the creature comforts she desired, 
Utterbach found herself on the bal¬ 
cony of a high-rise building, contem¬ 
plating suicide. Without Jesus, all the 
world's amenities brought her to a 
dead end. 

As an adult, she was active in 
the church, but a true understand¬ 
ing of her life in the body of Christ 
had not begun to emerge. Her 
involvement was more a religious 
exercise than a relationship with 
Jesus Christ. After being exposed to 
Bible teaching ministries, Utterbach 
and her husband, Clinton, began 
holding a Bible study in their home. 

Continued on page 160 

For Josh McDowell 
Hr ve mailed 
w ell over 
113.000 books, 
plates. T-shirts, 
love pendants, 
catalogs and 
tapes. 

For Dr. Tony Evans 
H e ve already 
duplicated and 
distributed 
2,548 broad¬ 
casts to 217 
stations. 

For Steve Brown 

■I 
P.O. Box 337 Wheaton. II. 60189 708/668-5300 

Please don't be intimidated. All our eustomers 
get the same level of professionalism, follow-
through and dedication to excellence. 

That includes projects completed this past 
year featuring Dr. James Dobson. Chuck 
Colson. Joni Eareckson Tada. Larry Burkett, 
Max Lucado. Phyllis Schlafly and Larry Crabb. 

► Radio Program Distribution 
From your master or ours, we'll get your 
program out on time and on budget. 

► Recording & Production Studios 
Complete digital facilities for original 
recordings and post-production. 

► Cassette & Reel Duplication 
Quality, high-speed dubbing for books on 
tape, premiums, teaching tapes. You name 
¡I. we re doing it. 

► I ullillinenl & Mailing Services 
For affordable and efficient one-time 
mass drops or ongoing fulfillment. 

Domain Audio Services is a total turn-key opera¬ 
tion. If there's anything we can't do. we've got a 
wide network of associates to meet your audio, 
fulfillment, packaging and production needs. 
Call Jim Draperat 1-»OODOM\IVI. ext.214 
for more information. 
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Eventually, the two left their man¬ 
agement positions in the secular are¬ 
na to attend RHEMA Bible Training 
Center in Tulsa, Okla. 

In 1980, the Utterbachs founded 
and have since co-pastored Redeem¬ 
ing Love Christian Center (RLCC), 
now located in Nanuet, N.Y. There 
are three major branches at RLCC — 
Listen to Jesus, Horizons Unlimited, 
and The Choice Is Yours. 

Sarah Utterbach 

Listen to Jesus is an international 
radio broadcast co-hosted by the 
Utterbachs. The broadcast first aired 
in 1981 as The Word Alive. 

Published since 1987, Horizons 
Unlimited is the ministry's maga¬ 
zine. Offered free, this quarterly, 
four-color publication has wide 
readership. 

In March 1993, The Choice Is 
Yours, a live call-in show hosted 
by Sarah Utterbach, debuted on 
WMCA-AM/New York. Prayer 
partners man the telephone lines 
at the radio station as well as in 
Nanuet. 

Vernon McLellan 
Vernon McLellan is an author, 

international speaker, broadcaster, 
and violinist from Charlotte, N.C. A 
native of Vancouver, British Colum¬ 
bia, and a graduate of Trinity Col-
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lege of Music in London, he is a for¬ 
mer editor of Campus Life Magazine, 
published by Youth for Christ, Inter¬ 
national. 

For ten years, McLellan was di¬ 
rector of media for Every Home for 
Christ, International. He has written 
for numerous Christian publications 
and has criss-crossed the continent 
and 60 foreign countries speaking 
and giving concerts. 

He also served as director of 
church relations for the Lausanne 
Committee for World Evangeliza¬ 
tion. For many years, McLellan su¬ 
pervised television program pro¬ 
ductions in French, Spanish, Italian, 
Japanese, Thai, and Chinese. 

His best-selling books include 
Proverbs for People, Love Lines, Wise 
Words from a Wise Guy, Read My 
Quips, Timeless Treasures, and Chris¬ 
tians in the Political Arena. More than 
300,000 copies of his books are now 
in print. 

McLellan's violin recording, 
Song of Joy, is a combination of tradi¬ 
tional and contemporary songs 
uniquely backed by brass, wood¬ 
wind, and percussion instruments. 
He is also noted for performances 
on a 1 /16th size Japanese violin. 

