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Z Music Television is the world's only 24-hour contemporary Christian music

video network featuring all styles of music videos including adult contemporary, rock,
rap, and country, all with positive values. For more information on how Z Music /
Television can be your local media partner or for advertising sales information / ﬁ,
please call 615-871-7858. '

M U S 1 C
TO GET Z MUSIC TELEVISION ON YOUR CABLE SYSTEM TELEVISION
CALL YOUR CABLE OPERATOR AND ASK FOR IT. AGALAnD AT AL COMPRNY



Growth Guaranteed!

(OR YOUR MONEY BACK)

26 minutes of daily radio unlike anything ynu'\'(' ever heard.

7
ROYAL MEDIA

agency
1-800-671-6606
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Outhound Telemarketing
Christian Fund-Raising Experts.
ls your ministry maximizing your

bottom line? Generating bottom line net

income with Christian communicators is how
InfoGision has become the undisputed Christian

“InfoCision was instrumental in
making the Christian Coalition
one of the fastest growing
Christian non-profit organizations
in the country. Thank you for
your fine work and dedication

in the battle to bring America
back to God.”

The Christian Coalition
Pat Robertson
President
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%- l@f Gold Medal Award Winner—Recognizing the highest quolity telemarketing organization in America.
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fund-raising
leader. InfoGision—
the right decision for
outhound telemarkefing
sucess! Let us demonstrate
why InfoGsion is the
unchallenged leader in
(Christian fund raising.

CALL (216) 668-1400 TODAY.

And talk to Tim Twardowski,
Executive Vice President,
Marketing, to get your free
subscription o TeleFunding...
The fund-raising industry’s best
resource for developing successful =
outhound telemarketing programs that will

increase your battom line.

INFOCISION MANAGEMENT

INFOrmation/deCISION Management
325 Springside Drive, Akron, Ohio 44333 (216) 668-1400
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A New Brand
of Inspirational
Television

by David Cerulio

The Inspirational Network
(INSP) has a new ground-
breaking variety show, a new
alternative revenue stream,
and a few announcements
to make regarding the future
of Christian television and

INSP’s role.

Life After Television

by Marissa Hallare-
Leinart

A former television news

anchor shares her struggle to
answer the question: Is there

life after television?

Z

The Project for
American Renewal
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The Project for American Renewal
by Sen. Dan Coats

12

Bringing Good News to Light
by Bill Orsetti

Creative lighting is more than setting up an instrument and
throwing a switch. CBN’s lighting director explains the ABCs
of technique and texture in this informational piece.
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Pastoring Via
Cable

by David C.
Hammerle

A small cable tele-
cast may be just
what your church
needs to make
inroads into your
community. Find out
how one church is
using communica-
tions technology.

One senator from Indiana has a collection of 19 bills

that may change the face of the country, families,

and government.

Mark and Kathy Show.

Transforming the Trade: Tomorrow's Television
Religious Broadcasting’s annual television issue is packed
with television features: major announcements by an indus-
try leader, community pastoring through cable, creative and
meaningful lighting, and learning about life after television.
Also included is an important informational spotlight on leg-
islation by Sen. Dan Coats (R-Ind.). On the cover: Mark Lowry,
co-host of INSP’s ground-breaking new variety program, The
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' BECIWING. WA THE WORD

he recent national elections

showed once again that
Americans want to return to
the traditional values that
made America a great nation.
Issues of family, faith and free-
dom cannot be ignored.

Dick Bott, President
Bott Radio Network

Media pundits say “talk radio” was a major factor
in informing, motivating and activating voters
this year.

Clearly, it is true that talk radio is a powerful medi-
um! But, talk is cheap without a solid
Biblical foundation.

President Abraham Lincoln said, “But for
the Bible we could not know right from wrong. All
things most desirable for man’s welfare ... are to be
found portrayed in it.”

ACCOUNTABILITY e

TALK is cheap!

That’s why Bott Radio Network features the
preaching and teaching of God’s Word as our
first priority. We also serve our audience with
news, issues and current events from a Biblical
world view. But our goal is to help people grow in
the Lord, and then to apply their Christian faith
to their daily lives ... as well as to their own com-
munity service.

At Bott Radio Network, we
believe that knowing God’s Word,
and then applying it to our lives,
as well as to the issues of our day,
is the only way to effect real
change ... in the hearts and the
lives of people in America ...
as well as the rest of our world.

SERVICE

MINISTRY e

S INTEGRITY o
s - |
i (4 A Service of
] 1
v ¢ BOTT RADIO NETWORK
o STRENGTH »

KCCV-AM + KCCV-FM <« KAYX-FM KSIV-AM WCRV-AM
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KQCV-AM KNTL-FM .
Oklahoma City Oklahoma City

WFCV-AM
Ft. Wayne

KCIV-FM
Fresno/Modesto



SieNING ON

First Broadcast
Message Via an Angel

”An angel of the Lord appeared to them, and the
glory of the Lord shone around them, and they were ter-
rified. But the angel said to them, ‘Do not be afraid. I
bring you good news of great joy that will be for all the
people.” Suddenly a great company of the heavenly host

Bob Straton is
X . A J chairman of National
appeared with the angel, praising God and saying, ‘Glory  Religious Broadcasters

to God in the highest, and on earth peace to men on and senior vice
whom his favor rests” [Luke 2:9-10,13). president of Walter

. . Bennett Communica-
On that first Christmas, God sent an angel to broad- tions in Fort Washing-

cast the good news of Jesus’ birth, not to influential busi- 5, pa.

ness people or important political leaders, but to shep-

herds in the fields tending their sheep. The angel’s message was powerful in
its simplicity — “I bring you good news of great joy” — and those who heard
the message responded. God’s Son had been born in a stable in Bethlehem,
and through His birth, death, and resurrection, the world would be changed
forever.

The angel’s message from that first Christmas is as important and true
today as it was that night in Bethlehem. We may have new and ever-expand-
ing technologies which enable us to reach people hundreds and sometimes
thousands of miles from us, but the Good News hasn’t changed in nearly 2000
years.

As we celebrate our Savior’s birth this Christmas season, perhaps we should
reflect on our personal ministry. Have we lost sight of what is really important
— the opportunity to broadcast the Good News, the gift of eternal life through
faith in Jesus Christ, to every man, woman, and child around the world?

I hope you will set aside some time this month to reflect on what you are
doing in your ministry and how you are doing it. Are you focusing on the
simple act of sharing the Gospel through your radio or television ministry, or
have you been caught up in the superfluousness of the world in which we
live? We are privileged to be in a position to share the Gospel not just with
people we meet face to face but with untold numbers we may never know
personally. We can make a difference — one person at a time. All we need to
do is keep our focus on Jesus Christ.

God bless you and your loved ones this holiday season, and may He also
bless our ministries as we rebroadcast the first, simple Christmas message of
God's angel.
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RADIO PROGRAMMING, THERE'S ONE THING
EVEN RUSH CAN'T TALK ABOUT.

YOUR MINISTRY.

No one understands your ministry There’s just
better than KMC Media. )

When you partner with KMC, you're Ly octmpanson
joining forces with a staff of committed when it comes to
Christians who relate to your mission. strateg'uing
You’ll get a proven resource that generates X
strong radio results for ministries just like producing, and
yours—time and time again. placing great radio

We’ll help you deliver your powerful -
message to listeners when they want it. Ina P gr.an.lm!ng
format they can relate to. And we’ll match for ministries
your unique ministry with our extensive like yours.

knowledge of the marketplace to pinpoint a
target audience for your program.

We’re doing just that for ministries as
diverse as The Urban Alternative, Winning
Walk, Love Worth Finding, and The
Salvation Army. And their audiences are
responding . . . with exciting results.

To reach your listeners with the
right message, KMC is ready to help you
strategize your radio program in terms
of content, length, and fundraising

KMC
MEDIA

INCORPORATED

Call for our radio reel

1-800-825-MEDIA

Or contact us via E-mail:
dclark@kma.com

approaches. Or, if you’re already on the
air, we can analyze your program and
repackage it for greater production value
and fundraising pull.

From scriptwriting to final mixing,
we’ll handle all of your production needs.
And when you need media planning and
placement service, no one knows the
Christian stations in America better
than KMC.

So whether you’re launching into
radio or looking to ramp up your broadcast
results, call KMC Media. The pros who
know religious broadcasting. And just put
Rush on hold.

To find out what has
Rush tongue-tied, call
1-800-825-MEDIA, 4K
and we’ll send
you a copy of our
Iatest radio reel!

RBC1295

700 Coit Central Tower ¢ 12001 North Central Expressway  Dallas, TX 75243-3734 « Phone: 214-383-7000 * Fax: 214-383-7001



TuNING IN

Regional Updates

he autumn season is probably the heaviest time of
year of activity for National Religious Broadcasters (NRB).
Even with the intensity of the national convention prepa-
ration the fall vies for first place in pressure to produce.

Regional chapter meetings have been completed and
each conclave has been successful. The chapters are on
the move. The NRB Southwestern Regional is always the p, £ grandt
first meeting, with Bob Lepine as chair. This year’s pro-  Gustavson is president
gram in Dallas was good with the annual auction, fine of National Religious
sponsorship, and good attendance. e

. publisher of Religious

NRB chairman Bob Straton and I attended the NRB Broadcasting,
Western Regional in Costa Mesa, Calif. Chaired by Mike
Trout, a highlight at this year’s meeting was film critic Michael Medved, who
spoke and showed his video revealing the prevailing antagonism toward reli-
gion by many Hollywood producers. The auction produced good financial
participation and Dennis Worden, the new chair, said a good percentage of
the proceeds were earmarked for the NRB Al Sanders Scholarship Fund.

Straton attended the NRB Southeastern Regional in Asheville, N.C. Straton
said the meeting was another well-attended event with a special visit to the
Billy Graham center, called the Cove.

While Straton was at the Southeast convention, I attended the Fellowship
of Christian Broadcasters meeting in Budapest, Hungary. Nearly 100 partici-
pants from 19 countries attended. It is so outstanding to see mass media de-
veloping for Christ in eastern European countries. Representatives were there
from Hungary, Slovakia, and Poland, just to mention a few. Harvey Thomas
from England is the chair. Budapest is one of the most beautiful cities ['ve ever
visited, so it was a joy to tour with Christian friends. )

Luis Vazquez said the NRB Hispanic-Caribbean meeting in Ponce, Puerto
Rico, was good. They face challenges in participation, but interest is building
in this unique chapter.

Members of the NRB Eastern Regional Chapter once again met in their
favorite place — Sandy Cove in North East, Md. — as they have for the past
eight years. It was one of the best attended chapter meetings. Dave Virkler
received the well-deserved Percy Award.

The last chapter meeting of the season was the NRB Midwestern Regional
at Marantha on Lake Michigan. This chapter has been revived in attendance
and spirit under the leadership of chair John Maddex.

In late October, [ attended the COICOM conference in Mexico. This is the
South American counterpart to NRB with which we have a strong fraternal
relationship. What began on a small scale a few years ago has grown to over
800 participants at their annual meeting. Pray for Raul Justiniano and his lead-
ership team as they guide this vital ministry.

The world need is in the heart of God. So not only are we concerned by
our U.S. needs, but we lift our eyes to see the enormous pull of the world.
We’ll please God if we have a heart for our brothers and sisters who minister

around the world. Let’s pray for each other.
/&‘a\
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Now There's An Innovative, Free,
No-Risk Way To Generate Revenue
With

INSP-Direct introduces a broad range
of product concepts packaged to

"N 7 Y ' generate revenue for you! With
| | ‘ INSP-Direct's revolutionary concept,
q ) ’ gveryone wins:

D [ R E C T Your viewers receive inspirational,
{ ; lifestyle-enhancing products! You
- receive new revenue streams

designed to fit seamlessly into your
station's format!

Here's how it works:

First, we've cut costs by developing
proprietary products. This means
lower overhead, better values, and
more revenue for you.

Second, we've packaged these products
specifically for the religious stations in
every format possible. You just select
the format that meets your needs:

* Short-form commercials (spots)

* Long-form commercials
(infomercials)

» Entertaining program with revenue-
generating spots

* Spokesperson for guest appearances
on your flagship programs

» Aftermarket support and materials

We've made it as easy as possible:
It's all produced to exacting standards and ready to ship. We
provide the tape, the talent, and fullfillment. All you provide
is airtime. We even pay for the stamp to mail your checks.

It's another innovative solution from the INSP family of companies.
The people with cutting edge solutions for today's inspirational market.

To find out more,
and begin developing new sources of revenue for you,
call Larry Sims today at 800-725-4677.

INSP-Direct, Inc. « 9700 Southern Pine Blvd. ¢ Charlotte, NC 28273



Media Mergers Spark Petitions for
Social Contracts

Controversies concerning pro-
posed mergers among broadcast net-
works, movie studios, and other
mass-media companies are nothing
new. But a novel twist in the process
for obtaining Federal Communica-
tions Commission (FCC) approval of
Westinghouse’s acquisition of CBS
and Disney’s purchase of ABC could
affect many broadcasters beyond the
parties involved in these transactions.

When the $18.5 billion ABC deal
and $5.4 billion CBS transaction were
first announced last summer, they
attracted considerable attention be-
cause of the perceived power that the
new combinations would wield in the
marketplace. Since then, the two pro-
posed mergers have stayed in the
spotlight in part because of an un-
usual procedural strategy employed
by opponents of the deals. This strat-
egy has stirred up arguments among
FCC members and Capitol Hill law-
makers and led to some sharp criti-
cism of chairman Reed Hundt’s per-
ceived role in the matter.

The opponent of the two deals
has sought to use the agency’s
merger review process to advance
their goal of improving children’s
television programming. In Septem-
ber, these parties — a coalition of
children’s television advocates and
other public interest groups — peti-
tioned the commission to reject the
proposed acquisitions unless West-
inghouse and Disney entered into
broad “social contracts” that would
require the new network owners to
air at least three hours of educational
children’s programming per week on
the CBS and ABC schedules.

Westinghouse declined to for-
mally sign such a social contract, but
it unilaterally announced its intention
to increase CBS’ educational pro-
gramming for children to three hours
weekly by 1997. As a result, the
children’s advocates withdrew their
opposition to the merger. In contrast,
Disney so far has flatly refused to
make any promises regarding future

10 Religious Broadcasting / December 1995

ABC children’s programming.

Political Firestorm

These developments outraged
some members of Congress and the
FCC. Critics said the children’s ad-
vocates were making improper use
of the merger review process to in-
fluence a pending rulemaking on
kidvid programming. They also
noted the social contract concept mir-
rored ideas put forth repeatedly by
Hundt in speeches delivered
throughout the spring and summer
of 1995.

Commissioner James Quello
called the Westinghouse agreement
“highly suspect because it follows
closely on the heels of an unprec-
edented, relentless public relations
campaign by the chairman of the FCC
to impose specific, quantitative pro-
gramming requirements on broad-
casters.” He urged broadcasters not
to “sell out the First Amendment”
and expressed doubt about voting to
approve “any agreement that effec-
tively functions to censor a broadcast
licensee’s programming.”

From Capitol Hill, House Tele-
communications Subcommittee chair
Jack Fields (R-Texas) sent a letter to
Hundt expressing concern about the
“terrible potential precedent” that
might be set if such agreements were
used in place of rulemaking proceed-
ings to establish broad public policy
goals. Fields also cautioned against
allowing agency review of proposed
acquisitions to become “an opportu-
nity for greenmail and legalized ex-
tortion.” Senate Commerce Commit-
tee chair Larry Pressler (R-S.D.) sent
Hundt questions specifically de-
signed to determine whether the
chairman or his staff advised the
children’s advocates on how to chal-
lenge the mergers or played any role
in negotiating with Westinghouse.

Hundt has said that he was not
involved in Westinghouse’s decision
to increase children’s programming
hours. As for the general matter of

WasHINGTON WATCH

BY RICHARD WILEY

Richard E. Wiley is a
former chairman of
the Federal Communi-
cations Commission
and is general counsel
for National Religious
Broadcasters. He was
assisted in the
preparation of this
article by Rosemary
Harold. Wiley’s firm
represents CBS in the
matter dicsussed in
this article.

opponents asking for content conces-
sions during FCC reviews of pro-
posed acquisitions, Hundt pointed
out to commitments that applicants
have made in the past, such as open-
ing additional news bureaus.

Kidvid Debate

The government’s role in setting
“kidvid” standards has long been a
contentious issue among policymak-
ers. Even after passage of the
Children’s Television Act of 1990,
advocates remain dissatisfied with
the quality and quantity of children’s
programs on the air.

This perceived failure has been
attributed to the commission’s imple-
menting regulations, and thus has
prompted the FCC to consider tight-
ening those rules. Currently, no spe-
cific time obligation exists (although
television stations must air some
“regularly scheduled” standard-
length shows) and programs qualify
for kidvid credit if they present any
“pro-social” message.

Earlier this year, the agency
called for comment on various pos-
sible revisions, including establish-
ment of specific hour requirements
and a stricter standard for what quali-
fies as a “core” educational children’s
program. Hundt has embraced the
idea of setting some sort of minimum

Continued on page 46
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New
rand

Inspirational
Television

INSP }. Ry

THE INSPIRATIONAL NETWORK as The Inspirational Network, Homecast, or as individuals, we Have.dedicatéd

~ - our lives h this generation with the Gospel through the media.” -~ Dayid Cerullo, )

president and ecutive officer of INSP LA 5 ‘
! as

&
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by David Cerullo

N THE NEXT FEW YEARS,

we will witness the dawn of a

new era in communication that

will eclipse all the technological
advances that previously have
shaped society. Simply put, every-
thing in television, radio, and the
media is about to change!

With such sweeping transfor-
mations looming before us, the
temptation is to react with fear or
uncertainty. But we at The Inspira-
tional Network (INSP) believe that
this will be an era of unparalleled
opportunity for Christians in the
media. New resources will open
doors never before imagined for the
Gospel.

All the awe-inspiring techno-
logical changes before us will not
change the basic needs of the hu-
man heart. The challenge, as Jesus
taught, is to be as “wise as serpents
and innocent as doves,” prayerfully
and strategically using the tools we
are given. Indeed, this new era will
force those of us in Christian media
to re-evaluate what we do and how
we do it.

For five years, we at INSP have
been seeking God in developing a
strategy. From the beginning, our
goal has been to help usher in a
new era of evangelism and bring a
new strength to the body of Christ.
That burden is greater now more

Jubilaté "94 averaged
a 1.5 Nielsen rating
in our cable universe, an
audience that exceeded
that of almost every other
cable network.

than ever. We believe God has
answered our prayers and given us
a five-part strategy that can make a
difference in the world.

This new strategy involves: 1)
Developing new models on which to
base our growth and operation; 2)
Taking full advantage of all technolo-
gies; 3) Creating new types of pro-
gramming to attract audiences and
help shape and influence people’s

Left. The Inspirational Network, based in Charlotte, N.C,, is poised for growth with
a five-part far-reaching strategy.

Above. Louise Mandrell performs on Cheyenne Country, INSP's Positive Country

music program.

aqoag udy/oipns sialbny

values, beliefs, and relationships to
God, their families, and their fellow
man; 4) Developing new revenue
streams that help us and other min-
istries; and 5) Forming alliances
among Christian broadcasters and
others with compatible goals.

1. New Models

The way we approach our work
is shaped in large part by the mod-
els upon which we pattern our
lives. While we should appreciate
the men and women who, in the
past, have toiled in the media and
worked diligently to reach our
world with the Gospel, | believe
God is about to do something new
in Christian broadcasting.

I sense in my heart that time is
short and that a new chapter is
about to be written. Though the
details are not crystal clear, I do
know that this is not time for busi-
ness as usual. This is a time to take
action, and seize the initiative.
Something new must happen.

The facts are somewhat contra-
dictory. On one hand, millions of
people confess a Christian faith, a
belief in God, a basic biblical values
system, and a desire for wholesome
television. Yet the media increasing-
ly is dominated by immoral or even
amoral programming. What is more
disturbing is that even Christians
watch these programs. Unfortu-
nately, as a rule, they are not watch-
ing Christian TV.

Following traditional religious
program models is becoming more
difficult. The market penetration
for Christian programs is often im-
measurably low, as new stations
and networks enter the market-
place and crowd us out of the
mainstream. Cable operators and
others want to box us in, thereby
limiting our impact. Christian
broadcasters are stereotyped, cari-
catured, and deemed irrelevant by
media elites.

I thank God for the impact tra-
ditional Christian television has
had, and do not want to imply that
I reject it. [ am thrilled when people
watch these programs, are touched
by the Holy Spirit, and give their
hearts to the Lord. These programs
will always have a place on our net-
work.

However, those coming to

Continued on page 1 4
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A NEW BRAND . . .
Continued from page 13

Christ in this manner are dwarfed
in number compared to those who
watch and are influenced by non-
Christian television. The wide avail-
ability of remote control devices
gives viewers the power to make
instantaneous programming deci-
sions. If viewers, whether Christian
or non-Christian, do not like your
look or your message, they do not
hesitate to click you out.

To reach people, we must have
compelling, entertaining, and
engaging programs that can gain
and hold audience attention, touch
their hearts, and allow them to see
their need for salvation.

