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We've been working on

this ad for 126 vears.

Ray Schenk, Jr.
Founder and Chairman
20 years' fundraising
and marketing experi-
ence in nonprofits

and agencies.

Tom Behrens
Senior VP Finance
14 years’ experience,
including Director of
Communications at
American Leprosy
Mission.

Bob Zawoysky
Senior VP and
Creative Director
30 years’ experience
working with over
25 nonprofit
organizations.

Steve Woodworth
CEO

17 years’ experience,
including VP of
Marketing at

World Vision.

Ross Arnold

VP Client Services

21 years’ experience,
including Director of
Donor Communications
at World Vision.

Kay Henshaw
Director of
Production Services
24 years' experience
in print production
management.

Rich Simons
President

25 years' experience,
including VP of
Marketing at Focus
on -he Family.

Doug Clark
Senior Account
Executive

15 years' experience
working with 14 non-
profit organizations,

Kn Moy

Associate

Creative Director

17 years’ experience,
including Art Director
at World Vision.

Julie Velehko
Media Director

13 years’ experience
with national broad-
cast and print
media.



A the Hungry

INATIONA

Here are the results!!

EEUNION
BRRECCE

“The Raymond Group helped *The Raymond Group helped *“Even though we've been

us identify cultural barriers

that were restraining our

growth. That, combined with
lower prices and their “no

commissions” policy,
are an unbeatable
combination.”

Rory Starks

Executive Vice President

“I'm not aware of another
firm that can match
The Raymond Group's
expertise in boosting
organizational efficiency
and effectiveness.”

Craig Torstenbe
Creative Director

us generate 2% more net
income the first year they

worked with us. That
translated directly into
more ministry.”

Lars B, Dunberg

International President

®

EVANGELISM
EXPLOSION

*| appreciate how The

Raymond Group tackles
the tough issues in devel-

opment and comes up
with solutions we can
all live with.”

Tom Stebbins
Executive Director

at it for years, The
Raymond Group doubled
our results in donor
acquisition the first time
out! And our overall
income is up more than
20% the first year.”

Barry Fager
Director of
Donor Development

Tyndale House Publishers

*Within days of my hiring
them, The Raymond Group
delivered a whole slew of

fresh ideas for our
marketing programs.”

Jim Kraus
Vice President
Periodicals Division

™
Awana Clubks internatienal

“We've never seen such a
positive response from
our donors. They love the
materials The Raymond
Group is producing
for us.”

David Genn
President

“The Raymond Group
removed our blinders!
They are helping us to

maximize God's vision
for reaching moms.”

Elisa Morgan
President




One was a reward

for quality...

TWO Was a tribute

to qualrty..

Thre 6 established a trend

in quality...

F Our lLfn{éll]rpassed tradition

of quality.

InfoCision Management
Telephone Marketing Specialists

iam .

i

For the fourth consecutive year InfoCision has earned an MVP Quality Award.
This award recognizes those telemarketing companies with the most outstanding
commitment to Quality assurance, customer service, and
an uncompromised commitment to excellence.

Call InfoCision to learn how we raise more money for Christian organizations
than any other outhound telemarketing company.

Nick Stavarz ¢ Vice President — Marketing
325 Springside Drive ¢ Akron, Ohio 44333  (330) 668-1400 e http//www.infocision.com



Radio Meets
Publishing
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agency

Welcome

Dr. Michael Youssef
Leading the Way

1-800-671-6606

...representing the “next generation.”



The ABC’s of Using
MTV & NBC

by Bruce McCluggage
Mission Media produces me-
dia-savvy spots — which air on
secular stations and are under-
written by local churches — to
bring people to Jesus Christ.
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Social Issues

Statement of Conscience g
This white paper from the National Association 3
of Evangelicals takes a serious approach to 8
religious persecution.
8
Q
(0]
g
Open Arms

by Richard C. Dean

A broadcaster encourages his peers
to give a warm welcome to the
"new” Worldwide Church of God.

Announcing His Message in Anaheim
The cover of this year’s convention issue features the
Anaheim Hilton & Towers, the convention hotel for
the 1997 National Religious Broadcasters Annual Con-
vention & Exposition.
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Who Won the Election?

by Forrest J. Boyd

The recent presidential election
can be analyzed in many
different ways. Read one politi-
cal commentator’s views.

[Od

I

The Celluloid
Politician

by Ted Baehr and
Matthew P, Kinne
Many know the media
sends moral and
political messages.
Who is in control of
these public memo-
randa? Are the least
moral films the most
popular? Two profes-
sionals give a wide-
screen view of the
answers.
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Not Just Jesus
by Sarah E. Smith

Jesus Christ is not the only name proclaimed by
religious broadcasters. Take a look at what is
being aired by Muslims, Mormons, and Hare
Krishnas.
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Management Methods

. . PARTNERS 1N
Staying on Top of Conflict (PEACEMAKING |
by Ken Sande
Peacemaker Ministries is teaching other
ministries about biblical conflict resolution.
God’s Air Force )
by Dan Wooding Reputation Management
Top management from missionary by Gene Kapp and A. Larry Ross
radio ministries deploy their troops to Discover how to protect your most
reach the world by 2000. valuable corporate asset: your reputa-
tion.
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Technical Trends

Microphones: The Good, the Bad,
& the Unusable

by Robert C. Womack
An expert’s advice on successful mic selection.

vo! ebod
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Transition to Server-

Centered Broadcasting
by Stevan Vigneaux

Servers are quickly becoming
indispensable tools in the elec-
fronic workplace.
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KMA

COMPANIES

BUILDING
RELATIONSHIPS...




IN TODAY'S FAST-PACED WORLD, SOME SAY
FAMILIES HAVE CHANGED. OURS IS STILL BUILT
ON LASTING RELATIONSHIPS.