He has been a talk and music 
guest on the Christian Broadcasting 
Network, Trinity Broadcasting Net¬ 
work, and Canada's 100 Huntley 
Street as well as at many National 
Religious Broadcasters and Chris¬ 
tian Booksellers Association conven-

Vernon McLellan 

Sharalee Swanson 

tions. He is a member of the Char¬ 
lotte Philharmonic Orchestra and 
the International Press Association. 

Sharalee Swanson 
Sharalee Swanson has been 

singing for 20 years. Her vocal expe¬ 
rience includes being a professional 
performer for Walt Disney Produc¬ 
tions as a singer in "Voices of Liber¬ 
ty" at the Epcot Center, a starring 
role in "Diamond Lil" at the Magic 
Kingdom, and as a national touring 
performer in various major Disney 
productions. 

Swanson is also a composer of 
gospel music whose work has been 
performed by the industry's major 
artists. She has received numerous 
nominations for Gospel Music 
Association's Dove Awards. 

Sandi Patty, Lamelle Harris, 
Andrae Crouch, and Phil Driscoll 
are just a few of the artists she has 
toured with as a guest performer. 
Swanson also was the opening act 
for several of Pat Boone's world 
tours. 

She appeared on the CBS televi¬ 
sion series, Your Hit Parade, and was 
lead singer for the syndicated televi¬ 
sion series, Johnny Mann's Stand Up 
and Cheer. Guest appearances in¬ 
clude The Tonight Show, Bob Hope 
specials, and the Super Bowl. 

Other programs Swanson has 
been associated with on the United 
Christian Broadcasting Network 
(Concord, Calif.) include Coast To 
Coast, the network's daily flagship 



show; Let’s Get America Back To God, 
a nationally syndicated program fo¬ 
cusing on key issues facing America 
today; WYSIWYG, a nationally syn¬ 
dicated show taking a contempo¬ 
rary look at tough Christian issues; 
and Nite Lite, a fast-paced, youth-
oriented show. 

Swanson is currently the host of 
the nationally syndicated radio pro¬ 
gram Chronicles in Life with Sharalee. 
She is also a former co-host of The 
700 Club with Pat Robertson. 

In addition to her singing and 
broadcasting experience, Swanson is 
also a published author and national 
seminar and conference speaker. 

Anniversary Banquet 
Jack Hayford 

Jack Hayford is the senior pas¬ 
tor of The Church On The Way, the 
First Foursquare Church of Van 
Nuys, Calif. What began as a tempo¬ 
rary assignment to pastor 18 people 
in 1969 has grown to 8000 members, 
with an amalgamate weekly atten¬ 
dance between 9000 and 10,000. 

Hayford's teaching and person¬ 
al ministry has also increased; he 
speaks to denominational and in¬ 
terdenominational gatherings at 
colleges, seminaries, and para¬ 
church organizations. 

His sphere of worldwide min¬ 
istry includes distributing over 
60,000 cassette teachings annually, 
totalling over 1 million in circula¬ 
tion; writing more than two dozen 
books (The Beauty of Spiritual Lan¬ 
guage and The Heart of Praise are 
among recent releases); composing 
over 400 songs, hymns, and other 
musical works ("Majesty" is one of 
his more well known); and a media 
ministry on over 150 radio stations 
daily and on national television 
weekly via Trinity Broadcasting 
Network (TBN). 

He is a graduate of LIFE Bible 
College, Los Angeles, (1956) and 
Azusa (Calif.) Pacific University 
(1970). He also serves on the boards 
or key committees of several Chris¬ 
tian organizations, including Na¬ 
tional Religious Broadcasters (NRB) 
and the Lausanne Committee for 
World Evangelization. 

Hayford and his wife, Anna, 
(whom he married in 1954) were 
national youth directors for the In¬ 
ternational Church of the Four¬ 

square Gospel (1960-65). During the 
next eight years, he served on the 
faculty of LIFE (1965-73), five of 
those years as dean of students. 
From 1977-82, he was president of 
LIFE Bible College, while simulta¬ 
neously pastoring The Church On 
The Way. 

