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“ sit across from a playground that I visited this eve with a
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Christian Fundraising Experts

InfoCision

Outbound Telemarketing Leader

Best in America InfoCision is proud
to have been award-
ed the prestigious
MVP Quality Award
by Telemarketing
Magazine for three
consecutive years.
Our obsession with
quality -- and caring
Christian communi-
cators who can pray
with your donors --
are the reasons
InfoCision raises far
more money for Christian organizations
than any other outbound telemarketing
company.

Call Today...
and receive a free
subscription to our
TeleFunding
newsletter -- the tele-
marketing industry’s
best resource for devel-
oping successful outbound
fundraising programs.

(330) 668- 1400

Nick Stavarz
Vice President - Fundraising

inm InfoCision Management
II I 325 Springside Drive
Akron, Ohio 44333



Evaluating Entertainment
by John H. Evans

What makes a movie or television
series good or bad? What criteria can
broadcasters use to help families
discern where best to place their
entertainment dollars? Movie Morality
Ministries, Inc., has a few ideas.

oz ebod

Setting the Pace: In Step
with Phil Cooke

by Christine L. Pryor

Religious Broadcasting caftches up with the front-
running producer and director to chat about issues
in the broadcasting race.

JUNE 1996

Features

Success Story

compiled by Christine L. Pryor
Take a look at the latest perfor-
mance stats for JESUS, Campus
Crusade for Christ’s phenomenally
effective evangelistic film. With
more than 732 million viewers to
date, seating is still available.
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Farrakhan’s Seduction

by Jacqueline Castine

Glenn Plummer answers questions about his
provocative five-part video Farrakhan: Charis-
matic Beacon or Cult Leader? Find out why
the Nation of Islam leader has such appeal —

and what you can do about it. RELIGIOUS
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In Focus: Sharpening Film and Video's Image
This issue of Religious Broadcasting looks at the visual
side of the industry with vignettes of a film moving the
world, a video series shaking the country, a director/
producer challenging old standards, and a ministry
guiding audiences in entertainment choices.
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SiecNNG ON

Stay by Your Stuff

l recently heard an intriguing message broadcast by Charles
Stanley of In Touch Ministries entitled “Staying by the Stuff.”
Stanley related the account of David and his men from 1 Samuel
30 as they destroyed the Amalekites who had plundered and
burned their city. While Stanley drew a parallel to the church, it
can be likened to any organization, including National Religious
Broadcasters. Allow me to paraphrase the text.

. . . . Bob Straton is
When David and his men arrived home to Ziklag, they found  chairman of National

that the Amalekites had raided and burned the city, carrying off Religious Broadcasters
the women and children, including two of David’s wives. Look- and senior vice

ing over the ruins, David and his men wept for their families president of Walter
Bennett Communica-

until they could weep no more. But his men were also angry with  jjons in Fort Washing-
David and talked of stoning him. David asked the Lord whether ton, Pa.

he should pursue the Amalekites. The Lord responded, “Pursue

them. You will certainly overtake them and succeed in the rescue” (verse 8).

David and 600 men set out, yet when they reached Besor Brook, 200 were too tired
to cross and remained behind. The 400 kept going and came upon an Amalekite slave,
who had been abandoned by his master when he fell ill. David’s men gave him food
and water and convinced the slave to lead them to the Amalekite camp.

David found the Amalekites eating, drinking, and reveling, celebrating the great
amount of “stuff” they had looted. He and his men attacked them, killing all except
for the 400 young men who fled on camels. David and his men recovered all they had
lost, including their families.

When David and his men returned to the 200 who had stayed behind, the “evil
men and troublemakers among David’s followers” (verse 22) did not want to share
their plunder with those who had not fought. David told his men that the Lord had
protected them and delivered their enemies to them. “The share of the men who
stayed with the supplies (stuff) is to be the same as that of him who went down to
battle” (verse 24). David made this a statute for Israel from that day forward. When he
returned to Ziklag, David also sent some of the plunder to the elders of Judah, saying,
“Here is a present for you from the plunder of the Lord’s enemies” (verse 26).

What the Bible tells us is that each person shared alike, regardless of his respon-
sibilities. Stanley’s corollary was to the church where the senior pastor’s position is
considered the most important, but where the associate pastor, music minister, youth
minister, Christian education director, and church administrator are also very impor-
tant and highly visible positions of leadership. But what about those not-so-visible —
nursery caregivers, Sunday school teachers, sextons, maintenance workers, and sup-
port staff? Who really is most important?

There are hundreds of services performed behind the scenes but that does not
mean they are less important. Without these behind-the-scenes services, what is “up
front” might never happen. Stanley stated, “The truth is, every position and every
place of service is important in the eyes of God; and therefore, the people who hold
these places of service are equally important in the eyes of God.”

How does this apply to us? Many of you are in an executive position — maybe the
station manager, program producer, engineer, account executive, comptroller, on-air
personality, or business manager. But every one of us would find it difficult to do our
jobs without a team of dedicated people supporting us. It seems to me that in each
area of our responsibility, we are called upon to share in the ministry that God has
uniquely called us to. Some may have higher visibility, but if each of us “stays by our
stuft” we will all be pulling together for the kingdom of God.

I wish each of you a wonderful summer — may it be a time of renewal, rest, and
a time for family and loved ones. As [ did last year, I also encourage you to find the
time to “spend a day with God.” There’s no better way to renew your spirit. Remem-
ber, too, to “stay by your stuff” since it relates to every aspect of your life — family,

church, and work. :
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TUNING IN

Update on NRB’s Work

Please permit me to review the first few months of National
Religious Broadcasters (NRB) 1996 operation as I want to give
you some observations.

Your comments about the Indianapolis convention have been
appreciated. I and the staff directors carefully read your letters
and listened to your comments about every aspect of the meet-
ing. We have gleaned excellent ideas for the future and will no  p, ¢ grand:
doubt be using many of your suggestions at next year’s conven-  Gustavson is president
tion in Anaheim, Calif. of National Religious

Since you have expressed to us how much you like to be Broadcasters and

. . . . publisher of Religious
together during the annual convention, the Anaheim Hilton Ho- o )
tel and the Anaheim Convention Center are designed to accom-
plish just that. Be thinking now how many of your staff and board members will be
attending NRB 97. In a convention as large as NRB’s annual one, you should make
your hotel and convention registrations as soon as possible.

Directory of Religious Media

Due to circumstances beyond our control, our 1996 Directory of Religious Media was
seriously delayed, finally making an appearance in late April. Now this valuable tool
is in the hands of the hundreds of you who pre-ordered it. We will do our best to
present our 1997 silver anniversary edition of the directory next January. In the mean-
time, call our office to order this new volume.

NRB’s NAB Breakfast

Last year we held our first breakfast meeting at the National Association of Broad-
casters (NAB) convention in Las Vegas with Charles Colson as our speaker. On April
17, we held our second annual event at NAB, which was jointly sponsored by Salem
Communications and Nelson/Word.

This year’s successful breakfast, with about 200 in attendance, featured Michael
Medved, co-host of PBS’ Sneak Previews. Medved gave a very revealing talk about a
not-so-hidden agenda of many Hollywood movie-makers. He said there appears to be
an ideological reason why so many producers insist on making disgustingly vulgar
films when Hollywood’s more wholesome products make more profit by having larger
audiences. Throughout his speech and in taking questions from the attendees, Medved
made these and other observations. What an excellent and thoughtful presentation,
upholding the traditional values we hold so dear.

Legal Defense Fund

Our Eugene R. Bertermann Legal Defense Fund is nearing our goal of $250,000.
As | write this column, the fund stands at $241,560. We would appreciate your gift,
made out to the “Legal Defense Fund,” to assist us in reaching this worthy goal.

Public Policy

We are continuing our work on Capitol Hill, with meetings on a number of issues
affecting Christian broadcasting. Please pray for us as we attempt to keep our views
before the legislators.

Don’t forget the NRB Public Policy Conference in Washington, D.C., scheduled
September 4-6, between the political conventions and the elections. The briefing, to
be held at the Capital Hilton, will hopefully feature the presidential candidates as well
as other Washington newsmakers. Be sure you make plans now to bring your news
team to Washington.

As always, keep praying for us as we work for you and your ministry.

LG
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JOHN & VICKLIO WITTY
‘Thursday Fellowship Nite
Married and converted in 1974, the Wittys
are widely known for their unique ability

to communicate the gospel through
comedy and drama. They have recorded
two comedy afbums and appeared on
several radio programs and video
productions in addition to founding and
pastoring a church in Tulsa, Oklahoma.

INFORMATIVE, CHALLENGING
WORKSHOPS

TONY REYNOLDS

Internet Part 1 & Part 2

The Internet is a language Reynolds
knows and understands. Hosting the
“INTERNET@NIGHT" radio show, the
“Radio-Gopher” offers helpful information
with a low-key approach. On-line and on-
air participation by the listening audience

provides a new facet to talk-radio.

ASHTON R. HARDY msﬂg g}ﬁiﬂ
Legal Update Part 1 & Par1 2 A senior fellow at the Progress &

Highly respected nationwide for his
authoritative knowledge of religious
freedom issues, Hardy formerly served as
General Counsel for the Federal
Communications Commission (FCC) and

Freedom Foundation in Washington,
D.C., Olasky is co-founder of the new
Center for Effective Compassion and
editor of World, a Christian weekly news
magazine. Author of several books about
American political issues, Olasky serves

as Commissioner for the Ethical and as chairman of a crisis pregnancy center
0 i g B and is a board member of an inner-city
Financial Integrity Commission soun kitchen and clinic.

(EFICOM). His law firm is in Metairie,
Louisiana.

ZOLA LEVITT
Friday Breakfast

Levitt, a Jewish Christian, is best known
as host of the weekly national televiston
program “Zola Levitt Presents.” An
accomplished author, composer, actar,
and speaker, Levitt's main priority is
Christian evangelism.

OPEN FORUM WITH
JIM BAKKER
Saturday Lunch

Former president of Heritage USA and
PTL Television Network, Bakker was an
effective evangelist and pioneer of
Christian television. After serving five
years in federal prison for moral
indiscretion charges, Bakker now
conducts a restorative ministry to pastors
and leaders who have suffered devastating

spiritual setbacks

The tradition continues—

SUPERB SPEAKERS ¢ PRACTICAL WORKSHOPS
Outstanding Ideas, Information and Inspiration
Fabulous Food, Fellowship, and Fun!

AN OUTSTANDING LINEUP OF
DYNAMIC SPEAKERS

JOHN C. MAXWELL
Friday Lunch

With 25 years of Christian leadership
experience, Maxwell now directs INJOY,
Inc., a leadership institute that focuses on
developing and equipping pastors, church
leaders, and business people. Maxwell is a
popular international speaker, author, and
frequen! radio guest on “Focus on the
Family.”

STEVE W. BROWN
Saturday Banquet
A former pastor and radio newsmarn:
Brown is founder and President of Key
Life Network, Inc. Author of several
books, Brown has a national Bible
teaching program called “Key Life,” and is

Seminary,

Music for the convention will be arranged by Morningstar Radio Network.

REGISTRATION
Registration at Marriott
Thursday, July 25—2:00 - 5:00 p.m.

DON’T MISS
THE AUCTION!

Enclosed is $ for my registration,
which includes meals and workshop materials.

$150 - first member
$125 - spouse or additional members

Registration after July 1—$210

All meetings

business casual
except
for semi-formal
Banquet.

Make check payable to SWNRB

Mail to: SWNRB
P.O. Box 692112

et

Tulsa, OK 74169
Name B
Organization f
Address R :
City State__ Zip______ |
Telephone ( ) :

For Hotel Reservations...Call the Marriott-DFW direct at (214) 929-8800. Be sure to request
SWNRB discount. Religious World Travel Service is the designated travel agency for SWNRB. |
Call toll-free—1-800-525-1596. Ask for SWNRB air fares.



[READERS” [REACTIONS

I read the April issue of Religious Broadcasting with
an especially high degree of interest. I don’t often see
the subject of music taken seriously in the magazine, so
I appreciate this month’s editorial emphasis.

There is a concern about the term “CCM” that I
want to bring before you. When we launched Contenpo-
rary Christian Music magazine nearly 18 years ago, we
usually abbreviated the title to CCM because of its length.
By 1986, most people knew the magazine simply as
“CCM,” so we decided to utilize the acronym for our
logo. We applied for, and received, a federal trademark
on “CCM.”

While we did not coin the term “contemporary Chris-
tian music,” we cannot recall any instance where the
abbreviation was used prior to CCM magazine’s own
use of it. Eventually, others began using the acronym
to refer to the music itself and/or the industry which
produces it. While CCM Communications has always
refrained from using the term except in reference to its
own products, we have not attempted to enforce our
trademark rights.

However, usage of the term “CCM” has become so
pervasive that we must now take action to prevent our
brand name from becoming generic (remember “Xerox”

Trademarking an Industry?

problem?). The purpose of trademarks is to protect brand
names and to prevent someone from misleading oth-
ers. While we do not believe that anyone is using the
“CCM” name to intentionally deceive anyone, it can
cause confusion about whether the reference is to the
magazine or to the music and/or industry.

We hereby respectfully request that the Christian
music industry voluntarily observe our trademark rights
regarding the use of the term “CCM.” Please avoid us-
ing the term “CCM" unless referring specifically to prod-
ucts of CCM Communications. The terms “Christian
music” or “contemporary Christian music” would be
fine. Your cooperation will help prevent much of the
confusion which now exists.

John W. Styll
president

CCM Communications
Nashville, Tenn.

Editor’s note: Religious Broadcasting welcomes feedback
about the use of the CCM acronym from its readers. Please
address your comments to Music Response, Religious Broad-
casting, 7839 Ashton Ave., Manassas, VA 22110, fax (703)
330-6996, or e-mail ssmith@nrb.com.

Music Never Neutral

Sarah Smith’s “Segue” column from the April issue
of Religious Broadcasting was a tragic example of the rela-
tivist thinking that has been
adopted by the church of
Jesus Christ. Smith, like
most of her generation, has
adopted the notion of ethi-
cal neutrality in the area of
music. Smith is dead wrong.

Music, because it is spiri-
tual, can never be neutral.
Therefore, putting Christian
lyrics over the sound of
bump and grind music and
calling it ministry is as con-
tradictory as a strip tease art-
ist flinging out Bible verses
to her audience and calling
herself a Christian mission-
ary. In Smith’s rationale, why shouldn’t strip-tease evan-
gelism be respected? After all, it’s the Word of God being
put out, isn’t it? Who are we to judge?

Never mind that many modern CCM groups often
resemble flocks of homosexual peacocks strutting in on
stage in leather and smoke. Never mind that the expres-
sions on the faces and in the attire of these “youth minis-
ters” screams of rebellion and anarchy. Never mind that
you won't even understand the “godly” lyrics unless you
buy the CD and read the insert. It’s ministry and that’s
what counts. Kids are supposedly being won to Christ

RELIGIOUS

BROADCASTING
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by the thousands because of these ministers, yet the
church is more impotent than ever before in American
history.

Thank God for those bold enough to speak out against
the musical apostasy that saturates Christian airwaves. It
takes courage in an age of evangelical correctness to point
out the fact that indeed the emperor has no clothes.

Ingrid Schuleter
WVCY-FM/Milwaukee, Wis.

Rick Webb with The Wesleyan Hour

Congratulations on the April issue of Religious Broad-
casting. Outstanding! The magazine has taken on a qual-
ity of which all members can be proud. Since a conflict in
scheduling caused me to miss part of the convention, |
particularly enjoyed reading of the closing activities [“Run-
ning the Race: NRB 96”].

I was disappointed, however, to read the mistake in
that article associating Rick Webb with The Lutheran Hour.
Rather, Webb is the featured soloist for the international
broadcast The Wesleyan Hour in Indianapolis.

Webb has been associated with our broadcast for many
years, singing duets with our first featured soloist, J.W.
Styles, as early as 1976. Webb became our soloist in about
1988 and has sung on nearly every broadcast since then.

Norman G. Wilson
general director/speaker
The Wesleyan Hour

Continued on page 74
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| Crosthwait has to say

Take a look at what Ken

Statien Managers... Program Directors.-

about IRN... the effective WTNN
difference in News and
Information!

ALL AMERICAN RADIO
670 AM

IRN News Director
Information Radio Network
Memphis TN. 38137

Dear News Director:

| am glad | lived long enough to broadcast a news that is well
balanced and has an ear to the real problems facing America
and our world.