Killion McCabe & Associates

I' NCORPORATETD

Communications that begin with
relationships. Relationship fundraising has been
our hallmark since 1979. And today our goal
remains the same—to help you build relationships
with your donors as long-term friends. As these
friends share your concerns and support your
ministry, lives are changed. To achieve your goals,
we will assist you in developing direct-mail
fundraising, media advertising, publications, and
other communications strategies.

Put relationship fundraising to work for you.
Call Butch Maltby at 1-800-KMA-4161. Or
E-mail Butch at bmaltby @kma.com.

Broadcast relationships that are
changing the world. Whether you
need to produce a video, create a daily
or weekly radio program, develop
TV specials, or strategize and execute a media
placement plan, KMC Media is your channel to
excellence. As your electronic media partner,
KMC Media understands your uniqueness and can
help you most effectively communicate your
dreams and goals to your audience.

Put the media experts to work for your ministry.
Call David Clark at 1-800-825-MEDIA. Or E-
mail David at dclark @kma.com.

Mo

INCORPORATED

> /2 Now, you can be
L W ™ heard on the world’s
15..t.‘10ur VL most powerful audio

& “wudioNeew website. If you want
to reach the world with your radio program, music,
or sermon, you need to be on LightSource on
AudioNet®. More than just another broadcast
outlet, on LightSource your programming is
available to listeners anywhere in the world, on
demand, 24 hours a day, and is archived for 30
days. Being on LightSource gives you AudioNet’s
growing audience of 1.8 million listeners per
month at a Jower cost than you would imagine.

For informatien on how you can begin building
global interactive relationships for your
programming. contact Leslie Douglass at 1-800-
600-4592. Or E-mail her at Idouglas@kma.com.
You can also try out LightSource on AudioNet for
yourself at www.audionet.comVlightsource.

Quality High-quality,
Direct personalized direct
M‘gé krsjtzlcrg mail that gets read.

Standing out from the
daily flow of impersonal communications, your
mailings can thrive to build lasting relationships
through Quality Direct Marketing Services.
Laser customization, convincing signatures, and a
choice of handwriting fonts deliver an executive-
quality mailing with a warm, personal feel. And
our accuracy and quality are unsurpassed.

When high quality is a high priority, call Randy
McCabe at 972-383-7040, or E-mail him at
rmccabe @kma.com.



g Let us hold your hand as

. . .. you enter the cyberworld.

w If you feel tangled by the
Web, lost on the Internet, and
not sure of how CD-ROM technology can help
your ministry, a relationship with inter.active
services should be your first step into the
cyberworld. Website design and implementation
and CD-ROM development are our areas of
technical expertise. But as part of the KMA
Companies family, our emphasis is atways on
helping you develop real, lasting relationships with
your donor family.

To explore the cyberworld with inter.active
services, call Leslie Douglass at 1-800-600-4592.
Or E-mail her at Idouglas@kma.com. You can also
check out our homepage at www.kma.convi.as.

Information about your

_f_:KMS donor relationships—

mw SOFTWARE when you need it. KMS
INCORPORATED

Software’s Donor
ResponseAbility™ package, enhanced with the
latest development tools, gives you instant access
to donor information. And you get top
performance with the power and ease of either
Windows® 3.1 or Windows95.®
To learn how you can take control of your

donor data, call Frank Smith at 1-800-800-0293.
You can also E-mail Frank at
fsmith@kmssoftware.com and visit our website at
www.kmssoftware.com.

Accuracy and
sensitivity when your

InService s
friends call.

A carefully cultivated donor relationship can be
destroyed by a bad phone call. InService, a KMA
Companies alliance with TransAmerica Marketing
Services, is the affordable inbound telephone
service staffed by Christian operators who
understand your ministry and are sensitive to the
needs of your callers. In fact, they are ready to
pray with your callers, on the spot.

To learn more about how an understanding
listener and accurate, timely records can lead to
positive results from your inbound telephone
efforts, call Charlie Cadigan at 703-903-5900.

WHEN WE JOIN HANDS WITH YOUR
MINISTRY, WE CAN CHANGE LIVES....

AND NATIONS...FOR GOOD.

KMA

COMPANIES

Our family of KMA Companies can provide you with the
most effective communications resources available. Find out
how a relationship with one or more members of this family
can work for you. Call 1-800-KMA-4161. Write Tom
McCabe or Butch Maltby at the KMA Companies, 150 Coit
Central Tower, 12001 North Central Expressway, Dallas, TX
75243. Or E-mail Tom at tmccabe @kma.com or Butch at
bmaltby @kma.com. Visit our website at kma.com.
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Your Guide 10 Success

Thinking about staking a claim
for your ministry on the
Internet? When you enter a new
territory, it helps to have an

experienced guide.

At The Domain Group, we've
been scouting out the territory
for more than two years now, and
we've learned a lot about how to
survive — and thrive — in the wilds
of the World Wide Web. These
landmarks will help you know
where you stand and avoid the

common pitfalls.

AN EFFECTIVE
WEBSITE IS BUILT
AROUND PROVEN
DIRECT MARKETING
PRINCIPLES

Don’t leave behind the techniques
that have worked in direct
marketing for generations.
Knowing your audience,
promising benefits that speak to
felt needs, direct emotional
language and design — it’s all just

as important as ever.

AN EFFECTIVE
. WEBSITE IS USER-
“ ORIENTED, NOT
INSTITUTIONALLY
FOCUSED

On too many Websites. an

organization talks about itself, not

the user. Put yourself in your

target’s shoes, then find ways to ongoing broadcasts: You can

meet their needs. They don’t repeat only so many times before

care about you until you enter you lose audience.

their world. The much-overused
AN EFFECTIVE

=~ WEBSITE IS
INTERACTIVE

“Welcome to our homepage” is
not a user-centered headline!
‘v,
4
E AN EFFECTIVE

WEBSITE IS
COHESIVE

Always give users something
todo, not just words to read

and pictures to look at.