As a national and international 
conference speaker, Hayford has 
given plenary messages at such 
events as — Lausanne II Congress 
on World Evangelization in Manila, 
Philippines (1989); NRB national 
conventions (1989, 1988, 1985); the 
National Association of Evangelicals 
convention in Kansas City, Mo., 
(1986); and the Gospel Music Asso¬ 
ciation convention in Nashville, 
Tenn. (1985). 

His media ministry encompass¬ 
es both radio and television. He is 
the teacher on Living Way, a national 
daily radio broadcast. Also, The 
Church On The Way's Sunday even¬ 
ing service is aired live throughout 
the West Coast. 

Hayford is the speaker on Liv¬ 
ing Way, a half-hour weekly syndi¬ 
cated telecast. The Church On The 
Way one-hour weekly broadcast is 
shown nationally on TBN and sev¬ 
eral independent Christian televi¬ 
sion stations. 

He has been a guest on the 
Christian Broadcasting Network, 
TBN, 100 Huntley Street, Haven of 
Rest, and other television and radio 
programs, including ABC's Prime 
Time Special and The Merv Griffin 
Show. Hayford has received several 
awards, including Clergyman of the 
Year Award (1985) and four Religion 
in Media's Angel Awards for his 
writings. 

The Burchfield Brothers 
Jonathan Burchfield's favorite 

instrument was the guitar. After 
watching his father play, he took it 
up and developed a great passion 
for it. At age 18, he left home to go 
on the road with The Spurrlows, a 
13-piece group backing up country 
music star Roy Clark. 

When Jonathan settled down, he 
taught guitar for several years and 
studied piano and theory at Olivet 
Nazarene University (ONU). It was 
then that he began performing and 
recording with his younger brothers 
Mark and Ben. In 1982, the brothers 

Continued on page 162 

Walter Bennett 
Communications 

Norman G. Wilson 

£ 

"The Wesleyan Hour" 

Heard in English, 
Russian, and Spanish 

Around the World 

Represented by 
Walter Bennett Communications 
Robert Straton, 
Senior Vice President 

The Wesleyan Hour 

P.O. Box 50434 Indianapolis, IN 46250 

317-595-4156 • Fax 317-842-1649 
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moved to Nashville to become a part 
of the music community. 

Jonathan is a featured soloist 
annually at the Chet Atkins Society 
in Nashville to showcase his five-
finger style of play on the guitar. 
The world's best guitarists perform 
there by invitation only. 

He has also performed with 
Dino, Dave Williams, Phil Keaggy, 
Boots Randolph, Diana Trask, The 
Fifth Dimension, and is working 
with Earl Klugh and Tommy Jones. 
Jonathan has toured with the Owens 
Family, Paul & Ann Downing, and 
Higher Ground. 

Ben Burchfield's first love was 
for percussion instruments, but he 
also played piano. He received a 
music degree from ONU in percus¬ 
sion and classical piano, which ulti¬ 
mately led him to the marimba. 
(The marimba is played with mal¬ 
lets but the notes are like a key¬ 
board.) Because of the marimba's 
size, he switched to the mallet kat, 
which brought percussion and 

Jack Hayford 

piano together on the same key¬ 
board. Ben plays the mallet kat with 
his hands and mallets to get nearly 
200 different sounds. 

In concert, the Burchfields blend 
their instrumental music with testi¬ 

monies and shared life experiences. 
Some of their recordings include 
Clair de Lune, Wind Beneath My 
Wings, Smoky Mountain Memories, A 
Classic Christmas, Wave, and Hymns 
by the Sea. 

The Ralph Carmichael Big 
Band 

In a world where fame and 
notoriety can come and go like fla¬ 
vors of the month, Ralph Carmi¬ 
chael is an enduring presence. As an 
arranger and conductor, he's shaped 
the music of many of the biggest 
names of modem pop music. As a 
writer, producer, and record execu¬ 
tive, he was one of the driving forces 
in the creation of contemporary 
Christian music. 

With his latest release, Strike Up 
The Band, Carmichael is right back 
where he's most at home — leading 
the band. The album features 12 of 
Carmichael's most beloved songs 
reborn with all the heart and soul of 
the Big Band Era and all the energy 
and sparkle of contemporary pop. 
With Frank Sinatra, Linda Ronstadt, 
Natalie Cole, and Barry Manilow 
enjoying great success across the 
board with big band projects, it's 
clear the sound is as popular and 
timeless as ever. 