It's not the economy stupid... it's the NEWS stupid!!!l And
news...fair news...is the hardest element I've had to find in my long
career in broadcasting.

| built my first station in 1952. When | worked for the other man, V'll
admit, | paid little attention to the content of our news broadcast.
But when | became an owner, | began to hear the inaccuracies...
biases, and outright lies in our newscasts.

| have fought... cried.. and constantly complained about the news
sources available to my stations. Everytime a newscast was
broadcast on my station, | felt like a prostitute...except | was

paying them.

| guess this lengthy letter is to somehow express my
gratitude to you for such excellent news. Your news is
top notch...your news is superb!

And now when I'm fading out of life I finally find a news source that
wades through the fluff and gives me fair news.

Where have you been all my life?

Ken Crosthwait,Owner WTNN Radio

STAND OUT._. 1§ every other Christian station on the dial

carries the same network newscast?

QUESTION?
When
listeners scan ':’
across the
dial at the top |
of the hour |
looking for
NEWS and
CHRBISTIAN
EVENTS...,
how does

your station

L

IF YOU CANT QUITE ANSWER THIS QUESTION
CALL 1- 800- 39 TRUTH-.
LET SHERRY SHACKELFORD SHOW YOU HOW T0.
STOP LISTENERS AT YOUR SPOT ON THE DIAL...

-
1
|

A
T

The Effective Difference In
Christian News



NRB Urges Reform of King’s Garden Policy

National Religious Broadcasters
(NRB) is urging the Federal Commu-
nications Commission (FCC) to revise
a decades-old policy which need-
lessly restricts religious broadcasters’
ability to consider religious beliefs
when hiring and promoting employ-
ees for certain positions at their sta-
tions. That restriction, known as the
King’s Garden policy from the 24-year-
old case which established it, is an
offshoot of the commission’s broad-
cast equal employment opportunity
(EEQO) rules.

The FCC currently is conducting
a proceeding to consider amending
some EEO rules that may place un-
necessary burdens on “smaller sta-
tions and other distinctly situated
broadcasters.” Through comments
my firm recently submitted to the
agency, NRB argues that religious
broadcasters, by virtue of their spe-
cial nature and mission, should be
afforded greater freedom to hire a
staff which fully shares a common
faith or religious affiliation.

King’s Garden permits religious
licensees to take religion into account
only when hiring employees con-
nected to the “espousal” of the
broadcaster’s religious views, such as
announcers or producers, whose
tasks have a direct connection to pro-
gramming. King’s Garden prevents re-
ligious broadcasters from using reli-
gion as a basis for hiring (or refusing
to hire) employees for “non-es-
pousal” positions such as secretarial
or engineering posts.

The broadcast EEO policies were
first conceived in the late 1960s and
patterned after the nation’s funda-
mental anti-employment discrimina-
tion statute, Title VII of the Civil
Rights Act of 1964. The commission’s
regulations have evolved over the
years to serve two distinct purposes:
to promote broadcast employment
opportunities for women and minori-
ties and to prevent discrimination on
the basis of “race, color, religion,
national origin, or sex.”

The King’s Garden policy thus is
a limited exemption for religious
broadcasters to the FCC’s general

12 Religious Broadcasting / June 1996

prohibition against religious employ-
ment discrimination. NRB advocates
the exemption be extended to cover
all workers at a religious station.

NRB’s comments demonstrate
that the current restriction places
burdens on religious licensees. For
example, separating “religious” from
“secular” jobs can be difficult, par-
ticularly at small stations where indi-
viduals may be required to perform
several job functions.

King’s Garden demonstrates a mis-
understanding of the proper function
of the employee selection process in
religious organizations. NRB’s com-
ments point out that both Congress
and the U.S. Supreme Court recog-
nize that religious organizations have
a legitimate interest in being free from
government oversight in ordering
their internal affairs, including hiring
workers from within their own reli-
gious “community.”

Congress, through Title VII, has
provided a strong argument for NRB’s
position. The FCC exemption was
based on an older version of Title VII
that allowed religious entities to dis-
criminate on religious grounds only
when hiring employees for “reli-
gious” activities. Yet Congress
amended Title VII to provide a
broader Title VII exemption — ex-
tending to any “activity” of a religious
organization — shortly after the
agency decided King’s Garden in 1972.

Because the constitutionality of
the amended Title VII exemption was
in question for some time, the com-
mission arguably had a basis for re-
taining a more restrictive rule for re-
ligious broadcasters. But in 1987, the
Supreme Court ruled that the Title
VII exemption was permissible under
the Establishment Clause, thus re-
moving much of the legal foundation
for King's Garden.

As Justice Brennan explained,
“[flor many individuals, religious ac-
tivity derives meaning in large mea-
sure from participation in a larger
religious community. . . . Determin-
ing that certain activities are in fur-
therance of an organization’s religious
mission, and that only those commit-
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ted to that mission should conduct
them, is thus a means by which a
religious community defines itself.”

NRB is asking the FCC simply to
reform the King’s Garden policy to
parallel the Title VII exemption, and
thus allow broadcasters who qualify
as “religious” licensees to consider
religious belief or affiliation in hiring
or promoting all employees.

In keeping with the legal prece-
dent set under the Title VII exemp-
tion, religious licensees would be well
advised to ensure that their govern-
ing documents — such as articles of
incorporation or partnership agree-
ments — reflect the religious mission
of their organizations. Merely airing
religious programming may not be
enough to qualify for even the
agency’s limited King's Garden exemp-
tion, much less an expanded exemp-
tion, particularly if the licensee is a
for-profit entity.

NRB’s comments also show the
association supports the FCC’s basic
goal of promoting greater opportu-
nity for minorities and women in
broadcasting. The expanded exemp-
tion that NRB seeks would not ex-
empt religious broadcasters from
seeking out, hiring, and promoting
women and minorities who share the
licensee’s religious faith or affiliation.
Furthermore, the FCC would retain
power to sanction a broadcaster who
attempted to use the expanded reli-
gious exemption as a subterfuge to
discriminate against minorities or
women. "s




mericans want to return to
the traditional values that
made America a great nafion.
Issues of family, faith and
freedom should not be ignored.

Dick Bott, President
Bott Radio Network

Media pundits say “talk radio”
will continue to be a major
factor in informing, motivating and activating
voters in future elections.

Clearly, it is true that talk radio is a powerful
medium! But, talk is cheap without a solid
Biblical foundation.

President Abraham Lincoln said, “But for
the Bible we could not know right from wrong. All
things most desirable for man’s welfare ... are to be
found portrayed in it.”

TALK is cheap!

That’s why Bott Radio Network features the
preaching and teaching of God’s Word as our
first priority. We also serve our audience with
news, issues and current events from a Biblical
world view. But our goal is to help people grow in
the Lord, and then to apply their Christian faith
to their daily lives ... as well as to their own
community service.

At Bott Radio Network, we
believe that knowing God’s Word,
and then applying it to our lives,
as well as to the issues of our day,
is the only way to effect real
change ... in the hearts and the
lives of people in America ...
as well as the rest of our world.
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by Christine L. Pryor

HIL COOKE, PRODUC-
er and director with Phil
Cooke Pictures, Inc., in
Burbank, Calif., is one of
the most sought-after pro-
gram producers in Christian broad-
casting. His eclectic client list in-
cludes major Christian churches,
ministries, and television networks
as well as secular studios, corpora-
tions, and entertainment companies.

With a schedule that includes
numerous production seminars for
Christian broadcasters, Cooke also
conducted three of the most popu-
lar television workshops at this
year’s National Religious Broad-
casters (NRB) convention in Indian-
apolis. His most recent project,
Starting Over — a one-hour televi-
sion special for the Billy Graham
Evangelistic Association (BGEA) —
presented the Gospel to more peo-
ple in one day than any evangelistic
effort in history.

Religious Broadcasting recently
got in step with the filmmaker to
chat about some of the most press-
ing issues facing Christian broad-
casting today.

RB: You have produced pro-
gramming in more than 20 coun-
tries and have recently finished the
largest worldwide Christian broad-
cast in history for BGEA. What do
you see happening globally in reli-
gious broadcasting?

Cooke: Two words: cultural
sensitivity. One of my greatest dis-
appointments in religious broad-
casting on a global scale is the num-
ber of churches, ministries, and
other program producers who dis-
tribute their programs international-
ly just as they are. Many don’t even
go to the trouble of translating them
into other languages.

There’s no question that satel-
lite technology has made the world
a smaller place — a “global village”
as Marshall McCluhan called it in
the 1960s. I'm constantly amazed
that in places like Manila and Cal-
cutta you can watch MTV, or you
can view CNN in Lagos, Nigeria.

That tells me that while our
production techniques and levels of
quality and creativity are becoming
accepted in nearly all cultures and
countries, there is still an important
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place for national identity, cultural
sensitivity, and recognizing that the
clothes, sermon illustrations, music,
promos, and other aspects of a reli-
gious program can be completely
lost when viewed in another cultur-
al context.

RB: Is the same thing impor-
tant with secular companies?

Cooke: The Los Angeles Times
did an interesting story in March
that the Sony Corporation, the sec-
ond most prolific producer of televi-
sion programs in the world, is shift-
ing its focus to more localized pro-

RB: What are some examples
of the global projects you’ve been
involved in?

Cooke: | had the opportunity
over the last two vears to be a lan-
guage edition producer for the Billy
Graham Global satellite uplinks
from Essen, Germany, during 1994
and San Juan, Puerto Rico, during
1995.

In each case, numerous direc-
tors had worked for about a year
shooting local music in countries
around the world and producing
interviews with local celebrities,
church leaders, sports figures, and

.-s,\

the Wailing Wall in Jerusalem.
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Above. Veteran actor Richard Kiley takes direction from Phil Cooke on location at

Far left. Phil Cooke reviews the script for The Revolutionary on location in Israel. The
film is the first feature motion picture in the new High Definition video format.

Left. Phil Cooke checks a shot for the “We're Here for You” television commercial
campaign for Lakewood Church in Houston.

gramming in various nations
around the world.

In India, for example, Sony’s
programming reaches 8 million of
the 10 million Hindi cable house-
holds with programs that are now
80 percent Hindi programming and
only 20 percent dubbed U.S. shows.
That gives you an idea of just how
critical it is to have the local audi-
ences identify with your program.

other people in their own lan-
guages. Then, each night of the cru-
sade, a group of us producers
would edit the first 30 minutes of
the programs with all the music,
interviews, and feature segments
from each country and then go to
the translated message from Mr.
Graham.

Continued on page 16
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Continued from page 15

That way, each country viewed
a program in its own language, fea-
turing its own sports figures, cele-
brities, church leaders, and others
speaking, singing, and ministering
in their own languages and culture
— and the results were unbeliev-
able.

This year, the ministry chose to
try one program that would reach all
those nations and more. According
to the Graham organization, more
people were presented with the Gos-
pel during Starting Over than any
other time in history. I have to tell
you, it’s a humbling responsibility to
know that you're creating a program
that will be seen by more than 2.5
billion people.

So first of all, the ministry pre-
arranged to have the finished pro-
gram translated into about 60 lan-
guages. Then, during the produc-
tion, we did everything we could to
give it a global appeal.

We did interviews with people
from Hispanic, African, Indian,
Asian, and other backgrounds. We
even used European vehicles in the
shots.

We selected a vast amount of
global footage from CNN, Image
Bank, and other libraries. We illus-
trated Mr. Graham’s sermon with
scenes from numerous cultures and
ethnic groups, and we dealt with
situations that were generally global
in nature.

There’s no question that a glob-
al approach like that was expensive.
But there are also less expensive
things every program producer can
do to insure that the Gospel will be
better received in each country
where it’s broadcast. Translating the
program into different languages,
using a culturally sensitive opening
and closing, or using program hosts
from that country, are all less expen-
sive ways that will make our pro-
grams far more effective when
broadcast globally.

RB: How have you seen reli-
gious broadcasting changing in
America during the last decade or
so?

Cooke: When [ started in Chris-
tian broadcasting, the major pro-
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Top. John Schiitt (left) of Petra and Phil Cooke take a break during the shooting of
Petra’s music video “The Time is Now,” shot in a high-tech junkyard in Los Angeles.

Bottom. Phil Cooke directs Twita Paris on the set of her music video.

grams were produced by Oral
Roberts and Rex Humbard. Then,
after a while, others, like Robert
Schuller, Jimmy Swaggart, and Jerry
Falwell came on the scene.

In those days, the world of
Christian broadcasting was dominat-
ed by a handful of major national
ministries, and every city in America
saw the same Christian programs.

But in the last 20-plus years, largely
because of the ground those early
pioneers plowed, we've literally seen
an explosion of programs across the
country and the world.

One of the most interesting
changes I've seen is how program-
ming has gone from a national level
to a local level as local stations,
churches, and smaller ministries



have actively jumped into their
individual markets. I think it’s vital-
ly important that communities have
a local Christian voice in broadcast-
ing, and I'm greatly encouraged by
the growth in the number of local
stations, churches, and ministries on
television.

The frustration is that these
local voices often have the smallest
budgets to work with, so their cre-
ativity and quality is often limited.
But as equipment costs continue to
come down and as more and more
young people graduate from Chris-
tian colleges and universities with
degrees in communication, [ think
we’ll see a difference.

RB: What do you deem the
greatest need in the religious
broadcasting community today?

Cooke: | think we need to solve
the financing problem. There’s no
question in my mind that just about
every single frustration and struggle
we face comes down to money.

The fact is, of all the ministry
outreaches a Christian organization
does, television is by far the most
expensive. Equipment costs money,
qualified people cost money, pro-
duction costs money, airtime costs
money.

How we got to this place is
another magazine article altogether,
but the day when we are able to
produce programs through alterna-
tive financing sources and without
having to ask for money on the air
or bury our viewers with truckloads
of direct mail, is the day we will be
able to produce the creative things
we’ve all dreamed about — movies,
dramatic series, comedy programs,
serious documentaries, news, spe-
cial events, etc.

Sure, today some innovative
ministries, television stations, and
networks are exploring these things
— and I'm thrilled to see it — but
it’s only on an irregular basis. No
one in the Christian world is able to
truly produce and broadcast these
and other types of programs on a
daily schedule — at least not yet —
but some of us are definitely out
there working on it.

RB: The television and film
projects you're involved in are
roughly 50 percent Christian and
50 percent secular. Is that inten-

tional, and what does your secular
experience bring to your religious
projects?

Cooke: A few years ago, | was
asked to show some of my work to
a major commercial producer here
in Hollywood who was wanting to
represent a handful of top directors
in the advertising industry.

After [ showed him some pro-
grams, he remarked that he liked
my reel, but couldn’t work with me.
When I asked him why, he said that
at the top of the industry, the best
Madison Avenue advertising agen-
cies like directors to specialize.
Therefore he was looking for direc-
tors that only shoot cars, or children,
or fashion, or sports, and so on.

“Good research doesn'’t
hinder creativity or
anointing — it simply
gives us the tools
we need to learn how
to focus that creativity
and anointing where it
will do the most good.”
— Phil Cooke

Although a relationship with
this producer represented a great
deal of money, I had to walk away,
because I have no desire to special-
ize. In a typical year or two, I pro-
duce programs for major churches,
ministries, and Christian networks,
as well as documentary-style pro-
grams, long-form video programs,
music videos, corporate promotion-
al programs, infomercials, commer-
cials, and motion pictures. And I'm
developing a secular television
series.

[ believe very strongly that my
experience in each of these areas
makes me a better Christian pro-
gram producer and allows me to
bring a wealth of experience to each
project.

For instance, my experience
shooting music videos and commer-
cials keeps my shooting style cur-
rent, my experience shooting info-
mercials helps when ministries need

advice in their fund-raising pro-
grams, and my experience shooting
celebrities and professional actors
gives me great insight when I'm
helping pastors, evangelists, teach-
ers, and program hosts be more
effective on camera.

I would strongly recommend
every church, ministry, and reli-
gious television station to encourage
their television production staff to
be involved in a great variety of
production situations, even if that
means time off for outside free-
lance projects. There’s no question
in my mind it will give them fresh
new insight and ideas when they
come back.

But the point I want to make is
that everything I do comes from a
Christian perspective; therefore, |
don'’t like drawing a hard line be-
tween “Christian” and “secular”
programs.

For example, last year I pro-
duced The Story of Silent Night fea-
turing the Vienna Boys Choir and
shot on location at the Royal Palace
in Vienna, Austria. It told the story
of how the most popular Christmas
carol in history was written. That
Christmas special was broadcast
nationally on The Learning Chan-
nel, then released on video through
catalogs like Columbia House and
Reader’s Digest.

We had the opportunity to pre-
sent a Christian message to a largely
non-Christian audience, and that’s
where my heart is.

RB: What are the most common
mistakes Christian producers make
in the production of programs?

Cooke: Understanding just how
unique and different the medium of
television really is. Just as a light
bulb is not a candle you plug into a
wall or a car is not a horse with
wheels, a television is not a radio
with pictures and a television pro-
gram is not a church service. See
where I'm going?