As with any other medium, if you The computer is a

want to influence behavior, you tool and that's how
should present a clear, focused people expect
offer or message. Websites often to use it.
attempt to cover everything and
thereby communicate nothing.
When planning, start by
determining a single,
dominant goal for your
Website. It may make
sense for you to
build different
sites if you have
more than

one goal.

~ AN EFFECTIVE
WEBSITE IS Create

DYNAMIC fun and useful

Give users reasons to keep coming applications, like

back by changing or updating questionnaires, quizzes,
your content regularly. Websites and bulletin boards. Always
may look like pages of print, but look for ways to entice users to

they behave much more like give you their names.

THE DOM%@IN GROUP
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// Ontennet pioneens

oN Tthe World Wide Web
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N AN EFFECTIVE

WEBSITE
KNOWS IT'S
INTERNATIONAL

Every Website is available around
the world — not just North
America. While your main
audience is likely North Americans
(don’t abandon them in a soup of
internationalism), be aware of the

growing worldwide audience

you're reaching. You may want to
make it possible for international
users to buy or give.

AN EFFECTIVE
WEBSITE HAS
AN INTEGRATED
= BACK-END
STRATEGY

A well-created and properly
promoted Website will generate
response. Have a clear plan for
how you’ll fulfill requests, how

Web-acquired names will enter

your database, and what you’ll
do with those names in the long
and short terms. It may make
sense to have staff dedicated to
the support of your Website and

the names it generates.
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Know THe Big PicTure

PAY START HERE F The World Wide Web is an excit- 8 and money, we'll let you know.
}z
L'.lv.

Whil > ing place to be. But no one | Do you want a guide who works
Soss e bt should go online just to be Y that way? Talk to us.

NRB, come to one v
online.

]

of our seminars: :

“Increased Donor Perforvance | At The D°ma}in Group, we believe §
through Strategic Integration” || in doing our homework before

Monday, January 27, 10 to 11:15 a.m.
Leader: Jeff Nickel

¢ launching into something as
important as building a Website.
© We'll help you see and quantify

your bigwpicture gOalS Then SEATTLE * LONDON ¢+ PARIS * SYDNEY

A[\fOId!Nq SlpldERS ON e WEE? ' we'll create a strategy for your 720 Olive Way, Suite 1700
Effecrive Use of the Interner e MG Seattle, Washington 98101-1816
Monday, January 27. 5 to 4:15 p.m. . 206/682-3035
Leader: Jeff Nickel with a panel of Web Jeff Nickel, ext. 402

marketing and technalogy experts FAX 206/621-0139
E-Mail ]Nickel@TheDomainGroup.com

www. TheDomainGroup.com

We look at all the media options — ‘
' from direct mail to television. i

If a dynamite Website looks like it

will help you meet your goals, we

Jeff Nickel is Director of Strategic

Planning and Marketing at
The Domain Group. " can help you create it. If the . Also visit the

. World Wide Web isn’t the right , Involved Christian Radio Network

d place for you to invest your energy & at www.icrn.com

A\

ADVERTISING & DIRECT MAIL *» FUND RAISING * BROADCAST AUDIO & VIDEO SERVICES
STRATEGIC PLANNING & ANALYSIS * ONLINE SERVICES * PRODUCT DEVELOPMENT & SALES
DATA PROCESSING CONSULTATION * ORGANIZATION DEVELOPMENT
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164 Advertising Index
162 Calendar Close-up

160 Classifieds

138 Special Report
by Stephen Winzenburg

Latest survey on televangelists

Trade Talk
]40 COICOM recap

&

Reviews

146 Recording Reviews
by Darlene Peterson
A great praise and worship CD
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148 Video Vignettes
by Sarah E. Smith

Teens take over the airwaves
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S by Harry Conay 'EYEW’
New evidence about age of LI E
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SicNING ON

‘To Anaheim and Beyond

Three years ago, | had the honor and privilege of being
elected chairman of National Religious Broadcasters (NRB). God
has blessed our work over the years in the talents of the men and
women who have risen to leadership roles and in our growth in
numbers and influence. I am humbly grateful for the opportunity
to serve you and look forward to passing on the baton in Ana-
heim, Calif. Bob Straton is

My goal as chairman was to lead this organization effectively  chairman of National
and conscientiously. I believe that because of the support of the Religious Broadcasters
executive committee, the board of directors, and the staff led by "¢ S

R . president of Walter
E. Brandt Gustavson, | have achieved that goal. It was something  gennert Communica-
that could not be done alone and I want to express my thanks for tions in fort Washing-
your prayers and support during my term as chairman. ton, Fa.

It is my pleasure once again to extend a warm welcome to old
friends and new as we gather for the 1997 NRB convention. We didn’t select the
location based solely on weather, but I have it on very good authority it will definitely
be warmer than last year in Indianapolis or the year before in Nashville!

This year, our exhibit hall is the largest it has ever been — proof of the value that
members and exhibitors alike receive from NRB. The growth of our convention is a
sign to the executive committee and the board how much our members appreciate the
value of our annual convention. The educational sessions, programs, meal functions,
and awards will be equally enjoyable.