Today’s techniques must give
way to tomorrow’s technology.
Today many Christian television
and radio stations sell time and ask
viewers for donations. We need to
turn to models based on sponsor-
ship, advertising, fee-based interac-
tive services, and other sources. This
will mean completely re-thinking

Kathy Troccoli and Mark Lowry have fun with Fred Travalena
onThe Mark & Kathy Show, INSP's ground-breaking variety
program.

our structures, staffing, and strate-
gies, creating new program models
to present a biblical worldview.

In the future, Christian televi-
sion must not be seen as a vehicle
for one organization or individual.
At INSP, we have no flagship pro-
gram, and do no network fund rais-
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ing. Moreover, we are not personali-
ty-based. We believe that Christian
television must move to this model.
Our goal is to touch the lives of
people and respond to the market-
place with market-sensitive products
and programs which positively in-
fluence and shape a person’s values,
beliefs, behaviors, and relationships
to his God, family, and fellow man.

2. New Media

While retaining our position in
the present delivery systems, we
must simultaneously expand our
use of the emerging technologies.
Though technology and software
applications may titillate the senses
and generate revenue, they will not
fill the need of the human heart.
That is why we are dedicated to
secure a strong place for the Gospel
in the superhighway of the future,
believing that it will create expand-
ed opportunities to reach people.

INSP is developing a broad
level of inspirational programs,
products, and resources for interac-
tive technologies. Working in con-
junction with other programmers,
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producers, and creative artists, we
are now developing children’s pro-
grams, educational products, music
and concert specials, teaching and
ministry series, films, teen pro-
grams, and much more.

This challenge is probably
unprecedented in the history of

Christian communications. But it is
a challenge we believe we are called
to undertake. We believe everyone
in Christian television today must
join us in taking up this challenge.

Christian broadcasters must
realize the importance of these new
technologies. During the next few
years, the impact of present distrib-
ution systems (e.g., broadcast and
cable television) will radically
diminish.

By the year 2000, video services
by telephone companies will be
fully deployed (while cable compa-
nies simultaneously roll out their
own telephone services). True DBS
is now available while millions of
households have access to the
Internet. To reach the viewers of the
future we must think in bigger
terms, and find ways of using all
these technologies.

Independent experts project
that digital compression will be
fully deployed by mid-1997. Com-
bined with re-builds and roll-outs of
new systems, there will be an explo-
sion of new channel capacity. One
of the key components of our strate-

The attractive southwestern set of Cheyenne Country is
designed to engage the attention of country-oriented chan-
nel surfers.

gy is laying the groundwork to
launch additional program services
in the next 5 years, including a full-
time network devoted exclusively
to preaching and teaching.

Christians cannot afford to let
the information superhighway pass
us by. The interactive broadband
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network will be upon us before we
know it, and we have a relatively
small window of opportunity to
position ourselves. The key to mak-
ing an impact will be creative,
Spirit-inspired programming.

We have been working with a
number of ministries and program
suppliers in providing programming
for telephone companies and others
as they roll out their video services.
Rather than trying to control content,
our goal is to be an aggregator, help-
ing package and distribute programs
for ministries, programmers, broad-
casters, and others.

We are staffing our company
with experts to take advantage of
these new technologies, and, as an
aggregator, we want to help others
make the most of this new era.
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3. New Types of
Programming

In this new era of unparalleled
consumer choice, convenience, cost,
and control, viewers increasingly
will value content, not the delivery
system(s). Indeed, the prominent
personality of the interactive media

Lee Greenwood performs on The
Mark & Kathy Show. In addition to
music, the Saturday evening program
features comedy, variety, and audi-
ence interaction.

of tomorrow will be software. Pro-
gramming will drive demand, and
demand will build customer usage.

We are putting our resources
into developing inspirational enter-
tainment programs and specials that
have superior production values, are
highly entertaining, appeal to a
broad audience, and maintain strong
biblical or value-based themes.

Our specials have included
Night of Joy from Walt Disney World
(the largest production in Disney’s
history); Show Up! featuring John P.
Kee; Cheyenne Country Live with
Bruce Carroll; The Cathedrals 30th
Annual Reunion Concert; the True
Love Waits National Celebration with
Youth For Christ and the Southern
Baptist Sunday School Board; the
Southern Gospel Music Guild’s
Hearts Aflame Awards; and The
Concert of the Age with Phillips,
Craig & Dean.

One of our showpiece events is
Bill & Gloria Gaither’s annual
Jubilaté New Year’s Eve concert,
which we have televised since 1993.
Perhaps more than any other pro-

Continued on pageTG

THE ONLY DUPLICATING SERVICE

THAT
LETTERS

When it comes to duplicating, nobody has higher

standards than the entertainment industry. Which

OMES

is why, for over 10 years, some of the biggest names in the
business have turned to OPD‘;:,.We know how important it is

to provide consistent quality, from first dub to last. And

how helpful it can be to provide a full range of
services. At OPDS, we can take your
project from start to finish
From duplication with

macrovision to specialized
package design to cus

tomized printing to mailing

WiTH THESE
F RECOMMENDATION.

anywhere in the country. Our top-of-the-line equipment
lets us produce quality duplicates, including JVC-licensed
VHS, D2, Digital BetaCam, BetaCam SP, S-VHS, 8 mm, 1", 2"
and 3/4" quickly and on time. And you can rest assured
each duplicate is perfect because we spot check it for
audio, video and tape stock quality before it is shipped
out. So give us a call. You'll find for full service quality

duplicating, nobody can copy us.

.
AGAYLORD ENTERTAINMENT COMPANY
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gram, Jubilaté demonstrates the
validity of our concept. Jubilaté ‘94
averaged a 1.5 Nielsen rating in our
cable universe, an audience that
exceeded that of almost every other
cable network. These ratings prove
that people will indeed watch
Christian television in large num-
bers — if they are given a high-
quality program.

Our weekly schedule has been
exploding with new, innovative pro-
gram concepts. We recently conclud-
ed a long-term agreement for the
pioneering music program CCM-TV,
to air exclusively on INSP.

Other programs include Chey-
enne Country with Steve Gatlin

(voted the top Positive Country pro-
gram by the International Country
Gospel Music Association); Family
Cinema with Grant Goodeve; In The
House, a contemporary urban pro-
gram hosted by Mike-E; and Heart of

Today’s techniques
must give way to
tomorrow's technology.

Courage, hosted by Alex Trebek and
featuring inspiring true-life stories.
We are very excited about our
brand new music-variety program,
The Mark & Kathy Show (see below).
This ground-breaking show has
broad audience appeal and enter-
tains while it inspires. The response

of audiences and performers to this
program has been electric. The
audience for the initial programs
has equaled or exceeded ratings for
such networks as A&E, fX, MTV,
and Discovery!

In this new mix, we remain
committed to ministry. Our goal is
to provide a package for ministry
programs and build larger audi-
ences for all of our programmers.

4. Alternative Revenue
Streams

This new era requires innova-
tion and creativity, particularly in
the area of financing. It is becoming
more difficult to raise money with
traditional models. Today, most
Christian broadcasters still finance
operations by fairly standard for-

Variety: The Spice of Programming

To attract the sizeable audiences necessary to
impact the world and interest the major advertis-
ers and sponsors necessary to fund innovative
programs, breakthrough concepts must be devel-
oped.

INSP’s most innovative approach to date is its
new hour-long music/variety program, The Mark &
Kathy Show, which stars come-

Greenwood, the Imperials, the Gaither Vocal
Band., Billy Davis Jr., and many others.

Programs are taped before a live studio audi-
ence at INSP’s $12 milion production complex in
Charlotte, N.C.

"From the reaction of our audiences, we
believe that ‘Mark & Kathy’ has given us a model

that really works,” enthuses Mills.

dian and personality Mark
Lowry and recording artist
Kathy Troccoli. This program is
blazing new trails — and taking
major risks.

Executive producer and
INSP programming vice presi-
dent Ossie Mils explains the
concept for the program.
"People told us that they want-
ed wholesome, entertaining
programming which upholds
biblical values and celebrates
the Christian worldview.

"But they were tired (of)
being told how to live. They
wanted programs that showed
people living balanced lives

& “People laughed. clapped their
hands, had a great time, and
generdlly fell in love with the
hosts and the format. They left
- wanting more.

“There was a buzz through-
out Charlotte,” continues Mills.
"People talked about ‘Mark &
Kathy’ on the radio, in banks, in
stores, and in churches of every
denomination. We believe that
this program has the potential
literally to sweep the nation and
set a new standard in entertain-
ment programming that is gen-
uinely inspirational in nature.”

The program airs at 10 p.m.
(EST) on Saturday as part of

)
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with vitality, joy, and fulfilment.
‘Mark & Kathy’ is one of our first
aftempts at creating a new
kind of programming model. So far we believe it
is @ major success!” beams Mills.

The program showcases comedy, music, skits,
variety, and audience interaction performed by
the hosts along with guests that include Kim Fields,
Clifton Davis, Fred Travalena, Yolanda Adams, Lee
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Kathy Troccoli and Mark Lowry

INSP’s “Saturday-Nite TV: Inspiring
Family Entertainment,” which
also includes the Positive Coun-
try program Cheyenne Country, Family Cinema
with Grant Goodeve, and CCM-TV's weekend edi-
tion. In addition, the program is also seen on
dozens of religious stations throughout the country.
— John Roos, vice president

of marketing for INSP




mulas: selling time to paid pro-
grammers, producing flagship
shows, mailing appeal letters, offer-
ing gift premiums, hosting viewer
banquets, launching telemarketing
campaigns, and so forth.

Many in Christian broadcasting
are weary with these formulas.
Many have told me in confidence
that they wish they could start over
again and not be bound to these
techniques. | know that the public is
increasingly hostile and cynical
toward this stigmatized format. We
believe it is critical that we develop
new revenue streams which can free
us from the bondage of these for-
mulas, and allow us to fund new
program development.

We have attempted to address
this issue by creating a subsidiary
company that focuses on creating
new revenue streams. Through
INSP-Direct, we have launched a
new multi-dimensional direct-mar-
keting venture featuring a wide
variety of proprietary consumer
products, turn-key packaging and
promotion resources, and an exclu-
sive roster of personalities.

Success in the evolving commu-
nications landscape requires flexibil-
ity, market sensitivity, the develop-
ment of quality products with
strong appeal to targeted markets,
and a commitment to market these
products through every media
means possible.

We are developing not only the
products but also the resources to
package and market these products.
This package includes a wide range
of natural by-products from our
teleproductions capabilities such as
video and audio tapes. However, we
have now branched out into new ter-
ritory with products that include
diet, exercise, health, and beauty aids
being packaged under our trade-
marked “Accent Life” brand.

One of the things we are most
excited about is that we have pack-
aged these materials to provide a
new stream for Christian ministries
— all at no cost or obligation (see
page 19).

In addition, our production
subsidiary, MediaComm, has be-
come one of the Southeast’s leading
teleproduction resources, providing
digital graphic animation and state-
of-the-art facilities for such clients as
Paramount, CNN, Road to Olympic
Gold for Jefferson-Pilot, Race Day for

World Sports, The Nashville Net-
work, Raycom, the NBA’s Charlotte
Hornets, the Carolina Panthers of
the NFL, First Union Bank, Nations-
Bank, Southern Bell, Flagstar, and
PPBS.

We believe it is critical that
Christian broadcasters set standards
which demonstrate not only our
professionalism, but also our com-
mitment to quality. MediaComm is
demonstrating this commitment.

5. The Need for Alliances
One of the greatest challenges

facing Christian broadcasters today
is our need to form alliances. In the
business world, major mergers and
acquisitions seemingly take place
every week. Telephone, cable, and
commercial broadcast companies
are forming alliances and mergers.

The need has never been
greater for Christians to work to-
gether. Convergence, alliances, uni-
ty, synergy and strategic relation-
ships must become our motto.

This plea is not new. In fact, the

Continued on page 18
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preamble of the National Religious
Broadcasters constitution states the
need to band “together for the sake
of the strength which comes from
numbers united in a common
cause.” We need to find more ways
to combine resources and work
together to reach an economic criti-
cal mass, thinking outside the tradi-
tional envelope.

INSP is actively developing
such alliances. Our broadcast syndi-
cation group works with more than
40 Christian television stations, pro-
viding free programs, promotional
materials, and sales resources. We
are expanding this relationship,
helping stations reach people in
their markets while expanding the
viewer base for our original pro-
grams.

In addition to the relationship
with CCM Communications, INSP
has produced programs in conjunc-
tion with Star Song Communica-
tions, Zomba Records, Youth for
Christ, and many others. But this
just scratches the surface. We all
need to do much more!

Fulfilling the Vision

I believe passionately in the
need for Christian television.
Unfortunately, I also believe we
have allowed the world to squeeze
us into its own mold and put us
into the box it has designed. And
we Christian broadcasters are not
mnocent, as we have limited our
impact and narrowly defined what
kinds of programs we can produce.

The challenge before us is to
use all the resources God has given
us, to be “wise as serpents and
innocent as doves.” As a company,
we are willing to create new busi-
nesses, form alliances, and take
risks where necessary that will help
us achieve these goals. In short, we
want to do what is necessary to
make a difference in the world.

It is for this reason that, after
many months of prayer, research,
and study, we have decided to
change the name of our company.

With amazement, we found
that the vast majority of non-Christ-
ians — and Christians — resist and
even detest the concept of Christian

television, called by whatever name.
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INSP's standard of excellence is enhanced by state-of-the-art facilities.

The Inspirational Network, or even
INSP, was simply a negative to too
many people. Prejudices and biases
were surprisingly strong.

The Apostle Paul wrote, “How
can they believe in the one of whom
they have not heard?” (Romans
10:14). We have rephrased that
question to more directly apply the
challenge to Christian television:
How will people hear of Him, if
they will not watch?

After many months of
prayer, research, and study,
we have decided to change
the name of our company . . .
Our new corporate identity
will be based on the word
“Homecast.”

During 1996, we will be
announcing various name changes.
Our new corporate identity will be
based on the word “Homecast.”

We adopted this name after
research and reviews of thousands
of alternatives. Homecast says what
we want to be: It is high-tech and
high-touch, it allows us to entertain
and inspire, it is broad enough to
encompass our vision while remain-

ing consistent with the Gospel, and
it tells who we are targeting: the
homes of America and the world.

This represents no change in
our corporate direction or commit-
ment. It simply allows us to accom-
plish our goals and broaden our
market impact.

One of my favorite pictures of
Jesus is in His role as fisher of men.
Throughout His ministry, Jesus
spoke in terms people understood
and went to the places they lived
and worked. He reached out to tax
collectors, Samaritans, centurions,
and people throughout society.

Our task as Christian broadcast-
ers is not merely to produce pro-
grams with which we are comfort-
able. We need to reach people
where they are — in their homes —
and communicate the timeless truth
of the Gospel in formats they will
watch.

Several months ago, I heard an
analogy that summarizes my bur-
den. Someone said that Christian
television has largely abandoned
the role Jesus gave us: to be fishers
of men. Instead, we have primarily
been keepers of the aquarium. This
somewhat tongue-in-cheek analogy
makes a valid point that deserves
reflection.

While we have concentrated on
traditional teaching and preaching




models, there are untold millions
we are not reaching, who are not
part of our culture, and who do not
relate to our packages and pro-
grams.

This is a picture that has be-
come abundantly clear for me in
recent months. We have talked with
Christian and non-Christian con-
sumers and met with producers,
writers, agencies, corporate heads,
and Christian business leaders. We
have discovered that there are liter-
ally thousands of influential people
who share our burden.

However, we need to come
together, put aside differences, fund
new programming ventures, devel-

op new businesses, and find the
maximum way to impact the world
with the Gospel.

I believe that this is one way we
can fulfill the Great Commission in
our lifetime. We want to be fishers
of men. Whether as The Inspira-
tional Network, Homecast, or as
individuals, we have dedicated our
lives to reach this generation with
the Gospel through the media. This
is our desire, our goal, our pledge,
and our quest.

David Cerullo is president and chief
executive officer of The Inspiration-
al Network, Inc., based in Char-
lotte, N.C.

INSP-Direct: Revenue for You

Competing for the hearts and minds of television viewers while
being free from the limitations imposed by traditional fund raising
requires new sources of revenue. To raise this kind of money,
broadcasters need strategies and resources that complement
their vision yet avoid the distractions that often become drains on
time and energy.

INSP-Direct was established to help fuffill this objective, not only
for INSP, but also for other Christian broadcasters.

Under the direction of vice president Larry Sims, INSP-Direct has
developed products and presentations with specific sensitivity to
Christians. Sims expounds, “Our ‘Accent Life’ brand provides a
well-balanced package with products for spirit, soul, and body.
‘Accent Life’ focuses on communicating a proper lifestyle as well
as providing clear direction in daily life using biblical principles.
These products benefit viewers while enabling them to contribute
to the work of ministry outreach.”

Stations can participate in these revenue-generating pro-
grams without incuring any costs. *"We can make this offer be-
cause we have developed proprietary products and packaged
them so everybody can win,” explains Sims. “Having our own
products means we have lower costs resulfing in less overhead,
better values, and more profit to be shared. In fact, stations are
usually pleasantly surprised (by) how much they receive from
each order.

“Stations can select the resources that best fit their stations
and market. Our personalities and products are designed for the
context of local flagship programs and provide on-going. self-
renewing revenue streams for religious broadcasters. Stafions also
have the option of qiring spots or program-length infomercials and
sharing in the revenue generated. All of these materials are sup-
plied free of charge by INSP-Direct.”

Personalities include writer and speaker Neil Eskelen, publisher
and author Michael Pink, and nutrition expert Cheryl Townsley.

“We have tried to make this as easy and effective as possible,
meeting the needs of stations and their viewers,” says Sims.
“Stations across the country are already participating and we
expect this number to multiply throughout 1996.”

— John Roos, vice president of marketing for INSP

“Dr. John C. Willke is well estab-
ished as the pro-life issues expert
throughout Chrtistian radio

in America.

Dr. Willke's LIFE ISSUES

daily five minute broadcast
remains even more important
than ever before in keeping our
listeners informed about all
pro-life groups. We highly
recommend it.”

Dick Bott,
Bott Broadcasting Co.

LIFE

ISSUES..

with JOHN C. WILLKE, M.D.

The nation’s No. 1 five-minute
daily commentary with the
same message you've counted
on since 1984.

LIFE ISSUES
INSTITUTE. INC

SERVING THE EDUCATIONAL NEEDS OF THE PRO-LIFE MOVEMENT

1721 W. Galbraith Rd., Cincinnati, OH 45239
Phone (513) 729-3600 ¢ FAX (513) 729-3636

For a free audition tape contact:
Ambassador Advertising Agency f a
515 East Commonwealth Avenue

Fullerton, California 92632
(714) 738-1501
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by Bill Orsetti

FEW YEARS AGO,
prior to its first broad-
cast, a new Christian
television station sent
three technicians to
Christian Broadcasting Network
(CBN, based in Virginia Beach, Va.)
to glean information about televi-
sion lighting. Our guests would
observe the daily lighting process,
which included a backstage view of
a taping of The 700 Club followed by
a second day of hands-on training.
The moming of their arrival we
were busy preparing for a music
guest and I had briefly forgotten
about our visitors. When the final
lighting check was complete, }
walked toward our control room
only to pass three men in suits with
the eyes of deer caught in head-
lights. I immediately guessed who
they were. Following introductions,
[ asked about their curious expres-
sions. After a brief moment one
spoke up, “Our station manager
said that The 700 Club was lit with
only a few lights.”
God has gifted CBN with two
10,000-square-foot studios. Each stu-
dio has 12 battens controlled via a
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J.R. Clancy winch system with a full
complement of lighting fixtures.
Instruments will drift between stu-
dios based upon production needs
but average 300 to 400 fixtures on
most days.

At the time of the men’s visit,
The 700 Club involved 150 or so in-
struments focused on five sets. Why
so many lights? If lighting for the
television camera is merely illumina-

Using a leko with
an iris rids you of
color temperature hassles
normally encountered
with a non-tungsten
followspot.

tion then you need to buy only one
large source instrument per set,
plant it squarely out front of the set,
and plug it in. But illumination is not
the only criteria in lighting design.
While it would be impossible in
this brief forum to explain lighting
design from A to Z, let’s start with a
few basics that will instead get us
from A to F. For those beyond the

subject matter here, thank you for
your patience.

Attraction

As the year 2000 approaches,
producers are searching for new,
innovative ways to reach people
with the Gospel. Each age demo-
graphic requires a different lure. In
this age of quick change we want
people as they channel surf to see
our product and stay with us.

If the set and lighting design do
not attract the viewer, the message
will probably not be heard because
the channel has already been
changed. Developing a distinctive
package aids in reaching the right
people. Your talent need the sup-
port of a visual foundation to
launch their platform of ideas and
the viewer needs a comfortable
place to visit.

Blackwrap and Spots

Even talking heads deserve
visual interest. Take the time to
decor (texture) elements of the set,
including the walls. Blackwrap, a
matte black aluminum foil available
from Rosco, Lee, and Great Ameri-
can Market, among others, is a re-
usable medium that allows you to
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ABOVE. Blackwrap is a great masking medium that can be used in some cases fo eliminate unwanted

spill by clothespinning it to the barn doors.

LEFT. CBN's state-of-the-art studios feature hundreds of lights. Instruments will drift between studios
based upon production needs but average 300 to 400 fixtures on most days.