Television has its own strengths
and weaknesses, and those strengths
and weaknesses need to be properly
exploited if we are to be as effective
as we possibly can. A church service
is not the most effective use of the
medium, but today, church services
probably represent the vast majority

Continued on page 18
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Continued from page 17

of Christian programming.

That’s not to say that sermons
and teaching situations shouldn't be
on television, but they need to be
done in a more innovative way that
takes better advantage of the medi-
um.

For instance, in a live church
service you're sitting in a crowd of
hopefully interested people. You ex-
perience firsthand the worship and
music, you can feel the electricity of
the moment, and you can often
sense the energy and the anointing
as the pastor paces back and forth
across the stage.

But when you watch that ser-
vice on television, you're often by
yourself, watching the service
through a glass television screen
from the other side of the room —
and more than likely, you're doing
something else at the time. Very few
of the things that make it exciting in
a live situation come through as you
watch it later on television.

We need to take advantage of
creative television techniques to
translate that service into as power-
ful a television program as possible.
The most successful producers today
are the ones who are well versed in
those techniques and know how to
transform a live event into a com-
pelling television experience.

RB: At NRB 96 in Indianapo-
lis, your educational session “In-
creasing Your Effectiveness on
Camera” was one of the most well-
attended workshops. What are
some of the secrets to effectiveness?

Cooke: Quit if you can.

People are always surprised at
this response, but I believe that
unless God has given you such a
strong calling to minister on televi-
sion that you can’t possibly escape
it, then you should get out fast.

Don’t do a television program
because you have a large church,
you enjoy being on television, or
because you have the financial
resources. Do it because God is
leading you in that direction and
you can’t escape the call.

Don’t get locked into one style
of preaching on television. Just be-
cause you’re a pastor doesn’t mean
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Director of photography Michael Griffith fleft) and Phil Cooke discuss a shot.

that you have to do everything
standing behind the pulpit.

One of my greatest joys is tak-
ing pastors who think they can only
function well behind a pulpit into
other settings — a living room, a
back alley, a beach, a homeless shel-
ter, a desert, a mission field, etc.
They're quite often thrilled and
amazed to discover the possibilities
of ministering in more creative and
unconventional settings.

Talk to one person. Whether
you're preaching, teaching, or host-
ing a program, don’t think about
those millions of people in “TV-
land” — think about one person.
There’s no way you can effectively
focus on ministry while trying to
imagine the multitude of needs,
hurts, and struggles of the entire
television audience. So calm down
and focus on one person, just as if
you were talking to a friend. You'll
be amazed at the difference it will
make.

Also, if it helps, put a baseball
cap on top of the camera, or hang a
photograph underneath the lens.
Anything that helps you look into
that camera and see a hurting per-
son, the more effective you'll be.

Know your audience. Learn

about audience demographics and
talk to your time-buyer or local
broadcast outlet about who your
audience is. Until you discover
who’s watching out there, how can
you be most effective?

RB: You spend a significant
amount of your time working with
local television stations, churches,
and ministries helping them to
improve the quality of their pro-
grams. Generally speaking, what
are the strengths and weaknesses
of programming at the local level?

Cooke: Especially for local
churches, a strength of program-
ming is the ability to draw people
into the local church for training
and spiritual growth. A national
program can communicate the
Gospel, but once the program is
over it's difficult to offer effective,
personal follow up.

Church-produced programs can
encourage the viewer in a particular
town or city at a deeper level by
giving them the opportunity to
attend a particular local body.

In a similar way, local television
stations and ministries can also pro-
vide real, local follow-up for new



believers that national ministries and
networks have trouble providing.

A weakness that I'm particular-
ly sensitive to is the lack of skill in
program direction. In my work-
shops and seminars at local stations
and churches, I spend a great deal
of time teaching directors of reli-
gious programs that directing is
more than just randomly cutting
between three or four cameras.

There are very specific tech-
niques to successful program direc-
tion: properly framing shots, visual
transitions, program structure, use
of graphics, and so on.

For example, I teach that cuts
and dissolves to a director are like
periods and commas to a writer.
They are part of the visual grammar
that makes the program work, and
since research indicates that as much
as 80 percent of the program’s mes-
sage is communicated through the
visuals, those specific rules and tech-
niques can make the difference be-
tween a program'’s success or failure.

And by the way — don’t ever let
anyone tell you that good directing
is just someone’s opinion. Good
directing is an art with definite tech-
niques, rules, and standards. Of
course, a gifted director can go be-
yond those rules, but good technique
is the basis of all good television.

RB: You have an undergradu-
ate degree in television and film, a
Master’s degree in journalism, and
are working toward a Ph.D. in the-
ology. You hand out reading lists
and outlines at your workshops
and seminars. How important is
research and education in the field
of religious broadcasting?

Cooke: I'm saddened at how
little the production people at Chris-
tian television stations, churches,
and ministries know of the history
and technique of television and
motion pictures.

You can't believe how often
producers or directors will call me
with some new method they think
they’ve just invented and I pull a
book from my library and show
them that someone was already
doing it back in 1955.

It's no different than a concert
pianist not knowing anything about
Bach or Beethoven, or a great pastor
not knowing about men like Augus-
tine, Luther, or Moody.

At my workshops and semi-
nars, I'm constantly quoting famous
producers and directors, or telling
historic incidents from the early
days of secular or religious televi-
sion. I strongly believe that until we
know where we’ve come from,
we’ll never know where we are,
and we certainly won’t know where
we're going.

Learn more about the history of
television and motion pictures - it
will open your mind to a world of
new ideas and possibilities.

“Just as a light bulb
is not a candle
you plug into a wall
or a car is not a horse
with wheels,
a television is not

a radio with pictures
and a television program
is not a church service.”

— Phil Cooke

Research is another area we
don’t explore nearly enough. The
secular networks and Madison Ave-
nue spend hundreds of millions of
dollars a year on research to find
out who their audience is and how
to more effectively reach them.

We need to understand that
good research doesn’t hinder cre-
ativity or anointing — it simply
gives us the tools we need to learn
how to focus that creativity and
anointing where it will do the most
good.

RB: What is Phil Cooke’s next
step?

Cooke: I've just finished my
first book, Producing Effective Chris-
tian Television Programs — Making
Your Television Ministry a Reality!
When NRB saw the manuscript, the
organization immediately offered to
publish it. I'm very excited about its
impact.

In working with numerous
churches, television stations, and
ministries, | discovered there was
no resource that had the multitude
of information a person needs to

start a television ministry or to
make an existing one more effective.

This book is the ultimate
resource for anyone who has ever
looked at current Christian televi-
sion and felt God’s calling in that
direction.

The book covers preaching and
hosting techniques, program direc-
tion, music, renting or purchasing
equipment, finding and training
crews, program formats, fundrais-
ing, and much more. This is infor-
mation that could potentially cost
hundreds of thousands of dollars if
you hired consultants.

Aside from the book, there are
three areas I'm most interested in.
First of all, I'm looking for those
churches, ministries, stations, net-
works, and other organizations that
really want to explore the possibili-
ties of producing the next step in
Christian programming.

We have to keep moving for-
ward and my great challenge in life
is moving out into unexplored terri-
tory. Even with its risks and dan-
gers it’s an exciting place to be and
it’s the only place a real break-
through in Christian broadcasting
will happen.

Second, one of my great pas-
sions has always been to produce
and direct motion pictures. That's
always been a difficulty for reli-
gious organizations because of the
high expense and lack of quality of
many past projects.

We are currently developing
projects along that line, and [ think
it’s one of the critical places where
we can have a voice and make an
impact in our contemporary culture.

Third, I want to stay on top of
the Internet. Phil Cooke Pictures,
Inc., has set up a Web site at http:
//www.Cooke film.com that was
designed to be the ultimate resource
for Christian program producers.

We want one place where peo-
ple will be able to download pro-
gram budget worksheets, story-
board forms, information on equip-
ment, creative ideas, and other
essential information. We're in the
early stages of discovering those
possibilities. I'm all for anything
that will help bring us closer togeth-
er for information or inspiration.

Christine L. Pryor is features editor
of Religious Broadcasting.
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by John H. Evans

EARLY EVERYONE

would agree the moral

content of popular cul-

ture has suffered a

drastic decline. Evi-
dence of this descent can be seen
particularly in the entertainment
industry’s offerings of secular
movies, television programming,
and pop music. This is one of the
most talked about concerns in
today’s society.

The concern is also felt in
Washington, D.C., especially during
this election year. Vice President Al
Gore’s staffers recently called my
organization, Movie Morality
Ministries, Inc. (MMM), asking for
more information on what the min-
istry does and requesting copies of
its publications.

To a large extent, the deteriora-
tion in movies and television has
come about by a strong shift toward
degenerate and ungodly characters
and a shift away from characters
with wholesome life styles. At the
same time, apalling amounts of
obscenities, profanities, sadistic vio-

lence, graphic sex, and sexually sug-
gestive dialogue flood into movies
and television.

Scriptural Guidance

Like a number of others, MMM
is addressing this concern and
doing what it can to stem the tide of
deterioration and hopefully reverse
the trend. The ministry desires to
help as many Christians as possible
avoid being swept into the down-
ward spiral.

The ministry’s scriptural basis
and the major admonition it pre-
sents to the Christian community is
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Philippians 4:8, “Fin-
ally brethren, whatso-
ever things are true . ..
honest . . . just. .. pure
...lovely...good
report, if there be any
virtue, and if there be
praise, think on these
things.”

Though Christians
should avoid those
movies and television
programs which will
tear them down moral-
ly and spiritually, sur-
veys unfortunately
indicate their movie
and television viewing
habits are remarkably
similar to those of non-
Christians.

Helpful Resources

If Christians are to
be more selective in
their viewing habits,
they must have
advance information
on the moral content of
movies and television
programs. To this end,

“If Christians are to be more selective in their viewing
habits, they must have advance information on the
moral content of the movies and felevision programs.”
— John H. Evans

valuating
Entertainment

the ministry publishes reviews of
current movies and television pro-
grams twice monthly in Preview
Family Movie and TV Review.

Since it is particularly useful for
Christians to know about the desir-
able movies and television pro-
grams available, MMM offers
broadcasters a daily recorded
Preview’s Reviews radio program on
cassette and satellite. Each cassette
contains five two-minute reviews of
current movies, television shows,
and videos which the ministry rec-
ommends as good family viewing.

Another resource the ministry

offers is Family Video Guide to
Recommended Movies, a 140-page
book which contains brief reviews
of more than 1000 secular and
Christian movies which provide
outstanding decent entertainment
for all age levels.

Determining Ratings

In order for broadcasters to
place confidence in a reviewer, they
must know the review criteria.
Though the ministry has struggled
with the issue of acceptability for
nearly 15 years and still finds it a
difficult issue, MMM has developed
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op. Hugh Grant and Emma Thompson star in Sense and Sens bility. Movie Morality
Ministries cites the film as entertaining, genteel, inoffensive, and deserving of hearty

ecommendation

Bottom. Christina Ricci befriends Casper the friendly ghost in the movie which bears
his name. Despite its box office success, Movie Morality Ministries hit the film with a

1 acceptability rating for biblically forbidden communication with spirits of the
dead and profanity

guidelines for rating the acceptabili-
ty and entertainment of programs
which the ministry’s reviewers
must follow.

The key question is whether the
product violates biblical standards
and /or adversely affects the moral
and spiritual life of the viewer.

Entertainment values

range from +4 for
excellent to 0 for

not entertaining at all,
while acceptability

ratings range from +4
for no questionable

elements to -4 for severely
objectionable material.

Not only does the ministry con-
sider language, violence, sex, and
drug abuse, but also the message
and theme of the program, using
a positive/negative value system to
rate programs. Entertainment val-

Continued on page 22
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Continued from page 21

ues range from +4 for excellent to 0
for not entertaining at all, while
acceptability ratings range from +4
for no questionable elements to -4
for severely objectionable material.
The entertainment rating is the
ministry’s best guess as to how well
a movie will do at the box office or
how well a television program will
perform in the Nielsen rankings.

While a movie with
some mild and moderately
crude language may receive
an acceptable rating,
Movie Morality Ministries
normally will not give
a program with obscenities
and regular profanities an
acceptable rating.

Since some programs with a
high entertainment rating may con-
tain many offensive elements, the
acceptability scale is invaluable for
discerning viewers. However,
MMM tends to downgrade a pro-
gram’s entertainment rating for
unusually degenerate material.

Evaluation Guidelines

MMM has found it imperative
to specifically define the terms used
to evaluate programs to avoid con-
fusion. These definitions provide
continuity from one review to the
next. In general, the television pro-
grams are rated somewhat more
stringently in regard to undesirable
elements on the grounds that televi-
sion comes directly into the home
and is more readily accessible to
children.

Offensive Language. The ministry
subdivides offensive language into
three categories: mild language,
moderate language, and obscenities.
Mild language refers only to “hell”
and “damn,” moderate language
refers to more intense language and
crude words, and obscenities refers
to words and slang expressions
used in a crude manner to designate
sexual intercourse, genitals, or
excrement.
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Movie Morality Ministries recommends the new felevision series Second Noah
with an entertainment value of +2.5 and the high acceptability rating of +3, citing
no offensive language or sex and commendable messages.

The ministry defines profanity
as either regular or exclamatory.
Regular profanity is using the
names of God, Jesus, and Lord in an
irreverent manner. When these
names are used in purely an ex-
clamatory sense, the rating is less
objectionable since it usually is not
meant to be irreverent.

In additien to the violation of
biblical moral principles, the ratio-
nale for insisting that crude, ob-
scene, and profane language be
avoided in movies and television is
that it is a form of cultural pollution
and viewers are likely to be influ-
enced to talk the same way.

While a movie with some mild
and moderately crude language may
receive an acceptable rating, MMM
normally will not give a program
with obscenities and regular profani-

ties an acceptable rating. On rare
occasions, the ministry will recom-
mend a film with one or two mild
obscenities if it is an outstanding
film with strong redeeming values.
The ministry holds that it is not
acceptable to take the Lord’s name
in vain, whether in real life, in the
movies, or on television. The Lord’s
name is holy and to be held in rev-
erence; regardless of how realistic it
may be for characters to use profan-
ity, it is not considered acceptable.
Violence. MMM rates violence as
mild, moderate, and severe. It can
play a legitimate part in movies and
television and is acceptable if it is
not sadistic or gratuitous and is not
exploited for entertainment’s sake
or to appeal to prurient interests.
Unfortunately, much of the vio-
lence in today’s movies, particularly

oM Aujowiy
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{Left to right Bill Paxton, Kevin Bacon, and Tom Hanks make up the crew of an ill-fated lunar mission in the Academy Awara-
nominated film Apollo 13. Though the Academy smiled upon the film, Movie Morality Ministries gives it a thumbs down
acceptability rating of - 1 for gratuitous foul language and sexually suggestive remarks

Passing the Ratings Test

Movies

During 1995, MMM screened
and evaluated 205 secular movies,
giving approval to 47, or 23 per-
cent. Approximately 72 percent
of those recommended were
rated G or PG. The ministry
rarely gives R-rated films positive
ratings, but did approve two such
rated films: Beyond Rangoon and
Dr. Zhivago. Also approved were
seven PG-13 films.

A partal list of recommend-
ed viewing:

Babe

Big Green

Cry, the Beloved Country

The Englishman Who Went up

a Hill

Far From Home

Father of the Bride 2

Indian in the Cupboard

Journey of August King

Operation Dumbo Drop

Sabrina

Sense and Sensibility

Tall Tule

Toy Story

A Walk in the Clowds

Television

Though television’s fall 1995
lineup boasted 42 new series,
MMM was able to recommend
only 11:

Bonnie Hwut

Brotherly Love

The Client

Kok

Maybe This Time

Minor Adjustments

Nowhere Man

Pinky and the Brain

Simon

Space: Above and Beyond

Strange Luck

Of the 32 new mid-season
replacement series premicring
during January through April
1996, the ministry recommencled
only 12. A partial listing:

Bonmnie (revised Bonnie Hunt)

The Loute Show

Muppets Tonight

Second Noah

Worlds Funniest Videos

in action and horror films, goes be-
yond what is legitimate. Sadistic and
gratuitous violence is commonly
portrayed as exciting, fun, and quite
acceptable. Violence is frequently
exploited with no other purpose
than to entertain and excite.

The key question
(in a film or television
review) is whether
the product violates
biblical standards and/or
adversely affects
the moral and spiritual
life of the viewer.

This portrayal can desensitize
viewers to violence and even
encourage them to act out what is
on the screen or become prone to
aggressive behavior. In a time when
violent crime is a major concern in
this country, the last thing society
needs is for movies to encourage it.

Sexual content. The ministry

Continued on page 24
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EVALUATING ENTERTAINMENT. . .