At the convention, we will elect a new chairman, someone of trust and integrity
who will lead our organization for the next three years. Not long ago, I read a devo-
tional in Encounter With God which focused on Psalm 101 in which King David re-
solved “to affirm actively and encourage those whose trust and integrity is apparent.
He will cultivate upright friends and colleagues in leadership. He will encourage per-
sonal and community honesty and justice. Leaders do well to surround themselves
with people who trust the Lord and whose values center on humility before God,
demonstrated mercy and promotion of justice.” These same qualities are what we will
look for in our new chairman and because of our faithfulness to Him, [ know that God
will bless us with such a person.

Many times, especially in professional sports, the results of management changes
are very obvious. Because each new manager has his own approach, he is able to take
his “team” to a new level. That is what I pray for NRB: that our new chairman,
executive committee, and board will build upon our organization’s accomplishments
over the past 53 years. As I pass on the baton, I stand ready to support and encourage
our new leadership.

The time I have served as your chairman has afforded me the opportunity to be
associated with so many men and women of faith and commitment. To interface
regularly with our president has been one of the greatest joys I have experienced in
my 30 years with NRB. He is a man of character and a hallmark of his leadership has
been his abiding concern for the best interests of NRB. I also extend my appreciation
to vice president Michael Glenn, Anne Dunlap, and the wonderful staff in the Manassas,
Va., office — thank you for your tireless efforts in support of Christian broadcasting.

My last article as your chairman would not be complete if I did not extend a word
of appreciation to my employer, Walter Bennett Communications. Walter Bennett presi-
dent Ted Dienert has been most gracious in permitting flexibility in all that has tran-
spired in the last three years: the countless hours, the added expense, the many days
away from the office. His support and encouragement have enabled me to give so
much back to NRB.

Also, I want to acknowledge two of my colleagues at Walter Bennett — first to
Harriet Hofmann, who has made sense of my drafts and given wonderful suggestions
and additions, and second, to my administrative assistant Linda Maroney, who has
been supportive, assumed additional work, and kept my calendar and correspon-
dence right on target. Thank you.

Continued on page 158
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roy-al-ty (roi‘el te), n.,

a person of royal lineage;
member of a royal family.

w
ROYAL MEDIA

agency
1-800-671-6606

...representing the “next gencration.”



TUNING IN

History’s Hinge

ln the fall of 1989, then-NRB chairman Jerry Rose
asked if I would consider coming aboard the organization
full-time and taking the leadership position. Through a
series of God-ordained circumstances and a 79-to-1 vote
by the board of directors, I decided to come. For me, that
decision was not a mistake. I believed I walked in God’s
will for me. On February 1, I began my eighth year with Dr. E. Brandt
National Religious Broadcasters (NRB). You have made Cf“;/‘a‘{so” IISR Pl’,es.’de"'
my service joyful and very substantially rewarding. i

Before I came to NRB, I was in direct broadcast min- publisher of Religious
istry with Moody Bible Institute, the Billy Graham Evan-  Broadcasting.
gelistic Association, and Trans World Radio. I still enjoy a
warm relationship with all three organizations. Now, though not in direct
broadcast work, I share vicariously in all the good work the members of NRB
do. I rejoice every time I hear of a person accepting Christ, a family being
restored, a young person answering the call to God’s service, or a person
renewing hope through your ministry. We support you in whatever good you
are doing for Christ.

We indeed live in a rapidly changing and challenging era. Some refer to
this time as the “hinge of history” because society as we have known it is
swinging in completely new directions. More dramatic change took place in
the first 90 years of this century than in the previous 1900 years combined.
With human knowledge now doubling every 17 months, greater change is
expected in the final decade of this century than in the previous nine.

Someone calculated that 1 billion seconds ago it was 1951 and 1 billion
minutes ago Jesus walked on earth. However, in Washington, D.C., it only
takes a little over ten hours to spend $1 billion — $1.4 million is borrowed
every two minutes. Those who are struggling for new roles of political leader-
ship in America all have different solutions in mind for this defining moment
in our history. They are certain to face a myriad of difficult decisions.

1 Chronicles 12:32 reads, “The sons and daughters of Issachar were those
who understood the times and knew what Israel should do” [emphasis added].
May our chosen leadership be granted the same wisdom for this important
time. One thing of which we can be sure is that God will not change, regard-
less of the electoral vote.

In the midst of the political anxiety, it is interesting to note that there
appears to be a resurgence of interest, if not concern, regarding the spiritual
and religious issues of our day. The current New York Tintes bestsellers ranking
for nonfiction lists ten books on spiritual or religious issues. One of our pres-
tigious universities stated that 40 percent of its students were involved in
some form of religious activity apart from any institutional influence or pro-
gram impetus.

I'm reminded of David’s prayer in Psalm 24: “Show me Your ways, O
Lord, teach me Your paths; guide me in Your truth and teach me, for You are
God my Savior, and my hope is in You all day long.”

It is gratifying to realize there are those who look back upon life’s experi-
ences with that kind of attitude and appreciation as they face the 21st century.
We trust they will also understand the times better and know what to do when
facing defining moments in their lives. Our prayer is that you will be confi-
dent of the fact that “He who began a good work in you will perfect it until the
day of Christ Jesus” [Philippians 1:6).

i
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Jay Sekulow

Jay Sekulow Live!
Randall Terry Larry Burkett

Linda McGinn

Randall Terry Live Christian Financial Concepts

Dr. David Jeremiah Michael Youssef
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No need to how!

Turning Point Leading the Way
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...representing the “next generation.”



BOTT [RADIO MNETSTO.LEK

Yes, We Have Changed...

1997

But Our Vice-President
Commitment Remains The Same.

Quality Bible Teaching * Christian News & Information




At Borr Rabpro NETWORK

Chuck Swindoll
Insight for Living

Charles Stanley
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Since 1962, we have cared very much about the
quality and integrity of our programming. Dur-
ing the past 35 years many storms of change in
Christian radio have come and gone. But our com-
mitment to Quality Bible teaching and Christian
News/Information has helped us stay the course.
For us, quality Bible teaching will always be the
anchor for our format.
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hankfully, that is a conviction and a commit-

ment that we share with the many programs
that we have been privileged to partner with during
these past 35 years.