CBN lighting director Bill Orsetti adjusts a diffusion gel.

create highlights and shadows in a
nor-linear format if you desire.
Limited only by your creativity,
Blackwrap is also a great masking
medium that can be used in some
cases to eliminate unwanted spill by
clothespinning it to the barn doors.
It also works great as a gobo donut
in lekos and is much cheaper than
the commercially available stock.

Black photographic masking
tape can be used on the barn doors
of fresnels to create pattern. A three-
quarter inch tape stock works well
for most applications. It is opaque
and easy to use, with better brands
holding on hot barn doors longer
and retaining their holding strength
without requiring a blow torch to
remove.
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Ellipsoidal reflector spotlights
(lekos) are another great source of
breakup; 6-inch-by-9-inch lekos
with a pattern and diffused focus
can make a nice textured wall, and
when used in quantity give a nice
base for a textured cyclorama as
well. Lekos are beginning to be
used in greater quantities in televi-
sion. While the beam is not as flat as
a fresnel, the long, controlled, bright
throw of light from a long focal
length leko can’t be beat.

Lekos are available in a number
of sizes and wattage. E.-T.C. (Elec-
tronic Theatre Controls) has a line
called Source Four. These instru-
ments have a special lamp that is
575 watts and has the light output
of a 1000-watt FEL lamp. The fix-
tures also have a front barrel that
rotates so you can avoid most key-
stoning of patterns. Using glass
reflectors, most of their heat is port-
ed out the back end, allowing your
patterns to work for a lifetime
before meeting an untimely demise.

Color
Use color at your own risk. If
it’s used well, color can be a tremen-

Continued on page 22
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dous drawing card to a viewer.
Dependent upon how much color
already exists in the set, careful use
of color can enhance the set and cre-
ate a variety of moods.

Diffusion

The host of your broadcast
needs to know that you care how
he looks and you are not really a
sadistic maniac bent on using all
1.21 gigawatts of studio power on
his face alone. Many talent-hosts
that are part of National Religious
Broadcasters are busy people, with
schedules that aren’t fit for people
half their age.

Sitting down tired in front of a
camera with 150 or more foot-can-
dles coming from a pinpoint of light
is hard on the eyes. In a studio, you
can add diffusion to the key source
with a Lee 250 half-white diffusion
or one of your choice. The diffusion
lowers the heat coming from the
lamp and spreads the light source.

Screens will also help, but cut
only luminance. They do not soften
the beam as diffusion allows. If your
video operator screams for more
level, you may have to exchange the
2K for a 5K fresnel and rehang the
instrument accordingly. Additionally,
it helps to light the area of studio
directly behind the key light to a
minimal amount so talent are not
trying to see in the dark while
squinting at a bright light source.

Some talent have deep set eyes.
Lower the key light on a hanger or
light stick to achieve the proper
angle to light the face. This will
sometimes work against you as the
light is more fully in the face and
the talent may squint more. With
any luck, the diffused source will
help you out. The key is to try to
not give talent any bare glass from
an instrument.

When working with a woman
or senior talent, keep one word in
mind: soft. Try to use as many indi-
rect light sources as you have avail-
able and can get away with using.
The difficulty in using softlights is
their inherent lack of control. Flags,
blackwrap, egg crates, and forms of
opaque media can help you to mold
the light output as needed.

Another soft source CBN has
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TOP. A set shows the striking highlights and shadows made possible through the
use of Blackwrap.

BOTTOM. Effects from the black masking tape texture method are limited only by the
lighting technician’s creativity. This effect was achieved by CBN lighting director Fred

House.

used with success are 4-foot-by-8-
foot sheets of white foamcore, hung
in the location of traditional soft-
lights, horizontally mounted, and
dropped in on chain to the correct
height. Light is bounced into the
foamcore as fill at the proper angle
from the rear of the set.

This gives some great special
benefits by providing a large source
that wraps around objects much
better than traditional softlights and
going easier on the eyes of the tal-

ent. Controlling the upstage spill is
easy if you use a duvetyne teaser as
a large flag. For long-range applica-
tions, milk plexiglas is better as
there is little or no discoloration
with age. Foamcore tends to slowly
warm up with a few years of use.
Softlights used from below the
talent and shot upward at 45 or so
degrees can be very useful but are
not without pitfalls. If your talent
like to gesture, there is a risk of
shadowing themselves and produc-
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ing video that resembles a gangster
film from the ‘40s. Levels of these
instruments need to be ridden con-
stantly as talent does sometimes
bobble in the chair. Overall, if your
talent is content, it will read that
way to the viewer.

Estate Lighting

Whether the talent sits, stands,
walks, or kneels, it makes a differ-
ence to the lighting of a set. Some
sets are lit as “noon day in the mar-
ketplace.” When lighting covers all
the real estate of a set, talent can go
anywhere at any time and do what-
ever. Visually, this can be fairly flat.

Light channels for walks so you
can keep a modeled look to the set
without washing out all the hard
work of the decor and texture. Foll-
owspots that have been a haven of
rest for music specials can be dupli-
cated for a smaller application by
using a leko with handles attached
for operation. Using a leko with an
iris rids you of color temperature
hassles normally encountered with a
non-tungsten followspot.

Future Frontiers

Since CBN has changed to chip
cameras, our light levels have
dropped to half of former days. We
are now averaging 60 to 70 foot-can-
dles. The talent like the lower light
levels and the electronic enhance-
ments of the latest camera technolo-
gy- Our main challenge now is to
keep the color temperature as close
to 3200 Kelvin as possible.

By using smaller, fewer, and
downlamped fixtures, along with
unconventional light sources, de-
signers are developing a whole new
world for lighting design in the era
of the chip camera, creating a whole
new frontier for exploration and
discovery.

Legendary British theatrical
lighting designer Richard Pilbrow
said, “Lighting is a creative process,
not a technical one . . . Most bad
lighting comes from the fact that
people don’t understand that.” May
the Creator give you creative light-
ing ideas and designs that will draw
those who do not know Him into
the saving relationship He desires.

Bill Orsetti is lighting director for
Christian Broadcasting Network,
based in Virginia Beach, Va.

We are Berkey Brendel Sheline. Ministry development
specialists. We help ministries grow. But we have our limits.
Because we live and work by a code. The code is very simple.

It's two words.

The

two

most difficult,

most powerful,

most riveting,

most compelling,

most infuriating,

most under-used,

most fragile,

most hopeful

words

in all of

fundraising:

Be

honest.

&
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BERKEY BRENDEL SHELINE
900 Mull Avenue ¢ Akron, Ohio 44313 « 216.867.5224
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Lite After

Television

I had grown to expect — even
rely on — the constant pressure heaped
on a television news reporter/anchor.

Marissa Hallare-Leinart and her husband, Bill,
display the Emmy Award she won for her
"Stranger Danger” series at the 1993 awards ceremony.

by Marissa Hallare-Leinart

COULD FEEL THE STEADY
increase of sweat as | heard the
director’s voice in my ear mon-
itor. “Marissa, we're still not
getting a video signal,” he said
casually. “You’re our lead story, so
be ready no matter what happens.”

“Think about what to say,” |
tried to tell myself. But my mind
filled with images of the hundreds
of times I'd heard those panic-
inspiring words over the past 20
years.

“Ten seconds.” The director’s
words left my knees weak, my
mind blank, and my heart beating
ten times its usual pace. “You're a
professional,” | reminded myself.
“Oh, dear Lord, get me through
this!” I prayed. And He did.

The director said go and the
right words somehow fell from my
mouth.

Crying for Help

Looking back, I realize I had
grown to expect — even rely on —
the constant pressure heaped on a
television news reporter/anchor. If [
didn’t feel the pressure, I didn’t
think I was doing my job. I eventu-
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Of her previous vocation as television news reporter/anchor at KPHO-TV/Phoenix,
Marissa Hallare-Leinart says, “If | didn’t feel the pressure, | didn't think | was doing

my job.”

ally started to believe that without a
deadline to meet, I wasn’t doing
anything worthwhile. Many would
say to me, “That’s no way to live.”
But it was the only way I knew
how to live.

In attempts to somehow man-
age to still be a good Christian, 1
attended weekly Bible studies.
Unless, of course, | had a hard day
at work.

As those hard days came more




frequently, so did the number of
days I got home from work with
swollen eyes from crying in my car.
The discontent, fear, and anxiety
eventually left my heart empty and
my body numb.

During one crying spree on the
trip home, 1 started wondering what
would happen if my car accidentally
veered off and fell from the freeway.
I grasped the steering wheel until
my knuckles were white. “God can
get me through this,” I reminded
myself in desperation.

“How can I be thinking such
morbid thoughts,” I sobbed into my
husband’s shoulder at home.
“What right do they have to force
me to always look for the bad in
everyone and completely ignore the
good? Why has yelling become the
only way anyone in the news busi-
ness can ever be heard? Why is gos-
siping so rampant — and why does
it seem like backstabbing is the
main hobby of nearly everyone |
work with?”

My husband quietly rubbed
my back and stroked my hair as [
continued my tirade. “Oh sure, it’s
easy to look good and sound great.
But whatever happened to being
real? Why can’t [ just be myself? I'll
tell you why! I'd get stepped on,
abused, and mistreated. I'm not
mean enough for this business. |
wish [ could learn to defend myself
better. Maybe I should start blam-
ing others for my actions like every-
one else does. That’s how they
manage to stay afloat. I'm just
treading water, and I feel like I'm
about to go down for the last time.”

“Do you want to be like them?”
my husband asked. His strong, gen-
tle voice helped calm me. “I think |
have to,” | answered and silently
resolved to work harder to try to
conform to management’s blood-
and-guts kind of thinking. I didn’t
want to. But I felt it was necessary.

Realizing the Need

Over the next several months, I
knocked on doors asking mourning
families how they felt about losing
their loved one to a drive-by shoot-
ing or a murder. I took advantage
of a child’s willingness to talk to the
press to hype my story. I learned to
pose a question just right to incite a
few tears so it would add to my
story and tug at viewers’ heart-
strings.

I lied to people when I assured
them our cameras were off when
they were really on. I defended the
media when [ knew very well we
were at fault. | was rude to victims
and their families as | ran atter
them and jammed a microphone
into their faces for a comment.

The more | hassled people —
the more intrusive, aggressive, and
loud I got — the better I did my
job. Or so I thought.

“Not only am | working for an organi-
zation filled with people who love the
Lord, I'm also able to use the talents
the Lord has given me to glorify Him.”
— Marissa Hallare-Leinart

But I was weary. A war raged
within me. I ran to my heavenly
Father for help, often finding my-
self unable to feel His comfort.
Thinking the answer was to spend
more time reading God’s Word, |
tried to sneak in a Scripture or two
during bathroom breaks. But my
mind was always elsewhere and
hardly ever at ease.

With Satan’s presence growing
ever stronger in my newsroom, |
felt like | was always rurning. I felt
trapped in a deep, dark hole. The
longer 1 stayed, the faster I was
sinking. I knew I had to leave a
business 1'd loved since [ was 11
years old, when I started in radio in
Chicago. But the broadcasting
industry radically changed in those
20 years. It was time to move on.

Confirming the Decision

The Lord was patiently waiting
for me when I finally left broadcast

news. A few days before my deci-
sion, I interviewed a pastor in a
small mining community where
he’d lost his home to a flood. As he
shared his heartwarming story, I
asked, “How did you know God
was speaking to you?” The pastor
answered, “You won't have to ask.
You'll just know.” Tears flowed as
the Lord spoke to me through this
man. Four days later, | submitted
my resignation.

My last story was a follow-up
on a triple murder in Phoenix. For
the first time, I felt relaxed as 1
talked to neighbors. I wasn’t my
usual reporter self. I was quick to
listen to neighbors before bombard-
ing them with questions. I even
took the time to have a pleasant
conversation with a man and kind-
ly asked him if I could pick a rose
petal from his garden.

As | smelled its fragrance, I felt
God'’s presence. At that point, [
knew I had clearly made the right
decision.

Happy Endings

It’s been ten months since I left.
I thought I’d miss hearing my name
announced, seeing myself on the
air, or being recognized. But I
haven't. It isn’t that I regret being in
the television business. Those tough
experiences helped build my char-
acter and faith in the Lord. As my
faith grew, so did my identity in
Christ. But I don’t need to turn on
the tube or acquire a glamorous job
title to remind me of my worth to
God.

Three weeks after my depar-
ture, the Lord opened a huge win-
dow of opportunity too good to be
true. He allowed me to join the
media relations team of a Christian-
motivated relief and development
organization, Food for the Hungry,
based in Scottsdale, Ariz.

Not only am I working for an
organization filled with people who
love the Lord, I'm also able to use
the talents the Lord has given me to
glorify Him. The trials I encoun-
tered in television have prepared
me for my new job and my new
boss — God Himself.

Marissa Hallare-Leinart works in
the U.S. media relations depart-
ment of Food for the Hungry, an
international relief organization
headquartered in Scottsdale, Ariz.
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astoring
ia Cable

1000 viewers.

by David C. Hammerle

€ARLY SEVEN YEARS
have passed since our
little country church
began its outreach
ministry on the access channel
of a local cable network.
Shortly aofter the telecasts
began, we conducted a survey
which indicated thot we were
ministering every week to
somewhere between 500 and

The feedback which we
have been receiving over
the years indicates that our
church has become a com-
munity church with pastors
and parishioners of various
denominations taking the
time to view our program.

The cable company
owner has noted that our
program has received the
greatest response of all of
his religious television pro-
gramming. This did not
simply happen because we
decided to use cable televi-
sion for an outreach. There
are many behind-the-scenes
activities which have con-
tributed to this success. Al-
low me to share some of
these activities and perhaps
inspire others to try this
kind of ministry.

From the Top

Becoming a community
church does not necessarily
mean that you are going to
expand the size of your con-
gregation. This did not hap-
pen for us. However, people
of many denominations

have been able to identify
with our ministry because
we do not present ourselves
as the only church in town.

In announcing the
schedule of our church ser-
vices, | make a point of
emphasizing that our invita-
tion is directed toward those
who do not have a church
home of their own. This
enables other pastors to feel
comfortable about our tele-
cast, secure that we are not
trying to proselytize.

My next purpose is to
encourage those who are a
part of a Christ-centered,
Bible-believing church to
support that church, emph-
asizing that their church
needs them and they need
their church. In a rural com-
munity setting, other pas-
tors need to feel that you are
supporting them, not com-
peting against them.

Many rural communi-
ties have a local association
of ministers or a ministeri-
um. Seriously consider be-
coming an active member of
that professional association.
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Community-wide programs
which are sponsored by the local
ministerium should be viewed as
opportunities for exposure for the
sake of your television ministry.

You need not seek a limelight
role in such programs, as it could
project the image of one who needs
to dominate. Your desire is to be
seen as a supporter of the commu-
nity, which in turn inspires the com-
munity to support your program —
not financially, but in viewership.

Regarding finances, do not ask
the public to send in financial sup-
port if you are in a rural setting.
Each church has its own budget to
meet. There is nothing more frus-
trating to a pastor who is struggling
to meet a budget than to learn that
some of his parishioners just sent
their offerings to the church down
the block.

Specifics

One of the things that makes
a small cable telecast so inviting is
the low cost that goes with it. In our

case, 30 minutes of air time costs a
mere $22. The camera is an invest-
ment of little more than $1100, but
wise shopping in your area may
produce one at less cost. We bor-
rowed a camera for several years.
Bulk prices of video tapes are also
usually quite reasonable.

Staffing costs can be cut or even
eliminated by permitting parish-
ioners to be your technical workers,
camera people, musicians, and
crew. This utilization of people
could go a long way toward win-
ning the support of your congrega-
tion and the personal enrichment of
each crew member. You may even
help someone solidify a career deci-
sion in broadcasting.

Programming Hints
The purpose of community

access programming is to enhance
the community. Increasing commu-
nity support can be accomplished
in several ways. Involving promi-
nent members of your community
who have earned respect for their

THE

The Bible contains the answers The

silent He has spoken to us from

Heaven Some of the things which he
said aboul man’s onigan, the purpose
and meaning of life, and what we can
expect beyond the grave are as follows
Origin

According to scripture here is how
the universe came sbout

“In the beginning God created the
heaven and the earth.  God said, ‘Let
there be light,' and there was light God
divided the lght from the darkness .he
called the light day and the darkness
he called night

** Let the waters under the heaven
be gathered 10gether 1nso one place. God
s2id, ‘and let the dry land appear’ And
1t was so  God called the dry land
earth and the waters he called the sea

Let the earth bring foeth fruit trees
vielding frunt after 1ts kind.” God sad
“Let the waters bring forth abundantly
Jet fowl fill the air and let the earth
bring forth living creatures after their
kind. caitle and creeping things and
beasts after their kind" And 1t was so

After everything was ready God
sad. ** “Let us make man in our own
image and Likeness, and let him have
dominion over the fish of the sea. over
the fowl of the air, and over cattle and

\\

N\

reason we can depend on it 1s because
it was given 1o us by the mspmnono[
God Holy men of God spoke
wmmuvrdbylhe“oly(‘hos( They
didn tsay, This is the way we
percerve it 10 be ', they said- *Thus
saith the Lord, or, Thelordswkc 1S W Vi 3
unio me, 2,
amphy ,knm'(lh elr ¢ |m|u s, nm
had beet That makes us sguficas
Th:nklnlrv God hasn t remained uwc |u k! Junk we may tv«ume x.t

created man in his own image, In the
tmage of God cressed he him, male
and female creaied he them  and God
saw everything that he had created,
and behold it was good™ (Genesis 1)

It sounds 10 me like we have some

truth here that 1s worth knowing We re
not an accdent n(mnm' We re lbt

us in hs 3 VETs own "VHA{( z\d kenwess

unk God never intended us 10 he
My seguficance, or personal worth
doesn't speing from the color of my
skin, from the size of my bank account,
fvmnunmmlvrmm from
the position 1 hoid 1n my company or
from the trophies [ have received My
worth springs from who 1 am, and
from the fact that God cremed me in
his own image and likeness and has 2
mission for me 1o fulfili in
this workd and in the world 1o come.
Scripture doesn't only tell us who
created man; it also teils us why he
crested him- “*Thou art worthy, 0
Lord, 10 recetve glory and honor and
power,” Revelation 4 11 says, “for thou
= hast created all things, and for thy
pleasure they are and were created
"'All things were created by him and
for him,” 30 says Colossians [ 16.
God had his own pleasure n mind
when he created the sun. moon and
stars He had his own pleasure in
mind when he created the fish of the
sea, fow} of the air, and beasts of the
field He also had his own pleasure in
mind when he creaied man
Just as an inventor draws
from the things he invents, God draws
pleasure from the things he has made
When God crested man he expecied
man 10 be a special source of enjoyment

“Our church supports a mailing ministry of quarterly tabloids and occasional
newsletters which are sent to most of the homes in our felevision viewing area.”

— Rev. David C. Hammerle

Christian testimonies in your pro-
gramming will help break down
walls of prejudice and build bridges
of familiarity. You might also invite
other pastors to take part on occa-
sion or choose a lay speaker from
another denomination.

Interview people in the com-
munity who have vibrant testi-
monies of experiences many com-
munity members have heard about.

The owner of
the cable station
worked with us by
inserting a flier
we designed into his
billing envelope.

The people who identify with these
individuals might see the program
in a different light.

There is nothing wrong with
sharing differences in denomina-
tional doctrines from time to time,
but the focus of your program
should center on the doctrines
which are most common to the
Bible-believing churches of your
community. Underscoring areas of
agreement will go much farther in
promoting unity than emphasizing
differences.

You will want to deal with top-
ics which address the needs of the
community, sending a two-fold
message to the viewers. There will
be the immediate message of the
topic as well as the idea that your
church understands where people
are coming from and cares about
the things which the community is
facing.

This will be even more mean-
ingful than the idea of an evangelist
or Christian counselor from a dis-
tant location who happens to touch
a particular need. The more person-
alized touch of the local church
dealing with local problems will
give viewers the confidence that
they have someone to whom they
can turn.

There are many pastors who
might not feel that they are free to
deal with some topics in the pulpit
setting. This is one area where your

Continued on page 28
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PASTORING VIA . .
Continued from page 27

community pastor role is played
out. Viewers can worship in the
comfort of their own denomination
and still find needs being met by
your ministry.

On one occasion, we shared a
series of messages dealing with the
problems facing the American
home. Using biblical principles and
underscoring alarming facts about
the American home, we attempted
to offer help to those facing prob-
lems of separation and divorce, sin-
gle parenting, communication
between spouses or parents and
children, and many other issues in
the American home.

After the first segment of the
series on marriage enrichment, a
woman at my bank left a message
on my answering machine. She had
forgotten to set her VCR and want-
ed a copy of that segment. [ was
later informed that one of the offi-
cers of the bank was facing a mari-

¢)

7
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tal breakup and this woman had
convinced him to come to me for
counseling. Neither of these people
were members of my church, but

In a rural
community setting,
other pastors need to feel
that you are supporting
them, not competing
against them.

they were active members of two
churches in two different denomi-
nations. Community pastoring was
at work.

Promotion

During our series on the Amer-
ican home, the owner of the cable
station worked with us by inserting
a flier we designed into his billing
envelope. The flier gave segment
titles and dates, giving the viewer
the message that we cared enough
to deal with the problems of life.

a e can locaté

realized was available.