Continued from page 23

describes sexual content in four seg-
ments: sexual intercourse, nudity,
homosexual conduct, and sexually
suggestive dialogue/action.
Frequently, sexual intercourse
and homosexual conduct is implied,
not actually shown, and the min-

—

If sex is implied between mar-
ried couples, it could be acceptable
if not portrayed in a crude or sug-
gestive manner, but any portrayal is
not acceptable if it is designed to
appeal to prurient interests.

Premarital and adulterous sex is
frequently portrayed as quite nor-
mal and acceptable. To an extent,
producers are reflecting what is
happening in modern culture, but

Movies and television do more
than entertain. They also influence
behavior and attitudes. If people
consistently view movies and televi-
sion with undesirable moral mes-
sages, eventually they and the cul-
ture at large are likely to embrace
the values portrayed.

Rating Messages
Along with the previously men-

Receiving an entertainment rating of +3.5 and an acceptability rating of +3, Father of the Bride 2 is lauded by Movie Morality
Ministries for showing a loving, supportive family and showcasing marital fidelity. (Left to right) Martin Short, Diane Keaton,

Steve Martin, and Kimberly Williams.

istry notes that as well. The objec-
tion to showing intercourse and
nudity in films is that it can stimu-
late sexual desire outside marriage.

Sexually suggestive dialogue or
action can have the same undesir-
able effect and tends to degrade
women. Viewers of pornographic
images have been known to act out
what they see and pornography has
been linked to sexual crimes.

For these reasons, the showing
of actual intercourse, nudity, and
homosexual conduct in movies and
television is not acceptable. Implied
sex may be acceptable if it is a legiti-
mate part of the story and does not
imply that promiscuous sex is
acceptable.
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in the process they are reinforcing
the practice. If a film presents this
message, it is not acceptable.

Much of the violence
in today’s movies,
particularly in action and
horror films, goes beyond
what is legitimate.

Messages and themes. One of the
most important facets of evaluating
the content of movies and television
is to identify the messages, story
lines, and themes conveyed.

tioned behaviors of sex (premarital,
homosexual, and adulterous) and
violence, the following themes are
rated:

Desirable and undesirable behavior.
If undesirable behavior is presented
as acceptable, possibly even exciting
or glamorous, then this is rated as
unacceptable. But if degenerate
characters are portrayed in a neutral
manner or the characters abandon
their antisocial behaviors, this is
rated as acceptable. If commedable
behavior is portrayed, such as love,
caring, loyalty, and Christian princi-
ples, the acceptability of the pro-
gram is enhanced.

Continued on page 26
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EVALUATING ENTERTAINMENT. . .
Continued from page 24

Occultic characters and practices.
The portrayal of occultic characters
and practices may be acceptable. The
rating depends on whether the
occult is portrayed in a favorable
light or if the film encourages view-
ers to become involved in the occult.

If a film promotes, glorifies, or
exploits the occult to entertain, the
ministry believes it to be unaccept-
able. This theme is particularly
questionable in children’s films. If
the occult is shown to be evil and
harmful, it could very well be
acceptable in films.

Demeaning Christians. MMM is
particularly concerned about the
portrayal of Christians in a demean-
ing manner. It is not uncommon for
films and television programs to be
anti-religion and show Christians as
crooks, buffoons, and perverts. If

this message is given, the rating is
not acceptable.

New Age/Paganism. If New Age
or pagan religions are portrayed as
appealing or desirable, the rating is
not acceptable.

Banding Together

Christian broadcasters can help
remedy the decline in morals by
calling Americans, and particularly
Christians, back to righteousness in
their viewing habits. This will
require a massive educational cam-
paign which religious broadcasters
are ideally positioned to accom-
plish.

Together, with others concerned
about the crisis in popular culture,
we can help families to select quali-
ty entertainment which will build
them up morally and spiritually.

John H. Evans is president of Movie
Morality Ministries, Inc., based in
Richardson, Texas.

Movie Shorts

Father of the Bride 2 (PG)
Entertainment +3.5
Acceptability +3
This comedy presents a lov-

ing family who support each

other and two couples who are
faithful to each other. One kiss-
ing scene between husband and
wife implies that sex will follow
but sex is not shown. There is
no offensive language or vio-
lence. Two efteminate men are
portrayed comically but no
homosexual conduct is implied.

It has its flaws but can be rec-

ommended.

Sense and Sensibility (PG)
Entertainment +3.5
Acceptability +3.5
This is one of those fine

classics which is very entertain-
ing, genteel, and free of offen-
sive elements. It portrays strong
family loyalty and adversity
faced with dignity. It has only
one moderately crude word but
no sexual content or significant
violence. It deserves a hearty
recommendation.

Casper (PG)

Entertainment +3.5

Acceptability -1

This animated film was very
successful at the box office but
had several undesirable ele-
ments. Its theme is the friend-
ship of a young girl with a like-
able ghost and the desire of a
man to communicate with his
deceased wife. Since communica-
tion with spirits of the dead is
forbidden in the Bible and this
film portrayed it as acceptable,
MMM could not recommend it.
The film also has several crude
words, two obscenities, and three
regular profanities.

Apollo 13 (PG-13)

Entertainment +3.5

Acceptability -1

Apollo 13 is an inspiring,
patriotic film but its acceptability
was virtually destroyed by a bar-
rage of gratuitous foul language,
including taking the Lord’s name
in vain 17 umes. Also, some sex-
ually suggestive remarks are
made and the story implies that
one of the astronauts is involved
in a premarital affair.



THIS WEEK

A\k

WCSG WAWZ WDCX WABS WHLO
KBRT WMUZ WDAC KGNW KWEBI

~ | Forstation clearance contact Amy Slivka at Westar Media Group

o (719) 536-9000

WESTAR Westar Media Group, Inc.

|
7 BRI 4595 Hilton Parkway  Suite 200 *» Colorado Springs, CO 80907
G0 Ui Voice 719.536.9000 « Fax 719.598.7461




compiled by Christine L. Pryor

- WO HOURSIS A
slot of a day, a slice of
a month, and a sliver
/ of a year. Compared
to eternity, two hours
is infinitesimal. But two hours can
mark the most important time in a
soul’s existence when spent viewing
JESUS, the most phenomenally suc-
cessful evangelistic film in history.
Many people are acquainted
with the story of the film, Campus
Crusade for Christ’s story of the life
of the Savior. Seventeen years after
its premiere, the film has been
shown to 732 million people of 217
nations, territories, and protec-
torates in 361 languages.
Translation into 200 additional
languages is underway and plans
have been made to translate the film
into all 1154 languages spoken by
50,000 or more people.
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From the Top

Bill Bright, president of Campus
Crusade for Christ, encapsulates the
film’s history: “I did not have the
money to produce it. Nor did Cecil

A summer Leadership
Development Conference
in Kiev, Ukraine,
drew 278 participants
from six countries.

B. DeMille, whom I approached
with my dream. Yet years later, in
God’s perfect timing, He sent along
John Heyman, a well-known movie
producer.

“Friends of the ministry, Bunker
and Caroline Hunt, offered to un-

derwrite the entire cost of produc-
tion. In the meantime, Campus
Crusade for Christ had expanded
into 150 countries, where it was able
to begin training thousands of com-
mitted young people to carry the
film into some of the world’s most
inaccessible places.

“The coming together of these
factors made the development and
the incredibly rapid worldwide de-
ployment of the JESUS film possible.”

Current Accolades ¢

Continuing in the vein of world-
wide deployment, JESUS is now an
integral part of a massive global pro-
ject known as New Life 2000, an
effort sponsored by Campus Cru-
sade for Christ and designed to
accomplish some rather remarkable
goals by the end of the millennium
(see box on page 30).



Top. More than nine years of research went into the pre-production of JESUS.
Specialized workshops handcrafted the pottery, clothes, and artifacts of the first
century to add authenticity to the production.

Bottom. Every scene for JESUS was meticulously shot at the precise location where

the story unfolded nearly 2000 years ago.

Left. in remote villages, JESUS film teams run the movie with power generators

and use sheets for screens.

If the success of [ESUS is any
indicator, the goals likely will be
realized. According to The JESUS
Film Project (JFP) director Paul
Eshleman, more than 42 million
people have indicated decisions to
follow Christ after watching the
film through the nearly 8000 film

prints or 1.3 million videos in circu-
lation. The number of decisions ex-
cludes those resulting from televi-
sion showings, theater engage-
ments, and video rentals.

Close to 900 JFP film teams
show the film internationally in 87
countries, in addition to the more

than 450 mission agencies not affili-
ated with Campus Crusade for
Christ which use the film.

Updates of film activities
worldwide are also available to
radio stations through The JESUS
Film World Report, a CD compilation
of 15 58-second spots. More than
300 radio stations subscribe to the
free monthly volumes.

Always looking to expand, JFP
recently sent Report’s Volume 20 to
print media, offering free subscrip-
tions to the scripts and CDs.

Worldwide Testimonies

Evidence of the amazing impact
of JESUS pours daily into Eshle-
man’s office in San Clemente, Calif.
The director has traveled extensive-
ly to many countries in which the
film is shown and has compiled a
few of his experiences into The
Touch of JESUS (1995, NewLife Pub-
lications).

Where in the world is God
working? Everywhere.

NORTH AFRICA

North Africa: A man approached
a coffee shop owner and asked if he
would like to play the JESUS video
in the shop. While it was playing,
another man stood up and said, “I
am the priest of the local mosque. A
film as holy as this should not be dis-
played in a coffee shop. Follow me.
We must show it in the mosque!”

BOLIVIA

Trinidad, Bolivia: A small group
fellowship expanded to 35 people
after its few members were trained
by a JESUS film team in personal
evangelism and spiritual growth.

Continued on page 30
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SUCCESS STORY . . .
Continued from page 29

Burma: The Nepali
version of the film was
shown to the Gurk-

hali people, expatri-
ates of Nepal. In one
village, every resident
came out to see it, with
many asking to hear
more about Christ.

BURMA

Burundi: Film

teams have coupled the
film with rebuilding
homes destroyed dur-
ing the inter-ethnic
fighting of past years.
Viewers at 308 showings
numbered 510,328, with one-fourth

indicating their desire to

know the Lord.

BURUNDI

Visa del Mar, Chile: A
pastor of a small congre-
gation told team members
that 40 percent of his

church became Christians
because of the film.

CHILE

Zagreb, Croatia: Croatian
film team members Zdenko
and Nedad barely
paused
in their
showings of
the JESUS film
during heavy
rocket attacks in May

CROATIA

With the exception of British stage actor Brian Deacon {Christ), all cast members
were Israelis, professionally unknown outside the limits of their own country.

1995. Thirteen JFP film teams cur-
rently serve in the fractured
republics of what was once Yugo-
slavia.

Riobamba,
Ecuador: David
Martinez once
hated the native
Quichuas but now
wants to reach the
people with the
JESUS film in coordination with
local churches. It has cost him, as
opponents have battered his car,

ECUADOR

New Life 2000 Goals

According to The JESUS
Film Project director Paul
Eshleman, the goals of New Life
2000 are remarkable:

1) Present the Gospel to
more than 6 billion persons
worldwide,

2) Follow up with an antici-
pated 1 billion persons who in-
dicate a decision to become fol-
lowers of Christ,

3) Launch 5 million New Life
groups globally, ministering to as
many as 200 million new
Christians,
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4) Dispatch 10,000 teams
throughout the world to show
the JESUS film in the world’s
major languages and dialects,

5) Begin ministries on 8000
campuses in strategic metropoli-
tan areas worldwide to help
reach university students and
professors with the Gospel, and

6) Assist denominational
growth, help churches to grow,
and enable 1 million new church-
es around the world.

— Source: The JESUS
Film Project

imprisoned and interrogated him,
and imprisoned his pregnant wife
while he was out of town. In some
areas opposed to the Gospel, close
to 40 percent of the Quichuas now
follow Christ.

Seventeen years after
its premiere, JESUS
has been shown to
732 million people
of 217 nations, territories,
and protectorates.

India:
In a recent
seven-
sileg INDIA
period,
301 JESUS
film teams
reported
3,035,933
viewers of the
film with 337,412
responses to know Christ. This num-
ber includes five Hindu priests of
the Khond people, known for their
practice of animal — and even
human — sacrifice. The priests said
they understood that Christ Himself
was the blood sacrifice. In Gaya, the

Continued on page 32
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SUCCESS STORY. . .
Continued from page 30

completion of the Magahi version of
JESUS will enable 10 million people
to encounter Christ in the area
where Buddha was said to have
“received enlightenment.”

INDONESIA

Indonesia: During a recent 12-
month period, 1.1 million people
(including many Muslims) saw the
film and had additional contacts
with trained church leaders. Indo-
nesia is the world’s most populous
Muslim country.

Baghdad, Irag:
Millions have seen
the film on
state television
in Baghdad.
Also, the film
was shown
eight times on Kurdish television in
northern Iraq.

IRAQ

Kobe, Japan: Before the after-
shocks of the earthquake in Kobe
subsided, Campus Crusade staff
began asking what they could do to

According to the director of The JESUS
Film Project, Paul Eshleman, more than
42 million people have decided to fol-
low Christ after watching the film.

help. Meeting
with 832 peo-
ple in tempo-

rary retugee
houses, 428
accepted the
PAN glft of the
2 JESUS video

in Japanese.
Twenty-five listened to
an explanation of how to
know Christ, with five accept-
ing the Savior on the spot.

Coming Attractions

Territories where JESUS has

not been shown:

Aruba

Bouvet Island

Cocos (Keeling)
Island

French Southern
Territory

Greenland

St. Helena

St. Pierre and
Miquelon

Svalbard and Jan
Mayen

Western Sahara

Pitcairn
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Countries where JESUS has
not heen shown:
Andorra
Cape Verde Islands
San Marino
S@o Tomé and Principe
Seychelles
— Source: The JESUS
Film Project

(Editor’s Note: List is taken
from ISO 3166 listing of countries,
territories, and protectorates. Lands
with  no  population, such as
Antarctica, are nol included.)

The idea of a worldwide evangelistic
film on the life of Jesus originated with
Bill Bright, president of Campus
Crusade for Christ.

Anmman, Jordan: A
JESUS Film Office ad
features photos from
the film and offers a

free New Testament,
More Than a Carpenter by
Josh McDowell, and an

audiocassette of the sound-
track (usually in Arabic) of the film.
The ad has elicited more than 44,000
responses. Recently, Jordanian
newspapers featuring the ad have
been appearing on newsstands in
the Palestinian West Bank.

JORDAN

Bamako, Mali:
Churches have paired
the film with intense
training in person-
al evangelism for
Operation Nehe-
miah as they seek to
introduce their capital city to the
Savior. During 1994, 284,795 people
attended 724 showings in the nation.

MALI

Mozambigue:
When the Makhuwa
translation pre-
MOZAMBIQUE miered, 21,000
saw the film in its
tirst week. One large
showing drew a crowd of
3000, many of whom came
from miles away — packed

Continued on page 34
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into cattle trucks. Response rate for
the film is 40 percent. In one prison,
all 700 inmates who viewed the film
indicated a desire to receive Christ.

Auckland, New
Zealand: Paul Adams,
a car dealer,
offers a free
JESUS video to
everyone who
purchases a car.
During the past four
years, he has given away
more than 1000 videos.

NEW
ZEALAND

Pakistan: Film team
workers showed the film
to nearly everyone in
one village.

When a local

pastor asked

who wanted

to accept Jesus, no hands

were raised — until the village chief
strode to the microphone and said,
“Didn’t you see what Jesus did for

PAKISTAN

you? I prayed that prayer tonight.
How many of you did?” Nearly half
of the people responded.

South America:
During 1995, 80 film
teams in 17 coun-
tries showed the
film to 1,061,537
people, with
217,282 indicating
decisions to trust Christ.
Television showings
involved an estimated 8.9
million viewers.

SOUTH
AMERICA

Sudan: During the traditional
week of mourning, the widow of a
film team worker broke with tribal
tradition. She beseeched the mourn-
ers, “Do not scream and cry aloud
as you usually do. Instead, sing
praises.” She also
requested the film to
be shown each
night. Crowds of
up to 2000 gath-
ered to see the
film the man had
shown so faithfully
before his death.
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UKRAINE

Kiev, Ukraine: A summer Lead-
ership Development Conference
drew 278 participants from six
countries.

UNITED STATES

New York City: Twenty outside
showings of the film in Washington
Heights, East Harlem, the Bronx,
Queens, and Lower Manhattan each
averaged 100-200 viewers, with 10-
15 people seeking additional infor-
mation from volunteers in each
location.

West Bank: Dozens of
students from a religious
school in Bethlehem

attentively watched the WEST
story of the One born in BANK
their hometown. At least
10 percent have indicat-
ed their desire to follow
Jesus Christ.