Carmichael, a pastor's son, 
grew up with music in his home, as 
his father played trombone and very 
"undignified" ragtime piano. Want¬ 
ing to make sure his son had the 
kind of lessons and private training 
he himself had been denied as a 
child, the elder Carmichael started 
Ralph in violin lessons when he was 
only four. Over time, piano, trum¬ 
pet, and voice were added to his 
repertoire. 

Committing his life to Christ at 
age 17, Carmichael finished high 
school and went on to Southern Cal¬ 
ifornia Bible College, where his mu¬ 
sical talents began to flourish. Im¬ 
mersed in the traditional music of 
the church, he also kept one ear on 
the pop and big band music that 
was all the rage. 

While still in school, he received 
a scholarship for one of his bands to 
appear on local television once a 
week, playing big band arrange¬ 
ments of gospel standards. The 
show, The Campus Christian Hour, 
ran for over a year and won an 
Emmy. 

Carmichael spent five years as 

the minister of music at a Los An¬ 
geles Baptist church, where he wrote 
the classic hymn "The Savior Is 
Waiting." He also had begun writ¬ 
ing the film scores for World Wide 
Pictures, the company producing 
full-length feature movies for Billy 
Graham's organization. He com¬ 
posed a number of standards, in¬ 
cluding "He's Everything To Me," 
during his tenure at World Wide. 

Ralph Carmichael 

Recording much of his work in 
the Capitol Records studios in Hol¬ 
lywood, Carmichael was soon doing 
arrangements for other Capitol art¬ 
ists. His resume includes work with 
Pat Boone, Rosemary Clooney, Nat 
King Cole, Bing Crosby, and Ella 
Fitzgerald. He also did music for I 
Love Lucy and other popular televi¬ 
sion shows and had a long associa¬ 
tion with pianist Roger Williams 
with whom he scored the million¬ 
selling smash, "Bom Free." 

As the rock revolution took 
hold in the '60s, Carmichael wanted 
to write something his teenage 
daughter could relate to. The results 
were a number of classic church 
musicals built around modem folk 
and folk/rock instrumentation. The 
Carmichael musicals almost single¬ 
handedly introduced contemporary 
music into the church. 

Carmichael formed Light Re¬ 
cords to be a vehicle for this new 
music genre he helped to create, 
which would come to be known as 
contemporary Christian music. Art-
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ists signing on with Light include 
pioneers such as Andrae Crouch, 
the Winans, Rez Band, and Bryan 
Duncan. Since 1990, Carmichael has 
been the musical director for the 
Young Messiah tour, the highest-
grossing Christian musical tour in 
history. 

Michael W. Smith 
When he first appeared on the 

scene as a recording artist back in 
1983, little did Michael W. Smith 
know the important role he would 
play in blurring the lines between 
the Christian and pop music 
worlds. In over a decade, he has 
become the winner of accolades as 
diverse as a Grammy award, multi¬ 
ple Dove awards, a 1992 American 
Music Award for "Favorite New 
Adult Contemporary Artist," and 
recognition as one of the world's 
"50 Most Beautiful People" by 
People magazine. 

With the release of eight previ¬ 
ous albums (four gold-certified, two 
nearing platinum), Smith has car¬ 
ried his prescription for positive 
change to the airwaves. His album, 
Change Your World, garnered three 

Michael W. Smith 

Dove nominations in 1994. Other 
recent releases include The First 
Decade 1983-1993 and The Wonder 
Years 1983-1993 CD Boxed Set. 

Bom in Kenova, W.Va., Smith 
began his music career by playing in 
rock bands around the town. He 
attended college for a short time: "I 

grew up playing by ear, but music 
departments don't cater much to 
playing by ear." After deciding not 
to continue college, he returned 
home and wrote songs while work¬ 
ing part-time jobs. 

In 1978, a contact with a Nash¬ 
ville publisher led to a meeting. Four 
weeks later, he moved to Nashville. 
After having several cuts of songs 
he'd written recorded, Smith signed 
on in 1981 as staff writer at Meadow¬ 
green Music, a division of Tree Inter¬ 
national. 

He also met his wife, Deborah, 
in Nashville. Deborah was a song¬ 
writer, too, penning all the lyrics on 
her husband's first album, Michael 
W. Smith Project. Smith's other song¬ 
writing partners now include Amy 
Grant, Wayne Kirkpatrick, Diane 
Warren, and David Foster. 