YOURTOWER pAY YOU

Pnants, dxecute lease agreements, and
g€ your tower site to produce revenue that you never

Our church supports a mailing
ministry of quarterly tabloids and
occasional newsletters which are
sent to most of the homes in our
television viewing area. Some of
these advertisements focus on the
television programming as well as
the church activities. The tabloid
might even expand on topics which
have been discussed on the televi-
sion ministry.

In another promotion, our con-
gregation distributed pens which
advertised our cable programming.
One lady came back for more, not-
ing that the people requesting them
said they had their own churches
but watched the television program
as well.

People are searching for help.
You could provide an invaluable,
nonthreatening, and supportive ser-
vice to your community by becom-
ing a community cable pastor.

David C. Hammerle is pastor of
Hollentown Assembly of God in
Fallentimber, Pa.

Signal One manages and owns communication sites throughout
the USA and has a large customer base that includes BellSouth,
G_Q PageNet, PageMart, Federal Express, motorcarriers, and ot er
financially-sound users that can help you enhance your operations.
» ‘5{&?{;
Call Signal One today and let us demonstrate how we
can fill your tower site with tenants.

" Fax us your tow
that we may includ e tower dz
for our many customers ea

™

sicnaL one €)

bt “Orie;‘__&il:‘and Your
5700 Brainerd Road Signal Is On” ™"
Suite 407

Chattanooga, TN 37411 (423) 954-

G v ’ > “'.
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Event

anning The Most
Of Your Ye

lmp

ortant
ar?

Make The Premizere Choice!

Major events often demand the presence of a major personality. For these important occasions, turn to the source you can trust—

Premiere Speakers Bureau. We'l assist you in scheduling a noted speaker who will bring insight and inspiration to your event.

-
B

Mari:{n Quayle Dave Dr. John Trent Dr. EV. Hill Gary Collins
As a leading advocate of family val- “The major keague pitcher who lost Author of more than a dozen award The man Time Magazine hailed as Emmy Award winning actor and talk
ues, Mrs. Quayke is an ideal speaker his arm to cancer. He personi winning books on the family. He is “one of the most outstanding preach- show host. His active involvement with
for fundraising actividies. the theme * Out But Not Down.” one of the nations leading authorities ers in the United States.” His ability world hunger relief organizations have
on interpersonal relanonships 0 communicate inspires listeners eamed him the reputation of being a
everywhere! strong vice for fund-raising endeavors.

Le. Col. Oliver L. North Mary Ann Mobley Peter Marshall Art Linkletter Tom Landry
Former Reagan administration, mer Miss America. her greatest boast Author of the best-selling The Light A bestelling author, Kids Say The His stature in the cvaching profession
National Security Councl official. in Hollywood is that they (she and hus- and the Glory he aroculated the faith Darndest Things, an EMMY and (Dallas Cowbows) remains unsurpassed.
Author of band Gary Collins) have had dhe same and spiritual legacy of Americas GRAMMY award winning TV and His name is symonymous with innova-
‘Under Fire - An American Story. telephone number, the same house, and Founding Fathers. radio penonality. and a household tion, stability and excdlence both on
the same marriage for 28 vears. name for more than sixty vears. and off of the playing field.

Donna Douglas ( M{?«) Wehmeyer Smalley Dave Johnson Pat Williams
“Elly May” kl;gisfd\gy&w Amenicas only network reporter on Seen on mG:fn};ll\ rdc\'is?d program W“Mnk,kd!nun“hownd\c Professionally, he has few peers as
characeers who will never be forgotten. religious issues (World Neus Tonight with Frank and Kathy Lee Gifford, he decathlon bronze medal at the “super-manager  of the Orlando Magic.
Donna is a fine, Christian lady who is With Pecer Jermingy. is a leading authority on the family. Barcedona Summer Otympic Games. Privately, he shares his vision of life, lve
at home sharing her faith with others. and hope with his wife and their

18 children.

Abo Available...

o Former Vice-President, Dan Quayle o Bob Briner wa amime
Dawdng o Scott Baker o Willard Scote o BobMcEwen = Bob Wieland

s PEAKERS]

Joe Gibbs:

PO. Box 58067 ¢ Nashville, TN 37205 Tel. 615/377-5902  Fax: 615/373-0066



MERICA’S MOST AG-

gressive cultural diseases

— family breakdown;

decaying civic institu-
tions; and rising crime, addiction,
and illegitimacy — seem virtually
immune to politics, resisting $5.4
trillion in government spending
and turning generations of public
policy reformers into cynics and
pessimists.

Traditional Failings

On the left, the traditional
response has been cash transfers,
now discredited by a culture of
dependence. On the right, the hope
has been for a rising economy to lift
all boats. But Reagan-era prosperity
produced 18.4 million new jobs
without making a significant dent
in the underclass. Economic oppor-
tunity is an empty concept in
neighborhoods where 90 percent of
children lack a father, entry level
jobs are dismissed as “chump
change,” and young men (on good
evidence) don’t expect to live past
their 20th birthday.

Economic redistribution and
growth have both shown their lim-
its. “What is wanted,” argues social
commentator Irving Kristol, “is a
black John Wesley to do for the ‘un-
derclass’ what Wesley did for the
gin-ridden working class in 18th
century Britain. Reformation has to
be on the agenda, not just relief.” It
should be added that Wesleys are
needed for every race, because the
underclass problem does not dis-
criminate.

This theme was taken up by
President Clinton in a recent speech
to high school students in suburban
Virginia. “Don’t you believe,” he
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neighborhood in
America were in a
religious institution
on weekends — a
synagogue on Satur-
day, a church on Sun-
day, a mosque on Fri-
day — don’t you real-
ly believe that the
drug rate, the crime
rate, the violence rate,
the sense of self-de-
struction would go
way down and the
quality and character
of this country would
g0 way up?”

The Role
of Private
Organizations

It was a founding
principle of the mod-
ern, liberal state that
society must change
if we ever hope to
change individuals. It is the dawn-
ing truth of our time that this prin-
ciple is precisely backwards. Indi-
viduals must change if we ever
hope to change our society. Matters
of behavior and character have
assumed a central place in Ameri-
ca’s debate on social policy — the
value men and women place on life
and property, the commitment they
show to marriage, the sacrifices
they make for their children.

If, to confront urgent social
problems, reformation must be on
the agenda, the direct role of gov-
ernment is nonexistent. It can feed
the body but it cannot touch the
soul. That delicate work is per-
formed by a certain kind of private
institution and religious charity. By

Sen. Dan Coats (R-Ind.)

any objective measure, most private
and religious organizations are
more effective, efficient, and com-
passionate than government pro-
grams, for at least three reasons.

First, religious organizations
have the freedom to require
changed behavior in return for
help. Once criticized as paternalis-
tic, these groups assert the essential
connection between responsibility
and human dignity.

Second, their approach is per-
sonal rather than bureaucratic. The
literal meaning of compassion, as
historian Marvin Olasky points out,
is “suffering with.” These groups
understand that serving those in
need is not primarily a function of
professional background but of
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Co-Director, Empower America

The Project for
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U.S. Senator Dan Coats
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“The Project for American Renewal” legislative package is avail-
able from the office of Sen. Dan Coats (R-Ind }.

individual commitment.

Third, religious organizations
often provide an element of moral
challenge and spiritual renewal that
government programs cannot dup-
licate. Community activist Robert
Woodson Sr. observes, “People,
including me, would check out the
successful social programs — I'm
talking about the neighborhood-
based healers who manage to turn
people around — and we would
report on such things as size, fund-
ing, leadership, [and] technique.

“Only recently has it crystal-
lized for me,” continues Woodson,
“that the one thing virtually all
these programs had in common
was a leader with a strong element
of spirituality. We don’t yet have
the scales to weigh the ability
some people have to supply mean-
ing — to provide the spiritual ele-
ment I'm talking about. I don’t
know how the details might work
themselves out, but T know it
makes as much sense to empower
those who have the spiritual

“Don’t you believe that if every kid in every difficult
neighborhood in America were in a religious institution
on weekends — a synagogue on Saturday, a church
on Sunday, @ mosque on Friday — don't you really
believe that the drug rate, the crime rate, the violence
rate, the sense of self-destruction would go way down
and the quality and character of this country would go
way up?” — President Bill Clinton in a speech to high
school students in suburban Virginia

wherewithal to turn lives around
as to empower those whose only
qualification is credentials.”

Success vs. Social Policies

A vivid contrast between gov-
ernment and private approaches is
found in Washington, D.C., just
blocks from the Capitol. The Gospel
Mission, run buy the Rev. John
Woods, is a homeless shelter that
offers unconditional love but

Continued on page 32
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however, comes down to some-
thing simple: It does more than pro-
vide a meal and treat an addiction
— it offers spiritual renewal. One
addict who came to Woods after
failing in several government pro-
grams observes, “Those programs
generally take addictions from you,
but don’t place anything within

you. I needed a spiritual lifting.
People like Rev. Woods are like God
walking into your life. Not only am
I drug-free, but [also] more than
that, I can be a person again.”

The Gospel Mission has a 12-
month rehabilitation rate of 66 per-
cent, while a once-heralded govern-
ment program just three blocks

THE PROJECT . . .
Continued from page 31

accepts no excuses. Residents are
required to take random drug tests.
If they violate the rules, they are
told to leave the program.

The success of the mission,

“The Project for American Renewal”: A Summary

Fathering, Mentoring, and Family

(5.1201) The Kinship Care Act would create a
$30 million demonstration program for states using
adult relatives as the preferred placement option
for children separated from their parents.

(5.1202) The Role Model Academy Act would
establish an innovative residential academy for at-
risk youth, combining high academic standards
and job training with a focus on personal responsi-
bility and discipline.

(5.1203) The Character Development Act would
give school districts three-year demonstration grants
when they agree to work with community groups to
develop mentoring programs.

(5.1204) The Family Housing Act would set aside
16 percent of public housing units for families head-
ed by two individuals who are legally married.

(5.1205) The Mentor Schools Act would provide
grants of $1 milion to schoo! districts wanting to
develop and operate “same gender” schools;
would include one-to-one mentoring for students
with faculty and community volunteers.

(5.1206) The Adoption Assistance Act would
offer a $5000 refundable targeted tax credit for
adoption, available in full to families earning less
than $60,000 and in part to families earning
between $60,000 and $100,000.

(5.1207) The Family Reconciliation Act would
provide additional federal funding to states, under
the Family Preservation and Social Services Act, to
implement pre-divorce counseling and a waiting
period of at least 60 days in cases where children
under 12 are involved.

(5.1208) The Family Fairness Act would provide
a $1000 tax credit for married families who make at
least $8500 and receive the Earned Income Tax
Credit.

(5.1209) The Responsible Parenthood Act would
require that every federal dollar spent on family
planning be matched by another dollar spent on
abstinence education and adoption services.

Community Empowerment
(S5.1210) The Educdtional Choice and Equity Act
would authorize three-year demonstration grants for
100 school districts to provide school choice vouch-
ers to parents, enabling them to send their child to
the public or private school of their choice.
(5.1211) The Restitution and Responsibility Act
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would provide grants to states to enhance and
improve the ordering, collection, and enforcement
of restitution for victims of crime.

(5.1212) The Assets for Independence Act would
create a four-year, $100 milion demonstration pro-
gram to establish 50,000 Individual Development
Accounts (IDAs); these savings accounts, which
could be matched by public and private funds,
could be used for the purchase of a home, post-
secondary education, and the creation of a small
business.

(5.1213) The Urban Homestead Act would
require the Department of Housing and Urban
Development to transfer ownership of all unoccu-
pied single-family units of housing it owns to local
governments over the course of two years; those
local governments would then be required to offer
those properties for sale to local community devel-
opment corporations.

(S5.1214) The Maternity Shelter Act would provide
$50 million in vouchers which could be used by
women at private and religious maternity group
homes,

(5.1215) The Neighborhood Security Act would
provide grants to local community organizations
that are confronting crime in cooperation with the
police.

Effective Compassion

(5.1079) The Comprehensive Charity Reform Act
would provide a $500 poverty tax credit ($1000 for
married couples) for donations to charitable orga-
nizations; would also allow non-itemizing taxpayers
to deduct their charitable contributions.

(5.1216) The Compassion Credit Act would cre-
ate a $500 tax credit to taxpayers who provide
home care for individuals in need, including the
homeless, battered women, abused women with
children, hospice care patients including AIDS and
cancer victims, and unmarried pregnant women.

(5.1217) The Medical Volunteer Act would
extend federal tort claim coverage to any health
care professional who provides free medical ser-
vices to a medically underserved person.

(5.1218) The Community Partnership Act would
institute demonstration grants for programs to
matfch communities of faith with welfare recipients,
and to match communities of faith with non-violent
crminal offenders, as directed by the courts.



away rehabilitates less than 10 per-
cent of those it serves. The privately
run religious program achieves this
success while spending one-twenti-
eth of the money spent by the gov-
ernment program.

In a period of “compassion
fatigue” and frustration over coun-
terproductive social spending, insti-
tutions like the Gospel Mission,
multiplied around the country, are
a source of hope beyond anything
the government can offer. The mea-
sure of our compassion as a nation
is the manner in which we cele-
brate, accommodate, and promote
the work carried by private and
religious institutions and caring
individuals. They should be invited
to participate in the renewal of our
society.

The Pro ject

These themes provide the foun-
dation for “The Project for Ameri-
can Renewal,” a 19-piece policy ini-
tiative I have launched with Em-
power America co-director William
Bennett. Along with emphasizing
the primacy of private and religious
organizations in the provision of
social welfare, the project also ad-
dresses fathering, mentoring, and
family.

There is overwhelming empiri-
cal evidence linking broken homes
with social pathologies. Seventy
percent of prison inmates were
raised in single-parent households,
and the number of single-parent
families in a neighborhood is close-
ly associated with that communi-
ty’s violent crime rate. Nearly three-
fourths of children from single-par-
ent families will live in poverty, and
children from fatherless households
also are more likely to abuse drugs,
suffer physical and sexual abuse,
and do poorly in school.

Public policy can choose either
to respect the role of parents and
mentors, or to adopt an official neu-
trality that translates into the suffer-
ing of children. Taking the first
approach requires a serious
reordering of government priorities,
in at least two ways.

First, we should communicate
a clear, public preference for mar-
riage and family on matters such as
public housing, the tax code, family
planning, and divorce law. Reward-
ing intact families is not, as some
argue, a form of discrimination; it is

a form of self-preservation.

Second, in the absence of fath-
ers and families, children need more
than funding and programs, they
need mentors and examples. Pre-
cisely because we have a crisis in
fatherhood, we need to be creative
in providing children with models
of responsible male behavior.

“The Project for American
Renewal” also reaches one other
important level of American life
that lies between a distant govern-
ment and isolated individuals: the
community. When it is healthy, a
community includes strong neigh-
borhoods, successful businesses,
vital churches, effective schools,
and active voluntary organizations.

These institutions encourage
cooperation, build trust, and con-
front social problems before they
become large enough for politics or
the police. Local grassroots organi-
zations infuse a community with its
warmth, train its people to be good
citizens, and make its neighbor-
hoods seem smaller, more human,
and more manageable.

“The point of curbing govern-
ment,” says William Kristol, former
chief of staff to Vice President Dan
Quayle, “is not simply to curb it for
curbing’s sake (though there is mer-
it in that). The point is to enable the
strengthening of civic institutions,
the reinvigoration of institutions
from the family up through volun-
tary and civic and religious institu-
tions to communal institutions. We
must curb government and
strengthen civic institutions.”

Woodson makes the point that
every social problem is currently
being defeated somewhere by some
religious or community group. No
alternative approach to our cultural
crisis holds such promise, because
these institutions have resources
unavailable from government —
love, spiritual vitality, and true
compassion. It is time to publicly,
creatively, and actively take their
side in the struggle to recivilize
American society.

Sen. Dan Coats (R-Ind.) is the
author of “The Project for Ameri-
can Renewal,” a legislative package
designed to renew civil society. To
obtain a copy of the project, please
write to Sen. Coats at 404 Russell
Senate Office Building, Washington,
DC 20510

People Like

What
They’re
Hearing...

“l love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.”’ Angela Hicks; Edmond, OK

“...lcommend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life

Perspective.”  David Ingram; Ft. Smith, AR

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective” has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

Pro-Life Perspective
For more information please contact National Right to Life,

419 Seventh Street, N.W. Ste. 500, Washington D.C. 20004
(202) 626-8817
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TRADE TALK

AIRWAVE NEws

MINNEAPOLIS — Hour of Decision, Billy Graham's radio
program, celebrated its 45th anniversary last month. The
show is heard on 664 stations in the United States and
Canada and 366 stations in other countries.

GRAND RAPIDS, Mich. — Words of Hope marked 50 years
of broadcasting this year. The program is a ministry of
the Reformed Church in America.

WOOSTER, Ohio — The Airline Radio Show, a program
featuring leaders from entertainment, sports, politics, and
current events, debuted last month. Hosted by Bob
Gilligan, guests scheduled to appear on the 60-minute
public affairs show include songwriter Gorden Jensen,
recording artist Darlene Koldenhoven, and sportscaster
Curt Gowdy.

NASHVILLE, Tenn. — The Morningstar Radio Network
has added several new affiliates to its High Country for-
mat: WFOR-AM/Hattiesburg, Miss.; WSLV-AM/Ardmore,
Tenn.; WJWEF-AM/Columbus, Miss.; and WSHP-AM/
Shippensburg, Pa. The network’s Today’s Christian Mu-
sic format also picked up several stations: WA]JV-FM/Co-
lumbus, Miss.; KGBA-FM/E! Centro, Calif.; and WRSL-
AM/Stanford, Ky.

SAN LUIS OBISPO, Calif. — KLFF-FM/San Luis Obispo
signed on the air late September and carries The Word in
Music Satellite Network 24 hours a day. KLFF is a non-
commercial station supported financially by listener con-
tributions, churches, organizations, and local businesses.

TIRANA, Albania — Mission Possible and the Christian
Broadcasting Network (CBN) will be blanketing Albania
with several Christian television specials, slated for Christ-
mas and Easter. For the first time, Christian-theme pro-
grams will be produced using Albanian actors portraying
current events in that country.

LONG ISLAND, N.Y. — Living Communications has sold
WLIX-AM/Long Island to Long Island Multimedia, pend-
ing Federal Communications Commission approval. Af-
ter 16 years as Long Island’s Christian radio station, WLIX
changed its call letters to WLUX and now broadcasts an
MOR/Standards music format. Most of the WLIX staff
members continue in their positions at the new station.

NEW YORK — In October, WWDJ-AM/New York
changed its format from contemporary Christian music
to feature songs of praise and celebration, an energetic
blend of worship music with a gospel content and urban
flavor. WWDJ, a Salem Communications-owned station,
also airs preaching and teaching programs.

ST. PAUL, Minn. — KWIM-FM/Window Rock, Ariz.;
WBHW-FM/Loogootee, Ind.; and KCFA-FM/Arnold, Ca-
lif., have joined the SkyLight Satellite Network.

MARSHALL, Ark. — The Federal Communications Com-
mission has approved the purchase of KCGS-AM/Marshall
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Media critic Michael Medved
[right) poses with his Golden
Eagle Award alongside Western
National Religious Broadcasters
president Mike Trout. The
chapter presented Medved
with the award, for his
contributions to traditional
values in the secular media,
during its annual meeting last
summer in Costa Mesa, Calif.

by Ragland Broadcasting Corporation, which is owned
by Roy C. Ragland and his wife. KCGS continues its pre-
vious southern gospel format.

TUSTIN, Calif. — After three years of being heard weekly
on KWVE-FM/San Clemente, Hope for Today is now broad-
cast daily on a national satellite network. David Hocking
is program host.

AWARDS

ARLINGTON, Va. — WAVA-FM/Arlington received the
1995 Virginia Media Award from the American Cancer
Society. The award is in recognition of the station’s ef-
forts to inform the public about cancer with its extensive
coverage on breast cancer during Janet Parshall’s America
and a public service campaign.

OKLAHOMA CITY — Oklahoma City Christian radio
stations KQCV-AM, KNTL-FM, and KOKF-FM were
awarded the 1995 Gabriel Award for Broadcasting because
of their coverage of and community outreach after the
bombing of the Alfred Murrah federal building. This is
KOKF’s third Gabriel.

Music NoTtes

CAMARILLO, Calif. — Ed Atsinger, chairman of the
National Religious Broadcasters Music License Commit-
tee (NRBMLC), reported in early October that the com-
mittee had recently met with ASCAP (American Society
of Composers, Authors, and Publishers) to begin nego-
tiations for the five-year license period beginning Janu-
ary 1, 1996 through December 31, 2000. “This is a critical
transition time in radio music li-
censing,” said Atsinger. “If ra-
dio doesn’t get a fair deal this
time, we never will.”

News Bites

CINCINNATI — Paragon Adver-
tising, Inc., celebrated its 20th
anniversary last month. John
Pierce founded the agency and
is now its president. Paragon is
a full-service advertising agency

John Pierce




for Christian broadcasters, including Word of Prophecy,
its first client.

SAN JUAN, Puerto Rico — Calvary Evangelistic Mission
celebrated its 40th year of incorporation along with the
Bible Correspondence School of the Caribbean in Sep-
tember.

ATLANTA — The Christian Research Report, a weekly pub-
lication targeting contemporary Christian radio, hosted
its first seminar focusing exclusively on the AC Christian
radio format in October. Sixty AC Christian programmers
from across the nation and Canada attended the event.