Zaire:

National film
teams braved
the political cli-
mate and
restrictions to
show the film
331 times to
234,297 viewers, 36,914 of whom
indicated a decision to trust Christ.

ZAIRE

Christine L. Pryor is features editor
of Religious Broadcasting. The infor-
mation for this article was gracious-
ly supplied by The JESUS Film
Project, based in San Clemente,
Calif. Special thanks to H. Berry
Fiess, director of field information
services.



The third annual Buyer’s Guide is designed to be a re-
source for religious broadcasters. Companies and individuals
listed in the guide are dedicated to providing the industry with
the best services and practices at the best prices.

American Media

PO. Box 280

Macclesfield, NC 27852

(919) 827-2800 fax (919) 827-2713
Dr. Robert J. Pelletier, president

* Radio and television station broker
¢ Television management services

Purchase television and radio air time;
broker sales of television and radio
broadcast stations; temporary televi-
sion management personnel available
on 24-hour notice to fill in and bridge
management needs; specialize in
improving station cash flow.

The Aslan Group Ltd.

3595 Webb Bridge Rd.
Alpharetta, GA 30202

(770) 442-1500 fax (770) 442-1844
Os Hillan, president

* Publishing/printing

A direct response advertising agency
specializing in strategic planning,
design, and database marketing.

B/M/C Advertising

2419 E. Skelly Dr.

Tulsa, OK 74105

(918) 743-4600 fax (918) 743-9188
Pat Simmons, vice president

Full-service agency specializing in
media management with complete
creative services in-house.

Catalyst Media

2300 Yonge St., P.O. Box 67057
Toronto, ON M4P 1E0

(416) 480-2671 fax (416) 480-2772
Clifford D. Ritchie, manager

* Station representative

Programming and advertising sales
representatives for CJIL-TV, The

ness category.

Miracle Channel, Lethbridge, Alberta;
Crossroads Christian Connmunications
After Dark, Talk to Me.

Creative Ministry Resources
P.O. Box 1665

Sandpoint, ID 83864

(208) 263-8055 fax (208) 263-9055
Don S. Otis, president

* Fund raising/donor management
* Premiums/incentives

We specialize in non-profit consulting
and in media relations for ministries
and publishers. Call for free products
catalog.

DME Associates

1400 College Ave.

Harrisonburg, VA 22801

(540) 432-6585 fax (540) 896-1448
David M. Eshleman, president

A confidential service for the buyers
and sellers of Christian radio stations.
Consulting for Christian commercial
stations: start-up, financial, sales, and
non-profit support.

The Domain Group

720 Olive Way, Suite 1700

Seattle, WA 98101

(206) 682-3035 fax (206) 621-0139

Jeff Nickel, director, strategic planning

* Fund raising/donor management

Full-service direct response advertis-
ing agency serving Christian min-
istries and commercial companies
with broadcast, direct mail, strategic
planning and analysis, and creative
services.

Eurafilm

21 East 90 St.

New York, NY 10128

(212) 348-6926 fax (212) 860-5725
Leopold Szor, representative

Represents local radio stations in

Questionnaires were sent to the nearly 600 vendors in the
1996 Directory of Religious Media. The 180-plus respon-
dents in this year’s guide are arranged alphabetically by busi-

western Europe, Russia, Africa, and
Asia. More information on request.

The Genesis Group

114 N. L St.

Tulare, CA 93274

(209) 686-3996 fax (209) 686-2318
Dave Johnson, partner

* Programming: radio

A Christ-centered company helping
churches develop local/regional radio
ministries. Facilities include comput-
er-based production and message
restoration. Time purchasing, repre-
sentation, duplication, and distribu-
tion available.

Goodman Advertising and
Marketing

2676 West Fairmont Ave., Suite 102
Fresno, CA 93705-0118

(209) 222-5-ADS fax (209) 226-7292
Stephen K. Goodman, partner

* Direct response radioftelevision for
record companies
* Programniing: computer multimedia

We specialize in obtaining radio and
television spots paid for on a pre-
order basis for both recordings and
ministries.

Group X, Inc.

P.O. Box 65

Reynoldsburg, OH 43068-0065

(614) 755-9565 fax (614) 866-2636
e-mail 74567,2565@compuserve.com
Eddie Powell, president

® Premiums/incentives

Client-focused, resource-oriented
media marketing agency; radio, tele-
vision, recording, print, signage,
advertising — marketing plans and
consulting. We welcome the opportu-
nity to serve.

Continued on page 36
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Hugh Wallace International

P.O. Box 931

North Hollywood, CA 91603

(818) 980-3212

Thomas Wyatt or Hugh Wallace, asso-
ciate/president

® Broadcast representative

We are a broadcast representative and
advertising agency providing a wide
range of services to Christian pro-
grammers and broadcast facilities,
contracting time, negotiating rates,
fund raising, advertising, upgrading
coverage, etc.

INTERMEDIA COMMUNI-
CATIONS

19689 7th Ave. NE. #174

Poulsbo, WA 98370

(360) 779-1709 fax (360) 779-6695
e-mail imcom@aol.com

David Bolthouse, president

¢ Fund raising/donor management
® Programming: radio

Christian professionals with world-
class experience prepared to take your
organization or radio program to a
higher level than you thought possi-
ble at minimal cost.

John J. Davis & Associates

P.O. Box 128

Sierra Madre, CA 91025-0128

(818) 355-6909 fax (818) 355-4890
John J. Davis, professional engineer

Reasonably priced engineering con-
sulting services, including FM chan-
nel searches, applications for new or
modified facilities, facility improve-
ments, and tower site management
services.

Lawrence Associates

8180 Gordon Green

Buena Park, CA 90621

(714) 293-9960 fax (818) 956-3347
e-mail 104203,513@compuserve.com
David Lawrence, president

* Programming: radio
* Programming: television

Full-service consultant/agency spe-
cializing in international media: engi-
neering, construction, operation, and
program development for effective-
ness. Active with television/radio in
the former Soviet Union, Middle East,
Africa, Asia, and Europe.

Lord & Michaels, Inc.

1201 Longstreet Circle
Brentwood, TN 37027

(615) 373-8000 fax (615) 373-0731
Robert Michaels, president

Lord & Michaels represents mostly
music-related clients, making their
presence known in appropriate publi-
cations, specializing in music and out-
reach.

MASTER MEDIA
ENTERPRISES, INC.
3336-B Pleasant Rd.

Fort Mill, SC 29715

(803) 548-1114 fax (803) 548-1279
Ron Aldridge, vice president/
agency division

* Agency/syndication

Marketing representatives for
Christian television programmers.
Television station reps exclusively
for Christian programs. Syndication
of family (non-ministry) program-
ming. Media buyers and marketers
of infomercials.

KMC MEDIA

12001 N. Central Expwy.

Dallas, TX 75243

(214) 383-7000 fax (214) 383-7001
David W. Clark, president

* Programming
* Fund raising/donor management

We serve the radio and television
needs of ministries by creating and
producing quality programs and
placing these programs on stations
with the most audience in the most
cost-effective way.
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Norman Fischer & Associates, Inc.
2201 N. Lamar, Suite 204

Austin, TX 78705

(512) 476-9457 fax (512) 476-0540
Norman Fischer, president

* Media broker appraiser

Brokerage, appraisals, expert testimo-
ny, consulting, research, and market
evaluations.

Promise Communications

6105 NE. Meadow Lane

Kansas City, MO 64118

(816) 454-0907 fax (816) 454-1447
Andy Willoughby, president

Sales consultant. Specialize in Christ-
ian radio. In station training, video
sales tapes, hiring, and management.
Staff profiles. Publishes Selling Radio
and Radio Sales Letter.

Renaissance Communications
P.O. Box 31

Wyckoff, NJ 07481

(201) 847-1292 fax (201) 847-1293
Joseph Battaglia, president

Specializes in strategic planning/
media placement for organizations
wishing to penetrate the Christian
music and broadcast industries; pro-
duces and syndicates radio program-
ming; career management for
Christian artists.

Richard W. Burden Associates
20944 Sherman Way, Suite 213
Canoga Park, CA 91303

(818) 340-4590

Richard W. Burden, principal

Broadcast system engineering. Radio,
facilities design, and planning, educa-
tional FM FCC applications.

Royal Media

404 BNA Dr., Bldg. 200, Suite 508
Nashville, TN 37217

(615) 889-3944 fax (615) 889-8543
Greg Fast, vice president

A full-service radio agency that spe-
cializes in fresh approaches and cre-
ative designs for broadcast communi-
cators. Currently representing Jay
Sekulow, John Maxwell, and Randall
Terry.

Select Religious Broadcasting
Service

P.O. Box 1714

Spartanburg, SC 29302

(864) 585-0470 fax (864) 583-7946
Terrie Moyer, ministry consultant

We are an experienced (28 years) min-
istry consultant. Focus on television
and radio placement and crusade pro-
motions. Funded by a Baptist minister
who provides expertise in understand-
ing unique problems facing ministries
in marketing today.

Sunset Promotions of Chicago, Inc.,
The Sunset Group

9359 S. Kedzie Ave., PO. Box 42877
Evergreen Park, IL 60805

(312) 5819009 fax (312) 581-8869

[ Neil ]. Cacciottolo, president/CEO




* Programming: radio
* Public relations

The Sunset Group specializes in stu-
dio production and public relations.
The Chicago Music News offers low-
cost advertising, distributing to key
markets worldwide.

VAN ZANDT ENGINEERING
15 Walnut Hills

Springfield, IL 62707

(217) 487-7722 (also fax)

Richard Van Zandt, president

* Equipment manufacturer/distributor:
audio

Broadcast engineering, FCC applica-
tions, broadcast equipment sales (spe-
cializing in non-commercial stations
and translators).

Wave Space, Inc.

26741 Portola Pkwy., Suite 1E
Foothill Ranch, CA 92610-1743
(714) 770-6601 fax (714) 770-6575
Carl ]. Yanchar, president

Acoustic consulting, interior design,
system design and integration, and
custom loudspeaker systems.

Westar Media Group, Inc.

4595 Hilton Pkwy., Suite 200
Colorado Springs, CO 80907
(719) 536-9000 fax (719) 598-7461
Dave Koch, president

® Program production

Westar is a full-service agency provid-
ing services such as audio production,
program syndication, agency repre-
sentation, and radio spot production.

Concordia Communications,
Concordia University at Austin
3400 I-35 N.

Austin, TX 78705

(512) 452-7661 fax (512) 302-5856
David Kluth, director

Production of university distance
learning courses, broadcast courses,
and post-production editing facility.

ABG AUDIO BROADCAST
GROUP, INC.

2342 S. Division Ave.

Grand Rapids, MI 49507

(800) 999-9281 fax (616) 452-1652
Dave Howland, vice president sales
and marketing

* Equipment manufacturer/distributor:
video/television

* Equipment manufacturer/distributor:
computer multimedia

Broadcast equipment, custom furni-
ture, studio systems design and
installation, R.E. system sales en-
gineering and installation, systems
integrators for audio/video,
telecommunications, and sound
reinforcement products.

Acoustical Solutions, Inc.

2720 Enterprise Pkwy., Suite 101
Richmond, VA 23294

(800) 782-5742 fax (804) 346-8808
Terri Murphy, marketing manager

¢ Equipment manufacturer/distributor:
computer multimedia

* Equipment manufacturer/distributor:
videoftelevision

Sound and noise control products
including AlphaSorb Wall Panels and
Hanging Baffles, Soundtex Fabric
Wall Covering, Alpha Wedge and
Pyraid acoustic foams, Audiosea
Sound Barrier, and Sonex products.

Aluma Tower Company, Inc.
P.O. Box 2806-NR

Vero Beach, FL 32961-2806

(407) 567-3423 fax (407) 567-3432
T.E. Gottry, vice president

* Manufacturer: communications
towers

Manufacturer of lightweight, alu-
minum, portable, and mobile towers
used in communications, remote
broadcasting, and other applications
requiring easy, quick erection of
equipment. Towers available up to
100 feet.

Amex U.S. Operations, Inc.
10815 Burbank Blvd.

North Hollywood, CA 91601-2520
(818) 508-9788 fax (818) 508-8619
Steve Harvey, general manager

Manufacturer of 501 by Langley
and Recall by Langley automated
sound reinforcement mixing, con-
soles, plus a range of Amex record-
ing and broadcast consoles.

Auernheimer Labs and Co.
4561 E. Florence Ave.

Fresno, CA 93725

(209) 442-1048

Curly Auernheimer, president

Control room, monitors, stage speak-
ers.

Audi-Cord Corporation

1845 W. Hovey Ave.

Normal, IL 61761-4315

(309) 452-9461 fax (309) 452-0893
Andrew M. Rector, president

NAB tape cartridge machines.

Audiotronics, Inc.

3750 Old Getwell Rd.

Memphis, TN 38118

(901) 362-1350 fax (901) 365-8629
Robert Greenwald, sales engineer

Audiotronics, Inc., manufactures on-
air and production audio mixing con-
soles for the radio and television
broadcast industries with worldwide
distribution since 1966.

Auratone Corporation

P.O. Box 180698

Coronado, CA 92178

(619) 297-2820 fax (619) 296-8734
Jack Wilson, president

Compact reference monitor loud-
speaker systems for recording, radio,
television, post-production, and
motion pictures.

Autogram Corporation

1500 Capital Ave.

Plano, TX 75074

(800) 327-6901 fax (214) 423-6334
Ernest T. Ankele Jr., president

Mini-Mit, AC-series, Pacemaker, and
RTV-series consoles in from six to 20
channels in all price ranges.

Continued on page 38
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BEXT, Inc.

1045 10th Ave.

San Diego, CA 92101

(619) 239-8462 fax (619) 239-8474
Michelle DeFazio, sales manager

* Equipment manufacturer/distributor:
video/television

FM transmitters (2w-30kw), STLs,
translators, and boosters. UHF/VHF
television transmitters and translators
(2w-40kw).

Broadcast Equipment Sales &
Engineering, Inc.

P.O. Box 20331

Jackson, MS 39289-1331

(601) 857-8573 fax (601) 857-2346
Jeffery Corkren, president

Complete line of transmission and
audio equipment available. Specia-
lize in system design and installation.
Service, repair, and refurbishing of all
RF and audio equipment.

COMREX CORPORATION
65 Nonset Path

Acton, MA 01720

(508) 263-1800 fax (508) 635-0401
Marsha Shamel

Comrex has been building reliable,
high-quality broadcast equipment for
networks, stations, and program pro-
ducers since 1961. Our product line
includes digital audio coders, fre-
quency extenders, special purpose
remote mixer, telephone couplers, and
wireless cue systems.

EDCOR ELECTRONICS
7130 National Parks Hwy.
Carlsbad, NM 88220

(505) 887-6790 fax (505) 887-6880
e-mail edcor@caverns.com

Brian Weston, sales

Edcor manufactures a broad selection
of sound products, from the program-
mable inputs to a wide range of mix-
ers, amplifiers, and accessories. Each
designed to meet the needs of a small
PA system to a large complex sound
system.

Garner Industries, Inc.

4200 N. 48th St.

Lincoln, NE 68504

(402) 434-9100 fax (402) 434-9133
John A. Porter, product manager
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 Equipment manufacturer/distributor:
computer multimedia

 Equipment manufacturer/distributor:
video/television

Garner Industries has been the world’s
leading manufacturer of degaussers
for almost 25 years. Garner offers a
complete line of tape erasers for all
media formats. Garner degaussers fea-
ture conveyor belt systems.

Gentner Communications
Corporation

1825 Research Way

Salt Lake City, UT 84119

(801) 975-7200, (800) 945-7730
fax (801) 977-0087

Elaine Jones, marketing manager

* Equipment manufacturer/distributor:
video/television
* Conference calling

Audio products, telephone and talk
show interfaces; couplers; patch
panels and distribution amps; assis-
tive listening devices; transmitter
remote controls; radio and televi-
sion audioconferencing products
and services.

Gorman Redlich Mfg. Co.

257 W. Union St.

Athens, OH 45701

(614) 593-3150 fax (614) 592-3898
James T. Gorman, owner

¢ Equipment manufacturer/distributor:
video/television

Emergency alert system encoders and
decoders, NOAA weather service rack-
mounted weather radio. All-metal
enclosure can be supplied with any
three of the seven weather frequencies.

Hall Electronics, Inc.

P.O. Box 7732

Charlottesville, VA 22901

(804) 984-4255 fax (804) 984-3299
Rick Johnson, sales manager

We offer a full line of new and rebuilt
radio broadcast equipment including
audio, RF, and digital equipment.
Equipment rebuilding and repair ser-
vices are also available.

Holaday Industries, Inc.