In 1982, he began touring with 
Amy Grant as her keyboard player. 
In the fall of 1982, Smith opened the 
show for Grant. He signed with Re¬ 
union Records in 1983 and released 
his first album, which received sev¬ 
eral Dove nominations. His follow¬ 
up, Michael W. Smith 2, received a 
Grammy in 1984. 

Other albums followed: The Big 
Picture (1986), i 2 (EYE) (1988), Mi¬ 
chael W. Smith Christmas (1988), Go 
West Young Man (1991), and Change 
Your World. 

"Place In This World" from Go 
West Young Man gave Smith his first 
mainstream hit, scoring No. 6 on 
Billboard's Hot 100 and No. 4 on Ra¬ 
dio & Records AC chart. Appearances 
on Live with Regis & Kathie Lee, Enter¬ 
tainment Tonight, Arsenio Hall, and 
The Tonight Show followed. 

Smith has written more than 
200 songs (recorded by himself and 
other artists), and performed before 
millions on his international tours. 
Most recently, his recording of 
"What We've Come Here For" on 
the Songs From the Loft project gar¬ 
nered him a 1994 Dove Award for 
"Praise and Worship Album of the 
Year." 

Sarah E. Smith is managing editor of 
Religious Broadcasting and associate 
director of media relations for 
National Religious Broadcasters. 

NEW 
TELEVISION 

PROGRAM NOW 
AVAILABLE FOR YOU! 

Statement from a former homo¬ 
sexual, 31 years in the lifestyle 
with AIDS: 

There are so many out there who 
are struggling and want to get 
out of the gay lifestyle. 

M.C. Lakeland, FL 

Molly D'Andrea, Host 

• Can a homosexual be set free? 
• Can he stay free? 
• Is he ashamed to talk about it 

publicly? 
• How does the Body of Christ 
deal with his testimony? 

• Do pastors want them in the 
church? 

All of these questions and more 
are answered on: 

For more information: contact 
Molly or Philippe at the N.R.B. 
booth #145 Christian Television 
Network or write us: 

Set Free, If You Want To Be 
P.O. Box 6922 
Clearwater, FL 34618 

Phone: (813)535-5622 Ext. 4066 
FAX: (813)531-2497 
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NRB 95 
Convention Schedule 

Friday, February 10 

Noon - 5.00 p.m. 
Exhibitor Registration & Set-up 

Saturday, February 11 

8.00 a.m. - Noon 
NRB Board of Directors Annual Meeting 

9.00 a.m. - 7.00 p.m. 
Exhibit and General Registration 

Noon - 2.00 p.m. 
NRB Board Luncheon 

2:30 p.m. - 5.00 p.m. 
Annual NRB Member Business Meeting 

7.00 p.m. 
Opening General Session 

9:30 p.m. 
NRB Board of Directors Reception 

Sunday, February 12 

7:00 a.m. - 9:30 a.m. 
Auxiliary Functions 

9:00 a.m. - 6:00 p.m. 
Registration 

10:00 a.m. 
Worship Service 

1.00 p.m. - 6:00 p.m. 
Exhibits Open 

2:00 p.m. - 6:00 p.m. 
Television Program Showcase 

2:00 p.m. - 4:00 p.m. 
IRB Seminar 

4:30 p.m. - 5:30 p.m. 
IRB Awards Presentation 

5:30 p.m. 
IRB Reception 

7:00 p.m. 
Praise Celebration 

9:30 p.m. 
Auxiliary Functions 

Monday, February 13 

7:00 a.m. - 9:00 a.m. 
Auxiliary Functions 

9:00 a.m. - 6:00 p.m. 
Registration 

1 0:00 a.m. - 6:00 p.m. 
Exhibits Open 

10:00 a.m. -11:15 a.m. 
Educational Sessions 

Noon 
International Luncheon 

3:00 p.m. - 4:1 5 p.m. 
Educational Sessions 

6:30 p.m. 
Auxiliary Functions 

Tuesday, February 14 

7:30 a.m. 
All Media Breakfast 

9:00 a.m. - 4:00 p.m. 
Registration 

10:00 a.m. - 4:00 p.m. 
Exhibits Open 

10:00 a.m. - 11:15 a.m. 
Educational Sessions 

Noon 
Womens Luncheon 

3:00 p.m. - 4:1 5 p.m. 
Educational Sessions 

4:30 p.m. - 6:00 p.m. 
Auxiliary Functions 

6:30 p.m. 
52nd Anniversary Banquet 
(Black Tie Optional) 