So be assured, if your program is on
Bott Radio Network ... you are in
good company!
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MEMBERSHIP MEMOS

Membership at NRB 97

What an exciting time — just ask any “old timer,” some-
one who has been attending National Religious Broadcasters (NRB)
conventions for more than ten years. The first thing he or she
might say is, “I never miss an NRB convention, best thing I do all
year.” And right up there at the top of their accolades list would
be the people they meet — old friends, new friends, business
contacts — all coming together for four days of dynamic educa-

. e Patricia Mahoney is
tion and spiritual encouragement. director of member

Many who have been attending throughout the years have services for National
been faithful members and supporters of NRB. It is their loyal Religious Broadcast-

participation which has enabled NRB to accomplish its mission to "'

edify and enhance broadcasting through representation before
Congress, services, conventions, conferences, and publications.

In the last five years we have welcomed hundreds of new members representing
diverse categories, such as stations and programmers; networks, talk show hosts,
cable and satellite companies; internationals; music groups; and consultants.

Membership Booth

Membership activities will take place at NRB 97 at the membership booth located
just across from the registration area. For those members attending, stop by and pick
up your ribbons to wear with your badges. We are providing member ribbons in the
following categories: member, chapter officer, board of director, and IRB faculty and
students. For those who are not members but are interested in joining for the first
time, or reinstating a membership, our friendly staff will fill you in on the application
process, services, and benefits provided.

Intercollegiate Religious Broadcasters

The fourth annual presentation of the Al Sanders Scholarship award will be pre-
sented on Sunday at 5 p.m. in Room C5 of the Anaheim Convention Center. NRB
administers this cash scholarship award on behalf of Focus on the Family and its long-
standing relationship with Walter Bennett Communications and Al Sanders. A recep-
tion will follow the ceremony to honor the winners. IRB members, award winners,
friends, and family are cordially invited.

We are honored to announce our distinguished panel of judges representing ra-
dio, television, and national ministries: Edna Edwards, station manager of WFGW-
AM-WMIT-FM/Black Mountain, N.C.; Beverly LaHaye, chairman of Concerned Women
for America in Washington, D.C.; Rev. Bill McConkey, CBN board member and chair-
man of McConkey Johnston in Woodlawk Park, Colo.; and Linda White, former gen-
eral manager of WMHK-FM/Columbia, S.C.

For those interested in learning more about the Intercollegiate Religious Broad-
casters, applications and brochures may be acquired at the Membership Booth.

Last year, six awards were presented in individual categories as well as group
categories. The winners produced high quality, professional productions that were
both educational and spiritually uplifting. We look forward to another year of the
same quality programming. The awards will be presented along with the scholarship.
We invite you to stop by and view the awards presentation and selected sections of
each production.

Career Board

Looking for a job? We invite you to post your resume on our career board located
at the Membership Booth. We will also post available jobs and intern positions. This
may be the opportunity you’ve been waiting for to get that “perfect new job,” or “that

perfect new employee.” v
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They look nothing like the Amazon, but today’s jungles of
the mind can leave you just as lost. And wrong turns can
be spiritually dangerous.

That’s why an accurate map and a topnotch com-

pass aren’t just conveniences — they’re survival

tools. Not only do believers need to find their way
through the twisted world of the cults or the tortu-

ous mazes of the occult, but in a growing number of
Christian churches the path to truth has been overgrown
with the choking vines of esotericism and experientalism.

When it’s a matter of truth and error, not just any map

will do. And a broken compass leaves you stranded.

That’s why thousands of thinking Christians tune in to the
Bible Answer Man broadcast — a compass that won't fail,
a map that reflects reality.

If the idea of being stranded is disconcerting, join the
growing number of stations airing Hank Hanegraaff, pres-
ident of the Christian Research Institute and host of the
Bible Answer Man, as he equips your listners with
cutting-edge, concise, and clear directions to guide
them with the Master's Map — back to the safety

of God’s truth.

Make the Bible Answer Man an essential part of
your program schedule by contacting Paul Young for full
information at:

Hank Haregraaff
(Rl ' President

P0. Box 7000
Rancho Santa Margarita
(A 92688-7000

or call him at
(714) 858-6100.




T HE ADVOCATE MEDIA (GROUP INTRODUGCES

The Advocate Media Group offers
quality Christian television and radio
programming which features Christian
authors, spokespersons, and business
men and women from around the
world. Based on the commentary of
Interviews & Reviews and Christians
In Business magazines, the program
formats enable both commercial and
non-commercial television and radio
broadcasters to share in revenues
produced by each of these exceptional
and informative one-half hour interview
shows. Your audience will appreciate
the “good news” and upbeat attraction
of these encouraging programs.
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Interviews & Reviews
Programs available on topics such as:
* God's Eating Plan

* Home Schooling Issues

* Nice Singles with Christian Values

o Biblical Light on the Issue of Abortion
* The Family, God’s Weapon for Victory

Christians In Business
Programs available on topics such as:
o A Woman's Place Is...

o Why I Fired My Boss

* God's Yiew of Prosperity

o If Jesus Were the CEO —
Examples of Servant Leadership

o Spiritual Gifts in the Workplace

If you would like to offer quality Christian programs on a profitable revenue sharing basis,
Call Harry Green at the Advocate Media Group:

ADVOCATE
MEDIA GROUP

P\ 800-439-5055

Advocate Media Center + 212 East Third St. + Rome, GA 30161
Fax: 700-234-1252 « email- INTERVIEWI @aol.com



anagers and PDs from 141
Christian stations all across America
love it. Better still, their
listeners love it.