PEOPLE

SEATTLE — Richard Germaine
has been appointed general man-
ager of Seattle stations KCMS-
FM and KCIS-AM. Germaine,
who worked at the stations in the
1970s, comes from an extensive
communications background in-
cluding advertising, radio, tele-
vision, film, audience and mar-
ket research, and professional
consultation.

Richard Germaine

ATLANTA — The leadership and congregation of First
Baptist Church of Atlanta endorsed the pastoral and
preaching ministry of Charles Stanley during a church
conference in October. Anna Stanley, the pastor’s wife of
40 years, refiled for divorce last March. Charles Stanley,
who continues to pursue reconciliation with his wife, vol-
untarily relinquished administrative responsibilities to a
seven-member committee, which continues its temporary
oversight of the church until determining the appropri-
ate time to return all duties to him.

NASHVILLE, Tenn. — The ForeFront Communications
Group has promoted several employees: Greg Ham from
vice president to senior vice president and Doug Mann
from director of artist development to the new position
of vice president/general manager. The group has also
hired several new employees: Mark Adkison as national
promotions manager, Gael Van Sant as promotions coor-
dinator, Paula Wright as creative service manager, and
Sharon-Lee Holcomb as receptionist.

MINNEAPOLIS — Jim Glo-
gowski has been promoted from
general manager of Children’s
Broadcasting Corporation (CBC)
outlet KTEK-AM/Houston to vice
president of operations for all
CBC-owned and -operated radio
stations. CBC primarily devel-
ops, produces, broadcasts, and
distributes radio programming
for children age 12 and under.

Jim Glogowski

TRADE TALK

FALLS CHURCH, Va. — Mark Ward Sr., former editor of
The Directory of Religious Media, has been appointed di-
rector of communications for WFAX-AM/Falls Church.
Trina Williams, formerly producer and newscaster at
WOL-AM/WMM]J-FM/Washington, D.C., is now director
of public service for the station.

DENVER — Payton Dunham is the new national media
director for DC/LA Ministries, part of the Youth for Christ
family. Dunham moves from KNTL-FM/KQCV-AM/QOkla-
homa City, where he was promotions and production
manager.

NASHVILLE, Tenn. — EMI Mu-
sic has announced the appoint-
ments of Billy Ray Hearn to
chairman and CEO of EMI Chris-
tian Music Group and Jeff
Moseley to CEO of Star Song
Communications. Previously,
Hearn was co-chairman of EMI
and CEO of The Sparrow Cor-
poration and Moseley was Star
Song’s executive vice president.
Stan Moser now has an exclusive
long-term consulting and busi-
ness development role with EMI.
Moser formerly was Star Song’s
CEO.

PuBLISHING PRINTS

VENTURA, Calif. — Gospel
Light and Regal Books is offer-
ing a special Advent package fea-
turing Jack Hayford’s book The
Mary Miracle and accompanying
CD. The CD contains excerpts
from the book of 30 Christmas
reflections recorded by Hayford.
Broadcasters may receive a free
copy of the book and CD by con-
tacting Gospel Light.

AUSTIN, Texas — Heaven’s Metal
Magazine celebrated its tenth an-
niversary with its July/August
issue. Since 1985, the publication
has grown to a circulation of
13,000 and features articles on
Christian hard music artists,
music news, instructional col-
umns, and album reviews. The
magazine is edited by Doug Van Pelt.

Stan Moser

To Err Is Human
The phone number for KKLA-FM/Los Angeles in
the 1994 Directory of Religious Media is incorrect. The
correct number is (818) 956-5552, as listed in the 1995
directory.
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PERSONALITY PROFILE

Del Shields and Paul Stephens of WWRL-AM

by Robert S. Ciulla

Since it switched from its successful rhythm-and-blues
(R&B) format of the 1960s and ‘70s to gospel in 1982,
WWRL-AM/New York, has been the dominant gospel mu-
sic station in the country. “Gospel radio made $1 billion
in 1994,” says WWRL program director Van Jay. “The
industry expects to make 10 to 15 percent above that fig-
ure in 1995.”

Jay believes gospel music is big business and “by the
year 2000, I expect to hear gospel music on major radio
stations throughout this great country. Broadcasters can
no longer overlook or ignore the success of gospel at its
best.” WWRL, with studios in Queens, was the first of
three radio stations licensed to operate in New York City
in 1926. Until the early sixties, it offered a mix of ethnic
programming.

Its morning drive talk show, Drivetime Dialog with
the Rev. Dr. Del P. Shields and Donna Wilson, and its
midday and afternoon gospel music programs, Midday
Praise with Rev. Paul Stephens and The Van Jay Music Min-
istry, frequently outrate their nearest competition.

Del Shields

Shields is a broadcast veteran of nearly 30 years and
his resume includes both television and radio as host and
producer. He began his career at WEBB-AM/Baltimore,
where he later became program director. In 1965, Shields
hosted and produced The Del Shields Summer Showcase on
Philadelphia’s NBC affiliate, WRCV-TV. Shortly after, as
producer and writer, he hosted Who Speaks for the Negro
for CBS-TV.

He moved to New
York City in 1966 and
created the hugely suc-
cessful “Black Experi-
ence in Sound” format
for Inner City
Broadcasting’s WLIB-
FM (now WBLS-FM)
and made radio history
as the first African-
American to host a ra-
dio call-in show, the
award-winning Night
Call (first heard on
WLIB and later syndi-
cated nationally). Leaving the secular world, he joined
WWRL in 1986 as host of Morning Fellowship. Drivetime
Dialog premiered in 1991 and Shields was teamed with
another WWRL personality, Wilson, to offer New York
radio listeners a unique morning drive show bordering
on the religious and secular. Prior to changing the morn-
ing drive time to talk, Wilson hosted a successful gospel
music series — Joyful Noise — in the same time slot for
seven years.

Drivetime’s impressive guest interviews have included

36 Religious Broadcasting / December 1995

a wide spectrum, from Sen. Alphonse D’Amato (R-N.Y.)
to the late attorney William Kunstler and from President
Bill Clinton to the Rev. Al Sharpton. Health issues and
problems facing the African-American community are
frequent topics.

“Drivetime Dialog has become the morning newspa-
per for many African-Americans,” says Wilson. “It is also
an AM Town Hall where neighbors come together and
share viewpoints, deal with issues, and talk with news-
worthy personalities.”

The underlying religious nature of the program helps
keep some of the more heated debates in proper perspec-
tives. Shields became a reverend in 1977. “I’'m the third
generation of ministers in my family. My father was
Bishop Judge P. Shields. I always knew I would be a min-
ister one day,” Shields says.

Paul Stephens

The Rev. Paul Stephens, who comes from a long line
of ministers, grew up in
Rockland County, N.Y.,
where he currently re-
sides with his wife and
two daughters. His pro-
gram, which airs week-
days from 10 a.m. to 2
p.-m., presents an old-
time radio church ser-
vice at noon and lis-
tener testimonials. A
1994 World Martial Arts
Hall of Fame inductee,
Stephens has worked in
many radio formats. He
programmed country/western for WTHO-FM/Thompson,
Ga., where he also programmed Top 40 for the station’s
AM outlet. R&B and urban-oriented music were next for
Stephens as program and music director for WIGO-AM/
Atlanta and WYLD-AM-FM/New Orleans.

The popularity of Midday Praise led to the creation of
a Saturday morning version — Saturday Morning Shekinah
Glory — that premiered last April with an emphasis on
young people. Stephens boasts that the program is “an
alternative to Saturday morning kid shows. Saturday Morn-
ing Shekinah Glory is truly a ministry in itself,” he reveals.
“Our moral values have declined and the family struc-
ture, if not re-established soon, will have no future. Young
people can be reached; we need to give them something
which will sustain them — Jesus — not the values being
presented by so many of today’s television programs.”
Stephens believes some gospel music is too commercial.
“Gospel music is sacred; let’s keep it that way.”

Robert S. Ciulla is promotions director for WWRL-AM/New York, and has
been a radio talk program producer in the New York Metro market.
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1z a Liference
s (Poples Loves!
Introducing four
outstanding programs

that can empower and
inspire your listeners!

“VICTORY FOR TODAY!”
2 with Jason Peebles is an
exciting, upbeat fifteen-minute, daily
teaching program on vital Christian
|ivin%.1 Features a new subject each

“PRAISE IN THE NIGHT”
with Steve Solomon is
bringing “revival on the

(%, Paise
in the

l 7 Night

radio,” with salvation...healing...and

deliverance—in the middle of the nij;hf!

month such as “Christian Goal- This exciting program—which includes

Setting,” “Psychological Warfare,” and T “THE VOICE OF FAITH" music, talk, phone in, teaching, and

“Grace, God's Ability.” Programs are . I , prayer—is available up to eight hours
e 4 ” with Kate McVeigh is a daily, ’ . .

produced with a “spirit of excellence, fifteen-minute. Bible-based a nlﬁhf, seven nl?hfs a week, via

using digital equipment and sonic MINSTRES 4o i eoaram that satellite, in modules.

enhancers. 9 pProg

emphasizes the saving and healing
power of God and instructs and
encourages believers in the walk of

faith. Kate’s unique style is both
winsome and winning, aftracting a p’/’/
loyal family of listeners across the

country.
to request a media
packet or to present

“WORLDWATCH" time avails for

ppatioend with David Shibley is a 2 1/2- o
minute daily repor)fl of God's SChedUIHIg—

work worldwide. Inspirational .
and challenging, the program encour- Pat Simmons
ages missions support and offers the B / M / C
assistance of Global Advance, a ministry . o
devoted to equir()fing and resourcing Advenlsmg, Inc.
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PrACTICAL PROGRAMMING

Special Events on Radio

Special events and radio were
meant for each other. One of the
things I have always loved about ra-
dio is its ability to take the listener
outside of his immediate world and
transport him into the middle of an
event which can impact his life dra-
matically.

Hasn’t there ever been a listen-
ing experience when you have been
totally captured by a moment and
responded in worship or moved to
evaluate and even change something
about your life? For me those mo-
ments often come when radio has
gone outside of its normal program-
ming and brought me close to a spe-
cial event.

While there have been many such
experiences, it would be hard to not
include what has happened over the
past year with Promise Keepers.
These special broadcasts — both by
local stations and networks — from
stadiums to hundreds of participat-
ing stations seem to have provided a
listening experience unlike any other
for both men and women in the au-
dience.

On several occasions from the
Promise Keepers anchor booth, lis-
teners were invited to respond im-
mediately with both faxes and e-mail.
The response was hundreds of mes-
sages revealing deep emotions of
those who were connected via radio.
Until recently, rarely has a radio pro-
gram had such a profound and im-
mediate impact upon people. Those
involved felt that God’s power and
conviction surged from the stadium
— through radio — right into the
home or car of the listener.

Promise Keepers is not the only
place where this is happening. Time
and time again we have seen,
through live radio’s involvement,
people who are brought close to a
special event and are made to feel a
part of it.

The National Concert of Prayer
held in early May was another ex-
ample. Carried by both television and
radio, the organizers received an
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overwhelming response from people
who prayed along with the leaders
in a true national Concert of Prayer.

One listener, responding after
radio anchor Vonette Bright invited
people who were alone to pray with
her, wrote to say how wonderful it
was to have someone to pray with.
Truly, God is using these events and
radio’s coverage to extend the spiri-
tual impact to every corner of our
nation.

Sometimes I've participated in or
listened to these events and asked
myself, “What is God doing through
all of this?” My conclusion is that God
has something far greater in mind for
radio than we could imagine. It seems
to me many of these events transcend
any single broadcast entity. They
become bigger than any one of us and
require us to work together for the
greatest impact upon the body of
Christ and our world.

It wasn’t long ago that it was very
difficult to distribute live program-
ming. Now, it has become almost
commonplace. Don’t you think in the
last 15 years God has been blessing
the building of our various networks
and facilities, with all of our instant
connectivity, for the possible purpose
of jointly affecting the church?

Today, if a renewal touches a
group in one part of the country, the
rest of the country can learn about it
quickly. And, humanly speaking,
God’s fires spread more rapidly.

But to be as effective as possible,
we need to be talking with one an-
other. There needs to be good dia-
logue between all of us which leads
to cooperation on these important
events.

Commercial and non-commercial
stations, networks, and agencies all
need to seek to understand one an-
other and how to shape these events
for the greatest potential impact.
There is a definite place for our indi-
vidual programming identities, but
there is also a place for recognizing
the importance of certain events
which require our cooperation.

B8Y WAYNE SHEPHERD

Wayne Shepherd is
manager of broadcast
programming for
Moody Broadcasting.
He is also co-host of
Josh McDowell Radio
and has served as the
radio anchor for
Promise Keepers.

One of the most encouraging
things from my perspective is to see
how the organizers of these events
are recognizing the significance of
radio and including radio stations and
networks in the planning of these
happenings.

It is crucial that live radio pro-
duction is not treated as a stepchild,
but as a full partner in the develop-
ment of the event. The desire is not
to “run the show,” but there are stra-
tegic advantages to including radio
in all levels of planning.

There are many other encourag-
ing signs. And, when I think about
the years ahead, there are going to
be many more opportunities for us
to do an even better job.

One more thing — let’s remem-
ber the event is just the vehicle. The
real programming excitement is the
impact of what the Lord does in the
listener’s heart. That's what makes
broadcasting worth it. %
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Information Age Comes to Television

Alvin Toffler, John Naisbett,
and other business gurus say we are
in the Information Age and that by
the year 2000, the Information Age
will be in full bloom. The Informa-
tion Age is static: it just hunkers
down and captures space. We are fast
approaching the point when we will
be drowning in information.

In 1971 a typical state-of-the-art
computer processor handled 40,000
instructions per second. Today’s
state-of-the-art computer handles 40
million instructions per second.

Our challenge is to extract knowl-
edge from information and bring
about change. Information is power
only if it can be used for action. Com-
munication is dynamic and causes
action. Computers and telecommu-
nications technologies are converging
to process information and commu-
nicate that information in order to cre-
ate positive change.

The rapidity with which technol-
ogy is changing is staggering. That
makes it perplexing to understand
what the future of communications
holds. Technology always produces
a gateway to the future. We have
entered the age of technotopia.

Several pivotal technologies will
produce marvelous future advances.
The future of our industry will be
greatly altered by digital electronics.
Digital electronics converts words,
pictures, charts, and graphics into
digital form that computers can read
and manipulate. The viewer shifts
from being a passive receiver to an
active participant. Digital interactive
television and digital radio broadcast-
ing systems are outgrowths of digi-
tal electronics.

Advanced flat-panel displays are
thin, black and white or full-color
lightweight television screens com-
ing in a wide variety of sizes. Flat-
panel displays will become the moni-
tor of choice for computers and en-
tertainment systems.

Direct broadcast satellites trans-
mit their broadcast signals through
medium-power satellites using
higher frequencies instead of the low-
power satellites used by other ser-
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vices. The receiving antennas, or
dishes, are significantly smaller and
less expensive. Benefits include a
super-VHS-quality picture, CD-qual-
ity sound, and a much lower price.

CD-ROM has been around for
more than a decade, but has only
recently become a standard compo-
nent in new personal computers.
Only 900,000 CD-ROM drives were
installed in the United States in 1992.
In 1993, an explosion of interest
pushed the number to 10.5 million
drives. The number is expected to be
22 million by the end of 1995.

Some of the advantages of CD-
ROM multimedia include reduced
learning time. Studies show interac-
tive multimedia technologies reduce
learning time by an average of 50
percent. CD-ROM multimedia en-
hances consistency. Technology-
based instructional systems do not
have bad days or tire at the end of a
long day. The quality of instruction
does not vary from class to class or
from one location to another.

Increased retention is another by-
product. One of the nation’s oldest
chartered mutual life insurance com-
panies reported almost 100 percent
increase in training retention over
text-based training. Finally, it is en-
joyable and fun.

The future is unbelievable. The
next generation device will allow CD-
ROMs to store 3.3 gigabytes of infor-
mation on a single disk. The present
CD-ROM can hold, under the best
conditions, about an hour of video
images. At 3.3 GB, a feature film can
be stored on a single “super” CD-
ROM disk.

Radio’s race into the future is led
by digital radio broadcasting systems.
Digital broadcasting can re-invent
radio to provide totally new services
to consumers. This service will en-
hance format tuning, where the seek
and scan functions are programmed
to stop only on stations carrying a
desired format, such as religious, talk,
classical, rock, or country.

Listeners can continue to hear
their programs of choice regardless
of the frequency of the transmitter

TARGETING TECHNOLOGY

BY JACK JOHNSON

Jack Johnson is presi-
dent and CEO of the
Southern Baptist Radio
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mission, which
produces program-
ming and operates
ACTS, a cable
television program
service, and
FamilyNet, a broad-
cast television
network.

carrying the desired program. Digi-
tal receivers can be programmed to
automatically switch from any audio
mode; AM, FM, cassette, CD, or even
when turned off to traffic or emer-
gency broadcast.

Television in the future will be
driven by intellectual property: intel-
ligence to create and skills to produce
programs which will demand an au-
dience whatever the delivery system.
The American audience will become
more discerning as we approach the
next decade. Inferior, tacky produc-
tion will not survive.

There will be no room for pro-
grams not meeting audience expec-
tations. The great demand now is for
creative, meaningful, empowering
programs for the American family.
We must stop bowing before the god
of entertainment and seek to em-
power our audience.

Television hardware is also
changing. You will be able to buy or
lease a box containing a computer
processor and memory chips which
will plug into your old television set,
allowing it to act more like a com-
puter. You will not be a passive tele-
vision watcher; you will become an
active participant.

The day is dawning when the
television camera and the television
set will be securely attached to the
computer. When that occurs, the
speed of change for television will
reach warp speed.®
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Christian Radio’s Niche

In the last few years, “niche” has
become a buzzword in marketing —
and that’s good news for Christian
media. We serve a large, affluent
niche market, and we routinely in-
fluence their buying decisions.

So how do we turn this trend to
our advantage, as we seek commer-
cial subsidy for our radio stations?
Here are four simple elements to in-
clude in sales presentations, which
help to establish our specific niche
market as strong and viable.

1. Size

To define the size of the Chris-
tian market nationally, we have iden-
tified 343,000 churches in America,
representing a total membership of
143 million. Two separate research
projects have identified a “core mar-
ket” of 65 million “born-again believ-
ers.” To localize this information, as-
sign a staff member to compile a
church list from the yellow pages and
then conduct a quick survey on the
size of membership for churches in
your market.

One word of caution: at this point
avoid using testimonials of your own
station’s promotional successes. Re-
sist the temptation to talk about your
hugely successful remote broadcast,
that “turned out 200 people.” Those
examples represent only your
station’s audience — and the objec-
tive, at this point, is to establish the
size of the Christian market — and it
needs to be credibly substantial.

2. Finances

Information from Barna Research
shows that the Christian comm-
unity’s income patterns parallel the
general market pattern within one
percentage point. This should help
to overcome misconceptions that
most Christians live in poverty. That
fact can be helpful to your cause.

But a striking financial fact we
have found even more useful in dem-
onstrating the size and power of this
community’s discretionary spending
is that, on a yearly basis, Christians
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donate $40 billion to churches and
parachurch ministries.

3. Purchasing Decisions

What makes the Christian com-
munity a true niche market is its de-
cision-making process. Christians
base lifestyle decisions, including
purchasing, on their system of val-
ues and beliefs. The fact that they
“give away millions” confirms that
their money is committed to their
values.

However, there is also evidence
that Christians base purchasing de-
cisions on those same beliefs: Soma’s
Research of Christian Radio Audi-
ences (1994) reveals that 76 percent
of Christian radio listeners say they
shop first with a Christian radio ad-
vertiser. Fifty-eight percent of Chris-
tian radio listeners say they believe
advertising they hear on Christian
radio compared to only 22 percent
who say they believe advertising de-
livered in general media.

4. Cost-Effectiveness

On a national level, the compari-
son of secular media costs to Chris-
tian media is overwhelming. With
one account, we were able to dem-
onstrate that for the price of just one
of the 60-second, prime-time televi-
sion commercials purchased, they
could run a three-month campaign
which would include two major
Christian radio networks, insertions
in three major Christian magazines,
and a spot radio buy in ten key mar-
kets.

On a local level, the demonstra-
tion may be somewhat less dramatic.
However, [ know of many situations
where the cost of one morning
drivetime spot on the leading station
in town can buy a full week’s sched-
ule on the local Christian station.

You may be able to make a simi-
lar case in your market. Conduct your
own research and see how your sta-
tion compares to your market’s secu-
lar media. The economic advantage
you discover may close the sale for

SALES Spor

BY PATSY PERRAULT

Patsy Perrault and her
husband founded the
Morningstar Radio
Network in 1992 and
she supervises the
network’s commercial
sales. Under her
direction, the depart-
ment has more than
doubled its sales each
year.

you.

One word of caution, when you
get the opportunity to talk to “the
big accounts”: don’t get greedy and
raise your rates! Cost effectiveness is
a major advantage for you; don’t for-
feit it!

In closing, let me offer three sum-
mary thoughts for you to memorize
— and to use:

Think about the spending power of
a niche market that “gives away” $40
billion dollars per year.

Think about being able to reach
them in a medium they trust most, fora
mere fraction of the cost of most mass
media.

Think about Christian radio!



You expect the best from your people, shouldn't
you also expect it from your equipment?