9:30 p.m. 
Anniversary Reception 
(By Invitation Only) 
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CBSI 
delivers 
the best 
solutions 
for all 
of your 
station’s 
needs. 
• Traffic 
• Billing 
• Accounting 
• Sales analysis 

For single or multiple 
stations, duopolies, 
and consolidations. 
Talk to a CBSI expert 
at the NRB, Booth 313, 
for your consultation. 

Custom Business Systems, he. 

Digital Universe'1' 

Post Office Box 67 
Reedsport, Oregon 97467 
Toll-free 800 547-3930 
503271-3681 Fax 503 271-5721 

Texas International Magnetics 

456 Grandmaster ® 
$6.80 per reel As Low As... 1/4' 

S-VHS CM-30 (ADAT TAPE) 
$6.91 each As Low As... CM-30 

406 Professional Mastering Tape 
1/4” 5.73 per reel As Low As... 

DAT (DIGITAL AUDIO) 
$3.99 R-15 each As Low As... 

Em 8MM Digital Audio or Video Tape 
As Low As... each 

Pro Video Tape 

each As Low As... 

Dedicated Christian Service Since 1968 

(800) 285-2856 

AMPEX 

TDK 

AMPEX 

AMPEX 

SONY I 3M lAMPEX 

BASF CHROME+ CASSETTES 
28c 

FAX: (817)756-0082 

Professional Tape Delivered To Your Door 

P6-120MP $5.09 

Your Total Recordine .Media Source 

161 1 Herring Avenue • Waco, TX 76708 

T.I.M. ALSO OFFERS YOUR 
STUDIO/CLI ENTELE 

* Audio/Video Duplication 
* B/W or Full Color Caseliners 
• Graphic Design & Printing 
• CD Replication 
• CD-R “one-off" Recordings 

• Computer Diskettes 
• Data Storage Cartridges 
• Blank Reels. Boxes and Labels 

- PLUS -

PROFESSIONAL AUDIO 
GEAR FROM 

TASCAM * ALESIS • FOSTEX 
CROWN • JBL • JVC 

LEXICON • PANASONIC 
SHURE • STUDER • MARANTZ • 

YAMAHA • AKG * BEYER 
DENON • E.V. • PHILIPS • QSC • 

RAMSA ■ SENNHEISER 
TANNOY • TEAC • TELEX 

SOUNDCRAFTSMEN & ETC. 

NEW CHRISTIAN 
SATELLITE SERVICE 

DEBUTS IN 
CHARLOTTE, NC 
The "Heaven Radio Network" (HRN) 

began operation January 1 5th, 
featuring the schedule of Charlotte's WHVN radio! 

For information on limited avails, 
phone Tom Gentry or Scott Scarbrough 

at: (704) 596-1240 

— Also — 

We will uplink your weekly broadcast 
across North America for only $ 1.00 per minute! 

(Simple analog reception) 

(PH): (704) 596-1240 
(Fax): (704) 596-6939 



Advertising Index 

A 15-minute 
daily radio program 

by Kay Arthur. 