PROCLAIM! It’s positive. Upbeat.
Warm. Relational. Practical. Each
day it draws listeners to the final
authority of life: Jesus Christ
Himself and His Word. That's quite
a program!

PROCLAIM! is a tested, proven
daily quarter-hour oasis featuring
best-selling author, speaker and pres-
ident of Moody Bible Institute, Dr.
Joseph M. Stowell. But this program

bonds listeners to the person
of Christ, not the proclaimer.

Listen to PROCLAIM!

Talk with one of the 141
PROCLAIM! stations. Your
station just might become 142
or 143 on the growing station
list . . .

PROCLAIM!
Call 1-800-621-7031 or e-mail to
proclaim@moody.edu.

To receive PROCLAIM! on

satellite or CD, call or e-mail us.
Each disc includes a full week’s
worth of programs. And a 29-second
daily spot. Programs are 13:30 min-
utes long.

MOODY BROADCASTING NETWORK
820 N. La Salle Boulevard
Chicago, lllinois 60610

PROCLAIM!
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If You Love the Book,
You'll Love the Counl;ry

s a Christian broadcaster, you are deeply Christian entertainers and Christian broadcasters will
l committed to the Bible. And the Bible comes share how their trips to Israel have changed their
to life as never before when you visit Israel, personal lives and ministries.
the land of the Bible. Come to breakfast with Israel, Anytime during the convention, stop by our booth
and learn how affordable and easy it is to lead a life- in the Exhibition Hall (#426). We will answer your

changing tour to the Holy Land. questions about leading tours to Israel. Several tour
The Government of Israel Ministry of Tourism and operators will also be available to discuss specific tour

El Al Israel Airlines invite you and your spouse to a plans with you. And please request your own free
special complimentary Israel breakfast on Sunday, Israel Travel Planning Kit. It contains a video and
January 26. Breakfast will be served at 7:30 a.m. other materials to help you arrange your Israel tour,

in California Pavilion B (ballroom level) in the

Hilton Hotel, next to the Anaheim us for breakfast, or stop by our booth
Convention Center. I S R AE L in the Exhibition Hall. Your trip to

At the breakfast, well-known Israel is only a breakfast away.

Pay a visit to Israel while you’re in Anaheim. Join

THE HOLY LA N D
No ONE BELONGS HERE MORE THAN You

(A)lllplllll(‘llldl‘\ Isrdol Br(‘dl\ldsl for C Ilrlslmn lirodd(‘dsl('rs‘ and Spouses
Sunday. January 26, 7:30 1.1
Hilton Hotel, Anaheim Convention Center—California Pavilion B (ballroom level)

Sponsored by the Government of Isracl Ministry of Tourism and EI Al Israel dirlines
ISRAEL GOVERNMENT TOURIST OFFICE =« 800 SECOND AVENUE « NEW YORK., NY 10017



MicAHTEK-

TOLL-FREE ORDER
RESPONSE MANAGEMENT

Handling Your Inbound Calls

is More Than Just Child’s Play . . .

our toll-free phone orders are serious business. That's why MicahTek hires
.Y mature operators, not children, and why we use state of the art phone and
computer systems, not toys.

At MicahTek, we're always open for business and are fully automated. Focusing
exclusively on inbound calls, MicahTek can manage all of your toll-free response
or we can handle just your overflow calls with superior performance.

So, if you are missing valuable phone orders by not being staffed 24 hours a day,
or if you are tired of playing games with your current 800 service, give us a call at
MicahTek today.

Toll-Free Call Center « Direct Mail Processing « Donation Receipting
Pledges & Subscriptions « Database Management « Fulfillment Services
Credit Card Authorizations and Electronic Funds Transfer

Donor Management & Distribution Software

FOR A FREE INFOKIT, DIAL: m

ICAHTEK s@e@
8 oo- 3 03-4436 PO. Box 470470 « Tulsa, OK 74147-0470
_ J // & y (//" | - -
/) ,,;}/))/// , Wi >
.“\7/ . %




The [SBISE of USifG

by Bruce McCluggage

REACHIN’ TO THE
choir” — we've all
heard it. Moving the
church’s evangelistic
strategies beyond the
confines of its buildings and altar
calls is no easy task. Some parish-
ioners count the cost and make
noble attempts in engaging their
world for the Gospel. But the battle
is heating up.

Now the cost comes at the high-
er price of being ostracized by a cul-
ture where the majority is less
inclined to a Judeo-Christian tradi-
tion. The powerful societal forces of
education, politics, law, and enter-

\\

We need to take up
the challenge much like
Paul did when he was
gtven the opportunity

to speak about his
“strange doctrine” by the
media moguls of his day —
the ones who ran
Mars Hill in the
Aereopagus of ancient
Athens (Acts 17).

tainment all seem to marginalize the
one institution upon which a society
was believed to have been held
together — namely, the church. It's
enough to make a Christian duck
and run for cover.

Which is exactly the point of
Mission Media. It loves comebacks.
This ministry is like the strategic air
bombing raids that flew ahead of
the Allied Forces landing parties on
D-Day in World War II. After soft-
ening up the enemy, the pilots and
plane crews then depended on foot
soldiers to liberate the land and give
it back to their allies.

What are the bombs? Mission
Media realizes that the weapon of
choice used to wage the culture

Mission Media is putting society’s most
dominant influence to work for the church

wars today is often the electronic
media, one of the most powerful
communication tools civilization has
ever known. It also realizes that sec-
ular media is a tool that the church
is not accustomed to using. Other
forces have utilized the airwaves
and the results are devastating.
Today, large sectors of Ameri-
can society hold erroneous views of
the church or God that have been
shaped for them by an influential
few. These few unfortunately
believe that if there is a God, He
either skips gleefully through the
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universe like a giant mushy Barney
or pounds people like a burly club-
wielding policeman.