Every year millions of dollars and man
hours are devoted to reaching out and get-
ting the message to your audience. That
message can't be heard if it doesn't reach
your audience. No single piece of equip-
ment has more effect on who sees and
hears you than the broadcast antenna.

No one understands that fact better than
the Religious Broadcasting Community. In
a world of increasing needs and shrinking

budgets, they understand that the best
equipment is the right equipment.

Shively has been serving the members of
the National Religious Broadcasters for
over 30 years with innovative equipment
and programs designed specifically for your
needs. Our FM antennas are legendary.
Our UHF and MMDS are setting new stan-
dards for excellence.

Don’t the most dedicated broadcast teams in the
business deserve to have their message heard?

Give us a call and ask us what makes our UHF antennas so special.
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How to Increase Donor Income

Whether you are a non-com-
mercial station or a broadcast minis-
try, I think you’d agree your ongo-
ing, regular donor is the mainstay of
your support team. That $25 gift per
month is the foundation of your in-
come. As you plan for 1996, here’s
how you can increase the faithfulness
and giving level of this special group
of people.

Five Attitudes

Right thinking leads to right ac-
tions, so start by having the right at-
titude towards your donors.

1. The listener-supporter is a
partner. Do you really believe this?
Or do you find yourself saying it in
order to get money in return? If the
listener-supporter is really a partner,
then he has a stake in your station.
Ask his opinions, discuss things with
open ears, ask advice and prayer.

2. Listeners want to support you.
If you are positive in your communi-
cation, talking about “opportunities”
instead of “needs,” listeners will re-
spond. People like to be on a win-
ning team.

3. Positioning is crucial. What
sets you apart from other stations,
ministries, or organizations? Your
mission must be specific enough to
make you distinct from others that
the listener sees as similar. God has
given you a unique purpose and call,
so be sure to communicate this to
your constituency.

4. Honesty is essential. This is
an attitude which often gets lost in
the heat of the battle. There is a ten-
dency to stretch the truth to persuade
people to support our ministry. In
our communications, victories be-
come bigger than they really are and
struggles easily become emergencies.
Most donors today see through these
exaggerations because so many non-
profits use these tactics.

5. God is in control. This is a
tough one, especially when we are
so active in fund raising and devel-
opment. We tend to rely on our sys-
tems rather than on God. When
things are going great, give God the
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glory. When they aren’t, give Him
the glory. Use lean times as an op-
portunity to trust Him, as He often
uses these times as a way to get our
attention.

Five Actions

If you stay on top of these ba-
sics, your giving will stay consistent
and you'll see it grow.

1. Make a commitment to a pledge
prograni. When 1 use the word
“pledge,” 1 do not mean
“strongarm.” If a pledge program is
done right, basing it on relationships,
you can have a team of cheerful giv-
ers with a fulfillment rate of 85 per-
cent or more.

2. Make it as simple as possible for
listeners to send a gift. You'd be sur-
prised how many ministries make
their listeners really work to make a
gift. As we get deeper into our de-
velopment programs, we tend to
stray away from the basics, the things
that got us where we are now.

3. Coordinate your on-air and off-
air strategies. The message should be
the same. Otherwise, the listener-
supporter gets confused because he
is receiving two messages — one on
the air and a different one in the mail.

4. Set goals and evaluate your
progress. This will keep your devel-
opment program from getting off
course. Be sure your goals are mea-
surable, so you know whether you're
succeeding or not.

5. Communicate the vision and ben-
efits. What are you accomplishing
through your unique ministry? Let
donors know! They want to hear how
their dollars are being used to change
lives. That’s a catalyst for continued

giving.

Five Affirmations

Besides applying the five atti-
tudes and five actions, there are also
five affirmations which will do won-
ders in donor maintenance and
growth.

1. Thank your donors. One of the
complaints listeners have about non-
commercials and broadcast ministries

FunDING MANAGEMENT

BY JON FUGLER

Jon Fugler is the editor
of The Non Comm
Advisor and the
publisher of the free
report How To
Increase Your Donor
Income Immediately,
which can be ordered
at (800) 549-1796.

is that we are “always asking for
money.” At least that’s their percep-
tion. However, if you do a good job
thanking your donors, you will cre-
ate a healthier perception of your
appeals for funds.

2. Report back to your constitu-
ency. This is different than saying,
“Thank you.” Reporting back is tell-
ing your donor where their money
has gone and giving a progress re-
port on a project or on the ministry
in general.

3. Allow your listener-supporter
be a part of your success. When a
great victory is achieved, shout it
from the mountaintops! There’s noth-
ing more unifying than a successful
team effort, so let your members feel
part of it.

4. Communication ownership —
their ownership — of the ministry.
This is a tough one. We never want
to turn the station or organization
over to our support team, but we
must be willing to let them have some
part of it. As much as you have prob-
ably given your sacrificial time and
effort, your donors do have the privi-
lege of having a part, too. They
should know their opinion counts,
someone will listen to them, they
have a part in the results, and they
are a part of your team.

5. Treat every listener-supporter
as important. It doesn’t take a lot to
accomplish this. The simplest way is
to tell her. Incorporate it into your
receipt letters and other communica-
tion pieces. Let her know she is a key
person in your ministry’s support.®s
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Can Television Answer the Call?

Television has long proven to
be the most powerful electronic me-
dium around, reaching huge masses
of people and impacting lives in un-
imaginable ways. This technological
advance combined with contempo-
rary Christian music, the fastest
growing music genre, has produced
magnificent images delivering mes-
sages that fall nothing short of excit-
ing, powerful, and meaningful.

We’ve come to know these im-
ages as contemporary Christian mu-
sic videos. Videos incorporating vi-
sual images with the already pro-
duced audio version of an artist’s
message. Videos illustrating the
heart, soul, and emotions of an Amy
Grant, D.C. Talk, Point of Grace, or
Michael W. Smith.

These videos that so many of us
have come to love do more than pro-
vide an income for writers, produc-
ers, editors, directors, actors, and, of
course, the artists — they provide a
message that so many of us want to
hear. These videos have had a pro-
found effect on our popular culture
and are, in fact, answering the call.

This may be a tall order for tele-
vision, but a necessary order. We live
in a world full of lost individuals
searching for answers and many have
let television provide those answers
for them. It saddens me to say, but
this medium has not always provided
the most positive answers.

Everyone has tired of the vio-
lence, drugs, and other unacceptable
social ills rampant in our society and
on our television screens. We want
real answers and television, with its
technological advances, has afforded
us music television that is positive,
wholesome, and for many, a spiri-
tual experience.

One such network answering the
call is Z Music Television. This 24-
hour contemporary Christian music
video network provides a platform for
these same artists to sing and dance,
ultimately reaching millions.

With music being the universal
language, it would only stand to rea-
son that all who hear this music
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would understand the message. In a
very special way, the contemporary
Christian artist has the ability,
through music videos, to make a dif-
ference.

While music is universal, there
are many different styles from which
to choose. Z Music Television,
through creative blocks of program-
ming, has incorporated these differ-
ences into its programming format.
Videos seen on the network range in
style from adult contemporary, rock,
rap, pop, and country. This all-inclu-
sive network wants to make sure
everyone who listens and views will
receive the message in a way condu-
cive to their needs at that time.

As Christians, that’s what we are
called to do — find a way to respond
to those in need. The messages de-
livered through these music videos
offer hope, love, peace, and happi-
ness.

Music videos offer evidence of
real life situations and solutions. No
matter what the problem, pain, or
hurt, the ultimate message delivered
by this music genre is quite consis-
tent: that hope, love, peace, and hap-
piness is available to us all through
the love of Jesus Christ.

We have an awesome responsi-
bility as Christians involved in the
CCM industry. We too play a role in
answering the call. We've been
blessed with an opportunity to share
this unique music ministry with oth-
ers. Together, those responsible for
creating these music videos and ulti-
mately those that air them play a
major role in sharing the Word.

Those same individuals search-
ing for answers are finding them in
these music videos. Z Music wants
to ensure a message of hope and en-
couragement is what they find.

Jesus used whatever was fashion-
able and available during His time
on earth to reach the people. Many
times, this was done through a
simple story or parable, but He al-
ways got the message across.

As part of the CCM industry, we
should use the elements available to

Music MATTERS

BY ARINETTA UTLEY

Arinetta Utley is
manager of public
relations for Z Music
Television, the 24-
hour Christian music
video network. She
handles the network’s
local and national
press-related activities.

us. Television, music, and videos
combined to help bring traditional
values based on the Word of God
back to a lost and dying world. It is a
mission we can accomplish. Answer
the call. "

WasHINGTON WATCH

continued from page 10

time requirement — a notion recently
seconded by President Bill Clinton,
who expressed his approval of a
three-hour weekly kidvid require-
ment.

However, at least three commis-
sioners at this point have expressed
their unwillingness to impose specific
hour obligations on broadcasters.
Children’s advocates have said that
they hoped their oppositions to the
CBS and ABC mergers would affect
the rulemaking’s outcome by per-
suading more commissioners — and
the four major broadcast networks —
to accept hourly kidvid programming
requirements.

Long-Range Effects

As of this writing, neither the
CBS nor the ABC mergers have been
approved. Moreover, it is open to
question whether the social contract
concept will play a role in future li-
cense proceeding. If it does, of
course, FCC applications submitted
by other broadcasters could attract
calls for such agreements by groups
interested in promoting changes in
children’s programming and other
objectives. ®s
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Programs for Early Adolescence

Ignored by Christian Television

As part of my duties as
children’s ministries producer at the
Christian Television Network, I re-
search other children’s programs
within the religious broadcasting in-
dustry. One glance through the Di-
rectory of Religious Media literally
shocked me — well over 200 televi-
sion program producers were listed.
Would you like to venture a guess
on how many were producing pro-
grams for children? Not even 15!

Some other interesting and
equally disturbing facts I discovered
in my research were, of those
children’s programs listed, over half
were out of production, some for as
many as ten years. Additionally, all
of those programs are targeted to
reach children under the age of nine.
The critical era of life called early ado-
lescence just isn’t addressed by Chris-
tian television. Take a moment to look
over your own air schedule. What
exactly would a 12-year-old boy want
to watch on your station?

It’s true that children’s program-
ming is getting more expensive and
cumbersome each year. The Federal
Communications Commission (FCC)
regulations make it almost impossible
for Christian children’s programming
to continue and the genius creativity
and vast budgets of secular produc-
ers make it nearly impossible to com-
pete for the attention of young minds.

But still, why the neglect in
Christian television for this delight-
fully eager and faithful viewership?
The law, of course, guarantees a cer-
tain degree of loyalty from broadcast-
ers since they are required to fill so
many hours of their on-air schedule
with children’s programming. But
why do we — as the whole of the
Christian television industry repre-
senting the name of Christ in millions
of homes — continue to settle for
second-rate, outdated programs for
our children?

The problem seems to be that
children are not a very vocal audi-
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ence; neither are they financially
stable enough to pledge donations to
their favorite Christian programming.
Kids just don’t go for pure olive oil
from the Holy Land or vitamin
supplements, so how can children’s
program producers raise enough
money for fast-paced graphics and
exciting animation? They can’t. And
it’s time we all figured that out.

So then, where’s the hope? And
more importantly, where’s the glory?
It appears that there will be none’if
we don'’t follow some simple, bibli-
cal mandates. “Just as each of us has
one body with many members, and
these members do not all have the
same function, so in Christ we who
are many form one body, and each
member belongs to all the others”
[Romans 12:4,5].

Can the arm and leg work to-
gether? And more appropriately, can
they afford not to? Broadcasters and
producers alike need to share respon-
sibility for the solution to this prob-
lem.

But how? The politics and red
tape are great and grave even in our
Christianized version of television
marketing. How would five networks
work together to pull off a few rel-
evant, innovative, and exciting pro-
grams?

Well, it wouldn’t be easy. First,
there must be a true understanding
of the mission, and then, of course,
there must be a God-driven desire to
accomplish it. These things cannot be
hammered out in governing board
meetings, conference calls, or cross-
country fax transmissions. They sim-
ply must begin in the hearts of Chris-
tian television executives. When this
takes place and networks are willing
to work together, God is then able to
do a mighty work.

My own idea (which I'll be the
first to admit is rather vague) is to
establish a governing board for all
interested broadcasters and produc-
ers of children’s programming. Board

CHILDLREN'S CORNER

BY BECCA MARSHALL
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members should represent all con-
tributing broadcasters and it would
be their responsibility to decide
which programs and producers merit
financial support and how much.
Producers would then be accountable
to the board for the expenditure of
all money received from the board.
It would be much like a founda-
tion handing out grants, but in this
case, the foundation is a coalition of
Christian broadcasters joined to-
gether for a great purpose — the sal-
vation of young souls. This same coa-
lition stands to reap a few rewards
for their investment, namely quality
children’s programs that enhance
their own network’s image.
Children’s programming is never
going to make financial sense. Yet,
not a whole lot of what Jesus com-
manded His disciples to do made
sense to them, either. We’re not
called to understand or question.
We're called to wrestle against the
principalities and powers of darkness
[Ephesians 6:12], and anyone who
has recently turned on a major net-
work affiliate on a Saturday morning
has seen utter darkness. We must not
sleep in the light any longer! %
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internationally recognized convention and exhi-
bition dedicated solcly to assist those in the Christian communications field.
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In February of 1996, National Religious Broadcasters will again bring together
chiel exccutives from both radio and TV, ministry lcaders, pastors, legal
experts, educators, gospel entertainers and musicians, broadcast and manage- Y

ment experts, publishers, fund raisers, agency representatives, and suppliers. Myles Munroe

This conterence and trade show will highlight the very latest technological
developments, provide answers 1o your greatest challenges, and build new
ministry partnerships.

Choose from 40 powerful educational sessions, including Beyond Internet:

Emerging Delivery Systems « Marketing Research: Keeping Your Product on ;
mg;

the Cutting Edge » Producing Christian TV That's Competitive, Compelling,
and Cost Effective » Getting Started in International Ministry « Understanding
Government Regulations and Avoiding the Pitfalls.

Join the industry leaders who attend: Billy Graham Evangelistic Association »
CBN » Moody Broadcasting » Benson Music « In Touch Ministries « American
Bible Society » Precept Ministries » Salem Communications « Zondervan »
Coral Ridge Ministrics » Trans World Radio « Southern Baptist Radio &« TV

Sparrow Corporation » INSP.
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® Almost 200 exhibitors, covering over 80,000 square
feet of exhibit space with up and coming programs,

products, and services.

Kay Arthur Dan Quayle Larnelle Harris Sierra

“I have been attending NRB conventions
for nearly 25 years and feel the gatherings
are more valuable and relevant than ever.
Christian media has taken its place as a
serious contender in the communications

* A network of peers and colleagues to interact with.

® Over 40 educational sessions dealing with what you need to
know on all aspects of communications.

* Prominent speakers addressing issues and concerns affecting

race. A key reason for this strength is NRB's
ability to pull everyone together for profes-
sional networking and spiritual challenge.”

—Mike Trout, Senior Vice President, Broadcasting,
Focus on the Family
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the church and Christian communications.
® Special guests with exciting testimonies.
® The best in gospel music and entertainment.

* Numerous breakfasts, dinners, and receptions for networking
and fellowship.

* TV Program Producers Showcase.

Call today to register (703) 330-7000 ¢ Fax (703) 330-71100




The Truth About Vince Foster?

On September 12, the Federal
Bureau of Investigation (FBI)
launched a third search of Fort Marcy,
the park where Vincent W. Foster Jr.,
the deputy White House counsel,
was found dead in July 1993. They
were looking for the bullet that killed
Foster.

Two weeks later, the search was
still going on and this lovely park on
the banks of the Potomac was in
shambles. The shrubbery which con-
tributed to its beauty and charm had
been clean cut in a triangular swath,
compromising virtually the entire
area of the old Civil War fort.

This was done to facilitate an
inch-by-inch hunt for the bullet, us-
ing metal detectors. A search in April
1994 had turned up a dozen modern
bullets, none of which came from the
gun found in Foster’s hand. This
time, no stone was to be left
unturned. FBI agents even employed
a cherrypicker to comb the treetops
with metal detectors.

Asked how they felt about this
uglification, an unhappy U.S. Park
Service official said they were “mak-
ing the best of a bad situation.” They
took consolation in the fact that the
trees were spared and the shrubs
would eventually grow back.

The news media had paid little
attention to the renewal of the search
and none at all to the havoc it caused.
There were no angry editorials ask-
ing the obvious question: If Foster
had committed suicide, as investiga-
tions by the U.S. Park Police, inde-
pendent counsel Robert B. Fiske Jr.,
and the Senate Banking Committee
concluded, was this destructive
search for the bullet that killed him
necessary?

The answer is that Dr. Henry C.
Lee, the renowned expert indepen-
dent counsel Kenneth Starr engaged
to review the evidence, told Starr’s
staff members they’d better find the
bullet. The reason is obvious — with-
out the bullet, there is no proof that
Foster died where his body was
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found.

The police found no skull frag-
ments, no blown-out brain tissue, no
blood on the gun, and no spatter of
blood and tissue on the surrounding
vegetation. Nor did they find any-
one who had seen Foster alive in the
park nor anyone who had heard a
gunshot.

There is actually more evidence
Foster died elsewhere and his body
was moved to the park. His glasses,
with a speck of gunpowder on them,
were found 19 feet below the spot
where his head lay. The suicide
theory cannot explain how they got
there.

The FBI crime lab pointed out
that blood stains on Foster’s face
showed his head had been moved
into a face-up position after it had
rested on his bloody right shoulder.
But no one ever saw his head in any-
thing but a face-up position. Move-
ment of the body would explain both
the location of the glasses and the
movement of the head. Nothing else
will,

If Park Service officials had
known this, they might have refused
to let Starr wreck Fort Marcy Park
until he could make a stronger case
that the fatal bullet was actually fired
there. In addition to citing the
bloodstains on Foster’s face and the
location of his glasses, they could
have pointed out that the .38 revolver
found in Foster’s hand has not been
identified as one he owned.

Even though he put the gun’s
muzzle deep inside his mouth and
fired it, neither his fingerprints nor
his blood was found on it. The dam-
age to his mouth and the amount of
blood observed from the exit wound
in his skull were less than would be
expected.

A medic who viewed Foster’s
body reported seeing what appeared
to be a smaller caliber bullet wound
on the right side of his neck. That
observation has reportedly been con-
firmed by an enhanced crime scene

SocIALLY SPEAKING

BY REeD IRVINE

Reed Irvine is
chairman and CEO of
Accuracy in Media
(AIM), which he
founded in 1969. He
also does a daily radio
commentary called
Media Monitor with
Cliff Kincaid. AIM is
based in Washington,
D.C.

photo that shows trauma and a pos-
sible puncture wound on the neck.
The autopsy report mentions neither,
but this would not be the first time
the medical examiner who performed
the autopsy overlooked a small but
vital wound.

Indeed, that medical examiner
first reported that he took X-rays
showing no bullet fragments in
Foster’s head. When interviewed by
the FBI months later, he said he took
no X-rays. He said he intended to
take them, but his machine was bro-
ken. Service records show the ma-
chine was not broken. Why did he
lie? Were the X-rays taken and then
lost, as were a number of the few
crime scene photographs? Did they
show evidence that conflicted with
the suicide-in-the-park theory?

That question can be easily an-
swered. All Starr has to do is to ex-
hume Foster’s body and have some
X-rays made. That will cost a lot less
than the wrecking of Fort Marcy Park
and it may be more productive. %
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B8Y DARLENE PETERSON

'Tis the season for my non-traditional “Twelve Days
of Christmas” review. To explain to the uninitiated: each
December, I try to fit my reviews into a list similar to the
one that made the partridge in a pear tree famous. This
allows me to cover a larger amount of the outpouring of
new recordings that become available this time of year.

1 conceited donut — On the Air, director: Annie Biggs,
producer: David Benware, executive producers: Michael
Coleman, Ed Lindquist, and Don Moen, Integrity. The
Donut Man (Rob
Evans), Duncan (his
Donut sidekick), and
the Donut Repair Club
(six talented children)
return in a new video
adventure. This time
they’re putting on a
live television broad-
cast in which they pre-
tend to travel around
the world spreading
the Good News of
God’s love. But behind
the scenes of this up-
beat, evangelistic
show, stardom is going
to Duncan’s head and
he’s becoming some-
thing of a pastry prima
donna. As the program progresses, he and the children
learn about teamwork and how the real star of the show
is Jesus. And we also meet Duncan’s little cousins, the
Donut Babies. Young children will enjoy this on several
levels: the main message, Duncan’s lesson, and frequent
bits of pure fun and silliness.

d talented female pop vocalists — Tuesday’s Child, pro-
ducers: Rick Elias and Bill Baumgart, executive producer:
Bill Baumgart, Benson. Linda Elias (wife of guitarist and
producer Rick Elias) teams up with Lesley Glassford to
debut as female pop duo Tuesday’s Child. Packed with
so many catchy tunes, excellent arrangements, and rel-
evant lyrics with strong performances by the backup band
supporting the vocalists, this recording sounds more like
a “best of” retrospective than a debut. Linda Elias had a
part in writing most of the songs, often teaming with her
husband, Glassford, and others. Songs feature themes
such as having the heart of a child, female friendships,
the husband/wife relationship, and our relationship with
the Lord.