14825 Martin Dr.

Eden Prairie, MN 55344

(612) 934-4920 fax (612) 934-3604
Kevin Mann, sales

* Manufacturer: EMF measuring instru-
ments

For 29 years, Holaday Industries has
manufactured test equipment for
measuring electric and magnetic
fields. These include devices for mea-
suring non-ionizing RF/microwave
radiation.

Infonics, Inc.

P.O. Box 1111

Michigan City, IN 46361

(219) 879-3381 fax (219) 879-3383
Carol Lant, marketing

Manufacture mid-speed audio cas-
sette duplicators. Reel to reel, reel to
cassette, cassette and high-speed
audio cassette rewinders.

Kaba Group

24 Commercial Blvd.

Novato, CA 94949

(415) 883-5041 fax (415) 883-5222
Lauraine M. Bacon, marketing direc-
tor

* Cassette and CD reproduction
* Music recording/publishing

Kaba Group manufactures the Kaba
Realtime Cassette Duplication System
and duplicates audio cassettes and
CDs. Recording, mastering, graphics,
and packaging services available as
well as bulk blank cassettes.

LBA Technology, Inc.

PO. Box 8026

Greenville, NC 27835

(919) 7570279 fax (919) 752-9715

Jim Bradshaw, vice president, market-
ing

Thirty years’ experience designing and
manufacturing specialized antenna
systems, folded unipole antennas, tun-
ing units, transmitter combiners, multi-
plexers, RF components.

LPB, INC.

28 Bacton Hill Rd.

Frazer, PA 19355

(610) 644-1123 fax (610) 644-8651
e-mail Ipbsales@lpbinc.com
John Devecka, sales manager

* Equipment manufacturer/distributor:
computer multimedia
* Agency/consultant

Manufacturing since 1960, LPB is
synonymous with reliability. Low-
power AM/FM transmitters, audio
consoles, and digital automation
systems. Check out our Web site at
http://www.lpbinc.com. Call, fax,
or e-mail us today.



Lexicon, Inc.

100 Beaver St.

Waltham, MA 02154

(617) 736-0300

Gregg Perry, marketing communica-
tions

Lexicon is a pioneer in the digital
audio field. A leader in the industry of
signal processors, reverbs, recording
studio, and broadcast equipment.

MCP Davisound

1504 Sunset Ave., PO. Box 521
Newberry, SC 29108-0521
(803) 276-0639

Hayne Davis, director

* Progrannming: radio
* Music recording/publishing

For 25 years, unique combinations of
creativity and technical expertise,
custom engineered professional
audio equipment (including “inner
tubes”), radio concepts, productions,
and promos.

Magnefax International, Inc.
Route 1, Box 764

Rogers, AR 72758

(501) 925-1818 fax (501) 925-1841
Lesley Tallakson, president

Magnefax International, Inc., are man-
ufacturers of a range of high speed
mono and stereo audio tape duplica-
tion systems. We also manufacture
two models of audio tape degaussers.

Master Track Productions, Inc.
1045 W. Bond St.

Lincoln, NE 68521

(402) 474-4985 fax (402) 474-2535
Carol Downing, customer service
manager

* Audio cassette duplication/CD manu-
facturer

Full-service audio cassette duplication
and CD replication company offering
custom loaded blanks, complete pack-
aging, and fulfillment services.

Media Craftsman International
2685 Locust St., #201

Denver, CO 80207

(303) 341-9431 fax (303) 321-4459
M.S. Thomas, manager

o Equipment manufacturer/distributor:
video/television
* Music recording/publishing

American manufacturer of premium
quality blank audio cassette tapes and

tapes accessory products for tape
ministry and religious broadcasting.

| Micro Controls Co.

| 1018 Yvonne Dr.
Joshua, TX 76058

| (817) 295-0965 (also fax)
Jeff E. Freeman, owner

|‘ Broadcast studio to transmitter link

(STL) and remote control equipment.
Manufacture and service of our own
equipment.

Midatlantic Radio Service
‘ PO. Box 11502

Witmington, DE 19850-1502
(302) 323-0338
David Schmidt, owner/operator

* Contract engineering service

Full-service contract engineering ser-

| vice, complete installations, rebuild-
ing, audio upgrading, equipment ser-
vice, inspections, AM and FM trans-
mitter rebuilding, plant installation,
and AM proofs and upgrades.

| Modulation Sciences, Inc.
12A World’s Fair Dr.

Continued on page 40

|| Your Broudcast
1 Image

At EEV no matter what your application or
‘ requirement we offer UNEQUALLED QUALITY,
SERVICE and EXPERIENCE. Our line of Broadcast
products include:

H IOTs
B ESCs

B Klystrons

H Camera Tubes

B Tetrodes

H Ku band Satcom
Amplifiers

No other manufacturer offers
such a wide choice!

Call us today

1-800-342 5338
EEV Inc

4 Westchester Plaza,
Elmsford NY 10523
Tel: (914) 592 6050 or
‘Toll Free’ 1-800-DIAL-EEV

TSy Fax: (914) 682 8922
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Somerset, NJ 08873

(908) 302-3090 fax (908) 302-0206
Judy Englert, sales and marketing
admin.

* Equipment manufacturer/distributor:
video/television

MSI manufactures audio equipment
for television and radio including
SCA generators, modulation moni-
tors, audio processors, line drivers,
stereo generators, SAP generator, PRO
receiver, generator and stereo refer-
ence decoders, and RDS family of
products.

Nady Systems, Inc.

6701 Bay St.

Emeryville, CA 94608

(510) 652-2411 fax (510) 652-5075
Howard Zimmerman, director of
sales

* Equipment manufacturer/distributor:
video/television

Nady Systems manufactures wireless
microphone and instrument systems

for audio and video professionals for
use in events, churches, concerts, and
other applications.

NATIONAL AUDIO
COMPANY, INC.

1841 E. Bergman/P.O. Box 3657,
Glenstone Station

Springfield, MO 65802 /65808
(417) 863-1925 fax (417) 863-7825
Steve Stepp, president

America’s foremost manufacturer of
quality audio cassettes. Professional
blank cassettes of any length. Cas-
sette boxes, labels, and duplicating
equipment. Duplication services.
Request free pro catalog.

Orban

1525 Alvarado St.

San Leandro, CA 94577

(510) 351-3500 fax (510) 351-0500
Howard Mullinack, vice president
sales and strategic planning

Orban manufactures digital and ana-
log processing equipment for televi-
sion and radio broadcasting.
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Pro Video & Film Equipment Group
11419 Mathis Ave., Suite 204

Dallas, TX 75234

(214) 869-0011 fax (214) 869-0145
Norm Bliecher or Bill Reiter,
CEO/president

* Equipment manufacturer/distributor:
computer multimedia

* Equipment manufacturer/distributor:
video/television

RF Specialties of Texas, Inc.
P.O. Box 7630

Amarillo, TX 79114-7630
(800) 537-1801, (806) 372-4518
fax (806) 373-8036

Don Jones or Steve White

e Equipment distributor: radio RF
* Equipment manufacturer/distributor:
computer multimedia

Offer complete packages, including
analog and digital audio products,
antennas, transmitters, transmission
lines, and accessories. No obligation
quotes and leasing available.

Radio Resources and Services
Corporation

1201 S. Sharp St.

Baltimore, MD 21230

(410) 783-0737, (800) 547-2346

fax (410) 783-4635

Steve Scarborough, sales manager

e Equipment manufacturer/distributor:
video/television
* Distributor: Pro-Audio equipment

We buy and sell pre-owned radio
broadcasts, video production, and
Pro-Audio equipment.

Radio Systems, Inc.

P.O. Box 458

Bridgeport, NJ 08014-0458

(609) 467-8000 fax (609) 467-3044
Daniel Braverman, president

* Equipment manufacturer/distributor:
computer multimedia

Manufacturers of audio mixing con-
soles, sophisticated master clock sys-
tems, audio distribution equipment,
and RF-based translation systems.

Redwood Marketing, Inc.

P.O. Box 270007

Nashville, TN 37227

(615) 871-0094 fax (615) 872-7080
Eric Johnson

o Equipment manufacturer/distributor:
video/television

e Equipment manufacturer/distributor:
computer multimedia

Redwood provides complex audio
equipment sales and consultation
services to recording studios, broad-
cast production and transmission
facilities, corporate and industrial
AV departments, and educational
institutions.

Shively Labs

P.O. Box 389

Bridgton, ME 04009

(207) 647-3327 fax (207) 647-8273
David Allen, sales manager

e Equipment manufacturer/distributor:
video/television

Shively Labs manufactures broadcast
antennas for FM, MMDS, PCS, and
low-power UHF television stations,
including popular translator models.

Shure

222 Hartrey Ave.

Evanston, IL 60202

(847) 866-2200 fax (847) 866-2279
D. Richman, advertising manager

Manufacturer of professional audio
electronic products including micro-
phones, wireless, and automatic
microphone systems, mixers, and
related equipment.

Signal One Corporation

5700 Brainerd Rd., Uptain Bldg.,
Suite 407

Chattanooga, TN 37411

(423) 954-1111 fax (423) 954-3222

M. Sean Vereen, director of marketing

* Tower site management

We own and manage tower sites
nationwide for customers with towers
that don’t have customers on them or
for customers that want more clients.

Storeel Corporation

P.O. Box 80523

Atlanta, GA 30366

(770) 458-3280 fax (770) 457-5585
Bob Lauter, vice president sales



* Tape storage systems

Maximum storage in minimum space
for all tape formats.

Stanton Magnetics, Inc.

101 Sunnyside Blvd.

Plainview, NY 11803

(516) 349-0235 fax (516) 349-0344
Jean Kapen, manager advertising and
promo

Manufacturer of stereo cartridges,
styli, headphones, and record care
products.

Superscope Technologies,
Inc./Marantz Professional Products
1000 Corporate Blvd., Suite D
Aurora, IL 60504

(708) 820-4800 fax (708) 820-8103
Hilarie Hackendahl, sales/marketing
coordinator

* Equipment manufacturer/distributor:
video/television

Superscope Technologies offers a reli-
able line of professional audio and
video equipment for the recording
and music industries, sound contract-
ing, broadcast, government, audio/
visual, education, and related fields.

TTE, Inc.

11652 W. Olympic Blvd.

Los Angeles, CA 90064-1420
(310) 478-8224 fax (310) 445-2791
Stephen Sodaro, sales manager

* Component manufacturing

RF and microwave filters. Precision
Hi Q inductors. Wideband transform-
ers, isolation transformers, and balun
transformers.

Ultimate Support Systems, Inc.
2506 Zurich Dr.

Fort Collins, CO 80524

(970) 493-4488 fax (970) 221-2274
Doug Towne, sales manager

Ultimate manufactures and sells a full
line of support stands for musical in-
struments: keyboard stands, speaker
stands, guitar stands, band and orches-
tra instruments, and studio organizers.

Universal Electronics, Inc.

455 Groves Rd., Suite 12
Columbus, OH 43232

(614) 866-4605 fax (614) 866-1201
Thomas P. Harrington, president

Manufacturers of quality SCPC audio
receivers, the commercial SCPC XE-

1000 receiver is totally agile, frequen-
cy, transponder, companding, band-
width plus 50 channel memory band.
A modern microprocessor controlled
receiver at an affordable price.

Vacuum Tube Industries, Inc.
P.O. Box 2009, Dept. RB
Brockton, MA 02405-2009
(508) 584-4500, ext. 81

fax (508) 584-0096, Dept. 81
Gene Tosti, general manager

* Rebuilt power, amplifier tubes

Vacuum Tube Industries rebuilds pow-
er amplifier tubes. Rebuilt tubes carry a
new tube warranty with a substantial
savings over the price of a new tube.

Catalyst Computer Services
1711 S. Corning St.

Los Angeles, CA 90035-4301
(310) 836-5755 fax (310) 838-3684

Continued on page 42

THE ONLY DUPLICATING SERVICE

THAT
LETTERS

hen it comes to duplicating, nobody has higher
\Nstandards than the entertainment industry. Which
is why, for over 10 years, some of the biggest names in the
business have turned to OPDS.We know how important it is
to provide consistent quality, from first dub to last. And
how helpful it can be to provide a full range of

services. At OPDS, we can take your

project from start to finish.
From duplication with

macrovision to specialized
package design to cus-

tomized printing to mailing

OMES

WiTH THESE
F RECOMIMENDATION.

anywhere in the country. Our top-of-the-line equipment
lets us produce quality duplicates, including JVC-licensed
VHS, D2, Digital BetaCam, BetaCam SP, S-VHS, 8 mm, 1*, 2"
and 3/4" quickly and on time. And you can rest assured
each duplicate is perfect because we spot check it for
audio, video and tape stock quality before it is shipped
out. So give us a call. You'll find for full service quality

duplicating, nobody can copy us.

1-800-554-2348

s

.
AGAYLORD ENTERTAINMENT COMPANY
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Richard Shaw, president
 Computer software

Computer software for media buyers
and their clients. Catalyst Air Date
Management System™ tracks airings,
station payments, client billings,
videotape trafficking, direct response,
and much more.

Lynn Greenberg Electronic
Teleprompting

24506 Thistle Ct.

Newhall, CA 91321

(805) 253-1987, (805) 253-2825
fax (805) 253-3336

Lynn Greenberg, owner

* Equipment manufacturer/distributor:
video/television

MS-DOS based color computer tele-
prompters and camera display for all
broadcast and industrial applications.
For sale and rent.

ATV Research, Inc.

PO. Box 620

Dakota City, NE 68731-0620

(402) 987-3771 fax (402) 987-3709
Mel Shadbolt, national sales manager

Specializing in distribution and sys-
tems engineering of all types of CCTV,
MATYV, and SMATV equipment. Exten-
sive line of commercial cameras, moni-
tors, VCRs, remote PRN/TILTs, anten-
na and satellite interface amps, modu-
lators, filters, etc.

Acrodyne Industries, Inc.

516 Township Line Rd.

Blue Bell, PA 19422

(215) 542-7000 fax (215) 540-5837
Joe Wozniak, sales and marketing
manager

Manufacturer of UHF and VHF tele-
vision transmitters, LPTV transmit-
ters, and television translators. The
product line includes all solid state
systems to 10kw power output. Solid
state and tetrode-type systems for
S5kw output power and greater.
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Adwar Video

303 Sunnyside Blvd.

Plainview, NY 11803

(516) 349-1800 fax (516) 349-1833
Trudy Michaels, office manager

e Video services

Wholesale tape distributor-video ser-
vices, i.e., duplications, industrial
repairs, foreign conversions, sales of
industrial video equipment, video
accessories, supplies video worksta-
tions (Postbox, Pinaccle Aladdin, Fast
Flyer, and Newtek Toaster), and sale
of used equipment.

ARMATQO’S PRO VIDEO
67-16 Myrtle Ave.

Glendale, NY 11385

(718) 628-6800 fax (718) 628-7441
Paul T. Armato, president

* Equipment manufacturer/distributor:
computer multimedia

o Equipment manufacturer/distributor:
audio

Armato’s Pro Video is a full-serving,
authorized dealer specializing in
sales, service, and rentals of video
cameras, VCRs, video projectors, and
computer equipment.

BML, Inc.

10 Johnson Dr.

Raritan, NJ 08869

(908) 253-0888 fax (908) 253-9530
Paul Tardue, sales and rental man-
ager

e Lighting and production services
e Film/entertainment

Equipment and support for every
aspect of event production, lighting,
sound, staging, special effects, tents,
curtains, and more. Sales, rentals,
planning, and on-site labor.

Comark Communications, Inc.

500 Horizon Dr., Suite 503

Chalfont, PA 18914

(215) 822-0777 fax (215) 822-9129
Ellen ]. Rainey, corporate communica-
tions manager

Comark is the inventor and the world
leader in UHF IOT transmitter technol-
ogy. The Comark IOX series, designed
and built in the United States, is the
most advanced television UHF trans-
mitter in the world.

Computer Prompting & Captioning
Co.
1010 Rockville Pike

Rockville, MD 20852
(301) 738-8487 fax (301) 738-8488
Sidney Hoffman, project manager

o Equipment manufacturer/distributor:
computer multimedia
e Programming: computer multimedia

Closed captioning and multi-lan-
guage subtitle system and service.
CPC closed captions in English,
Spanish, and French, and subtitled
videos in over 20 languages.

ECHOlIlab, Inc.

175 Bedford Rd.

Burlington, MA 01803

(617) 273-1512 fax (617) 273-3275
Ted Whittaker, marketing manager

MVS series of switchers: MVS5, MVS6,
MVS9 modular switchers that are re-
configurable in the field from compos-
ite to Y/C to component. Key matrix
give maximum flexible use to keying
requirements.

EEV, Inc.