Nevertheless, these few elite
gatekeepers either own or control
the media. The neutral tool now
becomes the expression of its con-
troller’s beliefs.

Mounting a Comeback
“Most people aren’t antagonistic
toward Christianity,” says Michael
Boerner, founder and executive di-
rector of Mission Media. “They sim-
ply don’t know what the Gospel is.”



Boerner sees the church begin-
ning to mount a comeback. Specta-
tors love comebacks, don’t they?
Boisterous crowds in sports stands
every week naturally feel the un-
conscious duty to root for their
home team . . . and few things are
more exciting than when your team
comes from behind to overtake a
haughty opponent.

Mission Media is at the fore-
front of helping to rally churches
from different Christian denomina-
tions to pool their resources and
make a unique difference in the sec-
ular climates of their city.

Ron Burnham, pastor of Life
Christian Fellowship in Boise, Ida-
ho, is joining in the comeback. He
explains, “I and many other pastors

Top. Michael and staff member John
Elliott on the set.

Bottom. Mission Media takes fo the
streets to interview people about sal-
vation.

are seeing how we, by working
together, can use the media so those
same people who know the NIKE
and American Express slogans will
also learn that Jesus alone is ‘the
way, the truth, and the life.” ”

Working with a team of Chris-
tian media professionals, Mission
Media produces television and
radio commercials that communi-
cate the gospel message with excel-
lence. The style is sometimes hard-
hitting, sometimes humorous, but
always poignant.

Many will never forget seeing
the commercial with the phrase,
“Will it take six strong men to bring
you back into the church?” with a
slow dissolve to a funeral scene
depicting a casket. The camera then
pans back to reveal six pallbearers
struggling to carry the casket into
a church.

Tens of thousands view the
spots during some of their favorite
programs such as ER, Friends, NBC
Evening News, MTV, and others.
Very little “preachin’ to the choir” is
happening during these shows.

1-800-REAL-LOVE

The commercials call viewers to
immediate action by airing a toll-
free number, 1-800-REAL-LOVE,
where operators direct them to a
church nearest their ZIP code area.
Callers even have the option of hav-
ing their call transferred directly
over to the church offices to speak
with the pastor or associate pastor.

Even if the viewer does not call,
the impact of the message has sunk
well behind the defenses for God to
work in the future.

Continued on page 28
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THE ABCs .. . .
Continued from page 27

Participating churches give $75
to $300 per month to fund the me-
dia outreach. So far, 70 churches
from various denominations have
chosen to participate in the Boise
and the southern Idaho area. Addi-
tional financial support comes from
individual and business donors.

“I believe that we have the most
important message in the world to
communicate,” explains Boerner.
“But we need to remember that
non-Christians do not go to church,
they do not watch Christian TV nor
listen to Christian radio, and unfor-
tunately do not have many Chris-
tian friends who are witnessing to
them. How then are they going to
hear the gospel message?”

Passion Into Action

The passion with which he asks
the question reveals his past and the
initial vision behind Mission Media.
Raised in a Mormon home, Boerner
eventually saw the contradictions of
the Latter Day Saints doctrine and
upon understanding the power of
the cross, his enthusiasm became
uncontainable.

[Michael] Boerner knew
he was on to something
when every single pastor
gave a positive response.

“I realized | had not been
taught the truth for most of my
life,” Boerner shares, “but | finally
came to understand that salvation
did not come by way of works but
by grace alone. Grace was good
news for me! So I naturally thought
of how I could get this message out
to the most amount of people possi-
ble.” Lane Franks, pastor of Boer-
ner’s new church in Phoenix, then
discipled him for the next three
years and included crucial instruc-
tion in modeling evangelism.

Boerner initially applied to at-
tend Biola University to study film-
making because he had concluded
that media was the best vehicle to

Top left. Scene from Mission Media’s video sermon illustration “Dynamite Love.”

Top right. On the set with Mission Media shooting video sermon Mustrations.

Bottom. Mission Media in production.

carry the message of Christ’s salva-
tion to the greatest number of peo-
ple. However, he decided he want-
ed the hands-on work as an appren-
tice in Boise with a couple involved
full-time in making Christian films
overseas.

As a result of Boerner’s step-
ping out in faith and raising person-
al financial support, he found him-
self overseas in the midst of shoot-
ing, directing, and editing film. The
impact Christian-based filmmaking
made on the international crowds
caused Boerner to reflect upon a
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similar impact in his home country.
They were so hungry for it, he
thought.

Soon he became plagued by the
recurring question, Why don’t more
Christian churches work together to
utilize the secular networks for ac-
complishing the Great Commission
(Matthew 28:18-20)? As with any
gréat visionary, Boerner used the
question to move him to action.

He called and met with dozens
of pastors in Boise to discuss the

Continued on page 30



MILLION

Hearts A Week

That’s the reach of The Coral Ridge Hour ...
Truths That Transform ... and The Kennedy Commentary

it's communicated so powerfully and effectively that
it reaches an estimated three million people every
single week.

Dr. D. James Kennedy and Coral Ridge Ministries
have been faithfully proclaiming the life-transforming
Good News about Jesus Christ — addressing current
issues from a biblical perspective — for nearly 20 years.

Today the Ministries’ combined media outreach, a
model of moral leadership as well as financial integrity,
touches a broad nationwide audience, and Dr. Kennedy
has come to be regarded as one of America’s most
important spokesmen for biblical values.