3 rolmins Christmas recordings — Christmas Eve Alone
with the Savior, featuring Kim Costanza on jazz sax, pro-
ducer: Kim Costanza, executive producer: Edward T. Cly-
desdale, Clydesdale. My generation’s introduction to the
creative mixing of jazz music and Christmas came as we
viewed A Charlie Brown Christmas. Charles Schulz proved
himself creative beyond mere cartooning in featuring the
jazz music of Gauraldi for the soundtrack. Jazz arrange-
ments provide a relaxing, yet expressive and emotive
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setting for the familiar carols and seasonal songs per-
formed skillfully by Kim Costanza on this recording. And
to my delight, Gauraldi’s “Christmas Time Is Here” is
included.

Ambiance Christmas, producer: Larry Hall, executive
producer: Robert
Beeson, Brent- A M, BN CESEESC. E
wood. Part of soundtrack for the Chris@umn

Brentwood’s Am- Z
biance series, this » '/
tended to be a t

recording is in-
“soundtrack for
the Christmas sea-
son.” Larry Hall
did all the arrange-
ments, the back-
bone of which is 3 >
keyboards and —
rogramming
\rz)vith the addition Chnm
of acoustic or wind
instruments here and there for extra texture and interest.
The results are pleasing and soothing: the perfect way to
relax after a hectic day of Christmas shopping or as non-
intrusive music for Christmas gatherings.

Christmas in Velvet, featuring Derric Johnson’s Vocal
Orchestra, arranger/director: Derric Johnson, Clydesdale.
This recording took me back to my childhood and my
parents’ Christmas records. Lush, traditional a capella
renditions bring to life more than 20 Christmas favorites
as only a large choir can. This one is sure to bring back
memories and create new ones as a musical centerpiece
for the season.

% younq and gifted gospel singers — La More, producers:
Dona(d Lawrence and Kevin Bond, Gospo Centric. These
four young men show great potential at a tender age (high
school’s just under their belts). Whether as lead or blend-
ing with the rest of the quartet, each has the clarity and
capacity for vocal ornamentation that could put them on
the road to virtuosity akin to Take 6. They're not singing
a capella, but the mellow, low-key musical backdrops let
their vocal abilities shine. The lyrics they sing feature re-
freshingly direct prayers and praises which move and
uplift. An impressive start.

5 Sisters of Glory — The Sisters of Glory: Good News in
Hard Times, producer: Jennifer Cohen, executive produc-
ers: Jennifer Cohen and Lois Walden, Warner Bros. Origi-
nally brought together to perform in a special program
demonstrating the very important place of gospel music
in American music history, the Sisters of Glory (Thelma
Houston, Cece Peniston, Phoebe Snow, Lois Walden, and
Albertina Walker) were received enthusiastically by an
audience containing many entertainment notables. Invi-
tations to perform at Woodstock ‘94 and “Christmas at
the Vatican II” followed, as well as this dynamic record-
ing. Taking time from their separate careers, these women
joined together in this tribute to gospel music, showcas-
ing some of the most beloved songs (“His Eye is on the
Sparrow” and “Oh, Happy Day”). Each “sister” is fea-




tured as a soloist on two songs and six feature the group
singing together. A landmark recording.

6 acoustic instruments — Homecoming, Jerry Read Smith
and Lisa Maria Smith, Song of the Wood. This mesmeriz-
ing instrumental recording features dulcimer and flute,
supported by keyboards, guitar, percussion, and whistle.
Several familiar hymns (“Amazing Grace,” “What Child
Is This?,” and “Be Thou My Vision”) are mixed with tra-
ditional melodies (“Christ Child Lullaby” and “Morrison’s
Jig”) and recent compositions. The mood ranges from
reverent to dreamy to playful. Jerry Smith should know
the dulcimer inside out as he builds them for sale in his
North Carolina shop.

T fun songs for fighting fear — The Parables of Peter Rab-
bit: Faith over Fear, director: Michelle Weigle Brown, pro-
ducer: Ricky Blair, executive producer: Dale Mathews,
Brentwood. Children face many fears: fear of the dark,
fear of being alone, fear of storms. In this second Peter
Rabbit video, Peter helps the four children who come to
visit him understand how to conquer fear: through prayer
and faith in a loving God. Several very personable veg-
etables from his garden assist Peter in conveying this
message, as they help the children enact a story of a cow-
ardly knight who overcomes his fears through faith. This
video should prove especially helpful for very young chil-
dren because although the plot discusses fear, there’s
nothing too scary for them to handle. The songs are up-
beat and the settings colorful and appealing.

8 popular artists and groups — Hymns and Voices, pro-
ducer: Greg Nel-
son, executive pro-
ducer: Norman
Miller, Sparrow.
Take an assort-
ment of the most
beloved hymns
and a variety of
the most popular
Christian artists
and groups to per-
form them and
you've got a dou-
bly appealing re-
cording. Each art-
ist or group brings
something special
to these already powerful and moving classics. All talent
has been chosen for outstanding vocal abilities: Steve
Green, Twila Paris, 4HIM, Larnelle Harris, Point of Grace,
CeCe Winans, Wayne Watson, and the Brooklyn Taber-
nacle Choir.

9 traditional Christmas tunes plus original cowboy Christ—
mas songs — A Cowboy Christmas, the Flying W Wranglers,
producer: Ed Kee, Brentwood Music and Focus on the
Family. Recorded at the Flying W Ranch in Colorado be-
fore a live audience, the five Wranglers celebrate Christ-
mas cowboy-style. They perform familiar and new songs
on authentic instruments, joke around with each other,
and tell stories — some tall tales, some simply warm-
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hearted. This recording recalls a simpler way of life: a
time when entertainment emerged from gatherings of
friends and families, rather than being manufactured by
an industry.

10 ysars of Hosanna! Music — The Best of Hosanna! Music:
Celebrating 10 Years, producers/arrangers: Tom Brooks, Jeff
Hamlin, and Don Harris, executive producers: Michael
Coleman and Don Moen, Integrity. If you sing worship
choruses in your church, chances are you're familiar with
many of the songs featured on this two-disc set, such as
“God Is Able,” “Let the Redeemed,” and “Awesome in
this Place.” As is customary with Hosanna!, gifted wor-
ship leaders and a live audience add energy to this simple,
yet powerful worship music.

1 rccorlings of children's classics — Cedarmont Kids Clas-
sics, Cedarmont Music, distributor: Benson. School Days
is the 11th and latest recording in this series. The other
ten recordings include songs grouped under these top-
ics: Bible, Sunday School, praise, lullabies, hymns, Christ-
mas, toddler, and silly songs. Each one contains quite a
few songs and repeats them in split track format for sing-
a-longs. The style is simple but effective: children sing-
ing in unison with light musical accompaniment. In a
time when children “grow up” so fast and turn to the
fashions and pop music of teens so quickly, preserving
the childhood songs our parents and grandparents sang
takes on a special importance.

12 songs from the Oklahoma Memorial Service — Music
from the Oklahoma
Memorial Service: A
Time of Healing,
producer: Brian
Ahern, executive
producer: Eric
Wyse, Warner
Bros. Music ex-
presses what
words cannot; so
there was a lot of
wisdom in making
music such a large
part of the bomb-
ing’s memorial
service. Classical
and inspirational
pieces performed by the Oklahoma City Philharmonic,
the Children’s Choral Society of Oklahoma, the Canter-
bury Choral Society, Kim Boyce, Ernestine Dillard, Mark
O’Connor, and Susan Powell made for a moving pro-
gram. Some of the proceeds from the sale of the record-
ing will go to the Project Recovery OKC fund. This may
seem a somber way to end a Christmas issue review, but
it can only make all of us more thankful for the birth and
promised return of the Prince of Peace.
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Darlene Peterson is the music reviewer for Religious Broadcasting
Magazine.
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THE BoOOK SHELF

BY HARRY CONAY

The Spirit-Controlled Woman
by Beverly LaHaye
Harvest House, 1995

This book was good back in 1976 when it was first
published, and in this new, revised edition, it is even
better since it now reflects the increased spiritual matu-
rity of its author. “The basic message is the same because
it is from the Word of God, but the depth of communicat-
ing those principles of the Word that can change our lives,
is, I trust, much richer.”

Beverly LaHaye defines temperament, identifies four
basic temperaments and 12 combinations of them, and
then explains the influence of temperament within a va-
riety of interpersonal relationships — all from the posi-
tion that one’s God-given temperament is permanent but
subject to modification and adjustment when one trusts
in God. “One of the best things a Christian can do with
her temperament,” writes LaHaye, “is to accept it as God’s
creation in her and then, with the Holy Spirit’s help, be-
come the kind of Spirit-controlled woman God wants her
to be.” This book provides ample guidance to do just
that.

Marriage Savers: Helping Your Friends
and Family Avoid Divorce
by Michael J. McManus
Zondervan, 1995

This revised edition of a work originally published in
1993 begins by provocatively blaming America’s churches
as being “part of America’s divorce problem.” Michael
invests energy into
bonding young couples
into relationships that

can go the distance.”

In this context, he
improved, even the most
deeply troubled mar-
riages can be saved, the
separated can be recon-

ciled, [and] the divorce rate for a metro area can be pushed

McManus (author of

“Ethics & Religion,” a

mn nationally syndicated

l 1 , “ newspaper column) then
h 1 428\

5&'\; Y 4 tells how “bad marriages

> can be avoided before

‘1. they begin, engaged

Wy couples can be given

down.” A concept new to this edition is mentoring. “Al-

though it was not a major theme of the first edition . . . it

is now a rock-hard conviction. . . . When asked to sum

up this book, I respond that it can be stated in a single

speaks of the need for a

“new kind of church that

‘marriage insurance,’ al-

most all marriages can be
word: mentoring.” Detailed and thorough, this book prom-
ises much — and delivers even more.

Michael J. McManus
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The Power of His
Presence
by Adrian Rogers

Crossway, 1995

“Of all the truths
that I have finally
learned,” writes Adrian
Rogers (founder and
president of a nationally
syndicated television
and radio ministry), “I
do not know of one that
is more encouraging and
life-changing than the
marvelous and vital
truth that God is alive
and well in me through
His Son, Jesus Christ.”
Rogers begins by dis-
cussing our bodies as holy temples in which the Lord
resides, and he concludes with the comforting thought
“that we are kept by the power of God.” In between
Rogers explores “some implications, applications, and . .
. some common misunderstandings of what it means to
have God inhabit your humanity and make you a dwell-
ing-place with a Royal Resident.” Simply written in large
print, this quick-to-read little book delivers a refreshing,
spiritual pick-me-up.

THE
POWER

OF HIS
PRESENCE

How to Parent your “Tweenager”
by Mary Manz Simon
Thomas Nelson, 1995

Dr. Mary Manz Simon, an expert in child develop-
ment (and herself a parent) has written this book to help
parents cope with children between the ages of eight and
12. With large print and typographical variations to high-
light significant points, this generally informative, sim-
ply written, introductory-level treatment initially ad-
dresses “how your preadolescent is growing physically,
cognitively, socially, emotionally, and spiritually,” and
then discusses situations and issues common to most
children.

Although Simon begins quite traditionally by using
masculine pronouns to represent “your child,” she occa-
sionally (and unexpectedly) inserts feminine pronouns to
do the same, as in “Your child will form her own view of
God. She will look for Him to be active in her life.” And,
“As your child moves through the years from eight to 12,
she will have the opportunity to participate in a wide
variety of activities.” Politically correct though this may
be, I found it disjarring. This aside, the book is charming
and very readable.

Growing Deep in the Christian Life
by Charles R. Swindoll
Zondervan, 1995
Subtitled, “Essential Truths for Becoming Strong in
the Faith,” this is a reprint of a popular-level, systematic
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overview of doctrine originally published in 1986. Charles Swindoll’s stated
plan “is to offer a broad-brush approach to most of the essential points of
evangelical truth.” His stated hope “is to build a bridge of theological under-
standing with the common man, the uninitiated individual, the person who
has never been to seminary — and doesn’t care to go — but really does want
to develop a solid network of doctrinal roots.” And he intends for the end
result to be “interesting, easily understood, creative — and, yes, even capti-
vating.”

Swindoll succeeds admirably in creating an honest, well-intentioned, non-
technical overview of theology. While generally easy to understand, the anec-
dotal style does occasionally render content less plain and direct than some
novice theologians might wish. However, it is this selfsame style which, in
the eyes of many readers, results in Swindoll’s works being interesting and,
yes, even captivating. Especially useful are the “Root Issues” sections and the

very inclusive “Glossary of Major Terms.”

Friends in Deed: Recovering
the Lost Art of Being a
Good Neighbor
by Don Hawkins
Moody Press, 1995
Don Hawkins uses the story of the Good
Samaritan from Luke’s Gospel as “a solid foun-
dation for exploring various aspects of
strengthening relationships in order to become
an authentic good neighbor.” To do this,
Hawkins shares scripturally inspired “prin-
ciples designed to help us understand and ap-
ply the concept of loving service.” Reflecting
a valid and vital issue in today’s stratified so-
ciety, Hawkins provides sound advice which
we would do well to read, heed, apply, and
share.

FRIEND

I DEED

RECOVERING THE LOST ART
OF BEING A GOOD NEIGHBOR

Bl oon Hawkins

The Gospel Rox Music Collectors Guide
by Claude Crain

Gospel Rox Records, 1994
This self-published guide is an ambitious discography of contemporary
“hristian music in vinyl (i.e., phonograph record) and subsequent formats.
By “contemporary,” the author means “anything from light pop vocal to folk
rock to heavy metal, extending back to blues and jazz. Styles not covered are
country (or southern) gospel, traditional gospel (black or white), quartet, cho-
ral music, or symphonic.” These exclusions still allow for a thick tome of over
500 pages with thousands of information-coded and/or annotated bibliographic
entries. As with any first edition reference book, omissions and errors are
bound to occur. Nevertheless, this work should be of value to collectors, book
and music stores, college libraries, and Christian radio stations. Therefore, for

the appropriate reader, this is well worth examining.

Harry Conay is a media specialist who lives in West Orange, N.J.
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PRoODUCER’S CHOICE

Spiritual Warfare & Teenagers

Have you seen the scary stuff kids
are reading these days? Bill
Myers, co-creator of the award-
winning McGee & Me! video series,
responds with a new Christian
fiction series for teens called
Forbidden Doors.

Fathering by the Book

The Christian men’s movement
is swiftly becoming a “Dad's
Movement.” We invite you to
book Chuck Aycock, Mike Yorkey,
Greg Johnson, David Stoop or
Ken Canfield, President of the
National Center for Fathering

Fiction Forum

Fight the afternoon soap operas.
An interview with Gilbert Morris,
Angela Elwell Hunt, Francine
Rivers and others will offer unusu-
al inside insight to a growing
audience of Christian fiction fans.

Calligraphy on the Radio?

Master calligrapher Timothy R.
Botts gives great interviews! Call
us for a review copy of Doorposts,
Windsongs, Messiah, or his latest
work, Proverbs.

Tyndale House is your source for
great interviews with experienced
authors on topics such as current
affairs, parenting, counseling,
women'’s issues, teen interest and
Bible learning. Plus, popular
Christian fiction. For a complete
list of authors, books and interview
ideas call judy Thieman, Public
Relations Assistant at
800/323-9400, ext. 279.

Tyndale House
> Publishers, Inc.
) 351 Executive Drive
TYNDALE Carol Stream, IL 60188
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THE
1996

NRB
ANNUAL
AWARDS

10 be presented
during the 53rd Annual
National Religious Broadcasters (NRB)
Convention & Exposition
in Indianapolis
February 3-6, 1996.

The purpose of the National Religious Broadcasters
(NRB) Annual Awards is to recognize outstanding service and
merit in religious broadcasting. Through these Annual Awards,
it is the desire of NRB to provide a standard of excellence for
the industry.

Through the years, it has been traditional for religious
broadcasters to nominate their colleagues who have
significantly advanced the quality of programs and stations
to communicate the Gospel.

As in previous years, Religious Broadcasting magazine
readers were invited to offer nominations and vote on who
should be honored in selected NRB Annual Awards categories.
The procedure for voting is given below:

I. The 1996 NRB Annual Awards Ofticial Ballot appears
here in the December 1995 edition of Religious Broadcasting
magazine. The finalists for each category are listed on the
ballot.

2. Voting ends December 30, 1995. Votes will only be
tabulated from the actual ballot contained here in the December
1995 issue of Religious Broadcasting. Ballots must be mailed,
not faxed, to the NRB headquarters office by December 30).
Any reader of Religious Broadcasting is eligible 10 vote.

3. Only one vote is allowed per category and a vote must
be submitted for each category. Ballots not meeting this criteria
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will not be counted. For an explanation of each category, please
see the September 1995 issue of Religious Broadcasting.

4. When all selections have been made, the ballot should
be removed from the magazine and mailed in a #10 business
envelope to:

NRB Annual Awards
¢/o National Religious Broadcasters
7839 Ashton Avenue
Manassas, VA 22110

Please remember: Ballots sent by fax will not be counted.

NRB and its Awards Committee would like to thank you
for helping make the Annual Awards a significant part of
religious broadcasting.

The following are recipients of the 1996 NRB Milestone
Award (presented to an individual or organization for 50 years
of continual service in religious broadcasting):

Charlie B. Byers (Gospel Tide Hour)

Ella Fraser (Fraser Gospel Ministry)

Mel Johnson (Young World Radio)

Lester Sumrall (LeSea Broadcasting)

Emie Wilson (Ernie Wilson Ministries)

Words of Hope (Reformed Church in America)
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1996

NRB
ANNUAL
AWARDS

NRB Past Award Recipients

Active Voting Categories

William Ward Ayer
Distinguished Service
Award

1972 Stanley Whitcanack
1973 Thomas Zimmerman
1974 Eugene Bertermann
Dean Burch
Pamela Ilott
1977 Richard Wiley
Sol Taishoff
1979 C.M. Ward
1980 Wendell Loveless
1981 1. Vernon McGee
1982 W. Dale Oldham
1983 Theodore Epp
1984 Herman Braunlin
Mary Dorr
Carl Smith
1985 Mark Fowler
Neal Doty & Sherman
Williams
Clay Evans
Orva Koenigsburg
1986 Patrick Buchanan
Paul Bearfield
Samuel Green Jr.
1987 Steve Allen
Joseph Barbera
Ted Engstrom
Paul Freed
John D. Jess
Ralph Montanus Sr.
Stephen Olford
Luis Palau
1988 Robert Cook
George Sweeting

1989
1990

1991
1992
1993
1994
1995

Oswald C.J. Hoffmann
E. Brandt Gustavson
Thomas Zimmerman
Robert A. Cook

Ralph Carmichael
John Olson

Cal Thomas

Jerry Rose

George Otis

Radio Program Producer
of the Year

1988

1989
1990
1991
1992
1993
1994
1995

Focus on the Family
International Media Services
Hope for the Heart

Money Matters

Family News In Focus
Northwestern Productions
USA Radio Network

Insight For Living

Family Life Today

Television Program
Producer of the Year

1988
1989
1990

1991
1992
1993
1994

1995

There’s Hope

Love Worth Finding

Billy Graham Evangelistic
Association

CBN/The Family Channel

The John Ankerberg Show

In Touch Ministries

Focus on the Family
(McGee & Me)

You Need to Know

Board of Directors’
Award

1988 Richard E. Wiley
1989 Sen. Bill Armstrong
1991 Paul Harvey

1992 Dave Dravecky
1993 Chuck Colson
1994 Jay Sekulow

1995 Ralph Carmichael

Chairman’s Award

1988 Charles Colson
1989 Billy Graham
1991 Maranatha! Music
1992 Gary Bauer

1993 Robert Ball

1994 James Quello
1995 Josh McDowell

Talk Show of the Year

1993 Concerned Women for America
(Beverly LaHaye Live)

1994 Dawson McAllister Live

1995 On the Mark
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a YES! Please rush me copics

of National Religious Broadcasters’

1996 Divectory of Religious Medin

upon its release in December 1995,

My special Pre-Publication Price:
-18$20.00 each for NRB members.
My NRB membership #: '
(Number required for purchase at member price.)
—1$49.95 each for non-members.
(Non-U.S. mail add $20.00 to order; Virginia
residents and businesses add 4.5% sales tax.)

Name _

Organization _ -
City/State/Zip
Phone (__ ) FAX
Method of payment:

— Check J Visa ] MasterCard
Total Purchase Amount §
Credit Card No. _
Exp. Date

American Express

Name on Card__

Signature

Clip and mail or fax (credit card orders only)

by December 31, 1995, to:

National Religious Broadcasters

7839 Ashton Avenue * Manassas, VA 22110
(703) 330-7000 * FAX (703) 330-7100

Address — i oh o= N l
i

SAVE up to $49.95
off the list price of $69.95

Now Available until December 31, 1995,
at the Pre-Publication Price of only:

$20.00 for NRB members
$49.95 for non-members

For nearly 25 years, National Religious Broadcasters has
published the industry’s standard guide to Christian radio
and television.

The 1996 Directory of Religions Media gives you a direct
line to the names and numbers you need to know within
this dynamic industry. The Drrectory will be your personal
map through the maze of stations and suppliers, programs
and publishers. It’s the guide you’ll go to first to get daily
leads, contacts, and up-to-date information to help move
your ministry or business forward.