4 Westchester Plaza

Elmsford, NY 10523

(914) 592-6050 fax (914) 682-8922
Mike Kirk, commercial business man-
ager

Manufacturer of UHF television
amplifying devices including IOTs,
ESCs, Klystrons; 2/3-inch, one-inch,
and 30 mm Leddicon® camera tubes
for studio, EEP and ENG cameras;
compact stellar TWT amplifiers for
Satcom applications.

Emcee Broadcast Products

P.O. Box 68, Susquehanna St. Ext.
White Haven, PA 18661

(800) 233-6193 fax (717) 443-9257
Jim Zaroda, LPTV product manager

Since 1960, Emcee has provided the
world with quality transmission
products. Manufacturers of UHF and
VHR transmitters/translators, ITPS
and MMRS wireless cable transmit-
ters. Provides installations, repair, and
parts services.

George R. Snell Associates, Inc.
269 Sheffield St.

Mountainside, NJ 07092-2318
(908) 654-8855 fax (908) 654-8859
George R. Snell, president

* Manufacturer: projectors and A/V sys-
tems

Manufacturer of new optical projector
complete with LCD panel, utilizing
4000-hour lamp. For use with laser



disc, VCR, computer, or as overhead.
Also manufacturer of family of over-
head, 35 mm, scenic/special effect,
and custom high-intensity projectors
and audio/visual systems.

The Great American Market

826 N. Cole Ave.

Hollywood, CA 90038

(213) 461-0200 fax (213) 461-4308
David Passon, advertising manager

o Film/entertainment

GAM has a unique line of lighting
equipment, special effects machines,
accessories, GAM tools, GAM pat-
terns, GAM color, diffusion, black-
wrap, etc., for motion pictures, televi-
sion, theater, and multimedia.

Hi-Tech Enterprises, Inc.

11100 66th St. N., Suite 27

Largo, FL 34643

(813) 546-6407 fax (813) 544-1018
Charles Judy, sales manager

¢ Equipment manufacturer/distributor:
computer multimedia

e Equipment manufacturer/distributor:
audio

New and used broadcast and indus-
trial video equipment and related
products.

JA Taylor & Associates
P.O. Box 331
Boyertown, PA 19512
(610) 754-6800

J.A. Taylor, president

* Appraisals and brokers
* Agency/consultant

Brokers and appraisers of television
production equipment for over 27
years, serving ministries, production
companies, stations, and financial
institutions nationwide.

JVC Professional Products Co.
41 Seater Dr.

Elmwood Park, NJ 07407

(201) 794-3900 fax (201) 523-2077

JVC manufactures and distributes a
complete line of professional and
industrial video products, including
S-VHS and VHS recorder/players,
editing recorders and controllers,
duplicators, monitors, SEGs, 3-CCD
cameras and camcorders, HDTV cam-
era, monitors, W-VHF VCRs, CCTV,
and imaging products.

Lectrosonics, Inc.
581 Laser Rd. NE.

Rio Rancho, NM 87124
(505) 892-4501 fax (505) 892-6243
Gordon Moore, sales manager

Lectrosonics manufactures VHF-UHF
microphones for broadcast studio and
field use, including wide-band UHF
wireless microphones for wider dy-
namic range and very high signal-to-
noise ratios.

Leitch, Inc.

920 Corporate Lane

Chesapeake, VA 23320-3641

(800) 231-9673 fax (804) 5484088

Dan Thompson, director of marketing

* Equipment manufacturer/distributor:
audio

Leitch designs, manufactures, and
markets electronic equipment to dis-
tribute, process, and switch high-qual-
ity video and audio signals required
by television broadcast facilities, inde-
pendent and post-production studios,
and telecommunications companies.

MCCOM,, Inc.

383 Route 206

Chester, NJ 07930

(908) 879-9590 fax (908) 879-9679
Scott Trupp, sales manager

* Equipment manufacturer/distributor:
audio

e Equipment manufacturer/distributor:
computer multimedia

MCCOM, Inc., buys, sells, and trades
broadcast video and audio equip-
ment.

Nemal Electronics International, Inc.
12240 NE. 14th Ave.

North Miami, FL 33161

(305) 899-0900 fax (305) 895-8178
Hilda Manten, sales admin.

* Equipment manufacturer/distributor:
audio

Nemal Electronics is a manufacturer
and distributor of audio, video, and
composite cable, connectors, and patch
panels for broadcast applications.

Packaged Lighting Systems, Inc.
PO. Box 285

Walden, NY 12586

(800) 836-1024, (914) 778-3515

fax (914) 778-1286

Lee Daniels, sales/marketing manag-
er

Continued on page 44

FM Transmitters - Translators - Amplifiers

20 watt FM Translator
ola SEIERL

* Frequenct Agile

both input & output
« High quality preformance
* One year limited warranty
« Station ID available

$2,990.00

FM AMPLIFIERS

2,500 & 5000 watt

FM Transmitter Single Tube for
dependable low cost operation

Complete with Solid
State exciter and IPA
2,500 watt .......$12,9900.00
5,000 watt ........$24,9900.00

100 Watt .......covvrnnenn $1,790.00
250 Watt ......ccccovivvenennee $2,790.00
500 Watt ........ccoeeverncnns $4,500.00

250 Watt Transmitter with Stereo Generator, Compressor
Limiter, Station ID & Remoter Interface - $4,500.00

Factory Direct Sales 17194 preston Rd #123-297 Dallas TX, 75248
Ph 214/335-3425 800/279-3326 Fax 214/377-4625
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Manufacturer of lighting equipment
with related chaser/dimmer controls
and accessories, including low voltage
and black light fixtures.

Stage Equipment and Lighting, Inc.
4600 SW. 36th St.

Orlando, FL 32811

(407) 425-2010 fax (407) 648-2604
Mike Collins, branch manager

* Equipment distributor: lighting

Full-service stocking distributor for all
manufacturers of lighting and grip
equipment, special effects, filters, con-
nectors, and expendables. Sales /rent-
als offices in Orlando, Miami, and
Tampa.

STANDARD COMMUNICA-
TIONS CORPORATION

1111 Knox St.

Torrance, CA 90502

(310) 532-5300 fax (310) 532-0397

R. Mason Truluck, vice president and
director

Leading supplier of broadcast quality
satellite television receivers.

THEATRE SERVICE & SUPPLY
CORPORATION

1792 Union Ave.

Baltimore, MD 21211

(410) 467-1225 fax (410) 467-1289
Jacauelin Keleman

Manufacturer and installer of cur-
tains and track systems for church-
es, television, film, stage, and live
entertainment applications.
Distributor and installer of manual
and motorized stage rigging.
Distributor of lighting and dimming
equipment and scenic fabrics, paint,
hardware, and supplies.

Videomedia, Inc.

175 Lewis Rd., #23

San Jose, CA 95111

(408) 2279977 fax (408) 227-6707

* Equipment manufacturer/distributor:
computer multimedia

Videomedia is the developer of the

industry standard V-LAN™ Univer-
sal Control Network and the produc-
er of OZ-PCE™ and EdiQit™ video

44 Religious Broadcasting / June 1996

editing software for Microsoft Win-
dows.

Videotek, Inc.

243 Shoemaker Rd.

Pottstown, PA 19464

(610) 327-2292 fax (610) 327-9295
Paul Calkin, vice president marketing

* Equipment manufacturer/distributor:
audio
* Film/entertainment

Videotek manufactures over 80
sophisticated products ranging from
test and measurement instruments,
product/post-production switches,
signal routers, distribution amplifiers,
demodulators, and audio products.
Videotek is ISO-9001 certified.

Victor Duncan, Inc.

6305 N. O’Connor, #100

Irving, TX 75039-3510

(214) 869-0200 fax (214) 869-9810

* Film/entertainnient
* Equipment manufacturer/distributor:
audio

Complete equipment rental services
for film, video, and television broad-
cast productions including expend-
ables and lighting equipment sales.
Atlanta, Chicago, Dallas, Detroit.

Brock & Associates

201 Seaboard Lane

Franklin, TN 37067

(615) 771-2929 fax (615) 771-2902
Darlene Brock, president

* Agency/consultant

We are a personal management com-
pany for Christian contemporary rock
music.

CAPTIONS, INC.

2619 Hyperion Ave.

Los Angeles, CA 90027

(213) 665-4860 fax (213) 665-6869
Robert Troy, sales manager

* Programming: television
* Programming: video

Closed-captioning, foreign language
subtitling, translations, and tran-
scription services. Broadcast quality.
All standards. All tape formats.
With offices in New York, Chicago,
and Sioux Falls, S.D.

Caption Graphics

201 Bonhill Dr.

Fort Washington, MD 20744

(301) 203-0680 (also fax),

(800) 500-4906

Betty Browning, production manager

* Captioning

Open/closed captioning of prerecord-
ed videotape programming.
Broadcast quality digitally produced
captioning to enhance benefits for the
hearing-impaired through the medi-
um of captioning.

Devlin Design Group, Inc.
12526 High Bluff Dr., Third Floor
San Diego, CA 92130

(619) 942-3626 fax (619) 942-2664
Dan Devlin, president

* Set designer

Emmy Award-winning set design
firm. Scenic design and construction
for television, film, and commercials.
Services include set design, virtual
and hard set production, consultation,
and lighting. Call for demo reel.

MANITOU MOTION
PICTURE COMPANY, LTD.
525 Communication Cr.

Colorado Springs, CO 80905-1536
(719) 471-1211 fax (719) 471-3540
Ed Flanagan, president

* Programming: video
* Programming: television

Fifteen years of national level cred-
its in film, video, and television pro-
duction, both Christian and secular.
State-of-the-art production and
post-production facility.

Ross-Gaffney, Inc.

21 W. 46th St.

New York, NY 10036

(212) 719-2744 fax (212) 944-8539
Sarah Rianhard, assistant

We are an audio post-production
facility offering complete editing facil-
ities, mixing studios for film, video,
and radio, including Pro Tools digital
audio station, sound effects, a narra-
tion studio for wild or sync dubbing,
and sound transfers for a variety of
formats.




Berkey Brendel Sheline

60 Shiawassee Ave., Suite G

Akron, OH 44333

(216) 867-5224 fax (216) 869-5607
Amy Wachtel, client services director

A proven, effective ministry develop-
ment agency helping Christian broad-
cast organizations find new donors,
upgrade existing donors, and grow
better relationships with all their con-
stituents.

Broadcast Innovations

P.O. Box 4937

San Luis Obispo, CA 93403

(800) 549-1778 fax (805) 594-1244
Jon Fugler, president

We specialize in helping ministries
and non-commercial stations in devel-
oping and maintaining their donor
base. Offer free report for bona fide
non-profits and non-commercials.

Donor Automation, Inc.

912 New York St., Suite B
Redlands, CA 92374

(909) 793-1230 fax (909) 793-4434
Ken Hallberg, sales and marketing
director

* Equipment manufacturer/distributor:
computer multimedia

Donor Automation provides software
and services to Christian organiza-
tions for fund raising/donor manage-
ment, sales and inventory, and fund
accounting. Clients have name files
from 5000 to 500,000-plus names.

EFT CORPORATION

5 Science Park

New Haven, CT 06512

(203) 786-5222 fax (203) 786-5225
Willits Sawyer, president

¢ Electronic fund transfer

Since 1978, EFT Corporation has
assisted Christian organizations in
raising funds by direct bank payment.
Each month we can automatically
deduct a donor’s contribution from
his checking or credit card account.

INFOCISION MANAGE-
MENT CORPORATION
325 Springside Dr.

Akron, OH 44333

(330) 668-1400 fax (330) 668-1401
Timothy E. Twardowski, executive
vice president - marketing

(214) 383-7070 fax (214) 383-7071
Frank Smith, president

o Computer software
InfoCision provides outbound tele-
phone fund-raising services for more
Christian ministries than any other
telemarketing firm in the world. Our
programs enhance direct mail results
and maximize the lifetime net value
of our clients’ donors.

Provider of direct mail fund-raising
product sales and fund accounting
software systems for non-profit orga-
nizations and religious ministries.

Killion McCabe & Associates
12001 N. Central Expwy., Suite 900
Dallas, TX 75243

KMS Software (214) 239-6000 fax (214) 383-7094
12001 N. Central Expwy., Suite 790
Dallas, TX 75243 Continued on page 46

CUSTOM PROD!

ART & DESIGN
DESKTOP PUBLISHING
\
COLOR SEPARATIONS

> 43

Y

COMPACT DISC

HIGH SPEED CASSETTE

CD INTERACTIVE
CD ROM

CD MULTIMEDIA

DIE CUTTING 1
FABRICATING
SPECIALTY PACKAGING
\ AQUEOUS COATING
UV COATING

CRT, CUSTOM PRODUCTS, INC
7532 HICKORY HILLS CT.
WHITES CREEK, TN 37189

4
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Tom McCabe, president

» Agency/consultant
* Press/print media

Direct response marketing agency
specializing in fund raising for reli-
gious, non-profits. Also work with
product sales for profit-making and
non-profit organizations.

Macfarland Company

P.O. Box 116

Whitehouse Station, NJ 08889-0116
(908) 236-0533 fax (908) 236-0633
Harriet Walker, list manager

* Mailing lists: religious

Macfarland Company provides mail-
ing lists to companies and organiza-
tions who are trying to reach reli-
gious, educational, and recreational
organizations, hospitals, nursing
homes, hospices, libraries, and more.

Master Software Design

2448 E. 81st St., Suite 4600

Tulsa, OK 74137

(918) 488-0052 fax (918) 488-0478
Gene A. Gregg, vice president sales
and marketing

Creative Management Systems is a
network or multi-user, multi-tasking,
donor management and distribution
package to process contributions,
pledges, subscriptions, product orders,
and inventory control. Extensive mar-

ket analysis and segmentation features.

Micahtek, Inc.

2448 E. 81st St., Suite 4600

Tulsa, OK 74137

(918) 488-0052 fax (918) 488-0478
Gene A. Gregg, vice president sales
and marketing

Micahtek is an 800 phone response
center specializing in inbound 800
calls, donation receipting, pledge and
subscription processing, credit card
authorizations, and order fulfillment.

Response Unlimited

¢/0 The Old Plantation

Route 5, Box 251

Waynesboro, VA 22980-9111
(540) 943-6721 fax (540) 943-0841
Philip Zodhiates, owner

* Direct mail company

Response Unlimited is a direct mail
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company specializing in evangelical
and conservative lists.

Samuelson Computer Services Co.
350 S. Schmale Rd.

Carol Stream, IL 60188

(708) 668-1598 fax (708) 668-2654
Katherine Samuelson, general manag-
er

Providing donor management soft-
ware including station tracking and
premium/ product inventory and ful-
fillment. As the software developers,
we provide customization and sup-
port.

ShareMedia Services

1934 11th Ave. E.

Shakopee, MN 55379

(612) 496-3359 fax (612) 496-3359
Todd Isberner, president

ShareMedia is a fund-raising consult-
ing firm helping broadcasters improve
and expand their ministries. Twenty
years of experience producing and
hosting sharathons using a complete
range of services.

Briargate Media

P.O. Box 998

Colorado Springs, CO 80901
(719) 531-3300 fax (719) 531-3302
Bev Singleton, executive director

* Agency/consultant
® Press/print media

Briargate Media serves Focus on the
Family by the placement and promo-
tion of product to the broadcast and
print media.

The Christian Care Ministry
P.O. Box 1779

Melbourne, FL 32902-1779

(800) 374-2562 fax (407) 726-8016
Robert Dixon, vice president

* Medical

Christians organized to pay one
another’s medical needs. Bills up to
$50,000 shared by the membership at
a monthly cost of half conventional
expense.

Christian Information Service, Inc.
PO. Box 6511
Charlottesville, VA 22906-6511

(804) 973-8439 fax (804) 975-1005
William Thomas Bray, executive direc-
tor

* Press/print media
* Agency/consultant

Providing religious broadcasters assis-
tance in global outreach through out-
sourcing of news, editorial, and donor
communications services of all kinds,
including books, periodicals, and
direct mail.

Intercristo

19303 Fremont Ave. N.

Seattle, WA 98133-3800

(800) 426-1343 fax (206) 546-7375
Jane Henry, promotions coordinator

* Employment

Intercristo is a Christian job referral
service matching individuals to em-
ployment opportunities worldwide
and assisting Christian ministries to
identify qualified and committed
applicants for their job openings.

Turning Point Ministries

9920 Prospect Ave., Suite 103
Santee, CA 92071

(619) 258-3600 fax (619) 258-3636
David Jeremiah, president

Turning Point Ministries exists to pro-
vide sound Bible teaching relevant to

today’s changing times through radio
broadcasts, audiocassette series, study
guides, and books.