for information contact 
Norman Plunkett 

Peachtree Media Management 
P.O. Box 81526 

Atlanta. GA 30341 
(404) 452-78 1 1 

RS# — Advertiser . Page 
260 — Accuracy in Media . 44 
259 — Ambassador Advertising .... 59 
258 — American Bible Society . . Tab 2B 
257 — American Church Lists . 98 
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255 — Baker Book House . 151 
176 — Berkey, Brendel, Sheline . . 28-31 
185 — BMC Advertising . 69 
146 — Bott Broadcasting . 13 
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250 — CBSI . 165 
249 — Children's Sonshine Network .50 
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233 — Issues in Education . 112 
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224 — KJAK . 77 
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219 — Love Worth Finding . 71 
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217 — Michael Ellison, Inc. 27 
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215 — Middle East TV . 117 
214 — Morningstar Radio Network . 83 
213 — National Day of Prayer . 146 
163 — National Right to Life . 105 
170 — National Supervisory Ntwk. . .101 
212 — NRB Health Benefits . 87 
- NRB Membership . 103 
211 — NRB Southwestern Regional . 147 
210 — Opryland Productions . 77 
209 — Optimum Health . 143 
208 — Paragon Advertising . 57 
207 — Parent Talk . 40 
206 — Pentecostal Evangel . 43 
205 — Positive Radio Group . 84 
204 — Praise In The Night . 97 
203 — Precept Ministries. 107, 166 
202 — Quality Video . 48 
200 — The Raymond Group .... IFC, 1 
181 — Reach Satellite Network . 95 
199 — Regency Communications ... 41 
198 — Regent University . 89 
196 — Religion News Service . 93 
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194 — Response Unlimited . 133 
193 — Rick Amato Ministries . 16 
169 — Salem Communications . 82 
191 — Salem Radio Representatives . .137 
190 — Salvation Army . 126 
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188 — Set Free/Christian Television. . 163 
187 — Signal One . 117 
186 — SkyLight Radio Network .... 75 
184 — Slavic Missionary Service .... 82 
183 — SON Broadcasting . IBC 
178 — SpaceCom Systems . 19 
175 — Spectral . 153, 155 
174 — The Central Message . 3 
173 — T.I.M. 165 
182 — USA Radio Network . 35, 49 
172 — VCY America . .73,145,149,152,157 
171 — Victor Books . 53 
168 — WDAC Radio . 122 
166 — The Wesleyan Hour . 161 
165 — WGGS-TV 16 . 58 
164 — Wholesale Tape & Supply .... 45 
162 — WHVN . 165 
161 — Winning Walk . 123 
201 — Word In Music Satellite Net. . .109 
160 — World Radio Network . 34 
124 — The Worship Network . 34 
107 — Z Music . BC 
197 — Zondervan Publishing House .119 
For advertising opportunities in Religious Broad¬ 
casting, please contact Dick Reynolds at (704) 
393-0602, or fax (704) 391-2499, or call his assis¬ 
tant, Liz Oliver, at (703) 330-7000. 
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Segue 

Stop the Statistics 
[Editor's note: This month, Religious Broadcasting magazine introduces a new 
column, "Segue. "An editorial designed to pave the way from reading the articles to 
applying the information in the real world, “Segue" will be written by the magazine's 
editorial staff on a rotational basis.] 

^Ben Wilson is a statistic. Ten years ago this past November, the 17-year-
old Wilson was walking between his home and Chicago's Simeon High School 
when he accidently bumped into another teenager. For the imagined "offense," 
the second youth pulled out a gun and shot Wilson, fatally wounding him. 

Two days later, when he died, Wilson became a statistic. 
Just weeks before his murder, the 6-foot-8-inch Wilson had been one of 

Street & Smith's pre-season high school All-America selections. After leading 
his team to a 30-1 record and the Illinois Class AA state title as a junior, 
Wilson had been tabbed as the tenth best player in the country heading into 
his senior season. 

Recruited heavily by such universities as Illinois and Indiana, his coach 
Bob Hambric described Wilson as "a very spirited young man, very emo¬ 
tional, and plays the game like Magic Johnson." Wilson never had a chance to 
fulfill his dreams. 

In the decade since his death, Wilson's tragic story has become increas¬ 
ingly commonplace. As described by Jerry Buckner in this month's Religious 
Broadcasting, Wilson was a member of "an endangered species" — the Ameri¬ 
can black male. 

According to Buckner, in the four years following Wilson's death, more 
than 30,000 black males were murdered. In fact, as journalist Bill Moyers noted 
in the January 8 edition of Parade Magazine, black youths are six times more 
likely to be murdered than their white peers. And more than 90 percent of 
young African-American victims are killed by other black youths, says Buckner. 

For every Ben Wilson who loses his life, our society potentially fails to feel 
the effect of the next Benjamin Carson, Colin Powell, Clarence Thomas, Howard 
O. Jones, Ben Kinchlow, Alvin Slaughter, or Andre Dawson. 

Many urban black communities have had to contend with gang-spon¬ 
sored crime for two generations. Help is needed and religious broadcasters 
can provide it through ethnic-based programming, special community out-
reaches, or cross-cultural cooperation. 