Sections include: Radio & Television Stations and Networks
* Radio & Television Programs e Film and Video ® Book
Publishers ¢ Periodicals ® Music Recording Companies

* Agencies and Suppliers ¢ Religious Media Phonebook

ISBN # 1-880040-05-0



Christians in Cyberspace

The term electronic media is no longer limited to
radio and television. It now includes computer on-line
services and the Internet. According to a recent survey,
9.7 million American adults have access to the Internet
with another 6 million adults expected to sign on over
the next ten months. You need to see cyberspace as the
rich resource tool it is and recognize how it can help you
in your broadcasting responsibilities. You also need to
take advantage of it to promote your station to your cur-
rent and future audience.

The Internet is actually about 30 years old. Back in
the 1960s, the Department of Defense began developing
plans to link computers throughout the country to en-
sure continuous nationwide communication in the event
of a nuclear attack. The system that grew out of that be-
came known as the Advanced Research Project Agency
Network (ARPAnet). In the 1970s, ARPAnct was used
primarily by scholars and academic researchers. Soon
other groups began imitating this system and eventually
a way was discovered to loosely connect them all to form
a worldwide network of computer networks, becoming
what is now called the Internet and the World Wide Web
(a system of hypertext links on the Internet).

The Internet is not a closed service like CompuServe,
America Online, Delphi, and Prodigy. All of these on-
line services are subscriber-based, meaning each one of-
fers exclusive information and features that can only be
accessed when a person becomes a member. They are
individual sites along the Internet superhighway. A mem-
ber could be content only to access these services or he
can use them as gateways to the Internet. A person can
also directly connect with the Internet using appropriate
software. In other words, the Internet is bigger than the
on-line services.

To better understand the Internet and its benefits,
read Internet for Christians: Everything You Need to Start
Cruising the Net Today! (Quentin Schultze, Gospel Films,
1995) and Christian Cyberspace Companion: A Guide to the
Internet and Christian Online Resources (Jason Baker, Baker
Books, 1995). Each book describes how you can use the
Internet to its full potential. Along with how-to informa-
tion, they provide a directory of Christian Internet sites
and a glossary of cyberspace terms.

The Internet allows you to send electronic messages
(e-mail) worldwide — for example, to missionaries. It
provides an avenue for researching issues and topics you
want to talk about during your morning on-air shift; it
offers the latest information from Christian organizations
and publishers you can use in your programming prepa-
ration; and it also gives you the opportunity to promote
your station on-line.

Zondervan Publishing House (ZPH) is the latest pub-
lisher to develop its own Home Page (site) on the Internet.
As of November 30, Zondervan's Internet address of http:/
/www.zondervan.com began offering information about
the company’s mission, its wide variety of faith enrich-
ing services, and its ministry partners. ZPH has already

INTERVIEW INSIGHTS

BY JONATHAN PETERSEN

had a presence on-line for about a year through Christian
Interactive Network on CompuServe (see “Trail Blazing

in Cyberspace,” Religions Broadcast-
ing, March 1995). Now ZPH is ac-
cessible through the World Wide
Web.

As Sharon Gotkin, UPI Radio
Network’s religion editor and mod-
erator of Prodigy’s Religion Web
Page, says, “The World Wide Web is
packed with Christian information
linked to each other.” She lists some
of her favorite Internet addresses (<
and > are not part of the address;
they are used to separate the address
from the rest of the text): In the Foot-
steps of the Lord <http://
www.xensei.com/users/Angel/
Home/CR.html>; Yahoo Christian
Resources <http://www.yahoo.com/
Society_and_Culture/Religion/Chris-
tianity>; Real Audio <http://
www.realaudio.com/>; NewsLink
<http://www.newslink.org/
menu.html>; Na-
tional Religious
Broadcasters
Online <http://
www.nrb.com/
nrb/index.html>;
National Associa-
tion of Broadcast-
ers Home Page
<http://www.-
nab.org:80/>; Me-
dia Online Yellow
Pages <http://ww-
w.webcom/~nl-

nne t/‘y ellowp. - Bibles, books, audio, video,
html>; and Prod- A . g
., . . software, multimedia, and gifts.
igy’s Religion Web

Page (accessible B Our goal is to help you expand

only within Prod-
igy) <http://an-
tarcs. prodigy.com/
religcoi.htm>.

Next month’s B Our bestselling Bible-based
resources can be designed to
serve your ministry and name
acquisition needs.

column will con-
tinue this discus-
sion. If your sta-
tion is already on
the Net, e-mail me
about it at <jona-
than.petersen@har-
percollins.com>."s

TRUSTED RESOURCES
TO EXPAND YOUR
SUPPORT BASE

@ We're the leading publisher of

your ministry by using our
award-winning products as
donor incentives.

To get started, call
1-800-226-1122, ext. 3553.

& ZondervanPublishingHouse

Life-Changing Words

Jonathan Petersen is
director of media
relations/public affairs
for Zondervan
Publishing House and
executive producer of
the Zondervan Radio
Network, Grand
Rapids, Mich. A
former religion news
editor of UPI Radio
Network, he is a
requested speaker on
media practices.
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CLASSIFIEDS

HELP WANTED

ANIMATOR/CGFX ARTIST (light-
wave) wanted for leading Christian
and educational television station in
the Caribbean. Must be efficient team
worker, eager to serve the Lord. Call
(809) 440-1999 or fax (809) 440-6633.

EXPERIENCED GENERAL SALES
MANAGER wanted for vibrant, in-
ternational radio broadcast network.
Minimum five years’ experience.
Strong sales and management capa-
bilities required. Must be goal-ori-
ented, visionary, self-starting, and
able to develop national and interna-
tional sales. Send resume and cover
letter to John Tayloe, president, High
Adventures Ministries, Voice of Hope
Global Broadcasting Network, P.O.
Box 93937, Los Angeles, CA 90093.

MANAGER, ASSISTANT MAN-
AGER, COORDINATOR wanted for
two AMs, one FM in the Virginia-
North Carolina area. At another lo-
cation, the organization has one AM
and FM construction permit. Send
resume to CEQO, Positive Radio
Group, P.O. Box 889, Blacksburg, VA
24063.

EXPERIENCED PRODUCERS AND
EDITORS wanted for International
Christian Ministry located in San Di-
ego, America’s finest city. Immedi-
ate openings for producing daily 30-
minute program and associated seg-
ments. Degree or equivalent experi-
ence required. Must have working
knowledge of Grass Valley Edit Suite
(Grass VPE 151 Editor, 200 Switcher,
1-inch and D-3 tape machines). Send
resume and resume tape to Morris
Cerullo World Evangelism, P.O. Box
85277, San Diego, CA 92186, Attn:
Glandon Broome. Phone (619) 277-
2200, or fax (619) 277-5111.

MORNING SHOW PRODUCER, pro-
gram director, news anchor wanted.

EQUIPMENT FINANCING

ON ALL
BROADCASTING EQUIPMENT
LI 5y to EXCHANGE

. Any
® 100%
® Not
8 Refin

Call Mark Wilson (800) 275-0185
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The Family Life Network, a rapidly
growing non-commercial radio net-
work in upstate New York, has open-
ings in three departments. Applicants
must have at least five years’ experi-
ence. Positive, creative, dedicated,
and team-oriented are necessary char-
acter qualities. Experience a major
market size audience with the ben-
efits of rural living. Competitive
wages and benefits. Send tape and
resume to Family Life Network, P.O.
Box 506, Bath, NY 14810. EOE.

W "Loans By Phone"
©> FAST, EASY APPROVALS

£> We Specialize in Broadcasting Equipment

> No Tax Returns/Financial Statements Nacessary
> You Choose Equipment and Dealer

> New or Used Equipment

For Information Call Jeff Wetter Toll-Free.
24hr. fax: (214) 578-0944.

%‘ FLEXLEASE, Inc.

COMMERCIAL EQUIPMENT FINANCING

NATIONAL MEDIA AGENCY needs
salesperson to negotiate placement of
ministries on radio and television
nationwide. Send resume and salary
requirements to Wilkins Communi-
cations, P.O. Box 444, Spartanburg,
SC 29304, or fax (803) 597-0687.

CHRISTIAN-FORMATTED LEADER
has opportunities available in sales
at two FM commercial stations (talk
and CHR) in Colorado Springs, Colo.

*.® HOLESINYOUR o .

« * PROGRAMMING?

Call 1-800-368-6234, 24 hours, for FREE RECORDED
MESSAGE and Demos of 60/90-second quality
ministry features for all formats. Great for daily use,
PSA's, news issues. Some on CD. ALL FREE! Already

airing in hundreds of markets, all sizes. )

. .
||c: Your Sign of Quality.
InfoCision Management Corporation

The Industry Leader in Christian outbound
telephone fund-raising

Call Tim Twardowski at (216) 668-1400

Help your listeners as

they move!
Tell them about us!

Our free service throughout N.A. connects them
with Realtors who:
*are full time professionals
* come highly recommended (we check references)
* are committed to utmost integrity & service
* at their request, will introduce them to the
Christian community, churches & schools

The EXODUS Network
1-800-395-8556

388338
DO YOU NEED CASH

to fund new or used equipment?

Call 1-800-549-8539 for FREE RECORDED MESSAGE,
24 hours, to hear about our quick-approval, fixed-rate,
long and short-term lease-to-own programs.

Then you can apply by FAX, 24 hours a day.

Station
For Sale

Radio For Sale

Great new turnkey Christian
country radio format for na-
tional satellite distribution
seeks entrepreneurial buyer
promptly to assume start-up
project. Innovative product
|marketing concept attached.
Documents just completed for
$2.5 million private debt
placement. Owner’s other
business interests forcing sale.
Price $675,000 cash.
Principals only.
Fax: (214) 363-2262

500-Watt AM Daytime

* Market Size #107

* Population 120,000+

* Presently simulcasting
FM inspirational format

* Transmitter Site Owned

* Studio Site leased

Interested parties contact:
K.P. Marketing
608 South 2nd Street
Suite 101
Milbank, SD 57202

Attn: Ron Penner




Experienced, career-minded candi-
dates only. Traffic director opening
as well. Equal opportunity employer.
Send resume and cover letter to Larry
Myers, KGFT-FM, 6760 Corporate
Drive #340, Colorado Springs, CO
80919.

WBGL-FM/CHAMPAIGN, Il1l., a con-
temporary Christian music station, is
accepting applilcations for a public
relations position. Anyone interested
should send a letter and resume to
WBGL, 2108 W. Springfield Ave.,
Champaign, IL 61821. EOE.

INVESTORS WANTED

INVEST IN CHRISTIAN music radio
to evangelize Canada’s capital. We
reversed the 60-year ban on Chris-
tian radio but can’t raise all capital
here. Ask for business plan. Write to
CHRI-FM, P.O. Box 7124, Ottawa,
ON KIL 8E2, or call (613) 731-2474

POSITION WANTED

HUSBAND-AND-WIFE WANT team
or separate positions with Christian
group or individual radio station.

Ot L (Pryor
“Features ‘Editor
Religious Broadcasting

.‘}fdverllsmg Manager

Husband is experienced, team-ori-
ented, general manager with strong
sales, on-air, programming, and min-
istry contacts. Wife is office manager,
traffic, receptionist, and computer
skilled. For resume and references,
contact Barry McCoy, 114 Arbor
Creek Blvd., Nashville, TN 37217, or
call (615) 361-9128.

SUCCESSFUL GENERAL MAN-
AGER seeks management position in
southeast for large market, non-com-
mercial, music-oriented FM station.

NON COMM CEO's

& MANAGERS
Increase donor income immediately. Chistian fund raising
and development expert shares his proven methods for raising
major gitts and new $$ for unfunded projects. Builton 15
years experience. Easytofollow sleps will work of your
siation. Call 24 hours for FREE RECORDED MESSAGE
and FREE report, 1-800-549-1706

WANT TO BUY
American Family Radio is in the
process of expanding our ministry.
We are interested in purchasing FM
CPs and existing FM stations. Call

CLASSIFIEDS

Extensive radio experience, great
fund-raising skills, high integrity, and
solid staff builder. Send response to
National Religious Broadcasters, Box
1201, 7839 Ashton Ave., Manassas,
VA 22110.

Statement of Ownership.
: cwqmnmm

Don Wildmon at (601) 844-5036.

The NRB Communications ‘Department
wishes you a merry Christmas in celebration
of the birth of our Lord Jesus Christ!
May the new year /)1111(] you many blessings,

perfect peace, an 01«//[011‘1114} joy.

Dick Reynolds

“For my eyes have seen Your salvation, which You have prepared in the sight of all people,
a light /or revelation to the Gentiles and for glory to Your people Israel” (Luke 2:30-32).

Advertising Assistant

Jerald R. DeCeglio
‘Designer
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CALENDAR CLOSE-UP

1996
February 3-6

53rd Annual National Religious Broadcasters Con-
vention and Exposition; Indiana Convention
Center, Indianapolis. Information: (703) 330-

7000.

February 27-29

Eighth Annual National Conference on Preach-
ing; Downtown Baptist Church, Orlando, Fla.
Sponsored by Preaching magazine. Informa-

tion: (502) 899-3119.

February 27-March 1

18th Australasian Christian Broadcasters Confer-
ence; Adelaide, South Australia. Information:
P.O. Box 2020 Launceston TAS 7250 Austra-

lia.

March 3-5

54th Annual Convention National Association of
Evangelicals Convention; Hyatt Regency, Min-

neapolis. Information: (708) 665-0500.

April 15-18

National Association of Broadcasters Annual Con-
vention; Las Vegas Convention Center, Las

Vegas. Information: (202) 429-5300.

April 21-25

Gospel Music Association Week; Stouffer Hotel
and Nashville Convention Center, Nashville,

Tenn. Information: (615) 242-0303.

April 28-May 1

Evangelical Press Association Convention; Ant-
lers Doubletree Hotel, Colorado Springs,

Colo. Information: (804) 973-5941.

May 21-26

National Religious Broadcasters International
Conference; Jerusalem. Information: (703) 330-

7000.

June 6-9

Third Montreux International Radio Symposium
and Technical Exhibition; Montreux Convention
and Exhibition Centre, Montreux, Switzer-
land. Information: (41) 21 963-3220, fax (41)
21 963-8851.

September 4-6
National Religious Broadcasters Public Policy
Conference; Capital Hilton, Washington, D.C.
Information: (703) 330-7000.

Advertising Index/RS Guide

RS# — Advertiser .........cccc..coveiiiiiiiiii. Page
142 — Berkey Brendel Sheline ................. 23
119 — BMC Advertising .........c..ccc.......... 37
146 — Bott Broadcasting ......................... 11
222 — CRT Custom Products .................. 17
— — Directory of Religious Media .......... 58
136 — Factory Direct Sales ...................... 39
122 — FamilyNet ... IBC
212 — IBS . 45
133 — InfoCision Management .................. 2
126 — INSP ......oiiiiiii 51
116 — INSP Direct ...........coooiiiiiiiiiiiineen. 9
137 — Inspiration Cruises & Tours ........... 63
117 — ITS oo 11
124 — First Century Communications ...... 39
109 — KMC Media...........coooeviiiniii, 7
150 — Life Issues Institute ...................... 19
120 — Morningstar Radio Network .......... 41
— — NRB 1996 Convention ................... 49
— — NRB Mailing Labels ...................... 47
163 — National Right to Life ................... 33
118 — Opryland Duplication ................... 15
113 — Premiere Speakers Bureau ............. 29
115 — Royal Media/John Maxwell .............. 1
123 — Royal Meda/Jay Sekulow .............. BC
121 — Shively Labs .............ccc.ccoooiii, 43
103 — Signal One .................ccociL 28
233 — Tyndale House Publishers ............. 55
125 — World Radio Network ................... 39
114 — Z Music Television .............c........ IFC
197 — Zondervan Publishing House ........ 59

Circle the RS# on the Reader Service Card.

If your organization is planning a major meet-
ing, seminar, conference, or convention, which
would be of interest to religious broadcasters
or related professionals, Religious Broadcasting
would like to include it in Calendar Close-up.
Please send the information at least three
months prior to event c/o:

Religious Broadcasting
Calendar Close-up
7839 Ashton Avenue
Manassas, VA 22110
Fax: (703) 330-6996

Carlson Wagonlit Travel/Media Travel USA is
the official agency of the 1994-95 National Reli-
gious Broadcasters (NRB) conventions. Special-
izing in the travel needs of broadcasters, Me-
dia Travel USA is teaming up with American
Airlines to provide for the travel needs of at-
tendees and exhibitors to all NRB and other
broadcast industry conventions. For further
travel information and airline reservations, call
(800) 283-TRIP [in Florida, (407) 575-7600]. A
percentage of the travel agency commission paid
by the airlines will be donated to NRB by Me-
dia Travel USA.
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]ERUSALEM

3000 ymr Anmversm‘y

i '

.4,-'

NATIONAL
. RELIGIOUS
| BROADCASTERS

‘oin us as we celebrate the 3000
vear anniversary of the city of
Jerusalem. There simply could not
be a more exciting or appropriate
place for an N.R.B. Conference!

ur guest speakers for this event
_ will include Dr. O.S. Hawkins,
* Kay Arthur, and Derek Prince.
Mark your calendars now and plan
to join us in Jerusalem as a fellow
traveler or a group host!

' GrOUP HOST BENEFITS FOR -
N.R.B. MEMBERS '
"1 free trip for each 5 passengers
who accompany them

or free brochuves or move information,
call Inspivation Cruises & Tours
at Mon.-Fri.,
8:30 a.m.-5:00 p.m. Pacific Time Zone

.




SEGUE

Christian Television Comes of Age

As Christian television grew up, so did I. A child of the ‘60s, I consider Chris-
tian television the same. Growing up I was always one of the smallest pupils (as we
were called then) during my grade school days. So was Christian television when
compared to the entire broadcasting industry.

During the late ‘60s, I recall viewing only five evangelical programs with any
regularity: Gospel Singing Jubilee, This Is the Life, Rex Humbard, Oral Roberts and You, and
the occasional Billy Graham Crusade. There may have been others airing in Chicago at
the time, but I don’t remember them.

And a Christian television station itself was practically unimaginable. After all,
our local cable operator offered only nine channels: all eight Chicago VHF and UHF
stations, along with the CBS affiliate in Champaign, Ill. (Which I appreciated since
WCIA-TV/Champaign would usually carry the telecasts of my beloved St. Louis Foot-
ball Cardinals as opposed to the dreaded Bears’ games broadcast on WBBM-TV/Chi-
cago.)

Those nine stations were the extent of our television universe, and we considered
any and all Christian programming something to be treasured. In fact, when a Billy
Graham crusade was broadcast on one of the UHF stations, my mother would invite
“non-cabled” friends from church over to enjoy the telecast.

Then came the '70s. As I neared my teenage years, Christian television also started
to mature. More and more religious programming began to appear on the small screen.
By 1973, Chicago was being introduced to the Christian talk show with Pat Robertson’s
The 700 Club. And while the entire nation was about to get its first taste of cable
networks and super stations, Chicago actually grew closer to having its very own
Christian television outlet.

Thanks to the efforts and dedication of Pastor Owen Carr and his congregation,
the Stone Church of Palos Heights, Ill., WCFC-TV/Chicago signed-on May 31, 1976.
At the time, less than a dozen other full-time religious television stations were on the
air in the United States. And there was no such thing as a Christian television net-
work. Instead, religious broadcasters still had to acquire time on secular stations across
the country to air their programs. But change was coming.

When I began moving through my college years, Christian television was making
some moves of its own. By the time I obtained my degree in April 1981, no less than
five religious television networks were in operation. And the number of full-time
Christian television stations had more than doubled since WCFC-TV’s sign-on five
years earlier. Christian television, and I, had grown up.

But with adulthood comes responsibility. During the past 15 years I have learned
that all too well — and so has the Christian television community. By the mid-'80s,
Christian television had come a long way from being the little guy in the classroom.
Growth in the number of stations, networks, programmers, and viewers had many
labeling the industry a phenomenon. But some of Christian television’s cruelest critics
said it had become too big for its britches.

Perhaps the all-too-familiar scandals of the late ‘80s proved those critics right.
However, the last several years have been a time of self-examination and correction
for the Christian television community. It also has been a period of explosive develop-
ments in technology, equipment, and programming. As we enter the 21st century,
these changes promise to alter the entire face of broadcasting, making it more com-
petitive than ever.

As a mature adult, is Christian television ready to face its greatest challenges? For
that matter, what about every one of us within the religious broadcasting industry?
Are we prepared for what lies ahead? We will be prepared only if we have reached the
maturity described by Paul in 1 Corinthians 13:11: “When I was a child, I used to
speak as a child, think as a child, reason as a child; when | became a man, I did away
with childish things.”
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STATION
WYLL-FM

| WEIL-AM

| WEZE-AM
KDFX-AM
WAVA.FM
KKHT-FM

| WNIV-AM

| KGNW-AM
KRKS-FM

| WTLN-AM

[ KGFT-FM
WPMH-AM

| KCNW-AM

| KDAR-FM

| KBXL-FM

JAY SEKULOW LIVE!
Radio Network

MARKET
Chicago
Philadelphia
Boston
Dallas
Washington, D.C
Houston

Atlanta

Seattle

Denver

Orlando
Colorado Springs
Virginia Beach
Kansas City
Oxnard/Ventura
Boise

ekulow [ ive!

NOON EST VIA SATELLITE

ROYAL MEDIA.

agency
1-800-671-6606