ASCAP (American Society of
Composers, Authors, and
Publishers)

1 Lincoln Plaza

New York, NY 10023

(212) 621-6460 fax (212) 621-6446
William Slantz, director of broadcast
licensing

* Music licensing

ASCAP is a membership association
of over 65,000 composers, songwrit-
ers, lyricists, and music publishers.
ASCAP’s function is to protect the
rights of its members by licensing and
collecting royalties for the public per-
formances of their copyrighted works.

Arrival Music
2605 Fernbrook Lane N.



Minneapolis, MN 55447
(612) 559-6800 fax (612) 559-6803
Tom Ramsey, vice president

Licensed compilation albums featuring
Christian music’s biggest stars per-
forming their most popular songs. The
finest music on earth is on Arrival.

Barnabas Multimedia
1607 Dunblane Ct.

Cary, NC 27511

(919) 420-6241

Chris Droessler, manager

* Sound reinforcement

Sound recording, cassette duplication,
sound reinforcement, and stage light-

Creative Sound Corporation

P.O. Box 755

Malibu, CA 90265

(800) 323-PACK fax (310) 456-7886
John Condon, customer service man-
ager

Custom CD and cassette service.
Complete package prices for 500 or
more, Represents WEA (Time-Warner)
and Technicolor.

Flying Wedge Music Publishing Co.
150 Verma Dr.

Lafayette, LA 70507

(318) 2344558 fax (318) 237-8132
Dub Putnam, president

Producer, writer, arranger, publisher
of choral music, contemporary Christ-
ian, gospel, and Christian country.

Forge Recording Studios, Inc.
P.O. Box 861

Valley Forge, PA 19481

(800) 331-0405 fax (610) 935-1940
Warren Wilson, president

* Programming: radio

Options Unlimited

PO. Box 206

Fort Myers, FL 33902
(941) 772-0202 (also fax)
Ron Maxwell, president

* Agency/consultant
* Film/entertainment

Concert and tour spots for radio.
Creative ministry demos. Voice-overs
and audio production for radio, film,
and television.

Promusic
941-A Clint Moore Rd.
Boca Raton, FL 33487

(407) 995-0331, (800) 322-7879 fax
(407) 995-8434

* Music library

Production music and sound effects
library with the most diverse music
styles available.

Rose Studios

1098 B Rose Ave.

El Centro, CA 92243

(619) 352-5774 fax (619) 353-1339
Danny Berg, chief engineer

* Sound system sales, design, installa-
tion

Custom CD and cassette recording
packages in exclusive recording stu-
dio with an atmosphere to encour-
age your creativity and the technolo-
gy to capture your best performance.

SESAC

55 Music Square E.

Nashville, TN 37203

(615) 320-0055 fax (615) 321-6290
Crystal H. Caviness, manager corpo-
rate relations

* Performing rights

SESAC is a performing rights organi-
zation that affiliates songwriters and
music publishers and licenses and
music users.

Texas International Magnetics
1611 Herring Ave.

Waco, TX 76708

(817) 756-5303 fax (817) 756-0082
e-mail timeag@acm.org

Marlene Hix, owner/president

* Distributor of recording tape

We duplicate audio and video cassette
tapes and distribute blank recorded
tape throughout the United States and
several other countries.

Third Floor Productions
P.O. Box 40784
Nashville, TN 37204
(615) 791-9337 (also fax)
Steve Pinkston, president

¢ Film/entertainment
* Programming: computer multimedia

We are a true multimedia production
company, making music records,
books on tape, music videos, film pro-
ductions, and CD-ROM productions.

Continued on page 48

COLLECTORS SERIES

Six TV Shows and Videos
that Explore the Angel
Phenomenon from a
Biblical Perspective

Corrving Yeurre 7996
TOPICS COVERED

® Angels guide people in times of
special need

@ Angels minister to and protect
believers in need

® Angels provide comfort and strength
in times of sorrow and danger

© Angels protect and deliver their
charges from harm

® Angels are messengers and
instruments of God’s will

® Angels appear in dreams and visions
to give warnings and announcements

ANGELS SHOWS

© Docu-Dramatic Re-creations
® Hollywood Production Quality
® Faith Building for All Ages

® Separates Real Angel Experiences
from Angel Quackery

® For 2nd Grade through Adult Ages
® [nteractive Study Guide Included
® Dove Family Approved Seal Award

® Film Advisory Board Excellence
Award

AVAILABLE RIGHTS/VIDEOS
® Series Producer Radio/TV Interviews
® Domestic TV Broadcast Rights
® Foreign Secular/Christian TV Rights
® Foreign Video Distribution Rights
® Shared Revenue Infomercials/Spots
® Video Sets, Packs, or Individual

Titles for Premium Uses
Marsha Rano « Dave Balsiger

GROUP PRODUCTIONS
P.0. Box 508, Loveland, CO 80539 USA

(870) 668-3836 * (970) 669-3268 FAX
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Toby Amold & Associates,
Inc/TA&A

3234 Commander Dr.

Carrollton, TX 75006

(214) 661-8201 fax (214) 250-6014
Toby Amold, president/CEO

* Programming: radio

Custom commercial music for radio
stations, television stations, and
national or local advertisers.

World Media Group, Inc.

6737 E. 30th St.

Indianapolis, IN 46219

(317) 549-8484 fax (317) 549-8480
Mary Schatz, vice president sales

* Cassette and CD manufacturing

Custom cassette and compact disc
duplicator, offering full-service pre-
press graphic work, special packag-
ing, mastering, warehousing, and ful-
fillment.

Russ Doughten Films, Inc.

5907 Meredith Dr.

Des Moines, IA 50322

(515) 278-4737 fax (515) 278-4738
Carey Jordan, executive assistant

* Film/entertainment
® Programming: video

Twenty-four feature length dramatic
films emphasizing character, action,
engrossing plots, and entertainment
based on Christian family values, the
effects of godliness, and faith in Jesus
Churist.

Swanson, Inc.

P.O. Box 1257

Murfreesboro, TN 37133

(615) 8964114 fax (615) 898-1313
Marcela Gomez, marketing director

* Fund raising/donor management

Custom-made pencils, pens, mugs,
caps, key chains, and much more
with your own imprint.

USA PhoneCard
P.O. Box 236
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Fredericksburg, VA 22404
(800) 371-6554 fax (540) 371-1837
Don Donehey, owner

* Fund raising/donor management
* Agency/consultant

Prepaid phone cards for businesses
and organizations. Custom printing
and voice prompts. No minimums.
Low rates. Great for fund raising and
promotions.

Impact Communications, Inc.
3900 Ford Rd., Suite 19-1
Philadelphia, PA 19313

(215) 877-4070 fax (215) 877-1850
Gregory A. Dixon, president

® Programming: computer multimedia
* Programming: radio

A multimedia communications com-
pany that provides services in mar-
keting communications and advertis-
ing, electronic publishing, desktop
design, technical and creative writing,
broadcast production, voice-overs,
designing Web pages/HTML script-
ing, multimedia software, consulta-
tion, and training.

Christian Interactive Network
P.O. Box 70808

Fort Lauderdale, FL 33307

(954) 938-6980 fax (954) 351-7900
Gregory B. Darby, president

¢ Online services

A ministry providing Internet/online
consulting and design services for the
Christian community, featuring lead-
ing ministries with forums on the
World Wide Web and Compuserve.

Palace Production Center

29 N. Main St.

South Norwalk, CT 06854

(203) 853-1740 fax (203) 855-9608
Wendy Lambert, president and COO

* Programming: video
* Film/entertainment

Digital video and digital audio pro-
duction and post. Original music
composition. Web site design. CD-
ROM premastering. Multimedia pro-
duction. Motion control animation. 2-
D and 3-D design.

Atlantic Coast Communications
3219 Landmark St., Suite 3-B
Greenville, NC 27834

(919) 756-7220 fax (919) 756-7008
Tom Lamprecht, president

* Agency/consultant
* Equipment manufacturer/distributor:
audio

Specialize in helping the local church
with radio outreach in both produc-
tion and placement.

Boston Quality Voice-overs

17 Minthorne St.

Worcester, MA 01603

(800) 693-7191

Steve Tuzeneu, vice president sales

* Professional voice talent

Provides professional voice talent for
radio, television, video, film, and syn-
dicated projects. Also has a division
that produces affordable jingles for all
purposes. Demo tapes are available
free for those who call or write. Christ-
ian-owned and operated company.

Broadcast Data Consultants

51 S. Main Ave., Suite 312
Clearwater, FL 34625

(813) 442-5566 fax (813) 443-5254
Pete Bauer or Neil Edwards, sales
marketing/president

We program software for radio sta-
tions, from traffic scheduling to music
scheduling. Products include the
Traffic C.O.P, the Music Director |
and II, and the Music Librarian.

Children’s Sonshine Network
1159 East Beltline NE.

Grand Rapids, MI 49505

(800) 530-9779 fax (616) 942-7078
Dodd Morris, program director

* Education
* Ministry/mission group/church

Continued on page 50



Innovative

The new For broadcasters throughout the country, American Family Radio is
24 h the best source for innovative, tlexible and fully professional Chris-
7 Our tian radio programming. AFR’s 70% music/30% talk format is suit-

able for both commercial and non-commercial stations. We fea-
program m.'ng ture live on-air personnel — never automated — and a complete 24--

f hour-a-day schedule. Each hour includes five minutes tfor local
Semce Or breaks.

your station. inS H‘atl()na

At AFR, ministry is everything. That’s why we offer these programs:

® Focus on the Family with Dr. James Dobson

o Truths that Transform with Dr. D. James Kennedy

* How Can I Live? with Kay Arthur

e Love Worth Finding with Dr. Adrian Rogers

e The Alternative with Dr. Tony Evans

* Money Matters with Larry Burkett and much more.

(Your station is identitied after each program.)

Our music is an uplifting mix of the very best in light contemporary, old
favorites and the great hymns of the church. Saturday mornings feature pro-
grams just for Kids while Saturday nights are strictly for youth.

informative

Your listeners will stay on top of news and current events with the best
in short features including Washington Watch, Phyllis Schlafly Report, Cal
Thomas Connmentary, Byline, Probe and others. AFR's own Today’s Issues,
an hour-long listener call-in show, and AFA Report, a daily interview show
with newsmakers directly from the nation’s capital, make AFR the infor-
mation leader.

With AFR’s hourly news, short features and issue-oriented shows, you
need only one source for complete news programming.

free

There are no strings attached. AFR programming costs you
nothing. There are no time contracts and you can drop the
service any time. You are frec¢ to break away tor local or seg-

L S ment programming.
to ’ mn « TECHNICAL INFORMATION

Call now and we’ll send you a .

free demo tape. Contact Mar- i A

vin Sanders, AFR P.O. Draw- e Comstream ABR200 receiver
! 4 - -

er 2440, Tupelo, MS 38803. * LMB and KU band dish
Receive AFR on:

e G-Star 1, Transponder 8, fre-
quency 12164.2, 128 kilo-
byte, format definition 1, 27,
U, %

Approximate equipment
costs: $2000



1996 BUYER'S GUIDE . . .
Continued from page 48

Quality programming for the children
in your listening area via FM sub-car-
riers. A great ministry and subscriber-
based revenue source for your station.

COMPANION RADIO
NETWORK, INC.

P.O. Box 4

Port Gamble, WA 98360-0004
(360) 779-1709 fax (360) 779-6695
David Bolthouse, president

* Equipment manufacturer/distributor:
audio
* Education

Generate thousands monthly by uti-
lizing your FM SCAs to minister to
children and seniors. We provide
24-hour programming, receivers,
and handle all details.

Ecumenical Communications
P.O. Box 270999

West Hartford, CT 06127-0999
(860) 585-5090

Robert J. Geckler, owner

* Agency/consultant

Ecumenical Communications pro-
vides and produces radio programs
and spots for churches. Also produces
Tune Back to Yesterday, a syndicated,
nostalgic radio program.

Eddie Powell Voiceovers

P.O. Box 65

Reynoldsburg, OH 43068-0065
(614) 755-9565 fax (614) 866-2636
Eddie Powell, president

* Music recording/publishing
* Agency/consultant

Professional studio voice for voice-
overs and musical projects. Working
for major advertisers, ministries, and
your project. In Who's Who in Enter-
tainment. Call for demo.

Heil Enterprises

PO. Box 1372

Lancaster, PA 17608-1372

(717) 989-9100 fax (717) 898-6600
Shelia Heil, director station services

Produce and syndicate The Gospel
Greats, America’s best-known weekly
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southern gospel music-and-interview
program. Also A Gospel Christmas spe-
cials.

IAM, Office Music
610-A E. Battlefield, #238
Springfield, MO 65807
(417) 887-7788

Roy Swafford, president

* Christian office music

Satellite direct Christian office music,
sound systems, telephone music-on-
hold.

JD Productions

4607 Baxter Dr.

Charleston, WV 25302

(304) 965-5349 fax (304) 965-7753
Jim Damron, owner

* Sound recording/studio

Audio recording, scriptwriting, sound
services.

Kenneth R. Meades

PO. Box 1469

Los Angeles, CA 90053
Kenneth R. Meades, owner

* Agency/consultant
* Music recording/publishing

Consulting to small organizations and
radio programmers.

Mission Network News

1159 East Beltline, NE.

Grand Rapids, MI 49505

(800) 284-9361 fax (616) 942-7078
Greg Yoder, director

* Ministry/mission group/church
* News service

Timely world missions news available
via satellite nine times daily in either
four-and-a-half- or two-minute for-
mat. Now on over 600 outlets Mon-
day through Friday.

Music Director Programming
Service

P.O. Box 51978

Indian Orchard, MA 01151-5978
(413) 783-4626 fax (413) 783-3168
Budd Clain, general manager

* Music recording/publishing
* Agency/consultant

We provide music libraries for adult
contemporary, CHR, and country
radio stations. We also carry a full line
of record research books.

Radio & TV Roundup Productions
426 Sunset Blvd.

Cape May, NJ 08204-4138

(609) 884-0620 (also fax)

Bill Bertenshaw, media director

* Programming: television
* Agency/consultant

At the present time, courtesy of Delfon
Recording Society, we are making
available, at no cost, classical CDs to
all religious radio broadcasters.

RadioWriters

P.O. Box 65

Reynoldsburg, OH 43068-0065
(614) 755-9565 fax (614) 866-2636
Eddie Powell, president

* Radio promotions/advertising
* Agency/consultant

Bring your message to the masses via
radio: programming, commercials,
music, and artist promotions.
RadioWriters is your radio division.
We write, produce, distribute, and
handle it all.

Rich Bartholomew Voiceovers
4112 Ivy Chase Way

Atlanta, GA 30342

(800) 680-1144 fax (404) 816-4006
Rich Bartholomew, owner

¢ Voice talent

Voiceover talent with in-house digital
studio. National credits, commercials,
promos, IDs, narrations. Voice of
HGTV Network ISDN.

Sacred Favorites Radio

1511 M-32 E,, PO. Box 1212
Gaylord, MI 49735

(517) 732-6274 fax (517) 732-8171
Dave Malin, manager

* Ministry/mission group/church
* Equipment manufacturer/distributor:
audio

Use your FM subcarriers for ministry
and revenue. Twenty-four-hour sub-
scription broadcasting for seniors.
Beautiful hymns and specialized pro-
gramming via satellite. We handle all
details.

Saturday Morning Sonshine
1159 East Beltline NE.

Grand Rapids, MI 49505

(800) 530-9779 fax (616) 942-7078
Dodd Morris, program director

Continued on page 52



Weare Berkey Brendel Sheline. Ministry development specialists. We
help ministries grow. But we have our limits. Because we live and work
by a code. The code is very simple. It's two words.

The two

most difficult,
most powerful,
most riveting,
most compelling,
most infuriating,
most under-used,
most fragile,
most hopeful

words

in all of
fundraising:

Be

honest.

&
NP
BERKEY BRENDEL SHELINE

60 Shiawassee Avenue Suite G ® Akron, Ohio 44333
330.867.5224 * fax 330.869.5607




San Diego

:Chicago

Radio Coverage

96

Presidential
Conventions

Forrest Boyd
Reporting!

Let Forrest Boyd and his team from
UNI\ United News & Information
provide exclusive radio coverage
to your station from both the
Republican and Democratic
Presidential conventions.

Forrest is a respected
correspondent in the Christian
community. He has been honored
for his unique journalistic
endeavors by many groups and
organizations including the
National Religious Broadcasters.
He has always been highly
regarded in the halls of

Capital Hill and the White House,
by Presidents and Lawmakers, for
his responsible reporting.

For full details write or call:

UNI

United News & Information

P.O. Box 92311
Pasadena, CA 91109

1-800-333-5950
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* Education
* Ministry/mission group/church

Turnkey Saturday morning program-
ming for kids. Interactive and fun<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>