Now, Coral Ridge is

reaching out to an *
vy

I t's one message — the truth of God’s Word — but

even wider

(and younger)

range of Americans

through its new I_AI
CENTER FOR

RECLAIMING

AMERICA.

This innovative new ministry coordinates a
nationwide grassroots network which allows concerned
Christians and churches to be intensely involved in
preserving religious liberties and reclaiming America for
Jesus Christ.

The programs of Coral Ridge Ministries are
important for your station, because they’re important to
the people you serve. For more information, contact:

CR Advertising Associates
5554 N. Federal Highway

E Ft. Lauderdale, Florida 33308
s voice (954) 771-7858 o fax (954) 491-7975




Expand Your Ministry

..Into The Virginias, The Carolinas,

Kentucky, Ohio, Indiana, Maryland
& Delaware: Call Larry Cobb, Positive
Radio Group, Norfolk, VA (757) 622-9546

WKGM — 940 AM 10,000 WATTS
Phone: (757) 622-9546
P.O. Box 339 Smithfield, VA 23431-0339

WKTR — 840 AM 10,000 WATTS
Charlottesville Phone: (804) 296-3300
P.O. Box 309 Quinque, VA 22965

WAMN — 1050 AM
Phone: (304) 327-9266
PO. Box 6350 Bluefield, WV 24701

WCXN — 1170 AM 10,000 WATTS
Phone: (704) 459-9803
P.O. Box 909 Claremont, NC 28610

WKNV — 890 AM
Serving the Fairlawn/Radford,
Virginia Area (under construction)

WKDI — 840 AM
Phone: (301) 479-2288
P.O. Box 309 Denton, MD 21629

WODY — 1160 AM 5,000 WATTS
Phone: (540) 638-5235
P.O. Box 192 Martinsville, VA 24114

WBGS — 1030 AM 10,000 WATTS
Phone: (304) 675-2763
301 8th St., Point Pleasant, WV 25550

WSGH — 1040 AM 10,000 WATTS
Winston-Salem Phone: (910) 773-0869
Rt. 2 Box 362 East Bend, NC 27018

WNOW — 1030 AM 10,000 WATTS
Charlotte Phone: (704) 332-8764
P.O. Box 23509 Charlotte, NC 28227-0272

WBNN — 1030 AM
Phone: (937) 968-3322
P.0. Box 444 Union City, OH 45390

WEFTK — 1030 AM 50,000 WATTS
Raleigh Phone: (919) 781-1030
Durham Phone: (919) 575-6644

77 Leon St., Durham, NC 27702

WTIK — 1310 AM 5,000 WATTS
Phone: (919) 220-3226
707 Leon St., Durham, NC 27702

WPIN — 810 AM
Phone: (540) 961-2377
P.O). Box 889 Blacksburg, VA 24063

WOKU — 1080 AM
Hurricane - Charleston, WV
WOKT — 1040 AM
Ashland, Ky - Huntington, WV

Phone: (606) 928-3778 - WOKU/WOKT
3027 Lester Ln., Ashland, KY 41101

THE ABCs. ..
Continued from page 28

idea of forming an association of
churches that would pool their
money to promote the Gospel
through the secular television net-
works. Boerner knew he was on to
something when every single pastor
gave a positive response.

Strength in numbers is the sim-
ple principle Boerner uses to make
his point. “In studying the principle
of associations, | learned that large
numbers of donors giving relatively
small amounts of money over a reg-
ular period of time can result in an
enormous impact. But unity is the
critical key to its success.

“l also learned that there was
an association for just about every-
thing except the church,” Boerner
continues. “Something needed to
change.” And it did: Boerner helped
to found the Christian Churches of
the Treasure Valley Association
which grew from four initial
churches to 25 in just four months.

Soon, the pastors realized that
not only was their newfound unity
useful within their churches but it
did something even more powerful
outside of them — to the unchurch-
ed.

“Got Milk?”

Dairy farmers across America
never conceived they would be-
come so popular by the clever “Got
milk?” ad campaigns splashed
across the media by the Dairy Far-
mers Association. But the purpose
of any group’s association is simple:
Send out a message to the masses
that will benefit the goals of the
group.

Pastor Jack Bradley of Boise
enthusiastically clarifies, “Mission
Media is on the cutting edge of
evangelism to the unchurched be-
cause it so skillfully and prayerfully
utilizes the mass media. Our church
realizes that we could never afford
to produce anything remotely com-
parable. That is why Mission Media
is the most effective item in our
publicity and evangelism budgets.”

The principle of applied unity is
proving to be a powerful force. Last
spring, Boise churches welcomed
the JESUS Video Project JVP), a plan
wherein church members distribute
a free evangelistic video, then return
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to hear people’s responses. Though
reaching 130,000 city dwellers can
be a bit daunting, the wheels of uni-
fied prayer and purpose were al-
ready in motion and Mission Media
was poised to play its part.

The promotional theme of JVD,
catching eyes on flyers and ads,
states that “Two of the most popular
movies of all time are about extrater-
restrials. One is true.” Mission
Media mobilized to create clever
television ads to build on the theme.

The first 30-second ad, running
as a teaser, generated curiosity
about an extraterrestial coming to
visit. The spot featured UFO film
clips from a sci-fi adventure. The
next week, the second ad intro-
duced the true story of the JESUS
video, which has been seen by more
than 500 million people and is the
most translated film of all time.

Some unfortunately believe
that if there is a God, He
either skips gleefully through
the universe like a giant
mushy Barney or pounds
people like a burly club-
wielding policeman.

Thirty-three thousand homes
eventually received the video be-
cause 53 churches and ministries like
Mission Media banded together to
trust God to move in a way that
would have been inconceivable on
their own. Additional spots pro-
duced by Missio<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>