Can the outlook for Black America — especially its male population — 
improve? Buckner believes it's possible. So does Pastor James Manning of 
Bethelite Community Church, who has a vision of 50,000 righteous men living 
in Harlem. Again in Parade Magazine, Moyer cited how African-American 
churches in Boston are offering "dynamic Bible classes that motivate [imper¬ 
iled kids] in new directions." 

There is indeed hope. It's just a matter of stopping the statistics. 
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THE THIRTEENTH ANNUAL NATIONAL CHRISTIAN PRAYER BREAKFAST 
Building Bridges In The Middle East and "Pray for the Peace of Jerusalem" -Psalm 122:6 

also 
To express our unconditional love for God's ancient people. 

The World's Foremost 'Prophetic Expression' of religious leadership attesting to the 
trustworthiness of the Word of God. 

Participate in 'Prayer for the Peace of Jerusalem'"They that love her shall prosper." 
-Psalm 122:6 

Hon. Don Sundquist Dr. Brandt 
Gustavson 

Hon. Avi 
Granot 

Hon. Dan Quayle 
Ed McAteer 

Hon. Uzi Baram Dr. Elwood 
McQuaid 

Magnificent Program • Outstanding Speakers • Religious/Patriotic Music 

HONORED GUESTS - NAZI HOLOCAUST SURVIVORS 

RECEPTION IN 
MAGNOLIA ROOM 
Sunday, Feb. 12th, 

6 p.m. for 
Breakfast Participants 

Famous Opryland Hotel 

Opkxmnd Hotel 
0. 

The Governor's Ballroom 
2800 Opryland Drive • Nashville, TN 
Monday, February 13, 1995 • 7:00 a.m. 

For Reservations/Adv anee Tickets 

RELIGIOUS ROUNDTABLE 
P. O. Box 11467 • Memphis, Tennessee 38111 

Phone (901) 458-3795 685-6542 
If Available, Tickets May Be Purchased At Door, 

Morning of Breakfast, 
HOWEVER, Seating is Limited To 1200 Attendee# 

First Come, First Served Basis 



is lo ke praised. 
Psalm 113:3 

Hrom ike rising of ike sun 

lo ike place wnere il sels. 

Jluach morning the 
Word of God grows 
stronger reaching, 
teaching, ministering to 
more than a 1,000,000 
people in New Mexico 
and neighboring 
Colorado. KCHF-TV, 
Channel 11, is proud of 
its record of achieve¬ 
ment as the first VHF 
Christian television sta¬ 
tion in New Mexico and 
the nation. In an elec¬ 
tronic age, the old words 
of wisdom and faith are 
carried on the wings of a 
new power. The power 
to convey images of how 
God works and the 
power to visit the faith¬ 
ful in their own homes. 
It is our ministry - a 
ministry with an even 
greater vision of the 
Lord’s tomorrow. 

When the sun rises 
again, KCHF-TV, 
Channel 11 and KDAZ 
Radio, AM 730 will be 
there to carry the 
word... 

For Program 
Information and Rates, 
Contact: 
SON Broadcasting 
Network (SBN) 
P. O. Box 4338, 
Albuquerque, NM 87109 
Advertising 
(505) 345-1991 
Santa Fe Office 
(505) 473-1111 

ÜHr f Annette Garcia, 
Administrative Assistant 

Belarmino (Blackie) 
Gonzales, President 

i 



ANYTIME 
you turn on the 
TV you can see 
violence, 
death and 
destruction. 
And that’s just 
the music videos. 
Wouldn’t you rather offer your viewers an alternative? Like music videos from Christian artists. With Christian values. 

Now you can, with Z Music Television, the world’s only 24-hour contemporary Christian video network. Z Music is the new generation 

of Christian programming that reaches the loyal 12-49 demographic with fun, upbeat music television for the entire family. 

It's available to broadcast stations in half hour or hour blocks beamed 24 hours a day on Galaxy 1R Transponder 6. 

With Z, you get music videos without all the negative influences. So call Z Music at (615) 871-7858. 

MUSIC 
61994 Z Music, Inc. A GAYLORD ENTERTAINMENT COMPANY TELEVISION 

Z Music welcomes NRB ’95 to our Nashville home! Watch us on Channel 24 in the Opryland Hotel. 


